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Ag)lebee’s

GRILL + BAR

7.4% or 18,402,839 of USA Adults 21 or older used APPLEBEE'S in the past 30 days.
Typical Adults 21 or older who used APPLEBEE'S in the past 30 days are 50.2 years old (.6% older than
average) and have a $79,109 (12.4% lower than average) annual household income.
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Sit-down restaurants used past 30 days: Applebee's
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BUFFALO
WILD WINGS

6.% or 14,863,587 of USA Adults 21 or older used BUFFALO WILD WINGS in the past 30 days.
Typical Adults 21 or older who used BUFFALO WILD WINGS in the past 30 days are 41.3 years old (17.1%
younger than average) and have a $92,713 (2.6% higher than average) annual household income.

@ Percent of Market: Adults 21 or older lkl‘Gender of Target vs. Market: Adults 21 or older
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Sit-down restaurants used past 30 days: Buffalo Wild Wings
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5.4% or 13,343,364 of USA Adults 21 or older used THE CHEESECAKE FACTORY in the past 30 days.
Typical Adults 21 or older who used THE CHEESECAKE FACTORY in the past 30 days are 47.9 years old (3.9%
younger than average) and have a $103,839 (15.% higher than average) annual household income.

Percent of Market: Adults 21 or older ﬁ\IiGender of Target vs. Market: Adults 21 or older
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Sit-down restaurants used past 30 days: The Cheesecake Factory
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’ 3.8% or 9,471,111 of USA Adults 21 or older used CHILI'S in the past 30 days.
és Typical Adults 21 or older who used CHILI'S in the past 30 days are 47. years old (5.7% younger than

average) and have a $77,716 (14.% lower than average) annual household income.
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\RRI FRIDAYS

2.1% or 5,322,051 of USA Adults 21 or older used TGI FRIDAYS in the past 30 days.
Typical Adults 21 or older who used TGI FRIDAYS in the past 30 days are 47.6 years old (4.6% younger than
average) and have a $72,716 (19.5% lower than average) annual household income.

@ Percent of Market: Adults 21 or older ﬁ\l‘Gender of Target vs. Market: Adults 21 or older
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plebees

GRILL + BAR

7.4% or 18,402,839 of USA Adults 21 or older used APPLEBEE'S in the past 30 days.

Adults 21 or older who used APPLEBEE'S in the past 30 days are 40.3% less likely to be a college graduate, .8%
more likely to work full-time, 13.2% less likely to be married, 2.1% more likely to be a parent of 1 or more
children under 18.
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6.% or 14,863,587 of USA Adults 21 or older used BUFFALO WILD WINGS in the past 30 days.

Adults 21 or older who used BUFFALO WILD WINGS in the past 30 days are 17.6% less likely to be a college
graduate, 38.% more likely to work full-time, 2.7% less likely to be married, 54.8% more likely to be a parent
of 1 or more children under 18.

BUFFALO
WILD WINGS

P .
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i 36.6% . 72.2% : 52.2%
High School Graduate {12th grade or GED) 26.5% Employed Full-Time (35 hours or more) 52.39% Married 53.6%
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Sit-down restaurants used past 30 days: Buffalo Wild Wings
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heesecake
Factory

5.4% or 13,343,364 of USA Adults 21 or older used THE CHEESECAKE FACTORY in the past 30 days.

Adults 21 or older who used THE CHEESECAKE FACTORY in the past 30 days are 2.8% less likely to be a college
graduate, 16.6% more likely to work full-time, 2.5% more likely to be married, 2.2% more likely to be a parent
of 1 or more children under 18.
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Parent of 1 or more Children under 18
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Sit-down restaurants used past 30 days: The Cheesecake Factory




3.8% or 9,471,111 of USA Adults 21 or older used CHILI'S in the past 30 days.

Adults 21 or older who used CHILI'S in the past 30 days are 19.2% less likely to be a college graduate, 7.7%
more likely to work full-time, 14.% less likely to be married, 15.9% more likely to be a parent of 1 or more
children under 18.
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Sit-down restaurants used past 30 days: Chili's
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L'-‘ -

more children under 18.

2.1% or 5,322,051 of USA Adults 21 or older used TGl FRIDAYS in the past 30 days.
Adults 21 or older who used TGI FRIDAYS in the past 30 days are 29.7% less likely to be a college graduate,
26.4% more likely to work full-time, 24.1% less likely to be married, 31.7% more likely to be a parent of 1 or

d.f Education Levels: Adults 21 or older Employment: Adults 21 or older
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i b Stage in Life:

Parent of 1 or more Children under 18

Working Mothers

4.3%
B 6.0%

Parent of 1 or more Children Under Age 2
Parent of 1 or more Children Age 2- 5
Parent of 1 or more Children Age 6- 11
Parent of 1 or more Children Age 12 - 17
Parent of 1 or more Childrenin College B 6.0
Grandparent of 1 or more Children under 18
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Sit-down restaurants used past 30 days: TGl Fridays

Adults 21 or older

I 282.6%

20.9%

N 0.9%

13.0%

I 10.3%

14.0%

I 14.2%
21.4%
I 14.3%

16.7%

18.3%
I 24.4%

m USA

37.7%



7.4% or 18,402,839 of USA Adults 21 or older used APPLEBEE'S in the past 30 days.
Adults 21 or older who used APPLEBEE'S in the past 30 days are 12.% less likely to own their home, 14.7%

Applebees more likely to own a lower valued home, .6% more likely to have a single-family home, 1.5% less likely to have
GRILL+ BAR a dog.

m Own/Rent/Other: Adults 21 or older ﬂﬁm Type of Home: Adults 21 or older 4 {™Pets in Home: Adults 21 or older

Single Family House (unattached)

60.9% Own a Dog
5.9%
Townhouse or attached Home
9.3%
L. 4.7%
Condominium Own a Cat
6.8%

8.1% 8.7%
5.4% 3.3% Apartment .
[1.000.271 wErEm e
21,642,061

Other Own Second Home Mobile Home or Manufactured 3.7% Own other type of Pet
or Real Estate Home 2.5% 7.5%
Property
wwho used APPLEBEE'S in the past 30 days mUSA Wwho used APPLEBEE'S in the past 30 days mUSA = who used APPLEBEE'S in the past 30 days mUSA
-
¢Z4l Value of Owned Home: Adults 21 or older w Home Loans: Adults 21 or older

Average Value of Owned Home:

who used APPLEBEE'S in the past 30 days

UsA 5409,656

4 9,948,085 3 23,262,692 m
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Sit-down restaurants used past 30 days: Applebee's



BUFFALO
WILD WINGS

to have a dog.

6.% or 14,863,587 of USA Adults 21 or older used BUFFALO WILD WINGS in the past 30 days.
Adults 21 or older who used BUFFALO WILD WINGS in the past 30 days are 14.7% less likely to own their home,

19.8% more likely to own a lower valued home, 4.4% less likely to have a single-family home, 10.1% more likely

m Own/Rent/Other: Adults 21 or older

MEM Type of Home: Adults 21 or older 4{™ Pets in Home: Adults 21 or older

58.2%
Single Family House (unattached) e
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who used BUFFALO WILD WINGS in the past 30 days HUSA ‘who used BUFFALO WILD WINGS in the past 30 days mUSA
Z 2
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$200K-$250K

<$150K $150K-$200K

$250K-$300K

mwho used BUFFALO WILD WINGS in the past 30 days
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N Home Loans: Adults 21 or older
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Sit-down restaurants used past 30 days: Buffalo Wild Wings



5.4% or 13,343,364 of USA Adults 21 or older used THE CHEESECAKE FACTORY in the past 30 days.
Adults 21 or older who used THE CHEESECAKE FACTORY in the past 30 days are 2.1% more likely to own their

home, 1.9% more likely to own a lower valued home, .6% more likely to have a single-family home, 1.4% more
likely to have a dog.

m Own/Rent/Other: Adults 21 or older

67.1%

ﬂﬁm Type of Home: Adults 21 or older € t™pPets in Home: Adults 21 or older

Single Family House (unattached
el v { ) 60.9%

Own a Dog

33.6%

11.5%
Townhouse or attached Home
9.3%

7.5%
Condominium Own a Cat
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2.3% 3.3% Apartment
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307,272 EEEREM 21,642,061
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Property "
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Sit-down restaurants used past 30 days: The Cheesecake Factory



3.8% or 9,471,111 of USA Adults 21 or older used CHILI'S in the past 30 days.

Adults 21 or older who used CHILI'S in the past 30 days are 9.2% less likely to own their home, 18.% more likely
to own a lower valued home, 4.2% less likely to have a single-family home, 5.2% less likely to have a dog.

7S

m Own/Rent/Other: Adults 21 or older

MEM Type of Home: Adults 21 or older 4{™ Pets in Home: Adults 21 or older

Single Family House (unattached
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Sit-down restaurants used past 30 days: Chili's
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have a dog.

2.1% or 5,322,051 of USA Adults 21 or older used TGI FRIDAYS in the past 30 days.
Adults 21 or older who used TGI FRIDAYS in the past 30 days are 20.2% less likely to own their home, 21.%

more likely to own a lower valued home, 23.3% less likely to have a single-family home, 15.9% less likely to

m Own/Rent/Other: Adults 21 or older

ﬂﬁm Type of Home: Adults 21 or older € t™pPets in Home: Adults 21 or older
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- 9.1% 14.4%
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Sit-down restaurants used past 30 days: TGl Fridays



' 7.4% or 18,402,839 of USA Adults 21 or older used APPLEBEE'S in the past 30 days.
Adults 21 or older who used APPLEBEE'S in the past 30 days are .8% less likely to look up D-I-Y advice

plebee’s online, 7.2% less likely to always vote in local elections, 21.9% more likely to belong to a gym, .7% more
GRILL + BAR likely to fly domestic past yr.

Top-ZO past 30-days Online Lifestyle Activites: Adults 21 or older Political Activity: Adults 21 or older
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Suggestions Reviews [skype,  Information Schools, child's)  shuttedly, - 4%
Faeetime, Application, etel Local Elections: Sometimes
ete) Financing] -
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Sit-down restaurants used past 30 days: Applebee's




BUFFALO

WILD WINGS.

]’op—ZO past 30-days Online Lifestyle Activites: Adults 21 or older

6.% or 14,863,587 of USA Adults 21 or older used BUFFALO WILD WINGS in the past 30 days.

Adults 21 or older who used BUFFALO WILD WINGS in the past 30 days are 3.9% more likely to look up D-I-
Y advice online, 19.1% less likely to always vote in local elections, 16.3% more likely to belong to a gym,
7.7% more likely to fly domestic past yr.

Political Activity: Adults 21 or older

85.3%

Registered to Vote Democrat / Lean blican / Lean d dent / None
(In District of Residence) Democrat Republlcan of'lhese

Preside ntial Elections: Always |l 17
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Statewide Elections: Always
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Sugzestions Reviews (skype,  Information Schools, child's} Shutte fly, -
FaezTime, “Application, eel Local Elections: Sometimes
etc) Financing]

M who used BUFFALO WILD WINGS in the past 30 days mUSA

mwho used BUFFALO WILD WINGS in the past 30 days HUSA

«
WﬁTopJO past 12-months Active Lifestyle Activites: Adults 21 or older

50.1%

Gilling-  lawnCare  Gadening  Bicyding  Swimming  Volunteer  Hiking - Jogging -
Bakpacking  Running

outdoor [Flowers ar work
cooking Vegetables)

USA USA Projection

Scarborough R2 2023: Jan23-0Oct23
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

\u Past 12-months Domestic Airline Trips: Adults 21 or older

1 T 758 6 2 2% Flew Domestic past year: 57.3%

Avg. # Domestic Flights:
ﬂﬂh hLlﬁﬁm -
=03 - e

19.7%
18.7%) b
15.9%

Bowling Sewing - Belongto  Camping Fishing Gmupnmm Yoga-Pilates  Golf adukt Basketball Caregiverof  Followa  Competitive Snow Skiing-  Tennis Soccer Football Softball - Organized Hunting
Crafts  Health Club or Ccontinuing Aging Parent Weight Loss video Gaming Snowboarding Baseball  Road Race
Gym education or Relative Progmm (5K,
marathon,
m who used BUFFALO WILD WINGS in the past 30 days HUSA ete)

Qual Intab 429

USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,384

Sit-down restaurants used past 30 days: Buffalo Wild Wings



The

“Factory.

fop-ZO past 30-days Online Lifestyle Activites: Adults 21 or older

5.4% or 13,343,364 of USA Adults 21 or older used THE CHEESECAKE FACTORY in the past 30 days.

Adults 21 or older who used THE CHEESECAKE FACTORY in the past 30 days are 7.6% more likely to look up
D-I-Y advice online, 4.7% less likely to always vote in local elections, 39.9% more likely to belong to a gym,
41.2% more likely to fly domestic past yr

18.8%) 16.6%)

Political Activity: Adults 21 or older
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Sit-down restaurants used past 30 days: The Cheesecake Factory




3.8% or 9,471,111 of USA Adults 21 or older used CHILI'S in the past 30 days.
Adults 21 or older who used CHILI'S in the past 30 days are 6.1% more likely to look up D-I-Y advice online,
8.% less likely to always vote in local elections, 26.9% more likely to belong to a gym, 24.9% more likely to

7

fly domestic past yr.

_Top-ZO past 30-days Online Lifestyle Activites: Adults 21 or older

Political Activity: Adults 21 or older

85.3%
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Sit-down restaurants used past 30 days: Chili's



% FRIDAYS‘

2.1% or 5,322,051 of USA Adults 21 or older used TGI FRIDAYS in the past 30 days.
Adults 21 or older who used TGI FRIDAYS in the past 30 days are 2.3% less likely to look up D-I-Y advice
online, 18.2% less likely to always vote in local elections, 15.7% more likely to belong to a gym, 20.% more

L"‘ -

likely to fly domestic past yr.

Top-ZO past 30-days Online Lifestyle Activites: Adults 21 or older

18.8%) 16.68
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Meal Planning Information Information /  Advice  fvideocall  Services/ Gardenideas Information Beauty ideas Postresume  Spirtuslity  Classes  Development (Research Invite [vouorvour [snapfish, Familyadvice Service
Sugzestions Reviews [Skype,  Information Schools, child's) Shutta iy,
FaceTime, application, etc)
eto) Finandng)
 who used TGI FRIDAYS in the past 30 days mUSA

Political Activity: Adults 21 or older

85.3%

Registered to Vote Democrat / Lean blican / Lean / None
(In District of Residence) Democrat Republlcan of These

Presidential Elections: Always |l 7

Presidential Elections: Sometimes [gog"

Statewide Elections: Always
Statewide Elections: Sometimes
Local Elections: Always -ﬁ-
Local Elections: Sometimes

u who used TGI FRIDAYS in the past 30 days HUSA

q q

«
@&Top-.?o past 12-months Active Lifestyle Activites: Adults 21 or older

\k Past 12-months Domestic Airline Trips: Adults 21 or older

I i l nlm '

Gilling-  lawncare Gadening  Bicyding  Swimming  Volunteer  Hiking-  Jogging-
ourdoor (Flowersor work  Backpacking  Running
Cooking Vegetables)

UsA USA Projection Scarborough R2 2023:; Jan23-Oct23

1trip

B2 563,308 15.5%
37,011,597 15.3%
) 6.9%
Strips WFWES 8.2%
- 18.6%
5-9trips  ERETwRn) 9.5%

1.6% Flew Domestic past year: 57.3%
1 s Mﬂ 2.2% Avg. # Domestic Flights: :

- -l h L T
-ﬁm- [ T g—

2 trips

19.7% 2.75%
i B j

Bowling Sewing - Belong to camping Fishing Glmlp Fitness Yoga- Pilates adult Basketball caregiverof Followa  Competitive Snow Skiing-  Tennis ccer Football softball-  Organized Hunting
crafts Health club or continuing Aging Parent weight Loss video Gaming snowboarding Baseball Road Rate
Gym Education or Relative Progmm (5K,
marathon,
u who used TGI FRIDAYS in the past 30 days HMUSA ste)

Qual Intab 177
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Sit-down restaurants used past 30 days: TGl Fridays



©
plebees

GRILL + BAR
Past 30-days QSR Users: Adults 21 or older
2 | 1time

10 times or more 18.2%

Ewho used APPLEBEE’S in the past 30 days W USA

2 times
3 times
4 times
5 times

6 - 9times

Total Monthly QSR Users:
97.0% 88.5%

Avg. Monthly QSR Meals:

likely to smoke cigarettes.

7.4% or 18,402,839 of USA Adults 21 or older used APPLEBEE'S in the past 30 days.
Adults 21 or older who used APPLEBEE'S in the past 30 days are 9.6% more likely to use QSRs past mo.,
30.% more likely to use Sit-Down Restaurants past mo., 79.% more likely to use Casinos past yr., 13.5% more

1time

2 times
3 times
4 times
5 times
6-9times

10 times or more

100.0% 76.9%

Drank Past 30-days: Adults 21 or older
Lguor

Any Type of Beer

104,587,070 A42.1%
86,716,064 34.9%

Wine

54,910,008 22.1%

Slot Machines 58.559.452

Table Games (Craps, Poker, etc.) 23,000,9.8%

Upscale Restaurant 20,61858%

Domestic Regular Beer Bar / Nightclub 20,50858%
Domestic Light Beer Stage Show / Concert m 11.8%
Imported Beer - V Sports Betting Mﬁ 7.5%
Microbrew / Craft Beer 79;‘_1_5% ' Other Gambling m 6.1%
Spa 1537'92.%
mwho used APPLEBEE'S in the past 30 days muUsA = who used APPLEBEE'S in the past 30 days
USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 669
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USA Jan23-Oct23 USA Projection

PENT

13.5

m who used APPLEBEE'S in the past 30days

%

|

Scarborough R2 2023: Jan23-Oct23

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
€

H USA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

Y ez

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

48,83

Mexican  Pizza

® who used APPLEBEE'S in the past 30 days

15.9%
Chinese  Coffee  Indian / Italian Bagel/  Wings/ Upscale Steakhouse
House / Thai / Donut /  Burgers /
Coffee Bar  Other Bakery Sports Bar
Asian

mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used APPLEBEE'S in the past 30 days 27.2%

usA 45,155,544 19.4%

Past 12 months Casino Activities: Adults 21 or older

30.7%
76,205,050

Casinos visited past 12 months: Yes
mUSA

Qual Intab

Sit-down restaurants used past 30 days: Applebee's

Used Past 30-days: Adults 21 or older

5.0%
12,439,957

34,501,927 22,003,235

Marijuana / Cannabis

Cigarettes

m who used APPLEBEE'S in the past 30 days

9,384



BUFFALO
WILD WINGS.

0-days QSR Users: Adults 21 or older
0%
10.4%

3%
10.4%

Past 3
i 1time

3 times

4 times

10.2%
20.6%
10 times or more 18.2%

B who used BUFFALO WILD WINGS in the past 30 days N USA

5 times

6 - 9times

Total Monthly QSR Users: Avg. Monthly QSR Meals:
99.2% 88.5%

34.4% more likely to smoke cigarettes.

6.% or 14,863,587 of USA Adults 21 or older used BUFFALO WILD WINGS in the past 30 days.
Adults 21 or older who used BUFFALO WILD WINGS in the past 30 days are 12.% more likely to use QSRs
past mo., 30.% more likely to use Sit-Down Restaurants past mo., 56.8% more likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
€

1time

2 times

3 times

4 times

5 times

6 - 9times

10 times or more

® who used BUFFALO WILD WINGS in the past 30 days

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
100.0% 76.9%

DT ——s -

H USA

Drank Past 30-days: Adults 21 or older
Lguor

Any Type of Beer

Wine

98.7%
PRyl 11.5%

Domestic Regular Beer
Domestic Light Beer
Imported Beer

Microbrew / Craft Beer

mwho used BUFFALO WILD WINGS in the past 30 days uUSA

USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab

All Graphs and HBIA! Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Table Games (Craps, Poker, etc.)

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

Tl

mwho used BUFFALO WILD WINGS in the past 30 days

Chinese  Coffee  Indian / Italian Bagel/  Wings/ Upscale Steakhouse
House/  Thai/ Donut/  Burgers
coffee Bar  Other Bakery  Sports Bar
Aasian

EUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used BUFFALO WILD WINGS in the past 30 days 33,5%

usA 45,155,544 19.4%

Past 12 months Casino Activities: Adults 21 or older

Slot Machines

58,559,452 PEN

23,009,6119,3%

Upscale Restaurant 20,613,58.3%

L

Bar / Nightclub 20,520,58.3%
Stage Show / Concert m 10.1%
Sports Betting 12.2%

Other Gambling 6.5%

30.7%
76,205,050
Casinos visited past 12 months: Yes

mUSA

=
o xR

1%

w
o
o

1.
= who used BUFFALO WILD WINGS in the past 30 days

]

ES

429

USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab

Sit-down restaurants used past 30 days: Buffalo Wild Wings

Used Past 30-days: Adults 21 or older

5.0%
12,439,957

34,501,927 22,003,235

Marijuana / Cannabis Cigarettes

mwho used BUFFALOWILD WINGS in the past 30 days

9,384



@%Secake

Past 30-days QSR Users: Adults 21 or older
2 1time
10.4%

B
10.4%

10 times or more 18.2%

B who used THE CHEESECAKE FACTORY in the past 30 days N USA

Avg. Monthly QSR Meals:
98.2% 88.5%

2 times
3 times
4 times
5 times

6 - 9times

Total Monthly QSR Users:

past yr., 63.9% less likely to smoke cigarettes.

5.4% or 13,343,364 of USA Adults 21 or older used THE CHEESECAKE FACTORY in the past 30 days.
Adults 21 or older who used THE CHEESECAKE FACTORY in the past 30 days are 10.9% more likely to use
QSRs past mo., 30.% more likely to use Sit-Down Restaurants past mo., 49.1% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
€

1time

2 times

3 times

4 times

5 times

6 - 9times

10 times or more

® who used THE CHEESECAKE FACTORY in the past 30days

HUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

lm.m 76. 996 -

Drank Past 30-days: Adults 21 or older
Lguor

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

ilbihbasl

mwho used THE CHEESECAKE FACTORY in the past 30 days

Chinese  Coffee  Indian / Italian Bagel/  Wings/ Upscale Steakhouse
House/  Thai/ Donut/  Burgers
coffee Bar  Other Bakery  Sports Bar
Aasian

BUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used THE CHEESECAKE FACTORY in the past 30 days 43.5%

usA 45,155,544 19.4%

Past 12 months Casino Activities: Adults 21 or older

Slot Machines

58,559,452

Any Type of Beer Table Games (Craps, Poker, etc.) 33,000611  9.3%
Wine Upscale Restaurant 20,613,597 8.3%
Domestic Regular Beer W Bar / Nightclub 20540861 8.3%
Domestic Light Beer Stage Show / Concert 6.3%
Imported Beer - v Sports Betting M 8.6% 30.7%
Microbrew / Craft Beer 9'??_6_5% ' Other Gambling m 4.5% 76,205,050
Spa w 6.1% Casinos visited past 12 months: Yes
m who used THE CHEESECAKE FACTORY in the past 30 days musa = who used THE CHEESECAKE FACTORY in the past 30 days mUSA
USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 470
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Sit-down restaurants used past 30 days: The Cheesecake Factory

9,384

Used Past 30-days: Adults 21 or older

5.0%

34,501,927 22,003,235

12,439,957

Marijuana / Cannabis Cigarettes

m who used THE CHEESECAKE FACTORY in the past 30 days



30-days QSR Users: Adults 21 or older

: 1.4%
1time
10.4%

Past

2 times
3 times
4 times
5 times

6 - 9times

20.6%
10 times or more 18.2%

® who used CHILI'S in the past 30 days HUSA
Total Monthly QSR Users: Avg. Monthly QSR Meals:

98.5% 88.5%

to smoke cigarettes.

3.8% or 9,471,111 of USA Adults 21 or older used CHILI'S in the past 30 days.
Adults 21 or older who used CHILI'S in the past 30 days are 11.3% more likely to use QSRs past mo., 30.%
more likely to use Sit-Down Restaurants past mo., 50.7% more likely to use Casinos past yr., 11.3% less likely

1time

2 times

13.5%

3 times

4 times

10.1%

5 times

6 - 9times

10 times or more

 who used CHILI'S in the past 30 days

HUSA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

lm.m 76. 996 -

Drank Past 30-days: Adults 21 or older
Lguor
Any Type of Beer

Wine

Domestic Regular Beer

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
€

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

Mexican  Pizza

® who used CHIU'S in the past 30 days

Chinese  Coffee  Indian / Italian Bagel/  Wings/ Upscale Steakhouse
House/  Thai/ Donut/  Burgers
coffee Bar  Other Bakery  Sports Bar
Aasian

B UsA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used CHILI'S in the past 30 doys

usA 45,155,544 19.4%

37.3%

Past 12 months Casino Activities: Adults 21 or older
Slot Machines
Upscale Restaurant

Table Games (Craps, Poker, etc.)

——
- 12.2%

Domestic Light Beer Frysrymry 22.1% Stage Show / Concert 6.3%
— -V — 30.7%
Microbrew [ Craft Beer g'igf_s% ' Other Gambling m 6.6% 76,205,050

6.3%

Spa E 1.7% Casinos visited past 12 months: Yes
m who used CHILI'S in the past 30 days mUSA = who used CHILI'S in the past 30 days mUSA
USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 302
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Sit-down restaurants used past 30 days: Chili's

Used Past 30-days: Adults 21 or older

8.9%

5.0%

34,501,927 12,439,957

22,003,235

Marijuana / Cannabis Cigarettes

mwho used CHILI'S in the past 30 days

9,384



SFRIDAYS
A - w

W W Y

Past 30-days QSR Users: Adults 21 or older

1time

2 times ﬁ

3 times

0.1%

4 times h"ﬁgl{’
5times &{’
6-9times 20.6%

10 times or more

18.2%

m who used TGI FRIDAYS in the past 30 days W USA

Total Monthly QSR Users: Avg. Monthly QSR Meals:

99.6%

88.5%

likely to smoke cigarettes.

2.1% or 5,322,051 of USA Adults 21 or older used TGI FRIDAYS in the past 30 days.
Adults 21 or older who used TGI FRIDAYS in the past 30 days are 12.5% more likely to use QSRs past mo.,
30.% more likely to use Sit-Down Restaurants past mo., 76.5% more likely to use Casinos past yr., 19.5% less

Past 30-days Sit-Down Restaurant Users: Adults 21 or older

[ ] 1time

2 times

3 times
4 times
5 times
6-9times

10times or more

m who used TGI FRIDAYS in the past 30 days

m USA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

100.0% 76.9%

e emezcaas | B

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

EEHHHELLLL

chinese  coffee  indian/ malian  Bagel/ wings/ uUpstale Steakhouse

House / Thai / Donut/ Burgers /
Coffee Bar  Other Bakery Sports Bar
Asian
m who used TGl FRIDAYS in the past 30 days mUsA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used TGI FRIDAYS in the past 30 days [ZAcaSi8 I 46.4%

usa [EECECTTEN 19 4%

Drank Past 30-days: Adults 21 or older

Liquer

Any Type of Beer
Wine

Domestic Regular Beer
Domestic Light Beer
Imported Beer

Microbrew / Craft Beer

112,840,049 45.4%
104,587,070 42.1%
86,716,064 34.9%

- Vv
195.3%
&mz 11.5% |

mwho used TGl FRIDAYS in the past 30 days HUSA

Past 12 months Casino Activities: Adults 21 or older

Slot Machines

58,559,452 23.6%

Table Games (Craps, Poker, etc.) pryrarrryos

Upscale Restaurant

Bar / Nightclub 20,540,88.3%

Stage Show / Concert

Other Gambling m 6.1%
6.5%
sea BELa%

= who used TGI FRIDAYS in the past 30 days

USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 177
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Casinos visited past 12 months: Yes

mUSA

Sit-down restaurants used past 30 days: TGl Fridays

Used Past 30-days: Adults 21 or older

5.0%
34,501,927 22,003,235 12,439,957
Marijuana / Cannabis Cigarettes
= who used TGI FRIDAYS in the past 30 days mUSA



7.4% or 18,402,839 of USA Adults 21 or older used APPLEBEE'S in the past 30 days.
Adults 21 or older who used APPLEBEE'S in the past 30 days are 5.5% less likely to have a 401K, 5.5% more

plebee’s likely to have an Auto Loan, 42.5% less likely to Invest/Trade Stocks Online, 5.4% more likely to pay with their
GRILL + BAR Debit Card.

Investments Owned: Adults 21 or older
401K Plan

Financial Services Has and/or Uses: Adults 21 or older

118,681,686 A47.8%

IRA (Individual Retirement Account) TS

Stocks or Stock Options P o

Mutual Funds

46,720,867 18.8%
9.5%
Money Market Funds @ 14.3%
11.8%
Bonds o

Other (Crypto / NFTs / Metals, etc.) '52:9%

2,00 4.4%
— 2 o : bz 104 22 - [ o e
529 Plan / College Savings Plan h 8.0% Checking  Debit or ATM  Savings  Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property 5 31% Account Mortgage Loan or Home
XL 8.7% Equity Loan
® who used APPLEBEE'S in the past 30 days mUSA

B who used APPLEBEE'S in the past 30 days HUSA

Professional Services Used*: Adults 21 or older y'E'Past 3-Months Payment Methods Used: Adults 21 or older

Financial Planner

44,3 17.9%

Online Investing / Stock Tradi =

e/ e 30 936,115 16.1%
12.4%

Accountant
30,042,668 12.1%
Insurance Agent at a Local Office (not online) _ 9.9%
24,295,663 9.8%
4.8%
Real Estat nt
eueste st R .

Estate Planning ﬁ?}: 1%

12.7%11.9%

2.6% 3.9% 5.7% 3.4%

. . 1 2.0% (*Past 12 Months) Debit Card  MasterCard Venmo Zelle Cash App Apple Pay  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay
Divorce / Family Attorney 1.3% card Express Messenger
® who used APPLEBEE'S in the past 30 days mUSA m who used APPLEBEE'S in the past 30 days mUSA

USA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 669
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Sit-down restaurants used past 30 days: Applebee's



IRA {Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

= who used BUFFALO WILD WINGS in the past 30 days

BUFFALO
WILD WINGS.

ﬂ'ﬁd Investments Owned: Adults 21 or older

100,416,018 40.4%
74,836,961 30.1%
14.0%
46,720,867 18.8%
1 8.3%
35,460,314 14.3%
387.2%
29,695,341 RIS
B 8.6%
29,474,862 RV
6.0%
E 8.9%
5.7%
| 8.7%

HUSA

6.% or 14,863,587 of USA Adults 21 or older used BUFFALO WILD WINGS in the past 30 days.

Adults 21 or older who used BUFFALO WILD WINGS in the past 30 days are 2.3% more likely to have a 401K,
15.9% more likely to have an Auto Loan, 13.7% more likely to Invest/Trade Stocks Online, 14.1% more likely
to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 21 or older

10.2%
6.7% 9.4%

T g 44%
| e

Certificates of Studentloan Refinanced Personal Loan
Deposit (CDs) Home
Mortgage

5

Credit Card

Home

Mortgage

Checking  Debit or ATM
Account card

online
Banking

Savings
Account

Maobile
Banking

Online Bill
Paying

Money
Market
Account

Home
Improvement
Loan or Home

Equity Loan

¥ who used BUFFALO WILD WINGS in the past 30 days HUSA

Professional Services Used*: Adults 21 or older

Tax Preparation Service
P 67,657,469 27.2%

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce / Family Attorney

USA USA Projection

44,335,522 17.9%

39,936,115 16.1%
8.6%

30,042,668 12.1%

10.7% .
24,295,663 9.8%

6.3%
16,942,931 6.8%
2.6%
4.1%
2.0%
1.3%
¥ who used BUFFALO WILD WINGS in the past 30 days

Scarborough R2 2023: Jan23-0ct23
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

HUSA

Qual Intab

(*Past 12 Months)

'E'Past 3-Months Payment Methods Used: Adults 21 or older

3.9% 3.9% 47% 34y

VISA PayPal Debit Card  MasterCard Venmo Zelle Cash App Apple Pay  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay
Card Express Messenger
B who used BUFFALO WILD WINGS in the past 30 days H USA

429

USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 9,384

Sit-down restaurants used past 30 days: Buffalo Wild Wings




G

5.4% or 13,343,364 of USA Adults 21 or older used THE CHEESECAKE FACTORY in the past 30 days.

Adults 21 or older who used THE CHEESECAKE FACTORY in the past 30 days are 4.7% more likely to have a
401K, 17.8% more likely to have an Auto Loan, 3.5% more likely to Invest/Trade Stocks Online, 3.6% more
likely to pay with their Debit Card.

Investments Owned: Adults 21 or older l Financial Services Has and/or Uses: Adults 21 or older

401K Plan

118,681,686 47.8%

IRA (Individual Retirement Account) prewirrer

Stocks or Stock Options  pryerren 20.1%

16.6%
Mutual Funds 26,720,867 18.8%

Money Market Funds _‘ ;;g%
11.0%
Bonds o
10.6%
Other (Crypto / NFTs / Metals, etc.) 11.8%

. 9.5%
529 Plan / College Savings Plan 2.9%

Second Home or Real Estate Property :}1::

= who used THE CHEESECAKE FACTORY in the past 30 days mUSA

9.0% 9.4%

6.6% 6.7% 5.6% 449

Checking  Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan

Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home

Equity Loan
® who used THE CHEESECAKE FACTORY in the past 30 days HUSA

Professional Services Used*: Adults 21 or ol

Tax Preparation Service
pa 67,657,469 27.2%
Financial Planner
44,335,522 17.9%
Online Investing [ Stock Tradi =
g/ e 39,936,115 16.1%
Accountant 19.0%
30,042,668 12.1%
Insurance Agent at a Local Office (not online) M 13.0% .

Real Estate Agent

Estate Planning

der 'E'Past 3-Months Payment Methods Used: Adults 21 or older

11.19%11.9%

4.0% 3.9% 1,05 3-4%

. ; (*Past 12 Months) VISA PayPal Debit Card  MasterCard Venmo Zelle Cash App Apple Pay  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay
Divorce / Family Attorney card Express Messenger
o who used THE CHEESECAKE FACTORY in the past 30 days HUSA ¥ who used THE CHEESECAKE FACTORY in the past 30 days HUSA

USA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Oct23
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Sit-down restaurants used past 30 days: The Cheesecake Factory




mﬁélnvestments Owned: Adults 21 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
529 Plan [ College Savings Plan

Second Home or Real Estate Property

® who used CHILI'S in the past 30 days

3.8%

)

have
Card.

or 9,471,111 of USA Adults 21 or older used CHILI'S in the past 30 days.

Adults 21 or older who used CHILI'S in the past 30 days are 5.7% less likely to have a 401K, 5.3% less likely to

an Auto Loan, 9.5% less likely to Invest/Trade Stocks Online, 6.8% more likely to pay with their Debit

118,681,686 A47.8%

100,416,018 40.4%

74,336,961 30.1%
13.1%
46,720,867 18.8%
11.2%
35,460,314 14.3%

11.3%
12.0%

11.3%
11.9%

29,695,841
29,474,862

,418%

i

8.9%

10.1%
21,642,000 351

mUSA

Financial Services Has and/or Uses: Adults 21 or older

13.7%

7.3% 94% .6.796

Money  Certificates of Studentloan Refinanced Personal Loan
Market  Deposit(CDs) Home
Account Mortgage

3.2% 4.4%
e

Home
Improvement
Loan or Home

Equity Loan

Online Bill
Paying

Checking  Debit or ATM Credit Card

Account card

Savings
Account

Online
Banking

Mohile
Banking

Home

Mortgage

Auto Loan

B who used CHILI'S in the past30 days EUSA

Professional Services Used*: Adults 21 or older

67,657,469 27.2%
44,3 17.9%

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce / Family Attorney

m who used CHILI'S in the past 30 days

USA USA Projection

Scarborough R2 2023: Jan23-0ct23
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

39,936,115 16.1%
ey

30,042 668 12.1%

24,205,663 9.8%

58.5%
6.8%
4.7%
4.1%

3.5%

B

(*Past 12 Months)

y'E'Past 3-Months Payment Methods Used: Adults 21 or older

230 3.4%
et .04 |

Facebook  Square Cash Samsung Pay
Messenger

3.8% 3.9%

|

Debit Card  MasterCard

Cash App Apple Pay  Store Credit Google Pay
Card

Venmo

Zelle

Discover

American
Express

mUSA
Qual Intab

m who used CHILI'S in the past 30 days mUSA

302

USA Jan23-Oct23

USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,384

Sit-down restaurants used past 30 days: Chili's




A WA N ‘ 2.1% or 5,322,051 of USA Adults 21 or older used TGI FRIDAYS in the past 30 days.

A m -

21 or older who used TGI FRIDAYS in the past 30 days are 2.5% more likely to have a 401K, 31.7% less

— Adults
E FRI DAYS likely to have an Auto Loan, 16.7% more likely to Invest/Trade Stocks Online, 14.7% less likely to pay with
their Debit Card.

Investments Owned: Adults 21 or older

401K Plan

IRA (Individual Retirement Account)

100,416,018 40.4%

15.1%
Mutual Funds e

3285
Money Market Funds 14.3%

6 7.0%
Bonds 12.0%
Other (Crypto / NFTs / Metals, etc.) ﬂ%u -
529 Plan / College Savings Plan hﬁ% 0%

8 6.4%
Second Home or Real Estate Property 7%
® who used TGI FRIDAYS in the past 30 days mUSA

Financial Services Has and/or Uses: Adults 21 or older

Checking Debit or ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home

Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

B who used TGI FRIDAYS in the past 30 days HUSA

Professional Services Used*: Adults 21 or older

Tax Preparation Service 67,657,460 27.2%
44,335,522 17.9%
Online Investing / Stock Tradi =
e/ el 20,035,115 16.1%
30,042, 668 12.1%

Financial Planner

Accountant

Insurance Agent at a Local Office (not online) m 0.8% . .
10.5%
Real Estate Agent m
. 3.4%
Estate Planning & 1.1%
*Past 12 Month.
Divorce / Family Attorney E :%5% (*Pas onths)
= who used TGI FRIDAYS in the past 30 days m USA

USA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 177
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Y Past 3-Months Payment Methods Used: Adults 21 or older

3.4%
VISA PayPal Debit Card  MasterCard Venmo Zelle Cash App Apple Pay  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay
Card Express Messenger
m who used TGI FRIDAYS in the past 30 days mUSA

USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,384

Sit-down restaurants used past 30 days: TGl Fridays




' Adults 21 or older who used APPLEBEE'S in the past 30 days spend an average of 3 days, 6 hours, 34 minutes and 18

, seconds each week with All Forms of Media.
plebees

86.6% of Adults 21 or older who used APPLEBEE'S in the past 30 days spend an avg. of 8 hours and 52 minutes each week listening to All
GRILL + BAR Local AM/FM Radio, representing 9.8% of total time spent with all forms of Media.

Weekly

Reach %:

95.2%

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

o7.5% [l

69:25:48
55.4%
% of Total

who used APPLEBEE'S in
Weekly H:M:

the past 30 days

Avg. Weekly
Hours:Minutes:

® who used APPLEBEE'S in the past 30 days

m USA
usA USA Projection Scarborough R2 2023: Jan23-0Oct23 Qual Intab 669 USA Jan23-0Oct23 USA Projection

Scarborough R2 2023: lan23-Oct23 Qual Intab 9384
All Graphs and soefo.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Sit-down restaurants used past 30 days: Applebee's



Adults 21 or older who used BUFFALO WILD WINGS in the past 30 days spend an average of 3 days, 6 hours, 22
B“rrnho minutes and 4 seconds each week with All Forms of Media.
W'Ihn WINGS 89.2% of Adults 21 or older who used BUFFALO WILD WINGS in the past 30 days spend an avg. of 8 hours and 48 minutes each week
o listening to All Local AM/FM Radio, representing 10.% of totaltime spent with all forms of Media.

Weekly

Reach %:

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

Concurr
Usage

who used BUFFALOWILD
WINGS in the past 30 days

69:25:48

55.4%
% of Total
Weekly H:M:

50.0% 50.0%

25.1%

® who used BUFFALO WILD WINGS in the past 30 days m USA

usA USA Projection Scarborough R2 2023: Jan23-0Oct23 Qual Intab 429 USA Jan23-0Oct23
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Sit-down restaurants used past 30 days: Buffalo Wild Wings




Adults 21 or older who used THE CHEESECAKE FACTORY in the past 30 days spend an average of 3 days, 8 hours, 2

minutes and 36 seconds each week with All Forms of Media.
93.2% of Adults 21 or older who used THE CHEESECAKE FACTORY in the past 30 days spend an avg. of 7 hours and 37 minutes each week

listening to All Local AM/FM Radio, representing 8.9% of totaltime spent with all forms of Media.

95.2%

Weekly

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

Usage 55.4%

Reach %:

who used THE
% of Total ‘CHEESECAKE FACTORY in
Weekly H:M: the past 30 days
Avg. Weekly . L s o L ore . . . o . . ;
Hou!s:m?uﬂes: 3 ‘] 4 i & a i i & i i i ¥ i i i 3 i i i i L g &

&

& R

d}é ,3)0 Q.s‘?
X &

. § ‘59” @QQ
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& & .
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Sit-down restaurants used past 30 days: The Cheesecake Factory



Adults 21 or older who used CHILI'S in the past 30 days spend an average of 3 days, 6 hours, 48 minutes and 12
seconds each week with All Forms of Media.

91.2% of Adults 21 or older who used CHILI'S in the past 30 days spend an avg. of 8 hours and 34 minutes each week listening to All
Local AM/FM Radio, representing 9.9% of total time spent with all forms of Media.

95.2%
Weekly

Reach %:

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

55 4%

who used CHIL'S in the
past 30 days
[R& 53.5%

% of Total
Weekly H:M:

N 26.3%

27 | 26.9% F
24.8%

N
&
#‘&
&
B who used CHILI'S in the past 30 days H USA
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Sit-down restaurants used past 30 days: Chili's




Adults 21 or older who used TGI FRIDAYS in the past 30 days spend an average of 2 days, 21 hours, 25 minutes and 45
seconds each week with All Forms of Media.

93.5% of Adults 21 or older who used TGI FRIDAYS in the past 30 days spend an avg. of 8 hours and 37 minutes each week listening to
All Local AM/FM Radio, representing 11.6% of total time spent with all forms of Media.

Weekly

Reach %: Avg. H:M:5/week with All Forms of

Media: Adults 18 or older

69:25:48

55.4%
who used TGI FRIDAYS in

% of Total the past 30 days
Weekly H:M:
Avg. Weekly
Hours:Minutes:
& D
~ 4 o
)
> P
&
& &
Qo
¥
¥
ny
&
&
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Sit-down restaurants used past 30 days: TGl Fridays



. Adults 21 or older who used APPLEBEE'S in the past 30 days spend an average of 2 days, 7 hours, 32 minutes and 45

, seconds each week with All Forms of Ad-Supported Media.
Applebees 82.4% of Adults 21 or older who used APPLEBEE'S in the past 30 days spend an avg. of 8 hours and 7 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 12.1% of total time spent with all forms of Ad-Supported Media.

GRILL + BAR

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

- o

Concurr

usage 59.7%
UsA

who used APPLEBEE'S in
the past 30 days

Weekly

Reach %:

% of Total
Weekly H:M:

B o

® who used APPLEBEE'S in the past 30 days m USA
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B“Frnhn Adults 21 or older who used BUFFALO WILD WINGS in the past 30 days spend an average of 2 days, 7 hours, 21
minutes and 21 seconds each week with All Forms of Ad-Supported Media.
W|Ln W|“Gs 83.8% of Adults 21 or older who used BUFFALO WILD WINGS in the past 30 days spend an avg. of 7 hours and 50 minutes each week
s listening to Local Ad-Supported AM/FM Radio, representing 11.9% of total time spent with all forms of Ad-Supported Media.

95.2%

Weekly

Reach %:

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

Concurr:
usage 59.7%

who used BUFFALO WILD USA
WINGS in the past 30 days

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:

B who used BUFFALO WILD WINGS in the past 30 days m USA
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All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

. Share of Everything
HB HUbbard for Anything _

BROADCASTING

Sit-down restaurants used past 30 days: Buffalo Wild Wings




Adults 21 or older who used THE CHEESECAKE FACTORY in the past 30 days spend an average of 2 days, 9 hours, 40
minutes and 13 seconds each week with All Forms of Ad-Supported Media.

86.1% of Adults 21 or older who used THE CHEESECAKE FACTORY in the past 30 days spend an avg. of 6 hours and 26 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.6% of total time spent with all forms of Ad-Supported Media.

Weekly

Reach

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

- o

Concurr

usage 59.7%
UsA

who used THE
CHEESECAKE FACTORY in
% of Total the past 30 days
Weekly H:M:

M 22.8%

Avg. Weekly
Hours:Minutes:
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Sit-down restaurants used past 30 days: The Cheesecake Factory




, Adults 21 or older who used CHILI'S in the past 30 days spend an average of 2 days, 8 hours, 14 minutes and 36
seconds each week with All Forms of Ad-Supported Media.

84.7% of Adults 21 or older who used CHILI'S in the past 30 days spend an avg. of 7 hours and 9 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 10.8% of total time spent with all forms of Ad-Supported Media.

95.2%

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

- o

Concurr

usage 59.7%
UsA

who used CHIL'S in the
past 30 days

% of Total
Weekly H:M:

= who used CHILI'S in the past 30 days m USA
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Adults 21 or older who used TGI FRIDAYS in the past 30 days spend an average of 2 days, 1 hours, 40 minutes and 53
seconds each week with All Forms of Ad-Supported Media.

86.2% of Adults 21 or older who used TGl FRIDAYS in the past 30 days spend an avg. of 7 hours and 3 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 12.2% of total time spent with all forms of Ad-Supported Media.

95.2%

Weekly

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

‘Concurr:
usage 59.7%
UsA

who used TGl FRIDAYS in
the past 30 days

Reach

% of Total
Weekly H:M:

® who used TGI FRIDAYS in the past 30 days m USA
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Agalebee’s

GRILL + BAR

avg. of 69.7 minutes/day.

Adults 21 or older who used APPLEBEE'S in the past 30 days spend an average of 7 hours and 56
minutes each day with All Forms of Ad-Supported Media. 82.4% listen to Local AM/FM Radio for an
(Local Radio delivers 12.1% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 21 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Totol Persons:

[average week)

Grocery Stores

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc.)
Email/Text/IM/Zoom,etc. (Personal & Work)
Local AM/FM Radio

News/\Weather /Sports (Websites/Apps)
Banking/Financial /Real Estate (Websites/Apps)
Facebook

Local TV Stations

GamesFantasy/Betting Sites

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores

Netflix

Ewho used APPLEBEE'S in the past 30 days

124,432 3§0 0

l

i
i

= oo
[~
B Rl X

Minutes/day with All

LEBEE'S in
e past 30 days

o
=
£

W USA

(average Doy}

Local AM/FM Radio

Facebook

Local TV Stations
109.8

Mon-Premium Cable TV
Networks
99.6

Non-Premium Cable TV
Networks
104.7

Local TV Stations
103.7

Billboards &
Signs (Weekly
Local AM/FM Radio Drivers)
71.0 49.4

Search
{Google,
Bing,

Facebook
etc.)

48.6

Email /Text/IM/ Groc...

Zoom,etc.
(Personal &...

m who used APPLEBEE'S in the past 30days

m USA

[Average Week) Total Persons:

Grocery Stores

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 21 or older

236 427 ak

Billboards & signs (Weekly Drivers)  HRS80 sl :

search (Google, Bing, etc.) 312 127 5'
News/\Weather /Sports (Websites/Apps) 198,410, S'

Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work) 193.557 3' -
Facebook :

Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores

Shopping (incl. Food/Auctions/Travel, etc.)

nsazrem RS R X 57w
voutube o

m who used APPLEBEE'S in the past 30 days
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Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

nt

Billboards & Signs
(Weekly Drivers) Local AM/FM Radio
701 69.7
Local TV Stations
102.9 Email/ Search
{Goo...

Bing,

Text/IM/
Zoom,etc.
(Personal... 747 etc.)

Instagr...

Sho...
Non-Premium Cable TV YouTube (incl. W ls
Networks Facebook Video '

93.3 58.7 29.1 Auc...

N.. | G...

Food/ Sp... | 1...

Non-Premium Cable TV
Networks
99.4

Local TV Stations
98.4

Billboards &
Signs (Weekly
Local AM/FM Radio Drivers)
65.2 49.4

Search

YouTube {Google,

Video Bing, etc.)

Facebook 303 27.7

38.7

Sho...
Email/Text/ (incl.
IM/Zoom,ete. | Food/

(Personal & = Auc... Ins..

Work) Trav... 17.5

News/
Weathe...

Groc... ..
Stores ...
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BUFFALO
WILD WINGS.

for an avg. of 67.2 minutes/day.

Adults 21 or older who used BUFFALO WILD WINGS in the past 30 days spend an average of 7 hours
and 54 minutes each day with All Forms of Ad-Supported Media. 83.8% listen to Local AM/FM Radio

(Local Radio delivers 11.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 21 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

[average week)

Grocery Stores

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc.)
Email/Text/IM/Zoom,etc. (Personal & Work)
Local AM/FM Radio

News/\Weather /Sports (Websites/Apps)
Banking/Financial /Real Estate (Websites/Apps)
Facebook

Local TV Stations

GamesFantasy/Betting Sites

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores

Netflix

Hwho used BUFFALO WILD WINGS in the past 30 days

Totol Persons:

i
i

(average Doy}

= “Hoo
i (L
B R X

Non-Premium
Cable TV Networks

78.6
g+Minutes/day with All

; edia: Adults 21 or older

Local AM/FM Radio
75.5

o
=
£

Facebook
74.1

Billboards & Signs
(Weekly Drivers)

Email/
Text/IM/
Zoom,...
(Perso...
& Work)
39.3

Non-Premium Cable TV
Networks
104.7

Local TV Stations
69.3

Gam...

Fant...

Betti...
Sites

Search
{Google,
Bing, etc.}

Local TV Stations

70.6 103.7

Billboards &
Signs (Weekly
Drivers)
49.4

Local AM/FM Radio
71.0

Search
{Google,
Bing,
etc.)

Netflix

Facebook
320

48.6

Gam...
Email/Text/IM/  Fant...
Zoom,etc. Betti.
(Personal &...

Groc...

HUSA

m who used BUFFALO WILD WINGS in the past 30 days

mUSA

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 21 or older

Total Persons:

[Average Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

search (Google, Bing, etc.)

News/\Weather /Sports (Websites/Apps)
Local AM/FM Radio
Email/Text/IM/Zoom,etc. [Personal & Work)
Facebook

Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores

Shopping (incl. Food/Auctions/Travel, etc.)

Instagram
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l)eTgSecake Adults 21 or older who used THE CHEESECAKE FACTORY in the past 30 days spend an average of 8
-EC hours and 14 minutes each day with All Forms of Ad-Supported Media. 86.1% listen to Local AM/FM

Radio for an avg. of 55.2 minutes/day. (Local Radio delivers 9.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 21 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

(Average Day]

[average week) Total Persons:

Grocery Stores Y r 5 g (74

Billboards & Signs (Weekly Drivers)
Search (Google, Bing, etc.)
Billboards & Signs
Facebook (Weekly Drivers)
77.2 69.9

Email/Text/IM/Zoom,etc. (Personal & Work)

Local AM/FM Radio

News/\Weather /Sports (Websites/Apps)

IM/Zoom,etc.
{Personal &
Work)
393

Banking/Financial/Real Estate (Websites/Apps) prla+Minutes/day with All ¢

o R ——T ] 0 s 21 o older

Local TV Stations
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61.4 minutes/day.

Adults 21 or older who used CHILI'S in the past 30 days spend an average of 8 hours and 2 minutes
each day with All Forms of Ad-Supported Media. 84.7% listen to Local AM/FM Radio for an avg. of

(Local Radio delivers 10.8% of Time with Ad-Supported Media.)
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‘ ‘ Adults 21 or older who used TGI FRIDAYS in the past 30 days spend an average of 7 hours and 5
|—FRIDAY minutes each day with All Forms of Ad-Supported Media. 86.2% listen to Local AM/FM Radio for an
k A O N avg. of 60.5 minutes/day. (Local Radio delivers 12.2% of Time with Ad-Supported Media.)
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Avg. Week All Audio (Persons & % Reach): Adults 21 or older

Local AM/FM Radio
Podcasts

Spotify

YouTube Music
SiriusXM

Owned Music
Pandora

Amazon Music

TV Music Channels
Apple Music

All Others
iHeartRadio
Audiobooks

Ag)lebee’s

GRILL + BAR

15,168,761 or 82.4% of Adults 21 or older who used APPLEBEE'S in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 69.7 minutes every day representing 36.9% of all
time spent daily with Ad-Supported Audio.
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B“Frnho 12,460,151 or 83.8% of Adults 21 or older who used BUFFALO WILD WINGS in the past 30 days listen
to Ad-Supported Local AM/FM Radio for an average of 67.2 minutes every day representing 32.6%

WIlln W|"Gs. of all time spent daily with Ad-Supported Audio.

Total Persons:
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Sit-down restaurants used past 30 days: Buffalo Wild Wings



1 The ] 11,482,378 or 86.1% of Adults 21 or older who used THE CHEESECAKE FACTORY in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 55.2 minutes every day representing
F“m' A 31.8% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 21 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Sit-down restaurants used past 30 days: The Cheesecake Factory



Avg. Week All Audio (Persons & % Reach): Adults 21 or older

Local AM/FM Radio
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PS5

8,024,735 or 84.7% of Adults 21 or older who used CHILI'S in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 61.4 minutes every day representing 30.4% of all
time spent daily with Ad-Supported Audio.
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Sit-down restaurants used past 30 days: Chili's
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Avg. Week A{{mﬁydio (Persons & % Reach): Adults 21 or older

2FRIDAYS ‘
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4,586,954 or 86.2% of Adults 21 or older who used TGI FRIDAYS in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 60.5 minutes every day representing 28.7% of all
time spent daily with Ad-Supported Audio.
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15,168,761 or 82.4% of Adults 21 or older who used APPLEBEE'S in the past 30 days listen to Ad-
Ap l b ’ Supported Local AM/FM Radio for an average of 69.7 minutes every day representing 36.9% of all
p e“ESE time spent daily with Ad-Supported Audio.
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79.7%
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Sit-down restaurants used past 30 days: Applebee's




B“l"l"nllo 12,460,151 or 83.8% of Adults 21 or older who used BUFFALO WILD WINGS in the past 30 days listen

to Ad-Supported Local AM/FM Radio for an average of 67.2 minutes every day representing 32.6%
WIlln WINGS- of all time spent daily with Ad-Supported Audio.
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Sit-down restaurants used past 30 days: Buffalo Wild Wings




The e 11,482,378 or 86.1% of Adults 21 or older who used THE CHEESECAKE FACTORY in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 55.2 minutes every day representing

ch‘y 31.8% of all time spent daily with Ad-Supported Audio.
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Sit-down restaurants used past 30 days: The Cheesecake Factory




8,024,735 or 84.7% of Adults 21 or older who used CHILI'S in the past 30 days listen to Ad-

Supported Local AM/FM Radio for an average of 61.4 minutes every day representing 30.4% of all
time spent daily with Ad-Supported Audio.
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Weekly Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 21 or older
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Sit-down restaurants used past 30 days: Chili's




‘ ‘ 4,586,954 or 86.2% of Adults 21 or older who used TGl FRIDAYS in the past 30 days listen to Ad-
FRIDAYS Supported Local AM/FM Radio for an average of 60.5 minutes every day representing 28.7% of all
time spent daily with Ad-Supported Audio.
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Sit-down restaurants used past 30 days: TGl Fridays




Agalebee’s

GRILL + BAR

15,168,761 or 82.4% of Adults 21 or older who used APPLEBEE'S in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Pop
Contemporary Hit Radio, Country, and Classic Rock.

Local AM/FM Radio Formats (Persons & % Reach): Adults 21 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

(Average Week) Totol Persons: % Time Spent.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 21 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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12,460,151 or 83.8% of Adults 21 or older who used BUFFALO WILD WINGS in the past 30 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit
Radio, Country, Hot AC, and Classic Rock.
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Sit-down restaurants used past 30 days: Buffalo Wild Wings



F“Oty

11,482,378 or 86.1% of Adults 21 or older who used THE CHEESECAKE FACTORY in the past 30 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit
Radio, Classic Hits, Urban AC, and Urban Contemporary.

Local AM/FM Radio Formats (Persons & % Reach): Adults 21 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Local AM/FM Radio Formats (Persons & % Reach): Adults 21 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

, 8,024,735 or 84.7% of Adults 21 or older who used CHILI'S in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic Hits, Pop Contemporary
Hit Radio, and Urban Contemporary.
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Sit-down restaurants used past 30 days: Chili's
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4,586,954 or 86.2% of Adults 21 or older who used TGI FRIDAYS in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Urban Contemporary, Urban AC, Adult Contemporary, Pop
Contemporary Hit Radio, and Spanish Contemporary.

Local AM/FM Radio Formats (Persons & % Reach): Adults 21 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Avg. Week All Video (Persons & % Reach): Adults 21 or older

Local TV Stations

Non-Premium Cable TV...

Netflix

YouTube Video

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
TikTok

Hulu/Hulu + Live TV (any Hulu)
AppleTV+,fubo,Pluto, Tubi, ete.
Disney+

Premium Cable TV Networks
Peacock

Paramount+

Ag)lebee’s

GRILL + BAR

12,961,888 or 70.4% of Adults 21 or older who used APPLEBEE'S in the past 30 days watch Ad-
Supported Local TV Stations for an average of 102.9 minutes every day representing 30.6% of all
time spent daily with Ad-Supported Video.
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10,787,831 or 72.6% of Adults 21 or older who used BUFFALO WILD WINGS in the past 30 days
watch Ad-Supported Local TV Stations for an average of 64.5 minutes every day representing 26.7%

of all time spent daily with Ad-Supported Video.
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10,077,107 or 75.5% of Adults 21 or older who used THE CHEESECAKE FACTORY in the past 30 days
watch Ad-Supported Local TV Stations for an average of 77.8 minutes every day representing 28.5%
of all time spent daily with Ad-Supported Video.
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6,735,839 or 71.1% of Adults 21 or older who used CHILI'S in the past 30 days watch Ad-Supported
Local TV Stations for an average of 95.5 minutes every day representing 31.3% of all time spent daily
with Ad-Supported Video.
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4,108,766 or 77.2% of Adults 21 or older who used TGI FRIDAYS in the past 30 days watch Ad-
Supported Local TV Stations for an average of 73.2 minutes every day representing 30.8% of all time
spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 21 or older

{average week)

Sports

Local News - Evening
Movies

Comedies

Local News - Morning
Dramas

Documentaries
Mystery/Suspense/Crime
Food/Cooking Shows
National/Network News
Game Shows

Local News - Late

Late Night Talk

Ag:)lebee’s

GRILL + BAR

12,961,888 or 70.4% of Adults 21 or older who used APPLEBEE'S in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Local News - Evening,
Movies, Comedies, Sports, and Local News - Late.

Totol Persons:

= who used APPLEBEE'S in the past 30 days

£
i
§

£

o
e

w3 ¢

W S

00
00
ES

Avg. Hours+Minutes/day with Local
TV Stations: Adults 21 or older

-

who used APPLEBEE'S in
the past 30 days

04

=
s
=%

mUSA

Average Day)

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Comedies

Movies
19.4

Local News -
Morning
317

Game Shows
18.9

Local News -
Late
156

Local News -
Evening
pEX:)

Dramas
30.7

31.5

Dramas
313

Local News -
Morning

Comedies
19.5

Game Shows
19.6

Natio...
Netw...
News
11.8

Local News
- Late
15.5

Movies
19.3

Late
Night
Talk
7.8

Foo...

Coo...

Sho...
7.9

Myster vf
Local News -
Evening
234

Doc...
79

® who used APPLEBEE'S in the past 30 days

HUSA

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 21 or older

(average week)
Sports

Local News - Evening
Movies

Comedies

Local News - Morning
Dramas
Mystery/Suspense/Crime
Game Shows
National/Network News
Local News - Late
Food/Cooking Shows
Late Night Talk

Science Fiction

USA

USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Totol Persons:

R Ty O

1z
g6
57
L T o 120
R — T
O — T
DR e— T
RPN E—

i
ﬁ

N
Eat KB =
=

H

[
ki
w0
=

Avg. Hours+Minutes/day with Ad-
Supported Local TV Stations: Adults

5,2%
21 orolder

5%

_ T ¥ o
ReRrE L who used APPLEBEE'S in 3 -
[5512706) — 17.c% e the past 50ders (145, |

5729575 0.7%

HUSA
669

m who used APPLEBEE'S in the past 30 days

Scarborough R2 2023: Jan23-Oct23 Qual Intab

Ad-Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
4M€r¥ DGE

Game Shows
18.9

Movies
19.4
Local News -
Morning
31.7
Nati...
Net...
News
9.6

Mystery/
Suspense/
Crime
15.5

Comedies
17.4

Late Food...
Night

Talk

Local News -
Late
15.6

Local News -
Evening
23.7

Dramas

30.6 Science...

Dramas
32.5

31.5

Local News -
Morning

Game Shows
19.6

Movies
20.0

Nati...

Net...

News
9.9

Local
News -
Late
15.5

Comedies
18.3

Mystery/
Suspense/
Crime
16.3

Late
Night
Talk

Local News -
Evening
pL

Food...

Science...

USA Jan23-Oct23

¥ who used APPLEBEE'S in the past 30 days

USA Projection Scarborough R2 2023: Jan23-Oct23

Sit-down restaurants used past 30 days: Applebee's

Qual Intab

9,384

mUSA
* Share of Everything

- for Anything _



Local TV Station Programs (Persons & % Reach): Adults 21 or older
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Evening, Local News - Morning, Movies, and Local News - Late.

10,787,831 or 72.6% of Adults 21 or older who used BUFFALO WILD WINGS in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News -
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10,077,107 or 75.5% of Adults 21 or older who used THE CHEESECAKE FACTORY in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Local News - Evening,
Sports, Local News - Morning, Movies, and Local News - Late.
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Local TV Station Programs (Persons & % Reach): Adults 21 or older

{average week)

Sports

Local News - Evening

PS

6,735,839 or 71.1% of Adults 21 or older who used CHILI'S in the past 30 days watch Ad-Supported
Local TV Stations. The Top 6-Programs are Comedies, Movies, Sports, Local News - Evening, Local
News - Late, and Local News - Morning.
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SFRIDAYS
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4,108,766 or 77.2% of Adults 21 or older who used TGl FRIDAYS in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Comedies, Movies, Local News - Morning,
Local News - Evening, Sports, and Local News - Late.

Local TV Station Programs (Persons & % Reach): Adults 21 or older

{average week)

Sports

Local News - Evening
Movies

Comedies

Local News - Morning
Dramas

Documentaries
Mystery/Suspense/Crime
Food/Cooking Shows
National/Network News
Game Shows

Local News - Late

Late Night Talk

Total Persons:

asazt —aaou
(79355968 17 coc ]

® who used TGI FRIDAYS in the past 30 days

0s

Avg. Hours+Minutes/day with Local
TV Stations: Adults 21 or older

1:43

who used TGI FRIDAYS in
the past 30 days

HUSA

i
3

S

Average Day)

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Local News -
Morning
233

=

0.9

5

Dramas
23.3

Comedies
14.6

Sports
19.4

Movies
14.6

Local News -
Late
11.7

Local News -
Evening
17.5

Game Shows

31.5

Dramas
313

Local News -
Morning

Comedies
19.5

Game Shows
19.6

Natio...
Netw...
News
11.8

Local News
- Late
15.5

Movies
19.3

Mystery/
ense/

Late
Night
Talk
7.8

Local News -
Evening
234

m who used TGI FRIDAYS in the past 30 days

HUSA

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 21 or older

(average week)
Sports

Local News - Evening
Movies

Comedies

Local News - Morning
Dramas
Mystery/Suspense/Crime
Game Shows
National/Network News
Local News - Late
Food/Cooking Shows
Late Night Talk

Science Fiction

Totol Persons:

Avg. Hours+Minutes/day with Ad-
Supported Local TV Stations: Adults

21 orolder
(Gitessrt 2400 g 1:38

(75147008 17,5
(2725 751 4c 2]

who used TGI FRIDAYS in
the past 30days

UsA

Ad—Suggor‘ted Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

% Time Spent [Average Day)

Local News -
Morning
pER]

Dramas
213

Game Shows
14.6

Comedies
12.0

Local News -
Late
11.7

Local News -
Evening
16.0

Mystery/ | Na...

Suspense/ | Net...

News
6.4

Crime
10.6

Late Food...
Night

Talk Science...

Dramas
32.5

31.5

Local News -
Morning

Movies Game Shows

20.0

Sports
259

Comedies
18.3

Mystery/
Suspense/
Crime
16.3

Late
Night
Talk

Local News -
Evening
pL

Food...

Science...

mwho used TGI FRIDAYS in the past 30 days

uUsA USA Projection Scarborough R2 2023: Jan23-0ct23

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

mUSA

Qual Intab 177

m who used TGI FRIDAYS in the past 30 days

USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab

Sit-down restaurants used past 30 days: TGl Fridays

9,384

m USA

* Share of Everything



. 12,979,898 or 70.5% of Adults 21 or older who used APPLEBEE'S in the past 30 days use Ad-
1 b - Supported Social Media for an average of 192. minutes every day representing 31.5% of all time
1 q’p eDees spent daily with Ad-Supported Digital Media.

GRILL + BAR
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BUFFALO
WILD WINGS

11,919,197 or 80.2% of Adults 21 or older who used BUFFALO WILD WINGS in the past 30 days use
Ad-Supported Social Media for an average of 193.8 minutes every day representing 32.6% of all time
spent daily with Ad-Supported Digital Media.
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T

time spent daily with Ad-Supported Digital Media.

10,562,643 or 79.2% of Adults 21 or older who used THE CHEESECAKE FACTORY in the past 30 days
use Ad-Supported Social Media for an average of 191.7 minutes every day representing 32.4% of all
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7,913,702 or 83.6% of Adults 21 or older who used CHILI'S in the past 30 days use Ad-Supported
Social Media for an average of 161. minutes every day representing 27.7% of all time spent daily
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3,943,101 or 74.1% of Adults 21 or older who used TGI FRIDAYS in the past 30 days use Ad-
Supported Social Media for an average of 161. minutes every day representing 28.8% of all time

spent daily with Ad-Supported Digital Media.
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Ag)lebee’s

GRILL + BAR

12,979,898 or 70.5% of Adults 21 or older who used APPLEBEE'S in the past 30 days use Ad-
Supported Facebook for an average of 58.7 minutes every day representing 32.7% of all time spent
daily with Ad-Supported Social Media.

Avg. Week All Social Medm (Persons & % Reach): Adults 21 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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BUFFALO
WILD WINGS.

11,507,704 or 77.4% of Adults 21 or older who used BUFFALO WILD WINGS in the past 30 days use
Ad-Supported Facebook for an average of 64.3 minutes every day representing 34.1% of all time

spent daily with Ad-Supported Social Media.
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Avg. Week All Social Media (Persons & % Reach): Adults 21 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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9,394,274 or 70.4% of Adults 21 or older who used THE CHEESECAKE FACTORY in the past 30 days
use Ad-Supported Facebook for an average of 67.1 minutes every day representing 36.1% of all time

spent daily with Ad-Supported Social Media.
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Ad-Supported Social Media.
Avg. Week All Social Media (Persons & % Reach): Adults 21 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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3,710,991 or 69.7% of Adults 21 or older who used TGI FRIDAYS in the past 30 days use Ad-
Supported Facebook for an average of 53.2 minutes every day representing 35.7% of all time spent

daily with Ad-Supported Social Media.
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Facebook
Instagram
YouTube Video
TikTok

Twitter
Linkedin
Pinterest
Reddit
Snapchat
WhatsApp

Others(Rumble, Twitch, Gab,Par...
Blogs/Message Boards (read...

tumblr

Total Persons:

L]
m 48 9% | 14.6%
T VTl 21.6%
m m m Instagram
CRT1 E—— 57 o
M mu}_ Avg. Hours+Minutes/day with all m
m m Social Media: Adults 21 or older
BT —h %
m -&Fﬂ 21.5% - m - Facebook TikTok
(2ocoa:l WU a | B 17.7
(5 157.114] RKI " pepesaden

m who used TGI FRIDAYS in the past 30 days

m USA

YouTube Video
233

What...
Pinterest 57
9.3

Twitter
74

Facebook
48.6

YouTube Video
30.4

Twitter
5.6

TikTok LinkedIn
12.4 53

Instagram
21.1

Bl...
Pinte... M.

4.8 Bo...

Reddit W...
43

m who used TGI FRIDAYS in the past 30 days

mUSA

Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 21 or older

Total Persons:

Facebook
Instagram
YouTube Video
TikTok
Linkedin
Twitter
Pinterest
Reddit
WhatsApp
Snapchat

Others(Rumble, Twitch, Gab,Pa...
Blogs/Message Boards (read...

tumblr

usA USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

m_!m-
FER I — T
(SZazzo0d 2R

Py S—1
izt Jos:N
lacoso7e ooy ]

FRITD? i
(2acs2at — Brr
RIREIR 5%

M who used TGI FRIDAYS in the past 30 days
Scarborough R2 2023: Jan23-0ct23

or older

who used TGI FRIDAYS in
the past 30days

Qual Intab

Avg. Hours+Minutes/day with Ad-
Supported Social Media: Adults 21

HUSA
177

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

0% 0 o
13.6%
23.6%
04
— TikTok
Instagram YouTube Video 12.4
el 216 216
m YouTube Video LinkedIn
. 303 52
Twitter | gny . | Link..
bi 6.8
5.1 51 Snapc...
s o BL..
“ = 29 M.
Facebook TikTok Pinterest | What... | Re... Facebook Instagram
53.2 17.7 6.0 4.8 3.2 38.7 17.5 What... Others...

USA Jan23-Oct23 USA Prajection

B who used TGl FRIDAYS in the past 30 days

Scarborough R2 2023: Jan23-0ct23

Sit-down restaurants used past 30 days: TGl Fridays

Qual Intab

9,384

HUSA

soefa.ai

* Share of Everything

for Anything _




' M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,355,946;
AP lebee=S Local Radio: 967,216; Social Media: 826,907; Local TV: 502,934; Non-Prem. Cable: 497,200
p reaching Adults 21 or older who used APPLEBEE'S in the past 30 days.

GRILL + BAR
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BUFFALO
WILD WINGS.

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 949,295;
Local Radio: 797,557; Social Media: 711,425; Non-Prem. Cable: 378,128; Local TV: 360,604
reaching Adults 21 or older who used BUFFALO WILD WINGS in the past 30d

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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The M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 948,252;
(4
Local Radio: 748,974; Social Media: 701,155; Non-Prem. Cable: 398,597; Local TV: 365,147

FCto{y reaching Adults 21 or older who used THE CHEESECAKE FACTORY in the past
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Sit-down restaurants used past 30 days: The Cheesecake Factory
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 525,187; Local Radio: 516,709; Non-Prem. Cable: 275,993; Local TV: 271,611
reaching Adults 21 or older who used CHILI'S in the past 30 days.

All Other Digital Media: 742,282;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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Sit-down restaurants used past 30 days: Chili's
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 292,885; Social Media: 230,514; Non-Prem. Cable: 157,560; Local TV: 147,314
reaching Adults 21 or older who used TGI FRIDAYS in the past 30 days.

All Other Digital Media: 367,146;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 21 or older who used TGI FRIDAYS in the past 30 days
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 21 or older

(averoge week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

YouTube Music

Movie Theaters

SiriusXm

Ag)lebee’s

GRILL + BAR

16,160,250 or 87.8% of Adults 21 or older who used APPLEBEE'S in the past 30 days spend an
average of 70.1 minutes per day driving, seeing Billboards and Signs. 69.8% Listen to Local Radio
Stations Out-of-Home for an average of 49.2 minutes/day.
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Avg. Hours+Minutes/day with Out-
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 21 or older
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Walking in Towns, Cities, Downtown...
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Gas Stations/Convenience Stores
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Drug Stores

Podcasts

Movie Theaters

YouTube Music

Retail Stores

Health Clubs/Gyms
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 21 or older

(averoge week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

YouTube Music

Movie Theaters

SiriusXm

BUFFALQO
WILD WINGS.

12,813,745 or 86.2% of Adults 21 or older who used BUFFALO WILD WINGS in the past 30 days
spend an average of 70.6 minutes per day driving, seeing Billboards and Signs. 71.% Listen to Local
Radio Stations OQut-of-Home for an average of 47.4 minutes/day.
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Top-13 Out—of-Hame Media (Persons & % Reach): Adults 21 or older

ot Persons:

(averoge week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Wialking in Towns, Cities, Downtown...
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Gas Stations/Convenience Stores
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YouTube Music

Movie Theaters

SiriusXm
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Usage %:

= who used THE CHEESECAKE FACTORY in the

11,846,770 or 88.8% of Adults 21 or older who used THE CHEESECAKE FACTORY in the past 30 days
spend an average of 69.9 minutes per day driving, seeing Billboards and Signs. 72.9% Listen to Local
Radio Stations Out-of-Home for an average of 38.9 minutes/da
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 21 or older

(averoge week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Wialking in Towns, Cities, Downtown...

Shopping Cities, Down
AM/FM Radio 0% Malls Areas Shopping Malls
AM/FM Radio
Shopping Malls M Avg. Hours+M{nutes/day with Out- - SiriusXM & Bars Restaurants & = Grocery
Drug Stores Mm@- of-Home Media: Adults 21 or older m AM/FM Radio 15.2 Bars Stores  SirlusXM
T m Walking in Towns, YouT...

YouTube Music
Movie Theaters

SiriusXm

PS

8,172,830 or 86.3% of Adults 21 or older who used CHILI'S in the past 30 days spend an average of
88.5 minutes per day driving, seeing Billboards and Signs. 71.8% Listen to Local Radio Stations Out-

of-Home for an average of 43.3 minutes/day.
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Billboards & Signs
(Weekly Drivers)
88.5

Groc...
Stores

Cities, Downtown
Areas
244

Billboards & Signs (Weekly
Drivers)
49.4

Movie
Theaters
14.7

Music

Gas...

B who used CHILI'S in the past 30 days

HUSA

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 21 or older

(Average week)
Grocery Stores

Totol Persons:

LR

% Time Spent (Average Day]

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

o

. . . Walking in
R _uu- : e | vl e
i i 1677552 il 24.4 20.6 Health Clubs/Gyms Areas
Gas Stations/Convenience Stores  ET b g 1.5% Billboards & Signs (Weekly 36.4 21.8

AM/FM Radio

49.4

Shopping Malls b Fe P ) m Avg. Hours+Minutes/day with Ad‘ 4.5% L . Groc... Movie Grocery
Supported Out-of-Home Media: Movie Podcasts | Stores .
Drug Stores M m@- Adults 21 or older 0.4% Theaters ' : VEETHE SEE
-aters 14.0 11.5 Shopping Malls 147
YouTube Music m Usage %: 0.5t Billboards & Signs Health Clubs/ Restaura.. " YouT... ) Restaurants & Retail

who used CHIL'S in the

& Bars

Music

i (Weekly Drivers) Gyms AM/FM Radio Bars Stor... Po..
[T 127 past 30 days 885 34.2 14.3 104 |G.. 46.0 151 75 68
west cuns/ s S
® who used CHILI'S in the past 30 days HUSA B who used CHILI'S in the past 30 days H USA
- .
USA  USA Projection  Scarborough R2 2023: Jan23-0ct22  Qual Intab 302 share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Oct23 USA Projection Secarborough R2 2023: Jan23-Oct23 Qual Intab 9,384 - ¥ 9=

Sit-down restaurants used past 30 days: Chili's
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 21 or older

(averoge week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Wialking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

YouTube Music

Movie Theaters

SiriusXm
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mwho used TGI FRIDAYS in the past 30 days

Usage %:

4,002,549 or 75.2% of Adults 21 or older who used TGI FRIDAYS in the past 30 days spend an
average of 97.4 minutes per day driving, seeing Billboards and Signs. 73.% Listen to Local Radio
Stations Out-of-Home for an average of 42.7 minutes/day.
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Top -13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Ag)lebee’s

GRILL + BAR

7,065,153 or 38.4% of Adults 21 or older who used APPLEBEE'S in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10.9 minutes every day representing 32.3% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 21 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Local Daily Mewspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

All Local Weekly Newspapers

Books

Magazines

New York Times (Daily+Sunday)

Mew York Times (Sunday)

Wall Street Journal (Daily)

New York Times (Daily)
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BUFFALQO
WILD WINGS.

5,417,781 or 36.5% of Adults 21 or older who used BUFFALO WILD WINGS in the past 30 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.4 minutes every day representing
30.2% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 21 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Avg. Week All Print Media (Persons & % Reach): Adults 21 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising [excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

All Local Weekly Newspapers
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Wall Street Journal (Daily)
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USA Today (Daily)
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who used THE CHEESECAKE
FACTORY in the past 30 days

H who used THE CHEESECAKE FACTORY in the past 30 days

5,548,645 or 41.6% of Adults 21 or older who used THE CHEESECAKE FACTORY in the past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 12. minutes every day representing
33.1% of all time spent daily with All forms of Print Media.
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Local Daily Mewspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

All Local Weekly Newspapers
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Wall Street Journal (Daily)

New York Times (Daily)
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USA Today (Daily)

PS

Avg. Week All Print Media (Persons & % Reach): Adults 21 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

3,625,523 or 38.3% of Adults 21 or older who used CHILI'S in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 12.9 minutes every day representing 34.8% of all
time spent daily with All forms of Print Media.
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‘ ‘ 3,115,257 or 58.5% of Adults 21 or older who used TGI FRIDAYS in the past 30 days read Local Daily
FRIDAY Newspaper(s) (Daily+Sunday) for an average of 13.4 minutes every day representing 35.4% of all time

-
k o0 W spent daily with All forms of Print Media.
Avg. Week All Print Media (Persons & % Reach): Adults 21 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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