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Booking.com

13.4% or 23,032,762 of USA Adults 25 - 64 are past 30 days users of the BOOKING.COM Travel App/Website.
Typical Adults 25 - 64 who are past 30 days users of the BOOKING.COM Travel App/Website are 43.9 years
old (2.3% younger than average) and have a $120,447 (22.8% higher than average) annual household...
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Apps or websites used or visited past 30 days:Travel: Booking.com
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A Expedia

@ Percent of Market: Adults 25 - 64

17.3%

Total Persons:

142,135,255

17.3% or 29,764,064 of USA Adults 25 - 64 are past 30 days users of the EXPEDIA Travel App/Website.
Typical Adults 25 - 64 who are past 30 days users of the EXPEDIA Travel App/Website are 44.6 years old (.8%
younger than average) and have a $137,364 (40.% higher than average) annual household income.
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Apps or websites used or visited past 30 days:Travel: Expedia
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Google Flights

13.5% or 23,221,367 of USA Adults 25 - 64 are past 30 days users of the GOOGLE FLIGHTS Travel App/Website.
Typical Adults 25 - 64 who are past 30 days users of the GOOGLE FLIGHTS Travel App/Website are 40.8 years
old (9.2% younger than average) and have a $147,100 (50.% higher than average) annual household income.
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Apps or websites used or visited past 30 days:Travel: Google Flights
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® Hotels....

12.2% or 20,891,594 of USA Adults 25 - 64 are past 30 days users of the HOTELS.COM Travel App/Website.
Typical Adults 25 - 64 who are past 30 days users of the HOTELS.COM Travel App/Website are 43.5 years old
(3.1% younger than average) and have a $127,248 (29.7% higher than average) annual household income.
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Apps or websites used or visited past 30 days:Travel: Hotels.com
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.Tripqdvisor

10.2% or 17,465,938 of USA Adults 25 - 64 are past 30 days users of the TRIPADVISOR Travel App/Website.
Typical Adults 25 - 64 who are past 30 days users of the TRIPADVISOR Travel App/Website are 45. years old
(.2% older than average) and have a $140,200 (42.9% higher than average) annual household income.
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Booking.com

likely to be a parent of 1 or more children unde

13.4% or 23,032,762 of USA Adults 25 - 64 are past 30 days users of the BOOKING.COM Travel App/Website.
Adults 25 - 64 who are past 30 days users of the BOOKING.COM Travel App/Website are 13.7% more likely
to be a college graduate, 3.2% more likely to work full-time, 2.5% more likely to be married, 10.8% more
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A Expedia

17.3% or 29,764,064 of USA Adults 25 - 64 are past 30 days users of the EXPEDIA Travel App/Website.
Adults 25 - 64 who are past 30 days users of the EXPEDIA Travel App/Website are 22.7% more likely to be a
college graduate, 17.1% more likely to work full-time, 2.8% more likely to be married, 5.8% more likely to

be a parent of 1 or more children under 18
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Google Flights

less likely to be a grandparent of 1 or more child

13.5% or 23,221,367 of USA Adults 25 - 64 are past 30 days users of the GOOGLE FLIGHTS Travel App/Website.
Adults 25 - 64 who are past 30 days users of the GOOGLE FLIGHTS Travel App/Website are 55.2% more
likely to be a college graduate, 22.% more likely to work full-time, 4.2% more likely to be married, 48.8%
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® Hotels....

likely to be a grandparent of 1 or more childre

12.2% or 20,891,594 of USA Adults 25 - 64 are past 30 days users of the HOTELS.COM Travel App/Website.
Adults 25 - 64 who are past 30 days users of the HOTELS.COM Travel App/Website are 22.3% more likely to
be a college graduate, 12.4% more likely to work full-time, 10.5% more likely to be married, 21.5% less

i \‘.f. Education Levels: Adults 25 - 64 Employment: Adults 25 - 64
Some High School or Less (not graduate) -2'2?2% Employed Full-Time or Part-Time %

High School Graduate (12th grade or GED) Employed Full-Time (35 hours or more) 7%

Some College Credit (no degree) Employed Part-Time (less than 35 hours) b%

Associate's Degree (AA, AS, etc.) White Collar

College Graduate (4 year college) 7% Blue Collar

Postgraduate Degree 3% Work From Home (most of the time or always)
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Apps or websites used or visited past 30 days:Travel: Hotels.com

Aot d Adults 25 - 64

Parent of 1 or more Children under 18

Stage in Life:
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N 13.9%
20.7%
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17.1%

Working Mothers

Parent of 1 or more Children Under Age 2
Parent of 1 or more Children Age 2-5
Parent of 1 or more Children Age 6- 11
Parent of 1 or more Children Age 12 - 17
Parent of 1 or more Children in College

Grandparent of 1 or more Children under 18

who are past 30 days users of the HOTELS.COM Travel App/Website

14,048

46.1%

I 30.1%

B USA



.Tripadvisor

10.2% or 17,465,938 of USA Adults 25 - 64 are past 30 days users of the TRIPADVISOR Travel App/Website.
Adults 25 - 64 who are past 30 days users of the TRIPADVISOR Travel App/Website are 27.1% more likely to
be a college graduate, 13.7% more likely to work full-time, 8.2% more likely to be married, 11.3% less likely

to be a grandparent of 1 or more childre

i \‘.f. Education Levels:
Some High School or Less (not graduate)
High School Graduate (12th grade or GED)
Some College Credit (no degree)
Associate's Degree (AA, AS, etc.)

College Graduate (4 year college)

Postgraduate Degree

who are past 30 days users of the TRIPADVISOR Travel App/Website

9.
Adults 25 - 64 Employment: Adults 25 - 64 ( \ Marital Status: Adults 25 - 64
-2'19;% Employed Full-Time or Part-Time 75/ Single, Never Married 21
! (+] ! (]
18.7% . 73 5% - 61.4%
25.3% Employed Full-Time (35 hours or more) Married 56.8%
11' Employed Part-Time (less than 35 hours) g- Legally Separated | :;2
B0 White Collar o Divorced %
- 0 0 .
28.8% 19.9% . 1.1%
T Blue Collar 20.8% Widowed I 2.0%
23'3% Work From Home (most of the time or always) 2 LGBTQ+ (net) ] ?:::
HUSA who are past 30 days users of the TRIPADVISOR Travel App/Website W USA who are past 30 days users of the TRIPADVISOR Travel App/Wehsite HUSA

Top-20 OCCUpGﬂOHS.’ Adults 25 - 64 Entrepreneurs/Military Experience uid M L] Stage in Life: Adults 25 - 64
15.7% 8.3%
7.1% 7.0% 7.2% 5.39% 5.7% R o il o1 41.1%
- - arent of 1 or more Children under I 0.1
Working Mothers 13.8%
small Business Self-Employed  Current or Former g B 13.6%
7.2% Owner Military Service
p-7% 53 5.0% 4.7%.6% 47% Parent of 1 or more Children Under Age 2 . ;g::
3.8% 3, % 5% 3'2%2.4% .
23 3% 22%2% 21%0.0%
I I LTHLG% a5l B% pasden 195w LB 5% Parent of 1 or more Children Age 2-5 1%5726%
| . . “m l l N »E o Ve — S
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zé\e.‘? \E?.;-\ .@"“’f . @Q, R @}é‘ ‘;P@ & g & ‘A@& ﬁb& Qé“c {@\6“ d"\& . ‘Pgb . .g‘f Lf@i“ Parent of 1 or more Children in College B s
& & “ & S @° & ®
P & S o s _ 15.2%
o \b‘ é‘ Qe,‘}% 6}\»@‘ randparent of 1 or more Children under 18 RS
&
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o 13.4% or 23,032,762 of USA Adults 25 - 64 are past 30 days users of the BOOKING.COM Travel App/Website.
B k Adults 25 - 64 who are past 30 days users of the BOOKING.COM Travel App/Website are .9% less likely to own
oo |ngocom their home, 25.6% more likely to own a higher valued home, 1.6% less likely to have a single-family home,

7.4% more likely to have a dog.

m Own/Rent/Other: Adults 25 - 64 ﬂﬁm Type of Home: Adults 25 - 64 4™ Pets in Home: Adults 25 - 64

Single Family House (unattached)
61.2% Own a Dog

Townhouse or attached Home . 10.3%

9.1%
2 5.2%
32.1% Condominium Own a Cat
5.5%
9.8% 7.7%
2.7% Apartment
B L5% 3 ? 19.4%
55,204,010 =T EF b 4 L84, 317 | 13,255, 885
Rent Other Own Second Home Mobile Home or Manufactured 2.9% Own other type of Pet
or Real Estate Home 3.5% 8.5Y
Property
W who are past 30 days users of the BOOKING.COM Travel App/Website mUsA uwho are past 30 days users of the BOOKING.COM Travel App/Website mUSA w who are past 30 days users of the BOOKING.COM Travel App/Website W UsA
Z 2
e~4 Value of Owned Home: Adults 25 - 64 1wk, Home Loans: Adults 25 - 64
Averoge Value of Owned Home:
who are past 30 days users of the BOOKING.COM Travel...
UsA 5415461
B.1% 7.9%

<$150K $150K-$S200K  $200K-$250K  $250K-S300K  $300K-$350K

012010 3,85 1 a0 ) 3,253 21 2 R _2()
$350K-S500K  $500K-$750K

S$750K-S1M

Home Mortgage Refinanced Home Equity Own

who are past 30 days users of the BOOKING.COM Travel App/Website B USA Home Mortgage Il:?:::::;n;:t H;“J;{;::I;;:t‘l
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2 Expedia

1.2% more likely to have a dog.

17.3% or 29,764,064 of USA Adults 25 - 64 are past 30 days users of the EXPEDIA Travel App/Website.
Adults 25 - 64 who are past 30 days users of the EXPEDIA Travel App/Website are 10.4% more likely to own

their home, 32.% more likely to own a higher valued home, 5.3% more likely to have a single-family home,

@ﬁm Type of Home: Adults 25 - 64

m Own/Rent/Other: Adults 25 - 64
64.5%
72.0% Single Family House (unattached)
61.2%
10.1%
Townhouse or attached Home
B oax
Condominium 3.8%
32.1%
5.5%
26.7% .
8.6% 7.7% 16.3%
1.3% 2.7% Apartment gy
21,425,954 KPRENKLE | 7,942,075 [EFRNTRON] 396,036 panomsvs | 2,563,654 [ERIAR:LL
Own Rent Other Own Second Home Mobile Home or Manufactured 2.2%
or Real Estate Home I 3.5%
Property ’
who are past 30 days users of the EXPEDIA Travel App/Website mUSA who are past 30 days users of the EXPEDIA Travel App/Website mUSA

4

¥Z4 Value of Owned Home: Adults 25 - 64

Average Vaolue of Owned Home:

who are past 30 days users of the EXPEDIA Travel...

usa $415.461

7.8% 7.9%

$750K-S1M

$500K-$750K

<$150K $150K-$200K  S$200K-$250K  $250K-$300K  $300K-$350K  $350K-$500K
mwho are past 30 days users of the EXPEDIA Travel App/Website HUSA
UsA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 5,112
USA Jan23-Feb24 USA Projection

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

#Pets in Home: Adults 25 - 64

38.1%

Own a Dog
37.7%

23.6%

Own a Cat
24.0%
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Own other type of Pet
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who are past 30 days users of the EXPEDIA Travel App/Website

Home Loans: Adults 25 - 64

©

Qual Intab
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13.5% or 23,221,367 of USA Adults 25 - 64 are past 30 days users of the GOOGLE FLIGHTS Travel App/Website.
Adults 25 - 64 who are past 30 days users of the GOOGLE FLIGHTS Travel App/Website are 1.4% more likely to

L]
Goog I e FI Ig htS own their home, 34.7% more likely to own a higher valued home, 3.5% less likely to have a single-family

home, 2.9% less likely to have a dog.

- Own/Rent/Other: Adults 25 - 64 ﬂﬁm Type of Home: Adults 25 - 64 4 f® Pets in Home: Adults 25 - 64

Single Family House (unattached)
61.2% Own a Dog

11.6%
Townhouse or attached Home
9.1%

5.7%

o,
32.1% Condominium Own a Cat
5.5%
8.6% 7.7%
. 2.7% artment
S 2.2% . Ao 19.4%
55,204,010 SR 4,584,312 | 13,255,885
Rent Other Own Second Home Mobile Home or Manufactured | 1.1% Own other type of Pet
or Real Estate Home 3.5%
Property ’
= who are past 30 days users of the GOOGLE FLIGHTS Travel App/Website mUsA m who are past 30 days users of the GOOGLE FLIGHTS Travel App/Wehsite mUsSA ® who are past 30 days users of the GOOGLE FLIGHTS Travel App/Wehsite W USA
Z 2
e~4 Value of Owned Home: Adults 25 - 64 1wk, Home Loans: Adults 25 - 64
Averoge Value of Owned Home:
who are past 30 days users of the GOOGLE FLIGHTS...
USA 5415461
10.5%

Home Mortgage Refinanced Home Equity Own
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12.2% or 20,891,594 of USA Adults 25 - 64 are past 30 days users of the HOTELS.COM Travel App/Website.
Adults 25 - 64 who are past 30 days users of the HOTELS.COM Travel App/Website are 6.1% more likely to
. H Ote I S.com“‘ own their home, 24.1% more likely to own a higher valued home, .9% more likely to have a single-family
home, 2.3% more likely to have a dog.

m Own/Rent/Other: Adults 25 - 64 mﬁm Type of Home: Adults 25 - 64 4™ Pets in Home: Adults 25 - 64

Single Family House (unattached)
61.2% Own a Dog

10.4%
Townhouse or attached Home .

9.1%
- 6.1%
32.1% Condominium 5.5% Own a Cat
’ 24.0%
9.1% 7.7%
Apartment
19.4%
13,255 835
Own Second Home Mobile Home or Manufactured 3.0% Own other type of Pet
or Real Estate Home 3.5%
Property
mwho are past 30 days users of the HOTELS.COM Travel App/Website m USA mwho are past 30 days users of the HOTELS.COM Travel App/Website mUSA =who are past 30 days users of the HOTELS.COM Travel App/Website mUSA
-~
¢Z4 Value of Owned Home: Adults 25 - 64 W Home Loans: Adults 25 - 64
Average Vaolue of Owned Home:
who are past 30 days users of the HOTELS.COM Travel...
usa 5415 461
8.2% 7.9%

6.7% 6.8%

5.6%
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Home Mortgage Refinanced Home Equity Own
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Tripadvisor

10.2% or 17,465,938 of USA Adults 25 - 64 are past 30 days users of the TRIPADVISOR Travel App/Website.
Adults 25 - 64 who are past 30 days users of the TRIPADVISOR Travel App/Website are 11.5% more likely to

own their home, 24.9% more likely to own a higher valued home, 4.4% more likely to have a single-family

m Own/Rent/Other: Adults 25 - 64

72.7%

8.2% 1.7%

1.7% 2.7%
298,037 EATZRIYE 1,425,141 BERLSRE
Other Own Second Home
or Real Estate
Property

home, 7.7% more likely to have a dog.

ﬂﬁm Type of Home: Adults 25 - 64

63.9%
Single Family House (unattached) 51 2%
- 0
9.4%
Townhouse or attached Home - 0.1%
5.4%
Condominium . 5.5%
Apartment 17.5%
19.4%
Mobile Home or Manufactured 3.1%
Home I 3.5%

mUsA

who are past 30 days users of the TRIPADVISOR Travel App/Website B USA

who are past 30 days users of the TRIPADVISOR Travel App/Wehsite

#Pets in Home: Adults 25 - 64

4

40.5%
Own a Dog
37.7%
24.2%
Own a Cat
24.0%
10.7%

Own other type of Pet
8.5Y

who are past 30 days users of the TRIPADVISOR Travel App/Website HUSA

Home Loans: Adults 25 - 64

ﬁ" Value of Owned Home: Adults 25 - 64

Averoge Value of Owned Home:

who are past 30 days users of the TRIPADVISOR Travel...
usa 5415.461

$250K-$300K

$200K-$250K

$150K-$200K

<$150K

USA Projection Scarborough R1 2024: Feb23-Apr24

UsA
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Qual intab
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5112
USA Jan23-Febh24 USA Projection
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@

Qual Intab 14,048

Apps or websites used or visited past 30 days:Travel: Tripadvisor



Booking.com

13.4% or 23,032,762 of USA Adults 25 - 64 are past 30 days users of the BOOKING.COM Travel App/Website.
Adults 25 - 64 who are past 30 days users of the BOOKING.COM Travel App/Website are 23.6% more likely
to look up D-I-Y advice online, 5.3% less likely to always vote in local elections, 4.7% more likely to belong
to a gym, 2.4% more likely to fly domestic

o D
L 73

Fe] Top-20 past 30-days Online Lifestyle Activites: Adults 25 - 64 Political Activity: Adults 25 - 64
84.1%
Registered toVote Democrat / Lean blican / Lean d dent / None
a9.7% (In District of Residence) Democrat Republlcan of These
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h h h L Il
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gym, 10.7% more likely to fly domestic p

17.3% or 29,764,064 of USA Adults 25 - 64 are past 30 days users of the EXPEDIA Travel App/Website.
Adults 25 - 64 who are past 30 days users of the EXPEDIA Travel App/Website are 23.5% more likely to look
up D-I-Y advice online, 4.5% more likely to always vote in local elections, 17.8% more likely to belong to a

-"m_Top-ZO past 30-days Online Lifestyle Activites: Adults 25 - 64
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Redpes/ Restaurant Health Do-it-Yourself Online Phone  Medical Fitness/Diet Home/ Apparel/  Job Search / Career Take Online  Education Religion / Homework  Electronic Genealogy Photography Parenting/ Online Dating
ieal Planning Information information Advice Video call TVices, information arden Ideas ideas resume Developmen lasses earch irituali ‘ou OF Your i fish, -amily Advice rvice : .
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Google Flights

belong to a gym, 22.1% more likely to fly dom

13.5% or 23,221,367 of USA Adults 25 - 64 are past 30 days users of the GOOGLE FLIGHTS Travel App/Website.
Adults 25 - 64 who are past 30 days users of the GOOGLE FLIGHTS Travel App/Website are 29.7% more
likely to look up D-I-Y advice online, 3.8% more likely to always vote in local elections, 28.9% more likely to

o s
o
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a gym, 7.6% more likely to fly domestic

12.2% or 20,891,594 of USA Adults 25 - 64 are past 30 days users of the HOTELS.COM Travel App/Website.

Adults 25 - 64 who are past 30 days users of the HOTELS.COM Travel App/Website are 30.6% more likely to
0 e S.com"* look up D-I-Y advice online, 6.3% less likely to always vote in local elections, 5.9% more likely to belong to
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.Tripadvisor.

a gym, 13.2% more likely to fly domesti

10.2% or 17,465,938 of USA Adults 25 - 64 are past 30 days users of the TRIPADVISOR Travel App/Website.
Adults 25 - 64 who are past 30 days users of the TRIPADVISOR Travel App/Website are 37.3% more likely to
look up D-I-Y advice online, 6.9% more likely to always vote in local elections, 7.2% more likely to belong to

}"op-ZO past 30-days Online Lifestyle Activites: Adults 25 - 64

57.2%|
48.5%|

Redpes/ Restaurant Health Do-it-Yourself Online Phone
meal Planning information /  infermation Advice [ video call
Sugestions  Reviews [Skype,
FaceTime,

ete)

Medical Fitness/Diet Home / apparel /  Job Search / Career Take Online  Education Religion / Homework  Electronic  Genealogy Photography Parenting/ Online Dating
services/  Information Ganden Wleas Beauty Wleas Postresume Development  Classes [Research  spirituality [vou orvour  Invite (snapfish, Familyadvice — Service
Information Sehools, child's] Shutta iy,

application, etc)
Finandng)

¥ who are past 30 days users of the TRIPADVISOR Travel App/Website HUSA

Political Activity: Adults 25 - 64

84.1%

blican / Lean { None
Republlcan ofThese

[ 108

q q

Democrat / Lean
Democrat

Registeredto Vote
(In District of Residence)

Presidential Elections: Always
Presidential Elections: Sometimes

Statewide Elections: Always m
Statewide Elections: Sometimes -
Local Elections: Always m
Local Elections: Sometimes

m who are past 30 days users of the TRIPADVISOR Travel App/Website

HUSA

<
@ _&Tap- 30 past 12-months Active Lifestyle Activites: Adults 25 - 64 *k Past 12-months Domestic Airline Trips: Adults 25 - 64
: 16.1%
R 7 048322 15.7%
: 17.3%
ERLC5 112,854 14.6%
. B 9%
i SRl 13 731,422 8.0
AL 1 832,003 %
- 13.1%
SRRl 17 358,617 10.1%
: 3.5% Flew Domestic past year: 58.1%
10+ trips 7 ,083,20/ Ib W4 Avg. # Domestic Flights: 5
B
13.1% 13.1% B% ow% 5% ga%
Giilling-  lawncare Gadening  Bicyding  Swimming Hiking - Volunteer  logging - Camping Bowling Belong to Boating Fishing, Sewing-  Yoga- Pilates GroupFitness  adult Basketball  Followa Camgiverof Competitive ccer Football Tennis  Snow Skiing-  Softhall-  Organized Hunting
outdoor (Flowersor Backpacking work Running Health Club or crfts class continuing weight Loss  Aging Parent video Gaming snowboarding Baseball  Road Race
Conking Vegetables) Gym Education Pogmm o Relative (5K,
Marathon,
 who are past 30 days users of the TRIPADVISOR Travel App/Website HUSA ste)
UsA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual intab 5112
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Feb24 USA Projection Qual Intab 14,048

Apps or websites used or visited past 30 days:Travel: Tripadvisor




Booking.com

Past 30-days QSR Users: Adults 25 - 64

1ltime 7.7%

3 times 10.9%

4 times

5 times

m who are past 30 days users of the BOOKING.COM Travel App/Website
Avg. Monthly QSR Meals:

6 - 9times

10times or more

mUSA

Total Monthly QSR Users:
92.0% 89.9%

past yr., 15.1% less likely to smoke cigarette

13.4% or 23,032,762 of USA Adults 25 - 64 are past 30 days users of the BOOKING.COM Travel App/Website.
Adults 25 - 64 who are past 30 days users of the BOOKING.COM Travel App/Website are 2.3% more likely to

use QSRs past mo., .8% more likely to use Sit-Down Restaurants past mo., 5.3% less likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64

[ ] 1time

15.7%

2 times

16.2%

3 times

4 times

5 times

6 - 9times

10times or more

4.9%
m who are past 30 days users of the BOOKING.COM Travel App/Website

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

HUSA

77.4%

76.8%

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

3.1
23,99
15.9)
(i7" 16,33
14.0%
Mexican  pizza

14,8
chinese  coffee  indian/ malian  wings/ Bagel/ Upscale Steakhouse
¥ who are past 30 days users of the BOOKING.COM Travel App/Website musA

House/  Thai/ Burgers/  Donut /
Coffec Bar  Other sportsBar  Bakery
asian

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are post 30 days users of the BOOKING.COM... 22.6%

usa 20.0%

Drank Past 30-days: Adults 25 - 64

Lguor

Any Type of Seer
wine

12

Domestic Regular Beer

Imported Beer

Domestic Light Beer - N A
Microbrew / Craft Beer ity 1'3136% '
® who are past 30 days users of the BOOKING.COM Travel App/Website W USA
USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual intab

All Graphs and HBIA! Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. Alf rights reserved.

Past 12 months Casino Activities: Adults 25 - 64

Slot Machines

43,896,369 25.5%

Upscale Restaurant
Stage Show / Concert ;ggg‘ 33.2%
Sports Betting shg_gﬁ%

2 2.1%
SPa pErvE 3.3

Other Gambling ﬂ;ggﬁ

Table Games (Craps, Poker, etc.)

Bar [/ Nightclub

Casinos visited past 12 months: Yes

mwho are past 30 days users of the BOOKING.COM Travel App/Website mUSA

5112

USA lan23-Feb24 USA Projection Qual Intab 14,048

Apps or websites used or visited past 30 days:Travel: Booking.com

Used Past 30-days: Adults 25 - 64

Cigarettes Vape

Marijuana / Cannabis

= who are past 30 days users of the BOOKING.COM Travel App/Website= B USA



2 Expedia

Past 30-days QSR Users: Adults 25 - 64
:‘-7 iy l |

il

1time

2 times

3 times
4 times

5 times 10.6%

22.3%
18.2%

mwho are past 30 days users of the EXPEDIA Travel App/Website
Avg. Monthly QSR Meals:

6 - 9times

10times or more

mUSA

Total Monthly QSR Users:
91.0% 89.9%

yr., 26.5% less likely to smoke cigarettes.

17.3% or 29,764,064 of USA Adults 25 - 64 are past 30 days users of the EXPEDIA Travel App/Website.
Adults 25 - 64 who are past 30 days users of the EXPEDIA Travel App/Website are 1.1% more likely to use
QSRs past mo., 3.6% more likely to use Sit-Down Restaurants past mo., .8% more likely to use Casinos past

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64

[ ] 1time

15.7%

2 times

16.2%

3 times

4 times

5 times

6 - 9times

10times or more

4.9%
m who are past 30 days users of the EXPEDIA Travel App/Website

mUSA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

79.6% 76.8%
132,070,1

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

53.1%
23,99
15.9)
fi7-3* 6,33
4.4.0%
Mexican  pizza

14,8
chinese  coffee  indian/ malian  wings/ Bagel/ Upscale Steakhouse
Hwho are past 30 days users of the EXPEDIA Travel App/Website mUSA

House/  Thai/ Burgers/  Donut /
Coffec Bar  Other sportsBar  Bakery
asian

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are post 30 days users of the EXPEDIA Travel... 20.7%

usa 20.0%

Drank Past 30-days: Adults 25 - 64
Lguor

Any Type of Baer
wine

Domestic Regular Beer

imported Beer

v

Domestic Light Beer

Microbrew / Craft Beer 1;'45;;{.% i
® who are past 30 days users of the EXPEDIA Travel App/Website HUSA
USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual intab

All Graphs and HBIA! Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. Alf rights reserved.

Past 12 months Casino Activities: Adults 25 - 64

Slot Machines

43,896,369 25.5%

Upscale Restaurant
8.1%
Stage Show / Concert ey 7.0%
. 4,9%
spores seteng - FETERR 4 3%
B 2.1%
SPR EREITE 2.2%

Other Gambling zzﬂgﬁ%

Table Games (Craps, Poker, etc.)

Bar [/ Nightclub

33.2%

Casinos visited past 12 months: Yes

m who are past 30 days users of the EXPEDIA Travel App/Website mUSA

5112

USA lan23-Feb24 USA Projection Qual Intab 14,048

Apps or websites used or visited past 30 days:Travel: Expedia

Used Past 30-days: Adults 25 - 64

Vape

Marijuana / Cannabis

Cigarettes

mwho are past 30 days users of the EXPEDIA Travel App/Website mUsA



Google Flights

Past 30-days QSR Users: Adults 25 - 64

1 time 7.7%

3 times 10.9%
4 times 10.5%

5 times

10.6%

6 - 9 times 22.3%
10 times or more 18.2%

m who are past 30 days users of the GOOGLE FLIGHTS Travel App/Website mUSA

Total Monthly QSR Users: Avg. Monthly QSR Meals:
90.4% 89.9%

Casinos past yr., 52.2% less likely to smoke cigar

13.5% or 23,221,367 of USA Adults 25 - 64 are past 30 days users of the GOOGLE FLIGHTS Travel App/Website.
Adults 25 - 64 who are past 30 days users of the GOOGLE FLIGHTS Travel App/Website are .5% more likely

to use QSRs past mo., 5.2% more likely to use Sit-Down Restaurants past mo., 10.7% less likely to use

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64

. 1time 15.7%

2 times

16.2%

3 times 13.6%

4 times 0.8%

5 times 7.2%

6-9times 9.4%

10times or more 2.9%

m who are past 30 days users of the GOOGLE FLIGHTS Travel App/Website m USA

Total Menthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
80.8% 76.8%
132,070,1

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

53,19 -
6.3
24,09
Mexican  pizza

chinese  coffee  Indian/  malian  wings/ Bagel/ Upscale Steakhouse

House /  Thaif Burgers /  Donut /
Coffee Bar  Other sports Bar  Bakery
asian

W who are past 30 days users of the GOOGLE FLIGHTS Travel App/Website mUsA
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are past 30 days users of the GOOGLE FLIGHTS... [5;808,838 I 25.0%

usa 20.0%

Drank Past 30-days: Adults 25 - 64

Past 12 months Casino Activities: Adults 25 - 64

— Upeesrn:. RS
0,
— e o concr. 3.2%
P : 5.1%
Domestic Light Beer - v Sports Betting .3%
; 18.7% 3.1%
Microbrew / Craft Beer 13.2% ' Spa M.Z% [ g
. 61.9%
Other Gambling 2.0% Casinos visited past 12 months: Yes
mwho are past 30 days users of the GOOGLE FLIGHTS Travel App/Website mUSA ¥ who are past 30 days users of the GOOGLE FLIGHTS Travel App/Website W USA
USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual intab 5,112
All Graphs and HBIAI Data Modeling Copyright @ 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Feb24 USA Projection Qual Intab 14,048

Apps or websites used or visited past 30 days:Travel: Google Flights

Used Past 30-days: Adults 25 - 64

5.7%

9,772 874
Marijuana / Cannabis Cigarettes Vape

m who are past 30 days users of the GOOGLE FLIGHTS Travel App/Website mUSA



® Hotels....

30-days QSR Users: Adults 25 - 64
'R 1 time

Past

2 times
3 times
4 times
5 times

6 - 9times

10 times or more

18.2%

m who are past 30 days users of the HOTELS.COM Travel App/Website

Total Monthly QSR Users:
91.8% 89.9%

22.3%

Avg. Monthly QSR Meals:

mUSA

past yr., 2.% less likely to smoke cigarettes.

12.2% or 20,891,594 of USA Adults 25 - 64 are past 30 days users of the HOTELS.COM Travel App/Website.
Adults 25 - 64 who are past 30 days users of the HOTELS.COM Travel App/Website are 2.1% more likely to
use QSRs past mo., .6% more likely to use Sit-Down Restaurants past mo., 10.8% less likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64
L

1time

2 times

3 times

4 times 0.8%

5 times 7.29%

6-9times 9.4%

10times or more 2.9%

13.6%

15.7%

16.2%

m who are past 30 days users of the HOTELS.COM Travel App/Website

Total Menthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
76.8%
132,070,1

77.3%

mUSA

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

Coffee  indian/ msNan  wings/  Bagel/ Upscale steakhousa

House /  Thaif Burgers /  Donut /
Coffee Bar  Other sports Bar  Bakery
asian

¥ who are past 30 days users of the HOTELS.COM Travel App/Website mUsSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are past 30 days users of the HOTELS.COM Travel... 21.9%

usa 20.0%

Drank Past 30-days: Adults 25 - 64

Liquor

Any Type of Beer
Wine

X .0%

Domestic Regular Beer

77,862,998 45.3%

Imported Beer

22,722,910 13.2%

Domestic Light Beer -

Microbrew / Craft Beer

mwho are past 30 days users of the HOTELS.COM Travel App/Website

USA USA Projection Scarborough R1 2024: Feb23-Apr24

All Graphs and HBIAI Data Modeling Copyright @ 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

mUSA

b
|

Qual intab

Past 12 months Casino Activities: Adults 25 - 64

Slot Machines 43,896,369

12,102,049 7.0%
: 3.6%

Sports Betting 2.3%
2.2%

Table Games (Craps, Poker, etc.)
Bar / Nightclub
Upscale Restaurant

Stage Show / Concert

§

o

f b 2.2%
Other Gambling ST 2.0%
¥ who are past 30 days users of the HOTELS.COM Travel App/Website

5112

USA Jan23-Feb24 USA Projection Qual Intab

14,048

B USA

Apps or websites used or visited past 30 days:Travel: Hotels.com

25.5%

33.2%

Casinos visited past 12 months: Yes

== )
—
5.7%
9,772 874
Marijuana / Cannabis Cigarettes Vape
m who are past 30 days users of the HOTELS.COM Travel App/Wehsite mUSA



Past 30-days QSR Users: Adults 25 - 64
fo . l | 1time
ke

2 times

3 times

4 times

5 times

10.6%
22.3%
18.2%

m who are past 30 days users of the TRIPADVISOR Travel App/Website

Avg. Monthly QSR Meals:

6 - 9times

10times or more

Total Monthly QSR Users:
92.3% 89.9%

.Tripadvisor,

mUSA

past yr., 24.9% less likely to smoke cigarett

10.2% or 17,465,938 of USA Adults 25 - 64 are past 30 days users of the TRIPADVISOR Travel App/Website.
Adults 25 - 64 who are past 30 days users of the TRIPADVISOR Travel App/Website are 2.6% more likely to
use QSRs past mo., 9.2% more likely to use Sit-Down Restaurants past mo., 6.4% less likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64

[ ] 1time

15.7%

2 times

16.2%

3 times

4 times

5 times

6 - 9times

10times or more

4.9%
m who are past 30 days users of the TRIPADVISOR Travel App/Website

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

m USA

83.9%

76.8%

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

53.19
23,99
i
Mexican  pizza

¥ who are past 30 days users of the TRIPADVISOR Travel App/Website

-.
Bagel /

chinese  coffee  indian/  maan  Wings/ upscale steakhouse
House/  Thai/ Burgers/  Donut {
Coffec Bar  Other sportsBar  Bakery
asian

mUSA
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are post 30 days users of the TRIPADVISOR Travel... 21.1%

usa 20.0%

Drank Past 30-days: Adults 25 - 64

Liquer

Any Type of Beer

1,088,888 o

Wine

Domestic Regular Beer

Imported Beer
Domestic ight Beer -V
Microbrew / Craft Beer 33325;: i
B who are past 20 days users of the TRIPADVISOR Travel App/Website W USA
USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual intab

All Graphs and HBIA! Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. Alf rights reserved.

Past 12 months Casino Activities: Adults 25 - 64

Slot Machines

43,896,369

9.2%

12,102,049 7.0%
3.8%

7, 089 4.3%

25.5%
Table Games (Craps, Poker, etc.)
Bar [/ Nightclub

Upscale Restaurant

Stage Show / Concert 33.2%

Sports Betting
Spa

Other Gambling Casinos visited past 12 months: Yes

mwho are past 30 days users of the TRIPADVISOR Travel App/Website mUSA

5112

USA lan23-Feb24 USA Projection Qual Intab 14,048

Apps or websites used or visited past 30 days:Travel: Tripadvisor

Used Past 30-days: Adults 25 - 64

Marijuana / Cannabis

Cigarettes Vape

= who are past 30 days users of the TRIPADVISOR Travel App/Website nusa



Booking.com

13.4% or 23,032,762 of USA Adults 25 - 64 are past 30 days users of the BOOKING.COM Travel App/Website.
Adults 25 - 64 who are past 30 days users of the BOOKING.COM Travel App/Website are 4.1% more likely to
have a 401K, 13.5% less likely to have an Auto Loan, 8.6% more likely to Invest/Trade Stocks Online, 1.2%
more likely to pay with their Debit Card.

Investments Owned: Adults 25 - 64

401K Plan =

94,03
49,749,270 28.0%
17.2%
29, 3 17.2%
13.9%
Money Market Funds 12.2%
12.5%
Other (Crypto / NFTs / Metals, etc.) 11.4%
11.4%
Bonds 10.3%

3 12.2%
529 Plan / College Savings Plan 10.2%

9.8%
i 1%

mwho are past 30 days users of the BOOKING.COM Travel App/Website mUSA

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

Second Home or Real Estate Property

Financial Services Has and/or Uses: Adults 25 - 64

9.6% 9.5% 8.6% g% 5.8% 51%

Savings Credit Card Online Mobile oOnline Bill Home Money  Studentloan Certificates of Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

Checking  Debit or ATM

mwho are past 30 days users of the BOOKING.COM Travel App/Website mUSA

Professional Services Used*: Adults 25 - 64

Tax Preparation Service -
pa 42,618,375 24.8%

Online Investing / Stock Trading

Financial Planner
27,868,688

Accountant

17,838,184

8.7%
15,481,766 9.0%
1.2%
Real Estat nt
e e hge 11,000,061 6.4%

3.2%
3.3%

Insurance Agent at a Local Office (not online)

Estate Planning

(*Past 12 Months)

Divorce / Family Attorney !7"1_'3:;
1.

mwho are past 30 days users of the BOOKING.COM Travel App/Website mUSA

USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab

T\ Past 3-Months Payment Methods Used: Adults 25 - 64

MasterCard Zelle

Debit Card Venmo

VISA paypal

Apple Pay Google Pay  Store Credit  American

Card Express
mwho are past 30 days users of the BOOKING.COM Travel App/Website mUSA

Ccash App

Discover

Facebook  Square Cash Samsung Pay
Messenger

5112
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reser;'ed.

USA Jan23-Feb24 USA Projection Qual Intab 14,048

Apps or websites used or visited past 30 days:Travel: Booking.com




2 Expedia

mﬁémvestments Owned: Adults 25 - 64
401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

65,990,754 38.4%

49,749,270 28.9%

18.9%

29,501,315 17.2%
15.5%
21,023,028 V.M. 1
13.6%
19,601, 3%k R4

17.3% or 29,764,064 of USA Adults 25 - 64 are past 30 days users of the EXPEDIA Travel App/Website.
Adults 25 - 64 who are past 30 days users of the EXPEDIA Travel App/Website are 15.% more likely to have a

401K, 2.5% more likely to have an Auto Loan, 19.7% more likely to Invest/Trade Stocks Online, 1.3% less likely
to pay with their Debit Card.

."'* Financial Services Has and/or Uses: Adults 25 - 64

11.4%
9.5% 8.4% 8.1%
529 Plan / College Savings Plan 17,458, BN Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Auto Loan Money  Studentloan Certificates of Refinanced Personal Loan ~ Home

Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement

Second Home or Real Estate Property ggem ?;g:‘ Account Mortgage L‘:’“_;*L:;“e
3 3 qui n

m who are past 30 days users of the EXPEDIA Travel App/Website mUSA ® who are past 30 days users of the EXPEDIA Travel App/Website H USA
. P
[
Professional Services Used*: Adults 25 - 64 Past 3-Months Payment Methods Used: Adults 25 - 64
Online Investing / Stock Trading
11.0%
Accountant oy 10.4%
Insurance Agent at a Local Office (not online) :0?;? . .
6.7% 14.2% 11.4%
Real Estate Agent 6.4% o5% .
Estate Planning . 345;;36 ! | : | |
. ; d A% (*Past 12 Months) VISA PayPal Debit Card Venmo MasterCard Zelle ApplePay  CashApp  GooglePay Store Credit  American Discover Facebook  Square Cash Samsung Pay
Divorce / Family Attorney P card Express Messenger
m who are past 30 days users of the EXPEDIA Travel App/Website mUSA ® who are past 30 days users of the EXPEDIA Travel App/Website mUSA
USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 5112

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Jan23-Feb24

Qual Intab

USA Projection 14,048

Apps or websites used or visited past 30 days:Travel: Expedia




Google Flights

Investments Owned: Adults 25 - 64

401K Plan 94,032,149 54.7%

IRA (Individual Retirement Account) T

Stocks or Stock Options

49,749,270 28.9%

22.3%
29,501,315 17.2%

15.6%
Money Market Funds 12.2%

Other (Crypto / NFTs / Metals, etc.) 11.1:9.;%
13.3%
Bonds 10.3%

529 Plan / College Savings Plan M 14.6%
10.2%
Second Home or Real Estate Property " f,?

Mutual Funds

= who are past 30 days users of the GOOGLE FLIGHTS Travel App/Website

13.5% or 23,221,367 of USA Adults 25 - 64 are past 30 days users of the GOOGLE FLIGHTS Travel App/Website.
Adults 25 - 64 who are past 30 days users of the GOOGLE FLIGHTS Travel App/Website are 24.4% more likely

to have a 401K, 10.8% more likely to have an Auto Loan, 33.3% more likely to Invest/Trade Stocks Online,
9.4% less likely to pay with their Debit Card

.'* Financial Services Has and/or Uses: Adults 25 - 64

10.8% 9.5%  8.9% g 19 6.7% 5 15

Studentloan Certificates of Refinanced Personal Loan  Home

Checking  Debitor ATM  Savings Credit Card Online Mobile oOnline Bill Home Money

Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan
mUSA m who are past 30 days users of the GOOGLE FLIGHTS Travel App/Website mUSA

Tax Preparation Service

Professional Services Used*: Adults 25 - 64 y'u_:'Past 3-Months Payment Methods Used: Adults 25 - 64

Online Investing / Stock Tradi
&/ "8 30,234,170

Financial Planner
27,868,688

Accountant
17,838,184

Insurance Agent at a Local Office (not online)

Real Estate Agent .
e 11,000,061 6.4%

42,618,375 24.8%

10.8% 11.4%

0.0% 439 5:9%

3.7%
. 3.0%
estae plnnivg oy %% ! : . - [
. ; 4 1% (*Past 12 Months) VISA Debit Card Venmo MasterCard Zelle ApplePay  CashApp  Google Pay Store Credit  American Discover Facebook  Square Cash Samsung Pay
Divorce / Family Attorney 5% card Express Messenger
® who are past 30 days users of the GOOGLE FLIGHTS Travel App/Website mUSA ® who are past 30 days users of the GOOGLE FLIGHTS Travel App/Website =~ mUSA
USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 5112
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Feh24 USA Projection Qual Intab 14,048

Apps or websites used or visited past 30 days:Travel: Google Flights



® Hotels...

12.2% or 20,891,594 of USA Adults 25 - 64 are past 30 days users of the HOTELS.COM Travel App/Website.
Adults 25 - 64 who are past 30 days users of the HOTELS.COM Travel App/Website are 5.6% more likely to

have a 401K, 3.9% more likely to have an Auto Loan, 2.7% less likely to Invest/Trade Stocks Online, 8.1% more
likely to pay with their Debit Card.

Investments Owned: Adults 25 - 64

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

529 Plan [ College Savings Plan

Second Home or Real Estate Property

m who are past 30 days users of the HOTELS.COM Travel App/Website

94,032,149 54.7%

65,990,754 38.4%

49,749,270 28.9%

17.4%

29,501,315 17.2%
13.2%
21,023,028 V.M. 1
3 11.1%
19,601, 3%k R4
3 10.9%
17,708, W%
12.6%
R 10.2%

19.1%
13,25 3

mUSA

Checking  Debit or ATM

Financial Services Has and/or Uses: Adults 25 - 64

9.7% 9.5% 9.5% gag . 1%

Money  Studentloan Certificates of Refinanced Personal Loan

Auto Loan

Home

Mobile

Credit Card

Savings Online Online Bill Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan
® who are past 30 days users of the HOTELS.COM Travel App/Website m USA

Professional Services Used*: Adults 25 - 64

Tax Preparation Service 5
pa 42,618,375 24.8%
30,234,170 17.6%
27,868,688 16.2%

Online Investing / Stock Trading

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce / Family Attorney

11.5%
17,838,184 10.4%

9.8%
15,481,766 9.0%
B.3%
11,000,061 6.4%
3.0%
1

3.3%

1.5% (*Past 12 Months)
B
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Past 3-Months Payment Methods Used: Adults 25 - 64

PayPal Debit Card MasterCard Google Pay  Store Credit

Venmo Zelle Apple Pay  Cash App American Discover Facebook  Square Cash Samsung Pay
Card Express Messenger
® who are past 30 days users of the HOTELS.COM Travel App/Website mUSA

USA Jan23-Feb24 USA Projection Qual Intab 14,048

Apps or websites used or visited past 30 days:Travel: Hotels.com




.Tripadvisor

10.2% or 17,465,938 of USA Adults 25 - 64 are past 30 days users of the TRIPADVISOR Travel App/Website.
Adults 25 - 64 who are past 30 days users of the TRIPADVISOR Travel App/Website are 15.6% more likely to
have a 401K, .% more likely to have an Auto Loan, 16.3% more likely to Invest/Trade Stocks Online, .3% less
likely to pay with their Debit Card.

Investments Owned: Adults 25 - 64
401K Plan
i 19.7%

IRA (Individual Retirement Account)

Stocks or Stock Options

49,749,270 28.9%
29,501,315 17.2%

Mutual Funds

. Financial Services Has and/or Uses: Adults 25 - 64

Money Market Funds ugﬁws
15.2%
Other (Crypto / NFTs / Metals, etc.) Ml- oyt L5.5%
9.5%
7.5% 8.1% 8.2%
Bonds o 101:;3:% _ S1%
529 Plan / College Savings Plan mom Checking Debit or ATM  Savings  Credit Card online Mobile online Bill Home Auto Lpan Money  Studentloan Certificates of Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
Second Home or Real Estate Property a.2% Account Mortgage Loan or Home
L% Equity Loan
m who are past 30 days users of the TRIPADVISOR Travel App/Website mUSA ® who are past 30 days users of the TRIPADVISOR Travel App/Website mUSA
. P
|
Professional Services Used*: Adults 25 - 64 3y Past 3-Months Payment Methods Used: Adults 25 - 64
Online Investing / Stock Trading
10.7%
—
Insurance Agent at a Local Office (not online) wéo'm . .
2% 16.1%
Real Estate Agent - ! 11.4%
11,000,061 ¥ ! 81% ) 2y 6:9% 3.7%
. ; 2% (*Past 12 Months) Debit Card Venmo MasterCard Zelle ApplePay  CashApp  GooglePay Store Credit  American Discover Facebook  Square Cash Samsung Pay
Divorce / Family Attorney :'“5% card Express Messenger
m who are past 30 days users of the TRIPADVISOR Travel App/Website mUSA ® who are past 30 days users of the TRIPADVISOR Travel App/Website mUSA
USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 5112
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. Adults 25 - 64 who are past 30 days users of the BOOKING.COM Travel App/Website spend an average of 3 days, 1
B k hours, 17 minutes and 40 seconds each week with All Forms of Media.
oo ' n g .co m 85.3% of Adults 25 - 64 who are past 30 days users of the BOOKING.COM Travel App/Website spend an avg. of 8 hours and 0 minutes

each week listening to All Local AMI/FM Radio, representing 9.3% of totaltime spent with all forms of Media.

Weekly
Reach %: m.em : m p— Avg. H:M:S/week with All Forms of
g 85.9% '

Media: Adults 18 or older

usage 50.7%
UsA

who are past 30 days users
of the BOOKING.COM
Travel App/Website

% of Total

LW, 54.2%
Weekly H:M:

s

Ll 57.6%

o
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B who are past 30 days users of the BOOKING.COM Travel App/Website m USA

UsA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 5112 USA Jan23-Feb24 USA Projection Qual Intab 14,048
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Apps or websites used or visited past 30 days:Travel: Booking.com




Adults 25 - 64 who are past 30 days users of the EXPEDIA Travel App/Website spend an average of 3 days, 6 hours, 15

L] . . .
® minutes and 19 seconds each week with All Forms of Media.
s Xp e I 0 85.5% of Adults 25 - 64 who are past 30 days users of the EXPEDIA Travel App/Website spend an avg. of 8 hours and 27 minutes each
57.5%

week listening to All Local AM/FM Radio, representing 9.2% of total time spent with all forms of Media.

EZ=

Weekly

Reach Avg. H:M:5/week with All Forms of

Media: Adults 18 or older

Usage 50.1%
UsA

who are past 30 days users
of the EXPEDIA Travel
App/Website

% of Total
Weekly H:M:

B who are past 30 days users of the EXPEDIA Travel App/Website B USA

usA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 5112 USA Jan23-Feb24 USA Projection Qual Intab 14,048
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Adults 25 - 64 who are past 30 days users of the GOOGLE FLIGHTS Travel App/Website spend an average of 2 days, 23

G I FI M ht hours, 11 minutes and 47 seconds each week with All Forms of Media.
o O g e I g S 83.2% of Adults 25 - 64 who are past 30 days users of the GOOGLE FLIGHTS Travel App/Website spend an avg. of 7 hoursand 53
minutes each week listening to All Local AM/FM Radio, representing 9.2% of totaltime spent with all forms of Media.

[

Weekly

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

Usage 50.9%
UsA

who are past 30 days users
of the GOOGLE FLIGHTS
Travel App/Website

Reach

% of Total
Weekly H:M:

57.6% Eis.m

LY@, 57.2%

& & &
&
B who are past 30 days users of the GOOGLE FLIGHTS Travel App/Website B USA
usA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 5112 USA Jan23-Feb24 USA Projection Qual Intab 14,048
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Adults 25 - 64 who are past 30 days users of the HOTELS.COM Travel App/Website spend an average of 3 days, 0 hours,
11 minutes and 46 seconds each week with All Forms of Media.
O e S.com'" 85.4% of Adults 25 - 64 who are past 30 days users of the HOTELS.COM Travel App/Website spend an avg. of 7 hours and 49 minutes
each week listening to All Local AMI/FM Radio, representing 9.2% of totaltime spent with all forms of Media.

Weekly

Reach %:

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

usage 50.8%
UsA

who are past 30 days users

% of Total L% 54.3%
Weekly H:M: £

6.4%
52 SM 2%
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o . Adults 25 - 64 who are past 30 days users of the TRIPADVISOR Travel App/Website spend an average of 3 days, 3 hours,
. TrlpquIsor 45 minutes and 51 seconds each week with All Forms of Media.
o 86.8% of Adults 25 - 64 who are past 30 days users of the TRIPADVISOR Travel App/Website spend an avg. of 8 hours and 24 minutes
each week listening to All Local AM/FM Radio, representing 9.6% of totaltime spent with all forms of Media.

BX o

Weekly

Reach %:

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

usage 52.8%
uUsa

who are past 30 days users
of the TRIPADVISOR Travel
App/Website

% of Total
Weekly H:M:

oo gl

® who are past 30 days users of the TRIPADVISOR Travel App/Website m USA
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Adults 25 - 64 who are past 30 days users of the BOOKING.COM Travel App/Website spend an average of 2 days, 2

[ J
hours, 51 minutes and 0 seconds each week with All Forms of Ad-Supported Media.
Booking.com

82.% of Adults 25 - 64 who are past 30 days users of the BOOKING.COM Travel App/Website spend an avg. of 7 hours and 29 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 12.1% of total time spent with all forms of Ad-Supported Me

EE s

Weekly

Avg. H:M:S5/week with All Forms of Ad-
Supported Media: Adults 18 or older

51:13:51

‘Concurr:

usage 53.6%
who are past 30 days users [IETY

of the BOOKING.COM
Travel App/Website

% of Total
Weekly H:M:

B o
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Apps or websites used or visited past 30 days:Travel: Booking.com




Adults 25 - 64 who are past 30 days users of the EXPEDIA Travel App/Website spend an average of 2 days, 5 hours, 56

[ . . .
€ minutes and 17 seconds each week with All Forms of Ad-Supported Media.
s x e I 0 81.7% of Adults 25 - 64 who are past 30 days users of the EXPEDIA Travel App/Website spend an avg. of 7 hours and 46 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.8% of total time spent with all forms of Ad-Supported Media

oo 70

Weekly

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

‘Concurr
usage 53.7%
who are past 30 days users USA

of the EXPEDIA Travel
App/Website

Reach %:

% of Total
Weekly H:M:

® who are past 30 days users of the EXPEDIA Travel App/Website m USA

USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 5112 USA Jan23-Feb24 USA Projection Qual Intab 14,048
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Apps or websites used or visited past 30 days:Travel: Expedia



Adults 25 - 64 who are past 30 days users of the GOOGLE FLIGHTS Travel App/Website spend an average of 2 days, 0

G I FI M ht hours, 13 minutes and 27 seconds each week with All Forms of Ad-Supported Media.
o O g e I g S 79.8% of Adults 25 - 64 who are past 30 days users of the GOOGLE FLIGHTS Travel App/Website spend an avg. of 7 hours and 10 minut
each week listening to Local Ad-Supported AM/FM Radio, representing 11.9% of total time spent with all forms of Ad-Supporte

Weekly

Avg. H:M:S5/week with All Forms of Ad-
Supported Media: Adults 18 or older

51:26:11
75.7% concurr
usage 53.6%
who are past 30 days users [IETY
of the GOOGLE FLIGHTS
% of Total Travel App/Website

Weekly H:M:
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& <« 3(‘
&
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Adults 25 - 64 who are past 30 days users of the HOTELS.COM Travel App/Website spend an average of 1 days, 23

hours, 0 minutes and 48 seconds each week with All Forms of Ad-Supported Media.
.com™ 81.8% of Adults 25 - 64 who are past 30 days users of the HOTELS.COM Travel App/Website spend an avg. of 7 hours and 17 minutes

each week listening to Local Ad-Supported AM/FM Radio, representing 12.7% of total time spent with all forms of Ad-Supported Me

[ 56.JEEREY

Weekly

Avg. H:M:S5/week with All Forms of Ad-
Supported Media: Adults 18 or older

52.8%

who are past 30 days users
of the HOTELS.COM Travel
App/Website

Reach %:

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:
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o o Adults 25 - 64 who are past 30 days users of the TRIPADVISOR Travel App/Website spend an average of 1 days, 23
Trl quIsor hours, 0 minutes and 48 seconds each week with All Forms of Ad-Supported Media.
. 82.9% of Adults 25 - 64 who are past 30 days users of the TRIPADVISOR Travel App/Website spend an avg. of 7 hours and 40 minutes

each week listening to Local Ad-Supported AM/FM Radio, representing 12.7% of total time spent with all forms of Ad-Supported M

Weekly

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

‘Concurr:
usage 52.3%

Reach %:

who are past 30 days users USA
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App/Website
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Booking.com

Adults 25 - 64 who are past 30 days users of the BOOKING.COM Travel App/Website spend an
average of 7 hours and 15 minutes each day with All Forms of Ad-Supported Media. 82.% listen to
Local AM/FM Radio for an avg. of 64.2 minutes/day. (Local Radio delivers 12.1% of Time with Ad-Suppor

Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 64

[Average Week]

Grocery Stores

Search [Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)

Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
Banking/Financial fReal Estate (Websites/Apps)
News/Weather /Sports (Websites/Apps)
Facebook

Games/Fantasy/Betting Sites

Local TV Stations

Gas Stations/Convenience Stores

Instagram

Non-Premium Cable TV Networks

Total Persons:
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®who are past 30 days users of the BOOKING.COM Travel App/Website
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[average Day)

Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

68.7

Non-Premium Cable
TV Networks

90.1

{Weekly Drivers)
51.5

Email/Text/IM/
Local TV Stations Zoom,etc.

73.2

Local AM/FM Radio

Billboards & Signs

(Personal & Work)

Facebook
53.7

Search
(Google,
Instagram Bing, etc.)

335

Games/
Fantasy/
Betting
Sites

Local TV Stations
85.1

Non-Premium Cable
TV Networks
84.0

Local AM/FM Radio
717

Facebook
49.7

Email/Text/IM/
Zoom,etc.
(Personal & Work)

Billboards & Signs
{Weekly Drivers)
56.8

Search
(Google,
Bing, etc.)
291

Instagram
28.3

Games/ Ne...

Fanta... We

Betting  Sp...
Sites  (W..

ted Media.)

m who are past 30 days users of the BOOKING.COM Travel App/Website

HUSA

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 25 - 64

(Averoge wieek)
Grocery Stores

Search [Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)
News/Weather/Sports (Websites/Apps)
Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
Facebook

Local TV Stations

Gas Stations/Convenience Stores
Non-Premium Cable TV Networks
Shopping (incl. Food/Auctions /T ravel, etc.)
Instagram

YouTube Video
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USA Projection
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Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 64

[Average Wesk)

Grocery Stores

Search [Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)

Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
Banking/Financial /Real Estate (Websites/Apps)
News/Weather fSports (Websites/Apps)
Facebook

Games/Fantasy/Betting Sites

Local TV Stations

Gas Stations/Convenience Stores

Instagram

Non-Premium Cable TV Networks

Expedia

Totol Persons:
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Forms of Media: Adults 25 - 64
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mwho are past 30 days users of the EXPEDIA Travel App/Website

Adults 25 - 64 who are past 30 days users of the EXPEDIA Travel App/Website spend an average of 7
hours and 42 minutes each day with All Forms of Ad-Supported Media. 81.7% listen to Local AM/FM

Radio for an avg. of 66.6 minutes/day.

(Local Radio delivers 11.8% of Time with Ad-Suppor
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Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Facebook
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Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
Facebook

Local TV Stations

Gas Stations/Convenience Stores
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YouTube Video
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Google Flights

Adults 25 - 64 who are past 30 days users of the GOOGLE FLIGHTS Travel App/Website spend an
average of 6 hours and 53 minutes each day with All Forms of Ad-Supported Media. 79.8% listen to
Local AM/FM Radio for an avg. of 61.5 minutes/day. (Local Radio delivers 11.9% of Time with Ad-Suppor

Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 64

(Average Week] Totol Persons: %
Grocery Stores

Search [Google, Bing, etc.)

Billboards & Signs (Weekly Drivers) o

Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)

Banking/Financial /Real Estate (Websites/Apps)

News/Wenther /Sports (Websites/Apps) PR RvE e R T Vi ® Avg. Hours+Minutes/day with All
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Adults 25 - 64 who are past 30 days users of the HOTELS.COM Travel App/Website spend an average

. H O l eIS of 6 hours and 42 minutes each day with All Forms of Ad-Supported Media. 81.8% listen to Local
.com™ .
edia.)
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Adults 25 - 64 who are past 30 days users of the TRIPADVISOR Travel App/Website spend an average

. Tripquisor of 6 hours and 42 minutes each day with All Forms of Ad-Supported Media. 82.9% listen to Local

AM/FM Radio for an avg. of 65.8 minutes/day. (Local Radio delivers 12.3% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 64 Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Booking.com

18,889,855 or 82.% of Adults 25 - 64 who are past 30 days users of the BOOKING.COM Travel
App/Website listen to Ad-Supported Local AM/FM Radio for an average of 64.2 minutes every day
representing 41.% of all time spent daily with Ad-Supported Audio.
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24,314,252 or 81.7% of Adults 25 - 64 who are past 30 days users of the EXPEDIA Travel
App/Website listen to Ad-Supported Local AM/FM Radio for an average of 66.6 minutes every day

|
A Expedia
. p representing 40.2% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audlo (Persons & % Reach): Adults 25 - 64 Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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18,526,194 or 79.8% of Adults 25 - 64 who are past 30 days users of the GOOGLE FLIGHTS Travel

L]
Go O gle FI Ights App/Website listen to Ad-Supported Local AM/FM Radio for an average of 61.5 minutes every day

representing 38.5% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 25 - 64 Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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® Hotels....

Avg. Week All Audio (Persons & % Reach): Adults 25 - 64

representing 38.9% of all time spent daily with Ad-Supported Audio.

17,082,086 or 81.8% of Adults 25 - 64 who are past 30 days users of the HOTELS.COM Travel
App/Website listen to Ad-Supported Local AM/FM Radio for an average of 62.5 minutes every day

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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14,471,425 or 82.9% of Adults 25 - 64 who are past 30 days users of the TRIPADVISOR Travel

[ ] e
.TrlpadVISOr App/Website listen to Ad-Supported Local AM/FM Radio for an average of 65.8 minutes every day

representing 39.1% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audlo (Persons & % Reach): Adults 25 - 64 Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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18,889,855 or 82.% of Adults 25 - 64 who are past 30 days users of the BOOKING.COM Travel

°
BOOkI ng.com App/Website listen to Ad-Supported Local AM/FM Radio for an average of 64.2 minutes every day

representing 41.% of all time spent daily with Ad-Supported Audio.

Weekly 82.0% 82.4%
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24,314,252 or 81.7% of Adults 25 - 64 who are past 30 days users of the EXPEDIA Travel

L]
: l Exped IO@ App/Website listen to Ad-Supported Local AM/FM Radio for an average of 66.6 minutes every day
]

representing 40.2% of all time spent daily with Ad-Supported Audio.

Weekly 81.7% 82.4%

Avg. Hours+Minutes/day with Ad-Supported
Reach %

Audio: Adults 25 - 64

"Share of Ad-Supported Audio" - m
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. 18,526,194 or 79.8% of Adults 25 - 64 who are past 30 days users of the GOOGLE FLIGHTS Travel
Google FI Ights App/Website listen to Ad-Supported Local AM/FM Radio for an average of 61.5 minutes every day

representing 38.5% of all time spent daily with Ad-Supported Audio.

82.4%

Weekly 79.8%
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17,082,086 or 81.8% of Adults 25 - 64 who are past 30 days users of the HOTELS.COM Travel
- I IOte I S App/Website listen to Ad-Supported Local AM/FM Radio for an average of 62.5 minutes every day
.com™

representing 38.9% of all time spent daily with Ad-Supported Audio.

Weekly 81.8% 82.4%

Avg. Hours+Minutes/day with Ad-Supported
Reach %

Audio: Adults 25 - 64
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° ° 14,471,425 or 82.9% of Adults 25 - 64 who are past 30 days users of the TRIPADVISOR Travel
TrlpadVIsor App/Website listen to Ad-Supported Local AM/FM Radio for an average of 65.8 minutes every day

representing 39.1% of all time spent daily with Ad-Supported Audio.

82.9% 82.4%
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Booking.com

18,889,855 or 82.% of Adults 25 - 64 who are past 30 days users of the BOOKING.COM Travel
App/Website listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary,
Pop Contemporary Hit Radio, Classic Hits, Country, and Classic Rock.

Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64
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Adult Contemporary
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News/Talk/Information
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Totol Persons:

39,579,229 2%

L — R
LT — O
sead e
Zezezead el
FIRTE] I T
FRTVE —

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 25 - 64

e [N

who are past 30 days users
assgad g 40 of the B00KING,coM
Travel App/Website

zas7ied o o

mUSA
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Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64
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A Expedia

Contemporary Hit Radio, Classic Hits, Country, and Classic Rock.

24,314,252 or 81.7% of Adults 25 - 64 who are past 30 days users of the EXPEDIA Travel App/Website
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop

Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Google Flights

18,526,194 or 79.8% of Adults 25 - 64 who are past 30 days users of the GOOGLE FLIGHTS Travel
App/Website listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary,
Pop Contemporary Hit Radio, Country, Classic Hits, and Classic Ro

Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64
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Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64
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Ad—Suggor‘ted Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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. : t E IS.com"‘ Contemporary Hit Radio, Country, Classic Hits, and Classic Rock.

17,082,086 or 81.8% of Adults 25 - 64 who are past 30 days users of the HOTELS.COM Travel App/Website
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop

Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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.Tripadvisor,

Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64

(Avercge Week)
Adult Contemporary

Pop Contemporary Hit Radio
Classic Hits

Classic Rock

Country
News/Talk/Information
Hot AC

Alternative

All Sports

Urban AC

Adult Hits
Contemporary Christian

Urban Contemporary

m who are past 30 days users of the TRIPADVISOR Travel App/Website

Totol Persons:
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12 439 83( m of the TRIPADVISOR Travel
App/Website

14,471,425 or 82.9% of Adults 25 - 64 who are past 30 days users of the TRIPADVISOR Travel App/Website
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,

Country, Pop Contemporary Hit Radio, and Classic Rock.

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 25 - 64

S

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Booki
oo lng.com representing 25.3% of all time spent daily with Ad-Supported Video.

14,384,130 or 62.5% of Adults 25 - 64 who are past 30 days users of the BOOKING.COM Travel
App/Website watch Ad-Supported Local TV Stations for an average of 70.4 minutes every day

Avg. Week All Video (Persons & % Reach): Adults 25 - 64

Total Persons: % Time Spent

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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A Expedia

representing 27.2% of all time spent daily with Ad-Supported Video.

17,836,679 or 59.9% of Adults 25 - 64 who are past 30 days users of the EXPEDIA Travel
App/Website watch Ad-Supported Local TV Stations for an average of 79.8 minutes every day

Avg. Week All Video (Persons & % Reach): Adults 25 - 64
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G '
oogle FI Ig hts representing 26.7% of all time spent daily with Ad-Supported Video.

13,356,503 or 57.5% of Adults 25 - 64 who are past 30 days users of the GOOGLE FLIGHTS Travel
App/Website watch Ad-Supported Local TV Stations for an average of 65. minutes every day

Avg. Week All Video (Persons & % Reach): Adults 25 - 64
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representing 25.2% of all time spent daily with Ad-Supported Video.

12,406,605 or 59.4% of Adults 25 - 64 who are past 30 days users of the HOTELS.COM Travel

. H Ote I S App/Website watch Ad-Supported Local TV Stations for an average of 69.9 minutes every day
.com™ . . . . .
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representing 24.% of all time spent daily with Ad-Supported Video.

10,697,574 or 61.2% of Adults 25 - 64 who are past 30 days users of the TRIPADVISOR Travel

. TripadVisor App/Website watch Ad-Supported Local TV Stations for an average of 69. minutes every day

Avg. Week All Video (Persons & % Reach): Adults 25 - 64 Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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14,384,130 or 62.5% of Adults 25 - 64 who are past 30 days users of the BOOKING.COM Travel

°
BOOklng.com App/Website watch Ad-Supported Local TV Stations for an average of 70.4 minutes every day

representing 25.3% of all time spent daily with Ad-Supported Video.
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17,836,679 or 59.9% of Adults 25 - 64 who are past 30 days users of the EXPEDIA Travel

|
: ' Exped I O@ App/Website watch Ad-Supported Local TV Stations for an average of 79.8 minutes every day
. H H - - .

representing 27.2% of all time spent daily with Ad-Supported Video.
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13,356,503 or 57.5% of Adults 25 - 64 who are past 30 days users of the GOOGLE FLIGHTS Travel

L ]
Google FI Ights App/Website watch Ad-Supported Local TV Stations for an average of 65. minutes every day

representing 26.7% of all time spent daily with Ad-Supported Video.
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12,406,605 or 59.4% of Adults 25 - 64 who are past 30 days users of the HOTELS.COM Travel
. I IOte I S App/Website watch Ad-Supported Local TV Stations for an average of 69.9 minutes every day
.com™

representing 25.2% of all time spent daily with Ad-Supported Video.
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° ° 10,697,574 or 61.2% of Adults 25 - 64 who are past 30 days users of the TRIPADVISOR Travel
TrlpquIsor App/Website watch Ad-Supported Local TV Stations for an average of 69. minutes every day

representing 24.% of all time spent daily with Ad-Supported Video.
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Booking.com

Local TV Station Programs (Persons & % Reach): Adults 25 - 64

(Averoge Week]
Sports

Comedies

Movies

Local News - Evening
Local News - Morning
Dramas

Documentaries

Game Shows
Mystery/Suspense/Crime
Food/Cooking Shows
National/Network News

Local News - Late

14,384,130 or 62.5% of Adults 25 - 64 who are past 30 days users of the BOOKING.COM Travel
App/Website watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies,
Comedies, Local News - Evening, Local News - Morning, and Dramas.
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A Expedia

Local TV Station Programs (Persons & % Reach): Adults 25 - 64

[{Average Week]
Sports

Comedies

Movies

Local News - Evening
Local News - Morning
Dramas

Documentaries

Game Shows
Mystery/Suspense/Crime
Food/Cooking Shows
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Local News - Late
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17,836,679 or 59.9% of Adults 25 - 64 who are past 30 days users of the EXPEDIA Travel
App/Website watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Movies, Comedies, Local News - Morning, and Dramas.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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13,356,503 or 57.5% of Adults 25 - 64 who are past 30 days users of the GOOGLE FLIGHTS Travel

GoOgle FI ig hts App/Website watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies,

Movies, Local News - Evening, Local News - Morning, and Dramas.

Locaf TVSi.:atr'on Programs (Persons & % Reach): Adults 25 - 64 Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Comedies, Local News - Evening, Local News - Morning, and Dramas.

12,406,605 or 59.4% of Adults 25 - 64 who are past 30 days users of the HOTELS.COM Travel

. H Ote IS App/Website watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies,
.comm™ . . .

Local TV Station Programs (Persons & % Reach): Adults 25 - 64 Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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News - Evening, Comedies, Local News - Morning, and Dramas.

10,697,574 or 61.2% of Adults 25 - 64 who are past 30 days users of the TRIPADVISOR Travel

. Tripquisor App/Website watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local

Local TV Station Programs (Persons & % Reach): Adults 25 - 64 Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Booking.com

Avg. Week All Digital (Persons & % Reach): Adults 25 - 64

Search (Google, Bing, etc.)

Social Media

Email/Text/IM/Zoom,etc. (Personal & Work)
Banking/Financial /Real Estate (Websites/Apps)
News \Weather fSports (Wehbsites/Apps)

OTT TV Streaming Services

Streaming Audio (Local Radio/...

Games/Fantasy/Betting Sites

Shopping (incl. Food/Auctions/Travel, etc.)

17,536,402 or 76.1% of Adults 25 - 64 who are past 30 days users of the BOOKING.COM Travel
App/Website use Ad-Supported Social Media for an average of 170.1 minutes every day

representing 31.4% of all time spent daily with Ad-Supported Digital Media.
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A Expedia

Avg. Week All Digital (Persons & % Reach): Adults 25 - 64

Totol Persons:

r

Search (Google, Bing, etc.)

21,963,637 or 73.8% of Adults 25 - 64 who are past 30 days users of the EXPEDIA Travel
App/Website use Ad-Supported Social Media for an average of 199. minutes every day representing

32.6% of all time spent daily with Ad-Supported Digital Media.
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Google Flights

16,701,288 or 71.9% of Adults 25 - 64 who are past 30 days users of the GOOGLE FLIGHTS Travel
App/Website use Ad-Supported Social Media for an average of 142.9 minutes every day
representing 27.7% of all time spent daily with Ad-Supported Digital Media.
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15,266,249 or 73.1% of Adults 25 - 64 who are past 30 days users of the HOTELS.COM Travel
App/Website use Ad-Supported Social Media for an average of 132.4 minutes every day
representing 26.2% of all time spent daily with Ad-Supported Digital Media.
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.Tripcldvisor

11,962,374 or 68.5% of Adults 25 - 64 who are past 30 days users of the TRIPADVISOR Travel
App/Website use Ad-Supported Social Media for an average of 133.8 minutes every day
representing 25.7% of all time spent daily with Ad-Supported Digital Media.
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Booking.com

Avg. Week All Social Media (Persons & % Reach): Adults 25 - 64
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17,536,402 or 76.1% of Adults 25 - 64 who are past 30 days users of the BOOKING.COM Travel
App/Website use Ad-Supported Facebook for an average of 50.8 minutes every day representing
32.% of all time spent daily with Ad-Supported Social Media.
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7

Expedia

21,963,637 or 73.8% of Adults 25 - 64 who are past 30 days users of the EXPEDIA Travel
App/Website use Ad-Supported Facebook for an average of 58. minutes every day representing
31.8% of all time spent daily with Ad-Supported Social Media.
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16,701,288 or 71.9% of Adults 25 - 64 who are past 30 days users of the GOOGLE FLIGHTS Travel
App/Website use Ad-Supported Facebook for an average of 34.5 minutes every day representing
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15,266,249 or 73.1% of Adults 25 - 64 who are past 30 days users of the HOTELS.COM Travel

. H Ote I S App/Website use Ad-Supported Facebook for an average of 33.4 minutes every day representing
.com™ . . . . .

28.% of all time spent daily with Ad-Supported Social Media.
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Avg. Week All Social Media (Persons & % Reach): Adults 25 - 64
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 who are past 30 days users of the TRIPADVISORTraveI App/Website

15,266,249 or 73.1% of Adults 25 - 64 who are past 30 days users of the TRIPADVISOR Travel
App/Website use Ad-Supported Facebook for an average of 33.4 minutes every day representing
28.% of all time spent daily with Ad-Supported Social Media.
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Booking.com

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 1,211,989; Social Media: 1,133,573; Non-Prem. Cable: 547,524; Local TV:
539,292 reaching Adults 25 - 64 who are past 30 days users of the BOOKING.

All Other Digital Media: 1,645,330;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 64 who are past 30 days users of the USA Metro Area Adults 25 - 64
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A Expedia

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 1,554,278; Social Media: 1,444,286; Non-Prem. Cable: 690,087; Local TV:
683,921 reaching Adults 25 - 64 who are past 30 days users of the EXPEDIA

All Other Digital Media: 2,206,715;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 64 who are past 30 days users of the EXPEDIA USA Metro Area Adults 25 - 64
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,694,492;

[ ]
Google FI |ghts Local Radio: 1,173,306; Social Media: 1,077,285; Non-Prem. Cable: 512,022; Local TV:

500,443 reaching Adults 25 - 64 who are past 30 days users of the GOOGLE F
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® Hotels....

M-F 6a-7p Avg. Available Impressions per 15-min. are..
Local Radio: 1,084,084; Social Media: 1,005,763; Local TV: 474,436; Non-Prem. Cable:
469,626 reaching Adults 25 - 64 who are past 30 days users of the HOTELS.C

. All Other Digital Media: 1,554,479;
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,263,126;

L] [ ]
.Tﬂpdd\[lsor Local Radio: 908,368; Social Media: 768,541; Local TV: 398,882; Non-Prem. Cable: 384,670

reaching Adults 25 - 64 who are past 30 days users of the TRIPADVISOR
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Booking.com

Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 64

(Average Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Spotify

Drug Stores

YouTube Music

SiriusXM

Movie Theaters

® who are past 30 days users of the BOOKING.COM Travel App/Website

20,633,098 or 89.6% of Adults 25 - 64 who are past 30 days users of the BOOKING.COM Travel

App/Website spend an average of 51.5 minutes per day driving, seeing Billboards and Signs. 72.3%

Listen to Local Radio Stations Out-of-Home for an average of 45.4 m

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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A Expedia

27,045,533 or 90.9% of Adults 25 - 64 who are past 30 days users of the EXPEDIA Travel
App/Website spend an average of 52.8 minutes per day driving, seeing Billboards and Signs. 72.5%
Listen to Local Radio Stations Out-of-Home for an average of 49.9 minut

Top-13 Out—of -Home Media (Persons & % Reach): Adults 25 - 64
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Google Flights

21,307,247 or 91.8% of Adults 25 - 64 who are past 30 days users of the GOOGLE FLIGHTS Travel
App/Website spend an average of 52.9 minutes per day driving, seeing Billboards and Signs. 69.8%
Listen to Local Radio Stations Out-of-Home for an average of 40.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 64
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® Hotels....

Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 64

(Average Week)
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W who are past 30 days users of the HOTELS.COM Travel App/Wehsite

19,104,517 or 91.4% of Adults 25 - 64 who are past 30 days users of the HOTELS.COM Travel
App/Website spend an average of 60.9 minutes per day driving, seeing Billboards and Signs. 71.4%
Listen to Local Radio Stations Out-of-Home for an average of 42.9 mi
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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.Tripadvisor

16,545,028 or 94.7% of Adults 25 - 64 who are past 30 days users of the TRIPADVISOR Travel
App/Website spend an average of 57.8 minutes per day driving, seeing Billboards and Signs. 66.6%
Listen to Local Radio Stations Out-of-Home for an average of 36.8 m
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6,061,516 or 26.3% of Adults 25 - 64 who are past 30 days users of the BOOKING.COM Travel
App/Website read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.4 minutes every day
representing 30.7% of all time spent daily with All forms of Print

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

Booking.com
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A Expedia
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Google Flights

6,151,653 or 26.5% of Adults 25 - 64 who are past 30 days users of the GOOGLE FLIGHTS Travel
App/Website read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day
representing 29.6% of all time spent daily with All forms of Pri
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® Hotels....

5,997,382 or 28.7% of Adults 25 - 64 who are past 30 days users of the HOTELS.COM Travel
App/Website read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.3 minutes every day
representing 29.9% of all time spent daily with All forms of Print M

Avg. Week All Print Media (Persons & % Reach): Adults 25 - 64

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

Totol Persons:

(3525754

(74

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

FEFFEFFEEEER

Wiall Street lournal
[Daily)
9.3

Local Daily
Newspaper(s) (Daily
“+Sunday)

9.3

Direct Mail
Advertising

New York Times
USA Today (Daily) (Daily:+Sunday)
9.2 9.2

Local Daily

Magazines m m Avg. Hours+Minutes/day with All Local Daily y Magazines
Print Media: Adults 25 - 64 Local Daily Newspaper(s) (excluding Catalogs) Wall Street Journal Newspaper(s) 7.9
New York Times (Sunday)  pACRcHs m Newspaper(s) (Sunday) [Daily 7.0 (Daily) {Daily
10.3 8.3 9.4 83
All Local Weekly Newspapers m “
- - Direct Mail
o Local Daily [excluding
Wall street Journal (Daily) mm who are nast 30 davs users of usa New York Times [Daily | NewrYork Times Newspaper(s) New York Times Catalogs)
9% th H{‘:Els cc)w:r Travel +5unday) [Daily) (Sunday) (Daity) 7.3
Catalogs mu 3.6% = App}\n\.l'ehsite 10.0 82 Cat; 10.1 B3
usaToday (0aily)  [TPUEPTY e S50 2.0%
mwho are past 30 days users of the HOTELS.COM Travel App/Website mUsA ® who are past 30 days users of the HOTELS.COM Travel App/Website HUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 25 - 64

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspa per(s) (Daily

New York Times [Daily+Sunday)

Magazines

New York Times (Sunday)

All Local Weekly Newspapers

New York Times (Daily)

Wall Street Journal [Daily)

Catalogs

Total Persons:

50,659,939

35 257 94

R
eaicod 5 o]

0,5%

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 25 - 64

Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

Local Daily
Newspaper(s}
{Sunday)
10.3

New York Times
(Sunday)
11.8

Ed
: b

0% New York Times

Local Daily Newspaper(s)
(Daily
B3

Local Daily
Newspaper(s) [Daily
+Sunday)

9.3

Direct Mail
Advertising
{excluding Catalogs)
7.0

Local Daily

Newspaper(s)
{Sunday)
10.1

New York Times

Local Daily
Newspaper(s}
(Daily
B3

Local Daily Newspaper({s)
{Daiby+Sunday}
9.2

New York

Times Direct Mail Advertising

i 3.4% usA Today (Daily) [Daity+Sunday) New York Times (Daily) | Magazines (Sunday) USA Today (Daily} {Daily) {excluding Catalogs)
usa Today Daiy) - PHTERTY . 5.3% e e 3% 08 s £3 o7 100 a2 23 73
Books o 3:0% App/Website 0.0%

m who are past 30 days users of the HOTELS.COM Travel App/Website
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.Tripadvisor

Avg. Week All Print Media (Persons & % Reach): Adults 25 - 64

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) {Sunday)

Local Daily Newspa per(s) (Daily

Books

New York Times (Daily+Sunday)

Magazines

MNew York Times (Sunday)

All Local Weekly Newspapers

New York Times (Daily)

Wall Street Journal (Daily)

Totol Persons:

%Hmesi

4,542,507 or 26.% of Adults 25 - 64 who are past 30 days users of the TRIPADVISOR Travel
App/Website read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.5 minutes every
day representing 31.6% of all time spent daily with All forms of Print

F T

DT

o dsesad o

[ooscoad o2 o
FRICHT ROl

-y

(¢ Zoazad 5%

Avg. Hours+Minutes/day with All
Print Media: Adults 25 - 64

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

10.7

‘Wall Street

10.4

Local Daily Local Daily

= = o
Do - o L —
ER: R SSEN SR SN B9

New York Times
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9.7
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104

New York Times
(Daily+Sunday)
9.2
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New York
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Direct Mail

Advertising Catalogs
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Catalogs m“%a 6% ;:Txﬁ;nmg}ax‘frl:i: [Sunday) [Daily {Daily) {Daily Catalogs)
3.79% App/Wehsite 111 -9 2.4 B3 7.3 All Loca...
UsA Today (Daity)  [ETERYY. R 3 3% 1.8%
mwho are past 30 days users of the TRIPADVISOR Travel App/Website mUSsA m who are past 30 days users of the TRIPADVISOR Travel App/Website mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 25 - 64

Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

Total Persons:
Local Daily Newspa per(s) (Daily+Sunday) 463135 6. 9%,
Direct Mail Advertising (excluding Catalogs) 459179 2 [ 14.79
Local Daily Newspa per(s) (Sunday) 40968 7 4 07
. Local Daily
Local Daily Newspaper(s) (Daily SR 5 0.5% Newspapers) (Daily L () Local Daily

New York Times (Daily+Sunday)
Magazines

New York Times (Sunday)

All Local Weekly Newspapers
New York Times (Daily)

Wall Street Journal [Daily)

-.!n'
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 25 - 64
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Local Daily 105
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0 (Daily
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{Daily
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Catalogs m “ _ m m New York Times New York Times Mew York Times Times Direct Mail Advertising
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the TRIPADVISOR Travel 11.8 10.7 9.7 6.6 10.0 . 8.3 7.3
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