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BRAND FACE-OFF

There’s a reason one or the othe| rsll on neai rly everys! street urncrml\lmnca bu!hchaln auwbblh\gup
smaller firms. Their next move: b b Robert

Complete Demographic,
Psychographic, and Total
Media Usage Profiles of

BOTH Target Groups.
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FULL NAME

WALGREENS
FULL NAME

19801, CHICAGO

FOUNDED
1963, LOWELL, MASS.

SLOGAN SLOGAN
“HEALTH IS EVERYTHING" “AT THE CORNER OF HAPPY AND HEALTHY"
HOME BASE HOME BASE

WOONSOCKET, R.I. DEERFIELD, ILL.
ln { |

NUMBER OF LOCATIONS NUMBER OF LOCATIONS
8,173 |

BUSINESS

2015 REVENUE 2015 REVENUE
$103.4 BILLION
ABENCY OF RECORD AGENCY OF RECORD
| GSD&M |

WONDERY

Business Wars: $88 E3: CVS vs. Walgreens | A New
Prescription

Here's How the 2 Biggest Players in the Battle of the Visit >
Drugstores Stack Up Head-to-Head

This is how the Bloomberg Terminal is becoming the
backbone to financial businesses of the future - The...

And, Yes! You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn!

RX/non-RX/health/beauty items:Stores bought past 30 days: CVS RX/non-RX/health/beauty items:Stores bought past 30 days: Walgreens



¥ CVS pharmacy’

40.% or 104,836,124 of USA Adults 18 or older purchased items at CVS PHARMACY in the past 30 days.
Typical Adults 18 or older who purchased items at CVS PHARMACY in the past 30 days are 46.8 years old
(3.% younger than average) and have a $97,377 (8.5% higher than average) annual household income.

@ Percent of Market: Adults 18 or older **Gender of Target vs. Market: Adults 18 or older
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PHARMACY in the past 30
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USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 3,953
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Age Cell Demographics of Target vs. Market:

Adults 18 or older

USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23

RX/non-RX/health/beauty items:Stores bought past 30 days: CVS

Qual Intab

Ethnicity of Target vs. Market:
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mwho purchased items at CVS PHARMACY in the past 30 days mUSA

W= HHI of Target vs. Market:

<$35K HHI
$35K-$50K HHI
S50K-$75K HHI
$75K-$100K HHI

$100K-$150K HHI

19.7%

14.7%

$150K-5250K HHI

$250K+ HHI

Avg HHI: $89,767

9,908




Walgreerna

40.9% or 107,242,366 of USA Adults 18 or older purchased items at WALGREENS in the past 30 days.
Typical Adults 18 or older who purchased items at WALGREENS in the past 30 days are 48.6 years old (.8%
older than average) and have a $88,748 (1.1% lower than average) annual household income.

@ Percent of Market: Adults 18 or older **Gender of Target vs. Market: Adults 18 or older
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RX/non-RX/health/beauty items:Stores bought past 30 days: Walgreens



¥CVS pharmacy’

40.% or 104,836,124 of USA Adults 18 or older purchased items at CVS PHARMACY in the past 30 days.
Adults 18 or older who purchased items at CVS PHARMACY in the past 30 days are 18.4% more likely to be a
college graduate, 5.9% more likely to work full-time, 1.2% more likely to be married, 3.2% more likely to be
a parent of 1 or more children under 18.

N
1 \d.f Education Levels: Adults 18 or older

Some High School or Less (not graduate) B 15719'1?6
High School Graduate (12th grade or GED) _24-3
Some College Credit (no degree) _14
Associate's Degree (AA, AS, etc.) _1-
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Postgraduate Degree .2%
who purchased items at CVS PHARMACY in the past 30 days mUSA

Employment: Adults 18 or older
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114t | Stage in Life: Adults 18 or older

Scarborough R2 2023: Jan23-Oct23

Parent of 1 or more Children under 18 . 22782%6%
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who purchased items at CVS PHARMACY in the past 30 days B USA
Qual Intab 9,908 o



40.9% or 107,242,366 of USA Adults 18 or older purchased items at WALGREENS in the past 30 days.

w Adults 18 or older who purchased items at WALGREENS in the past 30 days are 2.% more likely to be a
college graduate, .1% more likely to work full-time, 1.6% more likely to be married, 10.9% more likely to be
a parent of 1 or more children under 18.
“ w‘?‘--_!...__ X

\ 4
i k Education Levels: Adults 18 or older Employment: Adults 18 or older | ( b ) Marital Status: Adults 18 or older
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RX/non-RX/health/beauty items:Stores bought past 30 days: Walgreens



40.% or 104,836,124 of USA Adults 18 or older purchased items at CVS PHARMACY in the past 30 days.

’cvs h ®| Adults 18 or older who purchased items at CVS PHARMACY in the past 30 days are .9% less likely to own their
p armacy home, 5.3% more likely to own a higher valued home, .9% less likely to have a single-family home, 2.1% more

likely to have a dog.

- Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4 {®pPets in Home: Adults 18 or older

Single Family House (unattached)
60.9% Own a Dog

10.1%
Townhouse or attached Home
9.4%

7.0
Condominium I 6.7 Own a Cat

S

20.7%

8.5% 8.8%
Apartment
23,072,236

Own other type of Pet

Own Second Home Mobile Home or Manufactured 1.4%
or Real Estate Home h 2.5% 7.5%
Property
wwho purchased items at CVS PHARMACY in the past 30 days mUsA = who purchased items at CVS PHARMACY in the past 30 days mUSA = who purchased items at CVS PHARMACY in the past 30 days mUSA
-
(24l Value of Owned Home: Adults 18 or older w ) Home Loans: Adults 18 or older

Average Vaolue of Owned Home:

who purchased items at CVS PHARMACY in the past 30...

UsA 5412,507

10.3%
8.2%
6.5% 6.6%
10,757,491 11,492,663 24,253,758
<$150K S150K-S200K S200K-$250K  S$250K-S300K  S$300K-S$350K  $350K-S500K  $500K-$750K  $750K-S1M S1VH Home Mortgage Refinanced Home Equity Own
mwho purchased items at CVS PHARMACY in the past 30 days HUSA Home Mortgage LuanIHum N HDI‘I"IE,{PI‘ODEI‘W
Improvement  Outright (No
USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 3,953 Loan Mortgages)

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908

RX/non-RX/health/beauty items:Stores bought past 30 days: CVS



Walgreens

40.9% or 107,242,366 of USA Adults 18 or older purchased items at WALGREENS in the past 30 days.
Adults 18 or older who purchased items at WALGREENS in the past 30 days are 1.4% more likely to own their

home, 9.5% more likely to own a lower valued home, 4.4% more likely to have a single-family home, 6.9%

more likely to have a dog.

m Own/Rent/Other: Adults 18 or older

mﬁm Type of Home: Adults 18 or older 4 {®pPets in Home: Adults 18 or older

Single Family House (unattached
el v ( ) 60.9%

66.2% Own a Dog
8.6%
Townhouse or attached Home
9.4%
. 5.4%
-~ Condominium 6.7% Own a Cat
29.3% . 20.7%
8.7% 8.8%
Apartment
23,072,236
Own Second Home Mobile Home or Manufactured = 2.2% Own other type of Pet
or Real Estate Home 2.5% 7.5%
Property
wwho purchased items at WALGREENS in the past 30 days m USsA m who purchased items at WALGREENS in the past 30 days mUSA m who purchased items at WALGREENS in the past 30 days mUSA
7
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RX/non-RX/health/beauty items:Stores bought past 30 days: Walgreens



W¥CVS pharmacy’
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4B, 7H|

Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older

19.2%| |
6.59 16.0%) 14.4%) 14.2%) 12,81 12.7%|

40.% or 104,836,124 of USA Adults 18 or older purchased items at CVS PHARMACY in the past 30 days.
Adults 18 or older who purchased items at CVS PHARMACY in the past 30 days are 5.2% more likely to look
up D-I-Y advice online, .5% more likely to always vote in local elections, 16.3% more likely to belong to a

gym, 9.7% more likely to fly domestic past

Political Activity: Adults 18 or older

84.3%
45.7% 27.0% 27.3%

Democrat / Lean  Republican / Lean Independent / None
Democrat Republican of These

Registered to Vote
(In District of Residence)

Presidential Elections: Always
Presidential Elections: Sometimes

Statewide Elections: Always 57.4%

Statewide Elections: Sometimes

Job search/  Religion/  Take Online career Education  Genealogy Elect ronic Homework Photography Parenting/  Online Dating

Redpes Health Restaurant Do-it-Yourself Online Phone  Medical Home / Fitness/Diet  Apparel /
meal Planning Information Information Advice fvideo Call  Services/ Garden ldeas Information Beauty ldeas Postresume  Spirituality Classes Development (Research Invite [¥ou orYour  ([Snapfish, Familyadvice — Service 5 o
Suggestions Reviews (skype, Information Schools, Child's) Shutterfly, LOCGF Emms' Afways
FaceTime, Apphcation, etel Local Elections: Sometimes
etc) Finanding) :
m who purchased items at CVS PHARMACY in the past 30 days mUSA mwho purchased items at CVS PHARMACY in the past 30 days mUSA

C
@ﬁTopsO past 12-months Active Lifestyle Activites: Adults 18 or older

|

Grilling - Lawn Care  Gardening Bicyding Swimming Volunteer
Outdoor [Flowersor waork Backpacking
cooking Vegetables)

USA USA Projection Scarborough R2 2023: Jan23-Oct23

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc.

% Past 12-months Domestic Airline Trips: Adults 18 or older

i 16.6%
LA 1 507,235 15.8%
i 14.5%
LA 10.006,193 15.3%
i 10.1%
S 1 385,879 8.2%

: 7.3%
Lol 6,739,064 6.4%
Q tri 11.5%
S-Otrips PYWTTRER 9.3%
10+ trips m 2.7% Flew Domestic past year: 57.1%
P s 2.1% Avg. # Domestic Flights:
S 18.3%
= 17.0%
15.3%|
. . I E R E
M-l -m | .
Belong to Camping Boating Fishing Group Fitness Golf Yoga- Pilates Adult kethall of it Follow a Soocer Tennis Snow Skiing - Foothall softhall - ‘Organized Hunting
Health Club or Class Continuing Aging Parent Video Gaming Weight Loss Snowboarding Baseball Road Race
Gym Education or Relative Program (5K,
Marathon,
m who purchased items at CVS PHARMACY in the past 30 days mUSA etc)
Qual Intab 3,953
LLC. Allrights reserved.  sA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908

RX/non-RX/health/beauty items:Stores bought past 30 days: CVS




40.9% or 107,242,366 of USA Adults 18 or older purchased items at WALGREENS in the past 30 days.

w Adults 18 or older who purchased items at WALGREENS in the past 30 days are 4.8% less likely to look up
D-I-Y advice online, .8% more likely to always vote in local elections, 7.7% more likely to belong to a gym,
.7% more likely to fly domestic past yr.

Top—ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older

84.3%
4B, 7H|
o Registered to Vote Democrat / Lean  Republican / Lean Independent / None
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H ﬂ Presidential Elections: Sometimes 2
= = 12.88 12.7% o] ) Statewide Elections: Always 57 4%

Statewide Elections: Sometimes
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F"“:‘:;‘e‘ “F".:'::"';' etc) Local Elections: Sometimes
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¥ CVS pharmacy®

Past 30-days Q

N J|

1time

2 times

3 times

4 times

5 times

6 - 9times

10times or more

18.5%

mwho purchased items at CVS PHARMACY in the past 30 days

Total Monthly QSR Users:
90.8% 88.6%

_ 252,201,120 - “

SR Users: Adults 18 or older

HUSA

Avg. Monthly QSR Meals:

QSRs past mo., 6.8% more likely to use Sit-Down Restaurants past m
yr., 5.5% less likely to smoke cigarettes.

40.% or 104,836,124 of USA Adults 18 or older purchased items at CVS PHARMACY in the past 30 days.
Adults 18 or older who purchased items at CVS PHARMACY in the past 30 days are 2.5% more likely to use

0., 1.3% less likely to use Casinos past

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

15.8%

2 times 16.1%

3 times

13.4%

4 times 10.0%

5 times 7.6%

6 - 9times 8.0%

10times or more
® who purchased items at CVS PHARMACY in the past 30 days

Total Monthly Sit-Down Restaurant Users: A it-Down Restaurant Meals:
82.0% 76.8%

_ 20200 “

H USA

Drank Past 30-days: Adults 18 or older
tquor
Any Type of Beer
wine
Domestic Lght Beer
imported Beer

-w
Microbrew / Craft Beer 1&29.;6% i
B who purchased items at CVS PHARMACY in the past 30 days B USA
USA USA Projection Scarborough R2 2023: Jan23-Oct23

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

34,73
Mexican Pizza

chinese  Coffee Indian/  Italian Bagel /  Wings/
m who purchased items at CWS PHARMACY in the past 30 days mUSA

Upscale Steakhouse
House/  Thai/ Donut [ Burgers /
Coffee Bar  Other Bakery Sports Bar
Asian

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who purchased items at COVS PHARMACY in the post 30... 25.5%

(IR 51,814,293 19.8%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

60,752,535

Table Games [Craps, Poker, etc.)
Upscale Restaurant
Bar / Nightclub
Stage Show [ Concert
Sports Betting g%;g

23.2%

%
8.0%

30.6%

. 2.6%
Other Gambling : L7% 80,349,314
2.5%
Spa m.?% Casinos visited past 12 months: Yes

m who purchased items at CVS PHARMACY in the past 30 days mUSA

3,953

USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908

RX/non-RX/health/beauty items:Stores bought past 30 days: CVS

Used Past 30-days: Adults 18 or older

5.2%
36,684,087 22,786,532 13,514,774
Marijuana / Cannabis Cigarettes Vape
B who purchased items at CVS PHARMACY in the past 30 days HUSA



Wabgreernd

40.9% or 107,242,366 of USA Adults 18 or older purchased items at WALGREENS in the past 30 days.

Adults 18 or older who purchased items at WALGREENS in the past 30 days are 4.9% more likely to use QSRs
past mo., 5.% more likely to use Sit-Down Restaurants past mo., 11.% more likely to use Casinos past yr.,
5.5% more likely to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

10times or more 10times or more m

mwho purchased items at WALGREENS in the past 30 days B USA

Total ng%%ﬂy QSR Users: Avg. Monthly QSR Meals:

88.6%

232,201,120

® who purchased items at WALGREENS in the past 30 days

Total Monthly Sit-Down Restaurant Users: A jt-
76.8%

HUSA

wn Restaurant Meals:

80.6%

201,275,400

Drank Past 30-days: Adults 18 or older

Liquor

116,363,473 44.4%

Any Type of Beer

107,749,049 41.1%

Wine 88,514,172 33.8%

Domestic Regular Beer

60,406,513 23.0%

Domestic Light Beer

22.1%

57,883,361

Imported Beer 56,101,699 21.4% w Y
. 10.1%
Microbrew / Craft Beer 10.9% i
B who purchased items at WALGREENS in the past 30 days HUSA
USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 3,714

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Table Games [Craps, Poker, etc.)
Upscale Restaurant
Bar / Nightclub
Stage Show / Concert 5_%)2%
Sports Betting 3392%
Other Gambling E?%ﬁ%

m who purchased items at WALGREENS in the past 30 days

USA Jan23-Oct23

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

|

Indian/  Italian Bagel /  Wings/

House/  Thai/ Donut [ Burgers /
Coffee Bar  Other Bakery Sports Bar
Asian

I
Mexican Pizza

® who purchased items at WALGREENS in the past 30 days mUSA

Chinese  Coffee Upscale Steakhouse

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who purchased items ot WALGREENS in the past 30 daoys 21.4%

(IR 51,814,293 19.8%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines 60,752,835 23.2%

7%
L7%

v
=
[

mUSA

USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab

RX/non-RX/health/beauty items:Stores bought past 30 days: Walgreens

30.6%

80,349,314

Casinos visited past 12 months: Yes

Used Past 30-days: Adults 18 or older

9,908

5.2%
36,684,087 22,786,532 13,514,774
Marijuana / Cannabis Cigarettes Vape
B who purchased items at WALGREENS in the past 30 days HUSA



¥ CVS pharmacy’

40.% or 104,836,124 of USA Adults 18 or older purchased items at CVS PHARMACY in the past 30 days.
Adults 18 or older who purchased items at CVS PHARMACY in the past 30 days are 12.3% more likely to have

a 401K, 9.2% more likely to have an Auto Loan, 15.6% more likely to Invest/Trade Stocks Online, .3% less likely
to pay with their Debit Card.

Investments Owned: Adults 18 or older

401KPlan

IRA (Individual Retirement Account)

101,981,265 38.9%
77,172,853 29.4%

Stocks or Stock Options

19.1%
47,816,232 18.2%

16.2%
35,904,930 13.7%
12.9%
11.6%

Mutual Funds
Money Market Funds

Bonds

30,518,906
13.2%
30,125,995 kR

Other (Crypto / NFTs / Metals, etc.)

529 Plan / College Savings Plan

10.3%
23,368, 14 %: 71

Financial Services Has and/or Uses: Adults 18 or older

10.9%
9.3%
73% 6.4% 4o ga%

Checking Debitor ATM  Savings Credit Card Mobile Online Bill Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan

Online Home Home
” Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home Improvement
4 8.5 Account M L H
Second Home or Real Estate Property o.8% cou ortgage ::Eig m‘f“;e
® who purchased items at CVS PHARMACY in the past 30 days mUSA ® who purchased items at CVS PHARMACY in the past 30 days HUSA
H H - L
Professional Services Used*: Adults 18 or older | 'pry\Past 3-Months Payment Methods Used: Adults 18 or older
Online Investing / Stock Trading
12.6%
] . 10.8%
Insurance Agent at a Local Office (not online) 9.8% . .
12.5%12.1%

Real Estate Agent

o
JEREYRTY. 6.0%
5.2%

Estate Planning
Divorce / Family Attorney ?323: (*Past12 Months)
m who purchased items at CVS PHARMACY in the past 30 days mUSA
USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab

3.7% 4.0% 4.0% 3.5%

VISA PayPal Debit Card  MasterCard Venmo Zelle Cash App Apple Pay  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay
Card Express Messenger
® who purchased items at CVS PHARMACY in the past 30 days HUSA

3,953
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Wabgreesnd

40.9% or 107,242,366 of USA Adults 18 or older purchased items at WALGREENS in the past 30 days.
Adults 18 or older who purchased items at WALGREENS in the past 30 days are 2.9% more likely to have a

401K, 10.7% more likely to have an Auto Loan, 4.3% more likely to Invest/Trade Stocks Online, 11.2% more
likely to pay with their Debit Card.

Investments Owned: Adults 18 or older

401K Plan  prrywrgrm

991, 46.9%
IRA (Individual Retirement Account)
Stocks or Stock Options

19.4%
41,816,232 18.2%

Money Market Funds 1;4]';6%
12.3%
Bonds
Other (Crypto [/ NFTs / Metals, etc.) :11583
3 9.0%
23,368, 1.3

Second Home or Real Estate Property ix
® who purchased items at WALGREENS in the past 30 days HUSA

Mutual Funds

529 Plan / College Savings Plan

Checking Debitor ATM  Savings

Financial Services Has and/or Uses: Adults 18 or older

9.6%
9.3% 7.8% 6.4% ¢ oo 4.3%

11.0%

Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home

Credit Card Online Mobile

Online Bill Home
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan
m who purchased items at WALGREENS in the past 30 days mUSA

Professional Services Used*: Adults 18 or older

Tax Preparation Service =
pa 69,366,627 26.5%
Financial Planner =
45,351,257 17.3%
Online Investing / Stock Tradi
g/ ne 41,872,915 16.0%
12.9%
Accountant
30,762,744 11.7%
. . 12.4% .
Insurance Agent at a Local Office (not online
Ag ( ) 25,795,357 9.8% .
B
JEREYATY. 6.9%

Real Estate Agent

. 4.5%
Estate Planning 2.0%
L)
Divorce / Family Attorney :&2;26 (*Past12 Months)
m who purchased items at WALGREENS in the past 30 days mUSA
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e Past 3-Months Payment Methods Used: Adults 18 or older

12.0%12.1%

. ‘ 3.896 4.096 3.3% 3.5%

VIsA PayPal Debit Card  MasterCard Venmo Zelle Discover American Facebook  Square Cash Samsung Pay
Card Express Messenger
M who purchased items at WALGREENS in the past 30 days HUSA

Cash App Apple Pay  Store Credit Google Pay

USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908
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Adults 18 or older who purchased items at CVS PHARMACY in the past 30 days spend an average of 3 days, 1 hours, 58
’cvs h ® | minutes and 5 seconds each week with All Forms of Media.
p armacy 84.6% of Adults 18 or older who purchaseditems at CVS PHARMACY in the past 30 days spend an avg. of 8 hours and 14 minutes each
week listening to All Local AM/FM Radio, representing 9.4% of total time spent with all forms of Media.

BX: o

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

usage 55.9%
usa

who purchased items at
CVS PHARMACY in the
past 30 days

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:

&
&
&
& & &
R
N %&;,\\
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Adults 18 or older who purchased items at WALGREENS in the past 30 days spend an average of 3 days, 0 hours, 48
minutes and 24 seconds each week with All Forms of Media.

86.8% of Adults 18 or older who purchaseditems at WALGREENS in the past 30 days spend an avg. of 8 hours and 42 minutes each week
listening to All Local AMI//FM Radio, representing 10.4% of total time spent with all forms of Media.

B

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

usage 55.9%
usa

who purchased items at
WALGREENS in the past 30

o 63.1%]

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:

B who purchased items at WALGREENS in the past 30 days B USA
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Adults 18 or older who purchased items at CVS PHARMACY in the past 30 days spend an average of 2 days, 4 hours, 51

® minutes and 5 seconds each week with All Forms of Ad-Supported Media.
¥ CVS pharmacy

80.1% of Adults 18 or older who purchaseditems at CVS PHARMACY in the past 30 days spend an avg. of 7 hours and 30 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.4% of total time spent with all forms of Ad-Supported Media.

Weekly

Reach %:

 96.0f A

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

‘Concurr
Usage 57.6%
who purchased items at usaA

CVS PHARMACY in the
past 30 days

BE o
B

% of Total
Weekly H:M:

30.0%

el N 0 > Y
é év \) &
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Q\ C-‘Q A QQQ A
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¢ & o
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& & &\Q &
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Weekly

Reach %:

T7.4%

% of Total

Weekly H:M: 555%—@

58.1%

g
Q‘b
0 SR
g &
hd ©
P A g
<« &

Adults 18 or older who purchased items at WALGREENS in the past 30 days spend an average of 2 days, 5 hours, 12
minutes and 40 seconds each week with All Forms of Ad-Supported Media.

82.4% of Adults 18 or older who purchaseditems at WALGREENS in the past 30 days spend an avg. of 7 hours and 58 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 12.3% of total time spent with all forms of Ad-Supported Media.

EX -

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

e 57.6%
Usa

who purchased items at
WALGREENS in the past 30
days

21.3%

B who purchased items at WALGREENS in the past 30 days B USA
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¥ CVS pharmacy’

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-1

{Average Week) Total Persons: % Time Spent: (Average Day)
Grocery Stores 1.8%
¥,
Billboards & Signs (Weekly Drivers) 8.2%
i

Search [Google, Bing, etc.)
Email/Text/IM/Zoom,etc. (Personal & Work)
Local AM/FM Radio

News/Weather /Sports (Websites/Apps)

Banking/Financial /Real Estate (Websites/Apps)

Adults 18 or older who purchased items at CVS PHARMACY in the past 30 days spend an average of 7
hours and 33 minutes each day with All Forms of Ad-Supported Media. 80.1% listen to Local AM/FM
Radio for an avg. of 64.4 minutes/day. (Local Radio delivers 11.4% of Time with Ad-Supported Media.)

Avg. Hours+Minutes/day with All
Forms of Media: Adults 18 or older

3 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Non-Premium Cable TV
Networks
95.4

Local AM/FM Radio

70.7

Billboards &

Signs (Weekly

531

Facebook

Search
(Google,

Non-Premium Cable TV
Networks
102.4

Local AM/FM Radio

69.7

Billboards &
Signs (Weekly

Facebook Drivers) Bing, etc.) Drivers) Netflix
Games/Fantasy/Betting Sites 47.8 29.2 48.9 32.4
Local TV Stations . . Games Grocer G
e :58 Email/Text/IM/Z | © . Game
Non-Premium Cable TV Networks c?:m- 55.9% oom,etc. [Fanta Yoo Email/Text/IM/Z s/Fant
who purchased items at UsA Local TV Stations (Personal & sy/Bett Local TV Stations oom,etc. asy/Be

Gas Stations/Convenience Stores

Netflix

131,378 2B0 0,1%

®who purchased items at CVS PHARMACY in the past 30 days

CVS PHARMACY in the past

30 days

W USA

93.1

Work)...

ing...

> n

100.9

(Personal &...

tting...

Facebook
51.5

B who purchased items at CVS PHARMACY in the past 30 days

HUSA

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older

% Time Spent:

[Averoge Week)

Total Persons:

Average Da)

Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Grocery Stores 349 883 1' q ['74 2.4%
. . Billboards &
. 3 Local AM/FM Radio Facebook Local AMI/EM Radi o
News/Weather/Sports (Websites/Apps)  EReSiSey 3 60 ha 470 oca /| adio Drivers)
. c 64.3 .
Local AM/FM Radio %335,813- . 11.8% Non-Premium Cable TV Non-Premium Cable TV 489
" 7 | Search Networks Searc
o= Mhearde YouTube Google, = »
Facebook Avg. Hours+Minutes/day with All g="s Billboards & id ( - ‘f’c.)uTube [(.Soogle,
: 5 / 4 I Viedio- .50 Signs (Weekly Video Bing, etc.) Video Bing, etc.)
e 2 19 Forms of Ad-Supported Media: i : 304 292 204 275
171,720,0R4 5 # Adults 18 or older 14.59] Drivers) Facebook ; ;
2e.0p B Aled Shopp News/W Shopp News/W
G S mm- 37]5-?»/ 0.5% Email/Text/IM/ N8 eather... Email/Text/IM ing Insta eather...
shopping (incl. Food/Auctions/Travel, etc.) Usage % =50 7.4t Zoom,etc. (incl. Insta ~ /Zoom,etc. (incl. gra N
who purchased items at usA Local TV Stations (Personal & Food/ gram | Grocer |G Local TV Stations (Personal & Food/ m Groce G
nsagem R I VR RO CVS PHARMACY in the 1.8% 87.4 Work)... Auct.. 1200 | Y- a 95.9 Work)... Auct.. 181 .. a
130
YouTube Video 10.6% P v 2.8%

® who purchased items at CVS PHARMACY in the past 30days HUSA
* Share of Everything
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Walgreend

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-1

[Averoge Week)

Grocery Stores

Billboards & Signs (Weekly Drivers)

Search [Google, Bing, etc.)
Email/Text/IM/Zoom,etc. (Personal & Work)
Local AM/FM Radio

News/Weather /Sports (Websites/Apps)
Banking/Financial /Real Estate (Websites/Apps)
Facebook

Games/Fantasy/Betting Sites

Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores

Netflix

Total Persons:

2

56.000.86 q.8%
010 b 68 0
4.0 : 66.4%

murre-
AR — T

i =13 &5, 500
who purchased items at
WALGREENS in the past 30

131,378.20 0.1%

®who purchased items at WALGREENS in the past 30 days

Adults 18 or older who purchased items at WALGREENS in the past 30 days spend an average of 7
hours and 36 minutes each day with All Forms of Ad-Supported Media. 82.4% listen to Local AM/FM
Radio for an avg. of 68.3 minutes/day. (Local Radio delivers 12.3% of Time with Ad-Supported Media.)

% Time Spent:

06 1.8%

Avg. Hours+Minutes/day with All
Forms of Media: Adults 18 or older

days

W USA

Average Day)

3 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local TV Stations
95.2

Non-Premium Cable TV
Networks
93.2

Local AM/FM Radio
74.6

Facebook
56.5

Billboards & Signs
(Weekly Drivers)
49.6

Games
J/Fanta
sy/Bet
ting...

Email/Text/IM/Zo
om,etc. (Personal
& Work)...

Search

(Google,
Bing, etc.)
275

Non-Premium Cable TV
Networks
102.4

Local TV Stations
100.9

Local AM/FM Radio

69.7

Billboards &
Signs (Weekly
Drivers)

489

Email/Text/IM/Z
oom,etc.
(Personal &...

Facebook

51.5

Netflix
32.4

Game

s/Fant
asy/Be
tting...
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Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older

% Time Spent:

[Averoge Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Search [Google, Bing, etc.)

News/Weather /Sports (Websites/Apps)
Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
Facebook

Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores
Shopping (incl. Food/Auctions/Travel, etc.)
Instagram

YouTube Video

UsA

USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. JSA Jan23-Oct23
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249 883 1F
|
228,462,1p 0

0 IJ
%
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Avg. Hours+Minutes/day with All gE="s
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WALGREENS in the past 30 1.8%
days
2.8%
past 30 days HUSA
Qual Intab 3,714

Average Da)

Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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83,932,873 or 80.1% of Adults 18 or older who purchased items at CVS PHARMACY in the past 30

’ ® . ) . .
cvs pharmacy days listen to Ad-Supported Local AM/FM Radio for an average of 64.4 minutes every day

representing 41.1% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent:

Local A/ Racio e — T
U —T T
Spotify RTTRE MR
YouTube Music m YouTube YouTube
SiriusXm m Podcasts i Music Podcasts i Music
: 23.3 . 18.4 20.7 ’ 15.4
Owned Music m
Pandora Avg. Hours+Minutes/day with m _ TV_
Amazon Music Audio: Adults 18 or older m Amaz.on All < > Music
- vl SiriusXMm Music Others ; SiriusXM Pandora si Chan...
Apple Music 14.9 10.4 8.6 : 139 2L 8.1 8.0
All Others %, iHear... Owned Amazon  All  jyeg
. 5 who purchased items at ' Local AM/FM Radio | Owned Music | Pandora Local AM/FM Radio Music Music ~ Others
iHeartRadio mPHAR;AOAi\;;n the past 00 70.7 d 9. han... 69.7 12.2 9.0 7.3  [Audi...
Audiobooks . 34% 1.4%
m who purchased items at CVS PHARMACY in the past 30 days mUSA B who purchased items at CVS PHARMACY in the past 30days H USA
Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Totol Persons: Time Spent:
Local AWEM i A
S
YouTube Music M
Pandora & 260 : YouTu_be
. =% Podcasts YouTube Music Podcasts Music
TV Music Channels m 217 20 195 15.0
Spotify 7.6%
All Others Avg. Hours+Minutes/day with Ad- _
. m Supported Audio: Adults 18 or older TV Music TV Music All
Amazon Music (4.0 | All Others BEhSNREIS i Channels! Others
iHeartRadio  |[pEaNQas A% 8.4 8.3 . 8.0 7.7
Audiobooks 0.0% Amazon IHeart... Amazon | iHeart...
. : g% who purchased items at Usa R Local AM/FM Radio Pandora Music 4.7 Local AM/FM Radio Pandora Music 4.0
owned Music i 8:0% CVS PHARMACY in the 0,0% 64.4 9.9 7.9 Sirius 64.3 9.5 6.8 S
past 30 days iriusXm Sirius...
AppleMusic i 8.4 0.0%
® who purchased items at CVS PHARMACY in the past 30 days mUSA B who purchased items at CVS PHARMACY in the past 30 days HUSA
usA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 3,953 ® Share of Everything
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41.9% of all time spent daily with Ad-Supported Audio.

88,408,363 or 82.4% of Adults 18 or older who purchased items at WALGREENS in the past 30 days
WM listen to Ad-Supported Local AM/FM Radio for an average of 68.3 minutes every day representing

Avg. Week All. Audm (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent:
Local AM/FM Radio %
Podcasts
Spotify
. YouTube
YouTube Music . : YouTube
SiriusxM m Podcasts Music Podcasts 5 Music
R s - et 20.7 : 15.4
Owned Music m
Pandora Avg. Hours+Minutes/day with m TV_
. Audio: Adults 18 or older ; » ) Music
Amazon Music (455 | Siruskm | Pendora ' SifjuskM Pandora Music  Chan..
Apple Music 15.6 - g . 13.9 9.5 8.1 8.0
All Others % . ; Amaz.on . e . Ownv_ad Amaz.on All iHea...
. 5 who purchased items at UsA Local AM/FM Radio Music Music Local AM/FM Radio Music Music ~ Others
iHeartRacio WALGREENS inthepest 0 0% BN 746 L 11.3 | Cha.. 69.7 12.2 9.0 73 | Audi..
Audiobooks . 3% 1.4%
m who purchased items at WALGREENS in the past 30 days mUSA B who purchased items at WALGREENS in the past 30 days H USA
Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Totol Persons: Time Spent:
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83,932,873 or 80.1% of Adults 18 or older who purchased items at CVS PHARMACY in the past 30
® . . .
’cvs pharmacy days listen to Ad-Supported Local AM/FM Radio for an average of 64.4 minutes every day

representing 41.1% of all time spent daily with Ad-Supported Audio.

Weekly g 1% 79.4% Avg. Hours+Minutes/day with Ad-Supported
Reach % Audio: Adults 18 or older
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88,408,363 or 82.4% of Adults 18 or older who purchased items at WALGREENS in the past 30 days
W% listen to Ad-Supported Local AM/FM Radio for an average of 68.3 minutes every day representing

41.9% of all time spent daily with Ad-Supported Audio.

79.4% Avg. Hours+Minutes/day with Ad-Supported
Reach % e

Audio: Adults 18 or older

“Share of Ad-Supported Audio” 243
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¥ CVS pharmacy’

Contemporary Hit Radio, Classic Rock, and Hot AC.

83,932,873 or 80.1% of Adults 18 or older who purchased items at CVS PHARMACY in the past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Pop

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Walgreena

88,408,363 or 82.4% of Adults 18 or older who purchased items at WALGREENS in the past 30 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit

Radio, Classic Hits, Classic Rock, and Country.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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70,667,112 or 67.4% of Adults 18 or older who purchased items at CVS PHARMACY in the past 30

® . . .
’cvs pharmacy days watch Ad-Supported Local TV Stations for an average of 87.4 minutes every day representing

29.4% of all time spent daily with Ad-Supported Video.

Avg. Week All V:deo (Persons & % Reach): Adults 18 or older Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Walgreerna

78,706,518 or 73.4% of Adults 18 or older who purchased items at WALGREENS in the past 30 days
watch Ad-Supported Local TV Stations for an average of 89.5 minutes every day representing 30.8%
of all time spent daily with Ad-Supported Video.
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Local News - Evening
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Comedies

Local News - Morning
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Late Night Talk

¥ CVS pharmacy’

Local TV Station Programs (Persons & % Reach): Adults 18 or older
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mwho purchased items at CVS PHARMACY in the past 30 days

70,667,112 or 67.4% of Adults 18 or older who purchased items at CVS PHARMACY in the past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News -

Evening, Comedies, Local News - Morning, and Dramas.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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78,706,518 or 73.4% of Adults 18 or older who purchased items at WALGREENS in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports,
Movies, Comedies, Local News - Morning, and Dramas.

TV Stations: Adults 18 or older
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¥ CVS pharmacy”

78,154,279 or 74.5% of Adults 18 or older who purchased items at CVS PHARMACY in the past 30
days use Ad-Supported Social Media for an average of 139.9 minutes every day representing 25.7%
of all time spent daily with Ad-Supported Digital Media.
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¥ CVS pharmacy’

time spent daily with Ad-Supported Social

Media.

78,154,279 or 74.5% of Adults 18 or older who purchased items at CVS PHARMACY in the past 30
days use Ad-Supported Facebook for an average of 47.9 minutes every day representing 34.2% of all

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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80,267,258 or 74.8% of Adults 18 or older who purchased items at WALGREENS in the past 30 days
waw use Ad-Supported Facebook for an average of 50.2 minutes every day representing 35.5% of all time

spent daily with Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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¥ CVS pharmacy’

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 7,825,003;
Local Radio: 5,294,270; Social Media: 4,889,816; Local TV: 2,707,135; Non-Prem. Cable:
2,494,201 reaching Adults 18 or older who purchased items at CVS PHARMAC

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 7,839,001;
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¥ CVS pharmacy’

92,031,677 or 87.8% of Adults 18 or older who purchased items at CVS PHARMACY in the past 30
days spend an average of 47.8 minutes per day driving, seeing Billboards and Signs. 66.9% Listen to
Local Radio Stations Out-of-Home for an average of 39. minutes

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Radio Stations Out-of-Home for an average of 41.4 minutes/d

95,962,690 or 89.5% of Adults 18 or older who purchased items at WALGREENS in the past 30 days
waW spend an average of 49.6 minutes per day driving, seeing Billboards and Signs. 68.9% Listen to Local

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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37,678,692 or 35.1% of Adults 18 or older who purchased items at WALGREENS in the past 30 days
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