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5.6% or 419,931 of CHICAGO DMA Adults 18 or older are past 7 days users of METRA (suburbs) Rail.
Typical Adults 18 or older who are past 7 days users of METRA (suburbs) Rail are 44. years old (9.2% younger
than average) and have a $128,096 (25.% higher than average) annual household income.
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$102,448

Mode of transportation past 7 days (any purpose): Metra (suburbs)



Chicago Transit
Authority

11.5% or 867,235 of CHICAGO DMA Adults 18 or older are past 7 days users of CTA "L"/Subway Rail.
Typical Adults 18 or older who are past 7 days users of CTA "L"/Subway Rail are 40. years old (17.3% younger
than average) and have a $99,413 (3.% lower than average) annual household income.
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14.% or 792,910 of WASHINGTON, DC DMA Adults 18 or older are past 7 days users of METRORAIL (Subway) Rz
Typical Adults 18 or older who are past 7 days users of METRORAIL (Subway) Rail are 41.4 years old (13.5%
younger than average) and have a $149,227 (16.3% higher than average) annual household income.
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5.9% or 333,554 of WASHINGTON, DC DMA Adults 18 or older are past 12mos users of AMTRAK ACELA Rail.
Typical Adults 18 or older who are past 12mos users of AMTRAK ACELA Rail are 43.9 years old (8.3%
younger than average) and have a $182,910 (42.6% higher than average) annual household income.
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14.4% or 813,626 of WASHINGTON, DC DMA Adults 18 or older are past 12mos users of OTHER AMTRAK Rail.
Typical Adults 18 or older who are past 12mos users of OTHER AMTRAK Rail are 41.9 years old (12.5%
younger than average) and have a $153,053 (19.3% higher than average) annual household income.
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5.6% or 419,931 of CHICAGO DMA Adults 18 or older are past 7 days users of METRA (suburbs) Rail.

Adults 18 or older who are past 7 days users of METRA (suburbs) Rail are 75.3% more likely to be a college
graduate, 37.8% more likely to work full-time, 13.4% more likely to be married, 3.% less likely to be a parent
of 1 or more children under 18.
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14t b Stage in Life: Adults 18 or older
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11.5% or 867,235 of CHICAGO DMA Adults 18 or older are past 7 days users of CTA "L"/Subway Rail.
Adults 18 or older who are past 7 days users of CTA "L"/Subway Rail are 34.8% more likely to be a college
graduate, 5.% more likely to work full-time, 32.1% less likely to be married, 27.3% less likely to be a parent
of 1 or more children under 18.

Chicago Transit
Authority

P .
*\% Education Levels: Adults 18 or older Employment: Adults 18 or older ( \ Marital Status: Adults 18 or older
- W 3.5% E i 13.0!6 i : 54.0%
Some High School or Less (not graduate) e s Employed Full-Time or Part-Time Single, Never Married 34.9%
X i 1.1% ;i 31.8%
High School Graduate (12th grade or GED) Employed Full-Time (35 hours or more) Married 46.8%
Some Coll i 2L.8% j 1.2%
lege Credit (no degree) — Employed Part-Time (less than 35 hours) - Legally Separated 113%
Associate's Degree (AA, AS, etc.) White Collar Divorced &?%
30.3% : 3.0%
College Graduate (4 year college) Blue Collar Widowed - 6.0%
Postgraduate Degree m&}'}* Work From Home (most of the time or always) 14.6% LGBTQ+ (net) - 466';%
u who are past 7 days users of CTA "L"/Subway Rail = CHICAGO = who are past 7 days users of CTA "L"/Subway Rail = CHICAGO = who are past 7 days users of CTA "L" [Subway Rail u CHICAGO
TOP-ZO OCCUPGﬁOHS.' Adults 18 or older Entrepreneurs/Military Experience uid M . Stage in Lffe.‘ Adults 18 or older
18.3%
6.1% 6.3% 5.6%
4.9% 5.0% X 4.0% Parent of 1 or more Children under 18 _191% 26.3%
- - [ - — '
A Z’; 7% SmallBusiness Seif-Employed  Current or Former Working Mothers _ 9.7%
8.2%; g3 Owner Military Service | 2.7%
Parent of 1 Children Und 2 -
!8’63,‘ o o 4.8 - arent of or more iiaren Uni ETAEE _ 5.0%
I l . 3.3%3 31% 30% 3.0%8% " 75% 2.7% g 17% 1% 2.4 1%
0.8% 5% 20d3% % 3% 15%.3% 1% 1.0% Parent of 1 or more Children Age 2-5 4.0
l I | | . =l UE Ul i v e e e et 9“’1"1“ o
3 59,} f% ‘#\o“ B"e@ @‘&? 'F@n 4‘& ““yh &oo > *9 ,.p“‘ "f‘; J‘f' Parent of 1 or more Children Age 6- 11 _ ]:3.5%
s o i’ﬂ @‘ d?t ,&" @“ A A A A A S R A S 12.4%
& K 3 '}?o e \é,u ‘5,\" ‘pm" ng" 0&’5 bxf’" Q‘bﬁ’ 9;'? é’e o"‘b & &gf' h'.,fp o Parent of 1 or more Children Age 12 - 17 _ 16.7%
& & R & & & & & & & & R & & < & & .
o & « & & & & & & = o & 5
é\b‘f éq“t' ;‘b 3 {L.p"o q.ﬁ ;P; qé’o (f@ 39\"' 5&“ %@“ﬂo "455 & é"{\‘ Parent of 1 or more Childrenin College - 6. 48'3.64%
dﬁ." & G).ﬁ“ & é_‘f “f « ¥ Gdf é_cf“ I ‘ﬁ\e‘
< .z@‘\\ & & & Grandparent of 1 or more Children under 18 &
@ o r 24.2%
«
* who are past 7 days users of CTA "L"/Subway Rail N = CHICAGO +who are past 7 days users of CTA "L"/Subway Rail = CHICAGO

CHICAGO DMA Scarborough R1 2024: Feb23-Mar24 Qual intab 413
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. o

Mode of transportation past 7 days (any purpose): CTA 'L'/Subway (Chicago)



14.% or 792,910 of WASHINGTON, DC DMA Adults 18 or older are past 7 days users of METRORAIL (Subway) Rail.
Adults 18 or older who are past 7 days users of METRORAIL (Subway) Rail are 47.7% more likely to be a

college graduate, 30.3% more likely to work full-time, 12.4% less likely to be married, 35.% less likely to be a
parent of 1 or more children under 18.
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5.9% or 333,554 of WASHINGTON, DC DMA Adults 18 or older are past 12mos users of AMTRAK ACELA Rail.
Adults 18 or older who are past 12mos users of AMTRAK ACELA Rail are 55.4% more likely to be a college
graduate, 38.5% more likely to work full-time, 6.% less likely to be married, 32.5% less likely to be a parent

of 1 or more children under 18.
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14.4% or 813,626 of WASHINGTON, DC DMA Adults 18 or older are past 12mos users of OTHER AMTRAK Rail.
Adults 18 or older who are past 12mos users of OTHER AMTRAK Rail are 33.7% more likely to be a college
graduate, 14.3% more likely to work full-time, 20.4% less likely to be married, 25.3% less likely to be a

parent of 1 or more children under 18.
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5.6% or 419,931 of CHICAGO DMA Adults 18 or older are past 7 days users of METRA (suburbs) Rail.
. Adults 18 or older who are past 7 days users of METRA (suburbs) Rail are 12.2% less likely to own their home,
The way to really fly. iy X 15.3% more likely to own a higher valued home, 20.4% less likely to have a single-family home, 11.4% less

- likely to have a dog.
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Mode of transportation past 7 days (any purpose): Metra (suburbs)



11.5% or 867,235 of CHICAGO DMA Adults 18 or older are past 7 days users of CTA "L"/Subway Rail.
Adults 18 or older who are past 7 days users of CTA "L"/Subway Rail are 44.9% less likely to own their home,

24.3% more likely to own a higher valued home, 53.8% less likely to have a single-family home, 24.% less
likely to have a dog.

Chicago Transit
Authority
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Mode of transportation past 7 days (any purpose): CTA 'L'/Subway (Chicago)



14.% or 792,910 of WASHINGTON, DC DMA Adults 18 or older are past 7 days users of METRORAIL (Subway) Rail.
Adults 18 or older who are past 7 days users of METRORAIL (Subway) Rail are 14.4% less likely to own their

home, 20.2% more likely to own a higher valued home, 44.4% less likely to have a single-family home, 31.4%
less likely to have a dog.

m Own/Rent/Other: Adults 18 or older ﬂﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older

: |
Single Family House (unattached) pu—
é v { ) 49.9%

OwnaDog g _ -
| W 221% s

Townhouse or attached Home |

Condominium ™ Own a Cat 2
i 'wn a Ca
7.8%
- 18.9%
8.5% 9.8% —_——
1.7% 3.0% - Apartment " )
13,808 BETTAEOM | 67,507 BELECP 22.0% gg%
Other Own Second Home Mobile Home or Manufactured | 1.2% Own other type of Pet g
or Real Estate Home I 1.9%
Property
s who are past 7 days users of METRORAIL (! y) Rail L ] ON, DC » who are past 7 days users of METRORAIL [Subway) Rail B WASHINGTON, DC who are past 7 days users of METRORAIL (Subway) Rail BWASHINGTON, DC

ff.” Value of Owned Home: Adults 18 or older

Average Value of Owned Home:
who are past 7 days users of METRORAIL [Subway) Rail

'WASHINGTON, DC 634, 257

wp Home Loans: Adults 18 or older

$750K-$1M S1v Home Mortgage Refinanced  Home Equity own
Home Mortgage Loan/Home Home/Property
Improvement  Outright (No
Loan Mortgages)

<$150K $150K-$200K  $200K-$250K  $250K-$300K  $300K-$350K  $350K-$500K

$500K-$750K

m who are past 7 days users of METRORAIL (Subway) Rail ®WASHINGTON, DC

WASHINGTON, DC DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab 807
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Mode of transportation past 7 days (any purpose): Metrorail (subway)



5.9% or 333,554 of WASHINGTON, DC DMA Adults 18 or older are past 12mos users of AMTRAK ACELA Rail.
Adults 18 or older who are past 12mos users of AMTRAK ACELA Rail are 1.7% more likely to own their home,

29.7% more likely to own a higher valued home, 14.9% less likely to have a single-family home, 10.% more
likely to have a dog.
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Traveled by Acela/other Amtrak train past 12 mo: Acela



14.4% or 813,626 of WASHINGTON, DC DMA Adults 18 or older are past 12mos users of OTHER AMTRAK Rail.
Adults 18 or older who are past 12mos users of OTHER AMTRAK Rail are 10.5% less likely to own their home,

13.8% more likely to own a higher valued home, 19.% less likely to have a single-family home, 7.7% less likely
to have a dog.
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Traveled by Acela/other Amtrak train past 12 mo: Other Amtrak train



5.6% or 419,931 of CHICAGO DMA Adults 18 or older are past 7 days users of METRA (suburbs) Rail.
Adults 18 or older who are past 7 days users of METRA (suburbs) Rail are 23.% more likely to look up D-I-Y
The way to really fly. - advice online, 16.1% less likely to always vote in local elections, 38.1% more likely to belong to a gym,

- 31.9% more likely to fly domestic past yr.
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Mode of transportation past 7 days (any purpose): Metra (suburbs)



11.5% or 867,235 of CHICAGO DMA Adults 18 or older are past 7 days users of CTA "L"/Subway Rail.
Adults 18 or older who are past 7 days users of CTA "L"/Subway Rail are .1% more likely to look up D-I-Y
advice online, 15.6% more likely to always vote in local elections, 52.3% more likely to belong to a gym,

36.1% more likely to fly domestic past yr.
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Mode of transportation past 7 days (any purpose): CTA 'L'/Subway (Chicago)



14.% or 792,910 of WASHINGTON, DC DMA Adults 18 or older are past 7 days users of METRORAIL (Subway)...
Adults 18 or older who are past 7 days users of METRORAIL (Subway) Rail are 5.3% more likely to look up
D-1-Y advice online, 12.% more likely to always vote in local elections, 25.7% more likely to belong to a

gym, 39.7% more likely to fly domestic pasty
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Adults 18 or older who are past 12mos users of AMTRAK ACELA Rail are 1.7% more likely to look up D-I-Y
advice online, 12.4% more likely to always vote in local elections, 57.6% more likely to belong to a gym,

5.9% or 333,554 of WASHINGTON, DC DMA Adults 18 or older are past 12mos users of AMTRAK ACELA Rail.

64.4% more likely to fly domestic past yr.
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Traveled by Acela/other Amtrak train past 12 mo: Acela




14.4% or 813,626 of WASHINGTON, DC DMA Adults 18 or older are past 12mos users of OTHER AMTRAK Rail.
Adults 18 or older who are past 12mos users of OTHER AMTRAK Rail are 3.8% less likely to look up D-I-Y
advice online, 16.3% more likely to always vote in local elections, 50.6% more likely to belong to a gym,

53.6% more likely to fly domestic past yr.
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Traveled by Acela/other Amtrak train past 12 mo: Other Amtrak train
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less likely to smoke cigarettes.

5.6% or 419,931 of CHICAGO DMA Adults 18 or older are past 7 days users of METRA (suburbs) Rail.
Adults 18 or older who are past 7 days users of METRA (suburbs) Rail are 9.% more likely to use QSRs past
mo., 13.2% more likely to use Sit-Down Restaurants past mo., 57.3% less likely to use Casinos past yr.,, 37.4%
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Chicago Transit
Authority

Past 30-days QSR Users: Adults 18 or older

1time
2 times
3 times 12.2
4 times
5 times

6 -9times

23.1%

10times or more

21.0%
wwho are past 7 days users of CTA "L"/Subway Rail

m CHICAGO

Total nggg:,gﬂv QSR Users: Avg. Monthly QSR Meals:

90.9%

7.0
6,865,033

less likely to smoke cigarettes.

11.5% or 867,235 of CHICAGO DMA Adults 18 or older are past 7 days users of CTA "L"/Subway Rail.
Adults 18 or older who are past 7 days users of CTA "L"/Subway Rail are 1.7% more likely to use QSRs past
mo., 10.1% more likely to use Sit-Down Restaurants past mo., .6% less likely to use Casinos pastyr, 12.%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

2 times

3 times

13.0%

4 times 10.4%

5 times

7.2%

6-9times

10times or more

® who are past 7 days users of CTA "L"/Subway Rail W CHICAGO
Total hly Sit-Down ant Users:  Avg. hly sit-Down ant Meals:
83.4% 75.7%

e I 2 RN

Drank Past 30-days: Adults 18 or older

1,798,824 23.8%

Liquor

Any Type of Beer
Wine

Domestic Light Beer

Imported Beer

174527 23.1% [
m 16.8%
8.6%

® who are past 7 days users of CTA "L"/Subway Rail
CHICAGO DMA

Domestic Regular Beer

Microbrew / Craft Beer

uCHICAGO

Scarborough R1 2024: Feb23-Mar24

Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) ﬁ
h

ikl

Medcan  Chiness  pms  Coffee  makan  Wings/  Bagel/ indian/  Upscale steskhouse
House / burgers/ Dont/  Tha/
Coffen Bar SpartsBar  Bakery  Other
asian
= who are past 7 days users of CTA "L"/Subway Rail B CHICAGO

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
whoare past 7 days users of CTA "L/Subway Roil | STO,6020 43.8%

[l 1,511,418 20.0%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Bar [ Nightclub
Upscale Restaurant
Stage Show / Concert
Sports Betting
Other Gambling
Spa Casinos visited past 12 months: Yes
H CHICAGO

= who are past 7 days users of CTA "L"/Subway Rail
413
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Mode of transportation past 7 days (any purpose): CTA 'L'/Subway (Chicago)

Used Past 30-days: Adults 18 or older

Vape

Marijuana / Cannabis Cigarettes

= who are past 7 days users of CTA "1"/Subway Rail = CHICAGO



14.% or 792,910 of WASHINGTON, DC DMA Adults 18 or older are past 7 days users of METRORAIL (Subway) Rail.
Adults 18 or older who are past 7 days users of METRORAIL (Subway) Rail are 3.9% more likely to use QSRs
past mo., 11.5% more likely to use Sit-Down Restaurants past mo., 9.3% less likely to use Casinos past yr.,
36.7% more likely to smoke cigarettes.

30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
4

(Sit-Down Restaurants Used Past 30-days)
1time

2times

11.4 2 times

3times 9.8% 3 times

4 times

10.2% 4 times
21.1% Chness  pia  Medcn Indiam/  coffee  maisn  Upscale  bagel/ Steakhouse Seafood
Thei/  House ! Boaut/
- - & Other  Coffes Bar Bakery
T—— I 10tmesormore | T—— =
= who are past 7 days users of METRORAIL {Subway) Rail ®WASHINGTON, DC ® who are past 7 days users of METRORAIL (Subway) Rail W WASHINGTON, DC = who are past 7 days users of METRORAIL (Subway) Rail = WASHINGTON, DC
Total Jlgglar’glfv QSR Users: 5.5k Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. hly Sit-Down ant Meals:

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

84,8% 76.1% whoare past 7 days users of METRORAIL (subway) Aol [ ZEE,TAZNNNIN  36.4%
5,059,794 i

Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older

Liquor

2,387,235 42.2% Slot Machines ﬂ

an

946,661 16.7%

wine R .o - Table Games (craps, Poker, ec.)
— e gt

imported Seer  FEEERTRE Uppedia Rmmiras
Domestic Regular Beer 1' 093,5009.3% . Stage Show / Concert 3.4%

4.9%
Do g e ST -V spors g B 1
i 20.2% 1.4%
Microbrew / Craft Beer m w Spa m_ 2.1% 8
i g 1.6% & i ,
Other Gambling prerg 175 Casinos visited past 12 months: Yes Marijuana / Cannabis Cigarettes Vape
® who are past 7 days users of METRORAIL (Subway) Rail W WASHINGTON, DC ® who are past 7 days users of METRORAIL (Subway) Rail = WASHINGTON, DC

= who are past 7 days users of METRORAIL (Subway) Rail  m WASHINGTON, DC
WASHINGTON, DC DMA Scarborough R1 2024: Feb23-Apr24 Qual intab 807
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Mode of transportation past 7 days (any purpose): Metrorail (subway)



acelar

Past 30-days QSR Users: Adults 18 or older

vime [t

2 times

3 times

4 times
5times

6-9times

10.2%

10times or more

= who are past 12mos users of AMTRAK ACELA Rail

Total Ag‘g:igﬂy QSR Users:

mWASHINGTON, DC

Avg. Monthly QSR Meals:
89.5%

mo., 19.3% more likely to use Sit-Down Restaurants past mo.,
41.1% less likely to smoke cigarettes.

5.9% or 333,554 of WASHINGTON, DC DMA Adults 18 or older are past 12mos users of AMTRAK ACELA Rail.
Adults 18 or older who are past 12mos users of AMTRAK ACELA Rail are 2.9% more likely to use QSRs past
3.6% more likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€ »

1time

2 times 15.9%

3times

13.2%

e 74
-7
— v
T
gy - —
?

4 times 9.4%

5 times

6-9times 10.4%

10times or more
® who are past 12mos users of AMTRAK ACELA Rail

Total Monthly Sit-Down Restaurant Users:  Avg. Mi
90.8% 76.1%

H WASHINGTON, DC
hly Sit-Down R Meals:

Drank Past 30-days. Adults 18 or o]der

Liquor 2,387,235 42.2%

2,136,027 37.8%

Wine
Any Type of Beer
Imported Beer

zu:z,man 35.8%

1,156, 74&0 5%
1,092,5919.3%

. 8.5%

Domestic Regular Beer
Domestic Light Beer

Microbrew / Craft Beer 25.1%

® who are past 12mes users of AMTRAK ACELA Rail

WASHINGTON, DC DMA

WWASHINGTON, DC

Scarborough R1 2024: Feb23-Apr24

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Ttk

Chinese coffee
Hewsa f
mm coffee Bar
sian

Pz wexican mﬂ-n; mian  upsaale ,' Steakhouse Seafood

firind

 who are past 12mos

ACELARail = N, DC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who ore past 12mas users of AMTRAK ACELA Rail —

wastinto, oc [[EENICHENN 25.4%

47.1%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Used Past 30-days: Adults 18 or older

Qual Intab
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Traveled by Acela/other Amtrak train past 12 mo: Acela

Stage Show / Concert
Sports Betting
Spa 494
Other Gambling 1.7% Casinos visited past 12 Yes Mari / Cannabis Cigarettes Vape
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Past 30-days QSR Users: Adults 18 or older

1time

% 2 times
3 times

4 times

5times

6-9times

10times or more

= who are past 12mos users of OTHER AMTRAK Rail

Total Aggﬂffy QSR Users:

= WASHINGTON, DC

Avg. Monthly QSR Meals:
89.5%

5,059,794

less likely to smoke cigarettes.

14.4% or 813,626 of WASHINGTON, DC DMA Adults 18 or older are past 12mos users of OTHER AMTRAK Rail.
Adults 18 or older who are past 12mos users of OTHER AMTRAK Rail are 5.% more likely to use QSRs past

mo., 15.8% more likely to use Sit-Down Restaurants past mo., 3.2% less likely to use Casinos past yr., 41.8%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

®

1time

2 times

15.9%

3times 13.2%

4 times 9.4% B
5 times

6-9times

10times or more

5.6%

# who are past 12mos users of OTHER AMTRAK Rail B WASHINGTON, DC

hly Sit-Down R Meals:

Total Monthly Sit-Down Restaurant Users:  Avg. Mi
76.1%

88.1%

Drank Past 30-days: Adults 18 or older
m&% 16.3%

Liquor

Wine

Any Type of Beer

Imported Beer

Domestic Regular Beer

Domestic Light Beer - v
|

Microbrew / Craft Beer

® who are past 12mos users of OTHER AMTRAK Rail

WASHINGTON, DC DMA

W WASHINGTON, DC

Scarborough R1 2024: Feb23-Apr24

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

0.1
i

Chinese  piza  mexicn  indian/  Coffee upsale
T/ House/
Other  coffee Bar
sian

maian Bagel / Steakhouse seafosd
Den

e f
Bakery
= who are past 12mos users of OTHER AMTRAK Rail mWASHINGTON, DC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are past 12mos users of OTHER AMTRAK Rail _ 38.4%

wasnGron oc 25.0%

Casino Activities: Adults 18 or older

Past 12 months

946,661 16.7%

Slot Machines
Table Games (Craps, Poker, etc.)
Bar / Nightclub

371,084

Upscale Restaurant & : - 6.3%

Stage Show / Concert

Sports Betting

Spa
Other Gambling

Used Past 30-days: Adults 18 or older

Casinos visited past 12

B

Qual Intab

® who are past 12mos users of OTHER AMTRAK Rail
766

B WASHINGTON, DC
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Traveled by Acela/other Amtrak train past 12 mo: Other Amtrak train
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5.6% or 419,931 of CHICAGO DMA Adults 18 or older are past 7 days users of METRA (suburbs) Rail.
Adults 18 or older who are past 7 days users of METRA (suburbs) Rail are 26.2% more likely to have a 401K,

22.5% more likely to have an Auto Loan, 102.5% more likely to Invest/Trade Stocks Online, 10.7% less likely to
pay with their Debit Card.

mﬁﬁlnvestments Owned Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs [ Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

mwho are past 7 days users of METRA (suburbs) Rail

2,205,800 20.2%
32.3%
18.2%
22.0%
1,085,152 JET¥TA
92,1 21.9%
1,078,433 JETE}S
9.4%
[EE] 10.5%
14.9%
7.4%

28.0%
[ 3.7%

m CHICAGO

Adults 18 or older

Financial Services Has and/or Uses:

11.4%
B1% g OB% a3y a9%
Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit{CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan
m who are past 7 days users of METRA (suburbs) Rail m CHICAGO

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Online Investing / Stock Trading

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce / Family Attorney

= who are past 7 days users of METRA (suburbs) Rail

CHIC Scarborough R1 2024: Feb23-Mar24
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. Al rights reserved.

AGO DMA

2 9.8%
1,088,508
:

3.3%

=
1.4%
1.9%

= CHICAGO

Qual Intab

(*Past12 Months)

189

y'E'Past 3-Months Payment Methods Used: Adults 18 or older

17.4%
- 10.2%
5.8%
7% A1% gy
x - .

CashApp Store Credit  Discover  Google Pay  American Facebook  Square Cash Samsung Pay
Card Express Messenger

Debit Card  MasterCard 2elle

Paypal

Venmo Apple Pay

= who are past 7 days users of METRA (suburbs) Rail mCHICAGO

Mode of transportation past 7 days (any purpose): Metra (suburbs)




Chicago Transit

Authority

| 11.5% or 867,235 of CHICAGO DMA Adults 18 or older are past 7 days users of CTA "L"/Subway Rail.
Adults 18 or older who are past 7 days users of CTA "L"/Subway Rail are 6.2% less likely to have a 401K, 35.2%

less likely to have an Auto Loan, 41.% more likely to Invest/Trade Stocks Online, 2.% more likely to pay with
their Debit Card.

mﬁﬁlnvestments Owned Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

1, 37! 911

e
1, 078 433 14.3%

2,963,364 392;%

16.5%
18.2%

14.8%

17.0%

Financial Services Has and/or Uses: Adults 18 or older

5.1% 6.8%

Real Estate Agent

8.1%
Other (Crypto / NFTs / Metals, etc.) iﬁ; ﬂ ] 1.6% 4.9%

529 Plan / College Savings Plan =r Checking Debitor ATM  Savings  CreditCard  Online Mohile  Online Bill Home Autoloan  Money Certificates of Studentloan Refinanced Personal Loan  Home
5.9% Account card Account Banking Banking Paying Mortgage Market  Deposit{CDs) Home Improvement

. Account Mort, t H
Second Home or Real Estate Property 07,651 A o gage ‘;“q;; m":‘e

m who are past 7 days users of CTA "L"/Subway Rail m CHICAGO w who are past 7 days users of CTA "L"/Subway Rail m CHICAGO
2 . [ — .
Professional Services Used *: Adults 18 or older Py Past 3-Months Payment Methods Used: Adults 18 or older
Online Investing / Stock Trading
Instw e Agiit ata Liscal Officé ok onfine) _ ®
16.0%

Estate Planning

Divorce / Family Attorney

AGO DMA

3.8%
3.7%

(*Past12 Months)

159%
= who are past 7 days users of CTA "L"/Subway Rail

Scarborough R1 2024: Feb23-Mar24

m CHICAGO
Qual Intab 413

%)

Google Pay

Paypal Debit Card  MasterCard Zelle ApplePay  CashApp  Store Credit
Card

Venmo Discover American  Facebook
Express Messenger
= who are past 7 days users of CTA "L"/Subway Rail m CHICAGO

CHIG
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Mode of transportation past 7 days (any purpose): CTA 'L'/Subway (Chicago)

2.9% 37%  34% 2.5%
o o JESRE
Square Cash Samsung Pay




| 14.% or 792,910 of WASHINGTON, DC DMA Adults 18 or older are past 7 days users of METRORAIL (Subway)...
Adults 18 or older who are past 7 days users of METRORAIL (Subway) Rail are 28.6% more likely to have a

401K, 23.5% less likely to have an Auto Loan, 58.1% more likely to Invest/Trade Stocks Online, 2.2% less likely
to pay with their Debit Card.

mﬁ.ﬁlnvestments Owned Adults 18 or older .: Financial Services Has and/or Uses: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan

Bonds

2,514,605 44.5%
28.9%
22.2%
20.2%
965,684 1%
A, 18.3%
789,189 14.0%
16.8%
13.4%

s assesn asov 11t n 2o R - e 2 L
Other (Crypto / NFTs / Metals, etc.) 12.0% Checking Debitor ATM  Savings  CreditCard  Online Mohile  Online Bill Home Autoloan Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Deposit (CDs) Home Improvement
Second Home or Real Estate Property 8;;; Account Mortgage Loan or Home
Equity Loan
m who are past 7 days users of METRORAIL (Subway) Rail = WASHINGTON, DC = who are past 7 days users of METRORAIL {Subway) Rail m WASHINGTON, DC

Professional Serwces Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

Online Investing / Stock Trading

Financial Planner

Accountant

Real Estate Agent

Insurance Agent at a Local Office (not online)

Estate Planning

1,556,343

% 8.9% 9.0%
17.2%
- ——

b visa PayPal Debit Card Zell MasterCard Vi e P. Cash Google P: Store Credit  Ami D Facebook  Sai Pé Ccash
Divorce / Family Attorney (*Past 12 Months) ayP: e a: I{ enmo Apple Pay App oogle Pay orga de E“e;:;n iscover Mae;enger msung Pay Square Casl
= who are past 7 days users of METRORAIL (Subway) Rail = WASHINGTON, DC = who are past 7 days users of METRORAIL (Subway) Rail m WASHINGTON, DC

WASHINGTON, DC DMA Searborough R1 2024: Feb23-Apr24 Qual intab 807
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Mode of transportation past 7 days (any purpose): Metrorail (subway)



acela:

ﬁélnvestments
Lo 4

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan

Bonds

5.9% or 333,554 of WASHINGTON, DC DMA Adults 18 or older are past 12mos users of AMTRAK ACELA Rail.
Adults 18 or older who are past 12mos users of AMTRAK ACELA Rail are 29.7% more likely to have a 401K,

35.% more likely to have an Auto Loan, 79.3% more likely to Invest/Trade Stocks Online, 12.2% less likely to
pay with their Debit Card.

Owned: Adults 18 or older
44.5% :
[0

41.9%
28.0%

2,514,605

17.1%

15.1%

789,189 14.0%
23.2%
13.4%

~ Financial Services Has and/or Uses:

Checking Debitor ATM  Savings Credit Card

Adults 18 or older

8.2% 729 853%

4.6%
B

19.2%
h i

Home

.0%
Other (Crypto [ NFTs / Metals, etc.) mﬁm oOnline  Mobile  Orline Bill Money  Autoloan Certificates of Studentloan Refinanced Personal Loan  Home
P Account card Account Banking Banking Paying Mortgage Market Deposit(CDs) Home Improvement
s Account Mortgage Loan or Home
Second Home or Real Estate Property m% Eenity oo
= who are past 12mos users of AMTRAK ACELA Rail = WASHINGTON, DC % who are past 12mos users of AMTRAK ACELA Rail ® WASHINGTON, DC
Professional Services Used*: Adults 18 or older | ggyPast 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service 1' v o y
Online Investing / Stock Trading
Financial Planner
oo [ — 2%
Real Estate Agent 7 :%2% . .
2 14.2%
Insurance Agent at a Local Office (not online) w ; 9.0%
172 Sow 43% T aax
h: MasterCard Vi le P Cash Google P: Store Credit  Ameri D Facebook  Sai P Cash
Divorce / Family Attorney H.-Q% (*Past 12 Months) lasterCart ‘enmo Apple Pay App 00gle Pay nr;rd E":rr:;:;n iscover M:;Enﬁer msung Pay Square Casl
= who are past 12mos users of AMTRAK ACELA Rail = WASHINGTON, DC w who are past 12mos users of AMTRAK ACELA Rail W WASHINGTON, DC

WASHINGTON, DC DMA

Scarborough R1 2024: Feb23-Apr24
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Traveled by Acela/other Amtrak train past 12 mo: Acela




14.4% or 813,626 of WASHINGTON, DC DMA Adults 18 or older are past 12mos users of OTHER AMTRAK Rail.
Adults 18 or older who are past 12mos users of OTHER AMTRAK Rail are 29.% more likely to have a 401K, .6%
less likely to have an Auto Loan, 52.8% more likely to Invest/Trade Stocks Online, 7.5% more likely to pay with
their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older

N d Financial Services Has and/or Uses: Adults 18 or older
401K Plan

2,941,192 52.0%

IRA (Individual Retirement Account)  pytmpee i

Stocks or Stock Options 1,866,851 PG -

Mutual Funds m 35.1%
Money Market Funds 7‘ﬁ7%
529 Plan / College Savings Plan

: 5.6% T
Other (Crypto / NFTs / Metals, etc.) 1;9% Checking Debitor ATM  Savings

n 13.79610-“ S
59% TR g g% 46%

Credit Card Online Mobile Online Bill Home Money Auto loan Certificates of Studentloan Refinanced Personal Loan  Home

a8 Account card Account Banking Banking Paying Mortgage Market Deposit(CDs) Home Improvement

s o M H

Second Home or Real Estate Property 5.8% Account ortgage l:;";g LD‘:‘“E
w who are past 12mos users of OTHER AMTRAK Rail m WASHINGTON, DC = who are past 12mos users of OTHER AMTRAK Rail ® WASHINGTON, DC

Professional Services Used*: Adults 18 or older 'ﬁ"Past 3-Months Payment Methods Used: Adults 18 or older

1, 343 2
14.5%
Accountant
o 1 o o

Real Estaty nt

ol e g o

Insurance Agent at a Local Office (not online) B 65%

373,376 6.6%

Estate Planning E3 é’:%

10.9% (*Past 12 Months) VisA PayPal Dehit Card

" 9.0%
ﬂ = = — - cxad

Zelle MasterCard

o . Venmo ApplePay  CashApp GooglePay StoreCredit American Discover Facebook Samsung Pay Square Cash
Divorce / Family Attorney o Ccard Expross Messonges
u who are past 12mos users of OTHER AMTRAK Rail m WASHINGTON, DC w who are past 12mos users of OTHER AMTRAK Rail ® WASHINGTON, DC

WASHINGTON, DC DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab 766
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Traveled by Acela/other Amtrak train past 12 mo: Other Amtrak train



2 b Adults 18 or older who are past 7 days users of METRA (suburbs) Rail spend an average of 3 days, 3 hours, 34 minutes
EI'IH s and 59 seconds each week with All Forms of Media.
The way to really fly. | ] 91.% of Adults 18 or older who are past 7 days users of METRA (suburbs) Rail spend an avg. of 7 hours and 49 minutes each week

st - listening to All Local AM/FM Radio, representing 9.4% of totaltime spent with all forms of Media.

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

Concurr
usage 51.3%

who are past 7 days users CHICAGO
of METRA (suburbs) Rail

% of Total
Weekly H:M:

® who are past 7 days users of METRA (suburbs) Rail m CHICAGO
CHICAGO DMA Scarborough R1 2024: Feb23-Mar24 Qual Intab 189 CHICAGO DMA Scarborough R1 2024: Feb23-Mar24 Qual Intab 3,488 HUbeI’d Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved. for Anything .
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Adults 18 or older who are past 7 days users of CTA "L"/Subway Rail spend an average of 2 days, 23 hours, 31 minutes
and 31 seconds each week with All Forms of Media.

78.7% of Adults 18 or older who are past 7 days users of CTA "L"/Subway Rail spend an avg. of 7 hours and 49 minutes each week
listening to All Local AM/FM Radio, representing 8.6% of total time spent with all forms of Media.

Chicago Transit
Authority

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

69:26:26
CONCUrT
usage 51.3%
who are past 7 days users CHICAGO

of CTA "L" fSubway Rail

55.2%

= who are past 7 days users of CTA "L"/Subway Rail m CHICAGO
CHICAGO  DMA  Scorborough R12024: Feb23-Mar2d ~ Qual Intab 413 CHICAGO ~ DMA  Scarborough R1 2024: Feb23-Mar24 Qual Intab 3,488 HUbe rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything .
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Adults 18 or older who are past 7 days users of METRORAIL (Subway) Rail spend an average of 3 days, 1 hours, 9
minutes and 37 seconds each week with All Forms of Media.

74.9% of Adults 18 or older who are past 7 days users of METRORAIL (Subway) Rail spend an avg. of 7 hours and 8 minutes each week
listening to All Local AM/FM Radio, representing 7.3% of total time spent with all forms of Media.

BT

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older

- ey
concurr

usoge 54.7%
who are past 7days users  WASHINGTON, DC

of METRORAIL (Subway)
Rail

% of Total
Weekly H:M:

® who are past 7 days users of METRORAIL (Subway) Rail
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Adults 18 or older who are past 12mos users of AMTRAK ACELA Rail spend an average of 2 days, 15 hours, 51 minutes
and 40 seconds each week with All Forms of Media.

80.9% of Adults 18 or older who are past 12mos users of AMTRAK ACELA Rail spend an avg. of 7 hours and 25 minutes each week
listening to All Local AM/FM Radio, representing 9.4% of total time spent with all forms of Media.
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Adults 18 or older who are past 12mos users of OTHER AMTRAK Rail spend an average of 2 days, 18 hours, 43 minutes
and 4 seconds each week with All Forms of Media.

76.7% of Adults 18 or older who are past 12mos users of OTHER AMTRAK Rail spend an avg. of 8 hours and 8 minutes each week
listening to All Local AM/FM Radio, representing 9.4% of total time spent with all forms of Media.
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Adults 18 or older who are past 7 days users of METRA (suburbs) Rail spend an average of 2 days, 5 hours, 58 minutes
and 4 seconds each week with All Forms of Ad-Supported Media.

83.3% of Adults 18 or older who are past 7 days users of METRA (suburbs) Rail spend an avg. of 6 hours and 43 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.4% of total time spent with all forms of Ad-Supported Media.

- 5

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

concurr
usage 52.5%

who are past 7 days users CHICAGO

of METRA (suburbs) Rail
% of Total

Weekly H:M:

® who are past 7 days users of METRA (suburbs) Rail H CHICAGO
CHICAGO DMA  Scarborough R12024: Feb23-Mar24 ~ Qual Intab 189 CHICAGO ~ DMA Scarborough R1 2024: Feb23-Mar24 Qual Intab 3,488 Hubbqrd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC, All rights reserved, for Anything .

BROADCASTING

Mode of transportation past 7 days (any purpose): Metra (suburbs)



Adults 18 or older who are past 7 days users of CTA "L"/Subway Rail spend an average of 2 days, 4 hours, 17 minutes
and 20 seconds each week with All Forms of Ad-Supported Media.

75.1% of Adults 18 or older who are past 7 days users of CTA "L"/Subway Rail spend an avg. of 6 hours and 45 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.7% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who are past 7 days users of METRORAIL (Subway) Rail spend an average of 2 days, 5 hours, 51
minutes and 52 seconds each week with All Forms of Ad-Supported Media.

70.4% of Adults 18 or older who are past 7 days users of METRORAIL (Subway) Rail spend an avg. of 5 hours and 53 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 7.7% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who are past 12mos users of AMTRAK ACELA Rail spend an average of 1 days, 22 hours, 58 minutes
and 45 seconds each week with All Forms of Ad-Supported Media.

73.3% of Adults 18 or older who are past 12mos users of AMTRAK ACELA Rail spend an avg. of 5 hours and 48 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.1% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who are past 12mos users of OTHER AMTRAK Rail spend an average of 2 days, 0 hours, 51 minutes
and 32 seconds each week with All Forms of Ad-Supported Media.

69.8% of Adults 18 or older who are past 12mos users of OTHER AMTRAK Rail spend an avg. of 6 hours and 47 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.7% of total time spent with all forms of Ad-Supported Media.
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| Adults 18 or older who are past 7 days users of METRA (suburbs) Rail spend an average of 7 hours
and 42 minutes each day with All Forms of Ad-Supported Media. 83.3% listen to Local AM/FM Radio
(Local Radio delivers 10.4% of Time with Ad-Supported Media.)
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an avg. of 57.9 minutes/day.

| Adults 18 or older who are past 7 days users of CTA "L"/Subway Rail spend an average of 7 hours and
28 minutes each day with All Forms of Ad-Supported Media. 75.1% listen to Local AM/FM Radio for
(Local Radio delivers 9.7% of Time with Ad-Supported Media.)
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| Adults 18 or older who are past 7 days users of METRORAIL (Subway) Rail spend an average of 7
hours and 41 minutes each day with All Forms of Ad-Supported Media. 70.4% listen to Local AM/FM
Radio for an avg. of 50.6 minutes/day. (Local Radio delivers 7.7% of Time with Ad-Supported Media.)
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an avg. of 49.7 minutes/day.

Adults 18 or older who are past 12mos users of AMTRAK ACELA Rail spend an average of 6 hours and
42 minutes each day with All Forms of Ad-Supported Media. 73.3% listen to Local AM/FM Radio for
(Local Radio delivers 9.1% of Time with Ad-Supported Media.)
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| Adults 18 or older who are past 12mos users of OTHER AMTRAK Rail spend an average of 6 hours and
58 minutes each day with All Forms of Ad-Supported Media. 69.8% listen to Local AM/FM Radio for
(Local Radio delivers 9.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Billboards & Signs
(Weekly Drivers)
56,0

Local TV Stations

Local AM/FM Radio

Billboards & Signs
(Weekly Drivers)

(.65
[.%]
(23]
5y
mm Avg. Hours+Minutes/day with All m

Non-Premium Cable

Email/Text/IM/

Zoom,etc.

Search

(Google, Bing,

etc.)

Instagram

m m Forms of Media: Adults 18 or older
o p— ’“”"_

who are past 12mos users 'WASHINGTON, DC
BT s %7 of OTHER AMTRAK Rl

m who are past 12mos users of OTHER AMTRAK Rail

= WASHINGTON, DC

(Personal & Work)
45.9

m

Local AM/FM Radio
69.7

Facebook
41.4

Betting

Q Sites

i

5%

Non-Premium Cable
TV Networks
88.6

Local TV Stations
79.4

69.0 51.8

Search

Instagram

25.7

Game:

Email/Text/IM/
Zoom,etc. Bet
(Personal & Work) Si

Groc...

Fanta..

® who are past 12mos users of OTHER AMTRAK Rail

B WASHINGTON, DC

Top-13 All Forms of Ad Suggon‘ed Media (Persons & % Reach): Adults 18 or older

(average
Gmmw smm

Search (Google, Bing, etc.)
Billboards & Signs (Weekly Drivers)
News/Weather/Sports (Websites/Apps)
Local AM/FM Radio
Email/Text/IM/Zoom.etc. (Personal & Work)
Facebook

Non-Premium Cable TV Networks

Local TV Stations

Gas Stations/Convenience Stores

Shopping (incl. Food/Auctions/Travel, etc.)
Instagram

YouTube Video

WASHINGTON, DC

Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:
Adults 18 or older

-'M;m
mm&
[ss el )

mm— ‘Z’"&'m

who are past 12mos users
of OTHER AMTRAK Rail

WASHINGTON, DC

o C—

= wheo are past 12mos users of OTHER AMTRAK Rail
DMA Scarborough R1 2024: Feb23-Apr24

®WASHINGTON, DC
Qual Intab 766

Top 13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
fhuroge soy)

Email/Text/
IM/Zoom,etc.
(Personal &
Work)
40,7

Facebook
Local AM/FM 42.6
Radio

Search
((muLIu

YouT...
Video
21.7
Billboards &
Signs (Weekly
Drivers)
56.0

News/ | Gr.
EET Sto...
Sports...

Local TV Stations
60.0

(incl. Food/
Auctions

i

Non-P
TV Networks

Local TV St
74

ium Cable

Local AM/FM Radio
62.9

Search
(Google, Bing,
etc.)

cebook
45.6
Shop...

Email/Text/iM/
Zoom,etc.
(Personal &

(incl
Food/

Billboards & Signs
(Weekly Drivers)
51.8

YouTube
Video
243

News/
Weathe...

Grocs) ..
Stores

Inst...
19.9

m who are past 12mos users of OTHER AMTRAK Rail

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, inc. LLC. All rights reserved.

Traveled by Acela/other Amtrak train past 12 mo: Other Amtrak train

B WASHINGTON, DC

* Share of Everything

for Anything _




349,693 or 83.3% of Adults 18 or older who are past 7 days users of METRA (suburbs) Rail listen to
Ad-Supported Local AM/FM Radio for an average of 57.6 minutes every day representing 40.% of all
time spent daily with Ad-Supported Audio.
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651,356 or 75.1% of Adults 18 or older who are past 7 days users of CTA "L"/Subway Rail listen to
Ad-Supported Local AM/FM Radio for an average of 57.9 minutes every day representing 35.% of all
time spent daily with Ad-Supported Audio.
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557,848 or 70.4% of Adults 18 or older who are past 7 days users of METRORAIL (Subway) Rail listen
to Ad-Supported Local AM/FM Radio for an average of 50.6 minutes every day representing 35.1%
of all time spent daily with Ad-Supported Audio.
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244,600 or 73.3% of Adults 18 or older who are past 12mos users of AMTRAK ACELA Rail listen to
Ad-Supported Local AM/FM Radio for an average of 49.7 minutes every day representing 35.% of all
time spent daily with Ad-Supported Audio.
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7 567,589 or 69.8% of Adults 18 or older who are past 12mos users of OTHER AMTRAK Rail listen to
Ad-Supported Local AM/FM Radio for an average of 58.2 minutes every day representing 37.1% of
all time spent daily with Ad-Supported Audio.
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349,693 or 83.3% of Adults 18 or older who are past 7 days users of METRA (suburbs) Rail listen to
Ad-Supported Local AM/FM Radio for an average of 57.6 minutes every day representing 40.% of all
time spent daily with Ad-Supported Audio.
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651,356 or 75.1% of Adults 18 or older who are past 7 days users of CTA "L"/Subway Rail listen to

Ad-Supported Local AM/FM Radio for an average of 57.9 minutes every day representing 35.% of all
time spent daily with Ad-Supported Audio.
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557,848 or 70.4% of Adults 18 or older who are past 7 days users of METRORAIL (Subway) Rail listen
to Ad-Supported Local AM/FM Radio for an average of 50.6 minutes every day representing 35.1%
of all time spent daily with Ad-Supported Audio.
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244,600 or 73.3% of Adults 18 or older who are past 12mos users of AMTRAK ACELA Rail listen to
Ad-Supported Local AM/FM Radio for an average of 49.7 minutes every day representing 35.% of all
time spent daily with Ad-Supported Audio.
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Reach % 78.3% Audio: Adults 18 or older
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567,589 or 69.8% of Adults 18 or older who are past 12mos users of OTHER AMTRAK Rail listen to
Ad-Supported Local AM/FM Radio for an average of 58.2 minutes every day representing 37.1% of
all time spent daily with Ad-Supported Audio.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 78.3%

Audio: Adults 18 or older
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349,693 or 83.3% of Adults 18 or older who are past 7 days users of METRA (suburbs) Rail listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Adult Contemporary, Pop Contemporary
Hit Radio, Album Adult Alternative, and Urban Contemporar
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Chicago Transit §
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651,356 or 75.1% of Adults 18 or older who are past 7 days users of CTA "L"/Subway Rail listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Urban Contemporary, Urban AC, and Hot AC.

Local AMI/FM Radm Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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d Pop Contemporary Hit Radio.

557,848 or 70.4% of Adults 18 or older who are past 7 days users of METRORAIL (Subway) Rail listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Urban AC, All News,

Local AM/FM Radm Formats {Persons &% Reach) Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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244,600 or 73.3% of Adults 18 or older who are past 12mos users of AMTRAK ACELA Rail listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, All News, Pop Contemporary
Hit Radio, Urban AC, and Classic Rock.

Local AM/FM Radlo Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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567,589 or 69.8% of Adults 18 or older who are past 12mos users of OTHER AMTRAK Rail listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, All News, Classic Hits, Urban
AC, and Pop Contemporary Hit Radio.

Local AM/FM Radlo Formats {Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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337,405 or 80.3% of Adults 18 or older who are past 7 days users of METRA (suburbs) Rail watch Ad-
Supported Local TV Stations for an average of 81.3 minutes every day representing 29.5% of all time
spent daily with Ad-Supported Video.
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572,072 or 66.% of Adults 18 or older who are past 7 days users of CTA "L"/Subway Rail watch Ad-
Supported Local TV Stations for an average of 93.2 minutes every day representing 33.7% of all time
spent daily with Ad-Supported Video.
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watch Ad-Supported Local TV Stations for an average of 65.9 minutes every day representing 24.8%
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201,799 or 60.5% of Adults 18 or older who are past 12mos users of AMTRAK ACELA Rail watch Ad-
Supported Local TV Stations for an average of 47. minutes every day representing 23.4% of all time
spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach) Adults 18 or older
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456,432 or 56.1% of Adults 18 or older who are past 12mos users of OTHER AMTRAK Rail watch Ad-
Supported Local TV Stations for an average of 60. minutes every day representing 23.7% of all time
spent daily with Ad-Supported Video.
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etra k E - 337,405 or 80.3% of Adults 18 or older who are past 7 days users of METRA (suburbs) Rail watch Ad-
M= '— I Supported Local TV Stations for an average of 81.3 minutes every day representing 29.5% of all time

Thewaytorealy fly. B o spent daily with Ad-Supported Video.
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572,072 or 66.% of Adults 18 or older who are past 7 days users of CTA "L"/Subway Rail watch Ad-
Supported Local TV Stations for an average of 93.2 minutes every day representing 33.7% of all time
spent daily with Ad-Supported Video.
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455,297 or 57.4% of Adults 18 or older who are past 7 days users of METRORAIL (Subway) Rail watch

Ad-Supported Local TV Stations for an average of 65.9 minutes every day representing 24.8% of all
time spent daily with Ad-Supported Video.

Weekly

62.8% Avg. Hours+Minutes/day with Ad-Supported
Reach % '

55.6%

£9.3% _ 58'2'5hare ofAd_supported V"deo ] Video: Adults 18 or older

who are past 7 days users WASHINGTON, DC
of METRORAIL (Subway)

Rail

40.3%

0,
26.0% 27.0% —

16.9%
13.1%
W% 1656 0
e B s8% gy

210,932 1,587,387

Weekly
Total
Persons

5.7%

3.8%

Reached: 440,847 3,551,867 455,297 3,353,710 319,200 2,126,080 461,543 2,377,343 206,271 836,045 213,903 952,952
Cable TV Local TV Amazon YouTube AppleTV+ Hulu

[——— ]
64,607 319,806
TikTok Netflix Disney+ Roku

s I (s RN s RN s ECEN o [ECEN s NN [ RN (o [EEEN es M an I

® who are past 7 days users of METRORAIL (Subway) Rail B WASHINGTON, DC

[ |
92,797 581,991 103,653 498,171
Average

Daily Mi

Viewing

WASHINGTON, DC DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab 807 WASHINGTON, DC DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab 5411
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything

Mode of transportation past 7 days (any purpose): Metrorail (subway)



201,799 or 60.5% of Adults 18 or older who are past 12mos users of AMTRAK ACELA Rail watch Ad-

Supported Local TV Stations for an average of 47. minutes every day representing 23.4% of all time
spent daily with Ad-Supported Video.
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456,432 or 56.1% of Adults 18 or older who are past 12mos users of OTHER AMTRAK Rail watch Ad-

Supported Local TV Stations for an average of 60. minutes every day representing 23.7% of all time
spent daily with Ad-Supported Video.
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The way to really fly.

337,405 or 80.3% of Adults 18 or older who are past 7 days users of METRA (suburbs) Rail watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Sports, Comedies, Local
News - Evening, Movies, and Dramas.
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Chicago Transit
Authority

572,072 or 66.% of Adults 18 or older who are past 7 days users of CTA "L"/Subway Rail watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News - Evening, Local
News - Morning, Comedies, and Dramas.
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Local TV Station Programs {Persons &% Reach} Adults 18 or older
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455,297 or 57.4% of Adults 18 or older who are past 7 days users of METRORAIL (Subway) Rail watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News - Morning,
Local News - Evening, National/Network News, and Comedies.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

faverege eoy)

Dramas
24.8

Morning
23.7

Local News -

Comedies
15.4

Sports
20.6 Mystery/
Suspense/

Game Shows Crime

14.9

Local News
Evening
17.2

Dramas
221

Morning
214

Sports

Local News -

Comedies
14.4

Mystery/ = Natio
214 Siicpense/| Ne
Crime

10.5

Food/ Seume
Local New: Cook 5.7
Late

11.9 Science...

= who are past 7 days users of METRORAIL (Subway) Rail

= WASHINGTON, DC

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or olde

(Averoge week]

Sports

Movies

Comedies

Local News - Evening
Local News - Morning
Dramas
National/Network News
Mystery/Suspense/Crime
Game Shows

Local News - Late
Food/Cooking Shows
Science Fiction

Court Shows

W who are past 7 days users of METRORAIL (Subway) Rail
Scarborough R1 2024: Feb23-Apr24

WASHINGTON, DC

Tatal persanc

Loosial oo ma 16

_
P il ~m
T —
_m.

P Ap—r
m-uu.
A
T

DMA

e
R

10.5
5%

R

Avg. Hours+Minutes/day with Ad-
Supported Local TV Stations: Adults g
18 orolder

Bl

WASHINGTON, DC

R

o Iy’ c
N ut
) Ed

ot
o
£

D e
RN

who are past 7 days users
of METRORAIL (Subway)
Rail

® WASHINGTON, DC
Qual Intab 807

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

A d—SuQ_gorted Local TV Station Programs (% Time Spent &

Avg. Minutes/day Spent): Adults 18 or older

Morning
23.7

Local News -

Game Shows
149

Mystery
Suspense Court
Shows

10.0

Comedies
13.7

Crime
e L

Local News Local N

Evening
17.0

Scienc

Dramas
231

Local News -
Morning
21.4

Movies
14.7

Sports
21.4
Court
Shows
10.7

Comedies
136

Food...

Scienc

® who are past 7 days users of METRORAIL (Subway) Rail

Mode of transportation past 7 days (any purpose): Metrorail (subway)

B WASHINGTON, DC

* Share of Everything

i for Anything _




Local TV Station Programs (Persons & % Reach): Adults 18 or older
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201,799 or 60.5% of Adults 18 or older who are past 12mos users of AMTRAK ACELA Rail watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Movies, National/Network News, Local
News - Evening, Comedies, and Game Shows.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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456,432 or 56.1% of Adults 18 or older who are past 12mos users of OTHER AMTRAK Rail watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
National/Network News, Movies, Comedies, and Game Shows.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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306,929 or 73.1% of Adults 18 or older who are past 7 days users of METRA (suburbs) Rail use Ad-
Supported Social Media for an average of 119.5 minutes every day representing 22.6% of all time
spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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672,853 or 77.6% of Adults 18 or older who are past 7 days users of CTA "L"/Subway Rail use Ad-
Supported Social Media for an average of 146.5 minutes every day representing 25.3% of all time
spent daily with Ad-Supported Digital Media.
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607,810 or 76.7% of Adults 18 or older who are past 7 days users of METRORAIL (Subway) Rail use
Ad-Supported Social Media for an average of 160.2 minutes every day representing 26.6% of all time
spent daily with Ad-Supported Digital Media.
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259,093 or 77.7% of Adults 18 or older who are past 12mos users of AMTRAK ACELA Rail use Ad-
Supported Social Media for an average of 114.1 minutes every day representing 22.7% of all time
spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Email/Text//M/Zoom,etc. (Personal & Work)

Social Media

Banking/Financial /Real Estate (Websites/Apps)

OTT TV Streaming Services

Games/Fantasy/Betting Sites
m—-‘" Diga Al 1ot ltr

Streaming Audio (Local Radio/... M Digital: Adults 18 or older [

Shopping (indl. Food/Auctions/Travel, etc.)

YouTube/TikTok, etc.

Online Classes, Schools, Colleges, Universities giomie=i % %
Local TV Streaming who are past 12mos wsers  WASHINGTON,DC  [EHBTIg
of AMTRAK ACELA Rail

Online Classes,
Schools,
Colleges,
Universities
55.2

OTT TV Streaming
Services

Streaming Audio (Local Radio/

8 3 : Email/
Podcasts/Streami

1701 ;
Local TV
Streamlng | Fant

Work)

Non
Premium
Social Media +Premium

130.6

News/

Cable . | Weat...

OTT TV Streaming Services
123.2
Social Media

1499 Online

Classes,
Schools,
Colleges,...

Streaming Audio (Local Search

Radio/ Podca: ,ls/ﬁlr: aming | Local TV
Streaming

41.2

(Goo...
Bing,
etc.)

Non
Premium
+Premium
Cable
Streaming
58.2

Sh...

(incl.

w who are past 12mos users of AMTRAK ACELA Rail ® WASHINGTON, DC

% who are past 12mos users of AMTRAK ACELA Rail

B WASHINGTON, DC

Avg. Week Ad-Supported Digital (Persons & % Reach): Adults 18 or older Avg.

Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Search (Google, Bing, etc)
News/Weather /Sports (Websites/Apps)
Email/Text/iM/Zoom,etc. (Personal & Wark)
Sodal Media

OTT TV Streaming Services

Shopping (incl. Food/Auctions/Travel, etc.)

YouTube/TikTok, etc.

Streaming Audio (Local Radio... Avg. Hours+Minutes/day with Ad- m

Supported Digital: Adults 18 or older m

Local TV Streaming 994
m—ﬁw T

4:57

69.8%

ing/Fina rcial fReal

OTT TV Stre:
Services

Social Media

Shopping
114.1 P

(incl. Food/
Auctions/
Travel )

YouTube/
TikTok,
etc.
26.4

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

87.2

Non-Premium

Local TV

Streaming
2l

+Premium

the
Cable Streaming e L

Banking

Streaming Audio
(Local Radio/
Podcasts/Streaming
Services)

713

ial Media

131.5 Local TV

Streaming
389

Non-Premium
+Premium Cable

Foor

Online Classes, Schools, Colleges, Universities _ 0. g& w:;::;:::::m“\:ﬁn WASHNGTON, DC 0.0%
m who are past 12mos users of AMTRAK ACELA Rail B WASHINGTON, DC
WASHINGTON, DC DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab 316

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

m who are past 12mos users of AMTRAK ACELA Rail

Traveled by Acela/other Amtrak train past 12 mo: Acela

* Share of Everything

YouTube/ Shopping
QTT TV Streaming Services TikTok, etc. (incl.
.1 36.0 Auctiof
W WASHINGTON, DC
-

for Anything _




Avg. Week All Digital (Persons & % Reach) Adults 18 or older

Search (Google, Bing, etc.)

(Websites/Apps)

EmailfText/IM/Zoometc. (Personal & Work)
Social Media

ebsites/Apgs]

OTT TV Streaming Services

Games/Fantasy/Betting Sites

Streaming Audio (Local Radioy ...

Shopping fincl. Food/Auctions/Travel, etc.)
YouTube/TikTok, etc.
Online Classes, Schools, Colleges, Universities

Local TV Streaming.

= who are past 12mos users of OTHER AMTRAK Rail

610,863 or 75.1% of Adults 18 or older who are past 12mos users of OTHER AMTRAK Rail use Ad-
Supported Social Media for an average of 125.5 minutes every day representing 22.5% of all time
spent daily with Ad-Supported Digital Media.
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305,542 or 72.8% of Adults 18 or older who are past 7 days users of METRA (suburbs) Rail use Ad-
Supported Facebook for an average of 44.6 minutes every day representing 37.4% of all time spent
daily with Ad-Supported Social Media.
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652,986 or 75.3% of Adults 18 or older who are past 7 days users of CTA "L"/Subway Rail use Ad-
Supported Facebook for an average of 49.6 minutes every day representing 33.9% of all time spent
daily with Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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594,268 or 74.9% of Adults 18 or older who are past 7 days users of METRORAIL (Subway) Rail use
Ad-Supported Facebook for an average of 57.4 minutes every day representing 35.9% of all time

spent daily with Ad-Supported Social Media.
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232,307 or 69.6% of Adults 18 or older who are past 12mos users of AMTRAK ACELA Rail use Ad-
Supported Facebook for an average of 40.6 minutes every day representing 35.6% of all time spent
daily with Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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daily with Ad-Supported Social Media.

579,314 or 71.2% of Adults 18 or older who are past 12mos users of OTHER AMTRAK Rail use Ad-
Supported Facebook for an average of 42.6 minutes every day representing 34.% of all time spent
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 29,420;
Local Radio: 22,549; Social Media: 18,498; Local TV: 12,824; Non-Prem. Cable: 10,792
reaching Adults 18 or older who are past 7 days users of METRA (suburbs) Rail
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 74,976;

Chicago Transit . X .
Authority Social Media: 47,175; Local Radio: 40,259; Local TV: 24,087; Non-Prem. Cable: 19,022
reaching Adults 18 or older who are past 7 days users of CTA "L"/Subway Rail.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 49,096;
Local Radio: 34,284; Social Media: 34,123; Non-Prem. Cable: 16,923; Local TV: 16,098
reaching Adults 18 or older who are past 7 days users of METRORAIL (Subway) R

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who are past 7 days users of METRORAIL
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 17,794;
Local Radio: 15,548; Social Media: 12,518; Non-Prem. Cable: 6,812; Local TV: 6,196
reaching Adults 18 or older who are past 12mos users of AMTRAK ACELA Rail.
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 35,402; Social Media: 34,158; Non-Prem. Cable: 17,146; Local TV: 16,239
reaching Adults 18 or older who are past 12mos users of OTHER AMTRAK Rail.
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The way to really fly.

Top-13 Out-of- Home Media (Persons & 9/ Reach} Adults 18 or older

{average week)

Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio
Gas Stations/Convenience Stores

Restaurants & Bars

332,200 or 79.1% of Adults 18 or older who are past 7 days users of METRA (suburbs) Rail spend an
average of 55. minutes per day driving, seeing Billboards and Signs. 69.6% Listen to Local Radio
Stations Out-of-Home for an average of 34.9 minutes/day.
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Drug Stores

Shopping Malls

Spotify

Podcasts

Movie Theaters

YouTube Music

SiriusXmM

Chicago Transit §
Authority

496,716 or 57.3% of Adults 18 or older who are past 7 days users of CTA "L"/Subway Rail spend an
average of 29.9 minutes per day driving, seeing Billboards and Signs. 62.8% Listen to Local Radio
Stations Out-of-Home for an average of 35.1 minutes/day.
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Top-13 Out-of- Home Medra (Persons & % Reach} Adults 18 or o[der
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593,761 or 74.9% of Adults 18 or older who are past 7 days users of METRORAIL (Subway) Rail spend
an average of 40.1 minutes per day driving, seeing Billboards and Signs. 58.8% Listen to Local Radio
Stations Out-of-Home for an average of 30.6 minutes/day.
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or otder

(average week)
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# who are past 12mos users of AMTRAK ACELA Rail

255,399 or 76.6% of Adults 18 or older who are past 12mos users of AMTRAK ACELA Rail spend an
average of 53.2 minutes per day driving, seeing Billboards and Signs. 61.3% Listen to Local Radio
Stations Out-of-Home for an average of 30.1 minutes/day.
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634,406 or 78.% of Adults 18 or older who are past 12mos users of OTHER AMTRAK Rail spend an
average of 56. minutes per day driving, seeing Billboards and Signs. 58.3% Listen to Local Radio
Stations Out-of-Home for an average of 35.2 minutes/day.
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The way to really fly.

332,200 or 79.1% of Adults 18 or older who are past 7 days users of METRA (suburbs) Rail spend an
average of 55. minutes per day driving an average of 32. miles each day and are 112.2% more likely
to use Ronald Reagan Memorial Tollway (I-88) than the Metr

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Chicago Transit
Authority

496,716 or 57.3% of Adults 18 or older who are past 7 days users of CTA "L"/Subway Rail spend an
average of 29.9 minutes per day driving an average of 17.4 miles each day and are 119.6% more
likely to use Fullerton Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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593,761 or 74.9% of Adults 18 or older who are past 7 days users of METRORAIL (Subway) Rail spend
an average of 40.1 minutes per day driving an average of 23.3 miles each day and are 165.4% more
likely to use Constitution Avenue than the Metro average.
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255,399 or 76.6% of Adults 18 or older who are past 12mos users of AMTRAK ACELA Rail spend an
average of 53.2 minutes per day driving an average of 31. miles each day and are 280.4% more likely
to use K Street than the Metro average.
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634,406 or 78.% of Adults 18 or older who are past 12mos users of OTHER AMTRAK Rail spend an
average of 56. minutes per day driving an average of 32.6 miles each day and are 105.2% more likely
to use Constitution Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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The way to really fly.
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154,799 or 36.9% of Adults 18 or older who are past 7 days users of METRA (suburbs) Rail read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9.7 minutes every day representing 30.% of all
time spent daily with All forms of Print Media.
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Avg. Week All Print ngewg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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305,926 or 35.3% of Adults 18 or older who are past 7 days users of CTA "L"/Subway Rail read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9. minutes every day representing 32.7% of all
time spent daily with All forms of Print Media.
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Print Media: Adults 18 or older
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274,312 or 34.6% of Adults 18 or older who are past 7 days users of METRORAIL (Subway) Rail read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day representing 31.5%
of all time spent daily with All forms of Print Media.
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104,649 or 31.4% of Adults 18 or older who are past 12mos users of AMTRAK ACELA Rail read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 10.2 minutes every day representing 32.2% of
all time spent daily with All forms of Print Media.
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294,754 or 36.2% of Adults 18 or older who are past 12mos users of OTHER AMTRAK Rail read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9.9 minutes every day representing 32.5% of all
time spent daily with All forms of Print Media.
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