SA -9 Tynes of P23-64 VACATION PLANNERS!
Complete Demographic & Media Use Profiles
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Complete Demographic,
Psychographic, and Total

Media Usage Profiles of

P25-64 who Plan to take an
All-Inclusive Resort Vacation,

A Cruise, Gambling/Casino Trip,
Ski, or Theme Park Vacation in the
next 12 months as of April 2024!

_ATII-IncIusive Resort

Types of vacations plan to take next 12 months: All-inclusive resort
Types of vacations plan to take next 12 months: Cruise

Types of vacations plan to take next 12 months: Gambling/casino trip
Types of vacations plan to take next 12 months: Ski vacation

Types of vacations plan to take next 12 months: Theme park vacation




15.1% or 39,604,286 of USA Adults 25 - 64 plan to take an ALL-INCLUSIVE RESORT Vacation.
Typical Adults 25 - 64 who plan to take an ALL-INCLUSIVE RESORT Vacation are 44.7 years old (.5% younger
than average) and have a $122,191 (24.6% higher than average) annual household income.
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Types of vacations plan to take next 12 months: All-inclusive resort
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12.5% or 32,759,780 of USA Adults 25 - 64 plan to take an CRUISE Vacation.
Typical Adults 25 - 64 who plan to take an CRUISE Vacation are 46.6 years old (3.7% older than average) and

have a $112,479 (14.7% higher than average) annual household income.
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Types of vacations plan to take next 12 months: Cruise
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7.9% or 20,624,202 of USA Adults 25 - 64 plan to take an GAMBLING/CASINO TRIP Vacation.
GAM BLlNG/CASlNO Typical Adults 25 - 64 who plan to take an GAMBLING/CASINO TRIP Vacation are 46.4 years old (3.2% older
than average) and have a $100,423 (2.4% higher than average) annual household income.
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SKI/ SNOWBOAE!I

4.7% or 12,427,400 of USA Adults 25 - 64 plan to take an SKI/SNOWBOARD Vacation.
Typical Adults 25 - 64 who plan to take an SKI/SNOWBOARD Vacation are 41.9 years old (6.9% younger than
average) and have a $144,757 (47.6% higher than average) annual household income.
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13.% or 33,975,846 of USA Adults 25 - 64 plan to take an THEME PARK Vacation.
Typical Adults 25 - 64 who plan to take an THEME PARK Vacation are 42. years old (6.5% younger than
average) and have a $101,443 (3.4% higher than average) annual household income.
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Types of vacations plan to take next 12 months: Theme park vacation
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 who plan to take an ALL-INCLUSIVE RESORT Vacation

Adults 25 - 64

15.1% or 39,604,286 of USA Adults 25 - 64 plan to take an ALL-INCLUSIVE RESORT Vacation.
Adults 25 - 64 who plan to take an ALL-INCLUSIVE RESORT Vacation are 16.7% more likely to be a college
graduate, 15.6% more likely to work full-time, 8.9% more likely to be married, 1.6% more likely to be a
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CRUISE

12.5% or 32,759,780 of USA Adults 25 - 64 plan to take an CRUISE Vacation.
Adults 25 - 64 who plan to take an CRUISE Vacation are .4% less likely to be a college graduate, 10.% more

likely to work full-time, 6.5% more likely to be married, 1.5% more likely to be a parent of 1 or more
children under 18.
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7.9% or 20,624,202 of USA Adults 25 - 64 plan to take an GAMBLING/CASINO TRIP Vacation.

Adults 25 - 64 who plan to take an GAMBLING/CASINO TRIP Vacation are 30.2% less likely to be a college
GAM BLI NG/CASI No graduate, 1.6% more likely to work full-time, 8.8% less likely to be married, 23.9% less likely to be a parent

of 1 or more children under 18.
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SKI/SNOWBOA

parent of 1 or more children under 18.

4.7% or 12,427,400 of USA Adults 25 - 64 plan to take an SKI/SNOWBOARD Vacation.
Adults 25 - 64 who plan to take an SKI/SNOWBOARD Vacation are 68.3% more likely to be a college
graduate, 27.2% more likely to work full-time, 6.9% more likely to be married, 13.3% more likely to be a
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THEME PARK

13.% or 33,975,846 of USA Adults 25 - 64 plan to take an THEME PARK Vacation.
Adults 25 - 64 who plan to take an THEME PARK Vacation are 2.9% less likely to be a college graduate, 2.2%
more likely to work full-time, 6.8% more likely to be married, 46.1% more likely to be a parent of 1 or more

children under 18.
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likely to have a dog.

15.1% or 39,604,286 of USA Adults 25 - 64 plan to take an ALL-INCLUSIVE RESORT Vacation.
Adults 25 - 64 who plan to take an ALL-INCLUSIVE RESORT Vacation are 12.5% more likely to own their home,

11.9% more likely to own a higher valued home, 9.9% more likely to have a single-family home, 10.9% more
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a dog.

12.5% or 32,759,780 of USA Adults 25 - 64 plan to take an CRUISE Vacation.
Adults 25 - 64 who plan to take an CRUISE Vacation are 10.7% more likely to own their home, 10.2% more

likely to own a higher valued home, 10.2% more likely to have a single-family home, 6.9% more likely to have
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GAMBLING/CASINO

to have a dog.

7.9% or 20,624,202 of USA Adults 25 - 64 plan to take an GAMBLING/CASINO TRIP Vacation.
Adults 25 - 64 who plan to take an GAMBLING/CASINO TRIP Vacation are 6.4% less likely to own their home,

3.5% more likely to own a higher valued home, 5.5% less likely to have a single-family home, 3.4% less likely
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4.7% or 12,427,400 of USA Adults 25 - 64 plan to take an SKI/SNOWBOARD Vacation.
Adults 25 - 64 who plan to take an SKI/SNOWBOARD Vacation are 8.6% more likely to own their home, 46.2%

more likely to own a higher valued home, 1.3% more likely to have a single-family home, 3.3% more likely to

SKI/SNOWBOA

have a dog.
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A ,..._ S/ ek D "‘ »' /8 g7 /113 %or 33,975,846 of USA Adults 25 - 64 plan to take an THEME PARK Vacation.

- TH Em E‘PARK Adults 25 - 64 who plan to take an THEME PARK Vacation are 1.% less likely to own their home, 7.9% more
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15.1% or 39,604,286 of USA Adults 25 - 64 plan to take an ALL-INCLUSIVE RESORT Vacation.

Adults 25 - 64 who plan to take an ALL-INCLUSIVE RESORT Vacation are 2.1% more likely to look up D-I-Y
advice online, 5.5% more likely to always vote in local elections, 48.7% more likely to belong to a gym,
36.4% more likely to fly domestic past yr.
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12.5% or 32,759,780 of USA Adults 25 - 64 plan to take an CRUISE Vacation.
Adults 25 - 64 who plan to take an CRUISE Vacation are 1.% more likely to look up D-I-Y advice online, 3.5%
more likely to always vote in local elections, 37.8% more likely to belong to a gym, 34.7% more likely to fly

domestic past yr.
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7.9% or 20,624,202 of USA Adults 25 - 64 plan to take an GAMBLING/CASINO TRIP Vacation.

Adults 25 - 64 who plan to take an GAMBLING/CASINO TRIP Vacation are 1.% less likely to look up D-I-Y
advice online, .3% more likely to always vote in local elections, 8.% more likely to belong to a gym, 7.6%
more likely to fly domestic past yr.

GAMBLING/CASINO
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SKI/SNOWBOA

more likely to fly domestic past yr.

4.7% or 12,427,400 of USA Adults 25 - 64 plan to take an SKI/SNOWBOARD Vacation.
Adults 25 - 64 who plan to take an SKI/SNOWBOARD Vacation are 5.9% more likely to look up D-I-Y advice
online, 18.8% more likely to always vote in local elections, 101.4% more likely to belong to a gym, 51.6%
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13.% or 33,975,846 of USA Adults 25 - 64 plan to take an THEME PARK Vacation.
Adults 25 - 64 who plan to take an THEME PARK Vacation are 5.7% more likely to look up D-I-Y advice
online, 8.1% less likely to always vote in local elections, 15.2% more likely to belong to a gym, 14.6% more

likely to fly domestic past yr.
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e-E-b- B e i o

Grilling- lawncare  Gaddening  Bicyding  Swimming Hiking - Volunteer  Jogging - camping Bowling. Belongto Fishing Sewing-  Yoga- Pilates GroupFitness  Adult Basketball Followa  Caregiverof Competitive  Soccer Football Tennis  Snow Skiing-  Softball-  Organized
outdoor {Flowersor Backpacking work Running Health Club or crafts Class Ccontinuing Weight Loss  Aging Parent Video Gaming Snowboarding  Baseball Road Race
cooking Vegetables) Gym Education Progmam or Relative (5K,
Marathon,
® who plan to take an THEME PARK Vacation HUSA etc)

USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 5,451
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 14,048

Types of vacations plan to take next 12 months: Theme park vacation

17.1%

Hunting




Past

. 1ltime

2 times

10.9%
10.5%

22.3%

3 times

4 times

5 times

6 - 9times

10times or more
mwho plan to take an ALL-INCLUSIVE RESORT Vacation

Total Monthly QSR Users:
93.8% 89.9%

30-days QSR Users: Adults 25 - 64

18.2%

mUSA

Avg. Monthly QSR Meals:

27.9% less likely to smoke cigarettes.

15.1% or 39,604,286 of USA Adults 25 - 64 plan to take an ALL-INCLUSIVE RESORT Vacation.
Adults 25 - 64 who plan to take an ALL-INCLUSIVE RESORT Vacation are 4.3% more likely to use QSRs past
mo., 14.6% more likely to use Sit-Down Restaurants past mo., 51.5% more likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64
€

1time

15.7%

2 times

16.2%

3 times
4 times
5 times
6 - 9times

10 times or more 4.9%

m who plan to take an ALL-INCLUSIVE RESORT Vacation

mUSA

Total Monthly Sit-Down Restaurant Users: A

76.8%
201,428,5

wn Restaurant Meals:
88.0%

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

Mexican  Piza

Chinese  Coffee  Indian/  Imlian  Wings/ Gsgel/ Upscale Steakhouse
House |  Thai/ Burgers/ Donut/
coffee Bar  Other sportsBar  Bakery
asian

mwho plan to take an ALL-|NCLUSIVE RESORT Vacation mUSA
Used Restaurant Delivery Service Past 30-da hub, Uber Eats, etc.)
who plan to take an ALL-INCLUSIVE RESORT Vacation 25.8%
usa [ 20.0%

Drank Past 30-days: Adults 25 - 64
Liquor
Any Type of Beer

Wine

Domestic Regular Beer

67,218,363 25.6%

Wmported Beer
Domestic Light Beer -
: 16.3%
Microbrew / Craft Beer Syereel 13,20
mwho plan to take an ALL-INCLUSIVE RESORT Vacation W USA
USA USA Projection Scarborough R1 2024: Feb23-Apr24

Qual Intab

All Graphs and HBIA! Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Past 12 months Casino Activities: Adults 25 - 64

Slot Machines

66,949,122 25.5%

Table Games (Craps, Poker, etc.] prevrpremrwr

Bar / Nightclub 26,242,529 10.0%

Upscale Restaurant

24,435,3209.3%

Stage Show / Concert 14.4%

18,457,598 7.0%

-]
W
ES

Sports Betting o 4.3%

6.1%
E 2.2%

i 25.0%
Other Gambling EZD%
®who plan to take an ALL-INCLUSIVE RESORT Vacation
5,451

%
o
[T

33.2%

Casinos visited past 12 months: Yes
HUSA

USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab

Types of vacations plan to take next 12 months: All-inclusive resort

Used Past 30-days: Adults 25 - 64

5.7%
14,905,226
Marijuana / Cannabis Cigarettes Vape
5 who plan to take an ALL-|NCLUSIVE RESORT Vacation muUsA

14,048



Past

Total Monthly QSR Users:
91.9%

30-days QSR Users: Adults 25 - 64

10 times or more

1time 7.7%

® who plan to take an CRUISE Vacation HUSA

Avg. Monthly QSR Meals:

S - “

2 times

3 times

4 times

5 times

6-9times

smoke cigarettes.

12.5% or 32,759,780 of USA Adults 25 - 64 plan to take an CRUISE Vacation.
Adults 25 - 64 who plan to take an CRUISE Vacation are 2.2% more likely to use QSRs past mo., 14.4% more
likely to use Sit-Down Restaurants past mo., 56.9% more likely to use Casinos past yr., 14.8% less likely to

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64

[ 1time

15.7%

2 times

16.2%

3 times 13.6%

4 times 0.8%

5 times 7.2%

6 - 9times 9.4%

10 times or more 4.9%

M who plan to take an CRUISE Vacation H USA

Total Monthly Sit-Down Restaurant Users: A
87.9%

wn Restaurant Meals:

76.8%
201,428,5

Top-10 Cuisines: Adults 25 - 64

it-Down Restaurants Used Past 30-days)
85. 53 B
Pizza

4.8%
Indian / Wings/  Bagel/

Mexican chinese  Coffee Itzlian Upscale Steakhouse

Wouse/  Thaif Burgers/  Donut /
Coffee Bar  Other sports Bar  Bakery
asian

mwho plan to take an CRUISE Vacation mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who plan to take an CRUISE Vacation  [IAT0 1NN W 22.8%

vss |GG 20.0%

Drank Past 30-days: Adults 25 - 64

Any Type of Beer
Domestic Regular Beer

Domestic Light Beer

Microbrew / Craft Beer

USA

Imported Beer

USA Projection
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

34,656,145 13.2%

m who plan to take an CRUISE Vacation

Wine

Liquor

mUSA

Scarborough R1 2024: Feb23-Apr24 Qual Intab

Past 12 months Casino Activities: Adults 25 - 64

Slot Machines

66,949,122 25.5%

Table Games (Craps, Poker, etc.) prerfyrsrem

Bar [/ Nightclub 26,242,529 10.0%

Upscale Restaurant 24,435,3209.3%

Stage Show [/ Concert
Sports Betting

33.2%

Casinos visited past 12 months: Yes
HUSA

w
o
o

Other Gambling
H who plan to take an CRUISE Vacation

5,451

USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab

Types of vacations plan to take next 12 months: Cruise

Used Past 30-days: Adults 25 - 64

5.7%

14,905,226

Marijuana / Cannabis Cigarettes

Vape

u who plan to take an CRUISE Vacation mUSA

14,048



Total Monthly QSR Users:
93.1%

GAMBLING/CASINO

Past 30-days QSR Users: Adults 25 - 64

1time

2 times

3 times

4 times

5 times

6-9times

22.3%
18.2%

® wheo plan to take an GAMBLING/CASINO TRIP Vacation HUSA

10 times or more

Avg. Monthly QSR Meals:

: -

7.9% or 20,624,202 of USA Adults 25 - 64 plan to take an GAMBLING/CASINO TRIP Vacation.

Adults 25 - 64 who plan to take an GAMBLING/CASINO TRIP Vacation are 3.6% more likely to use QSRs past
mo., 4.8% more likely to use Sit-Down Restaurants past mo., 158.6% more likely to use Casinos past yr.,
82.3% more likely to smoke cigarettes.

[ 1time

2 times

3 times

4 times

5 times

6 - 9times

10 times or more

80.5%

B who plan to take an GAMBLING/CASINO TRIP Vacation

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64

13.6%

9.8%

9.4%

4.9%
B USA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

76.8%

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

55,53
Mexican  Piza

14.8%
chinese  Coffee  Indisn/  Itaian  Wings/ Bagel/ Upscale Steskhouse
mwho plan to take an GAMBLING /CASINO TRIP Vacation mUSA

Wouse/  Thaif Burgers/  Donut /
Coffee Bar  Other sports Bar  Bakery
asian

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who plan to take an GAMBLING/CASING TRIP Vacation 26.6%

vss |GG 20.0%

Drank Past 30-days: Adults 25 - 64
Liguor

Domestic Regular Beer

DomesticLight Beer

Microbrew / Craft Beer 1%5926%

USA

Any Type of Beer

, .9%

Wine

Imported Beer

mwho plan to take an GAMBLING/CASINO TRIP Vacation

mUSA

USA Projection Scarborough R1 2024: Feb23-Apr24

Slot Machines

Table Games (Craps, Poker, etc.)
Bar [/ Nightclub

Upscale Restaurant

Stage Show [/ Concert

Sports Betting

w
o
o

.

Other Gambling

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

5,451
USA Jan23-Feb24

®who plan to take an GAMBLING/CASINO TRIP Vacation

Past 12 months Casino Activities: Adults 25 - 64

66,949,122 25.5%

28,31018%

26,100,624

24,3580

r 22.6%

7.0%

F 21.4%
C 0.3%

2.2

8.1%

A

.00
WUSA
USA Projection

Scarborough R1 2024: Feb23-Apr24 Qual Intab

Types of vacations plan to take next 12 months: Gambling/casino trip

11]1

b 7.1% 33.2%

Casinos visited past 12 months: Yes

Used Past 30-days: Adults 25 - 64

5.7%
14,905,226
Marijuana / Cannabis Cigarettes Vape
mwhao plan to take an GAMBLING/CASINO TRIP Vacation mUSA

14,048



SKI/SNOWBOA

Past 30-days QSR Users: Adults 25 - 64

1time

2 times

3 times

4 times

5 times

6 - 9times

10times or more

18.2%
mwho plan to take an SKI/SNOWBOARD Vacation mUSA

Total Agg%?ly QSR Users: Avg. Monthly QSR Meals:

9.9%

likely to smoke cigarettes.

4.7% or 12,427,400 of USA Adults 25 - 64 plan to take an SKI/SNOWBOARD Vacation.
Adults 25 - 64 who plan to take an SKI/SNOWBOARD Vacation are 3.5% more likely to use QSRs past mo.,
19.1% more likely to use Sit-Down Restaurants past mo., 1.9% more likely to use Casinos pastyr., 46.2% less

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64

[ ] 1time

9.4%

10 times or more

15.7%
2 times 16.2%

4.9%

m who plan to take an SKI/SNOWBOARD Vacation mUSA

Total Monthly Sit-Down Restaurant Users: A -
91.5%

wn Restaurant Meals:
76.8%

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

Mexican  Piza

Chinese  Coffes  Indian/  lmlian  Wings/  Bagel/
u who plan to take an SKI/SNOWBOARD Vacation mUSA

Upscale Steakhouse
House |  Thai/ Burgers/ Donut/
coffee Bar  Other sportsBar  Bakery
asian

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who plan to take an SKI/SNOWBOARD Vacation 26.0%

vs+ |GG 20.0%

Drank Past 30-days: Adults 25 - 64
Liquor

Any Type of Beer

Wine
Domestic Regular Beer
Imported Beer
Domestic Light Beer - v

: 32.5%
Microbrew / Craft Beer B e i

13.2%
m who plan to take an SKI/SNOWBOARD Vacation mUSA

USA USA Projection Scarborough R1 2024: Feb23-Apr24

Qual Intab
All Graphs and HBIA! Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Past 12 months Casino Activities: Adults 25 - 64

Slot Machines

66,949,122
18,457,598 7.0%

25.5%
Table Games (Craps, Poker, etc.)

Bar / Nightclub

Upscale Restaurant

Stage Show / Concert 33.2%

%
o
[T

M 4.5%

Other Gambling St 2263%%

Casinos visited past 12 months: Yes
HUSA

H who plan to take an SKI/SNOWBOARD Vacation

5,451

USA Jan23-Feb24 USA Projection

Scarborough R1 2024: Feb23-Apr24 Qual Intab

Types of vacations plan to take next 12 months: Ski vacation

Used Past 30-days: Adults 25 - 64

i ]

£

—

5.7%
: 14905224

Cigarettes Vape

Marijuana / Cannabis

m who plan to take an SKI/SNOWBOARD Vacation mUSA

14,048
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Past 30-days QSR Users: Adults 25 - 64

]
;

»
Fs R Ry

1time

2 times

3 times

4 times

5 times

6 - 9times

22.3%
18.2%

10times or more

to smoke cigarettes.

13.% or 33,975,846 of USA Adults 25 - 64 plan to take an THEME PARK Vacation.
Adults 25 - 64 who plan to take an THEME PARK Vacation are 5.4% more likely to use QSRs past mo., 8.1%
more likely to use Sit-Down Restaurants past mo., 27.1% more likely to use Casinos past yr., 2.5% less likely

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64
€

1time 15.7%

2 times

16.2%

3 times

4 times

5 times

6-9times

10 times or more

4.9%

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

2 6.3
24.09
Mexican  Pima

94.89
Bagel /

chinese  Coffee  Indian/  Imkian  Wings/ Upscale  Steskhouse
House |  Thai/ Burgers/ Donut/
coffee Bar  Other sportsBar  Bakery
asian

mwho plan to take an THEME PARK Vacation musA m who plan to take an THEME PARK Vacation mUSA = who plan to take an THEME PARK Vacation mUsA
Total Aggr&g%ﬂy QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users: A -Down Restaurant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
- 89.9% 83.1% 76.8% who plan to take an THEME PARK Vacation 26.2%
== L] - o M
Drank Past 30-days: Adults 25 - 64 Past 12 months Casino Activities: Adults 25 - 64 Used Past 30-days: Adults 25 - 64

Any Type of Beer

118,753,771 45.3%
87,834,808 33.5%

Wine

Domestic Regular Beer

67,218,363 25.6%
62,865,509 24.0%
62,667,256 23.9%

12.8%
13.2%

Imported Beer
Domestic Light Beer

Microbrew / Craft Beer

34,656,145

Table Games (Craps, Poker, etc.)

Bar / Nightclub

18,457,598 7.0%
B
4.3%

Upscale Restaurant
Stage Show / Concert
Sports Betting

Spa

gy

Other Gambling

Casinos visited past 12 months: Yes

mwho plan to take an THEME PARK Vacation mUSA

USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All righ

®who plan to take an THEME PARK Vacation HUSA

5,451

tsreserved.  USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab

Types of vacations plan to take next 12 months: Theme park vacation

i ]

—
5.7%
14,905,226
Marijuana / Cannabis Cigarettes Vape
mwha plan to take an THEME PARK Vacation mUSA

14,048



15.1% or 39,604,286 of USA Adults 25 - 64 plan to take an ALL-INCLUSIVE RESORT Vacation.

Adults 25 - 64 who plan to take an ALL-INCLUSIVE RESORT Vacation are 22.6% more likely to have a 401K,
17.1% more likely to have an Auto Loan, 32.8% more likely to Invest/Trade Stocks Online, .9% more likely to
pay with their Debit Card.

Investments Owned: Adults 25 - 64
Stocks or Stock Options

20.3%
Mutual Funds PCTET 17.2%

14.6%

X 12.2%
13.1%

29,895 2 JREWL
13.2%

Bonds preerE 0w

. 14.1%
529 Plan / College Savings Plan Mﬂ-ﬂ-

IRA (Individual Retirement Account)

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

Financial Services Has and/or Uses: Adults 25 - 64

10.6% 0.5% 9.4% g 19
) 6.4% 519

Money  Studentloan Certificates of Refinanced Personal Loan  Home

Checking  Debit or ATM Credit Card

Savings Online Mabile Online Bill Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
Second Home or Real Estate Property 20,21 1?;26 Account Mortgage L::ﬂg F[':;:é
M who plan to take an ALL-INCLUSIVE RESORT Vacation HUSA B who plan to take an ALL-INCLUSIVE RESORT Vacation mUSA
H H - -
Professional Services Used*: Adults 25 - 64 T Past 3-Months Payment Methods Used: Adults 25 - 64
Tax Preparation Service 54,999,973 20.8%
Online Investing / Stock Trading b
Financial Planner
42,504,294
Accountant
Insurance Agent at a Local Office (not online)
Real Estate Agent 9,59 11.4%
4.8% 2% — 5-8% g3% 5.2% 3.7%
Estate Planning E_E’,% ! - 16 M Y. o |
. ; L 2.0% (*Past 12 Months) VISA PayPal Debit Card Venmo MasterCard Zelle ApplePay  CashApp  GooglePay Store Credit American Discover Facebook  Square Cash Samsung Pay
Divorce [/ Family Attorney ! Pt Ccard Express Messenger
mwho plan to take an ALL-INCLUSIVE RESORT Vacation mUSA m who plan to take an ALL-INCLUSIVE RESORT Vacation mUSA
USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 5,451

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 14,048

Types of vacations plan to take next 12 months: All-inclusive resort




Card.

12.5% or 32,759,780 of USA Adults 25 - 64 plan to take an CRUISE Vacation.
Adults 25 - 64 who plan to take an CRUISE Vacation are 17.8% more likely to have a 401K, 13.1% more likely

to have an Auto Loan, 5.6% more likely to Invest/Trade Stocks Online, .2% more likely to pay with their Debit

Investments Owned: Adults 25 - 64

401K Plan  proymrees

IRA (Individual Retirement Account) prie 38.0%

Stocks or Stock Options
16.9%
Mutual Funds 17.2%
14.6%
Money Market Funds 1_2_2%

Other (Crypto / NFTs / Metals, etc.) 1_1';:%

9.9%
10.3%

Bonds

Financial Services Has and/or Uses: Adults 25 - 64

11.0% g5e 10.5%
B.1% 7.1% 5.1%

i 22.3% - — - -
529 Plan / College Savings Plan PIXIE 0.2% Checking Debitor ATM  Savings Credit Card Online Mohile Online Bill Home Auto Loan Money  Studentloan Certificates of Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
Second Home or Real Estate Property i _,;61'1% Account Mortgage Loan or Home
B Equity Loan
m who plan to take an CRUISE Vacation mUSA m who plan to take an CRUISE Vacation  mUSA

Professional Services Used*: Adults 25 - 64

Tax Preparation Service SrTEoE 24,8%
Online Investing / Stock Tradi =
e/ e 46,112,041 17.6%

Financial Planner

42,504,294 16.2%
11.8%
27,206,140 10.4%

Insurance Agent at a Local Office (not online) 23,612,218 2.0% 11.9% . .
8.3%
Real Estat nt
ea eAgent plerTrll 5.1%
4.0%

Accountant

T Past 3-Months Payment Methods Used: Adults 25 - 64

5.0% 4.3% 4.1% 3.7%

Estate Planning 3.3%
L
Divorce [ Family Attorney !,3_:3: (*Past 12 Months)
B who plan to take an CRUISE Vacation HUSA

USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 5,451
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

VISA PayPal Debit Card Venmo MasterCard Zelle Apple Pay  Cash App  Google Pay Store Credit  American Discover Facebook  Square Cash Samsung Pay
Card Express Messenger
® who plan to take an CRUISE Vacation mUSA

USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 14,048

Types of vacations plan to take next 12 months: Cruise




7.9%
Adult

more

GAMBLING/CASINO

or 20,624,202 of USA Adults 25 - 64 plan to take an GAMBLING/CASINO TRIP Vacation.
s 25 - 64 who plan to take an GAMBLING/CASINO TRIP Vacation are 5.2% less likely to have a 401K, 6.2%

likely to have an Auto Loan, 36.5% more likely to Invest/Trade Stocks Online, 19.4% more likely to pay

with their Debit Card.

Investments Owned: Adults 25 - 64
401K Plan
75,875,752 28.9%
14.1%
44,994,318 17.2%
9.9%
32,063,548 PR3
11.2%
29,895,217 11.4%
8.9%
27,007,752 [ kT
AT26%
10.2%

837.1%
20,217, 8N+

= who plan to take an GAMBLING/CASINO TRIP Vacation

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

529 Plan / College Savings Plan

Second Home or Real Estate Property

mUSA

Financial Services Has and/or Uses: Adults 25 - 64

9.8% 9.5%
- - BA%  6.6% g g9

Money  Studentloan Certificates of Refinanced Personal Loan  Home
Market Deposit (CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

Online Bill
Paying

Checking  Debit or ATM Credit Card

Account card

Savings
Account

Online
Banking

Mohile
Banking

Home

Mortgage

Auto Loan

m who plan to take an GAMBLING/CASINO TRIP Vacation mUSA

Professional Services Used*: Adults 25 - 64

Tax Preparation Service ~irTEorE 24.5%
46,112,041 17.6%

42,504,294

Online Investing / Stock Trading

Financial Planner

16.2%

11.3%
27,206,140 10.4%

Accountant

Insurance Agent at a Local Office (not online)

11.0%
23,612,218 9.0%

7.0%
6.4%

Real Estate Agent

16,776,388
3.9%

3.3%

Estate Planning

Diverce [ Family Attorney M 4.2% {*past 12 Months)
B who plan to take an GAMBLING/CASINO TRIP Vacation HUSA
USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 5,45

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

I

T Past 3-Months Payment Methods Used: Adults 25 - 64

10.3% 11.4%

5.7% g% 4.9% 379

VISA Debit Card Apple Pay

PayPal Venmo MasterCard Zelle Cash App  Google Pay Store Credit  American Discover Facebook  Square Cash Samsung Pay
Card Express Messenger
m who plan to take an GAMBLING/CASINO TRIP Vacation mUSA

1

USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 14,048

Types of vacations plan to take next 12 months: Gambling/casino trip




SKI/SNOWBOA

4.7% or 12,427,400 of USA Adults 25 - 64 plan to take an SKI/SNOWBOARD Vacation.

Adults 25 - 64 who plan to take an SKI/SNOWBOARD Vacation are 32.2% more likely to have a 401K, 9.4%
more likely to have an Auto Loan, 102.1% more likely to Invest/Trade Stocks Online, 17.3% less likely to pay

with their Debit Card.

Investments Owned: Adults 25 - 64

401K Plan  proyrrees

IRA (Individual Retirement Account) T

&
&
R

Stocks or Stock Options

M Financial Services Has and/or Uses: Adults 25 - 64

36.7%
Mutual Funds 44,994,313 17.2%
Money Market Funds m 25.8%
18.1%
Other (Crypto / NFTs / Metals, etc.) % 17.1%
9.5% 819 9-8%
Bonds m 23.0% 6.5% 5.1%
529 Plan / College Savings Pl 2:8% N . . o : — ' - )
an oliege savings Flan : 10.2% Checking Debitor ATM  Savings Credit Card Online Mohile Online Bill Home Auto Loan Money  Studentloan Certificates of Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
Second Home or Real Estate Property m 15.4% Account Mortgage Loan or Home
B Equity Loan
® who plan to take an SKI/fSNOWBOARD Vacation mUSA m who plan to take an SKI/SNOWBOARD Vacation m USA
. . . r— .
Professional Services Used*: Adults 25 - 64 Past 3-Months Payment Methods Used: Adults 25 - 64
Onte nvestin stk g
Insurance Agent at a Local Office (not online) 0%11'8% . .
Real Estate Agent W 14.0% 10.3% 11-4%

5.0%

Estate Planning 3.3%

Debit Card Apple Pay

. . 111.9% (*Past 12 Months) VISA PayPal Venmo MasterCard Zelle Cash App  Google Pay Store Credit  American Discover
Diverce [ Family Attorney E 1.5% card Express
¥ who plan to take an SKI/SNOWBOARD Vacation HUSA m who plan to take an SKI/SNOWBOARD Vacation mUSA
USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 5,451
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 14,048

Types of vacations plan to take next 12 months: Ski vacation

7.5%

4.3% 4.5% 3.7%

Facebook  Square Cash Samsung Pay

Messenger
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13.%

or 33,975,846 of USA Adults 25 - 64 plan to take an THEME PARK Vacation.

Adults 25 - 64 who plan to take an THEME PARK Vacation are .9% less likely to have a 401K, 5.% more likely to

have
Card.

an Auto Loan, 9.% more likely to Invest/Trade Stocks Online, 5.9% more likely to pay with their Debit

Investments Owned: Adults 25 - 64

01K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options

75,875,752 28.9
15.2%
44,994,318 17.2%
10.8%
PR 12.2%
10.6%
29,395,217 JEEERGS
9.7%
27,007,752 RN EY ]

14.2%
10.2%

00R18%
1.7%

mwho plan to take an THEME PARK Vacation

Mutual Funds

Money Market Funds
Other (Crypto / NFTs / Metals, etc.)
Bonds

529 Plan / College Savings Plan

Second Home or Real Estate Property

HUSA

& 54.7%
100,646,663 38.4%
2 %

Financial Services Has and/or Uses: Adults 25 - 64

11.5%
9.5% 0.8%
8.1% [ gq £1%

Home
Improvement
Loan or Home

Equity Loan

Online Bill
Paying

Checking  Debit or ATM Credit Card

Account card

Mohile
Banking

Online
Banking

Savings
Account

Home

Mortgage

Auto Loan Money  Studentloan Certificates of Refinanced Personal Loan
Market Deposit (CDs) Home
Account Mortgage

m who plan to take an THEME PARK Vacation mUSA

Professional Services Used*: Adults 25 - 64

Tax Preparation Service ~rTioE 24.8%
46,112,041 17.6%

Online Investing / Stock Trading

Financial Planner

16.2%

42,504,294
10.1%

27,206,140 10.4%
8.9%
23,612,218 9.0%
6.3%
16,776,388
3.3%

6.4%
3.3%

2.2%
1.5%

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

Estate Planning

I

T Past 3-Months Payment Methods Used: Adults 25 - 64

12.5%11.4%

SA% 4.3% 3.7% 3.7%

Debit Card Apple Pay

. ; (*Past 12 Months) VISA PayPal Venmo MasterCard Zelle Cash App  Google Pay Store Credit  American Discover Facebook  Square Cash Samsung Pay
Diverce [ Family Attorney card Express Messenger
Mwho plan to take an THEME PARK Vacation B USA mwho plan to take an THEME PARK Vacation mUSA
USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 5,451
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Types of vacations plan to take next 12 months: Theme park vacation




Adults 25 - 64 who plan to take an ALL-INCLUSIVE RESORT Vacation spend an average of 3 days, 3 hours, 0 minutes and
17 seconds each week with All Forms of Media.

87.3% of Adults 25 - 64 who plan to take an ALL-INCLUSIVE RESORT Vacation spend an avg. of 8 hours and 33 minutes each week
listening to All Local AM/FM Radio, representing 10.% of totaltime spent with all forms of Media.

Weekly
Reach %: Avg. H:M:5/week with All Forms of

Media: Adults 18 or older

usage 51.1%
UsA

who planto take an ALL-

% of Total INCLUSIVE RESORT
Weekly H:M: Vacation m
58.7%
Avg. Weekly
Hours:Minutes: 10:2 £0d] 8:495s] 710 440 in] Fi 2o s] H 11500 (2935000 1:49p e ] 2:1872rad 233/pa0 ] 2505000 251 7panl 1080 ] S:10pid 2:o7paii] 1:o0py) 1:5370] 0:990ns] 1:a0nsir] 1:a7prs)] 128030 ] 2211 pnny 20182300 10780 1201 0K 001y 0:200rr
&7
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Types of vacations plan to take next 12 months: All-inclusive resort



Adults 25 - 64 who plan to take an CRUISE Vacation spend an average of 3 days, 7 hours, 35 minutes and 0 seconds
each week with All Forms of Media.

86.7% of Adults 25 - 64 who plan to take an CRUISE Vacation spend an avg. of 8 hours and 35 minutes each week listening to All Local
AM/FM Radio, representing 9.4% of total time spent with all forms of Media.

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

usage 50.0%
usa

who planto take an
CRUISE Vacation

% of Total
Weekly H:M:

® who plan to take an CRUISE Vacation m USA
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Types of vacations plan to take next 12 months: Cruise




Adults 25 - 64 who plan to take an GAMBLING/CASINO TRIP Vacation spend an average of 3 days, 1 hours, 4 minutes
and 16 seconds each week with All Forms of Media.

89.4% of Adults 25 - 64 who plan to take an GAMBLING/CASINO TRIP Vacation spend an avg. of 9 hours and 18 minutes each week
listening to All Local AM//FM Radio, representing 11.4% of total time spent with all forms of Media.

GAMBLING/CASINO

895.7%

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

usage 51.5%
usa

who planto take an
GAMBLING/CASINO TRIP
Vacation

% of Total
Weekly H:M:

® who plan to take an GAMBLING/CASINO TRIP Vacation m USA

UsA USA Projection Scarborough R1 2024: Febh23-Apr24 Qual intab 5,451USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 14,048
All Graphs and soefo.al Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Share of Everything
B HUbbord for Anything _

BROADCASTING

Types of vacations plan to take next 12 months: Gambling/casino trip




Adults 25 - 64 who plan to take an SKI/SNOWBOARD Vacation spend an average of 2 days, 20 hours, 36 minutes and 46
seconds each week with All Forms of Media.

84.3% of Adults 25 - 64 who plan to take an SKI/SNOWBOARD Vacation spend an avg. of 8 hours and 16 minutes each week listening to
All Local AM/FM Radio, representing 10.2% of total time spent with all forms of Media.

SKI/SNOWBOA

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

usage 51.6%
usa

who planto take an
SKI/SNOWBOARD
Vacation

% of Total
Weekly H:M:

® who plan to take an SKI/SNOWBOARD Vacation m USA
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Types of vacations plan to take next 12 months: Ski vacation




Adults 25 - 64 who plan to take an THEME PARK Vacation spend an average of 3 days, 4 hours, 24 minutes and 8
seconds each week with All Forms of Media.

86.8% of Adults 25 - 64 who plan to take an THEME PARK Vacation spend an avg. of 8 hours and 21 minutes each week listening to All
Local AM/FM Radio, representing 9.5% of total time spent with all forms of Media.

EER: 05.7%

Weekly

Reach %: Avg. H:M:5/week with All Forms of

F Media: Adults 18 or older
2%

fage 53.4%

who plan to take an UsA

THEME PARK Va cam
58.

% of Total
Weekly H:M:

T%
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Types of vacations plan to take next 12 months: Theme park vacation




Adults 25 - 64 who plan to take an ALL-INCLUSIVE RESORT Vacation spend an average of 2 days, 8 hours, 22 minutes

and 54 seconds each week with All Forms of Ad-Supported Media.
83.3% of Adults 25 - 64 who plan to take an ALL-INCLUSIVE RESORT Vacation spend an avg. of 7 hours and 50 minutes each week

listening to Local Ad-Supported AM/FM Radio, representing 11.6% of total time spent with all forms of Ad-Supported Media.

Weekly

Avg. H:M:S5/week with All Forms of Ad-
Supported Media: Adults 18 or older

- Seaes

Concurr

usage 54.4%
UsA

who plan to take an ALL-
INCLUSIVE RESORT
Vacation

Rea

% of Total
Weekly H:M:

58.7%

Avg. Weekly
Hours:Minutes:

® who plan to take an ALL-INCLUSIVE RESORT Vacation m USA
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Types of vacations plan to take next 12 months: All-inclusive resort



Adults 25 - 64 who plan to take an CRUISE Vacation spend an average of 2 days, 12 hours, 33 minutes and 46 seconds
each week with All Forms of Ad-Supported Media.

82.3% of Adults 25 - 64 who plan to take an CRUISE Vacation spend an avg. of 8 hours and 2 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 10.9% of total time spent with all forms of Ad-Supported Media.

Weekly

Avg. H:M:S5/week with All Forms of Ad-
Supported Media: Adults 18 or older

- e

Concurr

usage 54.3%
UsA

who plan to take an
‘CRUISE Vacation

Reach %:

% of Total
Weekly H:M:

® who plan to take an CRUISE Vacation m USA
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Adults 25 - 64 who plan to take an GAMBLING/CASINO TRIP Vacation spend an average of 2 days, 8 hours, 19 minutes
GAM BLI NG/CASI NO and 27 seconds each week with All Forms of Ad-Supported Media.

85.9% of Adults 25 - 64 who plan to take an GAMBLING/CASINO TRIP Vacation spend an avg. of 8 hours and 29 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 12.9% of total time spent with all forms of Ad-Supported Media.

:I.-"eekh_r _ Avg. H:M:S5/week with All Forms of Ad-
each %:

Supported Media: Adults 18 or older

- Seaon

Concurr

usage 54.6%
UsA

who plan to take an
‘GAMBLING/CASINO TRIP

Vacation

% of Total
Weekly H:M:

= who plan to take an GAMBLING/CASINO TRIP Vacation H USA
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Types of vacations plan to take next 12 months: Gambling/casino trip




Adults 25 - 64 who plan to take an SKI/SNOWBOARD Vacation spend an average of 2 days, 2 hours, 56 minutes and 2
seconds each week with All Forms of Ad-Supported Media.

79.4% of Adults 25 - 64 who plan to take an SKI/SNOWBOARD Vacation spend an avg. of 6 hours and 54 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 10.8% of total time spent with all forms of Ad-Supported Media.

SKI/SNOWBOA

Weekly

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

e 54.5%

who plan to take an UsA
SKI/SNOWBOARD
Vacation

Reach %:

% of Total
Weekly H:M:
58.7%
54,7%42.2% 55.0°

Avg. Weekly
Hours:Minutes:

® who plan to take an SKI/SNOWBOARD Vacation H USA
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Adults 25 - 64 who plan to take an THEME PARK Vacation spend an average of 2 days, 7 hours, 54 minutes and 35
seconds each week with All Forms of Ad-Supported Media.

83.3% of Adults 25 - 64 who plan to take an THEME PARK Vacation spend an avg. of 7 hours and 48 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 11.6% of total time spent with all forms of Ad-Supported Media.

EREE

Weekly

Avg. H:M:S5/week with All Forms of Ad-
Supported Media: Adults 18 or older

- on

Concurr

usage 53.6%
UsA

who plan to take an
THEME PARK Vacation

Reach %:

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:

® who plan to take an THEME PARK Vacation m USA
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ALL-INCLUSIVE RESORT
——

avg. of 67.2 minutes/day.

Adults 25 - 64 who plan to take an ALL-INCLUSIVE RESORT Vacation spend an average of 8 hours and
3 minutes each day with All Forms of Ad-Supported Media. 83.3% listen to Local AM/FM Radio for an

(Local Radio delivers 11.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 64

(Average Week]

Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)

Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
Banking/Financial/Real Estate (Websites/Apps)
News/\Weather fSports (Websites/Apps)
Facebook

Games,/Fantasy/Betting Sites

Local TV Stations

Gas Stations/Convenience Stores

Instagram

Non-Premium Cable TV Networks

Total Persons:

Avg. Hours+Minutes/day with All
Forms of Media: Adults 25 - 64

mr‘“:u“?-
Usage

who plan to take an ALL-
INCLUSIVE RESORT
Vacation

150,978,245 6%

®who plan to take an ALL-INCLUSIVE RESORT Vacation W USA

Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

spent: (Average Da)

Local TV Stations
89.6

Non-Premium Cable
TV Networks
75.6

Billboards & Signs
(Weekly Drivers)
74.9

Email/Text/|

Zoom,etc.

(Personal
Work)

Facebook
61.5

Instagram
35.9

Local AM/FM Radio
FER

Search
(Google,
Bing,
etc.)

M/

&

Local TV Stations
85.1

Non-Premium Cable
TV Networks
84.2

Local AM/FM Radio
717

Facebook
46.5

Email/Text/IM/
Zoom,etc.
(Personal & Work)

Billboards & Signs
{Weekly Drivers)
56.8

Search
(Google,
Bing, etc.)
291

Instagram
26.5

Games/ Ne...
Fanta.. We..
Betting  Sp...

Sites  (W..

Groc...

® who plan to take an ALLINCLUSIVE RESORT Vacation

H USA

Top-13 All Forms of Ad- Suggor‘ted Media (Persons & % Reach): Adults 25 - 64

[Average Week]
Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs [Weekly Drivers)
Mews/Weather /Sports (Websites/Apps)
Local AM/FM Radio
Email/Text/IM/Zoom,etc. [Personal & Work)
Facebook

Local TV Stations

Gas 5tations/Convenience Stores
Non-Premium Ca ble TV Networks
Shopping (incl. Food/Auctions/Travel, etc.)
Instagram

YouTube Video

USA

USA Prajection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  1JSA Jan23-Feh24

Total Fermns

250,334 5

232 985 D
231 8550
216,899.2p

199 665 5

T or Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:

160,364, 7 DS Adults 25 - 64
m -
113,457, 9 3

INCLUSIVE RESORT
Vacation
B who plan to take an ALL-INCLUSIVE RESORT Vacation
Scarborough R1 2024: Feb23-Apr24 Qual Intab

HUsSA
5,451

Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

Time Spent: (Averoge Day}

Local TV Stations
86.0

Billboards & Signs
(Weekly Drivers)
749

Non-Premium Cable TV
Networks
72.5

Email/Text/
M/
Zoom,etc.
(Personal &
Work)

Search
(Google,
Bing, etc.)

Facebook
59.4

Local AM/FM Radio
67.2

Shopp...

(incl.
Food/
Auctio...

Instagra...
25.9

News/

YouT...
Video

21.7 Groc...

Weather...

Local TV Stations
81.9

Non-Premium Cable
TV Networks
81.0

Local AM/FM Radio
66.8

Facebook
43.4

Shop...
(incl. Weathe...
FCn:!I:VI

Aucti... Inst...

Trave...

Email/Text/IM/
Zoom,etc.
(Personal &...

Search
{Google,
Bing, etc.)

Billboards & Signs
(Weekly Drivers)
56.8

YouTube
Video
259

News/

Groc...

19.1  Stores

USA Projection

m who plan to take an ALL-INCLUSIVE RESORT Vacation
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Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 64

Totol Persons:

[(Average Week)
Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)

Local AM/FM Radio
Email/Text/IM/Zoom,etc. [Personal & Work)
Banking/Fina ncial /Real Estate [Websites /Apps)
News/Weather /Sports (Websites/Apps)
Facebook

Games/Fantasy/Betting Sites

Local TV stations

Gas Stations/Convenience Stores

Instagram

Non-Premium Cable TV Networks

RUISE

mwho plan to take an CRUISE Vacation

e l‘“-JT-
Usoge

who plan to take an CRUISE

minutes/day.

Adults 25 - 64 who plan to take an CRUISE Vacation spend an average of 8 hours and 39 minutes each
day with All Forms of Ad-Supported Media. 82.3% listen to Local AM/FM Radio for an avg. of 68.9

(Local Radio delivers 10.9% of Time with Ad-Supported Media.)

i
ﬁ

5

o
2
E

]

Avg. Hours+Minutes/day with All
Forms of Media: Adults 25 - 64

Vacation

Average Day]

Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

Local TV Stations
97.1

Non-Premium Cable
TV Networks
88.3

I,
e
w
e

mUSA

Local AM/FM Radio
736

Facebook
78.0

Instagram
42.9
Billboards &
Signs
(Weekly
Drivers)
70.6

Email/Text/
IM/Zoom,etc.
(Personal &
Work)

Local TV Stations
85.1

Non-Premium Cable
TV Networks
84.2

Local AM/FM Radio
A

Email/Text/

IM/Zoom,etc.

(Personal &
Work)
388

Facebook
547

Instagram
31.2

Billboards & Signs
(Weekly Drivers)
56.8

Search
(Google,
Bing,
etc)
29.1

Ga...
Fan...
Be...
Sites
20.2

Ne.. 'Gr.

B who plan to take an CRUISE Vacation

HUSA

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 25 - 64

Totol Persons:

[Average Week]
Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)
News/\Weather Sports (Websites/Apps)
Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
Facebook

Local TV Stations

Gas Stations/Convenience Stores
Non-Premium Cable TV Networks

Shopping (incl. Food/Auctions/Travel, etc.)

250.834.9

199.665.5p3

150 864,79

Instagram

YouTube Video

USA USA Projection
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Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:
Adults 25 - 64

10.6%
who plan to take an
CRUISE Vacation 2.0%
2.6%
HUSA
Qual Intab 5,451

Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

Local TV Stations
93.1

Mon-Premium Cable
TV Networks
84.7

Email /Text/
MY/
Zoom,etc.
(Personal
& Work)

YouTu...
Video
23.5

Instagr...
270

Sho...
(incl.
Food/
Auc...

Search
(Google,
Bing, etc.)

Local AM/
FM Radio
68.9

Sp..

Local TV Stations
819

Non-Premium Cable
TV Networks
81.0

Search

(Google,
Bing, etc.)

Facebook
520

Email /Text/IM/
Zoom,etc.
(Personal &...

Aucti...
Trave...

[Average Day)
Billboards & Signs . Billboards & Signs
Facebook (Weekly Drivers) Local AM/FM Radio [Weekly Drivers)

74.4 70.6 66.8 26.8

YouTube
Video
259

News/
Weathe...
Inst... Groc.
19.4

USA Projection
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GAMBLING/CASINO

for an avg. of 72.8 minutes/day.

Adults 25 - 64 who plan to take an GAMBLING/CASINO TRIP Vacation spend an average of 8 hours
and 2 minutes each day with All Forms of Ad-Supported Media. 85.9% listen to Local AM/FM Radio
(Local Radio delivers 12.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 64

Total Persons:

(Average Week]

Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)

Local AM/FM Radio

Email/Text/IM/Zoom,etc. (Personal & Work)
Banking/Financial/Real Estate (Websites/Apps)
News/\Weather fSports (Websites/Apps)
Facebook

Local TV Stations

Il

202 037 2| i

Avg. Hours+Minutes/day with All
Forms of Media: Adults 25 - 64
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Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

Local AM/FM Radio
79.8

Local TV Stations
93.4

M/

Zoom,etc.

Email/Text/

Billboards & Signs

(Weekly Drivers)
66.2

Search
(Google,
Bing,
etc.)

{Personal &...

Non-Premium Cable

Non-Premium Cable

Local AM/FM Radio
717

Facebook
420

Email /Text/IM/
Zoom,etc.

Billboards & Signs
{Weekly Drivers)
56.8

Search
[Google,
Bing, etc.) Instagram
29.1 239

Games/
Fanta...

Nonf P who plan to take an TV Netwaorks Facebook Instagram (Personal & Work) Betting
n-Premium e Wol GAMBLI::;;C;:SI-IINOTRIP 230 61.0 38.8 s
Games/Fantasy/Betting Sites 149 838 4' 9 74 3.6%
®who plan to take an GAMBLING/CASINO TRIP Vacation mUSA ® who plan to take an GAMBLING/CASINO TRIP Vacation HUSA
Top-13 All Forms of Ad-. Suggor‘ted Media (Persons & % Reach): Adults 25 - 64 Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
{Average Week] Total Persons: % Time 5 Average Day)
Grocery Stores 250,884 9 : 2 q o0
Search (Google, Bing, etc) B Ep R TONN T B8 90 6.2%

Billboards & Signs [Weekly Drivers)
Mews/Weather /Sports (Websites/Apps)
Local AM/FM Radio
Email/Text/IM/Zoom,etc. [Personal & Work)
Facebook

Local TV Stations

Gas 5tations/Convenience Stores
Non-Premium Ca ble TV Networks

Shopping (incl. Food/Auctions/Travel, etc.)
Instagram
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SKI/SNOWBOA

Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 64

[Averoge Week]
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avg. of 59.2 minutes/day.

Adults 25 - 64 who plan to take an SKI/SNOWBOARD Vacation spend an average of 7 hours and 16
minutes each day with All Forms of Ad-Supported Media. 79.4% listen to Local AM/FM Radio for an

(Local Radio delivers 10.8% of Time with Ad-Supported Media.)
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s of Media (Persons & % Reach): Adults 25 - 64
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Adults 25 - 64 who plan to take an THEME PARK Vacation spend an average of 7 hours and 59 minutes
each day with All Forms of Ad-Supported Media. 83.3% listen to Local AM/FM Radio for an avg. of
66.9 minutes/day.

(Local Radio delivers 11.6% of Time with Ad-Supported Media.)
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ALL-INCLUSIVE RESORT

32,996,294 or 83.3% of Adults 25 - 64 who plan to take an ALL-INCLUSIVE RESORT Vacation listen to
Ad-Supported Local AM/FM Radio for an average of 67.2 minutes every day representing 38.4% of
all time spent daily with Ad-Supported Audio.
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26,951,855 or 82.3% of Adults 25 - 64 who plan to take an CRUISE Vacation listen to Ad-Supported
Local AM/FM Radio for an average of 68.9 minutes every day representing 40.% of all time spent
daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 25 - 64
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GAMBLING/CASINO

17,706,851 or 85.9% of Adults 25 - 64 who plan to take an GAMBLING/CASINO TRIP Vacation listen
to Ad-Supported Local AM/FM Radio for an average of 72.8 minutes every day representing 37.7%
of all time spent daily with Ad-Supported Audio.
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SKI/SNOWBOA

9,871,880 or 79.4% of Adults 25 - 64 who plan to take an SKI/SNOWBOARD Vacation listen to Ad-
Supported Local AM/FM Radio for an average of 59.2 minutes every day representing 33.9% of all
time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 25 - 64
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TH EME»PARK

28,291,663 or 83.3% of Adults 25 - 64 who plan to take an THEME PARK Vacation listen to Ad-
Supported Local AM/FM Radio for an average of 66.9 minutes every day representing 36.2% of all
time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 25 - 64
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32,996,294 or 83.3% of Adults 25 - 64 who plan to take an ALL-INCLUSIVE RESORT Vacation listen to
Ad-Supported Local AM/FM Radio for an average of 67.2 minutes every day representing 38.4% of
all time spent daily with Ad-Supported Audio.
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26,951,855 or 82.3% of Adults 25 - 64 who plan to take an CRUISE Vacation listen to Ad-Supported
Local AM/FM Radio for an average of 68.9 minutes every day representing 40.% of all time spent
daily with Ad-Supported Audio.
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GAMBLING/CASINO
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17,706,851 or 85.9% of Adults 25 - 64 who plan to take an GAMBLING/CASINO TRIP Vacation listen
to Ad-Supported Local AM/FM Radio for an average of 72.8 minutes every day representing 37.7%
of all time spent daily with Ad-Supported Audio.
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9,871,880 or 79.4% of Adults 25 - 64 who plan to take an SKI/SNOWBOARD Vacation listen to Ad-
Supported Local AM/FM Radio for an average of 59.2 minutes every day representing 33.9% of all
time spent daily with Ad-Supported Audio.
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a o/ 28,291,663 or 83.3% of Adults 25 - 64 who plan to take an THEME PARK Vacation listen to Ad-

THEM EwPARK Supported Local AM/FM Radio for an average of 66.9 minutes every day representing 36.2% of all

time spent daily with Ad-Supported Audio.
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ALL-INCLUSIVE RESORT

32,996,294 or 83.3% of Adults 25 - 64 who plan to take an ALL-INCLUSIVE RESORT Vacation listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Classic Hits, Classic Rock, and Country.

Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64
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Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64
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26,951,855 or 82.3% of Adults 25 - 64 who plan to take an CRUISE Vacation listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Classic Hits, Pop Contemporary

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

% Time Spent: [(Averoge Day)
8.0%
8. 7% Contemporary
Christian
8.9%

29.5

Urban AC
26.5

Country
26.2

Classic Hits
27.6

Adult Hits
285

News/Talk/
Information
27.4

Urban AC
26.2

Adult Pop

Hot AC nﬂ Avg. Hours+Minutes/day with Local m . c .
Jr— AM/FM Radio: Adults 25 - 64 Adult Hits All Sports Alternative Pop Classic Rock Classic Hits e Ok Conte...
emative - (IS R VW (rm BT | R o 2538 Adult | Conte... 283 p 258 Hit
: pLY | pLE 25.6 24.1
Adult Hits 3,97, News/Talk/ Contemporary Urban
- wheo plan to take an usA ; Classic Rock Information Urban Contemporary All Sports Christian Alternative Contemporary
S L E (ST CRUISE Vacation n 28.1 26.8 23.9 27.6 27.0 25.8 23.0
m who plan to take an CRUISE Vacation mUSA H who plan to take an CRUISE Vacation H USA
Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64 Ad—Suggor‘ted Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
(Average Week) Totol Persons: % Time spent: [Average Day)
Adult Contemporary 0 264 78 74
cusics - P —0 e . .. B
ssic Hod M 0,0% 9.7% 28.8 276 28.7 27.6
cotry B —  (/ g.5%
Alternative m gop Avg. Hours+Minutes/day with Ad- Bt _ News/Talk/ Adult Pop
Al Soorts m Supported Local AM/FM Radio: Active Rock All Sports Altgrnanve Pop Adult Hits Information Contempor... Conte...
po! 04 0. 7% Adults 25 -64 5.0% 28.2 7.1 25.8 Adult (E{)nte.:. 285 274 25.8 Hit
News/Talk/Information m 990 A.6% Contem... | Hit Radio Hot AC Radio
254 243 241
Adult Hits m g.1% A 4% News/Talk/
m m who plan to take an usa Classic Rock Information Urban Contemporary Classic Rock Classic Hits Alternative Urban
Urban Contemporary LR T 28.1 26.3 23.9 28.3 273 25.8 Contemporary
Active Rock

USA

USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

mwho plan to take an CRUISE Vacation
Scarborough R1 2024: Feb23-Apr24

Qual Intab

B USA

5451
USA Jan23-Feb24

USA Projection

® who plan to take an CRUISE Vacation

Scarborough R1 2024: Feb23-Apr24

Types of vacations plan to take next 12 months: Cruise

Qual Intab

14,048

soefa.ai

HUSA
* Share of Everything
for Anything _




GAMBLING/CASINO

Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64

(Averoge Week)
Adult Contemporary

Pop Contemporary Hit Radio
Classic Hits

Classic Rock

Country
MNews/Talk/Information
Hot AC

Alternative

All sports

Urban AC

Adult Hits
Contemporary Christian
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17,706,851 or 85.9% of Adults 25 - 64 who plan to take an GAMBLING/CASINO TRIP Vacation listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Pop
Contemporary Hit Radio, Country, and Classic Hits.
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SKI/SNOWBOA

9,871,880 or 79.4% of Adults 25 - 64 who plan to take an SKI/SNOWBOARD Vacation listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic Rock, Hot
AC, and Pop Contemporary Hit Radio.

Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64
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Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

% Time Spent: [(Averoge Day)
8.0%
8. 7% Contemporary
Christian
8.9%

29.5

Urban AC
26.5

Country

26.2 Adult Hits

30.2

Classic Hits
27.6

News/Talk/
Information
29.1

Urban AC
27.8

Adult

Pop

Hot AC m Avg. Hours+Minutes/day with Local m . c .
Jr— AM/FM Radio: Adults 25 - 64 Adult Hits All Sports Alternative Pop Classic Rock Classic Hits TR Conte...
emative PRI RO B | R o 2538 Adult | Conte... 201 200 274 Hit
254 24.3 27.2 25.6
o= T =
Adult Hits m m News,/Talk/ Contemporary Urban
- wheo plan to take an Classic Rock Information Urban Contemporary All Sports Christian Alternative Contemporary
Contemporary Christian SKI/SNOWBOARD Vacation % 28.1 26.8 2.9 29.3 28.7 27.3 24.4
m who plan to take an 5KI/SNOWBOARD Vacation mUSA H who plan to take an SKI/SNOWBOARD Vacation B USA
Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64 Ad—Suggor‘ted Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
(Average Week) Totol Persons: % Time spent: [Average Day)
Adult Contemporary 0 364 78 goy
cusichs ST 2 . O S s
ssic Rocl M 0.0% 9.7% 28.8 7.6 30.5 29.3
contry PP T £.5%
Alternative m m Avg. Hours+Minutes/day with Ad- 59t _ News/Talk/ Adult Pop
— m m Supported Local AM/FM Radio: Active Rock All Sports Altgrnanve Pop Adult Hits Information Contempor... Conte...
= 0.3 0.7% Adults 25 - 64 5.0% . 7 25.8 Adult | Conte... 302 201 274 Hit
News/Talk/Information  ARrpe LRl » o Few Contem... | Hit Radio HotAC | Radio
254 243 27.2 25.6
Adult Hits m 9 1% A 4% News/Talk/
m m whao planto take an Classic Rock Information Urban Contemporary Classic Rock Classic Hits Alternative Urban
Urban Contemporary ST 28.1 26.3 23.9 30.1 29.0 273 Contemporary
facation
active rock P NEEHER RO

USA

USA Projection

HUSA
5451

B who plan to take an SKI/SNOWBOARD Vacation
Scarborough R1 2024: Feb23-Apr24 Qual Intab

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Jan23-Feb24

m who plan to take an SKI/SNOWBOARD Vacation

USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 14,048

Types of vacations plan to take next 12 months: Ski vacation

soefa.ai

mUSA
* Share of Everything
for Anything _




TH EIVI E 'PARK

Local AM/FM Radio Formats (Persons & % Reach} Adults 25 - 64
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Hits, Classic Rock, and Country.

28,291,663 or 83.3% of Adults 25 - 64 who plan to take an THEME PARK Vacation listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio, Classic

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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26,072,109 or 65.8% of Adults 25 - 64 who plan to take an ALL-INCLUSIVE RESORT Vacation watch

ALL-INCLUSIVE RESORT Ad-Supported Local TV Stations for an average of 86. minutes every day representing 31.6% of all
time spent daily with Ad-Supported Video.
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22,086,681 or 67.4% of Adults 25 - 64 who plan to take an CRUISE Vacation watch Ad-Supported
Local TV Stations for an average of 93.1 minutes every day representing 30.2% of all time spent daily
with Ad-Supported Video.

Avg. Week All Video (Persons & % Reach): Adults 25 - 64

Local TV Stations

Neon-Premium Cable TV...

Netflix

YouTube Video

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
TikTok

Hulu/Hulu + Live TV (any Hulu)
AppleTV+,fubo,Pluto, Tubi, etc.
Disney+

Peacock

Paramount+

Premium Cable TV Networks

00

0 978 6%

07

971 oha A 9%
cezezdh o
m_m.

Video: Adults 25 - 64

m_gn-
P i
AT S— 1509
PN — 1405

® who plan to take an CRUISE Vacation

who plan to take an
CRUISE Vacation

H USA

Avg. Hours+Minutes/day with

Avg. Day All Video (% Time Spent & Avg.

23.7

o

2

4

b
i
=

Minutes/day Spent): Adults 25 - 64

Local TV Stations
97.1

Non-Premium Cable TV
Networks
88.3

Premium

Cable TV

Networks
245

YouTube
Video
232

Amazon
Prime/
IMDb/
FireTV

Hulu/
Hulu +
Live T...

TikTok
18.2

App...

Roku+ | +fu...
The Roku | etc.
Channel 15.0

Paramount+

Netflix
26.0

YouTube Video
259

Hulu/
Hulu +
Live TV...

Premium Roku+

CableTy The Roku

Networ.. Channel
21.7

Local TV Stations
85.1

Disney+

TikTok 11.8

Amazon 14.6

Prime/
IMDb/
FireTV

Non-Premium Cable TV
Networks
84.2

AppleTV
+,fubo,P...

m who plan to take an CRUISE Vacation

mUSA

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 25 - 64

Local TV Stations

Non-Premium Cable TV...

YouTube Video

Amazon Prime/IMDb/FireTV
TikTok

Hulu/Hulu + Live TV (any Hulu)
AppleTV+ fubo, Pluto, Tubi, etc.
Peacock

Netflix

Paramount+

Disney+

Roku + The Roku Channel
Premium Cable TV Networks

usA USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved,

Totol Persons.

149 1490: 6. 9%
Dy s
oegazead oo ma

D e X

(5020068 2053

gzegal oo

(32025508 130"
issaosl — mRUS

Supported Video: Adults 25 - 64

_ 0.0% who plan to take an CRUISE
0.0% Vacation
® who plan to take an CRUISE Vacation HUSA
Scarborough R1 2024: Feb23-Apr24 Qual Intab 5,451

Avg. Hours+Minutes/day with Ad-

== KN

Avg. Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

% Time Spent:

o Ira
=0 by
= 3

b

s -,
[ 4
e
5 = EEON

-
L.
=

)

ER

e
=]
E:

Non-Premium

Local TV Stations
93.1

Amazon
Prime/IMDb{ | YouTube
FireTV Video
353 235

Ap...
+f...
etc.
11.0

TikTok
18.2
Cable TV
Networks
84.7

Netflix
11.3

Roku | Di...
+Th... | +

Amazon
Prime/IMDb/ YouTube
FireTV Video
32.6 259

Ap...
TikTok +f.n

146 Netflix = etc.
12.2 9.4

Non-Premium
Cable TV
Networks

81.0

Local TV Stations
81.9

Hulu/Hulu
+ Live TV...

Disn... Ro...

USA Jan23-Feb24

USA Praojection

H who plan to take an CRUISE Vacation

Scarborough R1 2024: Feb23-Apr24

Types of vacations plan to take next 12 months: Cruise

Qual Intab

W USA

soefa.ai

* Share of Everything

14,048 for Anything -




15,359,951 or 74.5% of Adults 25 - 64 who plan to take an GAMBLING/CASINO TRIP Vacation watch

GAM BL|NG/CAS|NO Ad-Supported Local TV Stations for an average of 88.3 minutes every day representing 32.9% of all
time spent daily with Ad-Supported Video.
Avg. Week All Video (Persons & % Reach): Adults 25 - 64 Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

Local TV Stations m 62.1%

Neon-Premium Cable TV...
Netflix

YouTube Video m_m-
Amazon Prime/IMDb/FireTV YT 1 (R
Roku + The Roku Channel  FF S —V 0 Ul
ok AT S——— Avg_ Hours $hinutes /day with
Hulu/Hulu + Live TV (any Hulu) m m Video: Adults 25 - 64

Premium Cable | YouTube :
YouTube Video

259

2

Local TV Stations RETS Hulu/ Roku +
85.1 Hulu + The Roku
Live TV... = Channel

Netflix Amazon

15.9 Prime... ’ Prime/

IMDb/

RIFETV. AppleTV  TikTok
+,fub0,... 11.8

AppleTV+fubo, Pluto, Tubi, etc.  EEFTV T S :
Disney+ mm Non-Premium - Premium etc.
5:52 Cable TV Non-Premium Cable TV Cable TV
Peacock  WRICRCRR BESTRIA o : : : :
Local TV Stations Networks Networks Networksy Disney+
Paramount+ R — 1505 St e % 93.4 83.0 . . 84.2 21.7 119
Premium Cable TV Networks m% 23.4% Vacation 6.1%
® who plan to take an GAMBLING/CASINO TRIP Vacation mUSA = who plan to take an GAMBLING/CASINO TRIP Vacation mUSA
Avg. Week Ad-Supported Video (Persons & % Reach): Adults 25 - 64 Avg. Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
Totgl Persons. % Time Spent
Local TV Stations £0.264. 789 651.4% /
Non-Premium Cable TV... g¥¥einiT 6,90, 28 26

O
Amacon Pime/ IO Fre TV T e O

12.5% e AT
TiTok P —_ o Prime/IMDb/. | YouTube
Hulu/Hulu + Live TV (any Hulu) m m Non-Premium Cable TV IMDb/ FireTv Video
AppleTV+,fubo, Pluto, Tubi, etc. m m M Networks FireTV 36.0 258
Peacock 1200 Avg. Hours+Minutes/day with Ad- 1.5% 8o = Hulu/Hulu Ap...
Netflix : Supported Video: Adults 25 - 64 Hul _ + Live TV +f..
AR N LT o fhin] e
Paramount+ mm Aas o ;;p l:u 8.7 02—[ rler?\l:lm e
. ‘ouTube +,fu... able -
Disne m 3 A . N ) 0 . . :
v EEPR -2 2 - m Local TV Stations Video | TikTok | etc. | Live Local TV Stations Networks Netflix
o - % % 88.3 164 | 12.1 | 115 | Ve | D | R... 819 81.0 12.0 Disn...
Premium Cable TV Networks _ g% GAV:IIhI;JUF:d‘:iI}::‘;';:g?RIP 0.0%
# who plan to take an GAMBLING/CASINO TRIP Vacation mUSA ¥ who plan to take an GAMBLING/CASINO TRIP Vacation B USA
USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 5,451 f‘a * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 14,048 Soe for Anything |

Types of vacations plan to take next 12 months: Gambling/casino trip



SKI/SNOWBOA

6,791,779 or 54.7% of Adults 25 - 64 who plan to take an SKI/SNOWBOARD Vacation watch Ad-
Supported Local TV Stations for an average of 67.4 minutes every day representing 25.8% of all time
spent daily with Ad-Supported Video.
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Avg. Week All Vfdeo (Persons & % Reach): Adults 25 - 64
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20,611,312 or 60.7% of Adults 25 - 64 who plan to take an THEME PARK Vacation watch Ad-
Supported Local TV Stations for an average of 79.3 minutes every day representing 26.3% of all time
spent daily with Ad-Supported Video.
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26,072,109 or 65.8% of Adults 25 - 64 who plan to take an ALL-INCLUSIVE RESORT Vacation watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Movies,
Comedies, Local News - Morning, and Game Shows.
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——— Morning, Comedies, and Dramas.

22,086,681 or 67.4% of Adults 25 - 64 who plan to take an CRUISE Vacation watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Movies, Local News - Evening, Local News -
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GAMBLING/CASINO

15,359,951 or 74.5% of Adults 25 - 64 who plan to take an GAMBLING/CASINO TRIP Vacation watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies,
Movies, Game Shows, and Local News - Morning.
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SKI/SNOWBOA

Local TV Station Programs (Persons & % Reach): Adults 25 - 64

(Averoge Week]
Sports

Comedies

Movies

Local News - Evening
Local News - Morning
Dramas
Documentaries
Game Shows

Mystery/Suspense/Crime

ol Persons:

PP e v

RO E—T
R S—T Y

6,791,779 or 54.7% of Adults 25 - 64 who plan to take an SKI/SNOWBOARD Vacation watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies,
Movies, Local News - Morning, and Local News - Late.
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20,611,312 or 60.7% of Adults 25 - 64 who plan to take an THEME PARK Vacation watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Comedies, Local News -
Evening, Local News - Morning, and Game Shows.
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ALL-INCLUSIVE RESORT
——

31,073,310 or 78.5% of Adults 25 - 64 who plan to take an ALL-INCLUSIVE RESORT Vacation use Ad-
Supported Social Media for an average of 170.1 minutes every day representing 30.4% of all time
spent daily with Ad-Supported Digital Media.
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25,894,703 or 79.% of Adults 25 - 64 who plan to take an CRUISE Vacation use Ad-Supported Social
Media for an average of 199. minutes every day representing 32.2% of all time spent daily with Ad-
Supported Digital Media.
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16,166,012 or 78.4% of Adults 25 - 64 who plan to take an GAMBLING/CASINO TRIP Vacation use
Ad-Supported Social Media for an average of 142.9 minutes every day representing 27.3% of all time
spent daily with Ad-Supported Digital Media.

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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SKI/SNOWBOA

Avg. Week All Digita! (Persons & % Reach): Adults 25 - 64

Search (Google, Bing, etc.)

Sodial Media

Email/Text/IM/Zoom,etc. [Personal & Work)

Banking/Financial /Real Estate (Websites/Apps)
MewsWeather /Sports [Websites/Apps)

OTT TV Streaming Services

Streaming Audio (Local Radio/...
Games/Fantasy/Betting Sites

Shopping (incl. Food/Auctions/Travel, etc.)
YouTube/TikT ok, etc.
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Online Classes, Schools, Colleges, Universities

Non-Premium+Premium Cable Streaming

223 547 ?
205711 S

m_m
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ll!!ﬂ!!_um i o YouTube/ MBS Sp. ._ emilm s Local 1V Gam... News/
n ean - . - c q
SKI/SNOWBOARD Vacation 143.9 43.1 SERS Streaming 128.2 Cable... 30.8 Betti-. [Bank.

P —

® who plan to take an SKI/SNOWBOARD Vacation

Avg. Hours+Minutes/day with
Digital: Adults 25 - 64

9,911,329 or 79.8% of Adults 25 - 64 who plan to take an SKI/SNOWBOARD Vacation use Ad-
Supported Social Media for an average of 132.4 minutes every day representing 23.9% of all time
spent daily with Ad-Supported Digital Media.

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

Online
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Bing, etc.}

Shopping
{incl. Food/
Auctions...

Email /Text/
M/
Zoom,etc.
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Search
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We Non-

mUSA m who plan to take an SKI/SNOWBOARD Vacation mUSA

Avg. Week Ad-Supported Digital (Persons & % Reach): Adults 25 - 64

Search (Google, Bing, etc.)
MNews/Weather/Sports [Websites/Apps)
Email/Text/IM/Zoom,etc. (Personal & Work)
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YouTube/TikTok, etc.
Streaming Audio (Local Radio/ ...
Games/Fantasy/Betting Sites
Non-PremiumsPremium Cable Streaming
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Online Classes, Schools, Colleges, Universities
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Avg Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

R
a

g Non-
SHEE . Premium
[losgesape oy Streaming Audio (Local  +Premium
L ——) 27 e Radio Podcass/Sraming _ Cae
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L Ay B 27,578,805 or 81.2% of Adults 25 - 64 who plan to take an THEME PARK Vacation use Ad-Supported
"J

B a s (R
7 4 | N 7!

- THEMEprRK Social Media for an average of 147.8 minutes every day representing 26.3% of all time spent daily

,-0“ _-‘.‘W“- ! ‘*:.--0‘-“

with Ad-Supported Digital Media.
Avg. Week A!{ Qigita! (Persons & % Reach): Adults 25 - 64 Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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o
o
5

=
g

OTT TV Streaming Services Universi...
Social Media 124.4 52.1

MewsWeather /Sports [Websites/Apps)
Podcasts/Streaming Services) 141.7 56.2

OTT TV Streaming Services o)
18.1% 174.2 142.9
Streaming Audio (Local Radio/ ... m Non- Sho Local Email/Text/ Non- Local  Sho...
Avg. Hours+Minutes/day with e Premi . I/ Premium v el
Games/Fantssy/Betting Sites : : Digital: Adults 25 - 64 28 Youlube/iy Premiv-- | (incl. | TV T, [P (incl
ing (i i Tiklok etc. | +Premi... | Food/ | Stre... LELC S +Premi..  Sirea.. Food/
I s S
Local TV Streaming Tmu;eg 16.4% Email/Text/ | Search | Gam... | Ne- Radio/ Podcasts/Streaming YouTube/ Search | Gam.. News/
Online Classes, Schools, Colleges, Universities PR AR ARl S P s it Social Media M/ (Google, | Fant... Services) Tikiok, ete= " (Google, = Fant.. ‘Wea-
3 , Colleges, ; g0, i P;RK W;;gﬂ 6% 165.8 Zoom,etc.... | Bing,.. | Betti... 142.9 381 Bing,...  Betti.. "gank.
Mon-Premium:Premium Cable Streaming T4} 35" 9.8% 4.4%
® who plan to take an THEME PARK Vacation mUSA m who plan to take an THEME PARK Vacation mUSA
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-INCLUS SO

daily with Ad-Supported Social Media.

31,073,310 or 78.5% of Adults 25 - 64 who plan to take an ALL-INCLUSIVE RESORT Vacation use Ad-
Supported Facebook for an average of 59.4 minutes every day representing 36.4% of all time spent

Avg. Week All Social Medm (Persons & % Reach): Adults 25 - 64

Total Persons:

Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

% Time spent:
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|
Avg. Week All Social Media (Persons & % Reach): Adults 25 - 64

Facebook

Instagram

YouTube Video
TikTok

LinkedIn

X (Formerly " Twitter")
Reddit

Pinterest

Snapchat

WhatsApp

Others(Rumble, Twitch,Gab, Par...
Blogs/Message Boards (read...

tumblr

Total Persons:

0 5.0%
e m 34%

B who plan to take an CRUISE Vacation

25,564,574 or 78.% of Adults 25 - 64 who plan to take an CRUISE Vacation use Ad-Supported
Facebook for an average of 74.4 minutes every day representing 38.4% of all time spent daily with
Ad-Supported Social Media.
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Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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GAMBLING/CASINO

spent daily with Ad-Supported Social Media.

16,166,012 or 78.4% of Adults 25 - 64 who plan to take an GAMBLING/CASINO TRIP Vacation use
Ad-Supported Facebook for an average of 53.3 minutes every day representing 38.8% of all time

Avg. Week All Social Medm (Persons & % Reach): Adults 25 - 64

Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

Tota/ Persons: % Time Spent
Facebook 45 0 A ,
Instagram m 17:5%
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9,130,752 or 73.5% of Adults 25 - 64 who plan to take an SKI/SNOWBOARD Vacation use Ad-
Supported Facebook for an average of 36.1 minutes every day representing 29.2% of all time spent
daily with Ad-Supported Social Media.

SKI/SNOWBOA

Avg. Week All Social Media (Persons & % Reach): Adults 25 - 64
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mePARK

26,109,345 or 76.8% of Adults 25 - 64 who plan to take an THEME PARK Vacation use Ad-Supported
Facebook for an average of 49.8 minutes every day representing 33.7% of all time spent daily with
Ad-Supported Social Media.

Avg. Week AH Socmi Media (Persons & % Reach): Adults 25 - 64 Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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INCLUSIVE RESORT

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 2,860,243;
Social Media: 2,106,636; Local Radio: 2,106,149; Non-Prem. Cable: 1,133,494; Local TV:
976,209 reaching Adults 25 - 64 who plan to take an ALL-INCLUSIVE RESORT

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 64 who plan to take an ALL-INCLUSIVE RESORT
Vacation
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 2,441,581;
Social Media: 1,801,621; Local Radio: 1,743,287; Non-Prem. Cable: 984,477; Local TV:

. 866,708 reaching Adults 25 - 64 who plan to take an CRUISE Vacation.
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GAMBLING/CASINO

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 1,138,009; Social Media: 1,088,683; Non-Prem. Cable: 688,492; Local TV:
572,581 reaching Adults 25 - 64 who plan to take an GAMBLING/CASINO TRIP V

All Other Digital Media: 1,441,963;
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M-F 6a-7p Avg. Available Impressions per 15-min. are

All Other Digital Media: 931,007

SKI/SNOWBOAH"I Social Media: 680,417; Local Radio: 622,612; Non-Prem. Cable: 299,662; Local TV: 258,435

reaching Adults 25 - 64 who plan to take an SKI/SNOWBOARD Vacation.
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THEME PARK

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 1,935,922; Local Radio: 1,776,116; Non-Prem. Cable: 903,239; Local TV:
808,911 reaching Adults 25 - 64 who plan to take an THEME PARK Vacation.

All Other Digital Media: 2,585,038;
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P
ALL-INCLUSIVE RESORT
—

36,128,317 or 91.2% of Adults 25 - 64 who plan to take an ALL-INCLUSIVE RESORT Vacation spend an
average of 74.9 minutes per day driving, seeing Billboards and Signs. 73.4% Listen to Local Radio
Stations Out-of-Home for an average of 47.5 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 64
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(average week)
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30,001,712 or 91.6% of Adults 25 - 64 who plan to take an CRUISE Vacation spend an average of 70.6
minutes per day driving, seeing Billboards and Signs. 73.% Listen to Local Radio Stations Out-of-
Home for an average of 51.6 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 64
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GAMBLING/CASINO

Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 64

(average Wesk]
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18,265,525 or 88.6% of Adults 25 - 64 who plan to take an GAMBLING/CASINO TRIP Vacation spend
an average of 66.2 minutes per day driving, seeing Billboards and Signs. 75.1% Listen to Local Radio
Stations Out-of-Home for an average of 48.2 minutes/day.

Avg. Hours+Minutes/day with Out-

of-Home Media: Adults 25 - 64

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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SKI/SNOWBOA
Stations Out-of-Home for an average of 40.7 minutes/day.

11,832,335 or 95.2% of Adults 25 - 64 who plan to take an SKI/SNOWBOARD Vacation spend an
average of 58. minutes per day driving, seeing Billboards and Signs. 69.4% Listen to Local Radio

Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 64

(Average Wesk]
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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TH EIVIE 'PARK

Top-13 Out—of -Home Med:a (Persons & % Reach} Adults 25 - 64
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® who plan to take an THEME PARK Vacation
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36.4%

31,352,787 or 92.3% of Adults 25 - 64 who plan to take an THEME PARK Vacation spend an average
of 68.1 minutes per day driving, seeing Billboards and Signs. 66.9% Listen to Local Radio Stations
Out-of-Home for an average of 37.5 minutes/day.

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 25 - 64
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
average Day)

Billboards & Signs
(Weekly Drivers)

68.1

AM/FM Radio

40.1

Shopping Malls
233

Walking in
Towns, Cities,
Downtown Areas
222

SiriusXM

Grocery
Stores

Restaurants
& Bars
15.3

Billboards & Signs (Weekly
Drivers)
56.8

AM/FM Radio
40.1

Walking in Towns,
Cities, Downtown
Areas
219

Restaurants
& Bars
15.4

SiriusXM
13.6

YouTube & Gas
Music St..

Movie
Theaters Podc...
139 8.7

Shopping Malls

Spotify

19.6

Grocery
Stores
10.3

 who plan to take an THEME PARK Vacati

W USA

Top-13 Ad- Suggorted Out of-Home Media (Persons & % Reach): Adults 25 - 64
[Average week) ) .
Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Drug Stores

Movie Theaters

YouTube Music

Retail Stores

Health Clubs/Gyms

USsA USA Projection

231 8335, 'D 7

m7529 1
1539

s T
5296857) 21 0o}
36843418 14 o me

usoge %:

(5517685 1 som
e e

W who plan to take an THEME PARK Vacation

‘concurrent

Scarborough R1 2024: Feb23-Apr24
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Hours+Minutes/day with Ad-
Supported Out-of-Home Media:
Adults 25 - 64

who planto take an
THEME PARK Vacation

H USA

Qual Intab 5,451

1S

i

~
=
=

w
by
o

Ex

™
o

5

by
o

E

N

E

=
[

R

=
ra

Ex

ES

Da)

op-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent):

Adults 25 - 64

Billboards & Signs

(Weekly Drivers)
68.1

AM/FM Radio
375

Shopping Malls
233

Walking in
Towns, Cities, Health Clubs/
Downtown Areas Gyms
222 193

Restaurants Grocery
& Bars Podcasts Stores
15.3 13.7 10.9

Retail

Stores
Movie YouT...

Theaters Music
14.3 10.1 Gas... D..

Billboards & Signs (Weekly

Drivers)
56.8

AM/FM Radio
374

Walking in Towns,
Cities, Downtown
Areas
219

Movie
Health Clubs/ = Theaters
Gyms. 13.9
17.9

YouT... Retail
Music
7.4 74

Restaurants &
Bars Podc...

15.4 100 Gas.. Dru...

Shopping Malls
19.6

Grocery
Stores
10.3

Stores

USA Jan23-Feb24

USA Projection

B who plan to take an THEME PARK Vacation

Scarborough R1 2024: Feb23-Apr24

Types of vacations plan to take next 12 months: Theme park vacation

Qual Intab

14,048

W USA

* Share of Everything

for Anything _



12,687,114 or 32.% of Adults 25 - 64 who plan to take an ALL-INCLUSIVE RESORT Vacation read Local

ALL-INCLUSIVE RESORT Daily Newspaper(s) (Daily+Sunday) for an average of 9.6 minutes every day representing 29.9% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 25 - 64 Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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10,209,518 or 31.2% of Adults 25 - 64 who plan to take an CRUISE Vacation read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.2 minutes every day representing 29.7% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 25 - 64
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GAMBLING/CASINO

35.4%

of all time spent daily with All forms of Print Media.

7,788,463 or 37.8% of Adults 25 - 64 who plan to take an GAMBLING/CASINO TRIP Vacation read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 14.2 minutes every day representing
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SKI/SNOWBOA

Avg. Week All Print Media (Persons & % Reach): Adults 25 - 64
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® who plan to take an SKI/SNOWBOARD Vacation

4,249,912 or 34.2% of Adults 25 - 64 who plan to take an SKI/SNOWBOARD Vacation read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day representing 27.5% of all time
spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 25 - 64
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“THEME PARK

9,939,499 or 29.3% of Adults 25 - 64 who plan to take an THEME PARK Vacation read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.5 minutes every day representing 28.% of all time
spent daily with All forms of Print Media.
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