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@ Hilton

HOTELS & RESORTS

16.7% or 43,730,606 of USA Adults 18 or older Stayed Overnight 1+Nights at a HILTON Hotel past 12mos.
Typical Adults 18 or older who Stayed Overnight 1+Nights at a HILTON Hotel past 12mos are 46.4 years old
(3.8% younger than average) and have a $115,163 (28.3% higher than average) annual household income.
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Hotel/motels past 12 months: Hilton

Qual Intab

Ethnicity of Target vs. Market:

White

Black/African
American

Asian

Other

Hispanic

m who Stayed Overnight 1+Nights at a HILTON Hotel past 12mos mUSA

<5$35K HHI
$35K-$50K HHI
S50K-575K HHI
$75K-$100K HHI
$100K-5150K HHI
$150K-5250K HHI

$250K+ HHI

Avg HHI:

9,908

h I

W= HHI of Target vs. Market:

15.6%

19.7%

mm

$89,767




Aarl'lott 14.4% or 37,651,833 of USA Adults 18 or older Stayed Overnight 1+Nights at a MARRIOTT Hotel past 12mos.
L3

HOTELS & RESORTS

Typical Adults 18 or older who Stayed Overnight 1+Nights at a MARRIOTT Hotel past 12mos are 45.9 years
old (4.9% younger than average) and have a $126,427 (40.8% higher than average) annual household...

@ Percent of Market: Adults 18 or older ﬁ\IiGender of Target vs. Market: Adults 18 or older
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Hotel/motels past 12 months: Marriott
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HXALT

HOTELS & RESORTS

7.7% or 20,170,983 of USA Adults 18 or older Stayed Overnight 1+Nights at a HYATT Hotel past 12mos.
Typical Adults 18 or older who Stayed Overnight 1+Nights at a HYATT Hotel past 12mos are 43.3 years old
(10.2% younger than average) and have a $124,903 (39.1% higher than average) annual household income.

@ Percent of Market: Adults 18 or older ﬁ\IiGender of Target vs. Market: Adults 18 or older
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4.% or 10,414,611 of USA Adults 18 or older Stayed Overnight 1+Nights at a WESTIN Hotel past 12mos.

WESTIN Typical Adults 18 or older who Stayed Overnight 1+Nights at a WESTIN Hotel past 12mos are 46.3 years old

HOTELS & RESORTS

(4.% younger than average) and have a $135,878 (51.4% higher than average) annual household income.

@ Percent of Market: Adults 18 or older ﬁ\IiGender of Target vs. Market: Adults 18 or older
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[ 16.7% or 43,730,606 of USA Adults 18 or older Stayed Overnight 1+Nights at a HILTON Hotel past 12mos.
H l lton Adults 18 or older who Stayed Overnight 1+Nights at a HILTON Hotel past 12mos are 30.7% more likely to be
a college graduate, 18.6% more likely to work full-time, 12.6% more likely to be married, 8.5% more likely to

HOTELS & RESORTS be a parent of 1 or more children under

g . 9.
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Some College Credit (no degree) 1 61% Employed Part-Time (less than 35 hours) - Legally Separated I19%
- 13.8% ) 57.6% . 8.8%
! White Coll
Associate's Degree (AA, AS, etc.) 12.9% ite Collar 45.6% Divorced
28.4% 17.0% - 2.4%
Blue Coll
College Graduate (4 year college) 22.8% ue ar 19.4% Widowed . 5.0%
Postgraduate Degree Rt 21.0% Work From Home (most of the time or always) 17 LGBTQ+ (net) - 5759‘;6
who Stayed Ovemight 1+Nights at a HILTON Hotel past 12mos m USA who Stayed Overnight 1+Nights at a HILTON Hotel past 12mos mUSA who Stayed Overnight 1+Nights at a HILTON Hotel past 12mos mUSA
Top-20 Occupations: Adults 18 or older Entrepreneurs/Military Experience 1144 b Stage in Life: Adults 18 or older
18.7%
6.8% 59 2% 7.5%  6.9% 6.6% 20.5%
Parent of 1 or more Children under 18 N
ol | o N - R I 27.2%
] 9.4%
Small Business Self-Employed  Current or Former Working Mothers B 0.5
7%, 0y 7.2% 7.2% Owner Military Service
se% O3 Parent of 1 or more Children Under Age 2 5.6%
2% I 5.0%
3.5% % 32539% sa% 3.4% gy 2.9%
) pas PR ge10% TTugn 20%7% 15307% 1 asgay 13%0% 14%.2% i 9.5%
l l . . . . E 3% 2% (o 2% Parent of 1 or more Children Age 2-5 B 05
. 14.6%
& & & & & & & & & & & I & & & Parent of 1 or more Children Age 6- 11 I
VAV AV A S A A S S A A A A A S 16.%
& 4@ & ’#-‘@ «3"‘\ &(@" .cav"o éj‘b "\!@ o@" Q“G? p @@ « o“"b & & eb‘,@ o Parent of 1 or more Children Age 12 - 17 I }53%7%
& & & 5 @ i & & < & & Q & £ & .
Gl ¥ < ) oF o & & & & & & Ea >
S S8 <« & & & & e Parent of 1 Children in Coll 9.0%
&\(’Q o f-a ;‘P‘:’ & fép f . & 'é?\ & 006\8, < @&vf Sag A bfg ‘!@&&» arent of 1 or mere Childrenin College B s
& £
< ,gr"‘}‘ & ;,s%”‘% é’“‘“ Grandparent of 1 or more Children under 18 _2 ]é??‘}{,%
\\"& hd & ’
«F
who Stayed Ovemight 1+Nights at a HIIFI'ON Hotel past 12mos HUSA who Stayed Ovemight 1+Nights at a HILTON Hotel past 12mos mUSA
UsA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 1,712
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jgn23-0ct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908 ©

Hotel/motels past 12 months: Hilton
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HOTELS & RESORTS

Education Levels:
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Some College Credit (no degree)
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Postgraduate Degree 15.0%

who Stayed Ovemight 1+Nights at a MARRIOTT Hotel past 12mos

14.4% or 37,651,833 of USA Adults 18 or older Stayed Overnight 1+Nights at a MARRIOTT Hotel past 12mos.
Adults 18 or older who Stayed Overnight 1+Nights at a MARRIOTT Hotel past 12mos are 43.9% more likely to
be a college graduate, 23.6% more likely to work full-time, 15.4% more likely to be married, 6.1% more likely
to be a parent of 1 or more children und
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Adults 18 or older who Stayed Overnight 1+Nights at a HYATT Hotel past 12mos are 48.9% more likely to be a

I I T 7.7% or 20,170,983 of USA Adults 18 or older Stayed Overnight 1+Nights at a HYATT Hotel past 12mos.

HOTELS & RESORTS a parent of 1 or more children under

college graduate, 38.5% more likely to work full-time, 12.% more likely to be married, 21.1% more likely to be
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. 14.6% . 69.6% . 57.2%
High School Graduate {12th grade or GED) 28.2% Employed Full-Time (35 hours or more) 50.2% Married 51.1%
Some College Credit (no degree) Employed Part-Time (less than 35 hours) m Legally Separated Igg:
. (] Of .
. 13.1% ) 60.5% . 8.0%
Associate's Degree (AA, AS, etc.) White Collar Divorced
31.6% . 2.1%
College Graduate (4 year college) Blue Collar Widowed . 5.0%
24.6% . 32.1% 10.2%
Postgraduate Degree Work From Home (most of the time or always) LGBTQ+ (net) - 6.6%
who Stayed Overmight 1+Nights at a HYATT Hotel past 12mos m USA who Stayed Overnight 1+Nights at a HYATT Hotel past 12mos mUSA who Stayed Overnight 1+Nights at a HYATT Hotel past 12mos HUSA
Top-20 Occupations: Adu Its 18 or older Entrepreneurs/Military Experience s M ' Stage in Life: Adults 18 or older

18.7%

5.9% 5.6% 9.5% 7.5% 5.9% 6.6% Parent of 1 or more Children under 18
o I 27.2%
] L . ) 9.5%
Small Business Self-Employed  Current or Former Working Mothers I 9:4%
™~ Owner Military Service 6.0%

5.6 5.6%
a.2% “%gg% %3 0% 3 0% 2% 3.3% 5% 2.6%
I I l l . 21 192 2% 19% v s 2an 1% g0 T gy aon 2%

& A S T . e L R R B
& é°° S . & #F A & & rd S
<& z‘& 9* &,Q Qp" f & P & (5,{‘& & & 'bcp"etb ?bb‘w Q@b‘{y & o ¥ T @"d

e

o & £ S & & -l

& & & F S 4 S & &S

F & o é#‘ 1,(3’ &@ & = & 6}0 g & &o" € 06} -a°b &
& & {bg\ « & 8 o 'ﬁ_\d“ & & & & & & &

& & oF & ° fo K o S,o < & a‘& o éé‘ &

& f s ,;9" ¥ & & & & ¥ & &

a & & ?3}"@" ,;\bd q?f,y ‘“‘:@‘
& o8
& . g a,@\\#
S «
who Stayed Ovemight 1+Nights at a HYATT Hotel past 12mos mUSA

UsA UISA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 731

Parent of 1 or more Children Under Age 2 B 5o

. 15.3%
Parent of 1 or more Children Age 2- 5 N 105

. 17.9%
Parent of 1 or more Children Age 6- 11 I 1.2

. 18.5%
Parent of 1 or more Children Age 12 - 17 I 155

Parent of 1 or more Childrenin College B 6% 11.5%

. 12.1%
Grandparent of 1 or more Children under 18 I 231

who Stayed Ovemight 1+Nights at a HYATT Hotel past 12mos

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jgn23-0ct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908

Hotel/motels past 12 months: Hyatt

mUSA



WESTIN

HOTELS & RESORTS

be a parent of 1 or more children unde

4.% or 10,414,611 of USA Adults 18 or older Stayed Overnight 1+Nights at a WESTIN Hotel past 12mos.
Adults 18 or older who Stayed Overnight 1+Nights at a WESTIN Hotel past 12mos are 33.6% more likely to be
a college graduate, 33.8% more likely to work full-time, 12.4% more likely to be married, 22.2% more likely to

W)
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Associate's Degree (AA, AS, etc.) White Collar 0%
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Postgraduate Degree 22.5% Work From Home (most of the time or always) '7%
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@) Hilton

HOTELS & RESORTS

16.7% or 43,730,606 of USA Adults 18 or older Stayed Overnight 1+Nights at a HILTON Hotel past 12mos.
Adults 18 or older who Stayed Overnight 1+Nights at a HILTON Hotel past 12mos are 4.2% more likely to own

their home, 22.6% more likely to own a higher valued home, 8.9% more likely to have a single-family home,
8.5% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older

mﬁm Type of Home: Adults 18 or older 4{™ Pets in Home: Adults 18 or older

66.3%
68.9% Single Family House (unattached) . 36.2%
60.9% Own a Dog
8.3% 33.3%
Townhouse or attached Home - 9'4%
6.6% 20.6%
Condominium Own a Cat
27.2% 16.0% . 6.7% 20.7%
8.8%
3.9% 4.5% Apartment 17.1%
19.2%
30,136,395 LRELEL LTS 11,895,876 D 1,698,335 EERTERSP] | 6,990,191 PENIFpRcls 7.2%
Own Rent Other Own Second Home Mobile Home or Manufactured | 1.1% Own other type of Pet
or Real Estate Home I 2.5%
Property
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HOTELS & RESORTS

home, 8.6% more likely to have a dog.

14.4% or 37,651,833 of USA Adults 18 or older Stayed Overnight 1+Nights at a MARRIOTT Hotel past 12mos.
Adults 18 or older who Stayed Overnight 1+Nights at a MARRIOTT Hotel past 12maos are 5.4% more likely to

own their home, 23.4% more likely to own a higher valued home, 4.4% more likely to have a single-family

S EEREE————
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7.7% or 20,170,983 of USA Adults 18 or older Stayed Overnight 1+Nights at a HYATT Hotel past 12mos.
Adults 18 or older who Stayed Overnight 1+Nights at a HYATT Hotel past 12mos are 1.5% more likely to own

their home, 18.6% more likely to own a higher valued home, 5.% less likely to have a single-family home, 7.6%

HOTELS & RESORTS

m Own/Rent/Other: Adults 18 or older

more likely to have a dog.

m%m Type of Home: Adults 18 or older 4{™ Pets in Home: Adults 18 or older
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HOTELS & RESORTS

more likely to have a dog.

4.% or 10,414,611 of USA Adults 18 or older Stayed Overnight 1+Nights at a WESTIN Hotel past 12mos.
Adults 18 or older who Stayed Overnight 1+Nights at a WESTIN Hotel past 12mos are 10.3% more likely to own

their home, 46.% more likely to own a higher valued home, .1% less likely to have a single-family home, 12.9%
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HOTELS & RESORTS

16.7% or 43,730,606 of USA Adults 18 or older Stayed Overnight 1+Nights at a HILTON Hotel past 12mos.
Adults 18 or older who Stayed Overnight 1+Nights at a HILTON Hotel past 12mos are 4.4% more likely to
look up D-I-Y advice online, 6.8% more likely to always vote in local elections, 45.2% more likely to belong

to a gym, 46.3% more likely to fly domestic
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Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

14.4% or 37,651,833 of USA Adults 18 or older Stayed Overnight 1+Nights at a MARRIOTT Hotel past 12mos.
Adults 18 or older who Stayed Overnight 1+Nights at a MARRIOTT Hotel past 12mos are 12.4% more likely
to look up D-I-Y advice online, 3.2% more likely to always vote in local elections, 50.7% more likely to

belong to a gym, 54.8% more likely to fly domest
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Adults 18 or older who Stayed Overnight 1+Nights at a HYATT Hotel past 12mos are 12.9% more likely to
look up D-I-Y advice online, 3.7% more likely to always vote in local elections, 38.7% more likely to belong

HOTELS & RESORTS to a gym, 48.5% more likely to fly domestic

I I T 7.7% or 20,170,983 of USA Adults 18 or older Stayed Overnight 1+Nights at a HYATT Hotel past 12mos.
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4.% or 10,414,611 of USA Adults 18 or older Stayed Overnight 1+Nights at a WESTIN Hotel past 12mos.
WESTIN Adults 18 or older who Stayed Overnight 1+Nights at a WESTIN Hotel past 12mos are .3% more likely to

HOTELS & RESORTS look up D-I-Y advice online, .% more likely to always vote in local elections, 92.9% more likely to belong to
a gym, 58.6% more likely to fly domestic pas
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HOTELS & RESORTS
Past

30-days QSR Users: Adults 18 or older

1time

2 times
3 times
4 times

5 times

10.5%
20.7%
10 times or more 18.5%

® who Stayed Overnight 1+Nights at a HILTON Hotel past 12mos HUSA

6 - 9times

Total ngtzné't)%#y QSR Users: Avg. Monthly QSR Meals:

88.6%

_ 232201120

QSRs past mo., 14.9% more likely to use Sit-Down Restaurants past
past yr., 17.8% less likely to smoke cigarett

16.7% or 43,730,606 of USA Adults 18 or older Stayed Overnight 1+Nights at a HILTON Hotel past 12mos.
Adults 18 or older who Stayed Overnight 1+Nights at a HILTON Hotel past 12mos are 4.1% more likely to use

mo., 26.4% more likely to use Casinos
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Stage Show / Concert
Sports Betting 30.6%
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Past 30-days QSR Users: Adults 18 or older

1time

2 times
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B who Stayed Overnight 1+Nights at a MARRIOTT Hotel past 12mos

%
mUSA

Total nggg%#y QSR Users: Avg. Monthly QSR Meals:

88.6%

_ 232201120 - “

Casinos past yr., 29.1% less likely to smoke cigare

14.4% or 37,651,833 of USA Adults 18 or older Stayed Overnight 1+Nights at a MARRIOTT Hotel past 12mos.
Adults 18 or older who Stayed Overnight 1+Nights at a MARRIOTT Hotel past 12mos are 2.7% more likely to
use QSRs past mo., 16.4% more likely to use Sit-Down Restaurants past mo., 26.8% more likely to use

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

i i
Mexican  Pizza
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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usA 51,514,293 19.8%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines 60,752,935

23,667,022 9.0%
20,714,350 7.9%
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Table Games (Craps, Poker, etc.)
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Other Gambling 80,349,314
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30-days QSR Users: Adults 18 or older
; i 1time

Past

2 times

3 times

10.2%
10.1%
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6-9times
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10 times or more 18.5%

m who Stayed Overnight 1+Nights at a HYATT Hotel past 12mos HUSA

Total Aggrag?ly QSR Users: Avg. Monthly QSR Meals:

88.6%

232,201,120

past yr., .4% more likely to smoke cigarettes.

7.7% or 20,170,983 of USA Adults 18 or older Stayed Overnight 1+Nights at a HYATT Hotel past 12mos.
Adults 18 or older who Stayed Overnight 1+Nights at a HYATT Hotel past 12mos are 5.% more likely to use
QSRs past mo., 14.3% more likely to use Sit-Down Restaurants past mo., 39.9% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

15.8%

2 times

16.1%

3 times

4 times

5 times

6 - 9times

10times or more
m who Stayed Overnight 1+Nights at a HYATT Hotel past 12mos m USA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

87.7% 76.8%

201,275,400

Top-10 Cuisines: Adults 18 or older

it-Down Restaurants Used Past 30-days)
Pizza

wexican chinese  coffee  indian/ malian  Bagel/ wings/ uUpstale Steakhouse
House/  Thail Donut/  Burgers f
coffee Bar  Other Bakery Sports Bar
Asian

mwho Stayed Overnight 1+Nights at a HYATT Hotel past 12mos mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Stayed Ovemnight 1+Nights at a HYATT Hotel past... 28.7%

(%W 51,814,703 19.8%

Drank Past 30-days: Adults 18 or older

Liquer

116,363,473 44.4%

Any Type of Beer

107,745,049 41.1%

Wine  prerev 33.8%

Domestic Regular Beer pFryrier 23.0%

Domestic Light Beer

57,883,36122.1%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

23,667,022 9.0%
21,319,248 8.1%

Table Games (Craps, Poker, etc.)

Upscale Restaurant

Bar / Nightclub

Stage Show / Concert

70
,248 B.1%
11.0%
16,209,818 6.2%

Imported Beer 56,101,6591.4% v Sports Betting m%? 3% 30.6%
Microbrew / Craft Beer ' Other Gambling " 80,349,314
Spa Casinos visited past 12 months: Yes
mwho Stayed Overnight 1+Nights at a HYATT Hotel past 12mos mUSA = who Stayed Ovemight 1+Nights at a HYATT Hotel past 12mos mUSA
USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 731
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Hotel/motels past 12 months: Hyatt

9,908

Used Past 30-days: Adults 18 or older

5.2%

22,786,532

13,514,774

Marijuana / Cannabis

Cigarettes

mwho Stayed Overnight 1:Nights ata HYATT Hotel past 12mos



WESTIN

HOTELS & RESORTS

Past 30-days QSR Users: Adults 18 or older

2 times

3 times
4 times

5times

10.5%
20.7%
10 times or more 18.5%

6-9times

m who Stayed Overnight 1+Nights at a WESTIN Hotel past 12mos

Avg. Monthly QSR Meals:

W USA

Total Monthly QSR Users:
94.1% 88.6%

_ HrAay - “

Casinos past yr., 51.% less likely to smoke cigarette

4.% or 10,414,611 of USA Adults 18 or older Stayed Overnight 1+Nights at a WESTIN Hotel past 12mos.
Adults 18 or older who Stayed Overnight 1+Nights at a WESTIN Hotel past 12mos are 6.3% more likely to
use QSRs past mo., 15.8% more likely to use Sit-Down Restaurants past mo., 44.7% more likely to use

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

15.8%

16.1%

2 times

3 times

13.4%

m who Stayed Overnight 1+Nights at a WESTIN Hotel past 12mos mUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
88.9% 76.8%

4 times

5 times

6 - 9times

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexican  Pizza

m who Stayed Overnight 1+Nights at a WESTIN Hotel past 12mos

chinese  coffee  indian/ malian  Bagel/ wings/ uUpstale Steakhouse
House/  Thail Donut/  Burgers /
coffee Bar  Other Bakery Sports Bar
Asian

mUSA
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Stayed Ovemnight 1+Nights at a WESTIN Hotel.. 24.5%

(%W 51,814,703 19.8%

Drank Past 30-days: Adults 18 or older

Liquor 116,363,473 44.4%
107,745,049 41.1%

Any Type of Beer

Wine

101,/ %

Domestic Regular Beer

Past 12 months Casino Activities: Adults 18 or older
s
21_319_,245 8.1%

Slot Machines

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Bar / Nightclub

Domestic Light Beer Stage Show / Concert
Imported Beer - v Sports Betting 30.6%
Microbrew / Craft Beer n%géf% ' Other Gambling 80,349,314
Spa Casinos visited past 12 months: Yes
m who Stayed Overnight 1+Nights at a WESTIN Hotel past 12mos mUSA = who Stayed Ovemight 1+Nights at a WESTIN Hotel past 12mos mUSA
USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 388
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Hotel/motels past 12 months: Westin

9,908

Used Past 30-days: Adults 18 or older

wi

—

5.2%
22,786,532 13,514,774
Marijuana / Cannabis Cigarettes Vape
= who Stayed Overnight 1+Nights ata WESTIN Hotel past 12mos mUSA



@ Hilton

HOTELS & RESORTS

16.7% or 43,730,606 of USA Adults 18 or older Stayed Overnight 1+Nights at a HILTON Hotel past 12mos.
Adults 18 or older who Stayed Overnight 1+Nights at a HILTON Hotel past 12mos are 29.5% more likely to

have a 401K, 24.6% more likely to have an Auto Loan, 31.% more likely to Invest/Trade Stocks Online, .2% less
likely to pay with their Debit Card.

Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)

122,991,180 .9%

101,981,265

77,172,853 29.4%

23.8%
47,816,232 18.2%

19.5%
EERRR RN 13.7%
13.7%
EDESERN  11.6%
13.0%
30,125,998 k Ry

Financial Services Has and/or Uses: Adults 18 or older

12.9%
9.3%
B1% 6.4% 5.0% 430

X 14.9% - )
529 Plan l College Savings Plan m Checking  Debit or ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property m 16.0% Account Mortgage L{Ean-: rlgne
qui n
mwho Stayed Ovemight 1+Nights at a HILTON Hotel past 12mos mUSA B who Stayed Overnight 1+Nights at a HILTON Hotel past 12mos HUSA
Professional Services Used*: Adults 18 or older | g@yPast 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service Rt e
Financial Planner e 17.3%
Online Investing / Stock Trading aTsTors 16.0%
Accountant 1L7% 16.9%
Insurance Agent at a Local Office (not online) Bt 5 !!‘}161-% . .
Real Estate Agent 11.6% 12.1%

Estate Planning

Divorce / Family Attorney

m who Stayed Ovemight 1+Nights at a HILTON Hotel past 12mos

USA USA Projection

Scarborough R2 2023: Jan23-Oct23
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(*Past 12 Months)

mUSA
Qual Intab

: q o — o -
[ERE < = S o ac |

Cash App Apple Pay  Store Credit Google Pay

Venmo Zelle Discover American Facebook  Square Cash Samsung Pay
Card Express Messenger
mwho Stayed Ovemight 1+Nights at a HILTON Hotel past 12mos mUSA

1,712

USA Jan23-Oct23

USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908

Hotel/motels past 12 months: Hilton




arrnott.

HOTELS & RESORTS

14.4% or 37,651,833 of USA Adults 18 or older Stayed Overnight 1+Nights at a MARRIOTT Hotel past 12mos.
Adults 18 or older who Stayed Overnight 1+Nights at a MARRIOTT Hotel past 12mos are 33.2% more likely to

have a 401K, 19.% more likely to have an Auto Loan, 59.3% more likely to Invest/Trade Stocks Online, 10.4%
less likely to pay with their Debit Card.

Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
529 Plan [ College Savings Plan

Second Home or Real Estate Property

m who Stayed Ovemight 1+Nights at a MARRIOTT Hotel past 12mos

122,991,180 .9%

101,981,265

77,172,853 29.4%

T o

47,816,232 18.2%

20.8%
EERRR RN 13.7%

17.4%
) 11.6%

15.5%
s 11.5%

13.9%
3.9%

12.4%
3.8%

mUSA

.'*‘ Financial Services Has and/or Uses: Adults 18 or older

12.2% 9.3%

a7% 4% 400 43%

Money  Certificates of Studentloan Refinanced Personal Loan
Market  Deposit(CDs) Home
Account Mortgage

Credit Card Mohile

Banking

Online
Banking

Savings
Account

Checking  Debit or ATM
Account card

Online Bill
Paying

Home

Mortgage

Auto Loan Home

Improvement

Loan or Home
Equity Loan

M who Stayed Overnight 1+Nights at a MARRIOTT Hotel past 12mos HUSA

Professional Services Used*: Adults 18 or older

69,366,627 26.5%

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce / Family Attorney

m who Stayed Ovemight 1+Nights at a MARRIOTT Hotel past 12mos

USA USA Projection

Scarborough R2 2023: Jan23-Oct23
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

45,351,257 17.3%
41,872 915 16.0%

16.2%
11.7%
10.6% o

9.8%

25,795,357

10.3%
6.9%

6.9%
4.0%
1.5%
1.

(*Past 12 Months)

m USA
Qual Intab

Py Past 3-Months Payment Methods Used: Adults 18 or older

3% 12.1%

3.7% 4.0% 3.6% 3.5%
T e

i

PayPal Debit Card  MasterCard Cash App Apple Pay  Store Credit Google Pay

VISA Venmo Zelle Discover American Facebook  Square Cash Samsung Pay
Card Express Messenger
m who Stayed Ovemight 1+Nights at a MARRIOTT Hotel past 12mos mUSA

1,513

USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908

Hotel/motels past 12 months: Marriott




H U

HOTELS & RESORTS

7.7% or 20,170,983 of USA Adults 18 or older Stayed Overnight 1+Nights at a HYATT Hotel past 12mos.
Adults 18 or older who Stayed Overnight 1+Nights at a HYATT Hotel past 12mos are 29.4% more likely to have

a 401K, 33.6% more likely to have an Auto Loan, 56.5% more likely to Invest/Trade Stocks Online, 1.1% more
likely to pay with their Debit Card.

mﬁélnvestments Owned: Adults 18 or older

401K Plan  pryrrer 6.9%

101,981,265 38.9%

IRA (Individual Retirement Account)

Stocks or Stock Options

77,172,853 29.4%
23.2%
47,816,232 18.2%

Mutual Funds

.'*‘ Financial Services Has and/or Uses: Adults 18 or older

Money Market Funds 131;':%
Bonds M‘u t‘;f%
9.3%
Other (Crypto / NFTs / Metals, etc.) M‘ll ;;ém 6.3% 6.4%  6.0% 43y
) e : : ! L I e
529 Plan / College Savings Plan 5.9% Checking  Debit or ATM  Savings  Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home

Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement

Second Home or Real Estate Property _:1:.,':'% Account Mortgage L*Eﬂ"_g mﬂe

qui n
m who Stayed Ovemight 1+Nights at a HYATT Hotel past 12mos mUSA B who Stayed Ovemnight 1+Nights at a HYATT Hotel past 12mos HUSA
H H - .
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service T e
Financial Planner e 17.3%
Online Investing / Stock Trading e sTors 16.0%
13.1%
Accountant 30,762,744 11.7%
. . 10.1%
Insurance Agent at a Local Office (not online) Btastie 9.8% . .
9.1%
Real Estate Agent 9% 10,29 12-1%

4.3%

Estate Planning 2.0%

Divorce / Family Attorney r; ;;51% (*Past12 Months)
m who Stayed Ovemight 1+Nights at a HYATT Hotel past 12mos = USA
USA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab

4.5% 4.0% 4.2% 3.5%

i

Debit Card  MasterCard

PayPal Cash App Apple Pay  Store Credit Google Pay

VISA Venmo Zelle Discover American Facebook  Square Cash Samsung Pay
Card Express Messenger
® who Stayed Ovemight 1+Nights at a HYATT Hotel past 12mos mUSA

731
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908

Hotel/motels past 12 months: Hyatt




WESTIN oo

HOTELS & RESORTS have a

4.% or 10,414,611 of USA Adults 18 or older Stayed Overnight 1+Nights at a WESTIN Hotel past 12mos.

18 or older who Stayed Overnight 1+Nights at a WESTIN Hotel past 12mos are 38.2% more likely to
401K, 37.% more likely to have an Auto Loan, 61.6% more likely to Invest/Trade Stocks Online, 2.7%

less likely to pay with their Debit Card.

Investments Owned: Adults 18 or older
401K Plan

122,991,180

IRA (Individual Retirement Account) preptmpe

&
e
®

Stocks or Stock Options 77470853 29.4%

Mutual Funds  porrerras 15.%

B
2

Money Market Funds I 13.7% 2.7%
Bonds m% 19-2%
Other (Crypto / NFTs / Metals, etc.) 1;_3_,".,15%
529 Plan / College Savings Plan E‘mﬂ%

Second Home or Real Estate Property 22.6%

1

= who Stayed Ovemight 1+Nights at a WESTIN Hotel past 12mos m USA

Financial Services Has and/or Uses: Adults 18 or older

16.5%

93%  82% ga% 6.4% 2.3%

Checking  Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home

Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

® who Stayed Ovemight 1+Nights at a WESTIN Hotel past 12mos HUSA

Professional Services Used*: Adults 18 or older

Tax Preparation Service

69,366,627 26.5%

Financial Planner =
45,351,257 17.3%

Online Investing / Stock Tradi
nline Investing / Stock Trading 41,872,915 16.0%

Accountant

?z! 2

11.7%

10.9%
25,795,357 9.8%

10.0%

Insurance Agent at a Local Office (not online)

Real Estate Agent

E

6.

. 7.4%
Estate Planning E”%
Ly
Divorce / Family Attorney r 2.3% (*Past12 Months)
1.2%
B who Stayed Ovemight 1+Nights at a WESTIN Hotel past 12mos HUSA

USA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 388
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

f'Past 3-Months Payment Methods Used: Adults 18 or older

11.3%12.1%
% ‘ 4.2% 4.0% 3.9% 3.5%
E 30 7o 7 = e s v ez s |
VISA PayPal Debit Card  MasterCard Venmo Zelle Cash App Apple Pay  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay
Card Express Messenger
o who Stayed Ovemight 1+Nights at a WESTIN Hotel past 12mos HUSA

USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 9,908

Hotel/motels past 12 months: Westin




@ ° Adults 18 or older who Stayed Overnight 1+Nights at a HILTON Hotel past 12mos spend an average of 3 days, 2 hours,
H llto n 45 minutes and 59 seconds each week with All Forms of Media.

® 82.5% of Adults 18 or older who Stayed Overnight 1+Nights at a HILTON Hotel past 12mos spend an avg. of 8 hours and 13 minutes
HOTE Ls & R E SORTS each week listening to All Local AMI/FM Radio, representing 9.1% of total time spent with all forms of Media.

)

Weekly

Reach %:

95.3%

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

Concurre
Usage 55.9%
UsA

who Stayed Overnight
% of Total 1+Nights ata HILTON
Weekly H:M: Hotel past 12mos

56.8%

N
® who Stayed Overnight 1+Nights at a HILTON Hotel past 12mos m USA
USsA USA Projection Scarborough R2 2023: lan23-Oct23 Qual Intab 1,712 USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-0Oct23 Qual Intab 9,808 HB Hubba rd Share of Everything
All Graphs and soefo.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. -
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Hotel/motels past 12 months: Hilton




Aarrl o'l'l' Adults 18 or older who Stayed Overnight 1+Nights at a MARRIOTT Hotel past 12mos spend an average of 3 days, 3
L3
HOTELS & RESORTS

hours, 31 minutes and 15 seconds each week with All Forms of Media.

83.7% of Adults 18 or older who Stayed Overnight 1+Nights at a MARRIOTT Hotel past 12mos spend an avg. of 8 hours and 5 minutes
each week listening to All Local AM/FM Radio, representing 9.% of total time spent with all forms of Media.

Weekly

Reach %:

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

Usage 55.9%
UsA

who Stayed Overnight
1+Nights at a MARRIOTT
Hotel past 12mos

B

Avg. Weekly
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B who Stayed Overnight 1+Nights at a MARRIOTT Hotel past 12mos

m USA
UsA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 1513 USA Jan23-0Oct23 USA Projection

Scarborough R2 2023: lan23-Oct23 Qual Intab 9908
All Graphs and soefo.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Adults 18 or older who Stayed Overnight 1+Nights at a HYATT Hotel past 12mos spend an average of 3 days, 4 hours, 41
H T minutes and 53 seconds each week with All Forms of Media.

82.5% of Adults 18 or older who Stayed Overnight 1+Nights at a HYATT Hotel past 12mos spend an avg. of 7 hours and 55 minutes each
HOTELS & RESORTS week listening to All Local AM/FM Radio, representing 8.5% of total time spent with all forms of Media.

Weekly

Reach %:

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

Usage 55.9%
USA

who Stayed Overnight
1+Nights at a HYATT Hotel
past 12mos

% of Total
Weekly H:M:

B who Stayed Overnight 1+Nights at a HYATT Hotel past 12mos m USA

usA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 731 USA Jan23-Oct23 USA Projection Scarborough R2 2023: lan23-Oct23 Qual Intah 9,908
All Graphs and soefo.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Adults 18 or older who Stayed Overnight 1+Nights at a WESTIN Hotel past 12mos spend an average of 2 days, 23 hours,

WESTI N 59 minutes and 41 seconds each week with All Forms of Media.

HOTELS & RESORTS 81.9% of Adults 18 or older who Stayed Overnight 1+Nights at a WESTIN Hotel past 12mos spend an avg. of 8 hours and 16 minutes
each week listening to All Local AMI//FM Radio, representing 9.4% of total time spent with all forms of Media.

Weekly

Reach %:

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

Usage 55.9%
UsA

who Stayed Overnight

% of Total 1+Nights at a WESTIN
Weekly H:M: Hotel past 12mos
56.8%
Avg. Weekly
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m who Stayed Overnight 1+Nights at a WESTIN Hotel past 12mos m USA
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@ Hilton

HOTELS & RESORTS

Weekly

Reach %:

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:

m who Stayed Overnight 1+Nights at a HILTON Hotel past 12mos

USA USA Projection Scarborough R2 2023: Jan23-Oct23

Qual Intab
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved,

Adults 18 or older who Stayed Overnight 1+Nights at a HILTON Hotel past 12mos spend an average of 2 days, 5 hours,
22 minutes and 23 seconds each week with All Forms of Ad-Supported Media.

78.1% of Adults 18 or older who Stayed Overnight 1+Nights at a HILTON Hotel past 12mos spend an avg. of 7 hours and 25 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.9% of total time spent with all forms of Ad-Supported Med

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

Concurr:
Usoge 57.6%

who Stayed Overnight UsA
1+Nights at a HILTON
Hotel past 12mos
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) &
« &
+ Qgse" égs"‘
ﬁe

m USA

1,712 USAJan23-0ct23  USA Projection  Scarborough R2 2023: Jan23-Oct23  Qual Intab 9,908 Share of Everything
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Aa rrlol" Adults 18 or older who Stayed Overnight 1+Nights at a MARRIOTT Hotel past 12mos spend an average of 2 days, 6

* hours, 0 minutes and 32 seconds each week with All Forms of Ad-Supported Media.
HOTELS & RESORTS 78.9% of Adults 18 or older who Stayed Overnight 1+Nights at a MARRIOTT Hotel past 12mos spend an avg. of 7 hours and 17 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.7% of total time spent with all forms of Ad-Supported M

Weekly mi_r;.s%
Reach %:

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

Concurr:
usage 57.6%

who Stayed Overnight UsA
1+Nights ata MARRIOTT
% of Total

Hotel past 12mos
Weekly H:M:, .

m who Stayed Overnight 1+Nights at a MARRIOTT Hotel past 12mos m USA

USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 1,513 USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 9,908
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved,
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Weekly

Reach %:

% of Total
Weekly H:M:

m who Stayed Overnight 1+Nights at a HYATT Hotel past 12mos

USA USA Projection Searborough R2 2023: Jan23-0Oct23 Qual Intab

USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-0Oct23
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

731

Adults 18 or older who Stayed Overnight 1+Nights at a HYATT Hotel past 12mos spend an average of 2 days, 6 hours, 7
minutes and 54 seconds each week with All Forms of Ad-Supported Media.

77.6% of Adults 18 or older who Stayed Overnight 1+Nights at a HYATT Hotel past 12mos spend an avg. of 7 hours and 5 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.2% of total time spent with all forms of Ad-Supported Media

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

- o

Concurr

Usage 57.6%
USA

who Stayed Overnight
1+Nights at a HYATT Hotel
past 12mos

B USA

Qual Intab 9,908
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Hotel/motels past 12 months: Hyatt




Adults 18 or older who Stayed Overnight 1+Nights at a WESTIN Hotel past 12mos spend an average of 2 days, 3 hours,
WESTIN 12 minutes and 11 seconds each week with All Forms of Ad-Supported Media.
HOTELS & RESORTS 77.% of Adults 18 or older who Stayed Overnight 1+Nights at a WESTIN Hotel past 12mos spend an avg. of 7 hours and 25 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.2% of total time spent with all forms of Ad-Supported Medi
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Adults 18 or older who Stayed Overnight 1+Nights at a HILTON Hotel past 12mos spend an average of
7 hours and 37 minutes each day with All Forms of Ad-Supported Media. 78.1% listen to Local
AM/FM Radio for an avg. of 63.7 minutes/day. (Local Radio delivers 10.9% of Time with Ad-Supported Media.)
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Adults 18 or older who Stayed Overnight 1+Nights at a MARRIOTT Hotel past 12mos spend an
average of 7 hours and 42 minutes each day with All Forms of Ad-Supported Media. 78.9% listen to
Local AM/FM Radio for an avg. of 62.6 minutes/day. (Local Radio delivers 10.7% of Time with Ad-Suppor

ted Media.)
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H T Adults 18 or older who Stayed Overnight 1+Nights at a HYATT Hotel past 12mos spend an average of 7
hours and 43 minutes each day with All Forms of Ad-Supported Media. 77.6% listen to Local AM/FM

HOTELS & RESORTS Radio for an avg. of 60.8 minutes/day. (Local Radio delivers 10.2% of Time with Ad-Supported Media.)
Top-.'l.? All Fjorms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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WESTIN

HOTELS & RESORTS

Adults 18 or older who Stayed Overnight 1+Nights at a WESTIN Hotel past 12mos spend an average of
7 hours and 18 minutes each day with All Forms of Ad-Supported Media. 77.% listen to Local AM/FM
Radio for an avg. of 63.6 minutes/day. (Local Radio delivers 11.2% of Time with Ad-Supported Media.)
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34,148,201 or 78.1% of Adults 18 or older who Stayed Overnight 1+Nights at a HILTON Hotel past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 63.7 minutes every day
representing 39.7% of all time spent daily with Ad-Supported Audio.
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HOTELS & RESORTS
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Avg. Week All Audm (Persons & % Reach): Adults 18 or older
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HOTELS & RESORTS
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29,721,375 or 78.9% of Adults 18 or older who Stayed Overnight 1+Nights at a MARRIOTT Hotel past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 62.6 minutes every day
representing 41.% of all time spent daily with Ad-Supported Audio.
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15,656,840 or 77.6% of Adults 18 or older who Stayed Overnight 1+Nights at a HYATT Hotel past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 60.8 minutes every day
representing 37.4% of all time spent daily with Ad-Supported Audio.
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8,018,636 or 77.% of Adults 18 or older who Stayed Overnight 1+Nights at a WESTIN Hotel past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 63.6 minutes every day
representing 38.5% of all time spent daily with Ad-Supported Audio.
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HOTELS & RESORTS
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34,148,201 or 78.1% of Adults 18 or older who Stayed Overnight 1+Nights at a HILTON Hotel past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 63.7 minutes every day
representing 39.7% of all time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older

Nl T

who Stayed Overnight USA
1+Nights at a HILTON Hotel
past 12mos

“Share of Ad-Supported Audio”

15.9%

8.2% 81 7% 97% 10.8% g g9

10.1%

00% 76%  B5% ceu o

4.5%
<

24% 1.7%
i+ A

3,732,818 17,394,345 2,588,454 11,896,897 1,030,915 4,426,618
Amazon Music iHeartRadio SiriusXm

N o N s

7,324,577 41,669,807 3,506,910 21,342,896 4,254,668 25,306,526 4,742,203 25,155,959 3,017,431 20,006,620

All Others
Channels

15.0

® who Stayed Overnight 1+Nights at a HILTON Hotel past 12mos H USA

111 9.5

7.7

Qual Intab 1,712

* Share of Everything
Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908 .a_l for Anything _

@

Hotel/motels past 12 months: Hilton




Aarr|0'l‘l' 29,721,375 or 78.9% of Adults 18 or older who Stayed Overnight 1+Nights at a MARRIOTT Hotel past
L]

12mos listen to Ad-Supported Local AM/FM Radio for an average of 62.6 minutes every day
HOTELS & RESORTS

representing 41.% of all time spent daily with Ad-Supported Audio.
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H }ﬁ a I T 15,656,840 or 77.6% of Adults 18 or older who Stayed Overnight 1+Nights at a HYATT Hotel past

12mos listen to Ad-Supported Local AM/FM Radio for an average of 60.8 minutes every day
HOTELS & RESORTS representing 37.4% of all time spent daily with Ad-Supported Audio.

Weekly 79 4% Avg. Hours+Minutes/day with Ad-Supported
77.6% )

Audio: Adults 18 or older

“Share of Ad-Supported Audio” -

who Stayed Overnight
1+Nights at a HYATT Hotel
past 12mos

32.6%

17.2%

15.9%

12.4% 679 11.3% 12.2%
- 76%  7.7% 8.1% 6.5% 6.6% 7-4%

Weekly 10.1% 4.5%
Total : 7.6% ) __ 2.2%  1.7%
Persons i w2

15,656,840 208,295,778 6,569,500 60,055,608 3,465,301 41,669,807 2,508,670 25,306,526 2,284,359 20,006,620 1,562,435 21,342,896 2,467,669 25,155,959 1,317,037 17,394,345 1,488,024 11,896,897 441,733 4,426,618

Local AM/FM Podcasts YouTube Music Pandora All Others Spotify TV Music Amazon Music iHeartRadio SiriusXMm
Average Radio

Daly Mi Channels
"5 IEEN EOY so IR s W a0
® who Stayed Overnight 1+Nights at a HYATT Hotel past 12mos m USA

UsA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 731 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Oct23 USA Projection Scarborough R2 2023: lan23-0ct23 Qual Intab 5,908 Soeﬁ. for Anything _

@

Hotel/motels past 12 months: Hyatt




WESTIN

HOTELS & RESORTS

Weekly

79.4%
77.0%

34.7%

Weekly

Total
Persons
8,018,636 208,295,778 3,617,311 60,055,608
Local AM/FM Podcasts
Average Radio

19.5

UsA USA Projection Scarborough R2 2023: lan23-Oct23
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Oct23

0, 0,
8.1% 9.6% 9.6% 9.7% 6 6%
10.1% 5% 4.4% 45% 379 17%
2'1,342,895 1,334,716 41,669,80"1’ 1,176,805 20,006,620 1,284,004 25,1-55,959 999 597 25,306,526 571,003 1?,394,315 4'58,154 11,895.,897 333,0?8' 4,426,618
Spotify YouTube Music All Others TV Music Pandora Amazon Music iHeartRadio SiriusXM

8,018,636 or 77.% of Adults 18 or older who Stayed Overnight 1+Nights at a WESTIN Hotel past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 63.6 minutes every day
representing 38.5% of all time spent daily with Ad-Supported Audio.
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@ Hilton

HOTELS & RESORTS
Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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® who Stayed Overnight 1+Nights at a HILTON Hotel past 12mos

34,148,201 or 78.1% of Adults 18 or older who Stayed Overnight 1+Nights at a HILTON Hotel past 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Pop
Contemporary Hit Radio, Classic Rock, and Country.
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HOTELS & RESORTS

29,721,375 or 78.9% of Adults 18 or older who Stayed Overnight 1+Nights at a MARRIOTT Hotel past
12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic
Hits, Pop Contemporary Hit Radio, Classic Rock, and Country.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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HOTELS & RESORTS

15,656,840 or 77.6% of Adults 18 or older who Stayed Overnight 1+Nights at a HYATT Hotel past 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Classic Rock, Classic Hits, and Hot AC.
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HOTELS 8. RESORTS Classic Rock, Pop Contemporary Hit Radio, and All Sports.

8,018,636 or 77.% of Adults 18 or older who Stayed Overnight 1+Nights at a WESTIN Hotel past 12mos
WESTIN listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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@ Hilton

HOTELS & RESORTS

29,057,200 or 66.4% of Adults 18 or older who Stayed Overnight 1+Nights at a HILTON Hotel past
12mos watch Ad-Supported Local TV Stations for an average of 77.6 minutes every day representing

27.4% of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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HOTELS & RESORTS

23,983,954 or 63.7% of Adults 18 or older who Stayed Overnight 1+Nights at a MARRIOTT Hotel past
12mos watch Ad-Supported Local TV Stations for an average of 88.2 minutes every day representing
31.1% of all time spent daily with Ad-Supported Video.
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HOTELS & RESORTS

Avg. Week All Video (Persons & % Reach): Adults 18 or older

Total Persons:

Local TV Stations 2011 ok

12,505,531 or 62.% of Adults 18 or older who Stayed Overnight 1+Nights at a HYATT Hotel past
12mos watch Ad-Supported Local TV Stations for an average of 80.4 minutes every day representing

30.4% of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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HOTELS & RESORTS

6,729,688 or 64.6% of Adults 18 or older who Stayed Overnight 1+Nights at a WESTIN Hotel past
12mos watch Ad-Supported Local TV Stations for an average of 77.8 minutes every day representing
27.8% of all time spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

{average week) Total Persons:
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m who Stayed Ovemight 1+Nights at a HILTON Hotel past 12mos

29,057,200 or 66.4% of Adults 18 or older who Stayed Overnight 1+Nights at a HILTON Hotel past
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Comedies,

Local News - Evening, Local News - Morning, and Dramas.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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23,983,954 or 63.7% of Adults 18 or older who Stayed Overnight 1+Nights at a MARRIOTT Hotel past
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Movies, Local News - Morning, and Dramas.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

{average week)
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12,505,531 or 62.% of Adults 18 or older who Stayed Overnight 1+Nights at a HYATT Hotel past

12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Local News - Morning, Comedies, Movies, and Dramas.
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6,729,688 or 64.6% of Adults 18 or older who Stayed Overnight 1+Nights at a WESTIN Hotel past

WESTIN 12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News

HOTELS & RESORTS

- Evening, Movies, Local News - Morning, and Dramas.

Local TV Station Programs (Persons & % Reach): Adults 18 orolder  Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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33,392,312 or 76.4% of Adults 18 or older who Stayed Overnight 1+Nights at a HILTON Hotel past
12mos use Ad-Supported Social Media for an average of 147. minutes every day representing 26.4%
of all time spent daily with Ad-Supported Digital Media.

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

@Hilton

HOTELS & RESORTS
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Aarr.o't 29,724,362 or 78.9% of Adults 18 or older who Stayed Overnight 1+Nights at a MARRIOTT Hotel past
* 12mos use Ad-Supported Social Media for an average of 143.7 minutes every day representing

HOTELS & RESORTS 26.2% of all time spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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HOTELS & RESORTS
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16,286,251 or 80.7% of Adults 18 or older who Stayed Overnight 1+Nights at a HYATT Hotel past
12mos use Ad-Supported Social Media for an average of 155.4 minutes every day representing

27.3% of all time spent daily with Ad-Supported Digital Media.

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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8,494,507 or 81.6% of Adults 18 or older who Stayed Overnight 1+Nights at a WESTIN Hotel past
WESTIN 12mos use Ad-Supported Social Media for an average of 132.2 minutes every day representing
HOTELS & RESORTS 23.9% of all time spent daily with Ad-Supported Digital Media.
Avg. Week AHT Qigital (Persons & % Reach): Adults 18 or older Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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i e et e P P :
Premium Premium
S — T | remium “premium
TR - ke — ) : Cable Streaming Audio (Loca Radio/ b
Banking/Financial/Real Estate [Websites/Apps) mm 3 Streaming Audio (Local OTT TV Streaming Services Streaming Podcasts/Streaming Services)  Streaming
. Radio/ Podcasts/Streaming 138.1 59.3 Social Media 130.3 54.1
orr s i T —— T _ =
Gomes FatasyBetting Sites m_ﬂ. . 1737 online | Email/Text/ | Local T e N ol ext/
vg. Hours+Minutes/day with Cl: IM Stre . Class
e M Digital: Adults 18 or older S / ST ESEL Streaming IM/
. 1 Schools, Zoom,etc.... 37.6 Schools, 419 Zoom.cte
i, . S P PV

7:53 Search | Sh... | Ga.. | N... Search  Sh...
Local TV Streaming mm “?J”‘w“;e;‘ 53.5% YouTube/ (Goo... | (incl. | Fan... YouTube/ {Goo... (incl.
Social Media TikTok, etc. Bing, | Fo.. | Be.. OTT TV Streaming Services TikTok, etc. Bing,
Non Premiumpremium Cable Stromive | PR ) M TR C ST et m 1453 43.6 etc) | Au.. 150.5 223 etc.)
Online Classes, Schools, Colleges, Universities m 1*:;%;;:::1\;":::'\1
mwho Stayed Ovemight 1+Nights at a WESTIN Hotel past 12mos HUSA ¥ who Stayed Overnight 1+Nights at a WESTIN Hotel past 12mos HUSA
Avg. Week Ad-Supported Digital (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Totol Persons:

News Westher/Sports (Websites/Apps) m i
Email/Text/IM/Zoom,etc. [Personal & Work) m Non-Premium Non-Premium
- OTT TV Streaming +Premium Cable +Premium Cable = YouTube/
S —
Sabnntlll 129 596.6: 0 . Services Streaming Streaming TikTok, etc.
shopping (incl. Food/Auctions/Travel, etc.) m 69.2 56.1 OTT TV Streaming 51.4 42.5
|
) ) Social Media Search 76.4
orrrvsvenie s AR TR (Gongle

Search (Google, Bing, etc.)

Search

: Google, Bing,
YouTube/TikTok, . Local TV {
YouTube/TikTok, etc. m Avg. Hours+Minutes/day with Ad- [ etc. =l T Bing, Streaming etc.)

Streaming Audio (Local Radio/... RN Supported Digital: Adults 18 or older Jiig 438 5“‘;;’2'“3 'ig; —

Streaming Audio Shop...
Games/Fantasy/Betting Sites m Streaming Audio (Local Email/Text/IM/ {Local Radio/ {incl.

Non-Premium:+Premium Cable Streaming m m 4:35 Radio/ Podcasts/Streaming Zoom,etc. Shopping News/ Podcasts/Streaming Email/Text/IM/  Food/

Banking/Financial /Real Estate thes ) m - 30.7% e s 85.4% Services) (Personal & {indl. Weather... Social Media Services) Zoom,etc. Aucti...
[ : o 23.7% 95.7 Work) Food... Banking... 134.0 76.1 (Personal &... Y

. L who Stayed Overnight £. Banking...
Online Classes, Schools, Colleges, Universities _ 0.096 1+ Nights ata WESTIN Hotel
= who Stayed Ovemight 1+Nights at a WESTIN Hotel past 13mos mUSA ¥ who Stayed Ovemight 1+Nights at a WESTIN Hotel past 12mos B USA
USA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 388 * Share of Eve ryt hing
All Graphs and soefa.ai Data Modeling Copyright ©@ 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908 - for Anything .

Hotel/motels past 12 months: Westin



32,631,026 or 74.6% of Adults 18 or older who Stayed Overnight 1+Nights at a HILTON Hotel past
12mos use Ad-Supported Facebook for an average of 49.8 minutes every day representing 33.9% of
all time spent daily with Ad-Supported Social Media.

@) Hilton

HOTELS & RESORTS
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TikTok  [AZARAEF & A TikTok
it PRESR e RO Ay 140
Pinterest m Instagram YouTube Video Instagram
i 275 . 29.2 225
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28,336,572 or 75.3% of Adults 18 or older who Stayed Overnight 1+Nights at a MARRIOTT Hotel past
12mos use Ad-Supported Facebook for an average of 51.3 minutes every day representing 35.7% of
all time spent daily with Ad-Supported Social Media.

Avg. Week All Social Medfa (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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14,833,641 or 73.5% of Adults 18 or older who Stayed Overnight 1+Nights at a HYATT Hotel past
12mos use Ad-Supported Facebook for an average of 55.7 minutes every day representing 35.9% of
all time spent daily with Ad-Supported Social Media.

H T

HOTELS & RESORTS
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WESTIN

HOTELS & RESORTS

7,620,873 or 73.2% of Adults 18 or older who Stayed Overnight 1+Nights at a WESTIN Hotel past
12mos use Ad-Supported Facebook for an average of 42.7 minutes every day representing 32.3% of
all time spent daily with Ad-Supported Social Media.
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@ Hilton

HOTELS & RESORTS

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 3,074,291;
Local Radio: 2,148,360; Social Media: 2,092,247; Non-Prem. Cable: 1,067,484; Local TV:
1,035,964 reaching Adults 18 or older who Stayed Overnight 1+Nights at a

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Stayed Overnight 1+Nights at a USA Metro Area Adults 18 or older
HILTON Hotel past 12mos 60,000,000
12,000,000
50,000,000
10,000,000
40,000,000
8,000,000
30,000,000
6,000,000
4,000,000 20,000,000
2,000,000 10,000,000
0 0
Y S P A2 DR AR R R R R AR R R RN P P b2 A 9P o R R R R R AR R R R AR LS
06:'\? 7 ,,5;.‘9@ o;oﬁb@ ,\'b "?o}@ 0@ \? 'Q'¢ 59:" o o o F A9 %Q'QQQQQQ'O\’Q'W ,Qf‘ N "?’?b? ‘o"’ﬁb@? AT ‘?5".,;» cy ,;),1»59' ‘19?"‘?' R o @Q"\ o of QQ\;Q’Q
e M on- Fri LDCEI AM;FM RadIDAQH e\ on-Fri LDCEI TV Station AQH s [Vlon-Fri Local AM/FM RadIDAQH e \]on-Fri Local TV Station AQH
e M on-Fri Non-Premium Cable TV AQH e M on-Fri Social Media AQH e [VIon-Fri Non-Premium Cable TV AQH e \]on-Fri Social Media AQH

e [\lon-Fri Digital Media (Less Social) AQH

e [\on-Fri Digital Media (Less Social) AQH

USA USA Projection Scarborough R2 2023: Jan23-Oct23

1,712

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908 S(Ef.a. al for Anything _
- .

Hotel/motels past 12 months: Hilton




Aar“()"., M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 2,735,898;

HOTELS & RESORTS

Social Media: 1,939,778; Local Radio: 1,886,033; Non-Prem. Cable: 987,640; Local TV:
888,999 reaching Adults 18 or older who Stayed Overnight 1+Nights at a MAR
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HXALT

HOTELS & RESORTS

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,523,775;
Social Media: 1,086,747; Local Radio: 976,084; Non-Prem. Cable: 511,990; Local TV:
479,366 reaching Adults 18 or older who Stayed Overnight 1+Nights at a HYATT
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 734,811;

WESTIN Social Media: 552,892; Local Radio: 501,636; Non-Prem. Cable: 257,292; Local TV: 241,245
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@ Hilton

HOTELS & RESORTS
Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(averoge week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

Movie Theaters

YouTube Music

SiriusXm

39,535,964 or 90.4% of Adults 18 or older who Stayed Overnight 1+Nights at a HILTON Hotel past
12mos spend an average of 57.9 minutes per day driving, seeing Billboards and Signs. 65.3% Listen
to Local Radio Stations Out-of-Home for an average of 38.6 min
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HOTELS & RESORTS

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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YouTube Music
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Aarnott.

33,971,346 or 90.2% of Adults 18 or older who Stayed Overnight 1+Nights at a MARRIOTT Hotel past
12mos spend an average of 62.2 minutes per day driving, seeing Billboards and Signs. 66.% Listen to
Local Radio Stations Out-of-Home for an average of 37.9 mi

i
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HOTELS & RESORTS
Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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T

18,419,266 or 91.3% of Adults 18 or older who Stayed Overnight 1+Nights at a HYATT Hotel past
12mos spend an average of 53.3 minutes per day driving, seeing Billboards and Signs. 64.9% Listen
to Local Radio Stations Out-of-Home for an average of 36.8 minu
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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9,219,801 or 88.5% of Adults 18 or older who Stayed Overnight 1+Nights at a WESTIN Hotel past
12mos spend an average of 67.8 minutes per day driving, seeing Billboards and Signs. 64.4% Listen

to Local Radio Stations Out-of-Home for an average of 38.5 minu
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13,851,707 or 31.7% of Adults 18 or older who Stayed Overnight 1+Nights at a HILTON Hotel past
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day
representing 29.9% of all time spent daily with All forms of Print M

@ Hilton

HOTELS & RESORTS

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Wall Street Journal (Daily)

New York Times (Daily)
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
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HOTELS & RESORTS

12,117,596 or 32.2% of Adults 18 or older who Stayed Overnight 1+Nights at a MARRIOTT Hotel past
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day
representing 30.8% of all time spent daily with All forms of Print

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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HOTELS & RESORTS

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Mewspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
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Mew York Times (Sunday)
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mwho Stayed Overnight 1+Nights at a HYATT Hotel past 12mos

6,402,760 or 31.7% of Adults 18 or older who Stayed Overnight 1+Nights at a HYATT Hotel past
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.7 minutes every day
representing 28.9% of all time spent daily with All forms of Print Med
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WESTIN

2,785,024 or 26.7% of Adults 18 or older who Stayed Overnight 1+Nights at a WESTIN Hotel past
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9. minutes every day

HOTELS & RESORTS representing 29.1% of all time spent daily with All forms of Print Med
Avg. Week All Print %ﬁﬂ“ (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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