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[((Banks HHLD uses (HHLD): Bank of America AND Financial services HHLD has/use (HHLD): Checking account) AND Financial services HHLD has/use (HHLD): Debit or ATM card)]

[((Banks HHLD uses (HHLD): Chase AND Financial services HHLD has/use (HHLD): Checking account) AND Financial services HHLD has/use (HHLD): Debit or ATM card)]
[((Banks HHLD uses (HHLD): Wells Fargo AND Financial services HHLD has/use (HHLD): Checking account) AND Financial services HHLD has/use (HHLD): Debit or ATM card)]  [((Banks HHLD uses (HHLD): U.S. Bank AND Financial services HHLD has/use (HHLD): Checking account) AND Financial services HHLD has/use (HHLD): Debit or ATM card)]
[((Banks HHLD uses (HHLD): PNC Bank AND Financial services HHLD has/use (HHLD): Checking account) AND Financial services HHLD has/use (HHLD): Debit or ATM card)]



CHASE

29.6% or 52,312,696 of USA Adults 25 - 64 use a CHASE BANK Checking Account and Debit Card .
Typical Adults 25 - 64 who use a CHASE BANK Checking Account and Debit Card are 43.2 years old (3.2%
younger than average) and have a $111,791 (14.% higher than average) annual household income.
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[((Banks HHLD uses (HHLD): Chase AND Financial services HHLD has/use (HHLD): Checking account) AND Financial services HHLD has/use (HHLD): Debit or ATM card)]




S 20.% or 35,327,091 of USA Adults 25 - 64 use a BANK OF AMERICA Checking Account and Debit Card .
BANKOF AMERICA ’// Typical Adults 25 - 64 who use a BANK OF AMERICA Checking Account and Debit Card are 44.2 years old
(1.1% younger than average) and have a $112,562 (14.8% higher than average) annual household income.

@ Percent of Market: Adults 25 - 64 lk*Gender of Target vs. Market: Adults 25 - 64 Ethnicity of Target vs. Market:
Black/African !.1%
= who use a BANK OF AMERICA American
(v) Checking Account and Debit
20-0 AJ Card Acian '.o%
. 50.0% 50.0%
® Remainder of USA ' 7%
Other
44.6 44.8 I %
Total Persons: 88,311,063 88,249,651 P
141,233,624 Men Men Women Women Wwho use a BANK OF AMERICA Checking Account and Debit Card M USA
. A Age: r
Age Cell Demographics of Target vs. Market: verage Age W= HHI of Target vs. Market:
- =
m who use a BANK OF AMERICA Checking Account and Debit Card  musa <$35K HHI lm
17.49 $35K-350K HHI
S50K-$75K HHI =
13.3% ‘ 14.7,4,
' : 12.04 $75K-$100K HHI
9.5% 9.9%
0.0% 0.0% 0.0% 0.0% $2501+ HHI
18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70+

Avg HHI: $98,039

¥ who use a BANK OF AMERICA Checking Account and Debit Card W USA

UsSA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 1,955
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Oct23 USA Prajection Scarborough R2 2023: Jan23-0Oct23 Qual Intab 9,908

h I

[((Banks HHLD uses (HHLD): Bank of America AND Financial services HHLD has/use (HHLD): Checking account) AND Financial services HHLD has/use (HHLD): Debit or ATM card)]
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s fﬁ%‘ Typical Adults 25 - 64 who use a WELLS FARGO Checking Account and Debit Card are 44.2 years old (1.1%
\

—— 15.7% or 27,755,941 of USA Adults 25 - 64 use a WELLS FARGO Checking Account and Debit Card .
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younger than average) and have a $114,246 (16.5% higher than average) annual household income.
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[((Banks HHLD uses (HHLD): Wells Fargo AND Financial services HHLD has/use (HHLD): Checking account) AND Financial services HHLD has/use (HHLD): Debit or ATM card)]



10.4% or 18,420,499 of USA Adults 25 - 64 use a U.S. BANK Checking Account and Debit Card .
an Typical Adults 25 - 64 who use a U.S. BANK Checking Account and Debit Card are 45.5 years old (1.9% older
®

than average) and have a $112,831 (15.1% higher than average) annual household income.
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[((Banks HHLD uses (HHLD): U.S. Bank AND Financial services HHLD has/use (HHLD): Checking account) AND Financial services HHLD has/use (HHLD): Debit or ATM card)]



& PNCBANK

8.6% or 15,253,107 of USA Adults 25 - 64 use a PNC BANK Checking Account and Debit Card .
Typical Adults 25 - 64 who use a PNC BANK Checking Account and Debit Card are 44.9 years old (.6% older
than average) and have a $114,807 (17.1% higher than average) annual household income.
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[((Banks HHLD uses (HHLD): PNC Bank AND Financial services HHLD has/use (HHLD): Checking account) AND Financial services HHLD has/use (HHLD): Debit or ATM card)]
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* \‘f

29.6% or 52,312,696 of USA Adults 25 - 64 use a CHASE BANK Checking Account and Debit Card .

Adults 25 - 64 who use a CHASE BANK Checking Account and Debit Card are 19.8% more likely to be a college
graduate, 12.1% more likely to work full-time, 6.4% more likely to be married, 5.9% more likely to be a parent
of 1 or more children under 18.
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BANK OF AMERICA %7

parent of 1 or more children under 18.

20.% or 35,327,091 of USA Adults 25 - 64 use a BANK OF AMERICA Checking Account and Debit Card .
Adults 25 - 64 who use a BANK OF AMERICA Checking Account and Debit Card are 23.7% more likely to be a
college graduate, 10.9% more likely to work full-time, 8.6% more likely to be married, 9.% more likely to be a
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15.7% or 27,755,941 of USA Adults 25 - 64 use a WELLS FARGO Checking Account and Debit Card .
Adults 25 - 64 who use a WELLS FARGO Checking Account and Debit Card are 21.3% more likely to be a

college graduate, 7.6% more likely to work full-time, 6.5% more likely to be married, .6% less likely to be a
parent of 1 or more children under 18.
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[((Banks HHLD uses (HHLD): Wells Fargo AND Financial services HHLD has/use (HHLD): Checking account) AND Financial services HHLD has/use (HHLD): Debit or ATM card)]

Adults 25 - 64
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1 or more children under 18.

10.4% or 18,420,499 of USA Adults 25 - 64 use a U.S. BANK Checking Account and Debit Card .
Adults 25 - 64 who use a U.S. BANK Checking Account and Debit Card are 17.6% more likely to be a college
| graduate, 5.9% more likely to work full-time, 4.3% more likely to be married, 1.8% less likely to be a parent of
.

9.
i \d.f' Education Levels: Adults 25 - 64 Employment: Adults 25 - 64 ( b ) Marital Status: Adults 25 - 64
; 2.8% . . 84.0% . . 28.7%
Some High School or Less (not graduate) B as% Employed Full-Time or Part-Time 78.4% Single, Never Married 20.2%
. 16.6% . 71.1% - 59.0%
High School Graduate {12th grade or GED) 25.0% Employed Full-Time (35 hours or more) 67.2% Married 56.6%
Some College Credit (no degree) 14.7 Employed Part-Time (less than 35 hours) 9% Legally Separated I;g:
- 12.9% ) 65.3% . 10.4%
! White Coll
Associate's Degree (AA, AS, etc.) 13.4% ite Collar 57.0% Divorced
26.6% 18.7% - 1.0%
Blue Coll
College Graduate (4 year college) 28.0% ue ar 1.5% Widowed I 1.7%
Postgraduate Degree Hidons 23.3% Work From Home (most of the time or always) 6% LGBTQ+ (net) - ;g::
who use a U.S. BANK Checking Account and Debit Card mUSA who use a U.5. BANK Checking Account and Debit Card mUSA who use a U.S. BANK Checking Account and Debit Card m USA
.| Top-20 Occupations: Adults 25 - 64 Entrepreneurs/Military Experience Foiiteb b Stage in Life: Adults 25 - 64
= 11.3% 11.7%
- 5.9% 6.8% i 8.7% " 6.0% Parent of 1 or more Children under 18 [ 3;8953?:%
_—— I — '
9.0%, . 13.1%
% 8.0% Small Business Self-Employed  Current or Former Working Mothers B 1:3.6%
6.5% 15 5.9% - 5.8% Owner Military Service
2 5.1% 7% 2.6% AS% 1% o a7 - Parent of 1 or more Children Under Age 2 - 55,1;6%
3.1% - -
23 2.3% 23% 3023%  2.2% 2% 27% 15 24% 50 2
I I I I I I 1% 0.5 16% 1B%15% 1.430.5% 1A% Parent of 1 or more Children Age 2-5 1:%&2;6%
HoE "Bl "H"H"mvmom = —
. 15.1%
& & & 2 . g% & > & &? & & & . & & & 3 Parent of 1 or more Children Age 6- 11
& 9"‘#‘ ’bo ¢>"°‘P @“@& @‘“‘b \*“Gp & @“& & f‘w b"“tw Q\S‘f o"f @‘fo & & &‘# ;"gﬁ \‘»g'é SR 10.0%
& : K o & © & 3 < K & G & < ) o i & I } 16.5%
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J@bv & & ma (‘6‘9& sqp‘“‘éf o @b"e ,;”q*ﬁ ss,o& (&cf“ o “(5'\*& Q@bé & "é‘»“b f«f @?s‘} Parent of 1 or more Childrenin College m Slg‘}{? %
dg‘c. qj’é r & e & 6\:& “@\0 (& §
& # K h ; 16.9%
P -\s\&q, GE‘}@' (P\@@“ Grandparent of 1 or more Children under 18 B i6.1%
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who usea U.S. BANT( Checking Account and Debit Card mUSA who use a U.S. BANK Checking Account and Debit Card mUSA
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Education Levels:

=

Some High School or Less (not graduate)

\

High School Graduate (12th grade or GED)
Some College Credit (no degree)
Associate's Degree (AA, AS, etc.)

College Graduate (4 year college)

Postgraduate Degree

who use a PNC BANK Checking Account and Debit Card

) PNCBANK

8.6% or 15,253,107 of USA Adults 25 - 64 use a PNC BANK Checking Account and Debit Card .

Adults 25 - 64 who use a PNC BANK Checking Account and Debit Card are 14.4% more likely to be a college
graduate, 6.9% more likely to work full-time, 4.1% more likely to be married, 4.3% more likely to be a parent
of 1 or more children under 18.

9.
Adults 25 - 64 Employment: Adults 25 - 64 ( b ) Marital Status: Adults 25 - 64
-13%4 5% Employed Full-Time or Part-Time 78 Single, Never Married 2
Cl ' 0 0 0
27.5% . 71.8% . 58.9%
25.0% Employed Full-Time (35 hours or more) 67.2% Married 56.6%
9.6% . 12.1% 2.8%
14.7% Employed Part-Time (less than 35 hours) Legally Separated I2.4%
' White Collar 5 Divorced %
0 (] - 0 .
26.8% 23.2% - 0.8%
T Blue Collar 21.5% Widowed I 1.7%
21.7% . 30.5% 9.7%
Hidons Work From Home (most of the time or always) 2.3% LGBTQ+ (net) - 7.5%
mUSA who use a PNC BANK Checking Account and Debit Card mUSA who use a PNC BANK Checking Account and Debit Card mUSA

E . ZIOP-ZO OCCUth!OﬂS.’ Adults 25 - 64 Entrepreneurs/Military Experience * il M ' Stage in L;fe; Adults 25 - 64
i 11.4% 12.0%
- 6.8% 8.7% 7.0% 6.0% Parent of 1 or more Children under 18 [ 3;%36%
84% Working Mothers 14.6%
. Small Business Self-Employed  Current or Former g B 13.6%
i 6.3%6.1% 63%; gsc 6.0% 795 Owner Military Service
i 4.7% 4.7%1.6% A5% a2% o o 1% s Parent of 1 or more Children Under Age 2 B 7.;;“28%
. 27 289 2.3% 2.3%2.3% 22% 210.2% 2% 49 26% 40 5,
I 1 I 1 I . e 1enLsn 1% s% Lasl 4% Parent of 1 or more Children Age 2- 5 . 1;5;;6%
H'E "HVE"H H Vs om om - :
. 18.1%
&@é \*QO(* éﬁ_‘\o& Q@b"& &#-} & & w & 8&& y -&‘& &&@ ;,e?b@ ‘&,}“’ %{“& @oo é@éoo @d"é" :’;“yﬁ "fg‘ P égf Parent of 1 or more Children Age 6- 11 B 10.0%
\,@“”’ o o e &S" & s 3‘" & & I o & & & ) o o & ) 18.0%
& @ & @ & & o o & & Parent of 1 or more Children Age 12 - 17

& & y‘é & {b@ @,,v & & 63’0 & & o & & & & I 18.6%

o &Q\ {}Q_ A 3 A o & & & & & oF o) &

oF o o é& o & rod 3 o & & i i 11.4%
& & f-a & d?“' f é@« \95, (@\f v@o ﬁ“Qb A & f«f ' J@ Parent of 1 or more Children in College Bl =2
& & § ¢ ¢ & & ¢ ¥
& & @&,@ 0‘,}@“ &@@“ Grandparent of 1 or more Children under 18 _11'{'2‘_;1%
o & o
who use a PNC BANT( Checking Account and Debit Card mUSA who use a PNC BANK Checking Account and Debit Card mUSA
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HASE €

29.6% or 52,312,696 of USA Adults 25 - 64 use a CHASE BANK Checking Account and Debit Card .
Adults 25 - 64 who use a CHASE BANK Checking Account and Debit Card are 6.9% more likely to own their

home, 3.7% more likely to own a higher valued home, 4.5% more likely to have a single-family home, 8.8%
more likely to have a dog.

m Own/Rent/Other: Adults 25 - 64

mﬁm Type of Home: Adults 25 - 64

63.4%
70.3% Single Family House (unattached) 60.7%
» (]
8.4%
Townhouse or attached Home - 0.3%
. 7.7%
Condominium
28.2% M es%

2.7% — 7-9% Apartment 17.4%

1.5% < =

36,771,824 (RIS EL: 14,741,725 799,146, 5,320,087 s
Own Rent Other Own Second Home Mobile Home or Manufactured 2.4%

or Real Estate Home I 2.29%

Property :
who use a CHASE BANK Checking Account and Debit Card HUSA who use a CHASE BANK Checking Account and Debit Card B USA
Z 2
e~ Value of Owned Home: Adults 25 - 64
Average Value of Owned Home:
who use a CHASE BANK Checking Account and Debit Card
UsA 5413 156
10.7%
6.6% 6.3%

5,268,845 10,109,785 27,987,82
<$150K $150K-S200K  S200K-$250K  $250K-S300K  $300K-$350K  S$350K-S500K  $500K-$750K  $750K-$1M
mwho use a CHASE BANK Checking Account and Debit Card musa
USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 2,348
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#Pets in Home: Adults 25 - 64

40.1%
Own a Dog
36.8%

23.0%
Own a Cat

22.0%

9.4%
Own other type of Pet

who use a CHASE BANK Checking Account and Debit Card HUSA

Home Loans: Adults 25 - 64

Home Mortgage Refinanced Home Equity Oown
Home Mortgage Loan/Home Home/Property
Improvement  Qutright (No
Loan Mortgages)

Qual Intab 9,908
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BANK OF AMERICA %7

20.% or 35,327,091 of USA Adults 25 - 64 use a BANK OF AMERICA Checking Account and Debit Card .
Adults 25 - 64 who use a BANK OF AMERICA Checking Account and Debit Card are 3.4% more likely to own
their home, 22.5% more likely to own a higher valued home, .6% more likely to have a single-family home, .6%

more likely to have a dog.

4 ¢ Pets in Home: Adults 25 - 64

ﬂﬁm Type of Home: Adults 25 - 64

m Own/Rent/Other: Adults 25 - 64
Single Family House (unattached)
60.7% Own a Dog
10.2% 36.8%
Townhouse or attached Home
9.3%
. 7.3%
© Condominium Own a Cat
31.6% I 6.5%
) 22.0%
10.4% 7.9%
. 2.7% Apartment
2.2% . P 20.2%
13,971,157
Other Own Second Home Mobile Home or Manufactured 1.2% Own other type of Pet
or Real Estate Home 2.2% 8.5%
Property )
wwho use a BANK OF AMERICA Checking Account and Debit Card H USA ¥ who use a BANK OF AMERICA Checking Account and Debit Card HUSA mwho use a BANK OF AMERICA Checking Account and Debit Card mUSA
-~
v Z4l Value of Owned Home: Adults 25 - 64 W Home Loans: Adults 25 - 64
Average Value of Owned Home:
who use a BANK OF AMERICA Checking Account and...
UsaA $413,156
13.8%
11.2%
7.5%
5.4%
8,762,167 6,268,845 27,987,82 21,632,471
<$150K S$150K-S200K  $200K-$250K  $250K-S300K  S300K-$350K  $350K-S$500K  $500K-$750K S$750K-S1M S1VH+ Home Mortgage Refinanced Home Equity Oown
m who use a BANK OF AMERICA Checking Account and Debit Card m USA Home Mortgage LOEI‘I/HOI‘I"IE HOI‘I"I&}_’PI‘ODEI‘W
Improvement  Outright (No
Scarborough R2 2023: Jan23-0Oct23 Qual Intab 1,955 Loan Mortgages)
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15.7% or 27,755,941 of USA Adults 25 - 64 use a WELLS FARGO Checking Account and Debit Card .
Adults 25 - 64 who use a WELLS FARGO Checking Account and Debit Card are 9.6% more likely to own their

home, 5.6% more likely to own a higher valued home, 8.9% more likely to have a single-family home, 15.2%

more likely to have a dog.

FARGO

KA

WELLS @?Ei@&}hﬁfy“\;svﬁs

m Own/Rent/Other: Adults 25 - 64 ﬂﬁm Type of Home: Adults 25 - 64 4™ Pets in Home: Adults 25 - 64

Single Family House (unattached)
60.7% Own a Dog

. 10.3% 36.8%
Townhouse or attached Home ’
9.3%
. 6.4%
© Condominium Own a Cat
SL.6% I 6.5% 22.0%
- o
10.5% 7.9%
Apartment
13,971,157
Own Second Home Mobile Home or Manufactured | 2.0% Own other type of Pet
or Real Estate Home 2.2% 8.5%
Property )
w who use a WELLS FARGO Checking Account and Debit Card HUSA ¥ who use a WELLS FARGO Checking Account and Debit Card HUSA m who use a WELLS FARGO Checking Account and Debit Card mUSA
-~
eZ4l Value of Owned Home: Adults 25 - 64 W Home Loans: Adults 25 - 64

Average Value of Owned Home:
who use a WELLS FARGO Checking Account and Debit Card
UsA 5413,156

8.7%
6.2% 6.3%

27,087,82

6,268,845

<$150K S$150K-5200K  $200K-$250K  $250K-$300K  $300K-$350K  $350K-S$500K  $500K-$750K $750K-$1M Home Mortgage Refinanced Home Equity Own
mwho use a WELLS FARGO Checking Account and Debit Card W USA Home Mortgage |I'I;1‘:Iar';{l|::1n;:t HQOT;{;_IT?::V
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10.4% or 18,420,499 of USA Adults 25 - 64 use a U.S. BANK Checking Account and Debit Card .
Adults 25 - 64 who use a U.S. BANK Checking Account and Debit Card are 9.6% more likely to own their home,

1.3% more likely to own a higher valued home, 7.% more likely to have a single-family home, 4.7% more likely

(BEbank

to have a dog.

m Own/Rent/Other: Adults 25 - 64

mﬁm Type of Home: Adults 25 - 64

64.9%
72.1% Single Family House (unattached) T
» (]
Townhouse or attached Home - ::::
. 8.2%
Condominium . 6.5%
10.1% 7.9% s
2.7% 2.7% Apartment
[+
13,280,430 [ETRETELE) 292,538 1,859,953 20.2%
Own Other Own Second Home Mobile Home or Manufactured 1.3%
or Real Estate Home I 2.29%
Property :
whao use a U.S. BANK Checking Account and Debit Card HUSA who use a U.5. BANK Checking Account and Debit Card mUSA
Z 2
e~ Value of Owned Home: Adults 25 - 64
Average Value of Owned Home:
who use a U.5. BANK Checking Account and Debit Card
usa 5413 156
8.4% 8.7%
6.4% 6.3%

5,268,845 10,109,785 97,987,82
<$150K $150K-S200K  S200K-$250K  $250K-S300K  $300K-$350K  S$350K-S500K  $500K-$750K  $750K-$1M
mwho use a U.S. BANK Checking Account and Debit Card musa
USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 1,100
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#Pets in Home: Adults 25 - 64

38.6%
Own a Dog

36.8%

Own a Cat
22.0%

IEI

6.3%

who use a U.5. BANK Checking Account and Debit Card

Own other type of Pet

mUsA

Home Loans: Adults 25 - 64

Home Mortgage Refinanced Home Equity Oown
Home Mortgage Loan/Home Home/Property
Improvement  Qutright (No
Loan Mortgages)

Qual Intab 9,908
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8.6% or 15,253,107 of USA Adults 25 - 64 use a PNC BANK Checking Account and Debit Card .
Adults 25 - 64 who use a PNC BANK Checking Account and Debit Card are 6.8% more likely to own their home,

8.5% more likely to own a higher valued home, 5.2% more likely to have a single-family home, 7.% more likely

(3 PNCBANK 2.

mﬁm Type of Home: Adults 25 - 64 4™ Pets in Home: Adults 25 - 64

Single Family House (unattached
el v { ) 60.7%

9.8%
Townhouse or attached Home
9.3%

Condominium 6.2%
6.5%

m Own/Rent/Other: Adults 25 - 64

Own a Dog

36.8%

Own a Cat

31.6%
22.0%

7.9%
. rt t

Other Own Second Home Mobile Home or Manufactured 1.6% Own other type of Pet
or Real Estate Home 2.2% 8.5%
Property
" who use a PNC BANK Checking Account and Debit Card mUSA ¥ who usea PNC BANK Checking Account and Debit Card musA mwho use a PNC BANK Checking Account and Debit Card muUsA

f.“ Value of Owned Home: Adults 25 - 64

Average Value of Owned Home:
who use a PNC BANK Checking Account and Debit Card

USA 5413,156

7.8%

27,987,82

W Home Loans: Adults 25 - 64

<$150K S150K-$200K  $200K-$250K  $250K-$300K  $300K-$350K  $350K-S500K  S500K-$750K $750K-$1M S1VH+ Home Mortgage Refinanced Home Equity Oown
mwho use a PNC BANK Checking Account and Debit Card HUSA Home Mortgage LDEI‘I/HOI‘I‘IE Home;_’Pmperty
Improvement  Outright (No
USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 949 Loan Mortgages)
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CHASE ©

29.6% or 52,312,696 of USA Adults 25 - 64 use a CHASE BANK Checking Account and Debit Card .

Adults 25 - 64 who use a CHASE BANK Checking Account and Debit Card are 4.1% more likely to look up D-
I-Y advice online, .7% more likely to always vote in local elections, 29.1% more likely to belong to a gym,
11.3% more likely to fly domestic past yr.

Political Activity: Adults 25 - 64

Top-ZO past 30-days Online Lifestyle Activites: Adults 25 - 64

83.4%

56.7H|
45.5%)
37.33
I

Redpes/ Health Restaurant Do-lt-YourseH Online Phone  Medical Home / Fitness/Diet  Apparel/  Job Search/ Take Online Career Religion / Education  Homework  Electronic
meal Planning Information Information /  Advice  fvideocall  Services/ Gamenideas Information Beauty ideas Postresume  Classes  Development spirituality  (Research  [You orvour Invite
Sugzestions Reviews [Skype,  Information Sehools, child's]
FaceTime, Application,
eto) Finandng)
M who use a CHASE BANK Checking Account and Debit Card mUSA

10.0% 19.33 23
o 16.2% 15,89 15.5% 10.9%)

Genealogy FPhotography Parenting/ Online Dating
(snapfish, Familyadvice — Service
Shutta iy,
etc)

28.4%
Registered to Vote Democrat / Lean publican / Lean dependent / None
(In District of Residence) Democrat Republican of These
Presidential Elections: Always

Presidential Elections: Sometimes

Statewide Elections: Always
Statewide Elections: Sometimes

Local Elections: Always
Local Elections: Sometimes

m who use a CHASE BANK Checking Account and Debit Card

7%

HUSA

<
@&Top-.?o past 12-months Active Lifestyle Activites: Adults 25 - 64

17.0%

7
Giilling-  lawncare  Gadening  Bicyding  Swimming  Hiking - Jogging-  Volunteer  Bowling camping  Belongto  Sewing- Fishing  Voga- Pilates Group fitness  Golf Basketball adulkt caregiverof  Followa  Competiive  Soccer  Snow Skiing-
outdoor (Flowersor Backpacking  Running work Health Clubor  Crafts Class Ccontinuing  Aging Parent Weight Loss video Gaming snowboarding
Cooking Vegetables) Gym Education  orRelative  Progmm
B who use a CHASE BANK Checking Account and Debit Card HUSA
USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 2,348
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Boating

1trip

2 trips

3 trips

4 trips
5-9 trips

10+ trips

15,004,763 8.5%

12,597,329 7.1%

28,554,798

27,596,932

\k Past 12-months Domestic Airline Trips: Adults 25 - 64

8.9%

7.6%

18,913,278

3.9%
4,485, 1600 X3

Flew Domestic past year:
Avg. # Domestic Flights:

16.2%
17.3%
15.6%
11.3%
10.7%
60.7%
5.4% 5,00

Tennis Football ‘Organized Softball -
Road Race Baseball
(5K,
marathon,

etc)

[((Banks HHLD uses (HHLD): Chase AND Financial services HHLD has/use (HHLD): Checking account) AND Financial services HHLD has/use (HHLD): Debit or ATM card)]

3.5% 0%

Hunting



- 20.% or 35,327,091 of USA Adults 25 - 64 use a BANK OF AMERICA Checking Account and Debit Card .

//7 Adults 25 - 64 who use a BANK OF AMERICA Checking Account and Debit Card are 1.4% more likely to look
BANK OF AMERICA / up D-I-Y advice online, 3.9% more likely to always vote in local elections, 24.% more likely to belong to a
gym, 13.3% more likely to fly domestic past

fop-ZO past 30-days Online Lifestyle Activites: Adults 25 - 64 Political Activity: Adults 25 - 64

83.4%
56. 7%
Registered to Vote Democrat / Lean publican / Lean Independent/ None
45,59 (In District of Residence) Democrat Republican of These
37.3% . Presidential Elections: Always 2.9
25.1 Presidential Elections: Sometimes as]
9% ; 2
TLEELEL LT TPy -

Statewide Elections: Sometimes

1l

2 a
|
£

Redpes / Health Restaurant Do-it-Yourseff Onfine Phone  Medical Home / Fitness/Diet  Apparel/  Job Search/ Take Online Career Religion / Education  Homework  Electronic  Genealogy FPhotography Parenting/ Online Dating
M:gl::iln!:g information IML";‘:’:" advice f\l'isdk::all ||::::(|:|::| Ganden ideas information Beauty ideas Post resume Classes Development  Spirituality u;‘s::lr:n m:u.;;;w Invite gnlxﬁ::;‘ Family advice  Service LacafElecﬂans:Aiways
“‘::'}"e- “:’:;“:‘";'}‘ ) Local Elections: Sometimes T %
 who use a BANK OF AMERICA Checking Account and Debit Card mUSA = who usea BANK OF AMERICA Checking Account and Debit Card musa
<
W ﬁrop-_go past 12-months Active L,festyle Activites: Adults 25 - 64 \* Past 12-months Domestic Airline Trips: Adults 25 - 64
- 15.8%
L 5 554 798 16.2%
. 14.9%
R 7 596,932 15.6%
: 9.5%
b SRt 5 004,763 8.5%
e imk
: 14.2%
- SR 2 013 778 10.7%
) : 4.6% Flew Domestic past year: 60.7%
e, 10+ trips iR ELRE .59 Avg. # Domestic Flights: a0 EENE
- i 3% 17.0%
. 15.5%) =
2.7% 5.0% 0%
Fx om m
Grilling-  lawnCare  Garening  Bicyding  Swimming Hiking - Jogging-  Volunteer  Bowling camping  Belongto  Sewing- Boating Fishing  Yoga- Pilates GroupFitness  Golf Basketball adult Cargiverof  Followa  Competitive  Soccer  Snow Skiing-  Tennis Football ~ Organized  Softhall - Hunting
outdoor (Flowersar Backpacking  Runming work Health Clubor  Crafts class Continuing  Aging Parent Weight Loss video Gaming snowboarding Rroad Race Baseball
cooking Vegetables) Gym Educaion  orRelative  Progmm (5K,
Marathon,
® who use a BANK OF AMERICA Checking Account and Debit Card HMUSA ste)
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15.7% or 27,755,941 of USA Adults 25 - 64 use a WELLS FARGO Checking Account and Debit Card .

‘IQ\EI:‘GLS JE@@“’F’&‘/Z’E};}" Adults 25 - 64 who use a WELLS FARGO Checking Account and Debit Card are .8% more likely to look up D-
®'® 'Jﬁﬂ'% I-Y advice online, 1.% less likely to always vote in local elections, 6.3% more likely to belong to a gym,

13.1% more likely to fly domestic past yr.

Top-ZO past 30-days Online Lifestyle Activites: Adults 25 - 64 Political Activity: Adults 25 - 64

83.4%

28.4%

dependent / None

of These

56.7%)
Registered to Vote Democrat / Lean publ / Lean
45.5%) (In District of Residence) Democrat Republican
i R S Presidential Elections: Always
Presidential Elections: Sometimes [gEgg "
L 19.33 18.2%)| 5.3 - -
. - Statewide Elections: Always
Statewide Elections: Sometimes

Redpes/ Health Restaurant Do-lt-YourseH Online Phone  Medical Home / Fitness/Diet  Apparel/  Job Search/ Take Online Career Religion / Education  Homework  Electronic  Genealogy Photography Parenting/ Online Dating
meal Planning information Iinformation/  Advice [videocall services/ Gamenideas Information Beauty ideas Postresume — Classes  Development spirituality  (Research  [You or Your Invite [snapfish, Familyadvice service WGIEMMS.A’WM m
Suggestions Reviews [skype,  Information Schools, child's) Shutte fly, - 22,25
o P Local Elections: Sometimes B0 75
M who use a WELLS FARGO Checking Account and Debit Card mUSA mwho use a WELLS FARGO Checking Account and Debit Card mUSA

(9
@&Top-.?o past 12-months Active Lifestyle Activites: Adults 25 - 64 “k Past 12-months Domestic Airline Trips: Adults 25 - 64

19.3%

B 2 554 798 16.2%

' 15.3%
EALN 7 506,932 15.6%
) 8.9%
EL 5 004,763 8.5%
' 7.1%
R 5 507 329 7.1%

: 14.1%
S 2 913,278 10.7%
10+ trips M > 3.8% Flew Domestic past year:
P 2.5% Avg. # Domestic Flights:
Giilling-  lawncare  Gadening  Bicyding  Swimming Hiking - Jogging-  Volunteer  Bowling camping  Belongto  Sewing- Boating Fishing  Voga- Pilates Group fitness  Golf Basketball adulkt caregiverof  Followa  Competiive  Soccer  Snow Skiing-  Tennis Football  Organized
outdoor (Flowersor Backpacking  Running work Health Clubor  Crafts Class Ccontinuing  Aging Parent Weight Loss video Gaming snowboarding Rroad Race
Cooking Vegetables) Gym Education  orRelative  Progmm (5K,
marathon,
o who use a WELLS FARGO Checking Account and Debit Card HUSA stc)
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[((Banks HHLD uses (HHLD): Wells Fargo AND Financial services HHLD has/use (HHLD): Checking account) AND Financial services HHLD has/use (HHLD): Debit or ATM card)]




10.4% or 18,420,499 of USA Adults 25 - 64 use a U.S. BANK Checking Account and Debit Card .

Adults 25 - 64 who use a U.S. BANK Checking Account and Debit Card are 4.% more likely to look up D-I-Y
advice online, .9% less likely to always vote in local elections, 19.9% more likely to belong to a gym, 12.9%
more likely to fly domestic past yr.

[Ebank

fop-ZO past 30-days Online Lifestyle Activites: Adults 25 - 64 Political Activity: Adults 25 - 64

83.4%
56. 7%
Registered to Vote Democrat / Lean publican / Lean Independent/ None
45,53 (In District of Residence) Democrat Republican of These
i - Presidential Elections: Always
25,13 Presidential Elections: Sometimes ep®
T 5% Statewide Elections: Always  Em—TRL
' e
Statewide Elections: Sometimes

B%

Redpes / Health Restaurant Do-it-Yourseff Onfine Phone  Medical Home / Fitness/Diet  Apparel/  Job Search/ Take Online Career Religion / Education  Homework  Electronic  Genealogy FPhotography Parenting/ Online Dating
M:gl::iln!:g information |Mma:':|f advice f\l'isdk::all ||::::(|:|::| Garden 1deas information Beauty ideas Postresume  Classes  Development  Spirituality u;‘s::lr:n m:u.;;;w Invite gnlxﬁ::;‘ Family advice  service LacafElecﬂans:Aiways m
“‘::'}"e- “:’:;“:‘";'}‘ ) Local Elections: Sometimes
¥ who use a U.S. BANK Checking Account and Debit Card HUSA mwho usea U.S. BANK Checking Account and Debit Card mUSA
<
W &Top-_go past 12-months Active L,festyle Activites: Adults 25 - 64 \* Past 12-months Domestic Airline Trips: Adults 25 - 64
- 17.5%
Rl 3 554 798 16.2%
: 16.3%
R 7 596,932 15.6%
: 11.9%
oo SRt 5 004,763 8.5%
: 16.1%
L] SR 2 013 578 10.7%
. : 11.6% Flew Domestic past year: 60.7%
' - 1o+ s FRPRRINSY 5o Avg. # Domestic Flights: SRR
7.4%
5.0% 50% 0%
& h = o .
Grilling-  lawnCare  Garening  Bicyding  Swimming Hiking - Jogging-  Volunteer  Bowling camping  Belongto  Sewing- Boating Fishing  Yoga- Pilates GroupFitness  Golf Basketball adult Cargiverof  Followa  Competitive  Soccer  Snow Skiing-  Tennis Football ~ Organized  Softhall - Hunting
outdoor (Flowersar Backpacking  Runming work Health Clubor  Crafts class Continuing  Aging Parent Weight Loss video Gaming snowboarding Rroad Race Baseball
cooking Vegetables) Gym Educaion  orRelative  Progmm (5K,
Marathon,
M who use a U.S. BANK Checking Account and Debit Card HUSA ste)
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[((Banks HHLD uses (HHLD): U.S. Bank AND Financial services HHLD has/use (HHLD): Checking account) AND Financial services HHLD has/use (HHLD): Debit or ATM card)]



8.6% or 15,253,107 of USA Adults 25 - 64 use a PNC BANK Checking Account and Debit Card .

Adults 25 - 64 who use a PNC BANK Checking Account and Debit Card are 4.1% less likely to look up D-I-Y
A advice online, 9.3% less likely to always vote in local elections, 47.3% more likely to belong to a gym, 13.2%

more likely to fly domestic past yr.

fop-ZO past 30-days Online Lifestyle Activites: Adults 25 - 64 Political Activity: Adults 25 - 64

83.4%
45.6% 26.0% 28.4%

56. 7%
50.0%)
25.53 Registered to Vote Democrat / Lean publican / Lean Independent/ None
57.3%) (In District of Residence) Democrat Republican of These
Presidential Elections: Always | T T
25.19 24.53 Presidential Elections: Sometimes mp
e e ——
24.8%

Statewide Elections: Sometimes

Redpes / Health Restaurant Do-it-Yourseff Onfine Phone  Medical Home / Fitness/Diet  Apparel/  Job Search/ Take Online Career Religion / Education  Homework  Electronic  Genealogy FPhotography Parenting/ Online Dating
meal Planning Information Iinformation /  Advice #videocall services/ Gamenideas Information Beauty ideas Postresume  Classes  Development spirituality  (Research  [¥ou orYour Invite [snapfish, Familyadvice  service WGFEMMS.AIWM m-
Suggestions Reviews (skype,  Information Schools, child's) Shuttedly, i 42,22
Pt P Local Elections: Sometimes 34.75%
¥ who use a PNC BANK Checking Account and Debit Card mUSA ® who use a PNC BANK Checking Account and Debit Card musa

¢

W _&Top-_go past 12-months Active Lifestyle Activites: Adults 25 - 64 \* Past 12-months Domestic Airline Trips: Adults 25 - 64

1ep e
3uips 2%

: 7.4%
Ll > 597,329 7.1%
: 10.5%
S-9trips  [ETEWYE 10.7%
10+ trips r 4.3% Flew Domestic past year: 60.7%
P ,485, 1600 X773 Avg. # Domestic Flights: IS IEE
18.3%| 17.0%
15.0%, 8. 2% . o 0%
& 2.7% a.0%
- - Em e o
Giling-  lawncare Gandening  Bicyding  Swimming  Hiking-  Jogging-  Volintser  Bowling  Camping  Belongto  Sewing- Boating Fishing  voga- pilates GroupFimess  Golf Basketbal aduk  caegiverof Followa  Competiive  Soccer  Snowskiing-  Tennis Football  Organized  Softhall-  Hunfing
outdoor [Flowersar Bakpacking  Running work Health Club or  Crafts class Continuing  Aging Parent Weight Loss Video Gaming snowboarding Aoad Race  Baseball
cooking Vegetables) Gym Education  orRelative  Progmm (5K,
Marathon
M who use a PNC BANK Checking Account and Debit Card HUSA ste)
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[((Banks HHLD uses (HHLD): PNC Bank AND Financial services HHLD has/use (HHLD): Checking account) AND Financial services HHLD has/use (HHLD): Debit or ATM card)]



CHASE €

Past

30-days QSR Users: Adults 25 - 64
lﬂ 1time

mwho use a CHASE BANK Checking Account and Debit Card W USA

1

2 times
3 times
4 times

5times

6-9times

10 times or more

Total Aggré‘t’%#y QSR Users: Avg. Monthly QSR Meals:

_ EAEY - -

42.3% less likely to smoke cigarettes.

29.6% or 52,312,696 of USA Adults 25 - 64 use a CHASE BANK Checking Account and Debit Card .
Adults 25 - 64 who use a CHASE BANK Checking Account and Debit Card are 4.6% more likely to use QSRs
past mo., 9.5% more likely to use Sit-Down Restaurants past mo., 9.3% more likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64
€

1time

15.8%

2 times

16.5%

3 times

4 times

5 times

6 - 9times

10times or more

m who use a CHASE BANK Checking Account and Debit Card mUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

84.7% 77.4%

136,655,051

Top-10 Cuisines: Adults 25 - 64

'Sit-Down Restaurants Used Past 30-days)
a.x
15.5%
Mexican Pizza

coffee  Indian / Bagel/  wings/

chinese italian upscale steakhouse

House / Thai / Donut/ Burgers /
coffee Bar  Other Bakery Sports Bar
Asizn

mwho use a CHASE BANK Checking Account and Debit Card mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who use a CHASE BANK Che cking Account and Debit... 26.2%

usa [ECEECEES 22.3%

Drank Past 30-days: Adults 25 - 64
Liquor
Any Type of Beer
Wine

Domestic Regular Beer

Imported Beer

43,800,334 24.8%

Domestic Light Beer

39,521,964 .4

)
.8%
41,529,015 23.5%
%
23,265,157 13.

Microbrew / Craft Beer

mwho use a CHASE BANK Checking Account and Debit Card mUSA

USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab

All Graphs and HBIA! Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Past 12 months Casino Activities: Adults 25 - 64

Slot Machines 43,267,005

18,513,878 10.5%

24.5%

Table Games (Craps, Poker, etc.)

Bar / Nightclub

17,123,951 ENE
15,707,179 8.9%

%
9.7%

9%
EDET R 7.1%

Upscale Restaurant
Stage Show / Concert
Sports Betting

Spa

56,535,704

Other Gambling Casinos visited past 12 months: Yes

HUSA

9@, 1%
ERITY :.8%
mwho use a CHASE BANK Checking Account and Debit Card

2,348

USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab

Used Past 30-days: Adults 25 - 64
wi |

9,908

—
5.3%
26,083,545 16,450,710 9,319,478
Marijuana / Cannabis Cigarettes Vape
= who use a CHASE BANK Checking Account and Debit Card mUSA

[((Banks HHLD uses (HHLD): Chase AND Financial services HHLD has/use (HHLD): Checking account) AND Financial services HHLD has/use (HHLD): Debit or ATM card)]



BANK OF AMERICA %7

Past 30-days QSR Users: Adults 25 - 64

1time

2 times
3times
4 times
5times

6-9times 22.0%

10times or more
19.0%
m who use a BANK OF AMERICA Checking Account and Debit Card

Total Monthly QSR Users:
93.4%

W USA

Avg. Monthly QSR Meals:

_ EAEY - -

yr., 58.4% less likely to smoke cigarettes.

20.% or 35,327,091 of USA Adults 25 - 64 use a BANK OF AMERICA Checking Account and Debit Card .
Adults 25 - 64 who use a BANK OF AMERICA Checking Account and Debit Card are 3.6% more likely to use
QSRs past mo., 7.2% more likely to use Sit-Down Restaurants past mo., 5.3% less likely to use Casinos past

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64

[ ] 1time

15.8%
2 times 16.5%
3 times
4 times
5 times
6-9times

10times or more

5.1%
m who use a BANK OF AMERICA Checking Account and Debit Card

mUSA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

83.0% 77.4%

_ 136,655,051

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

57.31 f -
5.1
= 24.7%
Mexican  Pizza

m who use a BANK OF AMERICA Checking Account and Debit Card

16.79
chinese  coffee  indian/ malian  Bagel/ wings/ uUpstale Steakhouse
House/  Thail Donut/  Burgers /
coffee Bar  Other Bakery Sports Bar
Asian

mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who use a BANK OF AMERICA Checking Account and... 26.7%

usa [ECEECEES 22.3%

Drank Past 30-days: Adults 25 - 64
Liquor

Any Type of Beer

Wine :
Domesti Regular Beer

Imported Beer

39,521,964 .4% by o
23,265,157 13. '

Domestic Light Beer

Microbrew / Craft Beer

mwho use a BANK OF AMERICA Checking Account and Debit Card mUSA

USA USA Projection Scarborough R2 2023: Jan23-Oct23

v

Past 12 months Casino Activities: Adults 25 - 64

Slot Machines

43,267,425

,513,878 10.5%
,123, %

24.5%

Table Games (Craps, Poker, etc.)

18,
TR 7,15
12,499,675 7.1%
Sports Betting .53%5%
2.3%

see BERE

Other Gambling 47399%

Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

56,535,704

Casinos visited past 12 months: Yes

Qual intab
All Graphs and HBIA! Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

= who use a BANK OF AMERICA Checking Account and Debit Card
1,955

HUSA

USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab

Used Past 30-days: Adults 25 - 64
wi |

9,908

—
5.3%
26,083,545 16,450,710 9,319,478
Marijuana / Cannabis Cigarettes Vape
mwho use a BANK OF AMERICA Checking Account and Debit Card mUSA

[((Banks HHLD uses (HHLD): Bank of America AND Financial services HHLD has/use (HHLD): Checking account) AND Financial services HHLD has/use (HHLD): Debit or ATM card)]



—— 15.7% or 27,755,941 of USA Adults 25 - 64 use a WELLS FARGO Checking Account and Debit Card .
WELLS EFDiéi\,-!'ﬁ/:-’fm’ﬁﬁ Adults 25 - 64 who use a WELLS FARGO Checking Account and Debit Card are 3.8% more likely to use QSRs

EARCE ‘-’?@ ~ 'Jm'?‘s past mo., 11.1% more likely to use Sit-Down Restaurants past mo., 3.1% more likely to use Casinos past yr.,
47.2% less likely to smoke cigarettes.

Past 30-days QSR Users: Adults 25 - 64 Past 30-days Sit-Down Restaurant Users: Adults 25 - 64 Top-10 Cuisines: Adults 25 - 64

Sit- 'n Restaurants Used Past 30-days;
1ti € 1time
time 7.8% 15.8% o
34.1%
2 times T 2 times 16.5%
i Lm i i
Mexican Bagel/  Wings/ Upscale Steakhouse

3 times 13.2%
Pirza Chinese Coffee Indian / Italian

3 times

4 times

4 times 10.0%

5 times 5 times

6 - 9times

22.0% 6 - 9times

House / Thai / Donut /  Burgers f
H il Coffee Bar  Other Bakery Sports Bar
10times or more 19.0% 10times or more acion
H who use a WELLS FARGO Checking Account and Debit Card mUsA ® who use a WELLS FARGO Checking Account and Debit Card HUSA u who use a WELLS FARGO Checking Account and Debit Card musa
Total nggr%g':ly QSR Users: e Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

_ 103070

Drank Past 30-days: Adults 25 - 64 Past 12 months Casino Activities: Adults 25 - 64 Used Past 30-days: Adults 25 - 64

86.0% 77.4% a1 who use @ WELLS FARGO Che cking Account and Debit... [jBaaiss2 I 25.4%
_ _ " UsA 59,315,793 22.3%

Any Type of Beer Table Games (Craps, Poker, etc.)

43,267,425 24.5%

18,513,878 10.5%
0

e Sr— e
Domestic Regular Beer Upscale Restaurant
Imported Beer Stage Show / Concert _13('_1%
Domestic Light Beer praey—n 22.4% v ¥ Sports Betting Msgé's% 5.3%
Microbrew / Craft Beer i Spa m’"s?s 56,535,704 26,083,545 16,450,710 9,319,478
Other Gambling 5,254‘ Casinos visited past 12 months: Yes Marijuana / Cannabis Cigarettes Vape
mwho use a WELLS FARGO Checking Account and Debit Card mUSA m who use a WELLS FARGO Checking Account and Debit Card mUSA mwho use a WELLS FARGO Checking Account and Debit Card BUSA

USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 1,584

All Graphs and HBIA! Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual intab 9908

[((Banks HHLD uses (HHLD): Wells Fargo AND Financial services HHLD has/use (HHLD): Checking account) AND Financial services HHLD has/use (HHLD): Debit or ATM card)]



[Ebank

Past

30-days QSR Users: Adults 25 - 64
g o

.u‘

2 times

+imes |
5times 10.5%
6-9times 22.0%

10 times or more 19.0%

m who use a U.S. BANK Checking Account and Debit Card W USA

Avg. Monthly QSR Meals:

Total Monthly QSR Users:
92.6%

90.2%
v

likely to smoke cigarettes.

10.4% or 18,420,499 of USA Adults 25 - 64 use a U.S. BANK Checking Account and Debit Card .
Adults 25 - 64 who use a U.S. BANK Checking Account and Debit Card are 2.6% more likely to use QSRs past
mo., 5.7% more likely to use Sit-Down Restaurants past mo., 6.% less likely to use Casinos past yr., 42.% less

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64
€

1time

15.8%

2 times

16.5%

3 times

4 times

5 times

6 - 9times

10times or more

5.1%
m who use a U.5. BANK Checking Account and Debit Card mUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

81.8% 77.4%

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

27,03
f15..53
4173

I
Mexican  Pizza

m who use a U.S. BANK Checking Account and Debit Card

chinese  coffee  indian/ malian  Bagel/ wings/ uUpstale Steakhouse
House/  Thail Donut/  Burgers /
coffee Bar  Other Bakery Sports Bar
Asian

mUSA
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who use a U.5. BANK Checking Account and Debit Card 24.5%

usa [ECEECEES 22.3%

Drank Past 30-days: Adults 25 - 64

Lquor
Any Type o Besr

Wine
Domestic Regular Beer

Imported Beer

41,529,015 23.5%
39,521,964 22.4%

18.2%
13.2%

Domestic Light Beer

Microbrew / Craft Beer

mwho use a U.S. BANK Checking Account and Debit Card mUSA

USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab

All Graphs and HBIA! Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Adults 25 - 64

24.5%

Casino Activities:

Past 12 months

Slot Machines 43,267,105

,513,878 10.5%
,123, %

Table Games (Craps, Poker, etc.)

Bar / Nightclub

18,
12,499,675 7.1%
(R 3.6%

2.6%
ERECE 2.1%

- 2.1%
ERITY :.8%

mwho use a U.S. BANK Checking Account and Debit Card
1,100

Upscale Restaurant
Stage Show / Concert

Sports Betting

Spa

56,535,704

Other Gambling Casinos visited past 12 months: Yes

mUSA

USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab

Used Past 30-days: Adults 25 - 64
wi |

9,908

—
5.3%
26,083,545 16,450,710 9,319,478
Marijuana / Cannabis Cigarettes Vape
= who use a U.S. BANK Checking Account and Debit Card mUsA

[((Banks HHLD uses (HHLD): U.S. Bank AND Financial services HHLD has/use (HHLD): Checking account) AND Financial services HHLD has/use (HHLD): Debit or ATM card)]



& PNCBANK

Past 30-days QSR Users: Adults 25 - 64
G [ L
:

2 times

3 times

4 times

5times

6-9times

22.0%
19.0%

mwho use a PNC BANK Checking Account and Debit Card

Total Monthly QSR Users:
93.6%

10 times or more

HUSA

Avg. Monthly QSR Meals:

_ EAEY - -

less likely to smoke cigarettes.

8.6% or 15,253,107 of USA Adults 25 - 64 use a PNC BANK Checking Account and Debit Card .
Adults 25 - 64 who use a PNC BANK Checking Account and Debit Card are 3.7% more likely to use QSRs past
mo., 13.3% more likely to use Sit-Down Restaurants past mo., 2.5% less likely to use Casinos past yr., 36.2%

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64
€

1time

15.8%

2 times

16.5%

3 times

4 times

5 times

6 - 9times

10times or more

5.1%
m who use a PNC BANK Checking Account and Debit Card m USA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

87.7% 77.4%
-

136,655,051

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

57,39
54,13
7.2
f15.5%
Mexican  Pizza

mwho use a PNC BANK Checking Account and Debit Card

chinese  coffee  indian/ malian  Bagel/ wings/ uUpstale Steakhouse
House/  Thail Donut/  Burgers /
coffee Bar  Other Bakery Sports Bar
Asian

mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who use a PNC BANK Checking Account and Debit Card 29.0%

usa [ECEECEES 22.3%

Drank Past 30-days: Adults 25 - 64
Liquor
Any Type of Beer

Wine
Domestic Regular Beer
Imported Beer

Domestic Light Beer

)
5 .8%
41,529,015 23.5%
39,521,964 22.4%

17.7%
13.2%

Microbrew / Craft Beer

mwho use a PNC BANK Checking Account and Debit Card mUSA

USA USA Projection Scarborough R2 2023: Jan23-Oct23

Qual Intab
All Graphs and HBIA! Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Past 12 months Casino Activities: Adults 25 - 64

Slot Machines

43,267,425

,513,878 10.5%
,123,! i)

24.5%

Table Games (Craps, Poker, etc.)

18,

12,499,675 7.1%
M 5.7%
3.6%
: 2.1%

; 2.5%
Other Gambling 1_3%
= who use a PNC BANK Checking Account and Debit Card

Bar / Nightclub

Upscale Restaurant
Stage Show / Concert
Sports Betting

Spa

56,535,704

Casinos visited past 12 months: Yes

mUSA

949

USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab

Used Past 30-days: Adults 25 - 64
wi |

9,908

—
5.3%
26,083,545 16,450,710 9,319,478
Marijuana / Cannabis Cigarettes Vape
mwha use a PNC BANK Checking Account and Debit Card mUSA

[((Banks HHLD uses (HHLD): PNC Bank AND Financial services HHLD has/use (HHLD): Checking account) AND Financial services HHLD has/use (HHLD): Debit or ATM card)]



29.6% or 52,312,696 of USA Adults 25 - 64 use a CHASE BANK Checking Account and Debit Card .

. Adults 25 - 64 who use a CHASE BANK Checking Account and Debit Card are 23.1% more likely to have a
] 401K, 29.5% more likely to have an Auto Loan, 47.8% more likely to Invest/Trade Stocks Online, 3.2% less

likely to pay with their Debit Card.

mﬁélnvestments Owned: Adults 25 - 64 Financial Services Has and/or Uses: Adults 25 - 64

401K Plan

96,045,671 54.4%

IRA (Individual Retirement Account)
Stocks or Stock Options
20.5%
Mutual Funds 17_4%

14.0%
Money Market Funds 12.2%

Other (Crypto / NFTs / Metals, etc.) 111:;%

13.3%
Bonds Pryst® 105%

11.3%10.0% 9.1%
g 1% 7.8%
6.1% g%

L —
529 Plan [ College Savings Plan 12.4%

[EXLE  10.2% Checking  Debit or ATM  Savings Credit Card Online Mobile Online Bill Home Money  Studentloan Refinanced Certificates of Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market Home Deposit (CDs) Improvement
E’ 10.2% Account Mortgage Loan or Home
w9% Equity Loan

Second Home or Real Estate Property

mwho use a CHASE BANK Checking Account and Debit Card mUSA B who use a CHASE BANK Checking Account and Debit Card HUSA

Professional Services Used*: Adults 25 - 64 oy 'Past 3-Months Payment Methods Used: Adults 25 - 64

Tax Preparation Service 46,751,043 26.5%
Online Investing / Stock Tradi "
e/ el 20,617 17.3%
Financial Planner =
27,838,632 15.8%
19,124,667 10.8%

10.2%
15,065,540 8.5%

10.6%

Real Estate Agent
cal Estate Agent EPYTRRPR 7.0% -
T% 45% 3.8% 3.9%

7% ‘
3.4% v sz =R

. . 11.9% (*Past 12 Months) VISA Debit Card Venmo MasterCard Zelle Cash App Apple Pay  Google Pay Store Credit  American Discover Facebook  Square Cash Samsung Pay
Divorce / Family Attorney 15% card Express Messenger

m who use a CHASE BANK Checking Account and Debit Card m USA mwho use a CHASE BANK Checking Account and Debit Card mUSA
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Accountant

Insurance Agent at a Local Office (not online)

12.7%13.7%

Estate Planning

[((Banks HHLD uses (HHLD): Chase AND Financial services HHLD has/use (HHLD): Checking account) AND Financial services HHLD has/use (HHLD): Debit or ATM card)]



- 20.% or 35,327,091 of USA Adults 25 - 64 use a BANK OF AMERICA Checking Account and Debit Card .

//7 Adults 25 - 64 who use a BANK OF AMERICA Checking Account and Debit Card are 21.6% more likely to have
BANK o FAMERI c A / a 401K, 10.% more likely to have an Auto Loan, 58.2% more likely to Invest/Trade Stocks Online, 6.3% more
likely to pay with their Debit Card.

mﬁé Investments Owned: Adults 25 - 64 Financial Services Has and/or Uses: Adults 25 - 64
IRA {Individual Retirement Account)
Stocks or Stock Options
Mutual Funds ,.i;s")%
Money Market Funds B
Other (Crypto / NFTs / Metals, etc.) Bt

13.0%
Bonds preem 0.5%

11:6%10.0% g9 7.5

5.4% 2.4%
T Pe-—

: 16.4% B = = = 2z 1
529 Plan / College Savings Plan mz% Checking Debitor ATM  Savings  Credit Card online Mobile online Bill Home Auto Lpan Money  Studentloan Refinanced Certificates of Personal Loan  Home
o Account card Account Banking Banking Paying Mortgage Market Home Deposit (CDs) Improvement
Second Home or Real Estate Property Ef,m"‘ Account Mortgage Loan or Home
¥.3% Equity Loan
= who use a BANK OF AMERICA Checking Account and Debit Card mUSA ® who use a BANK OF AMERICA Checking Account and Debit Card B USA

Professional Services Used*: Adults 25 - 64 f'Past 3-Months Payment Methods Used: Adults 25 - 64
Tax Preparation Service

Online Investing / Stock Trading
Financial Planner
Accountant e
Insurance Agent at a Local Office (not online) 859%9% . .
Real Estate Agent 10.5%
Estate Planning ES:%%

6-5% a5k a.2% 3.0%

. ; 1.3% (*Past 12 Months) VISA PayPal Debit Card Venmo MasterCard Zelle Cash App ApplePay  GooglePay Store Credit  American Discover Facebook  Square Cash Samsung Pay
Divorce / Family Attorney 15% card Express Messenger
 who use a BANK OF AMERICA Checking Account and Debit Card H USA B who use a BANK OF AMERICA Checking Account and Debit Card HUSA
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[((Banks HHLD uses (HHLD): Bank of America AND Financial services HHLD has/use (HHLD): Checking account) AND Financial services HHLD has/use (HHLD): Debit or ATM card)]



e 15.7% or 27,755,941 of USA Adults 25 - 64 use a WELLS FARGO Checking Account and Debit Card .
WELLS AEFD@_fﬁ/J_"s“‘_\.fgs Adults 25 - 64 who use a WELLS FARGO Checking Account and Debit Card are 17.9% more likely to have a

D) @‘:@ ']%% 401K, 42.1% more likely to have an Auto Loan, 31.6% more likely to Invest/Trade Stocks Online, 6.1% more
likely to pay with their Debit Card.

mﬁélnvestments Owned: Adults 25 - 64 Financial Services Has and/or Uses: Adults 25 - 64

401K Plan

96,045,671 54.4%

IRA (Individual Retirement Account)
Stocks or Stock Options

21.6%
Mutual Funds 30,619,144 17.4%

Money Market Funds Mﬂ 21;'2%

Other (Crypto / NFTs / Metals, etc.) 1;?;’5

11.3%10.0% 9.7% 7.gg
Bonds : 12.0% - 6.7% 4 a5
pEAELS| 10.5% ‘
529 Plan [ College Savings Plan 13.5% i ; i i i i g y ]
10.2% Checking  Debit or ATM  Savings Credit Card Online Mobile Online Bill Home Money  Studentloan Refinanced Certificates of Personal Loan  Home

Account card Account Banking Banking Paying Mortgage Market Home Deposit (CDs) Improvement
Second Home or Real Estate Property M?_E“r'% Account Mortgage Loan or Home

o Equity Loan

mwho use a WELLS FARGO Checking Account and Debit Card mUSA B who use a WELLS FARGO Checking Account and Debit Card HUSA

Professional Services Used*: Adults 25 - 64 oy 'Past 3-Months Payment Methods Used: Adults 25 - 64

Tax Preparation Service 46,751,043 26.5%
Online Investing / Stock Tradi "
e/ el 20,617,793 17.3%
Financial Planner =
27,838,632 15.8%
.
19,124,667 10.8%
Insurance Agent at a Local Office (not online) M% 11.6%
9.0%
Real Estate Agent
e 12,412 824 R
. 4.9%
Estate Pla
& ranming EM%

Accountant

14.1%13.7%

53% 4.5% 3.0% 3.9%

. ; 1.9% (*Past 12 Months) VISA Debit Card Venmo MasterCard Zelle Cash App Apple Pay  Google Pay Store Credit  American Discover Facebook  Square Cash Samsung Pay
Divorce / Family Attorney 15% Card Express Messenger
m who use a WELLS FARGO Checking Account and Debit Card mUSA m who use a WELLS FARGO Checking Account and Debit Card mUSA

USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 1,584
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[((Banks HHLD uses (HHLD): Wells Fargo AND Financial services HHLD has/use (HHLD): Checking account) AND Financial services HHLD has/use (HHLD): Debit or ATM card)]



[Ebank

10.4% or 18,420,499 of USA Adults 25 - 64 use a U.S. BANK Checking Account and Debit Card .

Adults 25 - 64 who use a U.S. BANK Checking Account and Debit Card are 19.4% more likely to have a 401K,
45.7% more likely to have an Auto Loan, 42.% more likely to Invest/Trade Stocks Online, 7.3% more likely to
pay with their Debit Card.

mﬁé Investments Owned: Adults 25 - 64

401K Plan  prerreen 54.4%

68,738,660 38.9%
52,492,201 29.7%
29.9%
30,649,144 17.4%
14.0%
pAREIIED 12.2%
13.4%
PR 11.3%
15.5%
10.5%

IRA {Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

Bonds

529 Plan / College Savings Plan  pess Io122.).68%
Second Home or Real Estate Property m?;gf%

= who use a U.S. BANK Checking Account and Debit Card m USA

Checking  Debit or ATM

Financial Services Has and/or Uses: Adults 25 - 64

14.296100%
g 8.9%
7.8% 4.6% 4.4%

Money  Studentloan Refinanced Certificates of Personal Loan  Home

Credit Card Online Maobile Online Bill Home Auto Loan
Account card Account Banking Banking Paying Mortgage Market Home Deposit (CDs) Improvement
Account Mortgage Loan or Home
Equity Loan

Savings

¥ who use a U.S. BANK Checking Account and Debit Card HUSA

Professional Services Used*: Adults 25 - 64

Tax P tion Servi
ax Preparation Service o 26.5%
30,617,793 17.3%

Online Investing / Stock Trading

Financial Planner

27,838,632 15.8%

14.1%
19,124,667 10.8%

12.1%
PR oo o o
8.1%
12,412,824 R XS

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

Estate Planning E :::
Divorce / Family Attorney m;::: (*Past12 Months)
o who use a U.S. BANK Checking Account and Debit Card B USA
USA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 1,100
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Past 3-Months Payment Methods Used: Adults 25 - 64

5A% 4.5%  4.0% 3.9%

VISA PayPal Debit Card Venmo MasterCard Zelle Cash App Apple Pay  Google Pay Store Credit  American Discover Facebook  Square Cash Samsung Pay
Card Express Messenger
o who use a U.S. BANK Checking Account and Debit Card HUSA

USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 9,908

[((Banks HHLD uses (HHLD): U.S. Bank AND Financial services HHLD has/use (HHLD): Checking account) AND Financial services HHLD has/use (HHLD): Debit or ATM card)]




(& PNCBANK

8.6% or 15,253,107 of USA Adults 25 - 64 use a PNC BANK Checking Account and Debit Card .
Adults 25 - 64 who use a PNC BANK Checking Account and Debit Card are 24.3% more likely to have a 401K,

48.9% more likely to have an Auto Loan, 34.% more likely to Invest/Trade Stocks Online, 14.8% more likely to
pay with their Debit Card.

Investments Owned: Adults 25 - 64

401K Plan

IRA {Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

529 Plan / College Savings Plan

Second Home or Real Estate Property

= who use a PNC BANK Checking Account and Debit Card

96,045,671 54.4%

68,738,660

52,492,201

29.7%

30.3%

30,649,144 17.4%

18.6%
. 12.2%

7310.0%
PR 11.3%

14.3%
10.5%

15.6%
10.2%

12.4%
7%

mUSA

Financial Services Has and/or Uses: Adults 25 - 64

114%10.0% 535 78% g.00 4%

Money  Studentloan Refinanced Certificates of Personal Loan  Home

Credit Card Online Maobile Online Bill Home Auto Loan
Account card Account Banking Banking Paying Mortgage Market Home Deposit (CDs) Improvement
Account Mortgage Loan or Home
Equity Loan

Checking  Debitor ATM  Savings

W who use a PNC BANK Checking Account and Debit Card HUSA

Professional Services Used*: Adults 25 - 64

Tax Preparation Service

Online Investing / Stock Trading

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce / Family Attorney

46,751,043 26.5%

30,617,793 17.3%

15.8%

27,838,632

16.1%

9.99; .

15,065, 8.5%

!

11.4%

12,412,824 R X
7.3%

3.4%

r 2.9% (*Past 12 Months)

1.5%

o who use a PNC BANK Checking Account and Debit Card B USA
Scarborough R2 2023: Jan23-0ct23 Qual Intab

USA USA Projection

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

fe'Past 3-Months Payment Methods Used: Adults 25 - 64

4.2% 4.5% 4.5% 3,0%

Cash App Apple Pay  Google Pay  Store Credit

PayPal Venmo MasterCard Zelle American Discover Facebook  Square Cash Samsung Pay
Card Express Messenger
u who use a PNC BANK Checking Account and Debit Card HUSA

VISA Debit Card

USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 9,908

[((Banks HHLD uses (HHLD): PNC Bank AND Financial services HHLD has/use (HHLD): Checking account) AND Financial services HHLD has/use (HHLD): Debit or ATM card)]




Adults 25 - 64 who use a CHASE BANK Checking Account and Debit Card spend an average of 3 days, 0 hours, 11
minutes and 8 seconds each week with All Forms of Media.

86.4% of Adults 25 - 64 who use a CHASE BANK Checking Account and Debit Card spend an avg. of 8 hours and 7 minutes each week
listening to All Local AM/FM Radio, representing 9.7% of totaltime spent with all forms of Media.

Weekly
Reach Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

Usage 53.0%
UsA

who use a CHASE BANK
Checking Account and

Debit Card m

58.9%

% of Total
Weekly H:M:

39.3%

® who use a CHASE BANK Checking Account and Debit Card m USA
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[((Banks HHLD uses (HHLD): Chase AND Financial services HHLD has/use (HHLD): Checking account) AND Financial services HHLD has/use (HHLD): Debit or ATM card)]



_ Adults 25 - 64 who use a BANK OF AMERICA Checking Account and Debit Card spend an average of 3 days, 0 hours, 38
(/7 minutes and 39 seconds each week with All Forms of Media.

BANK OF AMERI c A / 85.% of Adults 25 - 64 who use a BANK OF AMERICA Checking Account and Debit Card spend an avg. of 8 hours and 28 minutes each

week listening to All Local AM/FM Radio, representing 9.9% of total time spent with all forms of Media.

Weekly

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

Concurre
Usage 53.0%
UsA

who use a BANK OF
AMERICA Checking
Account and Debit Card

% of Total
Weekly H:M:

28.2% o 28.7%

= who use a BANK OF AMERICA Checking Account and Debit Card m USA
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[((Banks HHLD uses (HHLD): Bank of America AND Financial services HHLD has/use (HHLD): Checking account) AND Financial services HHLD has/use (HHLD): Debit or ATM card)]




WELLS

Weekly

Reach %:

% of Total
Weekly H:M:
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® who use a WELLS FARGO Checking Account and Debit Card

LSA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab

ﬁ\

1,584
All Graphs and soefo.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Adults 25 - 64 who use a WELLS FARGO Checking Account and Debit Card spend an average of 2 days, 22 hours, 27

minutes and 54 seconds each week with All Forms of Media.

85.7% of Adults 25 - 64 who use a WELLS FARGO Checking Account and Debit Card spend an avg. of 8 hours and 13 minutes each week
listening to All Local AM/FM Radio, representing 10.% of totaltime spent with all forms of Media.

EX=..

USA Jan23-Oct23 USA Projection

Scarborough R2 2023: Jan23-0Oct23

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

Concurre
Usage 53.0%
UsA

who use a WELLS FARGO
Checking Account and
Debit Card

33.5%

9,908 H bb d Share of Everything
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[((Banks HHLD uses (HHLD): Wells Fargo AND Financial services HHLD has/use (HHLD): Checking account) AND Financial services HHLD has/use (HHLD): Debit or ATM card)]




Adults 25 - 64 who use a U.S. BANK Checking Account and Debit Card spend an average of 2 days, 23 hours, 6 minutes
and 4 seconds each week with All Forms of Media.

85.9% of Adults 25 - 64 who use a U.S. BANK Checking Account and Debit Card spend an avg. of 8 hours and 31 minutes each week
listening to All Local AM/FM Radio, representing 10.3% of totaltime spent with all forms of Media.

97.7%
Weekly

Reach 92 8% 95.0% Avg. H:M:5/week with All Forms of

Media: Adults 18 or older

Usage 53.0%

who use a U.S. BANK UsA

B

% of Total Checking Account and
Weekly H:M: Dehit Card
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[((Banks HHLD uses (HHLD): U.S. Bank AND Financial services HHLD has/use (HHLD): Checking account) AND Financial services HHLD has/use (HHLD): Debit or ATM card)]




Adults 25 - 64 who use a PNC BANK Checking Account and Debit Card spend an average of 2 days, 20 hours, 39
minutes and 53 seconds each week with All Forms of Media.
A 84.7% of Adults 25 - 64 who use a PNC BANK Checking Account and Debit Card spend an avg. of 8 hours and 8 minutes each week

listening to All Local AM/FM Radio, representing 10.% of totaltime spent with all forms of Media.

Weekly

Reach ¢

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

Concurre
Usage 53.0%
UsA

who use a PNC BANK
% of Total Checking Account and
Weekly H:M: Dehit Card m
58.9%
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[((Banks HHLD uses (HHLD): PNC Bank AND Financial services HHLD has/use (HHLD): Checking account) AND Financial services HHLD has/use (HHLD): Debit or ATM card)]




N Adults 25 - 64 who use a CHASE BANK Checking Account and Debit Card spend an average of 2 days, 1 hours, 1
‘ minutes and 46 seconds each week with All Forms of Ad-Supported Media.

81.3% of Adults 25 - 64 who use a CHASE BANK Checking Account and Debit Card spend an avg. of 7 hours and 16 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 12.1% of total time spent with all forms of Ad-Supported Media.

Weekly Avg. H:M:5/week with All Forms of Ad-
Reach %: Supported Media: Adults 18 or older

‘Concurr:
Usage 58.6%
usA

who use a CHASE BANK
Checking Account and
Debit Card

% of Total
Weekly H:M:

® who use a CHASE BANK Checking Account and Debit Card H USA
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Weekly

Reach

% of Total

USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 1,955  USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 9,908
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Weekly H:M:

Adults 25 - 64 who use a BANK OF AMERICA Checking Account and Debit Card spend an average of 2 days, 1 hours, 57

(/7 minutes and 39 seconds each week with All Forms of Ad-Supported Media.
BANK o FAMERI CA / 80.2% of Adults 25 - 64 who use a BANK OF AMERICA Checking Account and Debit Card spend an avg. of 7 hours and 34 minutes each

week listening to Local Ad-Supported AM/FM Radio, representing 12.2% of total time spent with all forms of Ad-Supported Media.

X

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

‘Concurr:
usage 58.6%
UsA

who use a BANK OF

AMERICA Checking
Account and Debit Card

IYE 28.2% 23.2%_W
25.9%

® who use a BANK OF AMERICA Checking Account and Debit Card m USA
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[((Banks HHLD uses (HHLD): Bank of America AND Financial services HHLD has/use (HHLD): Checking account) AND Financial services HHLD has/use (HHLD): Debit or ATM card)]



—— Adults 25 - 64 who use a WELLS FARGO Checking Account and Debit Card spend an average of 2 days, 0 hours, 41
WELLS AEFBE@/;\_\:—JEFQF‘:' y minutes and 47 seconds each week with All Forms of Ad-Supported Media.
Y. g 81.1% of Adults 25 - 64 who use a WELLS FARGO Checking Account and Debit Card spend an avg. of 7 hours and 33 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 12.6% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

‘Concurr:
usage 58.6%
UsA

who use a WELLS FARGO
Checking Account and
Debit Card

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:

® who use a WELLS FARGO Checking Account and Debit Card m USA
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Adults 25 - 64 who use a U.S. BANK Checking Account and Debit Card spend an average of 2 days, 2 hours, 14 minutes
and 22 seconds each week with All Forms of Ad-Supported Media.
® 81.6% of Adults 25 - 64 who use a U.S. BANK Checking Account and Debit Card spend an avg. of 7 hours and 40 minutes each week

listening to Local Ad-Supported AM/FM Radio, representing 12.5% of total time spent with all forms of Ad-Supported Media.

95.0%

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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usage 58.6%
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Adults 25 - 64 who use a PNC BANK Checking Account and Debit Card spend an average of 2 days, 0 hours, 2 minutes
and 56 seconds each week with All Forms of Ad-Supported Media.
@ PN C BANK 79.2% of Adults 25 - 64 who use a PNC BANK Checking Account and Debit Card spend an avg. of 7 hours and 15 minutes each week
N listening to Local Ad-Supported AM/FM Radio, representing 12.% of total time spent with all forms of Ad-Supported Media.

B oo

Weekly

Reach %:

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

‘Concurr:
Usage 58.6%
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CHASE

Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 64

Totol Persons:

[average week)

Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)

Local AM/FM Radio

Email/Text /IM/Zoom,etc. [Personal & Work)
Banking/Financial/Real Estate (Websites/Apps)
MNews/Weather/Sports (Websites/Apps)
Facebook

Games/Fantasy/Betting Sites

Local TV Stations

Gas Stations/Convenience Stores

Instagram

Non-Premium Cable TV Networks

M Media: Adults 2564

ea CHASE BANK

Mkmgm«mm
99,599 79p

Dehit Card

Hwho use a CHASE BANK Checking Account and Debit Card

for an avg. of 62.4 minutes/day.

Adults 25 - 64 who use a CHASE BANK Checking Account and Debit Card spend an average of 7 hours
and 0 minutes each day with All Forms of Ad-Supported Media. 81.3% listen to Local AM/FM Radio
(Local Radio delivers 12.1% of Time with Ad-Supported Media.)
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BANK OF AMERICA %7

Adults 25 - 64 who use a BANK OF AMERICA Checking Account and Debit Card spend an average of 7
hours and 8 minutes each day with All Forms of Ad-Supported Media. 80.2% listen to Local AM/FM
Radio for an avg. of 64.9 minutes/day. (Local Radio delivers 12.2% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 64
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= Adults 25 - 64 who use a WELLS FARGO Checking Account and Debit Card spend an average of 6
D E?g%ﬁ;%‘ hours and 57 minutes each day with All Forms of Ad-Supported Media. 81.1% listen to Local AM/FM
S Radio for an avg. of 64.8 minutes/day. (Local Radio delivers 12.6% of Time with Ad-Supported Media.)
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[Ebank

Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 64
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= who use a U.S. BANK Checking Account and Debit Card

Adults 25 - 64 who use a U.S. BANK Checking Account and Debit Card spend an average of 7 hours
and 10 minutes each day with All Forms of Ad-Supported Media. 81.6% listen to Local AM/FM Radio
(Local Radio delivers 12.5% of Time with Ad-Supported Media.)

for an avg. of 65.7 minutes/day.
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Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 25 - 64

Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Adults 25 - 64 who use a PNC BANK Checking Account and Debit Card spend an average of 6 hours

@ PN CBANK and 51 minutes each day with All Forms of Ad-Supported Media. 79.2% listen to Local AM/FM Radio

for an avg. of 62.2 minutes/day. (Local Radio delivers 12.% of Time with Ad-Supported Media.)
Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 64 Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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42,554,801 or 81.3% of Adults 25 - 64 who use a CHASE BANK Checking Account and Debit Card

N
' H AS E ‘ ' listen to Ad-Supported Local AM/FM Radio for an average of 62.4 minutes every day representing
-

36.3% of all time spent daily with Ad-Supported Audio.
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- 28,346,249 or 80.2% of Adults 25 - 64 who use a BANK OF AMERICA Checking Account and Debit
BANK OF AMERICA /’// Card listen to Ad-Supported Local AM/FM Radio for an average of 64.9 minutes every day
representing 37.3% of all time spent daily with Ad-Supported Audio.
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22,502,294 or 81.1% of Adults 25 - 64 who use a WELLS FARGO Checking Account and Debit Card
i @?Eg "5*’" T'l’q listen to Ad-Supported Local AM/FM Radio for an average of 64.8 minutes every day representing
ANAN 38.5% of all time spent daily with Ad-Supported Audio.
Avg. Week All Audm (Persons & % Reach): Adults 25 - 64 Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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[Ebank

15,039,871 or 81.6% of Adults 25 - 64 who use a U.S. BANK Checking Account and Debit Card listen
to Ad-Supported Local AM/FM Radio for an average of 65.7 minutes every day representing 37.3%
of all time spent daily with Ad-Supported Audio.
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( PNCBANK

12,082,502 or 79.2% of Adults 25 - 64 who use a PNC BANK Checking Account and Debit Card listen
to Ad-Supported Local AM/FM Radio for an average of 62.2 minutes every day representing 36.1%
of all time spent daily with Ad-Supported Audio.
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[ 42,554,801 or 81.3% of Adults 25 - 64 who use a CHASE BANK Checking Account and Debit Card
' H AS E ‘ ' listen to Ad-Supported Local AM/FM Radio for an average of 62.4 minutes every day representing
-

36.3% of all time spent daily with Ad-Supported Audio.
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S 28,346,249 or 80.2% of Adults 25 - 64 who use a BANK OF AMERICA Checking Account and Debit
BANKOFAMERICA ,// Card listen to Ad-Supported Local AM/FM Radio for an average of 64.9 minutes every day

representing 37.3% of all time spent daily with Ad-Supported Audio.
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22,502,294 or 81.1% of Adults 25 - 64 who use a WELLS FARGO Checking Account and Debit Card
listen to Ad-Supported Local AM/FM Radio for an average of 64.8 minutes every day representing
38.5% of all time spent daily with Ad-Supported Audio.
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15,039,871 or 81.6% of Adults 25 - 64 who use a U.S. BANK Checking Account and Debit Card listen
an to Ad-Supported Local AM/FM Radio for an average of 65.7 minutes every day representing 37.3%
®

of all time spent daily with Ad-Supported Audio.

Weekly 81.6% 82.2% Avg. Hours+Minutes/day with Ad-Supported
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12,082,502 or 79.2% of Adults 25 - 64 who use a PNC BANK Checking Account and Debit Card listen
@ PN C BANK to Ad-Supported Local AM/FM Radio for an average of 62.2 minutes every day representing 36.1%

of all time spent daily with Ad-Supported Audio.
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CHASE

Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64

[Average Wieek)
Adult Contemporary

Classic Hits
Pop Contemporary Hit Radio
Classic Rock

MNews/Talk/Information

Totol Persons:

44 783 02
O —

32117 144

42,554,801 or 81.3% of Adults 25 - 64 who use a CHASE BANK Checking Account and Debit Card listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit
Radio, Classic Hits, Classic Rock, and Hot AC.
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BANK OF AMERICA

Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64

[Average Wieek)
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28,346,249 or 80.2% of Adults 25 - 64 who use a BANK OF AMERICA Checking Account and Debit Card
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Classic Hits, Classic Rock, and Alternative.
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WELLS
FARGO

Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64
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L —TT

22,502,294 or 81.1% of Adults 25 - 64 who use a WELLS FARGO Checking Account and Debit Card listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Hot AC, Classic Rock,

Pop Contemporary Hit Radio, and Classic Hits.

E

Time Spent: [Averoge Doy

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

Adult Hits

All Sports 252

27.8

Classic Hits

Urban
Contemporary
pLE

All Sports
30.4

29.2

Adult Hits
284

Adult
Contemporary
26.5

Contemporary
Christian
26.8

Hot AC w Avg. Hours+Minutes/day with Local . Pop
Alternative -m AM/FM Radio: Adults 25 - 64 Classic Rock Classic Rock Classic Hits Alternative Con}e__,
19,333,54 28.5 294 281 2 it
Urban AC [ e Altern... Urban AC | Radio
231 252 229
— m - pop
Adult Hits m Contemporary News/Talk/ Contempor... News/Talk/ Urban
F—— .9.& who use a WELLS FARGO Christian Information Hit Radio Urban AC Information Hot AC Contemporary
s ! o400 | Checking Account and 28.3 271 PLE 22.0 29.0 25.3 229
Contemporary Christian m 3.5
m who use a WELLS FARGO Checking Account and Dehit Card mUSA m who use a WELLS FARGO Checking Account and Debit Card mUSA
Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64 Ad—Suggorted Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
Totol Persons: % Time Spent |Average Day|

{averoge week)
Adult Contemporary

Classic Hits

Pop Contemporary Hit Radio
Classic Rock

Country

Hot AC

Alternative

Urban AC

All Sports

Adult Hits

Urban Contemporary
Mews/Talk/Information

Active Rock

UsA USA Projection

O et T T

F —Y
PR —t
D ——
PR32, 2

PR il

® who use a WELLS FARGO Checking Accoul

who use a WELLS FARGO
Checking Account and

Searborough R2 2023: Jan23-Oct23
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Oct23

Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:
Adults 25 - 64

e BN

Debit Card

HUSA
1,584

nt and Debit Card
Qual Intab

Urban
Contemporary
24.4

Adult Hits
All Sports 5.2

27.8

All Sports
304

Active Rock
30.3

Classic Rock
29.4

Classic Hits

292 Adult

Conte...
23.8

Altern...
231
Pop
Contemnpor...
Hit Radio
pL ]

News/Talk/
Information
29.0

News/Talk/
Information
271

Classic Rock Urban AC

285

Active Rock
28.9

Adult Hits
28.4

Classic Hits
281

Adult
Contemporary
26.5

Alternative
25.7 Urban
AC
25.2
Urban

Contemporary
22.9

B who use a WELLS FARGO Checking Account and Debit Card

USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908

mUSA

for Anything _

[((Banks HHLD uses (HHLD): Wells Fargo AND Financial services HHLD has/use (HHLD): Checking account) AND Financial services HHLD has/use (HHLD): Debit or ATM card)]

* Share of Everything

soefa.ai



(Ebank

Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64
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15,039,871 or 81.6% of Adults 25 - 64 who use a U.S. BANK Checking Account and Debit Card listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Country, Hot
AC, and Pop Contemporary Hit Radio.

®
:
A

44,783 .02 9.5% 8%

) —T
PRSI — e

[~ o
A
S

Aversge Doy)

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

Contemporary
Christian
334

Adult Hits
282

Adult
All Sports Contemporary

271 26.5

All Sports
28.9

Adult
Contemporary
25.5 25.2

Contemporary

. Christian
Adult Hits

27.0

Hot AC m Avg. Hours+Minutes/day with Local m . . Pop
Alternative - m- AM/FM Radio: Adults 25 - 64 A% Classic Rock Alternative Classic Rock Classic Hits BTG et
19,339 54, 4,9% 277 259 Urban 28.0 6.7 245 Hit
: 228 24.0 21.8
s 13
Adult Hits m m News,/Talk/ Contempor... News/Talk/ Urban
: who use a U.S. BANK : Information Classic Hits Hit Radio Urban AC Information Contemporary
Urban Contemporary Checking Account and % 285 273 248 2.1 276 218
Contemporary Christian 3507
= who use a U.S. BANK Checking Account and Debit Card mUSA B who use a U.S. BANK Checking Account and Debit Card H USA
Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64 Ad-Supported Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
[averoge week) Total Persons: % Time Spent:~[Avernge Day)
Adult Contemporary 14 y 0.8% 13.0%

Pop Contemporary Hit Radio
Classic Rock

Country

Hot AC

Alternative

Urban AC

All Sports

Adult Hits

Urban Contemporary
MNews/Talk/Information

Active Rock

USA USA Praojection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Oct23

-
S0 5 :
5
)
6 i [ [
e R AR e
SRR SRR

Avg. Hours+Minutes/day with Ad-

5.5%

m m Supported Local AM/FM Radio: -
g5 020 Adults 25 - 64 b

s azsaol 10 75 5.2%

r=
e
=

s EE

who usea U.S. BANK USA

P A

S AR Checking Accountand 5%,
Debit Card

R S 3.9%

B who use a U.S. BANK Checking Account and Debit Card W USA
Searborough R2 2023: Jan23-Oct23 Qual Intab 1,100

Country
28.5

News/Talk/
Information
285

Adult Hits
28.2

Classic Rock
21.7

Active Rock
27.4

Classic Hits
27.3

Adult
All Sports Contemporary
271 26.5

Alternative
25.9 Urban
Hot AC
246 22.8
Pop
Contempora...
Hit Radio Urban AC
24.8 221

Conte...

All Sports
289

Classic Rock
28.0

News/Talk/
Information
276

Adult

. Contemporary
Active Rock | 25.2

27.5

Adult Hits Alternative
27.0 245
Al
24.0

Urban
Contemporary
21.8

USA Projection

B who use a U.S. BANK Checking Account and Debit Card

Scarborough R2 2023: Jan23-Oct23

Qual Intab

9,908

HUSA

soefa.ai

* Share of Everything
for Anythlng -

[((Banks HHLD uses (HHLD): U.S. Bank AND Financial services HHLD has/use (HHLD): Checking account) AND Financial services HHLD has/use (HHLD): Debit or ATM card)]




) PNCBANK

12,082,502 or 79.2% of Adults 25 - 64 who use a PNC BANK Checking Account and Debit Card listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Pop
Contemporary Hit Radio, Classic Rock, and Country.
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CHASE

32,075,525 or 61.3% of Adults 25 - 64 who use a CHASE BANK Checking Account and Debit Card
watch Ad-Supported Local TV Stations for an average of 79.1 minutes every day representing 30.7%
of all time spent daily with Ad-Supported Video.
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BANK OF AMERICA %7

21,383,045 or 60.5% of Adults 25 - 64 who use a BANK OF AMERICA Checking Account and Debit
Card watch Ad-Supported Local TV Stations for an average of 77.9 minutes every day representing
28.2% of all time spent daily with Ad-Supported Video.
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==y 17,266,855 or 62.2% of Adults 25 - 64 who use a WELLS FARGO Checking Account and Debit Card
WELLS o7y X > . . .
FARGO é%rﬂ- qﬁ%‘ watch Ad-Supported Local TV Stations for an average of 73.3 minutes every day representing 27.8%
A\ . . . .
of all time spent daily with Ad-Supported Video.
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11,216,542 or 60.9% of Adults 25 - 64 who use a U.S. BANK Checking Account and Debit Card watch
an Ad-Supported Local TV Stations for an average of 74.1 minutes every day representing 29.1% of all
®

time spent daily with Ad-Supported Video.
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9,583,895 or 62.8% of Adults 25 - 64 who use a PNC BANK Checking Account and Debit Card watch

@ PN CBANK Ad-Supported Local TV Stations for an average of 75.5 minutes every day representing 29.8% of all

time spent daily with Ad-Supported Video.
Avg. Week All Video (Persons & % Reach): Adults 25 - 64 Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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CHASE

Local TV Station Programs (Persons & % Reach): Adults 25 - 64

{average week)

Total Persons:

32,075,525 or 61.3% of Adults 25 - 64 who use a CHASE BANK Checking Account and Debit Card
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News -
Evening, Local News - Morning, Movies, and Dramas.

Average Day)

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Comedies 066 . 46.7% m
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P
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M who use a CHASE BANK Checking Account and Debit Card
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Comedies

Totol Persons:

Time
Sports YR 15 o 15,3%]

48 811 SD

Ad—Suggor‘ted Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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BANK OF AMERICA %7

21,383,045 or 60.5% of Adults 25 - 64 who use a BANK OF AMERICA Checking Account and Debit
Card watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Comedies,
Local News - Morning, Local News - Evening, and Dramas.

Local TV Station Programs (Persons & % Reach): Adults 25 - 64

[average week) Total Persons: %
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WELLS EFE N

FARGO

Local TV Station Programs (Persons & % Reach): Adults 25 - 64

{average week)

Sports

Comedies

Local News - Evening
Movies

Local News - Morning
Dramas

Documentaries
Food/Cooking Shows
Mystery/Suspense/Crime
Game Shows
National/Network News
Local News - Late

Late Night Talk

;-/:_"‘\";:f‘s

B K GCACAS

Total Persons:

m who use a WELLS FARGO Checking Account and Debit Card

Debit Card

who use a WELLS FARGO
Checking Account and

17,266,855 or 62.2% of Adults 25 - 64 who use a WELLS FARGO Checking Account and Debit Card
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News -
Evening, Movies, Local News - Morning, and Dramas.

Avg. Hours+Minutes/day with Local
TV Stations: Adults 25 - 64
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[(Ebank

Local TV Station Programs (Persons & % Reach): Adults 25 - 64

{average week)

Sports

Comedies

Local Mews - Evening
Movies

Local News - Morning
Dramas

Documentaries
Food/Cooking Shows
Mystery/Suspense/Crime
Game Shows

National/Network News

Totol Persons:

m 4.6

l-!—l-a-!-

11,216,542 or 60.9% of Adults 25 - 64 who use a U.S. BANK Checking Account and Debit Card watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Comedies, Local News -
Morning, Local News - Evening, and Dramas.
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(' PNCBANK

Local TV Station Programs (Persons & % Reach): Adults 25 - 64

{average week)

Sports

Comedies

Local Mews - Evening
Movies

Local News - Morning
Dramas

Documentaries
Food/Cooking Shows
Mystery/Suspense/Crime
Game Shows

National/Network News

Totol Persons:

9,583,895 or 62.8% of Adults 25 - 64 who use a PNC BANK Checking Account and Debit Card watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening,
Movies, Local News - Morning, and Mystery/Suspense/Crime.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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CHASE

Avg. Week AHT Qigital (Persons & % Reach): Adults 25 - 64

Search [Google, Bing, etc.)

Social Media

Email/Text/IM/Zoom,etc. (Personal & Work)
Banking/Financial /Real Estate (Websites/Apps)
News/Weather /Sports (Websites/Apps)

OTT TV Streaming Services

Streaming Audio [Local Radiof ...

Games/Fantasy/Betting Sites
Shopping (incl. Food/Auctions/Travel, etc.)
YouTube/TikTok, etc.

Local TV Streaming

154,969 0F0
:

1

45,289 34

Concurrent|
Usage 5%:|

39,986,069 or 76.4% of Adults 25 - 64 who use a CHASE BANK Checking Account and Debit Card use
Ad-Supported Social Media for an average of 143.8 minutes every day representing 25.6% of all time

spent daily with Ad-Supported Digital Media.

%

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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BANK OF AMERICA %7

27,701,269 or 78.4% of Adults 25 - 64 who use a BANK OF AMERICA Checking Account and Debit
Card use Ad-Supported Social Media for an average of 131.3 minutes every day representing 23.3%
of all time spent daily with Ad-Supported Digital Media.
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Search (Google, Bing, etc.)

Social Media

Email/Text/IM/Zoom,etc. (Personal & Work)
Banking/Financial fReal Estate (Websites/Apps)
News/Weather /Sports (Websites/Apps)

OTT TV Streaming Services

Streaming Audio [Local Radio/...

Games/Fantasy/Betting Sites

Shopping (incl. Food/Auctions,/T ravel, etc.)
YouTube/TikTok, etc.

Local TV Streaming

Online Classes, Schools, Colleges, Universities

Mon-Premium+Premium Cable Streaming

Total Persons:

I

R

O o
= =
R

3B v

R

Avg. Hours+Minutes/day with

I
LR

112 066, S 0 Digital: Adults 25 - 64
91 RAE 0%
.
- Concurrent
s 51.1%
cios0sst — 3a.co who usca BANK OF usa
AMERICA Checking
54,371 77 0. 8% Account and Debit Card
M who use a BANK OF AMERICA Checking Account and Debit Card HUSA

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

(=0 [
o8 T
RO

05

~
=]
£

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

161.7

Social Media
142.7

OTT TV Streaming Services

138.0

Email /Text/

Non-Premium
+Premium
Cable
Streaming

Local TV
Streaming
43.0

Zoom,etc.
(Personal...

YouTube/
TikTok, etc.
40.8

Online
Classes,
Schools,
Colleges,

Universities
651

Sho...
(incl.
Foo...
Auc...

Search
(Goo...
Bing,
etc.)

IM/

& News/

Social Media
148.7

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

142.3

OTT TV Streaming Services
140.0

Non-Premium
+Premium
Cable
Streaming

Local TV
Streaming
40.1

YouTube/
TikTok, etc.
41.7

Email/Text/
M/
Zoom,etc...

Online
Classes,
Schools,
Colleges,

Universities
623

Sh...
(incl.

Search
(Goo...
Bing,
etc.)

Gam...
Fant...
Betti...

m who use a BANK OF AMERICA Checking Account and Debit Card

mUSA

Avg. Week Ad-Supported Digital (Persons & % Reach): Adults 25 - 64

Search [Google, Bing, etc.)
News/Weather/Sports (Websites/Apps)
Email/Text/IM/Zoom,etc. (Personal & Work)
Social Media

Shopping (incl. Food/Auctions/Travel, etc.)
OTT TV Streaming Services

Local TV Streaming

YouTube/TikT ok, etc.

Streaming Audio (Local Radig/...

GamesFantasy/Betting Sites
MNon-PremiuntPremium Cable Streaming
Banking/Financial /Real Estate (Websites/Apps)

Online Classes, Schools, Colleges, Universities

USA

USA Prajection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Oct23

Torl Persons-
15496900 27 807
03 ok 20.1%

3
6.093 4k0 04
1322215 4,9%

87,190, 30 )

70,304 4D 9. 8%
Supported Digital: Adults 25 - 64

58,296, 5? 0%

= M bt Concurrent

27.9% o

PO e 2% U™
_ 0.0% who usea BANK OF UsA

0.0% AMERICA Checking Account
d Dehit Card

¥ who use a BANK OF AMERICA Checking Account and Debit Card H USA

Scarborough R2 2023: Jan23-0ct23 Qual Intab 1,955

Avg. Hours+Minutes/day with Ad-

mAVg. Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

s N o N
e Lot o [
RSO ks SLEN KN

e
I
B

Social Media
131.3

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

93.9

OTT TV Streaming
Services
77.4

Local TV
Streaming
40.7

YouTube/TikTok,
etc.
410.4

Non-Premium
+Premium Cable
Streaming
54.6

Email/Text/
M/
Zoom,etc.
(Personal &
Work)

Search
(Google,
Bing, etc.)
325

News/
Wea...

Shopping
(incl. Food/
Auctions...

Spor... |R...

Social Media
131.4

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

84.2

QOTT TV Streaming
Services
71.8

Email/Text/
IM/
Zoom,etc.
(Personal &
Work)

YouTube/TikTok,
etc.
41.6

Local TV
Streaming
38.4

+Premium Cable

Shopping
(incl. Food/
Auctions...

Non-Premium

Streaming
50.6

Search
(Google,
Bing,
etc.)
28.7

News/
Weather-..

Banking...

B who use a BANK OF AMERICA Checking Account and Debit Card

USA Projection

Scarborough R2 2023: Jan23-Oct23

Qual Intab 9908

[((Banks HHLD uses (HHLD): Bank of America AND Financial services HHLD has/use (HHLD): Checking account) AND Financial services HHLD has/use (HHLD): Debit or ATM card)]

HUSA

* Share of Everything

.dl

for Anything _



WELLS
FARGO

3_/""

ICAGHS

nt“"

85

22,859,614 or 82.4% of Adults 25 - 64 who use a WELLS FARGO Checking Account and Debit Card
use Ad-Supported Social Media for an average of 134.6 minutes every day representing 25.1% of all
time spent daily with Ad-Supported Digital Media.
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14,110,543 or 76.6% of Adults 25 - 64 who use a U.S. BANK Checking Account and Debit Card use
Ad-Supported Social Media for an average of 133.8 minutes every day representing 24.2% of all time
spent daily with Ad-Supported Digital Media.
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12,042,349 or 79.% of Adults 25 - 64 who use a PNC BANK Checking Account and Debit Card use Ad-

@ PN‘ BANK Supported Social Media for an average of 123.1 minutes every day representing 23.5% of all time

spent daily with Ad-Supported Digital Media.
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CHASE

39,357,871 or 75.2% of Adults 25 - 64 who use a CHASE BANK Checking Account and Debit Card use
Ad-Supported Facebook for an average of 39.4 minutes every day representing 29.7% of all time
spent daily with Ad-Supported Social Media.
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- 26,384,405 or 74.7% of Adults 25 - 64 who use a BANK OF AMERICA Checking Account and Debit
BANKOFAMERICA (I// Card use Ad-Supported Facebook for an average of 36.3 minutes every day representing 29.% of all
time spent daily with Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 25 - 64 Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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21,668,694 or 78.1% of Adults 25 - 64 who use a WELLS FARGO Checking Account and Debit Card
use Ad-Supported Facebook for an average of 41. minutes every day representing 30.8% of all time

spent daily with Ad-Supported Social Media.
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14,110,543 or 76.6% of Adults 25 - 64 who use a U.S. BANK Checking Account and Debit Card use
Ad-Supported Facebook for an average of 42.4 minutes every day representing 32.6% of all time
spent daily with Ad-Supported Social Media.
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Avg. Week All Social Media (Persons & % Reach): Adults 25 - 64
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11,558,620 or 75.8% of Adults 25 - 64 who use a PNC BANK Checking Account and Debit Card use
Ad-Supported Facebook for an average of 38.1 minutes every day representing 31.5% of all time
spent daily with Ad-Supported Social Media.
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CHASE

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 2,739,323; Social Media: 2,458,902; Local TV: 1,201,644; Non-Prem. Cable:
1,145,016 reaching Adults 25 - 64 who use a CHASE BANK Checking Account

All Other Digital Media: 3,833,002;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 64 who use a CHASE BANK Checking Account and
Debit Card
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BANK OF AMERICA %7

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 1,821,577; Social Media: 1,648,464; Local TV: 778,220; Non-Prem. Cable:
735,543 reaching Adults 25 - 64 who use a BANK OF AMERICA Checking Account

All Other Digital Media: 2,494,803;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 64 who use a BANK OF AMERICA Checking
Account and Debit Card

10,000,000
9,000,000
£,000,000
7,000,000
6,000,000
5,000,000
4,000,000

3,000,000

2,000,000
1,000,000

0

NP PR PP AP PG

, % P R R R R R R R R R
06‘@«9@0@«,@@ ” qq“""*"’

'\Q'Q?O}QQ@'\@\‘}NQ‘\QI")Q*‘)Q,@Q’ o

s Mon-Fri Local AM/FM Radio AQH
o [\lon-Fri Non-Premium Cable TV AQH
e VIon-Fri Digital Media (Less Social) AQH

s M on- Fri Local TV Station AQH
o \on-Fri Social Media AQH

45,000,000

40,000,000

35,000,000

30,000,000

25,000,000

20,000,000

15,000,000

10,000,000

5,000,000

,0,6‘»@'»"'4?»?6’@'\

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Adults 25 - 64

\

T R P R R RN SC I L

R R A% &
'O’QNQ"'Q '”'0'0'

R o
'°q;°°,o°a=¢' *aQ’oﬁ’caQ‘@"\Q'eﬁqu
s VlON-Frri Local AM/FM Radio AQH
e [VIon-Fri Non-Premium Cable TV AQH

e [VIon-Fri Digital Media (Less Social) AQH

e [\lon-Fri Local TV Station AQH
e \]on-Fri Social Media AQH

USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 1,955
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Oct23

USA Projection

= goefa.ai

Scarborough R2 2023: Jan23-Oct23 Qual Intab

for Anything

[((Banks HHLD uses (HHLD): Bank of America AND Financial services HHLD has/use (HHLD): Checking account) AND Financial services HHLD has/use (HHLD): Debit or ATM card)]

® Share of Everything



WELLS
FARGO

éx
ATETI./ A‘*ﬁ

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 1,490,326; Local Radio: 1,445,685; Local TV: 691,151; Non-Prem. Cable:
627,709 reaching Adults 25 - 64 who use a WELLS FARGO Checking Account and

All Other Digital Media: 2,153,018;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 64 who use a WELLS FARGO Checking Account
and Debit Card
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(Ebhank

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 965,885; Social Media: 819,914; Local TV: 409,198; Non-Prem. Cable: 394,679
reaching Adults 25 - 64 who use a U.S. BANK Checking Account and Debit

All Other Digital Media: 1,309,464;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 64 who use a U.S. BANK Checking Account and
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(© PNCBANK

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 804,643; Local Radio: 779,730; Non-Prem. Cable: 387,696; Local TV: 383,315
reaching Adults 25 - 64 who use a PNC BANK Checking Account and Debit

All Other Digital Media: 1,215,483;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 64 who use a PNC BANK Checking Account and
Debit Card
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CHASE 6

47,940,885 or 91.6% of Adults 25 - 64 who use a CHASE BANK Checking Account and Debit Card
spend an average of 54.2 minutes per day driving, seeing Billboards and Signs. 68.9% Listen to Local
Radio Stations Out-of-Home for an average of 44. minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 64
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Grocery Stores

Billboards & Signs (Weekly Drivers)
Wialking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores

Restaurants & Bars

Shopping Malls

Podcasts

Spotify

Drug Stores

YouTube Music

Movie Theaters

Retail Stores

ot Persons:

0
128 630,319 9%y

of-Home Media: Adults 25 - 64

(33700221 o750 ]

who use a CHASE BANK usA
5.6 D Checking Account and
(72.133538 13058 P e
m who use a CHASE BANK Checking Account and Debit Card mUSA

Ed

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 25 - 64
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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BANK OF AMERICA %7

Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 64

(averoge week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Spotify

Drug Stores

YouTube Music

Movie Theaters

Retail Stores

® who use a BANK OF AMERICA Checking Account and Debit Card

31,499,823 or 89.2% of Adults 25 - 64 who use a BANK OF AMERICA Checking Account and Debit
Card spend an average of 48.7 minutes per day driving, seeing Billboards and Signs. 68.% Listen to
Local Radio Stations Out-of-Home for an average of 45.8 minutes/

]
g
P
§
£

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 25 - 64
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 25 - 64
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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26,184,820 or 94.3% of Adults 25 - 64 who use a WELLS FARGO Checking Account and Debit Card
spend an average of 61.2 minutes per day driving, seeing Billboards and Signs. 68.7% Listen to Local
Radio Stations Qut-of-Home for an average of 45.7 minutes/day

Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 64
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Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...
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YouTube Music

Movie Theaters

Retail Stores
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of-Home Media: Adults 25 - 64
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® who use a WELLS FARGO Checking Account and Debit Card HUSA
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Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 25 - 64
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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(Ebank

17,085,070 or 92.8% of Adults 25 - 64 who use a U.S. BANK Checking Account and Debit Card spend
an average of 49.7 minutes per day driving, seeing Billboards and Signs. 69.2% Listen to Local Radio
Stations Out-of-Home for an average of 46.4 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 64
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‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls
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Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 25 - 64
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®

PNCBANK

14,436,764 or 94.6% of Adults 25 - 64 who use a PNC BANK Checking Account and Debit Card spend
an average of 59.5 minutes per day driving, seeing Billboards and Signs. 67.1% Listen to Local Radio
Stations Out-of-Home for an average of 43.9 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 64
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CHASE &

14,877,037 or 28.4% of Adults 25 - 64 who use a CHASE BANK Checking Account and Debit Card read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.9 minutes every day representing 29.2%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 25 - 64

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising [excluding Catalogs)
Local Daily Newspaper(s) (Sunday)
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Catalogs

USA Today (Daily)
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BANK OF AMERICA %7

9,851,156 or 27.9% of Adults 25 - 64 who use a BANK OF AMERICA Checking Account and Debit Card
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.6 minutes every day representing
28.6% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 25 - 64

Local Daily Mewspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

All Local Weekly Newspapers
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Magazines

New York Times (Daily+Sunday)

Mew York Times (Sunday)

Wall Street Journal (Daily)
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USA Today (Daily)
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Avg. Hours+Minutes/day with All
Print Media: Adults 25 - 64
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m who use a BANK OF AMERICA Checking Account and Debit Card mUSA

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

EELY

R

™
(s
%

New York Times
(Sunday)
100

Wiall Street lournal 7.0
{Daily) i
8.0 E 9.3

Local Daily
New York Times Newspaper(s) (Daily
{Daily) +Sunday) New York Times
7.8 7.6 (Sunday)
10.1

Direct Mail Advertising
{excluding Catalogs)

USA Today (Daity)

Local Daily
Mewspaper|s)

‘Wiall Street Jounal

(Daily)
9.0

LLocal Daily

Newspaper(s) (Sunday)

87

USA Today (Daily)
7.9

[Daily
6.8

Local Daily
Newspaper(s)
{Daily+Sunday)
79

New York Times
(Daily)
B4

Local Daily
Newspaper|s)
[Daily
71

Direct Mail
Advertising
(excluding
Catalogs)
7.0

m who use a BANK OF AMERICA Checking Account and Debit Card

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 25 - 64

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

All Local Weekly Newspapers

Magazines

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

Mew York Times (Daily)

Catalogs

USsA Today (Daily)

Books

usA USA Projection

Scarborough R2 2023: Jan23-Oct23

Totol Persons:

49 802 595

49,722 845

011
ERH i—" 40 o sk o s
D 88% o

Hwho use a BANK OF AMERICA Checking Account and Debit Card
Qual Intab 1,955

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 25 - 64
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W USA
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Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

=
ol %o
3

Local Daily Newspaper(s)
{Sunday)
84

New York Times

(Sunday)
10.0

‘Wiall Street Journal (Daily)
8.0

USA Today (Daily)
7.9

New York Times

[Daily)
7.8

Magazines
75

Local Daily
Newspaper(s)
(Daily+Sunday)
1.6

Direct Mail Advertising
(excluding Catalogs)
7.0

Local Daily Newspaper{s)
(Daily
6.8

Local Daily
Newspaper(s) (Sunday) = Magazines
87 8.6
New York Times

(Sunday)
101

Local Daily
New York Times (Daily) Newspaper(s) (Daily
7.1

84

Direct Mail
‘Wall Street Local Daily Newspaper(s) Advertising
USA Today (Daily)  Joumnal (Daily) {Daily+Sunday) {excluding Catalogs)
9.3 9.0 79 7.0

USA Projection

B who use a BANK OF AMERICA Checking Account and Debit Card

Scarborough R2 2023: Jan23-Oct23

Qual Intab

9,908

HUSA
® Share of Everything

[((Banks HHLD uses (HHLD): Bank of America AND Financial services HHLD has/use (HHLD): Checking account) AND Financial services HHLD has/use (HHLD): Debit or ATM card)]



WELLS
FARGO

Avg. Week All Print Media (Persons & %

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising [excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

All Local Weekly Newspapers

Books

Magazines

New York Times (Daily+Sunday)

Mew York Times (Sunday)

Wall Street Journal (Daily)

New York Times (Daily)

Catalogs

USA Today (Daily)

7,141,190 or 25.7% of Adults 25 - 64 who use a WELLS FARGO Checking Account and Debit Card
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.6 minutes every day representing
29.9% of all time spent daily with All forms of Print Media.

Totol Persons: ReaCh): Adults 25 = 64

e —— TR
S —
MM

PO il v vn
PO A .
R

Avg. Hours+Minutes/day with All
Print Media: Adults 25 - 64

R - 010 0:12
PR ey B6% e -
7 Checking Account and Debit Card
L 3‘?1%
B who use a WELLS FARGO Checking Account and Debit Card W USA

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

% Time 5

15.5

=
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=

EEEE L

New York Times (Sunday)
91

Local Daity
Newspaper(s) (Sunday)
8.4

New York Times
(Daily}
8.1

USA Today [Daily)
.7

Wall Street
Journal {Daily)
76

Direct Mail
Advertising
(excluding Catalogs)
71

Local Daily
Newspaper|(s) (Daily
6.8

Local Daily
Newspaper|s)
{Daily+Sunday)

7.6

New York Times

(Sunday)
10.1

USA Today (Daily)
9.3

Wiall Street Journal
(Daily)
9.0

Local Daily

Newspaperis) {Sunday)
8.7

Local Daily
Newspaper(s)
{Daily+Sunday)

New York Times
(Daily)

8.4 7.9

Local Daily
Newspaperis)
(Daily
74

Direct Mail
Advertising
[excluding
Catalogs)
7.0

B who use a WELLS FARGO Checking Account and Debit Card

HUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 25 - 64

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

All Local Weekly Newspapers

Magazines

MNew York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

New York Times (Daily)

Catalogs

USA Today (Daily)

Books

USA USA Projection

Scarborough R2 2023: Jan23-Oct23

Total Persons:

36,396,137 D

R

o27ad a7
“sm

Avg. Hours+Minutes/day with Ad-

A7 99 who use a WELLS FARGO USA
_ 0.0% Checking Account and Debit
0.0% Card
mwho use a WELLS FARGO Checking Account and Debit Card HUSA

Qual Intab 1,584

Supported Print Media: Adults 25 - 64

E

Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

R
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Local Daily Newspaper(s)

New York Times

(Sunday}
9.1

(Sunday)
84

New York Times (Daily)

8.1

USA Today (Daily)
7.7

Wall Street Journal
[Daily)
1.6

Direct Mail Advertising
{excluding Catalogs)
71

Local Daily
Newspape...
[Daily
+Sunday)
7.6

Local Daily Newspaper(s)

(Daily
6.8

New York Times

[Sunday)
10.1

USA Today (Daily)
9.3

Local Daily
Newspaper(s) (Sunday)
8.7

New York Times

(Daily+Sunday)
9.2

New York Times (Daily)
84

‘Wall Street
Journal (Daily)
9.0

Local Daily Newspaperis)

(Daily+Sunday)
7.9 7.0

Magazines
B.6

Local Daily
Newspaper(s} {Daily
71

Direct Mail
Advertising
{excluding Catalogs)

USA Projection

= who use a WELLS FARGO Checking Account and Debit Card

Scarborough R2 2023: Jan23-Oct23

Qual Intab

9,908

soefa.ai

[((Banks HHLD uses (HHLD): Wells Fargo AND Financial services HHLD has/use (HHLD): Checking account) AND Financial services HHLD has/use (HHLD): Debit or ATM card)]

m USA

* Share of Everything
for Anything _



[Ebank

5,096,566 or 27.7% of Adults 25 - 64 who use a U.S. BANK Checking Account and Debit Card read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.4 minutes every day representing 29.5%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 25 - 64

Local Daily Mewspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

All Local Weekly Newspapers

Books

Magazines

New York Times (Daily+Sunday)

Mew York Times (Sunday)

Wall Street Journal (Daily)

New York Times (Daily)

Catalogs

USA Today (Daily)

Total Persons:

36,396,150

9 605 447

PR S
-M'

m who use a U.S. BANK Checking Account and Debit Card

[6.80¢ ]

Avg. Hours+Minutes/day with All
Print Media: Adults 25 - 64

who use a U.S. BANK Checking
Account and Debit Card

HUSA

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

% Time 5

R

EEE]

™)
[
%

Mew York Times (Sunday)
84

Local Daity
Newspaper(s) (Sunday)
8.2

New York Times
(Daily)
7.5

USA Today (Daily)
74

Wall Street Journal
{Daily)

Local Daily
Newspaper(s)
[Daily+5unday)

74

Direct Mail
Advertising {excluding

Catalogs) Local Daily

Newspaper(s}
(Daily

New York Times

(Sunday)
10.1

USA Today (Daily)
9.3

‘Wiall Street Jounal

(Daily)
9.0

Local Daily
Newspaper(s) {Sunday)
8.7

Local Daily
Newspaper(s)
{Daily+Sunday)
79

New York Times
(Daily)
B4

Local Daily
Newspaper|s)
[Daily
71

Direct Mail
Advertising
(excluding
Catalogs)
7.0

mwho use a U.S. BANK Checking Account and Debit Card

m USA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 25 - 64

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

All Local Weekly Newspapers

Magazines

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

Mew York Times (Daily)

Catalogs

USsA Today (Daily)

Books

usA USA Projection

Totol Persons:

P — 7 VT
m

o 2esads 2 E00

N
I £
P 65

= who use a U.5. BANK Checking Account and Debit Card
Scarborough R2 2023: Jan23-Oct23

Qual Intab

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 25 - 64

who use a U.5. BANK Checking
Account and Debit Card

HUSA
1,100

Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Mew York Times (Daily
+Sunday)
8.0

New York Times

(Sunday)
8.4

New York Times (Daily)
75

USA Today (Daily)
7.4

Local Daily
wall Street Journal Newspaper(s)
(Daily) [Daiby+Sunday)
7.4 74

Direct Mail Advertising
{excluding Catalogs)
7.0

Local Daily Newspaper(s)
Magazines {Daily
74 6.5

New York Times

(Sunday)
101

USA Today (Daily)
9.3

Local Daily
Newspaper(s) (Sunday) = Magazines
8.7 86

Local Daily
New York Times (Daily) Newspaper(s) (Daily
7.1

84

Direct Mail
‘Wall Street Local Daily Newspaper(s) Advertising
Journal (Daily) (Daily+Sunday) {excluding Catalogs)
9.0 79 7.0

B who use a U.S. BANK Checking Account and Debit Card

USA Projection

Scarborough R2 2023: Jan23-Oct23

Qual Intab

9,908

HUSA
® Share of Everything

[((Banks HHLD uses (HHLD): U.S. Bank AND Financial services HHLD has/use (HHLD): Checking account) AND Financial services HHLD has/use (HHLD): Debit or ATM card)]



®

PNCBANK

4,455,279 or 29.2% of Adults 25 - 64 who use a PNC BANK Checking Account and Debit Card read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.9 minutes every day representing 28.7%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 25 - 64

Local Daily Mewspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

All Local Weekly Newspapers

Books

Total Persons:

P i —— -5

%

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

R

Time 5

EEE

New York Times (Sunday)

96

USA Today (Daily)
8.7

Local Daily
Newspaper(s)
(Daily+Sunday)

79

New York Times

(Sunday)
10.1

‘Wiall Street Jounal

(Daily)
9.0

Local Daily
Newspaper(s)
{Daily+Sunday)
79

New York Times
(Daily)
B4

Magazines = m Avg. Hours+Minutes/day with All 3 5 . .
¢ Lo g = Print Media: Adults 25 - 64 P | (I i oy Newmpapere
i i : ; vertising . : :
New York Times (Daily+Sunday)  pigeaipe: ‘ m (l}gﬂ:\fl Nmsnﬂne;.l;l {sunday) {excluding Catalogs) U!‘.AToc;ag (Daily) Nmpane;‘[_:? {Sunday) (Daily
New York Times (Sunday) mm 74 Books =
Wall Street Journal (Daily) m m m Direct Mail
NewYorkTimes 0aih)  ERRAR TR - 013 % ey aang
catal 3,.8% wh hecki New York Times (Daily) | Newspaper{s) (Daily | Catalogs Catalogs)
oes ERETR M 3 . o e PRC BANK Checing usa 0.0 = 7 56 70
s oy osvy - ISP e 3%
m who use a PNC BANK Checking Account and Debit Card mUSA ® who use a PNC BANK Checking Account and Debit Card mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 25 - 64

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

All Local Weekly Newspapers

Magazines

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

Mew York Times (Daily)

Catalogs

USsA Today (Daily)

Books

Totol Persons:

m

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 25 - 64

who use a PNC BANK Checking UsA
Account and Debit Card

WA vg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

%

;

=
=

s

New York Times

(Sunday)
9.6

Wall Street
Journal (Daily)
9.1

USA Today [Daily)
B7

Local Daily Newspaper(s)
{sunday)
8.6

New York Times
]
8.4

Direct Mail Advertising
{excluding Catalogs)
74

Local Daily
Newspape...
(Daily
+Sunday)

7.9 71

Local Daily Newspaper(s)
(Daily

New York Times

(Sunday)
101

USA Today (Daily)
9.3

Local Daily

Newspaper(s) {Sunday)
8.7

New York Times (Daily)
84

Wall Street
Joumal (Daily)
9.0

Local Daily Newspaper(s)
(Daily+Sunday)
79 7.0

Magazines
8.6

Local Daily
Newspaper(s) (Daily
71

Direct Mail
Advertising
{excluding Catalogs)

= who use a PNC BANK Checking Account and Debit Card
UsA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 949
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Oct23

mUSA B who use a PNC BANK Checking Account and Debit Card

B USA
® Share of Everything

USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908

[((Banks HHLD uses (HHLD): PNC Bank AND Financial services HHLD has/use (HHLD): Checking account) AND Financial services HHLD has/use (HHLD): Debit or ATM card)]
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