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Complete Demographic,
Psychographic, and Total
Media Usage Profiles of
the P18+ WORKERS
Employed FULL-TIME in

5 Different Categories of
BLUE-COLLAR Occupations.

And, Yes! You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn!

[(Detailed occupation codes: Protective Service AND Employment status: Employed full-time (35 hours or more))] [(Detailed occupation codes: Food Preparation and Serving AND Employment status: Employed full-time (35 hours or more))]

(Detailed occupation codes: Transportation and Material Moving AND Employment status: Employed full-time (35 hours or more))] ~ [(Detailed occupation codes: Construction and Extraction AND Employment status: Employed full-time (35 hours or more))]
[(Detailed occupation codes: Installation, Maintenance, and Repair Workers AND Employment status: Employed full-time (35 hours or more))]




TRANSPORTATION,

MATERIAL MOVING
& WAREHOUSE

2.9% or 7,486,706 of USA Adults 18 or older Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs.
Typical Adults 18 or older who Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOQUSE Jobs are 43.5
years old (9.8% younger than average) and have a $90,137 (.4% higher than average) annual household...
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[(Detailed occupation codes: Transportation and Material Moving AND Employment status: Employed full-time (35 hours or more))]




CONSTRUCTION 1.3% or 3,522,537 of USA Adults 18 or older Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs.

WORKERS

Typical Adults 18 or older who Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs are 41.8 years old
(13.4% younger than average) and have a $92,912 (3.5% higher than average) annual household income.

@ Percent of Market: Adults 18 or older ik@Gender of Target vs. Market: Adults 18 or older
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[(Detailed occupation codes: Construction and Extraction AND Employment status: Employed full-time (35 hours or more))]




1.1% or 2,795,375 of USA Adults 18 or older Work FULL-TIME in FOOD PREP & SERVING Jobs.
Typical Adults 18 or older who Work FULL-TIME in FOOD PREP & SERVING Jobs are 36.4 years old (24.6%
younger than average) and have a $77,131 (14.1% lower than average) annual household income.
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[(Detailed occupation codes: Food Preparation and Serving AND Employment status: Employed full-time (35 hours or more))]




PROTECTIVE 1.% or 2,730,709 of USA Adults 18 or older Work FULL-TIME in PROTECTIVE SERVICE Jobs.
£ £ Typical Adults 18 or older who Work FULL-TIME in PROTECTIVE SERVICE Jobs are 41.3 years old (14.3%
SERVIC younger than average) and have a $102,894 (14.6% higher than average) annual household income.

@ Percent of Market: Adults 18 or older ik* Gender of Target vs. Market: Adults 18 or older |Ethnicity of Target vs. Market:
| e
Black/African | 15.6%
American E
0 = who Work FULL-TIME in
1. 0 A) PROTECTIVE SERVICE Jobs Asian I4-6%
49.0%
m Remainder of USA Other I 4.3%
48.0 48.5
Total Persons: 128,541,5... 133,632,9... P
2 259'443’791 Men Men Women Women who Work FULL-TIME in PROTECTIVE SERVICE Jobs ~ mUSA
. s Average Age: r
Age Cell Demographics of Target vs. Market: e HHI of Target vs. Market:
SR s e
who Work FULL-TIME in PROTECT IVE SERVICE Jobs musA <$35K HHI
$35K-$50K HHI
$50K-$75K HHI
: ) $75K-$100K HHI
' $100K-$150K HHI 34.6%
T 9.0% )
6.1% 6.4% = 1% . $150K-$250K HHl el
ﬂ 89 1.1% $250K+ HHI
18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70+
# who Work FULL-TIME in PROTECTIVE SERVICE Jobs H USA Avg I $102,894 389,767

USA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 83
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Oct23 USA Prajection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908

[(Detailed occupation codes: Protective Service AND Employment status: Employed full-time (35 hours or more))]



INSTALLATION, 1.% or 2,674,073 of USA Adults 18 or older Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs.

MAINT & REPAIR

Typical Adults 18 or older who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs are 44.9 years old
(7.% younger than average) and have a $90,114 (.4% higher than average) annual household income.

@ Percent of Market: Adults 18 or older **Gender of Target vs. Market: Adults 18 or older
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[(Detailed occupation codes: Installation, Maintenance, and Repair Workers AND Employment status: Employed full-time (35 hours or more))]




2.9% or 7,486,706 of USA Adults 18 or older Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs.
Adults 18 or older who Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs are 66.8% less likely
to be a college graduate, 99.1% more likely to work full-time, 19.6% less likely to be married, 40.1% more
likely to be a parent of 1 or more children under

TRANSPORTATION,

MATERIAL MOVING
& WAREHOUSE
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[(Detailed occupation codes: Transportation and Material Moving AND Employment status: Employed full-time (35 hours or more))]

38.1%



1.3% or 3,522,537 of USA Adults 18 or older Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs.
CONSTRUCTION Adults 18 or older who Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs are 66.3% less likely to be a

WORKERS college graduate, 99.1% more likely to work full-time, 13.3% less likely to be married, 41.3% more likely to
be a parent of 1 or more children under 18.
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[(Detailed occupation codes: Construction and Extraction AND Employment status: Employed full-time (35 hours or more))]



FOOD PREP
& SERVING

1.1% or 2,795,375 of USA Adults 18 or older Work FULL-TIME in FOOD PREP & SERVING Jobs.

Adults 18 or older who Work FULL-TIME in FOOD PREP & SERVING Jobs are 55.5% less likely to be a college

graduate, 99.1% more likely to work full-time, 59.3% less likely to be married, 48.7% less likely to be a
parent of 1 or more children under 18.
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PROTECTIVE

SERVICE

parent of 1 or more children under 18.

iy,

* 2 Education Levels: Adults 18 or older Employment: Adults 18 or older
Some High School or Less (not graduate) ﬂ%S.l% Employed Full-Time or Part-Time 100.0%
High School Graduate (12th grade or GED) Employed Full-Time (35 hours or more) 100.0%
Some College Credit (no degree) Employed Part-Time (less than 35 hours) 0%
Associate's Degree (AA, AS, etc.) White Collar
College Graduate (4 year college) it Blue Collar —
Postgraduate Degree Work From Home (most of the time or always) %
who Work FULL-TIME in PROTECTIVE SERVICE Jobs mUSA who Work FULL-TIME in PROTECTIVE SERVICE Jobs musA

1.% or 2,730,709 of USA Adults 18 or older Work FULL-TIME in PROTECTIVE SERVICE Jobs.
Adults 18 or older who Work FULL-TIME in PROTECTIVE SERVICE Jobs are 25.% more likely to be a college
graduate, 99.1% more likely to work full-time, 2.1% less likely to be married, 78.1% more likely to be a

A
O| )Marita! Status: Adults 18 or older

40.6%

Single, Never Married 31.0%

Married ULzt

51.1%

H‘

Legally Separated Il;gf
- (+]

Divorced
1.4%

I s5.0%

6.9%
LGBTQ+ (net) - 6.6%

Widowed

who Work FULL-TIME in PROTECTIVE SERVICE Jobs mUSA

Top-20 Occupations: Adults 18 or older Entrepreneurs/Military Experience
9.3%
5.6% 5.6% 10807.5%  8.1% 6.6
small Business Self-Employed Current or Former
Owner Military Service
18.7%
9.7%
o'm' 0. 0057 0.058%% 00507 00 0053%% 0,033 00PN 0029% 00 5% 0% 00N 00T 00ATE 0% T% | 2% 000.2% 00 2% 0.0.2%
| [ — — — — — — — J— R J— J— J— | J—
& & & & & & 6 & g & & & & & & o & & & &
& (\/&é& 6$Q [992?0 dqe@.b (g,@‘b \@a" (\b& :’é“ .@5‘6 @é:u b"’es‘ Qb‘w é}& 3 ‘ob‘p q'-#-@e} ) z"ibq$ \F \ Clhd‘-
& @OL @'k b“'& é&q‘& &‘&3 {?e@e ‘;bbb Q&a @&..,o qﬁ'% ‘b@ Q r & K it P _&?‘ R 5&@ o eﬂé
& & & & 3 & & & N o & & < & & &
& o G < £ 43 & o & RS = & & o o
va- &é\ ] i & '5°0¢ & ¢ (Pb 3 q"‘# s-»oe, Q')“ v(@i@ 559 :fés é&\ 'BQL?‘
F X e I3 F S < & &
4 Eid = & P < + oF ~ © o
& 3 & RS & Nl
A & & ra o
o & \\":P
& ' &
who Work FULL-TIME in PROTECTIVE SERVICE Jobs mUSA
USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 83

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Oct23 USA Projection

114t 8| Stage in Life: Adults 18 or older

48.4%

Parent of 1 or more Children under 18

I 27.2%

6.2%
I 0.9%

4.3%
M 5.9%
10.8%
I 10.5%

Parent of 1 or more Children Age 6- 11 N 14.5% 26.3%
' 0

26.0%
I 15.6%

5.0%
6.1%

Working Mothers
Parent of 1 or more Children Under Age 2

Parent of 1 or more Children Age 2-5

Parent of 1 or more Children Age 12 - 17

Parent of 1 or more Children in College m

. 8.3%
Grandparent of 1 or more Children under 18 I 251
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[(Detailed occupation codes: Protective Service AND Employment status: Employed full-time (35 hours or more))]



INSTALLATION,

MAINT & REPAIR

to be a parent of 1 or more children under

1.% or 2,674,073 of USA Adults 18 or older Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs.
Adults 18 or older who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs are 90.5% less likely to be
a college graduate, 99.1% more likely to work full-time, 23.9% more likely to be married, 54.3% more likely

D = <@
. s = . . .
i .f.f Education Levels: Adults 18 or older skss. | Employment: Adults 18 or older |( \l ) Marital Status: Adults 18 or older
\..k.:..
. 6.6% . ) 100.0% . . 21.1%
Some High School or Less {not graduate) B 5.1% Employed Full-Time or Part-Time 65.0% Single, Never Married 31.0%
. 58.0% . 100.0% . 63.3%
High School Graduate (12th grade or GED) e Employed Full-Time (35 hours or more) 50.2% Married 51.1%
Some College Credit (no degree) Employed Part-Time (less than 35 hours) &0% Legally Separated Iig:
. 16.0% . 0.0% . 12.1%
! White Coll
Associate's Degree (AA, AS, etc.) ite Collar 45.6% Divorced [ 10,
2.4% 100.0% . 0.0%
Blue Coll
College Graduate (4 year college) 22 8% ue Collar 104 Widowed B s5.0%
1.2% . 0.0% 0.6%
Postgraduate Degree Work From Home (most of the time or always) LGBTQ+ (net) - 6.6%
who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs mUSA who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs mUSA who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs mUSA
.f%i Top-20 Occupations: Adults 18 or older Entrepreneurs/Military Experience LAY ’M‘ Stage in Life: Adults 18 or older
13.9% 100.0%
10.9%
5.6% 7.5% 10-1% g6y Parent of 1 or more Children under 18 . 272 42.0%
0.0%
small Business Self-Employed  Current or Former Working Mothers _ 9.4%
Owner Military Service
Parent of 1 or more Children Under Age 2 B 5.0 16.4%
18.7% : 0.8%
2.7% ’ ) .8
om' 0 0.0%2% 002 %% 005" 0.0:87% 003%% 0.038%% 0.033% 0.0529% 0052 5% 0.0%22% 0.039% 00¥LT% 0.0%07% 0.03T% 0.0%12% 0.0%2% 0.0%2% 1.2% Parent of 1 or more Children Age 2- 5 B 10.5%
- T . 17.9%
& & & & & > oo A & > & & & & & & 5 & Parent of 1 or more Children Age 6- 11 I
d o‘ffb Qﬂqo .9’&@ & ¢ (f&" @@6&\ @630 b"é“ «@5& \&“’6\ b"éi\ oby o}&é @*“é\ & 4 z"éﬁ ;f*f & < ‘qﬂ"& 14.4%
& @-@" & & & & & ifék ‘;ﬁb bxp .g.é\ q#? @“"\ N & @-& 5&* g& Qﬁé Parent of 1 or more Children Age 12 - 17 27.2%
§é4 Q.e# p 4@(" ‘-§‘5 éb\‘@ P @@ G@@ \d‘“’ && 4 I R & fo & ,zé‘? ‘s‘é\b & B 15.6%
& nd " or
g} *\b‘" 5 & & o §6§° s S . :qu‘ ,*wq‘f &\s’o" q'ff &#6“ ?(55" L&'ﬁ ‘#@“P é@f& Parent of 1 or more Children in College . E?l.?‘é%
& & o & & © §
& Qg,’* \&&@9 & 0\@@\“‘9 Grandparent of 1 or more Children under 18 _18'23“,:1%
& ' <
who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs u USA who Werk FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs mUSA
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[(Detailed occupation codes: Installation, Maintenance, and Repair Workers AND Employment status: Employed full-time (35 hours or more))]




TRANSPORTATION, 2.9% or 7,486,706 of USA Adults 18 or older Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs,
Adults 18 or older who Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs are 16.2% less likely

A Lot e to own their home, 3.8% more likely to own a higher valued home, 11.6% less likely to have a single-family
& WAREHOUSE .
home, 2.8% more likely to have a dog.

Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older ‘&rPets in Home: Adults 18 or older

53.8% 34.3%

Single Family House (unattached) ”
Own a Dog
7.9% EER

Townhouse or attached Home
B 0%

39.8%
o 5.8% 20.4%
Condominium . Own a Cat
6.7% 20.7%
8.8%
30.3%

4.7% 4.5% 5.6%

2,980,208 [R5 %rp] 354,241 416,038 PEN R
Rent Other Own Second Home Mobile Home or Manufactured 1.5%

Apartment
P 19.2% 41%

Own other type of Pet

or Real Estate Home I 2.5%
Property "

who Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs W USA

who Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs mUSA ‘who Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs mUSA

" Home Loans: Adults 18 or older

$Z4 Value of Owned Home: Adults 18 or older

Average Value of Owned Home:

who Work FULL-TIME in TRANSPORT/MTL MVG &...

UsA 5412507

8.6%
6.7% 8.2% 6.6%
8.3% 8.8%
6.2%
14,360,13 10,757,495 15,330,13 14,215,457 11,492,663
<$150K S150K-5200K  S200K-$250K  $250K-$300K  S300K-$350K  $350K-$500K  $500K-$750K S$750K-$1M S1VH Home Mortgage Refinanced Home Equity Own
) Home Mortgage Loan/Home Home/Property
m who Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs mUSA :
Improvement  Outright (No
USA USA Projection Scarborough R2 2023: lan23-0ct23 Qual Intab 170 Loan Mortgages)
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CONSTRUCTION
WORKERS

1.3% or 3,522,537 of USA Adults 18 or older Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs.
Adults 18 or older who Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs are 7.6% less likely to own

their home, 26.6% more likely to own a lower valued home, 6.1% less likely to have a single-family home,
1.1% more likely to have a dog.

mﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older

L ]
Own/Rent/Other: Adults 18 or older
57.1%
Single Family House (unattached) . 33.7%
60.9% Own a Dog
0,
15.8% 33.3%
Townhouse or attached Home - 9.4%
37.1%
1.3% 29.6%
Condominium Own a Cat
6.7%
. 20.7%
8.8% 20.6%
1.8% 4.5% 2.8% Apartment 10.2%
FENTRE"S 76,575,772 RN PRCURN 11,841,262 JENNCTPLL BN 23,072,236 = 10.2%
Rent Other Own Second Home Mobile Home or Manufactured 5.2% Own other type of Pet
or Real Estate Home I 2.5%
Property
who Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs mUSA who Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs musA who Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs mUSA
-
¢Z4l Value of Owned Home: Adults 18 or older Wk Home Loans: Adults 18 or older
Average Value of Owned Home:
whao Work FULL-TIME in CONSTRUCTION & EXTRACTION...
usa
8.2%
6.6%
8.8%
Q,
10,757,494 15,330,13 1,078 ] ﬂm
<$150K S150K-S200K  $200K-$250K  $250K-$300K  $300K-$350K  $350K-$500K  $500K-$750K S750K-51M S1vH+ Home Mortgage Refinanced Home Equity Own
® who Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs mUSA Home Mortgage I;o:rl;i:;n;:t H:}“J;{;’:F{’:]:V
USA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 98 Loan Mortgages)
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[(Detailed occupation codes: Construction and Extraction AND Employment status: Employed full-time (35 hours or more))]



1.1% or 2,795,375 of USA Adults 18 or older Work FULL-TIME in FOOD PREP & SERVING Jobs.
Adults 18 or older who Work FULL-TIME in FOOD PREP & SERVING Jobs are 40.5% less likely to own their

home, 35.1% more likely to own a lower valued home, 33.2% less likely to have a single-family home, 6.2%
less likely to have a dog.

. Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4, {™ Pets in Home: Adults 18 or older

Single Family House (unattached)

6.1%
Townhouse or attached Home l 9

L. 7.6%
Condominium 6 Own a Cat

8.8%
4-9% Apartment E
VLIRS 11501262} J

Own Second Home Mobile Home or Manufactured F 10.4%
2.5

60.9% Own a Dog

Own other type of Pet

or Real Estate Home 5%
Property
wwho Work FULL-TIME in FOOD PREP & SERVING Jobs mUSA wwho Work FULL-TIME in FOOD PREP & SERVING lobs muUsA = who Work FULL-TIME in FOOD PREP & SERVING Jobs mUSA

Home Loans: Adults 18 or older

Z? Value of Owned Home: Adults 18 or older

Average Value of Owned Home:
who Work FULL-TIME in FOOD PREP & SERVING Jobs

UsA 5412,507

0,
6.2% 8.8% EERTE 9-2% 10.6%
SELEL 15,330,135V 7 -8 5, 954,86 15,445,34:

1,9% Ry

<$150K $150K-5200K  $200K-$250K  $250K-$300K  $300K-$350K  $350K-$500K  $500K-$750K S$750K-51M Home Mortgage Refinanced Home Equity Own
= who Work FULL-TIME in FOOD PREP & SERVING Jobs mUSA Home Mortgage ~ Loan/Home Hume{Pmperty
Improvement  Outright (No
UsA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 74 Loan Mortgages)
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[(Detailed occupation codes: Food Preparation and Serving AND Employment status: Employed full-time (35 hours or more))]



1.% or 2,730,709 of USA Adults 18 or older Work FULL-TIME in PROTECTIVE SERVICE Jobs,
PROTECTIVE Adults 18 or older who Work FULL-TIME in PROTECTIVE SERVICE Jobs are 17.6% more likely to own their

SERVICE home, 4.4% more likely to own a lower valued home, 20.3% more likely to have a single-family home, 10.1%
more likely to have a dog.

m Own/Rent/Other: Adults 18 or older ﬂ%m Type of Home: Adults 18 or older 4{® Pets in Home: Adults 18 or older

73.2%

77.8% Single Family House (unattached) ° 36.7%
Own a Dog

9.0% EER
Townhouse or attached Home
B oax

. 4.4% 26.1%
Condominium . 6.7% Own a Cat
: 20.7%
8.8% 13.4%
1.8% 4.5% 5.0% Apartment s
2,124,156 [RER LGS 49,453, 137,518 EENZRET = 13.0%
Own Other Own Second Home Mobile Home or Manufactured = 0.0% Own other type of Pet
or Real Estate Home I 2.5% 7.5%
Property "
who Work FULL-TIME in PROTECTIVE SERVICE Jobs mUSA who Work FULL-TIME in PROTECTIVE SERVICE Jobs mUSA who Work FULL-TIME in PROTECTIVE SERVICE Jobs mUSA

$Z4 Value of Owned Home: Adults 18 or older Home Loans: Adults 18 or older

Average Value of Owned Home:

who Work FULL-TIME in PROTECTIVE SERVICE Jobs

UsA 5412,507

8.2% 6.8% 6.6%
5.0%

10.6%

o 9.2% :
6.2%

14,360,13' 10,757,490 ), 15,994,86" 18,445,34

11,492,663

<$150K S150K-$200K  $200K-$250K  $250K-$300K  $300K-$350K  $350K-$500K  $500K-$750K $750K-51M S1VH Home Mortgage Refinanced Home Equity Own
Home Mortgage Loan/Home Home/Property
Improvement  Outright (No
Loan Mortgages)

m who Work FULL-TIME in PROTECTIVE SERVICE Jobs mUSA
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[(Detailed occupation codes: Protective Service AND Employment status: Employed full-time (35 hours or more))]



1.% or 2,674,073 of USA Adults 18 or older Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs.
INSTALLATION, Adults 18 or older who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs are 4.1% more likely to own

MAINT & REPAIR their home, .1% more likely to own a lower valued home, 14.4% more likely to have a single-family home,
30.% less likely to have a dog.

m Own/Rent/Other: Adults 18 or older m%m Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older

Single Family House (unattached)
60.9% Own a Dog

Townhouse or attached Home 4.8%
9.4%

condomini 1.4% ownac
onaominium
6.7% 'wn a Cat

7.0% 88%
3.5% 4.5% Apartment »
19.2% 0.4%

Other Own Second Home Mobile Home or Manufactured 0.0% Own other type of Pet
or Real Estate Home 2.5%
Property
mwho Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs m USA = who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs mUSA = who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR 1obs mUSA

f[? Value of Owned Home: Adults 18 or older w g Home Loans: Adults 18 or older

Average Value of Owned Home:

who Work FULL-TIME in INSTALLATION, MAINT. &...

usa 5412,507

9.5%

8.2%

8.8% 9.2%

8.3%

14,360,13! 15,330,13 15,994,86

12.3%
8%
10,757,494 24,253,758) 11,359,804

<$150K S150K-S200K  $200K-$250K  $250K-$300K  $300K-$350K  $350K-$500K  $500K-$750K $750K-51M S1vH+ Home Mortgage Refinanced Home Equity Own

Home Mortgage Loan/Home Home/Property

Improvement  Outright (No
Loan Mortgages)
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[(Detailed occupation codes: Installation, Maintenance, and Repair Workers AND Employment status: Employed full-time (35 hours or more))]



2.9% or 7,486,706 of USA Adults 18 or older Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs.
- i 0,
MATERIAL MOVING édults 18 or older who W.ork FU.LL TIME in TRAT\IJSPORT/MTL MVG & WAREHOUS.E Jobs are 10.7/6.|ess
likely to look up D-I-Y advice online, 17.6% less likely to always vote in local elections, 21.9% less likely to

& WAREHOUSE belong to a gym, 5.1% more likely to fly domestic p

TRANSPORTATION,

_Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
84.3%
53.5%)
|49.0%)|
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M:.algzl;:::g informati |Mwm\:; £ ad f\{'ismiall ‘;emmﬁ:n Ganden 1d Inf i Beauty ideas Post spirituality class Development {R;m:\: Invite I\t cuul} ;s‘:nna;ﬁ;; Family ad se f.ocafEfecnons:Afways -ﬂ-
e s etc) Local Elections: Sometimes
® who Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs HUSA mwho Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs mUsA
<
@ _&Top-go past 12-months Active Lifestyle Activites: Adults 18 or older au Past 12-months Domestic Airline Trips: Adults 18 or older
: 16.3%
Rl 1 507,235 15.8%
: 26.5%
2trips TR 193 15.3%
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Z.1% Avg. # Domestic Flights:
10, 9% |
18.3%| 37.0%) - oan
_ﬂ sl el
Grilling-  lawncare Gadening  Bicyding  Swimming  Volunteer Hiking - Jogging - Bowling Sewing - Belongto  Camping Fishing GmupFlmm Yoga- Pilates  adult Basketball Caregiverof Competitive  Follow a Tennis  Snow Skiing-  Football Softball - Organized Hunting
ourdoor (Flowersor work Backpacking  Rumning crafts Health club or continuing Aging Parent video Gaming weight Loss snowboarding Baseball Road Rate
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[(Detailed occupation codes: Transportation and Material Moving AND Employment status: Employed full-time (35 hours or more))]



1.3% or 3,522,537 of USA Adults 18 or older Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs.
CONSTRUCTION Adults 18 or older who Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs are 19.1% more likely to

WORKERS look up D-I-Y advice online, 34.8% less likely to always vote in local elections, 18.5% less likely to belong to
a gym, 12.2% less likely to fly domestic past

}"op-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older

84.3%
d h
29.0%| 48, 7%

Registered to Vote Democrat / Lean publican / Lean d dent / None

P
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Presidential Elections: Sometimes oy
16.5%| T, H -
il - P -
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Statewide Elections: Sometimes
Redpes/ Health Restaurant Do-lt-Yourself Online Phone  Medical Home / Fitness/Diest  Apparel/ JobSearch/  Religion/  Take Online career Education  Genealogy Electronic  Homework Photography Parenting/ Online Dating —
meal Planning Information Iinformation/  Advice [videocall services/ Gamenideas Information Beauty ideas Postresume  spirituality classes  Development  (Research Invite [¥ouorvour (snapfish, Familyadvice service LacafEfecl‘ims'Afways __m
Suggestions Reviews [Skype,  Information Schools, child's)  Shutterly, - 48.2%
FaceTime, Application, etc) Local Elections: Sometimes
ete) Finandng) 32.3%
® who Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs mUSA #who Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs mUSA

C
@ ﬁTop-SO past 12-months Active Lifestyle Activites: Adults 18 or older ak Past 12-months Domestic Airline Trips: Adults 18 or older
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I
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10+ trips m&f 2.1% Flew Domestic past year: 57.1%
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a.1% 5% 3.7%
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[(Detailed occupation codes: Construction and Extraction AND Employment status: Employed full-time (35 hours or more))]



1.1% or 2,795,375 of USA Adults 18 or older Work FULL-TIME in FOOD PREP & SERVING Jobs.
Adults 18 or older who Work FULL-TIME in FOOD PREP & SERVING Jobs are 7.1% less likely to look up D-I-Y
advice online, 33.4% less likely to always vote in local elections, 44.8% more likely to belong to a gym, 3.7%

more likely to fly domestic past yr.

}"op-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older

[+)

53.5%)
49, 0% 48, 7%
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po P Local Elections: Sometimes 39
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[(Detailed occupation codes: Food Preparation and Serving AND Employment status: Employed full-time (35 hours or more))]




PROTECTIVE

SERVICE

1.% or 2,730,709 of USA Adults 18 or older Work FULL-TIME in PROTECTIVE SERVICE Jobs.
Adults 18 or older who Work FULL-TIME in PROTECTIVE SERVICE Jobs are 3.6% more likely to look up D-I-Y
advice online, 9.% more likely to always vote in local elections, 59.7% more likely to belong to a gym,

16.8% more likely to fly domestic past yr.

hTop-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

i

41.4%)|
137.2%)|
16.0%} 21

al Activity: Adults 18 or older

45.7% 27.3%

Democrat / Lean publican / Lean dependent / None
Democrat Republican of These
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(In District of Residence)
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75.6%

Statewide Elections: Always
Statewide Elections: Sometimes
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meal Planning information information f/  Advice f video call  services/ Ganlenideas informadon Beauty ideas Postresume  Spirituality classes  Development  (Research Invite Youoryour (Snapfish, Familyadvice  service - .
Sugzestions Reviews [skype,  Information Schools, child*s} Shutte fly, Local Elections: Always
FaceTime, Application, ) Local Elections: Sometimes 35 3%
etc) Finanding)
M who Work FULL-TIME in PROTECTIVE SERVICE Jobs B USA u who Work FULL-TIME in PROTECTIVE SERVICE Jobs mUSA
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@&Topéo past 12-months Active Lifestyle Activites: Adults 18 or older

50.1%| 9.1%

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  jsA jan23-Oct23 USA Projection

Vi

1 trip
2 trips
3 trips
4 trips

59 trips

Gilling-  lawncare Gardening  Bicyding  Swimming  Voluntesr Hiking - Jogging - Bowling sewing - Belongto camping Fishing Gmup Fitness Yoga-pilates  aduh Basketball caregiverof Competitive
outdoor [Flowersor waork Backpacking  Running Crafts  Health Club or Ccontinuing Aging Parent Video Gaming Weight Loss snowboarding Baseball Road Race
Cooking Vegetables) Gym Education or Relative Progmm (5K,
Marathon,
¥ who Work FULL-TIME in PROTECTIVE SERVICE Jobs HUSA etc)
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W Past 12-months Domestic Airline Trips: Adults 18 or older

41,507,235 15.8%
12.8%

40,006,193 15.3%

21,385,879

F 14.0%

16,789,064 6.4%

24,458,138 9.3%

1 s ml-g% Flew Domestic past year:
il s 2.1% Avg. # D ic Flights: ISR ENEY
13.0%
10.0%

41%

softball -

soccer Football organized

Hunting

Follow Tennis  snow skiing -

Qual Intab 9,908

[(Detailed occupation codes: Protective Service AND Employment status: Employed full-time (35 hours or more))]



INSTALLATION,

MAINT & REPAIR

‘_Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older

1.% or 2,674,073 of USA Adults 18 or older Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs.
Adults 18 or older who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs are 11.5% more likely to
look up D-I-Y advice online, 8.% more likely to always vote in local elections, 37.9% less likely to belong to
a gym, 6.1% less likely to fly domestic pas

Political Activity: Adults 18 or older

"

37.2%
16.5% 5
= drl 14.0%| 10.2%| —
e R e

84.3%

Registered toVote Democrat / Lean publican / Lean Independent / None
(In District of Residence) Democrat Republican of These

Presidential Elections: Always

Presidential Elections: Sometimes grys

Statewide Elections: Always

Statewide Elections: Sometimes L

I

Redpes/ Health Restaurant Do-lt-Yourself Online Phone  Medical Home / Fitness/Diet  Apparel/ JobSearch/ Religion/  Take Online Career Education  Genealegy  Electronic Homeweork Photography Parenting/ Online Dating
Meal Planning Information Information /  Advice  fvideo call  Services/ Garden ideas Information Beauty ideas Postresume  Spirituality Classes  Development  (Research Invite (fouoryour (snapfish, Familyadvice Service - .
Sugzestions Reviews [Skyps,  Information Schools, child*s} Shutte fly, Local Elections: Always
FaceTime, Application, ) Local Elections: Sometimes
et} Finanding)
B who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs HUSA = who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs mUSA

«
@&Topao past 12-months Active Lifestyle Activites: Adults 18 or older

50.1%| 9.1%
]

17.0%
Boating

15.3%|
Class

Golf

Yoga-pilates  aduk

% Past 12-months Domestic Airline Trips: Adults 18 or older

3 trips 8.2%
4 trips 6.4%
toruivs 5T 1 oA gl

#

11% 3

gasketball  Camgiverof competitive  Followa soccer Tennis  snowskiing-  Football  Softball-  Organized  Hunting

Gilling-  lawncare Gadening  Bicyding  Swimming  Volunteer  Hiking - Jogging - Bowling sewing-  Belongto  Camping Fishing  Group Fithess
Outdoor (Flowersor Work  Backpacking  Runming Crfts  Heslth Club or Continuing Aging Parent Video Gaming Weight Loss Snowboarding Basehall  Road Race
Cooking Vegetables) sym Education or Relative Progam 5%,
Marathon,
Hwho Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs HUSA etc)
USsA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual intab 68
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[(Detailed occupation codes: Installation, Maintenance, and Repair Workers AND Employment status: Employed full-time (35 hours or more))]



TRANSPORTATION,

MATERIAL MOVING
& WAREHOUSE

Past 30-days QSR Users: Adults 18 or older

1me

%

2 times

Jpga

3 times

4 times

5 times

20.7%
10times or more 18.5%

® who Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs

6-9times

Total Aggritgéﬂy QSR Users: Avg. Monthly QSR Meals:

88.6%

_ R - “

mUsA

Casinos past yr., 105.4% more likely to smoke cigarettes.

2.9% or 7,486,706 of USA Adults 18 or older Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs.
Adults 18 or older who Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs are 4.% more likely
to use QSRs past mo., 6.3% less likely to use Sit-Down Restaurants past mo., 31.4% more likely to use

[ ] 1time

15.8%

16.1%
13.4%

2 times
3 times

4 times

10.0%
10 times or more F

 who Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs

Total Monthly Sit-Down Restaurant Users:
71.9% 76.8%

5times

6 - 9 times

HUSA
Avg. Monthly Sit-Down Restaurant Meals:

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

Top-10 Cuisines: Adults 18 or older

'Sit-Down Restaurants Used Past 30-days)

. 18,13
2453
Pizza

coffee Indian / nakian Bagel/  Wings/
House / Thai / Donut/  Burgers /
Coffee Bar  Other Bakery  Sports Bar
Asian

Mexican

chinese Upscale Steakhouse

mwho Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Work FULL-TIME in TRANSPORT/MTL MVG &... 34.3%

(T2 51,814,293 19.8%

Drank Past 30-days: Adults 18 or older

Liquoer

Any Type of Beer

Wine

Domestic Regular Beer

Past 12 months Casino Activities: Adults 18 or older

,022 U /0

248 8.1%

3 « 370
16,209,818 6.2%

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Bar / Nightclub

Domestic Light Beer Stage Show / Concert
J— Oy spors s g 5% 30.6%
Microbrew / Craft Beer &ﬁs?ﬁ) 9% i Other Gambling H%S.Q% 80,349,314
52.4%
Spa m,?% Casinos visited past 12 months: Yes
m who Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs mUSA = who Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs HUSA
USA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual intab 170

All Graphs and HBIA! Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. Alf rights reserved.
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Used Past 30-days: Adults 18 or older

5.2%

13,514,774

36,684,087

22,786,532

Marijuana / Cannabis Cigarettes Vape

uwho Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs mUSA

9,908

[(Detailed occupation codes: Transportation and Material Moving AND Employment status: Employed full-time (35 hours or more))]



CONSTRUCTION
WORKERS

Past 30-days QSR Users: Adults 18 or older
Sl e

® who Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs HmUSA

Total Monthly QSR Users: Avg. Monthly QSR Meals:
84.1%

88.6%

yr., 21.7% more likely to smoke cigarettes.

1.3% or 3,522,537 of USA Adults 18 or older Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs.
Adults 18 or older who Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs are 5.% less likely to use
QSRs past mo., 9.2% more likely to use Sit-Down Restaurants past mo., 6.1% more likely to use Casinos past

1time

2 times

3 times

4 times

10.0%

5 times

6-9times

10times or more tal

83.9%

_ 201,275,400

76.8%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
L

16.1%

13.4%

= who Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

15.8%

mUSA

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

i 53,58
1.3
Mexican Pizza

Coffee Indian /
B who Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs

h

Upscale Steakhouse

.
Bagel /

chinese iaian Wings /

House / Thai / Donut/ Burgers/
Coffee Bar  Other Bakery Sports Bar
Asian

mUSA
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Work FULL-TIME in CONSTRUCTION &... 19.6%

L0 51,814,293 19.8%

Drank Past 30-days: Adults 18 or older

Liquor
Any Type of Beer

Wine

88,514,172 33.8%

60,406,513 23.0%

5 361 22.1%
, yii)

Domestic Regular Beer

Domestic Light Beer

Slot Machines  preryer

Table Games (Craps, Poker, etc.)
Upacale Restaurant
Bar / Nightclub

Imported Beer - v Sports Betting m 5.3%
Microbrew / Craft Beer 9}%69% ' Other Gambling 1 1167?)2
Spa et ' 70
® who Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs mUSA m who Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs
USA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 98
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Past 12 months Casino Activities: Adults 18 or older

Scarborough R2 2023: Jan23-Oct23

23.2%

30.6%

80,349,314

Casinos visited past 12 months: Yes

B USA

Used Past 30-days: Adults 18 or older

5.2%

22,786,532

13,514,774

Marijuana / Cannabis

Cigarettes

Qual Intab 9908

= who Work FULL-TIME in CONSTRUCTION & EXTRACTION lobs

[(Detailed occupation codes: Construction and Extraction AND Employment status: Employed full-time (35 hours or more))]



Past

Total Monthly QSR Users:
83.9%

30-days QSR Users: Adults 18 or older
1 time
26mes R
3 times
4 times
5 times
59 times |
10times or more

® who Work FULL-TIME in FOOD PREP & SERVING Jobs muUsA

Avg. Monthly QSR Meals:

88.6%

Adults 18 or older who Work FULL-TIME in FOOD PREP & SERVING J

more likely to smoke cigarettes.

1.1% or 2,795,375 of USA Adults 18 or older Work FULL-TIME in FOOD PREP & SERVING Jobs.

mo., 17.4% less likely to use Sit-Down Restaurants past mo., 28.4% more likely to use Casinos past yr., 90.7%

obs are 5.3% less likely to use QSRs past

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
L

1time

15.8%

16.1%
13.4%

2 times
3 times

4 times

10.0%
10times or more ‘ﬂ

= who Work FULL-TIME in FOOD PREP & SERVING Jobs m USA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

s o - “

5 times

6-9times

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

24,83
Mexican  Pizza

= who Work FULL-TIME in FOOD PREP & SERVING Jobs

Chinese  Coffee  Indian/ itoian  Bagel/ Wings/ Upscale Steakhouse
House/  Thaif Donut/  Burgers/
Coffee Bar  Other Bakery Sports Bar
Asian

B USA
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Work FULL-TIME in FOOD PREP & SERVING Jobs 38.9%

vsa B 19.8%

Drank Past 30-days: Adults 18 or older

Any Type of Beer

Domest:i

Domestic Light Beer

Liquor

Wine

ic Regular Beer

57,883,361 22.1%
56,101,639 21.4%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

60,752,935 23.2%

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Bar [ Nightclub gty

16,209,818 N

Stage Show / Concert

Imported Beer - v Sports Betting E% 3.2% 30.6%
: 9.9% : 4.2%
Microbrew / Craft Beer 10.9% ' Other Gambling Fl.?% 80,349,314
Spa 113.9% . L.
P 1.7% Casinos visited past 12 months: Yes
® who Work FULL-TIME in FOOD PREP & SERVING Jobs mUSA  who Work FULL-TIME in FOOD PREP & SERVING Jobs B USA
USA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 74
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Used Past 30-days: Adults 18 or older

8.7%
5.2%

13,514,774

22,786,532

Marijuana / Cannabis

Cigarettes

mwho Work FULL-TIME in FOOD PREP & SERVING Jobs

9,908

[(Detailed occupation codes: Food Preparation and Serving AND Employment status: Employed full-time (35 hours or more))]



PROTECTIVE

SERVICE

Past 30-days QSR Users: Adults 18 or older

1time

e
2 times

3 times

8.3%

10.3%
.5%

4 times

5 times

6-9times

20.7%
18.5%

® who Work FULL-TIME in PROTECTIVE SERVICE Jobs

10times or more

HmUSA

Avg. Monthly QSR Meals:

Total Monthly QSR Users:
93.0% 88.6%

_ 232,201,120

mo., 6.3% more likely to use Sit-Down Restaurants past mo., 29.5%
39.7% less likely to smoke cigarettes.

1.% or 2,730,709 of USA Adults 18 or older Work FULL-TIME in PROTECTIVE SERVICE Jobs.
Adults 18 or older who Work FULL-TIME in PROTECTIVE SERVICE Jobs are 5.1% more likely to use QSRs past

more likely to use Casinos past yr,,

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time 15.8%

2 times

3 times

4 times

5times

6 - 9 times

10times or more

5.1%
B who Work FULL-TIME in PROTECTIVE SERVICE Jobs

Total Monthly Sit-Down Restaurant Users:
81.6%

HUSA
Avg. Monthly Sit-Down Restaurant Meals:

76.8%

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

53,53
15.53 b2 o

Mexican  Pizza  Chinese  Coffee  Indian/  Makian  Bagel/ Wings/ Upscale Steakhouse
House/  Thaif Donut/  Burgers /
Coffee Bar  Other Bakery Sports Bar
Asian
mwho Work FULL-TIME in PROTECTIVE SERVICE Jobs mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Work FULL-TIME in PROTECTIVE SERVICE Jobs 29.5%

usA 19.8%

51,814,293

Drank Past 30-days: Adults 18 or older

Liquoer

Any Type of Beer

Wine
Domestic Regular Beer

Domestic Light Beer

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

60,752,935

23,667,022 9.0%

21,319,248 8,1%
3,1%
16,209,818 6.2%

23.2%
Table Games (Craps, Poker, etc.)

Upscale Restaurant
Bar / Nightclub

Stage Show / Concert

Used Past 30-days: Adults 18 or older

14.0%

36,684,087

22,786,532

Marijuana / Cannabis Cigarettes

Imported Beer - v Sports Betting ,51—11%3 30.6%
: 15.1 P 208723%
Microbrew / Craft Beer 9% | | Other Gambling !E 1.7% 80,340,314
L G1T %
Spa & 1.7% Casinos visited past 12 months: Yes
u who Work FULL-TIME in PROTECTIVE SERVICE Jobs HUSA = who Work FULL-TIME in PROTECTIVE SERVICE Jobs mUSA
USA USA Projection Scarborough R2 2023: Jan23-0Oct23 Qual intab 83
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[(Detailed occupation codes: Protective Service AND Employment status: Employed full-time (35 hours or more))]

= who Work FULL-TIME in PROTECTIVE SERVICE lobs

9,908



INSTALLATION,

MAINT & REPAIR

30-days QSR Users: Adults 18 or older

Past

1time

8.3%

2 times
3 times mm
sumes | ———
5 times %

%
10times or more

18.5%

m who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs W USA

Total Agggtgé:ly QSR Users: Avg. Monthly QSR Meals:

88.6%

_ R - “

yr., 129.2% more likely to smoke cigarettes

1.% or 2,674,073 of USA Adults 18 or older Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs.
Adults 18 or older who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs are 6.3% more likely to use
QSRs past mo., 7.1% more likely to use Sit-Down Restaurants past mo., 12.7% less likely to use Casinos past

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1 time

15.8%

2 times

16.1

%

3 times

4 times

5times

6 - 9 times

10times or more

|

B who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs HUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

82.2% 76.8%
s Y

Top-10 Cuisines: Adults 18 or older

'Sit-Down R urants Used Past 30-days)
| I
Pizza

18,13

Mexican chinese  Coffee  indian/  imkion  Bagel/ Wings/ Upscale Steakhouse
House/  Thaif Donut [ Burgers /
Coffee Bar  Other Bakery Sports Bar
Asian

mwho Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Work FULL-TIVIE in INSTALLATION, MAINT. &... 11.3%

(T2 51,814,293 19.8%

Drank Past 30-days: Adults 18 or older
%0

Liquoer

Any Type of Beer

Wine
Domestic Regular Beer

Domestic Light Beer

Past 12 months Casino Activities: Adults 18 or older

s '

16,209, 6.2%
1.8%

Slot Machines

Table Games (Craps, Poker, etc.)

Upscale Restaurant
Bar / Nightclub

Stage Show / Concert 30.6%

Used Past 30-days: Adults 18 or older

Imported Beer - D, 4 Sports Betting ﬁ_ 3.2%
. 3 P . 3606%
Microbrew / Craft Beer 10.9% ' Other Gambling h 1.7% 80,340,314
2.2%
Spa 1.7% Casinos visited past 12 months: Yes
# who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs mUSA = who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs mUSA
USA USA Projection Scarborough R2 2023: Jan23-0Oct23 Qual intab 68
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8.7%
5.2%
22,786,532 13,514,774
Marijuana / Cannabis Cigarettes Vape
= who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR lobs mUSA

[(Detailed occupation codes: Installation, Maintenance, and Repair Workers AND Employment status: Employed full-time (35 hours or more))]



TRANSPORTATION, 2.9% or 7,486,706 of USA Adults 18 or olleer Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUS.E Jobs.
MATERIAL MOVING Adults 18 or older who Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOQOUSE Jobs are 4.2% less likely to
have a 401K, 13.2% less likely to have an Auto Loan, 11.5% less likely to Invest/Trade Stocks Online, 16.2%
& WAREHOUSE more likely to pay with their Debit Card.

o Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan 122,991,180

IRA (Individual Retirement Account) prmprmp

Stocks or Stock Options o

11.9%
Mutual Funds - prrrreem 18.2%
Money Market Funds 359049.1 13.7%
5 5.3%
Bonds 1.6% 7%
Other (Crypto / NFTs / Metals, etc.) 8% 5% SH% ) g 0%
529 Plan / College Savings Pl caB% - : ; - - ine Bi ' cort ' : :
an / Loliege savings Flan 8.9% Checking Debit or ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home

Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property %ﬁ% Account Mortgage Loan or Home

8.8% Equity Loan

= who Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs HUSA B who Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs HmUSA

Professional Services Used*: Adults 18 or older y'n_:'Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service

Financial Pla
Rk 15,351,257 17.3%

Online Investing / Stock Trading

41,872 915 16.0%

1.4%
Accountant 1.7%
. . 11.6%
Insurance Agent at a Local Office (not online) 8% . .
Real Estate Agent & 6.9% 12.1% .
Estate Planni 1.0% Lag A0% A% 3.5%
state nning 4.0% 5 | 3 m m
. ; 2.2% (*Past 12 Months) Debit Card  MasterCard Venmo Zelle Cash App Apple Pay  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay
Divorce / Family Attorney 1.2% Card Express Messenger
® who Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs m USA m who Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs B USA

USA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 170
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[(Detailed occupation codes: Transportation and Material Moving AND Employment status: Employed full-time (35 hours or more))]



CONSTRUCTION
WORKERS

Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account) TR

Stocks or Stock Options 77,172,853
8.2%
47,816,232
D 6.8%
35,904,930

4%
30,518,906

29.4%

Mutual Funds

18.2%

Money Market Funds

13.7%

Bonds 11.6%

!

Other (Crypto / NFTs / Metals, etc.)

;

11.5%

23,9%

529 Plan / College Savings Plan 5.6%

i

Second Home or Real Estate Property 2238%

b

8.8%
m who Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs

'
N
=
I
=
(=]
@
R

1.3% or 3,522,537 of USA Adults 18 or older Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs.
Adults 18 or older who Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs are 8.7% more likely to have

a 401K, 28.1% more likely to have an Auto Loan, 33.8% more likely to Invest/Trade Stocks Online, 32.3% more
likely to pay with their Debit Card.

Adults 18 or older

Financial Services Has and/or Uses:

9.3%
6.0% 5.8% 6.4% 2.3%
Q 1.6%
0%)
Checking Debitor ATM  Savings Credit Card Online Mobile online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

mUSA = who Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs mUSA

Professional Services Used*: Adults 18 or older

Tax Preparation Service =
pa 69,366,627 26.5%
45,351,257 17.3%

Financial Planner
Online Investing / Stock Trading

Accountant

9.1%
30,762,744 11.7%

9.7%
9.8%

Insurance Agent at a Local Office (not online)

25,795,357

5.1%
6.9%

5.5%
4.0%

4.6%

Real Estate Agent

Estate Planning

Diverce [/ Family Attorney

g

1.2%
¥ who Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs

USA USA Projection Scarborough R2 2023: Jan23-Oct23

All Graphs and HBIA| Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

41,872 915 16.0%

B\ Past 3-Months Payment Methods Used: Adults 18 or older

Cash App Apple Pay  Store Credit  Google Pay

(*Past 12 Months) VISA Venmo Zelle Discover American Facebook  Square Cash Samsung Pay
card Express Messenger
H USA  who Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs HUSA
Qual Intab 98

USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908

[(Detailed occupation codes: Construction and Extraction AND Employment status: Employed full-time (35 hours or more))]



pay w

1.1% or 2,795,375 of USA Adults 18 or older Work FULL-TIME in FOOD PREP & SERVING Jobs.
Adults 18 or older who Work FULL-TIME in FOOD PREP & SERVING Jobs are 37.% less likely to have a 401K,

13.9% more likely to have an Auto Loan, 64.5% less likely to Invest/Trade Stocks Online, 15.9% more likely to

ith their Debit Card.

Investments Owned: Adults 18 or older
401K Plan

122,991,180 46.9%

IRA (Individual Retirement Account) g

avs
77,172,853
7.2%
47,816,232
D,295%
35,904,930
901,3%
30,518,906

Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
529 Plan [ College Savings Plan

Second Home or Real Estate Property

= who Werk FULL-TIME in FOOD PREP & SERVING Jobs B USA

Financial Services Has and/or Uses: Adults 18 or older

93%  8.2% 54y
24 0.4%

2=912.5 2 sam ! B
Money  Certificates of Studentloan Refinanced Personal Loan
Market  Deposit(CDs) Home

Account Mortgage

Online Bill Auto Loan

Paying

Checking  Debit or ATM
Account card

Credit Card Online

Banking

Savings
Account

Mohile
Banking

Home

Mortgage

Home
Improvement
Loan or Home

Equity Loan

M who Work FULL-TIME in FOOD PREP & SERVING Jobs HUSA

Professional Services Used*: Adults 18 or older

Tax Preparation Service 69,366,627

26.5%

Financial Planner

45,351,257 17.3%

Online Investing / Stock Trading

41,872 915 16.0%

0%

25,795,357
6.1%
18,132,542

3 6.9%
3.9%
4.0%

Accountant

?

11.7%

9.3%
9.8%

Insurance Agent at a Local Office (not online)

Real Estate Agent

Estate Planning

2 0.0%
B 1%
= who Work FULL-TIME in FOOD PREP & SERVING Jobs

(*Past 12 Months)

Divorce / Family Attorney

mUSA

USA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 74
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f'Past 3-Months Payment Methods Used: Adults 18 or older

24.0%

7.3%

2.8% 4.0%
e PR

Facebook  Square Cash Samsung Pay
Messenger

3.5%

!

Debit Card  MasterCard

VISA

Venmo

Zelle

Cash App Apple Pay  Store Credit Google Pay
Card

mwho Work FULL-TIME in FOOD PREP & SERVING Jobs

PayPal

Discover

American
Express

mUSA
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PROTECTIVE o

SERVICE

pay

or 2,730,709 of USA Adults 18 or older Work FULL-TIME in PROTECTIVE SERVICE Jobs.

with their Debit Card.

Adults 18 or older who Work FULL-TIME in PROTECTIVE SERVICE Jobs are 19.7% less likely to have a 401K,
30.5% more likely to have an Auto Loan, 81.7% more likely to Invest/Trade Stocks Online, 8.3% less likely to

Investments Owned: Adults 18 or older
401K Plan

122,991,180 46.9%
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds  prrrrees 1]:';82];6

Money Market Funds

24.4%
35,904,930 13.7%
0n.3%
30,518,906 11.6%

Bonds

Financial Services Has and/or Uses: Adults 18 or older

18.4%

9.9%

9.3% g%
Other (Crypto / NFTs / Metals, etc.) 115% 32.9% h 5.4% - 4.3%
X 8.1% ] - m
529 Plan / College Savings Plan 8.9% Checking Debit or ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property ﬁ Account Mortgage Loan or Home
8.8% Equity Loan
Hwho Work FULL-TIME in PROTECTIVE SERVICE Jobs HUSA B who Work FULL-TIME in PROTECTIVE SERVICE Jobs HUSA
. . r—
Professional Services Used*: Adults 18 or older Past 3-Months Payment Methods Used: Adults 18 or older
Online Investing / Stock Trading
Accountant 16.2%
Insurance Agent at a Local Office (not online)
Real Estate Agent 12.1%

2.0% 4.0% 1.8% 3.5%

Estate Planning ol e B

. ; 1% (*Past 12 Months) VISA Debit Card  MasterCard Venmo Zelle Cash App Apple Pay  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay

Divorce / Family Attorney 12% Card Express Messenger
mwho Work FULL-TIME in PROTECTIVE SERVICE lobs mUSA = who Work FULL-TIME in PROTECTIVE SERVICE Jobs HUSA
USA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 83
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1.% or 2,674,073 of USA Adults 18 or older Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs.

INSTALLATION, Adults 18 or older who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs are 18.3% more likely to
MAINT & REPAIR have a.401K, 49.5% Tnore Ii.kely tc.) have an Auto Loan, 68.3% less likely to Invest/Trade Stocks Online, 18.1%
more likely to pay with their Debit Card.
o Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
401K Plan

122,991,180 46.9%

IRA (Individual Retirement Account) preprrgr 28.0%

Stocks or Stock Options

~
b
2
&

77,172,853

7.3%
Mutual Funds  prprreess 18.2%

7.1%
Money Market Funds 35,000,030 13.7%

045,6%
Bonds VS BRI 11.6%

Other (Crypto / NFTs / Metals, etc.) 1112:;?

529 Plan / College Savings Plan 8.0% Checking  Debit or ATM  Savings  Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
0% Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
7 Account M L H
Second Home or Real Estate Property 5.58% cou ortgage 2::% Lgrlle
= who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs HUSA

mwho Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs mUSA

Professional Services Used*: Adults 18 or older y'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

69,366,627 26.5%

Financial Planner

45,351,257

I

Online Investing / Stock Tradi
e/ ne 41,872,915 16.0%

Accountant

11.7%

Insurance Agent at a Local Office (not online)

162.3% 13.3%
Real Estate Agent h 6.9% 12.1% 5.0%
4.0% 3.5%
. 3.3%
Estate Planning 2.0% | L ! _ 1 72.729.075) h
. ; 3.5% (*Past 12 Months) VISA PayPal Debit Card  MasterCard Venmo Zelle Cash App Apple Pay  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay
Divorce / Family Attorney 1.2% card Express Messenger
m who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs m USA

m who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs H USA
USA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 68
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TRANSPORTATION,
MATERIAL MOVING

Adults 18 or older who Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs spend an average of 2 days, 19
hours, 4 minutes and 36 seconds each week with All Forms of Media.

88.8% of Adults 18 or older who Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs spend an avg. of 10 hours and 2
& WAREHOUSE minutes each week listening to All Local AM/FM Radio, representing 13.3% of total time spent with all forms of Media.

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

69:45:59 |
% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:

® who Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs

usA USA Projection Scarborough R2 2023: Jan23-Oct23
All Graphs and soefo.al Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

B USA

Qual Intab 170 USA Jan23-0ct23 USA Projection Scarborough R2 2023: lan23-Oct23 Qual Intab 9908

HUbeI‘d Share of Everything

for Anything _
BROADCASTING

[(Detailed occupation codes: Transportation and Material Moving AND Employment status: Employed full-time (35 hours or more))]




Adults 18 or older who Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs spend an average of 2 days, 14 hours,
CONSTRUCTION 8 minutes and 16 seconds each week with All Forms of Media.

WORKERS 90.9% of Adults 18 or older who Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs spend an avg. of 9 hours and 9 minutes each
week listening to All Local AM/FM Radio, representing 13.4% of total time spent with all forms of Media.

Weekly

Reach %:

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

69:45:59
55.9%

UsA

% of Total
Weekly H:M:

40.8%

24.9% 24.8%

Avg. Weekly
Hours:Minutes: = = = e | e e
Q\Q
® &
& A
< Y
o
At
B who Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs m USA
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Adults 18 or older who Work FULL-TIME in FOOD PREP & SERVING Jobs spend an average of 2 days, 7 hours, 58
minutes and 24 seconds each week with All Forms of Media.

86.3% of Adults 18 or older who Work FULL-TIME in FOOD PREP & SERVING Jobs spend an avg. of 6 hours and 40 minutes each week
listening to All Local AM/FM Radio, representing 10.3% of totaltime spent with all forms of Media.

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

69:45:59

% of Total
Weekly H:M:

30.6%

B who Work FULL-TIME in FOOD PREP & SERVING Jobs B USA
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Adults 18 or older who Work FULL-TIME in PROTECTIVE SERVICE Jobs spend an average of 2 days, 17 hours, 56 minutes
PROTECTIVE and 7 seconds each week with All Forms of Media.

SERVICE 95.6% of Adults 18 or older who Work FULL-TIME in PROTECTIVE SERVICE Jobs spend an avg. of 10 hours and 8 minutes each week
listening to All Local AMI/FM Radio, representing 14.7% of totaltime spent with all forms of Media.

Weekly

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

69:45:59
55.9%

who Work FULL-TIME in UsA
OTECTIVE SERVICE Jobs

% of Total
Weekly H:M:

® who Work FULL-TIME in PROTECTIVE SERVICE Jobs B USA

usA USA Projection Scarborough R2 2023: lan23-0ct23 Qual Intab 83 USA Jan23-Oct23

USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

HUbbCll'd Share of Everything

for Anything _
BROADCASTING

HB

[(Detailed occupation codes: Protective Service AND Employment status: Employed full-time (35 hours or more))]




Adults 18 or older who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs spend an average of 2 days, 4 hours,
25 minutes and 10 seconds each week with All Forms of Media.

MAINT & REPAIR 80.9% of Adults 18 or older who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs spend an avg. of 10 hours and 31 minutes
each week listening to All Local AM/FM Radio, representing 16.2% of total time spent with all forms of Media.

INSTALLATION,

Weekly

Reach %:

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

69:45:59
55.9%
UsA
% of Total

Weekly H:M:
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TRANSPORTATION Adults 18 or older who Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs spend an average of 1 days, 20
hours, 36 minutes and 7 seconds each week with All Forms of Ad-Supported Media.
E L MOVING ’
MA&T\AF;lAAREl-l\:lOUS:EI 85.5% of Adults 18 or older who Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs spend an avg. of 9 hoursand 11

minutes each week listening to Local Ad-Supported AM/FM Radio, representing 17.6% of total time spent with all forms of Ad-
Supported Media

95.3%

Weekly

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

Concurr:
usage 57.6%

who Work FULL-TIME in UsA
TRANSPORT/MTL MVG &
WAREHOUSE Jobs

Reach %:

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:
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CONSTRUCTION
WORKERS

Weekly

Reach %:

P 72.3%

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:

Adults 18 or older who Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs spend an average of 1 days, 19 hours,
11 minutes and 39 seconds each week with All Forms of Ad-Supported Media.

87.9% of Adults 18 or older who Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs spend an avg. of 8 hours and 47 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 17.9% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

e e
Concurr:
usage 57.6%

who Work FULL-TIME in UsA
CONSTRUCTION &
EXTRACTION Jobs

23.7%
20.0%

® who Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs B USA
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Adults 18 or older who Work FULL-TIME in FOOD PREP & SERVING Jobs spend an average of 1 days, 13 hours, 44

minutes and 49 seconds each week with All Forms of Ad-Supported Media.
83.5% of Adults 18 or older who Work FULL-TIME in FOOD PREP & SERVING Jobs spend an avg. of 6 hours and 0 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 13.3% of total time spent with all forms of Ad-Supported Media.

Weekly

Avg. H:M:S5/week with All Forms of Ad-

Reach %: Supported Media: Adults 18 or older

50:31:59
57.6%

who Work FULL-TIME in
FOOD PREP & SERVING

% of Total lobs

Weekly H:M:

40.5% 304

B who Work FULL-TIME in FOOD PREP & SERVING Jobs H USA
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Adults 18 or older who Work FULL-TIME in PROTECTIVE SERVICE Jobs spend an average of 1 days, 18 hours, 23 minutes
PROTECTIVE and 35 seconds each week with All Forms of Ad-Supported Media.

SERVICE 93.6% of Adults 18 or older who Work FULL-TIME in PROTECTIVE SERVICE Jobs spend an avg. of 9 hours and 56 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 22.% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

Usoge 57.6%

who Work FULL-TIME in usa
PROTECTIVE SERVICE Jobs

e 12.2%

® who Work FULL-TIME in PROTECTIVE SERVICE Jobs B USA

H bb d Share of Everything
U ar for Anything _
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[(Detailed occupation codes: Protective Service AND Employment status: Employed full-time (35 hours or more))]




Adults 18 or older who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs spend an average of 1 days, 12 hours,

INSTALLATION: 36 minutes and 56 seconds each week with All Forms of Ad-Supported Media.
MAINT & REPAIR 80.% of Adults 18 or older who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs spend an avg. of 10 hours and 17 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 22.5% of total time spent with all forms of Ad-Supported Media

Weekly

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

Reach %:

50:31:59
57.6%
who Work FULL-TIME in

INSTALLATION, MAINT. &

% of Total REPAIR Jobs

Weekly H:M:

® who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs H USA

USA  USA Projection  Scarborough R2 2023:Jan23-Oct23  Qudl Intab 68  USAJan23-Oct23  USA Projection  Scarborough R2 2023: Jan23-Oct23  Qudl Intab 9,908 HUbbCl rd Sha el fA Ev oy thing
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. RO ADCASTING or Anything .

@

[(Detailed occupation codes: Installation, Maintenance, and Repair Workers AND Employment status: Employed full-time (35 hours or more))]



TRANSPORTATION,

MATERIAL MOVING
& WAREHOUSE

Adults 18 or older who Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs spend an
average of 6 hours and 22 minutes each day with All Forms of Ad-Supported Media. 85.5% listen to

Local AM/FM Radio for an avg. of 78.8 minutes/day. (Local Radio delivers 17.6% of Time with Ad-Support

ed Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(Average Week)

Grocery Stores

Billboards & Signs (Weekly Drivers)

search (Google, Bing, etc.)
Email/Text/IM/Zoom,etc. (Personal & Work])
Local AM/FM Radio

News/Weather /Sports (Websites /Apps)
Banking/Financial fReal Estate (Websites /Apps)
Facebook

Games/Fantasy/Betting Sites

Local TV Stations

Non-Premium Ca ble TV Networks

Gas Stations/Convenience Stores

Netflix

Total Persons:

et —)
T TR "

10 Work FULL-TIME in
m NSPORT/MTL MVG &

mn(urr-

WAREHOU SE Jobs

pE T p—

B who Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs

Avg. Hours+Minutes/day with All
Forms of Media: Adults 18 or older

5

nt: (Averoge Day)

Non-Premium
Cable TV

m i N s Local AM/FM Radio Facebook
m Fau?l)ook et,WDr . Non-Premium Cable TV 69.7 51.5
721 64.3
m Networks
4% Billboards & Signs (Weekly 102.4
m Drivers) Email/Text/ Billboards &
m 135.2 Framies] IM... Signs (Weekly
s Fantasy/ Drivers)
n Betting Sites 48.9
9:58 Ao.1% 453
55.9% m Local TV Email/Text/IM/
UsA m Local AM/FM Radio Stations Netflix Local TV Stations Zoom,etc.
0. 6% 86.1 58.4 220 100.9 (Personal &... Sites
5.4%
B USA ® who Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs mUSA

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older

[average Week]
Grocery Stores

Billboards & Signs (Weekly Drivers)
search (Google, Bing, etc.)
MNews/\Weather /Sports (Websites/Apps)
Local AM/FM Radio

Email/Text /IM/Zoom,etc. (Personal & Work])
Facebook

Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores
Shopping (incl. Food/Auctions/Travel, etc.)
Instagram

YouTube Video

UsA

USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved. USA Jan23-Oct23
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P T —— R 2.6%
11.89%
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T TR U (13 04
el — ]
who Work FULL-TIME in . Facebook
0aazay Az TRANSPORT/MTLMVG & 79.0
WAREHOU SE Jobs :
[igé dss 7ds 0 ™ 5 8%
® who Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE lobs HUSA
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% Time 5 [Average Day)

Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

i

Local AM/FM Radio

Local TV
Stations

Non-Premium
Cable TV
Networks

78.8 58.9

Email/

Text/
M/

Instagram Zoom...

41.1

Shoppi...

YouTube

53.5 Video Grocer...

Billboards &
Signs (Weekly
Drivers)
48.9

Local AM/FM Radio
64.3

Non-Premium Cable TV
Networks
973

Local TV Stations

95.9

Search
(Google,
Bing, etc.)
275

YouTube
Video

Facebook 29.4

44.7
Sho...

(incl.
Food/

News/
Weathe...

Email [Text/IM/
Zoom,etc. Auc...  Ins..

Groc

(Personal &... | Trav.. 18.1 Stores ...
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CONSTRUCTION

WORKERS

Adults 18 or older who Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs spend an average of
6 hours and 10 minutes each day with All Forms of Ad-Supported Media. 87.9% listen to Local
AM/FM Radio for an avg. of 75.3 minutes/day. (Local Radio delivers 17.9% of Time with Ad-Supported Me

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Totol Persons:

(Average Week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc.)
Email/Text/IM/Zoom,etc. (Personal & Work)
Local AM/FM Radio

News/Weather/Sports (Websites/Apps)
Banking/Financial /Real Estate (Websites/Apps)
Facebook

Games/Fantasy/Betting Sites

Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores

Netflix

Prr — T

® who Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs

Avg. Hours+Minutes/day with All
Forms of Media: Adults 18 or older

- . i

‘who Work FULL-TIME in
CONSTRUCTION 8
EXTRACTION Jobs

W USA

% Time spent:

co
=
R

ot
i
Es

(Average Doy)

Local AM/FM
Radio
78.5

Non-Premium Cable
TV Networks
87.5

Local TV Stations
120.2

Games/
Fantasy/
Betting Sites
36.1

Billboards & Signs (Weekly
Drivers)
100.0

Non-Premium Cable TV 69.7

Networks
102.4
Billboards &
Signs (Weekly
Drivers)
48.9

Local TV Stations
100.9

Zoom,etc.

Local AM/FM Radio

Email/Text/IM/

(Personal &...

Facebook
51.5

Netflix
324

Gam...
Fant...

Betti...
Sites

B who Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs

mUSA

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older

(averoge week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

search (Google, Bing, etc.)

News/\Weather /Sports [Websites/Apps)
Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
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FOOD PREP
& SERVING

for an avg. of 51.4 minutes/day.

Adults 18 or older who Work FULL-TIME in FOOD PREP & SERVING Jobs spend an average of 5 hours
and 23 minutes each day with All Forms of Ad-Supported Media. 83.5% listen to Local AM/FM Radio

(Local Radio delivers 13.3% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top- 13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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PROTECTIVE

SERVICE

for an avg. of 85.2 minutes/day.

Adults 18 or older who Work FULL-TIME in PROTECTIVE SERVICE Jobs spend an average of 6 hours
and 3 minutes each day with All Forms of Ad-Supported Media. 93.6% listen to Local AM/FM Radio

(Local Radio delivers 22.% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top- 13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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INSTALLATION,

MAINT & REPAIR

Adults 18 or older who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs spend an average of
5 hours and 13 minutes each day with All Forms of Ad-Supported Media. 80.% listen to Local AM/FM
Radio for an avg. of 88.2 minutes/day. (Local Radio delivers 22.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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6,404,098 or 85.5% of Adults 18 or older who Work FULL-TIME in TRANSPORT/MTL MVG &
WAREHOUSE Jobs listen to Ad-Supported Local AM/FM Radio for an average of 78.8 minutes every
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MATERIAL MOVING
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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3,096,886 or 87.9% of Adults 18 or older who Work FULL-TIME in CONSTRUCTION & EXTRACTION
Jobs listen to Ad-Supported Local AM/FM Radio for an average of 75.3 minutes every day
representing 44.9% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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YouTube Music
SiriusXM

Owned Music
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FOOD PREP
& SERVING

2,334,135 or 83.5% of Adults 18 or older who Work FULL-TIME in FOOD PREP & SERVING Jobs listen
to Ad-Supported Local AM/FM Radio for an average of 51.4 minutes every day representing 35.5%
of all time spent daily with Ad-Supported Audio.
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2,557,272 or 93.6% of Adults 18 or older who Work FULL-TIME in PROTECTIVE SERVICE Jobs listen to
Ad-Supported Local AM/FM Radio for an average of 85.2 minutes every day representing 45.8% of
SERVICE all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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Spotify

YouTube Music
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Owned Music
Pandora

Amazon Music
Apple Music

TV Music Channels
All Cthers
iHeartRadio
Audiobooks

 who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs

INSTALLATION,

MAINT & REPAIR

2,140,580 or 80.% of Adults 18 or older who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR
Jobs listen to Ad-Supported Local AM/FM Radio for an average of 88.2 minutes every day
representing 44.1% of all time spent daily with Ad-Supported Audio.
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TRANSPORTATION,

6,404,098 or 85.5% of Adults 18 or older who Work FULL-TIME in TRANSPORT/MTL MVG &
WAREHQUSE Jobs listen to Ad-Supported Local AM/FM Radio for an average of 78.8 minutes every
day representing 35.2% of all time spent daily with Ad-Supported Audio.

MATERIAL MOVING
& WAREHOUSE

85.5%

Weekly

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older

“Share of Ad-Supported Audio” -

who Work FULL-TIME in
TRANSPORT/MTL MVG &
WAREHOUSE Jobs

27.9%
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CONSTRUCTION 3,096,886 or 87.9% of Adults 18 or older who Work FULL-TIME in CONSTRUCTION & EXTRACTION
Jobs listen to Ad-Supported Local AM/FM Radio for an average of 75.3 minutes every day
WORKERS representing 44.9% of all time spent daily with Ad-Supported Audio.

Weekly 87.9% Avg. Hours+Minutes/day with Ad-Supported
’ Audio: Adults 18 or older
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who Work FULL-TIME in USA
CONSTRUCTION &
EXTRACTION Jobs

22.9%

19.0% 16.8%

97%  9.6% g0 10.0% 9.6%

7.1% 0 i 7.6%
Weekly 10.1% ° 6.6% 6.6% >.6% 4.5%
Total ) as 1.7%
B 0%
3,006,886 208,295,778 668,985 41,665,807 705,803 60,055,608 500,935 25,306,526 338,238 21,342,896 353,565 25,155,959 249,260 17,394,345 233,920 20,006,620 198,102 11,896,397 16,797 4,426,618
Local AM/FM  YouTube Music Podcasts Pandora Spotify TV Music Amazon Music All Others iHeartRadio SiriusXM
Average Radio Channels

Daily Mi
552 N

FrY i O so TN s VN o TN <o QO s |

H USA

® who Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs

USA USA Projection Scarborough R2 2023: Jan23-Oct23 Quadl Intab 98 E ® Share of Everything
-

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Oct23 USA Projection Scarborough R2 2023: lan23-0ct23 Qual Intab 9,908 for Anything _

@

[(Detailed occupation codes: Construction and Extraction AND Employment status: Employed full-time (35 hours or more))]



2,334,135 or 83.5% of Adults 18 or older who Work FULL-TIME in FOOD PREP & SERVING Jobs listen
to Ad-Supported Local AM/FM Radio for an average of 51.4 minutes every day representing 35.5%
of all time spent daily with Ad-Supported Audio.

83.5%
Weekly

79.4%

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older
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o i . .
PROTECTIVE 2,557,272 or 93.6% of Adults 18 or older who Work FULL-TIME in PROTECTIVE SERVICE Jobs listen to

SERVICE Ad-Supported Local AM/FM Radio for an average of 85.2 minutes every day representing 45.8% of
all time spent daily with Ad-Supported Audio.

93.6%

Weekly

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older

“Share of Ad-Supported Audio” El
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INSTALLATION, 2,140,580 or 80.% of Adults 18 or older who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR

Jobs listen to Ad-Supported Local AM/FM Radio for an average of 88.2 minutes every day
MAINT & REPAIR ; s ; i wi ) i
representing 44.1% of all time spent daily with Ad-Supported Audio.

Weekly gg g 79.4% Avg. Hours+Minutes/day with Ad-Supported
i Audio: Adults 18 or older
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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R — |/
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Adult Cnntemporary
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Mews/Talk/Information
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Country

Hot AC
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All Sports
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Urban Contemporary

Contemporary Christian

 who Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs

TRANSPORTATION,

MATERIAL MOVING
& WAREHOUSE

6,404,098 or 85.5% of Adults 18 or older who Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE
Jobs listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Mexican Regional, Pop
Contemporary Hit Radio, Adult Contemporary, Classic Hits, and Urban Con

D — A
EERLON) % v
CERERT, I TR
O —N
Gigezasd 1200 e
22300500 1658
20313008 0.3 pume

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 18 or older

=

who Work FULL-TIME in
TRANSPORT/MTL MVG &
WAREHOUSE Jobs

HUSA

% Time Spent:

&

£ o' fuo
i ~
SEEN SR SN 3

LR

Average Day

Christian
57.0

All Sports
43.1

Alternative
42.2 Country

359

Contempora...

Adult
Contemporary
37.4

Urban AC
325

Classic Rock
36.3

News/Talk/

Informati...
34.0

Classic Hits
35.4

Pop
Contem... | Urban
Hit Radio | Conte...
27.6

Adult Hits
26.7

All Sports
29.1

Classic Rock
28.2

News/Talk/
Information
278

Adult Hits
27.2

Classic Hits
26.9

Contemporary

Christian
25.7

Alternative
247

Urban AC  Radio

Contemporary

Adult
Contemporary
25.4

Pop

Conte...
Hit
241 219

Urban

219

® who Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs

HUSA

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

{average week)
Adult Contemporary

Classic Hits

Pop Contemporary Hit Radio
Classic Rock

Country

Hot AC
News/Talk/Information
Alternative

All Sports

Urban AC

Adult Hits

Urban Contemporary

All News

o who Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs
USA Projection

UsA

Totl Persons:

PR S—
==
m who Work FULL-TIME in
ﬁmm_ T o

17,257 42 3 5

Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:
Adults 18 or older

HUSA

Searborough R2 2023: Jan23-0ct23 Qual Intab 170

% Time Spent
13.6%)
10.8%)

(o Dn foes (D o o (Tesd ol
[t [N (89 TN [0 -8 P8 o
SREEREEIEE

0%

Ad-Supported Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

AWIE Day]

All News
44.0

All Sports
43.1

Alternative
422

Adult
Contemporary
374

Classic H
35.4

Classic Rock
36.3

News/Talk/
its Information
34.0

Paop
Conte...
Hit Urban
Radio

28.7 27.6

Urban AC

325

Conte...

All Sports
291

Classic Rock
282

News, Talk/
Information
27.8

Adult Hits
27.2

All News
27.0

Classic Hits
269

Alternative
24.7

Adult
Contemporary
25.4

Urban
AC
24.1

Urban
Contemporary
219

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Oct23

[(Detailed occupation codes: Transportation and Material Moving AND Employment status: Employed full-time (35 hours or more))]

® who Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs

USA Projection Scarborough R2

2023: lan23-0ct23

Qual Intab

9,908

mUSA

* Share of Everything

soefa.ai

for Anything _




Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(Averoge Week)
Adult Contemporary
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News/Talk/Information
Pop Contemporary Hit Radio
Classic Rock

Country

Hot AC

Alternative

All sports

Urban AC

Adult Hits

Urban Contemporary

Contemporary Christian

CONSTRUCTION
WORKERS

3,096,886 or 87.9% of Adults 18 or older who Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Classic Rock, Alternative, and All Sports.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(Averoge Week)
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FOOD PREP
& SERVING

Totol Persons:

2,334,135 or 83.5% of Adults 18 or older who Work FULL-TIME in FOOD PREP & SERVING Jobs listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult
Contemporary, Classic Hits, Classic Rock, and Hot AC.
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PROTECTIVE

SERVICE

2,557,272 or 93.6% of Adults 18 or older who Work FULL-TIME in PROTECTIVE SERVICE Jobs listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary,
Country, News/Talk/Information, and Classic Hits.

Local AM/FM Radio Formats (Persons & % Reach} Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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INSTALLATION,

MAINT & REPAIR

2,140,580 or 80.% of Adults 18 or older who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Hits, Classic Rock, Classic Hits,
Active Rock, and Alternative.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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5,177,200 or 69.2% of Adults 18 or older who Work FULL-TIME in TRANSPORT/MTL MVG &
WAREHOUSE Jobs watch Ad-Supported Local TV Stations for an average of 53.5 minutes every day
representing 27.2% of all time spent daily with Ad-Supported Video.
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CONSTRUCTION
WORKERS 38.1% of all time spent daily with Ad-Supported Video.

1,885,628 or 53.5% of Adults 18 or older who Work FULL-TIME in CONSTRUCTION & EXTRACTION
Jobs watch Ad-Supported Local TV Stations for an average of 116.2 minutes every day representing

Avg. Week All Video (Persons & % Reach): Adults 18 or older

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Video (Persons & % Reach): Adults 18 or older

Local TV Stations

Non-Premium Cable TV...

Netflix

YouTube Video

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
AppleTV+,fubo,Pluto, Tubi, etc.
TikTok

Hulu/Hulu + Live TV (any Hulu)
Disney+

Premium Cable TV Networks
Peacock

Paramount+

FOOD PREP
& SERVING

1,376,237 or 49.2% of Adults 18 or older who Work FULL-TIME in FOOD PREP & SERVING Jobs watch
Ad-Supported Local TV Stations for an average of 93. minutes every day representing 32.1% of all
time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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AppleTV+,fubo,Pluto, Tubi, etc.
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Disney+
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PROTECTIVE

SERVICE

1,335,987 or 48.9% of Adults 18 or older who Work FULL-TIME in PROTECTIVE SERVICE Jobs watch
Ad-Supported Local TV Stations for an average of 84. minutes every day representing 37.1% of all

time spent daily with Ad-Supported Video.
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1,980,019 or 74.% of Adults 18 or older who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR
Jobs watch Ad-Supported Local TV Stations for an average of 54.4 minutes every day representing
33.4% of all time spent daily with Ad-Supported Video.
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Local TV Stations

54.4
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FireTV
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15.4

YouTube
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Roku +
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+
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P..] Cable TV Networks

97.3

Local TV Stations

YouTube
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FireTV
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TikTok
13.0
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

[Averoge Week)]
Sports

Local News - Evening
Movies

Comedies

Local News - Morning
Dramas

Documentaries
Mystery/Suspense/Crime
Food/Cooking Shows
National/Network News
Game Shows

Local News - Late

Late Night Talk

TRANSPORTATION,

MATERIAL MOVING
& WAREHOUSE

5,177,200 or 69.2% of Adults 18 or older who Work FULL-TIME in TRANSPORT/MTL MVG &
WAREHOUSE Jobs watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies,
Local News - Morning, Movies, Local News - Evening, and Dramas.

Total Persons:

ey
YT —F

i

Avg. Hours+Minutes/day with Local 93
TV Stations: Adults 18 or older

who Work FULL-TIME in UsA
[szccsach 2o TRANSPORT/MTLMVG & 2%
WAREHOU SE Jobs
(50355528 17 <00 L%
¥ who Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs HUSA

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Spent: (Average Day,

Local News -
Morning

AR

Dramas
16.3

Local News -
Merning
316

Game Shows

o National/

Network

Mystery/
Suspense/
Crime
11.1

Local News -
Evening
15.1

Dramas
30.1

Comedies
87

Local News -
Evening
22.6

Comedies
194

Mystery/ | Natio...

Suspense/ | Netw...
Crime News
15.1 113

Game Shows
189

Foo...

Coo...

Sho...
77

Late
Night
Talk
7.9

Local News -
Late
153

Doc...
7.7

= who Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs

HUSA

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older

{average week)
Sports

Local News - Evening
Movies

Comedies

Local News - Morning
Dramas
Mystery/Suspense/Crime
Game Shows
National/Network News
Local News - Late
Food/Cooking Shows
Late Night Talk

Science Fiction

Total Persons:
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Ad-Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Nrﬁ WEE

% Time Spent A

Local News -
Morning
21.0

Game Shows
15.7

Local News -
Evening

14.3 Local News -
Morning

31.6

Dramas
154

Mystery/
Suspense/
Crime
10.5

Natio...
Netw...
News
6.0

Comedi...
7.4

Late
Night
Talk

Local News -
Late
7.6

Food...
Dramas
31.2

Sports

15.0 Scienc...

Sports
26.3

Local News -
Evening
235

Game Shows
189

Nati...

Net...

News
9.5

Local
News -
Late
15.3

Comedies
18.2

Mystery/
Suspense/
Crime
15.7

Late Food...
Night

Talk Scienc...

USA Jan23-Oct23

= who Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs
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[(Detailed occupation codes: Transportation and Material Moving AND Employment status: Employed full-time (35 hours or more))]
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1,885,628 or 53.5% of Adults 18 or older who Work FULL-TIME in CONSTRUCTION & EXTRACTION
CONSTRUCTION ’ . .
Jobs watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
WORKERS Local News - Morning, National/Network News, Comedies, and Movies.

Local TV Station Programs (Persons & % Reach): Adults 18 orolder  Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{Average Week] Total Persons: Time Spent: (Average Day,

P—— m_m-

®

m Comedies Movies
Dramas 39 94 m}ﬂ Local News - Moming . .

m' ko m Morning Local News - | National/ 31.6 Mystery/ | Natio...

Documentaries mw Avg. Hours+Minutes/day with Local 437 Late Network . Suspense/ = Netw...

S m-m TV Stations: Adults 18 or older 15.8 News T S Crime News

' 189 15.1 113
Fou/Cooking sovs TP SRR v
D nt...
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I —— m who Work FULL-TIME in . Evening Movies ] i Dramas Evening Late Talk  Doc.. Sho..

Local News - Late  JAESEGR! 4.5% CoNSTRUCTION & % 31.6 26.2 3 . 30.1 22.6 153 79 77 77

» who Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs BUSA ® who Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs mUSA

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older Ad-Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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et T TR
Movies i v 1 v ; :

. i Game Shows
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o B Comedes
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Local News - Late -n'n'
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H

|8 or older
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. . . ) Food/ . . .
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. m- who Work FULL-TIME in Evening e Late Night Cookin... Dramas Evening Crime Night
Late Night Talk - AR . CONSTRUCTION & 333 _ 158 Talk  |edoncal 312 235 15.7 Talk | Scienc..
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[(Detailed occupation codes: Construction and Extraction AND Employment status: Employed full-time (35 hours or more))]



Local TV Station Programs (Persons & % Reach): Adults 18 or older

[Averoge Week)]
Sports

Local News - Evening
Movies

Comedies

Local News - Morning
Dramas

Documentaries
Mystery/Suspense/Crime
Food/Cooking Shows
National/Network News
Game Shows

Local News - Late

Late Night Talk

FOOD PREP
& SERVING

Total Persons:
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® who Work FULL-TIME in FOOD PREP & SERVING Jobs

1,376,237 or 49.2% of Adults 18 or older who Work FULL-TIME in FOOD PREP & SERVING Jobs watch
Ad-Supported Local TV Stations. The Top 6-Programs are Movies, Sports, Local News - Morning,
Local News - Evening, Comedies, and Dramas.

®

Avg. Hours+Minutes/day with Local 93
TV Stations: Adults 18 or older

who Work FULL-TIME in
FOOD PREP & SERVING
Jobs

=3

7
B
ExS

HUSA

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Time Spent: (Averoge Day]
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PER:]
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Morning
312

Dramas
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Local News -
Late
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Local News -
Evening
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18.4

Late Night
Talk

Local News -
Merning
316

Dramas
30.1

Comedies
194

Game Shows
189

Local News -
Late
153

Local News -
Evening
22.6

Movies
18.9

Mystery/ | Natio...

Suspense/ | Netw...
Crime News
15.1 113

Late Foo...

Night Coo...
TJalk  Doc.. Sho..
A 77 77

= who Work FULL-TIME in FOOD PREP & SERVING Jobs

mUSA

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older

(average Week)

ot Ty 7%

Local News - Evening
Movies

Comedies

Local News - Morning
Dramas
Mystery/Suspense/Crime
Game Shows
National/Network News
Local News - Late
Food/Cooking Shows
Late Night Talk

Science Fiction
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® who Work FULL-TIME in FOOD PREP & SERVING Jobs
Scarborough R2 2023: Jan23-Oct23
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d Suggorted Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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18.2
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

[Average Week)
Sports

Local News - Evening
Movies

Comedies

Local News - Morning
Dramas

Documentaries
Mystery/Suspense/Crime
Food/Cooking Shows
National/Network News
Game Shows

Local News - Late

Late Night Talk

PROTECTIVE

SERVICE

Total Persons:
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= who Work FULL-TIME in PROTECTIVE SERVICE Jobs

1,335,987 or 48.9% of Adults 18 or older who Work FULL-TIME in PROTECTIVE SERVICE Jobs watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News - Evening,
Comedies, Local News - Morning, and Game Shows.
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Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or old
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B who Work FULL-TIME in PROTECTIVE SERVICE Jobs
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All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[eE [TH [C8 [
Lt fabs 00 [ I
L8 [mng faes pECE [
P Ed

Avg. Hours+Minutes/day with Ad-
Supported Local TV Stations: Adl.n'l:s
18 orolder

‘who Work FULL-TIME in

PROTECTIVE SERVICE Jobs 74

T
o
ESE =

I
o
=

4.0%

W USA
Qual Intab 83

Ad-Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

[Average Day)
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31.2
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

[Aversge Week]

Sports

Local News - Evening
Movies

Comedies

Local News - Morning
Dramas

Documentaries
Mystery/Suspense/Crime
Food/Cooking Shows
National/Network News
Game Shows

Local News - Late

Late Night Talk

INSTALLATION,

MAINT & REPAIR

Total Persons:

D —
D e i
BT e — 7w
B ey V%
EEPTE0T T—— w7
B — T
BT e e 1w
MM
(zccsach T oacd
(50355 345 17 S ]

who Work FULL-TIME in
INSTALLATION, MAINT. &
REPAIR Jobs

B who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs

1,980,019 or 74.% of Adults 18 or older who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR
Jobs watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
Comedies, Local News - Morning, Sports, Movies, and Science Fiction.

Avg. Hours+Minutes/day with Local 93
TV Stations: Adults 18 or older

i

Spent: (Average Day,

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Game Shows
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® who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs

H USA

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older

{average week)
Sports

Local News - Evening
Movies

Comedies

Local News - Morning
Dramas
Mystery/Suspense/Crime
Game Shows
National/Network News
Local News - Late
Food/Cooking Shows
Late Night Talk

Science Fiction

USA USA Projection
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= who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs
Scarborough R2 2023: Jan23-Oct23 Qual Intab

REPAIR Jobs

Avg. Hours+Minutes/day with Ad- g’
Supported Local TV Stations: Adults
18 or older

posay [N

who Work FULL-TIME in
INSTALLATION, MAINT. &

% Time Spent |

d Suggorted Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

11.8%)
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- Local News - Local News - Game Shows
8.3% Morning Late Sports 18.0
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11.6% Game Shows S— Late Night 1.6 35035
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.80 News 8.9 Comedies W= W
CLE 18.2 Late News
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TRANSPORTATION,

MATERIAL MOVING
& WAREHOUSE

5,302,543 or 70.8% of Adults 18 or older who Work FULL-TIME in TRANSPORT/MTL MVG &
WAREHOUSE Jobs use Ad-Supported Social Media for an average of 226.6 minutes every day
representing 40.6% of all time spent daily with Ad-Supported Digital Media.

Avg. Week Aﬂrgigita! (Persons & % Reach): Adults 18 or older
P P —

Search [Google, Bing, etc.)

R ———" m_m
st o) N P m
Banking/Financial /Real Estate (Websites/Apps) M
orrrisvamisee P —T
Games/Fantasy/Betting Sites mm
Streaming Audia [Local Radio/...
Shopping (incl. Food/Auctions/T ravel, etc.) mm
o, . B
s S TR
Non-Premium+Premium Cable Streaming m m
Online Classes, Schools, Colleges, Universities m

m whoe Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs

Concurrent
Usage %

who Work FULL-TIME in
TRANSPORT/MTL MVG &
‘WAREHOU SE Jobs

Avg. Hours+Minutes/day with
Digital: Adults 18 or older

%

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent):

Adults 18 or older

Online Non-
Classes, Premium
Schools, +Premium
OTT TV Streaming | Colleges, Streaming Audio (Local Radio/ Cable
Services Univers... Podcasts/Streaming Services) Streaming
90.9 518 Skl kT 130.3 54.1
151.0
Eanizs Non- | Ema... Online Local TV Email/Text/
Fﬂ_"ltﬂ-s‘i_‘/ Premi... | Text/ Classes, Streaming M/
Streaming Audio Betting Sites | +Pre.., IM... Schools, 419 Zoom,etc...
. 45.3 Colleges,...
(Local Radio/ -
Local TV | Sho... .
7:53 Podcasts/ Strea {inc... Search Ga..
53.5%, Streaming YouTube/ - YouTube/ (Goo... (incl.
Social Media Services) TikTok, etc. Ne... OTT TV Streaming Services | Tiklok, ete. Bing, Fo.. pe..
2543 192.0 39.7 Search... 150.5 42.3 etc.) Au..
mUSA M who Work FULL-TIME in TRANSPORT/MTL MVG & WAREHOUSE Jobs HUSA

Avg. Week Ad-Supported Digital (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Hours+Minutes/day with Ad-
Supported Digital: Adults 18 or older

Non-Premium

+Premium Cable = YouTube/
Streaming TikTok, etc.
OTT TV QTT TV Streaming 51.4 42.5
Streaming Audio (Local Radio/ Strea... Services
Podcasts/Streaming Services) Services 76.4 Search
1387 43.5 —— {Gooil[e,)Bing,
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Non- Local N Search SR
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170
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[(Detailed occupation codes: Transportation and Material Moving AND Employment status: Employed full-time (35 hours or more))]
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CONSTRUCTION
WORKERS

Avg. Week Aﬂrgigita! (Persons & % Reach): Adults 18 or older
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Usage %
who Work FULL-TIME in
CONSTRUCTION &
EXTRACTION Jobs

2,582,272 or 73.3% of Adults 18 or older who Work FULL-TIME in CONSTRUCTION & EXTRACTION

Jobs use Ad-Supported Social Media for an average of 130.5 minutes every day representing 27.6%

of all time spent daily with Ad-Supported Digital Media.

Avg. Hours+Minutes/day with
Digital: Adults 18 or older

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Services) TikTok, etc. 1303 541
Social Media 136.6 57.4 Social Media . .
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2,452,766 or 87.7% of Adults 18 or older who Work FULL-TIME in FOOD PREP & SERVING Jobs use
Ad-Supported Social Media for an average of 144.6 minutes every day representing 30.5% of all time
spent daily with Ad-Supported Digital Media.
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PROTECTIVE

SERVICE spent daily with Ad-Supported Digital Media.

1,996,479 or 73.1% of Adults 18 or older who Work FULL-TIME in PROTECTIVE SERVICE Jobs use Ad-
Supported Social Media for an average of 123. minutes every day representing 26.9% of all time
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INSTALLATION,

MAINT & REPAIR of all time spent daily with Ad-Supported Digital Media.

1,870,959 or 70.% of Adults 18 or older who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR
Jobs use Ad-Supported Social Media for an average of 131.2 minutes every day representing 31.8%
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TRANSPORTATION, 4,038,541 or 53.9% of Adults 18 or older who Work FULL-TIME in TRANSPORT/MTL MVG &
MATERIAL MOVING WAREHOUSE Jobs use Ad-Supported Facebook for an average of 79. minutes every day representing
& WAREHOUSE 34.9% of all time spent daily with Ad-Supported Social Media.
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Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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1,467,246 or 41.7% of Adults 18 or older who Work FULL-TIME in CONSTRUCTION & EXTRACTION
lobs use Ad-Supported YouTube Video for an average of 38.6 minutes every day representing 29.5%
of all time spent daily with Ad-Supported Social Media.
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FOOD PREP
& SERVING

1,768,240 or 63.3% of Adults 18 or older who Work FULL-TIME in FOOD PREP & SERVING Jobs use
Ad-Supported Facebook for an average of 41.1 minutes every day representing 28.4% of all time
spent daily with Ad-Supported Social Media.
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PROTECTIVE

SERVICE

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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546,809 or 20.% of Adults 18 or older who Work FULL-TIME in PROTECTIVE SERVICE Jobs use Ad-
Supported Blogs/Message Boards (read and/or post) for an average of 32.1 minutes every day
representing 26.1% of all time spent daily with Ad-Supported Social Media
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INSTALLATION,

MAINT & REPAIR

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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time spent daily with Ad-Supported Social Media.
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TRANSPORTATION, M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 517,216;

MATERIAL MOVING Local Radio: 400,519; Social Media: 344,495; Non-Prem. Cable: 183,113; Local TV: 174,987
& WAREHOUSE reaching Adults 18 or older who Work FULL-TIME in TRANSPORT/MTL MVG & WA
(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Work FULL-TIME in TRANSPORT/MTL USA Metro Area Adults 18 or older
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CONSTRUCTION
WORKERS

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 289,194;
Social Media: 206,962; Local Radio: 197,415; Non-Prem. Cable: 95,924; Local TV: 75,659
reaching Adults 18 or older who Work FULL-TIME in CONSTRUCTION & EXTRACTIO

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Work FULL-TIME in CONSTRUCTION
& EXTRACTION Jobs
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 251,788;
Social Media: 166,646; Local Radio: 142,968; Local TV: 63,182; Non-Prem. Cable: 51,048
reaching Adults 18 or older who Work FULL-TIME in FOOD PREP & SERVING Jobs

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Work FULL-TIME in FOOD PREP &

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Adults 18 or older
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PROTECTIVE

SERVICE

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 156,849; Social Media: 90,676; Local TV: 47,555; Non-Prem. Cable: 46,487
reaching Adults 18 or older who Work FULL-TIME in PROTECTIVE SERVICE Jobs.

All Other Digital Media: 174,388;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Work FULL-TIME in PROTECTIVE
SERVICE Jobs
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INSTALLATION,

MAINT & REPAIR

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 133,533; Social Media: 119,782; Local TV: 93,220; Non-Prem. Cable: 68,236
reaching Adults 18 or older who Work FULL-TIME in INSTALLATION, MAINT. & R

All Other Digital Media: 219,611;
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TRANSPORTATION, 5,860,028 or 78.3% of Adults 18 or older who Work FULL-TIME in TRANSPORT/MTL MVG &

MATERIAL MOVING WAREHOUSE Jobs spend an average of 135.2 minutes per day driving, seeing Billboards and Signs.
& WAREHOUSE 71.5% Listen to Local Radio Stations Qut-of-Home for an average of 47.8 minut
Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

CONSTRUCTION
WORKERS

3,306,642 or 93.9% of Adults 18 or older who Work FULL-TIME in CONSTRUCTION & EXTRACTION
Jobs spend an average of 100. minutes per day driving, seeing Billboards and Signs. 73.5% Listen to
Local Radio Stations Out-of-Home for an average of 45.6 minutes/da
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FOOD PREP
& SERVING

2,300,651 or 82.3% of Adults 18 or older who Work FULL-TIME in FOOD PREP & SERVING Jobs spend
an average of 42.5 minutes per day driving, seeing Billboards and Signs. 69.8% Listen to Local Radio
Stations Out-of-Home for an average of 31.2 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

{Average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

Movie Theaters

YouTube Music

SiriusXm

PROTECTIVE

SERVICE

2,532,646 or 92.7% of Adults 18 or older who Work FULL-TIME in PROTECTIVE SERVICE Jobs spend
an average of 80.2 minutes per day driving, seeing Billboards and Signs. 78.3% Listen to Local Radio
Stations Out-of-Home for an average of 51.6 minutes/day.
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Avg. Hours+Minutes/day with Ad-
Supported Out-of-Home Media:
Adults 18 or older
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Top 13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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(Average Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

Movie Theaters

YouTube Music

SiriusXmM

MAINT & REPAIR
Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

INSTALLATION,

2,513,388 or 94.% of Adults 18 or older who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR
Jobs spend an average of 70.8 minutes per day driving, seeing Billboards and Signs. 66.9% Listen to
Local Radio Stations Out-of-Home for an average of 53.5 minutes

Total Persons:

m_mr
zasegte oo e

P X 1/

D — T T o

PP e T
izt — 2a7 8
(5255300 2158

%‘

Avg. Hours+Minutes/day with Out- ¢
of-Home Media: Adults 18 or older
U

L2483 meE

Concurrent

who Work FULL-TIME in usA
m m INSTALLATION, MAINT. &
56 452358 23 044 e
B who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs HUSA

Average Day)

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

70.8

Billboards & Signs
(Weekly Drivers)

Walking in
Towns, Cities,
Downtown Areas
214

Shopping
Malls
18.5

Movie
Theaters

SiriusXM 12.8

15.5

YouTu...
Music
Restaurants
AM/FM Radio & Bars

54.7

Billboards & Signs (Weekly
Drivers)
48.9

AM/FM Radio
423

Walking in Towns,
Cities, Downtown
Areas
PAR:]

Shopping Malls
20.9

Grocery
Stores
11.0

Movie
Theaters
14.8

SiriusXM
11.4

YouTube = Gas

Restaurants & Music | Sta...

Bars
143

Pod...

7.3 Dr...

Spotify

= who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs

mUSA

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Movie Theaters

YouTube Music

Retail Stores

Health Clubs/Gyms

USA

B who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs
USA Projection

Totn/ Persons: % Time Spey

2.4%
31.0%
” 13.9%)
B —— 7 T 50.6%
B O —— T %
CE — ko 24.3%
m Avg. Hours+Minutes/day with .Ad-
Sc2ssaob215% 8 '
- 1c 6%
13254

INSTALLATION, MAINT. &
REPAIR Jobs

2P e

HUSA
68

Adults 18 or older

23T 9%

who Work FULL-TIME in

Concurrent
Usage %:

Scarborough R2 2023: Jan23-Oct23 Qual Intab

Averags Day]

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent):

Adults 18 or older

Walking in
Towns, Cities,
Downtown
Areas
214

Shopping
Malls
185

Restaurants & = Movie
Bars Theaters

AM/FM Radio 137 12.8

53.5
Grocery
Stores

Retail
Stores

Billboards & Signs
(Weekly Drivers)
70.8

Pod...
104

YouTube G...
Music S...

Health Clubs/Gyms
259

Billboards & Signs (Weekly
Drivers)
48.9

AM/FM Radio
38.9

Walking in Towns,
Cities, Downtown
Areas
219

Shopping Malls
20.9

Restaurants
& Bars
14.3

Grocery
Stores
11.0

Health Clubs/
Gyms
19.5

YouTube

Music

Ret...

Sto...
7.2

Gas D..
St.. 5.

Pod...
7.6

Movie Theaters
14.8

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Oct23

B who Work FULL-TIME in INSTALLATION, MAINT.

USA Projection Scarborough R2 2023: Jan23-Oct23

& REPAIR Jobs

Qual Intab 9908

[(Detailed occupation codes: Installation, Maintenance, and Repair Workers AND Employment status: Employed full-time (35 hours or more))]

B USA
* Share of Everything

- for Anything _



TRANSPORTATION,

MATERIAL MOVING

& WAREHOUSE

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

{Average week)
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Billboards & Signs (Weekly Drivers)
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AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars
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YouTube Music

SiriusXm
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5,860,028 or 78.3% of Adults 18 or older who Work FULL-TIME in TRANSPORT/MTL MVG &

WAREHOQUSE Jobs spend an average of 135.2 minutes per day driving, seeing Billboards and Signs.

71.5% Listen to Local Radio Stations Out-of-Home for an average of 47.8 minut
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CONSTRUCTION

WORKERS

777,016 or 22.1% of Adults 18 or older who Work FULL-TIME in CONSTRUCTION & EXTRACTION Jobs
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day representing
31.7% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily
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All Local Weekly Newspapers

New York Times (Daily+Sunday)
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising [excluding Catalogs)
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All Local Weekly Newspapers
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FOOD PREP
& SERVING

623,576 or 22.3% of Adults 18 or older who Work FULL-TIME in FOOD PREP & SERVING Jobs read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 6.7 minutes every day representing 31.4%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)
Magazines

New York Times (Sunday)

Wall Street Journal [Daily)

New York Times (Daily)

USA Today (Daily)

Catalogs

Total Persons:

_nuﬂ o

Y m— 7 45
D T 7 7

FRTOR: —R
PR S -w
R S
[sccccod " IR
R — 33
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Print Media: Adults 18 or older
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising [excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

All Local Weekly Newspapers
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Magazines
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Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)
Magazines

New York Times (Sunday)

‘Wall Street Journal (Daily)

New York Times (Daily)

USA Today (Daily)

Catalogs

PROTECTIVE

SERVICE
Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total Persons:

903,818 or 33.1% of Adults 18 or older who Work FULL-TIME in PROTECTIVE SERVICE Jobs read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 11.8 minutes every day representing 33.2% of
all time spent daily with All forms of Print Media.
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MAINT & REPAIR
Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)
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Books

All Local Weekly Newspapers
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New York Times (Sunday)

Wall Street Journal [Daily)

New York Times (Daily)

USA Today (Daily)
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INS

Total Persons:

ALLATION,

666,787 or 24.9% of Adults 18 or older who Work FULL-TIME in INSTALLATION, MAINT. & REPAIR Jobs
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 5.6 minutes every day representing
35.2% of all time spent daily with All forms of Print Media.
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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