USA P18+ 69,093,286
past 30 days 63,225,748 64;469!935 63,212,903

Unigue Users

52,970,608

43,197,386

38,353,190
USA P18+

past 30 days
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P18+ Pop.
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Linked [}

24.1% or 63,225,748 of USA Jan23-Oct23 Adults 18 or older used Linkedin in the past 30 days.
Typical Adults 18 or older who used Linkedin in the past 30 days are 45.3 years old (6.2% younger than
average) and have a $130,301 (23.6% higher than average) annual household income.

@ Percent of Market: Adults 18 or older **Gender of Target vs. Market: Adults 18 or older

= who used Linkedin in the past
30 days

24.1%

%M vs. %F 49.0%

® Remainder of USA Jan23-
Oct23

Average Age 48 .0 48. 5
Total Persons: # Persons 128,541,5... 133,632,9...
198,948,752 Men Men Women Women
Average Age:

Age Cell Demographics of Target vs. Market:

Adults 18 or older

= who used Linkedin in the past 30 days B USA Jan23-Oct23

11.7%
9.3%
9.0%
i . .

Ethnicity of Target vs. Market:
White

Black/African
American

Asian

Hispanic

»who used Linkedin in the past 30 days

W= HHI of Target vs. Market:

B USA Jan23-0ct23

<$35K HHI

$35K-$50K HHI

S50K-$75K HHI

15.6%

$75K-$100K HHI 14.7%

$100K-$150K HHI 19.7%

$150K-5250K HHI

$250K+ HHI
18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69
Avg HHI:
® who used Linkedin in the past 30 days B USA Jan23-Oct23 va 389,767
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Linked [[}))

24.1% or 63,225,748 of USA Jan23-Oct23 Adults 18 or older used Linkedin in the past 30 days.
Adults 18 or older who used Linkedin in the past 30 days are 49.2% more likely to be a college graduate,
30.5% more likely to work full-time, 6.% more likely to be married, .9% less likely to be a parent of 1 or

=

Adults 18 or old

1.3%

Bl s.1%

15.1%

28.2%
10.7%
16.1%
16.6%

12.9%
31.2%
22.8%

25.1%
Postgraduate Degree 15.0%

who used Linkedin in the past 30 days

Education Levels:

Some High School or Less (not graduate)
High School Graduate (12th grade or GED)
Some College Credit (no degree)
Associate's Degree (AA, AS, etc.)

College Graduate (4 year college)

W USA Jan23-Oct23

more children under 18.
Q

er Employment: Adults 18 or older Marital Status: Adults 18 or older
Employed Full-Time or Part-Time 55. 80'4% Single, Never Married _%
] 65.5% . 54.1%
Employed Full-Time (35 hours or more) 50.2% Married 51.1%
Employed Part-Time (less than 35 hours) ﬁ% Legally Separated Iigz
. 67.1% . 8.2%
White Collar 45.6% Divorced m
Blue Collar - Widowed -1'5;9%%
Work From Home (most of the time or always) % LGBTQ+ (net) . g ;‘::
who used Linkedin in the past 30 days B USA Jan23-Oct23 who used Linkedin in the past 30 days B USA Jan23-0ct23

Top-20 Occupations: Adults 18 or older Entrepreneurs/Military Experience 2114t ¥ Stage in Life: Adults 18 or older
18.7%
8.2%
6.2% 5.6% 7:5% 5.3y 6.6% 26.9%
Parent of 1 or more Children under 18 .
13.6% ] - - I, 27.2%
Working Mothers 7.1%
small Business Self-Employed  Current or Former e I 0.4%
6.557.0% 7.9% 6.7% Owner Military Service
6.1%; g3, ) 5.5% Parent of 1 or more Children Under Age 2 5.1%
Lo o - 0%
3.295" 3.4% yon % 27%, 3.4%
I I l l l 99<. 155 9% 17% 1.59.7% o o AT% g oaa0% 11525 18% e 1.4% oy Parent of 1 or more Children Age 2-5 . 9'150%5%
. 99‘. | - ol . e omm Ves e '12 o
> o oo v &» £ & Parent of 1 or more Children Age 6- 11 o
& & & & & & © & I 14.4%
o §°$ ,_,,9 @Q d?é &6@ ,;\“P é\b\iéa bf & éf "éﬂ' \* @}& s‘} & &“fﬁ R “f}
& ‘}@‘ 2° & b‘!& ‘35@‘\ & o o & 9 0 éo &“9 & & ‘{;& b"d} qy Parent of 1 or more Children Age 12 - 17 _12'1%
6"‘\& & & O &\é & & o & eé:ﬁ &,&o . 5 & & o & 15.6%
o s & & o O > & o ¢ & & & & o Parent of 1 or more Children in Colle 6.2%
ds\&é’ ‘of e*"g’ & ‘;f{@ @"@ & @t‘é‘ Gdg o-@‘l"é “é\ © & @é‘gs\ ¢ & B 6.1%
< &
“ Q@? é‘b & o Grandparent of 1 or more Children under 18 16.3%
& o ¢ I 23.1%
& & &
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° 24.1% or 63,225,748 of USA Jan23-Oct23 Adults 18 or older used Linkedin in the past 30 days.
Adults 18 or older who used Linkedin in the past 30 days are 1.3% more likely to own their home, 9.9% more
I n e likely to own a higher valued home, 1.% more likely to have a single-family home, 3.5% more likely to have a

dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4y t™ Pets in Home: Adults 18 or older

o Single Family House (unattached) _
66.2% Own a Dog

10.1%
Townhouse or attached Home .

9.4%
o 7.8%
Condominium ' 6.7% Own a Cat
) 20.7%
8.9% 8.8%
4.1% 4.5% Apartment
11,841,26 23,072,236
Own Second Home Mobile Home or Manufactured = 1.2% Own other type of Pet
or Real Estate Home 2.5% 7.5%
Property '
w who used Linkedin in the past 30 days W USA Jan23-0Oct23 mwho used Linkedin in the past 30 days W USA Jan23-0ct23 m who used Linkedin in the past 30 days B USA Jan23-Oct23
7 o
e 4 Value of Owned Home: Adults 18 or older 1wt Home Loans: Adults 18 or older
Average Vaolue of Owned Home:
who used Linkedin in the past 30 days
USA Jan23-Oct23
10.5%

8.1%

6.2%
10,757,491

<$150K S$150K-$200K  $200K-$250K  $250K-$300K  $300K-$350K  $350K-S500K  $500K-$750K  $750K-S1M

12.3%
24,253,758

Home Mortgage Refinanced Home Equity Own
Home Mortgage Loan/Home Home/Property
Improvement  Outright (No
Loan Mortgages)

m who used Linkedin in the past 30 days W USA Jan23-Oct23

USA Jan23-Oct23  USA Projection  Scarborough R2 2023: Jan23-Oct23  Qual Intab 2,540
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908

Apps or websites used or visited past 30 days:Social media: LinkedIn



24.1% or 63,225,748 of USA Jan23-Oct23 Adults 18 or older used Linkedin in the past 30 days.

e Adults 18 or older who used Linkedin in the past 30 days are 27.3% more likely to look up D-I-Y advice
I n e online, .4% less likely to always vote in local elections, 21.7% more likely to belong to a gym, 19.6% more

likely to fly domestic past yr.

Top—ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older

84.3%
' i

Registered to Vote Democrat / Lean  Republican / Lean Independent / None
(In District of Residence) Democrat Republican of These

Presidential Elections: Always

Presidential Elections: Sometimes &%
19.2%| - -
i B e, e e
Statewide Elections: Sometimes

Recips,f_ Healﬂl_ Rmaul_ant D&It-\'ttumelf Online Fhone Me\_iical Home / Fitn&sfﬂ_iet Apparel/  Job Search / Rdglnn.l’ Take online career Education  Genealogy Elect[nnic Homework Photography Pa!em-llg_.lr Online I?aﬁlg
M;alg:l:;::g Information IM:re‘ll'lia;:sn! Advice !\iﬁsm:‘all I:feor::‘c:l:n Garden Ideas Information Beauty ldeas Postresume  Spirituality Classes Development {R;::\: Invite {Yt:l':":"\s';wr S{;lna:)eﬁ;:; Family advice  Service LocafEfecﬁms:Afways
Fau:t':l}ne, A:::'c:t:;- etc) Local Elections: Sometimes
m who used Linkedin in the past 30 days m USA Jan23-Oct23 5 who used Linkedin in the past 30 days B USA lan23-0ct23
C
@ﬁTopsO past 12-months Active Lifestyle Activites: Adults 18 or older % Past 12-months Domestic Airline Trips: Adults 18 or older
: 17.8%
RN 1 507,235 15.8%
: 19.4%
LAL 40,006,103 15.3%
: 9.5%
o e o Sl 1 335,879 8.2%
: 7.3%
Ll 6 789,064 6.4%
. 10.4%
SR> 2 253,138 9.3%
- 3.9% Flew Domestic past year:
10+ trips m Avg. # Domestic Flights: SIS W W
19.9%
18.3% 17.0%
15.3%
6.8%
i I . . B i i
B8.1% B8.1%
"EE-Dem = -
Grilling - Lawn Care  Gardening Bicyding Swimming Volunteer Hiking - Jogging - Bowling Sewing - Belong to Camping Boating Fishing Group Fitness Golf Yoga- Pilates Adult kethall iver of it Follow a Soocer Tennis Snow Skiing - Foothall softhall - ‘Organized Hunting
Outdoor [Flowersor waork Backpacking Running Ccrafts Health Club or Class Continuing Aging Parent Video Gaming Weight Loss Snowboarding Baseball Road Race
Cooking vegetables) Gym Education or Relative Program (5K,
Marathon,
m who used Linkedin in the past 30 days W USA Jan23-Oct23 etc)

USA Jan23-Oct23  USA Projection  Scarborough R2 2023: Jan23-Oct23  QualIntab 2,540
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  1ysA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908

Apps or websites used or visited past 30 days:Social media: LinkedIn



Past

Total Monthly QSR Users:
90.2%

_ 232,201,120

Linke

™~

30-days QSR Users: Adults 18 or older

1tme
10.3%

10.2%

2 times

3 times

4 times 10.1%

5 times 10.5%

6 -9times 20.7%

10times or more

18.5%

m who used Linkedin in the past 30 days W USA Jan23-Oct23

Avg. Monthly QSR Meals:
88.6%

24.1% or 63,225,748 of USA Jan23-Oct23 Adults 18 or older used Lin
Adults 18 or older who used Linkedin in the past 30 days are 1.8% m

to smoke cigarettes.

more likely to use Sit-Down Restaurants past mo., 13.8% less likely to use Casinos past yr., 32.4% less likely

kedin in the past 30 days.
ore likely to use QSRs past mo., 6.7%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

€ 1time

15.8%
2 times 16.1%
3 times
4 times
5 times
6 - 9times

10times or more

5.1%
B who used Linkedin in the past 30 days

W USA Jan23-Oct23
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

= = - “

201,275,400

Drank Past 30-days: Adults 18 or older
Liquor

Domestic Regular Beer

Microbrew / Craft Beer

USA Jan23-Oct23
\ll Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Any Type of Beer

Domestic Light Beer

88,514,172 33.8%

23.0%

Wine

60,406,513

57,883,361 22.1%

Imported Beer T

21.4%
16.6%
10.9%

28,583,415
M who used Linkedin in the past 30 days B USA Jan23-Oct23

USA Projection  Scarborough R2 2023: Jan23-Oct23

Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
15.8% i

I I
Mexican Pizza

® who used Linkedin in the past 30 days

Used Restaurant Delivery Service Past SMaﬁ ﬁﬁﬁhub, Uber Eats, etc.)

who used Linkedin in the past 30 days 20.2%

usasmzroczs il 19.8%

Chinese  Coffes Indian / Italian Bagel/  Wings/ Upscale Steakhouse
House/  Thai/ Donut /  Burgers /
Coffee Bar  Other Bakery Sports Bar
Asian

W USAJan23-0ct23

Past 12 months Casino Activities: Adults 18 or older

Slot Machines e

16,209,818 6.2%
3.2%

23.2%
Table Games (Craps, Poker, etc.)

Upscale Restaurant
Bar / Nightclub

Stage Show / Concert 30.6%

Sports Betting

. 611.4%
Other Gambling LEYE: 1.7% 80,349,314
61.3%
Spa 1.7% Casinos visited past 12 months: Yes

m who used Linkedin in the past 30 days m USA Jan23-Oct23

2,540
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Used Past 30-days: Adults 18 or older

5.2%
13,514,774

Vape

36,684,087 22,786,532

Marijuana / Cannabis Cigarettes

Bwho used Linkedin in the past 30 days B USA Jan23-0ct23



Linked {3

24.1% or 63,225,748 of USA Jan23-Oct23 Adults 18 or older used Linkedin in the past 30 days.
Adults 18 or older who used Linkedin in the past 30 days are 27.8% more likely to have a 401K, 14.7% more

likely to have an Auto Loan, 33.8% more likely to Invest/Trade Stocks Online, 6.1% less likely to pay with their
Debit Card.

Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
23.3%
Mutual Funds  prrrmerrass™ 12 0%
Money Market Funds T 13 ]1,;6'4%
Bonds o 11;‘;5%
’ 11.4% g 300 .
Other (Crypto / NFTs / Metals, etc.) MH ﬁ;f:% 6% 47% 4.3%
. 12.3%
529 Plan / College Savings Plan E‘-‘% Checking Debitor ATM  Savings  Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property 8.9% Account Mortgage Loan or Home
2 4.8% Equity Loan
m who used Linkedin in the past 30 days m USA Jan23-Oct23 B who used Linkedin in the past 30 days B USA Jan23-Oct23
. . X (r—
Professional Services Used*: Adults 18 or older Past 3-Months Payment Methods Used: Adults 18 or older
Online Investing / Stock Trading
13.8%
accounort [ 11 %
Insurance Agent at a Local Office (not online) 91;;:% . .
14.7%
Real Estate Agent _9;5% 12.1% s

U a0%  3.7% 3.5%

Estate Planning 443’? | . PO s |

) ; 7% (*Past 12 Months) Visa PayPal Debit Card  MasterCard Venmo Zelle Cash App Apple Pay  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay

Divorce / Family Attorney !mlz% card Express Messenger
m who used Linkedin in the past 30 days W USA Jan23-Oct23 ® who used Linkedin in the past 30 days W USA Jan23-Oct23
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Adults 18 or older who used Linkedin in the past 30 days spend an average of 3 days, 1 hours, 37 minutes and 50

seconds each week with All Forms of Media.
83.7% of Adults 18 or older who used Linkedin in the past 30 days spend an avg. of 8 hours and 1 minutes each week listening to All
Local AM/FM Radio, representing 9.1% of total time spent with all forms of Media.

B

Linked 3}

Weekly

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

usage 55.9%

who used Linkedin in the USA Jan23-Oct23
past 30 days

% of Total
Weekly H:M:

B who used Linkedin in the past 30 days B USA Jan23-Oct23
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Adults 18 or older who used Linkedin in the past 30 days spend an average of 2 days, 1 hours, 20 minutes and 31
seconds each week with All Forms of Ad-Supported Media.

79.6% of Adults 18 or older who used Linkedin in the past 30 days spend an avg. of 7 hours and 13 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 11.7% of total time spent with all forms of Ad-Supported Media.

Linked {3

o0

Weekly

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

e 57.6%

who used Linkedin in the USA Jan23-Oct23
past 30 days

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:

B who used Linkedin in the past 30 days B USA Jan23-Oct23
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Linked [}

minutes/day.

Adults 18 or older who used Linkedin in the past 30 days spend an average of 7 hours and 2 minutes
each day with All Forms of Ad-Supported Media. 79.6% listen to Local AM/FM Radio for an avg. of 62.

(Local Radio delivers 11.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total Persons:

[Averoge Week)

Grocery Stores

Billboards & Signs (Weekly Drivers)

Search [Google, Bing, etc.)
Email/Text/IM/Zoom,etc. (Personal & Work)
Local AM/FM Radio

News/Weather /Sports (Websites/Apps)
anking/Financial/Real Estate (Websites/Apps)
Facebook

Games/Fantasy/Betting Sites

Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores

Netflix

D — W 2" Avg. Hours+Minutes/day with All - Jif
PO E— TR [0 of Medla:Adults 18 orolder

e
55.9%

who used Linkedin in the

®who used Linkedin in the past 30 days

6, 8%
0.1%

131,378 2B0

3

CO
M,
=

2

USA Jan23-0ct23
past 30 days

o
i
=

B USA Jan23-Oct23

Average Day)

Non-Premium Cable TV
Networks
95.9

Local TV Stations
85.2

Local AM/FM Radio

68.8

Email/Text/IM/
Zoom,etc.
(Personal &
Work)

395

Search
(Google, Bing,
etc.)...

Billboards &
Signs (Weekly
Drivers)

Games/
Fantasy
/Bettin
g...

Non-Premium Cable TV
Networks
102.4

Local TV Stations
100.9

Local AM/FM Radio Facebook

69.7

Billboards &
Signs (Weekly
Drivers)

489

Netflix
32.4

Game

s/Fant
asy/Be
tting...

Email/Text/IM/Z
oom,etc.
(Personal &...

B who used Linkedin in the past 30 days

B USA Jan23-Oct23

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older

[Averoge Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
Search [Google, Bing, etc.)
News/Weather /Sports (Websites/Apps)

Local AM/FM Radio

Total Persons:

5.8%
7.6%

0 IJ
%
.

% Time Spent:

Average Da)

Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local AM/FM Radio

62.0

11.8% Non-Premium Cable TV
Email/Text/IM/Zoom,etc. (Personal & Work) 6.1% Networks Ema“ﬂ'extﬂ

Facebook

Avg. Hours+Minutes/day with All g

=

91.6

M/Zoom,etc.

Billboards & Signs
(Weekly Drivers)
50.0

YouTube

) Facebook Video
. Forms of Ad-Supported Media: (Personal & |
L 71 720, 0B4 E Adults 18 or older 14.5% Work) 26.9 26.8
= == — Shoppi | News/Wea | .,
S — Tl s B e
shopping (incl. Food/Auctions/Travel, etc.) Usage % 7.6% 7. 4% (Google, Food/A
who used Linkedin inthe  USAJan23-Oct23 Local TV Stations Bing, etc.) uctions
nstagm R TR VRV past 0 dovs 1o Il o1 > 206 [Trav..
YouTube Video A0.E 2-8%

Non-Premium Cable TV
Networks
97.3

Local TV Stations
95.9

Billboards &
Signs (Weekly
Drivers)

489

Local AM/FM Radio
64.3

Search
(Google,
Bing, etc.)
275

YouTube
Video
Facebook 29.4
447
News/W
eather...

Shopp
Email/Text/IM ing

Insta
{inc:l. gra

Food/ m Groce G
Auct.. 181 ry.. a

J/Zoom,etc.
(Personal &
Work)...
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50,301,844 or 79.6% of Adults 18 or older who used Linkedin in the past 30 days listen to Ad-

o
L I n ked Supported Local AM/FM Radio for an average of 62. minutes every day representing 41.2% of all
time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent:

Local AM/FM Radio %
Podcasts
Spotify SiriusXm
YouTube Music 15.2 ) YouTube
L Podcasts i Music
Si XM q .
irius. m TV Music 20.7 ’ 15.4
Owned Music m Podcasts YouTube Music | Channels
Pandora Avg. Hours+Minutes/day with m 27.0 14.3 9.4 TV_
Amazon Music Audio: Adults 18 or older m Music
4,0% SiriusXm Pandora sic  Chan...
Apple Music At Apple Ama... 13.9 9.5 8.1 8.0
All Others %, . . : : Owned Amazon All e
SR who used Linkedin in the USA Jan23-0ct23 ' Local AM/FM Radio Pandora Local AM/FM Radio Music Music ~ Others
iHeartRadio past 30 days goc 68.8 ! 8.9 iHe... 69.7 12.2 9.0 73 |Audi..
Audiobooks ra 4% 1.4%
m who used Linkedin in the past 30 days mUSA Jan23-Oct23 B who used Linkedin in the past 30 days H USA Jan23-Oct23
Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Totol Persons: Time Spent:
Local AM/FMRadio eSS 9.4%, 43 6%
Podeasts -!M- 13.2%
YouTube Music M
Pandora 2 Ao YouTube YouTube
e il .
i Podcasts Music Podcasts Music
TV Music Channels m i e 195 15.0
Spotify 7.6%
All Others Avg. Hours+Minutes/day with Ad-
Amazon Music m Supported Audio: Adults 18 or older m . All TV Music Al
; di 5% Spotify Pandora | Others channelsy Others
earRadio mno% T o B0 77
e 0 REKAOT | .
Audiobooks 0.0% TV Music Amazon . Amazon iHeart...
. : g% who used Linkedin inthe  USAJan23-Oct23 R Local AM/FM Radio Channels Music iHeart... Local AM/FM Radio Pandora Music 4.0
owned Music [ 0:0% past 30 days 0,0% 62.0 9.4 6.6 SiriusX... 64.3 9.5 X S,
Apple Music i 8:8%8 0.0%
® who used Linkedin in the past 30 days M USA Jan23-Oct23 B who used Linkedin in the past 30 days B USA Jan23-Oct23
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Apps or websites used or visited past 30 days:Social media: LinkedIn



[ ] 50,301,844 or 79.6% of Adults 18 or older who used Linkedin in the past 30 days listen to Ad-
L I n ked Supported Local AM/FM Radio for an average of 62. minutes every day representing 41.2% of all

time spent daily with Ad-Supported Audio.

Weekly Avg. Hours+Minutes/day with Ad-Supported
79.6% 9
Reach % o 79.4% Audio: Adults 18 or older

“Share of Ad-Supported Audio” 230

who used Linkedin in the USA Jan23-Oct23
past 30 days

29.7%

15.9%
11.5% o o
9.6%  g1% 96%  9.0% 7% 799 769 .
6.5% 6.6%
Weekly 10.1% 4.5% 4.5% 5 0%
Total % DA 1.7%
Reached: 50,301,844 208,295,778 18,778,829 60,055,608 8,587,039 41,669,807 6,005,874 21,342,896 7,257,421 25,155,959 5,664,757 25,306,526 4,980,193 20,006,620 4,127,780 17,354,345 2,870,903 11,896,897 1,272,018 4,426,618
Local AM/FM Podcasts YouTube Music Spotify TV Music Pandora All Others Amazon Music iHeartRadio SiriusXM

Average Radio Channels
DalIyM

= who used Linkedin in the past 30 days ] USA Jan23-Oct23

USA Jan23-Oct23  USA Projection  Scarborough R2 2023: Jan23-Oct23  Qual Intab 2,540

® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-0Oct23 Qual Intab 9,908 soeﬁ.al for Anything _

Apps or websites used or visited past 30 days:Social media: LinkedIn =




Linked {3

50,301,844 or 79.6% of Adults 18 or older who used Linkedin in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Classic Rock, Pop
Contemporary Hit Radio, and Country.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

[Averoge Week) Totol Persons:

Adult Contemporary

Classic Hits 46 667 231

T

Average Da)

el
[~
N

Contemporary Adult

. Urban AC . _ " Christian Contemporary
Pop Contemporary Hit Radio m gl;ls;‘dc: Rock 25.8 : i)\g iports ;\gl;l)lt Hits 257 )54
Classic Rock m : - -~
Country Adult Pop
Hot AC Avg. Hours+Minutes/day with Local m News/Talk/Infor Contemporar - _ Contem
Alternative AM/FM Radio: Adults 18 or older m mation c Y C Classic Rock Classic Hits Nternatwe B
Ll 28.1 26. 24.6 Alternati | Hi 28.2 26.9 24.7 Urban Hit
241 21.9
Adult Hits m i | Cor;]temporar Urban MNews/Talk/Infor Urban
who used Linkedin in the USAJan23-Oct23 Adult Hits Classic Hits y Christian Contemporary mation C Contemporary
Urban Contemporary  FRREIER IR 0T past 30 cays % BN 250 26.0 243 213 27.8 ! 24.2 219
contemporary christian  FUAIAY R 3,55
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Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Ad- Suggorted Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adult Contemporary £2 101 014 0. 8%
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Avg. Week All Video (Persons & % Reach): Adults 18 or older

Local TV Stations

Non-Premium Cable TV...

Netflix

YouTube Video

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
AppleTV+,fubo, Pluto, Tubi, etc.
TikTok

Hulu/Hulu + Live TV (any Hulu)
Disney+

Premium Cable TV Networks
Peacock

Paramount+

Total Persons:

38,587,677 or 61.% of Adults 18 or older who used Linkedin in the past 30 days watch Ad-Supported
Local TV Stations for an average of 81.3 minutes every day representing 28.6% of all time spent daily
with Ad-Supported Video.

Avg Hours+Minutes/day with
Vrdeo Adults 18 or older

m-!ﬂ-
7:05

_

¥ who used Linkedin in the past 30 days

who used Linkedin in the
past 30 days
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B USA Jan23-Oct23

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local TV Stations
85.2
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Amazon
Prime/
IMDb/
FireTV

Apple...

YouTube
Video
26.8

+fub...

84|84

Local TV Stations

Netflix
32.4

Non-Premium Cable TV

Networks
102.4

Video
29.2

Premium
Cable TV
Networks

100.9 28.0

YouTube

Hul

Live TV (any
Hulu)

Amazon
Prime/
IMDb/
FireTV

AppleTV
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The
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Chan...
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Paramo...
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Avg. Week Ad- Suggorted Video (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local TV Stations

Non-Premium Cable TV...

YouTube Video

TikTok

Hulu/Hulu + Live TV (any Hulu)
Peacock

Paramount+

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
AppleTV+,fubo, Pluto, Tubi, etc.
Disney+

Netflix

Premium Cable TV Networks

USA Jan23-Oct23

Totnl Persons:

152,286,045

(101534 2.2
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Local TV St:at:'o

[Averoge Week|

Sports

Local News - Evening
Movies

Comedies

Local News - Morning
Dramas

Documentaries
Mystery/Suspense/Crime
Food/Cooking Shows
National/Network News
Game Shows

Local News - Late

Late Night Talk

Total Persons:

)
84.056,74
79.919 66}

1
61.939.94%

30,383,54

e 2 .

38,587,677 or 61.% of Adults 18 or older who used Linkedin in the past 30 days watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening, Movies, Local
News - Morning, and Dramas.

n Programs (Persons & % Reach): Adults 18 orolder Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

m Morning Nationa Morning Nationa
BHER 28.5 3 Mystery/S | |/Netw 31.6 y Mystery/S  |/Netw
Avg. Hours+Minutes/day with Local uspense/Cr | ork - uspense/C  ork

% Time 5) Average Da)

b

Game Shows Comedies Movies

m 17.4 19.4 18.9
m Local News - Local News -
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Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older Ad—Suggorted Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

[Averoge Week)
Sports
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Local News - Morning
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Game Shows
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1
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44,120,762 or 69.8% of Adults 18 or older who used Linkedin in the past 30 days use Ad-Supported
Social Media for an average of 112.2 minutes every day representing 21.9% of all time spent daily
with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older

Search (Google, Bing, etc.)

Email /Text/IM/Zoom,etc. (Personal & Work)
Social Media

News /Weather fSports (Websites/Apps)
Banking/Financial /Real Estate (Websites/Apps)

OTT TV Streaming Services

Streaming Audio (Local Radio/...

J
5 L)
155,053,918
B UGB B

Total Persons:

85.4%

0 0

"% Avg. Hours+Minutes/day with
Digital: Adults 18 or older

9. 1%
48 i
D 45 9%

ot . PR YT
Concurrent| 7 :53
Usage % 53.5%

.
Non-Premiums+Premium Cable Streaming 83 265 z?r 74
0

Online Classes, Schools, Colleges, Universities

2 who used Linkedin in the USA Jan23-Oct23
L — e
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Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Streaming
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Search Sho  Gam Ne
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W USA Jan23-Oct23

Avg. Week Ad-Supported Digital (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Totol Persons:

Search (Google, Bing, etc.)

News/Weather /Sports (Websites/Apps)
Email/Text/IM/Zoom,etc. (Personal & Work)
Social Media

Shopping (incl. Food/Auctions/Travel, etc.)
Local TV Streaming

OTT TV Streaming Services

YouTube/TikT ok, etc.

Streaming Audio (Local Radio/...

GamesFantasy/Betting Sites
Non-Premiums+Premium Cable Streaming
Banking/Financial /fReal Estate (Websites/Apps)

Online Classes, Schools, Colleges, Universities
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44,120,762 or 69.8% of Adults 18 or older who used Linkedin in the past 30 days use Ad-Supported
Facebook for an average of 26.9 minutes every day representing 24.% of all time spent daily with
Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Totol Persons:

Facebook
Instagram
YouTube Video
TikTok

Twitter
Pinterest
Linkedin
Reddit
Snapchat
WhatsApp

Others(Rumble, Twitch, Gab,Par...
Blogs/Message Boards (read...

tumblr

27.2%

£9.9 5.6%
L0077 208 ¥

m who used Linkedin in the past 30 days

Avg. Hours+Minutes/day with all
Social Media: Adults 18 or older

e P

who used Linkedin in the USA Jan23-0ct23
past 30 days

W USA Jan23-Oct23
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0.9%

YouTube Video
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Instagram
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Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 18 or old

Facebook
Instagram
YouTube Video
TikTok
Linkedin
Twitter
Pinterest
Reddit
Snapchat
WhatsApp

Others(Rumble, Twitch, Gab, Pa...

Blogs/Message Boards (read

tumblr

USA Jan23-Oct23
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 4,604,859;
Local Radio: 3,167,359; Social Media: 2,767,520; Local TV: 1,430,966; Non-Prem. Cable:
1,417,774 reaching Adults 18 or older who used Linkedin in the past 30 d

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who used Linkedin in the past 30 days
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Top-13 Out-of-Home M

Total Persons:

(Averoge Week)

Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

Movie Theaters

YouTube Music

SiriusXm

57,251,889 or 90.6% of Adults 18 or older who used Linkedin in the past 30 days spend an average
of 50. minutes per day driving, seeing Billboards and Signs. 66.5% Listen to Local Radio Stations Out-
of-Home for an average of 37.6 minutes/day.

of-Home Media: Adults 18 or older

o -
Usoge %:

who used Linkedin in the
past 30 days

42020 75} 16.0%

40,336, 52

mm 1.2%

® who used Linkedin in the past 30 days M USA Jan23-Oct23

edia (Persons & % Reach): Adults 18 orolder Top

Avg. Hours+Minutes/day with Out- m

Averoge Da,

-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Billboards & Signs (Weekly
Drivers)
50.0

AM/FM Radio
41.7

Walking in Towns,
Cities, Downtown

Areas
229

Movie
Theaters
14.7

Restaurants
& Bars
14.2

Shopping Malls

221

Grocery
Stores
11.2

SiriusXm
13.4

YouTube
Music..

Billboards & Signs (Weekly
Drivers)
489

AM/FM Radio
42.3

Walking in Towns,
Cities, Downtown
Areas

219

Shopping Malls
209

Grocery
Stores
11.0

Movie
Theaters
14.8

SiriusXm
11.4

Gas
St.

YouTub

Restaurants & Podc
Bars asts

14.3 73 Spoti.. | Dr..

B who used Linkedin in the past 30 days

W USA Jan23-Oct23

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Averoge Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Movie Theaters

YouTube Music

Retail Stores

Health Clubs/Gyms

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Totol Persons: % Time Spent: [Aver: D}
8.4%
22846217 : 34.0%
157,385 8§9 13.7%
T
174,124 856 pii] 20.6%
T,
148 786,345
3 Billboards & Signs (Weekly
98 936,31 4.3% Drivers)
18 A Avg. Hours+Minutes/day with :Ad- 1.8% 50.0
Supported Out-of-Home Media:
Adults 18 or older 0.5%
50,203,485 19.1% 1.7%
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57,251,889 or 90.6% of Adults 18 or older who used Linkedin in the past 30 days spend an average
of 50. minutes per day driving an average of 29.1 miles each day and are 87.9% more likely to use
Independence Avenue than the Metro average.
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Linked {3

spent daily with All forms of Print Media.

20,128,054 or 31.8% of Adults 18 or older who used Linkedin in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.8 minutes every day representing 31.7% of all time

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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