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Cincinnati, OH, DMA .7% or 1,904,970 of USA Adults 18 or older Live in the CINCINNATI, OH, DMA.
P18+ Typical Adults 18 or older who Live in the CINCINNATI, OH, DMA are 48.8 years old (.3% younger than
average) and have a $94,732 (8.1% higher than average) annual household income.
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Cincinnati, OH, DMA

P25-64

.7% or 1,226,657 of USA Adults 25 - 64 Live in the CINCINNATI, OH, DMA.
Typical Adults 25 - 64 who Live in the CINCINNATI, OH, DMA are 45.4 years old (.8% older than average) and
have a $101,558 (5.6% higher than average) annual household income.
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Cincinnati, OH, DMA 7% or 618,716 of

W25-64

USA Women 25 - 64 Live in the CINCINNATI, OH, DMA.

Typical Women 25 - 64 who Live in the CINCINNATI, OH, DMA are 45.5 years old (.9% older than average)
and have a $95,135 (8.9% higher than average) annual household income.
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.7% or 607,941 of USA Men 25 - 64 Live in the CINCINNATI, OH, DMA.
Typical Men 25 - 64 who Live in the CINCINNATI, OH, DMA are 45.2 years
have a $108,094 (2.8% higher than average) annual household income.

Cincinnati, OH, DMA

M25-64

old (.8% older than average) and
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Cincinnati, OH, DMA .7% or 1,356,590 of USA Adults 35 or older Live in the CINCINNATI, OH, DMA.
P35+ Typical Adults 35 or older who Live in the CINCINNATI, OH, DMA are 57.8 years old (.2% older than average)
and have a $97,129 (7.7% higher than average) annual household income.
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Cincinnati, OH, DMA

P18+

children under 18.

.7% or 1,904,970 of USA Adults 18 or older Live in the CINCINNATI, OH, DMA.
Adults 18 or older who Live in the CINCINNATI, OH, DMA are 12.4% less likely to be a college graduate, 4.4%
less likely to work full-time, 6.8% more likely to be married, 1.6% less likely to be a parent of 1 or more

2
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Cincinnati, OH, DMA

7% or 1,226,657 of USA Adults 25 - 64 Live in the CINCINNATI, OH, DMA.
Adults 25 - 64 who Live in the CINCINNATI, OH, DMA are 10.9% less likely to be a college graduate, 5.6% less

P25-64 likely to work full-time, 4.9% more likely to be married, .9% less likely to be a parent of 1 or more children
under 18.
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Cincinnati, OH, DMA

7% or 618,716 of USA Women 25 - 64 Live in the CINCINNATI, OH, DMA.
Women 25 - 64 who Live in the CINCINNATI, OH, DMA are 15.1% less likely to be a college graduate, 5.9%
less likely to work full-time, 3.5% more likely to be married, 2.9% less likely to be a parent of 1 or more

W25-64

children under 18.
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Cincinnati, OH, DMA

M25-64

7% or 607,941 of USA Men 25 - 64 Live in the CINCINNATI, OH, DMA.
Men 25 - 64 who Live in the CINCINNATI, OH, DMA are 7.3% less likely to be a college graduate, 5.3% less
likely to work full-time, 6.4% more likely to be married, 1.3% more likely to be a parent of 1 or more

children under 18.
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who Live in the CINCINNATI, OH, DMA

Cincinnati, OH, DMA

P35+

more children under 18.

.7% or 1,356,590 of USA Adults 35 or older Live in the CINCINNATI, OH, DMA.
Adults 35 or older who Live in the CINCINNATI, OH, DMA are 16.9% less likely to be a college graduate, 6.6%
less likely to work full-time, 5.2% more likely to be married, 18.5% more likely to be a grandparent of 1 or
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.7% or 1,904,970 of USA Adults 18 or older Live in the CINCINNATI, OH, DMA.

Adults 18 or older who Live in the CINCINNATI, OH, DMA are 1.4% more likely to own their home, 22.2%
more likely to own a lower valued home, 13.9% more likely to have a single-family home, 26.2% more likely

Cincinnati, OH, DMA

P18+

to have a dog.

ﬁﬁm Type of Home: Adults 18 or older 4, i Pets in Home: Adults 18 or older

m Own/Rent/Other: Adults 18 or older
Single Family House (unattached)
61.8% Own a Dog
Townhouse or attached Home LZA%
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Cincinnati, OH, DMA

P25-64

a dog.

7% or 1,226,657 of USA Adults 25 - 64 Live in the CINCINNATI, OH, DMA.
Adults 25 - 64 who Live in the CINCINNATI, OH, DMA are 2.5% more likely to own their home, 23.% more

likely to own a lower valued home, 13.6% more likely to have a single-family home, 20.8% more likely to have

m Own/Rent/Other: Adults 25 - 64

8.3%
e
Rent Other Own Second Home
or Real Estate
Property
®who Live in the CINCINNATI, OH, DMA HUSA

mﬁm Type of Home: Adults 25 - 64 ‘&'Pets in Home: Adults 25 - 64

Single Family House (unattached
¢l v { ) 61.9%
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5.2%
3.4%
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‘.Z? Value of Owned Home: Adults 25 - 64
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Cincinnati, OH, DMA

W25-64

.7% or 618,716 of USA Women 25 - 64 Live in the CINCINNATI, OH, DMA.
Women 25 - 64 who Live in the CINCINNATI, OH, DMA are 5.4% more likely to own their home, 18.4% more

likely to own a lower valued home, 14.5% more likely to have a single-family home, 22.9% more likely to have

a dog.

m Own/Rent/Other: Women 25 - 64

7.6%
4.6%
25,700 650 T  C , . |
Own Second Home
or Real Estate
Property
= who Live in the CINCINNATI, OH, DMA mUSsA

MEim Type of Home: Women 25 - 64
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2.8%
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9.2%
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5.1%

artment
Ao 19.1%

4.3%

4.1%
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mwho Live in the GONCINNATI, OH, DMA
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® Pets in Home: Women 25 - 64

Own a Dog
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PR . 7% or 607,941 of USA Men 25 - 64 Live in the CINCINNATI, OH, DMA.
Cincinnati, OH, DMA Men 25 - 64 who Live in the CINCINNATI, OH, DMA are .3% less likely to own their home, 26.8% more likely

M25-64 to own a lower valued home, 12.6% more likely to have a single-family home, 18.2% more likely to have a
dog.
m Own/Rent/Other: Men 25 - 64 ﬂ%m Type of Home: Men 25 - 64 4t Pets in Home: Men 25 - 64

Single Family House (unattached)
62.6% Own a Dog

1.5%
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9.1%
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Property )
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-~
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Cincinnati, OH, DMA

P35+

have a dog.

.7% or 1,356,590 of USA Adults 35 or older Live in the CINCINNATI, OH, DMA.
Adults 35 or older who Live in the CINCINNATI, OH, DMA are 3.8% more likely to own their home, 22.3%

more likely to own a lower valued home, 13.% more likely to have a single-family home, 24.9% more likely to

m Own/Rent/Other: Adults 35 or older mﬁm Type of Home: Adults 35 or older

Single Family House (unattached)

1.9%

Townhouse or attached Home ;
8.3%

3.6%
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Cincinnati, OH, DMA .7% or 1,904,970 of USA Adults 18 or older Live in the CINCINNATI, OH, DMA.

Adults 18 or older who Live in the CINCINNATI, OH, DMA are 1.7% more likely to look up D-I-Y advice

P 18-|- online, 2.7% less likely to always vote in local elections, 6.7% less likely to belong to a gym, 9.9% less likely
to fly domestic past yr.

-fop-zo past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older

85.2%

Registered toVote Democrat [ Lean blican / Lean Independent / None
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Suggestions Reviews (skype,  Information schools, child's) Shuttely, A
FaceTime, application, ec) Local Elections: Sometimes _
ete) Finanding) 31.9%
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[
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- - . 0, _ . .
Cincinnati, OH, DMA 7% or 1,226,657 of USA Adults 25 - 64 Live in the CINCINNATI, OH, D!VIA. - -
Adults 25 - 64 who Live in the CINCINNATI, OH, DMA are 5.6% more likely to look up D-I-Y advice online,

P25-64 2.7% less likely to always vote in local elections, 13.1% less likely to belong to a gym, 10.6% less likely to fly
domestic past yr.

}"op-ZO past 30-days Online Lifestyle Activites: Adults 25 - 64 Political Activity: Adults 25 - 64

84.2%

Registered to Vote Democrat / Lean / Lean d dent / None
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Suggestions Reviews [skype,  Information Schools, child's) Shutte fly, -
po P Local Elections: Sometimes 34.5%
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Cincinnati. OH. DMA .7% or 618,716 of USA Women 25 - 64 Live in the CINCINNATI, OH, DMA.
! ! Women 25 - 64 who Live in the CINCINNATI, OH, DMA are 9.2% more likely to look up D-I-Y advice online,

W25_64 3.3% less likely to always vote in local elections, 9.4% less likely to belong to a gym, 8.9% less likely to fly
domestic past yr.

!fop-zo past 30-days Online Lifestyle Activites: Women 25 - 64 Political Activity: Women 25 - 64

83.9%
46.3% 24.9% 28.8%
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P . 7% or 607,941 of USA Men 25 - 64 Live in the CINCINNATI, OH, DMA.
Cincinnati, OH, DMA Men 25 - 64 who Live in the CINCINNATI, OH, DMA are 2.6% more likely to look up D-I-Y advice online,

M25-64 2.1% less likely to always vote in local elections, 16.1% less likely to belong to a gym, 12.1% less likely to fly
domestic past yr.

Top-ZO past 30-days Online Lifestyle Activites: Men 25 - 64 Political Activity: Men 25 - 64
84.4%
Registered toVote Democrat [ Lean blican / Lean Independent / None
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Cincinnati, OH, DMA

P35+

7% or 1,356,590 of USA Adults 35 or older Live in the CINCINNATI, OH, DMA.

Adults 35 or older who Live in the CINCINNATI, OH, DMA are 2.5% more likely to look up D-I-Y advice
online, 3.3% less likely to always vote in local elections, 4.9% less likely to belong to a gym, 10.6% less
likely to fly domestic past yr.

Top-ZO past 30-days Online Lifestyle Activites:
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Cincinnati. OH. DMA .7% or 1,904,970 of USA Adults 18 or older Live in the CINCINNATI, OH, DMA.
! ! Adults 18 or older who Live in the CINCINNATI, OH, DMA are .5% more likely to use QSRs past mo., 4.%

P18+ more likely to use Sit-Down Restaurants past mo., 13.1% more likely to use Casinos past yr., 32.2% more
likely to smoke cigarettes.

(Sit-Down Restaurants Used Past 30-days)

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

o e E— s 1tme
2 times e 2times 16.1%
3 times 10.6% 3 times 13.3%
. 13,79
10.7% 7.8%
20.5% 8.7% Mexican Chinese  Piza  Coffee  Itafisn  indian/ Wings/ Upscale Bagel/ Steakhouse
House / Thai / Burgers / Donut /
- - coffee Bar Other  Sports Bar Bakery
10times or more 17.9% 10times or more asian
m who Live in the CINCINNATI, OH, DMA HUSA ¥ who Live in the CINCINNATI, OH, DMA B USA =who Live in the ONCINNATI, OH, DMA musa
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
89.1% 88.6%
79.6% 76.5%

200,682,8

wtotiv inthe amanna, or, v | EETENII 15.2%

Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older

61,028,702 23.3%

23,243,710 8.9%

Any Type of Beer

)
- sl e =
—— -
f 11.7% 2 1.7%
Microbrew / Craft Beer 10.9% [ ] Spa 17% e 24,643 539 14,437,859
Other Gambling m”;ﬁo% Casinos visited past 12 months: Yes Marijuana / Cannabis Cigarettes Vape
H who Live in the CINCINNATI, OH, DMA HUSA = who Live in the CINCINNATI, OH, DMA mUSA = who Live in the CINCINNATI, OH, DMA musA

USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 1,928
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-0ct23 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,338



Cincinnati, OH, DMA

P25-64

30-days QSR Users: Adults 25 - 64

Past

v ---.
2 times 10.2%
3 times 10.5%
5 times 11.2%
6 - 9times 21.8%
10times or more 18.5%

m who Live in the CINCINNATI, OH, DMA HUSA

Total Aggr%t‘)? ly QSR Users: Avg. Monthly QSR Meals:

89.9%

smoke cigarettes.

.7% or 1,226,657 of USA Adults 25 - 64 Live in the CINCINNATI, OH, DMA.
Adults 25 - 64 who Live in the CINCINNATI, OH, DMA are 1.5% less likely to use QSRs past mo., .6% more
likely to use Sit-Down Restaurants past mo., 15.5% more likely to use Casinos past yr., 37.5% more likely to

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64
L]

1time 15.6%

2 times

16.4%

3 times 13.4%

4 times 10.1%

5 times 7.7%

6-9times 2.9%

10times or more

5.0%
®who Live in the CINCINNATI, OH, DMA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

B USA

77.5%

77.0%
133,072,7

Drank Past 30-days: Adults 25 - 64

Liquer

Any Type of Beer
Wine

Domestic Regular Beer
Imported Beer

43,716,183 25.39

Domestic Light Beer

.3%
22,803,395 13.2%

Microbrew / Craft Beer

m who Live in the CINCINNATI, OH, DMA mUsA

USA USA Projection Scarborough R1 2024: Jan23-Feb24

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

Mexican  Pizza

=who Live in the CINCINNATI, OH, DMA

chinese  coffes  indian/ mskan  wings/ Bagel/  Upscale Steakhouss
House/  Thaif Burgers/  Donut /
Coffes Bar  Other sports Bar  Bakery
asian

= USA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the INCINNAT], OH, DVIA 16.1%

vsa G 20.4%

Past 12 months Casino Activities: Adults 25 - 64

Slot Machines

24.4%
Table Games (Craps, Poker, etc.)

42,087,

11,935,572 6.9%
F 9.3%
[Tl 3.8%

2.2%
2.1%

mngs%

, 798

Bar / Nightclub
Upscale Restaurant
Stage Show / Concert
Sports Betting

Spa

Other Gambling

Casinos visited past 12 months: Yes

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

u who Live in the CINCINNATI, OH, DMA

mUSA

1,928

USA Jan23-0ct23 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab

23,338

Used Past 30-days: Adults 25 - 64

5.6%

9.598 614
Vape

Marijuana / Cannabis Cigarettes

mwho Livein the O NCINNATI, OH, DMA mUsSA



Cincinnati, OH, DMA

W25-64

Past 30-days

v ---.
2 times 10.8%
3 times 10.3%
4 times 10.5%
5 times 12.4%
6 - 9times 20.6%
10times or more 18.3%

mwho Live

Total Menthly QSR Users:
90.5%

QSR Users: Women 25 - 64

in the CINCINNATI, OH, DMA HUSA

Avg. Monthly QSR Meals:
90.7%

.7% or 618,716 of USA Women 25 - 64 Live in the CINCINNATI, OH, DMA.

Women 25 - 64 who Live in the CINCINNATI, OH, DMA are .2% less likely to use QSRs past mo., 2.% more
likely to use Sit-Down Restaurants past mo., 18.4% more likely to use Casinos past yr., 51.6% more likely to
smoke cigarettes.

1time

2 times

3 times

4 times

5 times

6-9times

Past 30-days Sit-Down Restaurant Users: Women 25 - 64
4

16.5%

16.7%
13.0%

10.3%

10times or more

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

®who Live in the CINCINNATI, OH, DMA

78.6%

0

B USA

77.0%

Drank Past 30-days: Women 25 - 64

Liquer

Wine

Any Type of Beer
Domestic Regular Beer
Domestic Light Beer
Imported Beer

Microbrew / Craft Beer

m who Live in the CINCINNATI, OH, DMA

USA USA Projection

28,934,577 33.4%
13,981,871 16.19

! . 1%
13,903,518 16.0%
13,815,460 15.9%

10.1%

7,400,156 233

mUsA

Scarborough R1 2024: Jan23-Feb24 Qual Intab

Slot Machines
Bar / Nightclub

Upscale Restaurant

Table Games (Craps, Poker, etc.)

Stage Show / Concert

1,928

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Spa
Sports Betting
Other Gambling

u who Live in the CINCINNATI, OH, DMA

USA Jan23-Oct23

Top-10 Cuisines: Women 25 - 64

(Sit-Down Restaurants Used Past 30-days)

Mexican Pz Bagel /

21,99
i .

chinese  coffes  Indian/  ialian upscale  wings/ Steakhouss
House/  Thaif Donut / Burgers /
Coffes Bar  Other Bakery sports Bar
asian
mwho Live in the 0NCINNATI, OH, DMA = USA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the INCINNAT], OH, DVIA 16.8%

vsa [ 20.5%

Past 12 months Casino Activities: Women 25 - 64

26.0%

7,569,840 8.7%

22,558,948

,601,1 )

B 3

PEIERT 2.7%

r 4.4%
1.7%

r 3.5%
1.5%

%
%
6.5%

Casinos visited past 12 months: Yes
mUSA

USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab

Used Past 30-days: Women 25 - 64

5.3%
4571939

Vape

Marijuana / Cannabis

Cigarettes

23,338

mwho Livein the O NCINNATI, OH, DMA mUsSA



Cincinnati, OH, DMA

M25-64

7% or 607,941 of USA Men 25 - 64 Live in the CINCINNATI, OH, DMA.

Men 25 - 64 who Live in the CINCINNATI, OH, DMA are 2.9% less likely to use QSRs past mo., .9% less likely
to use Sit-Down Restaurants past mo., 12.9% more likely to use Casinos past yr., 23.3% more likely to smoke
cigarettes.

Past 30-days QSR Users: Men 25 - 64
g e -
2 times 9.5%
3 times 10.6%
4times 9.3%
5 times 10.1%
6- 9 times

10times or more

18.7%
muUsA

m who Live in the CINCINNATI, OH, DMA

Total Monthly QSR Users: Avg. Monthly QSR Meals:
86.5%

89.1%

10times or more

1time
2 times
3 times
4 times
5 times

6 - 9times

76.4%

5.1%
H who Live in the CINCINNATI, OH, DMA

77.1%

14.6%

16.1

13.8%

9.9%

8.7%

8.8%

B USA

%

Past 30-days Sit-Down Restaurant Users: Men 25 - 64

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

Top-10 Cuisines: Men 25 - 64

(S Restaurants Used Past 30-days)
.
has .

n
pizza

Mexican

Chinese  Coffee  Indian/ Wings/ Italian Upscale  Bagel /  Steakhouse
Wouse/  Thai/ Burgers/ Donut {
coffee Bar  Other  Sports Bar Bakery
asian
Bwho Live in the CINCINNATI, OH, DMA. HUsA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the CINCINNAT], OH, DMA 15.4%

vsa [N 20.4%

Drank Past 30-days: Men 25 - 64

Any Type of Beer

Liquer

29,734,312 34.6%
27,001,380 31.4%
)
70
i)

49,3 57.4%
Domestic Regular Beer .

3
45,155,634 52.5%

Wine

15,403,239 17.9%

= who Live in the CINCINNATI, OH, DMA

Imported Beer

Domestic Light Beer

Microbrew / Craft Beer

HUsA

USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 1,928
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Table Games (Craps, Poker, etc.)

Bar / Nightclub

pecte
5.3%

Stage Show / Concert ey 7.4%

Slot Machines

Sports Betting

Other Gambling m 0%

Spa

m who Live in the CINCINNATI, OH, DMA

USA Jan23-Oct23

19,528,850

11,925,639

3.0%

1.9%
= 1.4%

USA Projection

Past 12 months Casino Activities: Men 25 - 64

22.7%

13.9%

Casinos visited past 12 months: Yes

mUSA

Scarborough R1 2024: Jan23-Feb24

32.9%

Qual Intab

23,338

Used Past 30-days: Men 25 - 64

Marijuana / Cannabis Cigarettes

# wha Live in the CINCINNATI, OH, DMA



Cincinnati, OH, DMA

P35+

Past 30-days QSR Users: Adults 35 or older

v ---.
2 times 11.3%
3 times 10.6%
4 times 10.1%
5 times 11.0%
6 - 9times 19.7%
10times or more 15.2%

m who Live in the CINCINNATI, OH, DMA HUSA

Total Ag?’ét‘)? ly QSR Users: Avg. Monthly QSR Meals:

to smoke cigarettes.

.7% or 1,356,590 of USA Adults 35 or older Live in the CINCINNATI, OH, DMA.
Adults 35 or older who Live in the CINCINNATI, OH, DMA are .7% more likely to use QSRs past mo., 3.1%
more likely to use Sit-Down Restaurants past mo., 8.7% more likely to use Casinos past yr., 17.8% more likely

Past 30-days Sit-Down Restaurant Users: Adults 35 or older

€ 1time

2 times

3 times

4 times

5 times

6-9times

10times or more

78.7%

1
.

16.0%

15.8%

12.8%

7.9%

8.7%

4.8%
®who Live in the CINCINNATI, OH, DMA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

B USA

76.3%

Top-10 Cuisines: Adults 35 or older

(Sit- 'n Restaurants Used Past 30-days)

h 17.63
i i I
Mexican

indian/ Upscale  Wings/ Steakhouse Bagel/
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wha Live in the ONCINNATI, OH, DMA 9,9%,

us [ 13.6%

Pizza

chinese  coffes ialian

House / Thai / Burgers [ Donut /
Coffes Bar other sports Bar Bakery
asian
mwho Live in the 0NCINNATI, OH, DMA = USA

Drank Past 30-days: Adults 35 or older

11.7%
10.2% '

Liquer

Any Type of Beer
Wine

Domestic Regular Beer
Domestic Light Beer
Imported Beer

Microbrew / Craft Beer

19,003 380

m who Live in the CINCINNATI, OH, DMA mUsA

USA USA Projection Scarborough R1 2024: Jan23-Feb24

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Past 12 months Casino Activities: Adults 35 or older

Slot Machines
Upscale Restaurant
Table Games (Craps, Poker, etc.)

Bar / Nightclub
Stage Show / Concert
Sports Betting

Spa

o

Other Gambling

u who Live in the CINCINNATI, OH, DMA

1,928
USA Jan23-Oct23

47,025,937

T T

6.7%

M 5.2%
3.0%

641.3%

USA Projection

25.0%

- -~

Casinos visited past 12 months: Yes

mUSA

1.7%
2.3%
1.7%

Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,338

Used Past 30-days: Adults 35 or older

b N
1862427 6,109,697
Marijuana / Cannabis Cigarettes Vape
mwho Livein the O NCINNATI, OH, DMA mUsSA



Cincinnati, OH, DMA

P18+

.7% or 1,904,970 of USA Adults 18 or older Live in the CINCINNATI, OH, DMA.
Adults 18 or older who Live in the CINCINNATI, OH, DMA are 5.2% less likely to have a 401K, 12.8% more

likely to have an Auto Loan, 31.8% less likely to Invest/Trade Stocks Online, 11.% less likely to pay with their
Debit Card.

Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

122,547,919 26.7%
99,570,766 38.0%
76,454,286 29.2%
14.9%

47,238,771 18.0%

10.8%
35,688,276 13.6%

10.5%
30,252,761 11.5%

9.0%
EXTENC 10.9%
5.2%
23,506,024 JET

Financial Services Has and/or Uses: Adults 18 or older

8.3%
6.4% 70% 6.7% 513 4.9%

Checking  Debit or ATM

Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Studentloan Certificates of Refinanced Personal Loan  Home
7.0% Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
i - Account M Loan or Home
529 Plan / College Savings Plan 0% ortgage ety Lo
® who Live in the CINCINNATI, OH, DMA mUSA = who Live in the CINCINNATI, OH, DMA mUSA
. . . r— .
Professional Services Used*: Adults 18 or older | gPast 3-Months Payment Methods Used: Adults 18 or older
46,202,240 17.7%
Online Investing / Stock Trading T 15.7%
8.2%
Aecountent 1.6%
Insurance Agent at a Local Office (not online) w . .
10.6%
2.9% 12.4%
Real Estate Agent m 6.6% 11.0%
- 3.9% 3.7% 3.4% 3.5%
. 2.9%
Estate Planning - | e - T =
. ; s 1.3% (*Past 12 Months) Debit Card  MasterCard Venmo Zelle Cash App Apple Pay  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay
Diverce [ Family Attorney 1.2% card Express Messenger
¥ who Live in the CINCINNATI, OH, DMA HUSA

USA USA Prajection

Scarborough R1 2024: Jan23-Feb24
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Qual intab

mwho Live in the CINCINNATI, OH, DMA mUSA

1,928

USA Jan23-0ct23 USA Projection Scarborough R1 2024: lan23-Feb24 Qual Intab 23,338




Cincinnati, OH, DMA 7% 0

r 1,226,657 of USA Adults 25 - 64 Live in the CINCINNATI, OH, DMA.

Adults 25 - 64 who Live in the CINCINNATI, OH, DMA are 7.3% less likely to have a 401K, 5.8% more likely to
P25_64 have an Auto Loan, 30.8% less likely to Invest/Trade Stocks Online, 9.% less likely to pay with their Debit Card.

Investments Owned: Adults 25 - 64
401K plan
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds 4':;‘_'1%
Money Market Funds 103‘.33%
Other (Crypto / NFTs / Metals, etc.) 'ﬁ_m

529 Plan / College Savings Plan 91'3_9:%

Financial Services Has and/or Uses: Adults 25 - 64

5.0% 5.1%
a5 : : o - ; e
Bonds '9_5% Checking Debitor ATM  Savings Credit Card Online Mohile Online Bill Home Auto Loan Money  Studentloan Certificates of Refinanced Personal Loan  Home
3.0% Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
=i, Account M Loan or Home
Second Home or Real Estate Property TR 5.3% ortgage ety Lo
® who Live in the CINCINNATI, OH, DMA mUSA = who Live in the CINCINNATI, OH, DMA mUSA
. . . r— .
Professional Services Used*: Adults 25 - 64 Py Past 3-Months Payment Methods Used: Adults 25 - 64
Online Investing / Stock Trading
Financial Planner
Accountant
Insurance Agent at a Local Office (not online)
Real Estate Agent 134%12.5%
4 4.3% 4.4% 379 4.0%
Estate Planning ! . B | s
. ; (*Past 12 Months) VISA PayPal Debit Card  MasterCard Venmo Zelle Cash App Apple Pay  GooglePay Store Credit  American Discover Facebook  Square Cash Samsung Pay
Diverce [ Family Attorney card Express Messenger
¥ who Live in the CINCINNATI, OH, DMA HUSA mwho Live in the CINCINNATI, OH, DMA B USA

USA USA Prajection Scarborough R1 2024: Jan23-Feb24 Qual intab 1,92

8
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Jan23-0ct23 USA Projection Scarborough R1 2024: lan23-Feb24 Qual Intab 23,338




[ o 4
401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan

Other (Crypto / NFTs / Metals, etc.)

Cincinnati, OH, DMA

Investments Owned: Women 25 - 64

.7% or 618,716 of USA Women 25 - 64 Live in the CINCINNATI, OH, DMA.

W25-64

Card.

Women 25 - 64 who Live in the CINCINNATI, OH, DMA are 4.7% less likely to have a 401K, 13.7% more likely
to have an Auto Loan, 31.1% less likely to Invest/Trade Stocks Online, 16.9% less likely to pay with their Debit

Financial Services Has and/or Uses: Women 25 - 64

44,931,603 51.9%
29,128,323 33.6%
20,049,876 23.1%

12.6%
11,452,965 13.2%
10.8%
[ETTEST N 10.9%
9.1%
[RETEES 0.4%
8.4%
7,&48,& 0.1%

6.5% 0% 9% g1y

4.8% 4.7%

7.4% : : : s, 122157 == 1 =
Bonds 7.9% Debit or ATM  Checking Savings Credit Card Online Mabile Online Bill Home Auto loan  Studentloan Money  Certificates of Refinanced Personal Loan  Home
card Account Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property ﬁ'ﬁ% Account Mortgage Loan or Home
7.6% Equity Loan
Hwho Live in the CINCINNATI, OH, DMA HUSA ® who Live in the CINCINNATI, OH, DMA H USA

Professional Servic

UsA

Online Investing / Stock Trading

USA Projection

Tax Preparation Service

20,792,987

Financial Planner
13,598,503

8,053,346

Real Estate Agent 3.4%

1:

Estate Planning

Divorce [/ Family Attorney ::3:

mwho Live in the CINCINNATI, OH, DMA

10,214,333 11.8%

9,090,349

Insurance Agent at a Local Office (not online)

Scarborough R1 2024: Jan23-Feb24
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

—

es Used*: Women 25 - 64 ymPast 3-Months Payment Methods Used: Women 25 - 64

24.0%

(*Past 12 Months) VISA PayPal MasterCard Zelle

Debit Card Venmo Cash App Apple Pay  Store Credit Google Pay  Discover

Facebook
Card Messenger

HUSA ® who Live in the CINCINNATI, OH, DMA B USA

Qual Intab 1,928

USA Jan23-Oct23 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,338

3.4% 3.9% 5:0% 389

American  Samsung Pay Square Cash
Express



_ . 7% or 607,941 of USA Men 25 - 64 Live in the CINCINNATI, OH, DMA.
Cincinnati, OH, DMA Men 25 - 64 who Live in the CINCINNATI, OH, DMA are 9.6% less likely to have a 401K, 2.1% less likely to have

M 25_64 an Auto Loan, 30.4% less likely to Invest/Trade Stocks Online, .5% more likely to pay with their Debit Card.

mﬁ.‘ Investments Owned: Men 25 - 64 Financial Services Has and/or Uses: Men 25 - 64

401K Plan 50,935,669 59.2%

IRA (Individual Retirement Account)

36,291,316 42.2%

Stocks or Stock Options
16.5%
Mutual Funds 21.0%

Other (Crypto / NFTs / Metals, etc.) 'Hf“%
Money Market Funds 0'11:‘2%

9.1%
Bonds pege s

10.4%
6.4% 7.6% 79% ooy 5%

) 10.2% N
529 Plan / College Savings Plan 11.1% Checking Debitor ATM  Savings Credit Card Online Mabile Online Bill Home Money  Studentloan Certificates of Refinanced Personal Loan — Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
Second Home or Real Estate Property &‘f_‘% Account Mortgage Loan or Home
: 2.1% Equity Loan
Hwho Live in the CINCINNATI, OH, DMA HUSA ® who Live in the CINCINNATI, OH, DMA H USA

Tax Preparation Service

Professional Services Used*: Men 25 - 64 "E'Past 3-Months Payment Methods Used: Men 25 - 64

23,014,738

Onlinel i Stock Tradi
nline Investing / Stock Trading T

Financial Planner

14,113,095

Accountant -
9,574,495 11.1%

Insurance Agent at a Local Office (not online)

8,143,446 9.5%

Real Estate Agent m 2% I os5% 9.7%
Estate Planning R, o0 : : . e [ s MY
. ; 7% (*Past 12 Months) VISA PayPal Debit Card  MasterCard Venmo Zelle Cash App Apple Pay  Google Pay  American  Store Credit  Discover Facebook  Square Cash Samsung Pay
Divorce [/ Family Attorney 0% Express Card Messenger
mwho Live in the CINCINNATI, OH, DMA mUSA ¥ who Live in the CINCINNATI, OH, DMA m USA

UsA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual intab 1,928
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Oct23 USA Projection Scarborough R1 2024: lan23-Feb24 Qual Intab 23,338



mﬁﬂlnvestments Owned: Adults 35 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

Cincinnati, OH, DMA

P35+

.7% or 1,356,590 of USA Adults 35 or older Live in the CINCINNATI, OH, DMA.
Adults 35 or older who Live in the CINCINNATI, OH, DMA are 5.5% less likely to have a 401K, 11.1% more

likely to have an Auto Loan, 27.4% less likely to Invest/Trade Stocks Online, 10.9% less likely to pay with their
Debit Card.

87,531,604 36.6%
78,458,552 41.8%
56,449,966 30.1%
17.0%

39,017,961 20.8%

12.5%
29,976,353 16.0%

11.9%
24,162,379 12.9%

10.4%

22,553,398 12.0%
£

10.8%

Checking  Debit or ATM

Financial Services Has and/or Uses: Adults 35 or older

Credit Card Money  Certificates of Refinanced

7.1% 33% 6.9% 6.5% 5.s% 5.9%

Savings Online Online Bill Mobile Home Auto Loan Studentloan Personal Loan  Home
77% Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home Improvement
i . Account M Loan or Home
529 Plan / College Savings Plan 0.0% lortgage ety Lo
® who Live in the CINCINNATI, OH, DMA mUSA = who Live in the CINCINNATI, OH, DMA mUSA
H

Professional Services Used*: Adults 35 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Diverce [ Family Attorney

USA

4.6%
0% (*Past 12 Months)
1.3%
B who Live in the CINCINNATI, OH, DMA HUSA
Scarborough R1 2024: Jan23-Feb24 Qual intab 1,928

USA Prajection

52,542,957 28.0%
39,456,446 21.0%
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Cincinnati, OH, DMA Adults 18 or older who Live in the CINCINNATI, OH, DMA spend an average of 3 days, 7 hours, 21 minutes and 5

seconds each week with All Forms of Media.

P 18+ 84.1% of Adults 18 or older who Live in the CINCINNATI, OH, DMA spend an avg. of 7 hours and 29 minutes each week listening to All
Local AM/FM Radio, representing 7.9% of total time spent with all forms of Media.
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Cincinnati, OH, DMA Adults 25 - 6{1 who Livein the CIN_CINNATI, OH, DMA spend an average of 3 days, 10 hours, 52 minutes and 21 seconds
P25 64 each week with All Forms of Media.

86.6% of Adults 25 - 64 who Live in the CINCINNATI, OH, DMA spend an avg. of 7 hours and 54 minutes each week listening to All Local
AM/FM Radio, representing 8.3% of total time spent with all forms of Media.
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Women 25 - 64 who Live in the CINCINNATI, OH, DMA spend an average of 3 days, 11 hours, 24 minutes and 20
seconds each week with All Forms of Media.

87.% of Women 25 - 64 who Live in the CINCINNATI, OH, DMA spend an avg. of 7 hours and 32 minutes each week listening to All Local
AM/FM Radio, representing 7.9% of total time spent with all forms of Media.
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Men 25 - 64 who Live in the CINCINNATI, OH, DMA spend an average of 3 days, 10 hours, 0 minutes and 26 seconds

Cincinnati, OH, DMA
T each week with All Forms of Media.
M 25_64 86.2% of Men 25 - 64 who Live in the CINCINNATI, OH, DMA spend an avg. of 8 hours and 17 minutes each week listening to All Local
AM/FM Radio, representing 8.7% of total time spent with all forms of Media.
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Cincinnati, OH, DMA Adults 35 or older wh? Livein the CINCINI\_!ATI, OH, DMA spend an average of 3 days, 11 hours, 29 minutes and 27
seconds each week with All Forms of Media.

P 3 5+ 85.6% of Adults 35 or older who Live in the CINCINNATI, OH, DMA spend an avg. of 8 hours and 6 minutes each week listening to All
Local AM/FM Radio, representing 8.3% of total time spent with all forms of Media.
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Cincinnati, OH, DMA Adults 18 or older who Live in the CINCINNATI, OH, DMA spend an average of 2 days, 9 hours, 45 minutes and 8
seconds each week with All Forms of Ad-Supported Media.

P 18-'- 80.9% of Adults 18 or older who Live in the CINCINNATI, OH, DMA spend an avg. of 7 hours and 4 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 9.9% of total time spent with all forms of Ad-Supported Media.
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Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Cincinnati, OH, DMA Adults 25 - 64 who Live in the CINCINNATI, OH, DMA spend an average of 2 days, 10 hours, 23 minutes and 24 seconds
each week with All Forms of Ad-Supported Media.

P25-64 83.7% of Adults 25 - 64 who Live in the CINCINNATI, OH, DMA spend an avg. of 7 hours and 30 minutes each week listening to Local Ad-

Supported AM/FM Radio, representing 10.8% of total time spent with all forms of Ad-Supported Media.

Weekly

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

usage 58.3%
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Women 25 - 64 who Live in the CINCINNATI, OH, DMA spend an average of 2 days, 12 hours, 39 minutes and 21

Cincinnati, OH, DMA . .
’ ! seconds each week with All Forms of Ad-Supported Media.
Wz 5_64 84.% of Women 25 - 64 who Live in the CINCINNATI, OH, DMA spend an avg. of 7 hours and 11 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 10.% of total time spent with all forms of Ad-Supported Media.
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Men 25 - 64 who Live in the CINCINNATI, OH, DMA spend an average of 2 days, 8 hours, 48 minutes and 30 seconds

each week with All Forms of Ad-Supported Media.
83.4% of Men 25 - 64 who Live in the CINCINNATI, OH, DMA spend an avg. of 7 hours and 50 minutes each week listening to Local Ad-

Supported AM/FM Radio, representing 11.5% of total time spent with all forms of Ad-Supported Media.
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Cincinnati, OH, DMA Adults 35 or older wh? Live in the CINCINNATI, OH, DMA_spend an average of 2 days, 15 hours, 50 minutes and 45
seconds each week with All Forms of Ad-Supported Media.
P 35+ 82.% of Adults 35 or older who Live in the CINCINNATI, OH, DMA spend an avg. of 7 hours and 41 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 9.9% of total time spent with all forms of Ad-Supported Media.
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Cincinnati, OH, DMA Adults 18 or older who Live in the CINCINNATI, OH, DMA spend an average of 8 hours and 15 minutes
P18+ each day with All Forms of Ad-Supported Media. 80.9% listen to Local AM/FM Radio for an avg. of
60.7 minutes/day. (Local Radio delivers 9.9% of Time with Ad-Supported Media.)
Top-i.?‘ All Farms of Media (Persons & % Reach): Adults 18 or older Top 13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Cincinnati, OH, DMA

P25-64

64.4 minutes/day.

Adults 25 - 64 who Live in the CINCINNATI, OH, DMA spend an average of 8 hours and 20 minutes
each day with All Forms of Ad-Supported Media. 83.7% listen to Local AM/FM Radio for an avg. of

(Local Radio delivers 10.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Redch): Adults 25 - 64
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(Average Week) Tom! Persons:

Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)

Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)

Facebook

News/Weather /Sports (Websites/Apps) mm Avg. Hours+Minutes/day with All
R —— —m S
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Games/Fantasy/Betting Sites

Gas Stations/Convenience Stores

ol TV Siations m—mr
Instagram 5255702

Cincinnati, OH, DMA
W25-64

Top-13 All Forms of Media (Persons & % Reach): Women 25 - 64

minutes/day.

Women 25 - 64 who Live in the CINCINNATI, OH, DMA spend an average of 8 hours and 39 minutes
each day with All Forms of Ad-Supported Media. 84.% listen to Local AM/FM Radio for an avg. of 61.7

(Local Radio delivers 10.% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach): Men 25 - 64

(Average Week)

Grocery Stores

Billboards & Signs (Weekly Drivers)

Search [Google, Bing, etc.)

Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
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Cincinnati, OH, DMA

M25-64
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®who Live in the CINONNATI, OH, DMA

e ——
P —

F orms of Media: Men 25 - 64

who Live in the
CINCINNATI, OH, DMA

minutes/day.

Men 25 - 64 who Live in the CINCINNATI, OH, DMA spend an average of 8 hours and 6 minutes each
day with All Forms of Ad-Supported Media. 83.4% listen to Local AM/FM Radio for an avg. of 67.2

(Local Radio delivers 11.5% of Time with Ad-Supported Media.)
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Cincinnati, OH, DMA

P35+

minutes/day.

Adults 35 or older who Live in the CINCINNATI, OH, DMA spend an average of 9 hours and 7 minutes
each day with All Forms of Ad-Supported Media. 82.% listen to Local AM/FM Radio for an avg. of 65.9

(Local Radio delivers 9.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 35 or older Top -13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Cincinnati, OH, DMA 1,540,786 or 80.9% of Adults 18 or older who Live in the CINCINNATI, OH, DMA listen to Ad-
P18+ Supported Local AM/FM Radio for an average of 60.7 minutes every day representing 45.3% of all
time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Cincinnati, OH, DMA 1,027,225 or 83.7% of Adults 25 - 64 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 64.4 minutes every day representing 40.9% of all time spent

P25-64 daily with Ad-Supported Audio.
Avg. Week All Audio (Persons & % Reach): Adults 25 - 64 . mﬂtftg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Cincinnati. OH. DMA 520,007 or 84.% of Women 25 - 64 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 61.7 minutes every day representing 42.3% of all time spent
W25'64 daily with Ad-Supported Audio.

Avg. Week AH Audio (Persons & % Reach): Women 25 - 64 Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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Cincinnati, OH, DMA 507,250 or 83.4% of Men 25 - 64 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 67.2 minutes every day representing 40.9% of all time spent daily

M25-64 with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Men 25 - 64 Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Men 25 - 64
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i Podcast
Lol i @m (e co | Podcasts Apple | Ama... 02; ZS . Amaz...
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Cincinnati, OH, DMA 1,113,078 or 82.% of Adults 35 or older who Live in the CINCINNATI, OH, DMA listen to Ad-
P35 Supported Local AM/FM Radio for an average of 65.9 minutes every day representing 46.5% of all
+ time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 35 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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. SiriusXM Podcasts Music
spotify  EPEART MR LT ] 18.4 17.1 14.1
Owned TV Music
Pandora mm (2 40 | Music Channels v
Amazon Music mm Avg. Hours+Minutes/day with m 9.9 9.6 Amazon Mu All
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Cincinnati, OH, DMA 1,540,786 or 80.9% of Adults 18 or older who Live in the CINCINNATI, OH, DMA listen to Ad-

P18+ Supported Local AM/FM Radio for an average of 60.7 minutes every day representing 45.3% of all
time spent daily with Ad-Supported Audio.

Weekly 80.9% -9 gos
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Cincinnati, OH, DMA 1,027,225 or 83.7% of Adults 25 - 64 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported

P25 64 Local AM/FM Radio for an average of 64.4 minutes every day representing 40.9% of all time spent
- daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 25 - 64
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Cincinnati, OH, DMA 520,007 or 84.% of Women 25 - 64 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported

wz 64 Local AM/FM Radio for an average of 61.7 minutes every day representing 42.3% of all time spent
5- daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
Audio: Women 25 - 64
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Cincinnati, OH, DMA

M25-64

507,250 or 83.4% of Men 25 - 64 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 67.2 minutes every day representing 40.9% of all time spent daily
with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported

Audio: Men 25 - 64
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Cincinnati, OH, DMA

P35+

Weekly 82.0% 81.6%
Reach %

1,113,078 or 82.% of Adults 35 or older who Live in the CINCINNATI, OH, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 65.9 minutes every day representing 46.5% of all
time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 35 or older

"Share of Ad-Supported Audio” = m
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Cincinnati, OH, DMA 1,540,786 or 80.9% of Adults 18 or older who Live in the CINCINNATI, OH, DMA listen to Ad-Supported
P18+ Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Classic Hits,
News/Talk/Information, and Adult Hits.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Cincinnati, OH, DMA

P25-64

and Hot AC.

Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64

(Averoge Week)
Adult Contemporary

Classic Hits

Pop Contemporary Hit Radio
Classic Rock

Country

MNews/Talk/Information

1,027,225 or 83.7% of Adults 25 - 64 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Classic Hits, News/Talk/Information,

Totol Persons: % Time Spent

ogoszed o7 e
L —
TS —— ¥ 5w

EEREINE — Ui

averoge pay)

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

All Sports
331

- Classic Rock
Classic Hits 6.4

277

Adult

Pop

Contemporary
Hit Radio
263

All Sports
28.6

Contemporary
Christian
26.3

Country

Active Rock 255

26.8

Adult

Hot AC _w Avg. Hours+Minutes/day with Local
23,551 610 ! News/Talk/ Conterny €
i _ : por... " its ontempor...
Alternative mi‘iﬂ AM/FM Radio: Adults 25 - 64 Information Actl;':: go,;k e c|as;rc Eo.;k Ad ;I; ;hts e a

Allsports RS lmﬂiﬂ 2 ; Alterna... : Hot AC  Alterna...
25.4 24.7 L

e BRSSP 107 [EEE

Adult Hits m Contemporary News/Talk/ Pop Contemporary

- who Livein the Adult Hits Christian Information Classic Hits Urban AC Hit Radio
Contemparary Christian mﬁ_ CINCINNATI, OH, DMA 28.0 23.1 27.3 26.5 25.3 23.1
= who Live in the CINCINNATI, OH, DMA m USA B who Live in the CINCINNATI, OH, DMA H USA

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64

[Average Week]
Adult Contemporary

Classic Hits

Pop Contemporary Hit Radio
Classic Rock

Country

Hot AC

Alternative

All Sports
News/Talk/Information
Urban AC

Adult Hits

Active Rock

Urban Contemporary

USA

USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Totol_Persons:

D e TRV o

B e TR M o 10.3%
PO il s wim £7%
al.m_m. .65
T — R o 5%
P — 745

m mﬂ' Avg. Hours+Minutes/day with Ad- B 4%
m -I'Fﬂ Supported Local AM/FM Radio:

gaC - Adults 25 - 64 2.5%
[37asad  o7c pum 6%

who Live in the
[(1zcoso8 205 e CINCINNAT OF, DMA 3,75
20 3.1%
u who Live in the CINCINNATI, OH, DMA HUSA
Searborough R1 2024: Jan23-Feb24 Qual Intab 1,928

Ad—Suggor‘ted Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

All Sports
33.1

News/Talk/
Information
311

Adult Hits
28.0

Country

Classic Hits 26.6

277

Pop

Contempor...

Hit Radio

Active Rock
26.3

27.3

Urban Adult

Contempeorary | Contempor...

26.8 26.2

Classic Rock

26.4

Hot AC
25.8

Urban AC
21.0

Alterna...

25.4

All Sports
286

Classic Rock
27.5

News/Talk/
Information
27.3

Adult
Contemporary
254

Country

Active Rock 255

26.8

Urban AC
25.3

Adult Hits
26.7

Alterna

247

Urban
Contemporary
22.5

Classic Hits
26.5

USA Jan23-Oct23

USA Projection

= who Live in the CINCINNATI, OH, DMA

Scarborough R1 2024: Jan23-Feb24

Qual Intab 23,338

mUSA
* Share of Everything




Cincinnati, OH, DMA

W25-64

Local AM/FM Radio Formats (Persons & % Reach): Women 25 - 64

(Averoge Week)
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CINCINNATI, OH, DMA

Avg. Hours+Minutes/day with Local
AM/FM Radio: Women 25 - 64

520,007 or 84.% of Women 25 - 64 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Hot AC, Classic Hits, and Adult Hits.

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Women 25 - 64
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Cincinnati, OH, DMA

M25-64

Local AM/FM Radio Formats (Persons & % Reach): Men 25 - 64
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507,250 or 83.4% of Men 25 - 64 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Country, Classic Hits, News/Talk/Information, Adult Contemporary,

and Classic Rock.
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Cincinnati, OH, DMA

P35+

1,113,078 or 82.% of Adults 35 or older who Live in the CINCINNATI, OH, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, News/Talk/Information, Classic
Hits, and Adult Hits.

Local AM/FM Radio Formats (Persons & % Reach): Adults 35 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 35 or older
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Cincinnati, OH, DMA

P18+

Avg. Week All Video (Persons & % Reach): Adults 18 or older

Local TV Stations

Non-Premium Cable TV...

Netflix

YouTube Video

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
TikTok
AppleTV+fubo, Pluto, Tubi, etc.
Hulu/Hulu + Live TV (any Hulu)
Disney+

Premium Cable TV Networks
Peacock

Paramount+

1,303,610 or 68.4% of Adults 18 or older who Live in the CINCINNATI, OH, DMA watch Ad-Supported
Local TV Stations for an average of 123.8 minutes every day representing 31.2% of all time spent
daily with Ad-Supported Video.

Total Persons:

174

10.0%

Avg. Hours+Minutes/day with
Video: Adults 18 or older

who Livein the
CINCINNATI, OH, DMA

P e— 141X
52 220 a0} ERT M

= who Live in the CINCINNATI, OH, DMA HUSA

-

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

23.2

=

~J.
.
R

=

Lo
.
M

kR

[
i
=

Non-Premium Cable TV
Networks
140.8

Local TV Stations
128.4

Hulu/
Hulu +
Live TV

(any...

Amazon
Prime/IMDb/
FireTV

Roku +
The Roku
Channel

Local TV Stations
107.1

Hulu/Hulu

+ Live TV

(any Hulu)
29.6

YouTube Video

Amazon
Prime/
IMDb/
FireTV

311

Roku +
The
Roku

Chan...

Non-Premium Cable TV
Networks

Premium
Cable TV
Networks

AppleTV  Dj...
+fubo,.. + P

11.4 94
TikTok

100.1 27.0 13.6

Paramo...

m who Live in the CINCINNATI, OH, DMA

m USA

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Aug Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local TV Stations

Non-Premium Cable TV...

YouTube Video

TikTok

Hulu/Hulu + Live TV (any Hulu)
Peacock

Paramount+

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
Netflix
AppleTV+fubo, Pluto, Tubi, etc.
Disney+

Premium Cable TV Networks

USA

USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Toml Persons:

R —T WU
o T
2002022 0
oiss0act 12058
(16705 658 ¢ 294

%

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 18 or older

mn%
2 daz.cool IR

_ 0.0% who Livein the UsA
0.0% CINCINNATI, OH, DMA
= who Live in the CINCINNATI, OH, DMA m USA
Scarborough R1 2024: Jan23-Feb24 Qual Intab 1,828

=

Time Spent:

A9/

S
(=)
S

Non-Premium Cable
TV Networks
135.8

Local TV Stations
123.8

Huluf
Hulu +
Live TV

{any

Hulu)

Ama...
Pri...
IMD...
FireTV
18.6

YouT...

Video
32.5

Roku +
The... 97
SN Para...

16.2 + 83

Netf...

Pea...

YouTube
Video
31.0

Amazon
Prime/
IMDb/
FireTV

Non-Premium
Cable TV
Networks

95.3

TikTok
13.6

Local TV Stations
102.0

Hulu/
Hulu +
Live TV
(any
Hulu)
24.6

Netflix
11.8

Roku
+The P..
Rok... 7.2

Paramou...

USA Jan23-Oct23

USA Praojection

= who Live in the CINCINNATI, OH, DMA

Scarborough R1 2024: Jan23-Feb24

H USA

soefa.ai

Qual Intab 23,338

* Share of Everything
for Anything _




Cincinnati, OH, DMA

P25-64

837,617 or 68.3% of Adults 25 - 64 who Live in the CINCINNATI, OH, DMA watch Ad-Supported Local
TV Stations for an average of 97.6 minutes every day representing 27.% of all time spent daily with
Ad-Supported Video.

Avg. Week All Video (Persons & % Reach): Adults 25 - 64

Local TV Stations

Non-Premium Cable TV...

Netflix

YouTube Video

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
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Hulu/Hulu + Live TV (any Hulu)
Disney+

AppleTV+ fubo, Pluto, Tubi, etc.
Premium Cable TV Networks
Peacock

Paramount+
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Cincinnati, OH, DMA

W25-64

408,370 or 66.% of Women 25 - 64 who Live in the CINCINNATI, OH, DMA watch Ad-Supported Local
TV Stations for an average of 101. minutes every day representing 30.5% of all time spent daily with
Ad-Supported Video.
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Cincinnati, OH, DMA

M25-64
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429,338 or 70.6% of Men 25 - 64 who Live in the CINCINNATI, OH, DMA watch Ad-Supported Local
TV Stations for an average of 94.4 minutes every day representing 24.8% of all time spent daily with
Ad-Supported Video.
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Cincinnati, OH, DMA 1,039,595 or 76.6% of Adults 35 or older who Live in the CINCINNATI, OH, DMA watch Ad-Supported
P35+ Local TV Stations for an average of 144.2 minutes every day representing 34.1% of all time spent
daily with Ad-Supported Video.
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Cincinnati, OH, DMA

P18+

Local TV Station Programs (Persons & % Reach): Adults 18 or older
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1,303,610 or 68.4% of Adults 18 or older who Live in the CINCINNATI, OH, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Movies, Local News -
Morning, Comedies, and Dramas.
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Cincinnati, OH, DMA

P25-64

Comedies, and

Local TV Station Programs (Persons & % Reach): Adults 25 - 64

Dramas.

837,617 or 68.3% of Adults 25 - 64 who Live in the CINCINNATI, OH, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News - Morning, Movies,

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Cincinnati, OH, DMA

W25-64

408,370 or 66.% of Women 25 - 64 who Live in the CINCINNATI, OH, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News - Morning, Movies,
Comedies, and Dramas.
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429,338 or 70.6% of Men 25 - 64 who Live in the CINCINNATI, OH, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening, Local News - Morning,
Movies, and Mystery/Suspense/Crime.

Cincinnati, OH, DMA

M25-64

Local TV Station Programs (Persons & % Reach): Men 25 - 64
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Cincinnati, OH, DMA

P35+

Local TV Station Programs (Persons & % Reach): Adults 35 or older
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Local News - Evening

Movies

Sports

Comedies

Local News - Morning
Dramas

Documentaries
Mystery/Suspense/Crime
National/Network News
Food/Cooking Shows
Game Shows

Local News - Late

Science Fiction

1,039,595 or 76.6% of Adults 35 or older who Live in the CINCINNATI, OH, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Movies, Local News -
Morning, Comedies, and Dramas.
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Cincinnati, OH, DMA

P18+

1,343,924 or 70.5% of Adults 18 or older who Live in the CINCINNATI, OH, DMA use Ad-Supported
Social Media for an average of 140. minutes every day representing 25.1% of all time spent daily
with Ad-Supported Digital Media.
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Cincinnati, OH, DMA

P25-64

880,374 or 71.8% of Adults 25 - 64 who Live in the CINCINNATI, OH, DMA use Ad-Supported Social
Media for an average of 183.3 minutes every day representing 30.7% of all time spent daily with Ad-
Supported Digital Media.
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Avg. Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Cincinnati, OH, DMA

W25-64

Avg. Week All ngfta! (Persons & % Reach): Women 25 - 64
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506,021 or 81.8% of Women 25 - 64 who Live in the CINCINNATI, OH, DMA use Ad-Supported Social
Media for an average of 199. minutes every day representing 33.7% of all time spent daily with Ad-
Supported Digital Media.
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Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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Avg. Week A!{ Qigita! (Persons & % Reach): Men 25 - 64
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374,353 or 61.6% of Men 25 - 64 who Live in the CINCINNATI, OH, DMA use Ad-Supported Social
Media for an average of 170.1 minutes every day representing 28.6% of all time spent daily with Ad-

Supported Digital Media.
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Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Men 25 - 64
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Cincinnati, OH, DMA 931,367 or 68.7% of Adults 35 or older who Live in the CINCINNATI, OH, DMA use Ad-Supported
P35 Social Media for an average of 142.9 minutes every day representing 26.8% of all time spent daily
+ with Ad-Supported Digital Media.
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P18+

Cincinnati, OH, DMA

1,343,924 or 70.5% of Adults 18 or older who Live in the CINCINNATI, OH, DMA use Ad-Supported
Facebook for an average of 46. minutes every day representing 32.9% of all time spent daily with Ad-
Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Cincinnati, OH, DMA

P25-64

880,374 or 71.8% of Adults 25 - 64 who Live in the CINCINNATI, OH, DMA use Ad-Supported
Facebook for an average of 56.3 minutes every day representing 32.2% of all time spent daily with
Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 25 - 64 Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
Total Persons: % Time Spent
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W25-64

Avg. Week All Soc:af Media (Persons & % Reach): Women 25 - 64

Total Persons:

Cincinnati, OH, DMA

506,021 or 81.8% of Women 25 - 64 who Live in the CINCINNATI, OH, DMA use Ad-Supported
Facebook for an average of 78.4 minutes every day representing 40.% of all time spent daily with Ad-
Supported Social Media.

Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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Cincinnati, OH, DMA

M25-64

374,353 or 61.6% of Men 25 - 64 who Live in the CINCINNATI, OH, DMA use Ad-Supported Facebook
for an average of 46.3 minutes every day representing 29.8% of all time spent daily with Ad-
Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Men 25 - 64

Total Persons:
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Cincinnati, OH, DMA

P35+

Avg. Week All Social Media (Persons & % Reach): Adults 35 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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tumblr

931,367 or 68.7% of Adults 35 or older who Live in the CINCINNATI, OH, DMA use Ad-Supported
Facebook for an average of 50.9 minutes every day representing 37.% of all time spent daily with Ad-
Supported Social Media.
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Cincinnati, OH, DMA

P18+

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 96,564; Social Media: 89,649; Local TV: 50,901; Non-Prem. Cable: 49,009
reaching Adults 18 or older who Live in the CINCINNATI, OH, DMA.

All Other Digital Media: 136,817;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Live in the CINCINNATI, OH, DMA

500,000
450,000
400,000
350,000
300,000
250,000

200,000

150,000

100,000

50,000

0

NP o R PP

; R o R &
R i >

°%’¢a‘°o&¢p N R R R R
’\""‘!?qo@\:@' 59"'\"?'09%‘56 Q’%ﬁ'qq’ -d,\'Q’

s lon-Fri Local AM/FM Radio AQH
s M on-Fri Non-Premium Cable TV AQH
e \lon-Fri Digital Media (Less Social) AQH

e \lon-Fri Local TV Station AQH
s [lon-Fri Social Media AQH

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Adults 18 or older

60,000,000

50,000,000

40,000,000

30,000,000

20,000,000
10,000,000

0
NP P P P AT 9P o SN at R AR R R R R A oR
o G S e “ #@“’@ 5
s Mon-Fri Local AM/FM Radio AQH
e [\lon-Fri Non-Premium Cable TV AQH
e [\lon-Fri Digital Media (Less Social) AQH

e [VIon-Fri Local TV Station AQH
s [\Ion-Fri Social Media AQH

USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 1,928
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Oct23

* Share of Euer‘ythlng

USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab for Anything _

23,338 Soeﬁ




Cincinnati, OH, DMA M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 86,903;
P25'64 Local Radio: 65,909; Social Media: 57,715; Local TV: 32,043; Non-Prem. Cable: 29,555
reaching Adults 25 - 64 who Live in the CINCINNATI, OH, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 64 who Live in the CINCINNATI, OH, DMA USA Metro Area Adults 25 - 64
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Cincinnati, OH, DMA

W25-64

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 45,921;
Social Media: 33,898; Local Radio: 33,012; Local TV: 15,968; Non-Prem. Cable: 15,649
reaching Women 25 - 64 who Live in the CINCINNATI, OH, DMA.
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Cincinnati, OH, DMA

M25-64

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 40,912;
Local Radio: 32,288; Social Media: 23,935; Local TV: 16,016; Non-Prem. Cable: 13,893
reaching Men 25 - 64 who Live in the CINCINNATI, OH, DMA.
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Cincinnati, OH, DMA M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 97,962;
P35+ Local Radio: 71,028; Social Media: 62,138; Local TV: 40,863; Non-Prem. Cable: 37,800
reaching Adults 35 or older who Live in the CINCINNATI, OH, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 35 or older who Live in the CINCINNATI, OH, DMA USA Metro Area Adults 35 or older
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Cincinnati, OH, DMA

P18+

1,688,832 or 88.7% of Adults 18 or older who Live in the CINCINNATI, OH, DMA spend an average of
55.8 minutes per day driving, seeing Billboards and Signs. 67.6% Listen to Local Radio Stations Out-
of-Home for an average of 36.8 minutes/day.

Top-13 Out—of -Home Media (Persons & % Reach): Adults 18 or older

(Average Wesk]
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(averoge week|
Grocery Stores

Billboards & Signs (Weekly Drivers)
‘Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Movie Theaters

YouTube Music

Retail Stores

Health Clubs/Gyms

UsA

USA Projection

192,286.8
178851, 7 m‘
SE271E3

Avg. Hours+Minutes/day with Ad-
Supported Out-of-Home Media:
Adults 18 or older

m

who Live in the
CINCINNATI, OH, DMA

B who Live in the CINCINNATI, OH, DMA
Scarborough R1 2024: lan23-Feb24

HUSA

Qual Intab 1,928

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent):

% Time Spent

[Average Day)

Adults 18 or older

Billboards &

Drivers)
55.8

Signs (Weekly

Walking in
Towns, Cities,
Downtown
Areas
19.2

Health Clubs/
Gyms
18.8

Retail
Stor...
7.1

Grocery
Stores
10.5

Movie
Theaters
14.5

AM/FM Radic
36.8

Restaurants &
Bars Po...
141

Shopping Malls
20.8

Walking in Towns,
Cities, Downtown
Areas
213

Shopping Malls
201

Billboards & Signs (Weekly
Drivers)

USA Jan23-Oct23

B who Live in the CINCINNATI, OH, DMA

USA Projection Scarborough R1 2024: Jan23-Feb24

Qual Intab

Movie Grocery
52.8 Health Clubs/ " Theaters Stores
Gyms 14.1 10.6
18.4
YouTube
Music
Restaurants &
AM/FM Radio Bars Pod... . Gas
39.8 14.6 - 2 St...
HUSA
* Share of Everything
23,338 - for Anything _



Cincinnati, OH, DMA

P25-64 Home for

an average of 45.4 minutes/day.

1,092,389 or 89.1% of Adults 25 - 64 who Live in the CINCINNATI, OH, DMA spend an average of 60.1
minutes per day driving, seeing Billboards and Signs. 71.% Listen to Local Radio Stations Out-of-

Top-13 Out—of -Home Media (Persons & % Reach): Adults 25 - 64

(Average Wesk]
Grocery Stores - alo g5 9o/
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Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores

Restaurants & Bars

Shopping Malls
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Cincinnati, OH, DMA

W25-64

Top-13 Out—of -Home Media (Persons & % Reach): Women 25 - 64

(Average Wesk]
Grocery Stores

Billboards & Signs (Weekly Drivers)
AM/FM Radio

Restaurants & Bars

Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores
Shopping Malls

Podcasts

Spotify

Drug Stores

YouTube Music

SiriusXm

Pandora

545,528 or 88.2% of Women 25 - 64 who Live in the CINCINNATI, OH, DMA spend an average of 55.2
minutes per day driving, seeing Billboards and Signs. 74.6% Listen to Local Radio Stations Out-of-
Home for an average of 46.2 minutes/day.
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(averoge week|
Grocery Stores

Billboards & Signs (Weekly Drivers)

Restaurants & Bars

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Drug Stores

Podcasts

YouTube Music

Movie Theaters

Pandora

Retail Stores

UsA

USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Hours+Minutes/day with Ad-

R e RO oy e
Ll Women 25 - 64
1228537) o115

5
O m o who Live in the

CINCINNATI, OH, DMA

RS R

B who Live in the CINCINNATI, OH, DMA
Scarborough R1 2024: lan23-Feb24

HUSA

Qual Intab 1,928

[Average Day)
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Cincinnati, OH, DMA

M25-64

Top-13 Out—of -Home Media (Persons & % Reach): Men 25 - 64

(Average Wesk]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Spotify
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YouTube Music

Retail Stores

SiriusXm

546,861 or 90.% of Men 25 - 64 who Live in the CINCINNATI, OH, DMA spend an average of 65.
minutes per day driving, seeing Billboards and Signs. 73.5% Listen to Local Radio Stations Out-of-
Home for an average of 47.5 minutes/day.
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Cincinnati, OH, DMA

P35+

Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 or older
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1,232,892 or 90.9% of Adults 35 or older who Live in the CINCINNATI, OH, DMA spend an average of
54.8 minutes per day driving, seeing Billboards and Signs. 71.8% Listen to Local Radio Stations Out-

of-Home for an average of 43.6 minutes/day.
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of-Home Media: Adults 35 or older
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Cincinnati, OH, DMA

P18+

528,864 or 27.8% of Adults 18 or older who Live in the CINCINNATI, OH, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day representing 29.7% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Direct Mail Advertising (excluding Catalogs)
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) {Sunday)

Local Daily Newspa per(s) (Daily

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

Wall Street Journal (Daily)

New York Times (Daily)

Catalogs

USA Today (Daily)

Books

Tots! Persons:

_nmﬂ
m_m.
(earay "2

ey RN

P

[ agisass =0v ]

[2ssads <00 |
[aascsh 205 g

g

PO — e &

0.0%

83

32.47

b=l
(L0
=

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or ofderm

who Live in the CINCINNATI,
OH, DMA

0.0%

New York Times

(Sunday)
14.1

Local Daity
Newspaper(s)
{Sunday)
12.3

Local Daily
Newspaper(s) {Daily
+Sunday)

8.8

Local Daily
USA Today [Daily) Newspaperis) {Daily
115 8.1

Direct Mail
Advertising
(excluding Catalogs)
76

Magazines
7.4

New York Times
[Sunday)
12.4

Local Daily
Newspaper(s)
(Sunday)
117

New York Times (Daily
+Sunday)
10.6

Local Daily
MNewspaper(s) [Daily
+Sunday)

8.4

Direct Mail
Advertising
[excluding Catalogs)

Local Daily
Newspaper(s) (Daily

USA Today (Daily}
10.7 8.0 74

m who Live in the CINCINNATI, OH, DMA
UsA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 1,928

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

musA = who Live in the CINCINNATI, OH, DMA HUSA

*® Share of Everything
for Anything _

soefa.ai

USA Jan23-0ct23 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,338



Cincinnati, OH, DMA

P25-64

Avg. Week All Print Media (Persons & % Reach): Adults 25 - 64
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Avg. Hours+Minutes/day with All
Print Media: Adults 25 - 64

270,789 or 22.1% of Adults 25 - 64 who Live in the CINCINNATI, OH, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.4 minutes every day representing 25.4% of all time
spent daily with All forms of Print Media.
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Cincinnati, OH, DMA

W25-64

Avg. Week All Prmt Media (Persons & % Reach): Women 25 - 64

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

Books

Magazines

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

USA Today (Daily)

Catalogs

149,203 or 24.1% of Women 25 - 64 who Live in the CINCINNATI, OH, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.9 minutes every day representing 21.9% of all time
spent daily with All forms of Print Media.
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Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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Cincinnati, OH, DMA

M25-64

141,240 or 23.2% of Men 25 - 64 who Live in the CINCINNATI, OH, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7. minutes every day representing 28.2% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Men 25 - 64
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Cincinnati, OH, DMA

P35+

398,413 or 29.4% of Adults 35 or older who Live in the CINCINNATI, OH, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 11.8 minutes every day representing 35.1% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 35 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Print Media: Adults 35 or older

e

who Live in the CINCINNATI,
OH, DMA

2

EEEEEEEE 335

kR

hig
s
=

HUSA

Local Daily
Newspaper(s)
(Sunday)
13.2

Local Daily Newspaper(s)

Local Daily

Newspaper(s)

(Daily+Sunday)
118

New York Times
[Daity+Sunday)
8.6

Direct Mail
Advertising New York Times
{excluding (Daily)
Catalogs) 7.2
8.2

{Daily
105

Magazines
7.4

Local Daily
Newspaper(s)
[E ]
12.7

Local Daily

Newspaper(s)

(Daily+Sunday)
116

New York Times
[Daily)
B.7

Local Daily Newspaper(s)
(Daity Magazines
10.5 78

New York Times
{Daily+Sunday)
9.6

Direct Mail
Advertising
{excluding Catalogs)
7.5

Wall

Street

Journal

(Daily) Catalogs
38 3.7

All Local weekly...

B who Live in the CINCINNATI, OH, DMA

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 35 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspa per(s) (Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily

All Local Weekly Newspapers

Magazines

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

Catalogs

New York Times (Daily)

USA Today (Daily)

Books

USA USA Projection

Tots! Persons:

R i+ v
m_m.

36,77

_n

l.!!_
R
m-z %7
83

m who Live in the CINCINNATI, OH, DMA
Scarborough R1 2024: Jan23-Feb24
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Qual Intab

Avg. Hours+Minutes/day with Ad- da2dl

Supported Print Media: Adults 35 or ofderm

who Live in the CINCINNATI,
OH, DMA

0.0%
EUsSA
1,928
USA Jan23-Oct23

Local Daily

Newspaper(s) (Sunday}
13.2

Local Daily
Newspaper(s) [Daily
+Sunday)

118

New York Times
. USA Today (Daily) [Daity+Sunday)
Local Daily 9.4 B6
Newspaper(s}
[Daily
105

Direct Mail Advertising
[excluding Catalogs)
8.2

New York Times
(Daily)
72

Wall Street
Magazines Journal (Daily)
7.4 4.7

Local Daily
Newspaper(s)
(Sunday)
12.7

Local Daily
Newspaper(s) (Daily
+Sunday}

116

USA Today (Daily)
9.7

Mew York Times [Daily)
B7

New York Times
(Daily+Sunday)
9.6

Direct Mail
Advertising
{excluding
Catalogs)
75

Wall Street
Journal {Daily)
3.8

USA Projection

B who Live in the CINCINNATI, OH, DMA

Scarborough R1 2024: Jan23-Feb24 Qual Intab

23,338

HUSA

soefa.ai

*® Share of Everything
for Anything _




	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25
	Slide 26
	Slide 27
	Slide 28
	Slide 29
	Slide 30
	Slide 31
	Slide 32
	Slide 33
	Slide 34
	Slide 35
	Slide 36
	Slide 37
	Slide 38
	Slide 39
	Slide 40
	Slide 41
	Slide 42
	Slide 43
	Slide 44
	Slide 45
	Slide 46
	Slide 47
	Slide 48
	Slide 49
	Slide 50
	Slide 51
	Slide 52
	Slide 53
	Slide 54
	Slide 55
	Slide 56
	Slide 57
	Slide 58
	Slide 59
	Slide 60
	Slide 61
	Slide 62
	Slide 63
	Slide 64
	Slide 65
	Slide 66
	Slide 67
	Slide 68
	Slide 69
	Slide 70
	Slide 71
	Slide 72
	Slide 73
	Slide 74
	Slide 75
	Slide 76
	Slide 77
	Slide 78
	Slide 79
	Slide 80
	Slide 81
	Slide 82
	Slide 83
	Slide 84
	Slide 85
	Slide 86
	Slide 87
	Slide 88
	Slide 89
	Slide 90
	Slide 91
	Slide 92
	Slide 93
	Slide 94
	Slide 95
	Slide 96

