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d' TikTok

29.2% or 76,623,379 of USA Adults 18 or older say they used TikTok in the past 30 days.
Typical Adults 18 or older who say they used TikTok in the past 30 days are 40.8 years old (15.3% younger
than average) and have a $82,883 (7.7% lower than average) annual household income.

@ Percent of Market: Adults 18 or older **Gender of Target vs. Market: Adults 18 or older

= who say they used TikTok in
the past 30 days

29.2%

49.0%
® Remainder of USA

48.0

128,541,5...

48.5

133,632,9...

Total Persons:

185,551,121

Men Women Women

Age Cell Demographics of Target vs. Market: Average Age:
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9.0%
8.5% ° _— 8.1%
6.4% 6.7%

70+

Ethnicity of Target vs. Market:

White
62.4%
Black/African 9%
American :

6%
Asian r

4.0%
Other I

Hispanic E
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W= HHI of Target vs. Market:

<$35K HHI
$35K-$50K HHI
$50K-$75K HHI
$75K-$100K HHI
$100K-$150K HHI
$150K-$250K HHI
$250K+ HHI

18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69
Avg HHI:
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more children under 18.

29.2% or 76,623,379 of USA Adults 18 or older say they used TikTok in the past 30 days.
Adults 18 or older who say they used TikTok in the past 30 days are 4.8% less likely to be a college graduate,
14.4% more likely to work full-time, 7.7% less likely to be married, 38.3% more likely to be a parent of 1 or

d' TikTok

\ 4
i \d.f Education Levels: Adults 18 or older Employment: Adults 18 or older | ( \( ) Marital Status: Adults 18 or older
. 6.2% . . 74.1% . . 39.7%
Some High School or Less (not graduate) B 5% Employed Full-Time or Part-Time 65.0% Single, Never Married 31.9%
. 31.6% . 57.5% . 47.2%
High School Graduate (12th grade or GED) S Employed Full-Time (35 hours or more) 50.2% Married 51.1%
Some College Credit (no degree) Employed Part-Time (less than 35 hours) Legally Separated Iigz
e 10.6% . 52.7% . 8.3%
Associate's Degree (AA, AS, etc.) 12.9% White Collar 45.6% Divorced [ 10.15
24.2% 21.4% . 2.7%
Blue Coll
College Graduate (4 year college) 22.8% ue Collar  ppyr: Widowed B 5.0%
11.8% . 18.2% 8.9%
Postgraduate Degree 15.0% Work From Home (most of the time or always) 17.0% LGBTQ+ (net) B 65%
who say they used TikTok in the past 30 days HUSA who say they used TikTok in the past 30 days HUSA who say they used TikTok in the past 30 days BUSA
Top-20 Occupations: Adults 18 or older Entrepreneurs/Military Experience 1idt 4| Stage in Life: Adults 18 or older
18.7%
9.2%
6.5% 5.6% 7.5% 6.6%
- - Parent of 1 or more Children under 18 I 7.2
- . 14.3%
9.698.7% 9.7% small Business Self-Employed  Current or Former Working Mothers B 0.4%
5.0% 7.0% Owner Military Service 10.2%
6 5.6% 5.3%, . 45%2% 4 0% 0% 5.2%3.9% 2%, - Parent of 1 or more Children Under Age 2 B 5.0 :
3. g% 3
I I l l l . 5% 20%0.2% 224.9% 4 550.7% 1a50.7% 2% 1.6% 2% 1.6%129% 120.0% 16% 2% Parent of 1 or more Children Age 2-5 B 10 5%15'5%
. HoE Ve om ol VS e s o ’ 15,05
& & & > ey o oo v & . & & & & ~ & &£ Parent of 1 or more Children Age 6- 11 I ’
@""\‘é 0'%5'6& ;y‘ﬁf @Q?r:n‘\ é?o &6@& \v“o s+ a,"’éa bf ,@5‘& &é‘f b‘ﬂ"ﬂ' é\b‘* %&é\ @bﬁ\o é&&o zf Q)Qé \‘F’a& q‘é* 14.4%
.. & f 5
« & &° @d? S 4 oﬁf & o « o e &“9 ¢ & é‘& 6'&% '-ﬁ}'b & Parent of 1 or more Children Age 12 - 17 21.1%
&8 &S dp@“” & & e . & O« & & & &8 K 155
s < < ) " & F & & > & :
¥ & & & o | & i r & B & . . 5.9%
ds& & J #‘a @&‘g’» o & ‘#’{@ @,@@ « :Pb &Q‘ ép‘, q z@\é" v@ (_9\“’ y f@f ) &gs@ Parent of 1 or more Children in College - 6.1%
3 & & & & <+
“ Q@? é‘b & o Grandparent of 1 or more Children under 18 14.7%
& o ¢ I 23.1%
v&‘ \(53'
who say they used TikTok in the past 30 days mUSA who say they used TikTok in the past 30 days mUSA
USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 2,475
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  UJSA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908 o

Apps or websites used or visited past 30 days:Social media: TikTok

37.6%



29.2% or 76,623,379 of USA Adults 18 or older say they used TikTok in the past 30 days.

hd Adults 18 or older who say they used TikTok in the past 30 days are 14.5% less likely to own their home, 8.4%
I o more likely to own a lower valued home, 9.6% less likely to have a single-family home, 2.8% more likely to

have a dog.

- Own/Rent/Other: Adults 18 or older MEM Type of Home: Adults 18 or older 4y t™ Pets in Home: Adults 18 or older

55.0%
Single Family House (unattached) 50.9% 34.3%
=<0 Own a Dog
10.9% 33.3%

Townhouse or attached Home
B 0%

37.4%
B 5.6% 21.0%
Condominium . 6.7% Own a Cat
8.8% ' 20.7%
6.0% 4.5% 5.9% ) 24.3%

Apartment
19.2%
9.4%

Own other type of Pet

28,676,640 WLF:7i- Ny 4,623,718 BER-T5 W y] 4,484,101 PENTFIE]T

Rent Other Own Second Home Mobile Home or Manufactured 2.7%
o,
or Real Estate Home I 2.5% 7.5%
Property
who say they used TikTok in the past 30 days mUsA who say they used TikTok in the past 30 days mUSA who say they used TikTok in the past 30 days mUSA

Home Loans: Adults 18 or older

ﬁ" Value of Owned Home: Adults 18 or older N

Average Vaolue of Owned Home:
who say they used TikTok in the past 30 days

UsA 5412,507

8.2%

12.3%
24,253,758

<$150K S150K-S200K S200K-$250K  S$250K-S300K  S$300K-S$350K  $350K-S500K  $500K-$750K  $750K-S1M Home Mortgage Refinanced Home Equity Own
mwho say they used TikTok in the past 30 days H USA Home Mortgage I::::lrr;{::‘n;:t HgT;{;::':;:w
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29.2% or 76,623,379 of USA Adults 18 or older say they used TikTok in the past 30 days.

hd Adults 18 or older who say they used TikTok in the past 30 days are 18.4% more likely to look up D-I-Y
I o advice online, 14.9% less likely to always vote in local elections, 10.% less likely to belong to a gym, 2.6%

less likely to fly domestic past yr.

Top—ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older

- Registered to Vote Democrat / Lean  Republican / Lean Independent / None
(In District of Residence) Democrat Republican of These
Presidential Elections: Always 75.6%
Presidential Elections: Sometimes 3
Sk e -
Statewide Elections: Sometimes

Redpes Health Restaurant Do-it-Yourself Online Phone  Medical Home / Fitness/Diet  Apparel/  JobSearch/  Religion/  Take Online career Education  Genealogy Elect ronic Homework Photography Parenting/  Online Dating
meal Planning Information Information Advice fvideo Call  Services/ Garden ldeas Information Beauty ldeas Postresume  Spirituality Classes Development (Research Invite [¥ou orYour  ([Snapfish, Familyadvice — Service 5 o
Suggestions Reviews (skype, Information Schools, Child's) Shutterfly, LOCG'I E’eCﬂms' Afways
FaceTime, Apphcation, etel Local Elections: Sometimes
etc) Finanding) .
m who say they used TikTok in the past 30 days mUSA mwho say they used TikTok in the past 30 days mUSA

% Past 12-months Domestic Airline Trips: Adults 18 or older

i 17.1%
LA 1 507,235 15.8%
i 13.9%
LA 10,006,193 15.3%
i 8.2%
S 1 385,879 8.2%

o
ﬁTopsO past 12-months Active Lifestyle Activites: Adults 18 or older

49,1%|
i 5.9%
AL 6 730,064 6.4%

8.2%

5-9 trips
> 4 458,138 9.3%
10+ trips MZ-Z% Flew Domestic past year: [IN5516% NI ET
: 2.1% Avg. # Domestic Flights: [INNSIENINEEEY N
19.9%| .
18.3% 17.0%
15.3%|
12, 7%|
4.5 4% oo 37%
Grilling - Lawn Care  Gardening Bicyding Swimming Volunteer Hiking - Jogging - Bowling Sewing - Belong to Camping Boating Fishing Group Fitness Golf Yoga- Pilates Adult kethall of it Follow a Soocer Tennis Snow Skiing - Foothall softhall - ‘Organized Hunting
Outdoor [Flowersor waork Backpacking Running Ccrafts Health Club or Class Continuing Aging Parent Video Gaming Weight Loss Snowboarding Baseball Road Race
Cooking Vegetables) Gym Education or Relative Frogmm (5K,
Marathon,
m who say they used TikTok in the past 30 days mUSA etc)
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d TikTok

Past 30-days QSR Users: Adults 18 or older

%. 2 times 10.3%
3 times

10.

2%

4 times

10.1%

5 times

10.5%

6 -9times 20.7%

10times or more

18.5%

m who say they used TikTok in the past 30 days H USA

Total Agg%?!y QSR Users: Avg. Monthly QSR Meals:

_ 232,201,120 - “

likely to smoke cigarettes.

29.2% or 76,623,379 of USA Adults 18 or older say they used TikTok in the past 30 days.
Adults 18 or older who say they used TikTok in the past 30 days are 1.8% more likely to use QSRs past mo.,
.2% more likely to use Sit-Down Restaurants past mo., 3.8% less likely to use Casinos past yr., 4.6% more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
¢

1time

15.8%

2 times

16.1%

3 times

4 times

5 times

6 - 9times

10times or more

5.1
B who say they used TikTok in the past 30 days

%
HUSA

Total Monthly Sit-Down Restaurant Users:
76.8%

Avg. Monthly Sit-Down Restaurant Meals:
76.9%

201,275,400

Drank Past 30-days: Adults 18 or older

23.0%

Liquor

Any Type of Beer
Wine

Domestic Regular Beer e

Domestic Light Beer p=rrrpmr 22.1%

Imported Beer S

28,583,415

B who say they used TikTok in the past 30 days

21.4%
9.7%
10.9%

Microbrew / Craft Beer

B USA

USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

I I
Mexican Pizza

45.83

Chinese  Coffes Indian / Italian Bagel/  Wings/ Upscale Steakhouse
House f Thai / Donut/  Burgers /
Coffee Bar  Other Bakery Sports Bar
Asian
m who say they used TikTok in the past 30 days mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who say they used TikTok in the post 30 days 24.1%

[T 51,814,293 19.8%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

60,752,935

20,714,390 7.9%
16,209,818 6.2%

3.2%
Other Gambling 11.5%

1.7%
e BB

23.2%
Table Games (Craps, Poker, etc.)

Upscale Restaurant

Bar / Nightclub

Stage Show [ Concert 30.6%

Sports Betting

80,349,314

1.7% Casinos visited past 12 months: Yes

ab.4%
m who say they used TikTok in the past 30 days mUSA

2,475
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Used Past 30-days: Adults 18 or older

5.2%
36,684,087 22,786,532 13,514,774
Marijuana / Cannabis Cigarettes Vape
B who say they used TikTok in the past 30 days HUSA



29.2%
Adults

d' TikTok

or 76,623,379 of USA Adults 18 or older say they used TikTok in the past 30 days.
18 or older who say they used TikTok in the past 30 days are 4.5% less likely to have a 401K, 8.2% less

likely to have an Auto Loan, 8.9% less likely to Invest/Trade Stocks Online, 3.2% more likely to pay with their
Debit Card.

Investments Owned: Adults 18 or older

401K Plan o

122,991,180

IRA (Individual Retirement Account) prererprs

Stocks or Stock Options

77,172,853

Mutual Funds L1.2%

47,816,232 18.2%

9.9%

Money Market Funds

35,904,930 13.7%

.2%

30,518,906 11.6%
.9%

9.
30,125,995 11.5%
8.9%
paRI AL 8.9%

15.9%
8.8%

m who say they used TikTok in the past 30 days

Bonds
Other (Crypto / NFTs / Metals, etc.)

529 Plan / College Savings Plan

Second Home or Real Estate Property
mUSA

Financial Services Has and/or Uses: Adults 18 or older

8.9% 9.3%

6.3% 6.4% 3,05 4.3%
Checking  Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan
B who say they used TikTok in the past 30 days H USA

Professional Services Used*: Adults 18 or older

Tax Preparation Service

26.5%

69,366,627

Financial Planner
17.3%

45,351,257

Online Investing / Stock Tradi
e/ ne 41,872,915

Accountant

30,762,744

Insurance Agent at a Local Office (not online)

6.0%
6.9%

Real Estate Agent
18,132,542
2.9%

Estate Planning .0%

'E'Past 3-Months Payment Methods Used: Adults 18 or older

5.0% 400 4.7% 3o

Cash App Apple Pay  Store Credit Google Pay

) ; A% (*Past 12 Months) VISA PayPal Debit Card  MasterCard Venmo Zelle Discover American Facebook  Square Cash Samsung Pay
Divorce / Family Attorney 1.9% card Express Messenger
m who say they used TikTok in the past 30 days mUSA m who say they used TikTok in the past 30 days mUSA
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Adults 18 or older who say they used TikTok in the past 30 days spend an average of 2 days, 23 hours, 22 minutes and

o 22 seconds each week with All Forms of Media.
I o 83.4% of Adults 18 or older who say they used TikTok in the past 30 days spend an avg. of 7 hours and 44 minutes each week listening

to All Local AM/FM Radio, representing 9.% of total time spent with all forms of Media.

i Avg. H:M:5/week with All Forms of
87.1% Media: Adults 18 or older

o 69:46:39
usage 55.9%
usA

who say they used TikTok
in the past 30 days

% of Total
Weekly H:M:

B

B who say they used TikTok in the past 30 days B USA
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Adults 18 or older who say they used TikTok in the past 30 days spend an average of 2 days, 2 hours, 29 minutes and 10

d seconds each week with All Forms of Ad-Supported Media.
I o 79.8% of Adults 18 or older who say they used TikTok in the past 30 days spend an avg. of 7 hours and 12 minutes each week listening

to Local Ad-Supported AM/FM Radio, representing 11.4% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

- 50:32:39
Uoge 57.6%
Usa

who say they used TikTok
in the past 30 days

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:

B who say they used TikTok in the past 30 days B USA
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Adults 18 or older who say they used TikTok in the past 30 days spend an average of 7 hours and 12

& TikTOk minutes each day with All Forms of Ad-Supported Media. 79.8% listen to Local AM/FM Radio for an

avg. of 61.8 minutes/day. (Local Radio delivers 11.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach}: Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{Averoge Week) Totol Persons: % Time Spent: (Average ﬂ

Grocery Stores

1.8%

Billboards & Signs (Weekly Drivers) 5

)
162 14 2 06
2 LA ¢ 2 0
506.24 3 %%

Email/Text/IM/Zoom,etc. (Personal & Work) 5

Billboards &
Signs (Weekly
Local AM/FM Radio Drivers) Local AM/FM Radio Facebook
Non-Premium Cable Tv | 284 45.8 Non-Premium Cable TV 69.7 Tl
Networks Networks
89.2 Email/Text/IM/ | Search 1024

Local AM/FM Radio
News/Weather /Sports (Websites/Apps)

Banking/Financial /Real Estate (Websites/Apps) Zoom,etc. [Google, Billboards &

(Personal & Bing, etc.) Sl Signs (Weekly
Work)... 287 ! Drivers)
48.9

Avg. Hours+Minutes/day with All
Forms of Media: Adults 18 or older
Games/Fantasy/Betting Sites

56.000.89 1.8
iy R R 0:58
R T — T X Trm S
L : 5. 9%
who say they used TikTok usA
0.1%

Facebook Netflix

32.4

2

Games Game

Non-Premium Cable TV Networks g /Fantas ' Email/Text/IM/Z  5/Fant
Local TV Stations Facebook y/Betti Local TV Stations oom,etc. asy/Be
84.2 35.0 ng... G 100.9 (Personal &...  ting...
Netflix 5.4%
#who say they used TikTok in the past 30 days HUSA ® who say they used TikTok in the past 30 days HUSA

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

[Averoge Week) Totol Persons: % Time Spent: [Aver: D}

Grocery Stores

2.4%
Billboards & Signs (Weekly Drivers) 9,80
- Billboards &
search [Google, Bing, etc) Billboards & Signs Signs (Weekly
News/Weather /Sports (Websites/Apps) 3.60% Local AM/FM Radio (Weekly Drivers) Local AM/FM Radio Drivers)
64.3 .
Local AM/FM Radio 11.8% Non-Premium Cable TV ots = Non-Premium Cable TV 489
nEs Networks
Email/Text/IM/Zoom,etc. (Personal & Work) 6.1% Est{;dorl\b Email/Text/I Search — 9?8 _;:lmr - Search
aJd. > Ou u e e
Facebook . ) 75t M/Zoom,etc. (Google, Bing, vid Yc.>uTube [(.Soogle,
Avg. Hours+Minutes/day with All 55= (Personal &  etc))... 16€0 Video Bing, etc.)
(=B Es Forms of Ad-Supported Media: Work)... e Facebook 294 21.5

447

Shopp News/W
Email/Text/IM ing Insta eather...

0.5% ng ather/S...

. Adults 18 Id

Concurre: s A .

shopping (incl. Food/Auctions/Travel, etc.) Usage % 57.6% 5. 45 (incl. Insta ~ ~ [/Zoom,etc. (incl. gra ~ 5
who say they used TikTok UsA Local TV Stations Facebook Food/A | gram | Grocer |G Local TV Stations (Personal & Food/ m Groce G

S 110 227 2 42,0% e past 0 davs 1.8% 326 uctio.. | 1909 fy.. |a 95.9 Work)... Auct.. 181 MY a

YouTube Video 18 10.6% 2.8%
mwho say they used TikTok in the past 30 days mUSA ¥ who say they used TikTok in the past 30 days HUSA
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61,117,498 or 79.8% of Adults 18 or older who say they used TikTok in the past 30 days listen to Ad-

TikTOk Supported Local AM/FM Radio for an average of 61.8 minutes every day representing 42.2% of all
time spent daily with Ad-Supported Audio.

Avg. Week All. Audm (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent:

Local AM/FM Radio
Podcasts
Spotify

YouTube Music YouTube
Podcasts i Music

20.7 d 15.4

YouTube
Podcasts Music
22.2 17.2

(e g0 |
(610 |

Avg. Hours+Minutes/day with m . vV
(250 |

SiriusXmM
Owned Music

Pandora .
Audio: Adults 18 or older Apple  Music

Amazon Music Siriusxm | Pandora Si SiriusXM Pandora Music  Chan...
Apple Music 10.2 9.1 13.9 9.5 8.1 8.0
All Others : o say they used TikTok 4, . me_ed TV Music Anwa:.. . ()wn Amaz.on All iHea...
. di 4.2% in the past 30 days Local AM/FM Radio Channels | Music Local AM/FM Radio Music Music  Others
e 4™ 9% M 66.4 : 10.0 75 |52 |iHea.. 69.7 12.2 9.0 7.3 Audi.
Audiobooks '3 1.4%
m who say they used TikTok in the past 30 days mUSA B who say they used TikTok in the past 30 days H USA
Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Totol Persons: Time Spent:
Local AM/FM Radio -
Podcasts  rNEHR: - 9% 13.2%
Pandora mm & Aoe : YouTube
= ' Podcasts Music
TV Music Channels  [ESASISEE SapuGRsn Bite Po;:llcalsts YouTull;egMusu: 195 15.0
spotify EHRIIRE XREE 7.6% : :
e Coparet o, st o e o e M
Amazon Music m pee ’ m Channels 5.6 Channels| Others
iHeartRadio  [FREAIREa 1% 2:27 10.0 8.0 7.7
. . Amazon
Audiobooks _ 9.0% who say th d TikTok UsA m aon S
. . g% ?ns;rep::lu;;da\lrs M Local AM/FM Radio Spotify | Pandora Local AM/FM Radio Pandora Music 4.0
owned Music iy 8:0% D.0% 61.8 12.5 8.8 iHeart... [S..] 64.3 9.5 6.8 Sirius...
Apple Music iy 8:8% 0.0%
® who say they used TikTok in the past 30 days = USA B who say they used TikTok in the past 30 days HUSA
USA USA Projection Scarborough R2 2023: Jan23-0Oct23 Qual Intab 2,475 ® Share of Everything
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61,117,498 or 79.8% of Adults 18 or older who say they used TikTok in the past 30 days listen to Ad-

& TikTOk Supported Local AM/FM Radio for an average of 61.8 minutes every day representing 42.2% of all

time spent daily with Ad-Supported Audio.

Weekly 79.8% 79.4% Avg. Hours+Minutes/day with Ad-Supported
Reach % Audio: Adults 18 or older

“Share of Ad-Supported Audio” 226

who say they used TikTok USA
in the past 30 days

26.0%
19.1%
10.2% 12.6%
. 0, 0,
° g1% 9.6% 9.4% 9.7% 7 6% .

Weekly 10.1% 2.6% 4% - 4.1% 4.5%

T I OO o _ . . 9
Reached: 61,117,498 208,295,778 19,923,288 60,055,608 14,611,006 41,669,807 7,827,679 21,342,896 9,643,966 25,155,959 7,198,210 25,306,526 4,280,376 20,006,620 4,155,530 17,354,345 3,111,063 11,896,897 874,794 4,426,618

Local AM/FM Podcasts YouTube Music Spotify TV Music Pandora All Others Amazon Music iHeartRadio SiriusXM
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o' TikTok

61,117,498 or 79.8% of Adults 18 or older who say they used TikTok in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Classic Hits, Hot AC, and Country.

Local AM/FM Radio Formats (Persons & % Reach} Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

[Averoge Week)
Adult Contemporary

Classic Hits
News/Talk/Information
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Country

Hot AC

Alternative

All Sports
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62,101,01

_xm
M
Mm-
27 404501 025 1
20735754 a5

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 18 or older

v 2

who say they used TikTok
in the past 30 days

® who say they used TikTok in the past 30 days

HUSA

% Time Spent: (Averoge Daj

3

LD
[~
N

Classic Rock
29.9

DO :‘hl
= s
S8

~J
(Y
5

mation
29.1

Adult Hits
% 28.5

Contemporary

Christian
27.9

MNews/Talk/Infor

Urban AC
27.8

Alternative
27.2

Classic Hits
26.2

Urban
Contem
porary
pLx]
Adult

Contemporar | Pop Contemporary
y Hit Radio

25.6 pERY

All Sports
291

Classic Rock
28.2

MNews/Talk/Infor
mation
27.8

Contemporary
Christian

Adult Hits

27.2

Classic Hits

26.9

25.7

24.7

Alternative

Adult
Contemporary
25.4

Pop
Contem
porary
Hit
Radio
219

Urban
AC
24.1

Urban
Contemporary
219

m who say they used TikTok in the past 30 days

mUSA
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d' TikTok

Avg. Week All Video (Persons & % Reach): Adults 18 or older Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total Persons:

Local TV Stations s ————— v/
Non-Premium Cable TV... BT el X-r7m

Netflix

YouTube Video

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
AppleTV+,fubo,Pluto, Tubi, etc.
TikTok

Hulu/Hulu + Live TV (any Hulu)
Disney+

Premium Cable TV Networks

Peacock

m- 14.7% who say they used TikT ok
2 9nN3 43R

i:'?ﬁ in the past 30 days
Paramount+ ia/0%

® who say they used TikTok in the past 30 days

44,233,150 or 57.7% of Adults 18 or older who say they used TikTok in the past 30 days watch Ad-
Supported Local TV Stations for an average of 80.2 minutes every day representing 27.7% of all time
spent daily with Ad-Supported Video.

% Time Spent:

3

Total Persons:

Local TV Stations

U U345
Non-Premium Cable TV... g ®ry gy
YouTube Video

TikTok
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Local TV Station Prog

[Averoge Week)

Sports

Local News - Evening
Movies

Comedies

Local News - Morning
Dramas

Documentaries
Mystery/Suspense/Crime
Food/Cooking Shows
National/Network News
Game Shows

Local News - Late

Late Night Talk

d' TikTok

44,233,150 or 57.7% of Adults 18 or older who say they used TikTok in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News - Evening,
Comedies, Local News - Morning, and Game Shows.

rams (Persons & % Reach): Adults 18 or older

Total Persons:
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56,813,763 or 74.1% of Adults 18 or older who say they used TikTok in the past 30 days use Ad-

TikTOk Supported Social Media for an average of 140.1 minutes every day representing 26.1% of all time
spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Totol Persons: % Time Spent:
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o' TikTok

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total Persons:

Facebook
Instagram
YouTube Video
TikTok

Twitter
Pinterest
LinkedIn
Reddit
Snapchat
WhatsApp

Others(Rumble, Twitch, Gab, Par...
Blogs/Message Boards (read...

tumblr

56,813,763 or 74.1% of Adults 18 or older who say they used TikTok in the past 30 days use Ad-
Supported Facebook for an average of 32.6 minutes every day representing 23.2% of all time spent
daily with Ad-Supported Social Media.

Avg. Hours+Minutes/day with all
Social Media: Adults 18 or older
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d' TikTok

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 5,393,704,
Local Radio: 3,836,330; Social Media: 3,344,641; Local TV: 1,663,969; Non-Prem. Cable:
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o' TikTok

63,430,320 or 82.8% of Adults 18 or older who say they used TikTok in the past 30 days spend an
average of 45.8 minutes per day driving, seeing Billboards and Signs. 66.7% Listen to Local Radio
Stations Out-of-Home for an average of 37.5 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(Averoge Week)

Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

Movie Theaters

YouTube Music

SiriusXm

Totol Persons:
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o' TikTok

63,430,320 or 82.8% of Adults 18 or older who say they used TikTok in the past 30 days spend an
average of 45.8 minutes per day driving an average of 26.6 miles each day and are 18.4% more likely
to use Route 185/Connecticut Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

1-95/1-495/Capital Beltway

1-66

I-295/Baltimore Washington Parkway
Route 1

Route 355/Rockville Pike/Wisconsin Avenue
14th Street

Route 50/New York Avenue
East-West Highway

————————P Route 185/Connecticut Avenue
Route 97/Georgia Avenue

K Street

Route 28

16th Street

Pennsylvania Avenue

Kenilworth Avenue

Veirs Mill Road

New Hampshire Avenue

Route 5/Branch Avenue

Constitution Avenue

Massachusetts Avenue

Route 29/Colesville Road

Randolph Road

Route 301

Route 210/Indian Head Highway
Route 15

H Street/Benning Road

m who say they used TikTok in the past 30 days

usA USA Projection

Scarborough R2 2023: Jan23-Oct23
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o' TikTok

time spent daily with All forms of Print Media.

20,870,283 or 27.2% of Adults 18 or older who say they used TikTok in the past 30 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 7.7 minutes every day representing 28.6% of all

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total Persons:

Local Daily Newspa per(s) (Daily+Sunday)

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Sunday)

Wall Street Journal New York Times

(Daily) (Daily)
11.6 . 9.0

Local Daily Newspaper(s) (Daily
All Local Weekly Newspapers
Books

Local Daily

Newspaper(s) (Daily
7.5

New York Times (Daily+Sunday) Avg. Hours+Minutes/day with All

Print Media: Adults 18 or older

Local Daily
New York Times Newspaper(s)
(Daily+Sunday) (Daily+Sunday)
11.0 7.7

Magazines

New York Times (Sunday)

Wall Street Journal (Daily)

Direct Mail Magazines

0:17

New York Times (Daily)

Advertising 7.4
(excluding

USA Today (Daily)  [RERRAR, 333%% who say they sed TiTok inthe (Sunday (Sunday) cataogs) ‘ (suniy)
past 30 days . r . .
5550174 REETA

New York Times Local Daily Newspaper(s) New York Times

Catalogs

Local Daily

Newspaper(s) (Sunday)

118

Wall Street Journal
(Daily)
11.3

New York Times
(Daily+Sunday)
10.9

USA Today (Daily)
10.6

Local Daily
Newspaper(s)
(Daily+Sunday)
B.6

Local Daily
Newspaper{s)
(Daily

8.2

New York Times
(Daily)
9.0

Direct Mail
Advertising
(excluding Catalogs)
7.5

Magazines
7.4

Catalogs
3.5
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Totol Persons: Time Spent:

Local Daily Newspa per(s) (Daily+Sunday)

Direct Mail Advertising (excluding Catalogs) 80 162 78

=
o
CO
)

Local Daily Newspaper(s) (Sunday)

=

Local Daily Newspaper(s) (Daily

I
E
=
po "+
g!"

64,182 ? 1E USA Today (Daily)

All Local Weekly Newspapers 9.7

New York Times
(Daily+Sunday)

New York Times
(Sunday)

New York Times
(Sunday)

New York Times (Daily+Sunday)

7
r,
R

13.0 11.0 12.9

Magazines

2

Local Daily

Newspaper(s) Local Daily
(Daily+Sunday) Newspaper(s) (Daily
7.7 7.5

Avg. Hours+Minutes/day with Ad-

New York Times (Sunday) Supported Print Media: Adults 18 or older|

Wall Street Journal (Daily)

"4

New York Times (Daily)

Direct Mail
Advertising

Local Daily
Newspaper{s)

Local Daily
Newspaper{s)

USA Today (Daily)

gg!agg

Wall Street Journal

Wall Street

Journal (Daily)
113

New York Times

USA Today (Daily)
10.6

Local Daily
Newspaper(s)
(Daily+Sunday)
B.6

Local Daily

New York Times

(Daily)
9.0

Direct Mail
Advertising
(excluding Catalogs)
7.5

Catalogs “2.4% who say they used TikT ok in (Daily) (Sunday) (excluding Catalogs) Magazines (Sunday) (Daily+Sunday) Newspaper(s) (Daily Magazines
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