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o StateFarm

24.1% or 42,464,466 of USA Adults 25 - 64 use STATE FARM for their Auto and/or Homeowners Insurance.
Typical Adults 25 - 64 who use STATE FARM for their Auto and/or Homeowners Insurance are 45.8 years old
(2.5% older than average) and have a $98,292 (.3% higher than average) annual household income.

@ Percent of Market: Adults 25 - 64 ﬁ\liGender of Target vs. Market: Adults 25 - 64

= who use STATE FARM for their
Auto and/or Homeowners
Insurance

24.1%

50.0% 50.0%

® Remainder of USA

44.6 44.8

Total Persons: 88,311,063 88,249,651
134,096,248 Men Men Women Women
Average Age:

Age Cell Demographics of Target vs. Market:

m who use STATE FARM for their Auto and/or Homeowners Insurance B USA

7.4%
I ] 1
11.4% '
9.5% 9.9%
0.0% 0.0% 0.0% 0.0%

18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70+

® who use STATE FARM for their Auto and/or Homeowners Insurance m USA

USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 2,259
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved.

USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-0ct23

Ethnicity of Target vs. Market:

White

59.6%

Black/African
American

= F}
o
=

Asian

N
N
S

Other

= [,
B
ES

Hispanic

® who use STATE FARM for their Auto andfor Homeowners Insurance

v
W= HHI of Target vs. Market:

<5$35K HHI

13.4%
$35K-$50K HHI 10.0%
S50K-575K HHI 14.7%
$75K-$100K HHI

14.2%
$100K-5150K HHI

21.1%

$150K-5250K HHI 17.8%

$250K+ HHI

| II

Avg HHI: $98,039

Qual Intab 9,908

(Auto insurance provider for household (HHLD): State Farm OR Homeowners/renters insurance provider for household (HHLD): State Farm)




14.6% or 25,696,759 of USA Adults 25 - 64 use PROGRESSIVE for their Auto and/or Homeowners Insurance.

pﬂ”gﬂ[’ﬂyf h Typical Adults 25 - 64 who use PROGRESSIVE for their Auto and/or Homeowners Insurance are 42.1 years

old (5.7% younger than average) and have a $96,655 (1.4% lower than average) annual household income.
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(Auto insurance provider for household (HHLD): Progressive OR Homeowners/renters insurance provider for household (HHLD): Progressive)



GEICO

13.1% or 23,138,250 of USA Adults 25 - 64 use GEICO for their Auto and/or Homeowners Insurance.
Typical Adults 25 - 64 who use GEICO for their Auto and/or Homeowners Insurance are 43.4 years old (3.%
younger than average) and have a $111,795 (14.% higher than average) annual household income.
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(Auto insurance provider for household (HHLD): GEICO OR Homeowners/renters insurance provider for household (HHLD): GEICO)
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11.3% or 19,990,078 of USA Adults 25 - 64 use ALLSTATE for their Auto and/or Homeowners Insurance.
A I Istate Typical Adults 25 - 64 who use ALLSTATE for their Auto and/or Homeowners Insurance are 44.8 years old
®

(.3% older than average) and have a $103,592 (5.7% higher than average) annual household income.
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(Auto insurance provider for household (HHLD): Allstate OR Homeowners/renters insurance provider for household (HHLD): Allstate)



Y% USAA®

8.3% or 14,670,299 of USA Adults 25 - 64 use USAA for their Auto and/or Homeowners Insurance.
Typical Adults 25 - 64 who use USAA for their Auto and/or Homeowners Insurance are 45.5 years old (1.9%
older than average) and have a $124,996 (27.5% higher than average) annual household income.
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o> StateFarm-

24.1% or 42,464,466 of USA Adults 25 - 64 use STATE FARM for their Auto and/or Homeowners Insurance.
Adults 25 - 64 who use STATE FARM for their Auto and/or Homeowners Insurance are 2.5% less likely to be a
college graduate, 5.7% more likely to work full-time, 4.% less likely to be married, 4.9% less likely to be a
parent of 1 or more children under 18.
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(Auto insurance provider for household (HHLD): State Farm OR Homeowners/renters insurance provider for household (HHLD): State Farm)




PROGRESSIVE

14.6% or 25,696,759 of USA Adults 25 - 64 use PROGRESSIVE for their Auto and/or Homeowners Insurance.
Adults 25 - 64 who use PROGRESSIVE for their Auto and/or Homeowners Insurance are 12.1% less likely to be
a college graduate, 10.7% more likely to work full-time, 4.4% less likely to be married, 4.8% more likely to be
a parent of 1 or more children under
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(Auto insurance provider for household (HHLD): Progressive OR Homeowners/renters insurance provider for household (HHLD): Pro gressive)



13.1% or 23,138,250 of USA Adults 25 - 64 use GEICO for their Auto and/or Homeowners Insurance.

Adults 25 - 64 who use GEICO for their Auto and/or Homeowners Insurance are 16.% more likely to be a
® college graduate, 7.1% more likely to work full-time, 1.% more likely to be married, 2.5% more likely to be a

parent of 1 or more children under 18.
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(Auto insurance provider for household (HHLD): GEICO OR Homeowners/renters insurance provider for household (HHLD): GEICO)



11.3% or 19,990,078 of USA Adults 25 - 64 use ALLSTATE for their Auto and/or Homeowners Insurance.
Adults 25 - 64 who use ALLSTATE for their Auto and/or Homeowners Insurance are 4.7% less likely to be a
college graduate, .5% more likely to work full-time, 9.6% more likely to be married, 10.1% less likely to be a

Q) Alistate.

parent of 1 or more children under 18.
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(Auto insurance provider for household (HHLD): Allstate OR Homeowners/renters insurance provider for household (HHLD): Allstate)




USAA®

a parent of 1 or more children under 18.

8.3% or 14,670,299 of USA Adults 25 - 64 use USAA for their Auto and/or Homeowners Insurance.
Adults 25 - 64 who use USAA for their Auto and/or Homeowners Insurance are 35.5% more likely to be a
college graduate, 8.3% more likely to work full-time, 18.8% more likely to be married, 10.6% more likely to be

i \d.f' Education Levels: Adults 25 - 64 Employment: Adults 25 - 64
Some High School or Less (not graduate) -214%5% Employed Full-Time or Part-Time 7
High School Graduate (12th grade or GED) dEEs 25.0% Employed Full-Time (35 hours or more) 7%
! 0 O 0
Some College Credit (no degree) 1 Employed Part-Time (less than 35 hours) %
- (]
s 10.3% . 64.6%
Associate's Degree (AA, AS, etc.) s White Collar 57.0%
College Graduate (4 year college) o '8% Blue Collar '
. 0 - 0
P 28.6% . 27.1%
ostgraduate Degree Hidon Work From Home (most of the time or always) 22.3%
who use USAA for their Auto and/or Homeowners Insurance mUSA who use USAA for their Auto and/or Homeowners Insurance muUsA

Adults 25 - 64

20.2%

29.2%
67.2%
56.6%

2.2%
B2.4%

9.6%

0.8%
I 17%

6.6%

B 5%

who use USAA for their Auto and/or Homeowners Insurance

V.
O Marital Status:
Single, Never Married
Married
Legally Separated
Divorced
Widowed

LGBTQ+ (net)

m USA

Top-20 Occupations: Adults 25 - 64

17.3%

Entrepreneurs/Military Experience

22.4%
8.8% 6.8% 9.2% 8.7%
12.6%
— I —
Small Business Self-Employed Current or Former
8.0% Owner Military Service
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12.2%
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18.4%
I 19.0%

22.5%
I 18.6%

12.6%
B s.2%

18.1%
I 16.1%

who use USAA for their Auto and/or Homeowners Insurance

Parent of 1 or more Children under 18
Working Mothers

Parent of 1 or more Children Under Age 2
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Parent of 1 or more Children Age 6- 11
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Parent of 1 or more Childrenin College
Grandparent of 1 or more Children under 18
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24.1% or 42,464,466 of USA Adults 25 - 64 use STATE FARM for their Auto and/or Homeowners Insurance.
Adults 25 - 64 who use STATE FARM for their Auto and/or Homeowners Insurance are 14.4% more likely to own

®
State Farm their home, 12.6% more likely to own a lower valued home, 13.8% more likely to have a single-family home,

3.3% more likely to have a dog.

ﬂﬁm Type of Home: Adults 25 - 64 4™ Pets in Home: Adults 25 - 64

Single Family House (unattached)
60.7% Own a Dog
36.8%

7.5
Townhouse or attached Home
9.3%

L. 6.1%
Condominium I 6.5 Own a Cat
) 22.0%

Own/Rent/Other: Adults 25 - 64

&

ES

31.6%

8.3% 7.9%
Apartment
13,971,157

Own other type of Pet

Own Own Second Home Mobile Home or Manufactured 1.4%
or Real Estate Home 2.2% 8.5%
Property )
WUSA m who use STATE FARM for their Auto and for Homeowners Insurance mUSA

M who use STATE FARM for their Auto and/or Homeowners Insurance

w who use STATE FARM for their Auto and/or Homeowners Insurance mUSA

W Home Loans: Adults 25 - 64

f.“ Value of Owned Home: Adults 25 - 64

Average Value of Owned Home:
who use STATE FARM for their Auto and for Homeowmers...
UsA 5413,156

8.7%

27,987,82 21,632,471 Yy
Refinanced Home Equity Oown

Home Mortgage Loan/Home Home/Property

$250K-$300K  $300K-$350K  $350K-$500K  $500K-$750K $750K-$1M S1MH+ Home Mortgage

<$150K S$150K-S200K  $200K-$250K
® who use STATE FARM for their Auto and/or Homeowners Insurance mUSA Improvem ent Outright (NO
UsA USA Projection Scarborough R2 2023: Jan23-0Oct23 Qual Intab 2,259 Loan Mortgages)
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14.6% or 25,696,759 of USA Adults 25 - 64 use PROGRESSIVE for their Auto and/or Homeowners Insurance.
Adults 25 - 64 who use PROGRESSIVE for their Auto and/or Homeowners Insurance are .8% less likely to own
their home, 6.6% more likely to own a lower valued home, 4.% less likely to have a single-family home, 7.6%

PROGRESSIVE

more likely to have a dog.

ﬂﬁm Type of Home: Adults 25 - 64 4

Single Family House (unattached
el v { ) 60.7%

¢ Pets in Home: Adults 25 - 64

Own a Dog
8.9% 36.8%
Townhouse or attached Home ’
9.3%
31.6% Condominium l :::: Own a Cat
) 22.0%

7.9% 7.9%

artment
Ap 20.2%

2.4% 2.7%
Other Own Second Home Mobile Home or Manufactured 3.0% Own other type of Pet
or Real Estate Home 2.2% 8.5%
Property
wwho use PROGRESSIVE for their Auto and/or Homeowners Insurance mUSA Wwho use PROGRESSIVE for their Auto and/or Homeowners Insurance WUSA uwho use PROGRESSIVE for their Auto andfor Homeowmers Insurance mUSA
-~
v Z4l Value of Owned Home: Adults 25 - 64 W Home Loans: Adults 25 - 64
Average Value of Owned Home:
who use PROGRESSIVE for their Auto and/or...
USA 5413,156
6.3%
3.8%
, 268,845 27,987,82 7,840,832
<$150K S$150K-S200K  $200K-$250K  $250K-S300K  S300K-$350K  $350K-S$500K  $500K-$750K S$750K-S1M S1VH+ Home Mortgage Refinanced Home Equity Own
® who use PROGRESSIVE for their Auto andfor Homeowners Insurance muUsA Home Mortgage LOEI‘I/HOI‘I‘I € Home;_’Pmperty
Improvement  Outright (No
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13.1% or 23,138,250 of USA Adults 25 - 64 use GEICO for their Auto and/or Homeowners Insurance.
Adults 25 - 64 who use GEICO for their Auto and/or Homeowners Insurance are 8.1% less likely to own their

home, 5.4% more likely to own a higher valued home, 11.9% less likely to have a single-family home, 2.1% less
likely to have a dog.

- Own/Rent/Other: Adults 25 - 64 MEM Type of Home: Adults 25 - 64 4™ Pets in Home: Adults 25 - 64

53.5%
Single Family House (unattached) » 36.1%
60.7% Own a Dog
0,
14.4% 36.8%
Townhouse or attached Home - 0.3%
38.3% '
31.6% . 8.3% 22.4%
Condominium . 6.5% Own a Cat
’ 22.0%
8.5% 7.9% 20.0%
1.3% 2.7% Apartment 20.2%
8,852,137 303,806 1,969,577 — 8.9%
Rent Other Own Second Home Mobile Home or Manufactured 3.1% Own other type of Pet
or Real Estate Home I 2.29% 8.5%
Property
who use GEICO for their Auto and/or Homeowners Insurance W USA who use GEICO for their Auto and/or Homeowners Insurance mUSA who use GEICO for their Auto and/or Homeowners Insurance HUSA
-
eZ4l Value of Owned Home: Adults 25 - 64 " Home Loans: Adults 25 - 64
Average Value of Owned Home:
who use GEICO for their Auto and for Homeowners...
UsA 5413 156
10.9%
[
6,268,845 10,109,785 27,087,82 7,840,832
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= who use GEICO for their Auto and/or Homeowners Insurance HUSA Home Mortgage 1 Loan/Homet Hgm:/;::';;m
mprovemen utri o
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() Allstate.

11.3% or 19,990,078 of USA Adults 25 - 64 use ALLSTATE for their Auto and/or Homeowners Insurance.
Adults 25 - 64 who use ALLSTATE for their Auto and/or Homeowners Insurance are 7.5% more likely to own

their home, 1.% more likely to own a higher valued home, 11.5% more likely to have a single-family home,
4.2% more likely to have a dog.

m Own/Rent/Other: Adults 25 - 64

Mﬁm Type of Home: Adults 25 - 64

67.7%
70.7% Single Family House (unattached) 60.7%
» (]
8.1%
Townhouse or attached Home - 0.3%
. 5.6%
Condominium . 6.5%
26.4% ’
8.0% 7.9% 16.6%
2.9% 2.7% Apartment
[+
14,134,822 [ELCLELS 5,272,675 582,981 1,602,048 i
Own Rent Other Own Second Home Mobile Home or Manufactured 1.2%
or Real Estate Home I 2.29%
Property :
who use ALLSTATE for their Auto and/or Homeowners Insura nce W USA who use ALLSTATE for their Auto and for Homeowners Insurance mUSA
Z 2
e~ Value of Owned Home: Adults 25 - 64
Average Value of Owned Home:
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8.7% 8.7%
7.0% g.39
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22.0%
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8.3% or 14,670,299 of USA Adults 25 - 64 use USAA for their Auto and/or Homeowners Insurance.
Adults 25 - 64 who use USAA for their Auto and/or Homeowners Insurance are 16.9% more likely to own their

home, 29.6% more likely to own a higher valued home, 10.1% more likely to have a single-family home, 28.2%
more likely to have a dog.

m Own/Rent/Other: Adults 25 - 64

ﬂﬁm Type of Home: Adults 25 - 64

60.7%
13.6%
Townhouse or attached Home
9.3%

6.1%
Condominium
6.5

Single Family House (unattached)

31.6% %
10-8% 7 99 %
Own Second Home Mobile Home or Manufactured 2.6%
or Real Estate Home 2,29
Property
wwho use USAA for their Auto and/or Homeowners Insurance mUSA ® who use USAA for their Auto and for Homeowners Insurance HUSA
Z -
yZ4 Value of Owned Home: Adults 25 - 64
Average Value of Owned Home:
who use USAA for their Auto and/or Homeowmers...
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14.2%
11.9%

$150K-$200K

27,987,82

21,632,471
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24.1% or 42,464,466 of USA Adults 25 - 64 use STATE FARM for their Auto and/or Homeowners Insurance.
& state Farm® Adults 25 - 64 who use STATE FARM for their Auto and/or Homeowners Insurance are .9% more likely to
look up D-I-Y advice online, 12.4% more likely to always vote in local elections, 10.4% more likely to belong

to a gym, 1.6% less likely to fly domestic pa

fop-ZO past 30-days Online Lifestyle Activites: Adults 25 - 64 Political Activity: Adults 25 - 64

83.4%
56. 73|
Registered to Vote Democrat / Lean publican / Lean Independent/ None
45,59 (In District of Residence) Democrat Republican of These
37.3% [ Presidential Elections: Always 8o
— Presidential Elections: Sometimes ncd
19.9%| 19.3%| 2 - -
- - i O [ - = Stmew‘-de EI“rfom:AIways .
- - o Statewide Elections: Sometimes

2.

el
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3%,

Redpes / Health Restaurant Do-it-Yourseff Onfine Phone  Medical Home / Fitness/Diet  Apparel/  Job Search/ Take Online Career Religion / Education  Homework  Electronic  Genealogy FPhotography Parenting/ Online Dating
Meal Planning Information information /  Advice  /videocall  Services/ Gardenideas Information Beauty ideas Postresume  Classes  Development Spirtuality  (Research  [vou orvour Invite (snapfish, Familyadvice  Service Local Elections: Always
Sugzestions Reviews [Skype,  Information Sehools, child's) Shutte fly, -
FaceTime, Application, etc) 2 o = 5
Pt P Local Elections: Sometimes 3175
¥ who use STATE FARM for their Auto and/or Homeowners Insurance HUSA ® who use STATE FARM for their Auto and/or Homeowners I nsurance mUSA
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PROGRESSIVE

to a gym, 5.3% more likely to fly domestic p

14.6% or 25,696,759 of USA Adults 25 - 64 use PROGRESSIVE for their Auto and/or Homeowners Insurance.
Adults 25 - 64 who use PROGRESSIVE for their Auto and/or Homeowners Insurance are .6% more likely to
look up D-I-Y advice online, 13.5% less likely to always vote in local elections, 23.8% more likely to belong

Top-ZO past 30-days Online Lifestyle Activites: Adults 25 - 64

56.7%|
45.5%]
57.39
34.8%|
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ete) Finandng)
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Political Activity: Adults 25 - 64
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erc) Local Elections: Sometimes
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<
@&Top-.?o past 12-months Active Lifestyle Activites: Adults 25 - 64

\k Past 12-months Domestic Airline Trips: Adults 25 - 64
19.1%

B 2 554 708 16.2%

' 15.7%
PN 7 506,932 15.6%
) 11.5%
EL 5 004,763 8.5%
' 7.7%
R 5 507329 7.1%

- 8.2%
Sl 2 913 278 10.7%

: 11.7% Flew Domestic past year: 60.7%
10+ trips @I 2.5% Avg. # Domestic Flights: :

15.0%] -
13.09
a.9% 5.0% 4 o% a0%
P T .
Giilling-  lawncare  Gadening  Bicyding  Swimming Hiking - Jogging-  Volunteer  Bowling camping  Belongto  Sewing- Boating Fishing  Voga- Pilates Group fitness  Golf Basketball adulkt caregiverof  Followa  Competiive  Soccer  Snow Skiing-  Tennis Football  Organized  Softball - Hunting
outdoor (Flowersor Backpacking  Running work Health Clubor  Crafts Class Ccontinuing  Aging Parent Weight Loss video Gaming snowboarding rRoad Race  Baseball
Cooking Vegetables) Gym Education  orRelative  Progmm (5K,
marathon,
o who use PROGRESSIVE for their Auto and/or Homeowners Insurance HUSA stc)

USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 1,133

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  (JSA Jan23-Oct23 USA Projection

Scarborough R2 2023: Jan23-0ct23

Qual Intab 9,908

(Auto insurance provider for household (HHLD): Progressive OR Homeowners/renters insurance provider for household (HHLD): Progressive)




GEICO

]’op-ZO past 30-days Online Lifestyle Activites: Adults 25 - 64

56.7%)
45,5
57.3%)
33.89

13.1% or 23,138,250 of USA Adults 25 - 64 use GEICO for their Auto and/or Homeowners Insurance.
Adults 25 - 64 who use GEICO for their Auto and/or Homeowners Insurance are 4.1% less likely to look up

D-I-Y advice online, 3.7% less likely to always vote in local elections, 5.7% more likely to belong to a gym,
16.6% more likely to fly domestic past yr

Political Activity: Adults 25 - 64
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28.4%
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11.3% or 19,990,078 of USA Adults 25 - 64 use ALLSTATE for their Auto and/or Homeowners Insurance.
Adults 25 - 64 who use ALLSTATE for their Auto and/or Homeowners Insurance are 2.1% more likely to look
up D-I-Y advice online, 5.5% less likely to always vote in local elections, 5.8% less likely to belong to a gym,

(L) Allstate.

2.1% more likely to fly domestic past

]’op-ZO past 30-days Online Lifestyle Activites: Adults 25 - 64
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Grilling-  lawnCare  Garening  Bicyding  Swimming Hiking - Jogging-  Volunteer  Bowling camping  Belongto  Sewing- Fishing  Voga- Pilates Emllp Fitness Basketball adult Camgiverof  Followa  Competitive ccer  Snow Skiing-  Tennis Football ~ Organized  Softhall - Hunting
outdoor (Flowersar Backpacking  Runming work Health Clubor  Crafts Continuing  Aging Parent Weight Loss video Gaming snowboarding Rroad Race Baseball
cooking Vegetables) Gym Educaion  orRelative  Progmm (5K,
Marathon,
mwho use ALLSTATE for their Auto and/or Homeowners Insurance HUSA ste)
USA USA Projection Scarborough R2 2023: lan23-0Oct23 Qual Intab 1,001
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  (JSA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908

(Auto insurance provider for household (HHLD): Allstate OR Homeowners/renters insurance provider for household (HHLD): Allstate)



8.3% or 14,670,299 of USA Adults 25 - 64 use USAA for their Auto and/or Homeowners Insurance.

Adults 25 - 64 who use USAA for their Auto and/or Homeowners Insurance are 7.3% more likely to look up
D-I-Y advice online, 28.1% more likely to always vote in local elections, 16.6% more likely to belong to a
gym, 19.8% more likely to fly domestic past y

USAA®

N

WTO}J-ZO past 30-days Online Lifestyle Activites: Adults 25 - 64 Political Activity: Adults 25 - 64
83.4%
56.7%)
Registered to Vote Democrat / Lean blican / Lean Ind dent / None
45.5%) (In District of Residence) Democrat Republlcan of These
Gy mame Presidential Elections: Always
Presidential Elections: Sometimes [t
0% .33 23
Statewide Elections: Sometimes -
Redpes/ Health Restaurant Do-lt-YourseH Online Phone  Medical Home / Fitness/Diet  Apparel/  Job Search/ Take Online Career Religion / Education  Homework  Electronic  Genealogy Photography Parenting/ Online Dating
M:.algzl;:::g Information |M::l;::l;nf advice f\:isd;:all \;enr:':::n Ganlen ideas information Beauty Wleas Postresume  Classes  Development  Spirituality u;‘s:lr:n m:u.;;;w Invite ;T.mﬁ&:;‘ Family advice  senvice LacafEfecﬁms:Afways m
‘“:E‘e: “:’:;“:‘";'}‘ el Local Elections: Sometimes
¥ who use USAA for their Auto and/or Homeowners Insurance mUSA m who use USAA for their Auto and for Homeowners Insurance mUSA
<
@_&Top-go past 12-months Active L,festy’e Activites: Adults 25 - 64 \k Past 12-months Domestic Airline Trips: Adults 25 - 64
: 14.8%
RRL 5 554 798 16.2%
: 15.8%
ERLL 7 596,932 15.6%
: 9 2%
SR 5 004,763 8.5
: 15.1%
Sl 2 013 778 10.7%
: 5.0% Flew Domestic past year: 60.7%
10+ trips LRI 2.5% Avg. # Domestic Flights:
18.3%) 17.0%
HN--h--h S e
Giilling-  lawncare  Gadening  Bicyding  Swimming Jogging-  Volunteer  Bowling camping  Belongto  Sewing- Fishing  Voga- Pilates Group fitness  Golf Basketball adulkt caregiverof  Followa  Competitive ccer  Snow Skiing-  Tennis Football  Organized  Softball - Hunting
outdoor (Flowersor Running work Health Clubor  Crafts Class Ccontinuing  Aging Parent Weight Loss video Gaming snowboarding rRoad Race  Baseball
Cooking Vegetables) Gym Education  orRelative  Progmm (5K,
marathon,
m who use USAA for their Auto and/or Homeowners Insurance EUSA stc)
UsA USA Projection Scarborough R2 2023:; Jan23-Oct23 Qual Intab 905
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  (JSA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908

(Auto insurance provider for household (HHLD): USAA OR Homeowners/renters insurance provider for household (HHLD): USAA)



o StateFarm-

Past 30-days QSR Users: Adults 25 - 64

1time

2 times
3 times

4 times

10.5%
22.0%
19.0%

® who use STATE FARM for their Auto and/or Homeowners Insurance

5 times

6 - 9times

10 times or more

W USA

Total "Q’E'H;'J’V QSR Users: Avg. Monthly QSR Meals:

90.2%

_ 103070 - -

24.1% or 42,464,466 of USA Adults 25 - 64 use STATE FARM for their Auto and/or Homeowners Insurance.
Adults 25 - 64 who use STATE FARM for their Auto and/or Homeowners Insurance are 4.6% more likely to
use QSRs past mo., 1.3% more likely to use Sit-Down Restaurants past mo., 4.6% more likely to use Casinos

past yr., 47.1% less likely to smoke cigarettes.

[ ] 1time
2 times
3 times
4 times
5 times
6-9times

10 times or more

5.1%

15.8%

16.5%

® who use STATE FARM for their Auto and/or Homeowners Insurance

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64

HUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

78.4% 77.4%

Drank Past 30-days: Adults 25 - 64
Lguor
Any Type of Beer

Wine

Domestic Regular Beer

-
11.7% i
23,265,157 13.2%

Imported Beer
Domestic Light Beer

v

Microbrew / Craft Beer

Table Games (Craps, Poker, etc.)

mwho use STATE FARM for their Auto and/or Homeowners Insurance mUSA

USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab

All Graphs and HBIA! Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

-

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

Coffee  Indian/  Italian
House /  Thai/
coffee Bar  Other
Asian

Wings /
Burgers /
Sports Bar

Upscale Steakhouse

Donut /
Bakery

o who use STATE FARM for their Auto andfor Homeowners Insurance BUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who use STATE FARM for their Auto and/or-.. 22.2%

UsA 59,315,793 22.3%

Past 12 months Casino Activities: Adults 25 - 64

Slot Machines 43.267.425

18,513,878 10.5%
17,123,551 9.7%
15,707,179 8.9%

Bar / Nightclub

Upscale Restaurant

: 4.1%

sports Beting  FRFRRRR 5.6%
62,4%
Spa ERILE 2.1%

Other Gambling E%‘;‘%

= who use STATE FARM for their Auto and/or Homeowners Insurance

2,259

USA Jan23-Oct23 USA Projection

mUSA

Scarborough R2 2023: Jan23-Oct23

24.5%

56,535,704

Casinos visited past 12 months: Yes

Qual Intab

Used Past 30-days: Adults 25 - 64

—
5.3%
26,083,545 16,450,710 9,319,478
Marijuana / Cannabis Cigarettes Vape
m who use STATE FARM for their Auto and/or Homeowners Insurance mUSA

9,908

(Auto insurance provider for household (HHLD): State Farm OR Homeowners/renters insurance provider for household (HHLD): State Farm)



PROGRESSIVE

Past 30-days QSR Users: Adults 25 - 64

1tme
10.1%
10.3%

2 times
3 times
4 times

5 times

10.5%
22.0%
19.0%

M who use PROGRESSIVE for their Auto and/or Homeowners Insurance

6 - 9times

10 times or more

HUSA

Total nggrl‘t)?ly QSR Users: Avg. Monthly QSR Meals:

90.2%

_ 103070 - -

past yr., 27.8% less likely to smoke cigarettes

14.6% or 25,696,759 of USA Adults 25 - 64 use PROGRESSIVE for their Auto and/or Homeowners Insurance.
Adults 25 - 64 who use PROGRESSIVE for their Auto and/or Homeowners Insurance are .2% more likely to
use QSRs past mo., 4.4% more likely to use Sit-Down Restaurants past mo., 24.6% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64
€

1time

15.8%

2 times

16.5%

3 times

4 times

5 times

6 - 9times

10 times or more

5.1%

® who use PROGRESSIVE for their Auto and/or Homeowners Insurance HUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

e o -

136,655,051

Drank Past 30-days: Adults 25 - 64
Lguor

Any Type of Beer
Wine
Domestic Regular Beer

Imported Beer

41,529,015 23.5%
39,521,964 22.4%

Domestic Light Beer

v

w

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

26,79 .
= Ba.78

Mexican Pirza Chinese  Coffee  Indian / Italian Bagel/  Wings/ Upscale Steakhouse
House/  Thai/ Donut/  Burgers
coffee Bar  Other Bakery  Sports Bar
Aasian

® who use PROGRESSIVE for their Auto and/or Homeowners Insura nce BUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who use PROGRESSIVE for their Auto and/or... 23.2%

UsA 59,315,793 22.3%

Past 12 months Casino Activities: Adults 25 - 64

Slot Machines

43,267,425

7.1%
3.6%

24.5%

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting 32.0%

Microbrew / Craft Beer 131_';52% i Spa 'Qﬂ%ﬁ% 56,535,700
Other Gambling 9!?‘;6% Casinos visited past 12 months: Yes
m who use PROGRESSIVE for their Auto and/or Homeowners Insurance mUSA ® who use PROGRESSIVE for their Auto and/or Homeowners Insurance m USA
USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 1,133

All Graphs and HBIA! Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Used Past 30-days: Adults 25 - 64

9,908

b &%
26,083,545 16,450,710 9,319,478
Marijuana / Cannabis Cigarettes Vape
m who use PROGRESSIVE for their Auto and/or Homeowners Insurance mUSA

(Auto insurance provider for household (HHLD): Progressive OR Homeowners/renters insurance provider for household (HHLD): Progressive)



GEICO.

Past 30-days QSR Users: Adults 25 - 64

%
10.1%

2 times
3 times
4 times
5 times
6-9times

10times or more
® who use GEICO for their Auto and/or Homeowners Insurance

Total ngg;; ‘t);:.nfy QSR Users: Avg. Monthly QSR Meals:

90.2%

_ 103070 - -

W USA

13.1% or 23,138,250 of USA Adults 25 - 64 use GEICO for their Auto and/or Homeowners Insurance.
Adults 25 - 64 who use GEICO for their Auto and/or Homeowners Insurance are .6% less likely to use QSRs
past mo., 2.6% more likely to use Sit-Down Restaurants past mo., 11.2% less likely to use Casinos past yr,,
27.4% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64
€

1time

2 times

3 times

4 times

5 times

6 - 9times

10 times or more

Total Monthly Sit-Down Restaurant Users:

79.4%

15.8%

16.5%

5.1%
® who use GEICO for their Auto and/or Homeowners Insurance

H USA
Avg. Monthly Sit-Down Restaurant Meals:

77.4%

Drank Past 30-days: Adults 25 - 64
Lguor
Any Type of Beer

Wine

Domestic Regular Beer

14.3%
23,265,157 13.2%

Imported Beer

Domestic Light Beer -

Microbrew / Craft Beer

mwho use GEICO for their Auto and/or Homeowners Insurance mUSA

USA USA Projection Scarborough R2 2023: Jan23-Oct23

v

Qual intab
All Graphs and HBIA! Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Past 12 months Casino Activities:

Slot Machines
Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting
Spa

Other Gambling

= who use GEICO for their Auto and/or Homeowners Insurance

1,271
USA Jan23-0ct23

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)
! == 24.7%

Mexican

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who use GEICO for their Auto and/or Home owners... 25.2%

UsA 59,315,793 22.3%

Pirza Chinese  Coffee  Indian / Italian Bagel/  Wings/ Upscale Steakhouse
House/  Thai/ Donut/  Burgers
coffee Bar  Other Bakery  Sports Bar
Aasian

® who use GEICO for their Auto and for Homeowners Insurance BUSA

Adults 25 - 64

24.5%

43,267,425
18,513,878 10.5%
17,123,551 9.7%
15,707,179 8.9%
6.9%
12,499,675 7.1%
4.2%
[ETC M 3.6%

71,9%
ERELE 2.1% 56,535,704
%
.8% Casinos visited past 12 months: Yes

mUSA

USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab

Used Past 30-days: Adults 25 - 64

b &%
26,083,545 16,450,710 9,319,478
Marijuana / Cannabis Cigarettes Vape
m who use GEICO for their Auto and /or Homeowners Insurance mUSA

9,908

(Auto insurance provider for household (HHLD): GEICO OR Homeowners/renters insurance provider for household (HHLD): GEICO)



) Alistate.

Past

g

30-days QSR Users: Adults 25 - 64

10.3%

1
2 times
3 times

4 times

® who use ALLSTATE for their Auto and/or Homeowners Insurance

Avg. Monthly QSR Meals:

5times

6-9times

10 times or more

HUSA

Total Monthly QSR Users:
93.2%

90.2%
. e

Adults 25 - 64 who use ALLSTATE for their Auto and/or Homeowners
QSRs past mo., 5.3% more likely to use Sit-Down Restaurants past m
past yr., 42.1% less likely to smoke cigarettes.

11.3% or 19,990,078 of USA Adults 25 - 64 use ALLSTATE for their Auto and/or Homeowners Insurance.

Insurance are 3.3% more likely to use
0., 10.9% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64
€

1time

15.8%

2 times

3 times

4 times

5 times

6 - 9times

10times or more

i
m who use ALLSTATE for their Auto and/or Homeowners Insurance

%
m USA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

81.5% 77.4%
-

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

57,39
37,03
15,53
Mexican  Pizza

mwho use ALLSTATE for their Auto and/or Homeowners Insurance

coffee  indian/ maan  Bagel/ Wings/ uUpscale Steakhouse
House/  Thail Donut/  Burgers /
coffee Bar  Other Bakery Sports Bar
Asian

mUSA
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who use ALLSTATE for their Auto and/or Homeowners... 29.1%

usa [ECEECEES 22.3%

Drank Past 30-days: Adults 25 - 64
Liquor
Any Type of Beer

22.4%
14.0%
13.2%

Wine

Domestic Regular Beer
Imported Beer
Domestic Light Beer

-v ¥
|

39,521,964

23,265,157

Microbrew / Craft Beer

m who use ALLSTATE for their Auto and/or Homeowners Insurance mUSA

USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab

All Graphs and HBIA! Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Past 12 months Casino Activities: Adults 25 - 64

Slot Machines

43,267,425

18,513,878 10.5%
17,123,951 ENE

15,707,179

24.5%
Table Games (Craps, Poker, etc.)

Bar / Nightclub

Upscale Restaurant

6.2%

Stage Show / Concert 7 1%

12,499,675

3.6%

3.5%
2.1%

3.5%

Sports Betting

Spa

56,535,704

Other Gambling Casinos visited past 12 months: Yes

HUSA

1.8%

= who use ALLSTATE for their Auto and/or Homeowners Insurance

1,001

USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908

(Auto insurance provider for household (HHLD): Allstate OR Homeowners/renters insurance provider for ho

Used Past 30-days: Adults 25 - 64

wi

—

5.3%

9,319,478

26,083,545

16,450,710

Marijuana / Cannabis Cigarettes Vape

mwho use ALLSTATE for their Auto and for Homeowners I nsurance mUSA

usehold (HHLD): Allstate)



ar

e

Past 30-days QSR Users: Adults 25 - 64
‘ lﬂ 1time

.u‘

2 times

3 times

4 times 10.5%
5 times 10.5%
6 - 9times 22.0%

10 times or more

19.0%

M who use USAA for their Auto and/or Homeowners Insurance

Total Monthly QSR Users:
92.9% 90.2%

_ 103070 - -

USAA®

HUsSA

Avg. Monthly QSR Meals:

57.2% less likely to smoke cigarettes.

8.3% or 14,670,299 of USA Adults 25 - 64 use USAA for their Auto and/or Homeowners Insurance.
Adults 25 - 64 who use USAA for their Auto and/or Homeowners Insurance are 3.% more likely to use QSRs
past mo., 6.9% more likely to use Sit-Down Restaurants past mo., 15.8% less likely to use Casinos past yr,,

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64

[ ] 1time

15.8%

2 times

16.5%

3 times

4 times

5 times

6 - 9times

10 times or more

m who use USAA for their Auto and/or Homeowners Insurance HUSA

Total Monthly Sit-Down Restaurant Users: A it-Down Restaurant Meals:
82.7% 77.4%

__

Drank Past 30-days: Adults 25 - 64

Uquor

Any Type of Beer

39,521,964 22.4% -

19.5%
B 15.0% ¥

Wine

Domestic Regular Beer
Imported Beer
Domestic Light Beer
Microbrew / Craft Beer
m who use USAA for their Auto and/or Homeowners Insurance

mUsA

USA USA Projection Scarborough R2 2023: Jan23-Oct23

v

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

Indian Italizn
House /  Thai/
coffee Bar  Other
Asian

Wings /
Donut /  Burgers /
Bakery Sports Bar

Upscale  Steakhouse
B who use USAA for their Auto and for Homeowners Insurance

B USA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who use USAA for their Auto and/or Homeowners... 21.3%

UsA 59,315,793 22.3%

Past 12 months Casino Activities: Adults 25 - 64

Slot Machines

43,267,425

18,513,878 10.5%
17,123,551 9.7%
15,707,179 8.9%
6.0%
12,499,675 7.1%

24.5%

Table Games (Craps, Poker, etc.)

Bar / Nightclub
Upscale Restaurant

Stage Show / Concert

61.3%
Spa : 2.1% 56,535,704
f 2.5%
Other Gambling .8% Casinos visited past 12 months: Yes

= who use USAA for their Auto and/or Homeowners Insurance mUSA

Qual Intab 905
All Graphs and HBIA! Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Used Past 30-days: Adults 25 - 64

b &%
26,083,545 16,450,710 9,319,478
Marijuana / Cannabis Cigarettes Vape
m who use USAA for their Auto and/or Homeowners Insurance mUsA

9,908

(Auto insurance provider for household (HHLD): USAA OR Homeowners/renters insurance provider for household (HHLD): USAA)



24.1% or 42,464,466 of USA Adults 25 - 64 use STATE FARM for their Auto and/or Homeowners Insurance.
® | Adults 25 - 64 who use STATE FARM for their Auto and/or Homeowners Insurance are 13.7% more likely to
a e arm have a 401K, 1.6% more likely to have an Auto Loan, 7.6% less likely to Invest/Trade Stocks Online, 6.% more

likely to pay with their Debit Card.

Investments Owned: Adults 25 - 64 . Financial Services Has and/or Uses: Adults 25 - 64

IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds 1?;‘%,?

13.4%
Money Market Funds 13.9%

Other (Crypto / NFTs / Metals, etc.) M 12.9%

11.3%

13.1%
Bonds preem 0.5%

9.9% 10.0% 5.0% 7 g5

5.1% 4.4%
_ - : , : b o L O e
529 Plan / College Savings Plan 10.2% Checking Debitor ATM  Savings  Credit Card online Mobile online Bill Home Auto Lpan Money  Studentloan Refinanced Certificates of Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market Home Deposit (CDs) Improvement
Second Home or Real Estate Property ,,,3% Account Mortgage Loan or Home
¥.3% Equity Loan

m who use STATE FARM for their Auto and/or Homeowners Insurance mUSA ® who use STATE FARM for their Auto and/or Homeowners Insurance HUSA

Professional Services Used*: Adults 25 - 64 "E'Past 3-Months Payment Methods Used: Adults 25 - 64
Tax Preparation Service

Onlinel ti Stock Trading
nline Investing / radi 30,617,793 17.3%
Fil ial Planner 632 1
inancial nn 27,338,63 5.8%

13.2%
19,124,667 10.8%

Insurance Agent at a Local Office (not online) M 13.2% . .
8.0%
Real Estat: nt
ea e Agent  BPYTPYTH 7.0%
. 3.4%
Estate Planning E 3.a%

Accountant

4.0% 4.5% 35 3.9%

. . 12.1% (*Past 12 Months) VISA PayPal Debit Card Venmo MasterCard Zelle Cash App ApplePay  GooglePay Store Credit  American Discover Facebook  Square Cash Samsung Pay
Divorce / Family Attorney 15% card Express Messenger
B who use STATE FARM for their Auto and/or Homeowners Insurance B USA B who use STATE FARM for their Auto and/or Homeowners Insurance HUSA

USA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 2,259
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 9908

(Auto insurance provider for household (HHLD): State Farm OR Homeowners/renters insurance provider for household (HHLD): State Farm)



14.6%

PROGRESSIVE -

more |

or 25,696,759 of USA Adults 25 - 64 use PROGRESSIVE for their Auto and/or Homeowners Insurance.
25 - 64 who use PROGRESSIVE for their Auto and/or Homeowners Insurance are 11.9% more likely to

401K, 18.4% more likely to have an Auto Loan, 17.4% more likely to Invest/Trade Stocks Online, 6.3%
ikely to pay with their Debit Card.

mﬁé Investments Owned: Adults 25 - 64

401K Plan  preryreen 54.4%

IRA {Individual Retirement Account)

Stocks or Stock Options
14.9%
Mutual Funds 17.0%

Money Market Funds ~ '332%

Other (Crypto / NFTs / Metals, etc.) Eg

11.5%
Bonds preeme 10.5%

. 7%
529 Plan / College Savings Plan 10.2%

68,738,660 38.9%

E

7.9%
= who use PROGRESSIVE for their Auto and/or Homeowners Insurance mUSA

Second Home or Real Estate Property 1m9%

M Financial Services Has and/or Uses: Adults 25 - 64

12.5%
3,99 10.0% 7.8%
Checking  Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Studentloan Refinanced Certificates of Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market Home Deposit (CDs) Improvement
Account Mortgage Loan or Home
Equity Loan
® who use PROGRESSIVE for their Auto and/or Homeowners Insurance H USA

Professional Services Used*: Adults 25 - 64

Tax Preparation Service
pa 46,751,043 26.5%
Online Investing / Stock Tradi
g/ e 30,617,793 17.3%
Financial Planner =
27,838,632 15.8%
9.7%
Accountant
1! 067 10.8%
. . 5.5%
Insurance Agent at a Local Office (not online) 8.5%
7.9%
Real Estate Agent  pESmiyow 7.0%
. 2.9%
Estate Planning & 3.a%

2.6% {*Past 12 Months)
1.5%

B who use PROGRESSIVE for their Auto and/or Homeowners Insurance HUSA

Divorce / Family Attorney

'E'Past 3-Months Payment Methods Used: Adults 25 - 64

5.0% 4.5% 4,1% 3.9%
[ o QR |

VISA PayPal Debit Card Venmo MasterCard Zelle Cash App Apple Pay  Google Pay Store Credit  American Discover Facebook  Square Cash Samsung Pay
Card Express Messenger

o who use PROGRESSIVE for their Auto and/or Homeowners Insurance HUSA

USA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 1,133

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 9,908

(Auto insurance provider for household (HHLD): Progressive OR Homeowners/renters insurance provider for household (HHLD): Progressive)




13.1% or 23,138,250 of USA Adults 25 - 64 use GEICO for their Auto and/or Homeowners Insurance.

Adults 25 - 64 who use GEICO for their Auto and/or Homeowners Insurance are 10.8% more likely to have a
401K, 24.8% more likely to have an Auto Loan, 24.2% more likely to Invest/Trade Stocks Online, 4.7% less
® likely to pay with their Debit Card.

mﬁélnvestments Owned: Adults 25 - 64 .'*‘ Financial Services Has and/or Uses: Adults 25 - 64

401K Plan

96,045,671 54.4%

IRA (Individual Retirement Account)

Stocks or Stock Options
16.3%
Mutual Funds 17.0%

11.6%
Money Market Funds 12.2%

68,738,660 38.9%

839.7%
Other (Crypto / NFTs / Metals, etc.) 19,010
10.3%10.0% 9.4%
729.7% 7.8%
. 4.4%
Bonds pryere (05w m -
529 Plan / College Savings Pl 13.0% e ; - - ine Bi : :
an ollege savings Flan [EXLE  10.2% Checking Debit or ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money Studentloan Refinanced Certificates of Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market Home Deposit (CDs) Improvement
Second Home or Real Estate Property g 7,?'5% Account Mortgage Loan or Home
13,97 JFV Equity Loan
m who use GEICO for their Auto and/or Homeowners Insurance mUSA  who use GEICO for their Auto and/or Homeowners Insurance B USA

Professional Services Used*: Adults 25 - 64 y'E'Past 3-Months Payment Methods Used: Adults 25 - 64

Tax P tion Servi
ax Preparation Service 46,751,043 s
30,617,793 17.3%
Financial Planner =
27,838,632 15.8%

9.1%
19,124,667 10.8%

Insurance Agent at a Local Office (not online) ﬁ 8.5%
9.4%
12,412,824 7.0%

Online Investing / Stock Trading

Accountant

Real Estate Agent
5.3% 4.5% 4.2% 3.9%

. 2.2%
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Q) Allistate.

11.3% or 19,990,078 of USA Adults 25 - 64 use ALLSTATE for their Auto and/or Homeowners Insurance.
Adults 25 - 64 who use ALLSTATE for their Auto and/or Homeowners Insurance are 2.5% less likely to have a

401K, 19.4% more likely to have an Auto Loan, 12.% more likely to Invest/Trade Stocks Online, 2.5% more
likely to pay with their Debit Card.

Investments Owned: Adults 25 - 64

401K Plan

IRA {Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

529 Plan / College Savings Plan

Second Home or Real Estate Property

96,045,671

68,738,660

52,492,201 29.7%

20.4%
30,649,144 17.4%

14.1%
12.2%

10.5%
11.3%

21,530,406
19,910,487
1L.7%
pEREEREY] 10.5%
13.9%
pEXPIRES 10.2%

8 8.0%
[EXZE 7.9%

= who use ALLSTATE for their Auto and/or Homeowners Insurance

54.4%

mUSA

Financial Services Has and/or Uses: Adults 25 - 64

12.2%
10.0%
7.8%
6.7% 5.6% 4.4%

Studentloan Refinanced Certificates of Personal Loan

Credit Card

Checking  Debitor ATM  Savings

Online Mobile Online Bill Home Auto Loan Money Home
Account card Account Banking Banking Paying Mortgage Market Home Deposit (CDs) Improvement
Account Mortgage Loan or Home
Equity Loan
® who use ALLSTATE for their Auto and/or Homeowners Insurance HUSA

Professional Services Used*: Adults 25 - 64

Tax P tion Servi
ax Preparation Service 46,751,043 26.5%

Online Investing / Stock Trading

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce / Family Attorney

o who use ALLSTATE for their Auto and/or Homeowners Insurance

Scarborough R2 2023: Jan23-0ct23
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4.2%
3.4%
1.8%
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401K Plan

IRA {Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

529 Plan / College Savings Plan

Second Home or Real Estate Property

= who use USAA for their Auto and/or Homeowners Insurance

USAA"®

Investments Owned: Adults 25 - 64

8.3% or 14,670,299 of USA Adults 25 - 64 use USAA for their Auto and/or Homeowners Insurance.
Adults 25 - 64 who use USAA for their Auto and/or Homeowners Insurance are 20.1% more likely to have a

401K,

58.1% more likely to have an Auto Loan, 54.1% more likely to Invest/Trade Stocks Online, 1.5% less

likely to pay with their Debit Card.

96,045,671

68,738,660

52,492,201

29.7%

30,649,144 17.4%

19.7%

L 12.2%
13.6%

PR 11.3%
13.0%
JERELS  10.5%

19.8%
10.2%

10.8%
7%

mUSA

Financial Services Has and/or Uses: Adults 25 - 64

13.

.29
10.0% 9.9% 7 gor
i 4.4% 4.4%

Money  Studentloan Refinanced Certificates of Personal Loan  Home

Savings Credit Card Online Mobile Online Bill Home Auto Loan
Account card Account Banking Banking Paying Mortgage Market Home Deposit (CDs) Improvement
Account Mortgage Loan or Home
Equity Loan

Checking  Debit or ATM

B who use USAA for their Auto and/or Homeowners Insurance HUSA

Professional Services Used*: Adults 25 - 64

Tax Preparation Service

Online Investing / Stock Trading

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce / Family Attorney

46,751,043 26.5%

30,617,793 17.3%

15.8%
11.2%

27,838,632

67

2 199
15,065,540 8.5%
6.6%

12,412,824 XS
8.1%
3.4%
1=1.7%

. (*Past 12 Months)
1.5%
B who use USAA for their Auto and/or Homeowners Insurance HUSA
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Adults 25 - 64 who use STATE FARM for their Auto and/or Homeowners Insurance spend an average of 2 days, 22
& St t F ® hours, 48 minutes and 22 seconds each week with All Forms of Media.

a e ar m 89.1% of Adults 25 - 64 who use STATE FARM for their Auto and/or Homeowners Insurance spend an avg. of 8 hours and 49 minutes
each week listening to All Local AM/FM Radio, representing 11.1% of total time spent with all forms of Media.

Weekly
Reach ¢

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

Concurre
Usage 53.0%
UsA

who use STATE FARM for
their Auto andfor

Homeowners| mm
58,

LI 57.8%
BX..
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Weekly H:M:
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26.1%
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&

® who use STATE FARM for their Auto and/or Homeowners Insurance m USA
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USA

Weekly

Reach ¢

% of Total
Weekly H:M:

pﬁaﬁﬁﬂflyi ) hours, 35 minutes and 47 seconds each week with All Forms of Media.

Adults 25 - 64 who use PROGRESSIVE for their Auto and/or Homeowners Insurance spend an average of 2 days, 21

82.9% of Adults 25 - 64 who use PROGRESSIVE for their Auto and/or Homeowners Insurance spend an avg. of 8 hours and 11 minutes
each week listening to All Local AMI/FM Radio, representing 9.8% of total time spent with all forms of Media.

= gyl

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

Usage 53.0%
UsA

who use PROGRESSIVE for
their Auto andfor

Homemrsu rance

P 28.2% 28.2%

USA Projection
All Graphs and soefo.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Adults 25 - 64 who use GEICO for their Auto and/or Homeowners Insurance spend an average of 2 days, 17 hours, 31
minutes and 52 seconds each week with All Forms of Media.

84.9% of Adults 25 - 64 who use GEICO for their Auto and/or Homeowners Insurance spend an avg. of 7 hours and 42 minutes each
week listening to All Local AM/FM Radio, representing 10.% of total time spent with all forms of Media.

95.0%

Weekly
Reach ¢

Avg. H:M:5/week with All Forms of
F Media: Adults 18 or older
B82.3%

Concurre
Usage 53.0%
UsA

who use GEICO for their
Auto and for Homeowners

Insurance w
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Weekly H:M:
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Adults 25 - 64 who use ALLSTATE for their Auto and/or Homeowners Insurance spend an average of 2 days, 23 hours,
39 minutes and 7 seconds each week with All Forms of Media.
@ A I I sta te ® 87.7% of Adults 25 - 64 who use ALLSTATE for their Auto and/or Homeowners Insurance spend an avg. of 8 hours and 1 minutes each
week listening to All Local AM/FM Radio, representing 9.8% of total time spent with all forms of Media.

Weekly

Reach ¢

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

Concurre
Usage
wh
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0 ATE for
th ndfor
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Adults 25 - 64 who use USAA for their Auto and/or Homeowners Insurance spend an average of 3 days, 1 hours, 31
“ ® minutes and 18 seconds each week with All Forms of Media.
§ \ 86.% of Adults 25 - 64 who use USAA for their Auto and/or HomeownersInsurancespend an avg. of 8 hours and 2 minutes each week
listening to All Local AM/FM Radio, representing 9.4% of totaltime spent with all forms of Media.

Weekly

Reach ¢

7.

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

Usage 53.0%
UsA

who use USAA for their
Auto and for Homeowners
Insurance
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Adults 25 - 64 who use STATE FARM for their Auto and/or Homeowners Insurance spend an average of 2 days, 1 hours,
& St te F rm® 23 minutes and 23 seconds each week with All Forms of Ad-Supported Media.
a a 84.8% of Adults 25 - 64 who use STATE FARM for their Auto and/or Homeowners Insurance spend an avg. of 8 hours and 11 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 14.1% of total time spent with all forms of Ad-Supported Medi

Weekly
Reach %:

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older
B7.8%

‘Concurr:
usage 58.6%
usA

who use STATE FARM for
their Auto and/or
Homeowners|Insurance

% of Total
Weekly H:M:

62.4%
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Adults 25 - 64 who use PROGRESSIVE for their Auto and/or Homeowners Insurance spend an average of 2 days, 1
" hours, 23 minutes and 11 seconds each week with All Forms of Ad-Supported Media.
m ” 5” EII/ V[ 80.1% of Adults 25 - 64 who use PROGRESSIVE for their Auto and/or Homeowners Insurance spend an avg. of 7 hours and 51 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 12.7% of total time spent with all forms of Ad-Supported Med

EXosox Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

‘Concurr:
usage 58.6%
UsA

who use PROGRESSIVE for
their Auto and/or
% of Total HomeownersInsurance
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Adults 25 - 64 who use GEICO for their Auto and/or Homeowners Insurance spend an average of 1 days, 21 hours, 42
minutes and 5 seconds each week with All Forms of Ad-Supported Media.
81.1% of Adults 25 - 64 who use GEICO for their Auto and/or Homeowners Insurance spend an avg. of 6 hours and 56 minutes each

week listening to Local Ad-Supported AM/FM Radio, representing 12.3% of total time spent with all forms of Ad-Supported Media.

Weekly

Reach %:

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

Concurr:
Usage 58.6%

who use GEICO for their USA
Autoandfor Homeowners
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Q) Allstate.

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:

Adults 25 - 64 who use ALLSTATE for their Auto and/or Homeowners Insurance spend an average of 2 days, 2 hours, 0
minutes and 3 seconds each week with All Forms of Ad-Supported Media.

82.9% of Adults 25 - 64 who use ALLSTATE for their Auto and/or Homeowners Insurance spend an avg. of 7 hours and 20 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 12.2% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

Concurr:
usage 58.6%

who use ALLSTATE for UsA
their Auto and/or
Homeowners|Insurance
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Adults 25 - 64 who use USAA for their Auto and/or Homeowners Insurance spend an average of 2 days, 0 hours, 59
minutes and 26 seconds each week with All Forms of Ad-Supported Media.

81.8% of Adults 25 - 64 who use USAA for their Auto and/or Homeowners Insurance spend an avg. of 7 hours and 7 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 11.9% of total time spent with all forms of Ad-Supported Media.

..

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

Concurr:
usage 58.6%

who use USAA for their UsA
Auto andfor Homeowners

% of Total Insurance
Weekly H:M:
m_!i-?% 5.5
s
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Adults 25 - 64 who use STATE FARM for their Auto and/or Homeowners Insurance spend an average

(% State Farm@ of 7 hours and 3 minutes each day with All Forms of Ad-Supported Media. 84.8% listen to Local

AM/FM Radio for an avg. of 70.2 minutes/day. (Local Radio delivers 14.1% of Time with Ad-Supported Media.)

Top-l.? All ﬁorms of Media (Persons & % Reach): Adults 25 - 64 Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
[Average Week] Totol Persons” % Time Spent: Averﬂ Dug

Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs {Weekly Drivers)

Lo e R e PN

Billboards & Signs Billboards & Signs
: Local AM/FM Radio {Weekly Drivers) Local AM/FM Radio (Weekly Drivers)
Email/Text/IM/Zoom,etc. (Personal & Work) 42 9 b 24 307 75.7 544 Non-Premium Cable 71.6 54.5
Banking/Fina ncial/Real Estate (Websites/Apps) - 82 %, Local TV Stations TV Networks
- . : 89.3 Search Games/ 87.0 Search
News/Weather /Sports (Websites/Apps) > kg 20, 1% Avg. Hours+Minutes/day with All (Google, Fantasy/ (Google,
Facebook 382 %, Forms of Media: Adults 25 - 64 m Bing, etc.) Betting Bing, etc.) Instagram
i e ' Facebook 282 Facebook 28.7 257
Games/Fantasy/Betting Sites NEE '. 0 6 74 449 46.4
; G -
e PRy JEEEN o _-- Games/ .. o
Gas Stations/Convenience Stores m usage 53.0% m Non-Premium Cable TV | Email/Text/IM/ Email/Text/IM/  Fantas... :
who use STATE FARM for USA Networks Zoom,etc. Instagr... Local TV Stations Zoom,etc. Betting
JEEET M their Auto and/or 83.1 (Personal & Work) | 22.8 84.2 {(Personal & Work)  Sites
Homeowners Insurance
Non-Premium Cable TV Networks (S ) 6 40 14.80
B who use STATE FARM for their Auto and/or Homeowners Insurance BUSA = who use STATE FARM for their Auto and/or Homeowners Insurance mUSA
Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 25 - 64 Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
{Average Week) Total Persons: % Time Spent [Average Day)
Grocery Stores 167,743 ? a qQ 0%
" Billboards & Signs Billboards & Signs
Lol A Rt Y LT 13.3% Local AM/FM Radio (Weekly Drivers) Local AM/FM Radio {Weekly Drivers)
News/Weather/Sports (Websites/Apps) 2.8% 70.2 4.4 Non-Premium Cable 65.9 54.5
Email/Text/IM/Zoom,ete. (Personal & work)  EASSA0- ¥ a5 Local TV Stations TV Networks
i : nEn 26.4 83.4
Facebook Ak 4.9% Avg. Hours+Minutes/day with All  PEi"s YouTube Search Searclh Ym.TJbe
NE—— Forms of Ad-Supported Media: Video (Google, (_Goog € ViED
0 ke 62, 4% Adults 25 - 64 12.3% Facebook 304 Bing, etc.) Fac::book Bing, etc.) 28.2
I 2 € .50 News/ Shop... News/
Non-Premium Cable TV Networks M mlm- ?848?" 11.4% Email/Text/  Shopp... Weather... EmailfText/IM/| (incl. Weather...
Shopping (incl. Food/Auctions/T ravel, etc.) m usage 5 died m Non-Premium Cable IM/Zoom,etc. (incl. Zoom,etc. Food/
e 'm who use STATE FARM for UsA TV Networks (Personal & Food/ | Inst... | Groc... Local TV Stations (Personal & Inst... Groc...
nstagram PN TRT . 46,1% their Auto and/or 5 80.4 Work) Auctio... | 17.3 | Stores 80.7 Work) .. 19.5 Stores
0 Homeowners Insurance
YouTube Video 76,814 81p A [ 74 3.0%
mwho use STATE FARM for their Auto and/or Homeowners Insurance mUSA ® who use STATE FARM for their Auto and/or Homeowners Insurance HUSA
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Adults 25 - 64 who use PROGRESSIVE for their Auto and/or Homeowners Insurance spend an average

Pﬂagﬂﬂﬂyf | of 7 hours and 3 minutes each day with All Forms of Ad-Supported Media. 80.1% listen to Local
. . . ) . . dia.)

AM/FM Radio for an avg. of 67.3 minutes/day. (Local Radio delivers 12.7% of Time with Ad-Supported Me

Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 64 Top -13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
[Average Week] Total Persons: % Time spent: (Average Day)
Grocery Stores c p : - 95. 0% b
Search (Google, Bing, etc.) 2 4.9%
Billboards & Signs (Weekly Drivers) > = . - q % 9,30,
: ’ o Billboards & Signs Billboards & Signs
Local AM/FM Radio 97 &b 26.0% m Local AM/FM Radio (Weekly Drivers) Local AM/FM Radio [Weekly Drivers)
Email/Text,/IM/Zoom,etc. (Personal & Work) 18 9 - A . m NowPremium Cable 70.2 58.2 Non-Premium Cable 716 545
Banking/Financial/Real Estate [Websites/Apps) ¥ 3162 %, TV Netwaorks ™ N;;‘gﬂfks )
; : . Search B Searc
News/Weather/Sports (Websites/Apps) a1 =07 9EQ 80 1% Avg. Hours+Minutes/day with All m £ (Google (Google
o T i PR o™ of e Aduts 2564 fing tc) | nstagram Bing.etc)  instogram
2749 2lE 6 30 g0z Facebook ! Facebook 28.7 257
Games/Fantasy/Betting Sites nee ebo E o m 46.9 = ) 46.4 ’ ’
; Groc...
T NSRS M G,u,,mm,- m Email/Text/IM/ Games/ Ne... Str(()]rces
Gas Stations/Convenience Stores m Usage 53.0% m Zoom,etc. a... Email/Text/IM/ Fantas.. W.. =~
etn who use PROGRESSIVE for UsA m Local TV Stations (Personal & Work) i po. Local TV Stations Zoom,etc. Betting
S dnil 100 230 obe 6. 8% Bl STl 4,4% 74.7 405 Site: 84.2 (Personal & Work)  Sites  (W... |B=
Homeowmers Insurance
Non-Premium Cable TV Networks | TP I 6. A0 14,89
who use PROGRESSIVE for their Auto and/or Homeowners Insurance muUsa u who use PROGRESSIVE for their Auto and/or Homeowners Insurance mUSA
Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 25 - 64 Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
{average Week) Total Persons: % Time Spent: (Average Day)
Grocery Stores 167 743 7' = 95.0%
Billboards & Signs (Weekly Drivers) He a
: FELEEEN: R LLE% Billboards & Signs Billboards & Signs
Local AM/FM Rocio P Lt O 1 13.3% Local AM/FM Radio (WeeKly Drivers) Local AM/FM Radio {WeeKly Drivers)
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Adults 25 - 64 who use GEICO for their Auto and/or Homeowners Insurance spend an average of 6
GEI' 0 hours and 31 minutes each day with All Forms of Ad-Supported Media. 81.1% listen to Local AM/FM
® Radio for an avg. of 59.5 minutes/day. (Local Radio delivers 12.3% of Time with Ad-Supported Media.)
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Adults 25 - 64 who use ALLSTATE for their Auto and/or Homeowners Insurance spend an average of 7
hours and 8 minutes each day with All Forms of Ad-Supported Media. 82.9% listen to Local AM/FM
Radio for an avg. of 62.9 minutes/day. (Local Radio delivers 12.2% of Time with Ad-Supported Media.)

() Allistate.
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W Adults 25 - 64 who use USAA for their Auto and/or Homeowners Insurance spend an average of 6

\~ § U SAA® hours and 59 minutes each day with All Forms of Ad-Supported Media. 81.8% listen to Local AM/FM

Radio for an avg. of 61.1 minutes/day. (Local Radio delivers 11.9% of Time with Ad-Supported Media.)
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o StateFarm-

36,018,350 or 84.8% of Adults 25 - 64 who use STATE FARM for their Auto and/or Homeowners
Insurance listen to Ad-Supported Local AM/FM Radio for an average of 70.2 minutes every day
representing 40.3% of all time spent daily with Ad-Supported Audio.
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PROGRESSIVE

Avg. Week All Audio (Persons & % Reach): Adults 25 - 64
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= who use PROGRESSIVE for their Auto and/or Homeowners Insurance

20,583,197 or 80.1% of Adults 25 - 64 who use PROGRESSIVE for their Auto and/or Homeowners
Insurance listen to Ad-Supported Local AM/FM Radio for an average of 67.3 minutes every day
representing 39.6% of all time spent daily with Ad-Supported Audio.
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GEICO

18,776,481 or 81.1% of Adults 25 - 64 who use GEICO for their Auto and/or Homeowners Insurance
listen to Ad-Supported Local AM/FM Radio for an average of 59.5 minutes every day representing
39.% of all time spent daily with Ad-Supported Audio.
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16,573,664 or 82.9% of Adults 25 - 64 who use ALLSTATE for their Auto and/or Homeowners

@ AI IState Insurance listen to Ad-Supported Local AM/FM Radio for an average of 62.9 minutes every day
® 1 H . . .

representing 38.3% of all time spent daily with Ad-Supported Audio.
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”?ﬁ

N USAA®

12,005,302 or 81.8% of Adults 25 - 64 who use USAA for their Auto and/or Homeowners Insurance
listen to Ad-Supported Local AM/FM Radio for an average of 61.1 minutes every day representing
39.6% of all time spent daily with Ad-Supported Audio.
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36,018,350 or 84.8% of Adults 25 - 64 who use STATE FARM for their Auto and/or Homeowners
& State Faer Insurance listen to Ad-Supported Local AM/FM Radio for an average of 70.2 minutes every day

representing 40.3% of all time spent daily with Ad-Supported Audio.

84.8%
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.‘ 20,583,197 or 80.1% of Adults 25 - 64 who use PROGRESSIVE for their Auto and/or Homeowners
P””Gﬁ[l '/V[ Insurance listen to Ad-Supported Local AM/FM Radio for an average of 67.3 minutes every day

representing 39.6% of all time spent daily with Ad-Supported Audio.
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18,776,481 or 81.1% of Adults 25 - 64 who use GEICO for their Auto and/or Homeowners Insurance
GEI' 0 listen to Ad-Supported Local AM/FM Radio for an average of 59.5 minutes every day representing
® - - -

39.% of all time spent daily with Ad-Supported Audio.
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16,573,664 or 82.9% of Adults 25 - 64 who use ALLSTATE for their Auto and/or Homeowners
A I IState Insurance listen to Ad-Supported Local AM/FM Radio for an average of 62.9 minutes every day
®

representing 38.3% of all time spent daily with Ad-Supported Audio.
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W U S ! ! ® 12,005,302 or 81.8% of Adults 25 - 64 who use USAA for their Auto and/or Homeowners Insurance

listen to Ad-Supported Local AM/FM Radio for an average of 61.1 minutes every day representing
39.6% of all time spent daily with Ad-Supported Audio.

Weekly 81.8% 82.2% Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 25 - 64
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Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64
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36,018,350 or 84.8% of Adults 25 - 64 who use STATE FARM for their Auto and/or Homeowners Insurance
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Pop
Contemporary Hit Radio, Classic Rock, and Country.
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PROGRESSIVE

Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64

[Average Wieek)
Adult Contemporary
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Pop Contemporary Hit Radio
Classic Rock
MNews/Talk/Information
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Alternative

Urban AC
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20,583,197 or 80.1% of Adults 25 - 64 who use PROGRESSIVE for their Auto and/or Homeowners
Insurance listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Classic Hits, Country, and Classic Rock.
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GEICO

Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64

lAverage Wek)
Adult Contemporary

Classic Hits

Pop Contemporary Hit Radio
Classic Rock
MNews/Talk/Information
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18,776,481 or 81.1% of Adults 25 - 64 who use GEICO for their Auto and/or Homeowners Insurance listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit
Radio, Classic Hits, Classic Rock, and Country.
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16,573,664 or 82.9% of Adults 25 - 64 who use ALLSTATE for their Auto and/or Homeowners Insurance

@ A I IState listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Pop
® . . .

Contemporary Hit Radio, Classic Rock, and Country.
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¥\ USAA®

Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64
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12,005,302 or 81.8% of Adults 25 - 64 who use USAA for their Auto and/or Homeowners Insurance listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Classic
Hits, Pop Contemporary Hit Radio, and Country.
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o> StateFarm-

28,104,374 or 66.2% of Adults 25 - 64 who use STATE FARM for their Auto and/or Homeowners
Insurance watch Ad-Supported Local TV Stations for an average of 86.4 minutes every day
representing 31.3% of all time spent daily with Ad-Supported Video.
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PROGRESSIVE

15,371,320 or 59.8% of Adults 25 - 64 who use PROGRESSIVE for their Auto and/or Homeowners
Insurance watch Ad-Supported Local TV Stations for an average of 71.9 minutes every day
representing 27.4% of all time spent daily with Ad-Supported Video.
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GEICO.

Avg. Week All Video (Persons & % Reach): Adults 25 - 64
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Video: Adults 25 - 64

13,228,987 or 57.2% of Adults 25 - 64 who use GEICO for their Auto and/or Homeowners Insurance
watch Ad-Supported Local TV Stations for an average of 81.8 minutes every day representing 29.9%
of all time spent daily with Ad-Supported Video.
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Q) Allstate.
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13,830,969 or 69.2% of Adults 25 - 64 who use ALLSTATE for their Auto and/or Homeowners
Insurance watch Ad-Supported Local TV Stations for an average of 80.2 minutes every day

representing 27.7% of all time spent daily with Ad-Supported Video.
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8,347,743 or 56.9% of Adults 25 - 64 who use USAA for their Auto and/or Homeowners Insurance

\. N \\ U SAA® watch Ad-Supported Local TV Stations for an average of 80.8 minutes every day representing 26.6%
of all time spent daily with Ad-Supported Video.

Avg. Week A{!m\gdeo (Persons & % Reach): Adults 25 - 64 Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
Local TV Stations o m
Non-Premium Cable TV... 1% 23.1% o . . Amazon
et o el vine
YouTube Video YouTube IMDb/

38.6 36.7

Non-Premium Cable TV Non-Premium Cable TV
Networks Hulu/Hulu + Networks

056 Live TV (any ] 87.0

=
[~
jon
e

g

Netflix Video FireTV
299 28.2 276

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel

TikTok m—mw Hours+inutes,/day with
Hulu/Hulu + Live TV (any Hulu) mm Video: Adults 25 - 64
ApPIETV+,fubo, Pluto, Tubi, tc. T SR U o

'S
o
ES

Hulu) Roku +
Netflix FOIWRUISES The Roku  TikTok

35.1 : LVEINVAEARVS Channel ~ 13.5
. Hulu)
i oy Disney+
oimey  FEE — s omium | o | 111
Peacock  phIES2AS St _ YouTube e : Premium + P...

Local TV Stations Video AppleTv Local TV Stations Cable TV . +
22.8%
Premium Cable TV Networks mm o e v 87.2 30.8 84.2 Networks .. Peacock 8.

Auto and for Homeowners

paramount: PP — 1531

e

2.2%
mwho use USAA for their Auto and/or Homeowners Insurance mUSA B who use USAA for their Auto and/or Homeowners Insurance W USA
Avg. Week Ad- Suggorted Video (Persons & % Reach): Adults 25 - 64 %mAvg. Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
Local TV Stations - o] mﬂ;

e
=
S
2R

Non-Premium Cable TV... o
YouTube Video m
ok BRERRER
Hulu/Hulu + Live TV (any Hulu) m
Amazon Prime/IMDb/FireTV m
FErEods Avg. Hours+Minutes/day with Ad-

Amazon
Prime/
YouTube IMDb/

. Video FireTV
Amazon Prime/ | YouTube 28.2 27.5

IMDb/FireTV Video
495 31.0

Huluy/

Roku + The Roku Channel m m Supported Video: Adults 25 - 64 4, TikTok Pa.. Hulu + | TikTok
AppleTV+,fubo, Pluto, Tubi, etc. m %, Non-Premium Hulu/Hulu ' 100 a Non-Premium LiveTv | 135
. Cable TV Local TV + Live TV Cable TV (any
oiener PR 155 a37 W . . ons [
) . Networks Stations {any Hulu) | Ro... | P... | A.. Networks Local TV Stations = Hulu) Pa...
Netflix i 809 . (00cc | 88.6 80.8 229 +o |47 |+ 83.4 80.7 21.7 +
Premium Cable TVNeworks [y 8:8% Ao forHomeoumers s 0.6%
m who use USAA for their Auto and/or Humeownelrnsmiﬁ;a?a nce m USA H who use USAA for their Auto and/or Homeowners Insurance HUSA
USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 905 soeﬁ * Share of Eve ryt hing
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908 - for Anything .

(Auto insurance provider for household (HHLD): USAA OR Homeowners/renters insurance provider for household (HHLD): USAA)




o StateFarm'

Local TV Station Programs (Persons & % Reach): Adults 25 - 64

{average week)

Sports
Comedies

Local Mews - Evening

Totol Persons:

28,104,374 or 66.2% of Adults 25 - 64 who use STATE FARM for their Auto and/or Homeowners
Insurance watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local
News - Evening, Local News - Morning, Movies, and Dramas.
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PROGRESSIVE

Local TV Station Programs (Persons & % Reach): Adults 25 - 64

{average week)
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Local Mews - Evening
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Local News - Morning
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Documentaries
Food/Cooking Shows
Mystery/Suspense/Crime
Game Shows
National/Network News

Local News - Late

15,371,320 or 59.8% of Adults 25 - 64 who use PROGRESSIVE for their Auto and/or Homeowners
Insurance watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Morning, Comedies, Local News - Evening, Movies, and Dramas.
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GEICO

Local TV Station Programs (Persons & % Reach): Adults 25 - 64

{average week)
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Local Mews - Evening
Movies

Local News - Morning
Dramas
Documentaries
Food/Cooking Shows

Mystery/Suspense/Crime

13,228,987 or 57.2% of Adults 25 - 64 who use GEICO for their Auto and/or Homeowners Insurance
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Comedies, Local
News - Morning, Local News - Evening, and Dramas.
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Local TV Station Programs (Persons & % Reach): Adults 25 - 64

{average week)
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Local Mews - Evening
Movies

Local News - Morning
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Documentaries
Food/Cooking Shows
Mystery/Suspense/Crime
Game Shows

National/Network News

Allstate.

13,830,969 or 69.2% of Adults 25 - 64 who use ALLSTATE for their Auto and/or Homeowners
Insurance watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Comedies, Movies, Local News - Morning, and Dramas.
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Local TV Station Programs (Persons & % Reach}: Adults 25 - 64
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8,347,743 or 56.9% of Adults 25 - 64 who use USAA for their Auto and/or Homeowners Insurance
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Morning,

Comedies, Movies, Local

News - Evening, and Dramas.
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31,187,332 or 73.4% of Adults 25 - 64 who use STATE FARM for their Auto and/or Homeowners
Insurance use Ad-Supported Social Media for an average of 134.3 minutes every day representing
25.5% of all time spent daily with Ad-Supported Digital Media.
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19,501,420 or 75.9% of Adults 25 - 64 who use PROGRESSIVE for their Auto and/or Homeowners

MHGEE’I/V[ ' Insurance use Ad-Supported Social Media for an average of 140.2 minutes every day representing

25.5% of all time spent daily with Ad-Supported Digital Media.
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GEICO.

Avg. Week AHT Qigital (Persons & % Reach): Adults 25 - 64

Search [Google, Bing, etc.)

Social Media

Email/Text/IM/Zoom,etc. (Personal & Work)
Banking/Financial /Real Estate (Websites/Apps)
News/Weather /Sports (Websites/Apps)

OTT TV Streaming Services

Streaming Audio [Local Radiof ...

Games/Fantasy/Betting Sites

Shopping (incl. Food/Auctions/Travel, etc.)
YouTube/TikTok, etc.

Local TV Streaming

Online Classes, Schools, Colleges, Universities

Mon-Premium+Premium Cable Streaming

154,969,010

145,289 34

AT —

M who use GEICO for their Auto and/or Homeowners Insurance

19,249,937 or 83.2% of Adults 25 - 64 who use GEICO for their Auto and/or Homeowners Insurance
use Ad-Supported Social Media for an average of 119.3 minutes every day representing 22.9% of all
time spent daily with Ad-Supported Digital Media.

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Avg. Week Ad-Supported Digital (Persons & % Reach): Adults 25 - 64
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Q) Allstate.

Avg. Week AHT Qigital (Persons & % Reach): Adults 25 - 64

Search [Google, Bing, etc.)

Social Media

Email/Text/IM/Zoom,etc. (Personal & Work)
Banking/Financial /Real Estate (Websites/Apps)
News/Weather /Sports (Websites/Apps)

OTT TV Streaming Services

Streaming Audio [Local Radiof ...

Games/Fantasy/Betting Sites

Shopping (incl. Food/Auctions/Travel, etc.)
YouTube/TikTok, etc.

Local TV Streaming

Online Classes, Schools, Colleges, Universities

Mon-Premium+Premium Cable Streaming

154969 0F0

145,289 3p4

P —1

M who use ALLSTATE for their Auto and/or Homeowners Insurance

15,151,293 or 75.8% of Adults 25 - 64 who use ALLSTATE for their Auto and/or Homeowners
Insurance use Ad-Supported Social Media for an average of 146. minutes every day representing
26.6% of all time spent daily with Ad-Supported Digital Media.

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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X USAA®

11,227,873 or 76.5% of Adults 25 - 64 who use USAA for their Auto and/or Homeowners Insurance
use Ad-Supported Social Media for an average of 114.7 minutes every day representing 20.7% of all
time spent daily with Ad-Supported Digital Media.

Avg. Week All ngfta! (Persons & % Reach): Adults 25 - 64

Total Persons:

Search (Google, Bing, etc.)

Social Media

Email/Text/IM/Zoom,etc. (Personal & Work)
Banking/Financial fReal Estate (Websites/Apps)
News/Weather /Sports (Websites/Apps)

OTT TV Streaming Services

Streaming Audio [Local Radio/...

Games/Fantasy/Betting Sites

Shopping (incl. Food/Auctions,/T ravel, etc.)
YouTube/TikTok, etc.

Local TV Streaming

Online Classes, Schools, Colleges, Universities

Mon-Premium+Premium Cable Streaming
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Avg. Week Ad-Supported Digital (Persons & % Reach): Adults 25 - 64

Search [Google, Bing, etc.)
News/Weather/Sports (Websites/Apps)
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> StateFarm

Avg. Week All Social Medfa (Persons & % Reach): Adults 25 - 64

Total Persons:

Facebook
Instagram
YouTube Video
TikTok

Twitter
Linkedin
Reddit
Pinterest
Snapchat
WhatsApp

Others(Rumble, Twitch,Gab, Par...
Blogs/Message Boards (read...

tumblr

mwho use STATE FARM for their Auto and/or Homeowners Insurance m USA

B &

of all time spent daily with Ad-Supported Social Media.

31,187,332 or 73.4% of Adults 25 - 64 who use STATE FARM for their Auto and/or Homeowners
Insurance use Ad-Supported Facebook for an average of 36.8 minutes every day representing 29.2%
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PROGRESSIVE

Avg. Week All Social Medfa (Persons & % Reach): Adults 25 - 64

Total Persons:

Facebook
Instagram
YouTube Video
TikTok

Twitter
Linkedin
Reddit
Pinterest
Snapchat
WhatsApp

Others(Rumble, Twitch,Gab, Par...
Blogs/Message Boards (read...

tumblr

m who use PROGRESSIVE for their Auto and/or Homeowners Insurance

19,501,420 or 75.9% of Adults 25 - 64 who use PROGRESSIVE for their Auto and/or Homeowners
Insurance use Ad-Supported Facebook for an average of 40.2 minutes every day representing 29.7%
of all time spent daily with Ad-Supported Social Media.
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17,475,727 or 75.5% of Adults 25 - 64 who use GEICO for their Auto and/or Homeowners Insurance
use Ad-Supported Facebook for an average of 34.1 minutes every day representing 28.8% of all time
spent daily with Ad-Supported Social Media.

GEICO

Avg. Week All Social Medm (Persons & % Reach): Adults 25 - 64
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Q) Allstate.

Avg. Week All Social Media (Persons & % Reach): Adults 25 - 64

Facebook
Instagram
YouTube Video
TikTok

Twitter
Linkedin
Reddit
Pinterest
Snapchat
WhatsApp

Others(Rumble, Twitch, Gab,Par...
Blogs/Message Boards (read...

tumblr

Total Persons:
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Avg. Hours+Minutes/day with all

14,621,020 or 73.1% of Adults 25 - 64 who use ALLSTATE for their Auto and/or Homeowners

Insurance use Ad-Supported Facebook for an average of 42.1 minutes every day representing 30.1%
of all time spent daily with Ad-Supported Social Media.

Social Media: Adults 25 - 64

‘who use ALLST ATE for their
Auto and for Homeowners
Insurance

mwho use ALLSTATE for their Auto and/or Homeowners Insurance

usa

mUSA

Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

&
J
A

i
o=~
=
e e

)

=

=,
o
S

Facebook
50.2

YouTube Video
319

Instagram
30.3

TikTok
16.0

Reddit
5.6

Snapc... Linke...
44 4

Pinter... |W... E
43 2. !I

Facebook
46.4

YouTube Video
28.2

Instagram
25.7

TikTok
13.5

LinkedIn
58

Pinter...
47

Snapc...

Twi...
6.5

Reddit
5.0

m who use ALLSTATE for their Auto and/or Homeowners Insurance

mUSA

Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 25 - 64

Facebook
Instagram
YouTube Video
TikTok

Twitter
Linkedin
Pinterest
Reddit
WhatsApp
Snapchat

Others(Rumble, Twitch, Gab,Pa...
Blogs/Message Boards (read...

tumblr

USA USA Projection

Total Persons:

m—m
_!m'

oocai 0 2020
(33 2a70a8 —100% |
B e Y .
3250838 15.6% |
PS8 s

(o 7saaza]  EXU it
L8

4. 9%,

Avg. Hours+Minutes/day with Ad-
Supported Socr'm' Medr'n :Adults 25 -

who use ALLSTATE for their
Auto and for Homeowners
Insurance

M who use ALLSTATE for their Auto and/or Homeowners Insurance

Scarborough R2 2023: Jan23-0ct23
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Qual Intab

Ol

HUSA

1,001

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

Ed
gé‘

=T
Ol g™
(e 36 [
FEe e M

!g

0.29

Facebook
421

YouTube Video
32.0

Instagram
216

TikTok
16.0

Twitter Link...
6.5 4.7

4.7 | WhatsApp

Facebook
389

YouTube Video
28.2

Instagram
B35

TikTok
13.5

LinkedIn
55

Pinter...
39

Whats...

Twi...
59

Snapc...
42

0...

Re... Tr...
3.2  Ss.

Blogs...

USA Jan23-Oct23

USA Prajection

Scarborough R2 2023: Jan23-0ct23

® who use ALLSTATE for their Auto and/or Homeowners Insurance

Qual Intab 9,908

(Auto insurance provider for household (HHLD): Allstate OR Homeowners/renters insurance provider for household (HHLD): Allsta te)

HmUSA

* Share of Everything

soefa.ai

for Anything _



%
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USAA®

6,811,501 or 46.4% of Adults 25 - 64 who use USAA for their Auto and/or Homeowners Insurance
use Ad-Supported YouTube Video for an average of 31. minutes every day representing 28.8% of all
time spent daily with Ad-Supported Social Media.
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o> StateFarm-

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 3,223,823;
Local Radio: 2,310,404; Social Media: 1,934,883; Local TV: 1,088,443; Non-Prem. Cable:
1,029,505 reaching Adults 25 - 64 who use STATE FARM for their Auto and/

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 64 who use STATE FARM for their Auto and/or
Homeowners Insurance
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PROGRESSIVE

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 1,321,981; Social Media: 1,184,687; Local TV: 583,388; Non-Prem. Cable:
572,009 reaching Adults 25 - 64 who use PROGRESSIVE for their Auto and/or

All Other Digital Media: 1,877,731,
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GEICO

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 1,213,688; Social Media: 1,185,114; Local TV: 501,225; Non-Prem. Cable:
474,312 reaching Adults 25 - 64 who use GEICO for their Auto and/or Homeow

All Other Digital Media: 1,734,922;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 64 who use GEICO for their Auto and/or
Homeowners Insurance
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() Alistate.

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 1,066,217; Social Media: 988,476; Local TV: 536,023; Non-Prem. Cable:
462,976 reaching Adults 25 - 64 who use ALLSTATE for their Auto and/or Homeo

All Other Digital Media: 1,513,281;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 64 who use ALLSTATE for their Auto and/or
Homeowners Insurance

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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USAA®

S

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 770,828; Social Media: 697,255; Non-Prem. Cable: 328,963; Local TV: 317,266
reaching Adults 25 - 64 who use USAA for their Auto and/or Homeowners

All Other Digital Media: 1,099,496;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 64 who use USAA for their Auto and/or
Homeowners Insurance
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o StateFarm

39,648,639 or 93.4% of Adults 25 - 64 who use STATE FARM for their Auto and/or Homeowners
Insurance spend an average of 54.4 minutes per day driving, seeing Billboards and Signs. 71.9%
Listen to Local Radio Stations Out-of-Home for an average of 49.6 minu

Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 64
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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PROGRESSIVE

24,510,653 or 95.4% of Adults 25 - 64 who use PROGRESSIVE for their Auto and/or Homeowners
Insurance spend an average of 58.2 minutes per day driving, seeing Billboards and Signs. 67.9%
Listen to Local Radio Stations Out-of-Home for an average of 47.5 min

Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 64
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GEICO

Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 64
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21,819,846 or 94.3% of Adults 25 - 64 who use GEICO for their Auto and/or Homeowners Insurance
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Radio Stations Qut-of-Home for an average of 42. minutes/da
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) Allstate.

(averoge week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

19,082,628 or 95.5% of Adults 25 - 64 who use ALLSTATE for their Auto and/or Homeowners
Insurance spend an average of 58.3 minutes per day driving, seeing Billboards and Signs. 70.3%
Listen to Local Radio Stations Out-of-Home for an average of 44.4 minute

Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 64

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Spotify

Drug Stores

YouTube Music

Movie Theaters

Retail Stores

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 25 - 64

(53200220 1376 . - 2:28
who use ALLSTATE for their usa
mm Auto and/or Homeowners
(2413355} 13 7o e
® who use ALLSTATE for their Auto and/or Homeowners Insurance HUSA

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

Average Day)
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Shopping Malls
21.7

Retail
Stores
8.0

Grocery
Stores
10.9

Restaurants &
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16.1

YouT...
Music

Sp...

Movie 1.0

Theaters

Gas... Dr...

M who use ALLSTATE for their Auto and/or Home
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Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 25 - 64

{averoge Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls
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Drug Stores

Movie Theaters

YouTube Music
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Totol Persons: % Time Spe:
167.743.7)9 95 0% 7.3%
154,453,759 27.50¢ 33.7%
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Y&

USAA®

14,310,724 or 97.5% of Adults 25 - 64 who use USAA for their Auto and/or Homeowners Insurance
spend an average of 56.4 minutes per day driving, seeing Billboards and Signs. 69.3% Listen to Local
Radio Stations Out-of-Home for an average of 43.1 minutes/da

Top-13 Out—of-Hame Media (Persons & % Reach): Adults 25 - 64

ot Persons:

(averoge week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Wialking in Towns, Cities, Downtown...
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i - 2:2
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o StateFarm-

12,379,013 or 29.2% of Adults 25 - 64 who use STATE FARM for their Auto and/or Homeowners
Insurance read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.7 minutes every day
representing 29.3% of all time spent daily with All forms of Print Me

Avg. Week All Print Media (Persons & % Reach): Adults 25 - 64

Total Persons:

Local Daily Mewspa per(s) (Daily+Sunday)

49 202 595
T —TT—

P —

[ozicik —szn

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

All Local Weekly Newspapers
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New York Times (Daily+Sunday)

Mew York Times (Sunday)

Wall Street Journal (Daily)

New York Times (Daily)
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Catalogs 290 050 s.gég% Auloam::c:;::;:mwners
sy i) EESE i %

® who use STATE FARM for their Auto and/or Homeowners Insurance

Avg. Hours+Minutes/day with All
Print Media: Adults 25 - 64

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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PROGRESSIVE

Avg. Week All Print Media (Persons & % Reach): Adults 25 - 64

Total Persons:

Local Daily Mewspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

All Local Weekly Newspapers

Books

Magazines

New York Times (Daily+Sunday)

Mew York Times (Sunday)

Wall Street Journal (Daily)

New York Times (Daily)

m-i 5%
5532001 = AP

Catalogs

USA Today (Daily)

® who use PROGRESSIVE for their Auto and/or Homeowners Insurance

6,357,975 or 24.7% of Adults 25 - 64 who use PROGRESSIVE for their Auto and/or Homeowners
Insurance read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.8 minutes every day
representing 28.4% of all time spent daily with All forms of Print Me

% Time 5

[6.80¢ ]

R

Avg. Hours+Minutes/day with All
Print Media: Adults 25 - 64

who use PROGRESSIVE for their
Auto and for Homeowners
Insurance

HUSA

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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9.3
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 25 - 64
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Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs) 49 722 845
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New York Times (Daily+Sunday)
New York Times (Sunday)

Wall Street Journal (Daily)

Mew York Times (Daily)
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USsA Today (Daily)

Books
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 25 - 64
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Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

New York Times Wall Street
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GEICO

6,186,035 or 26.7% of Adults 25 - 64 who use GEICO for their Auto and/or Homeowners Insurance
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.3 minutes every day representing
31.% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 25 - 64

Local Daily Mewspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

All Local Weekly Newspapers
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Wall Street Journal (Daily)

New York Times (Daily)
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USA Today (Daily)

Total Persons:
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Avg. Hours+Minutes/day with All
Print Media: Adults 25 - 64

who use GEICO for their Auto USA

and/or Homeowners Insurance

mwho use GEICO for their Auto and/or Homeowners Insurance [ JULTY

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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m who use GEICO for their Auto and/or Homeowners Insurance
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 25 - 64
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Local Daily Newspa per(s) (Daily
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P — 5 VT
m
m_m_

R

=
=
s

USA Today (Daily)

B.7
New York Times Wiall Street
(Sunday) Journal (Daily)
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Q) Alistate.

6,069,213 or 30.4% of Adults 25 - 64 who use ALLSTATE for their Auto and/or Homeowners Insurance
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.2 minutes every day representing
31.6% of all time spent daily with All forms of Print Media

Avg. Week All Print Media (Persons & % Reach): Adults 25 - 64

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising [excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

All Local Weekly Newspapers

Books

Magazines

New York Times (Daily+Sunday)

Mew York Times (Sunday)

Wall Street Journal (Daily)

Totol Persons:

Avg. Hours+Minutes/day with All
Print Media: Adults 25 - 64

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

% Time 5
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s Ty sty ERTTO i ¥t
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 25 - 64

rm;éwgr. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Direct Mail Advertising (excluding Catalogs) 0%
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. New York Times New York Times e
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- : Avg. Hours+Minutes/day with Ad- A Local Daily
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71
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e oreimes 01 PP :
Direct Mail Direct Mail
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N USAA®

3,260,769 or 22.2% of Adults 25 - 64 who use USAA for their Auto and/or Homeowners Insurance
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 6.9 minutes every day representing
27.8% of all time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 25 - 64

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising [excluding Catalogs)
Local Daily Newspaper(s) (Sunday)
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New York Times (Daily)
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USA Today (Daily)
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43 802 595 28 2% |
(a0 730 ik wi P

m-m

Avg. Hours+Minutes/day with All
Print Media: Adults 25 - 64

m” 3.3% who use USAA for their Auto usa
d/for Homeowners Insurance
2 an
L >
M who use USAA for their Auto andfor Homeowners Insurance W USA

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

=
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New York Times (Sunday)
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Wall Street
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Advertising
(excluding Catalogs)
6.6

New York Times
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7.5

Local Daily
Newspaper(s)
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6.9
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New York Times
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USA Today (Daily)
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Direct Mail
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[excluding
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7.0

m who use USAA for their Auto and/or Homeowners Insurance

HUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 25 - 64

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

All Local Weekly Newspapers

Magazines

MNew York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

New York Times (Daily)
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USA Today (Daily)
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USA USA Projection

Scarborough R2 2023: Jan23-Oct23

Total Persons:

Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

_1 Wit B
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 25 - 64
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(Auto insurance provider for household (HHLD): USAA OR Homeowners/renters insurance provider for household (HHLD): USAA)
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