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4% or 1,160,319 of USA 2023 Adults 18 or older Purchased or Leased a New Electric Vehicle past 12mos.
Typical Adults 18 or older who Purchased or Leased a New Electric Vehicle past 12mos are 45.8 years old
(5.1% younger than average) and have a $159,668 (51.5% higher than average) annual household income.

@ Percent of Market: Adults 18 or older **Gender of Target vs. Market: Adults 18 or older
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4% or 1,160,319 of USA 2023 Adults 18 or older Purchased or Leased a New Electric Vehicle past 12mos.
Adults 18 or older who Purchased or Leased a New Electric Vehicle past 12mos are 85.3% more likely to be
a college graduate, 25.2% more likely to work full-time, 24.5% more likely to be married, 20.% more likely to
be a parent of 1 or more children under

Some High School or Less (not graduate)

High School Graduate (12th grade or GED)

Some College Credit (no degree)

Associate's Degree (AA, AS, etc.)

College Graduate (4 year college) 37.7%
32.3%
Postgraduate Degree 15.0%
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Employment:
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Employed Full-Time (35 hours or more) - 52-9%
_ 0
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Work From Home (most of the time or always) '%
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Parent of 1 or more Children under 18
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I 0.4%

7.2%
I 5.9%

10.0%
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16.3%
I 14.4%
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I 15.6%
14.9%
B 6.1%
24.4%

I 23.1%

Working Mothers

Parent of 1 or more Children Under Age 2
Parent of 1 or more Children Age 2-5
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Parent of 1 or more Children Age 12 - 17
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Grandparent of 1 or more Children under 18
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4% or 1,160,319 of USA 2023 Adults 18 or older Purchased or Leased a New Electric Vehicle past 12mos.
Adults 18 or older who Purchased or Leased a New Electric Vehicle past 12mos are 13.2% more likely to own

their home, 64.8% more likely to own a higher valued home, 15.8% more likely to have a single-family home,
35.9% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older

74.9%
66.2%

29.3%
8.8%
4.2% 4.5% 6.0%
869,065 ERENLIL 48623 69,734
Own Other Own Second Home
or Real Estate
Property
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MEM Type of Home: Adults 18 or older 4 {®pPets in Home: Adults 18 or older

70.5%

Single Family House (unattached) 50.9% 45.3%
=<0 Own a Dog
0,
8.9% 33.3%
Townhouse or attached Home - 9.4%
. 3.8% 15.8%
Condominium . 6.7% Own a Cat
) 20.7%
Apartment R
19.2%
.
Mobile Home or Manufactured = 0.0% Own other type of Pet
Home I 2.5% 7.5
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4% or 1,160,319 of USA 2023 Adults 18 or older Purchased or Leased a New Electric Vehicle past 12mos.
Adults 18 or older who Purchased or Leased a New Electric Vehicle past 12mos are 12.4% more likely to
look up D-I-Y advice online, 8.4% more likely to always vote in local elections, 9.1% less likely to belong to
a gym, 6.2% more likely to fly domestic pa

Top—20 past 30-days Online Lifestyle Activites: Adults 18 or older al Activity: Adults 18 or older

o

Registered to Vote Democrat / Lean  Republican / Lean Independent / None
I (In District of Residence) Democrat Republican of These
s Presidential Elections: Always
Presidential Elections: Sometimes gpi"
o Statewide Elections: Sometimes m
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Past 30-days QSR Users: Adults 18 or older

—v - . l ﬂ 1time
% 2 times
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8.3

4 times

5 times

6 -9times

20.7%

10times or more 18.5%
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Total Monthly QSR Users: Avg. Monthly QSR Meals:
86.9% 88.6%

past yr., 12.4% less likely to smoke cigarette

4% or 1,160,319 of USA 2023 Adults 18 or older Purchased or Leased a New Electric Vehicle past 12mos.
Adults 18 or older who Purchased or Leased a New Electric Vehicle past 12mos are 1.9% less likely to use
QSRs past mo., 15.5% more likely to use Sit-Down Restaurants past mo., 30.5% less likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
¢

1time 15.8%

2 times

16.1%

3 times

4 times

5 times

6 -9times

10times or more

5.1
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Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
88.7% 76.8%

201,275,400

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer

Wine

88,514,172 33.8%

23.0%

Domestic Regular Beer e

Domestic Light Beer

57,883,361 22.1%

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

' I
Mexican Pizza
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18.73 E 3
15,59 Lo s -
11,33
chinese  Coffee Indian / Italian Bagel /  Wings/ Upscale Steakhouse
House f Thai f Donut [ Burgers /
Coffes Bar  Other Bakery Sports Bar
Asian

W USA 2023

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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usaz02s | 10.2%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines
; 7.9%

Table Games (Craps, Poker, etc.)
Upscale Restaurant -
20_,?14:,'390

16,209,818 6.2%

Bar / Nightclub

Stage Show / Concert 30.6%

Used Past 30-days: Adults 18 or older

Imported Beer oy 21.4% - ¥V sports Beting. [Tl 3.2%
Microbrew / Craft Beer 11%?;‘;6 i Other Gambling EJZ%S% - 80,329,314
Spa ﬁ lfgﬁ% Casinos visited past 12 months: Yes
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5.2%
36,684,087 22,786,532 13,514,774
Marijuana / Cannabis Cigarettes Vape
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4% or 1,160,319 of USA 2023 Adults 18 or older Purchased or Leased a New Electric Vehicle past 12mos.
Adults 18 or older who Purchased or Leased a New Electric Vehicle past 12mos are 24.2% more likely to have

a 401K, 24.6% more likely to have an Auto Loan, 2.7% more likely to Invest/Trade Stocks Online, 11.1% less
likely to pay with their Debit Card.

Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan 122,991,180 46.9%

IRA (Individual Retirement Account) pregrrprs

Stocks or Stock Options 77472,853  29.4%

18.9%
Mutual Funds  pryvreeras’ 15.7%
18.2%
Money Market Funds 35,008,030 ER
18.9%
Bonds T 11.6%
8.3% 9.3% 6.4%
Other (Crypto / NFTs / Metals, etc.) > 11.% 5.5% B 2.1% 4-3%
12.8% s 7 : : : [ .
529 Plan / College Savings Plan E‘-‘% ) Checking Debitor ATM  Savings  Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property 0% Account Mortgage Loan or Home
2 4.8% Equity Loan
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. . ., [r—
Professional Services Used*: Adults 18 or older | gy Past 3-Months Payment Methods Used: Adults 18 or older
ToxPrearation seice L 4
Online Investing / Stock Trading
Accountant 15.8%
Insurance Agent at a Local Office (not online)
Real Estate Agent 12.7%12.1%
Estate Planning : : : (s TR e G
) ; 10.5% (*Past 12 Months) Visa PayPal Debit Card  MasterCard Venmo Zelle Cash App Apple Pay  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay
Divorce / Family Attorney E 1.9% card Express Messenger
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Adults 18 or older who Purchased or Leased a New Electric Vehicle past 12mos spend an average of 2 days, 21 hours, 8
minutes and 41 seconds each week with All Forms of Media.

88.1% of Adults 18 or older who Purchased or Leased a New Electric Vehicle past 12mos spend an avg. of 6 hours and 18 minutes each
week listening to All Local AM/FM Radio, representing 8.% of total time spent with all forms of Media.

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

usage 55.9%
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Adults 18 or older who Purchased or Leased a New Electric Vehicle past 12mos spend an average of 1 days, 23 hours,
27 minutes and 10 seconds each week with All Forms of Ad-Supported Media.

83.% of Adults 18 or older who Purchased or Leased a New Electric Vehicle past 12mos spend an avg. of 5 hours and 15 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.2% of total time spent with all forms of Ad-Supported Media.

g 95.3%

Weekly

Avg. H:M:5/week with All Forms of Ad-
Reach %:

Supported Media: Adults 18 or older

L
e 57.6%
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Adults 18 or older who Purchased or Leased a New Electric Vehicle past 12mos spend an average of 6
hours and 46 minutes each day with All Forms of Ad-Supported Media. 83.% listen to Local AM/FM
Radio for an avg. of 45.1 minutes/day. (Local Radio delivers 9.2% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

[Averoge Week)

Grocery Stores

Billboards & Signs (Weekly Drivers)

Search [Google, Bing, etc.)
Email/Text/IM/Zoom,etc. (Personal & Work)
Local AM/FM Radio

News/Weather /Sports (Websites/Apps)
3anking/Financial /Real Estate (Websites/Apps)
Facebook

Games/Fantasy/Betting Sites

Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores

Netflix

Total Persons:

%‘

nt:

M m;: Hours+Minutes/day with All 5

O
[
=

Forms of Media: Adults 18 or older

s — M- R =
55.9%
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(Google,
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Facebook
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Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older

[Averoge Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Search [Google, Bing, etc.)

News/Weather /Sports (Websites/Apps)
Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
Facebook

Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores
Shopping (incl. Food/Auctions/Travel, etc.)
Instagram

YouTube Video

USA 2023

Totol Persons: % Time Spent:

asgsaale oo
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963,258 or 83.% of Adults 18 or older who Purchased or Leased a New Electric Vehicle past 12mos
listen to Ad-Supported Local AM/FM Radio for an average of 45.1 minutes every day representing
38.3% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent:

Local AM/FV Radio B e T o

N —— Apple

. SiriusXM Music

050z 20 o o

YouTube Music mmﬂ YouTube

- y Podcasts Music

o e PR Bl ' toutibe | o -

nec e e e 012 Podcasts Music | Others | iHeart... v
Pandora mm Avg. Hours+Minutes/day with m 21.6 9.9 9.1 8.2

. Audio: Adults 18 or older Music
Amazon Music - EEFERRT WA SiriusXM Pandora Chan...

; 9.
TV Music Amaz... 13.9 9.5 8.1 8.0

All Others mm 4, LDEE?| AM/FM 7.4 6.7 . Ownv_ad Amaz.on All iHea...
. - 13.3% who Purchased or Leased a USA 2023 Radio Owned Local AM/FM Radio Music Music ~ Others
iHeartRadio  FYPTHRTI N 4.7% SRl 9 Ml 54.0 Music Audiobooks 69.7 12.2 9.0 7.3 | Audi..
Audiobooks [ERECRITI R 3 40> 1.4%
m who Purchased or Leased a New Electric Vehicle past 12mos m USA 2023 B who Purchased or Leased a New Electric Vehicle past 12mos H USA 2023
Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Totol Persons: % Time Spent:

Local AM/FM Radio (43,000
podeasts  PATERE S TR
Pandora mm 6.4% Podcasts All Others o

Podcasts Music
TV Music Channels mm e 8.9 19.5 15.0
spotify  FEHIRT TRE 7.6%
All Others mm Avg. Hours+Minutes/day with Ad- o YouTube TV Music -
orr e m Supported Audio: Adults 18 or older m Music e Pandora TV Music All

Channels’ Others

iHeartRadio  [EAERE RI20 = - = 8.0 7.7

e 1%
— P sy REA -
Audiobooks O 0-0%6 2% Amazon Amazon | iHeart...

0.0%
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83.0%
79.4%

Weekly
Reach %

38.3% of all time spent daily with Ad-Supported Audio.

963,258 or 83.% of Adults 18 or older who Purchased or Leased a New Electric Vehicle past 12mos
listen to Ad-Supported Local AM/FM Radio for an average of 45.1 minutes every day representing

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older
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963,258 or 83.% of Adults 18 or older who Purchased or Leased a New Electric Vehicle past 12mos listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit
Radio, Classic Rock, Classic Hits, and Hot AC.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Video (Persons & % Reach): Adults 18 or older

Local TV Stations

Non-Premium Cable TV...

Netflix

YouTube Video

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
AppleTV+ fubo,Pluto, Tubi, etc.
TikTok

Hulu/Hulu + Live TV (any Hulu)
Disney+

Premium Cable TV Networks
Peacock

Paramount+

718,906 or 62.% of Adults 18 or older who Purchased or Leased a New Electric Vehicle past 12mos
watch Ad-Supported Local TV Stations for an average of 76.8 minutes every day representing 28.7%
of all time spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach} Adults 18 or older

Total Persons:

[Averoge Week)

Sports

Local News - Evening

718,906 or 62.% of Adults 18 or older who Purchased or Leased a New Electric Vehicle past 12mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,

Comedies, Dramas, Movies, and Local News - Morning.

% Time Spent: (Avern Daj

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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use Ad-Supported Social Media for an average of 106. minutes every day representing 21.4% of all
time spent daily with Ad-Supported Digital Media.

-
o

889,442 or 76.7% of Adults 18 or older who Purchased or Leased a New Electric Vehicle past 12mos

Avg. Week All Digital (Persons & % Reach): Adults 18 or older Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Facebook
Instagram
YouTube Video
TikTok

Twitter
Pinterest
Linkedin
Reddit
Snapchat
WhatsApp

Others(Rumble, Twitch, Gab, Par...
Blogs/Message Boards (read...

tumblr

£ l‘r

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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852,413 or 73.5% of Adults 18 or older who Purchased or Leased a New Electric Vehicle past 12mos
use Ad-Supported Facebook for an average of 28.9 minutes every day representing 27.3% of all time
spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 92,624;
Local Radio: 61,280; Social Media: 56,025; Local TV: 28,884; Non-Prem. Cable: 26,847
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Averoge Week)

Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

Movie Theaters

YouTube Music

SiriusXm

£ ‘II

1,142,229 or 98.4% of Adults 18 or older who Purchased or Leased a New Electric Vehicle past
12mos spend an average of 48.2 minutes per day driving, seeing Billboards and Signs. 69.4% Listen
to Local Radio Stations Out-of-Home for an average of 27.3 minut

Total Persons:

Avg. Hours+Minutes/day with Out- g
of-Home Media: Adults 18 or older
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Billboards & Signs (Weekly Drivers)
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Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

All Local Weekly Newspapers

Books

New York Times (Daily+Sunday)

Magazines

New York Times (Sunday)

Wall Street Journal (Daily)

New York Times (Daily)

£ ‘II

229,645 or 19.8% of Adults 18 or older who Purchased or Leased a New Electric Vehicle past 12mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.4 minutes every day representing
31.5% of all time spent daily with All forms of Print Media

Totol Persons: % Time Spent:

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

—un

Local Daily Newspaper(s)

(Sunday)
124

Wall Street Journal
(Daily)
11.6

New York Times

New York Times
(Daily+Sunday)
10.5

Local Daily

Newspaper{s)
(Daily
9.4

Local Daily
Newspaper(s)

New York Times
(Daily)
9.5

Magazines
7.9

Direct Mail
Advertising
(excluding Catalogs)
74

New York Times

Local Daily

Newspaper(s) (Sunday)

118

Wall Street Journal
(Daily)
11.3

New York Times

New York Times

USA Today (Daily) (Daily)
10.6 9.0

Direct Mail
Advertising
Local Daily (excluding Catalogs)
Newspaper(s) 7.5
(Daily+Sunday)
B.6

Magazines
7.4

Local Daily

Newspaper{s)

USA Today (Daily) m HS 3.39 who Purchased or Leased a New UsA 2023 (sunday) (Daily+Sunday) (Sunday) (Daily+Sunday) (Daily Catalogs
2.5% Electric Vehicle past 12mos 11.5 9.4 129 10.9 8.2 3.5
Catalogs W (3w, 3.3%
Hwho Purchased or Leased a New Electric Vehicle past 12mos W USA 2023 B who Purchased or Leased a New Electric Vehicle past 12mos B USA 2023

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

All Local Weekly Newspapers

New York Times (Daily+Sunday)

Magazines

New York Times (Sunday)

Wall Street Journal (Daily)

New York Times (Daily)

USA Today (Daily)

Totol Persons: Time Spent:

80,162,796 30,67 | 13.89
e 1385
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m Supported Print Media: Adults 18 or ofderm
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