USA -9 Local DMA P18+ past 7 days Purchasers of BOAR'S HEAD Meat Products!
GComplete Demographic & Media Use Profiles
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Complete Demographic,
Psychographic, and Total
Media Usage Profiles of P18+
past 7 days Purchasers of
LUNCH MEAT at Stores
offering BOAR’S HEAD in
Washington, DC, West Palm
Beach, Cincinnati, Chicago,
and St. Louis as of April 2024!

[(Food products household used past 7 days (HHLD): Packaged meat (bacon, hot dogs, lunch meat, etc.) AND Grocery stores shopped past 7 days (HHLD): Kroger)]
[(Food products household used past 7 days (HHLD): Packaged meat (bacon, hot dogs, lunch meat, etc.) AND Grocery stores shopped past 7 days (HHLD): Jewel-Osco)]
[(Food products household used past 7 days (HHLD): Packaged meat (bacon, hot dogs, lunch meat, etc.) AND Grocery stores shopped past 7 days (HHLD): Schnucks)]

[(Food products household used past 7 days (HHLD): Packaged meat (bacon, hot dogs, lunch meat, etc.) AND (Grocery stores shopped past 7 days (HHLD): Giant OR Grocery stores shopped past 7 days (HHLD): Harris Teeter))]
I [(Food products household used past 7 days (HHLD): Packaged meat (bacon, hot dogs, lunch meat, etc.) AND Grocery stores shopped past 7 days (HHLD): Publix)]




30.% or 1,698,080 of WDC DMA Adults 18 or older are past 7 days buyers of Lunch Meat where BOAR'S HEAD is...
Typical Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold are 49.4
years old (3.2% older than average) and have a $142,395 (11.% higher than average) annual household...
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] $128,310

[(Food products household used past 7 days (HHLD): Packaged meat (bacon, hot dogs, lunch meat, etc.) AND (Grocery stores shopped past 7 days (HHLD): Giant OR Grocery stores shopped past 7 days (HHLD): Harris Teeter))]



46.8% or 865,667 of WPB DMA Adults 18 or older are past 7 days buyers of Lunch Meat where BOAR'S HEAD is...
Pa ﬂ m Typical Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold are 52.8
years old (1.3% younger than average) and have a $96,424 (.% lower than average) annual household ...
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Avg HHI: |

[(Food products household used past 7 days (HHLD): Packaged meat (bacon, hot dogs, lunch meat, etc.) AND Grocery stores shopped past 7 days (HHLD): Publix)]



52.1% or 992,180 of CIN DMA Adults 18 or older are past 7 days buyers of Lunch Meat where BOAR'S HEAD is s
Typical Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold are 49.9 years old
(2.3% older than average) and have a $100,150 (5.7% higher than average) annual household income.
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[(Food products household used past 7 days (HHLD): Packaged meat (bacon, hot dogs, lunch meat, etc.) AND Grocery stores shopped past 7 days (HHLD): Kroger)]
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) Chica

Typical Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold are 50.7
years old (4.7% older than average) and have a $108,046 (5.5% higher than average) annual household...

34.1% or 2,578,829 of CHI DMA Adults 18 or older are past 7 days buyers of Lunch Meat where BOAR'S HEAD is...
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[(Food products household used past 7 days (HHLD): Packaged meat (bacon, hot dogs, lunch meat, etc.) AND Grocery stores shopped past 7 days (HHLD): Jewel-Osco)]



e " 34.5% or 864,554 of STL DMA Adults 18 or older are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold.
=5 St . L@ uis Typical Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold are 51.4 years old
(3.7% older than average) and have a $104,270 (10.1% higher than average) annual household income.
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[(Food products household used past 7 days (HHLD): Packaged meat (bacon, hot dogs, lunch meat, etc.) AND Grocery stores shopped past 7 days (HHLD): Schnucks)]



30.% or 1,698,080 of WDC DMA Adults 18 or older are past 7 days buyers of Lunch Meat where BOAR'S HEAD is...
Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold are 7.8% more
likely to be a college graduate, 1.1% more likely to work full-time, 11.1% more likely to be married, .4% less

likely to be a parent of 1 or more children
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i d.f’ Education Levels: Adults 18 or older Employment: Adults 18 or older |( \\ ) Marital Status: Adults 18 or older
\ .
3 3.1% 3 67.1% 8 . 28.3%
Some High School or Less (not graduate) B s Employed Full-Time or Part-Time 68.7% Single, Never Married 33.7%
" 23.0% ; 54.5% . 55.7%
High School Graduate (12th grade or GED) Employed Full-Time (35 hours or more) 53.0% Married 50.1%
" 11.7% e 12.6% 2.1%
Some College Credit (no degree) 12.1% Employed Part-Time (less than 35 hours) 14,85 Legally Separated B.a%
fakal 13.5% " 53.5% . 8.9%
Associate's Degree (AA, AS, etc.) 12.1% White Collar 51.5% Divorced m
23.8% 13.6% 3 5.1%
College Graduate (4 year college) m Blue Collar Widowed W 2s%
25.0% " 24.0% 5.6%
Postgraduate Degree 23.4% Work From Home [most of the time or always) 20.6% LGBTQ+ (net) B 5.0%
who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold mWDC who are past 7 days buyers of Lunch Meat wher e BOAR'S HEAD is sold =WDC who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold BWDC
TOp-ZO Occupations: Adults 18 or older Entrepreneurs/Military Experience i ’M ] Sfa‘ge in Ll:fe.' Adults 18 or older
4 0% 555
7.5% 4,99 8.1% 6.5% 4% 8.3% Parent of 1 or more Children under 18 29'8?’
128% - I 29.9%
% — (=] | ) 0.2%
Small Business Self-Employed  Current or Former Working Mothers I 11.3%
% Owner Military Service 4.8%
5.9%3% 6.0% gy 5.7%, o 9% 45 a2 Parent of 1 or more Children Under Age 2 = 5‘.5%
2.8 9% 2.9% 3.0 2.8%
I I I . ‘ 205 1 LB S LI 1058 2% 19R0% |\ Lo% 20%.9% 18% 15%0.6% 16%.5% 14%.3% Parent of 1 or more Children Age 2-5 1;‘:‘3%
B B B O e e p—" —lley
& & & o o A & & & & > 'S & o > o 3 & & Parent of 1 or more Children Age 6- 11 I el
.,,d.\‘@'b & S@Q" y & &Qéé &‘pa‘-‘ yo* F & 4 ‘x\g,.\“ @"0 5 %f& 4 é‘b J“&n P & fo of ; 4‘3@ ; ‘,fs é“" Hﬁp 15.5%
« y 5 $* &
ﬁ& (5‘-‘3 & ,P°n & ‘,v‘p « ,&"’b & o 5 & ‘S‘? oéé B ‘_d?s‘ & J"& Parent of 1 or more Children Age 12 - 17 16.6%
CAN AT A A A S N & & 7 & E ¢S I 15.5%
< S 8 & o
& &‘&5& & o < b,o" .\P‘\‘ q\f & * éf é‘"w ‘3" bq‘& q‘oa & Parent of 1 or more Children in College 6.0%
d*\“a = & &0 P £ & & < ¥ & & . s.0%
<& o &
,9° & .gz’\ ‘}{5, Grandparent of 1 or more Children under 18 21.2%
& o I 20.1%
who are past 7 days buyers of Lu:ch Meat where BOAR'S HEAD is sold mWDC who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold mWDC

wbDC DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab 1,609
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(Food products household used past 7 days (HHLD): Packaged meat (bacon, hot dogs, lunch meat, etc.) AND (Grocery stores shopped past 7 days (HHLD): Giant OR Grocery stores shopped past 7 days (HHLD): Harris Teeter))]



(& * West Palm

— likely to be a parent of 1 or more children

i f.f Education Levels: Adults 18 or older Employment: Adults 18 or older
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— 46.8% or 865,667 of WPB DMA Adults 18 or older are past 7 days buyers of Lunch Meat where BOAR'S HEAD is|..
Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold are 11.1% less
likely to be a college graduate, 2.4% more likely to work full-time, 5.4% more likely to be married, 4.% more
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2t b Stage in Life: Adults 18 or older
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[(Food products household used past 7 days (HHLD): Packaged meat (bacon, hot dogs, lunch meat, etc.) AND Grocery stores shopped past 7 days (HHLD): Publix)]



(&) Cincinnati

52.1% or 992,180 of CIN DMA Adults 18 or older are past 7 days buyers of Lunch Meat where BOAR'S HEAD is...

Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold are 3.4% less likely to be a
college graduate, .5% more likely to work full-time, 10.8% more likely to be married, 4.3% more likely to be
a parent of 1 or more children under 18
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[(Food products household used past 7 days (HHLD): Packaged meat (bacon, hot dogs, lunch meat, etc.) AND Grocery stores shopped past 7 days (HHLD): Kroger)]



34.1% or 2,578,829 of CHI DMA Adults 18 or older are past 7 days buyers of Lunch Meat where BOAR'S HEAD is...
Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold are 5.7% more
likely to be a college graduate, 5.4% more likely to work full-time, 13.9% more likely to be married, 1.5%

less likely to be a parent of 1 or more children
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[(Food products household used past 7 days (HHLD): Packaged meat (bacon, hot dogs, lunch meat, etc.) AND Grocery stores shopped past 7 days (HHLD): Jewel-Osco)]



E%> St. Louis

parent of 1 or more children under 18.

i o.f’ Education Levels: Adults 18 or older Employment: Adults 18 or older
\
< 4.3% , 59.9%
Some High School or Less (not graduate) 1% Employed Full-Time or Part-Time
. 29.5% T 46.9%
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S 11.1% ; 42.2%
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College Graduate (4 year college) 18.4% Blue Collar 19.1%
Postgraduate Degree Work From Home (most of the time or always) ~ghle3%
past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold mSTL past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold mSTL

34.5% or 864,554 of STL DMA Adults 18 or older are past 7 days buyers of Lunch Meat where BOAR'S HEAD is...|
Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold are 1.8% more likely to be
a college graduate, .9% less likely to work full-time, 7.3% more likely to be married, .2% less likely to be a

b, 4
()OMarital Status: Adults 18 or older
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. 55.4%
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B s3%

past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold
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Entrepreneurs/Military Experience

Top-20 Occupations: Adults 18 or older
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1 idth b Stage in Life: Adults 18 or older

Parent of 1 or more Children under 18 S — ggz‘;:
Working Mothers _ 89509;6
Parent of 1 or more Children Under Age 2 = ggz/’i
Parent of 1 or more Children Age 2-5 6.9%
_ 7.3%
Parent of 1 or more Children Age 6- 11 _ 131:2-92%
Parent of 1 or more Children Age 12 - 17 S — %:823206
Parent of 1 or more Children in College . 6.2%?.5%
Grandparent of 1 or more Children under 18 [ %770222
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[(Food products household used past 7 days (HHLD): Packaged meat (bacon, hot dogs, lunch meat, etc.) AND Grocery stores shopped past 7 days (HHLD): Schnucks)]



30.% or 1,698,080 of WDC DMA Adults 18 or older are past 7 days buyers of Lunch Meat where BOAR'S HEAD |s...
Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold are 9.1% more likely

; : Wa S h I ngto n to own their home, 10.6% more likely to own a higher valued home, 10.3% more likely to have a single-family
home, 15.1% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older ﬂﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older

67.1% Single Family House (unattached) 30.6%
N 61.5% s Own a Dog .
I 18.8% 26.6%
Townhouse or attached Home
Condominium Gl Owna Cat A2
29.7% | REC e 18.9%
10.9% 9.8% s :

3.2% 3.0% Apartment _
22.0% =
8.9%

1,139,203 EXIEWERY  s03,683 BALY 55,104 melzAzm | 184,555 EEETRRS

Own Rent Other Own Second Home Mobile Home or Manufactured 0.5% Own other type of Pet
or Real Estate Home l 1.9%
Property
who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold ®WDC who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold mWDC # who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold =WDC

ff." Value of Owned Home: Adults 18 or older Home Loans: Adults 18 or older

Average Value of Owned Home:

who are past 7 days buyers of Lunch Meat where...
woc 634,257

<$150K $150K-$200K  $200K-$250K $250K-$300K  $300K-$350K

$750K-$1M S1vi+ Home Mortgage Refinanced Home Equity own

$350K-$500K  $500K-$750K

m who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold mWDC Home Mortgage Loan/Home Home[Propertv
Improvement  Outright (No

wDC DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab 1,609 . Loan Mortgages)
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[(Food products household used past 7 days (HHLD): Packaged meat (bacon, hot dogs, lunch meat, etc.) AND (Grocery stores shopped past 7 days (HHLD): Giant OR Grocery stores shopped past 7 days (HHLD): Harris Teeter))]



46.8% or 865,667 of WPB DMA Adults 18 or older are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold.
Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold are 3.7% more likely

to own their home, 2.2% more likely to own a lower valued home, 6.2% more likely to have a single-family
home, 15.7% more likely to have a dog.

=) West Palm

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4 {®pPets in Home: Adults 18 or older
Single Family House (unattached) S 35 ,5
56.3% OwnaDog g »
f 30.7%
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B 12s%
Condominium g 12.0% Owna Cat 2
- wn a Ca
26.7% [t . 17.9%
9.8% 10.7% o
2.7% 2.4% Apartment m
231,530 EEYAGT) 23,594 mmznuvem | 85,162 EECIA 7.1%
Rent Other Own Second Home Mobile Home or Manufactured '. 5.5% Own other type of Pet
or Real Estate Home l 4.8% 9.0%
Property .
who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold =WPB who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold mwWPB # who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold =WPB

f:" Value of Owned Home: Adults 18 or older v Home Loans: Adults 18 or older

Average Value of Owned Home:

who are past 7 days buyers of Lunch Meat where...

wWeB S574,573

$500K-$750K  $750K-$1M S1vi+ Home Mortgage Refinanced Home Equity Own

<$150K $150K-$200K  $200K-$250K  $250K-$300K  $300K-$350K  $350K-$500K
mwho are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold =WPB Home Mortgage Loan/Home Home[Propertv
Improvement  Outright (No
weB DMA Scarborough R1 2024: Jan23-Feb24 Qual Intab 1,119 : Loan Mortgages)
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[(Food products household used past 7 days (HHLD): Packaged meat (bacon, hot dogs, lunch meat, etc.) AND Grocery stores shopped past 7 days (HHLD): Publix)]



52.1% or 992,180 of CIN DMA Adults 18 or older are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold.
Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold are 4.% more likely to own

their home, 4.8% more likely to own a higher valued home, 5.% more likely to have a single-family home, 7.%
more likely to have a dog.

=) Cincinnati

m Own/Rent/Other: Adults 18 or older

ﬂﬁm Type of Home: Adults 18 or older 4t Pets in Home: Adults 18 or older
70.0% Single Family House (unattached) ﬂﬁ 46.7%
I 43.6%
Townhouse or attached Home g %
f 2%
2.9% 29.4%
Condominium g Own a Cat
I 3% 27.3%
7.5% 7.4% 14.9%
2 3 5.2% 5.2% Apartment *u"
604,200 ERZRAL 78,390 s1812 [ 16.6% 8.4%
Own Other Own Second Home Mobile Home or Manufactured '> 4.0% Own other type of Pet
or Real Estate Home ‘ 4.3%
Property .
past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold mCIN u past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold mCN past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold =CIN

ff.” Value of Owned Home: Adults 18 or older

Average Value of Owned Home:
past 7 days buyers of Lunch Meat where BOAR'S HEAD...

N 5314,695

1w g Home Loans: Adults 18 or older

1.4% 1.3% 1.3% 1.4%
<$150K $150K-$200K $200K-$250K  $250K-$300K  $300K-$350K  $350K-$500K  $500K-$750K S750K-$1M S1vi+ Home Mortgage Refinanced Home Equity Own
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Improvement  Outright (No
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[(Food products household used past 7 days (HHLD): Packaged meat (bacon, hot dogs, lunch meat, etc.) AND Grocery stores shopped past 7 days (HHLD): Kroger)]



|
T . 34.1% or 2,578,829 of CHI DMA Adults 18 or older are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold.
S C h I ca O Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold are 7.6% more likely
g to own their home, .% more likely to own a lower valued home, 8.% more likely to have a single-family home,

18.8% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 43 Pets in Home: Adults 18 or older

Single Family House (unattached)
ownabog §
. 8.1% 27.4%

Townhouse or attached Home
B 5%

70

7.7%

Condominium Own a Cat .
7.6%
. 17.1%
7.1% 6. 17.09
3.8% 3.6% SeEN apartment S,
1,806,600 EXTDICEN | 674,818 LT 97,317 183,887 IEIIAITY =0 7.4%
Other Own Second Home Mobile Home or Manufactured 2.8% Own other type of Pet
or Real Estate Home I 2.1% 7.1%
Property
» who are past 7 days buyers of Lunch Meat where BOAR'S HEAD s sold W CHI ‘who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold =CHI who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold ECHI

¥Z4l Value of Owned Home: Adults 18 or older Home Loans: Adults 18 or older

Average Value of Owned Home:
who are past 7 days buyers of Lunch Meat where...

cHl 369,783

28% 23% 2.0% 27%

<8§150K S$150K-S200K  $200K-S$250K  $250K-$300K  $300K-$350K  $350K-SS500K  S500K-$750K $750K-S1M S1Vv+ Home Mortgage Refinanced Home Equity own
h t 7 days b f Lunch Meat where BOAR'S HEAD is sold =CHI HomeMocgage: Losa/Mome. Home/Bropenty
®who are pasl ays buyers of Luncl leat where 15 50! N
Improvement  Outright (No
CHI DMA Scarborough R1 2024: Feb23-Mar24 Qual Intab 1,174 B Loan Mortgages)
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[(Food products household used past 7 days (HHLD): Packaged meat (bacon, hot dogs, lunch meat, etc.) AND Grocery stores shopped past 7 days (HHLD): Jewel-Osco)]



34.5% or 864,
Adults 18 or o

) St. Louis

their home, 1.
3.5% more likely to have a dog.

554 of STL DMA Adults 18 or older are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold.
Ider past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold are 2.6% more likely to own

1% more likely to own a higher valued home, 11.3% more likely to have a single-family home,

m Own/Rent/Other: Adults 18 or older

198% Rl 7.0% 67% 0% Go%
170,902 WAL 60,526 EELNED 77,686
Rent Other Own Second Home

or Real Estate
Property
mSTL

past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold

mﬁm Type of Home: Adults 18 or older 4 t®p Pets in Home: Adults 18 or older

Single Family House (unattached) Suniiis ﬂ.ﬁ%
Townhouse or attached Home I ::;:
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’ 24.6%
Apartment E%
8.5%
Mobile Home or Manufactured | 1.0% -

Own other type of Pet

past 7 days buyers of Lunch Meat whese BOAR'S HEAD is sold

Home l as%

mSTL

past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold msTL

ff.” Value of Owned Home: Adults 18 or

Average Value of Owned Home:
past 7 days buyers of Lunch Meat where BOAR'S HEAD...

304,838

1w g Home Loans: Adults 18 or older

older

1.4% 2.0% 0.9% 1.7%
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m past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold mSTL Hame Morigage Loaanome Home[Propertv
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[(Food products household used past 7 days (HHLD): Packaged meat (bacon, hot dogs, lunch meat, etc.) AND Grocery stores shopped past 7 days (HHLD): Schnucks)]



30.% or 1,698,080 of WDC DMA Adults 18 or older are past 7 days buyers of Lunch Meat where BOAR'S HEAD..
\ VS . atan Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold are 4.4% more
wdo oY likely to look up D-I-Y advice online, 12.4% more likely to always vote in local elections, 22.4% more likely

to belong to a gym, 8.9% more likely to fly d

_Tap-20 past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
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46.8% or 865,667 of WPB DMA Adults 18 or older are past 7 days buyers of Lunch Meat where BOAR'S HEAD...
Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold are 3.3% more

likely to look up D-I-Y advice online, 10.9% more likely to always vote in local elections, 10.6% more likely

to belong to a gym, 6.3% less likely to fly d
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52.1% or 992,180 of CIN DMA Adults 18 or older are past 7 days buyers of Lunch Meat where BOAR'S HEAD is..
Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold are 1.% more likely to

look up D-I-Y advice online, 5.3% more likely to always vote in local elections, 7.2% more likely to belong to

a gym, 3.8% less likely to fly domestic pas
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34.1% or 2,578,829 of CHI DMA Adults 18 or older are past 7 days buyers of Lunch Meat where BOAR'S HEAD...
Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold are 1.4% less
likely to look up D-I-Y advice online, 4.1% more likely to always vote in local elections, 2.% more likely to

belong to a gym, 1.7% more likely to fly dome
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gym, 3.2% more likely to fly domestic p

34.5% or 864,554 of STL DMA Adults 18 or older are past 7 days buyers of Lunch Meat where BOAR'S HEAD is..
Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold are 8.8% less likely to look
up D-I-Y advice online, 4.4% more likely to always vote in local elections, 13.7% more likely to belong to a

,Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

" a7.3%)
'
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Prasidentiol — : 5%
Elections: 15 6

. H ~H . . | e et A R —
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W past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold
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[(Food products household used past 7 days (HHLD): Packaged meat (bacon, hot dogs, lunch meat,
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Past 30-days QSR Users: Adults 18 or older

Jsad

6-9times

10times or more

tme

2 times
3 times
4 times

5times

wwho are past 7 days buyers of Lunch Meat where BOAR'S HEAD s sald

Total Monthly QSR Users:

95.5%

I ees0 5 050,704

Avg. Monthly QSR Meals:

89.5%

| 30.% or 1,698,080 of WDC DMA Adults 18 or older are past 7 days buyers of Lunch Meat where BOAR'S HEAD is|sold.
Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold are 6.7% more

likely to use QSRs past mo., 13.2% more likely to use Sit-Down Restaurants past mo., 14.6% more likely to

use Casinos past yr., 15.5% more likely to smoke

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

€ W 1time 12.7%
2 times
3times

4 times

9.4%

5 times X 0%
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5.6%
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76.1%
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wboc DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab

Top-10 Cuisines: Adults 18 or older

Sit-Down Restaurants Used Past 30-days)
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# who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold mwDnC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are past 7 days buyers of Lunch Meat where.. [STIGIONIN 30.1%

woc 25.4%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines  prrepen
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Table Games (Craps, Poker, etc.)

Bar / Nightclub
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e
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SPa  ppRETS
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Sports Betting
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Other Gambling T 1.7% Casinos visited past 12
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[(Food products household used past 7 days (HHLD): Packaged meat (bacon, hot dogs, lunch meat, etc.) AND (Grocery stores shopped past 7 days (HHLD): Giant OR Grocery stores shopped past 7 days (HHLD): Harris Teeter))]
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Past 30- days QSR Users. Adults 18 or older

12.0% B

2 times

Jsad

3 times

10.9%
10.6%

4 times
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6-9times

10times or more 14.8%

wwho are past 7 days buyers of Lunch Meat where BOAR'S HEAD s sald

Total Monthly QSR Users:
88.3% 83.5%

mWPB

Avg. Monthly QSR Meals:

e  HPER 2
1,545,244

| 46.8% or 865,667 of WPB DMA Adults 18 or older are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold.
Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold are 5.7% more

likely to use QSRs past mo., 4.1% more likely to use Sit-Down Restaurants past mo., 3.4% less likely to use

Casinos past yr., 13.4% less likely to smoke ci

€ &7 e
3 times ‘m
10times or more

® who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold
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WPB DMA Scarborough R1 2024: Jan23-Feb24 Qual Intab

Past 30-days Sit-Down Restaurant Users. Adults 18 or older

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) ﬁ
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Used Past 30-days: Adults 18 or older
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[(Food products household used past 7 days (HHLD): Packaged meat (bacon, hot dogs, lunch meat, etc.) AND Grocery stores shopped past 7 days (HHLD): Publix)]



Past 30-days QSR Users: Adults 18 or older
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w past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold mCIN
Total Monthly QSR Users: Avg. Monthly QSR Meals:
95.8% 89.1%

I T T

52.1% or 992,180 of CIN DMA Adults 18 or older are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sald.
Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold are 7.5% more likely to use
QSRs past mo., 9.9% more likely to use Sit-Down Restaurants past mo., 1.8% more likely to use Casinos past

yr., 4.9% more likely to smoke cigarettes.
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2 times 16.1%
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Past 30-days Sit-Down Restaurant Users: Adults 18 or older

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) ﬁ

35.94
h
Pz

Chinese  Maxin  Wings/  Caffee el
oot
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
sz

makan  steakhouse Bag Indizn/  Upscale
7

= past 7 days buyers of lunch Meat where BOAR'S HEAD is sold mCN

Burgers /  House / Donut/  Tha
past 7 days buyers of Lunch Meat where BOAR'S HEAD... 18.6%

sports tar Coffee Bar Bakery  Other
av EZEED 15.2%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

514,754 27.0%

Bar / Nightclub
Upscale Restaurant
Sports Betting ' 1;'?1%
Stage Show / Concert P
Other Gambling g%ﬁ

Spa

Table Games (Craps, Poker, etc.)

Casinos visited past 12 months: Yes
mCIN
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[(Food products household used past 7 days (HHLD): Packaged meat (bacon, hot dogs, lunch meat, etc.) AND Grocery stores shopped past 7 days (HHLD): Kroger)]



Past 30-days QSR Users: Adults 18 or older
‘ \ la 1time
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94.9%
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34.1% or 2,578,829 of CHI DMA Adults 18 or older are past 7 days buyers of Lunch Meat where BOAR'S HEAD is

Adults 18 or older who are past 7 days buyers of Lunch Meat where

likely to use QSRs past mo., 3.6% more likely to use Sit-Down Restaurants past mo., .2% more likely to use

Casinos past yr., 11.9% less likely to smoke cig
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Past 30-days QSR Users: Adults 18 or older

= -* IH 1time
% 2times
3 times

4 times

5 times

6 -9times

10times or more

w past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold mSTL

Total ngg%gﬂy QSR Users: Avg. Monthly QSR Meals:

89.4%

34.5% or 864,554 of STL DMA Adults 18 or older are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sdld.
Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold are 4.2% more likely to use
QSRs past mo., 4.3% more likely to use Sit-Down Restaurants past mo., 9.9% more likely to use Casinos past

yr., 15.5% less likely to smoke cigarettes

[ ] ® 1time o
2 times 15.9%
s
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Top-10 Cuisines: Adults 18 or older
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[(Food products household used past 7 days (HHLD): Packaged meat (bacon, hot dogs, lunch meat, etc.) AND Grocery stores shopped past 7 days (HHLD): Schnucks)]



30.% or 1,698,080 of WDC DMA Adults 18 or older are past 7 days buyers of Lunch Meat where BOAR'S HEAD..
Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold are 13.7% more

likely to have a 401K, 46.9% more likely to have an Auto Loan, 17.5% more likely to Invest/Trade Stocks
Online, 8.7% more likely to pay with their Debit C

»)Washington

E_’ﬁ._ﬂlntfestmems Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds ;:.s%
Money Market Funds .1%:-5%

. 296, 17.5%
529 Plan / College Savings Plan 4_0%

8%
10.8% 10.3%

4,73 19.7%) 19.7%)
Bonds ::;f 2% 4% 460
Other (Crypto / NFTs / Metals, etc.) [ 12.9% Checking Debitor ATM  Savings  CreditCard  Online Mohile  Online Bill Home Money  Autoloan Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking  Banking Paying  Mortgage  Market Deposit(CDs) Home Improvement
Second Home or Real Estate Property i 10.9% Bocol Mortgage Loan o Home
554,920 N3 Equity Loan
m who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold mWDC = who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold mWDC

Professional Services Used*: Adults 18 or older F)‘Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

27.5%

Online Investing / Stock Trading
Financial Planner
Accountant

Real Estate Agent

Insurance Agent at a Local Office (not online)

9.0%
9 " 7.5%

17.2% 3.8% 4.3% g 4.1%
[ . [ "

Estate Planning

(*Past 12 Months) VIsA Paypal Debit Card Zelle MasterCard ~ Venmo Apple Pay

, 2% CashApp  GooglePay Store Credit  American Discover Facebook Samsung Pay Square Cash
Divorce / Family Attorney Hg% Card Express Messenger
= who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold mWDC ® who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold mWDC

wDC DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab 1,609
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[(Food products household used past 7 days (HHLD): Packaged meat (bacon, hot dogs, lunch meat, etc.) AND (Grocery stores shopped past 7 days (HHLD): Giant OR Grocery stores shopped past 7 days (HHLD): Harris Teeter))]



46.8% or 865,667 of WPB DMA Adults 18 or older are past 7 days buyers of Lunch Meat where BOAR'S HEAD...
Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold are 4.8% more likely
to have a 401K, 22.2% more likely to have an Auto Loan, 29.6% more likely to Invest/Trade Stocks Online,

12.% more likely to pay with their Debit Ca

Investments Owned: Adults 18 or older

mﬁﬂ .
401K Plan
145,07 16.8%
282,251 15.3%
859 18.2%
263,479 14.2%

9.8%
10.7%
10.8%
10.5%

Stocks or Stock Options

16.2%

Money Market Funds 15.8%

Mutual Funds

Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property pripen

529 Plan / College Savings Plan g:x

m who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold
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= WPB

" M Financial Services Has and/or Uses: Adults 18 or older

T4% 6.0% 6.1% go% 69% gay

Checking Debitor ATM  Savings Credit Card online Mohile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

» who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold u WPB

Professional Services Used*: Adults 18 or older

492,017 26.6%

Tax Preparation Service

Accountant

Online Investing / Stock Trading

Financial Planner

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

*Past 12 Month:
Divorce / Family Attorney (*Pas onths)

2%
1.3%

W who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold

HWPB

wPB DMA Scarborough R1 2024: Jan23-Feb24 Qual Intab 1,119
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'E'Past 3-Months Payment Methods Used: Adults 18 or older

10.0%
N 8.1%
43% SA4% 4.3% 5.1%
VisA Debit Card MasterCard Zelle Venmo Store Credit ~ Cash App American  Apple Pay Discover Google Pay  Facebook Samsung Pay Square Cash
Card Express Messenger

m who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold m'WPB

[(Food products household used past 7 days (HHLD): Packaged meat (bacon, hot dogs, lunch meat, etc.) AND Grocery stores shopped past 7 days (HHLD): Publix)]



Cincinnati

52.1% or 992,180 of CIN DMA Adults 18 or older are past 7 days buyers of Lunch Meat where BOAR'S HEAD is..
Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold are 15.5% more likely to

have a 401K, 22.5% more likely to have an Auto Loan, 9.9% more likely to Invest/Trade Stocks Online, 9.1%
more likely to pay with their Debit Card.

E_’ﬁ._ﬂlntfestmems Owned Adults 18 or older
401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options

m

Money Market Funds 1},1;:6
Other (Crypto / NFTs / Metals, etc.) '199 s 911;55%

Mutual Funds

S 9.5%
Bonds s
92,731 9.3%
149,670 RS

5.2%

: 5.2%

m past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold

529 Plan / College Savings Plan

Second Home or Real Estate Property

uCIN

.‘ Financial Services Has and/or Uses: Adults 18 or older

Checking Debitor ATM  Savings Credit Card Online Online Bill Mobile Home Auto Loan

B5% 7.0% 78% 64% 6.3% 519

Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Paying Banking  Mortgage Market  Deposit (CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

m past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold m CIN

Professional Serwces Used*- Adults 18 or older

378,422 19.9%

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Estate Planning

Real Estate Agent

*
Divorce / Family Attorney (*Past12 Months)

W past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold
DMA

mCIN

Scarborough R1 2024: Jan23-Jan24 Qual Intab 998

CIN
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?}'Past 3-Months Payment Methods Used: Adults 18 or older

MasterCard venmo zelle Cash App  Google Pay Discover

Apple Pay  Store Credit  American
Card Express

= past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold mCIN

12.6%12.4%

16.0%|
- il - - 3.4“

Facebook  Square Cash Samsung Pay
Messenger

[(Food products household used past 7 days (HHLD): Packaged meat (bacon, hot dogs, lunch meat, etc.) AND Grocery stores shopped past 7 days (HHLD): Kroger)]




mﬁ_ﬁlnvestments Owned Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs [ Metals, etc.)

529 Plan / College Savings Plan

34.1% or 2,578,829 of CHI DMA Adults 18 or older are past 7 days buyers of Lunch Meat where BOAR'S HEAD...
Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold are 16.% more likely
to have a 401K, 17.5% more likely to have an Auto Loan, 12.2% more likely to Invest/Trade Stocks Online,

11.% more likely to pay with their Debit Ca

23.6%
18.2%

3,. 19.0%
1,086,152 14.4%
i B 15.9%
1,078,483 14.3%
279,29 10.8%
793,040 10.5%

9.9%
L 7.4%

.‘ Financial Services Has and/or Uses: Adults 18 or older

:

Savings Credit Card Online Mobile

Checking  Debit or ATM

5% g% BI% gy gox , o0

Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
w— Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home Improvement
Second Home or Real Estate Property 57 ';;’ Account Mortgage Loan o Home
z - Equity Loan

m who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold mCHI = who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold m CHI
Professional Services Used*: Adults 18 or older Py Past 3-Months Payment Methods Used: Adults 18 or older
Online Investing / Stock Trading
1,814
Insurance Agent ata Local Office (not online) .
7.6%
Real Estate Agent sl % 10.6%10.2%
Estate Planning Eﬂ.m v souss JEESE 1o R s s o |

. 701, *Past 12 Month: PayPal Debit Card  MasterCard zelle Venmo le Par Cash Store Credit  Discover Google Pay American Facebook uare Cash Samsung P
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34.5% or 864,554 of STL DMA Adults 18 or older are past 7 days buyers of Lunch Meat where BOAR'S HEAD is...
Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold are 12.6% more likely to

have a 401K, 22.6% more likely to have an Auto Loan, 15.9% more likely to Invest/Trade Stocks Online, 9.7%
~more likely to pay with their Debit Card.
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Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold spend an average of 3 days, 0
hours, 13 minutes and 41 seconds each week with All Forms of Media.

86.% of Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold spend an avg. of 7 hours and 58
minutes each week listening to All Local AM/FM Radio, representing 9.5% of total time spent with all forms of Media.
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Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold spend an average of 3 days, 7
hours, 27 minutes and 10 seconds each week with All Forms of Media.

88.% of Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold spend an avg. of 9 hours and 57
minutes each week listening to All Local AM/FM Radio, representing 11.% of total time spent with all forms of Media.
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Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold spend an average of 3 days, 15 hours,

@:c« inc ﬁi nat ti ﬁ 49 minutes and 36 seconds each week with All Forms of Media.
et L "‘ 86.3% of Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold spend an avg. of 8 hours and 5 minutes each

week listening to All Local AM/FM Radio, representing 7.9% of total time spent with all forms of Media.
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Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold spend an average of 3 days, 4
hours, 45 minutes and 43 seconds each week with All Forms of Media.

88.3% of Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold spend an avg. of 8 hoursand 41
minutes each week listening to All Local AM/FM Radio, representing 10.% of total time spent with all forms of Media.
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Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold spend an average of 3 days, 16 hours, ]
23 minutes and 37 seconds each week with All Forms of Media.

88.4% of Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold spend an avg. of 9 hours and 5 minutes each
week listening to All Local AM/FM Radio, representingy of total time spent with all forms of Media.
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Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold spend an average of 2 days, 6
hours, 59 minutes and 35 seconds each week with All Forms of Ad-Supported Media.

80.6% of Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold spend an avg. of 7 hours and 12
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 10.6% of total time spent with all forms of Ad-Suppo
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Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold spend an average of 2 days,

"‘W’ﬂ & P I] - 13 hours, 25 minutes and 22 seconds each week with All Forms of Ad-Supported Media.
vEC S L a ﬁ ﬂ 85.4% of Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold spend an avg. of 9 hours and 37

minutes each week listening to Local Ad-Supported AM/FM Radio, representing 13.4% of total time spent with all forms of Ad-Suppo
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Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold spend an average of 2 days, 19 hours,
37 minutes and 30 seconds each week with All Forms of Ad-Supported Media.

82.7% of Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold spend an avg. of 7 hours and 44 minutes each
week listening to Lo$d~5upportedAM/FM Radio, representing 9.5% of total time spent with all forms of Ad-Supported Medi
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Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold spend an average of 2 days,

11 hours, 38 minutes and 39 seconds each week with All Forms of Ad-Supported Media.
83.2% of Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold spend an avg. of 8 hoursand 11
| minutes each week listening to Local Ad-Supported AM/FM Radio, representing 11.4% of total time spent with all forms of Ad-Suppo
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Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold spend an average of 2 days, 19 hours,
36 minutes and 49 seconds each week with All Forms of Ad-Supported Media.

84.3% of Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold spend an avg. of 8 hours and 26 minutes each
week listening to loEé ﬂd—SUpportedAM/FM Radio, representing 10.5% of total time spent with all forms of Ad-Supported Med
97.9%
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) Washington

Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold spend an
average of 7 hours and 51 minutes each day with All Forms of Ad-Supported Media. 80.6% listen to
Local AM/FM Radio for an avg. of 61.8 minutes/day. (Local Radio delivers 10.6% of Time with Ad- Supported Media.)
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West Palm

| Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold spend an
average of 8 hours and 46 minutes each day with All Forms of Ad-Supported Media. 85.4% listen to

Local AM/FM Radio for an avg. of 82.5 minutes/day. (Local Radio delivers 13.4% of Time with Ad-Supported Media.)
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Cincinnati

| Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold spend an average of
9 hours and 39 minutes each day with All Forms of Ad-Supported Media. 82.7% listen to Local
AM/FM Radio for an avg. of 66.4 minutes/day. (Local Radio delivers 9.5% of Time with Ad-Supported Media.)
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Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold spend an
average of 8 hours and 31 minutes each day with All Forms of Ad-Supported Media. 83.2% listen to
Local AM/FM Radio for an avg. of 70.2 minutes/day. (Local Radio delivers 11.4% of Time with Ad~5upported Media.)
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St. Louis

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold spend an average of
9 hours and 39 minutes each day with All Forms of Ad-Supported Media. 84.3% listen to Local
AM/FM Radio for an avg. of 72.4 minutes/day. (Local Radio delivers 10.5% of Time with Ad-Supported M

edia.)
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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Washington

7 1,368,823 or 80.6% of Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S
HEAD is sold listen to Ad-Supported Local AM/FM Radio for an average of 61.8 minutes every day
representing 41.7% of all time spent daily with Ad-Supported Audi
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739,278 or 85.4% of Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S
HEAD is sold listen to Ad-Supported Local AM/FM Radio for an average of 82.5 minutes every day
representing 45.9% of all time spent daily with Ad-Supported Audio.
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820,045 or 82.7% of Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold
listen to Ad-Supported Local AM/FM Radio for an average of 66.4 minutes every day representing
44.1% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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2,145,344 or 83.2% of Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S
HEAD is sold listen to Ad-Supported Local AM/FM Radio for an average of 70.2 minutes every day
representing 44.8% of all time spent daily with Ad-Supported Audi
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728,544 or 84.3% of Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold
listen to Ad-Supported Local AM/FM Radio for an average of 72.4 minutes every day representing
42.9% of all time spent daily with Ad-Supported Audio.
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1,368,823 or 80.6% of Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S
HEAD is sold listen to Ad-Supported Local AM/FM Radio for an average of 61.8 minutes every day
representing 41.7% of all time spent daily with Ad-Supported Audi
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739,278 or 85.4% of Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S
HEAD is sold listen to Ad-Supported Local AM/FM Radio for an average of 82.5 minutes every day
representing 45.9% of all time spent daily with Ad-Supported Audio.
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” 2,145,344 or 83.2% of Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S
HEAD is sold listen to Ad-Supported Local AM/FM Radio for an average of 70.2 minutes every day
representing 44.8% of all time spent daily with Ad-Supported Audi
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42.9% of all time spent daily with Ad-Supported Audio.
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728,544 or 84.3% of Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold
listen to Ad-Supported Local AM/FM Radio for an average of 72.4 minutes every day representing
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1,368,823 or 80.6% of Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S HEAD
shi ﬂgt@ﬂ is sold listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are All News, Adult Contemporary,
Urban AC, Classic Hits, and Pop Contemporary Hit Radi

Local AM/FM Radm Formats (Persons & % Reach) Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local AM/FM Radm Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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739,278 or 85.4% of Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is
sold listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Country, Classic Rock, and Urban AC.

5 Time 4§m

25! 2 9%
EEE o — Y
R T
m-m
270 172
P
ase: | g

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 18 or older

-

‘who are past 7 days hu\m!
of Lunch Meat wh:
BOAR'S HEAD is mld

mWPB

Mexican Reglonal

Pop
Contemporary,
Hit Radio
19.7

Contemporary
Christian
221

Classic Hits
19.9 Mexican Regional

25.2

Rhythmic

Cont Urban

ontemporary | .o or. o
Adult 238
Conte...

19.4

Adult

Standards Spanish Country

233

Contemporary

Classic Hits
209

Contemporary
Christian
20.8

Pop
Contemporary
Hit Radio
205

Classic Rock
19.7

Adult
Contempor...
18.9

Rhythmic
Contempor...
Hit Radio
188

/Talk/
nformation
19.6

Adult Urban
Standa...

18.8

Conte

# who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold

EWPB

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

(Averoge Week)
Adult Contemporary

Classic Hits

Country

Classic Rock

Urban AC

Pop Contemporary Hit Radio
Urban Contemporary
Spanish Contemporary
News/Talk/Information
Rhythmic Contemporary Hit Radio
Adult Standards

Mexican Regional

Oldies

# who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold
DMA

wea

% Time spent:

Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:

who are past 7 days buyers of
Lunch Meat where BOAR'S
HEADIs sold

EWPB

Scarborough R12024: Jan23-Feb24 Qual Intab 1,119

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved.

Ad-Supported Local AM/FM Radio Formats (% Time Spent

& Avg. Minutes/day Spent): Adults 18 or older

Country
234

Mexican Regional
228

Pop
Contemporary
Hit Radio
19.7

Classic Hits
19.9

Urban

Urban AC
Adult 238
Conte...

19.4

Classic
Rock
17.1

Infor Spanish

19.9 Contemporary

Contemporary.
Hit Radio
20.5

Oldies
20.5

Classic Rock
19.7

Adult
Contempor...

News/Talk/
Information
19.6

Spanish
Contemporary
17.7

u who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold

mWPB

[(Food products household used past 7 days (HHLD): Packaged meat (bacon, hot dogs, lunch meat, etc.) AND Grocery stores shopped past 7 days (HHLD): Publix)]

* Share of Everything

soefa.ai

for Anything _



820,045 or 82.7% of Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold
Cl N Ei nn ati listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary,
News/Talk/Information, Classic Hits, and Adult Hits.
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2,145,344 or 83.2% of Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S HEAD
is sold listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Classic Rock, Hot AC, and All Sport

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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728,544 or 84.3% of Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, New Country, Classic Hits,
Adult Contemporary, and Adult Hits.
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u who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold

1,090,330 or 64.2% of Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S
HEAD is sold watch Ad-Supported Local TV Stations for an average of 77.2 minutes every day
representing 25.9% of all time spent daily with Ad-Supported Video.
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634,097 or 73.2% of Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S
HEAD is sold watch Ad-Supported Local TV Stations for an average of 115.2 minutes every day

representing 28.5% of all time spent daily with Ad-Supported Video.
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726,952 or 73.3% of Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold
E g 1] (j nn a“ watch Ad-Supported Local TV Stations for an average of 128.9 minutes every day representing 28.6%
. of all time spent daily with Ad-Supported Video.
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2,042,409 or 79.2% of Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S
HEAD is sold watch Ad-Supported Local TV Stations for an average of 106.7 minutes every day
representing 32.2% of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older

651,115 or 75.3% of Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold
watch Ad-Supported Local TV Stations for an average of 115.7 minutes every day representing 25.7%
of all time spent daily with Ad-Supported Video.
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1,090,330 or 64.2% of Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S
HEAD is sold watch Ad-Supported Local TV Stations for an average of 77.2 minutes every day
representing 25.9% of all time spent daily with Ad-Supported Video.
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634,097 or 73.2% of Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S
HEAD is sold watch Ad-Supported Local TV Stations for an average of 115.2 minutes every day
representing 28.5% of all time spent daily with Ad-Supported Video.
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726,952 or 73.3% of Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold

watch Ad-Supported Local TV Stations for an average of 128.9 minutes every day representing 28.6%
of all time spent daily with Ad-Supported Video.
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| 2,042,409 or 79.2% of Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S
HEAD is sold watch Ad-Supported Local TV Stations for an average of 106.7 minutes every day
representing 32.2% of all time spent daily with Ad-Supported Video.
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651,115 or 75.3% of Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold
watch Ad-Supported Local TV Stations for an average of 115.7 minutes every day representing 25.7%
of all time spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach) Adults 18 or older

(average week)
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1,090,330 or 64.2% of Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S
HEAD is sold watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies,

Comedies, Dramas, Local News - Evening, and Local News - Morning.
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634,097 or 73.2% of Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S
HEAD is sold watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local
News - Evening, Comedies, Local News - Morning, and Dramas.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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726,952 or 73.3% of Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Movies, Local News - Morning, Dramas, and Comedies.
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Local TVStatlon Programs {Persons & / Reach) Adults 18 or older
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2,042,409 or 79.2% of Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S
HEAD is sold watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local
News - Evening, Local News - Morning, Comedies, and Dramas.
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Local TVStatwn n Programs (Persons & % Reach) Adults 18 or older
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651,115 or 75.3% of Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local
News - Morning, Movies, Comedies, and Dramas.
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Local News -
Morning
349

Game St

21.1

Comedies

Natio

Comedies
214

Local News -
Morning

S Sports

29.3
Movies
20.2

Local News
Late
17.4

Local News
Evening
238

Game Shows

21.2

Crime
15.8

Food/ | Re

Coo...

Sk Adv...
8.8 83

W past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold

W STL

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older

(Averoge week]
Local News - Evening

Sports
Local News - Morning
Movies

Comedies

Dramas

Game Shows
Mystery/Suspense/Crime
National/Network News
Local News - Late
Food/Cooking Shows
Reality - Adventure

Court Shows

STL

Totmf persons:

_ﬂ-!ﬁl'

B —
m—!m-
T e PR
o —— V7w
B e LM
s L o
m—!m-

% Time spent’
12.5%

Avg. Hours+Minutes/day with Ad- [
Supported Local TV Stations: Adults

8orolder
-

oo Rt
;E

[~

past 7 days buyers of STL
P Sm—r tanch Meat vhere S0AR'S
HEAD s sold
m past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold mSTL
DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab 728

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Minutes/day Spent): Adults 18 or older

Local News -
Marning

Sports
349

30.3

Local News
Evening
25.8

Game Shows

Court Shows
203

Comedies
19.2

Ad. Sui ported Local TV Station Programs (% Time Spent &

Movies

Myste

me

16.6

Reality
Adventure

10.2

Food.

Movies
21.4

Local News -
Morning

331 Sports

293

Comedies

Court Shows
20.4

Game Sho

21.2

Local

m past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold

mSTL

* Share of Everything
for Anything _

[(Food products household used past 7 days (HHLD): Packaged meat (bacon, hot dogs, lunch meat, etc.) AND Grocery stores shopped past 7 days (HHLD): Schnucks)]
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1,310,693 or 77.2% of Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S
HEAD is sold use Ad-Supported Social Media for an average of 132.2 minutes every day representing
23.7% of all time spent daily with Ad-Supported Digital Media.
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619,976 or 71.6% of Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S
HEAD is sold use Ad-Supported Social Media for an average of 116.5 minutes every day representing
20.4% of all time spent daily with Ad-Supported Digital Media.
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741,329 or 74.7% of Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold
use Ad-Supported Social Media for an average of 145.4 minutes every day representing 23.4% of all
time spent daily with Ad-Supported Digital Media.
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1,991,777 or 77.2% of Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S
HEAD is sold use Ad-Supported Social Media for an average of 140.5 minutes every day representing
25.8% of all time spent daily with Ad-Supported Digital Media.
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632,494 or 73.2% of Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold
use Ad-Supported Social Media for an average of 141.8 minutes every day representing 22.3% of all
time spent daily with Ad-Supported Digital Media.
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1,262,160 or 74.3% of Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S
HEAD is sold use Ad-Supported Facebook for an average of 46.9 minutes every day representing
35.5% of all time spent daily with Ad-Supported Social Media.
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619,976 or 71.6% of Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S
HEAD is sold use Ad-Supported Facebook for an average of 37.5 minutes every day representing
32.2% of all time spent daily with Ad-Supported Social Media.
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741,329 or 74.7% of Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold
use Ad-Supported Facebook for an average of 50.6 minutes every day representing 34.8% of all time
spent daily with Ad- Supported Social Media.
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1,991,777 or 77.2% of Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S
HEAD is sold use Ad-Supported Facebook for an average of 51.8 minutes every day representing
36.8% of all time spent daily with Ad- Supported Social Media.
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632,494 or 73.2% of Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold
use Ad-Supported Facebook for an average of 51.1 minutes every day representing 36.1% of all time
spent daily with Ad- Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 109,652;
Local Radio: 87,715; Social Media: 77,710; Non-Prem. Cable: 46,450; Local TV: 38,653
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 62,807;
Local Radio: 48,166; Social Media: 41,828; Non-Prem. Cable: 27,590; Local TV: 24,325
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 68,914;
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 205,607;
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& St. Louis

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 75,331;
Local Radio: 45,723; Social Media: 43,889; Local TV: 27,201; Non-Prem. Cable: 24,197
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Washington
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® who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold

1,540,644 or 90.7% of Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S
HEAD is sold spend an average of 49.2 minutes per day driving, seeing Billboards and Signs. 67.4%
Listen to Local Radio Stations Out-of-Home for an average of 3

% Time s

Avg. Hours+Minutes/day with Out- m
of-Home Media: Adults 18 or older m
0.49%

prietd “
Usage %

who are past 7 days buyers
of Lunch Meat where
BOAR'S HEAD is sold

ez oo
20 o 1 12 cud

HWDC

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Walking in Towns,
Cities, Downtown
Areas
21.6
Billboards & Signs (Weekly
Drivers)

49:2 Restaurants

& Bars
134

AM/FM Radio Pc
41.4

SiriusXM
12.

ydc
7.7

Shopping Malls

Grocery
Stores
1 9.8

YouTube
Musi

Billboards & Signs (Weekly
Drivers)
51.8

AM/FM Radio
41.8

Walking in Towns,
Cities, Downtown
Areas
235

Grocery
Stores
9.7

Restaurants &
Bars
14.9

SiriusXM
11.1

YouTu... |Gas

Movie Music St

Theaters
14.5

Pod...

Tt

Spotify | Dr..

m who are past 7 days buyers of Lunch Meat where

OAR'S HEAD is sold

mWDC

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older

(averoge week]
Grocery Stores

Billboards & Signs (Weekly Drivers)
‘Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Movie Theaters

Public Transit

YouTube Music

Retail Stores

®who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold
DMA

wnc

Total Persons

M_ﬂﬂ
T ————— T
M—M'
roossl 2y
B e TR

; -HH'

Avg. Hours+Minutes/day with Ad- m
Supported Out-of-Home Media:

Adults 18 or older
ConcundD are pa: buyers of WDC
usoge flinch Me} BOAR'S 5 6o |
HEAD is sold S
676624 m" 0.7%

EWDC

Searborough R1 2024: Feb23-Apr24 Qual Intab 1,609

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(Food products household used past 7 days (HHLD): Packaged meat (bacon, hot dogs, lunch meat, etc.) AND (Grocery stores shopped past 7 days (HHLD): Giant OR Grocery stores shopped past 7 days (HHLD): Harris Teeter))]

98,00y

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Walking in Towns,
Cities, Downtown
Areas
216

Billboards
Drivers)
49.2

Restaurants &
Bars
13.4

AM/FM Radio
D

Public Transit
20.2

Grocery
Stores
9.8

Retall
Stores

YouTube
Music

Billboards & Signs (Weekly
Drivers)
51.8

AM/FM Radio
38.1

Walking in Towns,
Cities, Downtown
Areas
235

Public Transit
24.5

Grocery
Stores
8.7

Shopping
1

YouTub...
Restaurants &

Bars
14.9

Sto...
7.2

Pod... Gas

7.2

= who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold

mWDC

for Anything _

* Share of Everything

soefa.ai



Top-13 Out-of Home Media (Persons & % Reach): Adults 18 or older
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® who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold

812,868 or 93.9% of Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S
HEAD is sold spend an average of 48.7 minutes per day driving, seeing Billboards and Signs. 71.4%
Listen to Local Radio Stations Out-of-Home for an average of 50.
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Top-13 Out—of -Home Media (Persons & % Reach) Adults 18 or older
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918,786 or 92.6% of Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold
spend an average of 58.1 minutes per day driving, seeing Billboards and Signs. 69.1% Listen to Local
Radio Stations Out-of-Home for an average of 40.2 minute
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Chicago

2,326,397 or 90.2% of Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S
HEAD is sold spend an average of 55.6 minutes per day driving, seeing Billboards and Signs. 69.5%

Listen to Local Radio Stations Out-of-Home for an average of 4
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Top-13 Out-of Home Media (Persons & % Reach): Adults 18 or older
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817,570 or 94.6% of Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold
spend an average of 49.3 minutes per day driving, seeing Billboards and Signs. 70.4% Listen to Local
Radio Stations Out-of-Home for an average of 43.9 minute
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1,540,644 or 90.7% of Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S
HEAD is sold spend an average of 49.2 minutes per day driving an average of 28.6 miles each day
and are 43.% more likely to use Route 185/Connecticut Avenue tha

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
05/1485Captl Bty S = 1204 200 2 e 1.
34,2 65% 53 1.17%
I-66 L 2000 oo o8 20001 bt
1-295/Baltimore Washington Parkway  fo cn ey S o257 20147 — 1.05% 22002 L — 1.11%
Route 1 B R 2% 2011 P — L 1n 0 N ot
Route 28 [T R 1oc% 20148 O L 20147 P o o
Route 355/Rockville Pike/Wisconsin Avenue FISSSEi® 161% 22193 P 1ol 1.41% 22030 P Drogs L.04%
. 2288 ; 1.01%
East-West Highway R 10 15" 2305 o O 22102
Route 29/Colesville Road  ZESIMIEE  13.2% 20774 1.35% 20877 — 0.98%
Route 50/New York Avenue EESS" , 132" 20010 P Ot 21703 e Oos o
Route 97/Georgia Avenue o 20853 o e 1.26% 22101 P e — 0.93%
Route 185/Connecticut Avenue R, 11.5% 22407 05 Y X 20110 s
Route 301 BB, 13 2200 A —T 2171 ﬁ
Veirs Mill Road - AR, 0% 2074 e fn B B 2o B8 i oo
New Hampshire Avenue JEET" .37 20110 0% 20910 P o 1%
Pennsylvania Avenue L 20783 {5 b 155 20037 [N oo
— 2170s v o, oo
Constitution Avenue  JRETER" ,%07° 22200 1 205 21701 — 0533
16th Cirans ISORBINN 8.9% 2074 1GS2NNNNNNNNNENN 0.99% 20002 [OSITENN—— o,
16thStreet Fomiiwm 3.0% EZALT I 0.60% P a— 0.5
Randolph Road J7SSRM 5.7 22204 S %
Route 5/Branch Avenue [ s &5% 20878 0.61%
1L 8.3% ; ving: 20009 OO 950%
KStreet pygyim 1% Avg. Hours+Minutes/day Driving: 27 836 0.49%
Messachusetts vence R 4% fosiee 20850 il 57+
6.8% . 5 20817 M 0.54%
Route 15 6.7% Avg. M";{),?ﬂ,y gg'r;i#‘gs buyers of woc 0'3998 -_
Montrose Road  JEE® 6.1% Lifich Weaf ke sonr's 20613 BT :
> HEAD s sold 0.53%
Route 118/Germantown Road  [p™. 527 20854 QAR Ooa
» who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold mWDC 3 Share of Everything
.al for Anything _

wpC DMA Scarborough R1 2024: Feb23-Apr24 Qual intab 1,609
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(Food products household used past 7 days (HHLD): Packaged meat (bacon, hot dogs, lunch meat, etc.) AND (Grocery stores shopped past 7 days (HHLD): Giant OR Grocery stores shopped past 7 days (HHLD): Harris Teeter))]



Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

72.0%
70.9%

1-95

us1

Military Trail

us 441

Congress Avenue
Florida Turnpike
Forest Hill Blvd
Okeechobee Blvd
Lake Worth Road
Southern Blvd

Palm Beach Lakes Blvd
Boynton Beach Road
Atlantic Avenue
45th Street
Hypoluxo Road

Port St Lucie Bivd
Linton Blvd

Glades Road
Northlake Bivd
PGA Blvd

St Lucie West Blvd
Blue Heron Bivd
State Road 70
Indiantown Road
Donald Ross Road

u who are past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold

wrB DMA

Scarborough R1 2024: Jan23-Feb24

1,312,416

62.3%
56.9%
51.8%
52.8%

1,053,258

O
|
Gl
|
|
|

685,531 37.0%
%3
758,372 41.0%
A%

622 771 33.7%
546,304 29.5%

o

502,885 21.2%

28

521,015 28.2%

439,697 23.8%

Avg. Hours+Minutes/day Driving:
Adults 18 or older

weg

e [
S8
o P
8
8 B
a
I
5
&

11.2%
12.3%
10.9%

9.5%

Avg. Miles/Da
175,606 9 Dn{\‘n’t\;am :#‘ws buyers of
s 2

10.0%
ENECE 9.1% HEAD s sold

), 79 9.3%
SUIEN 10.0%

mWPB

Qual Intab 1,119

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-26 Residential Zip Codes: Adults 18 or older
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812,868 or 93.9% of Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S
HEAD is sold spend an average of 48.7 minutes per day driving an average of 28.4 miles each day
and are 23.3% more likely to use Port St Lucie Blvd than the Metro

Top-26 Employment Zip Codes: Adults 18 or older
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[(Food products household used past 7 days (HHLD): Packaged meat (bacon, hot dogs, lunch meat, etc.) AND Grocery stores shopped past 7 days (HHLD): Publix)]



Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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918,786 or 92.6% of Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold
spend an average of 58.1 minutes per day driving an average of 33.8 miles each day and are 39.7%
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.85%
1.55%

1.73%
1.68%

T8
o
R 5
g

2

™
oo
-
&

B
=
8
®
r‘l-l
& r
*g

1.32%
0.79%
95 .31%
28.698 1.51%
56 1.29%
18 645 0.98%
24,200 1.27%
1.18%
1.43%

l:"
ik
53

§

0.94%

o
=
o8 =
(=]
e
B
3
®

0.93%

5 Y
ol

y
A
A
o
2
*®

=
3
=
S
=
o
3
®
o
g
£

1G
E
&
I-J
g o
v 5 k>
xg;
%

0.45%

b

b
i
*

0.43%

o 9 N
iig
°
o
g

de
%5
#

m
o
"
e [
@
- Gl
~ WS
7
= HE
g
(=}
2
®

o
8
R

0.96%

)
~
)
®

5.
EE
§-5=‘
x
R

0.37%

= Share of Everything
for Anything _

=
=]
&
=
g -
e
5
®

[(Food products household used past 7 days (HHLD): Packaged meat (bacon, hot dogs, lunch meat, etc.) AND Grocery stores shopped past 7 days (HHLD): Kroger)]



Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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2,326,397 or 90.2% of Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S
HEAD is sold spend an average of 55.6 minutes per day driving an average of 32.3 miles each day
and are 47.7% more likely to use Route 53 than the Metro average
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[(Food products household used past 7 days (HHLD): Packaged meat (bacon, hot dogs, lunch meat, etc.) AND Grocery stores shopped past 7 days (HHLD): Jewel-Osco)]



Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or
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817,570 or 94.6% of Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold
spend an average of 49.3 minutes per day driving an average of 28.7 miles each day and are 56.1%
more likely to use Martin Luther King Bridge than the Metro
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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[(Food products household used past 7 days (HHLD): Packaged meat (bacon, hot dogs, lunch meat, etc.) AND Grocery stores shopped past 7 days (HHLD): Schnucks)]
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Washington

473,909 or 27.9% of Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S
HEAD is sold read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.1 minutes every day
representing 33.6% of all time spent daily with All forms of P

Avg. Week All Print Dﬁgﬁg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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239,355 or 27.6% of Adults 18 or older who are past 7 days buyers of Lunch Meat where BOAR'S
HEAD is sold read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.1 minutes every day
representing 33.% of all time spent daily with All forms of Pr
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283,727 or 28.6% of Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold
C l n Ci nn atl read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.6 minutes every day representing
32.4% of all time spent daily with All forms of Print Med
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320,286 or 37.% of Adults 18 or older past 7 days buyers of Lunch Meat where BOAR'S HEAD is sold
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.1 minutes every day representing
34.5% of all time spent daily with All forms of Print Medi
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