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MATTRESSFIRM

1.5% or 3,990,147 of USA Adults 18 or older Purchased a New Mattress from MATTRESS FIRM in 2023.
Typical Adults 18 or older who Purchased a New Mattress from MATTRESS FIRM in 2023 are 48.7 years old
(.9% older than average) and have a $106,027 (18.1% higher than average) annual household income.
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® .7% or 1,806,233 of USA Adults 18 or older Purchased a New Mattress from IKEA in 2023.
Typical Adults 18 or older who Purchased a New Mattress from IKEA in 2023 are 41.1 years old (14.7%
younger than average) and have a $106,393 (18.5% higher than average) annual household income.
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HOMESTORE

.7% or 1,769,742 of USA Adults 18 or older Purchased a New Mattress from ASHLEY HOMESTORE in 2023.
Typical Adults 18 or older who Purchased a New Mattress from ASHLEY HOMESTORE in 2023 are 51. years
old (5.8% older than average) and have a $100,721 (12.2% higher than average) annual household income.
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Crate&Barrel

.5% or 1,349,948 of USA Adults 18 or older Purchased a New Mattress from CRATE & BARREL in 2023.
Typical Adults 18 or older who Purchased a New Mattress from CRATE & BARREL in 2023 are 48. years old
(.4% younger than average) and have a $141,571 (57.7% higher than average) annual household income.
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number

.3% or 661,032 of USA Adults 18 or older Purchased a New Mattress from SLEEP NUMBER in 2023.
Typical Adults 18 or older who Purchased a New Mattress from SLEEP NUMBER in 2023 are 54.7 years old
(13.4% older than average) and have a $102,754 (14.5% higher than average) annual household income.
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MATTRESSFIRM

1.5% or 3,990,147 of USA Adults 18 or older Purchased a New Mattress from MATTRESS FIRM in 2023.
Adults 18 or older who Purchased a New Mattress from MATTRESS FIRM in 2023 are 32.4% more likely to
be a college graduate, 3.% more likely to work full-time, 5.% more likely to be married, 3.4% less likely to be
a parent of 1 or more children under 18.
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.7% or 1,806,233 of USA Adults 18 or older Purchased a New Mattress from IKEA in 2023.

Adults 18 or older who Purchased a New Mattress from IKEA in 2023 are 21.3% more likely to be a college

graduate, 20.5% more likely to work full-time, 10.6% more likely to be married, 49.% more likely to be a

parent of 1 or more children under 18.
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.7% or 1,769,742 of USA Adults 18 or older Purchased a New Mattress from ASHLEY HOMESTORE in 2023.
0 A hl Adults 18 or older who Purchased a New Mattress from ASHLEY HOMESTORE in 2023 are 7.9% more likely
S ey to be a college graduate, 20.7% more likely to work full-time, 32.3% more likely to be married, 11.9% more
likely to be a parent of 1 or more children under
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.5% or 1,349,948 of USA Adults 18 or older Purchased a New Mattress from CRATE & BARREL in 2023.

Adults 18 or older who Purchased a New Mattress from CRATE & BARREL in 2023 are 89.% more likely to be
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.3% or 661,032 of USA Adults 18 or older Purchased a New Mattress from SLEEP NUMBER in 2023.

S | ee p o num b er Adults 18 or older who Purchased a New Mattress from SLEEP NUMBER in 2023 are 9.4% less likely to be a

college graduate, 27.6% more likely to work full-time, 3.4% less likely to be married, 60.5% less likely to be a
by SELECT COMFORT .
parent of 1 or more children under 18.

iy, .
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1.5% or 3,990,147 of USA Adults 18 or older Purchased a New Mattress from MATTRESS FIRM in 2023.
Adults 18 or older who Purchased a New Mattress from MATTRESS FIRM in 2023 are 6.5% more likely to own

their home, 9.7% more likely to own a higher valued home, 7.9% more likely to have a single-family home,

MATTRESSFIRM

2.1% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older
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¢l v { ) 60.9%
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® .7% or 1,806,233 of USA Adults 18 or older Purchased a New Mattress from IKEA in 2023.

likely to have a dog.

Adults 18 or older who Purchased a New Mattress from IKEA in 2023 are 13.6% less likely to own their home,
6.3% more likely to own a higher valued home, 17.6% less likely to have a single-family home, 23.5% more

L ]
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.7% or 1,769,742 of USA Adults 18 or older Purchased a New Mattress from ASHLEY HOMESTORE in 2023.
AS e Adults 18 or older who Purchased a New Mattress from ASHLEY HOMESTORE in 2023 are 5.8% less likely to
yg own their home, 6.7% more likely to own a higher valued home, 12.% less likely to have a single-family

HOMESTORE home, 1.6% less likely to have a dog.
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Crate&Barrel

.5% or 1,349,948 of USA Adults 18 or older Purchased a New Mattress from CRATE & BARREL in 2023.
Adults 18 or older who Purchased a New Mattress from CRATE & BARREL in 2023 are 12.% more likely to own
their home, 22.5% more likely to own a higher valued home, 43.7% less likely to have a single-family home,

5.7% less likely to have a dog.
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.3% or 661,032 of USA Adults 18 or older Purchased a New Mattress from SLEEP NUMBER in 2023.
num be r Adults 18 or older who Purchased a New Mattress from SLEEP NUMBER in 2023 are 25.3% more likely to own

their home, 1.3% more likely to own a higher valued home, 1.% less likely to have a single-family home,
45.4% more likely to have a dog.

sleep e

by SELECT COMFORT
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1.5% or 3,990,147 of USA Adults 18 or older Purchased a New Mattress from MATTRESS FIRM in 2023.
MATTRESSF’RM® Adults 18 or older who Purchased a New Mattress from MATTRESS FIRM in 2023 are 6.7% less likely to
p——re look up D-I-Y advice online, 26.% less likely to always vote in local elections, 31.9% more likely to belong to

a gym, 15.9% more likely to fly domestic pas
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® .7% or 1,806,233 of USA Adults 18 or older Purchased a New Mattress from IKEA in 2023.
Adults 18 or older who Purchased a New Mattress from IKEA in 2023 are 14.8% more likely to look up D-I-Y
advice online, 3.8% less likely to always vote in local elections, 44.7% more likely to belong to a gym, 19.2%

more likely to fly domestic past yr.
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() Ashley

HOMESTORE

‘_rop-zo past 30-days Online Lifestyle Activites:

7% or 1,769,742 of USA Adults 18 or older Purchased a New Mattress from ASHLEY HOMESTORE in 2023.
Adults 18 or older who Purchased a New Mattress from ASHLEY HOMESTORE in 2023 are 2.6% less likely
to look up D-I-Y advice online, 1.9% less likely to always vote in local elections, 35.% less likely to belong to
a gym, 27.2% more likely to fly domestic p
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Crate&Barrel

.5% or 1,349,948 of USA Adults 18 or older Purchased a New Mattress from CRATE & BARREL in 2023.
Adults 18 or older who Purchased a New Mattress from CRATE & BARREL in 2023 are 19.4% more likely to
look up D-I-Y advice online, 9.6% more likely to always vote in local elections, 56.2% more likely to belong

to a gym, 45.9% more likely to fly domestic p

Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older

i ] i

Job search/  Religion/  Take Onfine Career Education  Genealegy  Electronic

Redpes/ Health Restaurant Do-lt-Yourself Online Phone  Medical Home / Fitness/Diet  Apparel /
Meal Planning Information Information /  Advice  fvideo call  Services/ Garden ideas Information Beauty ideas Postresume  Spirituality Classes  Development  (Research Invite
Sugzestions Reviews [Skyps,  Information Schools, child*s}
FaceTime, Application,
et} Finanding)
B who Purchased a New Mattress from CRATE & BARREL in 2023 HUSA

a1.4%|
37.2%
2 19.2%) .
16.53
d h

Homewerk Photography Parenting/ Online Dating
(fouoryour (snapfish, Family Advice
Shutte fly,

Political Activitys Adults 18 or older

84.3%
Registered toVote Democrat / Lean publican / Lean Independent / None
(In District of Residence) Democrat Republican of These

Presidential Elections: Always

Presidential Elections: Sometimes

Statewide Elections: Always
Statewide Elections: Sometimes

senvice Local Elections: Always
et} Local Elections: Sometimes 32.3%

mwho Purchased a New Mattress from CRATE & BARREL in 2023

n
o E

WUSA

«
@&Topao past 12-months Active Lifestyle Activites: Adults 18 or older

I | i i

18.3%|
15.3%|

gilling-  lawncare Gardening  gicyding  Swimming  Volunteer Hiking - Jogging - Bowling sewing - Belongto  Camping Fishing Gmllp Fitness Yoga- Filates
Outdoor (Flowersor Work Backpacking  Running Crfts  Heslth Club or
Cooking Vegetables) sym

M who Purchased a New Mattress from CRATE & BARREL in 2023

USsA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual intab 52

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  jsA jan23-Oct23 USA Projection

B h h

Scarborough R2 2023: lan23-Oct23

% Past 12-months Domestic Airline Trips: Adults 18 or older

Lrip m 15.8%

2 trips 15.3%

3 trips %8.2%

4 trips 21.6%
5-0 trips 37.2%
10+ trips = e % Flew Domestic past year: 57.1%

Avg. # Domestic Flights:

[ 5 34 ]
4.1% 3.7%
T U

softball -

Hunting

aduk gasketball  Camgiverof competitive  Followa Tennis  smowskiing-  Football oOrganized
Ccontinuing Aging Parent Video Gaming Weight Loss Snowboarding Baseball Road Race
education or Relative Progmm I5K,
Marathon,
B USA etc)

Qual Intab 9,908

Household items bought past 12 months (HHLD): Mattress AND Furniture/mattress:Stores bought past 12 months (HHLD): Crate & Barrel



.3% or 661,032 of USA Adults 18 or older Purchased a New Mattress from SLEEP NUMBER in 2023.

S I ee p o num be r Adults 18 or older who Purchased a New .Mattress from SLEEIID NUMBER ir.1 2023 are 10.9% r’r?ore likely to

look up D-I-Y advice online, 34.3% more likely to always vote in local elections, 59.2% more likely to belong
by SELECT COMFORT X X
toa gym, 22.2% more likely to fly domestic pa

al Activity: Adults 18 or older

=Rl =Ll

Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older

W"!
29.0%| 2. 7%|

Registered to Vote Democrat / Lean blican / Lean Independent / None

P

(In District of Residence) Democrat Republican of These

Presidential Elections: Always

37.2%|
Presidential Elections: Sometimes &>
s E R N ol ol ol | S e
Statewide Elections: Sometimes

Redpes/ Health Restaurant Do-lt-Yourself Online Phone  Medical Home / Fitness/Diest  Apparel/ JobSearch/  Religion/  Take Online career Education  Genealogy Electronic  Homework Photography Parenting/ Online Dating m
meal Planning Information Iinformation/  Advice [videocall services/ Gamenideas Information Beauty ideas Postresume  spirituality classes  Development  (Research Invite [¥ouorvour (snapfish, Familyadvice service Local Elections: Afways m
Sugzestions Reviews Iskype,  Information schools, child's)  Shutterfly,
FeceTime, Applcation, etel Local Elections: Sometimes
et} Financing}
¥ who Purchased a New Mattress from SLEEP NUMEER in 2023 EUSA mwho Purchased a New Mattress from SLEEP NUMBER in 2023 mUSA

C
@ ﬁTop-SO past 12-months Active Lifestyle Activites: Adults 18 or older ‘\k Past 12-months Domestic Airline Trips: Adults 18 or older

: 8.2%
1trip m 15.8%
: 6.4%
ERLEN 40 006,193 15.3%
- 28.4%
el Sl 1 385,879
4 trips
59 trips 19.5%
: 2.5% Flew Domestic past year: 57.1%
10+ trips Z.1% Avg. # Domestic Flights:
16.1%)
0.8% 0.8%
ﬂ <ol P
Giilling-  lawncare Gadening  Bicyding  Swimming  Volunteer Hiking - Jogging - Bowling Sewing - Belongto  Camping Fishing, Glmlp Fitness Yoga-pilates  aduk Basketball Caregiverof Competitive  Follow a Tennis  Snow Skiing-  Foothall Softball - Organized Hunting
outdoor (Flowersor work Backpacking  Rumning crafts  Health club or continuing Aging Parent Video Gaming Weight Loss snowboarding Baseball  Road Race
Conking Vegetables) Gym Education or Relative Progmm (5K,
Marathon,
® who Purchased a New Mattress from SLEEP NUMBER in 2023 HUSA ete)

USsA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 37
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  (JSA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 9,908

Household items bought past 12 months (HHLD): Mattress AND Furniture/mattress:Stores bought past 12 months (HHLD): Sleep Numb er



MATTRESSFIRM

Past 30-days QSR Users: Adults 18 or older

1 time

2 times

3 times

10.2%

4 times 10.1%

5 times 10.5%

6 - 9times 20.7%

10times or more

18.5%

mwho Purchased a New Mattress from MATTRESS FIRM in 2023 musA

yr., 31.6% less likely to smoke cigarettes.

1.5% or 3,990,147 of USA Adults 18 or older Purchased a New Mattress from MATTRESS FIRM in 2023.
Adults 18 or older who Purchased a New Mattress from MATTRESS FIRM in 2023 are 8.% more likely to use
QSRs past mo., 10.2% more likely to use Sit-Down Restaurants past mo., 9.4% less likely to use Casinos past

1time

15.8%

16.1%
13.4%
10.0%

2 times

3 times

4 times

5 times

6-9times

10times or more -am

m who Purchased a New Mattress from MATTRESS FIRM in 2023

mUsSA

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
L

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

54,73
18.79
Mexican  Pizza

Coffee  Indian / Bagel/  Wings/

chinese italian Upscale Steakhouse

House / Thai / Donut/ Burgers/
Coffee Bar  Other Bakery Sports Bar
Asian

Bwho Purchased a New Mattress from MATTRESS FIRM in 2023 BUsSA

Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
95.6% 88.6% 84.6% 76.8% who Purchased a New Mattress from MATTRESS FIRM... 23.2%
C—— ] oo | e i

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer

Wine
Domestic Regular Beer

Domestic Light Beer

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

60,752,935 23.2%

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Bar [ Nightclub gty

Stage Show / Concert gy

30.6%

imported Beer - Vv Sports Betting PRTSERS o o
Microbrew / Craft Beer 99]"‘5'5% ' Other Gambling E]'E%ﬁ% 80,349,314
Spa m%i_?% Casinos visited past 12 months: Yes
o who Purchased a New Mattress from MATTRESS FIRM in 2023 mUSA B who Purchased a New Mattress from MATTRESS FIRM in 2023 BUSA
USA USA Projection Scarborough R2 2023: lan23-0ct23 Qual Intab 171

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Used Past 30-days: Adults 18 or older

5.2%

22,786,532

13,514,774

Marijuana / Cannabis

Cigarettes

u who Purchased a New Mattress from MATTRESS FIRM in 2023

9,908

Household items bought past 12 months (HHLD): Mattress AND Furniture/mattress:Stores bought past 12 months (HHLD): Mattress Firm



30-days QSR Users: Adults 18 or older

g o

2times nmn

Past

1
3 times
4 times

5 times

6 - 9times

20.7%
18.5%

mwho Purchased a New Mattress from IKEA in 2023 mUSA

10times or more

Total Monthly QSR Users:

96.3% 88.6%
eI RS

Avg. Monthly QSR Meals:

.7% or 1,806,233 of USA Adults 18 or older Purchased a New Mattress from IKEA in 2023.
Adults 18 or older who Purchased a New Mattress from IKEA in 2023 are 8.7% more likely to use QSRs past
mo., 17.1% more likely to use Sit-Down Restaurants past mo., 27.2% less likely to use Casinos past yr., 2.8%

less likely to smoke cigarettes.

1time

2 times

3 times

4 times

5 times

6-9times

10times or more

5.1%
mwho Purchased a New Mattress from IKEA in 2023

89.9% 76.8%

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
] - En

15.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
L

8%

16.1%

10.0%

8.9%

mUsA

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexican  Pizza

¥ who Purchased a New Mattress from IKEA in 2023

Chinese  Coffee  Indian/ itoian  Bagel/ Wings/ Upscale Steakhouse
House/  Thaif Donut/  Burgers/
Coffee Bar  Other Bakery Sports Bar
Asian

musA
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Purchased a New Mattress from IKEA in 2023 36.0%

L0 51,814,293 19.8%

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer

107,749,049 41.1%
88,514,172 33.8%
60,406,513 23.0%

Wine

Domestic Regular Beer

57,883,361 22.1%
56,101,639 21.4%

16.1%
10.9%

Domestic Light Beer
Imported Beer
Microbrew / Craft Beer

28,583,415

mwho Purchased a New Mattress from IKEA in 2023

mUSA

USA USA Projection Scarborough R2 2023: lan23-0ct23

Tabl

Qual intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Slot Machines ey
e Games (Craps, Poker, etc.)
Upscale Restaurant

Bar / Nightclub

Stage Show / Concert

Sports Betting

3%
CEd
EETEX 1.7%
m 2.5%
1.7%

Other Gambling

Spa

mwho Purchased a New Mattress from IKEA in 2023

257

USA Jan23-Oct23 USA Projection

- 2.4%
16,209,818 6.2%
2.8%

23,667,022 9.0%
.1%
%

Past 12 months Casino Activities: Adults 18 or older

23.2%

30.6%

80,349,314

Casinos visited past 12 months: Yes

mUSA

Scarborough R2 2023: Jan23-Oct23

Qual Intab

Used Past 30-days: Adults 18 or older

5.2%
13,514,774

22,786,532

Marijuana / Cannabis

Cigarettes

m who Purchased a New Mattress from IKEA in 2023

9,908

Household items bought past 12 months (HHLD): Mattress AND Furniture/mattress:Stores bought past 12 months (HHLD): IKEA



(O Ashley

HOMESTORE
Past 30-days QSR Users: Adults 18 or older

%

1 time

8.3%

2 times

3 times

4 times

5 times

6 - 9times

10times or more

mwho Purchased a New Mattress from ASHLEY HOMESTORE in 2023 mUsA
Total Monthly QSR Users: Avg. Monthly QSR Meals:
99.4% 88.6%

7% or 1,769,742 of USA Adults 18 or older Purchased a New Mattress from ASHLEY HOMESTORE in 2023.
Adults 18 or older who Purchased a New Mattress from ASHLEY HOMESTORE in 2023 are 12.2% more likely
to use QSRs past mo., 21.6% more likely to use Sit-Down Restaurants past mo., 72.1% more likely to use
Casinos past yr., 4.1% less likely to smoke cigarett

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

. 14 (Sit-Down Restaurants Used Past 30-days)
ime 15.8% :
2 times 16.1% :
4 times 10.0%
- 9times . .

Chinese  Coffee  Indian/ itoian  Bagel/ Wings/ Upscale Steakhouse

!

House/  Thaif Donut/  Burgers/
10times or more [T S o et
m who Purchased a New Mattress from ASHLEY HOMESTORE in 2023 mUSA ®who Purchased a New Mattress from ASHLEY HOMESTORE in 2023 musa
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
93.3% 76.8% who Purchased a New Mattress from ASHLEY... 26,350 N 24.1%

Drank Past 30-days: Adults 18 or older
Liquor
Any Type of Beer
Wine ss_.su_,uz 33.8%
Domestic Regular Beer
Domestic Light Beer
imported Beer ¥
15.4% | ]
pEEERS 10.9%

Microbrew / Craft Beer

® who Purchased a New Mattress from ASHLEY HOMESTORE in 2023 mUsA

Past 12 months Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older
Slot Machines m

Table Games (Craps, Poker, etc.) ey .09

,667,8.0%
Bor / Nightl
Stage Show / Concert m 10.3%

Sports Betting 3 3?2-926%
) 52.6% 30.6%
Other Gambling ™ o

Upscale Restaurant

5.2%

22,786,532 13,514,774
7.4% . . .
Spa ! 1.7% Casinos visited past 12 months: Yes Marijuana / Cannabis Cigarettes Vape
mwho Purchased a New Mattress from ASHLEY HOMESTORE in 2023 HUSA mwho Purchased a New Mattress from ASHLEY HOMESTORE in 2023 mUSA

USA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 77
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Household items bought past 12 months (HHLD): Mattress AND Furniture/mattress:Stores bought past 12 months (HHLD): Ashley Hom eStore



Crate&Barrel

Past 30-days QSR Users: Adults 18 or older

.1%

8.3%
10.3%

Lt

2 times

24— lu 1time
3 times
4 times
5 times

6 - 9times

10times or more 18.5%

mwho Purchased a New Mattress from CRATE & BARREL in 2023

Total Monthly QSR Users:
98.0% 88.6%
[ 1sBen | SR

mUsA

Avg. Monthly QSR Meals:

past yr., 130.4% more likely to smoke cigarett

.5% or 1,349,948 of USA Adults 18 or older Purchased a New Mattress from CRATE & BARREL in 2023.
Adults 18 or older who Purchased a New Mattress from CRATE & BARREL in 2023 are 10.7% more likely to
use QSRs past mo., 24.8% more likely to use Sit-Down Restaurants past mo., 11.1% less likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
L

1time 15.8%

2 times

3 times 13.4%

4 times 10.0%

5 times

6-9times 8.0%

i

10times or more

m who Purchased a New Mattress from CRATE & BARREL in 2023 m USA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

95.8% 76.8%

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

!IilthiLL

Bwho Purchased a New Mattress from CRATE & BARREL in 2023

Chinese  Coffee  Indian/ itoian  Bagel/ Wings/ Upscale Steakhouse
House/  Thaif Donut/  Burgers/
Coffee Bar  Other Bakery Sports Bar
Asian

musAa
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Purchosed a New Mattress from CRATE & BARREL... 34.3%

L0 51,814,293 19.8%

Drank Past 30-days: Adults 18 or older
Liquor - 4%

Any Type of Beer

Wine

Domestic Regular Beer

116,363,473 44.4%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

60,752,935

23.2%

21,3 248 8.1%

Table Games (Craps, Poker, etc.)

23,667,022 E]

Upscale Restaurant

&

Bar / Nightclub

20,714,390 7.9%
Domestic Light Beer Stage Show / Concert prgreyr 4'3%5 2% 30.6%
J— 9y R T
: r 23.3% I : 2.0%
Microbrew / Craft Beer TR 10.9% ' Other Gambling e 17% 80,349,314
5.2%
Spa 1.7% Casinos visited past 12 months: Yes
mwho Purchased a New Mattress from CRATE & BARREL in 2023 mUSA m who Purchased a New Mattress from CRATE & BARREL in 2023 W USA

USA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 52
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Used Past 30-days: Adults 18 or older

8.7%
5.2%

13,514,774

22,786,532

Marijuana / Cannabis Cigarettes

mwho Purchased a New Mattress from CRATE & BARREL in 2023

9,908

Household items bought past 12 months (HHLD): Mattress AND Furniture/mattress:Stores bought past 12 months (HHLD): Crate & Barrel



sleep o

number

by SELECT COMFORT

Past 30-days QSR Users: Adults 18 or older

2 times 10.3%

4 times

s times

B-9times _mm

3 times m
0%

10times or more 18.5%

m who Purchased a New Mattress from SLEEP NUMBER in 2023 mUSA

Total Aggrétgéﬂy QSR Users: Avg. Monthly QSR Meals:

88.6%

_ 232,201120 - “

.3% or 661,032 of USA Adults 18 or older Purchased a New Mattress

QSRs past mo., .5% less likely to use Sit-Down Restaurants past mo.,
56.2% more likely to smoke cigarettes.

Adults 18 or older who Purchased a New Mattress from SLEEP NUMBER in 2023 are 5.4% more likely to use

from SLEEP NUMBER in 2023.

17.6% less likely to use Casinos past yr,,

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

. 1time

15.8%

h
hm
I
T
—
I
F

2 times

3 times
4 times 10.0%

5 times

6-9times

8.9%

10times or more

m who Purchased a New Mattress from SLEEP NUMBER in 2023 m USA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

= o -

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexican  Pizza

15.8%
Coffee  Indian/ iwohan  Bagel/ Wings/ Upscale Steakhouse

House / Thai / Donut/ Burgers/
Coffee Bar  Other Bakery Sports Bar
Asian
® who Purchased a New Mattress from SLEEP NUMBER in 2023 musa

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Purchased o New Mattress from SLEEP NUMBER... _ 26.2%

L0 51,814,293 19.8%

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer
Wine

Domestic Regular Beer
Domestic Light Beer
Imported Beer

Microbrew / Craft Beer

- Vv
30.6% '
PERTERS 10.9%

mwho Purchased a New Mattress from SLEEP NUMBER in 2023 mUSA

Past 12 months Casino Activities: Adults 18 or older
SlotMachines
Table Games (Craps, Poker, etc.)
Upscale Restaurant
p—

Stage Show / Concert prgrmy—r 5_2%7'4% 30.6%
: 690, 8%
Other Gambling & 17% 80,349,314
690,8%
Spa @ 1.7% Casinos visited past 12 months: Yes
m who Purchased a New Mattress from SLEEP NUMBER in 2023 HUSA

USA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 37
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Used Past 30-days: Adults 18 or older

5.2%

22,786,532 13,514,774
Marijuana / Cannabis Cigarettes Vape
mwho Purchased a New Mattress from SLEEP NUMBER in 2023 mUSA

Household items bought past 12 months (HHLD): Mattress AND Furniture/mattress:Stores bought past 12 months (HHLD): Sleep Numb er



MATTRESSFIRM

Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

1.5% or 3,990,147 of USA Adults 18 or older Purchased a New Mattress from MATTRESS FIRM in 2023.
Adults 18 or older who Purchased a New Mattress from MATTRESS FIRM in 2023 are 34.1% more likely to
have a 401K, 49.7% more likely to have an Auto Loan, 14.% more likely to Invest/Trade Stocks Online, 4.6%
more likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

122,991,180 46.9%
101,981,265 38.9%
77,172,853 29.4%
23.2%
47,816,232 18.2%
11.9%
EERRR RN 13.7%

15.0%
Bonds M‘uﬁ%
10.8% g 39
Other (Crypto / NFTs / Metals, etc.) 1;]1'73; 73% 6.4% 6.4% 43y
. 12.7%
529 Plan / College Savings Plan 1.9% Checking  Debit or ATM  Savings  Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property m 16.5% Account Mortgage L{Ean-: rlgne
EX qui n
m who Purchased a New Mattress from MATTRESS FIRM in 2023 mUSA B who Purchased a New Mattress from MATTRESS FIRM in 2023 HUSA
Professional Services Used*: Adults 18 or older Past 3-Months Payment Methods Used: Adults 18 or older
Financlal Planner
Online Investing / Stock Trading
) . 11.0%
Insurance Agent at a Local Office (not online) 9.8% . . 22.6%

Real Estate Agent
Estate Planning

Divorce / Family Attorney

USA

16.9%
4% A% 2.0% 5 g4 3.5%
P 4.0% 5 ! : dos 7 o s a7s ESrn esnmmm
2401% (*Past 12 Months) VISA PayPal Debit Card  MasterCard Venmo Zelle Cash App Apple Pay  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay
1.2% Card Express Messenger
= who Purchased a New Mattress from MATTRESS FIRM in 2023 mUSA ® who Purchased a New Mattress from MATTRESS FIRM in 2023 mUSA
Scarborough R2 2023: Jan23-0ct23 Qual Intab 171

USA Projection
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® .7% or 1,806,233 of USA Adults 18 or older Purchased a New Mattress from IKEA in 2023.
Adults 18 or older who Purchased a New Mattress from IKEA in 2023 are 14.3% more likely to have a 401K,
33.8% more likely to have an Auto Loan, 37.2% more likely to Invest/Trade Stocks Online, 1.7% more likely to
pay with their Debit Card.

Investments Owned: Adults 18 or older . Financial Services Has and/or Uses: Adults 18 or older

401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds ::.-;;:
Money Market Funds 11?;'2;;
Bonds vy

12.1% 11.4%
14.1% °3% 64%  45% 4.3%
Other (Crypto / NFTs / Metals, etc.) 1.5% n _
. 12.1% - - “
529 Plan / College Savings Plan _9% Checking Debitor ATM  Savings  CreditCard  Online Mobile online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home

— Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
- Account M Loan or Home:

Second Home or Real Estate Property 5.8% ortgage ity Lo

mwho Purchased a New Mattress from IKEA in 2023 mUSA = who Purchased a New Mattress from IKEA in 2023 HUSA

Professional Services Used*: Adults 18 or older | Jg'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service 5
pa 69,366,627 26.5%
Financial Planner 5
45,351,257 17.3%
Online Investing / Stock Tradi
el e 41,872 915 16.0%
Accountant P
Insurance Agent at a Local Office (not online) 8 6%
25,795,357

Real Estate Agent

21.8%

3.9% 4.0%  3.4% 3.5%

Folate Planning - : - e T e O
. ; (*Past 12 Months) VISA i Venmo Zelle Cash App Apple Pay  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay
Diverce [/ Family Attorney card Express Messenger
B who Purchased a New Mattress from IKEA in 2023 HUSA B who Purchased a New Mattress from IKEA in 2023 HUSA

USA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual intab 257
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HOMESTOR Ey

more

r 1,769,742 of USA Adults 18 or older Purchased a New Mattress from ASHLEY HOMESTORE in 2023.
s 18 or older who Purchased a New Mattress from ASHLEY HOMESTORE in 2023 are 12.6% less likely to

have a 401K, 9.3% more likely to have an Auto Loan, 49.5% less likely to Invest/Trade Stocks Online, 22.4%

likely to pay with their Debit Card.

Investments Owned: Adults 18 or older
401K Plan

122,991,180

" 46.9%
101,981,265 38.9%

77,172,853 29.4%

16.6%
47,816,232 18.2%
17.8%
35,904,930 13.7%
6.3%
30,518,906 11.6%

IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds

Money Market Funds

Financial Services Has and/or Uses: Adults 18 or older

Bonds
Other (Crypto [ NFTs / Metals, etc.) 10.5% 4.8% 4.3%
Lt 30,125,995 11.5%
) 115% - ; e 07 269 2 [N s a0
529 Plan l College Savings Plan 23,368,146 ELEA Checking  Debit or ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
8% Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
10. Account M L H
Second Home or Real Estate Property .8% cou ortgage 2::% Lgrlle
®who Purchased a New Mattress from ASHLEY HOMESTORE in 2023 mUSA M who Purchased a New Mattress from ASHLEY HOMESTORE in 2023 B USA
Professional Services Used*: Adults 18 or older Past 3-Months Payment Methods Used: Adults 18 or older
Online Investing / Stock Trading
Accountant
Insurance Agent at a Local Office (not online)
Real Estate Agent
2.8% 4.0% 3.5%
. 0.9%
Estate Planning E | | o - o
. ; (*Past 12 Months) VISA PayPal Debit Card  MasterCard Venmo Zelle Cash App Apple Pay  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay
Divorce / Family Attorney card Express Messenger
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Crate&Barrel

.5% or 1,349,948 of USA Adults 18 or older Purchased a New Mattress from CRATE & BARREL in 2023.
Adults 18 or older who Purchased a New Mattress from CRATE & BARREL in 2023 are 8.6% less likely to have

a 401K, 7.4% less likely to have an Auto Loan, 1.3% more likely to Invest/Trade Stocks Online, 43.6% less likely
to pay with their Debit Card.

mﬁélnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
529 Plan [ College Savings Plan

Second Home or Real Estate Property

® who Purchased a New Mattress from CRATE & BARREL in 2023

L

6.4%  6.0% 2.3%

Checking  Debit or ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home

Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

H who Purchased a New Mattress from CRATE & BARREL in 2023 HUSA

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce / Family Attorney

m who Purchased a New Mattress from CRATE & BARREL in 2023
USA USA Projection Scarborough R2 2023: Jan23-0ct23
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Professional Services Used*: Adults 18 or older | [py'Past 3-Months Payment Methods Used: Adults 18 or older
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.3% or 661,032 of USA Adults 18 or older Purchased a New Mattress from SLEEP NUMBER in 2023.
n u m b e r Adults 18 or older who Purchased a New Mattress from SLEEP NUMBER in 2023 are 3.2% less likely to have a

401K, 11.7% more likely to have an Auto Loan, 8.1% less likely to Invest/Trade Stocks Online, 2.9% more likely
to pay with their Debit Card.

sleep o

by SELECT COMFORT

Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

o1k plan

IRA (Individual Retirement Account)

Stocks or Stock Options
Mutual Funds 9.5%
Money Market Funds 13.7%
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11.3%

101,981,265 33.9%
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35.0%
9:3% 6.0% 2.3%
1.5% 0.0%
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529 Plan / College Savings Plan 23,363 R ) Checking Debitor ATM  Savings  Credit Card oOnline Mobile online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan H
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property 5% Account Mortgage Loan or Home
23,072 E%: 73 Equity Loan
mwho Purchased a New Mattress from SLEEP NUMBER in 2023 mUSA = who Purchased a New Mattress from SLEEP NUMBER in 2023 HUSA

Professional Services Used*: Adults 18 or older | ‘pry'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service 5
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Financial Planner 5
45,351,257 17.3%
Online Investing / Stock Tradi
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Accountant

14.5%
30,762,744 11.7%

Insurance Agent at a Local Office (not online) m 14.6% . .

Real Estate Agent 5 9927%
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. . 5 0.0% (*Past 12 Months) VISA PayPal Debit Card  MasterCard Venmo Zelle Cash App  ApplePay Store Credit GooglePay  Discover American Facebook  Square Cash Samsung Pay
Diverce [/ Family Attorney ! <.29% card Express Messenger
¥ who Purchased a New Mattress from SLEEP NUMBER in 2023 W USA B who Purchased a New Mattress from SLEEP NUMBER in 2023 HUSA

USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 37
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908

Household items bought past 12 months (HHLD): Mattress AND Furniture/mattress:Stores bought past 12 months (HHLD): Sleep Numb er



Adults 18 or older who Purchased a New Mattress from MATTRESS FIRM in 2023 spend an average of 2 days, 17 hours,

MATTRESSF’RM® 50 minutes and 3 seconds each week with All Forms of Media.
A ——

79.7% of Adults 18 or older who Purchased a New Mattress from MATTRESS FIRM in 2023 spend an avg. of 8 hours and 4 minutes each
week listening to All Local AM/FM Radio, representing 9.8% of total time spent with all forms of Media.

Weekly

Reach ¢

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

Usage 55.9%
UsA

who Purchased a New
Mattress from MATTRESS
FIRM in 2023

BE

% of Total
Weekly H:M:

34.8%

23.2%
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® Adults 18 or older who Purchased a New Mattress from IKEA in 2023 spend an average of 3 days, 1 hours, 36 minutes
and 10 seconds each week with All Forms of Media.

84.9% of Adults 18 or older who Purchased a New Mattress from IKEA in 2023 spend an avg. of 7 hours and 22 minutes each week
listening to All Local AM/FM Radio, representing 8.5% of totaltime spent with all forms of Media.

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

usage 55.9%
ISA

who Purchased a New
Mattress from IKEA in
2023

% of Total
Weekly H:M:

B who Purchased a New Mattress from IKEA in 2023 B USA
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Adults 18 or older who Purchased a New Mattress from ASHLEY HOMESTORE in 2023 spend an average of 3 days, 11
AShle hours, 38 minutes and 30 seconds each week with All Forms of Media.
®

91.5% of Adults 18 or older who Purchased a New Mattress from ASHLEY HOMESTORE in 2023 spend an avg. of 8 hours and 53 minutes
HOMESTORE each week listening to All Local AMI/FM Radio, representing 9.7% of total time spent with all forms of Media.

95.3%

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

_ 69:45:59
| 55.9%
% of Total 65.3% 65.6% .
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Adults 18 or older who Purchased a New Mattress from CRATE & BARREL in 2023 spend an average of 3 days, 9 hours,
30 minutes and 38 seconds each week with All Forms of Media.
Crate&Barrel 76.2% of Adults 18 or older who Purchased a New Mattress from CRATE & BARREL in 2023 spend an avg. of 8 hours and 38 minutes
each week listening to All Local AMI/FM Radio, representing 8.1% of totaltime spent with all forms of Media.

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

B 5=
concurry
A Usage 55.9%
% of Total

who Purchased a New USA
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Adults 18 or older who Purchased a New Mattress from SLEEP NUMBER in 2023 spend an average of 3 days, 8 hours,
num b er 26 minutes and 51 seconds each week with All Forms of Media.

b c 94.5% of Adults 18 or older who Purchased a New Mattress from SLEEP NUMBER in 2023 spend an avg. of 9 hours and 23 minutes each
y SELECT COMFORT week listening to All Local AM/FM Radio, representing 11.% of total time spent with all forms of Media.
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Adults 18 or older who Purchased a New Mattress from MATTRESS FIRM in 2023 spend an average of 1 days, 23 hours,

MATTRESSF’RM‘E 57 minutes and 48 seconds each week with All Forms of Ad-Supported Media.
F

72.3% of Adults 18 or older who Purchased a New Mattress from MATTRESS FIRM in 2023 spend an avg. of 6 hours and 55 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.4% of total time spent with all forms of Ad-Supported Media.

95.3%
Weekly

Avg. H:M:5/week with All Forms of Ad-
Reach %:

Supported Media: Adults 18 or older

‘Concurr:
usage 57.6%
UsA
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Avg. Weekly
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Adults 18 or older who Purchased a New Mattress from IKEA in 2023 spend an average of 2 days, 3 hours, 16 minutes
and 16 seconds each week with All Forms of Ad-Supported Media.

79.7% of Adults 18 or older who Purchased a New Mattress from IKEA in 2023 spend an avg. of 6 hours and 23 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.9% of total time spent with all forms of Ad-Supported Media.

B8

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

usage 57.6%
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Adults 18 or older who Purchased a New Mattress from ASHLEY HOMESTORE in 2023 spend an average of 2 days, 13
AShlej ’ hours, 46 minutes and 18 seconds each week with All Forms of Ad-Supported Media.
®

HOMESTORE

87.8% of Adults 18 or older who Purchased a New Mattress from ASHLEY HOMESTORE in 2023 spend an avg. of 8 hours and 43 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 12.4% of total time spent with all forms of Ad-Supported Med

95.3%

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

usage 57.6%
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Crate&Barrel

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:

Adults 18 or older who Purchased a New Mattress from CRATE & BARREL in 2023 spend an average of 2 days, 8 hours,
20 minutes and 36 seconds each week with All Forms of Ad-Supported Media.

64.3% of Adults 18 or older who Purchased a New Mattress from CRATE & BARREL in 2023 spend an avg. of 5 hours and 39 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 6.5% of total time spent with all forms of Ad-Supported Media.

95.3%
91.8% Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

Usoge 57.6%

who Purchaseda New UsA
Mattress from CRATE &
BARREL in 2023
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num b er. 36 minutes and 39 seconds each week with All Forms of Ad-Supported Media.
: 86.8% of Adults 18 or older who Purchased a New Mattress from SLEEP NUMBER in 2023 spend an avg. of 8 hours and 46 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 14.2% of total time spent with all forms of Ad-Supported Media.

Adults 18 or older who Purchased a New Mattress from SLEEP NUMBER in 2023 spend an average of 2 days, 5 hours,
sleep e
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MATTRESSFIRM

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(Average Week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc.)
Email/Text/IM/Zoom,etc. (Personal & Work)
Local AM/FM Radio

News/Weather/Sports (Websites/Apps)
Banking/Financial /Real Estate (Websites/Apps)
Facebook

Games/Fantasy/Betting Sites

Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores

Netflix
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Avg. Hours+Minutes/day with All
Forms of Media:

Adults 18 or older who Purchased a New Mattress from MATTRESS FIRM in 2023 spend an average of
6 hours and 51 minutes each day with All Forms of Ad-Supported Media. 72.3% listen to Local
AM/FM Radio for an avg. of 59.3 minutes/day. (Local Radio delivers 10.4% of Time with Ad-Supported Me
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® Adults 18 or older who Purchased a New Mattress from IKEA in 2023 spend an average of 7 hours and

an avg. of 54.7 minutes/day.

19 minutes each day with All Forms of Ad-Supported Media. 79.7% listen to Local AM/FM Radio for

(Local Radio delivers 9.9% of Time with Ad-Supported Media.)
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(Ashley

HOMESTORE

Adults 18 or older who Purchased a New Mattress from ASHLEY HOMESTORE in 2023 spend an
average of 8 hours and 49 minutes each day with All Forms of Ad-Supported Media. 87.8% listen to
Local AM/FM Radio for an avg. of 74.8 minutes/day. (Local Radio delivers 12.4% of Time with Ad-Support
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Adults 18 or older who Purchased a New Mattress from CRATE & BARREL in 2023 spend an average of
8 hours and 2 minutes each day with All Forms of Ad-Supported Media. 64.3% listen to Local AM/FM
Radio for an avg. of 48.5 minutes/day. (Local Radio delivers 6.5% of Time with Ad-Supported Media.)
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Adults 18 or older who Purchased a New Mattress from SLEEP NUMBER in 2023 spend an average of
7 hours and 39 minutes each day with All Forms of Ad-Supported Media. 86.8% listen to Local

AM/FM Radio for an avg. of 75.3 minutes/day. (Local Radio delivers 14.2% of Time with Ad-Supported Me
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2,886,704 or 72.3% of Adults 18 or older who Purchased a New Mattress from MATTRESS FIRM in
2023 listen to Ad-Supported Local AM/FM Radio for an average of 59.3 minutes every day

MATTRESSFIRM
— representing 40.7% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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® 1,438,880 or 79.7% of Adults 18 or older who Purchased a New Mattress from IKEA in 2023 listen to

Ad-Supported Local AM/FM Radio for an average of 54.7 minutes every day representing 34.7% of
all time spent daily with Ad-Supported Audio.
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1,553,227 or 87.8% of Adults 18 or older who Purchased a New Mattress from ASHLEY HOMESTORE
AS ey in 2023 listen to Ad-Supported Local AM/FM Radio for an average of 74.8 minutes every day
L]

HOMESTORE representing 32.% of all time spent daily with Ad-Supported Audio.
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Crate&Barrel

Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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B who Purchased a New Mattress from CRATE & BARREL in 2023

867,633 or 64.3% of Adults 18 or older who Purchased a New Mattress from CRATE & BARREL in
2023 listen to Ad-Supported Local AM/FM Radio for an average of 48.5 minutes every day
representing 20.8% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Total Persons:

number

574,047 or 86.8% of Adults 18 or older who Purchased a New Mattress from SLEEP NUMBER in 2023
listen to Ad-Supported Local AM/FM Radio for an average of 75.3 minutes every day representing
29.7% of all time spent daily with Ad-Supported Audio.
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) 2,886,704 or 72.3% of Adults 18 or older who Purchased a New Mattress from MATTRESS FIRM in
MATTRESSFIRM

2023 listen to Ad-Supported Local AM/FM Radio for an average of 59.3 minutes every day
representing 40.7% of all time spent daily with Ad-Supported Audio.

Weekly

79.4%

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older
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1,438,880 or 79.7% of Adults 18 or older who Purchased a New Mattress from IKEA in 2023 listen to

Ad-Supported Local AM/FM Radio for an average of 54.7 minutes every day representing 34.7% of
all time spent daily with Ad-Supported Audio.

Weekly 79.7% 79.4% Avg. Hours+Minutes/day with Ad-Supported
’ i Audio: Adults 18 or older

"Share of Ad-Supported Audio" 237
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1,553,227 or 87.8% of Adults 18 or older who Purchased a New Mattress from ASHLEY HOMESTORE
AS e in 2023 listen to Ad-Supported Local AM/FM Radio for an average of 74.8 minutes every day

HOMESTORE representing 32.% of all time spent daily with Ad-Supported Audio.

Weekly

87.8%

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older
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867,633 or 64.3% of Adults 18 or older who Purchased a New Mattress from CRATE & BARREL in
Crate&BarmI 2023 listen to Ad-Supported Local AM/FM Radio for an average of 48.5 minutes every day

representing 20.8% of all time spent daily with Ad-Supported Audio.

Weekly

79.4%

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older

"Share of Ad-Supported Audio" -

who Purchased a New
Mattress from CRATE &
% of Wee BARREL in 2023

32.3% 31.8%

23.6% 2299
19.8%

17.2%
14.7%

0,
9.6% 9.7% 7.9%

6.6% .
Weekly 4.5% 3.5%
Total 1.7%
867,633 208,295,778 436,374 20,006,620 428,710 41,669,807 267,871 25,306,526 319,105 60,055,508 197,870 21,342,896 232,279 25,155,959 131,471 17,394,345 107,014 11,896,897 47,089 4,426,618
Local AM/FM All Others YouTube Music Pandora Podcasts Spotify TV Music Amazon Music iHeartRadio SiriusXM
Average Radio Channels
Daily Mi
B who Purchased a New Mattress from CRATE & BARREL in 2023 B USA
USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 52 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Oct23 USA Projection Scarborough R2 2023: lan23-0ct23 Qual Intab 9,908 SOE&J. for Anything _

@

Household items bought past 12 months (HHLD): Mattress AND Furniture/mattress:Stores bought past 12 months (HHLD): Crate & Barrel




sleepo

Weekly
86.8%

by SELECT COMFORT

47.3%

Weekly

number

25.5%

574,047 or 86.8% of Adults 18 or older who Purchased a New Mattress from SLEEP NUMBER in 2023
listen to Ad-Supported Local AM/FM Radio for an average of 75.3 minutes every day representing
29.7% of all time spent daily with Ad-Supported Audio.
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MATTRESSFIRM

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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M who Purchased a New Mattress from MATTRESS FIRM in 2023

2,886,704 or 72.3% of Adults 18 or older who Purchased a New Mattress from MATTRESS FIRM in 2023
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Pop
Contemporary Hit Radio, Classic Rock, and Adult Hits.
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® 1,438,880 or 79.7% of Adults 18 or older who Purchased a New Mattress from IKEA in 2023 listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Country, Classic Hits, and Alternative.
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1,553,227 or 87.8% of Adults 18 or older who Purchased a New Mattress from ASHLEY HOMESTORE in
2023 listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic
Rock, Classic Hits, Active Rock, and Hot AC.

OAshley.

HOMESTORE

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Crate&Barrel

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(Averoge Week)
Adult Contemporary

Classic Hits
News/Talk/Information
Pop Contemporary Hit Radio
Classic Rock

Country

Hot AC

Alternative

All sports

Urban AC

Adult Hits

Urban Contemporary

Contemporary Christian

mwho Purchased a New Mattress from CRATE & BARREL in 2023

867,633 or 64.3% of Adults 18 or older who Purchased a New Mattress from CRATE & BARREL in 2023
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult
Contemporary, Hot AC, All News, and All Sports.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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by SELECT COMFORT

574,047 or 86.8% of Adults 18 or older who Purchased a New Mattress from SLEEP NUMBER in 2023
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary,
News/Talk/Information, Classic Hits, Classic Rock, and Pop Contemporary Hit R
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3,072,101 or 77.% of Adults 18 or older who Purchased a New Mattress from MATTRESS FIRM in
2023 watch Ad-Supported Local TV Stations for an average of 64.5 minutes every day representing

MATTRESSFIRM
— 25.8% of all time spent daily with Ad-Supported Video.
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® 1,043,741 or 57.8% of Adults 18 or older who Purchased a New Mattress from IKEA in 2023 watch
Ad-Supported Local TV Stations for an average of 65.9 minutes every day representing 29.4% of all
time spent daily with Ad-Supported Video.

Avg. Week All Video (Persons & % Reach): Adults 18 or older Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Crate&Barrel
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800,076 or 59.3% of Adults 18 or older who Purchased a New Mattress from CRATE & BARREL in
2023 watch Ad-Supported Local TV Stations for an average of 55.6 minutes every day representing
22.6% of all time spent daily with Ad-Supported Video.
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468,447 or 70.9% of Adults 18 or older who Purchased a New Mattress from SLEEP NUMBER in 2023
watch Ad-Supported Local TV Stations for an average of 60.7 minutes every day representing 28.8%
of all time spent daily with Ad-Supported Video.
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MATTRESSFIRM

3,072,101 or 77.% of Adults 18 or older who Purchased a New Mattress from MATTRESS FIRM in
2023 watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local
News - Morning, Sports, Movies, Comedies, and Dramas.
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1,043,741 or 57.8% of Adults 18 or older who Purchased a New Mattress from IKEA in 2023 watch
Ad-Supported Local TV Stations. The Top 6-Programs are Movies, Sports, Comedies, Local News -
Evening, Dramas, and Local News - Morning.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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1,096,673 or 62.% of Adults 18 or older who Purchased a New Mattress from ASHLEY HOMESTORE
in 2023 watch Ad-Supported Local TV Stations. The Top 6-Programs are Movies, Comedies, Sports,
Local News - Morning, Local News - Evening, and Local News - Late.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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800,076 or 59.3% of Adults 18 or older who Purchased a New Mattress from CRATE & BARREL in
2023 watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports,
Local News - Morning, Movies, National/Network News, and Food/Cookin
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468,447 or 70.9% of Adults 18 or older who Purchased a New Mattress from SLEEP NUMBER in 2023
S | ee p o num be r. watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Comedies,
by SELECT COMFORT Dramas, Sports, Movies, and Game Shows.

Local TV Station Programs (Persons & % Reach): Adults 18 or older Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(Averoge Week) Totol Persons:

Local News - Evening m 48 3%
Comedies m 45.99%
oramas —1
Documentaries m -, A
Mystery/Suspense/Crime m w
Food/Cooking Shows m mﬂ
National/Network News W

T e T 08
who
o e AP T ke
NUMBER in 2023
Late Night Tal  RETSEY PSR

® who Purchased a New Mattress from SLEEP NUMBER in 2023 mUSA

% Time Spent: (Average Day)

10.8%
e 5 Movies Comedies
(.50, | i s 19.4
m Local News - Local News -
) Local News - . .
m Mornin Evening Morning . :
] = 11.1 Nation... 316 Mystery/ = Natio...

vg. Hours+Minutes/day with Local m 15.2 Local News | Network = Suspense/ = Netw...

TV Stations: Adults 18 or older Comedies (it News Game Shows Crime News
50 6.8 55 18.9 15.1 113

Mystery/ Late Foo...

Suspense/ i Local Mews -  Local News -  Night Coo...

Dramas Game Shows Crime ] Dramas Evening Late Talk Doc.. Sho..
12.7 10.4 T4 . 3. - 30.1 226 15.3 7.9 17 77

Purchased a New usa

 who Purchased a New Mattress from SLEEP NUMBER in 2023 HUSA

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or old

{average week) Total Persons:

POt e e (R U

oatews e T —C A2

movies - FECRRY

comedies e ORI

Dramas  RTTEY) S X

wstery/spensfcrine - POPRRRY TR "

Game Shows

3

Food/Cooking shows e e

who Purchased a New Dramas Game Shows | Comedies Night | Coo...
Late night ok PP TRy :
e night Tak  PARHERR - Mattress from SLEEP (155 12.2 10.4 6.9 Talk | Sho...

. e NUMBER in 2023

= (=
s
ESt SR SR S

w2 @

Ad-Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

[Average Day)

J
3

s =
Py [
e

s

Movies Game Shows

Sports Movies 19.7 18.9

9.9 8.1

b
w
Ex

Local News -
Morning
31.6

Local News -
Local News - Evening

Morning 10.6 Mystery/
15.2

[ [
HgH
e [
oS B

Local Nati...

o News - Net...

18.2 Latg News
15.3 9.5

Avg. Hours+Minutes/day with Ad-

|_\
=

Suspense/ Local

w Supported Local TV Stations: Adults > Crime
9.5% 18 orolder 5. ’ News -

oo
B

7.1 Late

6.8 4.2

N
O\

Mystery/
Local News - Suspense/ Late Food...
Dramas Evening Crime Night
31.2 235 15.7 Talk Scienc...

Late Foo... | 5.

® who Purchased a New Mattress from SLEEP NUMBER in 2023 mUSA = who Purchased a New Mattress from SLEEP NUMBER in 2023 H USA
USA  USA Projection  Scarborough R2 2023: Jan23-0ct23  Qual ntab 37 soefa b Sha”fi:fAf"fh?nthl ng
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908 y 3o

Household items bought past 12 months (HHLD): Mattress AND Furniture/mattress:Stores bought past 12 months (HHLD): Sleep Numb er



MATTRESSFIRM

3,098,738 or 77.7% of Adults 18 or older who Purchased a New Mattress from MATTRESS FIRM in
2023 use Ad-Supported Social Media for an average of 116.3 minutes every day representing 24.4%
of all time spent daily with Ad-Supported Digital Media.
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1,509,863 or 83.6% of Adults 18 or older who Purchased a New Mattress from IKEA in 2023 use Ad-
Supported Social Media for an average of 149.3 minutes every day representing 27.4% of all time

spent daily with Ad-Supported Digital Media.
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1,374,521 or 77.7% of Adults 18 or older who Purchased a New Mattress from ASHLEY HOMESTORE

AS ey in 2023 use Ad-Supported Social Media for an average of 184.9 minutes every day representing

® o . . . _ . . .
HOMESTORE 28.4% of all time spent daily with Ad-Supported Digital Media.
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Crate&Barrel
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1,262,712 or 93.5% of Adults 18 or older who Purchased a New Mattress from CRATE & BARREL in
2023 use Ad-Supported Social Media for an average of 179.2 minutes every day representing 25.6%

of all time spent daily with Ad-Supported Digital Media.
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time spent daily with Ad-Supported Digital Media.

468,650 or 70.9% of Adults 18 or older who Purchased a New Mattress from SLEEP NUMBER in 2023
use Ad-Supported Social Media for an average of 97.5 minutes every day representing 19.2% of all
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MATTRESSFIRM

time spent daily with Ad-Supported Social Media.

3,061,610 or 76.7% of Adults 18 or older who Purchased a New Mattress from MATTRESS FIRM in
2023 use Ad-Supported Facebook for an average of 38.3 minutes every day representing 32.9% of all
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1,456,504 or 80.6% of Adults 18 or older who Purchased a New Mattress from IKEA in 2023 use Ad-
Supported Facebook for an average of 51.1 minutes every day representing 34.2% of all time spent
daily with Ad-Supported Social Media.
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Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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1,374,521 or 77.7% of Adults 18 or older who Purchased a New Mattress from ASHLEY HOMESTORE
in 2023 use Ad-Supported Facebook for an average of 71.3 minutes every day representing 38.5% of
all time spent daily with Ad-Supported Social Media.
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Crate&Barrel

1,051,515 or 77.9% of Adults 18 or older who Purchased a New Mattress from CRATE & BARREL in
2023 use Ad-Supported Facebook for an average of 62.3 minutes every day representing 34.7% of all

time spent daily with Ad-Supported Social Media.
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sleep o number

by SELECT COMFORT spent daily with Ad-Supported Social Media.

468,650 or 70.9% of Adults 18 or older who Purchased a New Mattress from SLEEP NUMBER in 2023
use Ad-Supported Facebook for an average of 31.7 minutes every day representing 32.5% of all time

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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MATTRESSFIRM

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 197,229; Local Radio: 181,025; Local TV: 126,764; Non-Prem. Cable: 110,918
reaching Adults 18 or older who Purchased a New Mattress from MATTRESS F

All Other Digital Media: 305,245;
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 131,742;
Local Radio: 92,696; Social Media: 82,741; Local TV: 39,374; Non-Prem. Cable: 34,645
reaching Adults 18 or older who Purchased a New Mattress from IKEA in 2023.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 138,018;
S e Social Media: 101,888; Local Radio: 101,826; Non-Prem. Cable: 56,447; Local TV: 44,282
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 107,574;
Crate&BarreI Social Media: 81,956; Local Radio: 53,202; Non-Prem. Cable: 30,768; Local TV: 29,356
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by SELECT COMFORT

sleep e

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 37,569; Social Media: 29,827; Non-Prem. Cable: 18,165; Local TV: 16,842
reaching Adults 18 or older who Purchased a New Mattress from SLEEP NUMBER in

All Other Digital Media: 45,612;
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MATTRESSFIRM

3,565,424 or 89.4% of Adults 18 or older who Purchased a New Mattress from MATTRESS FIRM in
2023 spend an average of 44.6 minutes per day driving, seeing Billboards and Signs. 60.5% Listen to
Local Radio Stations Out-of-Home for an average of 35.9 minutes

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top 13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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1,622,140 or 89.8% of Adults 18 or older who Purchased a New Mattress from IKEA in 2023 spend
an average of 47. minutes per day driving, seeing Billboards and Signs. 66.6% Listen to Local Radio
Stations Out-of-Home for an average of 33.2 minutes/day.
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()Ashley

HOMESTORE

1,693,579 or 95.7% of Adults 18 or older who Purchased a New Mattress from ASHLEY HOMESTORE
in 2023 spend an average of 71.8 minutes per day driving, seeing Billboards and Signs. 73.4% Listen
to Local Radio Stations Out-of-Home for an average of 45.3 minu

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top 13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Crate&Barrel

1,155,660 or 85.6% of Adults 18 or older who Purchased a New Mattress from CRATE & BARREL in
2023 spend an average of 85.5 minutes per day driving, seeing Billboards and Signs. 53.7% Listen to
Local Radio Stations Out-of-Home for an average of 29.4 minute
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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561,028 or 84.9% of Adults 18 or older who Purchased a New Mattress from SLEEP NUMBER in 2023
spend an average of 65.7 minutes per day driving, seeing Billboards and Signs. 72.6% Listen to Local
Radio Stations Out-of-Home for an average of 45.6 minutes/da
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Top 13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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MATTRESSFIRM

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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2023 read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day
representing 28.3% of all time spent daily with All forms of Print Media
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553,944 or 30.7% of Adults 18 or older who Purchased a New Mattress from IKEA in 2023 read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 10.3 minutes every day representing 24.8% of
all time spent daily with All forms of Print Media.
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407,660 or 23.% of Adults 18 or older who Purchased a New Mattress from ASHLEY HOMESTORE in
2023 read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day
representing 24.% of all time spent daily with All forms of Print Media.
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Crate&Barrel

586,871 or 43.5% of Adults 18 or older who Purchased a New Mattress from CRATE & BARREL in
2023 read Local Daily Newspaper(s) (Daily+Sunday) for an average of 13.4 minutes every day
representing 32.8% of all time spent daily with All forms of Print Media
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