USA -3 DWELLING TYPES who Bought items at HOMEGOODS in the past 3 months!

Gomplete Demogyraphic & Media Use Profiles

Complete Demographic,
Psychographic, and Total

Media Usage Profiles of P25-54s
Living in Single Family Homes,
Condominiums, Townhomes,
Apartments, or Living in their
Home Less than one year who
Purchased Items at HOMEGOODS
in the past 3 months as of April

HomeGoods: e W HomeGoods

Single Family House™ =55 Condominium

Stores/services bought past 3 months: HomeGoods AND...
Stores/services bought past 3 months: HomeGoods AND...
Stores/services bought past 3 months: HomeGoods AND...
Stores/services bought past 3 months: HomeGoods AND...
Stores/services bought past 3 months: HomeGoods AND..

HomeGoods

Townhouse

Type of dwelling (HHLD): Single family house (unattached)
Type of dwelling (HHLD): Condominium

Type of dwelling (HHLD): Townhouse or attached home
Type of dwelling (HHLD): Apartment

HomeGoods

.Years in present home summaries (HHLD): Less than 1 year 5 o LESS tha n 1 year

Stores/services bought past 3 months: HomeGoods




6.2% or 8,073,744 of USA Adults 25 - 54 live in a Single Family Home and bought from HOMEGOQODS past 3mos.
Typical Adults 25 - 54 who live in a Single Family Home and bought from HOMEGOODS past 3mos are 41.6
years old (4.% older than average) and have a $160,874 (61.3% higher than average) annual household ...

@ Percent of Market: Adults 25 - 54 ﬂ*Gender of Target vs. Market: Adults 25 - 54
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Stores/services bought past 3 months: HomeGoods AND...Type of dwelling (HHLD): Single family house (unattached)



.5% or 637,024 of USA Adults 25 - 54 live in a Condominium and bought from HOMEGOODS past 3mos.
Typical Adults 25 - 54 who live in a Condominium and bought from HOMEGOODS past 3mos are 36.4 years
old (9.% younger than average) and have a $159,334 (59.8% higher than average) annual household income.

@ Percent of Market: Adults 25 - 54 ﬂ* Gender of Target vs. Market: Adults 25 - 54
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Adults 25 - 54

= who live in a Condominium an

18.3%
1 4 I ¢
| q
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Stores/services bought past 3 months: HomeGoods AND...Type of dwelling (HHLD): Condomini

s
W= HHI of Target vs. Market:
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1.% or 1,312,976 of USA Adults 25 - 54 live in a Townhouse and bought from HOMEGOODS past 3mos.
Typical Adults 25 - 54 who live in a Townhouse and bought from HOMEGOQOODS past 3mos are 40.7 years old

Townhouse (1.6% older than average) and have a $145,718 (46.1% higher than average) annual household income.
@ Percent of Market: Adults 25 - 54 ﬂ* Gender of Target vs. Market: Adults 25 - 54 Ethnicity of Target vs. Market:
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Stores/services bought past 3 months: HomeGoods AND...Type of dwelling (HHLD): Townhouse or attached home



e .8% or 999,340 of USA Adults 25 - 54 live in a Apartment and bought from HOMEGOQODS past 3mos.
I'IO"’!MS” Typical Adults 25 - 54 who live in a Apartment and bought from HOMEGOODS past 3mos are 34.8 years old
Apartment (13.1% younger than average) and have a $103,503 (3.8% higher than average) annual household income.

@ Percent of Market: Adults 25 - 54 ﬂ* Gender of Target vs. Market: Adults 25 - 54
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Stores/services bought past 3 months: HomeGoods AND...Type of dwelling (HHLD): Apartment

Ethnicity of Target vs. Market:
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HomeGoods'

Less than 1 year

"

1.% or 1,295,250 of USA Adults 25 - 54 have lived in their home <1yr and bought from HOMEGOQDS past 3mos.
Typical Adults 25 - 54 who have lived in their home <1yr and bought from HOMEGOODS past 3mos are 37.1
years old (7.3% younger than average) and have a $99,587 (.1% lower than average) annual household ...

@ Percent of Market: Adults 25 - 54 ﬂ*Gender of Target vs. Market: Adults 25 - 54 Ethnicity of Target vs. Market:
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Stores/services bought past 3 months: HomeGoods AND...Years in present home summaries (HHLD): Less than 1 year



6.2% or 8,073,744 of USA Adults 25 - 54 live in a Single Family Home and bought from HOMEGOODS past 3mos.
Adults 25 - 54 who live in a Single Family Home and bought from HOMEGOODS past 3mos are 31.2% more
likely to be a college graduate, 7.% more likely to work full-time, 38.5% more likely to be married, 5.5%

more likely to be a parent of 1 or more children u

Single Family House

o . 9.
*\% Education Levels: Adults 25 - 54 Employment: Adults 25 - 54 ( V) Marital Status: Adults 25 - 54
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Stores/services bought past 3 months: HomeGoods AND...Type of dwelling (HHLD): Single family house (unattached)



.5% or 637,024 of USA Adults 25 - 54 live in a Condominium and bought from HOMEGOOQODS past 3mos.

Adults 25 - 54 who live in a Condominium and bought from HOMEGOODS past 3mos are 95.6% more likely
to be a college graduate, 30.7% more likely to work full-time, 3.2% less likely to be married, 77.9% less likely

to be a parent of 1 or more children under
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*\% Education Levels: Adults 25 - 54 Employment: Adults 25 - 54 ( V) Marital Status: Adults 25 - 54
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Stores/services bought past 3 months: HomeGoods AND...Type of dwelling (HHLD): Condominium



———— 1.% or 1,312,976 of USA Adults 25 - 54 live in a Townhouse and bought from HOMEGOODS past 3mos.
IfO’"ﬁOOdSH Adults 25 - 54 who live in a Townhouse and bought from HOMEGOODS past 3mos are 23.5% more likely to
be a college graduate, 9.8% more likely to work full-time, 14.5% more likely to be married, 11.3% less likely
Townhouse ,
to be a parent of 1 or more children under 18
e 9,
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Stores/services bought past 3 months: HomeGoods AND...Type of dwelling (HHLD): Townhouse or attached home



= .8% or 999,340 of USA Adults 25 - 54 live in a Apartment and bought from HOMEGOODS past 3mos.
Hon,lﬁoods@ Adults 25 - 54 who live in a Apartment and bought from HOMEGOODS past 3mos are 30.5% more likely to
Anart t be a college graduate, 1.7% more likely to work full-time, 47.% less likely to be married, 37.8% less likely to
partmen be a parent of 1 or more children under 18.
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Stores/services bought past 3 months: HomeGoods AND...
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Parent of 1 or more Children under 18

Stage in Life:

Working Mothers

Parent of 1 or more Children Age 2-5
Parent of 1 or more Children Age 6- 11
Parent of 1 or more Children Age 12 - 17

Parent of 1 or more Children in College

rrindparmt of 1 or more Children under 18

who live in a Apartment and bought from HOMEGOODS past 3mos

9,430

Type of dwelling (HHLD): Apartment

Parent of 1 or more Children Under Age 2 :
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I 15.9%
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Less than 1 year ‘

likely to be a parent of 1 or more children u

e [ q ] ' 1.% or 1,295,250 of USA Adults 25 - 54 have lived in their home <1yr and bought from HOMEGOODS past 3mos.
] Adults 25 - 54 who have lived in their home <1yr and bought from HOMEGOOQODS past 3mos are 3.2% more
likely to be a college graduate, 13.% less likely to work full-time, 28.% more likely to be married, 7.3% more

e )
| W, Education Levels: Adults 25 - 54 Employment: Adults 25 - 54

\

9.
O Marital Status: Adults 25 - 54

. == 12.6% | 3 ; o OISR
Some High School or Less (not graduate) - Employed Full-Time or Part-Time 81.7% Single, Never Married 32.0%
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Postgraduate Degree Work From Home (most of the time or always) LGBTQ#+ (net) h 8.1%
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Top-20 Occupations: Adults 25 - 54 Entrepreneurs/Military Experience t {1 'M ' Stage in l.ife: Adults 25 - 54
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6.2% or 8,073,744 of USA Adults 25 - 54 live in a Single Family Home and bought from HOMEGOODS past 3mo
Adults 25 - 54 who live in a Single Family Home and bought from HOMEGOODS past 3mos are 46.% more

likely to own their home, 40.9% more likely to own a higher valued home, 70.6% more likely to have a single-
family home, 39.5% more likely to have a dog.
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.5% or 637,024 of USA Adults 25 - 54 live in a Condominium and bought from HOMEGOODS past 3mos.
Adults 25 - 54 who live in a Condominium and bought from HOMEGOODS past 3mos are 1.3% more likely to

own their home, 1.4% more likely to own a higher valued home, 100.% less likely to have a single-family
home, 4.1% less likely to have a dog.
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1.% or 1,312,976 of USA Adults 25 - 54 live in a Townhouse and bought from HOMEGOODS past 3mos.
Adults 25 - 54 who live in a Townhouse and bought from HOMEGOODS past 3mos are 24.8% more likely to

own their home, 24.3% more likely to own a higher valued home, 100.% less likely to have a single-family
home, 49.1% more likely to have a dog.
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e .8% or 999,340 of USA Adults 25 - 54 live in a Apartment and bought from HOMEGOODS past 3mos.
Homma Adults 25 - 54 who live in a Apartment and bought from HOMEGOODS past 3mos are 96.9% less likely to own
their home, 9.1% more likely to own a lower valued home, 100.% less likely to have a single-family home,
Apartment . o Y ’ v & /
13.7% less likely to have a dog.
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HoncGoods

Less than 1 year

1.% or 1,295,250 of USA Adults 25 - 54 have lived in their home <1yr and bought from HOMEGOODS past 3mo
Adults 25 - 54 who have lived in their home <1yr and bought from HOMEGOODS past 3mos are 28.4% less
likely to own their home, 14.4% more likely to own a higher valued home, .3% more likely to have a single-
family home, 51.% more likely to have a dog.
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6.2% or 8,073,744 of USA Adults 25 - 54 live in a Single Family Home and bought from HOMEGOODS past...
Adults 25 - 54 who live in a Single Family Home and bought from HOMEGOODS past 3mos are 3.2% less
likely to look up D-I-Y advice online, 27.2% more likely to always vote in local elections, 29.8% more likely
to belong to a gym, 31.4% more likely to fly do
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5% or 637,024 of USA Adults 25 - 54 live in a Condominium and bought from HOMEGOODS past 3mos.
Adults 25 - 54 who live in a Condominium and bought from HOMEGOODS past 3mos are 12.7% more likely
to look up D-I-Y advice online, 22.8% more likely to always vote in local elections, 55.5% more likely to
belong to a gym, 47.5% more likely to fly domestic

Condominium

-W Top-20 past 30-days Online Lifestyle Activites: Adults 25 - 54 Political Acti Adults 25 - 54
81.9%
Registered to Vote Democrat / Lean nepuhln:an;‘lean Independent / None
(in District of Residence) Democrat of These
residentiol Eections Aweys ==
. Preside | Elections: S i B&
_ Statewide Elections: Always | g as.0%
hﬂﬂh-ﬂhﬂﬂ_ﬂﬂEH e Elecikons: imes [ 5iR
; 27.1%
Recipes / Restaurant  Online Phone Do-it-Yourel Health Medical Fitness/ Diet Home/ Apparel /  Job Search / Career Take Onkne  Education Homework Religion / umlw‘ Photography  Parenting / Genealogy Online Dating
&l Blanning inf on/ [VideoCall  Advw i Y rden Id, Ideas Post r evelopment  Class: [Research  [You or¥our  Spirituak fish, Family Ads
M;‘“::ﬁ| :-;;::'i mw:' vice formation n::.n‘:;m ormation Ganden ideas Beauty Ideas Postresume Develop: Classes zzh :‘I:H:I‘ spi ity L:‘m‘:miv amily Advice Service Local Elections: Always m
Al Hotoin, sl Local Elections: Sometimes
# who live in a Cond and bought from HOMEGOODS past 3mos mUSA = who liveina C inium and bought past 3mos mUSA

Past 12-months Domestic Airline Trips: Adults 25 - 54

Ltrie i 15.5%

2 trlps M 14.9%

3tips 128%

4 trips 29.4%

" 20.0%
5-9trips [ERERRTT 10.5%
1 Flew Domestic past year:
Avg. # Domestic Flights: _I-
15. 5% 10.4%
- -3 5-@ .

@&Top-&’a past 12-months Active Lifestyle Activites: Adults 25 - 54

2.7%|

3

lawncare  Gamening  Bicyding  Swimming  hiking - sogzing-  volntsar  Bowling camping  selongto Fishing Sewing- Yoga-Phstes  Backetbad Grupkitnas  Aduk  Competitve Follow 3 Footbsll  Camgivers!  Tennis  Snowskimg- Softball-  Orgamized  Munting
[Flowersar Backpacking  Running work Health club or cnfts class. continuing Video Gaming Weight Loss. Aging Parent snowboarding  Baseball  Road Race
vegemsbles) Gym Educaan Przam or Retative 15,
Marathon,
#® who live in a Condominium and bought from HOMEGOODS past 3mos WUSA etc)
USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 874
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, inc. LLC, All rights reserved. USA Jan23-Feb24 USA Projection Qual Intab 9,480

Stores/services bought past 3 months: HomeGoods AND...Type of dwelling (HHLD): Condomini




1.% or 1,312,976 of USA Adults 25 - 54 live in a Townhouse and bought from HOMEGOODS past 3mos.
Adults 25 - 54 who live in a Townhouse and bought from HOMEGOODS past 3mos are 6.2% less likely to
look up D-I-Y advice online, 23.9% less likely to always vote in local elections, 37.% more likely to belong to
a gym, 4.1% less likely to fly domestic past
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8% or 999,340 of USA Adults 25 - 54 live in a Apartment and bought from HOMEGOODS past 3mos.
Adults 25 - 54 who live in a Apartment and bought from HOMEGOODS past 3mos are 13.1% less likely to
look up D-I-Y advice online, 39.4% less likely to always vote in local elections, 17.5% more likely to belong

to a gym, 23.4% more likely to fly domestic p
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1.% or 1,295,250 of USA Adults 25 - 54 have lived in their home <1yr and bought from HOMEGOODS past...
Adults 25 - 54 who have lived in their home <1yr and bought from HOMEGOODS past 3mos are 25.4% less
likely to look up D-I-Y advice online, 20.4% less likely to always vote in local elections, 91.8% more likely to

belong to a gym, 3.2% more likely to fly d
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Stores/services bought past 3 months: HomeGoods AND...Years in present home summaries (HHLD): Less than 1 year




Casinos past yr., 61.6% less likely to smoke cig

6.2% or 8,073,744 of USA Adults 25 - 54 live in a Single Family Home and bought from HOMEGOODS past 3mos.
Adults 25 - 54 who live in a Single Family Home and bought from HOMEGOODS past 3mos are 5.6% more
likely to use QSRs past mo., 17.6% more likely to use Sit-Down Restaurants past mo., 8.9% more likely to use

Past 30-days QSR Users: Adults 25 - 54

oo

2times

10.4%

3 times

4 times

5times
6-9times

10 times or more

Past 30-days Sit-Down Restaurant Users: Adults 25 - 54

[ ] 1time

2 times 16.2%
s0times ormore | —

= who live in a Single Family Home and bought from HOMEGOODS past 3mos mUSA

Total Monthly Sit-Down Restaurant Users:  Avg. M

hly Sit-Down R

Meals:

m who live in a Single Family Home and bought from HOMEGOODS past 3mos mUsA
Total Monthly QSR Users: Avg. Monthly QSR Meals:
96.4% 91.3%

90.9%

77.3%

100,319,3

Drank Past 30-days: Adults 25 - 54

Liquor

Any Type of Beer
Wine

Domaestic Regular Beer
Imported Beer
Domestic Light Beer
Microbrew / Craft Beer

a2, 32,
8%
3 L9 2
9%

80,552 23.5%
:

Top-10 Cuisines: Adults 25 - 54

||5n
Mexican

iﬂrs taurants Used Past 30-days)
itak

Fiza an  Wings/  Bagel/  Upscale Steskhouse
Burgers/  Donut/
sports g1 Bakery

L iy OMEGOODS past 3mas ~ WUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who live in a Single Family Home and bought from... 20.3%

usa [ 2>.c%

Casino

Past 12 months

Slot Machines

Activities: Adults 25 - 54

28
Table Games (Craps, Poker, etc.)

Bar / Nightclub
Upscale Restaurant
Stage Show / Concert
Sports Betting

Spa

m who live in a Single Family Home and bought from HOMEGOODS past 3mos

usA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 874
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musa

Other Gambling

USA Jan23-Feb24

= whe live in a Single Family Home and bought from HOMEGOODS past 3mos

USA Projection

Casinos visited past 12

hs: Yes

Used Past 30-days: Adults 25 - 54

Marij [ Cannabis

Qual Iintab 9,480

mUSA

= who live ina Single Family Home and bought from HOMEGOODS past 3mos.

WUSA

Stores/services bought past 3 months: HomeGoods AND...Type of dwelling (HHLD): Single family house (unattached)



Condominium

past yr., 61.6% less likely to smoke cigarettes

.5% or 637,024 of USA Adults 25 - 54 live in a Condominium and bought from HOMEGOODS past 3mos.
Adults 25 - 54 who live in a Condominium and bought from HOMEGOODS past 3mos are 6.5% more likely to
use QSRs past mo., 26.% more likely to use Sit-Down Restaurants past mo., 14.3% more likely to use Casinos

Past 30-days QSR Users: Adults 25 - 54

dia
B

2times

atimes

23.0%

19.6%

5times

6-9times

10 times or more

Past 30-days Sit-Down Restaurant Users: Adults 25 - 54

s Ltme
2times
3times
4 times F
- otimes |y
10times or more m

= who live in a Condominium and bought from HOMEGOODS past 3mos mUsA = who live in a Condominium and bought from HOMEGOODS past 3mos mUSA
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg, Monthly Sit-Down Restaurant Meals:
97.2% 91.3% 97.4% 77.3%

Drank Past 30-days: Adults 25 - 54
Any Type of Beer
e eyt

Domaestic Regular Beer

Liquor

33,513,391 25.8%

imparted Bear
Domestic Light Beer -

Microbrew / Craft Beer 3.;%'2% ' Spa

® who live in a Condominium and bought from HOMEGOODS past 3mos ay

usA USA Projection Scarborough R1 2024: Feb23-Apr24
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Top-10 Cuisines: Adults 25 - 54

(Sit-Down Restaurants Used Past 30-days)

!EELLEELHH

Chinese  Coffee  indian/ italian  Wings/ Bagel/
=
®who liveina Ci

Upscale Steakhouse
House/  Tha/ Burgers/  Donut /
Caffee gar  Other sports Bar  Bakery

asian

past 3mos usa

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wholive in a Condominium and bought from... IS ARTRMMNNNNNNNNN 33.5%

usa [ >>.c%

Past 12 months Casino Activities: Adults 25 - 54

Slot Machines
Table Games (Craps, Poker, etc.) W
Bar/ Nightclub

Upscale Restaurant

24.4%

11,875,098
Stage Show / Concert

v Sports Betting

2.3%
5.4%
Other Gambling M Casinos visited past 12 hs: Yes

Used Past 30-days: Adults 25 - 54

4 8426712

SA = who live in a Condominium and bought from HOMEGOODS past 3mos mUSA

Qual Intab 874

USA Jan23-Feb24 USA Projection Qual Iintab 9,480

Stores/services bought past 3 months: HomeGoods AND...Type of d

Marij [ Cannabis

Vape

lling (HHLD): Condol

mwho liveina Condominium and bough

past 3mos mUsA



:

Townhouse

yr., 45.2% less likely to smoke cigarettes.

1.% or 1,312,976 of USA Adults 25 - 54 live in a Townhouse and bought from HOMEGOODS past 3mos.
Adults 25 - 54 who live in a Townhouse and bought from HOMEGOODS past 3mos are 7.% more likely to use
QSRs past mo., 22.6% more likely to use Sit-Down Restaurants past mo., 3.1% less likely to use Casinos past

Past 30-days QSR Users: Adults 25 - 54

I“ 1time 3%

2times

3 times

4 times

5times

6-9times

10 times or more

wwho live in a Townhouse and bought from HOMEGOODS past 3mos
Total Monthly QSR Users: Avg. Monthly QSR Meals:
97.6% 91.3%

1time

2 times

Atimes 14.1%

4 times 3.5%

S5 times 7.2%

6 -9times 9.6%

10times or more

mUSA

Avg. M

hly Sit-Down R

Past 30-days Sit-Down Restaurant Users: Adults 25 - 54

hm
e
— 01
—
F

# who live in a Townhouse and bought from HOMEGOODS past 3mos
Total Monthly Sit-Down Restaurant Users:

mUSA
Meals:

77.3%

Drank Past 30-days: Adults 25 - 54

Liquor

1
Ay Typeof Beer Table Gares (craps, ok, etc) [ v
e —
Domaestic Regular Beer 33,513,391 25.8% Upscale Restaurant
Imported Beer PretreraryyT Stage Show / Concert M 10.
Domestic Light Beer - v Sports Betting  poiest. 4.6%
Microbrew / Craft Beer 3.;%0% ' Spa z.'s?a,; %%%‘6
Other Gambling 1.9%

= who live in a Townhouse and bought from HOMEGOODS past 3mos mUSA w who live in a Townhouse and bought from HOMEGOODS past 3mos
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Slot Machines

USA Jan23-Feb24 USA Projection Qual intab

Past 12 months Casino Activities: Adults 25 - 54
3 24.4%

Casinos visited past 12

Top-10 Cuisines: Adults 25 - 54

(Sit-Down Restaurants Used Past 30-days)

Wings/ Bagel/  Upscale Steakhouse
Gurgers /  Donut /
Sperts Bar  Bakery

#who liveina past 3mos musa

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who live in a Townkouse and bought from... 36.3%

usa [ >2.c%

hs: Yes

Used Past 30-days: Adults 25 - 54

17.6%

2 861 389
Marij [ Cannabis

mUSA

9,480

® who live ina Townhouse and bought from HOMEGOODS past 3mos

Stores/services bought past 3 months: HomeGoods AND...Type of dwelling (HHLD): Townhouse or attached home



Apartment

Casinos past yr., 32.1% less likely to smoke cigarettes.

.8% or 999,340 of USA Adults 25 - 54 live in a Apartment and bought from HOMEGOODS past 3mos.
Adults 25 - 54 who live in a Apartment and bought from HOMEGOODS past 3mos are 8.3% more likely to
use QSRs past mo., 21.3% more likely to use Sit-Down Restaurants past mo., 19.9% more likely to use

Past 30-days QSR Users. Adults 25 - 54

I\ | itime

2times

3times

4 times

Stimes

6 -9times

10times or more
= who live in a Apartment and bought from HOMEGOODS past 3mas musA
Total Monthly QSR Users: Avg. Monthly QSR Meals:

98.8% 91.3% -

Past 30-days Sit-Down Restaurant Users: Adults 25 - 54
[ ] 1time

Jmes _zm
10tmesormore. [ .
= who live in a Apartment and bought from HOMEGOODS past 3mos W USA
Total Monthly Sit-Down Restaurant Users: A it-Down Restaurant Meals:

93.7% 77.3%

— il “

Drank Past 30-days: Adults 25 - 54

Liquor

Any Type of Beer

Wine

Domestic Regular Beer

Imported Beer

Domestic Light Beer v v
Microbrew / Craft Beer i

® who live in a Apartment and bought from HOMEGOODS past 3mos EUSA

UsA USA Projection Scarborough R1 2024: Feb23-Apr24

Top-10 Cuisines: Adults 25 - 54

(Sit- Down Restaurants Used Past 30-days)

Chinese  Calfee Ildlinl itakan Wings/ Bagel/ Upsclle Steakhouse
House / Burgers | Domut /
coteenr. o Sports Bar  Bakery
Agian

Ewho live i

past 3mos mUsA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who live in & Apartment and bought from... 40.1%

usa [N 22.6%

£ Past 12 months Casino Activities: Adults 25 - 54
Slot Machines y
Table Games (Craps, Poker, etc.)
s s g ——
Upse s
Stage Show / Concert 8.9%
Sports Betting
e B 4

Other Gambling 1.9%

24.4%

Casinos visited past 12 months: Yes
u wheo live in a Apartment and bought from HOMEGOODS past 3mos mUSA

Qual Intab 874
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Used Past 30-days: Adults 25 - 54

Marijuana / Cannabis Cigarettes Vape

# who live ina Apartment and bought from HOMEGOODS past 3mos uusA

Stores/services bought past 3 months: HomeGoods AND...Type of dwelling (HHLD): Apartment



Casinos past yr., 59.9% less likely to smoke cig

1.% or 1,295,250 of USA Adults 25 - 54 have lived in their home <1yr and bought from HOMEGOODS past 3mos.
Adults 25 - 54 who have lived in their home <1yr and bought from HOMEGOODS past 3mos are 8.% more
likely to use QSRs past mo., 19.% more likely to use Sit-Down Restaurants past mo., 12.3% more likely to use

Past 30-days QSR Users: Adults 25 - 54
.

I\ | itime

2times

3times

$times h

6 -9times 23.0%

8%
m who have lived in their home <1yr and bought from HOMEGOODS past 3mos
Total Monthly QSR Users:
98.6% 91.3%

10 times or more

mUsA

Avg. Monthly QSR Meals:

Past 30-days Sit-Down Restaurant Users: Adults 25 - 54
e 1tme

2 times

3times

14.1%

——y
F

4 times

5 times

6-9times

10times or more

= who have lived in their home <1yr and bought from HOMEGOQDS past 3mos  ® USA
Total Monthly Sit-Down Restaurant Users:

92.0% 77.3%

Avg. Monthly Sit-Down R ant Meals:

Drank Past 30-days: Adults 25 - 54

[or
o it s
Wine

Domestic Regular Beer

Top-10 Cuisines: Adults 25 - 54

(Sit-Down Restaurants Used Past 30-days)

 who have livedin their home <1yr and bought from HOMEGOODS past 3mos

Caffee Ildlinl itakan Wings/ Bagel/ Upsclle Steakhouse
House / Burgers | Domut /
coteenr. o Sports Bar  Bakery

Agian

musa

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who have lived in their home <1yr and bought from... 33.8%

o | 22.5%

£ Past 12 months Casino Activities: Adults 25 - 54

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Imported Beer Stage Show / Concert m 14. 32.3%
Domestic Light Beer v v Sports Betting :
Microbrew / Craft Beer i Spa w 7.8%
Other Gambling E1 29':% Casinos visited past 12 months: Yes
= who have lived in their home <1yr and bought from HOMEGOODS past 3mos M USA ® who have lived in their home <1yr and bought from HOMEGOODS past 3mos mUSA
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All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Jan23-Feb24 USA Projection Qual Intab 9,480

Used Past 30-days: Adults 25 - 54

Marijuana / Cannabis

Cigarettes

# who have livedin their home <1y and bought from HOMEGOODS past 3mos M USA

Stores/services bought past 3 months: HomeGoods AND...Years in present home summaries (HHLD): Less than 1 year



Single Family House

6.2% or 8,073,744 of USA Adults 25 - 54 live in a Single Family Home and bought from HOMEGOODS past...
Adults 25 - 54 who live in a Single Family Home and bought from HOMEGOODS past 3mos are 37.4% more
likely to have a 401K, 55.9% more likely to have an Auto Loan, 9.1% more likely to Invest/Trade Stocks Online,

“ﬁﬂmvestments Owned: Adults 25 - 54

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

529 Plan / College Savings Plan
Money Market Funds

Other (Crypto / NFTs [ Metals, etc.)

Bonds

5.2% more likely to pay with their Debit Card

72,918,586 56.2% .

47,997,515 37.0%

37,377,85828.8%

9 20.5%
ERLER  15.6%
19.3%
1L5%
16.5%
11.1%
D 11.3%
13,777JR0N
11.7%
£.5%

Online Bill Autoloan Studentloan  Money Refinanced Certificates of Personal Loan  Home
Account card Account Banking Banking Paying  Mortgage Market Home  Deposit(CDs) Improvement
Second Home or Real Estate Property E ‘u"‘% Account  Mortgage Loan or Home
6.3% Equity Loan
= who live in a Single Family Home and bought from HOMEGOODS past 3mos W USA = who live in a Single Family Home and bought from HOMEGOODS past 3mos mUSA

.” Financial Services Has and/or Uses: Adults 25 - 54

Checking  Debit or ATM Online Mobile Home

Savings Credit Card

hh-

13.3%
10.0% 9.7% g6% 8.3%

4.6%
[ ] -

Professional Services Used*: Adults 25 - 54

Tax Preparation Service

Online Investing / Stock Trading

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce / Family Attorney

® who livein a Single Family Home and bought from HOMEGOODS past 3mos B USA

Scarborough R1 2024: Feb23-Apr24
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

usA USA Projection

31,801,590 24.5%

12,418,822 9.6%
e
10,263,010 7.9%
38,441,405 MR
7.7%
2.9%

A%
15%

(*Past 12 Months)

Qual Intab

fy'Past 3-Months Payment Methods Used: Adults 25 - 54

Debit Card zelle MasterCard ~ CashApp  ApplePay  Google Pay  Store Credit

payPal

Stores/services bought past 3 months: HomeGoods AND...Type of dwelling (HHLD): Single family house (unattached)

12.7%

VisA Venmo American  Discover  Facebook  Square Cash Samsung Pay
Card Express Messenger
= who live in a Single Family Home and bought from HOMEGOODS past 3mos W USA
874
USA Jan23-Feb24 USA Projection Qual Intab 9,480




Condominium

.5% or 637,024 of USA Adults 25 - 54 live in a Condominium and bought from HOMEGOODS past 3mos.
Adults 25 - 54 who live in a Condominium and bought from HOMEGOODS past 3mos are 43.4% more likely to
have a 401K, 19.2% more likely to have an Auto Loan, 45.9% more likely to Invest/Trade Stocks Online, 45.4%
less likely to pay with their Debit Card.

ﬁﬂ Investment
Lo 4

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

529 Plan / College Savings Plan
Money Market Funds

Other (Crypto / NFTs [ Metals, etc.)
Bonds

Second Home or Real Estate Property

47,997,515 37.0%

28.7%
IRITET  15.6%
6HL0%
115%
17.7%
11.1%
12.7%
13,777JR0N
19.2%
£.5%
4 8.5%
3%

= who live in a Condominium and bought from HOMEGOODS past 3mos

s Owned: Adults 25 - 54

mUsSA

Financial Services Has and/or Uses: Adults 25 - 54

25.8%

14.2% 12.1%
10.0%
, o |

Checking Debitor ATM  Savings Credit Card Mobile Online Bill Home Auto Loan

Studentloan  Money Refinanced Certificates of Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market Home  Deposit(CDs) Improvement
Account  Mortgage Loan or Home
Equity Loan

® who live in a Condominium and bought from HOMEGOODS past 3mos mUSA

Professional Services Used*: Adults 25 - 54

Tax Preparation Service

Online Investing / Stock Trading

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

31,801,590 24.5%

24,498,730 18.9%
12,413,822 X

m 5%
= 17,5 ®
19.!

il 6.5%

fy'Past 3-Months Payment Methods Used: Adults 25 - 54

0.5% 12.7%
5.0% .
. o .o |

i :1.5%
Estate Planning E 2.9% 5 .
) ) 4.2% (*Past 12 Months) VisA payPal DebitCard  Venmo zelle MasterCard  CashApp  ApplePay  GooglePay StoreCredit ~American  Discover  Facebook  Square Cash Samsung Pay
Divorce / Family Attorney E.S% Card Express Messenger
= who live in a Condominium and bought from HOMEGOODS past 3mos HUSA = who live in a Condominium and bought from HOMEGOODS past 3mos = USA
usA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 874
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Stores/services bought past 3 months: HomeGoods AND...Type of dwelling (HHLD): Condomini




Townhouse

1.% or 1,312,976 of USA Adults 25 - 54 live in a Townhouse and bought from HOMEGOODS past 3mos.
Adults 25 - 54 who live in a Townhouse and bought from HOMEGOODS past 3mos are 21.9% more likely to

have a 401K, 34.9% more likely to have an Auto Loan, 51.4% more likely to Invest/Trade Stocks Online, 5.2%
more likely to pay with their Debit Card.

Lo 4
401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

529 Plan / College Savings Plan
Money Market Funds

Other (Crypto / NFTs [ Metals, etc.)

Bonds

lnvestments Owned: Adults 25 - 54

47,997,515 37.0%
), 19.1%
20,250,858 BB T¥3 A
15.4%
 11.5%
Bl 13.7%
14,396,598 6 b4
10.5%
13,777,

10.6%

087.8%
12,435, RN

Checking  Debit or ATM

Financial Services Has and/or Uses: Adults 25 - 54

8.6%
6%

Auto loan  Studentloan

Savings Home

Online Mobile Online Bill Money Refinanced Certificates of Personal Loan  Home
Account card Account Banking Banking Paying  Mortgage Market Home  Deposit(CDs) Improvement
Second Home or Real Estate Property &:ﬂ: % Account  Mortgage Loan or Home
&2 Equity Loan
= who live in a Townhouse and bought from HOMEGOODS past 3mos mUSA ® who live in a Townhouse and bought from HOMEGOODS past 3mos m USA
Professional Services Used*: Adults 25 - 54 Py Past 3-Months Payment Methods Used: Adults 25 - 54
e ¥
Online Investing / Stock Trading
Financial Planner
r 20.9%
Accountant YR 0.6%
Insurance Agent at a Local Office (not online) l 6.8%
JORE: 7.9%
3 13.9%
Real Estate Agent 12.7%

S 5.1% 43% 5.0% 355 4.3%

Btfernni E 20% . . . o I ]

’ - 2.1% (*Past 12 Months) Venmo MasterCard  CashApp  ApplePay  GooglePay StoreCredit ~American  Discover  Facebook  Square Cash Samsung Pay

Divorce / Family Attorney % Card Exrens Messenger
= who live in a Townhouse and bought from HOMEGOODS past 3mos mUSA = who live in a Townhouse and bought from HOMEGOODS past 3mos mUSA
usA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 874
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Stores/services bought past 3 months: HomeGoods AND...Type of dwelling (HHLD): Townhouse or attached home




Apartment

.8% or 999,340 of USA Adults 25 - 54 live in a Apartment and bought from HOMEGOODS past 3mos.
Adults 25 - 54 who live in a Apartment and bought from HOMEGQOQODS past 3mos are 7.2% more likely to

have a 401K, 11.2% more likely to have an Auto Loan, 11.% more likely to Invest/Trade Stocks Online, 8.3%
more likely to pay with their Debit Card.

ﬁ‘lnvestm ents
Lo 4

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

529 Plan / College Savings Plan
Money Market Funds

Other (Crypto / NFTs [ Metals, etc.)
Bonds

Second Home or Real Estate Property

® who live in a Apartment and bought from HOMEGOODS past 3mes

Owned: Adults 25 - 54

15.0%

POkl 15.6%
73.9%
 11.5%

9.9%

mUSA

.” Financial Services Has and/or Uses: Adults 25 - 54

h by

8.3% 100% 539 8.6%

0w o
Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Autoloan Studentloan  Money Refinanced Certificates of Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market Home  Deposit(CDs) Improvement
Account  Mortgage Loan or Home
Equity Loan
= who live in a Apartment and bought from HOMEGOODS past 3mos mUSA

Professional Service.

Tax Preparation Service

Online Investing / Stock Trading

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce / Family Attorney
= who live in a Apartment and b

usA USA Projection
All Graphs and HBIAI Data Modeling Copyrigh

Scarborough R1 2024: Feb23-Apr24

Used*: Adults 25 - 54

31,801,590

17,555 535 13.5%
12,418,822 9.6%
10,263,010 7.9%
38,441,405 MR
9.5%
2.9%
2.7%
15%

ought from HOMEGOODS past 3mes

(*Past 12 Months)

mUSA

Qual Intab 874
t © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

fy'Past 3-Months Payment Methods Used: Adults 25 - 54

Google Pay  Store Credit

payPal Debit Card zelle MasterCard ~ CashApp  Apple Pay

VisA Venmo American
Card Express
= who live in a Apartment and bought from HOMEGOODS past 3mos = USA
USA Jan23-Feb24 USA Projection Qual Intab 9,480

Stores/services bought past 3 months: HomeGoods AND...Type of dwelling (HHLD): Apartment

Discover  Facebook  Square Cash Samsung Pay

Messenger




e el | |
.t

Less than 1 year

1.% or 1,295,250 of USA Adults 25 - 54 have lived in their home <1yr and bought from HOMEGOODS past...
Adults 25 - 54 who have lived in their home <1yr and bought from HOMEGOODS past 3mos are 5.2% more

likely to have a 401K, 8.6% more likely to have an Auto Loan, 44.6% less likely to Invest/Trade Stocks Online,

10.% less likely to pay with their Debit Card

“ﬁ‘mvestments Owned: Adults 25 - 54

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

529 Plan / College Savings Plan
Money Market Funds

Other (Crypto / NFTs [ Metals, etc.)
Bonds

Second Home or Real Estate Property

47,997,515
3,580 9.5%
POk 15.6%
8.3%
 11.5%

245.6%
11.1%

3%.5%
. 10.6%
0906.0%
12,435, IR+
10.8%
£.2%

mwho have lived in their home <1yr and bought from HOMEGOODS past 3mos

Financial Services Has and/or Uses: Adults 25 - 54

Checking  Debit or ATM

Savings Credit Card Online Mobile Home Auto loan  Studentloan

Online Bill Money
Account card Account Banking Banking Paying Mortgage Market
Account

mUSA = who have lived in their home <1yr and bought from HOMEGOODS past 3mos

20.5%

8.6%

: 10.0%
o ol ™ P

Refinanced Certificates of Personal Loan  Home
Home  Deposit(CDs) Improvement
Mortgage Loan or Home
Equity Loan
mUSA

Professional Services Used*: Adults 25 - 54

Tax Preparation Service g
P 31,801,590 24.5%

Online Investing / Stock Trading

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce / Family Attorney

24,498,739 18.9%

s

12,418,822 1+

0%
10,263,014 K>

15.8%

y'E'Past 3-Months Payment Methods Used: Adults 25 - 54

243 S0% 33y 43%

10.4%127%
15.3% i

21% (*Past 12 Months) Venmo zelle MasterCard  CashApp  ApplePay  GooglePay StoreCredit ~American  Discover  Facebook  Square Cash Samsung Pay
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Stores/services bought past 3 months: HomeGoods AND...Years in present home summaries (HHLD): Less than 1 year




Adults 25 - 54 who live in a Single Family Home and bought from HOMEGOODS past 3mos spend an average of 3 days,
5 hours, 30 minutes and 38 seconds each week with All Forms of Media.

88.6% of Adults 25 - 54 who live in a Single Family Home and bought from HOMEGOODS past 3mos spend an avg. of 8 hours and 36
minutes each week listening to All Local AM/FM Radio, representing 9.8% of total time spent with all forms of Media.
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Stores/services bought past 3 months: HomeGoods AND...Type of dwelling (HHLD): Single family house (unattached)




Adults 25 - 54 who live in a Condominium and bought from HOMEGOODS past 3mos spend an average of 2 days, 16

hours, 41 minutes and 30 seconds each week with All Forms of Media.

69.4% of Adults 25 - 54 who live in a Condominium and bought from HOMEGOODS past 3mos spend an avg. of 5 hours and 30 minutes
| each week listening to All Local AM/FM Radio, representing 5.9% of total time spent with all forms of Media.
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BROADCASTING

Stores/services bought past 3 months: HomeGoods AND...Type of dwelling (HHLD): Condomini




Adults 25 - 54 who live in a Townhouse and bought from HOMEGOODS past 3mos spend an average of 3 days, 2 hours,
30 minutes and 44 seconds each week with All Forms of Media.

89.2% of Adults 25 - 54 who live in a Townhouse and bought from HOMEGOODS past 3mos spend an avg. of 8 hours and 31 minutes
each week listening to All Local AM/FM Radio, representing 10.2% of total time spent with all forms of Media.
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BROADCASTING

Stores/services bought past 3 months: HomeGoods AND...Type of dwelling (HHLD): Townhouse or attached home




Adults 25 - 54 who live in a Apartment and bought from HOMEGOODS past 3mos spend an average of 3 days, 4 hours,
40 minutes and 22 seconds each week with All Forms of Media.
87.5% of Adults 25 - 54 who live in a Apartment and bought from HOMEGOODS past 3mos spend an avg. of 7 hours and 15 minutes

| each week listening to All Local AM/FM Radio, representing 8.3% of total time spent with all forms of Media.
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Stores/services bought past 3 months: HomeGoods AND...Type of dwelling (HHLD): Apartment



——_ Adults 25 - 54 who have lived in their home <1yr and bought from HOMEGOODS past 3mos spend an average of 2
.HO"IEGO(xlss B days, 14 hours, 51 minutes and 48 seconds each week with All Forms of Media.
Less than 1 year ‘ 81.5% of Adults 25 - 54 who have lived in their home <1yr and bought from HOMEGOODS past 3mos spend an avg. of 7 hours and 51
— minutes each week Wg to All Local AM/FM Radio, representing 10.2% of total time spent with all forms of Media.
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BROADCASTING

Stores/services bought past 3 months: HomeGoods AND...Years in present home summaries (HHLD): Less than 1 year



Adults 25 - 54 who live in a Single Family Home and bought from HOMEGOODS past 3mos spend an average of 2 days,

10 hours, 23 minutes and 54 seconds each week with All Forms of Ad-Supported Media.
84.2% of Adults 25 - 54 who live in a Single Family Home and bought from HOMEGOODS past 3mos spend an avg. of 7 hours and 52
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 11.4% of total time spent with all forms of Ad-Support
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BROADCASTING

Stores/services bought past 3 months: HomeGoods AND...Type of dwelling (HHLD): Single family house (unattached)




Adults 25 - 54 who live in a Condominium and bought from HOMEGOODS past 3mos spend an average of 1 days, 20
hours, 33 minutes and 20 seconds each week with All Forms of Ad-Supported Media.

65.4% of Adults 25 - 54 who live in a Condominium and bought from HOMEGOODS past 3mos spend an avg. of 4 hours and 22 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 6.4% of total time spent with all forms of Ad-Supported Media
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BROADCASTING

Stores/services bought past 3 months: HomeGoods AND...Type of dwelling (HHLD): Condomini




Adults 25 - 54 who live in a Townhouse and bought from HOMEGOODS past 3mos spend an average of 2 days, 2 hours,
10 minutes and 12 seconds each week with All Forms of Ad-Supported Media.

85.1% of Adults 25 - 54 who live in a Townhouse and bought from HOMEGOODS past 3mos spend an avg. of 7 hours and 55 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 13.4% of total time spent with all forms of Ad-Supported Media.
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Stores/services bought past 3 months: HomeGoods AND...Type of dwelling (HHLD): Townhouse or attached home




Adults 25 - 54 who live in a Apartment and bought from HOMEGOODS past 3mos spend an average of 2 days, 2 hours,
10 minutes and 12 seconds each week with All Forms of Ad-Supported Media.

84.9% of Adults 25 - 54 who live in a Apartment and bought from HOMEGOODS past 3mos spend an avg. of 7 hours and 1 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.1% of total time spent with all forms of Ad-Supported Media.
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Stores/services bought past 3 months: HomeGoods AND...Type of dwelling (HHLD): Apartment



Adults 25 - 54 who have lived in their home <1yr and bought from HOMEGOODS past 3mos spend an average of 1
days, 21 hours, 33 minutes and 21 seconds each week with All Forms of Ad-Supported Media.

74.7% of Adults 25 - 54 who have lived in their home <1yr and bought from HOMEGOODS past 3mos spend an avg. of 6 hours and 22
minutes eaﬁk listening to Local Ad-Supported AM/FM Radio, representing 10.5% of total time spent with all forms of Ad-Suppor
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BROADCASTING

Stores/services bought past 3 months: HomeGoods AND...Years in present home summaries (HHLD): Less than 1 year




Single Family House

Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 54
(average week) Totof Persons:

Grocery Stores
Search [Google, Bing, etc.)
Billboards & Signs (Weekly Drivers)

Local AM/FM Radio

ing/Financial fReal £
Email/Text/IM/Zoom,etc. (Personal & Wark)
News/Weather /Sports (Websites/Apps)
Facehook

Games/Fantasy/Betting Sites

Instagram

Gas Stations/Convenience Stores

Shopping (indl. Food/Auctions/Travel, etc.)

YouTube Video

Adults 25 - 54 who live in a Single Family Home and bought from HOMEGOQODS past 3mos spend an
average of 8 hours and 20 minutes each day with All Forms of Ad-Supported Media. 84.2% listen to
Local AM/FM Radio for an avg. of 67.5 minutes/day. (Local Radic delivers 11.4% of Time with Ad-Suppor
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Condominium

Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 54

(averoge weeek)
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YouTube Video

Games/Fantasy/Betting Sites

# who live in a Condominium and bought from HOMEGOODS past 3mos

Adults 25 - 54 who live in a Condominium and bought from HOMEGOODS past 3mos spend an
average of 6 hours and 21 minutes each day with All Forms of Ad-Supported Media. 65.4% listen to
Local AM/FM Radio for an avg. of 37.5 minutes/day. (Local Radio delivers 6.4% of Time with Ad-Supporte
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Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 25 - 54
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Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 54
(average week) Totof Persons:

Grocery Stores

Search (Google, Bing, etc.)
Billboards & Signs (Weekly Drivers)
Local AM/FM Radio

ing/Financial fReal £
Email/Text/IM/Zoom,etc. (Personal & Wark)
News/Weather /Sports (Websites/Apps)
Facehook
Games/Fantasy/Betting Sites
Instagram
Gas Stations/Convenience Stores
Shopping (indl. Food/Auctions/Travel, etc.)

YouTube Video

m_m-  Hoursshinutes/doywith Al

Adults 25 - 54 who live in a Townhouse and bought from HOMEGOODS past 3mos spend an average
of 7 hours and 10 minutes each day with All Forms of Ad-Supported Media. 85.1% listen to Local

AM/FM Radio for an avg. of 67.9 minutes/day.

(Local Radio delivers 13.4% of Time with Ad-Suppor

Forms of Media: Adults 25 - 54
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Top 13 AH Forms of Ad-Supported Media (% Time Spent &

Avg. Minutes/day Spent): Adults 25 - 54
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Apartment

(Local Radio delivers 11.1% of Time with Ad-Suppor

Adults 25 - 54 who live in a Apartment and bought from HOMEGOODS past 3mos spend an average
of 7 hours and 40 minutes each day with All Forms of Ad-Supported Media. 84.9% listen to Local
AM/FM Radio for an avg. of 60.1 minutes/day.

Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 54
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6,799,528 or 84.2% of Adults 25 - 54 who live in a Single Family Home and bought from
HOMEGOODS past 3mos listen to Ad-Supported Local AM/FM Radio for an average of 67.5 minutes
every day representing 37.5% of all time spent daily with Ad-Supported Audio.
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416,828 or 65.4% of Adults 25 - 54 who live in a Condominium and bought from HOMEGOODS past
3mos listen to Ad-Supported Local AM/FM Radio for an average of 37.5 minutes every day

Condominium & & representing 27.6% of all time spent daily with Ad-Supported Audio.
Avg. Week All Audio (Persons & % Reach): Adults 25 - 54 . Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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1,116,750 or 85.1% of Adults 25 - 54 who live in a Townhouse and bought from HOMEGOODS past
3mos listen to Ad-Supported Local AM/FM Radio for an average of 67.9 minutes every day
representing 36.8% of all time spent daily with Ad-Supported Audio.
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e —— 848,179 or 84.9% of Adults 25 - 54 who live in a Apartment and bought from HOMEGOODS past
fIUT”’lB(?UOdS3 3mos listen to Ad-Supported Local AM/FM Radio for an average of 60.1 minutes every day
Apartment representing 42.9% of all time spent daily with Ad-Supported Audio.
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HomeGoods

Less than 1 year

968,091 or 74.7% of Adults 25 - 54 who have lived in their home <1yr and bought from
HOMEGOODS past 3mos listen to Ad-Supported Local AM/FM Radio for an average of 54.7 minutes
every day representing 27.6% of all time spent daily with Ad-Supported Audio.
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6,799,528 or 84.2% of Adults 25 - 54 who live in a Single Family Home and bought from
HOMEGOODS past 3mos listen to Ad-Supported Local AM/FM Radio for an average of 67.5 minutes
every day representing 37.5% of all time spent daily with Ad-Supported Audio.
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416,828 or 65.4% of Adults 25 - 54 who live in a Condominium and bought from HOMEGOODS past
3mos listen to Ad-Supported Local AM/FM Radio for an average of 37.5 minutes every day
representing 27.6% of all time spent daily with Ad-Supported Audio.
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Stores/services bought past 3 months: HomeGoods AND...Type of dwelling (HHLD): Condomini




. 1,116,750 or 85.1% of Adults 25 - 54 who live in a Townhouse and bought from HOMEGOODS past
3mos listen to Ad-Supported Local AM/FM Radio for an average of 67.9 minutes every day
representing 36.8% of all time spent daily with Ad-Supported Audio.
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Stores/services bought past 3 months: HomeGoods AND...Type of dwelling (HHLD): Townhouse or attached home



e 848,179 or 84.9% of Adults 25 - 54 who live in a Apartment and bought from HOMEGOODS past
HO"’ld?OOdSs 3mos listen to Ad-Supported Local AM/FM Radio for an average of 60.1 minutes every day
Apartment representing 42.9% of all time spent daily with Ad-Supported Audio.
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Stores/services bought past 3 months: HomeGoods AND...Type of dwelling (HHLD): Apartment
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Less than 1 year

968,091 or 74.7% of Adults 25 - 54 who have lived in their home <1yr and bought from
HOMEGOODS past 3mos listen to Ad-Supported Local AM/FM Radio for an average of 54.7 minutes
every day representing 27.6% of all time spent daily with Ad-Supported Audio.
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Stores/services bought past 3 months: HomeGoods AND...Years in present home summaries (HHLD): Less than 1 year



Single Family House

Local AM/FM Rad:o Formats (Persons & % Reach): Adults 25 - 54
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' 6,799,528 or 84.2% of Adults 25 - 54 who live in a Single Family Home and bought from HOMEGOODS
past 3mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Country, Hot AC, and Classic Hits.
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Avg. Hours+Minutes/day with Local
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416,828 or 65.4% of Adults 25 - 54 who live in a Condominium and bought from HOMEGOQODS past 3mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Alternative, Classic Hits, and Hot AC.
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1,116,750 or 85.1% of Adults 25 - 54 who live in a Townhouse and bought from HOMEGOODS past 3mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Alternative, Pop
Contemporary Hit Radio, Rhythmic Contemporary Hit Radio,

Locai AMM(‘)FM Radio Formats (Persons & % Reach): Adults 25 - 54

Contemporary
Christian
29.1

Adult Hits
30.5

Urban AC
288

News/Talk/
Information
26.9

Classic Hits
26.9

Urban
Contempor...
252

Classic Rock
288

Adult Hits
18.7

Classic Hits
18.4

All Sports
176

Contemporary
Christian
17.5

Information
17.3

Adult
Contem...

Pop
Conte...
Hit Radio

16.7 16.2

Urban Contemporary

Alternative
9 15.3

® who live in a Townhouse and bought from HOM

EGOODS past 3mos

mUSA

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 54

(averoge Week)
Adult Contemporary

Pop Contemporary Hit Radio
Country

Classic Hits

Hot AC

Classic Rock
Alternative

Urban Contemporary
All Sports

Urban AC

Adult Hits

Active Rock

News/Talk/Information

= who live in a Townhouse and bought from HOMEGOODS past 3mos
Scarborough R1 2024: Feb23-Apr24

USA

USA Projection

PP S oo
Mﬂm

i

Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:
Adults 25-54

who liveina Townhouse
and bought from
HOMEGOODS past 3mos

= USA

Qual Intab 874

‘
i
H

=
!

s
465

g!

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Ad-Supported Local AM/FM Radio Formats (% Time Spent

5
t]

& Avg. Minutes/day Spent): Adults 25 - 54

News/Talk/

Information

Active Rock
38.2

Urban AC

Adult Hits 28.8

30.5

All Sports
29.8

26.9

Classic Hits
26.9

Urban
Alternative
24.0

Adult Hits
18.7

Active Rock
18.7

Classic Hits
18.4

All Sports
17.6

News/Talk/
Information

17.3

Adult
Contem...
16.7

Urban
Contempor:
15.3

Pop
Conte...
Hit Radio

16.2

ary

m who live in a Townhouse and bought from HOMEGOODS past 3mos

USA Jan23-Feb24

USA Projection

Qual Intab 9,480

Stores/services bought past 3 months: HomeGoods AND...Type of dwelling (HHLD): Townhouse or attached home

soefa.ai

m USA

* Share of Everything
for Anything _




Apartment

' 848,179 or 84.9% of Adults 25 - 54 who live in a Apartment and bought from HOMEGOODS past 3mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Country, Urban Contemporary, and Classic Hits.
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' 968,091 or 74.7% of Adults 25 - 54 who have lived in their home <1yr and bought from HOMEGOODS
past 3mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit
Radio, Adult Contemporary, Mexican Regional, Country, and Hot AC.
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4,967,104 or 61.5% of Adults 25 - 54 who live in a Single Family Home and bought from
HOMEGOODS past 3mos watch Ad-Supported Local TV Stations for an average of 63.5 minutes
every day representing 27.4% of all time spent daily with Ad-Supported Video.
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® who live in a Condominium and bought from HOMEGOODS past 3mos

306,612 or 48.1% of Adults 25 - 54 who live in a Condominium and bought from HOMEGOODS past
3mos watch Ad-Supported Local TV Stations for an average of 41.4 minutes every day representing

22.8% of all time spent daily with Ad-Supported Video.
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822,442 or 62.6% of Adults 25 - 54 who live in a Townhouse and bought from HOMEGOODS past
3mos watch Ad-Supported Local TV Stations for an average of 55.8 minutes every day representing
24.% of all time spent daily with Ad-Supported Video.
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Apartment

635,721 or 63.6% of Adults 25 - 54 who live in a Apartment and bought from HOMEGOODS past
3mos watch Ad-Supported Local TV Stations for an average of 61.1 minutes every day representing
25.5% of all time spent daily with Ad-Supported Video.
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[

793,151 or 61.2% of Adults 25 - 54 who have lived in their home <1yr and bought from
HOMEGOODS past 3mos watch Ad-Supported Local TV Stations for an average of 32.6 minutes
every day representing 25.5% of all time spent daily with Ad-Supported Video.
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4,967,104 or 61.5% of Adults 25 - 54 who live in a Single Family Home and bought from
HOMEGOODS past 3mos watch Ad-Supported Local TV Stations for an average of 63.5 minutes every
day representing 27.4% of all time spent daily with Ad-Supported Video.
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— 306,612 or 48.1% of Adults 25 - 54 who live in a Condominium and bought from HOMEGOQODS past
HomeG_o_ods” 3mos watch Ad-Supported Local TV Stations for an average of 41.4 minutes every day representing
Condominium 22.8% of all time spent daily with Ad-Supported Video.
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822,442 or 62.6% of Adults 25 - 54 who live in a Townhouse and bought from HOMEGOODS past
3mos watch Ad-Supported Local TV Stations for an average of 55.8 minutes every day representing
24.% of all time spent daily with Ad-Supported Video.
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635,721 or 63.6% of Adults 25 - 54 who live in a Apartment and bought from HOMEGOODS past
3mos watch Ad-Supported Local TV Stations for an average of 61.1 minutes every day representing
25.5% of all time spent daily with Ad-Supported Video.
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Less than 1 year

793,151 or 61.2% of Adults 25 - 54 who have lived in their home <1yr and bought from
HOMEGOODS past 3mos watch Ad-Supported Local TV Stations for an average of 32.6 minutes every
day representing 25.5% of all time spent daily with Ad-Supported Video.
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Single Family House
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4,967,104 or 61.5% of Adults 25 - 54 who live in a Single Family Home and bought from
HOMEGOODS past 3mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports,
Local News - Evening, Comedies, Local News - Morning, Movies, and Dramas.
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306,612 or 48.1% of Adults 25 - 54 who live in a Condominium and bought from HOMEGOODS past
3mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News

- Evening, Dramas, Food/Cooking Shows, and Movies.
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' 822,442 or 62.6% of Adults 25 - 54 who live in a Townhouse and bought from HOMEGOODS past
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Bee————— ——— ' 635,721 or 63.6% of Adults 25 - 54 who live in a Apartment and bought from HOMEGOODS past
HomeGoods’ 3mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News -
Apartment Morning, Game Shows, Local News - Evening, and Reality - Dating.
Local TV Station Programs (Persons & % Reach) Adults 25 - 54 Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

(averoge Wie! % Time Spent (Average Doy}
o —— . e
Comedies B ————— 5w

Movies  AAgaiig: : e Local News -
Mornin;
Game Shows m Local News - 20.2 .
Dramas Avg. Hours+Minutes/day with Local m M(lxgn;ng
Food/Cooking Shows TV Stations: Adults 25 - 54 m ‘ o
Documentaries m 7.2
Mystery/Suspense/Crime . 2D
1:0 m ) e
National/Network News National/ Cooking...
who live ina Apartment UsA Movies Dramas Network News Dramas

Local News - Late m‘lkﬁ. and bought from 4,0%
) . HOMEGOODS past 3mos
science Fiction [ pAeL) MR P 0.7%

114 109 5.9 20.2 5. . 5. Science...

= who live in a Apartment and bought from HOMEGOODS past 3mos mUSA = who live in a Apartment and bought from HOMEGOODS past 3mos HUSA
Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 25 - 54 Ad- Suggorted Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
[Average Week) Total Persons: % Time spent " [Average Day)

SRt —— %/ 169
Local News - Evening . /1
wovie: IR T (AT 55%
ey _';m Local News -
s i, — " Evnig
Morning i
Dramas -m Avg. Hours #Minutes/day with Ad- J3%9 122 22
= Supported Local TV Stations: Adults
wystery/suspense/crime - QR S v v o 25-54

e

Es

HW
gw

16.8 Local Nati.
My: Local Comedies News - Net...
Suspe... | News - 123 Late News

Local News - ote  JASTAPR GETRE oo Comedies | Crime | Late : 01 66

Nationa/Network News T T RO [ 0:59 ] | il Mystery/
Food/Cooking Shows mmﬂ m National/ Local News - Local News-  Suspense/ Reality  Food...
. . wha liveina Apartment UsA Game Shows Network News | Real... | Fo... |5... Morning Evening C -
science Fiction  [FEREReNN UL ) 0.7% 113 5.4 B co.. | 202 164 S Adve.. Science...
past 3mos
Reatity - Adventure  FETES) MMMty La% -
® who live in a Apartment and bought from HOMEGOODS past 3mos mUSA m who live in a Apartment and bought from HOMEGOODS past 3mos mUSA .
USA  USAProjection  Scarborough R12024; Feb23-Apr2d  Qual Intab 874 ai share.of EveryEhing
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Feb24 USA Projection Qual Intab 9,480 - b B

Stores/services bought past 3 months: HomeGoods AND...Type of dwelling (HHLD): Apartment



HomeGoods'

Less than 1 year
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793,151 or 61.2% of Adults 25 - 54 who have lived in their home <1yr and bought from
HOMEGOODS past 3mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News
- Morning, Movies, Local News - Evening, Sports, Local News - Late, and Comedi
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Single Family House

6,968,377 or 86.3% of Adults 25 - 54 who live in a Single Family Home and bought from
HOMEGOODS past 3mos use Ad-Supported Social Media for an average of 199. minutes every day
representing 33.9% of all time spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 25 - 54
PR

Search (Google, Bing, etc.)
Social Media

+alReal (Websi 5

e/ i A} /APPS)
EmailText/IM/Zoomyetc. (Personal & Work)
News/Weather Sports (Websites/Apps)
OTT TV Streaming Services

Games/Fantasy/Betting Sites

s ot vl . R TV

Shopping (incl. Food/Auctions/Travel, etc.)
YouTube/TikTok, etc.
Online Classes, Schools, Colleges, Universities

Local TV Streaming

Avg. Hours+Minutes/day with
Digital: Adults 25 - 54

concurrent,
usage %

who liveina Single Family
Home and bought from
HOMEGOODS past 3mos

w who live in a Single Family Home and bought from HOMEGOODS past 3mos mUSA

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

Online
Classes,
Schools,

Colleges,...

Streaming Audio (Local
Radio/ Podcasts/
Streaming Services)

AL ‘ Search

(Google,

H

OTT TV Streaming

Social Media Services Local TV

216.3 94.5 Streaming

+Premium...

Bing, etc.)

Email/
Text/IM/
Zoom,etc.
(Personal...

YouTube/
TikTok, etc.

Food/

News... ‘

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

148.7

Social Media
147.9

Online
Classes,
Schools,
Colleges,
QTT TV Streaming Services Universiti...
124.8 531

Email /Text/
I/
Zoom,etc.
{Personal...

Non- Local

Premium v U”Ll
+Premium Strea.. Foo..

re
Cable... 28.6

YouTube/ :
TikTok, etc. (Google,
40.5 Bing, etc.)

» who live in a Single Family Home and bought from HOMEGOODS past 3mos

m USA

Avg. Week Ad-Supported Digital (Persons & % Reach): Adults 25 - 54

Ipgor
VR

_m— (705 |
[ 3

- (7% ]

Avg. Hours+Minutes/day with Ad-
Supported Digital: Adults 25 - 54

Search (Google, Bing, etc.)
News/Weather/Sports (Websites/Apps)
Social Media

Email/Text/IM/Zoom,etc. (Personal & Work)
OTT TV Streaming Services

Shopping (incl. Food/Auctions/T ravel, etc.)

YouTube/TikTok, etc.

Streaming Audio (Local Radiof...

Local TV Streaming

Games/Fantasy/Betting Sites

king /Fi
Non-PremiumsPremium Cable Streaming

Online Classes, Schools, Colleges, Universities

USA USA Projection

HOMEGOODS past 3mos.
# who live in a Single Family Home and bought from HOMEGOGDS past 3mos EUSA

Concurrent
usoge %:
who live ina Single Family usa
Home and bought from 0.0%

Scarborough R1 2024: Feb23-Apr24 Qual Intab 874

All Graphs and soefa.oi Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Stores/services bought past 3 months: HomeGoods AND...Type of dwelling (HHLD): Single family house (unattached)

. Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

Streaming Audio (Local

Radio/ Podcasts/Streaming | OTT TV Streaming

Services)
100.7

Email/Text/IM/
Zoom,etc. YouTube/
(Personal & | TikTok, etc.
Work) 35.5

Non-Premium

Social Media +Premium

199.0 Cable... Bing, etc. }

Services
66.7

Local

Strea...
271

News/

Weathe...

Social Media
1311

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

86.9

YouTube/
OTT TV Streaming Services  TikTok, etc.
80.2 40.3

Non-Premium
+Premium
Cable
Streaming

Search

Email/ Text/IM/
Zoom,etc. Shopping
(Personal & {incl.
Work) Food Banking...

® who live in a Single Family Home and bought from HOMEGOODS past 3mos

USA Jan23-Feb24 USA Projection Qual Intab

9,480

B USA
* Share of Everything
for Anything _



Condominium

of all time spent daily with Ad-Supported Digital Media.

[ 553,379 or 86.9% of Adults 25 - 54 who live in a Condominium and bought from HOMEGOODS past
3mos use Ad-Supported Social Media for an average of 142.9 minutes every day representing 28.6%

Avg. Week All Dlgftal (Persons & % Reach) Adults 25 - 54

Search (Google, Bing, etc.)
Social Media

i

ing/Financial/Real pp
Email/Text/IM/Zoom,etc. (Personal & Work)
News/Weather/Sports (Websites/Apps)

OTT TV Streaming Services

O — TR

it PR T

Shopping (incl. Food/Auctions/Travel, etc.)
Games/Fantasy /Betting Sites
YouTube/TikTok, etc.

Online Classes, Schools, Colleges, Universities
Local TV Streaming

b

Digital: Adults

concurrent|
usage %:

who live ina Condominium
and bought from
HOMEGOODS past 3mos

e

® who live in a Condominium and bought from HOMEGOODS past 3mos

Avg. Hours+Minutes/day with

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

Email/Text/ Online
M/ Classes,
OTT TV Streaming Zoom,etc. é‘cn‘mts'
Services (Personal & Streaming Audio (Local T e— Un“)v:i?;"
" " 3 i
Streaming Audio (Local Radio/ 90.1 LELIT PDdcas»ts/’Streammg :;Zsﬂs S i
Podcasts/Streaming Services) : w Services)
167.6 Online YouTul 148.7 .
Classes, | Tiklok, E”‘ame“" Non- | local Sho.
= Schaols, etc. 200 EiT Pre,‘miym v
Colleges, +Premium  Strea...
Uni iti (Personal... , 286
NIVEISILES | Gomes/ News/ Cable.. o
Fantasy. Weather...
Search YouTube/ Search
Social Media (Google, Non- Local Social Media TikTok, etc. (Google,
1 155.3 | Bing, etc.) Premiu... | TV.. 147.9 40.5 Bing, etc.)
B USA = who live in a Condominium and bought from HOMEGOODS past 3mos

m USA

Avg. Week Ad- Sug_qarted Digital (Persons & % Reach): Adults 25 - 54

Search (Google, Bing, etc.)

/ pps)
Social Media

Email/Text/\M/Zoom,etc. (Personal & Work)
OTT TV Streaming Services

shopping (incl. Foad/Auctions/Travel, etc.)
YouTube/TikTok, etc.

Streaming Audio (Local Radio/...

Local TV Streaming

Games /Fantasy/Betting Sites
ial/Real Bt A
e/ E ps)

Cable

Online Classes, Schools, Colleges, Universities

Persons

—M'
OV S— T
R S—
PTRET it v v
P — T
PEETT —TT -
_H 7 ¢ um\:w live ina Condominium

0.0% and bought from
EGOODS past 3mos

HOM
® who live in a Condominium and bought from HOMEGOODS past 3mos

USA

USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Scarborough R1 2024: Feb23-Apr24 Qual Intab

Avg. Hours+Minutes/day with Ad-
Supported Digital: Adults 25 - 54

% Time Spent

Avg. Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

Streaming Audio
(Local Radio/
Podcasts/Streaming
Services)

86.6

OTT TV Streaming
Services
64.4

Social Media
1429

USA

]

Email/Text/IM/
Zoom,etc.
(Personal &
Work)
415

YouTube/
TikTok, etc.
27.4

Shopping
(incl. Food/
Auctions/ | Local
Travel etc.) V...

Stre...

Social Media
1311

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

86.9

YouTube/
OTT TV Streaming Services = TikTok, etc.
80.2 40.3

Non-Premium
+Premium
Cable
Streaming

Search

Local TV
Streami...
276
Email/Text/IM/
Zoom,etc.
(Personal &
Work)

News/

shoppie Weather.

(incl.

Food... Banking...

mUSA

874

USA Jan23-Feb24 USA Projection

Qual intab 9,480

Stores/services bought past 3 months: HomeGoods AND...Type of dwelling (HHLD): Condominium

® who live in a Condominium and bought from HOMEGOODS past 3mos

mUSA
* Share of Everything
for Anything _



i [ 1,107,300 or 84.3% of Adults 25 - 54 who live in a Townhouse and bought from HOMEGOODS past
I‘IU"’IBG'DOCIS‘a 3mos use Ad-Supported Social Media for an average of 132.4 minutes every day representing 26.3%
Townhouse of all time spent daily with Ad-Supported Digital Media.
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Apartment

812,497 or 81.3% of Adults 25 - 54 who live in a Apartment and bought from HOMEGOODS past
3mos use Ad-Supported Social Media for an average of 142.6 minutes every day representing 28.3%
of all time spent daily with Ad-Supported Digital Media.
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HomeGoods'

Less than 1 year

it

1,116,866 or 86.2% of Adults 25 - 54 who have lived in their home <1yr and bought from
HOMEGOODS past 3mos use Ad-Supported Social Media for an average of 170.1 minutes every day
representing 34.4% of all time spent daily with Ad-Supported Digital Media.
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6,268,837 or 77.6% of Adults 25 - 54 who live in a Single Family Home and bought from
HOMEGOODS past 3mos use Ad-Supported Facebook for an average of 75.2 minutes every day
representing 38.3% of all time spent daily with Ad-Supported Social Media.

Avg. Week All Sogiqimlyredia (Persons & % Reach): Adults 25 - 54 Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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102,384 or 16.1% of Adults 25 - 54 who live in a Condominium and bought from HOMEGOODS past
3mos use Ad-Supported Blogs/Message Boards (read and/or post) for an average of 73. minutes
every day representing 51.5% of all time spent daily with Ad-Supported
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Townhouse

1,010,523 or 77.% of Adults 25 - 54 who live in a Townhouse and bought from HOMEGOODS past
3mos use Ad-Supported Facebook for an average of 27. minutes every day representing 22.6% of all
time spent daily with Ad-Supported Social Media.

Avg. Week All Sogiql Media (Persons & % Reach): Adults 25 - 54

Facebook
Instagram
YouTube Video
TikTok
Linkedin

X (Formerly "Twitter")
Pinterest
Snapchat
WhatsApp

Others{Rumble, Twitch, Gab, Par...
Blogs/Message Boards (read...
tumblr

HOMEGOODS past 3mos
u who live in a Townhouse and bought from HOMEGOODS past 3mos

m_m—'—
M”
_MI"

mm—

R E—T T

acoeaol 100 munsen
Y

m-m— =

Social Media: Adults 25 - 54

who live ina Townhouse
and bought from

mUSA

Avg. Hours+Minutes/day with all

_ Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

PR
m

0.7%

Blogs/Message Boards
(read and/or post)
30.2

Instagram
26.4

Facebook

22.9

tumblr
10.1

YouTube Video

Pinter...

W...

TikTok
13.2

Link...

7.4
Instagram

275 X
Reddit
6.8

(Forme...
"Twitte...

Pinterest
4.7

YouTube Video
27:3.

Facebook

41.7 Snapchat Oth... t..

# who live in a Townhouse and bought from HOMEG

/0O0DS past 3mos

mUSA

Avg. Week Ad- Suggorted Social Media (Persons & % Reach): Adults 25 - 54

Facebook

Instagram

YouTube Video

TikTok

Linkedin

Reddit

X (Formerly "Twitter")
Pinterest

Snapchat

WhatsApp

Others(Rumble, Twitch, Gab,Pa...
Blogs/Message Boards (read...

tumblir

EGOODS
= who live in a Townhouse and bought from HOMEGDODgapast 3mos
USA Projection

USA

Avg. Hours+Minutes/day with Ad-
Supported Sucial Media Adults 25 -

-HW_
mu&.
mm 31.2%

who live ina Townhouse

16.0%
and bought from

3.9%
m USA
874

Scarborough R1 2024: Feb23-Apr24 Qual Intab

v

Avg. Day Ad-Supported Social Media (% Time Spent & A

% Time Spent

All Graphs and soefo.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

vg. Minutes/day Spent): Adults 25 - 54

Facebook
27.0

iTube Video
20.8

Blogs/Message

Boards (read and/

or post)
20.0

Instagram
19.4

Pinterest
43

Reddit

LinkedIn =

4.0

Snapc...

X
(Form...
"Twitt...

YouTube Video
271

LinkedIn
5.5

Pinterest
4.5

Blogs...

S5.. W
Reddit 2.0 st

4.3 ot. B

Facebook
40.9

Instagram
221

m who live in a Townhouse and bought from HOMEGOODS past 3mos

USA Jan23-Feb24

USA Projection

Qual Intab

9,480

Stores/services bought past 3 months: HomeGoods AND...Type of dwelling (HHLD): Townhouse or attached home

m USA
= Share of Everything



810,864 or 81.1% of Adults 25 - 54 who live in a Apartment and bought from HOMEGOODS past
3mos use Ad-Supported Facebook for an average of 52.1 minutes every day representing 36.6% of

—/’——\_‘_——.
Apartment all time spent daily with Ad-Supported Social Media.
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HomeGoods

Less than 1 year

yith

868,576 or 67.1% of Adults 25 - 54 who have lived in their home <1yr and bought from
HOMEGOODS past 3mos use Ad-Supported Facebook for an average of 60.1 minutes every day
representing 35.2% of all time spent daily with Ad-Supported Social Media.
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Single Family House

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 616,280;
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Condominium E—
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Townhouse

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 138,109;
Social Media: 91,451; Local Radio: 74,609; Local TV: 43,096; Non-Prem. Cable: 38,294
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Stores/services bought past 3 months: HomeGoods AND...Type of dwelling (HHLD): Townhouse or attached home




HomeGoods®

Apartment

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 67,255;
Local Radio: 53,674; Social Media: 51,955; Local TV: 22,661; Non-Prem. Cable: 21,559
reaching Adults 25 - 54 who live in a Apartment and bought from HOMEGOQODS pas
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Stores/services bought past 3 months: HomeGoods AND...Type of dwelling (HHLD): Apartment

* Share of Everything




HomeGoods

Less than 1 year

pilaf

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 135,671;
Social Media: 90,744; Local Radio: 62,824; Non-Prem. Cable: 42,230; Local TV: 41,350
reaching Adults 25 - 54 who have lived in their home <1yr and bought from HO

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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Stores/services bought past 3 months: HomeGoods AND...Years in present home summaries (HHLD): Less than 1 year

* Share of Everything




Single Family House

7,963,835 or 98.6% of Adults 25 - 54 who live in a Single Family Home and bought from
HOMEGOODS past 3mos spend an average of 71.3 minutes per day driving, seeing Billboards and
Signs. 74.7% Listen to Local Radio Stations Out-of-Home for an average of 50.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 54

(average weex)
Grocery Stores
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® who live in a Single Family Home and bought from HOMEGOODS past 3mos

Avg. Hours+Minutes/day with Out- M
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Stores/services bought past 3 months: HomeGoods AND...Type of dwelling (HHLD): Single family house (unattached)

/Averoge Day)

p-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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Condominium E—

613,412 or 96.3% of Adults 25 - 54 who live in a Condominium and bought from HOMEGOODS past
3mos spend an average of 107.2 minutes per day driving, seeing Billboards and Signs. 57.2% Listen
. to Local Radio Stations Out-of-Home for an average of 24.8 minute

Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 54
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 54

(average weex)
Grocery Stores
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AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Spotify
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Totof Persons: * Time

1,310,582 or 99.8% of Adults 25 - 54 who live in a Townhouse and bought from HOMEGOODS past
3mos spend an average of 45.1 minutes per day driving, seeing Billboards and Signs. 74.3% Listen to
Local Radio Stations Out-of-Home for an average of 46.7 minutes

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

Avg. Hours+Minutes/day with Out- m
of-Home Media: Adults 25 -54 m
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Stores/services bought past 3 months: HomeGoods AND...Type of dwelling (HHLD): Townhouse or attached home
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Apartment

Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 54

(average weex)
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977,159 or 97.8% of Adults 25 - 54 who live in a Apartment and bought from HOMEGOODS past
3mos spend an average of 36.6 minutes per day driving, seeing Billboards and Signs. 68.2% Listen to
Local Radio Stations Out-of-Home for an average of 33.7 minutes/d

Totol Persons

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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p-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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HomeGoods _{iish
Less than 1 year I‘ &

Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 54
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1,246,643 or 96.2% of Adults 25 - 54 who have lived in their home <1yr and bought from
HOMEGOODS past 3mos spend an average of 78.3 minutes per day driving, seeing Billboards and
Signs. 65.9% Listen to Local Radio Stations Out-of-Home for an average of 38

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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Stores/services bought past 3 months: HomeGoods AND...Years in present home summaries (HHLD): Less than 1 year
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Single Family House

' 2,180,749 or 27.% of Adults 25 - 54 who live in a Single Family Home and bought from HOMEGOODS
past 3mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.3 minutes every day
representing 34.4% of all time spent daily with All forms of Pri

Avg. Week All Print Ar{l;redia (Persons & % Reach): Adults 25 -54 Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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Stores/services bought past 3 months: HomeGoods AND...Type of dwelling (HHLD): Single family house (unattached)



124,626 or 19.6% of Adults 25 - 54 who live in a Condominium and bought from HOMEGOODS past
3mos read Direct Mail Advertising (excluding Catalogs) for an average of 7.6 minutes every day
representing 21.7% of all time spent daily with All forms of Print

Avg. Week All Print nrg’ekdia (Persons & % Reach): Adults 25 -54 Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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Stores/services bought past 3 months: HomeGoods AND...Type of dwelling (HHLD): Condominium



696,420 or 53.% of Adults 25 - 54 who live in a Townhouse and bought from HOMEGOODS past 3mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 20. minutes every day representing
34.2% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 25 - 54
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e 221,858 or 22.2% of Adults 25 - 54 who live in a Apartment and bought from HOMEGOODS past
fIDﬂ’lBGOOdSQ 3mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.3 minutes every day
Apartment : representing 22.6% of all time spent daily with All forms of Print Media.
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Stores/services bought past 3 months: HomeGoods AND...Type of dwelling (HHLD): Apartment



HomeGoods

Less than 1 year

b

447,683 or 34.6% of Adults 25 - 54 who have lived in their home <1yr and bought from HOMEGOODS
past 3mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.7 minutes every day
representing 23.7% of all time spent daily with All forms of Pr
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