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2.6% or 6,752,585 of USA Adults 18 or older purchased Paid Labor New Car Radio/Car Stereo past 12mos.
Typical Adults 18 or older who purchased Paid Labor New Car Radio/Car Stereo past 12mos are 40.8 years
old (16.5% younger than average) and have a $94,389 (5.3% higher than average) annual household income.

Percent of Market: Adults 18 or older *“Gender of Target vs. Market: Adults 18 or older |Ethnicity of Target vs. Market:

' White

Black/African | 11.3%
American

= who purchased Paid Labor

2 6% New Car Radio/Car Stereo —

. past 12mos Asian
'0,
m Remainder of USA Metro %M vs. %F 48.7% e
Other “ :
Total Persons: 127,701,2... 134,473,2... Hispanic
6 255’421’ Men Men Women Women = who purchased Paid Labor New Car Radio/Car Stereo past 12mos
A A !IJSA
" verage Age:
Age Cell Demographics of Target vs. Market: ge ._= HHI of Target vs. Market:
Adults 18 or older ‘
% who purchased Paid Labor New Car Radio/Car Stereo past 12mos MUSA <$35K HHI
| > $35K-$50K HHI
$50K-$75K HHI
9 [
g 9 $75K-$100K HHI
8.1% - £2418.4%
6.4% 6.4% $100K-$150K HHI
' $150K-$250K HHI
$250K+ HHI
18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70+ I :
. . Avg HHI: $89,673
® who purchased Paid Labor New Car Radio/Car Stereo past 12mos HUSA i
usA USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 441
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. Scarborough R12024: Jan23-Apr24 USA Projection Scarborough R1 2024: Jan23-Apr24 R

Auto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Car radio/stereo equipment




4.% or 2,947,107 of USA Adults 18 - 34 purchased Paid Labor New Car Radio/Car Stereo past 12mos.
“ P18-34 Typical Adults 18 - 34 who purchased Paid Labor New Car Radio/Car Stereo past 12mos are 24.9 years old

(6.6% younger than average) and have a $80,988 (3.9% lower than average) annual household income.
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2.7% or 3,568,363 of USA Adults 25 - 54 purchased Paid Labor New Car Radio/Car Stereo past 12mos.
Typical Adults 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos are 40.5 years old
(1.3% older than average) and have a $101,420 (1.7% higher than average) annual household income.
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B2 W25-54

2.9% or 1,909,810 of USA Women 25 - 54 purchased Paid Labor New Car Radio/Car Stereo past 12mos.
Typical Women 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos are 40.1 years old
(.1% younger than average) and have a 593,367 (3.8% higher than average) annual household income.
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2.6% or 1,658,552 of USA Men 25 - 54 purchased Paid Labor New Car Radio/Car Stereo past 12mos.
Typical Men 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos are 41.1 years old
(2.9% older than average) and have a $111,088 (1.6% higher than average) annual household income.
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2.6% or 6,752,585 of USA Adults 18 or older purchased Paid Labor New Car Radio/Car Stereo past 12mos.

5’ P 18 Adults 18 or older who purchased Paid Labor New Car Radio/Car Stereo past 12mos are 32.1% less likely to
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4.% or 2,947,107 of USA Adults 18 - 34 purchased Paid Labor New Car Radio/Car Stereo past 12mos.
Adults 18 - 34 who purchased Paid Labor New Car Radio/Car Stereo past 12mos are 38.1% less likely to be a
college graduate, 9.8% less likely to work full-time, 10.9% less likely to be married, 17.8% less likely to be a
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_~ 2.7% or 3,568,363 of USA Adults 25 - 54 purchased Paid Labor New Car Radio/Car Stereo past 12mos.
= P25 54 Adults 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos are 37.% less likely to be a

college graduate, 8.% less likely to work full-time, 2.6% more likely to be married, 4.2% less likely to be a
parent of 1 or more children under 18.
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2.9% or 1,909,810 of USA Women 25 - 54 purchased Paid Labor New Car Radio/Car Stereo past 12mos.
Women 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos are 37.6% less likely to be
a college graduate, 11.5% less likely to work full-time, 21.7% more likely to be married, 22.7% more likely to

be a grandparent of 1 or more children un
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g &2 M25-54

2.6% or 1,658,552 of USA Men 25 - 54 purchased Paid Labor New Car Radio/Car Stereo past 12mos.

Men 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos are 35.5% less likely to be a
college graduate, 3.% less likely to work full-time, 18.8% less likely to be married, 7.7% more likely to be a
parent of 1 or more children under 18.
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2.6% or 6,752,585 of USA Adults 18 or older purchased Paid Labor New Car Radio/Car Stereo past 12mos.
Adults 18 or older who purchased Paid Labor New Car Radio/Car Stereo past 12mos are 10.3% less likely to

own their home, 25.% more likely to own a higher valued home, 5.5% more likely to have a single-family
home, 23.5% more likely to have a dog.
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4.% or 2,947,107 of USA Adults 18 - 34 purchased Paid Labor New Car Radio/Car Stereo past 12mos.

Adults 18 - 34 who purchased Paid Labor New Car Radio/Car Stereo past 12mos are 1.7% more likely to own
their home, 17.7% more likely to own a higher valued home, 18.6% more likely to have a single-family home,
27.2% more likely to have a dog.
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2.7% or 3,568,363 of USA Adults 25 - 54 purchased Paid Labor New Car Radio/Car Stereo past 12mos.
Adults 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos are .5% less likely to own

their home, 29.2% more likely to own a higher valued home, 7.8% more likely to have a single-family home,
22.% more likely to have a dog.
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2.9% or 1,909,810 of USA Women 25 - 54 purchased Paid Labor New Car Radio/Car Stereo past 12mos.
25 54 Women 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos are 3.7% less likely to own
their home, 13.6% more likely to own a higher valued home, 2.3% less likely to have a single-family home,

12.7% more likely to have a dog.
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33.1% more likely to have a dog.

2.6% or 1,658,552 of USA Men 25 - 54 purchased Paid Labor New Car Radio/Car Stereo past 12mos.
Men 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos are 3.4% more likely to own

their home, 44.5% more likely to own a higher valued home, 19.2% more likely to have a single-family home,
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2.6% or 6,752,585 of USA Adults 18 or older purchased Paid Labor New Car Radio/Car Stereo past 12mos.
Adults 18 or older who purchased Paid Labor New Car Radio/Car Stereo past 12mos are 19.3% more likely
to look up D-I-Y advice online, 24.9% less likely to always vote in local elections, 21.4% more likely to

belong to a gym, 4.5% less likely to fly domest
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toa gym, 13.5% less likely to fly domestic

4.% or 2,947,107 of USA Adults 18 - 34 purchased Paid Labor New Car Radio/Car Stereo past 12mos.
Adults 18 - 34 who purchased Paid Labor New Car Radio/Car Stereo past 12mos are 10.6% more likely to
look up D-I-Y advice online, 22.2% less likely to always vote in local elections, 20.6% more likely to belong
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2.7% or 3,568,363 of USA Adults 25 - 54 purchased Paid Labor New Car Radio/Car Stereo past 12mos.
Adults 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos are 23.5% more likely to
look up D-I-Y advice online, 29.% less likely to always vote in local elections, 5.8% less likely to belong to a
gym, 6.3% less likely to fly domestic pas
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2.9% or 1,909,810 of USA Women 25 - 54 purchased Paid Labor New Car Radio/Car Stereo past 12mos.
25 54 Women 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos are 25.2% more likely to
-
A look up D-I-Y advice online, 76.2% less likely to always vote in local elections, 16.9% less likely to belong to

a gym, 20.% less likely to fly domestic pa
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2.6% or 1,658,552 of USA Men 25 - 54 purchased Paid Labor New Car Radio/Car Stereo past 12mos.

Men 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos are 23.2% more likely to
look up D-I-Y advice online, 15.4% more likely to always vote in local elections, 6.3% more likely to belong
to a gym, 8.8% more likely to fly domestic past
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Total Ilgg_)gwty QSR Users:

30-days QSR Users: Adults 18 or older

= who purchased Paid Labor New Car Radio/Car Stereo past 12mos
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musA

Avg. Monthly QSR Meals:

past yr., 59.% more likely to smoke cigarette

2.6% or 6,752,585 of USA Adults 18 or older purchased Paid Labor New Car Radio/Car Stereo past 12mos.
Adults 18 or older who purchased Paid Labor New Car Radio/Car Stereo past 12mos are 6.7% more likely to
use QSRs past mo., 7.5% more likely to use Sit-Down Restaurants past mo., 23.% more likely to use Casinos
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8 2y e Ry
AUmes 13.3%
4 times
5times
6-9times

10times or more
® who purchased Paid Labor New Car Radio/Car Stereo past 12mos W USA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

Top-10 Cuisines: Adults 18 or older

| it-Down Restaurants Used Past 30-days)

Cattee indian/  Wings/  Bagel/
Wousa / M/ Burgars/ Denwt/
other  sports Bar  makery
asian

Mexican

Pima  Chinese takan

= who purchased Paid Labor New Car Radio/Car Stereo past 12mos.

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
88.7% 81.8% 76.0% whopurchased Paid Labor New Car Radio/Cor Stereo... 20.9%
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older
Any Type of Beer Table Games (Craps, Poker, etc.) ﬂ ‘ \“! ,
Wine Bar / Nightclub —
Domestic Regular Beer Upscale Restaurant
Domestic Light Beer Stage Show / Concert
Imported Beer - v Sports Betting 5.5%
Microbrew / Craft Beer 10_7% ' Other Gambling 19% 14.344.92
Spa E Casinos visited past 12 Cigarettes Vape
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Past 30-days QSR Users: Adults 18 - 34

I‘ . ltime LMD'G%

2 times

3 times

4 times

5times

6-9times

10times or more

= who purchased Paid Labor New Car Radio/Car Stereo past 12mos mUSA
Total Monthly QSR Users:
99.1% 92.2%

Avg. Monthly QSR Meals:

v

past yr., 30.% more likely to smoke cigarettes.

4.% or 2,947,107 of USA Adults 18 - 34 purchased Paid Labor New Car Radio/Car Stereo past 12mos.
Adults 18 - 34 who purchased Paid Labor New Car Radio/Car Stereo past 12mos are 7.5% more likely to use
QSRs past mo., 7.8% more likely to use Sit-Down Restaurants past mo., 55.4% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 - 34

[ ] 1time

2 times

FMmies 14.4%

4 times 8.5%

5times 7.0%

6-9times 8.5%

10times or more

5.0%
= who purchased Paid Labor New Car Radio/Car Stereo past 12mos

W USA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
76.3%
56,880,54

82.2%

Drank Past 30-days: Adults 18 - 34
Liquor
Ay Type o Baer
Whie
6 22.7%

Domestic Regular Beer

Domestic Light Beer
Imported Beer - v
Microbrew / Craft Beer ]
® who purchased Paid Labor New Car Radio/Car Stereo past 12mos mUSA

USA USA Projection Scarborough R1 2024: Jan23-Apr24

Top-10 Cuisines: Adults 18 - 34

(sit- 'n Restaurants Used Past 30-days)

Chirese Mexian  Piza  cCoftee  Indian/ Bagel/ makan  Wings/ Upscale Steakhouse

Houss / ™a [ Doaut / Burgers /
Ccoffes Bar  other  Bakery Sports Bar
asian
= who purchased Paid Labor New Car Radio/Car Stereo past 12mos mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who purchased Poid Labor New Car Radio/Car Stereo... 27.6%

vse [ 2:.2%

Past 12 months Casino Activities: Adults 18 - 34

Bar / Nightclub
Upscale Restaurant
Sport Batting &'ﬁ 4.6%
Stage Show / Concert m 2.4%

5@2%
on 1.3%

Other Gambling &ﬂﬁ%

Table Games (Crap, Pk, etc)
9 %

°

Casinos visited past 12 Yes

slt Machines

Used Past 30-days: Adults 18 - 34

® who purchased Paid Labor New Car Radio/Car Stereo past 12mos mUSA
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6.234.155
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Past

3 times
4 times
5times
6-9times

10times or more
= who purchased Paid Labor New Car Radio/ Car Stereo past 12mos

Total Ag'grssffy QSR Users:

e A o EEE

2 times

30-days QSR Users: Adults 25 - 54

l‘ . ltime

musa

Avg. Monthly QSR Meals:
91.3% g MortkhQ e

2.7% or 3,568,363 of USA Adults 25 - 54 purchased Paid Labor New Car Radio/Car Stereo past 12mos.
Adults 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos are 2.2% more likely to use
QSRs past mo., 3.7% more likely to use Sit-Down Restaurants past mo., 5.% less likely to use Casinos past yr.,
99.9% more likely to smoke cigarettes.

80.1%

1time

2 times

3 times

4 times

5times

6-9times

10times or more

® who purchased Paid Labor New Car Radio/Car Stereo past 12mos

T

Past 30-days Sit-Down Restaurant Users: Adults 25 - 54

15.6%

16.2%

9.6%

5.0%
W USA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

77.3%

Drank Past 30-days: Adults 25 - 54

® who purchased Paid Labor New Car Radio/Car Stereo past 12mos

Any Type of Beer Table Games (Craps, Poker, etc.)
Wine @ Bar / Nightclub
Domestic Regular Beer Upscale Restaurant
Imported Beer Stage Show / Concert
Domestic Light Beer - v Sports Betting
Microbrew / Craft Beer 13.9% ] Spa
Other Gambling
® who purchased Paid Labor New Car Radio/Car Stereo past 12mos mUSA
USA USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 441
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Top-10 Cuisines: Adults 25 - 54

it-Down Restaurants Used Past 30-days)
I
Pizza

Mexican Indian wings/  Bagel/
™/

Hakan
Burgars/  Donut/
sports par  Bakery

= who purchased Paid Labor New Car Radio/Car Stereo past 12mos.

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who purchased Poid Labor New Car Radio/Car Stereo... 28.6%

vse A 22.5%

Past 12 months Casino Activities: Adults 25 - 54

2,509,

Casinos visited past 12

Used Past 30-days: Adults 25 - 54

Yes
mUSA

USA Projection

Cigarettes

Scarborough R1 2024: Jan23-Apr24
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Past 30-days QSR Users: Women 25 - 54

e

1time

2 times

3 times

10.7%
4 times

11.3%

5times

6-9times

10times or more

= who purchased Paid Labor New Car Radio/ Car Sterea past 12mos musA

Total Agg%{:fy QSR Users: Avg. Monthly QSR Meals:

92.2%

yr., 96.7% more likely to smoke cigarettes.

2.9% or 1,909,810 of USA Women 25 - 54 purchased Paid Labor New Car Radio/Car Stereo past 12mos.
Women 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos are .6% more likely to use
QSRs past mo., 7.7% less likely to use Sit-Down Restaurants past mo., 11.6% less likely to use Casinos past

Past 30-days Sit-Down Restaurant Users: Women 25 - 54

[ ] 1time

16.4%

2 times

16.0%

3 times

4 times

5times

6-9times 10.2%

10times or more

= who purchased Paid Labor New Car Radio/Car Stereo past 12mos W USA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

Top-10 Cuisines: Women 25 - 54

(Sit-Down Restaurants Used Past 30-days)

indian/ Bagel/  falan  Upscale Wings/ Steakhouse
™a/  Doswt/ Burgers /
Coffesmar  other  Bakery sports 8ar
asian
= who purchased Paid Labor New Car Radio/Car Stereo past 12mos =USA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who purchased Poid Labor New Car Radio/Car Stereo... 29.8%

vse A 22.5%

71.0% 77.0%
I BT e N -
Drank Past 30-days: Women 25 - 54 Past 12 months Casino Activities: Women 25 - 54
Uigquor Slot Machines
Wing Bar/ Nightclub

21,820,

Used Past 30-days: Women 25 - 54

[ Cannabis

Any Type of Beer Upscale Restaurant
Imported Beer Table Games (Craps, Poker, etc.)
Domestic Regular Beer 10,085429 1569 Stage Show / Concert
Domestic Light Beer - v Spa
Microbrew / Craft Beer i 8.3% | Sports Betting |
Other Gambling Py ‘go¢ Casinos visited past 12 Yes
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Past 30-days QSR Users: Men 25 - 54
% 2times  EEWTA

3 times 10.9%

4 times

5times
6-9times
10times or more

= who purchased Paid Labor New Car Radio/Car Stereo past 12mos

Total l\gggsgﬂy QSR Users: S0A%

w’m
m

musA

Avg. Monthly QSR Meals:

yr., 103.8% more likely to smoke cigarettes.

2.6% or 1,658,552 of USA Men 25 - 54 purchased Paid Labor New Car Radio/Car Stereo past 12mos.
Men 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos are 4.7% more likely to use
QSRs past mo., 17.% more likely to use Sit-Down Restaurants past mo., 2.6% more likely to use Casinos past

Past 30-days Sit-Down Restaurant Users: Men 25-54

1time

2 times

3 times

4 times
5 times

8

6-9times

10times or more
® who purchased Paid Labor New Car Radio/Car Stereo past 12mos
Total

| USA

ly sit-Down
90.7%

77.6%
50,444,09

Drank Past 30-days: Men 25 - 54
e Tigpm ¥ i
Liquor

Domestic Regular Beer
Imported Beer

Domestic Light Beer

20,856,168 32.1%
Wine pryvren '31.7% - ¥
Microbrew / Craft Beer 8.6% 19.5% '
® who purchased Paid Labor New Car Radio/Car Stereo past 12mos mUsA

USA Projection Scarborough R1 2024: Jon23-Apr24

USA
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, inc. LLC. All rights reserved.

ant Users:  Avg. Monthly Sit-Down Restaurant Meals:

Top-10 Cuisines: Men 25 - 54

(Sit-Down Restaurants Used Past 30-days)

Piza  Mexican Chinese  Coffee  Indian/ wm.u Iakan npu upscale steakhouse
Wouse/ M/ Burgers/
Coffeegar  Other  Spors Bar
Asian

# who purchased Paid Labor New Car Radio/Car Stereo past 12mos

uahly
WUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who purchased Paid Labor New €ar Rodio/Car Stereo... 27.3%

v [ 21.0%

Past 12 months Casino Activities: Men 25 - 54

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Sports Betting

Stage Show / Concert

4,289,865

Other Gambling '1,5357 14%

Used Past 30-days: Men 25 - 54

o
=

= |

4

1a / Cannabis

Fg021.5%
Spa 17%

w who purchased Paid Labor New Car Radio/Car Stereo past 12mos

Casinos visited past 12

mUSA

Qual Intab 441
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Cigarettes Vape
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Adults 18 or older who purchased Paid Labor New Car Radio/Car Stereo past 12mos are 10.1% less likely to
have a 401K, 40.6% more likely to have an Auto Loan, 20.8% more likely to Invest/Trade Stocks Online, 20.1%
more likely to pay with their Debit Card.

‘ 2.6% or 6,752,585 of USA Adults 18 or older purchased Paid Labor New Car Radio/Car Stereo past 12mos.

Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

s
IRA Inividual Retrement Account)
Stk o ik Dty

13.3%

Mutual Funds

48,234,549

a%
17.9%
36,948,693 14.1%
103%
Other (Crypto / NFTs / Metals, etc.) 455

7.1%
Borsls 115%

Money Market Funds

- o ..

Second Home or Real Estate Property % Checking DebitorATM  Savings  CreditCard  Online Mobile  OnlineBil  Home  Auoloan  Money Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
529 Plan / College Savings Plan 5% Account Mortgage Loan or Home
8.5% Equity Loon
= who purchased Paid Labor New Car Radio/Car Stereo past 12mos mUSA m who purchased Paid Labor New Car Radio/Car Stereo past 12mos HUSA

Professional Services Used*: Adults 18 or older y'E'Past 3-Months Payment Methods Used: Adults 18 or older

Financial Planner

Online investing / Stock Trading

Accountant
PR T— i

Insurance Agent at a Local Office (not online) e 1 10.3% 1"". .

Real Estate Agent m% 8.6% 11.6% 30,19
3.8% 3.7% 8% 30
tate plannivg. R 4% = e [y

Debit Card  MasterCard ~ Venmo Zelle ApplePay  CashApp Store Credit GooglePay  Discover American  Facebook  Square Cash Samsung Pay

n . 1.9% (*Past12 Months) VisA PayPal
Divorce / Family Attorney r’i—”" Cand Express Messanger
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4.% or 2,947,107 of USA Adults 18 - 34 purchased Paid Labor New Car Radio/Car Stereo past 12mos.
P 18 34 Adults 18 - 34 who purchased Paid Labor New Car Radio/Car Stereo past 12mos are 12.9% less likely to have
e a 401K, 23.1% more likely to have an Auto Loan, 12.1% more likely to Invest/Trade Stocks Online, 12.9% more
likely to pay with their Debit Card.

Investments Owned: Adults 18 - 34

401K Plan

Financial Services Has and/or Uses: Adults 18 - 34

35,333,710

Individual Reti 2
IRA ( Ret A ) 22,340,533 30.0%

Stocks or Stock Options

&
=]
n

20,009,150 26.8%

Mutual Funds

E

12.2%

149.8%
Bonds 0.8%

11.9%
Money Market Funds Mﬂ‘

Other (Crypto / NFTs / Metals, etc.) 'Z:‘m

sa% 6% Lo 63%

- 3 3.9% 7.6%
] ﬂ- u::m 2.%@— -

) o5 y s ” st wriasss
529 Plan / College Savings Plan & 7.2% Debit or ATM  Checking Savings  CreditCard  Mobile Online Online Bill Home Autoloan Studentloan  Money  Certificates of Personal Loan Refinanced  Home
card Account Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
Second Home or Real Estate Property E o5%

T Account Mortgage Loan or Home

Equity Loan
= who purchased Paid Labor New Car Radio/Car Stereo past 12mos mUSA m who purchased Paid Labor New Car Radio/Car Stereo past 12mos HUSA
. . rm— e
Professional Services Used*: Adults 18 - 34 Y Past 3-Months Payment Methods Used: Adults 18 - 34
Tax Preparation Service ik % y
Online Investing / Stock Trading  pylisms B
Financial Planner A0 Q0%
18.1%
Accountant T 8.1%
026 7.3%
Real Estate Agent St 7.4% . .
Insurance Agent at a Local Office (not online)
14 i 5.2% 5.1% 4.7%
” 0.8% 2
- . 1.4% (*Past12 Months) visa Debit Card Venmo Zelle CashApp  ApplePay MasterCard GooglePay  Discover Facebook ~ American  Store Credit Square Cash Samsung Pay
Divorce / Family Attorney r'{g% Messenger Express card
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Adults

P25-54

likely t

2.7% or 3,568,363 of USA Adults 25 - 54 purchased Paid Labor New Car Radio/Car Stereo past 12mos.

25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos are 20.4% less likely to have

a 401K, 21.2% more likely to have an Auto Loan, 21.6% more likely to Invest/Trade Stocks Online, 24.9% more

o pay with their Debit Card.

Investments Owned: Adults 25 - 54

s

28..
11.0%
15.6%
8.1%
11.5%
15.7%
11.1%
8.2%
10.6%

6.5%
9.6%
13.7%
5.3%

= who purchased Paid Labor New Car Radio/Car Stereo past 12mos

Mutual Funds

529 Plan / College Savings Plan
Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property
m UsA

Financial Services Has and/or Uses: Adults 25 - 54

10.0% 10.3% g go;  9.8%

Refinanced Certificates of Personal Loan

Home  Deposit(CDs)
Mortgage

Home
Improvement
Loan or Home

Equity Loan

Online Bill Auto loan  Student|oan

Paying

Credit Card Online
Banking

Mobile
Banking

Money
Market
Account

Home
Mortgage

Savings
Account

Checking  Debit or ATM
Account card

m who purchased Paid Labor New Car Radio/Car Stereo past 12mos W USA

Professional Services Used*: Adults 25 - 54

Tax Preparation Service - gl 24.5%

Online Investing / Stock Trading

17,557,362 13.5%

9.6%
@

Financial Planner

Accountant

=
10,271,112 7.9%

Insurance Agent at a Local Office (not online)

Real Estate Agent

), 8.6%
8,435,097 6.5%
5.7%
2.9%

Estate Planning

(*Past12 Months)

B
1.5%

u who purchased Paid Labor New Car Radio/Car Stereo past 12mos
Scarborough R1 2024: jan23-Apr24

Divorce / Family Attorney

mUSA

usA USA Projection Qual Intab 441

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

gy Past 3-Months Payment Methods Used: Adults 25 - 54

18.3%

12.7%

7.6%
5.9% 5,0% 4.3%

MasterCard  CashApp  ApplePay Google Pay Store Credit

Zelle

VISA PayPal Debit Card Venmo

American Discover Facebook  Square Cash Samsung Pay
Card Express Messenger
= who purchased Paid Labor New Car Radio/Car Stereo past 12mos mUSA
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2.9% or 1,909,810 of USA Women 25 - 54 purchased Paid Labor New Car Radio/Car Stereo past 12mos.
Women 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos are 25.4% less likely to

W25-54

have a 401K, 1.9% more likely to have an Auto Loan, 35.2% more likely to Invest/Trade Stocks Online, 22.5%
more likely to pay with their Debit Card.

“ﬁélnvestments Owned: Women 25 - 54

IRA (Individual Retirement Account)
Stocks or Stock Options

425.5%
7,209,439 [ELELY
8.5%
6,966,202 10.8%
13.6%
9.8%
75.9%
8.5%
B 0%
17.0%
0.1%

= who purchased Paid Labor New Car Radio/Car Stereo past 12mos

Mutual Funds

529 Plan / College Savings Plan

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

Bonds

Second Home or Real Estate Property
m UsA

Financial Services Has and/or Uses: Women 25 - 54

8.7%

Online Bill

Credit Card

Checking Savings Online Moile Home Autoloan Studentloan  Money Personal Loan Certificates of Refinanced  Home
card Account Account Banking Banking Paying Mortgage Market Deposit(CDs)  Home  Improvement
Account Mortgage Loan or Home
Equity Loan

Debit or ATM

m who purchased Paid Labor New Car Radio/Car Stereo past 12mos W USA

Professional Services Used*: \Women 25 - 54

5,606,301 7%
10.1%
E— "
8.7%
6.3%
2.2%
: 5%

Tax Preparation Service

Online Investing / Stock Trading
Financial Planner

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

Estate Planning

- ? .7% (*Past12 Months)
Divorce / Family Attorney 1.6%
u who purchased Paid Labor New Car Radio/Car Stereo past 12mos m USA
usA USA Projection Scarborough R1 2024: jan23-Apr24 Qual Intab
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y'E'Past 3-Months Payment Methods Used: Women 25 - 54

4.8% 4.6% 349 3.9%

” j" h N

redit

Zelle MasterCard  CashApp  ApplePay Store G

VISA PayPal Debit Card Venmo

Google Pay  Facebook Discover American  Square Cash Samsung Pay
Card Messenger Express
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<8 M 25-54

Investments Owned: Men 25 - 54

17.6%
12,930,678 19.9%

Mutual Funds

2.6% or 1,658,552 of USA Men 25 - 54 purchased Paid Labor New Car Radio/Car Stereo past 12mos.
Men 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos are 14.6% less likely to have a

401K, 43.% more likely to have an Auto Loan, 22.1% more likely to Invest/Trade Stocks Online, 26.5% more
likely to pay with their Debit Card.

Financial Services Has and/or Uses: Men 25 - 54

Other (Crypto / NFTs / Metals, etc.) m{f"m 401.2%)
Money Market Funds m d
o 12.0% 12.6%40 0 5% 14.1%
7.7%
529 Plan / College Savings Plan 37'9":2 % m - h . 4.9%
. 1o » isa
Bonds 7,869,360 PR U Y Checking Debitor ATM  Savings  CreditCard  Online Mokile Online Bill Home Autoloan Studentloan Money  Refinanced Certificates of Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market Home  Deposit(CDs) Improvement
Second Home or Real Estate Property E ‘_’;f"’ Account  Mortgage Loan or Home
.55 Equity Loan
= who purchased Paid Labor New Car Radio/Car Stereo past 12mos mUSA m who purchased Paid Labor New Car Radio/Car Stereo past 12mos HUSA

Professional Services Used*: Men 25 -54

Tax Preparation Service

17,239,068

Online Investing / Stock Trading - Sl r

Financial Planner et :
! " 9,697,986 14.9%

&

Accountant

6,819,799 10.5%

9.3%
5,461,160 8.4%

8.5%
358,477 BN E]

Insurance Agent at a Local Office (not online)

Real Estate Agent

I‘.

N

£ 3
5
a
®

:'Past 3-Months Payment Methods Used: Men 25 - 54

9.5% 0.0% 12.5%

7.2% 5.4% 2.8%
B -

Estate Planning W 9.8% - e s L == e o
n . 5.7% (*Past12 Months) VisA PayPal Venmo Debit Card  MasterCard Zelle ApplePay  CashApp GooglePay American Store Credit  Discover Facebook  Square Cash Samsung Pay
Divorce / Family Attorney 14% Express i Messanger
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Adults 18 or older who purchased Paid Labor New Car Radio/Car Stereo past 12mos spend an average of 3 days, 11
hours, 38 minutes and 40 seconds each week with All Forms of Media.

91.4% of Adults 18 or older who purchased Paid Labor New Car Radio/Car Stereo past 12mos spend an avg. of 8 hours and 50 minutes
each week listening to All Local AM/FM Radio, representing 9.7% of total time spent with all forms of Media.

Reach

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

69:42:56

ExT..

% of Total
Weekly H:M:

®m who purchased Paid Labor New Car Radio/Car Stereo past 12mos H USA

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything
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Adults 18 - 34 who purchased Paid Labor New Car Radio/Car Stereo past 12mos spend an average of 2 days, 12 hours,
34 minutes and 24 seconds each week with All Forms of Media.

90.6% of Adults 18 - 34 who purchased Paid Labor New Car Radio/Car Stereo past 12mos spend an avg. of 7 hours and 43 minutes each
week listening to All Local AM/FM Radio, representing 11.6% of total time spent with all forms of Media.
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Adults 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos spend an average of 3 days, 8 hours,
39 minutes and 17 seconds each week with All Forms of Media.

87.1% of Adults 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos spend an avg. of 10 hours and 5 minutes each
week listening to All Local AM/FM Radio, representing 10.9% of total time spent with all forms of Media.
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Women 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos spend an average of 3 days, 12 hours,
49 minutes and 7 seconds each week with All Forms of Media.
84.3% of Women 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos spend an avg. of 10 hours and 18 minutes
each week listening to All Local AM/FM Radio, representing 10.2% of total time spent with all forms of Media.
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Men 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos spend an average of 3 days, 22 hours, 5
minutes and 8 seconds each week with All Forms of Media.

90.4% of Men 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos spend an avg. of 12 hours and 27 minutes each
week listening to All Local AM/FM Radio, representing 12.% of total time spent with all forms of Media.
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Adults 18 or older who purchased Paid Labor New Car Radio/Car Stereo past 12mos spend an average of 2 days, 11
P18+ hours, 22 minutes and 42 seconds each week with All Forms of Ad-Supported Media.

87.9% of Adults 18 or older who purchased Paid Labor New Car Radio/Car Stereo past 12mos spend an avg. of 8 hours and 23 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 12.4% of total time spent with all forms of Ad-Supported M
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Adults 18 - 34 who purchased Paid Labor New Car Radio/Car Stereo past 12mos spend an average of 1 days, 16 hours,
18 minutes and 1 seconds each week with All Forms of Ad-Supported Media.

87.5% of Adults 18 - 34 who purchased Paid Labor New Car Radio/Car Stereo past 12mos spend an avg. of 7 hours and 22 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 16.% of total time spent with all forms of Ad-Supported Media.
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Adults 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos spend an average of 2 days, 8 hours, 5
minutes and 9 seconds each week with All Forms of Ad-Supported Media.

85.2% of Adults 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos spend an avg. of 9 hours and 38 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 14.7% of total time spent with all forms of Ad-Supported Media
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Women 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos spend an average of 2 days, 10 hours,
25_54 29 minutes and 35 seconds each week with All Forms of Ad-Supported Media.

82.9% of Women 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos spend an avg. of 10 hours and 9 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 14.4% of total time spent with all forms of Ad-Supported Media.
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Men 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos spend an average of 2 days, 12 hours, 5
minutes and 34 seconds each week with All Forms of Ad-Supported Media.

87.7% of Men 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos spend an avg. of 11 hours and 30 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 16.8% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who purchased Paid Labor New Car Radio/Car Stereo past 12mos spend an
average of 8 hours and 28 minutes each day with All Forms of Ad-Supported Media. 87.9% listen to
Local AM/FM Radio for an avg. of 72. minutes/day. (Local Radio delivers 12.4% of Time with Ad-Supported Media.)
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Adults 18 - 34 who purchased Paid Labor New Car Radio/Car Stereo past 12mos spend an average of
5 hours and 45 minutes each day with All Forms of Ad-Supported Media. 87.5% listen to Local
AM/FM Radio for an avg. of 63.3 minutes/day. (Local Radio delivers 16.% of Time with Ad-Supported Me
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Top-13 All Forms of Media (Persons & % Reach): Adults 25-54
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| Adults 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos spend an average of
8 hours and 0 minutes each day with All Forms of Ad-Supported Media. 85.2% listen to Local AM/FM
(Local Radio delivers 14.7% of Time with Ad-Supported Media.)
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Women 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos spend an average
of 8 hours and 21 minutes each day with All Forms of Ad-Supported Media. 82.9% listen to Local
AM/FM Radio for an avg. of 87. minutes/day. (Local Radio delivers 14.4% of Time with Ad-Supported Me
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g &5 M25-54

Men 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos spend an average of 8
hours and 35 minutes each day with All Forms of Ad-Supported Media. 87.7% listen to Local AM/FM
Radio for an avg. of 98.6 minutes/day. (Local Radio delivers 16.8% of Time with Ad-Supported Media.)
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
S35

Local AM/FM Radio
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Spotify

SiriusXM

YouTube Music
Owned Music
Pandora

Amazon Music

TV Music Channels
Apple Music

All Others
iHeartRadio
Audiobooks

wwho purchased Paid Labor New Car Radio/Car Stereo past 12mos

85 P18+

[ 5,932,936 or 87.9% of Adults 18 or older who purchased Paid Labor New Car Radio/Car Stereo past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 72. minutes every day
representing 40.% of all time spent daily with Ad-Supported Audio.
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Audio: Adults 18 or older

o

who purchased Paid Labor
New Car Radio/Car Stereo
past 12mos

R M
R oY
(55300080 ¥4

m USA

Avg. Day All Audio (% Time Spent & Avg Minutes/day Spent): Adults 18 or older

Time spent
!ﬁ"!

| NE . 5
o, o o o
SRR R R R R R R R R R

Local AM/FM
Radio
75.8

Podcasts
30.6

YouTube Music

TV Music |
Channels

12.0 All...

SiriusXm

Music
| —

Local AM/FM Radio
69.3

Podcasts
20.1

YouTube
Music
14.9

Owned Music
11.6

SiriusXM

™

Music
Chan...

Pandora

9.1 81

All
Oth...
6.4

Amazon
Music
8.9

151

Apple
Music
75

iHea...

Audi...

® who purchased Paid Labor New Car Radio/Car Stereo past 12mos

mUSA

Avg. Week Ad-. Suggorted Audio (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local AM/FM Radio
Podcasts

YouTube Music

TV Music Channels
Pandora

Spotify

Amazon Music

All Others
iHeartRadio
SiriusXM
Audiobooks
Owned Music
Apple Music

USA

= who purchased Paid Labor New Car Radio/Car Stereo past 12mos
USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

”

Avg. Hours+Minutes/day with Ad-
Supported Audio: Adults 18 or older

who purchased Paid Labor
New Car Radio/Car Stereo
past 12mos

mUSA

Scarborough R1 2024: Jan23-Apr24 Qual Intab 441

Scarborough R1 2024: Jan23-Apr24

Local AM/FM Radio
72.0

Podcasts
29.7

Spotify
17.6

YouTube Music

TV Music
Channels
12.0

Pandora
9.9

210

Amazon
Music

43
SiriusXm

Local AM/FM Radio
64.5

Podcasts
19:1:

Pandora
o2

YouTube
Music
143

TV Music
Channels
8.1

All Others
6.6

Amaz...
Music
6.9

iHear...
3.5

Sirius...

® who purchased Paid Labor New Car Radio/Car Stereo past 12mos

USA Projection

Auto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Car radio/stereo equipment

Scarborough R1 2024: Jan23-Apr24

B USA

soefa.ai

*® Share of Everything
for Anything _




B P18-34

Avg. Week All Audio (Persons & % Reach): Adults 18 34 A
T e—— 2 FE

Local AM/FM Radio

2,577,674 or 87.5% of Adults 18 - 34 who purchased Paid Labor New Car Radio/Car Stereo past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 63.3 minutes every day
representing 35.% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 - 34
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Avg. Week Ad- Suggorted Audio (Persons & % Reach): Adults 18 - 34

Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 - 34
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Ey-& P25-54

Avg. Week All Audio (Persons & % Reach): Adults 25-54

3,040,023 or 85.2% of Adults 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 82.7 minutes every day
representing 34.% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 25 - 54
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Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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Avg. Week All Audio (Persons & % Reach): Women 25 - 54
ST

Local AM/EM Radio

<88 W 25-54

[ 1,583,913 or 82.9% of Women 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 87. minutes every day
representing 28.6% of all time spent daily with Ad-Supported Audio.

it

Avg. Day All Audio (% Time Spent & Avg Mmutes/day Spent): Women 25 - 54
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Avg. Week Ad-Srug"go_rted Audio (Persons & % Reach): Women 25 - 54

Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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Avg. Week All Audio (Persons & % Reach): Men 25 -54

~ERM25-54

1,453,844 or 87.7% of Men 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos
listen to Ad-Supported Local AM/FM Radio for an average of 98.6 minutes every day representing
41.1% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54
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Avg. Week Ad-Supported Audio (Persons & % Reach): Men 25- 54

Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54

% Time Spent
Local AM/FM Radio  ghApa.g4a! 20,75 a7 1o
Podcass TR, VR A
vouTube wusic  AHIREY Sy e
g i usic
TV Music Channels  RFRFR0E R Podcasts Channels YouTube
Spotify mm m EER: 21.0 Podcasts Music
All Others m% Avg. Hours+Minutes/day with Ad- m YouTube
Amazon Music  ARPRER REES i Lo Music  Pandora | iteartR.. TV Music |
. 173 15.1 12.2 Channels
iHeartRadio ME m 142 Others  M...
1 Rl i —
- T i Amazon All
Audiobooks q 8
: _ 835 who purchssed Paid Labor UsA m Local AM/FM Radio Music Spotify Ot | Sir- Local AM/FM Radio Spotify | Pandora iHea... Siri...
owned Music [ .03 Y oar Koy e e A 98.6 15.9 121 75 | 64 67.5 15.1 9.6 42 39
Applemusic i 8.4 . 0.0%
w who purchased Paid Labor New Car Radic/Car Stereo past 12mos = USA = who purchased Paid Labor New Car Radio/Car Stereo past 12mos = USA
USA USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 441 *® Share of Everything

soefa.ai

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. Scarborough R1 2024: Jan23-Apr24 USA Projection Scarborough R1 2024: Jan23-Apr24 for Anything _

Auto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Car radio/stereo equipment



5,932,936 or 87.9% of Adults 18 or older who purchased Paid Labor New Car Radio/Car Stereo past
P18+ 12mos listen to Ad-Supported Local AM/FM Radio for an average of 72. minutes every day
representing 40.% of all time spent daily with Ad-Supported Audio.
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‘ 2,577,674 or 87.5% of Adults 18 - 34 who purchased Paid Labor New Car Radio/Car Stereo past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 63.3 minutes every day
| representing 35.% of all time spent daily with Ad-Supported Audio.
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Reach % 87:5% Audio: Adults 18 - 34
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‘ 3,040,023 or 85.2% of Adults 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 82.7 minutes every day
representing 34.% of all time spent daily with Ad-Supported Audio.
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1,583,913 or 82.9% of Women 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past
W25-54 12mos listen to Ad-Supported Local AM/FM Radio for an average of 87. minutes every day
E

representing 28.6% of all time spent daily with Ad-Supported Audio.
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_ 1,453,844 or 87.7% of Men 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos
E A M25-54 listen to Ad-Supported Local AM/FM Radio for an average of 98.6 minutes every day representing

41.1% of all time spent daily with Ad-Supported Audio.
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Tﬂ P18+

5,932,936 or 87.9% of Adults 18 or older who purchased Paid Labor New Car Radio/Car Stereo past
12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic
Rock, Pop Contemporary Hit Radio, Classic Hits, and Alternati
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P18-34

2,577,674 or 87.5% of Adults 18 - 34 who purchased Paid Labor New Car Radio/Car Stereo past 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult

Contemporary, Urban Contemporary, Classic Hits, and Country
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Local AM/FM Radio Formats (Persons & % Reach): Adults 25-54
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3,040,023 or 85.2% of Adults 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Alternative,
Classic Rock, Pop Contemporary Hit Radio, and Hot AC.
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Local AM/FM Radio Formats (Persons & % Reach): Women 25-54

Adult (onlemporary

Pop Contemporary Hit Radio

By m W 25-54

1,583,913 or 82.9% of Women 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Hot AC, Mexican Regional, and Classic Rock.
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Adult Contemporary, and Active Rock.

Loca:' AM/HFM Radio Formats (Persons & % Reach): Men 25 - 54

i

(average Day)

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54

1,453,844 or 87.7% of Men 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Alternative, All Sports, Classic Rock,
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4,479,995 or 66.3% of Adults 18 or older who purchased Paid Labor New Car Radio/Car Stereo past
12mos watch Ad-Supported Local TV Stations for an average of 107.2 minutes every day
representing 26.3% of all time spent daily with Ad-Supported Video.
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1,795,331 or 60.9% of Adults 18 - 34 who purchased Paid Labor New Car Radio/Car Stereo past
12mos watch Ad-Supported Local TV Stations for an average of 24.1 minutes every day representing
18.7% of all time spent daily with Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 - 34
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2,089,977 or 58.6% of Adults 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past
‘I P25-54 12mos watch Ad-Supported Local TV Stations for an average of 81.6 minutes every day representing
23.2% of all time spent daily with Ad-Supported Video.
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1,168,971 or 61.2% of Women 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past
‘=w25-54 12mos watch Ad-Supported Local TV Stations for an average of 59.1 minutes every day representing
15.9% of all time spent daily with Ad-Supported Video.
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920,704 or 55.5% of Men 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos
M25-54 watch Ad-Supported Local TV Stations for an average of 138.2 minutes every day representing
35.2% of all time spent daily with Ad-Supported Video.
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4,479,995 or 66.3% of Adults 18 or older who purchased Paid Labor New Car Radio/Car Stereo past
P18+ 12mos watch Ad-Supported Local TV Stations for an average of 107.2 minutes every day
representing 26.3% of all time spent daily with Ad-Supported Video.
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1,795,331 or 60.9% of Adults 18 - 34 who purchased Paid Labor New Car Radio/Car Stereo past
12mos watch Ad-Supported Local TV Stations for an average of 24.1 minutes every day representing
18.7% of all time spent daily with Ad-Supported Video.
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2,089,977 or 58.6% of Adults 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past
12mos watch Ad-Supported Local TV Stations for an average of 81.6 minutes every day representing
23.2% of all time spent daily with Ad-Supported Video.
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1,168,971 or 61.2% of Women 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past
m25-54 12mos watch Ad-Supported Local TV Stations for an average of 59.1 minutes every day representing
L

15.9% of all time spent daily with Ad-Supported Video.
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M25-54 watch Ad-Supported Local TV Stations for an average of 138.2 minutes every day representing 35.2%

W 920,704 or 55.5% of Men 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos
of all time spent daily with Ad-Supported Video.
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4,479,995 or 66.3% of Adults 18 or older who purchased Paid Labor New Car Radio/Car Stereo past
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local
News - Evening, Movies, Local News - Morning, and Local News - Late.
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1,795,331 or 60.9% of Adults 18 - 34 who purchased Paid Labor New Car Radio/Car Stereo past
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local
News - Evening, Local News - Morning, Game Shows, and Local News - Late.
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2,089,977 or 58.6% of Adults 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Comedies,
Local News - Morning, Local News - Evening, and Local News - Late.
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1,168,971 or 61.2% of Women 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past
25-54 12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Comedies,
= Local News - Morning, National/Network News, and Court Shows.
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920,704 or 55.5% of Men 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Movies, Local

=y
. News - Evening, Local News - Morning, and Local News - Late.
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ﬁﬂ P18+

[ 4,867,252 or 72.1% of Adults 18 or older who purchased Paid Labor New Car Radio/Car Stereo past
12mos use Ad-Supported Social Media for an average of 123.9 minutes every day representing
20.1% of all time spent daily with Ad-Supported Digital Media.
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&3 P18-34
- 38.3% of

all time spent daily with Ad-Supported Digital Media.

[ 2,183,589 or 74.1% of Adults 18 - 34 who purchased Paid Labor New Car Radio/Car Stereo past
12mos use Ad-Supported Social Media for an average of 183.3 minutes every day representing
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Avg. Week All Digital (Persons & % Reach): Adults 25 - 54
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2,584,153 or 72.4% of Adults 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past
12mos use Ad-Supported Social Media for an average of 170.1 minutes every day representing
25.3% of all time spent daily with Ad-Supported Digital Media.
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1,546,791 or 81.% of Women 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past
12mos use Ad-Supported Social Media for an average of 142.9 minutes every day representing
20.7% of all time spent daily with Ad-Supported Digital Media.
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Avg. Hours+Minutes/day with
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Online Classes, Schools, Colleges, Universities

1,037,361 or 62.5% of Men 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos
use Ad-Supported Social Media for an average of 199. minutes every day representing 27.1% of all
time spent daily with Ad-Supported Digital Media.
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3,111,785 or 46.1% of Adults 18 or older who purchased Paid Labor New Car Radio/Car Stereo past
12mos use Ad-Supported YouTube Video for an average of 34.6 minutes every day representing
27.9% of all time spent daily with Ad-Supported Social Media.
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2,183,589 or 74.1% of Adults 18 - 34 who purchased Paid Labor New Car Radio/Car Stereo past
12mos use Ad-Supported Facebook for an average of 48. minutes every day representing 29.8% of
all time spent daily with Ad-Supported Social Media.
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2,584,153 or 72.4% of Adults 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past
12mos use Ad-Supported Facebook for an average of 38.8 minutes every day representing 26.6% of
all time spent daily with Ad-Supported Social Media.
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876,654 or 45.9% of Women 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past
12mos use Ad-Supported YouTube Video for an average of 46.3 minutes every day representing
34.5% of all time spent daily with Ad-Supported Social Media.
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671,488 or 40.5% of Men 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos
use Ad-Supported YouTube Video for an average of 34.2 minutes every day representing 22.6% of all

t daily with Ad-Supported Social Media.
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Local Radio: 372,110; Social Media: 339,988; Local TV: 168,600; Non-Prem. Cable: 164,448
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 167,151; Local Radio: 159,706; Local TV: 83,190; Non-Prem. Cable: 78,610
| reaching Adults 18 - 34 who purchased Paid Labor New Car Radio/Car Stereo

All Other Digital Media: 256,065;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 251,113;
Local Radio: 194,330; Social Media: 174,118; Local TV: 76,707; Non-Prem. Cable: 75,861
| reaching Adults 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 54 who purchased Paid Labor New Car Radio/Car
Stereo past 12mos
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3 &2 W25-54

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 152,090;
Social Media: 111,341; Local Radio: 98,532; Local TV: 48,355; Non-Prem. Cable: 38,165
reaching Women 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo pa

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Women 25 - 54 who purchased Paid Labor New Car
Radio/Car Stereo past 12mos
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- M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 110,950;
' M25-54 Local Radio: 95,036; Social Media: 68,866; Non-Prem. Cable: 40,691; Local TV: 32,514

| reaching Men 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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Top-13 Out—of Home Media (Persons & % Reach): Adults 18 or older

{averoge week)
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

SiriusXM

YouTube Music

Movie Theaters

. 6,106,966 or 90.4% of Adults 18 or older who purchased Paid Labor New Car Radio/Car Stereo past
12mos spend an average of 74.1 minutes per day driving, seeing Billboards and Signs. 73.4% Listen
to Local Radio Stations Out-of-Home for an average of 43.6 mi

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older

Concurrent
sage % _ 36.6%

who purchased Paid Labor
New Car Radio/Car Stereo
past 12mos

® who purchased Paid Labor New Car Radio/Car Stereo past 12mos

mUSA

Top 13 Out—af -Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

3R R x5 2
9 X lR a8 o

1.6%

(Weekly
74.1

Billboards & Signs

Shopping
Malls
17.7

SiriusXmM
15.8

Billboards & Signs (Weekly
Drivers)
523

Restaurants &

Movie
Theaters

AM/FM Radio
45.9

Walking in Towns,
Cities, Downtown
rs) Areas

19.9

AM/FM Radio
42.0

Walking in Towns,
Cities, Downtown
Areas
21.5

Shopping Malls
17.9

Grocery
Stores
9.5

Restaurants &
Bars.
143

SiriusXM
11.0

YouT... Sp...

Movie Music = 4.1

Theaters
14.2

7.1 [HGass Dr...

m who purchased Paid Labor New Car Radio/Car Stereo past 12mos

HUSA

Top-13 Ad-. Suggorted Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average Week
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‘average Day)

Top-13 Ad Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Ey-&2 P18-34

Top-13 Out—of -Home Media (Persons & % Reach): Adults 18-34

(average week)

Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Spotify

Podcasts

Shopping Malls

Movie Theaters

Drug Stores

YouTube Music

Retail Stores

Totol Persons: % Time 5

average Day)

2,557,411 or 86.8% of Adults 18 - 34 who purchased Paid Labor New Car Radio/Car Stereo past
12mos spend an average of 74.5 minutes per day driving, seeing Billboards and Signs. 74.1% Listen
to Local Radio Stations Out-of-Home for an average of 44.6 minute

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 - 34
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Top-13 Ad- Sug,gon‘ed' Out of-Home Media (Persons & % Reach): Adults 18 - 34
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Supported Out-of-Home Media:

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 - 34
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E-&2 P25-54

Top-13 Out—of -Home Medm (Persons & % Reach): Adults 25-54

(average week)

Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores

Totol Persons: %

(average Day)

3,207,349 or 89.9% of Adults 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past
12mos spend an average of 71.8 minutes per day driving, seeing Billboards and Signs. 75.1% Listen
to Local Radio Stations Out-of-Home for an average of 58.5 minute

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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Top-13 Ad- Sug,gon‘ed' Out of-Home Media (Persons & % Reach): Adults 25 - 54
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By W25-54

Top-13 Out—of Home Media (Persons & % Reach): Women 25 - 54

(average week)

Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Spotify

Podcasts

Drug Stores

YouTube Music

Movie Theaters

SiriusXm

ol Persons:

(average Day)

1,714,275 or 89.8% of Women 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past
12mos spend an average of 59. minutes per day driving, seeing Billboards and Signs. 72.5% Listen to
Local Radio Stations Out-of-Home for an average of 57.6 minutes/

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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g &2 M25-54

1,493,074 or 90.% of Men 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos
spend an average of 86.9 minutes per day driving, seeing Billboards and Signs. 77.8% Listen to Local
Radio Stations Out-of-Home for an average of 73.9 minutes/da

Top-13 Out—of Home Media (Persons & % Reach): Men 25 - 54

{averoge week)
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Top -13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54
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Top-13 Ad-. Suggorted Out of Home Media (Persons & % Reach): Men 25 - 54
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Top-13 Ad Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54
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12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.3 minutes every day

7 ‘ 2,098,387 or 31.1% of Adults 18 or older who purchased Paid Labor New Car Radio/Car Stereo past
representing 29.3% of all time spent daily with All forms of Print

Avg. Week All Print r\'{lugndia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time ¢

Local Daily Newspaper(s) (Daily+Sunday)

2

Direct Mail Advertising (excluding Catalogs)

Local Daily
Local Daily Newspaper(s) New York Times Newspaper(s) Daily
(Sunday) USA Today (Daily) (Daily) +Sunday)
9.5 X

9.4

Local Daily Newspaper(s) (Sunday)
Local Daily Newspa per(s) (Daily
Books

All Local Weekly Newspapers

Magazines

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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1,145,265 or 31.6% of Adults 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9. minutes every day
representing 30.7% of all time spent daily with All forms of Print Media

Avg. Week All Print Media (Persons & % Reach): Adults 25 - 54 Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

% Time spent:
Local Daily Newspaper(s) (Daily+Sunday)

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Sunday)

‘Wall Street Journal
(Daily)
B84

Local Daily

Newspaper(s) New York Times

(Daily+Sunday) {Daily+Sunday)
9.0 88

Local Daily Newspa per(s) (Daily
Books

New York Times (Daily+Sunday)

‘ Local Daily
New York Times (Sunday) Avg. Hours+Minutes/day with All et i . Local Daily  Mewspaper(s} (Daily
z Print Media: Adults 25 - 54 Advertising New Vnr*:“-dm {Daily Newsnane;(s) (Daily
Magazines New York Times (Sunday) New York Tis {exchuding +Sunday) +Sunday)

185 (s Catalogs) e i

New York Times (Daily) 6.6

Direct Mail Advertising

All Local Weekly Newspapers {excluding Catalogs)
67

Wall street Journal (Daily)

£ - 5
[Te3 B~ | 3 o 0o n N ) o o
S o F - F F ol R R X

Wall Street Journal
(Daily)

New York Times
(Sunday)

New York Times.
(Daily)

Local Daily
Newspaper(s) (Daily

USA Today (Daily) m -344&% who purchased Paid Labor New usa Catalogs USA Today (Daily) Catalogs
9. 5#{ Radio/Car Stereo past 12mos 8.0 6.0 46 10.1 89 79 34
oo PSR, 3
m who purchased Paid Labor New Car Radio/Car Stereo past 12mos mUSA m who purchased Paid Labor New Car Radio/Car Stereo past 12mos B USA

Avg. Week Ad-Supported Ail Print Media (Persons & % Reach): Adults 25 - 54 Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent):Adults 25 - 54

Local Daily Newspaper(s) (Daily+Sunday)

5

41.04 0

Direct Mail Advertising (excluding Catalogs) 14.8"

Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily
USA Today (Daily)
Local Daily 87
Newspaper(s)

New York Times (Daily+Sunday)

New York Times (Sunday) 7.347 99 m (Daily+Sunday)
2.0
Di

New York Times (Daily)
All Local Weekly Newspapers

wall Street Journal (Daily)

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 25 - 54

Local Daily Newspaper(s)
(Daily
8.0

Adver
{excluding Catalogs)
6.6

USA Today {Daily)
89

Local Daily
Newspaper(s) (Daily
7.0

Local Daily
Newspaper(s) Direct Mail Advertising
(sunday) (excluding Catalogs)

2.0 e 67

USA Today (Daily)

5
m-' (o 011
mm 9. S%Mo purchased Paid Labor New USA
Car Radio/Car Stereo past
O 5:0%

12mos
mwho purchased Paid Labor New Car Radiof Car Stereo past 12mos

USA USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 441
All Graphs and soefo.ai Data Modeling Copyright @ 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

New York
T

Catalogs

New York Times (Daily)
A

Books

=USA HUSA
* Share of Everything

for Anything _

= who purchased Paid Labor New Car Radio/Car Stereo past 12mos

soefa.ai

Scarborough R1 2024: Jan23-Apr24 USA Prajection Scarborough R1 2024: jan23-Apr24

Auto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Car radio/stereo equipment



‘ 472,785 or 24.% of Women 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos
25_54 read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.1 minutes every day representing
e 31.9% of all time spent daily with All forms of Print Media.

Avg. Week All Print n'{lwen(’z'ia (Persons & % Reach): Women 25 - 54 Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54

% Time s
Lo oaty Newspert vasncy) - R 7 . n
D s s o o) e g maInn R

&

ot ity Newspapr) (i) RRPE - AT frosie
Local Daily Newspaper(s) (Daily 8 49 l::::ﬁ (Daily) USA Today (Daily)
7. 8.8
Books 67
New York Times (Daily+Sunday) M N“{ Loi r']m“
New York Times (Sunday) Avg. Hours+Minutes/day with All m New York Times . Nw’:;:;z‘:jl{mm
Print Media: Women 25 - 54 Local Daily Newspaper(s) (Sunday) New York Times [Daily ~ New York Times Ha
Magazines M (DailysSunday) _ 48 +Sunday) (Daily)
B e p— 99 8.4
All Local Weekly Newspapers m. /t Direct Mail
e Advertising
New York Times (Daily) m New York (excluding Catalogs)
Times 6.1
i i Local Daily
WS i D) [ s -ma- o] Lot oy et LT o
USA Today (Daily) who purchased Paid Labor New A (Daity USA Today (Daily) g e +sunday) Catalogs
s . H?H%nm past 12mos - 15 | 54 | » 9.4 82 3.0
Catalogs  EWLT¥r) W : 0.6%
m who purchased Paid Labor New Car Radio/Car Stereo past 12mos mUSA m who purchased Paid Labor New Car Radio/Car Stereo past 12mos B USA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Women 25 - 54 wﬁvﬂg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent):Women 25 - 54
Locat iy Newsapert) aiyssundor) - AR A Y s
Direct Mail Advertising (excluding Catalogs) mm
e ouy Newspapert) onder) e ¥S
Locat Dty ewspapert) 0oty e CW AT

New York Times (Daily+Sunday) m‘,“

New York Times (Sunday) “*HI

PP T

Magazines

Direct Mail
Local Daily . ; I“:"":‘:‘g‘ )
et Doy Magﬁa;z\es excluding Catalogs|
+Sunday) 2
81
Local Daily
Newspaper{s)
(Daily
6.9

Avg. Hours+Minutes/day with Ad-
Al Locai ek YR ewEpape s m nfﬂ- Supported Print Media: Women 25 - 54

New YorkTimes oaity) - RS Il Wsrm
wall Street Journal (Daily) 2399 58: %
usaToday aiy)  BFFFRT A et 0:11 s ; Todey
Local Daily usA
il Newspaper(s) (Daily | (Daily)
Catalogs mmnm*‘md Labor New UsA m = 5a New York Times (Daily)

New York Times {Daily)
84

Mail

Local Daily ng
Newspaper(s) Local Daily Newspaper(s) ~ (excluding
Magazines {sunday) {Daily+Sunday) Catalogs)
9.9 9.4 8.2 6.1

Car Radio/Car Stereo past

Books _ 8.0§ 12mos D.D%

mwho purchased Paid Labor New Car Radio/ Car Stereo past 12mos mUSA = who purchased Paid Labor New Car Radio/Car Stereo past 12mos HUSA
USA USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 441 ® Share of Everything
All Graphs and soefo.ai Data Modeling Copyright @ 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. Scarborough R1 2024: Jan23-Apr24 USA Prajection Scarborough R1 2024: jan23-Apr24 Soeﬁ for Anything _

Auto repair/srvc on HHLD vehicle pst 12 mo (pd labor) (HHLD): Car radio/stereo equipment



683,012 or 41.% of Men 25 - 54 who purchased Paid Labor New Car Radio/Car Stereo past 12mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.7 minutes every day representing

83 M125-54
= 28.2% of all time spent daily with All forms of Print Media.
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