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the Chicago DMA (#3)

vs. Same Demos of USA Avg.
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w Chicago, IL, DMA 2.9% or 7,557,196 of USA Adults 18 or older Live in the CHICAGO, IL, DMA.
P18+ Typical Adults 18 or older who Live in the CHICAGO, IL, DMA are 48.4 years old (.9% younger than average)
and have a $102,448 (15.3% higher than average) annual household income.

@ Percent of Market: Adults 18 or older ik"Gender of Target vs. Market: Adults 18 or older |Ethnicity of Target vs. Market:

White

Black/African
American

= who Live in the CHICAGO, IL,
2.9% DMA

m Remainder of USA Metro

Asian

48.8%

48.6 49.2

127,824,3... 134,350, 1...

Hispanic
Total Persons:

7 254,617,304

Men Men Women Women = who Live in the CHICAGO, IL, DMA musa

._5 HHI of Target vs. Market:

Age Cell Demographics of Target vs. Market: Average Age:

 who Live in the CHICAGO, IL, DMA W USA <$35K HHI
$35K-$50K HHI
$50K-$75K HHI
10.5%
9.1% . $75K-$100K HHI
S.4% - 17% S #:9% $100K-$150K HHI
6.4% 6.4% 6.9% i
5.0% $150K-$250K HHI
$250K+ HHI
18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69
# who Live in the CHICAGO, IL, DMA mUSA Avg HHI:
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Chicago, IL, DMA 2.9% or 5,046,032 of USA Adults 25 - 64 Live in the CHICAGO, IL, DMA.
P25 64 Typical Adults 25 - 64 who Live in the CHICAGO, IL, DMA are 44.9 years old (.1% younger than average) and
- have a $110,296 (13.3% higher than average) annual household income.

@ Percent of Market: Adults 25 - 64 ik* Gender of Target vs. Market: Adults 25 - 64 Ethnicity of Target vs. Market:

White

Black/African

American
= who Live in the CHICAGO, IL,

DMA

2.9%

Asian

49.7%
= Remainder of USA Metro Other
44.8 45.1 S
Total Persons: 85,584,933 86,476,656 P
5 167,015,557 Men Men Women Women = who Livein the CHICAGO, IL, DMA musa
. A Age:
Age Cell Demographics of Target vs. Market: verage £ge W= HHI of Target vs. Market:

 who Live in the CHICAGO, IL, DMA WUsA <S$35K HHI 15.1%

: $35K-$50K HHI 10.1%
13.9%]
1 ; $50K-575K HHI EXIA
1 11.74
0.8% 5% $75K-$100K HHI 13.6%
$100K-5$150K HHI 20.2%
$150K-$250K HHI 18.6%
0.0% 0.0% 0.0% 0.0% $250K+ HHI 8.6%

18-20 21-24 2529 30-34 35.39 40-44 45-49 50-54 55-59 60-64 65-69 70+
® who Live in the CHICAGO, IL, DMA mUSA Avg HHI: $97,377
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_n m Chicago, IL, DMA 3.% or 2,552,458 of USA Women 25 - 64 Live in the CHICAGO, IL, DMA.

W25-64 have a $99,042 (11.9% higher than average) annual household income.

Typical Women 25 - 64 who Live in the CHICAGO, IL, DMA are 44.9 years old (.5% younger than average) and

@ Percent of Market: Women 25 - 64 ik"Gender of Target vs. Market: Women 25 - 64

I
3.0%

100.0%

= who Live in the CHICAGO, IL,
DMA

%M vs. %F:
= Remainder of USA Metro
Average Age: 0. 0 45 B 1
Total Persons: # Persons: 0‘9 % 86,476,656
2 83,924,198 Men Men Women Women
. Average Age:
Age Cell Demographics of Target vs. Market: S
= who Live in the CHICAGO, IL, DMA musa
15.2%
13.49 13.7%
18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70+
B who Live in the CHICAGO, IL, DMA B USA

USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 3,488

Ethnicity of Target vs. Market:
White

Black/African
American

Asian

Hispanic

= who Live in the CHICAGO, I, DMA mUsA

._5 HHI of Target vs. Market:

<535K HHI 18.7%
$35K-$50K HHI
$50K-575K HHI

$75K-$100K HHI

$100K-5$150K HHI

$150K-$250K HHI

$250K+ HHI

7.1%

Avg HHI: $88,532
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Chicago, IL, DMA
M25-64

@ Percent of Market: Men 25 - 64

2.9%

2.9% or 2,493,574 of USA Men 25 - 64 Live in the CHICAGO, IL, DMA.

Typical Men 25 - 64 who Live in the CHICAGO, IL, DMA are 44.9 years old (.3% older than average) and have

a $121,815 (14.6% higher than average) annual household income.

= who Live in the CHICAGO, IL,
DMA

m Remainder of USA Metro

ik@Gender of Target vs. Market: Men 25 - 64

100.0%

44.8 0.0

Total Persons: 85,584,933 09%
2 83,091,359 Men Men Women Women
. A Age:
Age Cell Demographics of Target vs. Market: rerage 2ge
 who Live in the CHICAGO, IL, DMA W USA

16.9%
| ] 12.4% 1
9.5%
0.0% 0.0% 0.0% 0.0%

18-20 21-24 25-29 30-34

35-39 40-44 45-49 50-54 55-59 60-64 65-69 70+

B who Live in the CHICAGO, IL, DMA HUSA

USA USA Projection

Scarborough R1 2024: Jan23-Feb24
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Oct23

Qual Intab 3,488

USA Projection Scarborough R1 2024: Jan23-Feb24

Ethnicity of Target vs. Market:

White
Black/African
American
Asian ISJ%
Other I 4.8%
Hispanic E%
= who Live in the CHICAGO, IL, DMA mUSA

._5 HHI of Target vs. Market:

<$35K HHI
$35K-$50K HHI
$50K-$75K HHI
$75K-$100K HHI
$100K-5150K HHI
$150K-5250K HHI
$250K+ HHI

Avg HHI: $106,313

Qual Intab 23,362




= m Chicago, IL, DMA 2.9% or 5,369,364 of USA Adults 35 or older Live in the CHICAGO, IL, DMA.
- Tl K P35 Typical Adults 35 or older who Live in the CHICAGO, IL, DMA are 57.4 years old (.5% younger than average)
F- T ] + and have a $102,205 (12.2% higher than average) annual household income.

@ Percent of Market: Adults 35 or older ik*Gender of Target vs. Market: Adults 35 or older |Ethnicity of Target vs. Market:

White

Black/African

American
= who Live in the CHICAGO, IL,

DMA

2.9%

Asian

47.9%
= Remainder of USA Metro Other
57.1 58.2
Total Persons: 89,955,154 97,811,596
5 182;397;385 Men Women Women = wheo Live in the CHICAGO, IL, DMA mUsA
. A Age:
Age Cell Demographics of Target vs. Market: verage £ge W= HHI of Target vs. Market:

Adults 35 or oider 5 7 . 7
® who Live in the CHICAGO, IL, DMA mUSA <535K HHI 16.8%

$35K-550K HHI 12.0%
12.7%4
11.9% :
11.29 0.8% 11.79 ‘
9.6%
0.0% 0.0% 0.0% 0.0%

18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70+

$75K-$100K HHI 14.2%
S100K-5150K HHI 18.7%
B who Live in the CHICAGO, IL, DMA HUSA
USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 3,488

S$150K-$250K HHI 16.1%
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. 2.9% or 7,557,196 of USA Adults 18 or older Live in the CHICAGO, IL, DMA.
Chlcago’ IL, DMA Adults 18 or older who Live in the CHICAGO, IL, DMA are .1% more likely to be a college graduate, .7% more

P18+ likely to work full-time, 8.9% less likely to be married, 1.3% less likely to be a parent of 1 or more children
under 18.

iy

9.
*\‘.f Education Levels: Adults 18 or older Employment: Adults 18 or older |( \( ) Marital Status: Adults 18 or older
Some High School or Less (not graduate) - 55;;: Employed Full-Time or Part-Time 5 Single, Never Married 30
- " 0 » (]
High School Graduate (12th grade or GED) % Employed Full-Time (35 hours or more) Married 4“/
. 0 ! 0 »f (]
Some College Credit (no degree) 12 Employed Part-Time (less than 35 hours) ' Legally Separated | :gx
u 0 ! .
Associate's Degree (AA, AS, etc.) % White Collar 4 Divorced R
- 0 »' 0
College Graduate (4 year college) 2% Blue Collar Widowed ] :f::
- 0 - 0 -
Postgraduate Degree Work From Home (most of the time or always) LGBTQ+ (net) -4'?.9:%
who Live in the CHICAGO, IL, DMA HUSA who Live in the CHICAGO, IL, DMA W USA who Live in the CHICAGO, IL, DMA HUSA
TOp'ZO OCCUpGﬂOﬂS.’ Adults 18 or older Entrepreneurs/Military Experience ‘* L ’M ' Stage in Life,’ Adults 18 or older
20.3% i 5.5% 6.3% 6.9% 6.7%
18.3 3.0% 4.0% Parent of 1 or more Children under 18 26.3%
) - - I 26.7%
] 9.7%
small Business Self-Employed  Current or Former Working Mothers I 0.3%
8.798-2% 78% Owner Military Service 5.0%
X1 Parent of 1 or more Children Under Age 2 .
TS 52% s, 4.3%3 go; 3.7% 0% 30 3.6% g0 3.1% oy 2.8 3 g
I . 2.5% i 6w 28% 0y 30% 1% 1 7921% 22%.0% 1321 8% 15%L7% 4 0o 5% 1.3%1.3% 1.3%.2% 1.1%1.2% Parent of 1 or more Children Age 2-5 I gg;‘;
. . . L B B B B B e — : 13.6%
@\é"b %.,é"' y Qo& Q§°° ﬁ@: R ‘dpa @g}p\ “\o&&% @‘bﬁ% <& y e\@ , ‘#\oe é&‘\@ &?‘&@u é@ &no bé“&'b 4&5&;‘: p @i’& "{‘@ ﬁ,p Parent of 1 or more Children Age 6- 11 I 1 3'. 2%,
5 > & PN o > > & b 3 N
& & ¢ é"@ & éa,-é\ R \&5@? qé‘b &o‘? & A %ﬁ‘é @@“' &po,,@ d-“'f Q_&"\‘ ét?& u‘-é@‘ bgd}'b Parent of 1 or more Children Age 12 - 17 I 1;‘3‘;’;%
& o & & A+ & & & & & o & & < + :
g&\ <E ¢ " < éb . & . s & 2 e
A P Y & & Parent of 1 Children in Coll 6.4%
&&9 & f ; ;;S"‘;, Q’ﬁf & ‘90‘:@ @45‘ . & q 60\*‘& & L‘#’é &&‘é‘ ) (gs@ &‘\(f arent of 1 or more Children in College B s
& <&
& 2 S : ; 24.2%
‘,f b\&? 0&"&, \\f Grandparent of 1 or more Children under 18 _ 24.4%
& e &
who Live in the CHICAGO, IL, DMA EHUSA who Live in the CHICAGO, IL, DMA B USA

USA USA Projection Scarborough R1 2024: lan23-Feb24 Qual Intab 3,488
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Chicago, IL, DMA
"1 P25-64

under 18.

2.9% or 5,046,032 of USA Adults 25 - 64 Live in the CHICAGO, IL, DMA.
Adults 25 - 64 who Live in the CHICAGO, IL, DMA are 2.2% less likely to be a college graduate, 1.3% less

likely to work full-time, 6.3% less likely to be married, .6% more likely to be a parent of 1 or more children

®,
()O Marital Status: Adults 25 - 64

i \‘.f. Education Levels: Adults 25 - 64 Employment: Adults 25 - 64
. 5.9% . . 77.0% - . 32.0%
Some High School or Less (not graduate) B as% Employed Full-Time or Part-Time 77.2% Single, Never Married 28.2%
. 28.6% ) 64.1% . 53.2%
High School Graduate (12th grade or GED) 25 5% Employed Full-Time (35 hours or more) 65.0% Married 56.8%
Some College Credit (no degree) 10'8 Employed Part-Time (less than 35 hours) 9% Legally Separated I:gx
i 14.9% . 54.4% . 11.1%
. White Coll
Associate's Degree (AA, AS, etc.) 13.9% ite Collar 56.2% Divorced
23.9% 22.6% . 2.1%
College Graduate (4 year college) 23.8% Blue Collar 21.0% Widowed 1 21%
Postgraduate Degree 1 Work From Home (most of the time or always) LGBTQ+ (net) -5?326%
who Live in the CHICAGO, IL, DMA HUSA who Live in the CHICAGO, IL, DMA W USA who Live in the CHICAGO, IL, DMA HUSA
Top-20 Occupations: Adults 25 - 64 Entrepreneurs/Military Experience 2uitt 4 Stage in Life: Adults 25 - 64
12.2% 8.4%
7.0% 7.5%
s 6.3% 3.49% 5.9% . 39.0%
- 8 Parent of 1 or more Children under 18 D :: 5%
8.298:5% - - ) 14.3%
62% 0% 6.0% Small Business Self-Employed  Current or Former Working Mothers B 13.7%
i OBE% 5 sesan 5.0% 3.9% gs 50% a.0% Owner Military Service
14 ) 3.9% 38% H0% 235 Parent of 1 or more Children Under Age 2 . ggl(g:
T% 2.8% : .
27 PERSN | AS% 2% | 23% | 0022% 2.0%.5% 130085 1530.6% 16%.6% 1.4% % § hild 12.6%
l . . . . . . . . . - Parent of 1 or more Children Age 2-5 _ 13.:-9:3%
& & & & 2 & £ o v # & & . P o & & & & Parent of 1 or more Children Age 6- 11 :
f tyﬁQo ‘.;;55 4 cﬁdfo $§ ‘a«fo bé"@ \‘;\0‘*\ «ez?@ﬁ @-@ g s &$ &é@* bf @dﬁ\ @@& R ',Qg:"e 4&50- 5"5‘& g qfl ‘?Qci’ I 13.9%
Pe < oF . F & & & ¢ & 3 & N & & 3 o & . ) 18.8%
& \g_@ ?ﬁ&g p & ) &"} @\&‘&a » @5@ p(.tfé\ ‘J(b é?%‘ \0@ &o‘&& . Qd-a & ‘b“&% »0655’ q‘-°"é fé‘ Parent of 1 or more Children Age 12 - 17 N ic
b‘?&c\ -é‘b% & < Q‘w‘ °°"\ 5 fg; '\‘Q@) &é\ qéﬁé\ é\‘;"d @“é\b N é‘&? @ﬁ&c\ Parent of 1 or more Children in College 8.1%
d&&‘b“ 4 p & & ‘y&‘ &o{@ & & dgp" o & & & & B 75%
& & & K Gl 17.8%
o : i .
‘,f \&z“ Qe‘}f ¥ Grandparent of 1 or more Children under 18 i
.2,3;' ) &
who Live in the CHICAGO, IL, DMA HUSA who Live in the CHICAGO, IL, DMA B USA
USA USA Projection Scarborough R1 2024: lan23-Feb24 Qual Intab 3,488
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Chi IL. DMA 3.% or 2,552,458 of USA Women 25 - 64 Live in the CHICAGO, IL, DMA.
ICago, IL, Women 25 - 64 who Live in the CHICAGO, IL, DMA are 2.5% less likely to be a college graduate, 1.2% less
W25_64 likely to work full-time, .9% less likely to be married, 5.2% more likely to be a parent of 1 or more children
under 18.

iy

A
*\‘.f. Education Levels: Women 25 - 64 Employment: Women 25 - 64 ( V") Marital Status: Women 25 - 64
. 6.9% . . 72.2% - . 27.3%
Some High School or Less (not graduate) B s.6% Employed Full-Time or Part-Time 70.9% Single, Never Married 26.2%
. 29.2% ) 53.6% . 55.3%
High School Graduate (12th grade or GED) 26.4% Employed Full-Time (35 hours or more) 54.2% Married 55.8%
Some College Credit (no degree) 11' o% Employed Part-Time (less than 35 hours) ' Legally Separated I;;x
- 0 ! 0 -
i 16.6% . 53.0% . 12.0%
Associate's Degree (AA, AS, etc.) 15.8% White Collar 54.2% Divorced 12.9%
20.3% 19.2% . 3.0%
College Graduate (4 year college) 20.4% Blue Collar 16.7% Widowed B zo%
Postgraduate Degree 1 Work From Home (most of the time or always) LGBTQ+ (net) -4'_;’,:};%
who Live in the CHICAGO, IL, DMA HUSA who Live in the CHICAGO, IL, DMA W USA who Live in the CHICAGO, IL, DMA HUSA
Top-20 Occupations: Women 25 - 64 Entrepreneurs/Military Experience Foith b Stage in Life: Women 25 - 64
1ns% 6.8% 6.5% 7.4% 8.4% 41.7%
- 1.4% 2.5% Parent of 1 or more Children under 18 I :o é%
s ] L
. Working Mothers 28.4%
small Business Self-Employed  Current or Former I 27.3%
PEBIN sk ssusaw STy . 53w Owner Military Service 9.1%
a1% ; .
3.7% s = — Parent of 1 or more Children Under Age 2 B s
2.4%2.5% 2.5%2.4% 2 2% 4 go@d 2% 4 go22% 2.1% 1.7%
ms' . . . . . 0.5%1.3% 13.3% 1.1%.0% 11%, Parent of 1 or more Children Age 2-5 I :‘2;;:
T - D
% & > P: tof 1 Child 6-11 "
LAV A A A A S A AV SN B S Ay A S A A A A S A
& R @““ o o&‘ P A < A . . 22.4%
\{_ﬁ_@‘ ®§ é\&qy é\é_@ § P qg\?@ @\o@ '{a:;‘@ e?@ e ﬁ@- ‘ﬁdp ,,ob@ .,5’ \&5» éb" & q&.g!- Parent of 1 or more Children Age 12 - 17 B 0.2
& < oF X & = ¢ '&‘ & &
& d’f q(a"’& ‘?e‘b s qﬂeé\ bﬁe (Pa.q' é(ﬁ‘é‘ 4“@ & ,$°° ng& vsbb‘a Parent of 1 or more Children in College - 9.3%
& # & @@ r R a°‘¢ < & 5 & 4?’6 - 7.9%
)
& & & <« Grand £ hildren und 21.3%
¥ P o randparent of 1 or more Children under 18 _
\\&& @‘oa 20.8%
who Live in the CHICAGO IL, DMA mUSA who Live in the CHICAGO, IL, DMA HUSA
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Chicago, IL, DMA
M25-64

2.9% or 2,493,574 of USA Men 25 - 64 Live in the CHICAGO, IL, DMA.

Men 25 - 64 who Live in the CHICAGO, IL, DMA are 1.7% less likely to be a college graduate, 1.2% less likely
to work full-time, 11.5% less likely to be married, 4.4% less likely to be a parent of 1 or more children under

18.
iy 9.
*\‘.f. Education Levels: Men 25 - 64 Employment: Men 25 - 64 ( \( ) Marital Status: Men 25 - 64
. 4.8% . . 82.0% - . 36.9%
Some High School or Less (not graduate) e ko Employed Full-Time or Part-Time 83.7% Single, Never Married 30.2%
. 28.0% ) 74.9% . 51.1%
High School Graduate (12th grade or GED) 24.6% Employed Full-Time (35 hours or more) 75.8% Married 57.7%
Some College Credit (no degree) 14.3% Employed Part-Time (less than 35 hours) 1% Legally Separated I g;x
i 13.2% . 55.9% . 10.2%
. White Coll
Associate's Degree (AA, AS, etc.) 11.9% ite Collar 58.3% Divorced ]
27.7% 26.1% . 1.1%
College Graduate (4 year college) 27.2% Blue Collar 25.3% Widowed | 12%
Postgraduate Degree 1 Work From Home (most of the time or always) LGBTQ+ (net) u 57..80‘};,6
who Live in the CHICAGO, IL, DMA HUSA who Live in the CHICAGO, IL, DMA W USA who Live in the CHICAGO, IL, DMA HUSA
TOp'ZO OCCUpGﬂOﬂS.’ Men 25 - 64 Entrepreneurs/Military Experience i ’M ' Stage in Life: Men 25 - 64
18.4% 9.3%
8.5%
13.5% 5.7% 7.5% 7.6% 9 ) " ; 36.3%
- . Parent of 1 or more Children under 18 I ::.0%
] 0.0%
7.9% 7.2% Small Business Self-Employed Current or Former Working Mothers 0.0%
6.7%6.7% 6.4% 3% 6.6%; 1oy 5% 7% Owner Military Service 5.1%
4. 2.8% i .
a4 4.5% 3% s 32% 7% 3% g5 i 6%35% e = Parent of 1 or more Children Under Age 2 Bl 5.0
- 2.2%°7 22%a% T 2.0% 2.1% 9%
L6%4% 15%3% gge0.0% 1.2% 1% Parent of 1 or more Children Age 2-5 10.4%
B " —E
& ' & i & & & & . & & & & 5? 2 & & > o] Parent of 1 or more Children Age 6- 11 I N
A A A S A S AN A A S A SN S A SR 17.6%
& &% < - . N
,@‘P“ b@‘? o t‘.}% #&é & & h‘sé‘ 0“9& A &(wé\ Q‘&‘}‘ @‘d:sa J@:é\ g.“é\b 9@"‘ Q}o"‘ﬁ ébv.,co’b bsd}'b Parent of 1 or more Children Age 12 - 17 _132?%
o & & & & & & & & < R o £ & :
& o & o & & & “ 7 o & & & & &
d_é’)k e & O 1-,«'?0 & é“;" s ‘\é&o Q«f o »¥ @‘; & Parent of 1 or more Childrenin College 6.9%
¢ & & & & W < e,o & & & & & & N 7.3%
¢ & & ¢ g & & M 4 : hildren und 14.3%
' P & Grandparent of 1 or more Children under 18 i
r R ° I 13.7%
5 ' <
who Live in the CHICAGO, IL, DMA * HUSA who Live in the CHICAGO, IL, DMA B USA
USA USA Projection Scarborough R1 2024: lan23-Feb24 Qual Intab 3,488
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Chicago, IL, DMA

P35+

2.9% or 5,369,364 of USA Adults 35 or older Live in the CHICAGO, IL, DMA.
Adults 35 or older who Live in the CHICAGO, IL, DMA are 3.9% less likely to be a college graduate, 2.3%
more likely to work full-time, 7.6% less likely to be married, .2% more likely to be a grandparent of 1 or

more children under 18.

Some High School or Less (not graduate)

High School Graduate (12th grade or GED)
Some College Credit (no degree)
Associate's Degree (AA, AS, etc.) 15.4%

College Graduate (4 year college)

Postgraduate Degree

who Live in the CHICAGO, IL, DMA HUSA

Employment:

Employed Full-Time or Part-Time

Employed Full-Time (35 hours or more)

Employed Part-Time (less than 35 hours)

White Collar

Blue Collar

Work From Home (most of the time or always)

who Live in the CHICAGQO, IL, DMA

Adults 35 or older

59.4%
57.5%
47.4%
46.3%
12.0%
40.8%
41.7%
18.6%
15.8%
12.4%
W USA

C)O Marital Status:

Single, Never Married
Married

Legally Separated
Divorced

Widowed

LGBTQ+ (net)

who Live in the CHICAGO, IL, DMA

Adults 35 or older

18.8%

16.2%
55.7%
60.3%

1.6%
| 1.6%

15.4%

8.4%
B 7.2%

3.7%
B 2.2%

HUSA

Top-20 Occupations: Adults 35 or older

28.3%

25.8

5.3% 5.6%

Small Business

Entrepreneurs/Military Experience

8.4%
7.3% 7.3% 5.29%
Self-Employed Current or Former

Foittub b

Parent of 1 or more Children under 18

Working Mothers

Parent of 1 or more Children Under Age 2
Parent of 1 or more Children Age 2-5
Parent of 1 or more Children Age 6- 11
Parent of 1 or more Children Age 12 - 17
Parent of 1 or more Children in College

Grandparent of 1 or more Children under 18

Stage in Life:

Adults 35 or older

26.5%
I 26.3%

10.0%
I 0.1%

3.4%
MW 3.0%

6.2%
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13.0%
I 13.6%
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Adults 18 or older who Live in the CHICAGO, IL, DMA are 1.1% less likely to own their home, 9.5% more likely

= w Chicago, ||., DMA 2.9% or 7,557,196 of USA Adults 18 or older Live in the CHICAGO, IL, DMA.
| P18+ to own a lower valued home, 4.1% less likely to have a single-family home, 18.9% less likely to have a dog.

- Own/Rent/Other: Adults 18 or older ﬁ%m Type of Home: Adults 18 or older 4, i Pets in Home: Adults 18 or older

Single Family House (unattached)
61.7% Own a Dog
Townhouse or attached Home l 8.1%
8.8%
. 7.6%
Condominium Own a Cat
' 5.7%
8.8%
6.7%
3.6% 4.4% Apartment .
: 22,966,897
Other Own Second Home Mobile Home or Manufactured 2.1% Own other type of Pet
or Real Estate Home 4.0% 7.3%
Property '
wwho Live in the CHICAGO, IL, DMA mUSA mwho Live in the CHICAGO, IL, DMA mUsSA # who Live in the CHICAGO, IL, DMA mUSA
7 -
w24 Value of Owned Home: Adults 18 or older 1wk Home Loans: Adults 18 or older
Average Value of Owned Home:
who Live in the CHICAGO, IL, DMA

UsA $408,797

10.8%

$250K-5300K  $300K-$350K  $350K-$500K  $500K-$750K  $750K-51M S$1Vvi Home Mortgage Refinanced Home Equity Own

Home Mortgage Loan/Home Home/Property

Improvement  Outright (No
Loan Mortgages)

543-Tw 0 A0 68 4 288 o 0 0 0
<$150K $150K-$200K  $200K-$250K

m who Live in the CHICAGO, IL, DMA mUSA
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chicago IL. DMA 2.9% or 5,046,032 of USA Adults 25 - 64 Live in the CHICAGO, IL, DMA.
P Adults 25 - 64 who Live in the CHICAGO, IL, DMA are 1.7% less likely to own their home, 8.3% more likely to

P25-64 own a lower valued home, 4.4% less likely to have a single-family home, 16.6% less likely to have a dog.

m Own/Rent/Other: Adults 25 - 64 ﬂ%m Type of Home: Adults 25 - 64 4™ Pets in Home: Adults 25 - 64

Single Family House (unattached)
61.2% Own a Dog
7.0%
Townhouse or attached Home
8.9%
. 7.8%
Condominium Own a Cat
' 5.7%
27 5% 0% Apartment
. artmen
_ 1.6% o P 19.4%
55,107,727 Z R E I 1§ 604,770 | 13,678,055
Rent Other Own Second Home Mobile Home or Manufactured 2.2% Own other type of Pet
or Real Estate Home 3.5% 8.1%
Property :
mwho Live in the CHICAGO, IL, DMA mUSA mwho Live in the CHICAGO, IL, DMA mUsSA # who Live in the CHICAGO, IL, DMA mUSA
-~
¢ Z4l Value of Owned Home: Adults 25 - 64 @Home Loans: Adults 25 - 64
Average Value of Owned Home:
who Live in the CHICAGO, IL, DMA
UsA 5412,254
7.8% 6.5%
12.9%
<$150K S150K-S200K  S200K-$250K  S$250K-$S300K  $300K-$350K  $350K-$500K  $500K-$750K $750K-51M S1VH Home Mortgage Refinanced Home Equity Own
® who Live in the CHICAGO, IL, DMA mUSA Home Mortgage Loan/Home Hnme{Prnperty
Improvement  Outright (No
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Chicago. IL. DMA 3.% or 2,552,458 of USA Women 25 - 64 Live in the CHICAGO, IL, DMA.
g0, IL, Women 25 - 64 who Live in the CHICAGO, IL, DMA are .9% less likely to own their home, 6.1% more likely to

W25_64 own a lower valued home, 1.1% less likely to have a single-family home, 17.6% less likely to have a dog.

m Own/Rent/Other: Women 25 - 64 mﬁm Type of Home: Women 25 - 64 4 {™ Pets in Home: Women 25 - 64

Single Family House (unattached)
60.3% Own a Dog
8.3%
Townhouse or attached Home
9.2%
33.9% 5.6%

Condominium

5.29 Own a Cat
5.6% 7.3%
2.5% 3.1% Apartment
- S e 19.9%
29,300,827 6,346,584
Rent Other Own Second Home Mobile Home or Manufactured 2.8% Own other type of Pet
or Real Estate Home 4.0%
Property :
= who Live in the CHICAGO, IL, DMA HUSA » who Live in the CHICAGO, IL, DMA mUsSA = who Live in the CHICAGO, IL, DMA HUSA
-~
¢4l Value of Owned Home: Women 25 - 64 MHome Loans: Women 25 - 64
Average Value of Owned Home:
who Live in the CHICAGO, IL, DMA
Usa $387.458
7.0%
5.4%
<$150K S150K-S200K  $200K-$250K  $250K-$300K  $300K-$350K  $350K-$500K  $500K-$750K S750K-51M S1vH+ Home Mortgage Refinanced Home Equity Own
mwho Live in the CHICAGO, IL, DMA mUSA Home Mortgage Loan/Home Hnme{Prnperty
Improvement  Outright (No
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chicago IL. DMA 2.9% or 2,493,574 of USA Men 25 - 64 Live in the CHICAGO, IL, DMA.
P Men 25 - 64 who Live in the CHICAGO, IL, DMA are 2.3% less likely to own their home, 10.1% more likely to

M25-64 own a lower valued home, 7.7% less likely to have a single-family home, 15.4% less likely to have a dog.
m Own/Rent/Other: Men 25 - 64 ﬂ%m Type of Home: Men 25 - 64 4t Pets in Home: Men 25 - 64
Single Family House (unattached) _
62.1% Own a Dog
Townhouse or attached Home lSJ%
8.7%
Condominium r 10.0% Own a Cat
6.1%
6.3% 8.6%
0.8% 2.3% Apartment 18.8%
19,943 mwmurmiom -S40
Other Own Second Home Mobile Home or Manufactured 1.5% Own other type of Pet
or Real Estate Home 2.9% 6.6%|
Property
mwho Live in the CHICAGO, IL, DMA mUSA "who Livein the CHICAGO, I, DMA BUSA # who Live in the CHICAGO, IL, DMA WUSA
-~
vZ4 Value of Owned Home: Men 25 - 64 @Home Loans: Men 25 - 64
who Live n the CHICAGO, 1, DMA Average Value of Owned Home:

UsA 5435 627

7.2%
4.8%

<$150K $150K-$200K S200K-$250K  $250K-$300K  $300K-$350K

$350K-$500K

$500K-5750K  $750K-51M S$1Vvi Home Mortgage Refinanced Home Equity Own
Home Mortgage Loan/Home Home/Property
Improvement  Outright (No
Loan Mortgages)

m who Live in the CHICAGO, IL, DMA mUSA
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Chicago, IL, DMA

P35+

dog.

2.9% or 5,369,364 of USA Adults 35 or older Live in the CHICAGO, IL, DMA.
Adults 35 or older who Live in the CHICAGO, IL, DMA are 4.1% less likely to own their home, 10.8% more

likely to own a lower valued home, 5.7% less likely to have a single-family home, 14.9% less likely to have a

8.9, 10.4%
1.3% 1.8%
~-b8,858 mmesraum 19,593,025
Other Own Second Home
or Real Estate
Property
mwho Live in the CHICAGO, IL, DMA mUSA

ﬁ%m Type of Home: Adults 35 or older 4, i Pets in Home: Adults 35 or older

66.5%

Single Family House (unattached)

Own a Dog
7.5%
Townhouse or attached Home
8.2%
%
Own a Cat

7.7
Condominium
5.9%
Apartment E

Hwho Live in the CHICAGO, IL, DMA

1.7% Own other type of Pet

4.1%

Mobile Home or Manufactured
Home

6.9%

u who Live in the CHICAGO, IL, DMA HUSA

25? Value of Owned Home: Adults 35 or

Average Value of Owned Home:

who Live in the CHICAGO, IL, DMA

UsA 5412,957

<$150K $150K-$200K  $200K-$250K

m who Live in the CHICAGO, IL, DMA

Qual Intab
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— 3 Chicago. IL. DMA 2.9% or 7,557,196 of USA Adults 18 or older Live in the CHICAGO, IL, DMA.
i m 80, 1L, Adults 18 or older who Live in the CHICAGO, IL, DMA are 1.% more likely to look up D-I-Y advice online,

P18+ 7.3% less likely to always vote in local elections, 5.6% more likely to belong to a gym, .1% more likely to fly
domestic past yr.

Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older

85.1%
43.4% 30.0% 26.6%

50.18
ki

Registered toVote Democrat / Lean p /Lean Independent / None
38.7%| (In District of Residence) Democrat Republican of These
S Presidential Elections: Always
= Presidential Elections: Sometimes ey’
He] 16.5%| 16.5%)
N woll S Bections Al
Statewide Elections: Sometimes -

Redpes Health Restaurant Do-it-Yourself Online Phone  Medical Home / Fitness/Diet  Apparel /  Job Search/  Religion / Career Take Onfine  Education  Genealogy Homework  Electronic  Photography Parenting/ Online Dating PEE
Meal Planning Information Information /  Advice fVideo call  Services/ Ganlen ldeas Information Beauty ldeas Postresume  Spirituality Development  Classes (Research ¥ou or Your Invite snapfish, Familyadvice Service LacafEfecﬁms:A]waya m
Suggestions Reviews (skype,  Information schools, child's) Shuttely, 3
FaceTime, Application, ec) Local Elections: Sometimes
ete) Financing] 32.9%
m who Live in the CHICAGO, IL, DMA mUSA 5 who Livein the CHICAGO, 1L, DMA mUSA

«

@mTopGO past 12-months Active Lifestyle Activites: Adults 18 or older ‘k Past 12-months Domestic Airline Trips: Adults 18 or older
41,000,584 15.6%

2 rips 102%

) 6.8%
Sl 5 470,401 7.4%
. 6.7%
L5 714,220 6.0%
e 2.0% ew Dom
i B Flew estic past year: 53.7%
10+ trips  SR:iymie; 5 2o Avg. # Domestic Flights: _E-
o 19.5% 19.1% 19.1%] e
13.9%| 13.7%| 13.5%)|
11.7%| 4% 4TH 309
S = e S T
Golf

Grilling-  lawnCare  Gadening  Bicyding  Swimming  Hiking-  Voluntesr  Jozging- Sewing - Camping Bowling Belongto Boating Fishing GroupFitness Yoga- Pilates  Adukt Basketbal Caregiverof  Followa  Competiive  Soccer Football Tennis  Snow Skiing-  Softhall - Hunting  Organized
Outdoor [Flowersor Backpacking  Work Running crafts Health Club or Class Continuing Aging Parent Weight Loss Video Gaming Snowboarding  Baseball Road Race
Conking Vegetables) cym Education orRelative  Progmm (5K,
Marathon,
® who Live in the CHICAGO, IL, DMA mUSA etc)
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— = hi "_ DMA 2.9% or 5,046,032 of USA Adults 25 - 64 Live in the CHICAGO, IL, DMA.
w& C Cago, Adults 25 - 64 who Live in the CHICAGO, IL, DMA are 1.% less likely to look up D-I-Y advice online, 6.8% less

P25-64 likely to always vote in local elections, 6.7% more likely to belong to a gym, 1.8% less likely to fly domestic
past yr.

Top-ZO past 30-days Online Lifestyle Activites: Adults 25 - 64 Political Activity: Adults 25 - 64
84.0%
47.9%)
Registered to Vote Democrat [ Lean blican / Lean Ind dent / None
(In District of Residence) Democrat Republlcan of These
Presdertial Elections: Alwey: | ——
o o] Presidential Elections: Sometimes ipy
. 17.6%| 17.5% 6.9%) 9
. e o e
Statewide Elections: Sometimes
Redpes Restaurant Health Do-it-Yourself Online Phone  Medical Fitness/Diet Home / apparel /  Job Search / Career Take online  Religion / Education  Homework  Electronic  Genealogy FPhotography FParenting/ Online Dating =
eal Planning Information / Informat Advi £ video call £ nf rden 1d; ideas evel fass ituality  (Research ) i (snapfish, ily Advit i Yemop
Mmgz;::gl :r:;a;n: Informa tion vice ‘Shw: \:fe‘::::im Information Ganden ldeas Beauty | Postresume Development  Classes spirtuality n;:h‘ vn:nh?h;'\sr;mr Invite sis:ntrﬂy, Family Advice  Service ma;fmms_;"wm _m
“":“(‘i"}"% “:’:;“:‘";'}‘ etel Local Elections: Sometimes
® who Live in the CHICAGO, IL, DMA mUSA ® who Live in the CHICAGO, IL, DMA mUSA

(9
@&Topao past 12-months Active Lifestyle Activites: Adults 25 - 64 “k Past 12-months Domestic Airline Trips: Adults 25 - 64

26,934,357 15.7%

1trip

2 trips

17,304,401 10.1%

51.8% 3 trips
4 trips 7.2
-~ 59 trips
32.0%
- 2.8% Flew Domestic past year: 57.7%
10+ trios FESEWGER 2.9% Avg. # Domestic Flights: [IIESANINEEEY TN
- 10.6% 19,5% | 19.3%| 16.5%)

63 14.1% o 55 5w 4.9%
E-R-E ~E-E-g-m-a .

Grlling-  lawnCare  Gadening  Bicyding  Swimming  Hiking-  Volunteer  Jogging-  Camping Bowling Belongto Fishing Sewing- Yoga-Plates  Golf Gmllp Fitness  Adult Basketball  Followa  Caregiverof Competitive ccer Football Tennis  SnowsSkimg- Softhall-  Organized  Hunting
outdoor (Flowersor Backpacking Wwork Running Health Club or crafts Continuing Weight Loss  Aging Parent Video Gaming Snowboarding  Baseball Road Race
Cooking Vegetables) Gym Education Pogmm  or Relative (5K,
Marathan,
¥ who Live in the CHICAGO, IL, DMA B USA erc)
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Chicago IL. DMA 3.% or 2,552,458 of USA Women 25 - 64 Live in the CHICAGO, IL, DMA.

’ Women 25 - 64 who Live in the CHICAGO, IL, DMA are .3% less likely to look up D-I-Y advice online, 7.4%
W25_64 less likely to always vote in local elections, 13.2% more likely to belong to a gym, 3.5% less likely to fly
domestic past yr.

Top-ZO past 30-days Online Lifestyle Activites: Women 25 - 64 Political Activity: Women 25 - 64

83.6%

Registered to Vote Democrat [ Lean bl /Lean Ind dent / None
45.7%) (In District of Residence) Democrat Republlcan of These
37.2% 36.9% 5,13 Presidential Elections: Always m
c Presidential Elections: Sometimes gEra"
ﬁ-r""ﬁ 1.1..:-u. 1-13‘.‘6 u‘m ) Statewide Elections: Always 49 4%
A Statewide Elections: Sometimes

Redpes Health Restaurant  Online Phone Do-lit-Yourself  Medical Home / Fitness/Diet  Apparel/ Job Search/ Take Online  Education Rreligion / Homework Carer Electronic Pamenting/ Online Dating m
Meal Planning Information Information / fVideo Call  Advice Services/ Gamden ldeas Information Beauty ldeas Postresume  Classes (Research  Spirituality (¥ou or¥our Development Invite (Snapfish, FamilyAdvice  Service Local Elections: Always _
Suggestions Reviews (skype, information Schools, Child's) Shutte iy, - 3
FaeeTime, Applicatian, etel Local Elections: Sometimes
ete) Finandng)
® who Live in the CHICAGO, IL, DMA mUSA ® who Live in the CHICAGO, IL, DMA mUSA

¢
@ _&Tap_.go past 12-months Active Lifestyle Activites: Women 25 - 64 ak Past 12-months Domestic Airline Trips: Women 25 - 64
15.0%
11735353 13.6%

3vips & o

5% ' 5.8%
ALl 574371 6.1%
- 6.7%
: SR 367,625 8.5%
! [ » - 2.6% Flew Domestic past year: 54,8%
10+ trips PRIWAE 2.1% Avg. # Domestic Flights: NS X
-1 18.3%| 18.0%) 17.a%
15.1%)| y3.2%)
L] L] PR S e "

1trip

2 trips

Grlling-  Gamening  lawnCare  Swimming  Sewing- Bicyding  Voluntesr  Hiking-  Yoga-Plates Camping  logging- Bowling Gmup Fitness  Belongto Fishing Adut  caregverof  Followa Basketball  Organized Tennis  Competitive  Socrer Football  Snow Sking-  Softhall - Hunting
outdoor  (Flowersor crafts work Backpacking Running Health Club or Confinuing  Aging Parent Weight Loss Road Race Video Gaming Snowboarding  Baseball
Cooking  Vegetables) Gym Education  or Relative ProgRm (5K,
Marathon,
B who Live in the CHICAGO, IL, DMA HUSA )
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Chicago IL, DMA 2.9% or 2,493,574 of USA Men 25 -
’ ’

M25-64

past yr.

Men 25 - 64 who Live in the CHICAGO, IL, DMA are 1.4% less likely to look up D-I-Y advice online, 6.2% less
likely to always vote in local elections, 1.% more likely to belong to a gym, .1% less likely to fly domestic

64 Live in the CHICAGO, IL, DMA.

!}'op-ZO past 30-days Online Lifestyle Activites: Men 25 - 64

51.4%) 50.1%
47, 0%|
37.0%|
31.8%)

19.7%|
17.0%| 16.7%| 16.6%} 16.1%|

Do-it-Yourself Restaurant Redpes/ Online Phone Health Medical Fitness/Diet Home / Job search / Career Take online  Religion / Education Electronic apparel /
advice  Information / Meal Planning /Video Call Information  Services/  Information Gamlen Ideas Postresume Development  Classes  Spirituality  (Research Invite Beauty Ideas
Reviews  Suggestions  (Skype, information Schools,
FaceTime, Application,
ete) Finandng)
® who Live in the CHICAGO, IL, DMA mUSA

Political Activity: Men 25 - 64

84.4%

Democrat [ Lean blican / Lean d dent / None
Democrat Republlcan of These

]
[
_mg.

HUSA

Registered to Vote
(In District of Residence)

Presidential Elections: Always
Presidential Elections: Sometimes

Statewide Elections: Always

Homework Genealogy Photography Parenting/ Online Dating
¥ou or Your (Snapfish, FamilyAdvice  Service
child's) Shutte iy,

et

Statewide Elections: Sometimes
Local Elections: Always
Local Elections: Sometimes

m who Live in the CHICAGO, IL, DMA

@&Topao past 12-months Active Lifestyle Activites: Men 25 - 64

I 57 w’

ak Past 12-months Domestic Airline Trips: Men 25 - 64

: 15.2%
B 3 145 744 15.4%

' 18.8%
PR 13,270,315 15.5%

i 6.1
ELLE 084,192 %, 1%

LG 760,728
SRl 2o 936,776 11.6%

l11.0%
: 3.0% Flew Domestic past year: 60.5%
10+ trips 3,096,219 3.6% Avg. # Domestic Flights:
18.7%
6.8%
-N - -3 -2
. s =z e .
Grilling-  lawnCare Gamening  Bicyding  Swimming Hiking - Jogzging - Camping Bowling Fishing Boating Golf Belonzto  Volunteer  Basketball Adult Competitive ccer Gmup Fitness  Football  Yoga- Pilates Snow Skilmg-  Tennis Hunting Softball - Follow a Sewing-  Camgiverof Orzanized
outdoor (Flowersor Backpacking  Rumning Health Clubor  Work Continuing  Video Gaming Snowboarding Baseball  Weight Loss crafts Aging Parent  Road Race
cooking vegetables] Gym Education Progmm or Relative 5%,
Marathon,
B who Live in the CHICAGO, IL, DMA B USA etc)
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Chicago, IL, DMA

P35+

domestic past yr.

2.9% or 5,369,364 of USA Adults 35 or older Live in the CHICAGO, IL, DMA.
Adults 35 or older who Live in the CHICAGO, IL, DMA are 1.2% less likely to look up D-I-Y advice online,
7.7% less likely to always vote in local elections, 1.2% more likely to belong to a gym, 1.% less likely to fly

!}'op-ZO past 30-days Online Lifestyle Activites: Adults 35 or older

Job search/ Genealogy Take Online Career Electronic  Homework  Education

14.7%| 14.7%| 3

Photography Parenting/ Online Dating

Registered to Vote
(In District of Residence)

Democrat [ Lean
Democrat

Political Activity: Adults 35 or older

89.0%

Presidential Elections: Always
Presidential Elections: Sometimes

blican / Lean d dent / None
Republlcan ofThese

[

Statewide Elections: Always
Statewide Elections: Sometimes

Redpes [ Health Restaurant Do-it-Yourself  Medical  Online Phone  Home/ Fitness/Diet  Apparel / Rreligion /
Meal Planning Information Information/  Advice Services{  f Video Call Gamdenideas Information Beauty ldeas Spirtuality Post resume Classes  Dewvelopment Invite [¥ouor¥our [Research  (Snapfish, FamilyAdvice  Service WGFEMMS.A,WM m-
Suggestions Reviews information  (Skype, child’s) schools, shutte rfly, - il
FaceTime, fppication, et Local Elections: Sometimes
etc) Finanding)
® who Live in the CHICAGO, IL, DMA mUSA ® who Live in the CHICAGO, IL, DMA mUSA

(9
@&Topao past 12-months Active Lifestyle Activites:

i .

Grilling - lawn Care  Gamdening Bicyding  Swimming  Volunteer Hiking - Sewing - Ccamping Belong to

outdoor (Flowersor wark Backpacking  Crafts Health Club or

Cooking Vegetables) Gym
UsSA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 3,488
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. 6.3%
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| FR =
e em e N i s
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USA Jan23-Oct23 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,362



Chicago, IL, DMA
P18+

Past 30-days QSR Users: Adults 18 or older

1time

2 times

3 times

4 times

5 times

6-9times

20.6%

10times or more

17.5%
musA

Avg. Monthly QSR Meals:

® who Live in the CHICAGO, IL, DMA

Total Monthly QSR Users:
90.9% 88.6%

e . [
0

2.9% or 7,557,196 of USA Adults 18 or older Live in the CHICAGO, IL,
Adults 18 or older who Live in the CHICAGO, IL, DMA are 2.6% more

smoke cigarettes.

likely to use Sit-Down Restaurants past mo., 18.5% less likely to use Casinos past yr., 10.7% more likely to

DMA.
likely to use QSRs past mo., .8% less

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ ] 1time e
2imes
3times
aimes

10times or more

H who Live in the CHICAGO, IL, DMA HUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

& e - “

200,103,9

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

= 16.9%
15.03
hs.53
21,73
Mexican

3.7
Coffes Indian/ Wings/  Bagel/
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the CHICAGO, It, DMA 20.0%

usa GG 17.4%

Pizza

Chinese Italizn Upscale Steakhouse

House / Thai/  Burgers/ Donut/
coffee Bar oOther  sports Bar  Bakery
asian

Bwho Live in the CHICAGO, IL, DMA B USA

Drank Past 30-days: Adults 18 or older
Liguor

Any Type of Beer
Wine
Domestic Regular Beer

Domestic Light Beer

8.6%
28,249,355 10.8%

Imported Beer
Microbrew / Craft Beer

®who Live in the CHICAGO, IL, DMA HUSA

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

63,360,559

Upscale Restaurant
Bar [/ Nightclub
Stage Show / Concert m
S
9,962,334

3.8%
1.8%

1.9%

24.2%
Table Games (Craps, Poker, etc.)

.5%0
Fi)
6.3%
Sports Betting

Other Gambling

1%
1L7%

w
o
o

Casinos visited past 12 months: Yes
mUSA

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes

m who Live in the CHICAGO, IL, DMA

uwho Live in the CHICAGO, IL, DMA

USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 3,488
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2.9% or 5,046,032 of USA Adults 25 - 64 Live in the CHICAGO, IL, DMA.
Adults 25 - 64 who Live in the CHICAGO, IL, DMA are 3.2% more likely to use QSRs past mo., .1% more likely
to use Sit-Down Restaurants past mo., 20.6% less likely to use Casinos past yr., 9.1% more likely to smoke

cigarettes.
Past 30-days QSR Users: Adults 25 - 64 Past 30-days Sit-Down Restaurant Users: Adults 25 - 64 Top-10 Cuisines: Adults 25 - 64
R I | 1time . 1time (Sit-Down Restaurants Used Past 30-days)
T 15.6%
2 times

2eimes
5 times 10.9% 5 times
10times or more 18.4% 10times or more et E’:‘f‘: oty

mwho Live in the CHICAGO, IL, DMA mUSA ¥ who Live in the CHICAGO, IL, DMA W USA = who Live in the CHICAGO, IL, DMA

Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
92.8% 89.9% 76.9% 76.9%

e BN e
Drank Past 30-days: Adults 25 - 64

- USA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

who Live in the CHICAGO, i, via  [TIS3E7AN I 22.9%
us+ | GRINN 20.0%

Past 12 months Casino Activities: Adults 25 - 64 Used Past 30-days: Adults 25 - 64

= Slot Machines B q
1
Tl Gaes s, Pk ) "k

Liquer

25.4%
Any Type of Beer

Wine

Bar / Nightclub

- —
389, .9%
oo P —

i 10.5% 51.6%
Microbrew / Craft Beer T3 8% Spa 73,29 T 9,986,264
Other Gamblin 2.3% : i i I I
E PR 2.0% Casinos visited past 12 months: Yes Marijuana / Cannabis Cigarettes Vape
= who Live in the CHICAGO, IL, DMA mUSA ¥ who Live in the CHICAGO, IL, DMA HUSA mwho Live in the CHICAGO, IL, DMA mUSA

USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 3,488
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W25-64

Chicago, IL, DMA

Past 30-days QSR Users: Women 25 - 64
S e
3 times
4 times
5times
10times or more

mwho Live in the CHICAGO, IL, DMA HUSA

Total Meonthly QSR Users:
92.8%

90.8%

78,529,51

Avg. Monthly QSR Meals:

smoke cigarettes.

3.% or 2,552,458 of USA Women 25 - 64 Live in the CHICAGO, IL, DMA.
Women 25 - 64 who Live in the CHICAGO, IL, DMA are 2.2% more likely to use QSRs past mo., 1.8% less
likely to use Sit-Down Restaurants past mo., 23.% less likely to use Casinos past yr.,, 10.7% more likely to

Past 30-days Sit-Down Restaurant Users: Women 25 - 64

. 1time 16.4%
2 times
10times or more

® who Live in the CHICAGO, IL, DMA

HUSA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

76.5%
66,174,11

75.2%

Drank Past 30-days: Women 25 - 64

lquor

Wine

30,861,153 35.7%
28,272,031 32.7%

Any Type of Beer ppm

imported Beer

Domestic Regular Beer

Domestic Light Beer

1 . 4%
, .1%
PEEINEY 8.2%

Microbrew / Craft Beer

m who Live in the CHICAGO, IL, DMA mUSA

USA USA Projection Scarborough R1 2024: Jan23-Feb24

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-10 Cuisines: Women 25 - 64

(Sit-Down Restaurants Used Past 30-days)

Coffee  Indian / Upscale  wings/ Steakhouse
Wouse/  Thai/ Burgers /
coffes Bar  Other Sports Bar
asian
=who Live in the CHICAGO, 1L, DMA =USA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the CHICAGO, it, DMA 22.8%

v (AR 20.8%

Past 12 months Casino Activities: Women 25 - 64

Slot Machines

23,757,409

5,799,302 6.7%
- BB
= 2.7%

Sports Betting

Bar / Nightclub

Upscale Restaurant

Table Games (Craps, Poker, etc.)
Stage Show / Concert 32.6%

§)

o

601.5%

R 1.9%
Other Gambling Ejls%%ﬁ

Casinos visited past 12 months: Yes

Qual Intab

¥ who Live in the CHICAGO, IL, DMA HUSA

3,488

USA Jan23-Oct23 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab

27.5%

Used Past 30-days: Women 25 - 64

i |

—

5.6%

4,800,871

Marijuana / Cannabis Cigarettes

Vape

mwho Live in the CHICAGO, IL, DMA mUSA

23,362




i

vj,- Chicago, IL, DMA

Past 30-days QSR Users: Men 25 - 64

T
2time: v
3 times 10.6%
5 times 10.3%
6 - 9times PERET
10times or more 18.5%

mwho Live in the CHICAGO, IL, DMA HUSA

Total Aggrg)? ly QSR Users: Avg. Monthly QSR Meals:

89.1%

I

I

2.9% or 2,493,574 of USA Men 25 - 64 Live in the CHICAGO, IL, DMA.

cigarettes.

Men 25 - 64 who Live in the CHICAGO, IL, DMA are 4.2% more likely to use QSRs past mo., 2.% more likely
to use Sit-Down Restaurants past mo., 18.1% less likely to use Casinos past yr., 7.3% more likely to smoke

Past 30-days Sit-Down Restaurant Users: Men 25 - 64

. 1time

14.8%

15.7%
14.5%

2 times
3 times

4 times

simes

® who Live in the CHICAGO, IL, DMA

6-9times

10times or more

HUSA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

e o

e

Drank Past 30-days: Men 25 - 64

Any Type of Beer
Liquor

Domestic Regular Beer

wine
imported Beer

DomesticLight Beer y oy

i 14.8%
Microbrew / Craft Beer 18.5% '

m who Live in the CHICAGO, IL, DMA mUSA

USA USA Projection Scarborough R1 2024: Jan23-Feb24

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Pizza

Top-10 Cuisines: Men 25 - 64

(Sit-Down Restaurants Used Past 30-days)

Mexican Indian / Bagel f Steakhouse

chinese  coffes wings/ nmaian  upscale

Wouse/  Thaif Burgers/ Donut /
coffes Bar  Other  Sports Bar Bakery
asian
=who Live in the CHICAGO, 1L, DMA =USA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the CHICAGO, it, DMA 22.9%

usa (AT 10.1%

Past 12 months Casino Activities: Men 25 - 64

Slot Machines

19,556,815

pte e
Stage Show / Concert m 7.6%
Sports Betting '73(_'5%
Other Gambling Z.Zigﬁ%

5 1.5%
Spa 1,385, SN -7

¥ who Live in the CHICAGO, IL, DMA

Table Games (Craps, Poker, etc.)

Bar / Nightclub

Casinos visited past 12 months: Yes

HUSA

3,488

USA Jan23-Oct23 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,302

Used Past 30-days: Men 25 - 64

i |

—
6.1%
5185393
Marijuana / Cannabis Cigarettes Vape
mwho Live in the CHICAGO, IL, DMA mUSA



- = . 2.9% or 5,369,364 of USA Adults 35 or older Live in the CHICAGO, IL, DMA.
1 | ’ ’ ’ ’
vb Chlcago’ "" DMA Adults 35 or older who Live in the CHICAGO, IL, DMA are 2.9% more likely to use QSRs past mo., 3.7% less

P35+ likely to use Sit-Down Restaurants past mo., 17.5% less likely to use Casinos past yr., 23.3% more likely to
smoke cigarettes.

Past 30-days QSR Users: Adults 35 or older |Past 30-days Sit-Down Restaurant Users: Adults 35 or older| Top-10 Cuisines: Adults 35 or older

1 . 14 Sit-Down Restaurants Used Past 30-days)
) l ’ time 16.1%

.59
13,49

2 times 2 times 15.6%

3 times 3 times 12.9%

4 times 4 times 10.1%

5 times 5 times

7.7%
6-9times 6 - 9 times

8-8% Mexican Pirza Chinese Coffes Italian Indian/  Wings/ Upscale Steakhouse Bagel /
House / Thai / Burgers / Donut /
i i Coffee Bar ‘Other  Sports Bar Bakery

10 times or more 10times or more 2.9% i

m who Live in the CHICAGO, IL, DMA musA = who Live in the CHICAGO, IL, DMA mUSA Buwho Live in the CHICAGO, IL, DMA musa
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, ete.)
89.6% 7.1%
73.3% 76.1%

who Live in the CHICAGO, It, DMA _ 15.4%
[ “ vse R 1s.2%
Drank Past 30-days: Adults 35 or older Past 12 months Casino Activities: Adults 35 or older |Used Past 30-days: Adults 35 or older

S— e Nt
S——— e sho Concr: Tl o o 2.7%
J— —— T

142,830,2

Microbrew / Craft Beer '438 7% Other Gambling 5 ,z{ig'ﬁ%
3% ' - N )
Spa 1.7% Casinos visited past 12 months: Yes Marijuana / Cannabis Cigarettes Vape
®who Live in the CHICAGO, IL, DMA mUSA = who Live in the CHICAGO, IL, DMA mUSA mwho Live in the CHICAGO, IL, DMA muUsA

USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 3,488
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Chicago, IL, DMA

P18+

Card.

2.9% or 7,557,196 of USA Adults 18 or older Live in the CHICAGO, IL, DMA.
Adults 18 or older who Live in the CHICAGO, IL, DMA are .8% less likely to have a 401K, 17.7% less likely to

have an Auto Loan, 4.9% more likely to Invest/Trade Stocks Online, 3.8% less likely to pay with their Debit

Investments Owned: Adults 18 or older
401K Plan

122,619,984 46.8%

IRA (Individual Retirement Account) prwgyery=

Stocks or Stock Options

76,527,777

Mutual Funds

B
2R

47,669,889

14.4%
13.8%

14.3%
30,567,924 11.7%

Money Market Funds

36,241,737

Bonds

10.5%

Other (Crypto / NFTs / Metals, etc.) 10.3%

29,565,349

()

Second Home or Real Estate Property 5060 307 P

7.4%
PRELE 8.3%

¥ who Live in the CHICAGO, IL, DMA

529 Plan / College Savings Plan

H USA

Financial Services Has and/or Uses: Adults 18 or older

Checking  Debit or ATM
Account card

Credit Card Mabile

Banking

Online Bill
Paying

Online
Banking

Home Auto Loan

Mortgage

Savings
Account Market

Account

Deposit (CDs)

® who Live in the CHICAGO, IL, DMA  EUSA

Money  Certificates of Studentloan Refinanced Personal Loan

8% 8% 68% 6.8% o0 500

Home
Improvement
Loan or Home

Equity Loan

Home

Mortgage

Professional Services Used*: Adults 18 or older

Tax Preparation Service

67,264,663 25.7%

Financial Planner

46,602,679 17.8%

Online Investing / Stock Trading

42,385,269 16.2%

14.8%

12.48)

Accountant

20,646,248 11.3%

Insurance Agent at a Local Office (not online) 10.4%

i
17,081,418 6.5%

-
Divorce [ Family Attorney Ei ;‘;‘:’6

m who Live in the CHICAGO, IL, DMA

Real Estate Agent

Estate Planning

(*Past 12 Months)

mUSA

USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual intab 3,488
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

P'Past 3-Months Payment Methods Used: Adults 18 or older

Cash App  Store Credit Google Pay
Card

VISA PayPal Debit Card  MasterCard Venmo Zelle Apple Pay

Discover

American
Express

®who Live in the CHICAGO, IL, DMA H USA

USA Jan23-Oct23 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,362

10.2% 10.4%

Facebook  Square Cash Samsung Pay
Messenger




Adults 25 - 64 who Live in the CHICAGO, IL, DMA are 3.2% less likely to have a 401K, 19.5% less likely to have

——3 vj Chicago IL. DMA 2.9% or 5,046,032 of USA Adults 25 - 64 Live in the CHICAGO, IL, DMA.
’ '’
- Tonete s P25_64 an Auto Loan, 1.7% more likely to Invest/Trade Stocks Online, 2.5% less likely to pay with their Debit Card.

Investments Owned: Adults 25 - 64 Financial Services Has and/or Uses: Adults 25 - 64
401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds P
Money Market Funds u%
Other (Crypto / NFTs / Metals, etc.) 1%

13.2%
Bonds  pryres 10.5%

9.5% 9.5% 8.8% 8.3%
4.5% 5.2%

; 9.1% - . : = s
529 Plan / College Savings Plan 10.0% Checking Debitor ATM  Savings Credit Card Online Mohile Online Bill Home Auto Loan Money  Studentloan Certificates of Refinanced Personal Loan  Home
05.9% Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
po Account M Loan or Home
Second Home or Real Estate Property 0% ortgage ety Lo
m who Live in the CHICAGO, IL, DMA mUSA m who Live in the CHICAGO, IL, DMA  mUSA

Professional Services Used*: Adults 25 - 64 T\ 'Past 3-Months Payment Methods Used: Adults 25 - 64

Tax P tion Servi
ax Freparation senvice 42,318,259 24.9%
Online Investing / Stock Tradi 5
e/ e 30,914,778 18.0%

Financial Planner

27,501,514 16.0%

14.2%
Accountant
18,248,114 10.6%
Insurance Agent at a Local Office (not online) m 13.0% . .
7.5%
Real Estat nt
ea eAgent PERTCRTCNN 6.6%
3.4%

Estate Planning

: ‘ — 1

2 2.3% 2 1 E | 3 1 51 il = 7500535
. ; 2.4% (*Past 12 Months) VISA PayPal Debit Card Venmo MasterCard Zelle ApplePay  Cash App American Discover Facebook  Square Cash Samsung Pay
Diverce [ Family Attorney 4% Express Messenger
¥ who Live in the CHICAGO, IL, DMA H USA m who Live in the CHICAGO, IL, DMA HUSA

USA USA Prajection Scarborough R1 2024: Jan23-Feb24 Qual intab 3,488
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Card.

= = . 3.% or 2,552,458 of USA Women 25 - 64 Live in the CHICAGO, IL, DMA.
A | ] ’ ’ ’
m Chlcago' "" DMA Women 25 - 64 who Live in the CHICAGO, IL, DMA are 5.4% less likely to have a 401K, 21.8% less likely to

w25_64 have an Auto Loan, 6.4% more likely to Invest/Trade Stocks Online, 1.8% less likely to pay with their Debit

mﬁﬂlnvestments Owned: Women 25 - 64
401K Plan
IRA (Individual Retirement Account)

Stocks or Stock Options

19,660,275 22.7%

12.7%
Mutual Funds 13.0%
10.4%
Money Market Funds 10.9%
. 8.0%
529 Plan / College Savings Plan 0.3%

Other (Crypto / NFTs / Metals, etc.) :‘32

Financial Services Has and/or Uses: Women 25 - 64

3.69% 5-0%

9.4% < L " . . e ==l
Bonds 8_4% Checking Debitor ATM  Savings Credit Card Online Mohile Online Bill Home Auto Loan Money  Studentloan Certificates of Personal Loan Refinanced Home

- Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
Second Home or Real Estate Property ‘5'6% Account Mortgage Loan or Home

[ELIRE 7.3% Equity Loan

m who Live in the CHICAGO, IL, DMA mUSA m who Live in the CHICAGO, IL, DMA  mUSA
. . . r— .
Professional Services Used*: Women 25 - 64 JE3 Past 3-Months Payment Methods Used: Women 25 - 64
Online Investing / Stock Trading NG 12.2%
10.9%
Accountant 8,238,033 9.5%
Insurance Agent at a Local Office (not online)
14.1% 14.4%
Real Estate Agent

4 3.7% 41% o, 3.3%

Estate Planning o - : : 3 T s

. ; (*Past 12 Months) VISA PayPal Debit Card Venmo MasterCard Zelle Cash App Apple Pay  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay

Diverce [ Family Attorney card Express Messenger
¥ who Live in the CHICAGO, IL, DMA H USA m who Live in the CHICAGO, IL, DMA HUSA

USA USA Prajection Scarborough R1 2024: Jan23-Feb24 Qual intab 3,488

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Chicago, IL, DMA
M25-64

2.9% or 2,493,574 of USA Men 25 - 64 Live in the CHICAGO, IL, DMA.
Men 25 - 64 who Live in the CHICAGO, IL, DMA are 1.1% less likely to have a 401K, 17.2% less likely to have
an Auto Loan, .5% less likely to Invest/Trade Stocks Online, 3.5% less likely to pay with their Debit Card.

Investments Owned: Men 25 - 64

401K Plan 50,753,025 59.3%

IRA (Individual Retirement Account) Eyrrrrs

Stocks or Stock Options

30,686,014

Mutual Funds

Other (Crypto / NFTs / Metals, etc.) ﬁﬁ
Money Market Funds 11222;3;6

17.1%
Bonds FEERRRN 120
529 Plan / College Savings Plan 11062;’;
Second Home or Real Estate Property "3%

6%
¥ who Live in the CHICAGO, IL, DMA H USA

Financial Services Has and/or Uses: Men 25 - 64

12.4% 44 oy
‘ 65% T7% 559 555
Checking Debitor ATM  Savings Credit Card Online Mabile Online Bill Home Auto Loan Money  Studentloan Certificates of Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

® who Live in the CHICAGO, IL, DMA  EUSA

Professional Services Used*: Men 25 - 64

Tax Preparation Service
Online Investing / Stock Trading
Financial Planner
Insurance Agent at a Local Office (not online) 16.1% .
Real Estate Agent 678326

Estate Planning

B Past 3-Months Payment Methods Used: Men 25 - 64

oy 7.am 1%

4.9% 4.7% 3.0 3.9%
— ... R ... |

. ; (*Past 12 Months) VISA PayPal Debit Card  MasterCard Venmo Zelle ApplePay  CashApp  GooglePay  American Store Credit  Discover Facebook  Square Cash Samsung Pay
Divorce [ Family Attorney 2% Express Card Messenger
® who Live in the CHICAGO, IL, DMA m USA = who Live in the CHICAGO, IL, DMA H USA

USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual intab

3,488
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mﬁﬂlnvestments Owned: Adults 35 or older
401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

2.9% or 5,369,364 of USA Adults 35 or older Live in the CHICAGO, IL, DMA.
Adults 35 or older who Live in the CHICAGO, IL, DMA are .8% less likely to have a 401K, 20.7% less likely to
have an Auto Loan, .7% less likely to Invest/Trade Stocks Online, 3.3% less likely to pay with their Debit Card.

79,263,226

42.2%
56,006,283 29.8%
20.0%
18,874,211 20.7%

14.6%
29,453,015 15.7%
12.0%
23,672,188 12.6%
14.0%
23,024,634 12
8.2%
19,503,025 EEUNCS

3%

Financial Services Has and/or Uses: Adults 35 or older

10.2%
7.9% 6.9% 6.9% 5% 5.0%

3.9

Checking  Debit or ATM Credit Card

Savings Online Online Bill Mobile Home Auto Loan Money  Certificates of Refinanced Studentloan Personal Loan  Home
8.4% Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home Improvement
i - Account M Loan or Home
529 Plan / College Savings Plan 6. 8% lortgage ety Lo
m who Live in the CHICAGO, IL, DMA mUSA m who Live in the CHICAGO, IL, DMA  mUSA
H

Professional Services Used*: Adults 35 or older

51,037,572 27.7%
39,268,480 20.9%

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Diverce [ Family Attorney

USA USA Prajection

27,353,042 14.6%

15.9%
23,750,601 12.6%

14.6% .
21,844,248 11.6%

6.7%
11,768,20 %S
4.2%

4.4%

Past 3-Months Payment Methods Used: Adults 35 or older

P R

Debit Card  MasterCard

2.3% (*Past 12 Months) Venmo Zelle Store Credit  Apple Pay Cash App  Google Pay  Discover American Facebook  Square Cash Samsung Pay
! 1.3% Card Express Messenger
B who Live in the CHICAGO, IL, DMA H USA u who Live in the CHICAGO, IL, DMA HUSA
Scarborough R1 2024: Jan23-Feb24 Qual intab 3,488
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Oct23 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,362




Chicago, IL, DMA Adults 18 or c_:lder who Livein the_ CHICAGO, IL, DMA spend an average of 2 days, 21 hours, 19 minutes and 23 seconds
each week with All Forms of Media.

P 18.'. 88.4% of Adults 18 or older who Live in the CHICAGO, IL, DMA spend an avg. of 8 hours and 30 minutes each week listening to All Local
AM/FM Radio, representing 10.8% of totaltime spent with all forms of Media.

B

Weekly

Reach %:

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

usage 54.5%
usA

who Live in the CHICAGO,
IL, DMA

% of Total
Weekly H:M:

® who Live in the CHICAGO, IL, DMA H USA

USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 3,488USA Jan23-0Oct23 USA Projection Scarborough R1 2024: Jan23-Feb24

Qual Intab 23,362
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Share of Everything
for Anything _




ch icago, IL, DMA Adults 2_5 - 64 who Livein th_e CHICAGO, IL, DMA spend an average of 3 days, 0 hours, 17 minutes and 7 seconds each
week with All Forms of Media.

P2 5_64 90.7% of Adults 25 - 64 who Live in the CHICAGO, IL, DMA spend an avg. of 8 hours and 41 minutes each week listening to All Local

AM/FM Radio, representing 10.9% of totaltime spent with all forms of Media.

o
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Women 25 - 64 who Live in the CHICAGO, IL, DMA spend an average of 3 days, 3 hours, 1 minutes and 30 seconds each

week with All Forms of Media.
W25_64 91.4% of Women 25 - 64 who Live in the CHICAGO, IL, DMA spend an avg. of 8 hours and 18 minutes each week listening to All Local

AM/FM Radio, representing 10.1% of totaltime spent with all forms of Media.

EER. 95.3%

Weekly

Avg. H:M:5/week with All Forms of
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Chicago IL. DMA Men 25 - 64 who Live in the CHICAGO, IL, DMA spend an average of 2 days, 21 hours, 47 minutes and 24 seconds each
r '’

week with All Forms of Media.
M 25-64 90.% of Men 25 - 64 who Live in the CHICAGO, IL, DMA spend an avg. of 9 hours and 4 minutes each week listening to All Local AM/FM

Radio, representing 11.7% of total time spent with all forms of Media.
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Chicago, IL, DMA Adults 35 or ?Ider who Livein the_ CHICAGO, IL, DMA spend an average of 3 days, 1 hours, 34 minutes and 4 seconds
each week with All Forms of Media.

P35+ 90.1% of Adults 35 or older who Live in the CHICAGO, IL, DMA spend an avg. of 9 hours and 15 minutes each week listening to All Local
AM/FM Radio, representing 11.3% of totaltime spent with all forms of Media.
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each week with All Forms of Ad-Supported Media.
P 18+ 84.2% of Adults 18 or older who Live in the CHICAGO, IL, DMA spend an avg. of 7 hours and 56 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 12.6% of total time spent with all forms of Ad-Supported Media.

"w Chicago IL. DMA Adults 18 or older who Live in the CHICAGO, IL, DMA spend an average of 2 days, 5 hours, 13 minutes and 31 seconds
= ’ 'y

B oeox
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m Chicago, IL, DMA Adults 25 - 64 who Live in the CHICAGO, IL, DMA spend an average of 2 days, 6 hours, 22 minutes and 53 seconds each
A week with All Forms of Ad-Supported Media.

' P 25_64 86.5% of Adults 25 - 64 who Live in the CHICAGO, IL, DMA spend an avg. of 8 hours and 6 minutes each week listening to Local Ad-
. Supported AM/FM Radio, representing 12.9% of total time spent with all forms of Ad-Supported Media.
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nué Chicago, IL, DMA
=’ W25-64

USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab
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Women 25 - 64 who Live in the CHICAGO, IL, DMA spend an average of 2 days, 8 hours, 14 minutes and 26 seconds
each week with All Forms of Ad-Supported Media.

87.3% of Women 25 - 64 who Live in the CHICAGO, IL, DMA spend an avg. of 7 hours and 40 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 11.9% of total time spent with all forms of Ad-Supported Media.
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_ \ A week with All Forms of Ad-Supported Media.
ALk M 25-64 85.7% of Men 25 - 64 who Live in the CHICAGO, IL, DMA spend an avg. of 8 hours and 34 minutes each week listening to Local Ad-
' = Supported AM/FM Radio, representing 13.9% of total time spent with all forms of Ad-Supported Media.

?—m Chicago IL. DMA Men 25 - 64 who Live in the CHICAGO, IL, DMA spend an average of 2 days, 4 hours, 46 minutes and 39 seconds each
e =) ’
]
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P35+

Adults 35 or older who Live in the CHICAGO, IL, DMA spend an average of 2 days, 10 hours, 5 minutes and 38 seconds
each week with All Forms of Ad-Supported Media.

85.% of Adults 35 or older who Live in the CHICAGO, IL, DMA spend an avg. of 8 hours and 37 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 12.6% of total time spent with all forms of Ad-Supported Media.
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Top-13 All Forms of Media (Persons & % Reach): Adults 18 or olde

(Averoge week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc.)

Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
News/Weather [Sports (Websites /Apps)
Banking/Financial /Real Estate (Websites/Apps)
Facehook

Local TV Stations

GamesFantasy/Betting Sites

Non-Premium Ca ble TV Networks

Gas Stations/Convenience Stores

Instagram

Totol Persons:
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Adults 18 or older who Live in the CHICAGO, IL, DMA spend an average of 7 hours and 36 minutes
each day with All Forms of Ad-Supported Media. 84.2% listen to Local AM/FM Radio for an avg. of

68.1 minutes/day.

(Local Radio delivers 12.6% of Time with Ad-Supported Media.)
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Chicago, IL, DMA

P25-64

minutes/day.

Top-13 All Forms of Media (Persons & % Redch): Adults 25 - 64

[Average Week]
Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)

Adults 25 - 64 who Live in the CHICAGO, IL, DMA spend an average of 7 hours and 46 minutes each
day with All Forms of Ad-Supported Media. 86.5% listen to Local AM/FM Radio for an avg. of 69.5

(Local Radio delivers 12.9% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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| /1 Chicago, IL, DMA

W25-64

minutes/day.

Top-13 All Forms of Media (Persons & % Reach): Women 25 - 64

(Average Week)

Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)

Local AM/FM Radio

Email/Text/IM/Zoom,etc. (Personal & Work)
News/Weather /[Sports (Websites/Apps)
Facebook

Banking/Financial /Real Estate (Websites/Apps)

Restaurants & Bars

Women 25 - 64 who Live in the CHICAGO, IL, DMA spend an average of 8 hours and 2 minutes each
day with All Forms of Ad-Supported Media. 87.3% listen to Local AM/FM Radio for an avg. of 65.8

(Local Radio delivers 11.9% of Time with Ad-Supported Media.)
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Chicago, IL, DMA
M25-64

minutes/day.

Top-13 All Forms of Media (Persons & % Reach): Men 25 - 64

(Average Week)

Grocery Stores

Billboards & Signs (Weekly Drivers)

Search [Google, Bing, etc.)

Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
Banking/Financial /Real Estate (Websites/Apps)
News/\Weather [Sports (Websites /Apps)
Facebook

Games,/Fantasy/Betting Sites

Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores

YouTube Video

Men 25 - 64 who Live in the CHICAGO, IL, DMA spend an average of 7 hours and 32 minutes each day
with All Forms of Ad-Supported Media. 85.7% listen to Local AM/FM Radio for an avg. of 73.5

(Local Radio delivers 13.9% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach): Adults 35 or olde
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Adults 35 or older who Live in the CHICAGO, IL, DMA spend an average of 8 hours and 17 minutes
each day with All Forms of Ad-Supported Media. 85.% listen to Local AM/FM Radio for an avg. of 74.
(Local Radio delivers 12.6% of Time with Ad-Supported Media.)

minutes/day.
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6,359,793 or 84.2% of Adults 18 or older who Live in the CHICAGO, IL, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 68.1 minutes every day representing 45.6% of all time spent
daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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with Ad-Supported Audio.

4,365,337 or 86.5% of Adults 25 - 64 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 69.5 minutes every day representing 41.% of all time spent daily

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Avg. Week All Audio (Persons & % Reach): Women 25 - 64

2,229,161 or 87.3% of Women 25 - 64 who Live in the CHICAGO, IL, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 65.8 minutes every day representing 42.3% of all time spent
daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64

% Time Spent
R ——
Spotify (10,25
Podcasts  FYRIRT W L v/ 1015
: YouTube Music
voutuse s FEREEE TEA™ 10 o touTube
— £ ' spory - Bodeats ] usic
e m (= 50 | Owned Amazon 15.8 19.7 16.3
Amazon Music m Avg. Hours+Minutes/day with (7 I\lu;c M;;IC TR
. Audio: Women 25 - 64 : : R App—
Owned Music mm a5 Podcasts SiriusXM Music Music  Mu...
TV Music Channels mm L MTV_ 13.4 10.1 Chan... 6.5
. usic
Al Others 2ol | AM/FM Radi SiriusXM Local AM/FM Radio | Pand e [
who Livein the CHICAGO, ' oca adio irius: oca adio andora usic th...
iHeartRadio m- 2??& i, owa 71.3 12.2 67.6 113 [
B0 . . . 2 10.0 5.7  Audi...
Audiobooks [P EEEIT I 5% 1.7%

®who Live in the CHICAGO, IL, DMA mUSA

® who Live in the CHICAGO, IL, DMA

W USA

Avg. Week Ad-Supported Audio (Persons & % Reach): Women 25 - 64

Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64

Total Persons. % Time Spent:
Locsl AMYFM Radio
Podcasts -!!w- m
Pandora mm' 9.0% be . Podcasts YouTube Music
TV Music Channels m YouTube Music 18.2 17.8
: o 26.1
spotity  ERRCRIE M
Amazon Music mm Avg. Hours+Minutes/day with Ad- m vV T\."‘
Supported Audio: Women 25 - 64 Music Amazon Music
All Others E 3,1% Podcasts e Fh:;‘( Pandora Music Chan...
iHeartRadi A - R 3.
HeartRadio  ERRERRTS BAN°” 12.5 86 | 66 13.8 9.0 71
Audiobooks 2.0% i Al
- _ g'ﬁ who Live in the CHICAGO, USA m Local AM/FM Radio Amazon Music iHe... | Siri... | O... Local AM/FM Radio Spotify Oth... Sir... iH...
Oowned Music i .00 1L, DMA 0, 0% 65.8 11.8 44 | 39 |30 62.7 11.7 47 39 38
AppleMusic Wi §:8% 0.0%
m who Live in the CHICAGO, IL, DMA mUSA ® who Live in the CHICAGO, IL, DMA HUSA
USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 3,488 * Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Oct23 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,362

for Anythlng -

soefa.ai



Chicago, IL, DMA 2,137,503 or 85.7% of Men 25 - 64 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 73.5 minutes every day representing 40.% of all time spent daily

M25-64 with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Men 25 - 64 Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Men 25 - 64

% Time Spent
Loca ANV R ey vys0ge"
Podcasts  FRVFT M—T W
ol
YouTube Music gy 41
owned e FERRTR T

YouTube Music YouTube Music = SiriusXm
19.6 . 19.2 16.3

co.
=
£

Podcasts ; Podcasts Amazon Apple
27.8 L 28.0 Music = Music

TV Music Channels m Avg. Hours+Minutes/day with Pando... | Chan... Owned
Amazon Music mm Audio: Men 25 - 64 3% SiriusXM 1.1 ] Vivele 10.6 10.5
Apvle Music  FRPRRIT A = _ All Others
Pandora  FAEYT ANIR - m (455 ] | _ 8.9
All Others mm who Live in the CHICAGO, m Local AM/FM Radio i :"I‘LF;:\: - Local AM/FM Radio |Spotify Pl:ah::zllz Pan.. iHe.. A..
iHeartRadio PAPSRIPON B 4.4% IL, DMA 779 : 125 9.2 |iHe.. 76.7 24.1 11.9 104 45 [3.2
Audiobooks l 2:,;'_5235 1.4%
= who Live in the CHICAGO, IL, DMA mUSA B who Live in the CHICAGO, IL, DMA mUSA
Avg. Week Ad-Supported Audio (Persons & % Reach): Men 25 - 64 Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Men 25 - 64

i

Total Fersons- Spent:

Lol AV o e R ™
Podeasts PRvIwr m
YouTube Music m

=l

9.8%

gala

TV Music Channels m. 5.7%, YouTube odeaet Y(;:Tu-be
<% Podcasts Music DEEE SRl
pancors 5395, W% e - 2 157
All Others mm Avg. Hours+Minutes/day with Ad- m TV Music Al
Amazon Music mﬁ Supported Audio: Men 25 - 64 445 TV Music Channels R thers
iHeartRadio Pandora | Channels 13.4 10.3 10.0
. 111 10.4
Audiobooks m . . : . . Amazlon
. who Live in the CHICAGO, USA ' Local AM/FM Radio All Others Amazon | Siriu... | i... Local AM/FM Radio Music
LIIE T 1L, DMA 0,00 73.5 13.1 Music 9 |2 71.8 . 8.0
Apple Music 0.0%
um who Live in the CHICAGO, IL, DMA mUSA ® who Live in the CHICAGO, IL, DMA H USA
USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 3,488 * Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Oct23 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,362 for Anything _

soefa.ai



Avg. Week All Audio (Persons & % Reach): Adults 35 or older
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Audiobooks

4,564,198 or 85.% of Adults 35 or older who Live in the CHICAGO, IL, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 74. minutes every day representing 48.3% of all time spent
daily with Ad-Supported Audio.
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'—‘w Chicago, IL, DMA 6,359,793 or 84.2% of Adults 18 or older who Live in the CHICAGO, IL, DMA listen to Ad-Supported
S8 Sk P18+ Local AM/FM Radio for an average of 68.1 minutes every day representing 45.6% of all time spent
daily with Ad-Supported Audio.
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Reach % Audio: Adults 18 or older
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Chicago, IL, DMA 4,365,337 or 86.5% of Adults 25 - 64 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
P25 64 AM/FM Radio for an average of 69.5 minutes every day representing 41.% of all time spent daily
- with Ad-Supported Audio.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 86.5% Audio: Adults 25 - 64
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2,229,161 or 87.3% of Women 25 - 64 who Live in the CHICAGO, IL, DMA listen to Ad-Supported

Local AM/FM Radio for an average of 65.8 minutes every day representing 42.3% of all time spent
daily with Ad-Supported Audio.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 87.3% Audio: Women 25 - 64
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2,137,503 or 85.7% of Men 25 - 64 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 73.5 minutes every day representing 40.% of all time spent daily
with Ad-Supported Audio.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 85.7% Audio: Men 25 - 64
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4,564,198 or 85.% of Adults 35 or older who Live in the CHICAGO, IL, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 74. minutes every day representing 48.3% of all time spent
daily with Ad-Supported Audio.
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Chicago, IL, DMA

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(Averoge Week)
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Rock, and Urban Contemporary.

6,359,793 or 84.2% of Adults 18 or older who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio, Hot AC, Classic
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Bt S P25'64 Contemporary, and Classic Rock.

4,365,337 or 86.5% of Adults 25 - 64 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local

Chicago, IL, DMA
AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio, Hot AC, Urban
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Chicago, IL, DMA
W25-64

2,229,161 or 87.3% of Women 25 - 64 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio, Hot AC, Urban
Contemporary, and Country.

Local AM/FM Radio Formats (Persons & % Reach): Women 25 - 64
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M25-64

Local AM/FM Radio Formats (Persons & % Reach): Men 25 - 64

(Averoge Week)
Adult Contemporary

Classic Rock
News/Talk/Information
Classic Hits

Pop Contemporary Hit Radio
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Chicago, IL, DMA

2,137,503 or 85.7% of Men 25 - 64 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio, All Sports,
Classic Rock, and Album Adult Alternative.

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Men 25 - 64
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P35+

Chicago, IL, DMA

Rock, and Album Adult Alternative.

4,564,198 or 85.% of Adults 35 or older who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio, All News, Classic

Local AM/FM Radio Formats (Persons & % Reach): Adults 35 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Avg. Week All Video (Persons & % Reach): Adults 18 or older

Local TV Stations

Non-Premium Cable TV...

Netflix

YouTube Video

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
TikTok
AppleTV+fubo, Pluto, Tubi, etc.
Hulu/Hulu + Live TV (any Hulu)
Disney+
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Peacock
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= who Live in the CHICAGO, IL, DMA

5,579,296 or 73.8% of Adults 18 or older who Live in the CHICAGO, IL, DMA watch Ad-Supported
Local TV Stations for an average of 100.3 minutes every day representing 31.7% of all time spent
daily with Ad-Supported Video.
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Chicago, IL, DMA
P25-64

3,639,011 or 72.1% of Adults 25 - 64 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local
TV Stations for an average of 82.9 minutes every day representing 29.7% of all time spent daily with
Ad-Supported Video.
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Chicago, IL, DMA
W25-64

1,853,611 or 72.6% of Women 25 - 64 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local
TV Stations for an average of 85.1 minutes every day representing 30.3% of all time spent daily with
Ad-Supported Video.
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Chicago, IL, DMA 1,784,933 or 71.6% of Men 25 - 64 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local TV
M25 64 Stations for an average of 80.6 minutes every day representing 29.5% of all time spent daily with Ad-
=l - Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 35 or older
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Disney+
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Paramount+

Peacock

4,266,095 or 79.5% of Adults 35 or older who Live in the CHICAGO, IL, DMA watch Ad-Supported
Local TV Stations for an average of 120.8 minutes every day representing 34.2% of all time spent

daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(Averoge Week]
Sports

Local News - Evening
Movies

Comedies

Local News - Morning
Dramas
Mystery/Suspense/Crime
Documentaries
National/Network News
Game Shows
Food/Cooking Shows
Local News - Late

Science Fiction

Chicago, IL, DMA

P18+
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® who Live in the CHICAGO, IL, DMA

IL, DMA

5,579,296 or 73.8% of Adults 18 or older who Live in the CHICAGO, IL, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Movies, Sports, Local News - Evening, Local News -
Morning, Comedies, and Dramas.
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Local TV Station Programs (Persons & % Reach): Adults 25 - 64

(Averoge Week]
Sports

Local News - Evening
Movies

Comedies

Local News - Morning
Dramas

Documentaries
Mystery/Suspense/Crime
Food/Cooking Shows
Game Shows
National/Network News
Local News - Late

Science Fiction

i_ wg, Chicago, IL, DMA

3,639,011 or 72.1% of Adults 25 - 64 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Sports, Movies, Local News - Evening, Comedies, Local News -
Morning, and Dramas.

ol Persons:

T — (AT
FE T —rT
PRI E— T

®
f
#

9%

o
2
R

Avg. Hours+Minutes/day with Local
TV Stations: Adults 25 - 64

1:26

who Live in the CHICAGO,
IL, DMA

-um

® who Live in the CHICAGO, IL, DMA

S
&
s

mUSA

Average Day)

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

Local News -
Morning
27.8

Local News -
Evening
19.1

Dramas
25.8

Comedies
18.0

Movies
16.4

Local News -
Late
13.2

Game Shows
16.9

Mystery/ | Natio...
Suspense/ | Netw...

Science...

Morning
26.9

Dramas
25.4

Local News -

Game Shows
16.4

Comedies
17.5

Mystery/ = Natio...
Suspense/ Netw...
Crime News
12.6 9.3

Movies
16.2

Food/  pocyme...
Cook... 6.4

Shows
6.9

Local News -
Late
13.8

Local News -
Evening

19.1 Science...

m who Live in the CHICAGO, IL, DMA

m USA

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 25 - 64

{average week]
Sports

Local News - Evening
Movies

Comedies

Local News - Morning
Dramas

Game Shows
Mystery/Suspense/Crime
Mational/Network News
Local News - Late
Food/Cooking Shows
Science Fiction

Court Shows

UsA

USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Total Persons: % Time Spent:
36,538, 26! %% 15.4%|
11.0%
53%
faagiey oy 5.6%
D e M 13,59
T — T 10.5%

“-l b
=

Avg. Hours+Minutes/day with Ad-
Supported Local TV Stations: Adl.n'ls
25-64

=

5
~
ES

VIV S— 1T
PR S— T

.h
i
E

[ 174
who Live in the CHICAGO, RI:39
(500788 1750 , owa 0.75%
2.5%
M who Live in the CHICAGO, IL, DMA W USA
Scarborough R1 2024: lan23-Feb24 Qual Intab 3488

USA Jan23-Oct23

Ad-Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
VE’J'E WEE

Local News -
Morning

7.8 Sports

23.8

Local News -
Evening
20.1

Movies
17.2

Game Shows
16.9

Court Shows
13.9

Comedies
17.1

Mystery/

Local
News -
Late
13.2

National/
Network

News Scienc...

Morning
26.9

Local News -

Comedies
17.0

Movies
17.4

Sports

40 Local

News -
Late
13.8

Mystery/
Suspen...
Crime
13.6

Game Shows
16.4

National/
Network
News

Local News -
Evening
20.5

Food...
Court Shows

14.2 Science...

® who Live in the CHICAGO, IL, DMA

USA Projection

Scarborough R1 2024: Jan23-Feb24

Qual Intab

23,362

mUSA

* Share of Ever‘ythlng



Local TV Station Programs (Persons & % Reach): Women 25 - 64
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Dramas
Mystery/Suspense/Crime
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Documentaries
National/Network News
Local News - Late

Court Shows

Chicago, IL, DMA

W25-64

1,853,611 or 72.6% of Women 25 - 64 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Movies, Local News - Morning, Local News - Evening, Comedies,
Dramas, and Sports.
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1,784,933 or 71.6% of Men 25 - 64 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local TV
Stations. The Top 6-Programs are Sports, Comedies, Movies, Local News - Evening, Local News -
Morning, and Game Shows.
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Local TV Station Programs (Persons & % Reach): Adults 35 or older
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4,266,095 or 79.5% of Adults 35 or older who Live in the CHICAGO, IL, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Movies, Local News - Evening, Sports, Local News -
Morning, Comedies, and Dramas.
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Avg. Week All Qigita! (Persons & % Reach): Adults 18 or older
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5,615,513 or 74.3% of Adults 18 or older who Live in the CHICAGO, IL, DMA use Ad-Supported Social
Media for an average of 136.7 minutes every day representing 25.3% of all time spent daily with Ad-

Supported Digital Media.
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3,894,662 or 77.2% of Adults 25 - 64 who Live in the CHICAGO, IL, DMA use Ad-Supported Social
Media for an average of 183.3 minutes every day representing 31.9% of all time spent daily with Ad-
Supported Digital Media.
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Avg. Week AH ngfta! (Persons & % Reach): Women 25 - 64
PN —

Search (Google, Bing, etc.)

2,104,224 or 82.4% of Women 25 - 64 who Live in the CHICAGO, IL, DMA use Ad-Supported Social
Media for an average of 199. minutes every day representing 34.% of all time spent daily with Ad-
Supported Digital Media.
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Chicago, IL, DMA
M25-64

1,790,438 or 71.8% of Men 25 - 64 who Live in the CHICAGO, IL, DMA use Ad-Supported Social
Media for an average of 170.1 minutes every day representing 30.1% of all time spent daily with Ad-
Supported Digital Media.
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3,725,107 or 69.4% of Adults 35 or older who Live in the CHICAGO, IL, DMA use Ad-Supported Social
Media for an average of 142.9 minutes every day representing 26.9% of all time spent daily with Ad-
Supported Digital Media.
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5,615,513 or 74.3% of Adults 18 or older who Live in the CHICAGO, IL, DMA use Ad-Supported
Facebook for an average of 44.9 minutes every day representing 32.8% of all time spent daily with
Ad-Supported Social Media.

Avg. Week AH Social Media (Persons & % Reach): Adults 18 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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= " A Chicago, IL, DMA 3,894,662 or 77.2% of Adults 25 - 64 who Live in the CHICAGO, IL, DMA use Ad-Supported Facebook
| - E 2 for an average of 59.3 minutes every day representing 33.1% of all time spent daily with Ad-
Y P 5'64 Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 25 - 64
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m Chicago, IL, DMA

Avg. Week All Social Media (Persons & % Reach): Women 25 - 64

2,104,224 or 82.4% of Women 25 - 64 who Live in the CHICAGO, IL, DMA use Ad-Supported
Facebook for an average of 75.7 minutes every day representing 38.4% of all time spent daily with
Ad-Supported Social Media.

Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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1,768,813 or 70.9% of Men 25 - 64 who Live in the CHICAGO, IL, DMA use Ad-Supported Facebook
for an average of 56.5 minutes every day representing 34.6% of all time spent daily with Ad-
Supported Social Media.

Avg. Week AH Social Media (Persons & % Reach): Men 25 - 64

Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 64
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Avg. Week All Social Media (Persons & % Reach): Adults 35 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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3,725,107 or 69.4% of Adults 35 or older who Live in the CHICAGO, IL, DMA use Ad-Supported
Facebook for an average of 49.4 minutes every day representing 35.2% of all time spent daily with
Ad-Supported Social Media.

Total Persons:

m-—4 o%
R 33

B who Live in the CHICAGO, IL, DMA

who Live in the CHICAGO,
IL, DMA

HUSA

Avg. Hours+Minutes/day with all
Social Media: Adults 35 or older

i

e |
Eng
M LD
S K

Youm;;e:'deu Instza?’g;am YouTube Video Instagram
m _ - 275 18.9
(5 0 |

o Linkedin Pinte... | Re... LinkedIn Pinter...
7.8 53 3.6 6.0 4.7 2.7
I'” I!I Facebook TikTok Twitter W...|5...] B.. Facebook TikTok Twitter B... W... Sn...
m 61.4 134 6.1 26 12.. 1 546 10.8 5.0 M... 1

m who Live in the CHICAGO, IL, DMA m USA

Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 35 or older

Facebook
Instagram
YouTube Video
TikTok
Linkedin
Twitter
Pinterest
Reddit
Snapchat
WhatsApp

Blogs/Message Boards (read...
Others(Rumble, Twitch, Gab, Pa...

tumblr

USA

USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Total Persons:

(125 70374
Gigaozal ———  sci
D et TR\
PR — K
PR — R
petey —
eaceoat 103
-m

m

(o 52030l [
(o 211,005 rd”

o sad6a0] A3

m who Live in the CHICAGO, IL, DMA
Scarborough R1 2024: Jan23-Feb24

or older

who Live in the CHICAGO,
IL, DMA

mUSA
Qual Intab

Avg. Hours+Minutes/day with Ad-
Supported Social Media: Adults 35

G

3,488

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

00

oo,
o
ES

YouTube Video
279

Instagram
21.1

YouTube Video
27.5

Instagram
17.4

Twitter
4.1

Sna...
3.0

Pinterest

Pinterest
59

R

107

Wh...

TikTok
13.4

TikTok
10.8

Linkedin
4.5

Facebook
42.2

LinkedIn
5.6

Facebook
49.4

Reddit | BI...

UsA

k=
U,
2
&

® who Live in the CHICAGO, IL, DMA B USA
* Share of Everything

USA Jan23-Oct23 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,362



Chicago, IL, DMA

P18+

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 404,867; Social Media: 353,575; Local TV: 219,457; Non-Prem. Cable: 188,335
reaching Adults 18 or older who Live in the CHICAGO, IL, DMA.

All Other Digital Media: 558,394;
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Chicago, IL, DMA
P25-64

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 387,260;
Local Radio: 283,947; Social Media: 245,054; Local TV: 146,771; Non-Prem. Cable: 123,429
reaching Adults 25 - 64 who Live in the CHICAGO, IL, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 64 who Live in the CHICAGO, IL, DMA
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Chicago, IL, DMA
W25-64

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 200,416;
Local Radio: 144,595; Social Media: 136,712; Local TV: 77,433; Non-Prem. Cable: 63,510
reaching Women 25 - 64 who Live in the CHICAGO, IL, DMA.
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Chicago, IL, DMA
M25-64

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 186,365;
Local Radio: 137,134; Social Media: 108,581; Local TV: 69,232; Non-Prem. Cable: 59,720
reaching Men 25 - 64 who Live in the CHICAGO, IL, DMA.
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Chicago, IL, DMA

P35+

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 374,741;
Local Radio: 294,698; Social Media: 225,745; Local TV: 165,164; Non-Prem. Cable: 140,903
reaching Adults 35 or older who Live in the CHICAGO, IL, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 35 or older who Live in the CHICAGO, IL, DMA
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Chicago, IL, DMA

P18+

6,375,264 or 84.4% of Adults 18 or older who Live in the CHICAGO, IL, DMA spend an average of
47.2 minutes per day driving, seeing Billboards and Signs. 70.3% Listen to Local Radio Stations Out-
of-Home for an average of 41.3 minutes/day.

Top-13 Out—of -Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out—of -Home Media (Persons & % Reach): Adults 25 - 64
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Home for an average of 49.1 minutes/day.

4,271,337 or 84.6% of Adults 25 - 64 who Live in the CHICAGO, IL, DMA spend an average of 50.7
minutes per day driving, seeing Billboards and Signs. 73.3% Listen to Local Radio Stations Out-of-

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Top-13 Out—of ome Media (Persons & % Reach): Women 25 - 64
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2,141,965 or 83.9% of Women 25 - 64 who Live in the CHICAGO, IL, DMA spend an average of 37.6
minutes per day driving, seeing Billboards and Signs. 77.5% Listen to Local Radio Stations Out-of-
Home for an average of 49.3 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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Top-13 Out—of -Home Media (Persons & % Reach): Men 25 - 64
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Chicago, IL, DMA
M25-64

2,129,372 or 85.4% of Men 25 - 64 who Live in the CHICAGO, IL, DMA spend an average of 63.9
minutes per day driving, seeing Billboards and Signs. 75.5% Listen to Local Radio Stations Out-of-
Home for an average of 52. minutes/day.

Totn! Persons:

I
LR
Ed
(o
I %‘
e
E

m_.nr
D e W o
PPN —
acazol — 7z
-mm

Avg. Hours+Minutes/day with Out-
of-Home Media: Men 25 - 64
Concurrent

Usage %: -

who Live in the CHICAGO,
IL, DMA

2:51

40.4%

R

f=3
og:
ES

u who Live in the CHICAGO, IL, DMA mUSA

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 64
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m Chicago, IL, DMA
P35+

4,654,012 or 86.7% of Adults 35 or older who Live in the CHICAGO, IL, DMA spend an average of 45.
minutes per day driving, seeing Billboards and Signs. 74.4% Listen to Local Radio Stations Out-of-
Home for an average of 48.9 minutes/day.
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Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Chicago, IL, DMA

P18+

2,732,801 or 36.2% of Adults 18 or older who Live in the CHICAGO, IL, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.4 minutes every day representing 35.2% of all time
spent daily with All forms of Print Media.
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Avg. Week All Print Midm (Persons & % Reach): Adults 25 - 64

who Live in the CHICAGO, IL,

1,616,844 or 32.% of Adults 25 - 64 who Live in the CHICAGO, IL, DMA read Local Daily Newspaper(s)
(Daily+Sunday) for an average of 8.1 minutes every day representing 32.9% of all time spent daily
with All forms of Print Media.
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Avg. Week AH Print Medm (Persons & % Reach): Women 25 - 64
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Chicago, IL, DMA
W25-64

833,143 or 32.6% of Women 25 - 64 who Live in the CHICAGO, IL, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.9 minutes every day representing 31.7% of all time
spent daily with All forms of Print Media.
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897,731 or 36.% of Men 25 - 64 who Live in the CHICAGO, IL, DMA read Local Daily Newspaper(s)
(Daily+Sunday) for an average of 8.5 minutes every day representing 32.7% of all time spent daily
with All forms of Print Media.
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2,129,514 or 39.7% of Adults 35 or older who Live in the CHICAGO, IL, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 11.5 minutes every day representing 38.% of all time
spent daily with All forms of Print Media.
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