CINDUIABNIGRRAY ULJJ

_usope

E=Sr<ii

| —— g § |

Comple}igmogr}hic_,\
Psychographic,®md Total
Média Usage Proflle!bq’l&‘lb\%
Qs-\gZEN TENNIS Viewers % '
are past 7-days- quwers of A

ESPN ESPN‘2~'ESPN+ or Plan to

BéIbQ\ProfessFo?al\Te:m-‘HSasof 3 ‘\-‘m * ?,_,,-— —
1A|cw_nl'2024I R . >3

- ..“ h' ‘.4_“4 - .- . :‘ - A . p—
s, a - ~ : ! ™.
“Sp&cial TV, /Sports p’b wqtawﬁast 12 mapth; A% 0}@1 (te‘hrgs).AND Broadcast e?wo
Speh%thsprogm s watehed p_asf].Z.months\ U&Cp& {tenrﬂgbAND yc‘ etm’/ s/std‘gro wqtqhg ast,] 5. ESPN= "y, . o A T .
Spec/al TV sports programs watched past “12,months: eﬂtbnms AND".. Cablé etwo?k!f tations watche st 7 days: ESPNZ‘ St L el
g%:,]' V spoxts pro s_wu;ph qst 12 moﬁs‘ U.S. Open (tennléAND Vldef rxeaml'ng serllices us ,ed past¥7'days:. Espn+dt L hae F - )
Cil JV sp%r&prm wtthfd'ﬂast 12 mongtrs.\u S. Open ( tenms)AND Sports Igetgng sports plan to bet on next“ 12 month.; megsgonal tennis. o &

< LN

TS e e N - msﬁg ; v}':}:‘

B . -~ - ) 3 '~.’
. - o - ! TR }’-'h
. V « A AN -

stations watched pas: 7 days Any Ilsted ABC statlan(g) .




10.3% or 27,103,140 of USA Adults 18 or older are US OPEN Tennis viewers who watch on ABC-TV.
usopen : o

Typical Adults 18 or older who are US OPEN Tennis viewers who watch on ABC-TV are 54.7 years old (12.%
older than average) and have a $116,557 (30.% higher than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂl‘\ Gender of Target vs. Market: Adults 18 or older
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8.8% or 23,026,212 of USA Adults 18 or older are US OPEN Tennis viewers who watch on ESPN.
Typical Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN are 53. years old (8.5% older
than average) and have a $124,929 (39.3% higher than average) annual household income.

@ Percent of Market: Adults 18 or older lk* Gender of Target vs. Market: Adults 18 or older
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4.8% or 12,552,538 of USA Adults 18 or older are US OPEN Tennis viewers who watch on ESPN-2.
Typical Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN-2 are 53.7 years old (10.%
E older than average) and have a $122,869 (37.% higher than average) annual household income.
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2.1% or 5,395,369 of USA Adults 18 or older are US OPEN Tennis viewers who watch on ESPN+.
Typical Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN+ are 47.7 years old (2.4%
younger than average) and have a $124,062 (38.4% higher than average) annual household income.

@ Percent of Market: Adults 18 or older lk* Gender of Target vs. Market: Adults 18 or older
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usopen — .4% or 1,078,278 of USA Adults 18 or older are US OPEN Tennis viewers who plan to Bet on Pro Tennis.
BET Typical Adults 18 or older who are US OPEN Tennis viewers who plan to Bet on Pro Tennis are 42.4 years old
(13.3% younger than average) and have a $151,382 (68.8% higher than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂl‘\ Gender of Target vs. Market: Adults 18 or older
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Special TV sports programs watched past 12 months: U.S. Open (tennis) AND... Sports betting - sports plan to bet on next 12 months: Professional tennis
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10.3% or 27,103,140 of USA Adults 18 or older are US OPEN Tennis viewers who watch on ABC-TV.

Adults 18 or older who are US OPEN Tennis viewers who watch on ABC-TV are 55.9% more likely to be a
college graduate, 10.2% more likely to work full-time, 17.% more likely to be married, 26.5% less likely to be
a parent of 1 or more children under 18.

i %‘ Education Levels: Adults 18 or older
\
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be a parent of 1 or more children under 18.

8.8% or 23,026,212 of USA Adults 18 or older are US OPEN Tennis viewers who watch on ESPN.
USOpen Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN are 54.9% more likely to be a
=-=—r' , college graduate, 14.9% more likely to work full-time, 23.6% more likely to be married, 21.2% less likely to
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a parent of 1 or more children under 18.

4.8% or 12,552,538 of USA Adults 18 or older are US OPEN Tennis viewers who watch on ESPN-2.
Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN-2 are 65.4% more likely to be a
college graduate, 19.6% more likely to work full-time, 24.4% more likely to be married, 35.% less likely to be
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2.1% or 5,395,369 of USA Adults 18 or older are US OPEN Tennis viewers who watch on ESPN+.
Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN+ are 93.6% more likely to be a

college graduate, 33.% more likely to work full-time, 18.5% more likely to be married, 1.2% more likely to

be a parent of 1 or more children under 18.
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A% or 1,078,278 of USA Adults 18 or older are US OPEN Tennis viewers who plan to Bet on Pro Tennis.
US Open Eﬂ_l'l Adults 18 or older who are US OPEN Tennis viewers who plan to Bet on Pro Tennis are 63.5% more likely to
BET be a college graduate, 50.4% more likely to work full-time, 7.3% less likely to be married, 19.4% less likely to
be a parent of 1 or more children und

il e @,
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10.3% or 27,103,140 of USA Adults 18 or older are US OPEN Tennis viewers who watch on ABC-TV.
usopen Adults 18 or older who are US OPEN Tennis viewers who watch on ABC-TV are 12.% more likely to own their

home, 16.8% more likely to own a higher valued home, .1% less likely to have a single-family home, 6.9% less

likely to have a dog.

m Own/Rent/Other: Adults 18 or older @ﬁm Type of Home: Adults 18 or older 4{™ Pets in Home: Adults 18 or older
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8.8% or 23,026,212 of USA Adults 18 or older are US OPEN Tennis viewers who watch on ESPN.
usopg’ Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN are 10.3% more likely to own their

==r'-' home, 22.7% more likely to own a higher valued home, 2.8% less likely to have a single-family home, 1.7%

more likely to have a dog.

m Own/Rent/Other: Adults 18 or older @%M Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older
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4.8% or 12,552,538 of USA Adults 18 or older are US OPEN Tennis viewers who watch on ESPN-2.
Usopen Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN-2 are 11.2% more likely to own their
e E home, 19.3% more likely to own a higher valued home, 4.4% less likely to have a single-family home, 3.5%
E=ria more likely to have a dog.
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2.1% or 5,395,369 of USA Adults 18 or older are US OPEN Tennis viewers who watch on ESPN+.
USOpen Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN+ are .9% more likely to own their
et home, 26.6% more likely to own a higher valued home, 19.2% less likely to have a single-family home, 1.4%
E2rii + more likely to have a dog.
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usopen esri
BET

home, 22.% less likely to have a dog.

A% or 1,078,278 of USA Adults 18 or older are US OPEN Tennis viewers who plan to Bet on Pro Tennis.
Adults 18 or older who are US OPEN Tennis viewers who plan to Bet on Pro Tennis are 31.4% less likely to

own their home, 48.7% more likely to own a higher valued home, 21.9% less likely to have a single-family
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10.3% or 27,103,140 of USA Adults 18 or older are US OPEN Tennis viewers who watch on ABC-TV.

Usopeﬂ Adults 18 or older who are US OPEN Tennis viewers who watch on ABC-TV are 3.% more likely to look up
D-I-Y advice online, 30.7% more likely to always vote in local elections, 49.2% more likely to belong to a

gym, 33.2% more likely to fly domestic past yr.

al Activity: Adults 18 or older
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8.8% or 23,026,212 of USA Adults 18 or older are US OPEN Tennis viewers who watch on ESPN.
Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN are 6.1% more likely to look up D-
I-Y advice online, 15.3% more likely to always vote in local elections, 57.5% more likely to belong to a gym,

39.6% more likely to fly domestic past yr.
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Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older

4.8% or 12,552,538 of USA Adults 18 or older are US OPEN Tennis viewers who watch on ESPN-2.
Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN-2 are 4.5% more likely to look up
D-I-Y advice online, 22.3% more likely to always vote in local elections, 89.% more likely to belong to a

gym, 41.1% more likely to fly domestic past yr.
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2.1% or 5,395,369 of USA Adults 18 or older are US OPEN Tennis viewers who watch on ESPN+.
usopen Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN+ are 4.5% less likely to look up D-
E=_r.-' + I-Y advice online, 19.8% more likely to always vote in local elections, 70.8% more likely to belong to a gym,
51.7% more likely to fly domestic past yr.
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29.4% less likely to smoke cigarettes.

10.3% or 27,103,140 of USA Adults 18 or older are US OPEN Tennis viewers who watch on ABC-TV.
Adults 18 or older who are US OPEN Tennis viewers who watch on ABC-TV are 4.5% more likely to use QSRs
past mo., 10.5% more likely to use Sit-Down Restaurants past mo., 22.9% more likely to use Casinos past yr.,
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16.5% less likely to smoke cigarettes.

8.8% or 23,026,212 of USA Adults 18 or older are US OPEN Tennis viewers who watch on ESPN.
Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN are 5.6% more likely to use QSRs
past mo., 11.8% more likely to use Sit-Down Restaurants past mo., 38.7% more likely to use Casinos past yr,,
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4.8% or 12,552,538 of USA Adults 18 or older are US OPEN Tennis viewers who watch on ESPN-2.
Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN-2 are 4.6% more likely to use QSRs

.8% more likely to use Casinos past yr.,
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2.1% or 5,395,369 of USA Adults 18 or older are US OPEN Tennis viewers who watch on ESPN+.
Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN+ are 7.3% more likely to use QSRs
past mo., 7.6% more likely to use Sit-Down Restaurants past mo., 23.

7% more likely to use Casinos past yr.,
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Special TV sports programs watched past 12 months: U.S. Open (tennis) AND... Video streaming services used past 7 days: ESPN+
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4% or 1,078,278 of USA Adults 18 or older are US OPEN Tennis viewers who plan to Bet on Pro Tennis.
Adults 18 or older who are US OPEN Tennis viewers who plan to Bet on Pro Tennis are 6.1% more likely to
use QSRs past mo., 19.9% more likely to use Sit-Down Restaurants past mo., 4.8% more likely to use Casinos
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10.3% or 27,103,140 of USA Adults 18 or older are US OPEN Tennis viewers who watch on ABC-TV.
Adults 18 or older who are US OPEN Tennis viewers who watch on ABC-TV are 32.% more likely to have a
401K, 13.8% more likely to have an Auto Loan, 58.4% more likely to Invest/Trade Stocks Online, 9.8% less
likely to pay with their Debit Card.
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8.8% or 23,026,212 of USA Adults 18 or older are US OPEN Tennis viewers who watch on ESPN.
Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN are 37.6% more likely to have a

401K, 29.1% more likely to have an Auto Loan, 85.9% more likely to Invest/Trade Stocks Online, 11.8% less

likely to pay with their Debit Card.
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4.8% or 12,552,538 of USA Adults 18 or older are US OPEN Tennis viewers who watch on ESPN-2.
Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN-2 are 38.5% more likely to have a

E 401K, 21.% more likely to have an Auto Loan, 71.1% more likely to Invest/Trade Stocks Online, 20.% less likely
to pay with their Debit Card.
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2.1% or 5,395,369 of USA Adults 18 or older are US OPEN Tennis viewers who watch on ESPN+.
USO en Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN+ are 48.8% more likely to have a
401K, 40.3% more likely to have an Auto Loan, 69.9% more likely to Invest/Trade Stocks Online, 16.1% less

I A +
likely to pay with their Debit Card.

E2rii

Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
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1

2 11.6%
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e s . e
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19.5% Account Mortgage Loan or Home
4.5% Equity Loan
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Professional Services Used*: Adults 18 or older | {g'Past 3-Months Payment Methods Used: Adults 18 or older
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Financial Planner
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Special TV sports programs watched past 12 months: U.S. Open (tennis) AND... Video streaming services used past 7 days: ESPN+



—— 4% or 1,078,278 of USA Adults 18 or older are US OPEN Tennis viewers who plan to Bet on Pro Tennis.
US Ope” E=2r-1 Adults 18 or older who are US OPEN Tennis viewers who plan to Bet on Pro Tennis are 79.6% more likely to

BET have a 401K, 58.9% more likely to have an Auto Loan, 174.9% more likely to Invest/Trade Stocks Online, 1.2%
more likely to pay with their Debit Card.
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Professional Services Used*: Adults 18 or older y'E'Past 3-Months Payment Methods Used: Adults 18 or older
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Adults 18 or older who are US OPEN Tennis viewers who watch on ABC-TV spend an average of 3 days, 14 hours, 35
minutes and 5 seconds each week with All Forms of Media.

87.5% of Adults 18 or older who are US OPEN Tennis viewers who watch on ABC-TV spend an avg. of 8 hours and 43 minutes each week
listening to All Local AM/FM Radio, representing 8.8% of totaltime spent with all forms of Media.
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Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN spend an average of 3 days, 15 hours, 19
us open minutes and 7 seconds each week with All Forms of Media.
= = r' ' 88.6% of Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN spend an avg. of 8 hours and 32 minutes each week
listening to All Local AM/FM Radio, representing 8.7% of totaltime spent with all forms of Media.
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Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN-2 spend an average of 3 days, 11 hours, 48
uso e” minutes and 47 seconds each week with All Forms of Media.
88.2% of Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN-2 spend an avg. of 8 hours and 43 minutes each week
listening to All Local AM/FM Radio, representing 9.2% of totaltime spent with all forms of Media.
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Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN+ spend an average of 3 days, 16 hours, 23
us open minutes and 36 seconds each week with All Forms of Media.

80.7% of Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN+ spend an avg. of 7 hours and 31 minutes each week
listening to All Local AM/FM Radio, representing 6.9% of totaltime spent with all forms of Media.
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Weekly

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

usage 55.7%
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— Adults 18 or older who are US OPEN Tennis viewers who plan to Bet on Pro Tennis spend an average of 3 days, 6 hours,
usopen =i 46 minutes and 18 seconds each week with All Forms of Media.

B E T 71.1% of Adults 18 or older who are US OPEN Tennis viewers who plan to Bet on Pro Tennis spend an avg. of 8 hours and 32 minutes
each week listening to All Local AM/FM Radio, representing 7.7% of total time spent with all forms of Media.
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usopen

Adults 18 or older who are US OPEN Tennis viewers who watch on ABC-TV spend an average of 2 days, 20 hours, 29
minutes and 1 seconds each week with All Forms of Ad-Supported Media.
81.% of Adults 18 or older who are US OPEN Tennis viewers who watch on ABC-TV spend an avg. of 7 hours and 43 minutes each week

Scarborough R1 2024: Feb23-Apr24

listening to Local Ad-Supported AM/FM Radio, representing 9.1% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN spend an average of 2 days, 20 hours, 10
usopen minutes and 29 seconds each week with All Forms of Ad-Supported Media.

= = r' ' 82.3% of Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN spend an avg. of 7 hours and 34 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.2% of total time spent with all forms of Ad-Supported Media.

L% 95.9%
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Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN-2 spend an average of 2 days, 18 hours, 18

usopen minutes and 10 seconds each week with All Forms of Ad-Supported Media.
. r 1 ] E

E=2rni

80.8% of Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN-2 spend an avg. of 7 hours and 27 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.1% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN+ spend an average of 2 days, 18 hours, 46
uso en minutes and 5 seconds each week with All Forms of Ad-Supported Media.
72.9% of Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN+ spend an avg. of 6 hours and 16 minutes each week

. r 1 1 +
listening to Local Ad-Supported AM/FM Radio, representing 6.9% of total time spent with all forms of Ad-Supported Media.
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—— Adults 18 or older who are US OPEN Tennis viewers who plan to Bet on Pro Tennis spend an average of 2 days, 17
us open§=El'_;_l hours, 58 minutes and 17 seconds each week with All Forms of Ad-Supported Media.

64.6% of Adults 18 or older who are US OPEN Tennis viewers who plan to Bet on Pro Tennis spend an avg. of 6 hours and 49 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 6.7% of total time spent with all forms of Ad-Supported Me
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usopen

Radio for an avg. of 66.2 minutes/day.

Adults 18 or older who are US OPEN Tennis viewers who watch on ABC-TV spend an average of 9
hours and 47 minutes each day with All Forms of Ad-Supported Media. 81.% listen to Local AM/FM
(Local Radio delivers 9.1% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top -13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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usobpen Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN spend an average of 9 hours
p_—- and 44 minutes each day with All Forms of Ad-Supported Media. 82.3% listen to Local AM/FM Radio
E=r-i1l for an avg. of 65. minutes/day. (Local Radio delivers 9.2% of Time with Ad-Supported Media.)
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Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN-2 spend an average of 9
hours and 28 minutes each day with All Forms of Ad-Supported Media. 80.8% listen to Local AM/FM

Radio for an avg. of 64. minutes/day.

(Local Radio delivers 9.1% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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for an avg. of 53.8 minutes/day.

Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN+ spend an average of 9 hours
and 32 minutes each day with All Forms of Ad-Supported Media. 72.9% listen to Local AM/FM Radio
(Local Radio delivers 6.9% of Time with Ad-Supported Media.)
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usopen Eoe=: Adults 18 or older who are US OPEN Tennis viewers who plan to Bet on Pro Tennis spend an average
BET of 9 hours and 25 minutes each day with All Forms of Ad-Supported Media. 64.6% listen to Local
AM/FM Radio for an avg. of 58.4 minutes/day. (Local Radio delivers 6.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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21,940,614 or 81.% of Adults 18 or older who are US OPEN Tennis viewers who watch on ABC-TV
listen to Ad-Supported Local AM/FM Radio for an average of 66.2 minutes every day representing
42.3% of all time spent daily with Ad-Supported Audio.

usopen
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Avg. Week All. Aud:o (Persons & % Reach): Adults 18 or older
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18,958,985 or 82.3% of Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN
listen to Ad-Supported Local AM/FM Radio for an average of 65. minutes every day representing
42.3% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older .
Locsl AWM Radi

10,142,900 or 80.8% of Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN-2
listen to Ad-Supported Local AM/FM Radio for an average of 64. minutes every day representing
37.9% of all time spent daily with Ad-Supported Audio.
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usoben 3,932,251 or 72.9% of Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN+
£__ listen to Ad-Supported Local AM/FM Radio for an average of 53.8 minutes every day representing
E=ril = 31.9% of all time spent daily with Ad-Supported Audio.
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usopen m=== 696,806 or 64.6% of Adults 18 or older who are US OPEN Tennis viewers who plan to Bet on Pro
p EaE'-;- Tennis listen to Ad-Supported Local AM/FM Radio for an average of 58.4 minutes every day
representing 30.6% of all time spent daily with Ad-Supported Audio.
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usope” 21,940,614 or 81.% of Adults 18 or older who are US OPEN Tennis viewers who watch on ABC-TV
listen to Ad-Supported Local AM/FM Radio for an average of 66.2 minutes every day representing
42.3% of all time spent daily with Ad-Supported Audio.
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18,958,985 or 82.3% of Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN
listen to Ad-Supported Local AM/FM Radio for an average of 65. minutes every day representing
42.3% of all time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older

"Share of Ad-Supported Audio”

who are US OPEN Tennis USA
. viewers who watch on
% of Wee
Time Spen ESPN
Ad-Suppoi
Audio
26.5%
15.4%
9.9% 9.1% 9.5% 10.0% 9.8%
6.5% 6.2% 69%  6.0%
Weekly 3.6% ° 4.0%
Total — 6.8% » 1.7% ”
Persons 4.4% S0 5.4% o 5.3% 3%
Reachedig 058, 08510,481,693 6,091,86159,633,400 2,277,86716,939,786 2,955,72740,472,557 2,100,79324,835,065 1,444,5720,294,193 2,303,55&5,787,594 832,931 4,352,756 1,425,97418,012,072 1,373,75210,562,042
Local AM/FM Podcasts All Others YouTube Music Pandora Spotify TV Music SiriusXM Amazon Music iHeartRadio
Average H
Dally M Radio Channels

i

19.1

UsA USA Projection Scarborough R1 2024: Feb23-Apr24

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

14.3

10.2 10.7

® who are US OPEN Tennis viewers who watch on ESPN

8.1

Qual Intab 4252

oo EIH
H USA
* Share of Everything

o

USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab

23,333

Special TV sports programs watched past 12 months: U.S. Open (tennis) AND... Cable networks/stations watched past 7 days: ESPN



usopen

E=2r~1 I

Weekly 80.8% 20.3%
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37.9% of all time spent daily with Ad-Supported Audio.

10,142,900 or 80.8% of Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN-2
listen to Ad-Supported Local AM/FM Radio for an average of 64. minutes every day representing
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3,932,251 or 72.9% of Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN+
usopen ;

o C—— listen to Ad-Supported Local AM/FM Radio for an average of 53.8 minutes every day representing
E=r1i + 31.9% of all time spent daily with Ad-Supported Audio.
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696,806 or 64.6% of Adults 18 or older who are US OPEN Tennis viewers who plan to Bet on Pro
Tennis listen to Ad-Supported Local AM/FM Radio for an average of 58.4 minutes every day
representing 30.6% of all time spent daily with Ad-Supported Audio.
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usopen

21,940,614 or 81.% of Adults 18 or older who are US OPEN Tennis viewers who watch on ABC-TV listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Classic Rock,
Country, and Pop Contemporary Hit Radio.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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18,958,985 or 82.3% of Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Classic Hits,
Country, and All Sports.
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10,142,900 or 80.8% of Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN-2 listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, All Sports,
Classic Hits, and Country.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Ad- Suggorted Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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3,932,251 or 72.9% of Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN+ listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Classic Hits, Pop Contemporary
Hit Radio, Adult Contemporary, and Country.

%ﬁ r

9.7%

2,9% News/Talk/

£.3%, Information
=i}

26.2

Classic Rock
: 247

Adult Hits
pLE

bR

M,
00
=

Contemporary
Christian
23.8

All Sports
245

Urban AC
23.7

Hot AC
24.3

Classic Hits
pLY]

Alternative
23.7

Contemporary | Pop Contemporary

Hit Radio

All Sports
259

Classic Rock
25.7

News/Talk/
Information
254

Urban AC
23.6

Country

Adult Hits 24.0

25.2

Adult Pop
Contempora... Conte...

235 Hit
Radio
21.1

Classic Hits

24.7
Alterna...

231
Contemporary
Christian
PL)

Urban
Contemporary

Hot AC
23.3

mUSA

mwho are US OPEN Tennis viewers who watch on ESPN+

mUSA

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

[Average Week]
Adult Contemporary

Classic Hits

Pop Contemporary Hit Radio
Country

Classic Rock

Hot AC
Mews/Talk/Information
All Sports

Alternative

Urban AC

Adult Hits

Urban Contemporary

All News

USA

USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Totol Persons:

Ad Suggor‘ted Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Ef

B — X 5.9%

D — X T g, B News/Talk/
2 £gg g 307 .3%

(35 50075} 5.:3% ma

R —V LT o 5.6%

PRRTHIT E— VT ee%

M “‘m Avg. Hours+Minutes/day with Ad- E.0%

m w Supported Local AM/FM Radio: Classic Rock
0.161,00 =5 Adults 18 or older 2.2 247

4.6%

Alternative

All Sports 237

24.5

All News
227

Adult
Classic Hits

24.0 226

Contempora...

Urban AC
237

Urban
Conte...
22.5

Country
21.4

Pop Contemporary
Hit Radio

All Sports
259

Classic Rock
25.7

News/Talk/
Information
25.4

Urban AC
236

Country

Adult Hits 24.0

25.2

Adult Pop
Contempora... Conte...
23.5 Hit
Radio
211

Alterna...
231

Urban
Contemporary

Hot AC
233

Classic Hits
247

(lazaaad 725 e o sntchon. e
2 q 07 viewers who watch on 1% -
i ESPN+ Rl 24.6
5.7%
B who are US OPEN Tennis viewers who watch on ESPN+ HUSA
Scarborough R1 2024: Feb23-Apr24 Qual Intab 4,252

USA Jan23-Feb24

® who are US OPEN Tennis viewers who watch on ESPN+

USA Projection

Scarborough R1 2024: Feb23-Apr24

Qual Intab

23,333

Special TV sports programs watched past 12 months: U.S. Open (tennis) AND... Video streaming services used past 7 days: ESPN+

HUSA
* Share of Everything




usopenesrii
i BE'F‘

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent:

(Averoge Week)
Adult Contemporary

MNews/Talk/Information
Classic Hits

Pop Contemporary Hit Radio
Country

Classic Rock

Hot AC

All Sports

Alternative

Urban AC
Contemporary Christian
Adult Hits

Urban Contemporary

696,806 or 64.6% of Adults 18 or older who are US OPEN Tennis viewers who plan to Bet on Pro Tennis
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Urban AC, Classic Hits, Classic Rock,
Adult Contemporary, and Pop Contemporary Hit Radio.
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26,638,647 or 98.3% of Adults 18 or older who are US OPEN Tennis viewers who watch on ABC-TV
watch Ad-Supported Local TV Stations for an average of 96.5 minutes every day representing 28.2%
of all time spent daily with Ad-Supported Video.
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usooen 20,742,727 or 90.1% of Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN
p watch Ad-Supported Local TV Stations for an average of 91.3 minutes every day representing 31.2%
E=2rii of all time spent daily with Ad-Supported Video.
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11,610,110 or 92.5% of Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN-2
watch Ad-Supported Local TV Stations for an average of 87.9 minutes every day representing 29.1%
of all time spent daily with Ad-Supported Video.
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of all time spent daily with Ad-Supported Video.

Avg. Week All Video (Persons & % Reach): Adults 18 or older

Local TV Stations

Neon-Premium Cable TV...

YouTube Video

Netflix

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
TikTok
AppleTV+,fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV (any Hulu)
Disney+

Premium Cable TV Networks
Peacock

Paramount+

m

e A—
mm—

.

= who are US OPEN Tennis viewers who watch on ESPN+

r 27.0%
14.0%

4,475,248 or 82.9% of Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN+
watch Ad-Supported Local TV Stations for an average of 63.3 minutes every day representing 23.2%
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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911,406 or 84.5% of Adults 18 or older who are US OPEN Tennis viewers who plan to Bet on Pro
Tennis watch Ad-Supported Local TV Stations for an average of 32.1 minutes every day representing
15.3% of all time spent daily with Ad-Supported Video.

Total Persons:

I!'“!- S22 ) Avg. Hours+Minutes/day with
m 8.0% £ rolder
VOO S a1 4278 areus oreNTennis usa
ir' 26.8% viewers who planto Bet on
36,750,028 14.0%

Pro Tennis

mUSA

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

3

N
b
~

=

LR

[~
e

£

o

P,
I

ES

£

by

Local TV
Stations
35.2

Non-Premium
Cable TV
Networks

73.0

Premium Cable
TV Networks

309

AppleTV
+,fubo,Pl...

YouTube Video etc.

213

16.7

Amazon
Primef
IMDb/
FireTV

Hulu/Hulu

+ Live TV

(any Hulu)
15.1

Local TV Stations
103.2

Non-Premium Cable TV

Networks
100.1

YouTube Video = Netflix
315 31.0

Roku +
The Roku
Channel

Hulu/
Hulu +
Live T...

Amazon
Prime/
IMDb/

HITEL AppleTV  TikTok

+fubo,... 13.2

Premium etc.

Cable TV P...

Networks' Disney+ P.. |+

249 13.4 9.2 91

m who are US OPEN Tennis viewers who plan to Bet on Pro Tennis

m USA

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local TV Stations

Non-Premium Cable TV...

YouTube Video

Amazon Prime/IMDb/FireTV
TikTok

Hulu/Hulu + Live TV (any Hulu)
AppleTV+ fubo, Pluto, Tubi, etc.
Peacock

Netflix

Paramount+

Disney+

Roku + The Roku Channel
Premium Cable TV Networks

Pro Tennis
m who are US OPEN Tennis viewers who plan to Bet on Pro Tennis

UsA USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Totol Persons-

(57477508 352: Eummmssssns
(43575570 17.7% e
(23306 554 035 pum
PR ™
PO e
O 884

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 18 or older

who are US OPEN Tennis UsA
viewers who plan to Bet on

mUSA

Scarborough R1 2024: Feb23-Apr24 Qual Intab 4,252

=
(=]

=

Non-Premium Cable
TV Networks
66.6

+,fu

Local TV Stations

32.1

Amazon

Prime/IMDb/ YouTube

FireTV
247

Video
21.9

AppleTV
1bo, Pluto,Tubi,
etc.
254

Hulu/Hulu +
Live TV (any
Hulu)

TikTok

Netf...
1.5 | Dis...

Local TV Stations
98.5

Non-Premium

Cable TV
Networks
955

Amazon
Prime/
IMDb/ YouTube
FireTV Video
384 34.1

Hulu/ | Ap..
Hulu  +f...
+ Live | etc.
Tv... 111

Netflix
13.3

TikTok
13.2 Dis...

USA Jan23-Feb24

¥ who are US OPEN Tennis viewers who plan to Bet on Pro Tennis

USA Praojection

Scarborough R1 2024: Feb23-Apr24

Qual Intab

23,333

Special TV sports programs watched past 12 months: U.S. Open (tennis) AND... Sports betting - sports plan to bet on next 12 months: Professional tennis

HUSA

soefa.ai

* Share of Everything
for Anything _



usopen 26,638,647 or 98.3% of Adults 18 or older who are US OPEN Tennis viewers who watch on ABC-TV
watch Ad-Supported Local TV Stations for an average of 96.5 minutes every day representing 28.2%
of all time spent daily with Ad-Supported Video.
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Special TV sports programs watched past 12 months: U.S. Open (tennis) AND... Broadcast TV networks/stations watched past 7 days: Any listed ABC station(s)



20,742,727 or 90.1% of Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN
usopen.__ °

- watch Ad-Supported Local TV Stations for an average of 91.3 minutes every day representing 31.2%
E=2r1i of all time spent daily with Ad-Supported Video.
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Special TV sports programs watched past 12 months: U.S. Open (tennis) AND... Cable networks/stations watched past 7 days: ESPN



usopen 11,610,110 or 92.5% of Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN-2
watch Ad-Supported Local TV Stations for an average of 87.9 minutes every day representing 29.1%
of all time spent daily with Ad-Supported Video.
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Special TV sports programs watched past 12 months: U.S. Open (tennis) AND... Cable networks/stations watched past 7 days: ESPN2



4,475,248 or 82.9% of Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN+
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B e watch Ad-Supported Local TV Stations for an average of 63.3 minutes every day representing 23.2%
E=r<ii + of all time spent daily with Ad-Supported Video.
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Special TV sports programs watched past 12 months: U.S. Open (tennis) AND... Video streaming services used past 7 days: ESPN+



usope” — 911,406 or 84.5% of Adults 18 or older who are US OPEN Tennis viewers who plan to Bet on Pro
BET Tennis watch Ad-Supported Local TV Stations for an average of 32.1 minutes every day representing
15.3% of all time spent daily with Ad-Supported Video.
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Special TV sports programs watched past 12 months: U.S. Open (tennis) AND... Sports betting - sports plan to bet on next 12 months: Professional tennis



usopen 26,638,647 or 98.3% of Adults 18 or older who are US OPEN Tennis viewers who watch on ABC-TV
P watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Movies, Local News - Morning, Comedies, and Dramas.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

20,742,727 or 90.1% of Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News -
Evening, Comedies, National/Network News, and Dramas.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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11,610,110 or 92.5% of Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN-2
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News -
Evening, Comedies, Local News - Morning, and Dramas.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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4,475,248 or 82.9% of Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN+
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Movies, Comedies, National/Network News, and Local News - Morning.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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19,066,601 or 70.3% of Adults 18 or older who are US OPEN Tennis viewers who watch on ABC-TV
use Ad-Supported Social Media for an average of 170.1 minutes every day representing 28.3% of all
time spent daily with Ad-Supported Digital Media.
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17,053,172 or 74.1% of Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN use
Ad-Supported Social Media for an average of 199. minutes every day representing 32.7% of all time
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9,030,525 or 71.9% of Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN-2 use
Ad-Supported Social Media for an average of 142.9 minutes every day representing 25.9% of all time
spent daily with Ad-Supported Digital Media.
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3,971,320 or 73.6% of Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN+ use
Ad-Supported Social Media for an average of 144.6 minutes every day representing 25.3% of all time
spent daily with Ad-Supported Digital Media.
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911,514 or 84.5% of Adults 18 or older who are US OPEN Tennis viewers who plan to Bet on Pro
Tennis use Ad-Supported Social Media for an average of 132.4 minutes every day representing
23.7% of all time spent daily with Ad-Supported Digital Media.
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19,066,601 or 70.3% of Adults 18 or older who are US OPEN Tennis viewers who watch on ABC-TV
use Ad-Supported Facebook for an average of 58.9 minutes every day representing 36.5% of all time
spent daily with Ad-Supported Social Media.
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16,712,625 or 72.6% of Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN use
Ad-Supported Facebook for an average of 75.2 minutes every day representing 39.4% of all time
spent daily with Ad-Supported Social Media.
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8,858,772 or 70.6% of Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN-2 use
Ad-Supported Facebook for an average of 49.7 minutes every day representing 36.5% of all time
spent daily with Ad-Supported Social Media.
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usoben 3,971,320 or 73.6% of Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN+ use
Ad-Supported Facebook for an average of 57.2 minutes every day representing 39.5% of all time
spent daily with Ad-Supported Social Media.

N SR +

=211
Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Totn! Persons: % Time spent

Facebook a8 6% ﬁ
instagram B — 1525
YouTube Video m 43.0% 19.7%

TikTok  EERYRRT -
Linkedin mm 4,50 YouTube Video Instagram

R — 2.4 2.2 YouTubeVideo | Instagram
R — e 304 -~
et PP e TR . Hoursintes ey it Xarmerty e | e
. . . interest | Reddi
Snapchat mm Social Media: Adults 18 or older o Tiktok | Pi. Linkedin c 7 s 1
Wnatshor  PEFRORT S ip 76|45 71
Others(Rumble, Twitch,Gab, Par... m i m@-‘ a c © WL 0.
— - 15.4% " Facebook Linkedin Reddit W..ls  |g.l Facebook TikTok X 25 T
Blogs/Messags Boards (read.. [RPAPT) i 6.1% , (oo | 58.1 16.2 10.0 3.1 536 13.2 (Former...
2.1% who are US OPEN Tennis usa
tumblr l 3.2% viewers who watch on 0.6%
M who are US OPEN Tennis viewers who watch on E%Igﬁl mUSA m who are US OPEN Tennis viewers who watch on ESPN+ mUSA

Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total Persons:

Facebook  FRT i 6%
-
Touibe Vo P g et

Ei)
e TikTok
TikTok i 9.4% 132
Redit RO Youube video [N .
Linkedin PSRN [ s e 254 219 YouTube Video HAEEs
— 34.1 .
X (Formerly "Twitter”) w Avg. Hours+Minutes/day with Ad- m
Snapchat Supported Social Media: Adults 18 , LinkedIn X
orolder ' 7.4
i x (Form..
) Form...
Others(Rumble, Twitch, Gab, Pa... m m 4 ( . . : .
3% - - m Facebook "Twitt... | TikTok | Pinterest Facebook Instagram Reddit
el - . (5 0o Y] 93 | 76 7.0 44.8 209 3.8
o are US OPEN Tennis
tumblr ‘ & :-ngﬁ viewers who watchon 0.4%
m who are US OPEN Tennis viewers who watch on ESPN+ mUSA B who are US OPEN Tennis viewers who watch on ESPN+ HUSA
UsA USA Prajection Scarborough R1 2024: Feb23-Apr24 Qual Intab 4,252 SOEﬁ 3 Share of Everyt hing
All Graphs and soefo.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333 - for Anything

Special TV sports programs watched past 12 months: U.S. Open (tennis) AND... Video streaming services used past 7 days: ESPN+
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all time spent daily with Ad-Supported Social Media.

861,557 or 79.9% of Adults 18 or older who are US OPEN Tennis viewers who plan to Bet on Pro
Tennis use Ad-Supported Facebook for an average of 49.1 minutes every day representing 36.9% of
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usope” M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,948,689;
Local Radio: 1,411,022; Social Media: 1,315,251; Non-Prem. Cable: 1,028,510; Local TV:
1,018,566 reaching Adults 18 or older who are US OPEN Tennis viewers who
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,676,172;
Local Radio: 1,216,813; Social Media: 1,167,876; Non-Prem. Cable: 1,001,913; Local TV:
784,512 reaching Adults 18 or older who are US OPEN Tennis viewers who w
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 954,885;
Local Radio: 648,128; Social Media: 635,031; Non-Prem. Cable: 572,032; Local TV: 461,893
reaching Adults 18 or older who are US OPEN Tennis viewers who watch on
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 386,015;
Social Media: 270,479; Local Radio: 243,089; Non-Prem. Cable: 205,176; Local TV: 168,406
reaching Adults 18 or older who are US OPEN Tennis viewers who watch on
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BET Social Media: 61,525; Non-Prem. Cable: 43,980; Local Radio: 42,835; Local TV: 34,907
reaching Adults 18 or older who are US OPEN Tennis viewers who plan to Bet on
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

SiriusXm

YouTube Music

Movie Theaters

24,429,010 or 90.1% of Adults 18 or older who are US OPEN Tennis viewers who watch on ABC-TV
spend an average of 46.5 minutes per day driving, seeing Billboards and Signs. 71.3% Listen to Local
Radio Stations Out-of-Home for an average of 46.8 minutes/day
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21,388,118 or 92.9% of Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN
spend an average of 52.9 minutes per day driving, seeing Billboards and Signs. 73.1% Listen to Local
Radio Stations Out-of-Home for an average of 48.7 minutes/day.

Top-13 Out—of-Home Media (Persons & % Reach): Adults 18 or older
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11,539,322 or 91.9% of Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN-2
spend an average of 57.9 minutes per day driving, seeing Billboards and Signs. 70.7% Listen to Local
Radio Stations Out-of-Home for an average of 42.3 minutes/day

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
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AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores
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4,736,561 or 87.8% of Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN+
spend an average of 69.5 minutes per day driving, seeing Billboards and Signs. 58.6% Listen to Local
Radio Stations Out-of-Home for an average of 30.1 minutes/day.
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929,474 or 86.2% of Adults 18 or older who are US OPEN Tennis viewers who plan to Bet on Pro
Tennis spend an average of 88.4 minutes per day driving, seeing Billboards and Signs. 56.4% Listen to

Local Radio Stations Out-of-Home for an average of 40.2 minu
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13,648,780 or 50.4% of Adults 18 or older who are US OPEN Tennis viewers who watch on ABC-TV
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 12.9 minutes every day representing
36.1% of all time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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11,963,766 or 52.% of Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 12.4 minutes every day representing
34.6% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons &% Reach} Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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5,968,044 or 47.5% of Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN-2
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 12.5 minutes every day representing
35.% of all time spent daily with All forms of Print Media.
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2,393,636 or 44.4% of Adults 18 or older who are US OPEN Tennis viewers who watch on ESPN+ read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.7 minutes every day representing
27.2% of all time spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
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377,277 or 35.% of Adults 18 or older who are US OPEN Tennis viewers who plan to Bet on Pro
Tennis read Local Daily Newspaper(s) (Daily+Sunday) for an average of 6.9 minutes every day

representing 19.5% of all time spent daily with All forms of Print Med

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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