USA - YouTube Video Posters vs. TikTok Video Posters

. US YouTube vs. TikTok* Users, by Generation, 2022
Complete Demographic, % of population

PsyChographiC, and Total Gen Z (1997-2012)
Media Usage Profiles of | = 10U [
BOTH Target Groups. L ! » . Millennials (1981-1996)

Gen X (1965-1980)

18.1%

Baby boomers (1946-1964)

6.3%
M YouTube M TikTok*

YouTube vs Facebook vs Instagram vs TikTok - Which is
Best for Your Business? TikTok is closing in on YouTube's dominance

And, Yes! You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn!

[(Social media activities done past 30 days: Post/share videos AND Video streaming services used past 30 days: YouTube (free))] [(Social media activities done past 30 days: Post/share videos AND Apps or websites used or visited past 30 days:Social media : TikTok)]
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YouTube: Uploading and Shafing Videos Hiorw 1o Upload & Video 1o YouTub.

15.5% or 40,510,835 of USA Adults 18 or older post or share one or more YouTube Videos every month.
Typical Adults 18 or older who post or share one or more YouTube Videos every month are 40.1 years old
(16.9% younger than average) and have a $89,453 (.3% lower than average) annual household income.
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" UPLOAD (e =4 | 12.9% or 33,837,795 of USA Adults 18 or older posted or shared one or more TikTok Videos in the past 30 days.
‘ Typical Adults 18 or older who posted or shared one or more TikTok Videos in the past 30 days are 40.2
e S Y e years old (16.6% younger than average) and have a $78,474 (12.6% lower than average) annual household...

@ Percent of Market: Adults 18 or older **Gender of Target vs. Market: Adults 18 or older
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€3 YouTube = 15.5% or 40,510,835 of USA Adults 18 or older post or share one or more YouTube Videos every month.
Adults 18 or older who post or share one or more YouTube Videos every month are 2.5% more likely to be a
college graduate, 7.2% more likely to work full-time, .8% more likely to be married, 34.6% more likely to be
a parent of 1 or more children under 18.
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[(Social media activities done past 30 days: Post/share videos AND Video streaming services used past 30 days: YouTube (free))]
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TikTok: How to Use the Shor
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users post videos up 1o 10 minutes |
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How 1o Upload HD videos on TikTok - YouTu

12.9% or 33,837,795 of USA Adults 18 or older posted or shared one or more TikTok Videos in the past 30 days.
g Adults 18 or older who posted or shared one or more TikTok Videos in the past 30 days are 10.8% less likely

to be a college graduate, 9.2% more likely to work full-time, 1.8% more likely to be married, 48.9% more
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114t | Stage in Life: Adults 18 or older
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[(Social media activities done past 30 days: Post/share videos AND Apps or websites used or visited past 30 days:Social media: TikTok)]



more likely to have a dog.
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B wikitow
How 10 upload YouTube

15.5% or 40,510,835 of USA Adults 18 or older post or share one or more YouTube Videos every month.
Adults 18 or older who post or share one or more YouTube Videos every month are 10.8% less likely to own

their home, .9% more likely to own a lower valued home, 8.9% less likely to have a single-family home, 11.7%

& GCFGlobal

YouTube: Uploading and Shanng Videos How to Upload o Video 10 YouTub,
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" UPLOAD § 4 B 12.9% or 33,837,795 of USA Adults 18 or older posted or shared one or more TikTok Videos in the past 30 days.

E Adults 18 or older who posted or shared one or more TikTok Videos in the past 30 days are 20.7% less likely
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[(Social media activities done past 30 days: Post/share videos AND Apps or websites used or visited past 30 days:Social media: TikTok)]
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Top—ZO past 30-days Online Lifestyle Activites: Adults 18 or older
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15.5% or 40,510,835 of USA Adults 18 or older post or share one or more YouTube Videos every month.
Adults 18 or older who post or share one or more YouTube Videos every month are 26.% more likely to
look up D-I-Y advice online, 14.8% less likely to always vote in local elections, 5.2% less likely to belong to a
gym, .5% less likely to fly domestic past
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[(Social media activities done past 30 days: Post/share videos AND Video streaming services used past 30 days: YouTube (free))]
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How 1o Upload HD videos on TikTok - YouTu
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uBers post videos up 1o 10 minutes |

Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older

12.9% or 33,837,795 of USA Adults 18 or older posted or shared one or more TikTok Videos in the past 30 days.
« Adults 18 or older who posted or shared one or more TikTok Videos in the past 30 days are 14.5% more
. likely to look up D-I-Y advice online, 19.9% less likely to always vote in local elections, 16.5% less likely to

belong to a gym, 7.% less likely to fly d

B Buness uder
TicTok: How to Use the Shor
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[(Social media activities done past 30 days: Post/share videos AND Apps or websites used or visited past 30 days:Social media: TikTok)]



e
AL !
e

2 YouTube

_©7

& GCFGiobal
YouTube: Uploading and Shafing Videos
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How to Upload a Video 10 YouTub.

B Lppteat
How to upload YouTube

Past 30-days QSR Users: Adults 18 or older

= [ I

2 times
3 times
4 times
5 times
10times or more

m who post or share one or more YouTube Videos every month mUSA

Avg. Monthly QSR Meals:

Total Monthly QSR Users:
91.7% 88.6%

_ 232,201,120

yr., 16.2% less likely to smoke cigarettes.

15.5% or 40,510,835 of USA Adults 18 or older post or share one or more YouTube Videos every month.
Adults 18 or older who post or share one or more YouTube Videos every month are 3.5% more likely to use
QSRs past mo., 2.3% more likely to use Sit-Down Restaurants past mo., 10.3% less likely to use Casinos past

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

2 times

3 times

4 times 10.0%

5 times 7.6%

6 -9times 8.0%

10times or more 5.1%

¥ who post or share one or more YouTube Videos every month

78.5%

76.8%

201,275,400

Drank Past 30-days: Adults 18 or older
Liquor
Any Type of Beer

21.4%
13.5%
28,583,415 10.9%

Wine

Domestic Regular Beer

Domestic Light Beer

Imported Beer

56,101,699 -w

Microbrew / Craft Beer

B who post or share one or more YouTube Videos every month B USA

USA USA Projection Scarborough R2 2023: lan23-Oct23
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Stage Show [ Concert

Sports Betting
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m who post or share one or more YouTube Videos every month
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Past 12 months Casino Activities: Adults 18 or older

Scarborough R2 2023: Jan23-Oct23

15.8%

16.1%

13.4%

H USA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

18,79 48,19
14.83 14.5%
11.3%

I
Mexican Pizza

® who post or share one or more YouTube Videos every month

15.83
chinese  coffee  Indian/  Italian Bagel /  Wings/  Upscale Steakhouse
House /  Thai/f Donut/  Burgers /
Coffee Bar  Other Bakery Sports Bar
Asian

mUSA
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who post or share one or more YouTube Videos every... 24.9%

LA 51,814,293 19.8%

23.2%

30.6%

80,349,314

Casinos visited past 12 months: Yes

Used Past 30-days: Adults 18 or older

mUSA

Qual Intab 9908

[(Social media activities done past 30 days: Post/share videos AND Video streaming services used past 30 days: YouTube (free))]

5.2%
36,684,087 22,786,532 13,514,774
Marijuana / Cannabis Cigarettes Vape
B who post or share one or more YouTube Videos every month HUSA



o UPLOAD

& YouTube
How 1o Upload HD videos on TiTok - YouTu

- NEC News
users post videos up 10 10 minutes |

10 Buminess inmder
TikTok: How to Use the Shor

ast 30-days QSR Users: Adults 18 or older

_y \ lﬂ 1time
% 2 times

10.3%
3 times

10.2%

4 times 10.1%

5 times 10.5%

6-9times 20.7%

10times or more

18.5%

® who posted or shared one or more TikTok Videos in the past 30 days B USA

Total Aggri tg?!y QSR Users: Avg. Monthly QSR Meals:

_ 232,201,120 - “

Adults 18 or older who posted or shared one or more TikTok Videos

past yr.,, 11.2% more likely to smoke cig

12.9% or 33,837,795 of USA Adults 18 or older posted or shared one or more TikTok Videos in the past 30 days.

to use QSRs past mo., 2.6% less likely to use Sit-Down Restaurants past mo., 6.9% less likely to use Casinos

in the past 30 days are .9% more likely

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

15.8%

2 times

16.1%

3 times

4 times

5 times

6 -9times

10times or more

5.1%
B who posted or shared one or more TikTok Videos in the past 30 days

HUSA

Total Monthly Sit-Down Restaurant Users:
74.8%

Avg. Monthly Sit-Down Restaurant Meals:

76.8%

201,275,400

Drank Past 30-days: Adults 18 or older

22.1%

Liquor

Any Type of Beer
Wine

Domestic Regular Beer
Domestic Light Beer 57,883,361

Imported Beer el

21.4%

9.9%
28,583,415 10.9%

Microbrew / Craft Beer

M who posted or shared one or more TikTok Videos in the past 30 days

HUsA

USA USA Projection Scarborough R2 2023: Jan23-0Oct23

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

!L

ii

I
Mexican Pizza

® who posted or shared one or more TikTok Videos in the past 30 days

Chinese  Coffes Indian / Italian Bagel/  Wings/ Upscale Steakhouse
House /[  Thai/f Donut/  Burgers /
Coffee Bar  Other Bakery Sports Bar
Asian

mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who posted or shared one or more TikTok Videos in the... 21.3%

IR0 51,814,293 19.8%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

60,752,935

23,667,022 9.0%
21,319,248 8.1%
714, o
%

23.2%

Table Games (Craps, Poker, etc.)

Upscale Restaurant

Bar [ Nightclub

16,209,818 6.2%
B’}
3.2%
21.5%
EEYEE: 1.7%
a Mtll.s%
1.7%

m who posted or shared one or more TikTok Videos in the past 30 days

Stage Show / Concert

30.6%

Sports Betting

Other Gambling

80,349,314
5

o

Casinos visited past 12 months: Yes

mUSA

1,045

USA Jan23-0ct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab

[(Social media activities done past 30 days: Post/share videos AND Apps or websites used or visited past 30 days:Social media: TikTok)]

Used Past 30-days: Adults 18 or older

5.2%

13,514,774

36,684,087 22,786,532

Marijuana / Cannabis Cigarettes Vape

B who posted or shared one or more TikTok Videos in the past 30 days HUSA

9,908
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How to Upload a Video 10 YouTud

& GOFGlobal
YouTube: Uploading and Shating Videos

1B oot
How 1o upioad YouTube

15.5% or 40,510,835 of USA Adults 18 or older post or share one or more YouTube Videos every month.
Adults 18 or older who post or share one or more YouTube Videos every month are 5.4% more likely to have
a 401K, 7.6% more likely to have an Auto Loan, 24.9% more likely to Invest/Trade Stocks Online, 4.5% more
likely to pay with their Debit Card.

“ﬁ‘ﬂ Investments Owned: Adults 18 or older
401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

16.0%
41,816,232 18.2%
11.4%
35,904,930 13.7%

Money Market Funds

10.9%
11.6%

30,518,906
10.9%
30,125,995 EEkRy0
9.5%
e ARE 8.9%

Bonds
Other (Crypto [/ NFTs / Metals, etc.)

529 Plan / College Savings Plan

Financial Services Has and/or Uses: Adults 18 or older

Checking Debitor ATM  Savings Credit Card Mobile Auto Loan

Online Online Bill Home Money  Certificates of Studentloan Refinanced Personal Loan  Home
% Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home Improvement
57. Account M Loan or Home
Second Home or Real Estate Property 2.8% ortgage ety Lo
mwho post or share one or more YouTube Videos every month mUSA m who post or share one or more YouTube Videos every month m USA
H H - L
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Online Investing / Stock Trading
11.1%
— i
. . 9.1%
Insurance Agent at a Local Office (not online) 9.8% . .
6.8%
Real Estate Agent 6.0% 2%
: 4.0% 4.1% 3.5%
. 3.8%
Estate Planning - e |
. ’ 2.3% (*Past 12 Months) VISA PayPal Debit Card ~ MasterCard Venmo Zelle Cash App ApplePay  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay
Divorce / Family Attorney 12% card Express Messenger
m who post or share one or more YouTube Videos every month mUSA ® who post or share one or more YouTube Videos every month HUSA
USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 1,293

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Jan23-Oct23

USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908

[(Social media activities done past 30 days: Post/share videos AND Video streaming services used past 30 days: YouTube (free))]




o UPLOAD e B Fs B

0 Business nsder
TikTok: How to Use the Shor

-~ NEC News
uers post videos up 10 10 minutes |

® vouTube
How to Upload HD videos on TikTok - YouTu

12.9% or 33,837,795 of USA Adults 18 or older posted or shared one or more TikTok Videos in the past 30 days.
Adults 18 or older who posted or shared one or more TikTok Videos in the past 30 days are 11.5% less likely

to have a 401K, 11.9% less likely to have an Auto Loan, 11.6% less likely to Invest/Trade Stocks Online, 4.8%
more likely to pay with their Debit C

Investments Owned: Adults 18 or older

401K Plan  gpoymrgrm 46.9%

IRA (Individual Retirement Account) G EpE

Stocks or Stock Options 77.172.853

Mutual Funds

47,816,232 18.2%
Money Market Funds  prarpyers 8.4% i
9.4%
Other (Crypto / NFTs / Metals, etc.) nii »
i 8.9%
529 Plan / College Savings Plan a0
Second Home or Real Estate Property 515-99;8%

®who posted or shared one or more TikTok Videos in the past 30 days HUSA

Financial Services Has and/or Uses: Adults 18 or older

Checking Debitor ATM  Savings Credit Card Mobile

Online Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

m who posted or shared one or more TikTok Videos in the past 30 days m USA

Professional Services Used*: Adults 18 or older

Tax Preparation Service

69,366,627 26.5%

Financial Planner
45,351,257

Online Investing / Stock Tradi

e/ ne 41,872,915
Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

Estate Planning

Divorce / Family Attorney ql';;? (*Past12 Months)
mwho posted or shared one or more TikTok Videos in the past 30 days mUSA
USA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab

Py Past 3-Months Payment Methods Used: Adults 18 or older

12.1%

6.1% a.0% 51% 2.5%

VISA Debit Card  MasterCard Venmo Zelle Cash App Apple Pay  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay
Card Express Messenger
M who posted or shared one or more TikTok Videos in the past 30 days HUSA

1,045
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Jan23-0ct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908

[(Social media activities done past 30 days: Post/share videos AND Apps or websites used or visited past 30 days:Social media: TikTok)]




3 YouTube o= = Adults 18 or older who post or share one or more YouTube Videos every month spend an average of 3 days, 6 hours, 20
4\ . ugg’%‘@é% minutes and 11 seconds each week with All Forms of Media.
=/ c .—A—I 85.4% of Adults 18 or older who post or share one or more YouTube Videos every month spend an avg. of 7 hours and 32 minutes each
e ver A . S T week listening to All Local AM/FM Radio, representing 8.2% of total time spent with all forms of Media.
[ 1000% | [ 1000% |
Weekly m.s%

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

usage 55.9%
usa

who post or share one or
more YouTube Videos

e

% of Total
Weekly H:M:

30.3%

Avg. Weekly
Hours:Minutes:

& & A
oé'é S > ‘:é‘b'b
& oy
&
ﬁ,i’

&

B who post or share one or more YouTube Videos every month B USA

usA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 1,293

USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908 Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

for Anything
BROADCASTING
[(Social media activities done past 30 days: Post/share videos AND Video streaming services used past 30 days: YouTube (free))]




ot UPLOAD § B Adults 18 or older who posted or shared one or more TikTok Videos in the past 30 days spend an average of 3 days, 0
- | = £ hours, 55 minutes and 18 seconds each week with All Forms of Media.
X 84.9% of Adults 18 or older who posted or shared one or more TikTok Videos in the past 30 days spend an avg. of 7 hours and 28
e o vieos o TRTok YouTe e ool T o minutes each week listening to All Local AM/FM Radio, representing 8.7% of total time spent with all forms of Media.

Weekly

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

usage 55.9%
usa

who posted or shared one
% of Total or more TikTok Videosin
Weekly H:M: the past 30 days

50.0%

B who posted or shared one or more TikTok Videos in the past 30 days B USA

usA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 1,045 USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908 Hubb a rd Share of Bveryt hing
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything .

BROADCASTING

[(Social media activities done past 30 days: Post/share videos AND Apps or websites used or visited past 30 days:Social media: TikTok)]




& GOFGlobl
YouTube: Upkoading and Sharing Videos

Weekly

Reach %:

% of Total
Weekly H:M:

usA USA Projection

[ LT
How 10 Upload a Vides 10 YouTub.

50.0%

Scarborough R2 2023: Jan23-Oct23 Qual Intab 1,293 USA Jan23-Oct23 USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Adults 18 or older who post or share one or more YouTube Videos every month spend an average of 2 days, 8 hours, 31
minutes and 54 seconds each week with All Forms of Ad-Supported Media.

How 1o upkoad YouTube

: 81.2% of Adults 18 or older who post or share one or more YouTube Videos every month spend an avg. of 6 hours and 57 minutes each
B uopbeat

week listening to Local Ad-Supported AM/FM Radio, representing 10.% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

e 57.6%
Usa

who post or share one or
more YouTube Videos
every month

B who post or share one or more YouTube Videos every month B USA

Scarborough R2 2023: Jan23-Oct23 Qual Intab 9908

[(Social media activities done past 30 days: Post/share videos AND Video streaming services used past 30 days: YouTube (free))]

Hubbard Share of Everything
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BROADCASTING



o UPLOAD e

Adults 18 or older who posted or shared one or more TikTok Videos in the past 30 days spend an average of 2 days, 1
hours, 51 minutes and 21 seconds each week with All Forms of Ad-Supported Media.

How 10 Upload HO videos on TiTok - YouTu

: . e 81.% of Adults 18 or older who posted or shared one or more TikTok Videos in the past 30 days spend an avg. of 7 hours and 0 minutes
& ol -~ N e 0 Bsress

TikTok: How to Use the Shor

sars post videos up 10 10 minstes |

each week listening to Local Ad-Supported AM/FM Radio, representing 11.4% of total time spent with all forms of Ad-Support

Weekly

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

e 57.6%

who posted or shared one usaA
or more TikTok Videosin
the past 30 days

% of Total
Weekly H:M:

EX .

Avg. Weekly
Hours:Minutes:

B who posted or shared one or more TikTok Videos in the past 30 days

UsA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 1,045  USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-0Oct23
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

H USA

Qual Intab 9908

Hubbard Share of Everything

for Anything
BROADCASTING

HB]

[(Social media activities done past 30 days: Post/share videos AND Apps or websites used or visited past 30 days:Social media: TikTok)]
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3 YouTube = | Adults 18 or older who post or share one or more YouTube Videos every month spend an average of 8
@ 1o - hours and 4 minutes each day with All Forms of Ad-Supported Media. 81.2% listen to Local AM/FM
cm e R W Radio for an avg. of 59.7 minutes/day. (Local Radio delivers 10.% of Time with Ad-Supported Media.)
Top-.‘l.? All ﬁorms of Media (Persons & % Reach}: Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
[Averoge Week] Total Persons: ) % 5 Average mﬂ

Grocery Stores

3

Billboards & Signs (Weekly Drivers)

2 2 i
2 906, 2R 2 %%
09 0.8D4 20.0

CO
M,
=

Billboards & Signs
Local AM/FM Radio (Weekly Drivers) Local AM/FM Radio

o%e Sl Non-Premium Cable TV 69.7

Email/Text/IM/Zoom,etc. [Personal & Work) Facebook

Local AM/FM Radio

Local TV Stations Networks
86.9 Search 102.4

News/Weather /Sports (Websites/Apps)

Banking/Financial/Real Estate (Websites/Apps) Avg. Hours+Minutes/day with All

Forms of Media: Adults 18 or older

(Google, Billboards &
Bing, etc.) Signs (Weekly

Facebook Facebook 30.1 Drivers) SNCHX
Games,Fantasy/Betting Sites A 48.7 489 32.4

ocal TV siations MW- 9:58 Email/Text/IM/Zo | 52 . Game

Non-Premium Cable TV Networks Usage 55.9% Non-Premium Cable TV | om,etc. (Personal fFanta Email/Text/IM/Z s/Fant

) ) who post or share one or usa Networks & Work) _SWBEH -~ Local TV Stations TIMLEIE asy/Be

Gas Stations/Convenience Stores more YouTube Videos 85.4 40.1 Ing... 100.9 (Personal &... tting...

every month
Netflix

o
=y
=

= who post or share one or more YouTube Videos every month HUSA B who post or share one or more YouTube Videos every month H USA

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

[Averoge Week) Totol Persons: % Time Spent: [Aver: D}

Grocery stores
Billboards & Signs (Weekly Drivers) : : 5.8%
- Billboards &
Search (Google, Bing, etc.) 540, Billboards & Signs Signs (Wt:ekly
) Local AM/FM Radio (Weekly Drivers) al adi .
News/Weather /Sports (Websites/Apps) 3 60 59.7 = Local AM/FM Radio Drivers)
o = 64.3 .
Local AM/FM Radio 11894 Non-Premium Cable TV 489
EmailText/IM/Zoom,etc. (Personal & Work) 1% OIS Lrii NEt:mrkS Search
— YouTube (Google, 97.3 YouTube (Google.
Facebook Avg. Hours+Minutes/day with All  ga="s Video Bing, etc.) Video ' Bing, eté )
I Forms of Ad-Supported Media: 34% e 31.0 30.1 I 29.4 275
Adults 18 or older e 42.6 Faceboo
Non-Premium Cable TV Network . . = 44.7
n-Premium Cable works 13.0% Shoppi | News/We Shopp News/W
Gas Stations/Convenience Stores 3153 0.5% Email/Text/IM/ ng ather/s... Email/Text/IM  ing eather...
Shapping (indl. Food/Auctions/Travel, etc.) 7.6% 34 Non-Premium Cable [ Z00MEtE: Instagr {'_"_CI' ) _ /Zoom,etc. {incl. _
who post or share one or usa TV Networks (Personal & am Food/ | Grocer | G Local TV Stations (Personal & Food/ Groce G
Instagram morEYouTuhem\.l;l.ldeos 1.8% 21.0 Work)... 25.3 Aucti.. |y, a g95.9 Work)... Auct...
YouTube Video v me 2.8%
mwho post or share one or more YouTube Videos every month mUSA ® who post or share one or more YouTube Videos every month H USA

USA USA Projection Scarborough R2 2023: Jan23-0Oct23 Qual Intab 1,293 S(mﬁ * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908 - for Anything

[(Social media activities done past 30 days: Post/share videos AND Video streaming services used past 30 days: YouTube (free))]



B Adults 18 or older who posted or shared one or more TikTok Videos in the past 30 days spend an
average of 7 hours and 7 minutes each day with All Forms of Ad-Supported Media. 81.% listen to

Local AM/FM Radio for an avg. of 60.1 minutes/day. (Local Radio delivers 11.4% of Time with Ad-Support

Top-.‘l.? AH ﬁorms of Med:a (Persons & % Reach} Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
[Averoge Week] Total Persons: % Time Spent: (Average ﬂ

Grocery Stores 1.8%
Billboards & Signs (Weekly Drivers) 8.2%

Billboards &
Signs (Weekly
Sl e Ll Local AM/FMRadio  Facebook
2
680 454 Non-Premium Cable TV 69.7 51.5
Local TV Stations Networks

Search [Google, Bing, etc.)

Email/Text/IM/Zoom,etc. (Personal & Work)

Local AM/FM Radio

News/Weather /Sports (Websites/Apps)

84.7 Search 102.4

Banking/Financial/Real Estate (Websites/Apps) Avg. Hours+Minutes/day with All

Forms of Media: Adults 18 or older

(Google, Billboards &
Facebook Bing, etc.) tfli Signs (Weekly

Facebook o 8.3 Dri\.rer-:) Netflix
Games,/Fantasy/Betting Sites 39.1 . . o 32.4
v/ReTne 48.9
Local TV Stations .58 Email/Text/IM/Z | Games Grocery e
3 ) P— Stores... o
Non-Premium Cable TV Networks 55.9% Non-Premium Cable Tv | @0M.€tc. ,R‘Fanta.:. 5 Emall[Tgxt;“IM,“?_ s/Fant
who posted or shared one usa Networks (Personal & y/Betti Local TV Stations oom,etc. asy/Be

Gas Stations/Convenience Stores or more TikTok Videosin

22.4 Work)... ng.. 5 100.9 (Personal &.. tting...

) s : e the past 30 days
R 131,378 280 D.1% 5.4%

® who posted or shared one or more TikTok Videos in the past 30 days BUSA = who posted or shared one or more TikTok Videos in the past 30days HUSA

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

[Averoge Week) Totol Persons: % Time Spent: [Aver: D}

Grocery Stores YRy T 1' :
Billboards & Signs (Weekly Drivers) 9.8%
o Billboards &
Search (Google, Bing, etc.) 5.4% Billboards & Signs Signs (Weekly
News/Weather/Sports (Websites/Apps) 265 Local AM/FM Radio (Weekly Drivers) Local AM/FM Radio Drivers)
p— 60.1 LER 64.3 489
Local AM/FM Radio 11894 Non-Premium Cable TV
SRR Networks
Email /Text/IM/Zoom,etc. (Personal & Work) 6.1% I;Ochl b Search el 9?8 _jwor ° Search
Facebook Avg. Hours+Minutes/day with All gE="s (Google, Bing, Video ic.):Tube :::?mgle,
A Forms of Ad-Supported Media: Facebook etc.)... 22.8 2'9 :O Z;ng' iz
Adults 18 or older 14.5% 35. Facebook . .
Non-Premium Cable TV Networks 13.0% Sthpi News/We 447 Shopp I—
Gas Stations/Convenience Stores mMw_m- Z ]53 0.5% Email/Text/IM n.g ather/S... Email/Text/iM ing Insta eather...
Shopping (incl. Food/Auctions/Travel, etc.) Usoge % 7.6% 5 A6 Non-Premium Cable TV /Zoom,etc. Instagr Lmdd / e ~ /Zoom,etc. (incl.  gra
who posted or shared one - Networks (Personal & am 000/ | Grocer |G Local TV Stations (Personal & Food/ m Groce G
B or more TikTok Videosin 1.8% 78.4 Work]... 226 | Auct- |y a 95.9 Work) Auct.. 181 Iry.. a
- =~ ’ 22. :
YouTube Video no 10.6% Epasts0day 2.8%
mwho posted or shared one or more TikTok Videos in the past 30 days mUSA B who posted or shared one or more TikTok Videos in the past 30 days HUSA
USA  USA Projection  Scarborough R2 2023: Jan23-Oct23 ~ Qual Intab 1,045 SOEﬁl 3 Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. JSA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-0Oct23 Qual Intab 9908 - for Anything .

[(Social media activities done past 30 days: Post/share videos AND Apps or websites used or visited past 30 days:Social media: TikTok)]

ed



3 YouTube 32,881,353 or 81.2% of Adults 18 or older who post or share one or more YouTube Videos every
() month listen to Ad-Supported Local AM/FM Radio for an average of 59.7 minutes every day
\=/

e representing 38.3% of all time spent daily with Ad-Supported Audio.

Avg. Week All. Audm (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

L
I
o
Lo

Podcasts

[
(=)
I
he=

% Time Spent:
Local AM/FM Radio _

Spotify
YouTube Music YouTube Music YouTube
' 19.1 ! . F
SiriusXM m Podcasts Music
Owned Music m Podcasts v 20.7 ’ 15.4
il 25.2 . Amazon
Pandora Avg. Hours+Minutes/day with m Music Music Pandora TV_
Amazon Music Audio: Adults 18 or older m Chann... 9.9 0.7 > Music
4,2% 10.6 : : SiriusXm Pandora sic  Chan...
Apple Music 13.9 9.5 8.1 8.0
' - usic ;

All Others 4, LOLI?' AM/FM : > 24 . Ownv_ad Amaz.on All e
SR who post or share one or Radio SiriusX... . - Local AM/FM Radio Music Music ~ Others
iHeartRadio — 90 64.6 . 10.4 . 69.7 12.2 9.0 73 |Audi..
Audiobooks ra %" 1.4%

mwho post or share one or more YouTube Videos every month mUSA ® who post or share one or more YouTube Videos every month H USA
Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Totol Persons: Time Spent:
Local AM/FM Radio £
Podcasts gryyesyest 90, 13.20
YouTube Music M
Pandora & Aoe YouTu_be
TV Music Channels m Podcasts YouTube Music Podcasts —
i - 19.5 15.0
. 23.8 18.4
Spotify 7,6%
All Others Avg. Hours+Minutes/day with Ad-
Amazon Music m Supported Audio: Adults 18 or older m - All TV Music All
. ) o Spotify Pandora Others Channels' Others
iHeartRadio mn 12.9 0. 8 6 : 8.0 7.7
Audiobooks 0.0% TV Music iHear... Amazon IHeart...
. : g'% who post or share one or UsA R Local AM/FM Radio Channels Amazon 38 Local AM/FM Radio Pandora Music 4.0
owned Music [ 0:0% more YouT ube Videos 0,0% 59.7 10.6 Music 64.3 95 6.8 Sirius
every month ITIJs...
AppleMusic i 8.4 0.0%
mwho post or share one or more YouTube Videos every month mUSA B who post or share one or more YouTube Videos every month HUSA
usA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 1,293 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. JSA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-0Oct23 Qual Intab 9908 - for Anything _

[(Social media activities done past 30 days: Post/share videos AND Video streaming services used past 30 days: YouTube (free))]



o UPLOAD faes

& vt

How 1o Upload HD videos on TiTok - YouTu

Avg. Week All. Audm (Persons & % Reach) Adults 18 or older

Local AM/FM Radio
Podcasts

Spotify

YouTube Music
SiriusXM

Owned Music
Pandora

Amazon Music
Apple Music

TV Music Channels
All Others
iHeartRadio
Audiobooks

m who posted or shared one or more TikTok Videos in the past 30 days

sars post videos up 10 10 minstes |

4.3%
4.7%

1220062}
a5 72a] W

27,412,638 or 81.% of Adults 18 or older who posted or shared one or more TikTok Videos in the
: past 30 days listen to Ad-Supported Local AM/FM Radio for an average of 60.1 minutes every day
.- _ representing 43.2% of all time spent daily with Ad-Supported Audi

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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32,881,353 or 81.2% of Adults 18 or older who post or share one or more YouTube Videos every
month listen to Ad-Supported Local AM/FM Radio for an average of 59.7 minutes every day
R -l m representing 38.3% of all time spent daily with Ad-Supported Audio.
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' UPLOAD Baem B 27,412,638 or 81.% of Adults 18 or older who posted or shared one or more TikTok Videos in the
: ) past 30 days listen to Ad-Supported Local AM/FM Radio for an average of 60.1 minutes every day
e e Y e representing 43.2% of all time spent daily with Ad-Supported Audi
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& GOFClotal
YouTubet: Uphoading and Sharing Videos Hown ow-ox-(oeo 0 YouTub. How b upkod YouTube

32,881,353 or 81.2% of Adults 18 or older who post or share one or more YouTube Videos every month
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Classic Hits, Classic Rock, and Country.

Local AM/FM Radio Formats (Persons & % Reach} Adults 18 orolder Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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o UPLOAD Bue B 27,412,638 or 81.% of Adults 18 or older who posted or shared one or more TikTok Videos in the past 30
‘ days listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
e ,W'Tv Contemporary Hit Radio, Classic Hits, Hot AC, and Country.
Loca{ AM/kFM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Adult Contemporary m

News/Talk/Information -Im
Pop Contemporary Hit Radio m
Alternative m
adultHits SRR R

=l
[~
R

Contemporary Adult

: Contemporan/ | Ajternative Classic Hits . : Christian Contemporary
Adult Hits Christian 271 26.8 All Sports Adult Hits 25.7 25.4

315 295 291 272

=4

Adult Pop Pop
News/Talk/Infor Contemporar Contem Contem
mation All Sports Y [T Classic Rock Classic Hits Nternative porary
30.1 27.9 26.5 Hit 28.2 26.9 24.7 Urban | Hit
Radio AC Radio
237 241 219

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 18 or older

= B3

2

=3

Urban MNews/Talk/Infor Urban

gg

who posted or shared one Classic Rock Urban AC Contemporary mation Contemporary
Urban contemporary R R WUV or mere TikTok Videosin % 299 274 25! 227 278 : 24.2 219
e past 30 days

Contemporary Christian 17 641 05

m who posted or shared one or more TikTok Videos in the past 30 days mUSA

o
.
R

B who posted or shared one or more TikTok Videos in the past 30 days HUSA

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Ad- Suggorted Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(Averoge Week) Total Persons: % Time Spent: (Averoge Day)
Adult Contemporary 5 101 0 9 8% 19.6%
T Al
. . ]
Pop Contemporary Hit Radio mm 8.1% Adult i AllShorts Alternative Classic Hits o — Sl Contemporary
S el 315 27.9 29.1 27.2 24
Country m-un' 3%
Hot AC e C T o 6.5% Adult Pop
News/Talk/Information m-m Avg. Hours+Minutes/day with Ad- 5 48 News/Talk/Infor Contemporar Contem .
N mm Supported Local AM/FM Radio: mation Urban AC Y porary Classic Rock All News Alternative
ernative 404,90 D828 Adults 18 or older 3.5% 30.1 27.4 265 Hit 28.2 27.0 — Urban
Alisporss BGBBSE8, g ALI% % Country | Radio AC
24.7 237 241
Adult Hits mm m Urban News/Talk/Infor Urban
- who posted or shared one UsA Classic Rock All News Contemporary mation Classic Hits Contemporary
Urban Contemporary mm or more TikTok Videos in m 29.9 27.4 22.7 27.8 26.9 21.9
the past 30 days - c £L. . 26. 21.

B who posted or shared one or more TikTok Videos in the past 30days HUSA

':i * Share of Everything

for Anything

m who posted or shared one or more TikTok Videos in the past 30 days mUSA

USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 1,045

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  JSA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908

[(Social media activities done past 30 days: Post/share videos AND Apps or websites used or visited past 30 days:Social media: TikTok)]



- Buppbest

 GOFGlotal
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22,496,740 or 55.5% of Adults 18 or older who post or share one or more YouTube Videos every
month watch Ad-Supported Local TV Stations for an average of 82.4 minutes every day representing
26.3% of all time spent daily with Ad-Supported Video.

Avg. Week All Video (Persons & % Reach): Adults 18 or older
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' UPLOAD i AL ._ 18,874,319 or 55.8% of Adults 18 or older who posted or shared one or more TikTok Videos in the
¢ ' past 30 days watch Ad-Supported Local TV Stations for an average of 80.5 minutes every day
pr— — representing 28.3% of all time spent daily with Ad-Supported Video.
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22,496,740 or 55.5% of Adults 18 or older who post or share one or more YouTube Videos every
month watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Local News - Morning, Movies, Comedies, and Dramas.

Locaf TVSgaﬂon Programs (Persons &% Reach} Adults 18 or older Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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5 18,874,319 or 55.8% of Adults 18 or older who posted or shared one or more TikTok Videos in the

' past 30 days watch Ad-Supported Local TV Stations. The Top 6-Programs are Movies, Sports, Local

News - Morning, Comedies, Local News - Evening, and Mystery/Sus
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29,310,423 or 72.4% of Adults 18 or older who post or share one or more YouTube Videos every
month use Ad-Supported Social Media for an average of 148.6 minutes every day representing
25.1% of all time spent daily with Ad-Supported Digital Media.
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23,467,630 or 69.4% of Adults 18 or older who posted or shared one or more TikTok Videos in the
past 30 days use Ad-Supported Social Media for an average of 144.5 minutes every day representing
S 27.% of all time spent daily with Ad-Supported Digital Media.
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Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Totol Persons:

29,310,423 or 72.4% of Adults 18 or older who post or share one or more YouTube Videos every
month use Ad-Supported Facebook for an average of 42.6 minutes every day representing 28.7% of
all time spent daily with Ad-Supported Social Media.
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B 23,467,630 or 69.4% of Adults 18 or older who posted or shared one or more TikTok Videos in the
past 30 days use Ad-Supported Facebook for an average of 35.5 minutes every day representing
24.6% of all time spent daily with Ad-Supported Social Media.
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YouTube: Uphoading and Sharing Videos

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 3,026,596;
Local Radio: 2,073,435; Social Media: 1,834,490; Local TV: 840,397; Non-Prem. Cable:
777,789 reaching Adults 18 or older who post or share one or more YouTube

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who post or share one or more YouTube
Videos every month
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5 M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 2,450,196;
' Local Radio: 1,745,279; Social Media: 1,388,603; Local TV: 732,585; Non-Prem. Cable:
626,762 reaching Adults 18 or older who posted or shared one or more TikTo

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who posted or shared one or more TikTok
Videos in the past 30 days
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34,868,955 or 86.1% of Adults 18 or older who post or share one or more YouTube Videos every
month spend an average of 50.2 minutes per day driving, seeing Billboards and Signs. 67.9% Listen

i T to Local Radio Stations Out-of-Home for an average of 36.2 minut
Top-1r3 Out:of-Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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B 27,721,123 or 81.9% of Adults 18 or older who posted or shared one or more TikTok Videos in the
past 30 days spend an average of 43.4 minutes per day driving, seeing Billboards and Signs. 67.7%

T . - S— Listen to Local Radio Stations Out-of-Home for an average of
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