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~ PERSONAL INJURY
2 ATTORNEY USERS

P18+

.2% or 478,421 of USA Adults 18 or older used a PERSONAL INJURY ATTORNEY in the past 12mos.
Typical Adults 18 or older who used a PERSONAL INJURY ATTORNEY in the past 12mos are 41.4 years old
(15.4% younger than average) and have a $116,735 (31.3% higher than average) annual household income.
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Professional services used by HHLD past 12 months (HHLD): Personal injury attorney




=1 PERSONAL INJURY
! ATTORNEY USERS

P25-64

.2% or 361,273 of USA Adults 25 - 64 used a PERSONAL INJURY ATTORNEY in the past 12mos.
Typical Adults 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos are 42.6 years old (5.3%
younger than average) and have a $109,767 (12.7% higher than average) annual household income.
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3 PERSONAL INJURY 2% or 211,051 of USA Women 25 - 64 used a PERSONAL INJURY ATTORNEY in the past 12mos.
~ ATTORNEY USERS Typical Women 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos are 40.8 years old (9.5%
W25-64 younger than average) and have a $95,391 (7.7% higher than average) annual household income.
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PERSONAL INJURY
ATTORNEY USERS

M25-64

.2% or 150,222 of USA Men 25 - 64 used a PERSONAL INJURY ATTORNEY in the past 12mos.
Typical Men 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos are 45. years old (.5% older
than average) and have a $129,964 (22.2% higher than average) annual household income.
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Professional services used by HHLD past 12 months (HHLD): Personal injury attorney




PERSONAL INJURY
ATTORNEY USERS

P35+

.2% or 299,485 of USA Adults 35 or older used a PERSONAL INJURY ATTORNEY in the past 12mos.
Typical Adults 35 or older who used a PERSONAL INJURY ATTORNEY in the past 12mos are 50.7 years old
(12.1% younger than average) and have a $112,698 (23.7% higher than average) annual household income.

@ Percent of Market: Adults 35 or older ik*Gender of Target vs. Market: Adults 35 or older
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' PERSONAL INJURY
ATTORNEY USERS

P18+

2% or 478,421 of USA Adults 18 or older used a PERSONAL INJURY ATTORNEY in the past 12mos.

Adults 18 or older who used a PERSONAL INJURY ATTORNEY in the past 12mos are 8.9% less likely to be a
college graduate, 7.6% more likely to work full-time, 9.2% less likely to be married, 52.2% more likely to be
a parent of 1 or more children under 18.
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Stage in Life:
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- PERSONAL INJURY
ATTORNEY USERS

P25-64

.2% or 361,273 of USA Adults 25 - 64 used a PERSONAL INJURY ATTORNEY in the past 12mos.

Adults 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos are 12.6% less likely to be a
college graduate, 5.% less likely to work full-time, 7.9% less likely to be married, 35.7% more likely to be a
parent of 1 or more children under 18.

iy 9.
i \‘.f. Education Levels: Adults 25 - 64 Employment: Adults 25 - 64 ( \( ) Marital Status: Adults 25 - 64
. 5.7% ] . 72.2% " : 32.5%
Some High School or Less (not graduate) B s Employed Full-Time or Part-Time 77.2% Single, Never Married 28.2%
" 21.9% ] 61.7% : 52.3%
High School Graduate (12th grade or GED) 25.5% Employed Full-Time (35 hours or more) 65.0% Married 56.8%
Some College Credit (no degree) 15, 19'7% Employed Part-Time (less than 35 hours) 4% Legally Separated |23§
imgal 17.1% . 50.6% . 11.8%
. White Coll
Associate's Degree (AA, AS, etc.) 13.9% ite Collar 56.20 Divorced
18.1% 21.5% . 2.5%
College Graduate (4 year college) 23.8% Blue Collar 21.0% Widowed 1 21%
Postgraduate Degree 1 Work From Home (most of the time or always) LGBTQ+ (net) [ 5&?26%
who used a PERSONAL INJURY ATTORNEY in the past 12mos HUSA who used a PERSONAL INJURY ATTORNEY in the past 12mos mUSA who used a PERSONAL INJURY ATTORNEY in the past 12mos HUSA
Top-20 Occupations: Adults 25 - 64 Entrepreneurs/Military Experience 2uitt 4 Stage in Life: Adults 25 - 64
. 9.2%
12.2% 7.0% 6.0% 8.4% 7.7% 5.9% . 52.7%
9.7% - - - Parent of 1 or more Children under 18 I :s.c
8.7 8.5%
7.8% Workinz Moth 26.0%
Small Business Self-Employed  Current or Former orking vlothers B 13.7%
0% 5.895.8% 5.4% 5.0% 4.9% go, Owner Military Service
361 I X+ 8% 3.8% Parent of 1 or more Children Under Age 2 m 58'8?}26
27 27%  2.6% 2.5% 2.9%, 2.9% 2.6% .
16 13 L — 223 Rl % am e 1094°5% 15%.a% Parent of 1 Child 2-5 18.8%
FEL L EFL R T et
& & & & 2 # ] & & & & & . P o & & & & Parent of 1 or more Children Age 6- 11 y
&S S5 & & & S bf & & os,e*“e o {j,{‘ & B 13.9%
3 o oF £ & & S < < o B \d & 5 3 o ' ; ) 23.5%
& \g_@ ?ﬁ&g p & ) &"} @\&‘&a » @5@ p(.tfé\ ‘J(b é\&”“\ 9\0@ &o‘&& . Qd-a & ‘b“&% »0655’ q‘-°"é fé‘ Parent of 1 or more Children Age 12 - 17 N :c
5 S < & . & & 3 N & > &
o & & & o & R [ qé“o éé" & & & & Parent of 1 or more Children in College 6.4%
d& &é\ g q‘}&é Lf ﬁfb\)‘p ‘90 7 «?5( vs# (}ﬁ © -&*b “d)b \“é\ ‘-'6{\ - 7.6%
A & &
& S b y 14.5%
‘,f @&@c\ Qe‘}f \\f Grandparent of 1 or more Children under 18 .
o & vs*'@
who used a PERSONAL INJURY ATTORNEY in the past 12mos mUSA who used a PERSONAL INJURY ATTORNEY in the past 12mos HUSA
UsSA USA Projection Scarborough R1 2024: lan23-Mar24 Qual Intab 266
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. Scarborough R1 2024: Jan23-Mar24 USA Projection ©

Professional services used by HHLD past 12 months (HHLD): Personal injury attorney



PERSONAL INJURY .2% or 211,051 of USA Women 25 - 64 used a PERSONAL INJURY ATTORNEY in the past 12mos.
ATTORNEY USERS Women 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos are 5.8% less likely to be a
college graduate, 1.1% more likely to work full-time, 18.% less likely to be married, 59.1% more likely to be

W25-54 a parent of 1 or more children under 18.
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M25'64 parent of 1 or more children under 18.

PERSONAL INJURY .2% or 150,222 of USA Men 25 - 64 used a PERSONAL INJURY ATTORNEY in the past 12mos.
ATTORNEY USERS Men 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos are 16.9% less likely to be a
college graduate, 5.8% less likely to work full-time, 6.4% more likely to be married, .3% more likely to be a
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— PERSONAL INJURY .2% or 299,485 of USA Adults 35 or older used a PERSONAL INJURY ATTORNEY in the past 12mos.
* ATTORNEY USERS Adults 35 or older who used a PERSONAL INJURY ATTORNEY in the past 12mos are 5.% less likely to be a
college graduate, 25.7% more likely to work full-time, 3.3% less likely to be married, 26.5% less likely to be a
P35+ grandparent of 1 or more children under 1

iy 9.
*\‘.f. Education Levels: Adults 35 or older Employment: Adults 35 or older |( b ) Marital Status: Adults 35 or older
. 7.0% . . 65.6% - . 22.2%
Some High School or Less (not graduate) B 2% Employed Full-Time or Part-Time 57.5% Single, Never Married 16.2%
. 22.7% ) 58.3% . 58.3%
High School Graduate (12th grade or GED) 26.9% Employed Full-Time (35 hours or more) 46.3% Married 60.3%
Some College Credit (no degree) 16, '8% Employed Part-Time (less than 35 hours) % Legally Separated I i;x
i 15.9% . 41.9% . 14.7%
. White Coll
Associate's Degree (AA, AS, etc.) 15.4% ite Collar 21.7% Divorced
17.0% 23.7% . 3.7%
College Graduate (4 year college) 20.5% Blue Collar 15.8% Widowed W 72
Postgraduate Degree 15 Work From Home (most of the time or always) ﬂ LGBTQ+ (net) | 4?2';%
who used a PERSONAL INJURY ATTORNEY in the past 12mos W USA who used a PERSONAL INJURY ATTORNEY in the past 12mos W USA who used a PERSONAL INJURY ATTORNEY in the past 12mos B USA
Top-20 OCCUpGﬂOﬂS.’ Adults 35 or older Entrepreneurs/Military Experience * L ’M ' Stage in Life,‘ Adults 35 or older
28.3%
11.6%
4.4% 5.6% 7.0% 7.3% 8.4% Parent of 1 or more Children under 18 I 6.3 46.2%
Working Mothers 21.8%
13.4¢ small Business Self-Employed  Current or Former € B 0.1%
Owner Military Service
9.2104% 2% Parent of 1 or more Children Under Age 2 B 15:73;)
2% 55 6.2% :
4.8% 54% o 4.1 4.2%
I I 1_3.,4. 3% g 1% 0% pan 2.5 2% s 2% g ossd T 100L5% 1190.5% sy 3-5%1.4% 3% e 1% 0% ool 1% Parent of 1 or more Children Age 2-5 s 7%14'4%
. . | || || | ] ] | - - - ] - R : 20.4%
) & s & A > o w2 & & & & & & & & . & Parent of 1 or more Children Age 6- 11 "
%é\&b 4,%'& @99 QO& & g aqégp b&é ‘géfo b\\“cﬁ «6&& @b‘#\o zﬂfa <!-"¢§ %&g é‘b& 4‘6‘ ,é,@ & b‘f‘s‘s ‘}‘:‘é\ ! g.‘?"(f zﬁ"qﬂo B 13.6%
. & 5 y
« S ,g.soy & (&f & é@?‘ ;a“b ¢ & B}‘@ @fé\ & Q_@& & e o .Ld-@ & Parent of 1 or more Children Age 12 - 17 23.5%
& & &S o LA A A R S 15.7%
. & W # & )
¥ < . s d-‘"g .QPQ q@‘? q&o & & \6“5 & d“? o & Parent of 1 or more Children in College 9.0%
w S SR & & ¢ @S B 7.2%
< & S @ & +«
ES & > o 5 ; 24.8%
o \s‘&é\ Qe,‘}% \\Q@o Grandparent of 1 or more Children under 18 33.8%
& & &
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PERSONAL INJURY

10.4% more likely to have a dog.

.2% or 478,421 of USA Adults 18 or older used a PERSONAL INJURY ATTORNEY in the past 12mos.
Adults 18 or older who used a PERSONAL INJURY ATTORNEY in the past 12mos are 6.8% less likely to own

their home, 10.7% more likely to own a higher valued home, 10.1% less likely to have a single-family home,

Single Family House (unattached
¢l v { ) 61.7%

5.6%

Townhouse or attached Home
8.8%

5.9%
29.8% Condominium

5.7%

7.6% 8.8%
1.5% 4.4% Apartment
[RERYTEN 11 526,176| 22,966,897
Rent Other Own Second Home Mobile Home or Manufactured 7.4%
or Real Estate Home 4.0%
Property :
" who used a PERSONAL INJURY ATTORNEY in the past 12mos HUSA mwho used a PERSONAL INJURY ATTORNEY in the past 12mos mUSA

‘.Z? Value of Owned Home: Adults 18 or older

Average Value of Owned Home:
who used a PERSONAL INJURY ATTORNEY in the past...

UsA $408.797

14.8%
7.5% 6.7%
2.1% !
6 122 5.1 §3 244 8 20 ] 0 0 gc oo
<$150K $150K-$200K  $200K-$250K  $250K-$300K  $300K-$350K  $350K-$500K  S500K-$750K S750K-51M S1vH+
mwho used a PERSONAL INJURY ATTORNEY in the past 12mos mUSA

USA USA Projection Scarborough R1 2024: Jlan23-Mar24 Qual Intab 266

o
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved. Scarborough R1 2024: Jan23-Mar24

mﬁm Type of Home: Adults 18 or older € {™ Pets in Home: Adults 18 or older

Own a Dog

Own a Cat

Own other type of Pet
7.3%

" who used a PERSONAL INJURY ATTORNEY in the past 12mos W USA

MHome Loans: Adults 18 or older

10.8% IR G 6o

Home Mortgage

Refinanced Home Equity Own
Home Mortgage Loan/Home Home/Property
Improvement  Outright (No
Loan Mortgages)
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- PERSONAL INJURY
ATTORNEY USERS

P25-64

.2% or 361,273 of USA Adults 25 - 64 used a PERSONAL INJURY ATTORNEY in the past 12mos.
Adults 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos are 17.% less likely to own their

home, 1.% more likely to own a lower valued home, 20.5% less likely to have a single-family home, 13.1%
more likely to have a dog.

m Own/Rent/Other: Adults 25 - 64

ﬂ%m Type of Home: Adults 25- 64 4

® Pets in Home: Adults 25 - 64
48.7%
Single Family House (unattached) ” 42.7%
61.2% Own a Dog
5.5% 37.7%
44.0% Townhouse or attached Home -
8.9%
6.9% 31.8%
Condominium . 5.7% Own a Cat
) PER:
7.2% 7.9% 29.8%
1.8% 2.7% Apartment ”
159,081 [ROINPY] . 6,344  ENIIWELN | 26,155 Lo 10.5%
Rent Other Own Second Home Mobile Home or Manufactured 9.2% Own other type of Pet
or Real Estate Home I 3.5% 8.1%
Property :
who used a PERSONAL INJURY ATTORNEY in the past 12mos m USA who used a PERSONAL INJURY ATTORNEY in the past 12mos mUSA who used a PERSONAL INJURY ATTORNEY in the past 12mos mUSA
.
¢Z4l Value of Owned Home: Adults 25 - 64 @Home Loans: Adults 25 - 64
Average Value of Owned Home:
who used a PERSONAL INJURY ATTORNEY in the past... *
UsA 5412,254
6.5% 7.8% 6.5%
<$150K $150K-$200K  $200K-$250K  $250K-$300K  $300K-$350K  $350K-$500K  $500K-$750K $750K-51M S1VH Home Mortgage Refinanced Home Equity Own
) Home Mortgage Loan/Home Home/Property
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PERSONAL INJURY .2% or 211,051 of USA Women 25 - 64 used a PERSONAL INJURY ATTORNEY in the past 12mos.

ATTORNEY USERS Women 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos are 10.9% less likely to own their
home, 6.3% more likely to own a lower valued home, 27.3% less likely to have a single-family home, 27.2%
W25'64 more likely to have a dog.

m Own/Rent/Other: Women 25 - 64 ﬂ%m Type of Home: Women 25 - 64 4 ®Pets in Home: Women 25 - 64

43.9%
Single Family House (unattached) 60.3% 52.0%
56.2% Own a Dog
4.1% 40.8%
Townhouse or attached Home
41.3% B 0%
. 6.4% 35.8%
Condominium . 5.2% Own a Cat -
: 26.1%
6.6% 7.3% 32.2%
2.6% 3.1% Apartment
118,551 [ENSERTEl | 87,109 PRI 5,391 13,957 [JRLiAST 19.9% 5.8%
Oown Rent Other Own Second Home Mobile Home or Manufactured 13.4% Own other type of Pet
ur:eal E:tt:te Home I 4.0% 9.6%
rope
who used a PERSONAL INJURY ATTORNEY in the past 12mos m USA who used a PERSONAL INJURY ATTORNEY in the past 12mos W USA who used a PERSONAL INJURY ATTORNEY in the past 12mos mUSA
-~
yZ4l Value of Owned Home: Women 25 - 64 @Home Loans: Women 25 - 64
Aremie Value oi Owned Home:
who used a PERSONAL INJURY ATTORNEY in the past...
usa 5387,458
7.3% 7.0%
5.4%
0.5%
1 af o3 12,43 22 A0 £ 267 £ Jan £a 12,228 - NieX 2 210 20 W 8 28
<$150K $150K-5200K  $200K-$250K  $250K-$300K  $300K-$350K  $350K-$500K  S$500K-$750K  $750K-S1M S1VH Home Mortgage Refinanced Home Equity Own
mwho used a PERSONAL INJURY ATTORNEY in the past 12mos mUSA Home Mortgage Loan/Home Hnme{Prnperty
Improvement  Outright (No
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~ PERSONAL INJURY .2% or 150,222 of USA Men 25 - 64 used a PERSONAL INJURY ATTORNEY in the past 12mos.
+ ATTORNEY USERS Men 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos are 23.9% less likely to own their
home, 9.5% more likely to own a higher valued home, 10.8% less likely to have a single-family home, 14.4%

M25'64 less likely to have a dog.

m Own/Rent/Other: Men 25 - 64 ﬂ%m Type of Home: Men 25 - 64 4t Pets in Home: Men 25 - 64
Single Family House (unattached) Owna Dog
Townhouse or attached Home I 7.5%
8.7%
Condominium ' 7.6% Own a Cat
6.1%

8.1% 8.6%
0.6% 2-3% Apartment .
953 pmureaow 18.8%

Rent Other Own Second Home Mobile Home or Manufactured 3.1% Own other type of Pet
or Real Estate Home 2.9% 6.6%
Property '
»w who used a PERSONAL INJURY ATTORNEY in the past 12mos m USA = who used a PERSONAL INJURY ATTORNEY in the past 12mos W USA mwho used a PERSONAL INJURY ATTORNEY in the past 12mos mUSA
-~
¢ Z4l Value of Owned Home: Men 25 - 64 @Home Loans: Men 25 - 64

Average Value of Owned Home:
who used a PERSONAL INJURY ATTORNEY in the past...

UsA 5435 627

7.5%

$350K-$500K

ﬂ
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H
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.2% or 299,485 of USA Adults 35 or older used a PERSONAL INJURY ATTORNEY in the past 12mos.
Adults 35 or older who used a PERSONAL INJURY ATTORNEY in the past 12mos are 19.3% less likely to own

their home, 7.7% more likely to own a higher valued home, 21.1% less likely to have a single-family home,
13.9% more likely to have a dog.

- Own/Rent/Other: Adults 35 or older ﬁ%m Type of Home: Adults 35 or older 4, i Pets in Home: Adults 35 or older

Single Family House (unattached)
66.5% Own a Dog
5.8%
Townhouse or attached Home
8.2%
. 6.4%
Condominium Own a Cat
5.9%
9.5% 10.4%
1,081 19,593,025
Rent Other Own Second Home Mobile Home or Manufactured 6.6% Own other type of Pet
or Real Estate Home 4.1%
Property '
»w who used a PERSONAL INJURY ATTORNEY in the past 12mos m USA = who used a PERSONAL INJURY ATTORNEY in the past 12mos W USA mwho used a PERSONAL INJURY ATTORNEY in the past 12mos mUSA
7 -
w24 Value of Owned Home: Adults 35 or older 1wk Home Loans: Adults 35 or older
Average Value of Owned Home:
who used a PERSONAL INJURY ATTORNEY in the past... *
usa 5412,957
7.7% 7.8% 6.9%
3.1%
6.0%
2 GG ki ad a 3 B2 16 4 266 50,400=F NiriWF 3 Pl 2 0 gos =cd qQ B gd 6. 738 0f 64 2
<$150K $150K-5200K  $200K-$250K  $250K-$300K  $300K-$350K  $350K-$500K  S$500K-$750K  $750K-S1M S1VH Home Mortgage Refinanced Home Equity Own
) Home Mortgage Loan/Home Home/Property
mwho used a PERSONAL INJURY ATTORNEY in the past 12mos mUsA .
Improvement  Outright (No
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~ PERSONAL INJURY
- ATTORNEY USERS

P18+

.2% or 478,421 of USA Adults 18 or older used a PERSONAL INJURY ATTORNEY in the past 12mos.
Adults 18 or older who used a PERSONAL INJURY ATTORNEY in the past 12mos are 3.2% more likely to look
up D-I-Y advice online, 2.% more likely to always vote in local elections, 5.1% less likely to belong to a gym,

2.9% less likely to fly domestic past yr.

Top-ZO past 30-days Online Lifestyle Activites:

50,1%)

31.5%)

Redpes/ Health Restaurant Do-lt-Yourself Online Phone  Medical Home / Fitness/Diet  Apparel/  Job Search/  Religion / Career Take Onfine  Education  Genealogy Homework
Meal Planning Information information /  Advice  fvideocall  Services/ Gamenideas Information Beauty ideas Postresume  Spirituality Development  Classes (Research [¥ou orYour Invite (snapfish, Familyadvice  service Local Elections: Always
Sugzestions Reviews [skyps,  Information Schools, child's) Shutta iy, -
po P Local Elections: Sometimes 30 0%
¥ who used a PERSONAL INJURY ATTORNEY in the past 12mos HUSA ® who used a PERSONAL INJURY ATTORNEY in the past 12mos musA

-

Adults 18 or older

16.5%| 16.5%|
- - ] m

Political Activity: Adults 18 or older

85.1%

Registered to Vote Democrat / Lean blican / Lean d dent / None
(In District of Residence) Democrat Republlcan of These
Presidential Elections: Always el 1 Ve

=

Presidential Elections: Sometimes

Statewide Elections: Always
Statewide Elections: Sometimes

Electronic  Photography Parenting/ Online Dating

(9
@&Topao past 12-months Active Lifestyle Activites: Adults 18 or older

I i ' nlm |

Grilling - lawn care  Ganening  Bicyding  Swimming Hiking - Volunteer  logging - Sewing - camping Bowling Belong to Boating Fishing,
outdoor (Flowersor Backpacking work Running crfts Health Club or
Conking Vegetables) aym

USA USA Projection Scarborough R1 2024: Jan23-Mar24 Qual Intab 266
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. 16.2%
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) 9.2%
EL 10 479,421 7.4%
) 7.3%
S5 554,850 8.6%

: 1.4% Flew Domestic past year:
10+ trips @Eﬂ 2.2% Avg. # Domestic Flights:

53.7%

13.5%] 11.7%
- ﬂ h - [ -
adult Basketball cCaegiverof Followa  Competitive ccer Football Tennis  Snow Skiing-  Softhall - Hunfing  Organized
continuing Aging Parent  Weight Loss video Gaming snowboarding  Baseball Road Race
Education or Relative Frogmm 5K,
marathon,
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PERSONAL INJURY 2% or 361,273 of USA Adults 25 - 64 used a PERSONAL INJURY ATTORNEY in the past 12mos.
ATTORNEY USERS Adults 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos are 2.7% less likely to look up
D-I-Y advice online, 13.3% more likely to always vote in local elections, 8.2% more likely to belong to a
P25'64 gym, 13.4% less likely to fly domestic past yr.

}"op-ZO past 30-days Online Lifestyle Activites: Adults 25 - 64

47.9%]
38.4%|
34.4%|

Political Activity: Adults 25 - 64

84.0%

Registered to Vote Democrat / Lean blican / Lean d dent / None
(In District of Residence) Democrat Republlcan of These

Presidential Elections: Always |l n

Presidential Elections: Sometimes sy

19.5%|
17.5%]
. i . h - - e Hlections: Alweys 5‘”'"
Statewide Elections: Sometimes

Redpes/ Restaurant Health Do-lt-Yourself Online Phone  Medical Fitness/Diet Home / apparel /  Job Search / Career Take online  Religion / Education  Homework  Electronic  Genealogy FPhotography Parenting/ Online Dating
meal Planning Information /  Infermation advice [videocall services/ Information Ganden ideas Beauty ideas Postresume Development  Classes spirituality  (Research  [¥ou or Your Invite snapfish, Familyadvice service LacafEfecl‘ims:Afways m
Sugestions  Reviews [skype,  Information Schoals, child's) Shutte fly,
FeceTime, Applcation, etel Local Elections: Sometimes
ete) Finandng)
¥ who used a PERSONAL INJURY ATTORNEY in the past 12mos HUSA ® who used a PERSONAL INJURY ATTORNEY in the past 12mos musA

<
@&Topao past 12-months Active Lifestyle Activites: Adults 25 - 64

51.8%)
' i

\k Past 12-months Domestic Airline Trips: Adults 25 - 64

11.8%
15.7%
11.3%
25,005,668 14.5%
) 7.3
S 7 304,401 10.1%

: 1.8% Flew Domestic past year: 57.7%
10+ trips m:.l 2.9% Avg. # Domestic Flights:

14.1%]
5.0% 4.9%
- ﬂ i il

1trip

2 trips
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PERSONAL INJURY
ATTORNEY USERS

W25-64

.2% or 211,051 of USA Women 25 - 64 used a PERSONAL INJURY ATTORNEY in the past 12mos.
Women 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos are 5.8% more likely to look
up D-I-Y advice online, 23.1% more likely to always vote in local elections, 54.1% more likely to belong to a

gym, 10.% less likely to fly domestic past yr.

W_Top-zo past 30-days Online Lifestyle Activites: Women 25 - 64 Political Activity: Women 25 - 64
83.6%
Registered to Vote Democrat / Lean blican / Lean d dent / None
(In District of Residence) Democrat Republlcan of These
Presidential Elections: Always @ e
Presidential Elections: Sometimes [Egean
;- R
Ruipﬁf- Haahlu_ mam_am ‘Online Phone Dn—lt-\’ltumlf Mu_iiul Home / Fimusr?ia apparel/  Job Search/ Take Online  Education Religion / Homework Career Electronic hy Parenting/ Online Dating Statewide Elections: Sometimes m
M:.algzl:-:::g Information |m::::::|f f\:isd;:all advice ‘;enr:.::n; Ganden Ideas Information Beauty ideas Postresume  Classes (ns:::—f. spirituality Wt:l':l:l:;ur Dpevelopment Invite ;s‘:.na;ﬁ;:; Family advice  service Local Elections: Always m
m;z}me, ?.f:f:.';‘ et Local Elections: Sometimes
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PERSONAL INJURY .2% or 150,222 of USA Men 25 - 64 used a PERSONAL INJURY ATTORNEY in the past 12mos.
ATTORNEY USERS Men 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos are 10.1% less likely to look up D-
I-Y advice online, 4.4% more likely to always vote in local elections, 43.9% less likely to belong to a gym,

M25'64 16.1% less Iikely’to fly domestic past yr.

}"op-ZO past 30-days Online Lifestyle Activites: Men 25 - 64 Political Activity: Men 25 - 64

84.4%

53.5%) 51.4%)
La7.0%] Registered to Vote Democrat / Lean bl / Lean d dent / None
7.0% (In District of Residence) Democrat Republlcan of These
o Presidential Elections: Always | -
Presidential Elections: Sometimes o
£ 17.0%| 16.7%| 16.1% 16.1%
L L L ———
Statewide Elections: Sometimes

Do-it-Yourself  Restaurant Redpes/ Online Phone Health Medical Fitness/Diet Home / Job Search / Career Take online  Religion / Education Electronic apparel/  Homework Genealogy Photography Parenting/ Online Dating

Advice  information / meal Planning f Video call imformation  Services/  Information Garmden ideas Postresume Development  Classes spirituality  [Research Inviite Beauty ideas [You or Your snapfish, Familyadvice service Loct : . m
Reviews  Sugestions  [Skype, Information Sehools, child's) Shutta iy, al Elections: Always 4
P P Local Elections: Sometimes 33.5%
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PERSONAL INJURY
ATTORNEY USERS

P35+

}"op-ZO past 30-days Online Lifestyle Activites: Adults 35 or older

50.2%]
'

Redpes/ Health Restaurant Do-lt-Yourse  Medical  Online Phone  Home/ Fitness/Diet

.2% or 299,485 of USA Adults 35 or older used a PERSONAL INJURY ATTORNEY in the past 12mos.
Adults 35 or older who used a PERSONAL INJURY ATTORNEY in the past 12mos are 9.7% more likely

gym, 2.4% less likely to fly domestic pasty

to look

up D-I-Y advice online, 2.5% less likely to always vote in local elections, 16.6% more likely to belong to a

89.0%

Registered to Vote Democrat / Lean publican / Lean

Political Activity: Adults 35 or older

24.0%

(In District of Residence) Democrat Republican

Presidential Elections: Sometimes g >

dependent / None
of These

Presidential Elections: Always |l T—7m

Statewide Elections: Sometimes

Apparel / Religion /  lob Search/ Genealogy Take Online career Electronic  Homework  Education Photography Parenting/ Online Dating

Meal Planning information information /  Advice services/  /video call Gamenideas Information Beauty ideas  Spirituality  Post resume Classes  Development  Invite (vouorvour [Research  [snapfish, Familyadvice — service Local Elections: Always m
Suggestions Reviews information  (Skype, child's) schools, Shutte rfly, - il
FaeeTime, fppication, et Local Elections: Sometimes
etc) Finanding) 2%
¥ who used a PERSONAL INJURY ATTORNEY in the past 12mos HUSA ® who used a PERSONAL INJURY ATTORNEY in the past 12mos musA

«
@&Topao past 12-months Active Lifestyle Activites: Adults 35 or older

Gilling-  lawnCare  Gaddening  Bicyding  Swimming  Volunteer  Hiking - Sewing -
ourdoor (Flowersor work Backpacking crafts
Cooking Vegetables)

USA USA Projection Scarborough R1 2024: Jan23-Mar24

! 5.6%
L 1 309,876 6.0%

~.~ Past 12-months Domestic Airline Trips: Adults 35 or older

- 12.5%
Lt s 15.5%
. 15.9%
2 trips 13.5%
) 5.7%
EL 13 476,046 7.2%

- 9.6%
SRRl 5 615,076 8.3%
: 2.1% Flew Domestic past year: 52.79
10+ trips gVETIR: 2.2% Avg. # Domestic Flights:
17.7%|
B.3% > 4o 2% *9%
N em - e e [
camping Boating Belong to Fishing Jogging - Bowling Golf  GmupFitess Yoga-Pilates  Adult  Camgverof  Followa Football Hunting Tennis Soccer  Competiive Snow Skiing-  Softball-  Organized
Health Club or RUNning Class Ccontinuing  Aging Parent  Weight Loss video Gaming Snowboarding  Baseball  Road Race
Gym education  orRelstive  Pogmm 5K,
Marathon,
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PERSONAL INJURY
ATTORNEY USERS

P18+

Past 30-days QSR Users: Adults 18 or older

| 2

1time

8.2%

11.0%

2 times
3 times

4 times

10.6%
20.6%

mwho used a PERSONAL INJURY ATTORNEY in the past 12mos mUSA

Total ]\gg:ag{a ly QSR Users: 88.6% Avg. Monthly QSR Meals:

5 times

6 - 9times

past yr., 31.% less likely to smoke cigarettes.

2% or 478,421 of USA Adults 18 or older used a PERSONAL INJURY ATTORNEY in the past 12mos.
Adults 18 or older who used a PERSONAL INJURY ATTORNEY in the past 12mos are 6.1% more likely to use
QSRs past mo., 9.9% more likely to use Sit-Down Restaurants past mo., 32.5% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

€ 1time

2 times

3 times

13.4%

4 times 0.6%

5 times 7.4%

6-9times

8.9%

10times or more

4.9%
® who used a PERSONAL INJURY ATTORNEY in the past 12mos

HUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

76.3%
200,103,9

83.9%

Drank Past 30-days: Adults 18 or older

Liquer

Any Type of Beer
Wine

Domestic Regular Beer
Domestic Light Beer

Imported Beer

%

.8%
B

PERIEEE 10.8%

Microbrew / Craft Beer

®m who used a PERSONAL INJURY ATTORNEY in the past 12mos musa
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Top-10 Cuisines: Adults 18 or older

it-Down Restaurants Used Past 30-days)
Pirza

indian /  wings/

nexican chinese  coffes  malian Bagel/ Upscale Steakhouse

House / Thai/  Burgers/ Donut/
Coffes Bar other  Sports Bar  Bakery
asian

= who used a PERSONAL INJURY ATTORMEY in the past 12mos = USA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used a PERSONAL INJURY ATTORNEY in the past... 24.4%

usa [N 17.4%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)

w 10.0%
6.3%

B
EEFEED 3.8%

2.4%
1.9%
2.1%
1.7%

®who used a PERSONAL INJURY ATTORNEY in the past 12mos

Upscale Restaurant

Bar / Nightclub

Stage Show / Concert

Sports Betting

Other Gambling

Spa

o

266
Scarborough R1 2024: jan23-Mar24

63,360,559 24.2%

Casinos visited past 12 months: Yes

HUSA

USA Projection

Used Past 30-days: Adults 18 or older

9.8%

25645 612

Marijuana / Cannabis

Cigarettes

mwho used a PERSONAL INJURY ATTORNEY in the past 12mos

Professional services used by HHLD past 12 months (HHLD): Personal injury attorney



PERSONAL INJURY
ATTORNEY USERS

P25-64

Past 30-days QSR Users: Adults 25 - 64

o e B
[ .
2 times

3 times
4 times
5 times
10times or more

mwho used a PERSONAL INJURY ATTORNEY in the past 12mos mUSA

Total Monthly QSR Users: Avg. Monthly QSR Meals:
93.2% 89.9%

29.% less likely to smoke cigarettes.

.2% or 361,273 of USA Adults 25 - 64 used a PERSONAL INJURY ATTORNEY in the past 12mos.
Adults 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos are 3.6% more likely to use QSRs
past mo., 10.2% more likely to use Sit-Down Restaurants past mo., 31.9% more likely to use Casinos past yr.,,

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64

€ 1time

15.6%

2 times

3 times

4 times 0.9%

5 times

6-9times 9.4%

10times or more

4.8%
® who used a PERSONAL INJURY ATTORNEY in the past 12mos HUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
84.7% 76.9%

132,243,8

Drank Past 30-days: Adults 25 - 64
Uguor
Any Type of Beer
wine
Domestic Regular Beer
imported Beer
Domestic Light Beer

.9%
Microbrew / Craft Beer 1]3.4436%

®m who used a PERSONAL INJURY ATTORNEY in the past 12mos musa

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

i i !

Mexican Pz coffee  indian/ msNan  wings/ Bagel/ Upscale Steakhouse
House/  Thaif Burgers/  Donut /
Coffes Bar  Other sports Bar  Bakery
asian
= who used a PERSONAL INJURY ATTORMEY in the past 12mos = USA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used a PERSONAL INJURY ATTORNEY in the post... [ 1027650 28.2%

usa | 20.0%

Past 12 months Casino Activities: Adults 25 - 64

slotMachines
Table Games (Craps, Poker, etc.)
o
Upscale Restaurant

4.0%

33.2%

Sports Betting

Spa

; 2.6%
Other Gambling 5.0% Casinos visited past 12 months: Yes

®who used a PERSONAL INJURY ATTORNEY in the past 12mos HUSA
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Used Past 30-days: Adults 25 - 64

5.8%
9.986.264
Marijuana / Cannabis Cigarettes Vape
mwho used a PERSONAL INJURY ATTORNEY in the past 12mos mUSA

Professional services used by HHLD past 12 months (HHLD): Personal injury attorney



PERSONAL INJURY
ATTORNEY USERS

W25-64

Past 30-days QSR Users: Women 25 - 64

] - .5%
ﬂ 1time

6%
10.0%

2 times

3 times

4 times

5 times

11.5%

S

e

o
B
—ry

6 - 9times 20.9%

10times or more

18.2%
mwho used a PERSONAL INJURY ATTORNEY in the past 12mos

Total l\gg%{dy QSR Users:

mUSA

Avg. Monthly QSR Meals:
90.8%

past yr., 40.3% less likely to smoke cigarettes.

2% or 211,051 of USA Women 25 - 64 used a PERSONAL INJURY ATTORNEY in the past 12mos.
Women 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos are 4.6% more likely to use
QSRs past mo., 14.6% more likely to use Sit-Down Restaurants past mo., 32.1% more likely to use Casinos

1time

2 times

3 times

4 times 0.8%

5 times

6.8%

6-9times 9.6%

10times or more

= who used a PERSONAL INJURY ATTORNEY in the past 12

87.7%

Drank Past 30-days: Women 25 - 64

Liquer

39,866,019 46.1%

Wine  pryrers 35.7%

Any Type of Beer prirryen 32.7%

Imported Beer Py e,

Domestic Regular Beer

13,9006

Domestic Light Beer

Microbrew / Craft Beer

®m who used a PERSONAL INJURY ATTORNEY in the past 12mos musa
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Slot Machines

Bar / Nightclub

7,724,315 8.9%
5,799,302 6.7%
52.1%
o BRI
Sports Betting E,_ 25;%%
i
. 1.E%

®who used a PERSONAL INJURY ATTORNEY in the past 12mos

266

Upscale Restaurant
Table Games (Craps, Poker, etc.)
Stage Show / Concert

S5

o

Other Gambling
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mos

Past 30-days Sit-Down Restaurant Users: Women 25 - 64
4

HUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
76.5%
66,174,11

HUSA

USA Projection

Top-10 Cuisines: Women 25 - 64

'Sit-Down Restaurants Used Past 30-days)
7.99
j

Mexican  Chinese Pirza coffee  indian/  malian Bagel /  Upscale  wings/ Steakhouse
House [  Thai/ Donut / Burgers /
Coffes Bar  Other Bakery sports Bar
asian
= who used a PERSONAL INJURY ATTORMEY in the past 12mos = USA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used a PERSONAL INJURY ATTORNEY in the past... 25.3%

vsn (AR 20.8%

Past 12 months Casino Activities: Women 25 - 64

32.6%

Casinos visited past 12 months: Yes

Used Past 30-days: Women 25 - 64

e )
—
5.6%
4800871
Marijuana / Cannabis Cigarettes Vape
mwho used a PERSONAL INJURY ATTORNEY in the past 12mos mUSA

Professional services used by HHLD past 12 months (HHLD): Personal injury attorney



PERSONAL INJURY 2% or 150,222 of USA Men 25 - 64 used a PERSONAL INJURY ATTORNEY in the past 12mos.
ATTORNEY USERS Men 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos are 1.9% more likely to use QSRs
past mo., 4.3% more likely to use Sit-Down Restaurants past mo., 32.5% more likely to use Casinos past yr.,
M 25'64 13.1% less likely to smoke cigarettes.

Past 30-days QSR Users: Men 25 - 64 Past 30-days Sit-Down Restaurant Users: Men 25 - 64 Top-10 Cuisines: Men 25 - 64

) (Sit-Down Restaurants Used Past 30-days)
l 1time [ 1time

10.0%

5 times LIEE 5 times 8.0%
6-9times 23.3% 6-9times 9.2%

B
1 14.8%
2 times E’fm 2 times :
3 times 10.6% 3 times 14.5%
4 times 4 times
= iij.'
14.0% H3.8%

Mexican  chinese  coffee  Indian/ wings/ malian  upscale  Bagel/ Steakhouse

House / Thai / Burgers [ Donut /
- - coffes Bar  Other  Sports Bar Bakery
10times or more 18.5% 10times or more asion
mwho used a PERSONAL INJURY ATTORNEY in the past 12mos mUSA ® who used a PERSONAL INJURY ATTORNEY in the past 12mos HUSA = who used a PERSONAL INJURY ATTORNEY in the past 12mos =USA
Total ]\ggfég? ly QSR Users: 89.1% Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users: A it-Down Restaurant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

who used a PERSONAL INJURY ATTORNEY in the past... |AZJAaT | 32.3%

80.5% 77.2% 41

Drank Past 30-days: Men 25 - 64 Past 12 months Casino Activities: Men 25 - 64 Used Past 30-days: Men 25 - 64
stotMachines - FEFERS

Table Garmes (Craps, Poker, etc.)

ER T, Bar/ Nightclub

Wine Upscale Restaurant

Imported Beer Stage Show / Concert

Domestic Light Bear -V sports Beting | 6.6%

Any Type of Beer

23.3%
Liquer

Domestic Regular Beer

33.8%

6.1%
Microbrew / Craft Beer 1139_'54926 ' Other Gambling F 6.0% " / 5.185.393
Spa mség% Casinos visited past 12 months: Yes Marijuana / Cannabis Cigarettes Vape
H who used a PERSONAL INJURY ATTORNEY in the past 12mos HUSA = who used a PERSONAL INJURY ATTORNEY in the past 12mos mUSA mwho used a PERSONAL INJURY ATTORNEY in the past 12mos mUSA
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PERSONAL INJURY
ATTORNEY USERS

P35+

Past 30-days QSR Users: Adults 35 or older

| h%
8.9%
% 10.8%

1time

2 times

3 times

10.8%
10.6%

4 times

5 times

6 - 9times

19.8%
10 times or more F

mwho used a PERSONAL INJURY ATTORNEY in the past 12mos mUSA

Avg. Monthly QSR Meals:
87.1%

=07 - B

Total Meonthly QSR Users:
91.5%

2% or 299,485 of USA Adults 35 or older used a PERSONAL INJURY ATTORNEY in the past 12mos.
Adults 35 or older who used a PERSONAL INJURY ATTORNEY in the past 12mos are 5.1% more likely to use
QSRs past mo., 5.7% more likely to use Sit-Down Restaurants past mo., 27.9% more likely to use Casinos

past yr., 16.8% less likely to smoke cigarettes.

1time

2 times 15.6%

3 times 12.9%
4 times

5 times

7.7%

6-9times 8.3

10times or more

4.9%
® who used a PERSONAL INJURY ATTORNEY in the past 12mos

Total Monthly Sit-Down Restaurant Users: A it-
80.4% 76.1%

Drank Past 30-days: Adults 35 or older

Liquer

Any Type of Beer

Wine
Domestic Regular Beer

Domestic Light Beer

,158 23.7%
42,933,871 22.9%
40,060,7021.3%

14.2%
= 10.7%

Imported Beer
Microbrew / Craft Beer
®m who used a PERSONAL INJURY ATTORNEY in the past 12mos musa
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Table Games (Craps, Poker, etc.)

Slot Machines

48,666,376

e
6.9%
T
2 3.3%

B 23

2.6%

2.7%

®who used a PERSONAL INJURY ATTORNEY in the past 12mos

25.9%

Upscale Restaurant

Bar / Nightclub
Stage Show / Concert

Sports Betting

1)

Other Gambling

F-

w
o
o

HUSA
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Scarborough R1 2024: jan23-Mar24 USA Projection

whn Restaurant Meals:

Past 30-days Sit-Down Restaurant Users: Adults 35 or older
L]

HUSA

Top-10 Cuisines: Adults 35 or older

(Sit-Down Restaurants Used Past 30-days)

Mexican  Pizza

chinese  coffee  msian  indisn/ wings/ Upscale steskhouss Bazel
House / Thai/  Burgers/ Donut /
Coffes Bar other  Sports Bar Bakery
asian
= who used a PERSONAL INJURY ATTORMEY in the past 12mos = USA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used a PERSONAL INJURY ATTORNEY in the past... 26.0%

usa [l 13.2%

Past 12 months Casino Activities: Adults 35 or older

32.7%

Casinos visited past 12 months: Yes

Used Past 30-days: Adults 35 or older

3.3%
6.272.162

Vape

Marijuana / Cannabis Cigarettes

mwho used a PERSONAL INJURY ATTORNEY in the past 12mos mUSA

Professional services used by HHLD past 12 months (HHLD): Personal injury attorney



P18+

.2% or 478,421 of USA Adults 18 or older used a PERSONAL INJURY ATTORNEY in the past 12mos.
Adults 18 or older who used a PERSONAL INJURY ATTORNEY in the past 12mos are 25.% more likely to have a

401K, 45.7% more likely to have an Auto Loan, 15.3% more likely to Invest/Trade Stocks Online, 16.8% more
likely to pay with their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older
401K Plan

IRA (Individual Retirement Account)

101,247,147 38.6%
76,527,777  29.2%
66.7%
47,669,889 18.2%
8%

1 13.8%
785.9%

B

Stocks or Stock Options
Mutual Funds
Money Market Funds

Bonds 11.7%

20.9%
11.3%
B 7.6%
22,066 013
B 7.6%
21,7500

= who used a PERSONAL INJURY ATTORNEY in the past 12mos

Other (Crypto / NFTs / Metals, etc.)
Second Home or Real Estate Property

529 Plan / College Savings Plan

mUSA

. Financial Services Has and/or Uses: Adults 18 or older

Credit Card Online

Banking

Savings
Account

Checking  Debit or ATM
Account card

Mohile
Banking

Online Bill
Paying

Home
Mortgage

Auto Loan
Market
Account

Deposit (CDs)

m who used a PERSONAL INJURY ATTORNEY in the past 12mos mUSA

Money  Certificates of Studentloan Refinanced Personal Loan

10.7% 8.19%

343 50%
s P

Home
Improvement
Loan or Home

Equity Loan

14.6%
“

Home

Mortgage

Professional Services Used*: Adults 18 or older

67,264,663 25.7%
16,602,679 17.8%
42,385,269 16.2%
14.5%
29,646,248 11.3%
1B.1%{)

10.4%

10.9%
17,081,19K%33

13.8%

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

Estate Planning 2.7%

1

]

Past 3-Months Payment Methods Used: Adults 18 or older

. . 3.8% (*Past 12 Months) VISA Venmo Zelle ApplePay  CashApp  Store Credit Google Pay  Discover American
Diverce [ Family Attorney EZ% card Express
¥ who used a PERSONAL INJURY ATTORNEY in the past 12mos HUSA m who used a PERSONAL INJURY ATTORNEY in the past 12mos mUSA
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Professional services used by HHLD past 12 months (HHLD): Personal injury attorney
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.2% or 361,273 of USA Adults 25 - 64 used a PERSONAL INJURY ATTORNEY in the past 12mos.

Adults 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos are 17.6% more likely to have a
401K, 41.8% more likely to have an Auto Loan, 17.2% more likely to Invest/Trade Stocks Online, 21.4% more
likely to pay with their Debit Card.

P25-64

Investments Owned: Adults 25 - 64

01K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

529 Plan / College Savings Plan

Second Home or Real Estate Property

65,660,856 38.2%
50,346,289 29.3%

8 6.8%
29,246,628 17.0%
9.0%

PRy, 11.9%
M 11.1%
96.6%
18,024, 288 L B3
8.6%
17,266, JRRI T3
5 7.2%
13,674

7.9%

24.4%

= who used a PERSONAL INJURY ATTORNEY in the past 12mos

mUSA

. Financial Services Has and/or Uses: Adults 25 - 64

17.9%
12.6%

- “

Money  Studentloan Certificates of Refinanced Personal Loan
Market Deposit (CDs) Home
Account Mortgage

379 5:2%

[ums RN
Home

Mohile Auto Loan

Banking

Checking  Debit or ATM
Account card

Savings Credit Card

Account

Online
Banking

Online Bill
Paying

Home

Mortgage Improvement
Loan or Home
Equity Loan

m who used a PERSONAL INJURY ATTORNEY in the past 12mos mUSA

Professional Services Used*: Adults 25 - 64

Tax Preparation Service =
pe 42,318,259 24.9%

Online Investing / Stock Trading

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Diverce [ Family Attorney

30,014,778 18.0%
27,501,514 16.0%

14.8%
18,248,114 10.6%

21.4% .

1

9.0%
12.3%

g
E

13.0%
3.3%

4.0%
1.4%

B who used a PERSONAL INJURY ATTORNEY in the past 12mos

USA USA Projection
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Past 3-Months Payment Methods Used: Adults 25 - 64

10.a% 11.8%

. 6.4%
N
[ T

Discover Facebook  Square Cash Samsung Pay
Messenger

MasterCard

Debit Card

VISA Venmo

American
Express

mUSA

Google Pay  Store Credit
Card

m who used a PERSONAL INJURY ATTORNEY in the past 12mos

Cash App

PayPal Zelle Apple Pay
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PERSONAL INJURY
ATTORNEY USERS

W25-64

401K,

.2% or 211,051 of USA Women 25 - 64 used a PERSONAL INJURY ATTORNEY in the past 12mos.
Women 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos are 37.8% more likely to have a

60.7% more likely to have an Auto Loan, 52.1% more likely to Invest/Trade Stocks Online, 43.5% more

likely to pay with their Debit Card.

Investments Owned: Women 25 - 64
401K Plan
e
13.0%
B

10.9%

8.6%
7,968,008 F.o ]
7,831, B L

0%

5.4%

7 6.6%
6,346

= who used a PERSONAL INJURY ATTORNEY in the past 12mos

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Other (Crypto / NFTs / Metals, etc.) 21.8%

Bonds

Second Home or Real Estate Property

mUSA

Financial Services Has and/or Uses: Women 25 - 64

19.6%

8.0% 10.2% g a9
5.0%

e I e

Money  Studentloan Certificates of Personal Loan Refinanced Home

Market Deposit (CDs) Home Improvement

Account Mortgage Loan or Home
Equity Loan

Checking  Debit or ATM
Account card

Savings Credit Card

Account

Online
Banking

Mohile
Banking

Online Bill
Paying

Home
Mortgage

m who used a PERSONAL INJURY ATTORNEY in the past 12mos mUSA

Professional Services Used*: Women 25 - 64

Tax Preparation Service

19,855,620

13,300,619.4%
16.2%
8,238,033 0 B3
@+
L 8.4%
10.5%
5%
9.9%
3.2%
I .0%

B who used a PERSONAL INJURY ATTORNEY in the past 12mos

23.0%

Financial Planner
Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

Estate Planning
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Diverce [ Family Attorney

HUSA
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Py Past 3-Months Payment Methods Used: Women 25 - 64

12,35 14-4%
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Facebook  Square Cash Samsung Pay
Messenger

.3%
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0.2%
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Zelle

Debit Card

VISA PayPal Venmo MasterCard Cash App Apple Pay  Store Credit  Google Pay

Card
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Discover

American
Express

mUSA
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Professional services used by HHLD past 12 months (HHLD): Personal injury attorney




PERSONAL INJURY
ATTORNEY USERS

M25-64

.2% or 150,222 of USA Men 25 - 64 used a PERSONAL INJURY ATTORNEY in the past 12mos.
Men 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos are 3.4% less likely to have a 401K,

16.7% more likely to have an Auto Loan, 3.1% more likely to Invest/Trade Stocks Online, 18.8% less likely to
pay with their Debit Card.

ﬁﬂlnvestments Owned: Men 25 - 64
IRA (Individual Retirement Account)
Stocks or Stock Options
9.4%
Mutual Funds 21.0%
Other (Crypto / NFTs / Metals, etc.) W 28.1%
Money Market Funds lﬂﬁe
11.6%
Bonds 12.6%

. 8.7%
529 Plan / College Savings Plan 10.9%

. Financial Services Has and/or Uses: Men 25 - 64

15.9% 15.6%
10.5%

o R

Checking  Debit or ATM Credit Card Online Mobile Auto Loan

Savings Online Bill Home Money  Studentloan Certificates of Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
Second Home or Real Estate Property ?‘1% Account Mortgage Loan or Home
7,331, N Equity Loan
®m who used a PERSONAL INJURY ATTORNEY in the past 12mos mUSA m who used a PERSONAL INJURY ATTORNEY in the past 12mos mUSA
Professional Services Used*: Men 25 - 64 Past 3-Months Payment Methods Used: Men 25 - 64
Financial Planner =
14,200,897 16.6%
12.7%
Accountant 10,010,081 11.7%
Insurance Agent at a Local Office (not online) 90.7% . .
14.9%
- 0.4% 5795 5.4% 3.09%
Fetate Planning 3.5% : : - : = 3 s [on 200 o =mmm
. . 5 0.0% (*Past 12 Months) VISA PayPal Debit Card  MasterCard Venmo Zelle ApplePay  CashApp  GooglePay  American  Store Credit  Discover Facebook  Square Cash Samsung Pay
Diverce [ Family Attorney n 1.2% Express Card Messenger
¥ who used a PERSONAL INJURY ATTORNEY in the past 12mos HUSA m who used a PERSONAL INJURY ATTORNEY in the past 12mos mUSA
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Professional services used by HHLD past 12 months (HHLD): Personal injury attorney




PERSONAL INJURY

ATTORNEY USERS
401K,

.2% or 299,485 of USA Adults 35 or older used a PERSONAL INJURY ATTORNEY in the past 12mos.
Adults 35 or older who used a PERSONAL INJURY ATTORNEY in the past 12mos are 34.% more likely to have a

41.7% more likely to have an Auto Loan, 26.5% more likely to Invest/Trade Stocks Online, 28.1% more

likely to pay with their Debit Card.

P35+
mﬁ.‘lnvestments Owned: Adults 35 or older
401K Plan

87,38 3 46.5%
79,263,226 o

IRA (Individual Retirement Account)

Stocks or Stock Options

56,006,283 29.3%
8.6%
38,874,211 20.7%

Mutual Funds

Financial Services Has and/or Uses: Adults 35 or older

Money Market Funds u‘i’?],%
Other (Crypto / NFTs / Metals, etc.) 12.6% 27.8%
- 0% ) g 1%
9.5% - -
Second Home or Real Estate Property M i0_4% Checking Debitor ATM  Savings Credit Card Online Online Bill Mobile Home Auto Loan Money  Certificates of Refinanced Studentloan Personal Loan  Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home Improvement
529 Plan / College Savings Plan 0,?68% Account Mortgage Loan or Home
B Equity Loan
¥ who used a PERSONAL INJURY ATTORNEY in the past 12mos HUSA ® who used a PERSONAL INJURY ATTORNEY in the past 12mos H USA
H H - -
Professional Services Used*: Adults 35 or older 'm'Past 3-Months Payment Methods Used: Adults 35 or older
Fnanciallennes
Online Investing / Stock Trading T 14.6%
13.6%
pecountns 12
Insurance Agent at a Local Office (not online) 17.2% . .
Real Estate Agent m 12.9% P
6 i 3% 2.7% 2.7%
Estate Planning E 2.4% 0% b coizre 2 = = ::Zﬁ.m | reme gy
. ; 5.6% (*Past 12 Months) VISA PayPal Debit Card  MasterCard Venmo Zelle Store Credit  ApplePay  CashApp  GooglePay  Discover American Facebook  Square Cash Samsung Pay
Divorce [/ Family Attorney m Card Express Messenger
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~ PERSONAL INJURY Adults 18 or older who used a PERSONAL INJURY ATTORNEY in the past 12mos spend an average of 2 days, 23 hours,
_"2 ATTORNEY USERS 56 minutes and 55 seconds each week with All Forms of Media.

84.1% of Adults 18 or older who used a PERSONAL INJURY ATTORNEY in the past 12mos spend an avg. of 7 hours and 48 minutes each
P 1 8+ week listening to All Local AM/FM Radio, representing 9.1% of total time spent with all forms of Media.

¥ 96.0%

Weekly

90.0%
Reach %:

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

who used a PERSO
% of Total INJURY ATTORNEY in
Weekly H:M:

past 12mos

UsaA

Avg. Weekly
Hours:Minutes:

B who used a PERSONAL INJURY ATTORNEY in the past 12mos H USA
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~ PERSONAL INJURY Adults 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos spend an average of 3 days, 7 hours, 36

! ATTORNEY USERS minutes and 8 seconds each week with All Forms of Media.

' 81.6% of Adults 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos spend an avg. of 8 hours and 25 minutes each week
P 25'64 listening to All Local AM/FM Radio, representing 8.6% of totaltime spent with all forms of Media.

95.8%

Weekly

Reach %: Avg. H:M:5/week with All Forms of

Media: Adults 18 or older

N 69:47:43
52 39

who used a PERSO
INJURY ATTORNEY in
past 12mos

% of Total
Weekly H:M:

pER: 24.0%

Avg. Weekly
Hours:Minutes: - 3 % % -8 % |
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&
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PERSONAL INJURY Women 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos spend an average of 3 days, 17 hours, 25
ATTORNEY USERS minutes and 10 seconds each week with All Forms of Media.
81.% of Women 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos spend an avg. of 8 hours and 5 minutes each week
W25-64 listening to All Local AM/FM Radio, representing 7.3% of totaltime spent with all forms of Media.

95.3%

Weekly
Reach %: Avg. H:M:S/week with All Forms of

Media: Adults 18 or older

71:58:15
49.7%

UsaA

who used a PERS(
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= PERSONAL INJURY Men 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos spend an average of 3 days, 4 hours, 16
=2 ATTORNEY USERS minutes and 15 seconds each week with All Forms of Media.
82.4% of Men 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos spend an avg. of 8 hours and 53 minutes each week
M 25-64 listening to All Local AM/FM Radio, representing 9.6% of totaltime spent with all forms of Media.

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

usage 52.1%
UsA

who used a PERSONAL

INIURVDWM the

Weekly

Reach %:

% of Total
Weekly H:M:

B who used a PERSONAL INJURY ATTORNEY in the past 12mos H USA

H bb d Share of Everything
U or for Anything _
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PERSONAL INJURY
ATTORNEY USERS

P35+

Weekly

Reach %:

% of Total
Weekly H:M:

Adults 35 or older who used a PERSONAL INJURY ATTORNEY in the past 12mos spend an average of 3 days, 7 hours, 2
minutes and 27 seconds each week with All Forms of Media.

79.5% of Adults 35 or older who used a PERSONAL INJURY ATTORNEY in the past 12mos spend an avg. of 8 hours and 54 minutes each
week listening to All Local AM/FM Radio, representing 9.% of total time spent with all forms of Media.

EX=:..

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

usage 47.9%
=

who used a PERSONAL
INJURY ATTORNEY in the
past 12mos
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PERSONAL INJURY Adults 18 or older who used a PERSONAL INJURY ATTORNEY in the past 12mos spend an average of 2 days, 6 hours, 39
ATTORNEY USERS minutes and 49 seconds each week with All Forms of Ad-Supported Media.
79.% of Adults 18 or older who used a PERSONAL INJURY ATTORNEY in the past 12mos spend an avg. of 7 hours and 31 minutes each
P 18+ week listening to Local Ad-Supported AM/FM Radio, representing 10.9% of total time spent with all forms of Ad-Supported Media.

i 96.0%

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

usage 56.4%
UsA

who used a PERSONAL
INJURY ATTORNEY in the
past 12mos
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Avg. Weekly
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PERSONAL INJURY Adults 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos spend an average of 2 days, 10 hours, 50
ATTORNEY USERS minutes and 38 seconds each week with All Forms of Ad-Supported Media.

77.7% of Adults 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos spend an avg. of 8 hours and 6 minutes each week
P 2 5'64 listening to Local Ad-Supported AM/FM Radio, representing 10.7% of total time spent with all forms of Ad-Supported Media.

B2

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

51:14:27
56.9%
% of Total

Weekly H:M:

& 25.3%
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PERSONAL INJURY Women 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos spend an average of 2 days, 17 hours, 49
ATTORNEY USERS minutes and 4 seconds each week with All Forms of Ad-Supported Media.
76.9% of Women 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos spend an avg. of 7 hours and 47 minutes each
W25'64 week listening to Local Ad-Supported AM/FM Radio, representing 9.1% of total time spent with all forms of Ad-Supported Media.
£33 Em

95.3%

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

52:25:13
54.7%

UsA
INJURY ATTORNEY
past 12mos
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PERSONAL INJURY Men 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos spend an average of 2 days, 4 hours, 17
ATTORNEY USERS minutes and 11 seconds each week with All Forms of Ad-Supported Media.
78.7% of Men 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos spend an avg. of 8 hours and 32 minutes each week
M 25'64 listening to Local Ad-Supported AM/FM Radio, representing 12.9% of total time spent with all forms of Ad-Supported Media.

BLT...

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

‘Concurr:
usage 54.7%
who used a PERSONAL USA

INJURY ATTORNEY in the
past 12mos

Weekly

Reach %:

% of Total
Weekly H:M:

20.0%
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PERSONAL INJURY Adults 35 or older who used a PERSONAL INJURY ATTORNEY in the past 12mos spend an average of 2 days, 12 hours,
ATTORNEY USERS 24 minutes and 35 seconds each week with All Forms of Ad-Supported Media.
75.9% of Adults 35 or older who used a PERSONAL INJURY ATTORNEY in the past 12mos spend an avg. of 8 hours and 35 minutes each
P35+ week listening to Local Ad-Supported AM/FM Radio, representing 10.8% of total time spent with all forms of Ad-Supported Media.
Br..

Weekly

Reach %:

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

- o
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usage 49.7%
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Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top -13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(Average Week)

Grocery Stores

Billboards & Signs (Weekly Drivers)

Search [Google, Bing, etc.)

Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
News/Weather /[Sports (Websites/Apps)
Banking/Financial /Real Estate (Websites/Apps)
Facebook

Local TV Stations

Games/Fantasy/Betting Sites

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores

Instagram

' PERSONAL INJURY
ATTORNEY USERS

P18+

Adults 18 or older who used a PERSONAL INJURY ATTORNEY in the past 12mos spend an average of 7
hours and 48 minutes each day with All Forms of Ad-Supported Media. 79.% listen to Local AM/FM
Radio for an avg. of 64.5 minutes/day. (Local Radio delivers 10.9% of Time with Ad-Supported Media.)

Toral Persons:

Avg. Hours+Minutes/day with All
Forms of Media: Adults 18 or older

m_m.

O —
who used a PERSONAL
o v S—— e

Concurres

past 12mos

130566105 20.0x

Ewho used a PERSONAL INJURY ATTORNEY in the past 12mos HUSA

nt: (Averoge Daj

Email /Text/
M/
Zoom,etc.
(Personal &
Work)
143

Non-Premium
Cable TV
Networks

69.7

Facebook
57.7

Local TV Stations
85.1

Games/
Fantasy...

Search
(Google, Bing,
etc.)

Billboards & Signs Local AM/FM
(Weekly Drivers) Radio
74.3 67.0

Instagram
33.1

Local TV Stations
104.6

Non-Premium Cable TV
Networks
101.8

Local AM/FM Radio
069.6

Facebook
49.8

Email /Text/IM/
Zoom,etc.
(Personal &...

Billboards &
Signs (Weekly
Drivers)
52.9

Search
(Google,
Bing, etc.)
275

Instag...
217

MNews/ Gr...
Wea... St..
Spor... 10.7

Banki...

Gam...

Fant...

Betti
Sites

¥ who used a PERSONAL INJURY ATTORNEY in the past 12mos

H USA

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older

En: [Average Day)

[Averags Wesk]
Grocery Stores

Billboards & Signs (Weekly Drivers)
Search (Google, Bing, etc.)

News\Weather /Sports (Websites/apps)
Local AM/FM Radio
Email/Text/IM/Zoom,etc. [Personal & Work)
Facehook

Local TV Stations

Non-Premium Cable TV Networks
Gas Stations/Convenience Stores
Shopping (incl. Food/Auctions/Travel, etc.)
Instagram

YouTube Video

UsA USA Projection
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Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Non-Premium Cable TV
Networks
972

Local AM/FM Radio
64.8

YouTube
Video
309

Facebook
431
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(Weekly Drivers)
52.9

Search
(Google,
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Sho... Weathe...
Email /Text/ (incl.
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Top-13 All Forms of Media (Persons & % Redch): Adults 25 - 64

(Average Week)

Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)

Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
Banking/Financial /Real Estate (Websites/Apps)
News/\Weather [Sports (Websites /Apps)
Facebook

Games,/Fantasy/Betting Sites

Local TV Stations

Gas Stations/Convenience Stores

Instagram

Non-Premium Cable TV Networks

PERSONAL INJURY
ATTORNEY USERS

P25-64

Adults 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos spend an average of 8
hours and 24 minutes each day with All Forms of Ad-Supported Media. 77.7% listen to Local AM/FM
Radio for an avg. of 69.5 minutes/day. (Local Radio delivers 10.7% of Time with Ad-Supported Media.)

Totol Persons: % Time 5

8
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m m Avg. Hours+Minutes/day with All
Forms of Media: Adults 25 - 64
o102
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AT M— INIURY ATIORNEY nthe
past 12mos
5914102
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Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Local AM/FM
Radio
722

Local TV Stations
76.5

Non-Premium
Cable TV
Networks

701

Facebook
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Instagram
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Search (Google,
Bing, etc.)
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Email/
Text/IM/
Zoom,etc.
(R
& Work)
44.9

Games/
Fantasy/
Betting Sites

News/
Weat...
Sport...

Local TV Stations
86.5

Non-Premium Cable
TV Networks
85.8

Local AM/FM Radio
721

Facebook
49.9

Email/Text/IM/
Zoom,etc.
(Personal & Work)

Billboards & Signs
[Weekly Drivers)
574

Search
(Google,
Bing, etc.)
284

Instagram
28.0

Games/
Fanta...
Betting

Sites
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Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 25 - 64
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YouTube Video
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Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Instagram
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Shopp...
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Search

(Google, Bing,
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PERSONAL INJURY
ATTORNEY USERS

W25-64

Women 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos spend an average of 9
hours and 24 minutes each day with All Forms of Ad-Supported Media. 76.9% listen to Local AM/FM
Radio for an avg. of 66.8 minutes/day. (Local Radio delivers 9.1% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Women 25 - 64
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PERSONAL INJURY
ATTORNEY USERS

M25-64

for an avg. of 73.2 minutes/day.

Men 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos spend an average of 7 hours
and 28 minutes each day with All Forms of Ad-Supported Media. 78.7% listen to Local AM/FM Radio
(Local Radio delivers 12.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Men 25 - 64
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PERSONAL INJURY
ATTORNEY USERS

P35+

Adults 35 or older who used a PERSONAL INJURY ATTORNEY in the past 12mos spend an average of 8
hours and 37 minutes each day with All Forms of Ad-Supported Media. 75.9% listen to Local AM/FM
Radio for an avg. of 73.6 minutes/day. (Local Radio delivers 10.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 35 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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PERSONAL INJURY 377,743 or 79.% of Adults 18 or older who used a PERSONAL INJURY ATTORNEY in the past 12mos
ATTORNEY USERS listen to Ad-Supported Local AM/FM Radio for an average of 64.5 minutes every day representing
P18+ 41.1% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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PERSONAL INJURY 280,531 or 77.7% of Adults 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos

ATTORNEY USERS listen to Ad-Supported Local AM/FM Radio for an average of 69.5 minutes every day representing
P25-64 36.1% of all time spent daily with Ad-Supported Audio.
Avg. Week All. Audlo (Persons & % Reach): Adults 25 - 64 Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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PERSONAL INJURY 162,251 or 76.9% of Women 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos
ATTORNEY USERS listen to Ad-Supported Local AM/FM Radio for an average of 66.8 minutes every day representing
W25-64 33.9% of all time spent daily with Ad-Supported Audio.

Avg. Week AH Audio (Persons & % Reach): Women 25 - 64 Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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PERSONAL INJURY
ATTORNEY USERS

M25-64

118,291 or 78.7% of Men 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos listen
to Ad-Supported Local AM/FM Radio for an average of 73.2 minutes every day representing 38.5%
of all time spent daily with Ad-Supported Audio.

Avg. Week AHAud:o (Persons & % Reach): Men 25 - 64 Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Men 25 - 64

Local AM/FM Radio
Podeasts TPl
Spotify  FENVeRs T

YouTube . o
YouTube Music = SiriusXm

YouTube Music
SiriusXM

Owned Music

TV Music Channels

Amazon Music

FOERE S——

VOETe e
e St

Avg. Hours+Minutes/day with
Audio: Men 25 - 64

FEFEFEEER

Music
18.2

SiriusXM
17.6

Owned Music

Podcasts
28.0

19.2 16.3

Amazon
Music
10.6

Apple
Music
10.5

Owned
Music

Apple Music  BAP GRARY . M _ Al Gthers
Local AM/FM App... TV Music
All Others
_ _ m mg 2% who used a PE L UsA Radio Podcasts Mu... A Local AM/FM Radio | Spotify Channels | Pan.. iHe... AL
iHeartRadio  PRRAPE B cht I ATORNCT I e 762 306 112 | Pandora 76.7 24.1 119 104 45 |32
udobooks FEREEE I 324

m who used a PERSONAL INJURY ATTORNEY in the past 12mos

m USA

® who used a PERSONAL INJURY ATTORNEY in the past 12mos

B USA

Avg. Week Ad- Suggorted Audio (Persons & % Reach): Men 25 - 64

Local AM/FM Radio

Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Men 25 - 64

% Time Spent:
Podeasts S—v
YouTube Music m m

TV Music Channels mmﬂ m Pod
' . 'odcasts
Pandora  ERT RO 289
spotify  TRRIE MO oo 7.2% Podcasts Spotify
All Others m “% Avg. Hours+Minutes/day with Ad- 396 26.3 TV Music

Amazon Music

Supported Audio: Men 25 - 64

Channels

All

Pandora™ Others

iHeartRadio ME% Amazon TV Music | iHear... 13.4 103 10.0
i YouT... Amazon
Audiobooks :
. _ gg% who used a PERSONAL Local AM/FM Radio Music | All Others | SiriusXM SPand=: Local AM/FM Radio Music
owned Music gy 0% T 0,0% 73.2 10.6 75 6.3 5.4 71.8 8.0
Applemusic [P §:0% - 0.0%
® who used a PERSONAL INJURY ATTORNEY in the past 12mos mUSA B who used a PERSONAL INJURY ATTORNEY in the past 12mos B USA
USA USA Projection Scarborough R1 2024: Jan23-Mar24 Qual Intab 266 *® Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Scarborough R1 2024: Jan23-Mar24

USA Projection

Professional services used by HHLD past 12 months (HHLD): Personal injury attorney

soefa.ai

for Anything _




Avg. Week All Audio (Persons & % Reach): Adults 35 or older

Local AM/FM Radio
SiriusXM

Podcasts

YouTube Music
Spotify

Owned Music

Amazon Music

PERSONAL INJURY
ATTORNEY USERS

P35+

227,367 or 75.9% of Adults 35 or older who used a PERSONAL INJURY ATTORNEY in the past 12mos
listen to Ad-Supported Local AM/FM Radio for an average of 73.6 minutes every day representing
33.8% of all time spent daily with Ad-Supported Audio.
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PERSONAL INJURY

377,743 or 79.% of Adults 18 or older who used a PERSONAL INJURY ATTORNEY in the past 12mos
ATTORNEY USERS

listen to Ad-Supported Local AM/FM Radio for an average of 64.5 minutes every day representing
P18+ 41.1% of all time spent daily with Ad-Supported Audio.
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PERSONAL INJURY
ATTORNEY USERS

P25-64
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UsA USA Projection Scarborough R1 2024: Jan23-Mar24

95,419 45,188,155

280,531 or 77.7% of Adults 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos
listen to Ad-Supported Local AM/FM Radio for an average of 69.5 minutes every day representing
36.1% of all time spent daily with Ad-Supported Audio.
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162,251 or 76.9% of Women 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos

listen to Ad-Supported Local AM/FM Radio for an average of 66.8 minutes every day representing
W25-64 33.9% of all time spent daily with Ad-Supported Audio.
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~ PERSONAL INJURY
- ATTORNEY USERS

M25-64

Weekly 82.1%
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118,291 or 78.7% of Men 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos listen
to Ad-Supported Local AM/FM Radio for an average of 73.2 minutes every day representing 38.5%
of all time spent daily with Ad-Supported Audio.
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PERSONAL INJURY
- ATTORNEY USERS

P35+
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227,367 or 75.9% of Adults 35 or older who used a PERSONAL INJURY ATTORNEY in the past 12mos
listen to Ad-Supported Local AM/FM Radio for an average of 73.6 minutes every day representing
33.8% of all time spent daily with Ad-Supported Audio.
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| PERSONAL INJURY 377,743 or 79.% of Adults 18 or older who used a PERSONAL INJURY ATTORNEY in the past 12mos listen
ATTORNEY USERS to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit
P18+ Radio, Country, Hot AC, and Classic Hits.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64

Total Persons:

(average Wesk]
Adult Contemporary

Pop Contemporary Hit Radio

' PERSONAL INJURY
ATTORNEY USERS

P25-64

280,531 or 77.7% of Adults 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit
Radio, Country, Classic Hits, and Classic Rock.

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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PERSONAL INJURY
ATTORNEY USERS

W25-64

Local AM/FM Radio Formats (Persons & % Reach): Women 25 - 64

162,251 or 76.9% of Women 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit
Radio, Country, Hot AC, and Classic Rock.

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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PERSONAL INJURY 118,291 or 78.7% of Men 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos listen to Ad-
ATTORNEY USERS Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Country, Pop
M25 64 Contemporary Hit Radio, and Adult Hits.
Loca{MﬂMfM Qg{ﬁ Formats (Persons & % Reach): Men 25 - 64 . t;toi:gﬁﬂM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Men 25 - 64
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PERSONAL INJURY 227,367 or 75.9% of Adults 35 or older who used a PERSONAL INJURY ATTORNEY in the past 12mos listen
ATTORNEY USERS to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic Rock,
P35+ Adult Hits, and Pop Contemporary Hit Radio.
Local AM/FM Radio Formats (Persons & % Reach): Adults 35 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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PERSONAL INJURY
ATTORNEY USERS

P18+

Avg. Week All Video (Persons & % Reach): Adults 18 or older

248,313 or 51.9% of Adults 18 or older who used a PERSONAL INJURY ATTORNEY in the past 12mos
watch Ad-Supported Local TV Stations for an average of 81. minutes every day representing 30.8%
of all time spent daily with Ad-Supported Video.
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PERSONAL INJURY
ATTORNEY USERS

P25-64

of all time spent daily with Ad-Supported Video.

199,731 or 55.3% of Adults 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos
watch Ad-Supported Local TV Stations for an average of 74.1 minutes every day representing 28.7%
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Avg. Week All Vldeo (Persons & % Reach): Women 25 - 64
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PERSONAL INJURY
ATTORNEY USERS

W25-64

of all time spent daily with Ad-Supported Video.

93,202 or 44.2% of Women 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos
watch Ad-Supported Local TV Stations for an average of 83.9 minutes every day representing 27.8%
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PERSONAL INJURY 106,048 or 70.6% of Men 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos watch
ATTORNEY USERS Ad-Supported Local TV Stations for an average of 65.1 minutes every day representing 31.8% of all
M25-64 time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 35 or older
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PERSONAL INJURY
ATTORNEY USERS

P35+

195,714 or 65.4% of Adults 35 or older who used a PERSONAL INJURY ATTORNEY in the past 12mos
watch Ad-Supported Local TV Stations for an average of 95.5 minutes every day representing 30.6%
of all time spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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- PERSONAL INJURY
ATTORNEY USERS

248,313 or 51.9% of Adults 18 or older who used a PERSONAL INJURY ATTORNEY in the past 12mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Movies, Local
News - Evening, Local News - Late, and Dramas.

i

Spent:

Avg. Hours+Minutes/day with Local
TV Stations: Adults 18 or older

who used a PERSONAL UsA
INJURY ATTORNEY in the
past 12mos

mUSA

{average pay)

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Dramas
2325

Local News -
Morning
22.3

Local News -
Evening

Mvstpr v/

Local News -
Sports Late
14.8 11.6

Game Shows
13.3

Comedies
11.4

Documen...
Food/ 53

Cooki...

Shows | Science...

Local News -
Morning
31.8

Comedies
201

Game Shows
19.0

Local News -  Local News -
Evening Late
233 15.8

Movies
19.5

Mystery/  Natio...
Suspense/  Netw...
Crime News

15.6 11.6

Food/

Cooking...
Docu... 8

7.9 | Science...

B who used a PERSONAL INJURY ATTORNEY in the past 12mos

HUSA

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older

{Average Week]

sports  FTRCINT R

Local News - Evening
Movies

Local News - Morning
Comedies

Dramas
Mystery/Suspense/Crime
Game Shows
National/Network News
Local News - Late
Food/Cooking Shows
Science Fiction

Court Shows

USA USA Projection

Totol Persons:

R —T
CIRTRG I— VT
_!!!;m
(Sastaoob 2200 m
(52722670 3003
EOVE
(42524500 2520 e
(3550258 2330
50737838 17,00 e

EREE B

® who used a PERSONAL INJURY ATTORNEY in the past 12mos
Scarborough R1 2024: lan23-Mar24

% Time Spent:

13.7%

Avg. Hours+Minutes/day with Ad- S8,
Supported Local TV Stations: Adults
18 orolder 2.5

who used a PERSONAL
INJURY ATTORMNEY in the
past 12mos

H USA

Qual Intab 266
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Professional services used by HHLD past 12 months (HHLD): Personal injury attorney

Ad-Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

[Average Doy)

Dramas
23.4

Local News -
Morning
22.3

Movies
14.8

Local News -
Evening
17.7

Mystery/

Suspense/
Crime
123

Local News -
Late
11.6

Game Shows
13.3

Court
Shows
11.4

Comedi...
10.7

National/
Network
News

Food...

Science...

Dramas
32.5

Local News -
Morning
3.8

Movies
20.4

Comedies
18.9

Mystery/
Suspense/
Crime

243 16.3

Local News -
Evening

Game Shows
19.0

Local

Court News -
Shows Late
16.1 15.8

National/ Food..
Network

News Science...

® who used a PERSONAL INJURY ATTORNEY in the past 12mos

Scarborough R1 2024: Jan23-Mar24

USA Projection

W USA

soefa.ai

* Share of Everything

for Anything




Local TV Station Programs (Persons & % Reach): Adults 25 - 64

(Averoge Week]
Sports

Local News - Evening
Movies

Comedies

Local News - Morning
Dramas

Documentaries
Mystery/Suspense/Crime
Food/Cooking Shows
Game Shows
National/Network News
Local News - Late

Science Fiction

PERSONAL INJURY
ATTORNEY USERS

P25-64

199,731 or 55.3% of Adults 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News -
Evening, Comedies, Dramas, and Mystery/Suspense/Crime.
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Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 25 - 64
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Local TV Station Programs (Persons & % Reach): Women 25 - 64

Total Persons: % Time Spent:
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PERSONAL INJURY
ATTORNEY USERS

W25-64

93,202 or 44.2% of Women 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Movies, Local
News - Late, Mystery/Suspense/Crime, Local News - Morning, and Sports.
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PERSONAL INJURY
ATTORNEY USERS

M25-64

Local TV Station Programs (Persons & % Reach): Men 25 - 64

106,048 or 70.6% of Men 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Dramas, Movies, Local
News - Evening, and Science Fiction.
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Ad-Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Men 25 - 64
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Local TV Station Programs (Persons & % Reach): Adults 35 or older

(Averoge Week]
Local News - Evening

PERSONAL INJURY
ATTORNEY USERS

P35+

195,714 or 65.4% of Adults 35 or older who used a PERSONAL INJURY ATTORNEY in the past 12mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Movies, Comedies, Local News - Late, and Dramas.
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PERSONAL INJURY
ATTORNEY USERS

P18+

402,989 or 84.2% of Adults 18 or older who used a PERSONAL INJURY ATTORNEY in the past 12mos
use Ad-Supported Social Media for an average of 146.9 minutes every day representing 26.9% of all
time spent daily with Ad-Supported Digital Media.
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PERSONAL INJURY
ATTORNEY USERS

P25-64

307,052 or 85.% of Adults 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos use
Ad-Supported Social Media for an average of 183.3 minutes every day representing 30.5% of all time
spent daily with Ad-Supported Digital Media.
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PERSONAL INJURY
ATTORNEY USERS

W25-64

197,161 or 93.4% of Women 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos
use Ad-Supported Social Media for an average of 199. minutes every day representing 28.8% of all
time spent daily with Ad-Supported Digital Media.
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PERSONAL INJURY 109,891 or 73.2% of Men 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos use
ATTORNEY USERS Ad-Supported Social Media for an average of 170.1 minutes every day representing 34.3% of all time
M25-64 spent daily with Ad-Supported Digital Media.
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PERSONAL INJURY 244,305 or 81.6% of Adults 35 or older who used a PERSONAL INJURY ATTORNEY in the past 12mos
ATTORNEY USERS use Ad-Supported Social Media for an average of 142.9 minutes every day representing 24.2% of all
P35+ time spent daily with Ad-Supported Digital Media.
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PERSONAL INJURY 374,488 or 78.3% of Adults 18 or older who used a PERSONAL INJURY ATTORNEY in the past 12mos
ATTORNEY USERS use Ad-Supported Facebook for an average of 52.3 minutes every day representing 35.6% of all time
P18+ spent daily with Ad-Supported Social Media.
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276,848 or 76.6% of Adults 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos use
Ad-Supported Facebook for an average of 65.9 minutes every day representing 36.1% of all time
spent daily with Ad-Supported Social Media.
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Avg. Week All Socmi Media (Persons & % Reach): Women 25 - 64
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171,566 or 81.3% of Women 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos use
Ad-Supported Facebook for an average of 76.9 minutes every day representing 36.3% of all time

spent daily with Ad-Supported Social Media.
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PERSONAL INJURY 105,282 or 70.1% of Men 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos use
ATTORNEY USERS Ad-Supported Facebook for an average of 68.2 minutes every day representing 44.9% of all time

M25-64 spent daily with Ad-Supported Social Media.
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Avg. Week All Social Media (Persons & % Reach): Adults 35 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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233,044 or 77.8% of Adults 35 or older who used a PERSONAL INJURY ATTORNEY in the past 12mos
use Ad-Supported Facebook for an average of 54. minutes every day representing 38.1% of all time
spent daily with Ad-Supported Social Media.
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Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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' PERSONAL INJURY
ATTORNEY USERS

P18+

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 31,234; Local Radio: 24,165; Non-Prem. Cable: 15,604; Local TV: 10,301
reaching Adults 18 or older who used a PERSONAL INJURY ATTORNEY in the past 1

All Other Digital Media: 39,037,

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who used a PERSONAL INJURY ATTORNEY
in the past 12mos
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- PERSONAL INJURY
ATTORNEY USERS

P25-64

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 24,130; Local Radio: 18,356; Non-Prem. Cable: 11,776; Local TV: 8,443
reaching Adults 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos.

All Other Digital Media: 29,529;
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© PERSONAL INJURY
ATTORNEY USERS

W25-64

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 15,979; Local Radio: 10,476; Non-Prem. Cable: 5,196; Local TV: 4,173
reaching Women 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos.

All Other Digital Media: 18,330;
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: PERSONAL INJURY
ATTORNEY USERS

M25-64

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 8,401; Local Radio: 7,709; Non-Prem. Cable: 6,515; Local TV: 4,263 reaching
Men 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos.

All Other Digital Media: 11,633;

40,000

35,000

30,000

25,000

20,000

15,000

10,000

5,000

K>

é‘s’?'

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Men 25 - 64 who used a PERSONAL INJURY ATTORNEY in the
past 12mos

# PSS

\?'\9»Q'1?'5Qvﬁ<o @'\Q‘?q(ﬁw‘*@
W R R P F AT 9’0'\9‘31\' o

S oﬁ'cﬁ'@'\‘?@i’oﬁ'oq\q

e [\on-Fri Local TV Station AQH
e [\ on-Fri Social Media AQH

s Mon-Fri Local AM/FM Radio AQH
e [\lon-Fri Non-Premium Cable TV AQH
e VIon-Fri Digital Media (Less Social) AQH

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Men 25 - 64

25,000,000

20,000,000

15,000,000

10,000,000

5,000,000

A S e - A A

P : 2 R R R R R R R R R RS
ST E GG @G ¥ ””’*7’

PN
-g O*‘\Qn&aﬁ'oﬂ'cﬁ'(ﬁ"\q@’eﬁ’Q

s ¥
s Mon-Fri Local AM/FM Radio AQH

e VIon-Fri Non-Premium Cable TV AQH

e Von-Fri Digital Media (Less Social) AQH

e Vlon-Fri Local TV Station AQH
e M on-Fri Social Media AQH

All

USA USA Projection Scarborough R1 2024: Jan23-Mar24 Qual Intab 266
Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

® Share of Everything

Scarborough R1 2024: Jan23-Mar24 USA Projection

Professional services used by HHLD past 12 months (HHLD): Personal injury attorney




PERSONAL INJURY
ATTORNEY USERS

P35+

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 18,969; Local Radio: 14,608; Non-Prem. Cable: 9,733; Local TV: 8,058
reaching Adults 35 or older who used a PERSONAL INJURY ATTORNEY in the past 12m

All Other Digital Media: 23,912;
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PERSONAL INJURY
ATTORNEY USERS

P18+

458,255 or 95.8% of Adults 18 or older who used a PERSONAL INJURY ATTORNEY in the past 12mos
spend an average of 74.3 minutes per day driving, seeing Billboards and Signs. 66.% Listen to Local
Radio Stations Out-of-Home for an average of 39.1 minutes/day.

Top-13 Out—of -Home Media (Persons & % Reach): Adults 18 or older
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PERSONAL INJURY
ATTORNEY USERS

P25-64

341,845 or 94.6% of Adults 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos
spend an average of 67.7 minutes per day driving, seeing Billboards and Signs. 65.8% Listen to Local
Radio Stations Out-of-Home for an average of 49. minutes/day.

Top-13 Out—of -Home Media (Persons & % Reach): Adults 25 - 64
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 25 - 64
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent):
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PERSONAL INJURY
ATTORNEY USERS

W25-64

207,559 or 98.3% of Women 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos
spend an average of 33.3 minutes per day driving, seeing Billboards and Signs. 68.2% Listen to Local
Radio Stations Out-of-Home for an average of 50.1 minutes/day.

Top-13 Out—of -Home Media (Persons & % Reach): Women 25 - 64
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Top-13 Ad-Supported Out-of Home Media (Persons & % Reach): Women 25 - 64
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PERSONAL INJURY
ATTORNEY USERS

M25-64

134,286 or 89.4% of Men 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos spend
an average of 116.1 minutes per day driving, seeing Billboards and Signs. 69.4% Listen to Local Radio

Stations Out-of-Home for an average of 51.8 minutes/day.

Top-13 Out—of Home Media (Persons & % Reach): Men 25 - 64
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Average Day)

Billboards & Signs (Weekly Drivers) m 90 70/
R £ : Walking in
AM/EM Radio m . Shopping Downtown Restaurants
) ) 2457 AM/FM Radio Malls Areas & Bars
Gas Stations/Convenience Stores 49 092 4 49, 53.0 7.2 22.5 18.4
Podcasts m m Avg. Hours+Mr':;-te's/day with Out- Retail Retail
Shopping Malls m of-Home Media: Men 25 - 64 Restaurants & | siriusxm Stores AM/FM Radio SirjusXM Stores  Pod...
spotity TPk MEPEROE o 149 2 7 -
YouTube Music m m e 40.2% Billboards & Signs (Weekly | Walking in Grocery Billboards & Signs Gracery Yo_ P- IS
— m who used a PERSONAL Drivers) Towns, Cities, Stores (Weekly Drivers)  Shopping Malls Stores M... 47 [C.
i 13720 8ad 1675 INJURY ATTORNEY in the 116.1 Downtown... 14.8 66.8 23.7 12.4 61 Drug
. past 12mos
m who used a PERSONAL INJURY ATTORNEY in the past 12mos m USA M who used a PERSONAL INJURY ATTORNEY in the past 12mos H USA
Top-13 Ad-Supported Out-of Home Media (Persons & % Reach): Men 25 - 64 Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 64
ver: ver ]
Groce rv;i')ores 7 p—
7.3%

Billboards & Signs (Weekly Drivers)

—mr

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

a
R

Gas Stations/Convenience Stores

1
e
E

Restaurants & Bars

by
=
=

Shopping Malls Avg. Hours+Minutes/day with Ad- 0%
T Supported Out-of-Home Media:
Men 25 - 64 1.3%
Retail Stores  [RFRRAIYY m 2 42 A3,
- - . concurrent 9 -
Movie Theat :
72520 m o who used a PERSONAL usaA Ll

YouTube Music INJURY ATTORNEY in the

past 12mos

EECET BV

Health Clubs/Gyms 10,7;'57,5 m " Hap
M who used a PERSONAL INJURY ATTORNEY in the past 12mos HUSA
USA USA Projection Scarborough R1 2024: Jan23-Mar24 Qual Intab 266

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Shopping
Malls
272

AM/FM Radio
51.8
Billboards & Signs (Weekly
Drivers)

Health 66.8

Movie
Clubs/
Restaurants & & Theat...

Bars 13.3
- 16.8

Retail
Stores
11.0

Billboards & Signs
(Weekly Drivers)
116.1

Walking in
Towns, Cities,
Downtown...

Grocery
Stores
14.8

AM/FM Radio
50.8

Health Clubs/

B who used a PERSONAL INJURY ATTORNEY in the past 12mos

Scarborough R1 2024: Jan23-Mar24 USA Projection

Professional services used by HHLD past 12 months (HHLD): Personal injury attorney

Shopping Malls Gyms
23.7 23.2
Walking in
Towns, Cities, Movie Grocery
Downtown Theaters Stores
Areas 14.5 12.4
225
You...
Podca... Mu...
Restaurants &  Ret... 8.2 6.1
Bars. Sto...
18.4 9.1 | Gas.. Dru...
HUSA
* Share of Everything
- for Anything _



PERSONAL INJURY
ATTORNEY USERS

P35+

285,539 or 95.3% of Adults 35 or older who used a PERSONAL INJURY ATTORNEY in the past 12mos
spend an average of 67.7 minutes per day driving, seeing Billboards and Signs. 66.4% Listen to Local
Radio Stations Out-of-Home for an average of 48.7 minutes/day

Top-13 Out—of -Home Media (Persons & % Reach): Adults 35 or older
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PERSONAL INJURY 202,074 or 42.2% of Adults 18 or older who used a PERSONAL INJURY ATTORNEY in the past 12mos
ATTORNEY USERS read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day representing
P18+ 31.4% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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PERSONAL INJURY 157,775 or 43.7% of Adults 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos read

ATTORNEY USERS Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.2 minutes every day representing
P25-64 29.9% of all time spent daily with All forms of Print Media.
Avg. Week AH Prmt Media (Persons & % Reach): Adults 25 - 64 Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Avg. Week All Prmt Media (Persons & % Reach): Women 25 - 64

Local Daily Mewspa per(s) (Daily+Sunday)
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PERSONAL INJURY
ATTORNEY USERS

W25-64

122,854 or 58.2% of Women 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 15. minutes every day representing
33.7% of all time spent daily with All forms of Print Media.
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Avg. Week All Prmt Media (Persons & % Reach): Men 25 - 64

Direct Mail Advertising (excluding Catalogs)
Local Daily Mewspa per(s) (Daily+Sunday)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times [Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers
Magazines

Wall Street Journal [Daily)

New York Times (Daily)

Catalogs

USA Today (Daily)

PERSONAL INJURY
ATTORNEY USERS

M25-64

53,385 or 35.5% of Men 25 - 64 who used a PERSONAL INJURY ATTORNEY in the past 12mos read
Direct Mail Advertising (excluding Catalogs) for an average of 10.6 minutes every day representing
27.3% of all time spent daily with All forms of Print Media.
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