USA - P18+ 5 Types of PARENTS of Children Age 17 or Younger!
GCompiete Demographic & Media Use Profiles

Complete Demographic,
Psychographic, and Total
Media Usage Profiles of
P18+ who are Planning the
Birth of a Child, Parents of
Children Under 2 Years Old,
Parents of Children Age 2-5,
Parents of Children Age 6-11,

Parents of Children Age 12-17. (Parent of child under 18: Yes OR Lifestyle

changes/events personally plan to do next 12 mths:
Birth of a child) AND...

Lifestyle changes/events personally plan to do next
12 mths: Birth of a child

OR Presence of children by age (HHLD): Age under 2
OR Presence of children by age (HHLD): Age 2 - 5
OR Presence of children by age (HHLD): Age 6 - 11
OR Presence of children by age (HHLD): Age 12 - 17




Expecting 2.6% or 6,941,482 of USA Adults 18 or older are EXPECTING PARENTS.
Typical Adults 18 or older who are EXPECTING PARENTS are 33.7 years old (31.% younger than average) and
have a $106,129 (18.4% higher than average) annual household income.

Parents

rcent of Market: Adults 18 or older lk* Gender of Target vs. Market: Adults 18 or older |Ethnicity of Target vs. Market:

White
65.7%
Black/African 0%
American

.6%
Asian r

= who are EXPECTING PARENTS

48.7%

2.1%
= Remainder of USA Metro Other l
'5 47 '2 Hispanic
Total Persons: 127,701,3.. 134,473,1...
6 255,233,018 Men Men Women Women = who are EXPECTING PARENTS musA
3
. Average Age:
Age Cell Demographics of Target vs. Market: ga=2d ._= HHI of Target vs. Market:
= who are EXPECTING PARENTS muUsa <$35K HHI
$35K-$50K HHI
8.1% 8.4% 8.3% ;
w 6.4% 6.4% 0.7% 0.5% 0.1% 0.2% $250K+ HHI w
18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70+

B who are EXPECTING PARENTS B USA Avg HHI: $89,672

USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 5,035
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Quoal Intab 23,333

@ I

(Parent of child under 18: Yes OR Lifestyle changes/events personally plan to do next 12 mths: Birth of a child) AND... Lifestyle changes/events personally plan to do next 12 mths: Birth of a child



Parents of Kids

Under Age 2

4.7% or 12,308,258 of USA Adults 18 or older are PARENTS of CHILDREN Under 2 Years Old.
Typical Adults 18 or older who are PARENTS of CHILDREN Under 2 Years Old are 33.1 years old (32.3%
younger than average) and have a $100,041 (11.6% higher than average) annual household income.
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(Parent of child under 18: Yes OR Lifestyle changes/events personally plan to do next 12 mths: Birth of a child) AND... Presence of children by age (HHLD): Age under 2



Parents of

Kids Age 2-5

8.5% or 22,355,694 of USA Adults 18 or older are PARENTS of CHILDREN Age 2-5 Years Old.
Typical Adults 18 or older who are PARENTS of CHILDREN Age 2-5 Years Old are 35.6 years old (27.2%
younger than average) and have a $95,323 (6.3% higher than average) annual household income.
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(Parent of child under 18: Yes OR Lifestyle changes/events personally plan to do next 12 mths: Birth of a child) AND... Presence of children by age (HHLD): Age 2 - 5




Parents of

Kids Age 6-11

11.8% or 30,870,385 of USA Adults 18 or older are PARENTS of CHILDREN Age 6-11 Years Old.
Typical Adults 18 or older who are PARENTS of CHILDREN Age 6-11 Years Old are 40. years old (18.1%
younger than average) and have a $101,377 (13.1% higher than average) annual household income.
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2 Parents of
1 K g\ Kids Age 12-17

11.3% or 29,700,821 of USA Adults 18 or older are PARENTS of CHILDREN Age 12-17 Years Old.
Typical Adults 18 or older who are PARENTS of CHILDREN Age 12-17 Years Old are 44.7 years old (8.5%
younger than average) and have a $104,202 (16.2% higher than average) annual household income.
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Expecting

Pa rents children under 18.

2.6% or 6,941,482 of USA Adults 18 or older are EXPECTING PARENTS.
Adults 18 or older who are EXPECTING PARENTS are 43.4% more likely to be a college graduate, 36.6% more
likely to work full-time, 32.6% more likely to be married, 123.7% more likely to be a parent of 1 or more
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4.7% or 12,308,258 of USA Adults 18 or older are PARENTS of CHILDREN Under 2 Years Old.
Parents of Kids Adults 18 or older who are PARENTS of CHILDREN Under 2 Years Old are 31.6% more likely to be a college
Under Age y graduate, 17.3% more likely to work full-time, 48.3% more likely to be married, 269.7% more likely to be a
parent of 1 or more children under 18.
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(Parent of child under 18: Yes OR Lifestyle changes/events personally plan to do next 12 mths: Birth of a child) AND... Presence of children by age (HHLD): Ag e under 2



8.5% or 22,355,694 of USA Adults 18 or older are PARENTS of CHILDREN Age 2-5 Years Old.
Parents of Adults 18 or older who are PARENTS of CHILDREN Age 2-5 Years Old are 18.% more likely to be a college
Kids Age y 3 graduate, 24.1% more likely to work full-time, 42.2% more likely to be married, 270.2% more likely to be a
parent of 1 or more children under 18.
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(Parent of child under 18: Yes OR Lifestyle changes/events personally plan to do next 12 mths: Birth of a child) AND... Presence of children by age (HHLD): Age 2 -5



11.8% or 30,870,385 of USA Adults 18 or older are PARENTS of CHILDREN Age 6-11 Years Old.
Parents of Adults 18 or older who are PARENTS of CHILDREN Age 6-11 Years Old are 15.8% more likely to be a college
Kids Age 6-11 graduate, 30.5% more likely to work full-time, 42.3% more likely to be married, 269.4% more likely to be a
parent of 1 or more children under 18.
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Parents of

11.3% or 29,700,821 of USA Adults 18 or older are PARENTS of CHILDREN Age 12-17 Years Old.
Adults 18 or older who are PARENTS of CHILDREN Age 12-17 Years Old are 9.% more likely to be a college
graduate, 38.7% more likely to work full-time, 41.7% more likely to be married, 269.8% more likely to be a

parent of 1 or more children under 18.

iy 9.
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. 2.6% or 6,941,482 of USA Adults 18 or older are EXPECTING PARENTS.
Expectlng Adults 18 or older who are EXPECTING PARENTS are 14.7% less likely to own their home, 11.7% more likely to

Parents own a higher valued home, 2.3% less likely to have a single-family home, 11.7% more likely to have a dog.

. Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4{™ Pets in Home: Adults 18 or older
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or Real Estate Home 4.0% 7.6%
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. 4.7% or 12,308,258 of USA Adults 18 or older are PARENTS of CHILDREN Under 2 Years Old.
Parents Of KIdS Adults 18 or older who are PARENTS of CHILDREN Under 2 Years Old are 2.2% less likely to own their home,

Under Age 2 10.9% more likely to own a higher valued home, .5% more likely to have a single-family home, 14.7% more
likely to have a dog.

. Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4{™ Pets in Home: Adults 18 or older
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8.5% or 22,355,694 of USA Adults 18 or older are PARENTS of CHILDREN Age 2-5 Years Old.
Parents of Adults 18 or older who are PARENTS of CHILDREN Age 2-5 Years Old are 4.3% less likely to own their home,
Kids Age 2-5 15.8% more likely to own a higher valued home, 4.5% more likely to have a single-family home, 21.% more

likely to have a dog.

ﬂﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older
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11.8% or 30,870,385 of USA Adults 18 or older are PARENTS of CHILDREN Age 6-11 Years Old.
Parents of Adults 18 or older who are PARENTS of CHILDREN Age 6-11 Years Old are 6.8% more likely to own their

Kids Age 6-11 home, 11.5% more likely to own a higher valued home, 15.4% more likely to have a single-family home,
29.5% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older ﬂﬁm Type of Home: Adults 18 or older 4{™ Pets in Home: Adults 18 or older
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11.3% or 29,700,821 of USA Adults 18 or older are PARENTS of CHILDREN Age 12-17 Years Old.
Parents of Adults 18 or older who are PARENTS of CHILDREN Age 12-17 Years Old are 7.% more likely to own their

8" v Kids Age 12-17 home, 13.% more likely to own a higher valued home, 15.2% more likely to have a single-family home, 43.7%
' more likely to have a dog.

b

v
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. 2.6% or 6,941,482 of USA Adults 18 or older are EXPECTING PARENTS.
Expectlng Adults 18 or older who are EXPECTING PARENTS are 10.6% more likely to look up D-I-Y advice online,
Parents 33.9% less likely to always vote in local elections, 13.3% less likely to belong to a gym, 14.9% more likely to

fly domestic past yr.
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. 4.7% or 12,308,258 of USA Adults 18 or older are PARENTS of CHILDREN Under 2 Years Old.

Parents of Kids Adults 18 or older who are PARENTS of CHILDREN Under 2 Years Old are 12.2% more likely to look up D-I-Y
Under Age 2 advice online, 24.8% less likely to always vote in local elections, 15.2% less likely to belong to a gym, 11.7%

less likely to fly domestic past yr.
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Parents of

Kids Age 2-5

]’op-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

50.4%

8.5% or 22,355,694 of USA Adults 18 or older are PARENTS of CHILDREN Age 2-5 Years Old.

Adults 18 or older who are PARENTS of CHILDREN Age 2-5 Years Old are 10.4% more likely to look up D-I-Y
advice online, 20.5% less likely to always vote in local elections, 2.% more likely to belong to agym, 7.1%
less likely to fly domestic past yr.
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11.8% or 30,870,385 of USA Adults 18 or older are PARENTS of CHILDREN Age 6-11 Years Old.
Adults 18 or older who are PARENTS of CHILDREN Age 6-11 Years Old are 14.4% more likely to look up D-I-
Y advice online, 16.8% less likely to always vote in local elections, 2.1% more likely to belong to a gym,

Parents of

Kids Age 6-11

1.1% more likely to fly domestic past yr.
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11.3% or 29,700,821 of USA Adults 18 or older are PARENTS of CHILDREN Age 12-17 Years Old.
Parents of Adults 18 or older who are PARENTS of CHILDREN Age 12-17 Years Old are 12.1% more likely to look up D-

Kids Age 12-17 I-Y advice online, 8.9% less likely to always vote in local elections, 1.% less likely to belong to a gym, 6.7%
more likely to fly domestic past yr.

]’op-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older

85.2%

Registered to Vote Democrat / Lean blican / Lean Ind dent/ None
(In District of Residence) Democrat Republlcan of These

PresidentalElectians: Always

] . h Presidential Elections: Sometimes %
h h h )

Statewide Elections: Sometimes
Redipes/ Health  Restaurant Do-t-vourself Onfine Phone  Medical Home/  Fitness/Diet  Apparel/ JobSearch/ Religion/ TakeOnfne  camer  Educaton  Geneslogy Homework  Hecronic  Photography Parenting/ Online Dating
Meal Planning Information Information /  Advice /Video Call  Services/ Gandenideas Information Beauty ldeas Postresume Spirtuality Classes  Development (Research {¥ou or Your Invite (snapfish, FamilyAdvice Service - - _
Suggestions Reviews [skype,  information schools, child's} shutterfly, Local Elections: Always
FaceTime, Application, stel Local Elections: Sometimes m
etc) Finanding)
= who are PARENTS of CHILDREN Age 12-17 Years Old mUSA

= who are PARENTS of CHILDREN Age 12-17 Years Old - USA

(9
WﬂTop—B‘O past 12-months Active Lifestyle Activites: Adults 18 or older ‘k Past 12-months Domestic Airline Trips: Adults 18 or older

16.7%
10,649,162 15.5%

1 trip
: 15.6%
2trips 2 6.597 812 14.0%
‘ - 6.6
. ELL 5 368,602 % 6%
- 7.5%
- R 6 051,673 6.1%

. 8.9%
SRR ) 310,460 8.5%

10+ trips 2.2% Flew Domestic past year:
SRR T —

2.2% Avg. # Domestic Flights:
18.3% |
14.0%) 67%

13.7% 13.5%) FEVIEE T .
Grlling-  lawnCare  Gamening  Bicyding  Swimming  Volunteer  Hiking- Jogging-  Sewing-  Camping Bowling  Belongto Fishing Gmup Fitness Yoga- Pllates  Adult Basketball Caregverof  Follows  Competitive  Soccer Football Tennis  SnowsSkiing-  Softball- Hunting  Organized
outdoor (Flowers or Work  Backpacking  Running Crafts Health Club or Continuing Aging Parent Weight Loss Video Gaming Snowboarding  Baseball Road Race

Cooking Vegetables} Gym Education orRelative  Progmm (5K,
Marathon,

¥ who are PARENTS of CHILDREN Age 12-17 Years Old W USA etc)

USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 5,035
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333

(Parent of child under 18: Yes OR Lifestyle changes/events personally plan to do next 12 mths: Birth of a child) AND... Presence of children by age (HHLD): Age 12 - 17



Expecting

Parents

Past 30-days QSR Users: Adults 18 or older

1time

2 times
3 times

4 times

5 times
T

m who are EXPECTING PARENTS mUSA

%
.4

10times or more

Total Monthly QSR Users: Avg. Monthly QSR Meals:

95.5% 88.7%
e T “

2.6% or 6,941,482 of USA Adults 18 or older are EXPECTING PARENTS.
Adults 18 or older who are EXPECTING PARENTS are 7.7% more likely to use QSRs past mo., 10.3% more

likely to use Sit-Down Restaurants past mo., 2.1% more likely to use Casinos past yr., 21.9% more likely to
smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

. (Sit-Down Restaurants Used Past 30-days)
[ ] 1time

15.9%
2 times 16.1% :
3 times
4 times 47.6°
5 times i
6-9times
Mexican

Pizza Chinese  Coffee Italian Indian/  Wings/ Bagel f  Upscale Steakhouse

House / Thai / Burgers/ Donut/
i coffee Bar Other  sports Bar  Bakery
10 times or more 4.9% e
m who are EXPECTING PARENTS mUSA = who are EXPECTING PARENTS mUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
83.9% 76.1% who are EXPECTING PARENTS 660,530 23.9%

Drank Past 30-days: Adults 18 or older
Liquor

Any Type of Ber

Wine

1
Domestic Regular Beer =
9,
- Vv

: 15.3%
Microbrew / Craft Beer TYEEl 10.7% i

Domestic Light Beer

%
i)

Imported Beer

mwho are EXPECTING PARENTS mUSA

USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24

Past 12 months Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older
. wr |

Table Games (Craps, Poker, etc.)
o g >
PR —
6.2%
317%

6.4%

—

Stage Show / Concert

Sports Betting

Other Gambling &1%93%
2.5%

3.7%

5.5%

g 25518 01
1.7% Casinos visited past 12 months: Yes Marijuana / Cannabis Cigarettes Vape

14.343 439
Spa

who are EXPECTING PARENTS HUSA

mwho are EXPECTING PARENTS mUsA
5,035
Qual Intab 23,333

(Parent of child under 18: Yes OR Lifestyle changes/events personally plan to do next 12 mths: Birth of a child) AND... Lifesty le changes/events personally plan to do next 12 mths: Birth of a child



Parents of Kids

Under Age 2

Past 30-days QSR Users: Adults 18 or older

ﬂ 1time
10.4%
20.8%

2 times

3 times

4 times

5 times

6-9times

10 times or more

17.2%

Hwho are PARENTS of CHILDREN Under 2 Years Old

HUSA

Total Ng!g!clgl Iy QSR Users: Avg. Monthly QSR Meals:

88.7%

less likely to smoke cigarettes.

4.7% or 12,308,258 of USA Adults 18 or older are PARENTS of CHILDREN Under 2 Years Old.
Adults 18 or older who are PARENTS of CHILDREN Under 2 Years Old are 4.9% more likely to use QSRs past
mo., 3.8% less likely to use Sit-Down Restaurants past mo., 27.1% less likely to use Casinos past yr., 6.3%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

e 2me
2tmes
3 imes
s times
6 9times
10times or more

B who are PARENTS of CHILDREN Under 2 Years Old HUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

& I - “

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexican Pizza Chinese Coffes Italian Indian/ Wings/  Bagel/ Upscale Steakhouse
House / Thai/  Burgersj Dponutf
Coffes Bar other  sports Bar  Bakery

Asian

m who are PARENTS of CHILDREN Under 2 Years Old mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wha are PARENTS of CHILDREN Under 2 Years Old 21.9%

vsa R 17.1%

Drank Past 30-days: Adults 18 or older
Liguor

Any Type of Beer

Wine

86,745,851 33.1%

Domestic Regular Beer

Domestic Light Beer

28,044,613 10.7%

Imported Beer

61,439,313 23.4%
K i)
;2] ']

Microbrew / Craft Beer

® who are PARENTS of CHILDREN Under 2 Years Old

mUSA

USA USA Projection Scarborough R1 2024: Feb23-Apr24

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

A44,275

24,514,895 9.4%
22,189,836 8.5%
21,936,734 8.4%

16,180,278 6.2%

2.0%
3.7%

24.2%
Table Games (Craps, Poker, etc.)

Bar [/ Nightclub
Upscale Restaurant

Stage Show [/ Concert 31.7%

Sports Betting

Other Gambling EZJ:’L%B%

2.7%
Spa PRORT 75

Casinos visited past 12 months: Yes

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

B who are PARENTS of CHILDREN Under 2 Years Old B USA

5,035

USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab

Used Past 30-days: Adults 18 or older

i’

v
9.7%
5.5%
2551801 14,343,439
Marijuana / Cannabis Cigarettes Vape
' who are PARENTS of CHILDREN Under 2 Years Old musA

23,333

(Parent of child under 18: Yes OR Lifestyle changes/events personally plan to do next 12 mths: Birth of a child) AND... Presence of children by age (HHLD): Age under 2



Parents of

Kids Age 2-5

30-days QSR Users: Adults 18 or older
lﬂ 1 time

mwho are PARENTS of CHILDREN Age 2-5 Years Old mUSA

Past

2 times

3 times

4 times

5 times

6 - 9times

10times or more

Avg. Monthly QSR Meals:

Total Monthly QSR Users:
93.6% 88.7%

less likely to smoke cigarettes.

8.5% or 22,355,694 of USA Adults 18 or older are PARENTS of CHILDREN Age 2-5 Years Old.
Adults 18 or older who are PARENTS of CHILDREN Age 2-5 Years Old are 5.6% more likely to use QSRs past
mo., .3% more likely to use Sit-Down Restaurants past mo., 11.6% less likely to use Casinos pastyr., 14.4%

1time 15.9%

2 times

16.1%

3 times

4 times

5 times

6-9times

10 times or more

4.9%
m who are PARENTS of CHILDREN Age 2-5 Years Old mUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

76.3% 76.1%
199,395,8

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexican Pz Chinese  Coffee  Italian  Indian/  Wings/
House / Thaif  Burgers/ Danut/
Ccoffee Bar

other  sports Bar  Bakery
asian

= who are PARENTS of CHILDREN Age 2-5 Years Old mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wha are PARENTS of CHILDREN Age 25 Years Old 20.3%

vsa [ 17.4%

Drank Past 30-days: Adults 18 or older
Liquor

Any Type of Beer

108,122,068 41.6%
86,745,851 33.1%

Wine

Domestic Regular Beer

61,439,313 23.4%
59,731,345 22.8%
Fii)

Domestic Light Beer

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

63,444,275

24,514,895 9.4%
22,189,836 8.5%
21,936,734 8.4%

4
5.4

24.2%

Table Games (Craps, Poker, etc.)

Bar / Nightclub

Upscale Restaurant

Stage Show / Concert %

31.7%

16,180,278 6.2%
Imported Beer - v Sports Betting 33::’;6%
Microbrew / Craft Beer Fomae 10_7%15'7% i Other Gambling SS.LS;;G
Spa M%als% Casinos visited past 12 months: Yes
®mwho are PARENTS of CHILDREN Age 2.5 Years Old mUSA H who are PARENTS of CHILDREN Age 2-5 Years Old HUSA
USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 5,035

All Graphs and HBIA! Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab

Used Past 30-days: Adults 18 or older
wi |

—
9.7%
5.5%
25518 01 14 343439
Marijuana / Cannabis Cigarettes Vape
mwho are PARENTS of CHILDREN Age 2-5 Years Old mUsA

23,333

(Parent of child under 18: Yes OR Lifestyle changes/events personally plan to do next 12 mths: Birth of a child) AND... Presence of children by age (HHLD): Age 2 - 5



Parents of

Kids Age 6-11

Past 30-days QSR Users: Adults 18 or older

i; |ﬂ‘ 1 time

2 times 10.4%

3 times 11.0%

4 times 10.6%

5 times 10.4%

6 - 9times 20.8%

10times or more

17.2%

mwho are PARENTS of CHILDREN Age 6-11 Years Old mUSA

Avg. Monthly QSR Meals:

Total Monthly QSR Users:
93.2% 88.7%

more likely to smoke cigarettes.

11.8% or 30,870,385 of USA Adults 18 or older are PARENTS of CHILDREN Age 6-11 Years Old.
Adults 18 or older who are PARENTS of CHILDREN Age 6-11 Years Old are 5.1% more likely to use QSRs past
mo., 4.5% more likely to use Sit-Down Restaurants past mo., 7.3% less likely to use Casinos pastyr., 1.3%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time 15.9%

2 times

16.1%

3 times

4 times

5 times

6-9times

10 times or more

4.9%
m who are PARENTS of CHILDREN Age 6-11 Years Old

mUSA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

s > - “

Top-10 Cuisines: Adults 18 or older

(Sit- 'n Restaurants Used Past 30-days)

Mexican Pz Chinese  Coffee  Italian  Indian/  Wings/

Thai/  Burgers/ Donut/
other  sportsBar  Bakery
asian

Upscale Steakhouse

mwho are PARENTS of CHILDREN Age 6-11 Years Old mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are PARENTS of CHILDREN Age 611 Years Old 19.3%

vsa [ 17.4%

Drank Past 30-days: Adults 18 or older
Liquor

Any Type of Beer

108,122,068 41.6%
86,745,851 33.1%

Wine

Domestic Regular Beer

61,439,313 23.4%
59,731,345 22.8%
Fii)

Domestic Light Beer

=
Activities: Adults 18 or older

Past 12 months Casino

Slot Machines

63,444,275

24,514,895 9.4%

24.2%

Table Games (Craps, Poker, etc.)
Bar / Nightclub
Upscale Restaurant

Stage Show / Concert

Used Past 30-days: Adults 18 or older

i ]

31.7%
Imported Beer - D A Sports Betting =
Microbrew / Craft Beer i 10_7];’2'% i Other Gambling 1:
Spa 1.7% Casinos visited past 12 months: Yes
mwho are PARENTS of CHILDREN Age 6-11 Years Old mUSA H who are PARENTS of CHILDREN Age 6-11 Years Old HUSA
USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 5,035

All Graphs and HBIA! Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Jan23-Feb24

USA Projection

Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333

—
9.7%
5.5%
25518 01 14 343439
Marijuana / Cannabis Cigarettes Vape
mwha are PARENTS of CHILDREN Age 6-11 Years Old mUSA

(Parent of child under 18: Yes OR Lifestyle changes/events personally plan to do next 12 mths: Birth of a child) AND... Presence of children by age (HHLD): Age 6 - 11



Parents of

y &
; & g Kids Age 12-17

Past 30-days QSR Users: Adults 18 or older

1time

8.4%

E—

mwho are PARENTS of CHILDREN Age 12-17 Years Old mUSA

2 times

3 times

4 times

5 times

6 - 9times

10times or more

Total Agggg?ly QSR Users: Avg. Monthly QSR Meals:

88.7%

past mo., 2.4% more likely to use Sit-Down Restaurants past mo., 2.
11.9% more likely to smoke cigarettes.

11.3% or 29,700,821 of USA Adults 18 or older are PARENTS of CHILDREN Age 12-17 Years Old.
Adults 18 or older who are PARENTS of CHILDREN Age 12-17 Years Old are 4.8% more likely to use QSRs

1% less likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time 15.9%

2 times

16.1

%

3 times

4 times

5 times

6-9times

10 times or more

4.9
m who are PARENTS of CHILDREN Age 12-17 Years Old

%
mUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
77.9% 76.1%

Top-10 Cuisines: Adults 18 or older

Sit-Down Restaurants Used Past 30-days)

Mexican  Pims  Chinese  Coffee  Italian  Indian/  Wings/ Upscale  Steskhouse
House / Thai / Burgers/ Donut/
coffee Bar other  sports Bar  Bakery

asian

mwho are PARENTS of CHILDREN Age 12-17 Years Old mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wha are PARENTS of CHILDREN Age 12-17 Years Old 19.2%

vsa [ 17.4%

Drank Past 30-days: Adults 18 or older
Liquor

Any Type of Beer

11.2%
10.7%

Wine
Domestic Regular Beer
Domestic Light Beer

Imported Beer

Microbrew / Craft Beer 28,044,613

Past 12 months Casino Activities:

Slot Machines

Adults 18 or older

24.2%

63,444,275

24,514,895 9,4%
22,189,836 8.5%
21,936,734 8.4%

6.8%
16,180,278 6.2%

3.5%

Table Games (Craps, Poker, etc.)

Bar / Nightclub

Upscale Restaurant

Stage Show / Concert 31.7%

mwho are PARENTS of CHILDREN Age 12-17 Years Old mUSA

USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All righ

Used Past 30-days: Adults 18 or older

i ]

—

5.5%

25518 01
Cigarettes

14,343 439
Vape

Marijuana / Cannabis

mwho are PARENTS of CHILDREN Age 12-17 Years Old mUSA

Sports Betting 3.7%
Other Gambling Mlzégﬁ%
spa 2.5% T )
1.7% Casinos visited past 12 months: Yes
H who are PARENTS of CHILDREN Age 12-17 Years Old HUSA
5,035
tsreserved.  USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333

(Parent of child under 18: Yes OR Lifestyle changes/events personally plan to do next 12 mths: Birth of a child) AND... Presence of children by age (HHLD): Age 12 - 17



e ), k

mﬁﬂlnvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

Bonds

Expecting
Parents

122,419,647 46.7%

101,760,923 38.8%

75,855,205 28.9%
18.6%

48,257,628 18.4%

10.1%
36,944,081 14.1%

8.7%

30,325,990 EEERZ

10.6%
ETPICREEN 11.5%

2.6% or 6,941,482 of USA Adults 18 or older are EXPECTING PARENTS.

Adults 18 or older who are EXPECTING PARENTS are 12.1% more likely to have a 401K, 13.1% more likely to
have an Auto Loan, 21.7% more likely to Invest/Trade Stocks Online, 12.1% less likely to pay with their Debit

Card.

Financial Services Has and/or Uses: Adults 18 or older

7.1% 82%  57% 6.6%

3.4% 9%
Second Home or Real Estate Property ﬁ B.6% Checking Debitor ATM  Savings Credit Card Online Mohile Online Bill Home Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
529 Plan / College Savings Plan E 14.7% Account Mortgage Loan or Home
. 8.5% Equity Loan
® who are EXPECTING PARENTS mUSA = who are EXPECTING PARENTS m USA
Professional Services Used*: Adults 18 or older Past 3-Months Payment Methods Used: Adults 18 or older
Fnencial Planner
Online Investing / Stock Trading
10.0%
. . 7.2%
Insurance Agent at a Local Office (not online) 10.3%
15.4%
Real Estate Agent

Estate Planning

Diverce [ Family Attorney

B who are EXPECTING PARENTS HUSA

USA USA Projection Scarborough R1 2024: Feb23-Apr24
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24

(*Past 12 Months) VISA PayPal Debit Card  MasterCard Venmo Zelle Apple Pay  Cash App  Store Credit Google Pay

Qual Intab

|

Discover

Card
mwho are EXPECTING PARENTS HUSA

5,035
Qual Intab 23,333

10.1%
sz Y e e

American Facebook  Square Cash Samsung Pay
Express Messenger

(Parent of child under 18: Yes OR Lifestyle changes/events personally plan to do next 12 mths: Birth of a child) AND... Lifestyle changes/events personally plan to do next 12 mths: Birth of a child




. 4.7% or 12,308,258 of USA Adults 18 or older are PARENTS of CHILDREN Under 2 Years Old.
Parents of Kids Adults 18 or older who are PARENTS of CHILDREN Under 2 Years Old are 8.8% more likely to have a 401K,

33.2% more likely to have an Auto Loan, 6.1% less likely to Invest/Trade Stocks Online, 10.7% less likely to pay
U nder Age 2 with their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older

401K Plan

Financial Services Has and/or Uses: Adults 18 or older

122,419,647 46.7%

IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds 5%18_4%
Money Market Funds 14.1%
Other (Crypto / NFTs / Metals, etc.) 2%11.5%

9.8%
Bonds ERpTIRTIN 11.5%

12.8%

8.2%
6.3% 6.6% 460, 2.0%

Second Home or Real Estate Property & B.6% Checking Debitor ATM  Savings Credit Card Online Mohile Online Bill Home Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
529 Plan / College Savings Plan 18.1% Account Mortgage Loan or Home
. 8.5% Equity Loan
m who are PARENTS of CHILDREN Under 2 Years Old mUSA

mwho are PARENTS of CHILDREN Under 2 Years Old mUSA

Professional Services Used*: Adults 18 or older | {g'Past 3-Months Payment Methods Used: Adults 18 or older

Financial Planner =

47,195,206 18.0%

Online Investing / Stock Tradi =

8l ne 41,263,931 15.7%

8.3%
Accountant
29,337,729 11.2%
7.0%

Insurance Agent at a Local Office (not online)

10.3%

17.7%
6.8%
Real Estate Agent 6.3% 10.1% o a5 6.8%
“ ) 3.7% 3.4%
. 2.8%
estae plaive B - [ h [y
. ; 6% (*Past 12 Months) VISA PayPal Debit Card  MasterCard Venmo Zelle ApplePay  CashApp  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay
Diverce [ Family Attorney 1.2% card Express Messenger
B who are PARENTS of CHILDREN Under 2 Years Old W USA ® who are PARENTS of CHILDREN Under 2 Years Old mUSA

USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 5,035
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333

(Parent of child under 18: Yes OR Lifestyle changes/events personally plan to do next 12 mths: Birth of a child) AND... Presence of children by age (HHLD): Age under 2




Parents of

Kids Age 2-5

mﬁﬂlnvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

529 Plan / College Savings Plan

= who are PARENTS of CHILDREN Age 2-5 Years Old

122,419,647 46.7%

101,760,923 38.8%
75,855,205 28.9%
12.3%
48,257,628 18.4%
10.3%
36,944,081 14.1%
1 8.2%
30,325,990 RN

7.9%
11.5%

SB05%
8.6%

20.8%

gI

. 8.5%
mUSA

8.5%

or 22,355,694 of USA Adults 18 or older are PARENTS of CHILDREN Age 2-5 Years Old.

Adults 18 or older who are PARENTS of CHILDREN Age 2-5 Years Old are 13.8% more likely to have a 401K,
51.3% more likely to have an Auto Loan, 7.3% more likely to Invest/Trade Stocks Online, 6.7% less likely to
pay with their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

12.5%
8.

2% 6.7% 6.6%
_ .

Money  Certificates of Studentloan Refinanced Personal Loan
Market  Deposit(CDs) Home
Account Mortgage

2.4% 4.9%

Checking  Debit or ATM Credit Card

Account card

Savings
Account

Online
Banking

Mohile
Banking

Online Bill
Paying

Home

Mortgage

Home
Improvement
Loan or Home

Equity Loan

m who are PARENTS of CHILDREN Age 2-5 Years Old mUSA

Professional Services Used*: Adults 18 or older

Tax Preparation Service =
pe 66,078,522 25.5%

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Diverce [ Family Attorney

USA USA Projection

47,195,206 18.0%

15.7%

3.8%
29,337,729 11.2%
0%

41,263,981

6.

5.5%
16,435,9! 6.3%

10.3%

]

Past 3-Months Payment Methods Used: Adults 18 or older

= 10.1%
: 9 6.2% 6.6%
2.8% 3.7% 3.4%
1.9% (*Past 12 Months) VISA PayPal Debit Card  MasterCard Venmo Zelle ApplePay  CashApp  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay
! 1.2% Card Express Messenger
¥ who are PARENTS of CHILDREN Age 2-5 Years Old HUSA m who are PARENTS of CHILDREN Age 2-5 Years Old mUSA
Scarborough R1 2024: Feb23-Apr24 Qual Intab 5,035
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333

(Parent of child under 18: Yes OR Lifestyle changes/events personally plan to do next 12 mths: Birth of a child) AND... Presence of children by age (HHLD): Age 2 - 5




11.8% or 30,870,385 of USA Adults 18 or older are PARENTS of CHILDREN Age 6-11 Years Old.
Parents of Adults 18 or older who are PARENTS of CHILDREN Age 6-11 Years Old are 14.3% more likely to have a 401K,
Kids Age 6-11 37..% mo.re Iike.ly to have an Auto Loan, .2% less likely to Invest/Trade Stocks Online, .6% more likely to pay
with their Debit Card.

Investments Owned: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds 18.4%
Money Market Funds % 14.1%

Other (Crypto / NFTs / Metals, etc.) 101.11)*.32%

Bonds 8.0%

Financial Services Has and/or Uses: Adults 18 or older

13.0%

8.2% 8.7%
6.6% 54% 4.09%
e s

67,05 ! s s cm 132 H
Second Home or Real Estate Property 8.6% Checking Debitor ATM  Savings Credit Card Online Mohile Online Bill Home Money  Certificates of Studentloan Refinanced Personal Loan  Home

Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
529 Plan / College Savings Plan m 1.3% Account Mortgage Loan or Home
. 8.5% Equity Loan

m who are PARENTS of CHILDREN Age 6-11 Years Old mUSA m who are PARENTS of CHILDREN Age 6-11 Years Old mUSA

Professional Services Used*: Adults 18 or older | {g'Past 3-Months Payment Methods Used: Adults 18 or older

Financial Planner
Online Investing / Stock Trading
— s

Insurance Agent at a Local Office (not online)

15.9%

10.1%
' — e —

(*Past 12 Months) VISA PayPal Debit Card  MasterCard Venmo Zelle ApplePay  CashApp  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay
Card Express Messenger
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Real Estate Agent

Estate Planning |

Diverce [ Family Attorney

(Parent of child under 18: Yes OR Lifestyle changes/events personally plan to do next 12 mths: Birth of a child) AND... Presence of children by age (HHLD): Age 6 - 11



11.3% or 29,700,821 of USA Adults 18 or older are PARENTS of CHILDREN Age 12-17 Years Old.
&(j Y Parents of Adults 18 or older who are PARENTS of CHILDREN Age 12-17 Years Old are 21.% more likely to have a 401K,
FL & . o . o . . o .

A L% Kids Age 12-17 35.3/6.more .I|ke|y t.o have an Auto Loan, 6.% more likely to Invest/Trade Stocks Online, 5.5% more likely to
LA pay with their Debit Card.

Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
401K Plan
IRA (Individual Retirement Account) T
Stocks or Stock Options
17.1%
Mutual Funds 148,257,628 18.4%
Money Market Funds oo 11'3“1%
11.4%
Other (Crypto / NFTs f Metals, etc.) prgsrpes 11.6%
Bonds ! 7'8%11 %
057.4% £ 2 ;
Second Home or Real Estate Property B.6% Checking Debitor ATM  Savings Credit Card Online Mohile Online Bill Home Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
529 Plan / College Savings Plan 19.1% Account Mortgage Loan or Home
. 8.5% Equity Loan
m who are PARENTS of CHILDREN Age 12-17 Years Old mUSA m who are PARENTS of CHILDREN Age 12-17 Years Old mUSA
Professional Services Used*: Adults 18 or older Past 3-Months Payment Methods Used: Adults 18 or older
Online Investing / Stock Trading Thee 15.7%
9.9%
Insurance Agent at a Local Office (not online) 9'133 3% . .
14.6%
Real Estate Agent 5'32:% 10.1%
— ’ ” 4.0% 3.7% 4.1% 3.4%
Estate Planning 3;‘;6% : ! : 1 ! oamou PSSR o oo |
. . 2.3% (*Past 12 Months) VISA PayPal Debit Card  MasterCard Venmo Zelle ApplePay  CashApp  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay
Diverce [ Family Attorney rl.z% card Express Messenger
B who are PARENTS of CHILDREN Age 12-17 Years Old HUSA m who are PARENTS of CHILDREN Age 12-17 Years Old H USA
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(Parent of child under 18: Yes OR Lifestyle changes/events personally plan to do next 12 mths: Birth of a child) AND... Presence of children by age (HHLD): Age 12 - 17



- Adults 18 or older who are EXPECTING PARENTS spend an average of 2 days, 10 hours, 30 minutes and 7 seconds each
Expectlng week with All Forms of Media.

P arents 84.1% of Adults 18 or older who are EXPECTING PARENTS spend an avg. of 7 hours and 22 minutes each week listening to All Local
AM/FM Radio, representing 10.6% of totaltime spent with all forms of Media.

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

usage 53.9%
usa

B82.3%

who are EXPECTING
% of Total
Weekly H:M:
35.6%
Avg. Weekly
Hours:Minutes:
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. Adults 18 or older who are PARENTS of CHILDREN Under 2 Years Old spend an average of 2 days, 17 hours, 53 minutes
Parents of Kids and 34 seconds each week with All Forms of Media.

U nd er A ge 2 85.8% of Adults 18 or older who are PARENTS of CHILDREN Under 2 Years Old spend an avg. of 6 hours and 36 minutes each week
listening to All Local AM/FM Radio, representing 8.6% of totaltime spent with all forms of Media.

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

52.7%

usa
% of Total e
Weekly H:M:

Avg. Weekly
Hours:Minutes:

B who are PARENTS of CHILDREN Under 2 Years Old H USA
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Adults 18 or older who are PARENTS of CHILDREN Age 2-5 Years Old spend an average of 2 days, 13 hours, 13 minutes
Parents of and 26 seconds each week with All Forms of Media.

Kid s A ge 2-5 86.3% of Adults 18 or older who are PARENTS of CHILDREN Age 2-5 Years Old spend an avg. of 6 hours and 55 minutes each week

listening to All Local AM/FM Radio, representing 9.8% of totaltime spent with all forms of Media.

o5 FEEA

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

concurr
Usage

65.0% who a S of
% of Total CHILDR 5 Years

Weekly H:M:

67:43:22
54.2%

Avg. Weekly
Hours:Minutes:
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Adults 18 or older who are PARENTS of CHILDREN Age 6-11 Years Old spend an average of 2 days, 14 hours, 19 minutes
Parents of and 41 seconds each week with All Forms of Media.

Ki d S Ag e 6-11 88.5% of Adults 18 or older who are PARENTS of CHILDREN Age 6-11 Years Old spend an avg. of 7 hours and 40 minutes each week
listening to All Local AM//FM Radio, representing 10.9% of total time spent with all forms of Media.

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

concurry
Usage
who are PAI{EN'm

CHILDREN Age 6-11 Y.eas
old

67:11:41
54.2%

% of Total
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Adults 18 or older who are PARENTS of CHILDREN Age 12-17 Years Old spend an average of 2 days, 20 hours, 10

minutes and 0 seconds each week with All Forms of Media.
90.5% of Adults 18 or older who are PARENTS of CHILDREN Age 12-17 Years Old spend an avg. of 8 hours and 15 minutes each week
listening to All Local AM/FM Radio, representing 11.% of totaltime spent with all forms of Media.

BX oo

Parents of

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

usage 56.1%
usa
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E ti Adults 18 or older who are EXPECTING PARENTS spend an average of 1 days, 19 hours, 38 minutes and 10 seconds each
Xpecting week with All Forms of Ad-Supported Media.

P are nts 80.8% of Adults 18 or older who are EXPECTING PARENTS spend an avg. of 6 hours and 50 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 12.7% of total time spent with all forms of Ad-Supported Media.

95.9%

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

e NP
e 56.5%
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. Adults 18 or older who are PARENTS of CHILDREN Under 2 Years Old spend an average of 1 days, 21 hours, 31 minutes
Parents of Kids and 42 seconds each week with All Forms of Ad-Supported Media.
U n de r Age 2 82.7% of Adults 18 or older who are PARENTS of CHILDREN Under 2 Years Old spend an avg. of 6 hours and 16 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 11.4% of total time spent with all forms of Ad-Supported Media.

1.1.-5.5;.1,; Avg. H:M:S5/week with All Forms of Ad-
Reach %: Supported Media: Adults 18 or older

52:44:13
‘Concurr:
usage 56.4%
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old
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Adults 18 or older who are PARENTS of CHILDREN Age 2-5 Years Old spend an average of 1 days, 19 hours, 48 minutes
Parents of and 35 seconds each week with All Forms of Ad-Supported Media.
Kid S Age 2_5 82.6% of Adults 18 or older who are PARENTS of CHILDREN Age 2-5 Years Old spend an avg. of 6 hours and 29 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 12.2% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who are PARENTS of CHILDREN Age 6-11 Years Old spend an average of 1 days, 20 hours, 58 minutes
Parents of and 7 seconds each week with All Forms of Ad-Supported Media.
Kids Age 6_1 1 84.4% of Adults 18 or older who are PARENTS of CHILDREN Age 6-11 Years Old spend an avg. of 7 hours and 9 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 13.4% of total time spent with all forms of Ad-Supported Media.

Weekly

Avg. H:M:S5/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Adults 18 or older who are PARENTS of CHILDREN Age 12-17 Years Old spend an average of 2 days, 1 hours, 54 minutes
and 54 seconds each week with All Forms of Ad-Supported Media.

86.1% of Adults 18 or older who are PARENTS of CHILDREN Age 12-17 Years Old spend an avg. of 7 hours and 43 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 13.3% of total time spent with all forms of Ad-Supported Media.

Parents of
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Weekly

Avg. H:M:S5/week with All Forms of Ad-
Reach %:

Supported Media: Adults 18 or older
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Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older

[Averoge Week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc.)

Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
News/\Weather /Sports (Websites/Apps)
Banking/Financial/Real Estate (Websites/Apps)
Facebook

Local TV Stations

Games/Fantasy/Betting Sites

MNon-Premium Cable TV Networks

Gas Stations/Convenience Stores

Instagram

Total Persons:

Py —
mm

who are EXPECTING
m_.ﬂr PaRENTS
133376,6v8 0.5 g
®who are EXPECTING PARENTS W UsA

mr‘“:u“?-

Adults 18 or older who are EXPECTING PARENTS spend an average of 6 hours and 14 minutes each
day with All Forms of Ad-Supported Media. 80.8% listen to Local AM/FM Radio for an avg. of 58.6
(Local Radio delivers 12.7% of Time with Ad-Supported Media.)

minutes/day.

Avg. Hours+Minutes/day with All m
Forms of Media: Adults 18 or older

Average Da

Top -13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Billboards & Signs
(Weekly Drivers)
89.8

Local AM/FM Radio
63.2

Email/Text/
M/
Zoom,etc.
(Personal &

Non-Premium
Cable TV
Networks
48.3

Facebook
53.7 449
Games/
Fantasy/
Betting
Sites
242

Groc... m

Local TV Stations
35.9

Search (Google,
Bing, etc.)
33.7

Instagr...

40.0 Stores

Local TV Stations
103.2

Non-Premium Cable TV
Networks
100.1

Billboards &
Signs (Weekly
Drivers)
523

Local AM/FM Radio
69.3

Search
(Google,
Bing, etc.)
274

Instagr...
Facebook 22.0
49.3
MNews/ Gr...
Wea... St..

Spor... 1.
Banki...

Gam...

Fant...

Betti...
Sites

Email /Text/IM/
Zoom,etc.
(Personal &...
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Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older

[Average Week]
Grocery Stores

Billboards & Signs (Weekly Drivers)
Search [Google, Bing, etc.)

Mews/Weather /Sports (Websites/Apps)
Local AM/FM Radio
Email/Text/IM/Zoom,etc. [Personal & Work)
Facebook

Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores
Shopping (incl. Food/Auctions/Travel, etc.)
Instagram

YouTube Video
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Adults 18 or older who are PARENTS of CHILDREN Under 2 Years Old spend an average of 6 hours and
30 minutes each day with All Forms of Ad-Supported Media. 82.7% listen to Local AM/FM Radio for

Parents of Kids

Under Age 2 an avg. of 53.7 minutes/day. (Local Radio delivers 11.4% of Time with Ad-Supported Media.)
Top-i_r? All Forms of Media (Persons & % Reach): Adults 18 or older Top -13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Grocery Stores

Billboards & Signs (Weekly Drivers) 8.6%
Search (Google, Bing, etc.) 4.5%
Local AM/FM Radio 22 & .
Tt /11 Zoomete. (7 & work) ey L1135 Local TV Stations | Instagram Local AM/FM Radio Facebook
mail om,etc. (Persona O
™ soomy Local AM/FM 46.4 43.0 : o 69.3 58.6
News/Weather/Sports (Websites/Apps) m 5_'! 1 Radio — Local I;:St;dhons
. Email /Text/IM, 3.2 Search
Banking/Financial/Real Estate [Websites/Apps) Avg. Hours+Minutes/day with All m 36.7 . Games/ (Goaor;e
o Forms of Media: Adults 18 or older iy Fantasy/ . e . .
S LL N 98 153 78 6% m (Personal & Betting Sites Billboards & Signs |'Bing, etc.)  Instagra...

{Weekly Drivers) 274 26.1
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Non-Premium Cable TV Networks m _l Signs (Weekly Cable TV Search (Google, | q. Non-Premium Cable TV Email/Text/IM/  Fant.. |W..| “'9%-
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(Average Week]

Grocery Stores

Billboards & Signs (Weekly Drivers)

search (Google, Bing, etc.)

Local AM/FM Radio
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Adults 18 or older who are PARENTS of CHILDREN Age 2-5 Years Old spend an average of 6 hours and
15 minutes each day with All Forms of Ad-Supported Media. 82.6% listen to Local AM/FM Radio for
(Local Radio delivers 12.2% of Time with Ad-Supported Media.)
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Adults 18 or older who are PARENTS of CHILDREN Age 6-11 Years Old spend an average of 6 hours
and 25 minutes each day with All Forms of Ad-Supported Media. 84.4% listen to Local AM/FM Radio
for an avg. of 61.4 minutes/day. (Local Radio delivers 13.4% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older
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(Local Radio delivers 13.3% of Time with Ad-Supported Media.)
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5,609,699 or 80.8% of Adults 18 or older who are EXPECTING PARENTS listen to Ad-Supported Local
AM/FM Radio for an average of 58.6 minutes every day representing 36.% of all time spent daily
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25,561,790 or 86.1% of Adults 18 or older who are PARENTS of CHILDREN Age 12-17 Years Old listen
to Ad-Supported Local AM/FM Radio for an average of 66.2 minutes every day representing 41.1%

u Kids Age 12-17 of all time spent daily with Ad-Supported Audio.
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Expecting 5,609,699 or 80.8% of Adults 18 or older who are EXPECTING PARENTS listen to Ad-Supported Local
AM/FM Radio for an average of 58.6 minutes every day representing 36.% of all time spent daily

Parents with Ad-Supported Audio.
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10,177,285 or 82.7% of Adults 18 or older who are PARENTS of CHILDREN Under 2 Years Old listen to
Ad-Supported Local AM/FM Radio for an average of 53.7 minutes every day representing 37.3% of
all time spent daily with Ad-Supported Audio.
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Parents of 18,465,506 or 82.6% of Adults 18 or older who are PARENTS of CHILDREN Age 2-5 Years Old listen to
. Ad-Supported Local AM/FM Radio for an average of 55.6 minutes every day representing 37.7% of
Kids Age 2-5 all time spent daily with Ad-Supported Audio.
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26,057,360 or 84.4% of Adults 18 or older who are PARENTS of CHILDREN Age 6-11 Years Old listen
to Ad-Supported Local AM/FM Radio for an average of 61.4 minutes every day representing 38.5%
of all time spent daily with Ad-Supported Audio.
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0, _ .
Parents of 25,561,790 or 86.1% of Adults 18 or older who are PARENTS of CHILDREN Age 12-17 Years Old listen

' to Ad-Supported Local AM/FM Radio for an average of 66.2 minutes every day representing 41.1%
Kuds Age 12-17 . Lo :
_ of all time spent daily with Ad-Supported Audio.
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5,609,699 or 80.8% of Adults 18 or older who are EXPECTING PARENTS listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio, Classic Hits,

Expecting

Parents Country, and Alternative.
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Parents of Kids

Under Age 2

10,177,285 or 82.7% of Adults 18 or older who are PARENTS of CHILDREN Under 2 Years Old listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary,

Country, Classic Hits, and Alternative.
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Parents of

Kids Age 2-5

18,465,506 or 82.6% of Adults 18 or older who are PARENTS of CHILDREN Age 2-5 Years Old listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary,
Country, Classic Hits, and Hot AC.
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Parents of

Kids Age 6-11

26,057,360 or 84.4% of Adults 18 or older who are PARENTS of CHILDREN Age 6-11 Years Old listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,

Country, Hot AC, and Classic Hits.
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Parents of

25,561,790 or 86.1% of Adults 18 or older who are PARENTS of CHILDREN Age 12-17 Years Old listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit

Radio, Classic Hits, Country, and Hot AC.
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3,799,106 or 54.7% of Adults 18 or older who are EXPECTING PARENTS watch Ad-Supported Local
TV Stations for an average of 34.1 minutes every day representing 21.3% of all time spent daily with
Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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5,963,732 or 48.5% of Adults 18 or older who are PARENTS of CHILDREN Under 2 Years Old watch
Ad-Supported Local TV Stations for an average of 44.5 minutes every day representing 23.7% of all
Under Age 2 time spent daily with Ad-Supported Video.
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Kids Age 2-5

Avg. Week All Video (Persons & % Reach): Adults 18 or older

Local TV Stations

Neon-Premium Cable TV...

YouTube Video

Netflix

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
TikTok
AppleTV+,fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV (any Hulu)
Disney+

Premium Cable TV Networks
Peacock

Paramount+

09 751 £l . 9%
T VW
T —
T T S .
m_um—
m-mm
PR — 14,1907
BT e— 140

® who are PARENTS of CHILDREN Age 2-5 Years Old

Avg. Hours+Minutes/day with
Video: Adults 18 or older

‘who are PARENTS of
CHILDREN Age 2-5 Years

10,806,640 or 48.3% of Adults 18 or older who are PARENTS of CHILDREN Age 2-5 Years Old watch
Ad-Supported Local TV Stations for an average of 49.7 minutes every day representing 23.8% of all

time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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Parents of

Kids Age 6-11

16,856,282 or 54.6% of Adults 18 or older who are PARENTS of CHILDREN Age 6-11 Years Old watch
Ad-Supported Local TV Stations for an average of 57.4 minutes every day representing 26.5% of all
time spent daily with Ad-Supported Video.
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17,706,108 or 59.6% of Adults 18 or older who are PARENTS of CHILDREN Age 12-17 Years Old
watch Ad-Supported Local TV Stations for an average of 64.8 minutes every day representing 26.9%

of all time spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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Expecting

Parents

3,799,106 or 54.7% of Adults 18 or older who are EXPECTING PARENTS watch Ad-Supported Local
TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News - Morning, Game
Shows, Movies, and Comedies.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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5,963,732 or 48.5% of Adults 18 or older who are PARENTS of CHILDREN Under 2 Years Old watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Movies, and Game Shows.
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10,806,640 or 48.3% of Adults 18 or older who are PARENTS of CHILDREN Age 2-5 Years Old watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Movies, Comedies, and Game Shows.
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16,856,282 or 54.6% of Adults 18 or older who are PARENTS of CHILDREN Age 6-11 Years Old watch

: Parents of Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Movies, Local
Kids Age 6-11 News - Morning, Comedies, and Game Shows.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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5,447,187 or 78.5% of Adults 18 or older who are EXPECTING PARENTS use Ad-Supported Social
Media for an average of 170.1 minutes every day representing 34.2% of all time spent daily with Ad-
Parents Supported Digital Media.
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17,933,360 or 80.2% of Adults 18 or older who are PARENTS of CHILDREN Age 2-5 Years Old use Ad-
Supported Social Media for an average of 142.9 minutes every day representing 29.8% of all time
spent daily with Ad-Supported Digital Media.
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24,917,028 or 80.7% of Adults 18 or older who are PARENTS of CHILDREN Age 6-11 Years Old use
Ad-Supported Social Media for an average of 132.4 minutes every day representing 28.2% of all time
spent daily with Ad-Supported Digital Media.
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23,543,405 or 79.3% of Adults 18 or older who are PARENTS of CHILDREN Age 12-17 Years Old use
Ad-Supported Social Media for an average of 148.2 minutes every day representing 30.5% of all time

spent daily with Ad-Supported Digital Media.
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Expecting

Parents Supported Social Media.

5,418,278 or 78.1% of Adults 18 or older who are EXPECTING PARENTS use Ad-Supported Facebook
for an average of 55.6 minutes every day representing 34.5% of all time spent daily with Ad-
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9,809,828 or 79.7% of Adults 18 or older who are PARENTS of CHILDREN Under 2 Years Old use Ad-
Supported Facebook for an average of 62.7 minutes every day representing 33.% of all time spent

Parents of Kids

Under Age 2 daily with Ad-Supported Social Media.
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Parents of

Kids Age 2-5

17,933,360 or 80.2% of Adults 18 or older who are PARENTS of CHILDREN Age 2-5 Years Old use Ad-
Supported Facebook for an average of 44.7 minutes every day representing 32.% of all time spent
daily with Ad-Supported Social Media.
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Parents of

Kids Age 6-11

24,917,028 or 80.7% of Adults 18 or older who are PARENTS of CHILDREN Age 6-11 Years Old use
Ad-Supported Facebook for an average of 46.5 minutes every day representing 35.4% of all time
spent daily with Ad-Supported Social Media.
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(Parent of child under 18: Yes OR Lifestyle changes/events personally plan to do next 12 mths: Birth of a child) AND... Presence of children by age (HHLD): Age 6 - 11



Parents of

n Kids Age 12-17

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Old
m who are PARENTS of CHILDREN Age 12-17 Years Old

23,543,405 or 79.3% of Adults 18 or older who are PARENTS of CHILDREN Age 12-17 Years Old use
Ad-Supported Facebook for an average of 57.5 minutes every day representing 38.8% of all time

spent daily with Ad-Supported Social Media.
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Expecting

Parents

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 361,426; Social Media: 348,661; Non-Prem. Cable: 148,058; Local TV: 134,380
reaching Adults 18 or older who are EXPECTING PARENTS.

All Other Digital Media: 462,715;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who are EXPECTING PARENTS

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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Parents of Kids

Under Age 2

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 906,240;
Social Media: 676,700; Local Radio: 654,175; Non-Prem. Cable: 256,909; Local TV: 238,259
reaching Adults 18 or older who are PARENTS of CHILDREN Under 2 Years Ol

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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(Parent of child under 18: Yes OR Lifestyle changes/events personally plan to do next 12 mths: Birth of a child) AND... Presence of children by age (HHLD): Age under 2




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,582,480;
Social Media: 1,201,758; Local Radio: 1,192,412; Non-Prem. Cable: 441,853; Local TV:
407,811 reaching Adults 18 or older who are PARENTS of CHILDREN Age 2-5 Ye

Parents of

Kids Age 2-5

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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(Parent of child under 18: Yes OR Lifestyle changes/events personally plan to do next 12 mths: Birth of a child) AND... Presence of children by age (HHLD): Age 2 -5




Parents of

Kids Age 6-11

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 1,746,947; Local Radio: 1,683,318; Non-Prem. Cable: 687,970; Local TV:
671,823 reaching Adults 18 or older who are PARENTS of CHILDREN Age 6-11Y

All Other Digital Media: 2,347,142;
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Parents of

g g Kids Age 12-17

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 1,618,087; Social Media: 1,590,218; Non-Prem. Cable: 692,543; Local TV:
671,179 reaching Adults 18 or older who are PARENTS of CHILDREN Age 12-17

All Other Digital Media: 2,162,726;
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average Wesk]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

SiriusXm

YouTube Music

Movie Theaters

Expecting

Parents

6,135,567 or 88.4% of Adults 18 or older who are EXPECTING PARENTS spend an average of 89.8
minutes per day driving, seeing Billboards and Signs. 71.2% Listen to Local Radio Stations Out-of-
Home for an average of 41.4 minutes/day.
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(average Wesk]
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AM/FM Radio
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YouTube Music
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Parents of Kids

Under Age 2
Top-13 Out—of -Home Media (Persons & % Reach): Adults 18 or older

Totol Persons:
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® who are PARENTS of CHILDREN Under 2 Years Old

10,822,478 or 87.9% of Adults 18 or older who are PARENTS of CHILDREN Under 2 Years Old spend
an average of 56.8 minutes per day driving, seeing Billboards and Signs. 73.4% Listen to Local Radio
Stations Out-of-Home for an average of 40.3 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average Wesk]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

SiriusXm

YouTube Music

Movie Theaters

Parents of

Kids Age 2-5

20,391,681 or 91.2% of Adults 18 or older who are PARENTS of CHILDREN Age 2-5 Years Old spend
an average of 61.8 minutes per day driving, seeing Billboards and Signs. 72.2% Listen to Local Radio
Stations Out-of-Home for an average of 36.8 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Parents of

Kids Age 6-11

Stations Out-of-Home for an average of 42.2 minutes/day.

28,154,013 or 91.2% of Adults 18 or older who are PARENTS of CHILDREN Age 6-11 Years Old spend
an average of 61.3 minutes per day driving, seeing Billboards and Signs. 73.7% Listen to Local Radio

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average Wesk] Totol Persons:

®

Average Day)

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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YouTube Music

Movie Theaters
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Parents of
Age 12-17

who are PARENTS of
CHILDREN Age 12-17 Years

27,394,287 or 92.2% of Adults 18 or older who are PARENTS of CHILDREN Age 12-17 Years Old spend
an average of 62.9 minutes per day driving, seeing Billboards and Signs. 69.1% Listen to Local Radio
Stations Out-of-Home for an average of 37.1 minutes/day.

®

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older

old

u USA

Average Day)

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Shopping Malls
19.6

AM/FM Radio

396 SiriusXM

13.5

Walking in Towns,
Cities, Downtown
Areas
20.4

Billboards & Signs
(Weekly Drivers)
62.9

Movie
Theaters
13.0

Restaurants
& Bars
15.3

Groce...

Stores

Billboards & Signs (Weekly
Drivers)
52.3

AM/FM Radio
ELE:)

Walking in Towns,
Cities, Downtown
Areas
21.5

Restaurants &
Bars
15.4

Movie
Theaters
14.2

SiriusXm
11.9

Pod...

Shopping Malls
19.6

Grocery
Stores
103

YouTube Gas
Music  St.

Spotify | Dr...

B who are PARENTS of CHILDREN Age 12-17 Ye

ars Old

W USA

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Averoge week)

5 Time Spent:

Grocery Stores
7.9%
Billboards & Signs (Weekly Drivers) 24 _ a038%
s - 70
Walking in Towns, Cities, Downtown... 194' 756 i 5
5365 3.3% 17.90%)
AM/FMRadio  E2B:238:2877 < §9 1805
Gas Stations/Convenience Stores 1;18 273 147 6 1%,
5780 S .5%
Restaurants & Bars 98,023 43 A a8%
Shopping Malls b p e, Avg. Hours+Minutes/day with Ad-
Drug Stores m Supported Out-of-Home Media:
998,942 Adults 18 or older 0.5%
Podcasts 47.910,07 : 3

Movie Theaters

37,310,12 .
Retail Stores

8

YouTube Music

Health Clubs/Gyms

95,607,98

W who are PARENTS of CHILDREN Age 12-17 Years Old

Scarborough R1 2024: Feb23-Apr24
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USsA USA Projection

g
LR

who are PARENTS of
CHILDREN Age 12-17 Years

HUSA

Qual Intab 5035

Averoge D)

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent):

Adults 18 or older

Shopping Malls
19.6

Restaurants
& Bars
15.3

AM/FM Radio
371

Walking in
Towns, Cities,
Downtown Areas
20.4

Billboards & Signs
(Weekly Drivers)
62.9

Movie Yo
Theaters
13.0 7

Podcasts
10.5

Health Clubs/
Gyms
17.7

Gracery
Stores
9.6

u...

Music

.8 | Gas..

Billboards & Signs (Weekly
Drivers)
523

AM/FM Radio
36.1

Walking in Towns,
Cities, Downtown
Areas
215

Movie

Health Clubs/  Theaters

Gyms
17.8

Restaurants &
Bars
15.4

14.2

Pod...
8.8

Shopping Malls
19.6

Grocery
Stores
10.3

Retail
Stores

YouTube
Music

USA Jan23-Feb24

B who are PARENTS of CHILDREN Age 12-17 Years Old

USA Projection

Scarborough R1 2024: Feb23-Apr24

Qual Intab

23,333

(Parent of child under 18: Yes OR Lifestyle changes/events personally plan to do next 12 mths: Birth of a child) AND... Presence of children by age (HHLD): Age 12 - 17

HUSA

* Share of Everything

for Anything _




Local Daily Mewspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

New York Times (Daily)

Wall Street Journal (Daily)

Catalogs

USA Today (Daily)

Expecti

Parents
Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total Persons:

PETE. m— 3-9‘%2
AL —s 5%

m who are EXPECTING PARENTS

who are EXPECTING PARENTS

ng

1,995,172 or 28.7% of Adults 18 or older who are EXPECTING PARENTS read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10.6 minutes every day representing 24.5% of all
time spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

®
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pe ke e e e e Jiny -

HUSA
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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USA Today (Daily)
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Tots! Persons:

83 750,748

P 853

0.0%
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Supported Print Media: Adults 18 or ofderm
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Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Mewspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily
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All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)
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New York Times (Daily)

Wall Street Journal (Daily)
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USA Today (Daily)

Parents of Kids

Under Age 2

3,776,278 or 30.7% of Adults 18 or older who are PARENTS of CHILDREN Under 2 Years Old read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.6 minutes every day representing 29.5%
of all time spent daily with All forms of Print Media.
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local Daily Newspa per(s) (Daily
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Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Mewspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily
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All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

New York Times (Daily)

Wall Street Journal (Daily)

Catalogs

USA Today (Daily)

Parents of

Kids Age 2-5

5,925,314 or 26.5% of Adults 18 or older who are PARENTS of CHILDREN Age 2-5 Years Old read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day representing 30.2%
of all time spent daily with All forms of Print Media.
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