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41.3% or 108,292,206 of USA Adults 18 or older Watched Any Listed ABC-TV Station(s) in the past 7 days.
Typical Adults 18 or older who Watched Any Listed ABC-TV Station(s) in the past 7 days are 55.6 years old
(15.3% older than average) and have a $89,390 (.4% lower than average) annual household income.
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37.2% or 97,453,931 of USA Adults 18 or older Watched Any Listed CBS-TV Station(s) in the past 7 days.
Typical Adults 18 or older who Watched Any Listed CBS-TV Station(s) in the past 7 days are 57.2 years old
(18.6% older than average) and have a $90,747 (1.1% higher than average) annual household income.
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\"’ 36.4% or 95,521,829 of USA Adults 18 or older Watched Any Listed NBC-TV Station(s) in the past 7 days.
oY S Typical Adults 18 or older who Watched Any Listed NBC-TV Station(s) in the past 7 days are 56.7 years old
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NBC (17.6% older than average) and have a $92,153 (2.7% higher than average) annual household income.
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Typical Adults 18 or older who Watched Any Listed FOX-TV Station(s) in t

35.6% or 93,380,534 of USA Adults 18 or older Watched Any Listed FOX-TV Station(s) in the past 7 days.
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TV STATIONS (13.2% older than average) and have a $86,825 (3.3% lower than average) annual household income.
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OPBS

18.9% or 49,468,176 of USA Adults 18 or older Watched Any Listed PBS-TV Station(s) in the past 7 days.
Typical Adults 18 or older who Watched Any Listed PBS-TV Station(s) in the past 7 days are 59.5 years old
(23.4% older than average) and have a $86,163 (4.% lower than average) annual household income.
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parent of 1 or more children under 1

41.3% or 108,292,206 of USA Adults 18 or older Watched Any Listed ABC-TV Station(s) in the past 7 days.
Adults 18 or older who Watched Any Listed ABC-TV Station(s) in the past 7 days are 7.3% less likely to be a
college graduate, 8.3% less likely to work full-time, 7.4% more likely to be married, 27.% less likely to be a
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a parent of 1 or more children unde

37.2% or 97,453,931 of USA Adults 18 or older Watched Any Listed CBS-TV Station(s) in the past 7 days.
Adults 18 or older who Watched Any Listed CBS-TV Station(s) in the past 7 days are 4.7% less likely to be a
college graduate, 11.2% less likely to work full-time, 12.2% more likely to be married, 33.1% less likely to be
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3
NBC

36.4% or 95,521,829 of USA Adults 18 or older Watched Any Listed NBC-TV Station(s) in the past 7 days.
Adults 18 or older who Watched Any Listed NBC-TV Station(s) in the past 7 days are .4% more likely to be a
college graduate, 11.5% less likely to work full-time, 11.6% more likely to be married, 25.2% less likely to be
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35.6% or 93,380,534 of USA Adults 18 or older Watched Any Listed FOX-TV Station(s) in the past 7 days.
Adults 18 or older who Watched Any Listed FOX-TV Station(s) in the past 7 days are 17.1% less likely to be a
college graduate, 8.% less likely to work full-time, 9.3% more likely to be married, 24.7% less likely to be a
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who Watched Any Listed FOX-TV Station(s) in the past 7 days m USA

Qual Intab 9,908 ®

Broadcast TV networks/stations watched past 7 days: Any listed FOX station(s)

31.7%



18.9% or 49,468,176 of USA Adults 18 or older Watched Any Listed PBS-TV Station(s) in the past 7 days.

Adults 18 or older who Watched Any Listed PBS-TV Station(s) in the past 7 days are 4.2% more likely to be a
college graduate, 32.7% less likely to work full-time, 7.5% more likely to be married, 45.1% less likely to be a
parent of 1 or more children under

OPBS

@, Education Levels: Adults 18 or older
* —

Some High School or Less (not graduate) B ?51‘;1
High School Graduate (12th grade or GED)
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Top-20 Occupations: Adults 18 or older

9.9%

18.7%

Entrepreneurs/Military Experience

9.1%
7.5%
4.2% 3-6% 6.0% 6.6%
Small Business Self-Employed Current or Former

Owner Military Service
765"
aan " 34005 g5fT%  _aom 9% 3.333.9% A%
I -x. . i - 2-5""- 2"‘""5'- - - 3'396- 2.292.9% 2.000.5% 14322% 1300.9% 20%0.7% 1290.7% el 7% 0.9%1.2% 14%.2% 0.504.2% 1.4%1.2%
| | ] - — — — — — — —
. & & & & > e & o 3 & & &° & & & 5 &
.@‘&b é&ef& s\ﬂqo &Q'b“o Cﬂéa'bo ‘(&‘(ﬁ“" R @5“ bs:o' 5"6“ «&s“' p & g ‘:eg.i‘ b‘g& . \&d‘-‘ eb‘é\u ...63&0 . 4;‘"‘ @Qf ‘f,@ R 4
¥ £ & i < ¥ @ 3 &
&F @.’é“ o" N & & %‘é\ & &£ & = <& q & & ‘d’d & QF’?
& & & & & o o @ & & & 3 R
& & g&*‘*” & S & ﬁ“é & ;P“é ,,\v"“# & A
& & & & o & & &
t.*\b © & E & e‘?& & < ¥ ¢ (‘-f s o &“@9 &
L & < o « ol & & & o
dsP & & z#,‘i" (9{5 & &
A . & @V« ,3:3“
& X
& &
&

who Watched Any Listed PBS-TV Station(s) in the past 7 days

Qual Intab
All Graphs and HBIA! Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA USA Projection Scarborough R2 2023: Jan23-Oct23

HUSA

2,244

USA Jan23-0ct23 USA Projection

2114 b Stage in Life: Adults 18 or older
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. 8.8%
Parent of 1 or more Children Age 6- 11 I 12.0%
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Parent of 1 or more Children in College m %71";2
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Searborough R2 2023: Jan23-0ct23

who Watched Any Listed PBS-TV Station(s) in the past 7 days m USA

Qual Intab 9,908 ®

Broadcast TV networks/stations watched past 7 days: Any listed PBS station(s)

35.5%



41.3% or 108,292,206 of USA Adults 18 or older Watched Any Listed ABC-TV Station(s) in the past 7 days.
Adults 18 or older who Watched Any Listed ABC-TV Station(s) in the past 7 days are 12.5% more likely to own

their home, .1% more likely to own a higher valued home, 10.8% more likely to have a single-family home,
5.2% less likely to have a dog.

m Own/Rent/Other: Adults 18 or older

74.4%

mﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older

67.4%
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. 0
8.3%
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L. 6.6%
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29.3% |
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- 14.4%

3.1% 4.5% Apartment
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37.2% or 97,453,931 of USA Adults 18 or older Watched Any Listed CBS-TV Station(s) in the past 7 days.
Adults 18 or older who Watched Any Listed CBS-TV Station(s) in the past 7 days are 16.6% more likely to own
their home, .1% more likely to own a lower valued home, 11.% more likely to have a single-family home, 3.%

less likely to have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4, {™ Pets in Home: Adults 18 or older
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\"’ 36.4% or 95,521,829 of USA Adults 18 or older Watched Any Listed NBC-TV Station(s) in the past 7 days.
o9

Adults 18 or older who Watched Any Listed NBC-TV Station(s) in the past 7 days are 15.6% more likely to own
their home, 2.6% more likely to own a higher valued home, 11.1% more likely to have a single-family home,
NBC 2.% less likely to have a dog.

m Own/Rent/Other: Adults 18 or older

ﬂ%m Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older
Single Family House (unattached)
60.9% Own a Dog
0,
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2.6% e P 19.2%
2,479,071 ETREITF] 23,072,236
Other Own Second Home Mobile Home or Manufactured | 2.2% Own other type of Pet
or Real Estate Home 2.5% 7.5%
Property "
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7>
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35.6% or 93,380,534 of USA Adults 18 or older Watched Any Listed FOX-TV Station(s) in the past 7 days.

Fox Adults 18 or older who Watched Any Listed FOX-TV Station(s) in the past 7 days are 13.1% more likely to own
their home, 2.% more likely to own a lower valued home, 12.1% more likely to have a single-family home,
TV STATIONS 4.3% more likely to have a dog.

m%m Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older

m Own/Rent/Other: Adults 18 or older
Single Family House (unattached) Owna Dog
33.3%
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9.4%
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18.9% or 49,468,176 of USA Adults 18 or older Watched Any Listed PBS-TV Station(s) in the past 7 days.
Adults 18 or older who Watched Any Listed PBS-TV Station(s) in the past 7 days are 15.9% more likely to own
their home, .8% more likely to own a higher valued home, 9.4% more likely to have a single-family home,

15.2% less likely to have a dog.
m%m Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older

OPBS
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41.3% or 108,292,206 of USA Adults 18 or older Watched Any Listed ABC-TV Station(s) in the past 7 days.
Adults 18 or older who Watched Any Listed ABC-TV Station(s) in the past 7 days are 2.% less likely to look
up D-I-Y advice online, 14.% more likely to always vote in local elections, 3.4% more likely to belong to a

gym, .5% more likely to fly domestic pas
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37.2% or 97,453,931 of USA Adults 18 or older Watched Any Listed CBS-TV Station(s) in the past 7 days.
Adults 18 or older who Watched Any Listed CBS-TV Station(s) in the past 7 days are 4.6% less likely to look
up D-I-Y advice online, 15.1% more likely to always vote in local elections, 11.9% more likely to belong to a

gym, 1.7% less likely to fly domestic

®CBS

Top-ZO past 30-days Online Lifestyle Activites

al Activity: Adults 18 or older

45.7% 27.0% 27.3%

Adults 18 or older

Registeredto Vote
(In District of Residence)

Democrat / Lean
Democrat

p { Lean dependent / None
Republican of These

Presidential Elections: Always
Presidential Elections: Sometimes

e
[

Statewide Elections: Always
Statewide Elections: Sometimes

37.2%|

53.5%)
49.0%| 48.7%|

16.0%) % 3
14.23 2 %61
i - ﬂ - ﬂ = ﬂ 7

Redpes/ Health Restaurant Do-lt-Yourself Online Phone  Medical Home / Fitness/Diest  Apparel/ JobSearch/  Religion/  Take Online Career Education  Genealogy Electronic  Homework Photography Parenting/ Online Dating
T::l;l;rﬂg Iinformation |M:::::l:nf advice I\Ii::;ilall ‘;:xc“uﬁ;fn Ganlen ideas Information Beauty Weas Postresume  Spirituality classes  Development [i::::n Invite [v«:l':l;:;ur i[:v:;ﬁ;.:,l Family advice  senvice f.ocafEfecﬂons:Afways m
e s etc) Local Elections: Sometimes
® who Watched Any Listed CBS-TV Station(s) in the past 7 days mUSA ® who Watched Any Listed CBS-TV Station(s) in the past 7 days mUSA
<
@_&TO})-.?O past 12-months Active Lifestyle Activites: Adults 18 or older \M Past 12-months Domestic Airline Trips: Adults 18 or older
: 15.7%
el 1 507,235 15.8%
. 14.6%
ERLL 40 006,103 15.3%
: 8.2%
SR 1 385,579 8.2%
: 6.1%
AL 6 739,064 6.4%
: 9.3%
SR 4 458,138 9.3%
: 62.2% Flew Domestic past year: 57.1%
10+ trios  CHAWAE 7% Avg. # Domestic Flights:
19.9%|
18.3%| 37.0%) o] - o
12.7%| % ok a1% S
B i e S el S e . .
Grilling-  lawncare Gadening  Bicyding  Swimming  Volunteer Hiking - Jogging - Bowling Sewing - Belongto  Camping Fishing GmupFlmP_u Golf Yoga- Pilates  adult Basketball Caregiverof Competitive  Follow a Soccer Tennis  Snow Skiing-  Football Softball - Organized Hunting
outdoor (Flowersor work Backpacking  Running crafts  Health Club or Ccontinuing Aging Parent Video Gaming Weight Loss snowboarding Basehall  Road Race
Cooking vegetables) Gym Education or Relative Progmm (5K,
Marathon,
m who Watched Any Listed CBS-TV Station(s) in the past 7 days HUSA ste)
UsA USA Projection Scarborough R2 2023:; Jan23-Oct23 Qual Intab 4,181
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  (JSA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 9,908

Broadcast TV networks/stations watched past 7 days: Any listed CBS station(s)



36.4% or 95,521,829 of USA Adults 18 or older Watched Any Listed NBC-TV Station(s) in the past 7 days.

&"A Adults 18 or older who Watched Any Listed NBC-TV Station(s) in the past 7 days are 3.3% less likely to look
up D-I-Y advice online, 16.4% more likely to always vote in local elections, 8.8% more likely to belong to a

NBC gym, .8% less likely to fly domestic p
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FOX

TV STATIOI\N

35.6% or 93,380,534 of USA Adults 18 or older Watched Any Listed FOX-TV Station(s) in the past 7 days.
Adults 18 or older who Watched Any Listed FOX-TV Station(s) in the past 7 days are 3.6% less likely to look
up D-I-Y advice online, 8.6% more likely to always vote in local elections, .9% more likely to belong to a

gym, 3.3% less likely to fly domestic pa

}"op-ZO past 30-days Online Lifestyle Activites: Adults 18 or older
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Broadcast TV networks/stations watched past 7 days: Any listed FOX station(s)



18.9% or 49,468,176 of USA Adults 18 or older Watched Any Listed PBS-TV Station(s) in the past 7 days.
Adults 18 or older who Watched Any Listed PBS-TV Station(s) in the past 7 days are 13.9% less likely to
look up D-I-Y advice online, 31.5% more likely to always vote in local elections, 6.% less likely to belong to

a gym, 13.6% less likely to fly domestic
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Broadcast TV networks/stations watched past 7 days: Any listed PBS station(s)
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Total Monthly QSR Users:
90.2%

10times or more

m who Watched Any Listed ABC-TV Station(s) in the past 7 days

30-days QSR Users: Adults 18 or older
g o

2 times

3 times
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6 - 9times

18.5%

HmUSA

Avg. Monthly QSR Meals:
88.6%

_ 1,120 - “

41.3% or 108,292,206 of USA Adults 18 or older Watched Any Listed
Adults 18 or older who Watched Any Listed ABC-TV Station(s) in the

past yr., 11.% more likely to smoke cigarette

QSRs past mo., 2.9% more likely to use Sit-Down Restaurants past mo., 24.5% more likely to use Casinos

ABC-TV Station(s) in the past 7 days.
past 7 days are 1.9% more likely to use

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
L

1time

15.8%

16.1%

2 times

3 times
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m who Watched Any Listed ABC-TV Station(s) in the past 7 days mUSA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

& o “
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

2459 d
1.3

I
Mexican  Pizza
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Chinese  Coffee  Indian/  Italian Wings/  Upscale Steakhouse
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Coffee Bar  Other Bakery Sports Bar
Asian

mUSA
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Watched Any Listed ABC-TV Station(s) in the past... 17.9%

L0 51,814,293 19.8%

Drank Past 30-days: Adults 18 or older

Domestic Regular Beer

Domestic Light Beer

Any Type of Beer

Liquor

. %

Wine

Past 12 months Casino Activities: Adults 18 or older
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pe—
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2%

3.2

Table Games (Craps, Poker, etc.)
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5.2%

22,786,532

13,514,774

Marijuana / Cannabis

Cigarettes

12,.3%
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m who Watched Any Listed CBS-TV Station(s) in the past 7 days
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Avg. Monthly QSR Meals:
88.6%
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Adults 18 or older who Watched Any Listed CBS-TV Station(s) in the

past yr., .1% less likely to smoke cigarettes

37.2% or 97,453,931 of USA Adults 18 or older Watched Any Listed CBS-TV Station(s) in the past 7 days.

QSRs past mo., 4.4% more likely to use Sit-Down Restaurants past mo., 19.2% more likely to use Casinos

past 7 days are 1.7% more likely to use

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

€ Ltime 15.8%

m who Watched Any Listed CBS-TV Station(s) in the past 7 days

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
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Past 12 months Casino Activities: Adults 18 or older

Slot Machines
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88.6%
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past yr., 1.8% more likely to smoke cigarette

36.4% or 95,521,829 of USA Adults 18 or older Watched Any Listed NBC-TV Station(s) in the past 7 days.
Adults 18 or older who Watched Any Listed NBC-TV Station(s) in the past 7 days are 1.5% more likely to use
QSRs past mo., 4.9% more likely to use Sit-Down Restaurants past mo., 17.8% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
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g o

Past

1
2 times

3 times

10.5%

4 times

5 times

6 - 9times

10times or more

m who Watched Any Listed FOX-TV Station(s) in the past 7 days mUSA

Total Agfrit%ﬂy QSR Users: Avg. Monthly QSR Meals:

88.6%

_ 1,120 - “

Adults 18 or older who Watched Any Listed FOX-TV Station(s) in the
QSRs past mo., 2.9% more likely to use Sit-Down Restaurants past m
past yr., 27.4% more likely to smoke cigarett

35.6% or 93,380,534 of USA Adults 18 or older Watched Any Listed FOX-TV Station(s) in the past 7 days.
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0., 29.3% more likely to use Casinos
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6-9times

mUSA
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yr., 4.8% more

likely to smoke cigarettes

18.9% or 49,468,176 of USA Adults 18 or older Watched Any Listed PBS-TV Station(s) in the past 7 days.
Adults 18 or older who Watched Any Listed PBS-TV Station(s) in the past 7 days are 1.2% less likely to use
QSRs past mo., 2.3% more likely to use Sit-Down Restaurants past mo., 4.4% less likely to use Casinos past

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
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41.3% or 108,292,206 of USA Adults 18 or older Watched Any Listed ABC-TV Station(s) in the past 7 days.
Adults 18 or older who Watched Any Listed ABC-TV Station(s) in the past 7 days are 5.% more likely to have a
401K, 4.7% less likely to have an Auto Loan, 3.5% less likely to Invest/Trade Stocks Online, .1% less likely to
pay with their Debit Card.

Investments Owned: Adults 18 or older

401K Plan

122,991,180 46.9%

IRA (Individual Retirement Account) pregperg

Stocks or Stock Options

77,172,853 29.4%

22.6%
18.2%

16.6%
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12.7%
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11.7%
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10.1%
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m who Watched Any Listed ABC-TV Station(s) in the past 7 days
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529 Plan [ College Savings Plan
Second Home or Real Estate Property
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Financial Services Has and/or Uses: Adults 18 or older
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B who Watched Any Listed ABC-TV Station(s) in the past 7 days

Professional Services Used*: Adults 18 or older

Tax Pi tion Servi
ax Preparation Service 69,366,627 26.5%
45,351,257 17.3%

Financial Planner

Online Investing / Stock Trading

41,872 915 16.0%

13.2%
30,762,744 11.7%

25,795,357 9.8%

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent
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Divorce / Family Attorney
= who Watched Any Listed ABC-TV Station(s) in the past 7 days = USA
USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab

HUSA
f'Past 3-Months Payment Methods Used: Adults 18 or older
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C 37.2% or 97,453,931 of USA Adults 18 or older Watched Any Listed CBS-TV Station(s) in the past 7 days.
Adults 18 or older who Watched Any Listed CBS-TV Station(s) in the past 7 days are 5.4% more likely to have

BS a 401K, .3% less likely to have an Auto Loan, 4.2% less likely to Invest/Trade Stocks Online, 4.5% more likely to
pay with their Debit Card.

mﬁélnvestments Owned: Adults 18 or older
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m who Watched Any Listed CBS-TV Station(s) in the past 7 days mUSA
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Broadcast TV networks/stations watched past 7 days: Any listed CBS station(s)




N
NBC

36.4% or 95,521,829 of USA Adults 18 or older Watched Any Listed NBC-TV Station(s) in the past 7 days.
Adults 18 or older who Watched Any Listed NBC-TV Station(s) in the past 7 days are 7.% more likely to have a

401K, 2.6% more likely to have an Auto Loan, 5.4% less likely to Invest/Trade Stocks Online, 1.7% more likely
to pay with their Debit Card.

Investments Owned: Adults 18 or older

401K Plan

122,991,180
IRA (Individual Retirement Account) -

46.9%
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Broadcast TV networks/stations watched past 7 days: Any listed NBC station(s)




Fox 35.6% or 93,380,534 of USA Adults 18 or older Watched Any Listed FOX-TV Station(s) in the past 7 days.
Adults 18 or older who Watched Any Listed FOX-TV Station(s) in the past 7 days are 2.6% more likely to have
a 401K, 10.9% more likely to have an Auto Loan, 3.9% less likely to Invest/Trade Stocks Online, 5.3% more
Tv STATIONS likely to pay with their Debit Card.

ﬁélnvestments Owned: Adults 18 or older
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Broadcast TV networks/stations watched past 7 days: Any listed FOX station(s)



18.9% or 49,468,176 of USA Adults 18 or older Watched Any Listed PBS-TV Station(s) in the past 7 days.
Adults 18 or older who Watched Any Listed PBS-TV Station(s) in the past 7 days are 7.7% less likely to have a
401K, 26.3% less likely to have an Auto Loan, .1% more likely to Invest/Trade Stocks Online, 6.2% less likely to
pay with their Debit Card.

Investments Owned: Adults 18 or older
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Broadcast TV networks/stations watched past 7 days: Any listed PBS station(s)




Adults 18 or older who Watched Any Listed ABC-TV Station(s) in the past 7 days spend an average of 3 days, 9 hours,
16 minutes and 6 seconds each week with All Forms of Media.

87.% of Adults 18 or older who Watched Any Listed ABC-TV Station(s)in the past 7 days spend an avg. of 8 hours and 47 minutes each
week listening to All Local AM/FM Radio, representing 9.4% of total time spent with all forms of Media.

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

Usage 55.9%
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% of Total ABC-TV Station(s) in the
Weekly H:M: past 7 days
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Broadcast TV networks/stations watched past 7 days: Any listed ABC station(s)




Adults 18 or older who Watched Any Listed CBS-TV Station(s) in the past 7 days spend an average of 3 days, 11 hours, 1
minutes and 26 seconds each week with All Forms of Media.

87.2% of Adults 18 or older who Watched Any Listed CBS-TV Station(s) in the past 7 days spend an avg. of 9 hours and 1 minutes each
week listening to All Local AM/FM Radio, representing 9.5% of total time spent with all forms of Media.

o cpei

Avg. H:M:5/week with All Forms of

Media: Adults 18 or older
69:45:59
Concurr
usage 55.9%
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Broadcast TV networks/stations watched past 7 days: Any listed CBS station(s)




" Adults 18 or older who Watched Any Listed NBC-TV Station(s) in the past 7 days spend an average of 3 days, 10 hours,
& A 30 minutes and 52 seconds each week with All Forms of Media.

85.9% of Adults 18 or older who Watched Any Listed NBC-TV Station(s) in the past 7 days spend an avg. of 8 hours and 54 minutes each
N BC week listening to All Local AM/FM Radio, representing 9.3% of total time spent with all forms of Media.

Weekly
Reach %:

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

usage 55.9%
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Broadcast TV networks/stations watched past 7 days: Any listed NBC station(s)




Adults 18 or older who Watched Any Listed FOX-TV Station(s) in the past 7 days spend an average of 3 days, 8 hours, 38
minutes and 7 seconds each week with All Forms of Media.

87.9% of Adults 18 or older who Watched Any Listed FOX-TV Station(s)in the past 7 days spend an avg. of 8 hours and 52 minutes each
Tv STATIO week listening to All Local AM/FM Radio, representing 9.7% of total time spent with all forms of Media.

Weekly

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older
85.4%
3. ety A

usage 55.9%
usa
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Broadcast TV networks/stations watched past 7 days: Any listed FOX station(s)



Adults 18 or older who Watched Any Listed PBS-TV Station(s) in the past 7 days spend an average of 3 days, 8 hours, 50
minutes and 57 seconds each week with All Forms of Media.

85.1% of Adults 18 or older who Watched Any Listed PBS-TV Station(s)in the past 7 days spend an avg. of 9 hours and 30 minutes each
week listening to All Local AM/FM Radio, representing 10.% of total time spent with all forms of Media.

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older
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Broadcast TV networks/stations watched past 7 days: Any listed PBS station(s)




Adults 18 or older who Watched Any Listed ABC-TV Station(s) in the past 7 days spend an average of 2 days, 13 hours, 5
minutes and 16 seconds each week with All Forms of Ad-Supported Media.

82.3% of Adults 18 or older who Watched Any Listed ABC-TV Station(s)in the past 7 days spend an avg. of 8 hours and 1 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.8% of total time spent with all forms of Ad-Supported Med

Weekly Avg. H:M:5/week with All Forms of Ad-
Reach %: Supported Media: Adults 18 or older

50:31:59
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Broadcast TV networks/stations watched past 7 days: Any listed ABC station(s)



Adults 18 or older who Watched Any Listed CBS-TV Station(s) in the past 7 days spend an average of 2 days, 14 hours,

20 minutes and 55 seconds each week with All Forms of Ad-Supported Media.
82.4% of Adults 18 or older who Watched Any Listed CBS-TV Station(s)in the past 7 days spend an avg. of 8 hours and 18 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.% of total time spent with all forms of Ad-Supported Med

Weekly

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Broadcast TV networks/stations watched past 7 days: Any listed CBS station(s)



Adults 18 or older who Watched Any Listed NBC-TV Station(s) in the past 7 days spend an average of 2 days, 13 hours,
31 minutes and 4 seconds each week with All Forms of Ad-Supported Media.

81.1% of Adults 18 or older who Watched Any Listed NBC-TV Station(s)in the past 7 days spend an avg. of 8 hours and 5 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.7% of total time spent with all forms of Ad-Supported Med

Weekly
Reach %:

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Broadcast TV networks/stations watched past 7 days: Any listed NBC station(s)



Adults 18 or older who Watched Any Listed FOX-TV Station(s) in the past 7 days spend an average of 2 days, 13 hours, 4
minutes and 43 seconds each week with All Forms of Ad-Supported Media.
N 83.8% of Adults 18 or older who Watched Any Listed FOX-TV Station(s) in the past 7 days spend an avg. of 8 hours and 20 minutes each

Tv STATIO week listening to Local Ad-Supported AM/FM Radio, representing 11.4% of total time spent with all forms of Ad-Supported Me

BX...
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Broadcast TV networks/stations watched past 7 days: Any listed FOX station(s)



Adults 18 or older who Watched Any Listed PBS-TV Station(s) in the past 7 days spend an average of 2 days, 10 hours, 0
minutes and 21 seconds each week with All Forms of Ad-Supported Media.

78.2% of Adults 18 or older who Watched Any Listed PBS-TV Station(s)in the past 7 days spend an avg. of 8 hours and 3 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.9% of total time spent with all forms of Ad-Supported Med

EX.--
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Broadcast TV networks/stations watched past 7 days: Any listed PBS station(s)



@

Adults 18 or older who Watched Any Listed ABC-TV Station(s) in the past 7 days spend an average of
8 hours and 43 minutes each day with All Forms of Ad-Supported Media. 82.3% listen to Local
AM/FM Radio for an avg. of 68.8 minut@sgdalyRadio delivers 10.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Broadcast TV networks/stations watched past 7 days: Any listed ABC station(s)
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Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older
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Adults 18 or older who Watched Any Listed CBS-TV Station(s) in the past 7 days spend an average of 8
hours and 54 minutes each day with All Forms of Ad-Supported Media. 82.4% listen to Local AM/FM

Radio for an avg. of 71.2 minutes/day.

(Local Radio delivers 11.% of Time with Ad-Supported Media.)
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Adults 18 or older who Watched Any Listed NBC-TV Station(s) in the past 7 days spend an average of
8 hours and 47 minutes each day with All Forms of Ad-Supported Media. 81.1% listen to Local
AM/FM Radio for an avg. of 69.4 minutes/day. (Local Radio delivers 10.7% of Time with Ad-Supported Media.)
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FOX.\

Adults 18 or older who Watched Any Listed FOX-TV Station(s) in the past 7 days spend an average of 8
hours and 43 minutes each day with All Forms of Ad-Supported Media. 83.8% listen to Local AM/FM
Radio for an avg. of 71.5 minutes/day. (Local Radio delivers 11.4% of Time with Ad-Supported Media.)
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s of Media (Persons & % Reach): Adults 18 or older

Totol Persons:

Adults 18 or older who Watched Any Listed PBS-TV Station(s) in the past 7 days spend an average of 8
hours and 17 minutes each day with All Forms of Ad-Supported Media. 78.2% listen to Local AM/FM
Radio for an avg. of 69.1 minutes/day. (Local Radio delivers 10.9% of Time with Ad-Supported Media.)
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B who Watched Any Listed ABC-TV Station(s) in the past 7 days

89,128,341 or 82.3% of Adults 18 or older who Watched Any Listed ABC-TV Station(s) in the past 7
days listen to Ad-Supported Local AM/FM Radio for an average of 68.8 minutes every day
representing 45.3% of all time spent daily with Ad-Supported Audio.
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80,325,856 or 82.4% of Adults 18 or older who Watched Any Listed CBS-TV Station(s) in the past 7
days listen to Ad-Supported Local AM/FM Radio for an average of 71.2 minutes every day
representing 45.% of all time spent daily with Ad-Supported Audio.
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77,427,448 or 81.1% of Adults 18 or older who Watched Any Listed NBC-TV Station(s) in the past 7
days listen to Ad-Supported Local AM/FM Radio for an average of 69.4 minutes every day
representing 44.4% of all time spent daily with Ad-Supported Audio.
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Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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78,232,156 or 83.8% of Adults 18 or older who Watched Any Listed FOX-TV Station(s) in the past 7
days listen to Ad-Supported Local AM/FM Radio for an average of 71.5 minutes every day
representing 45.9% of all time spent daily with Ad-Supported Audio.
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38,696,710 or 78.2% of Adults 18 or older who Watched Any Listed PBS-TV Station(s) in the past 7
days listen to Ad-Supported Local AM/FM Radio for an average of 69.1 minutes every day
representing 45.4% of all time spent daily with Ad-Supported Audio.
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89,128,341 or 82.3% of Adults 18 or older who Watched Any Listed ABC-TV Station(s) in the past 7
days listen to Ad-Supported Local AM/FM Radio for an average of 68.8 minutes every day
representing 45.3% of all time spent daily with Ad-Supported Audio.
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80,325,856 or 82.4% of Adults 18 or older who Watched Any Listed CBS-TV Station(s) in the past 7
days listen to Ad-Supported Local AM/FM Radio for an average of 71.2 minutes every day
representing 45.% of all time spent daily with Ad-Supported Audio.
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\", 77,427,448 or 81.1% of Adults 18 or older who Watched Any Listed NBC-TV Station(s) in the past 7
oS

days listen to Ad-Supported Local AM/FM Radio for an average of 69.4 minutes every day
NBC representing 44.4% of all time spent daily with Ad-Supported Audio.
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78,232,156 or 83.8% of Adults 18 or older who Watched Any Listed FOX-TV Station(s) in the past 7
days listen to Ad-Supported Local AM/FM Radio for an average of 71.5 minutes every day
representing 45.9% of all time spent daily with Ad-Supported Audio.
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38,696,710 or 78.2% of Adults 18 or older who Watched Any Listed PBS-TV Station(s) in the past 7
P BS days listen to Ad-Supported Local AM/FM Radio for an average of 69.1 minutes every day

representing 45.4% of all time spent daily with Ad-Supported Audio.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(Averoge Week)
Adult Contemporary

89,128,341 or 82.3% of Adults 18 or older who Watched Any Listed ABC-TV Station(s) in the past 7 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Classic Rock, Pop Contemporary Hit Radio, and Country.
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80,325,856 or 82.4% of Adults 18 or older who Watched Any Listed CBS-TV Station(s) in the past 7 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Classic Rock, News/Talk/Information, and Country.
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77,427,448 or 81.1% of Adults 18 or older who Watched Any Listed NBC-TV Station(s) in the past 7 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Classic Rock, Country, and Pop Contemporary Hit Radio.
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FOX

TV STATION

78,232,156 or 83.8% of Adults 18 or older who Watched Any Listed FOX-TV Station(s) in the past 7 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Classic Rock, Country, and News/Talk/Information.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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OPBs

38,696,710 or 78.2% of Adults 18 or older who Watched Any Listed PBS-TV Station(s) in the past 7 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Classic Rock, Country, and Pop Contemporary Hit Radio.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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mwho Watched Any Listed ABC-TV Station(s) in the past 7 days

108,292,206 or 100.% of Adults 18 or older who Watched Any Listed ABC-TV Station(s) in the past 7
days watch Ad-Supported Local TV Stations for an average of 100.9 minutes every day representing
29.9% of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older

Local TV Stations

Non-Premium Cable TV...

Netflix

YouTube Video
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AppleTV+fubo,Pluto, Tubi, etc.
TikTok

Hulu/Hulu + Live TV (any Hulu)
Disney+
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97,453,931 or 100.% of Adults 18 or older who Watched Any Listed CBS-TV Station(s) in the past 7
days watch Ad-Supported Local TV Stations for an average of 105.1 minutes every day representing
30.1% of all time spent daily with Ad-Supported Video.
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Local TV Stations
Non-Premium Cable TV...

Netflix

YouTube Video

Amazon Prime/IMDb/FireTV

Roku + The Roku Channel

AppleTV+,fubo,Pluto, Tubi, etc.

TikTok

Hulu/Hulu + Live TV (any Hulu)

Disney+

Premium Cable TV Networks mm

95,521,829 or 100.% of Adults 18 or older who Watched Any Listed NBC-TV Station(s) in the past 7
days watch Ad-Supported Local TV Stations for an average of 99.4 minutes every day representing
29.5% of all time spent daily with Ad-Supported Video.
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93,380,534 or 100.% of Adults 18 or older who Watched Any Listed FOX-TV Station(s) in the past 7
days watch Ad-Supported Local TV Stations for an average of 98.9 minutes every day representing
30.4% of all time spent daily with Ad-Supported Video.
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47,885,194 or 96.8% of Adults 18 or older who Watched Any Listed PBS-TV Station(s) in the past 7
P BS days watch Ad-Supported Local TV Stations for an average of 100.1 minutes every day representing

28.% of all time spent daily with Ad-Supported Video.
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Broadcast TV networks/stations watched past 7 days: Any listed PBS station(s)



108,292,206 or 100.% of Adults 18 or older who Watched Any Listed ABC-TV Station(s) in the past 7
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Movies,
Sports, Local News - Morning, Comedies, and Dramas.

Local TV Station Programs (Persons & % Reach): Adults 18 orolder  Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Broadcast TV networks/stations watched past 7 days: Any listed ABC station(s)



97,453,931 or 100.% of Adults 18 or older who Watched Any Listed CBS-TV Station(s) in the past 7
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports,
Local News - Morning, Movies, Comedies, and Dramas.
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Broadcast TV networks/stations watched past 7 days: Any listed CBS station(s)
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FOX.\

93,380,534 or 100.% of Adults 18 or older who Watched Any Listed FOX-TV Station(s) in the past 7
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports,
Movies, Local News - Morning, Comedies, and Dramas.
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47,885,194 or 96.8% of Adults 18 or older who Watched Any Listed PBS-TV Station(s) in the past 7
P Bs days watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Movies,
Sports, Local News - Morning, Comedies, and Dramas.
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Broadcast TV networks/stations watched past 7 days: Any listed PBS station(s)



77,138,035 or 71.2% of Adults 18 or older who Watched Any Listed ABC-TV Station(s) in the past 7
days use Ad-Supported Social Media for an average of 131.3 minutes every day representing 26.3%
of all time spent daily with Ad-Supported Digital Media.
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68,225,449 or 71.4% of Adults 18 or older who Watched Any Listed NBC-TV Station(s) in the past 7
days use Ad-Supported Social Media for an average of 132.5 minutes every day representing 26.2%

of all time spent daily with Ad-Supported Digital Media.
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66,596,787 or 71.3% of Adults 18 or older who Watched Any Listed FOX-TV Station(s) in the past 7
days use Ad-Supported Social Media for an average of 137.2 minutes every day representing 27.7%
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33,192,689 or 67.1% of Adults 18 or older who Watched Any Listed PBS-TV Station(s) in the past 7
days use Ad-Supported Social Media for an average of 125.5 minutes every day representing 24.6%
of all time spent daily with Ad-Supported Digital Media.
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77,138,035 or 71.2% of Adults 18 or older who Watched Any Listed ABC-TV Station(s) in the past 7
days use Ad-Supported Facebook for an average of 46.3 minutes every day representing 35.2% of all
time spent daily with Ad-Supported Social Media.
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time spent daily with Ad-Supported Social Media.

68,796,741 or 70.6% of Adults 18 or older who Watched Any Listed CBS-TV Station(s) in the past 7
days use Ad-Supported Facebook for an average of 43. minutes every day representing 34.7% of all
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time spent daily with Ad-Supported Social Media.

68,225,449 or 71.4% of Adults 18 or older who Watched Any Listed NBC-TV Station(s) in the past 7
days use Ad-Supported Facebook for an average of 47.2 minutes every day representing 35.6% of all
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66,596,787 or 71.3% of Adults 18 or older who Watched Any Listed FOX-TV Station(s) in the past 7
days use Ad-Supported Facebook for an average of 48.2 minutes every day representing 35.1% of all
time spent daily with Ad-Supported Social Media.
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time spent daily with Ad-Supported Social Media.

33,192,689 or 67.1% of Adults 18 or older who Watched Any Listed PBS-TV Station(s) in the past 7
days use Ad-Supported Facebook for an average of 41.9 minutes every day representing 33.4% of all

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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M-F 6a-7p Avg. Available Impressions per 15-min. are

.. All Other Digital Media: 7,836,754;
Local Radio: 5,665,725; Social Media: 4,860,827; Local TV: 4,113,425; Non-Prem. Cable

3,269,909 reaching Adults 18 or older who Watched Any Listed ABC-TV Stat

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Watched Any Listed ABC-TV USA Metro Area Adults 18 or older
Station(s) in the past 7 days 60,000,000
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 7,137,369;
Local Radio: 5,103,419; Social Media: 4,333,396; Local TV: 3,718,734; Non-Prem. Cable:
2,992,366 reaching Adults 18 or older who Watched Any Listed CBS-TV Stat

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Watched Any Listed CBS-TV Station(s) USA Metro Area Adults 18 or older
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S

NBC

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 6,958,700;
Local Radio: 4,925,541; Social Media: 4,354,046; Local TV: 3,614,427; Non-Prem. Cable:
2,976,287 reaching Adults 18 or older who Watched Any Listed NBC-TV Stat

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)

Adults 18 or older who Watched Any Listed NBC-TV
Station(s) in the past 7 days
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TV STATIO

Fox \‘ M-F 6a-7p Avg. Available Impressions per 15-min. are
NS

.. All Other Digital Media: 6,752,453;
Local Radio: 4,987,405; Social Media: 4,282,732; Local TV: 3,564,524; Non-Prem. Cable

2,954,891 reaching Adults 18 or older who Watched Any Listed FOX-TV Stat

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Watched Any Listed FOX-TV USA Metro Area Adults 18 or older
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QPBs

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 2,467,296; Local TV: 1,857,405; Social Media: 1,773,848; Non-Prem. Cable:
1,204,556 reaching Adults 18 or older who Watched Any Listed PBS-TV Stat

All Other Digital Media: 3,642,305;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Watched Any Listed PBS-TV Station(s)
in the past 7 days
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96,908,155 or 89.5% of Adults 18 or older who Watched Any Listed ABC-TV Station(s) in the past 7
days spend an average of 49.6 minutes per day driving, seeing Billboards and Signs. 68.8% Listen to
Local Radio Stations Out-of-Home for an average of 41.7 mi

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
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l
=
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DrugStores  [EAyARENERS 7 of-Home Media: Adults 18 or older
e s s, e BRSO
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older
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CBS

89,446,426 or 91.8% of Adults 18 or older who Watched Any Listed CBS-TV Station(s) in the past 7
days spend an average of 49. minutes per day driving, seeing Billboards and Signs. 68.9% Listen to
Local Radio Stations Out-of-Home for an average of 43.1 min

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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M

NBC

87,863,655 or 92.% of Adults 18 or older who Watched Any Listed NBC-TV Station(s) in the past 7
days spend an average of 49. minutes per day driving, seeing Billboards and Signs. 67.8% Listen to
Local Radio Stations Out-of-Home for an average of 42.1 minu

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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FOX.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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85,230,023 or 91.3% of Adults 18 or older who Watched Any Listed FOX-TV Station(s) in the past 7
days spend an average of 51.1 minutes per day driving, seeing Billboards and Signs. 70.% Listen to
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46,347,309 or 42.8% of Adults 18 or older who Watched Any Listed ABC-TV Station(s) in the past 7
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.7 minutes every day
representing 35.4% of all time spent daily with All forms of Print

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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@®CBS

41,598,379 or 42.7% of Adults 18 or older who Watched Any Listed CBS-TV Station(s) in the past 7
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10. minutes every day
representing 35.5% of all time spent daily with All forms of Print
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e
NBC

39,924,803 or 41.8% of Adults 18 or older who Watched Any Listed NBC-TV Station(s) in the past 7

days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.9 minutes every day

representing 35.3% of all time spent daily with All forms of Print
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FOX

TV STATIO

34,998,169 or 37.5% of Adults 18 or older who Watched Any Listed FOX-TV Station(s) in the past 7
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day
representing 33.9% of all time spent daily with All forms of Print
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OPBs

23,690,619 or 47.9% of Adults 18 or older who Watched Any Listed PBS-TV Station(s) in the past 7
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.5 minutes every day
representing 35.6% of all time spent daily with All forms of Print
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