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HomeGoods' P25-54

19.1% or 24,836,698 of USA Adults 25 - 54 purchased items at HOMEGOODS in the past 3 months.
Typical Adults 25 - 54 who purchased items at HOMEGOODS in the past 3 months are 40.5 years old (1.1%
older than average) and have a $111,167 (11.5% higher than average) annual household income.
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HomeGoods® W25-54

21.5% or 13,949,384 of USA Women 25 - 54 purchased items at HOMEGOODS in the past 3 months.
Typical Women 25 - 54 who purchased items at HOMEGOODS in the past 3 months are 40.5 years old (.9%
older than average) and have a $109,670 (21.9% higher than average) annual household income.
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HomeGoods: M25-54

16.7% or 10,887,314 of USA Men 25 - 54 purchased items at HOMEGOODS in the past 3 months.
Typical Men 25 - 54 who purchased items at HOMEGOODS in the past 3 months are 40.5 years old (1.3%
older than average) and have a $113,084 (3.4% higher than average) annual household income.
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HomeGoods: P35-64

19.9% or 25,411,118 of USA Adults 35 - 64 purchased items at HOMEGOODS in the past 3 months.
Typical Adults 35 - 64 who purchased items at HOMEGOODS in the past 3 months are 50.4 years old (1.%
older than average) and have a $115,799 (14.3% higher than average) annual household income.
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HomeGoods P50+

19.7% or 24,506,251 of USA Adults 50 or older purchased items at HOMEGOQODS in the past 3 months.
Typical Adults 50 or older who purchased items at HOMEGOODS in the past 3 months are 66.7 years old
(1.8% older than average) and have a $94,302 (11.% higher than average) annual household income.
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HomeGoods® P25-54

19.1% or 24,836,698 of USA Adults 25 - 54 purchased items at HOMEGOODS in the past 3 months.
Adults 25 - 54 who purchased items at HOMEGOODS in the past 3 months are 4.3% more likely to be a
college graduate, 22.9% less likely to work full-time, 9.4% more likely to be married, 3.7% less likely to be a

parent of 1 or more children under 18.
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HomeGoods: W25-54

21.5% or 13,949,384 of USA Women 25 - 54 purchased items at HOMEGOODS in the past 3 months.
Women 25 - 54 who purchased items at HOMEGOODS in the past 3 months are 19.1% more likely to be a
college graduate, 10.8% less likely to work full-time, 9.2% more likely to be married, 45.7% less likely to be a

grandparent of 1 or more children under 18.

S .
i \‘.f. Education Levels: Women 25 - 54

1.7%
B s.1%
15.0%
25.4%
15.5%

14.7%

13.5%

14.4%
29.4%
22.4%

17.6%

17.1%

who purchased items at HOMEGOODS in the past 3 months

Some High School or Less (not graduate)
High School Graduate (12th grade or GED)
Some College Credit (no degree)
Associate's Degree (AA, AS, etc.)

College Graduate (4 year college)

Postgraduate Degree

mUSA

Employment: Women 25 - 54
. . 81.3%
Employed Full-Time or Part-Time 74.3%
) 51.2%
Employed Full-Time (35 hours or more) 57.3%
Employed Part-Time (less than 35 hours) ?6
. 39.1%
White Collar 56.5%
Blue Collar
Work From Home (most of the time or always) 2%
" 0
who purchased items at HOMEGOODS in the past 3 months HUSA

®.
(_D Marital Status: Women 25 - 54

26.9%

31.6%
. 60.2%
Married 55.29%

Legally Separated |g§2

Single, Never Married

Divorced 8%

8.8%
LGBTQ+ (net) - 9.2%

who purchased items at HOMEGOODS in the past 3 months HUSA

s.| Top-20 Occupations: Women 25 - 54 Entrepreneurs/Military Experience Foiitb b Stage in Life: Women 25 - 54
3.0%
9.4% 7.0% 9.4% gy
199% 10.5%0.0 - - 1.9% 2.1% Parent of 1 or more Children under 18 _4525‘}: 29
L
. 33.3%
6% e 5'9%5 o5 small Business Self-Employed  Current or Former Working Mothers I 35.0%
- 5.7% 5.5% Owner Military Service 0.3%
35 3.7% Parent of 1 or more Children Under Age 2 -
26 27 22 3-3% 00255 2.5% 27% 45 % as 2.3% 28% 50 1 . B 0.7%
i . 0.75' . . 1'”‘. . 1257 1M 0y o7 0% 0.1506% Parent of 1 or more Children Age 2-5 13'?3"4%
. || | S '23 8%
& & A s 3 & & & & & <& 5? 2 & & & & , Parent of 1 or more Children Age 6- 11 I .
& o Qbe"é «e&@» @}Qfsf & &‘,@“\ &a‘# & b‘,é} RN '&f - \‘,&‘& @b\i"\ ..p““& %@‘9 < w«f&z @“‘& 25.6%
i N .
& @‘\*‘ @ s ° \%d? &° + qt?& & & J@é\ o & * n,"ob <b“'° .Ld-@ Parent of 1 or more Children Age 12 - 17 22.3%
A A A A A S A & e ¢ E— o
& . & s N > & & & & & &
Eé\e? s’o&“ fq‘»"g' 5 & é{&‘?'» < zp& “é‘bq" 4?6,990 & J‘&) Lf(@f . gdi} v@'\‘" Parent of 1 or more Children in College m 7_]_';:;;,0%
& <« & @ & &
& & <& o _ 5.9%
o &&5 o"‘}% Grandparent of 1 or more Children under 18 - 10.9%
# .
¥
who purchased items at HOMEGOODS in the past 3 months mUSA who purchased items at HOMEGOODS in the past 3 months HUSA
USA USA Projection Scarborough R1 2024: lan23-Apr24 Qual Intab 2,173
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. Scarborough R1 2024: Jan23-Apr24 USA Projection Scarborough R1 2024: Jan23-Apr24 ©

Stores/services bought past 3 months: HomeGoods



—_—
HomeGoods: M25-54

of 1 or more children under 18.

16.7% or 10,887,314 of USA Men 25 - 54 purchased items at HOMEGOODS in the past 3 months.
Men 25 - 54 who purchased items at HOMEGOODS in the past 3 months are 7.3% less likely to be a college
graduate, 30.6% less likely to work full-time, 10.% more likely to be married, 6.4% more likely to be a parent
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HomeGoods® P35-64

19.9% or 25,411,118 of USA Adults 35 - 64 purchased items at HOMEGOODS in the past 3 months.
Adults 35 - 64 who purchased items at HOMEGOODS in the past 3 months are 8.4% less likely to be a
college graduate, 27.8% less likely to work full-time, 8.6% more likely to be married, 15.6% less likely to be a

grandparent of 1 or more children under 18.
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HomeGoods P50+

19.7% or 24,506,251 of USA Adults 50 or older purchased items at HOMEGOODS in the past 3 months.
Adults 50 or older who purchased items at HOMEGOODS in the past 3 months are 40.8% less likely to be a
college graduate, 54.9% less likely to work full-time, 4.3% more likely to be married, 3.% less likely to be a

grandparent of 1 or more children under 1
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LGBTQ# (net) I0.3736%

Divorced

who purchased items at HOMEGOODS in the past 3 months HUSA

Entrepreneurs/Military Experience

Top-20 Occupations: Adults 50 or older

42.8%

2114 b Stage in Life: Adults 50 or older
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Stores/services bought past 3 months: HomeGoods



— 19.1% or 24,836,698 of USA Adults 25 - 54 purchased items at HOMEGOODS in the past 3 months.
l:li G Z . P25'54 Adults 25 - 54 who purchased items at HOMEGOODS in the past 3 months are 18.9% more likely to own their

home, 12.5% more likely to own a higher valued home, 17.6% more likely to have a single-family home,
13.7% more likely to have a dog.

m Own/Rent/Other: Adults 25 - 54 ﬂ%m Type of Home: Adults 25 - 54 4, i Pets in Home: Adults 25 - 54

Single Family House (unattached)
58.6% Own a Dog

9.8%
Townhouse or attached Home l

9.6%
. 3.6%
Condominium Own a Cat
l 5.7%
7.4%
3.5% 3.2% 6.3% Apartment &
Rent Other Own Second Home Mobile Home or Manufactured 1.2% Own other type of Pet
or Real Estate Home 3.3%
Property '
w who purchased items at HOMEGOODS in the past 3 months B USA = who purchased items at HOMEGOODS in the past 3 months HUSA mwho purchased items at HOMEGOODS in the past 3 months BUSA
-~
e 24 Value of Owned Home: Adults 25 - 54 1y Home Loans: Adults 25 - 54

Average Value of Owned Home:

who purchased items at HOMEGOODS in the past 3...

usa 5417,890

7.8% 7.7% 6.7%
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14.9%
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—_— T
HomeGoods: W25-54

13.2% more likely to have a dog.

21.5% or 13,949,384 of USA Women 25 - 54 purchased items at HOMEGOODS in the past 3 months.
Women 25 - 54 who purchased items at HOMEGOODS in the past 3 months are 19.8% more likely to own
their home, 22.2% more likely to own a higher valued home, 18.1% more likely to have a single-family home,

m Own/Rent/Other: Women 25 - 54

Single Family House (unattached

11.1%
Townhouse or attached Home
10.0%

3.9%
Condominium I 5

2%
8.5%
3.6% 3.7% 6.1% Apartment m
24,538,248
Rent Other Own Second Home Mobile Home or Manufactured 1.8%
or Real Estate Home 4.2%
Property '
w who purchased items at HOMEGOODS in the past 3 months W USA = who purchased items at HOMEGOODS in the past 3 months HUSA

MEim Type of Home: Women 25-54 4

25? Value of Owned Home: Women 25 - 54

Average Value of Owned Home:
who purchased items at HOMEGOODS in the past 3...
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® Pets in Home: Women 25 - 54

Own a Dog

Own a Cat

Own other type of Pet
11.1%4
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y Home Loans: Women 25 - 54

13.4% —
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16.7% or 10,887,314 of USA Men 25 - 54 purchased items at HOMEGOODS in the past 3 months.
Men 25 - 54 who purchased items at HOMEGOODS in the past 3 months are 19.3% more likely to own their

_—a—-'"_-_f—-‘_-—__—"“——-—_
HO"”WS@ M25-54 home, 3.8% more likely to own a higher valued home, 17.8% more likely to have a single-family home, 11.2%

more likely to have a dog.

m Own/Rent/Other: Men 25 - 54 ﬂ%m Type of Home: Men 25 - 54 4™ Pets in Home: Men 25 - 54
76.0%
Single Family House (unattached) 70.6% 38.3%
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or Real Estate Home I 2.4% 7.4
Property :
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Average Value of Owned Home:
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19.9% or 25,411,118 of USA Adults 35 - 64 purchased items at HOMEGOODS in the past 3 months.

__--'-'"-—_—‘-_--_h—“""'--__ . . . .

l:li [;i l . P35‘64 Adults 35 - 64 who purchased items at HOMEGOODS in the past 3 months are 17.4% more likely to own their
home, 14.3% more likely to own a higher valued home, 15.5% more likely to have a single-family home, 8.5%

more likely to have a dog.

m Own/Rent/Other: Adults 35 - 64 ﬂ%m Type of Home: Adults 35 - 64 # Pets in Home: Adults 35 - 64

Single Family House (unattached)

Own a Dog
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Townhouse or attached Home
8.8%
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-~
e 24 Value of Owned Home: Adults 35 - 64 1y Home Loans: Adults 35 - 64

Average Value of Owned Home:
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HomeGoods P50+

5.9% more likely to have a dog.

19.7% or 24,506,251 of USA Adults 50 or older purchased items at HOMEGOODS in the past 3 months.
Adults 50 or older who purchased items at HOMEGOODS in the past 3 months are 10.1% more likely to own

their home, 15.4% more likely to own a higher valued home, 9.3% more likely to have a single-family home,

m Own/Rent/Other: Adults 50 or older ﬁ%m Type of Home: Adults 50 or older

Single Family House (unattached)

10.7%
Townhouse or attached Home
7.6%

Condominium 47%
6.1%

13.2% 12.1% 6%
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19.1% or 24,836,698 of USA Adults 25 - 54 purchased items at HOMEGOQDS in the past 3 months.

.-—-"_"-.-'__—-——‘_—-"'—""-M.
l:ﬁ G l R P25'54 Adults 25 - 54 who purchased items at HOMEGOODS in the past 3 months are 2.3% more likely to look up

D-1-Y advice online, 2.1% less likely to always vote in local elections, 2.2% more likely to belong to a gym,
11.9% more likely to fly domestic past yr.

!Top-zo past 30-days Online Lifestyle Activites: Adults 25 - 54 Political Activity: Adults 25 - 54

81.9%

Registered toVote Democrat / Lean blican / Lean d dent / None
(In District of Residence) Democrat Republlcan of These
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- Presidential Elections: Sometimes m
21.6%| 21.1%] 20.4%]
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i
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Redpes Restaurant Online Phone Do-it-Yourself Health Medical Fitness/Diet Home / apparel/  Job Search / Career Take Onfine  Education  Homework  Religion / Electronic  Photography Parenting/ Genealogy Online Dating
Meal Planning Information /  / Video Call Advice Information  Services/  Information Ganden ldeas Beauty deas Postresume Development  Classes (Research  (You orYour  Spirituality Invite [snapfish, Family Advice service LacafEfecﬁms:A]waya m
Suggestions  Reviews (skype, Information schools, child's) Shutte fly,
FaceTime, Application, etcl Local Elections: Sometimes —
e} Financing} 36.5%
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21.5% or 13,949,384 of USA Women 25 - 54 purchased items at HOMEGOODS in the past 3 months.
Women 25 - 54 who purchased items at HOMEGOODS in the past 3 months are 5.% more likely to look up
HomeGoods° W25-54

D-I-Y advice online, 2.9% less likely to always vote in local elections, 12.2% more likely to belong to a gym,
16.7% more likely to fly domestic past yr.

T . - ) g e PO
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. -
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16.7% or 10,887,314 of USA Men 25 - 54 purchased items at HOMEGOODS in the past 3 months.

_____.---'"'_'A-—'"--—-._‘__ . . .
Men 25 - 54 who purchased items at HOMEGOODS in the past 3 months are 1.4% more likely to look up D-
HomeGoods: M25-54 ce onli - | - -

I-Y advice online, 1.5% more likely to always vote in local elections, 7.3% less likely to belong to a gym,

7.8% more likely to fly domestic past yr.

Top-ZO past 30-days Online Lifestyle Activites: Men 25 - 54 Political Activity: Men 25 - 54
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19.9% or 25,411,118 of USA Adults 35 - 64 purchased items at HOMEGOQDS in the past 3 months.

[ﬁ G l ) P35 64 Adults 35 - 64 who purchased items at HOMEGOODS in the past 3 months are 8.2% more likely to look up

D-I-Y advice online, .1% less likely to always vote in local elections, 3.3% more likely to belong to a gym,
13.9% more likely to fly domestic past yr.
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gym, 14.2% more likely to fly domestic pasty

19.7% or 24,506,251 of USA Adults 50 or older purchased items at HOMEGOODS in the past 3 months.
Adults 50 or older who purchased items at HOMEGOODS in the past 3 months are 5.6% more likely to look
up D-I-Y advice online, .5% more likely to always vote in local elections, 27.4% more likely to belong to a
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‘ HomeGoods: P25-54

19.1% or 24,836,698 of USA Adults 25 - 54 purchased items at HOMEGOOQDS in the past 3 months.

Adults 25 - 54 who purchased items at HOMEGOODS in the past 3 months are 1.1% more likely to use QSRs
past mo., 6.1% more likely to use Sit-Down Restaurants past mo., 10.2% more likely to use Casinos past yr.,
17.5% less likely to smoke cigarettes.

Past 30-days QSR Users: Adults 25 - 54
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5 times

6 - 9times
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Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

Past 30-days Sit-Down Restaurant Users: Adults 25 - 54
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14.1%
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77.3%

Drank Past 30-days: Adults 25 - 54

Liquer

Any Type of Beer
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Domestic Regular Beer
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Microbrew / Craft Beer

18,091,480 13.9%
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Stage Show / Concert
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Other Gambling
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Stores/services bought past 3 months: HomeGoods

Casinos visited past 12 months: Yes

Used Past 30-days: Adults 25 - 54
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‘ HomeGoods: W25-54

past yr., 36.% less likely to smoke cigarettes.

21.5% or 13,949,384 of USA Women 25 - 54 purchased items at HOMEGOOQDS in the past 3 months.
Women 25 - 54 who purchased items at HOMEGOQDS in the past 3 months are 1.3% more likely to use
QSRs past mo., 9.2% more likely to use Sit-Down Restaurants past mo., 14.1% more likely to use Casinos

Past 30-days QSR Users: Women 25 - 54
e

m who purchased items at HOMEGOODS in the past 3 months HUSA

Total Monthly QSR Users:
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Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
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Top-10 Cuisines: Women 25 - 54

(Sit-Down Restaurants Used Past 30-days)
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‘ HomeGoods: M25-54

5.8% more likely to smoke cigarettes.

16.7% or 10,887,314 of USA Men 25 - 54 purchased items at HOMEGOODS in the past 3 months.
Men 25 - 54 who purchased items at HOMEGOODS in the past 3 months are .4% more likely to use QSRs
past mo., 2.2% more likely to use Sit-Down Restaurants past mo., 5.9% more likely to use Casinos past yr.,

Past 30-days QSR Users: Men 25 - 54
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Avg. Monthly QSR Meals:

Past 30-days Sit-Down Restaurant Users: Men 25 - 54
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‘ HomeGoods: P35-64

28.1% less likely to smoke cigarettes.

19.9% or 25,411,118 of USA Adults 35 - 64 purchased items at HOMEGOQDS in the past 3 months.
Adults 35 - 64 who purchased items at HOMEGOODS in the past 3 months are .8% more likely to use QSRs
past mo., 7.7% more likely to use Sit-Down Restaurants past mo., 9.7% more likely to use Casinos past yr.,

Past 30-days QSR Users: Adults 35 - 64
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mUSA

Total Aggrgtg? ly QSR Users: Avg. Monthly QSR Meals:
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Past 30-days Sit-Down Restaurant Users: Adults 35 - 64
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past yr., 27.1% less likely to smoke cigarettes.

19.7% or 24,506,251 of USA Adults 50 or older purchased items at HOMEGOODS in the past 3 months.
Adults 50 or older who purchased items at HOMEGOQDS in the past 3 months are 2.7% more likely to use
QSRs past mo., 9.5% more likely to use Sit-Down Restaurants past mo., 14.6% more likely to use Casinos

Past 30-days QSR Users: Adults 50 or older
e
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|
Bagel /

9.0 i
158
1359
Indian /

Mexican  Chinese  Pirza Coffes  Wings/ Upscale Steakhouss

House/  Burgers Thsi/  Donu/
coffes Bar Sports Bar other  Bakery
asian
Bwho purchased items at HOMEGOODS in the past 3 months HUsA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wha purchased items at HOMEGOODS in the past 3.. 7.3%

Drank Past 30-days: Adults 50 or older
Liguor
Any Type of Beer

Wine
Domestic Light Beer

Domestic Regular Beer

27,313,311 22.0%

%
.0%
. 4%
12.6%
%

Past 12 months Casino Activities: Adults 50 or older

Slot Machines 32474490

Upscale Restaurant
Table Games (Craps, Poker, etc.)
Bar / Nightclub
Stage Show / Concert 10.7%
Sports Betting 2::’7'%%
Other Gambling &1129?;?

12.1%
Spa m.:%

26.1%

32.1%

Casinos visited past 12 months: Yes

pored e 9y
Microbrew / Craft Beer M '
B who purchased items at HOMEGOODS in the past 3 months HUSA
USA USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

® who purchased items at HOMEGOODS in the past 3 months
2,173

mUSA

Scarborough R1 2024: Jan23-Apr24 USA Projection Scarborough R1 2024: Jan23-Apr24

Stores/services bought past 3 months: HomeGoods

Used Past 30-days: Adults 50 or older

Marijuana / Cannabis Cigarettes

mwho purchased items at HOMEGOODS in the past 3 months

vs S o.4%



e e
HomeGoods: P25-54

19.1% or 24,836,698 of USA Adults 25 - 54 purchased items at HOMEGOQDS in the past 3 months.
Adults 25 - 54 who purchased items at HOMEGOODS in the past 3 months are 21.5% more likely to have a

401K, 36.3% more likely to have an Auto Loan, 3.2% less likely to Invest/Trade Stocks Online, 3.8% less likely
to pay with their Debit Card.

Investments Owned: Adults 25 - 54

01K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

529 Plan / College Savings Plan
Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

m who purchased items at HOMEGOQDS in the past 3 months

47,992,801 37.0%

37,348,772

17.6%
ERETREEN 15.6%
13.7%
[EXYENT 11.5%

12.0%
11.1%

28.8%

14,399,0

58.1%

L 10.6%

520.6%
12,412, XS

7964%
8,224

HUSA

Financial Services Has and/or Uses: Adults 25 - 54

113%10.0% 9.3% g5

6.7% 4 6%

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan  Studentloan Money Refinanced Certificates of Personal Loan ~ Home
Account card Account Banking Banking Paying Mortgage Market Home Deposit (CDs) Improvement
Account Mortgage Loan or Home
Equity Loan
m who purchased items at HOMEGOODS in the past 3 months m USA

Professional Services Used*: Adults 25 - 54

Tax Preparation Service

Online Investing / Stock Trading

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Diverce [ Family Attorney

USA

31,779,724 24.5%

24,485,671 18.9%

9.7%
9.6%

8.5%
7.9%

12,426,

10,271,112
7.4%

[WEH 6.5%

3.3%
2.9%

T Past 3-Months Payment Methods Used: Adults 25 - 54

14.3% 95 704

4.5% 5.0% 4.9% 4.3%

Cash App Apple Pay  Google Pay  Store Credit

Debit Card

PayPal

VISA

9% (*Past 12 Months) Venmo Zelle MasterCard American Discover Facebook  Square Cash Samsung Pay
2.5% Card Express Messenger
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Eﬁ 3 l N W25-54 Women 25

to pay with

21.5% or 13,949,384 of USA Women 25 - 54 purchased items at HOMEGOODS in the past 3 months.

- 54 who purchased items at HOMEGOOQODS in the past 3 months are 27.7% more likely to have a

401K, 37.2% more likely to have an Auto Loan, 4.8% more likely to Invest/Trade Stocks Online, 1.5% less likely

their Debit Card.

Investments Owned: Women 25 - 54

401K Plan  gryevyrs 51.6%
20,773,590 32.1%
13,597,241.0%

13.6%

7,299,439 Lk 4
14.7%
L 10.8%
5 10.5%
5,326, 7R
e

2.5%

0%
0%

5%
A%

m who purchased items at HOMEGOQDS in the past 3 months

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

529 Plan / College Savings Plan
Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

i

HUSA

Financial Services Has and/or Uses: Women 25 - 54

7% 8.7%
. . 6:6% 4 3y
Debit or ATM  Checking Savings Credit Card Online Mobile Online Bill Home Auto loan  Studentloan  Money  Personal LoanCertificates of Refinanced Home
card Account Account Banking Banking Paying Mortgage Market Deposit (CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan
m who purchased items at HOMEGOODS in the past 3 months m USA

]

Professional Services Used*: Women 25 - 54

Tax Preparation Service 14,540 656 22.5%
8,065,634 12.5%
7,859,376 12.1%
12.2%
8.7%
10.0%

PRIV 7.4%

6.8%
4,076,620 13

Online Investing / Stock Trading
Financial Planner

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

Past 3-Months Payment Methods Used: Women 25 - 54

5.0% 4.6% 4.3% 3.9%

. 3.8%
Estate Planning !2.5% . b227Less hs, s, [EEEN: o |
. ; 0% (*Past 12 Months) VISA PayPal Debit Card Venmo Zelle MasterCard  Cash App Apple Pay  Store Credit Google Pay  Facebook Discover American  Square Cash Samsung Pay
Diverce [ Family Attorney 1.6% card Messenger Express
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16.7% or 10,887,314 of USA Men 25 - 54 purchased items at HOMEGOODS in the past 3 months.

_ Men 25 - 54 who purchased items at HOMEGOODS in the past 3 months are 17.3% more likely to have a
M@GOO‘:lSQ M25-54 401K, 36.% more likely to have an Auto Loan, 1.2% less likely to Invest/Trade Stocks Online, 9.8% less likely to
pay with their Debit Card.

mﬁﬂlnvestments Owned: Men 25 - 54 Financial Services Has and/or Uses: Men 25 - 54

IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds mﬁ':%

Other (Crypto / NFTs / Metals, etc.) W'l%u 7%
13.8%
Money Market Funds 12.4%
105%10L2% oo o
. 12.4% . . 6.8% 4 g0
529 Plan / College Savings Plan 7.077.206 TR —
% ! : 3 . o o ) ]
Bonds 12.1% Checking Debitor ATM  Savings Credit Card Online Mohile Online Bill Home Auto loan  Studentloan  Money Refinanced Certificates of Personal Loan ~ Home
Account card Account Banking Banking Paying Mortgage Market Home Deposit (CDs) Improvement
Second Home or Real Estate Property 9% Account  Mortgage Loan or Home
G.5% Equity Loan
mwho purchased items at HOMEGOQDS in the past 3 months mUSA m who purchased items at HOMEGOODS in the past 3 months m USA

Professional Services Used*: Men 25 - 54 y'E'Past 3-Months Payment Methods Used: Men 25 - 54

ar
Onlinel ti Stock Tradi
nline Investing / Stock Trading 16,420,038 25.2%

Financial Planner

9,697,986 14.9%

6.4%
Accountant
6,819,799 10.5%
Insurance Agent at a Local Office (not online) 5.5%
5,461,160 8.4%

8.1%
Real Estate Agent  prasirgrey 6.7%

6% 3.7% 54% 5.6% 4.8%

Fetate Planing e : ! oo vz Y e Y

. ; 3% (*Past 12 Months) VISA PayPal Venmo Debit Card  MasterCard Zelle ApplePay  CashApp  GooglePay  American  Store Credit  Discover Facebook  Square Cash Samsung Pay

Diverce [ Family Attorney !‘14% Express Card Messenger
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19.9% or 25,411,118 of USA Adults 35 - 64 purchased items at HOMEGOQDS in the past 3 months.

. P35"64 Adults 35 - 64 who purchased items at HOMEGOODS in the past 3 months are 22.% more likely to have a
IfOTJIGGbOdS 401K, 33.2% more likely to have an Auto Loan, 9.8% more likely to Invest/Trade Stocks Online, 1.3% less likely
to pay with their Debit Card.

mﬁﬂlnvestments Owned: Adults 35 - 64
401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds _62;'1%
Money Market Funds 13_1:9161%

Other (Crypto / NFTs / Metals, etc.) li'::;,.

529 Plan / College Savings Plan 111_3;3:%

. Financial Services Has and/or Uses: Adults 35 - 64

11.7% 10.5%

7.5% 7.8% 7.8% g 1o

11.0% 1 o 2, B
Bonds 10.5% Checking Debitor ATM  Savings Credit Card Online Mohile Online Bill Home Auto Loan Money  Certificates of Refinanced Studentloan Personal Loan  Home
- Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
. Account M Loan or Home
Second Home or Real Estate Property 11457 Y lortgage ety Lo
mwho purchased items at HOMEGOQDS in the past 3 months mUSA m who purchased items at HOMEGOODS in the past 3 months m USA

Professional Services Used*: Adults 35 - 64 T 'Past 3-Months Payment Methods Used: Adults 35 - 64

Tax P tion Servi
ax Preparation Service gt 25.7%
Financial Planner 3
23,103,022 18.2%

Online Investing / Stock Trading

21,223,189 16.6%
12.8%

Accountant y
14,389,684 11.3%
. . 11.2%
Insurance Agent at a Local Office (not online) 104%
6.1%
Real Estat nt
ea eAgent P oy

11.2%10.5%

2 42% 37%  3.5% 2.7%
Estate Planning 2 7 : o : 1 e
. ; (*Past 12 Months) VISA PayPal Debit Card  MasterCard Venmo Zelle ApplePay  Cash App  Store Credit Google Pay  American Discover Facebook Samsung Pay Square Cash
Diverce [ Family Attorney card Express Messenger
M who purchased items at HOMEGOODS in the past 3 months B USA m who purchased items at HOMEGOODS in the past 3 months mUSA
USA USA Prajection Scarborough R1 2024: Jan23-Apr24 Qual intab 2,173
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. Scarborough R1 2024: Jan23-Apr24 USA Projection Scarborough R1 2024: Jan23-Apr24

Stores/services bought past 3 months: HomeGoods



HomeGoods: P50+

19.7% or 24,506,251 of USA Adults 50 or older purchased items at HOMEGOODS in the past 3 months.
Adults 50 or older who purchased items at HOMEGOODS in the past 3 months are 16.% more likely to have a

401K, 29.7% more likely to have an Auto Loan, 1.6% more likely to Invest/Trade Stocks Online, 3.6% less likely
to pay with their Debit Card.

Investments Owned: Adults 50 or older

IRA (Individual Retirement Account)
401K Plan
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Stores/services bought past 3 months: HomeGoods




Adults 25 - 54 who purchased items at HOMEGOODS in the past 3 months spend an average of 2 days, 21 hours, 41

——’-_-__-—--—_-—_——____-*-— - - -
HO"M® P25_54 minutes and 35 seconds each week with All Forms of Media.

82.7% of Adults 25 - 54 who purchased items at HOMEGOODS in the past 3 months spend an avg. of 8 hours and 36 minutes each week
listening to All Local AM/FM Radio, representing 10.2% of total time spent with all forms of Media.
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Stores/services bought past 3 months: HomeGoods




Women 25 - 54 who purchased items at HOMEGOODS in the past 3 months spend an average of 2 days, 20 hours, 37
minutes and 24 seconds each week with All Forms of Media.

83.6% of Women 25 - 54 who purchaseditems at HOMEGOODS in the past 3 months spend an avg. of 8 hours and 10 minutes each
week listening to All Local AM/FM Radio, representing 10.% of total time spent with all forms of Media.
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Men 25 - 54 who purchased items at HOMEGOODS in the past 3 months spend an average of 2 days, 23 hours, 10
minutes and 39 seconds each week with All Forms of Media.

81.5% of Men 25 - 54 who purchased items at HOMEGOODS in the past 3 months spend an avg. of 9 hours and 11 minutes each week
listening to All Local AM/FM Radio, representing 10.5% of total time spent with all forms of Media.
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Stores/services bought past 3 months: HomeGoods



Adults 35 - 64 who purchased items at HOMEGOODS in the past 3 months spend an average of 2 days, 23 hours, 31
minutes and 15 seconds each week with All Forms of Media.

86.1% of Adults 35 - 64 who purchased items at HOMEGOODS in the past 3 months spend an avg. of 9 hours and 18 minutes each week
listening to All Local AM//FM Radio, representing 11.2% of total time spent with all forms of Media.
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Stores/services bought past 3 months: HomeGoods




Adults 50 or older who purchased items at HOMEGOODS in the past 3 months spend an average of 3 days, 11 hours,
13 minutes and 0 seconds each week with All Forms of Media.

83.6% of Adults 50 or older who purchased items at HOMEGOODS in the past 3 months spend an avg. of 9 hours and 7 minutes each
week listening to All Local AM/FM Radio, representing 9.2% of total time spent with all forms of Media.
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Adults 25 - 54 who purchased items at HOMEGOODS in the past 3 months spend an average of 2 days, 0 hours, 40
minutes and 50 seconds each week with All Forms of Ad-Supported Media.

79.1% of Adults 25 - 54 who purchased items at HOMEGOODS in the past 3 months spend an avg. of 7 hours and 48 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 12.7% of total time spent with all forms of Ad-Supported Media.
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Stores/services bought past 3 months: HomeGoods




Women 25 - 54 who purchased items at HOMEGOODS in the past 3 months spend an average of 2 days, 1 hours, 58

minutes and 14 seconds each week with All Forms of Ad-Supported Media.
79.8% of Women 25 - 54 who purchaseditems at HOMEGOODS in the past 3 months spend an avg. of 7 hours and 21 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.7% of total time spent with all forms of Ad-Supported Media.

oc g

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

57.8%

who purchased items at
HOMEGOODS in the past 3
maonths

% of Total
Weekly H:M:

59.8% LN 61.0%

45.6%

2 27.1%

20.0%

Avg. Weekly
Hours:Minutes:
& S <Q ©
& &e? @9‘ ) é\p"
Q\@ 8 (§ 49
{é‘
< *3'
: & & &
& & &
Sl &
N J;“
&
® who purchased items at HOMEGOODS in the past 3 months m USA
USA USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 2,173 Secarborou C?h R12024: Jan23-Apr24 USA Projection Scarborough R1 2024: Jan23-Apr24 HB Hubba r’d Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserve for Anything

BEROADCASTING

Stores/services bought past 3 months: HomeGoods




Men 25 - 54 who purchased items at HOMEGOODS in the past 3 months spend an average of 1 days, 23 hours, 2

.---d-___-_'--‘__——___—--—- 1 - .
HO"nd}OOdS@ M25 54 minutes and 28 seconds each week with All Forms of Ad-Supported Media.
78.2% of Men 25 - 54 who purchased items at HOMEGOODS in the past 3 months spend an avg. of 8 hours and 25 minutes each week

listening to Local Ad-Supported AM/FM Radio, representing 14.% of total time spent with all forms of Ad-Supported Media.
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Stores/services bought past 3 months: HomeGoods



Adults 35 - 64 who purchased items at HOMEGOODS in the past 3 months spend an average of 2 days, 7 hours, 10

minutes and 21 seconds each week with All Forms of Ad-Supported Media.
81.6% of Adults 35 - 64 who purchased items at HOMEGOOQODS in the past 3 months spend an avg. of 8 hours and 26 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 12.5% of total time spent with all forms of Ad-Supported Media.
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Adults 50 or older who purchased items at HOMEGOODS in the past 3 months spend an average of 2 days, 7 hours, 10

minutes and 21 seconds each week with All Forms of Ad-Supported Media.
77.7% of Adults 50 or older who purchased items at HOMEGOODS in the past 3 months spend an avg. of 8 hours and 15 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.3% of total time spent with all forms of Ad-Supported Media.
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Adults 25 - 54 who purchased items at HOMEGOODS in the past 3 months spend an average of 6
hours and 57 minutes each day with All Forms of Ad-Supported Media. 79.1% listen to Local AM/FM
Radio for an avg. of 67. minutes/day. (Local Radio delivers 12.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Redch): Adults 25 - 54
J
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Email/Text/IM/Zoom,etc. [Personal & Work)
News/\Weather [Sports (Websites /Apps)
Facebook

Games,/Fantasy/Betting Sites

Instagram

Gas Stations/Convenience Stores

YouTube Video

shopping (incl. Food/Auctions/Travel, etc.)
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Bing, etc.)
28.7

Facebook
417

Shopping (incl.
Food/
Auctions/
Travel,etc.)

News/
R
Instagram Sports...
27.5
Gracery

Stores
Games/

Fantasy,/
Betting Sites

YouTube Video

273 Ban...

o who purchased items at HOMEGOODS in the past 3 months

EmUSA

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 25 - 54

[Averags Wesk]
Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs [Weekly Drivers)
News\Weather /Sports (Websites/apps)
Local AM/FM Radio

Facebook

Email/Text/IM/Zoom,etc. (Personal & Work)
Gas Stations/Convenience Stores
Shopping (indl. Food/Auctions/Travel, etc.)
Local TV Stations

Non-Premium Cable TV Networks
Instagram

YouTube Video

USA

USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Totl Persons:

2
123832 0p 95_49%

3
114.450,5)
113.953.6p
106,533,6D

I i .
Rl

Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:
Adults 25 - 54

e I““T-
Usage %

who purchased items at
HOMEGOODS in the past 3

2

7768071 9 8%
23

72.326,33]

B
! ol
C ol LR

3 months
61,826,957
B who purchased items at HOMEGOODS in the past 3 months HUSA
Scarborough R1 2024: Jan23-Apr24 Qual Intab 2,173

Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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— Women 25 - 54 who purchased items at HOMEGOODS in the past 3 months spend an average of 7
Hon’leGOOdS@ W25-54 hours and 8 minutes each day with All Forms of Ad-Supported Media. 79.8% listen to Local AM/FM
Radio for an avg. of 63. minutes/day. (Local Radio delivers 11.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Women 25 - 54 Top -13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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for an avg. of 72.3 minutes/day.

Men 25 - 54 who purchased items at HOMEGOODS in the past 3 months spend an average of 6 hours
and 43 minutes each day with All Forms of Ad-Supported Media. 78.2% listen to Local AM/FM Radio
(Local Radio delivers 14.% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Men 25 - 54
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HomeGoods> P35-64

Adults 35 - 64 who purchased items at HOMEGOOQODS in the past 3 months spend an average of 7
hours and 52 minutes each day with All Forms of Ad-Supported Media. 81.6% listen to Local AM/FM
Radio for an avg. of 72.3 minutes/day. (Local Radio delivers 12.5% of Time with Ad-Supported Media.)
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HomeGoods®

P50+

Adults 50 or older who purchased items at HOMEGOODS in the past 3 months spend an average of 9
hours and 52 minutes each day with All Forms of Ad-Supported Media. 77.7% listen to Local AM/FM
Radio for an avg. of 70.8 minutes/day. (Local Radio delivers 9.3% of Time with Ad-Supported Media.)
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HomeGoods: P25-54

19,646,743 or 79.1% of Adults 25 - 54 who purchased items at HOMEGOOQODS in the past 3 months
listen to Ad-Supported Local AM/FM Radio for an average of 67. minutes every day representing
41.6% of all time spent daily with Ad-Supported Audio.

Avg. Week All. Audlo (Persons & % Reach): Adults 25 - 54
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HomeGoods: W25-54

11,135,849 or 79.8% of Women 25 - 54 who purchased items at HOMEGOOQODS in the past 3 months
listen to Ad-Supported Local AM/FM Radio for an average of 63. minutes every day representing
41.7% of all time spent daily with Ad-Supported Audio.
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— 8,510,487 or 78.2% of Men 25 - 54 who purchased items at HOMEGOOQODS in the past 3 months
Hon,le(;oadsa M25-54 listen to Ad-Supported Local AM/FM Radio for an average of 72.3 minutes every day representing
40.6% of all time spent daily with Ad-Supported Audio.
Avg. Week All Audio (Persons & % Reach): Men 25 - 54 Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54
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20,735,875 or 81.6% of Adults 35 - 64 who purchased items at HOMEGOQODS in the past 3 months

.———-'-__—-.-_--_—___‘————_
Hornd}oajsa P35-64 listen to Ad-Supported Local AM/FM Radio for an average of 72.3 minutes every day representing
49.8% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 35 - 64 Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64
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—— 19,049,606 or 77.7% of Adults 50 or older who purchased items at HOMEGOODS in the past 3
H-O"'IB(}OOdSS P50+ months listen to Ad-Supported Local AM/FM Radio for an average of 70.8 minutes every day
representing 57.4% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 50 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 50 or older
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Stores/services bought past 3 months: HomeGoods



e 19,646,743 or 79.1% of Adults 25 - 54 who purchased items at HOMEGQOOQODS in the past 3 months
Horne(}o(xlsa P25-54 listen to Ad-Supported Local AM/FM Radio for an average of 67. minutes every day representing
41.6% of all time spent daily with Ad-Supported Audio.

81.3% Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 25 - 54
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Stores/services bought past 3 months: HomeGoods



— 11,135,849 or 79.8% of Women 25 - 54 who purchased items at HOMEGOQODS in the past 3 months
Ho’zneGoodsa W25-54 listen to Ad-Supported Local AM/FM Radio for an average of 63. minutes every day representing
41.7% of all time spent daily with Ad-Supported Audio.

Weekly 79.8% 81.9% Avg. Hours+Minutes/day with Ad-Supported
Reach % Audio: Women 25 - 54
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— 8,510,487 or 78.2% of Men 25 - 54 who purchased items at HOMEGOOQODS in the past 3 months
I_onneGoodsa M25-54 listen to Ad-Supported Local AM/FM Radio for an average of 72.3 minutes every day representing
40.6% of all time spent daily with Ad-Supported Audio.
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— 20,735,875 or 81.6% of Adults 35 - 64 who purchased items at HOMEGOODS in the past 3 months
M@ P35-64 listen to Ad-Supported Local AM/FM Radio for an average of 72.3 minutes every day representing

49.8% of all time spent daily with Ad-Supported Audio.
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— 19,049,606 or 77.7% of Adults 50 or older who purchased items at HOMEGOQDS in the past 3
Md}wds P50+ months listen to Ad-Supported Local AM/FM Radio for an average of 70.8 minutes every day

representing 57.4% of all time spent daily with Ad-Supported Audio.
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HomeGoods® P25-54

Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 54

(Averoge Week)
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19,646,743 or 79.1% of Adults 25 - 54 who purchased items at HOMEGOODS in the past 3 months listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Adult Contemporary, Country, Pop
Contemporary Hit Radio, and Classic Hits.

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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HomeGoods W25-54

Local AM/FM Radio Formats (Persons & % Reach): Women 25 - 54
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. e 1T
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11,135,849 or 79.8% of Women 25 - 54 who purchased items at HOMEGOODS in the past 3 months listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Pop Contemporary Hit Radio, Adult
Contemporary, Country, and Classic Hits.
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Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Women 25 - 54
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HomeGoods: M25-54

8,510,487 or 78.2% of Men 25 - 54 who purchased items at HOMEGOODS in the past 3 months listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, All Sports, Hot
AC, and Classic Hits.

Local AM/FM Radio Formats (Persons & % Reach): Men 25 - 54
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HomeGoods® P35-64

20,735,875 or 81.6% of Adults 35 - 64 who purchased items at HOMEGOODS in the past 3 months listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Hot AC,
Classic Hits, and Classic Rock.

Local AM/FM Radio Formats (Persons & % Reach): Adults 35 - 64
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HomeGoods P50+

19,049,606 or 77.7% of Adults 50 or older who purchased items at HOMEGOOQODS in the past 3 months
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Country, Adult
Contemporary, Classic Rock, and News/Talk/Information.

Local AM/FM Radio Formats (Persons & % Reach): Adults 50 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 50 or older
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Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 50 or older
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HomeGoods' P25-54

Avg. Week All Video (Persons & % Reach): Adults 25 - 54
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Roku + The Roku Channel
TikTok

Hulu/Hulu + Live TV (any Hulu)
AppleTV+ fubo,Pluto, Tubi, etc.
Disney+

Peacock

Paramount+

Premium Cable TV Networks

m who purchased items at HOMEGOODS in the past 3 months

14,131,052 or 56.9% of Adults 25 - 54 who purchased items at HOMEGOODS in the past 3 months
watch Ad-Supported Local TV Stations for an average of 58.7 minutes every day representing 25.9%
of all time spent daily with Ad-Supported Video.
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HomeGoods® W25-54

Avg. Week All Video (Persons & % Reach): Women 25 - 54
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7,717,017 or 55.3% of Women 25 - 54 who purchased items at HOMEGOODS in the past 3 months
watch Ad-Supported Local TV Stations for an average of 60.2 minutes every day representing 25.8%
of all time spent daily with Ad-Supported Video.

e —
Lt S i

P e Y ew——
HOMEGOODS inthe past 3
PR e 1335 menths 5.2%

m who purchased items at HOMEGOODS in the past 3 months mUSA

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54

Amazon
Prime/
IMDb/
FireTV
222

YouTube
Video

Local TV Stations e

62.6
Hulu/Hulu
+ Live TV
{any Hulu)

Premium
Cable TV | Para...
Networ...

Roku + The
Roku
Channel

Non-Premium Cable TV
Networks
60.9

Local TV Stations
65.3

Non-Premium Cable TV

Amazon
Primef
IMDb/
FireTV

233

YouTube
Video
274

Netflix
29.0

Premium

Hulu/Hulu
+ Live TV
{any Hulu)

Cable TV | APP--
Networ... FrU-

16.8 etc.
14.3

TikT...
13.7

Roku + The
Roku
Channel

Par...
+

Peac...
89

Networks
64.1

Disney+
14.4

B who purchased items at HOMEGOODS in the past 3 months

H USA

Avg. Week Ad-Supported Video (Persons & % Reach): Women 25 - 54

Local TV Stations

Non-Premium Cable TV...

YouTube Video

TikTok

Amazon Prime/IMDb/FireTV
Hulu/Hulu + Live TV (any Hulu)
AppleTV+ fubo, Pluto, Tubi, etc.
Peacock

Netflix

Disney+

Paramount+

Roku + The Roku Channel

Premium Cable TV Networks

USA

USA Prajection

Total Persons:

.

25,3

00

ST —
e — T
scossat oo g
FeRveRn

6% az

L
azssorl 120

Avg. Hours+Minutes/day with Ad-
Supported Video: Women 25 - 54

PR — S8

_ 0.0% who purchased items at
0.0% HOMEGOODS mlhEpﬁsl 3
® who purchased items at HOMEGOODS in the past 3 mun‘ths HUSA
Scarborough R1 2024: Jan23-Apr24 Qual Intab 2,173

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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HomeGoods M25-54

Avg. Week All Video (Persons & % Reach): Men 25 - 54
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6,416,206 or 58.9% of Men 25 - 54 who purchased items at HOMEGOODS in the past 3 months
watch Ad-Supported Local TV Stations for an average of 57.8 minutes every day representing 25.4%
of all time spent daily with Ad-Supported Video.
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HorneGoodsa P35-64 watch Ad-Supported Local TV Stations for an average of 85.4 minutes every day representing 30.2%

17,304,819 or 68.1% of Adults 35 - 64 who purchased items at HOMEGOODS in the past 3 months

of all time spent daily with Ad-Supported Video.
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20,501,421 or 83.7% of Adults 50 or older who purchased items at HOMEGOODS in the past 3
months watch Ad-Supported Local TV Stations for an average of 133.7 minutes every day
representing 34.4% of all time spent daily with Ad-Supported Video.
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14,131,052 or 56.9% of Adults 25 - 54 who purchased items at HOMEGOODS in the past 3 months

——'—-_-_._-_-—_—-—-_‘_-—-'-—!—-
_Hoynd_?oodsa P25-54 watch Ad-Supported Local TV Stations for an average of 58.7 minutes every day representing 25.9%
of all time spent daily with Ad-Supported Video.
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7,717,017 or 55.3% of Women 25 - 54 who purchased items at HOMEGOODS in the past 3 months

_———'—_-_-___-_-—__-‘-'"—-———_
Hornﬁoodss W25-54 watch Ad-Supported Local TV Stations for an average of 60.2 minutes every day representing 25.8%
of all time spent daily with Ad-Supported Video.

Weekly 35-3% 54 1o,

Avg. Hours+Minutes/day with Ad-Supported
Reach %

50.8% 5039 "Share O_fAd-Supported Video " Video: Women 25 - 54

24.7% 45.4% 45.6%

41.7% 41.6%

who purchased items at USA
. HOMEGOODS in the past 3
% of Wee
Time Spen months
Ad-Suppoi
Video:

26.2%

14.9% 16-5% 15.6%

12 7% 14.1%

12.2%

6.8% 6.6%

Weekly
Total
Persons
Reached:7 717,01735,010,871 7,081,23732,550,842 6,232,90525,605,538 6,338,46129,545,572 5,815,47026,919,038 3,653,88815,358,736 2,078,8738,252,546 2,297,88310,115,428 1,962,5327,875,607 947,458 4,297,223
Local TV CableTV Amazon YouTube TikTok Hulu Netflix AppleTV+ Disney+ Roku
Average
Daily Mi
- -
B who purchased items at HOMEGOODS in the past 3 months B USA
UsA USA Projection Scarborough R1 2024: lan23-Apr24 Qual Intab 2,173 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved, Scarborough R1 2024: lan23-Apr24 USA Projection Scarborough R1 2024: lan23-Apr24 Soeﬁ.al for Anything _

o

Stores/services bought past 3 months: HomeGoods



6,416,206 or 58.9% of Men 25 - 54 who purchased items at HOMEGOODS in the past 3 months
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I—Io’ne(}oodso M25-54 watch Ad-Supported Local TV Stations for an average of 57.8 minutes every day representing 25.4%
of all time spent daily with Ad-Supported Video.
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e — 17,304,819 or 68.1% of Adults 35 - 64 who purchased items at HOMEGOODS in the past 3 months
Homd}oajs@ P35-64 watch Ad-Supported Local TV Stations for an average of 85.4 minutes every day representing 30.2%
of all time spent daily with Ad-Supported Video.
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— 20,501,421 or 83.7% of Adults 50 or older who purchased items at HOMEGOODS in the past 3
HomeGOOdse P50+ months watch Ad-Supported Local TV Stations for an average of 133.7 minutes every day
representing 34.4% of all time spent daily with Ad-Supported Video.
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HomeGoods® P25-54

14,131,052 or 56.9% of Adults 25 - 54 who purchased items at HOMEGOODS in the past 3 months
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Movies, Local News - Morning, Comedies, and Game Shows.

Local TV Station Programs (Persons & % Reach): Adults 25 - 54
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HomeGoods: W25-54

Local TV Station Programs (Persons & % Reach): Women 25 - 54
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Sports
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Movies
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Local News - Morning

7,717,017 or 55.3% of Women 25 - 54 who purchased items at HOMEGOODS in the past 3 months
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local
News - Morning, Movies, Comedies, and Mystery/Suspense/Crime.
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HomeGoods M25-54

6,416,206 or 58.9% of Men 25 - 54 who purchased items at HOMEGOODS in the past 3 months

watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Movies, Local News - Morning, Comedies, and Game Shows.

Local TV Station Programs (Persons & % Reach): Men 25 -54
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17,304,819 or 68.1% of Adults 35 - 64 who purchased items at HOMEGOODS in the past 3 months
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,

——--'___-_——_-__—__-___'-'——_
HomeGoods: P35-64
Movies, Local News - Morning, Comedies, and Dramas.

Local TV Station Programs (Persons & % Reach} Adults 35 - 64 Local TVStatton Programs (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64
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HomeGoods: P50+

Local TV Station Programs (Persons & % Reach): Adults 50 or older
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20,501,421 or 83.7% of Adults 50 or older who purchased items at HOMEGOODS in the past 3
months watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
Sports, Movies, Local News - Morning, Comedies, and Dramas.
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Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 50 or older
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HomeGoods® P25-54

19,908,386 or 80.2% of Adults 25 - 54 who purchased items at HOMEGOODS in the past 3 months
use Ad-Supported Social Media for an average of 170.1 minutes every day representing 32.7% of all

time spent daily with Ad-Supported Digital Media.
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Avg. Week Ad- Su,g,gorted Digital (Persons & % Reach): Adults 25 - 54
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HomeGoods: W25-54

Avg. Week A!{ Qigita! (Persons & % Reach): Women 25 - 54
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12,277,287 or 88.% of Women 25 - 54 who purchased items at HOMEGOODS in the past 3 months
use Ad-Supported Social Media for an average of 142.9 minutes every day representing 28.9% of all

time spent daily with Ad-Supported Digital Media.
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HomeGoodsw M25-54

7,631,099 or 70.1% of Men 25 - 54 who purchased items at HOMEGOODS in the past 3 months use
Ad-Supported Social Media for an average of 199. minutes every day representing 35.5% of all time
spent daily with Ad-Supported Digital Media.
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HomeGoods: P35-64
time spen

19,429,531 or 76.5% of Adults 35 - 64 who purchased items at HOMEGOODS in the past 3 months
use Ad-Supported Social Media for an average of 132.4 minutes every day representing 27.3% of all

t daily with Ad-Supported Digital Media.
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HomeGoods P50+

17,156,725 or 70.% of Adults 50 or older who purchased items at HOMEGOODS in the past 3
months use Ad-Supported Social Media for an average of 151.2 minutes every day representing
29.4% of all time spent daily with Ad-Supported Digital Media.
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HomeGoods® P25-54

spent daily with Ad-Supported Social Media.

19,336,991 or 77.9% of Adults 25 - 54 who purchased items at HOMEGOODS in the past 3 months
use Ad-Supported Facebook for an average of 57.5 minutes every day representing 35.1% of all time
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spent daily with Ad-Supported Social Media.

— 11,839,615 or 84.9% of Women 25 - 54 who purchased items at HOMEGOODS in the past 3 months
HUT’nﬁOOdSQ W25-54 use Ad-Supported Facebook for an average of 46.9 minutes every day representing 32.2% of all time
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HomeGoods®: M25-54

7,497,376 or 68.9% of Men 25 - 54 who purchased items at HOMEGOODS in the past 3 months use
Ad-Supported Facebook for an average of 63. minutes every day representing 35.8% of all time
spent daily with Ad-Supported Social Media.
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HomeGoods: P35-64

Avg. Week All Social Medta (Persons & % Reach): Adults 35 - 64
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19,429,531 or 76.5% of Adults 35 - 64 who purchased items at HOMEGOODS in the past 3 months
use Ad-Supported Facebook for an average of 65.3 minutes every day representing 39.8% of all time

spent daily with Ad-Supported Social Media.
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HomeGoods® P50+
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17,156,725 or 70.% of Adults 50 or older who purchased items at HOMEGOODS in the past 3
months use Ad-Supported Facebook for an average of 78.8 minutes every day representing 52.1% of
all time spent daily with Ad-Supported Social Media.

Total Persons:

months
B who purchased items at HOMEGOODS in the past 3 months

mUSA mwho purchased items at HOMEGOODS in the past 3 months mUSA

Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 50 or older

Total Persons:

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 50 or older

pent.
Facebook  EryPrit) % M
netsgram P — A8
vouTube video  PARRY TP 2
Pinterest 6.0%
nkedin RO s PO pr
TikTok By ey m Ym_‘T”be YouTube Video Instagram
' Instagram Video 221 172
. Aty i - -
Reddit m Avg. Hours+Minutes/day with Ad-
WhatsApp Supported Social Media: Adults 50 m LinkedIn F X Link
orolder ' orma Link...
Others(Rumble, Twitch, Gab, Pa... lf@l [0.7% o St 2.6
Snapchat m - . ) . .
- M Facebook Pinterest | X (Formerly Facebook TikTok Pint... o B
Blogs/Message Boards (read... PAPRIEE 98, 7-9% 78.8 11.4 "Twitter") 54.2 10.1 7.7 W T
who purchased items at usa
tumblr MI 18 HOMEGOODS in the past 3 0.3%
u who purchased items at HOMEGOODS in the pa 3 months mUSA H who purchased items at HOMEGOODS in the past 3 months B USA
USA USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 2,173 * Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

for Anything _

soefa.ai

Scarborough R1 2024: Jan23-Apr24 USA Projection Scarborough R1 2024: Jan23-Apr24

Stores/services bought past 3 months: HomeGoods



—
HomeGoods: P25-54

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 1,307,986; Local Radio: 1,200,497; Local TV: 551,707; Non-Prem. Cable:
536,329 reaching Adults 25 - 54 who purchased items at HOMEGOODS in the pa

All Other Digital Media: 1,893,650;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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HomeGoods: W25-54

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 831,534; Local Radio: 685,766; Local TV: 320,970; Non-Prem. Cable: 317,560
reaching Women 25 - 54 who purchased items at HOMEGOOQDS in the past 3

All Other Digital Media: 1,128,220;
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- — M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 769,234;
HomeGoods: M25-54 Local Radio: 503,128; Social Media: 484,354; Local TV: 232,263; Non-Prem. Cable: 221,825
reaching Men 25 - 54 who purchased items at HOMEGOODS in the past 3 mont
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HomeGoods P35-64

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,897,808;
Local Radio: 1,262,687; Social Media: 1,255,550; Local TV: 661,392; Non-Prem. Cable:
620,625 reaching Adults 35 - 64 who purchased items at HOMEGOODS in the pa

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 35 - 64 who purchased items at HOMEGOODS in the
past 3 months
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HomeGoods: P50+ Social Media: 1,135,706; Local Radio: 1,113,992; Local TV: 808,097; Non-Prem. Cable:
748,334 reaching Adults 50 or older who purchased items at HOMEGOODS in th
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HomeGoods P25-54

Top-13 Out—of -Home Media (Persons & % Reach): Adults 25 - 54

(Average Wesk]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Spotify

YouTube Music

Drug Stores

Movie Theaters

Retail Stores

22,855,356 or 92.% of Adults 25 - 54 who purchased items at HOMEGOODS in the past 3 months
spend an average of 65. minutes per day driving, seeing Billboards and Signs. 69.7% Listen to Local
Radio Stations Out-of-Home for an average of 47.4 minutes/day.
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HomeGoods® W25-54

Top-13 Out-of-Home Media (Persons & % Reach): Women 25 - 54

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

12,974,085 or 93.% of Women 25 - 54 who purchased items at HOMEGOODS in the past 3 months
spend an average of 58.5 minutes per day driving, seeing Billboards and Signs. 69.8% Listen to Local

Radio Stations Out-of-Home for an average of 41.7 minutes/day.

Totol Persons:
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HomeGoods: M25-54

9,881,271 or 90.8% of Men 25 - 54 who purchased items at HOMEGOODS in the past 3 months
spend an average of 73.4 minutes per day driving, seeing Billboards and Signs. 69.4% Listen to Local
Radio Stations Out-of-Home for an average of 54.2 minutes/day.
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]

(Average Week]
Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores

Restaurants & Bars

Podcasts

Shopping Malls

Spotify

YouTube Music

Home Media (Persons & % Reach): Men 25 - 54
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54
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HomeGoods: P35-64

23,923,842 or 94.1% of Adults 35 - 64 who purchased items at HOMEGOODS in the past 3 months
spend an average of 64.7 minutes per day driving, seeing Billboards and Signs. 71.3% Listen to Local
Radio Stations Out-of-Home for an average of 49.7 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 - 64
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64
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23,743,622 or 96.9% of Adults 50 or older who purchased items at HOMEGOODS in the past 3
months spend an average of 55.1 minutes per day driving, seeing Billboards and Signs. 62.5% Listen
to Local Radio Stations Out-of-Home for an average of 39.6 minutes/
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HomeGoods® P25-54

Avg. Week All Print Media (Persons & % Reach): Adults 25 - 54
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8,123,448 or 32.7% of Adults 25 - 54 who purchased items at HOMEGOODS in the past 3 months
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8. minutes every day representing
31.% of all time spent daily with All forms of Print Media.
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who purchased items at
HOMEGOODS in the past 3
months

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

New York Times {Daily
+5unday)
B7

New York Times

(Sunday)
9.8

USA Today (Daily)
B.6

Local Daily

Newspaper(s) (Daily
+Sunday)
8.0

New York Times

(Daily)
7.7

Wall Street Journal

{Daily)
B.0

Local Daily

Newspaper(s) {Daily
7.0

Direct Mail Advertising
[exchuding Catalogs)
6.6

Local Daily
Newspaper(s) (Sunday}
2.0

New York Times (Daily
+Sunday)
9.0

New York Times

(Sunday) USA Today [Daily)
10.1 89

Wall Street Journal

(Daily)
84

Local Daily
Local Daily Newspaper(s) (Daily
Newspaper(s) [Daily 7.0
+Sunday)
8.0

Direct Mail Advertising
{excluding Catalogs)
6.7

New York Times
(Daily} Catalogs
7.9

® who purchased items at HOMEGOODS in the past 3 months

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 25 - 54

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

MNew York Times (Daily)

All Local Weekly Newspapers

Wall Street Journal (Daily)

USA Today (Daily)

Catalogs

woos il B84

B who purchased items at HOMEGOODS in the past 3 months W USA
Scarborough R1 2024: Jan23-Apr24
All Graphs and soefa.ai Data Modeling Copyright @ 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

usA USA Projection

0

LR

E"I

800 14.8

o

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 25 - 54

£

who purchased items at uUsa
HOMEGOODS in the past 3
months

]

=
=
s

Qual Intab 2,173

Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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HomeGoods: W25-54

Avg. Week All Print N!&dm (Persons & % Reach): Women 25 - 54
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3,872,090 or 27.8% of Women 25 - 54 who purchased items at HOMEGOODS in the past 3 months
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 6.8 minutes every day representing
28.5% of all time spent daily with All forms of Print Media.
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HomeGoods M25-54

Avg. Week All Print Media (Persons & % Reach): Men 25 - 54
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4,260,882 or 39.1% of Men 25 - 54 who purchased items at HOMEGOODS in the past 3 months read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.7 minutes every day representing 33.4%
of all time spent daily with All forms of Print Media.
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HomeGoods® P35-64

8,686,730 or 34.2% of Adults 35 - 64 who purchased items at HOMEGOODS in the past 3 months
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.3 minutes every day representing
35.% of all time spent daily with All forms of Print Media.

Avg. Week All Print Midm (Persons & % Reach): Adults 35 - 64
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