USA -P18+ Bought ltems at Arts & Crafts/Sewing Stores past 3mos!

Gomplete nemogrannlc & Media Use Profiles

Complete Demographic,
Psychographic, and Total
Media Usage Profiles of USA
P18+ who Purchased Items at
HOBBY LOBBY, MICHAELS,
JOANN FABRIC AND CRAFT,
OR Regularly do ARTS &
CRAFTS, or participated in
SEWING-CRAFTS in the past
12mos as of April 2024!

Stores/services bought past 3 months: Hobby Lobby
Stores/services bought past 3 months: JoAnn Fabric and Craft
Stores/services bought past 3 months: Michaels

Activities done regularly: Arts & crafts

Activities past 12 months: Sewing - crafts




9.9% or 25,875,709 of USA Adults 18 or older purchased items at HOBBY LOBBY in the past 3mos.

HOBBY LOBBY Typical Adults 18 or older who purchased items at HOBBY LOBBY in the past 3mos are 52.4 years old (7.3%

older than average) and have a $89,309 (.4% lower than average) annual household income.
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Stores/services bought past 3 months: Hobby Lobby



WVichaels

9.1% or 23,953,559 of USA Adults 18 or older purchased items at MICHAELS in the past 3mos.
Typical Adults 18 or older who purchased items at MICHAELS in the past 3mos are 49.4 years old (1.1%
older than average) and have a $97,841 (9.1% higher than average) annual household income.
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Stores/services bought past 3 months: Michaels




JOANN

5.9% or 15,409,676 of USA Adults 18 or older purchased items at JOANN in the past 3mos.
Typical Adults 18 or older who purchased items at JOANN in the past 3mos are 52.6 years old (7.8% older
than average) and have a $91,815 (2.4% higher than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ‘Gender of Target vs. Market: Adults 18 or older
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Stores/services bought past 3 months: JoAnn Fabric and Craft
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Regularly do 36.8% or 96,434,716 of USA Adults 18 or older regularly do ARTS & CRAFTS projects.
Typical Adults 18 or older who regularly do ARTS & CRAFTS projects are 46.4 years old (5.1% younger than
ARTS & CRAFTS average) and have a $83,528 (6.9% lower than average) annual household income.
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Activities done regularly: Arts & crafts
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20.1% or 52,648,911 of USA Adults 18 or older regularly do SEWING projects.
Typical Adults 18 or older who regularly do SEWING projects are 49.7 years old (1.8% older than average)
and have a $83,715 (6.6% lower than average) annual household income.
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Activities past 12 months: Sewing - crafts



HOBBY LOBBY

ey .
i p.f Education Levels:
Some High School or Less (not graduate)
High School Graduate (12th grade or GED)
Some College Credit (no degree)
Associate's Degree (AA, AS, etc.)
College Graduate (4 year college)
Postgraduate Degree

» who purchased items at HOBBY LOBBY in the past 3mos

9.9% or 25,875,709 of USA Adults 18 or older purchased items at HOBBY LOBBY in the past 3mos.
Adults 18 or older who purchased items at HOBBY LOBBY in the past 3mos are 16.2% less likely to be a
college graduate, 6.4% less likely to work full-time, 22.4% more likely to be married, 10.3% more likely to be

a parent of 1 or more children under 18.
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Stores/services bought past 3 months: Hobby Lobby



9.1% or 23,953,559 of USA Adults 18 or older purchased items at MICHAELS in the past 3mos.
@ Adults 18 or older who purchased items at MICHAELS in the past 3mos are 14.7% more likely to be a college
S graduate, 4.9% less likely to work full-time, 11.3% more likely to be married, 9.3% less likely to be a parent

of 1 or more children under 18.
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Stores/services bought past 3 months: Michaels



OANN
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» who purchased items at JOANN in the past 3mos

5.9% or 15,409,676 of USA Adults 18 or older purchased items at JOANN in the past 3mos.

Adults 18 or older who purchased items at JOANN in the past 3mos are 6.2% more likely to be a college
graduate, 12.7% less likely to work full-time, 9.% more likely to be married, 33.5% less likely to be a parent
of 1 or more children under 18.
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Stores/services bought past 3 months: JoAnn Fabric and Craft




36.8% or 96,434,716 of USA Adults 18 or older regularly do ARTS & CRAFTS projects.

; / RegU|a rly do Adults 18 or older who regularly do ARTS & CRAFTS projects are 4.5% less likely to be a college graduate,
o[y G " it - . " o .

X ARTS & CRAFTS 1}.151? less Illziely ;:work full-time, 5.1% less likely to be married, 14.% more likely to be a parent of 1 or more
children under 18.
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Activities done regularly: Arts & crafts
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Adults 18 or older
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20.1% or 52,648,911 of USA Adults 18 or older regularly do SEWING projects.
Adults 18 or older who regularly do SEWING projects are 4.6% less likely to be a college graduate, 19.6%
less likely to work full-time, 3.7% less likely to be married, 12.8% less likely to be a parent of 1 or more

Adults 18 or older
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Activities past 12 months: Sewing - crafts




9.9% or 25,875,709 of USA Adults 18 or older purchased items at HOBBY LOBBY in the past 3mos.
HOBBY LOBBY Adults 18 or older who purchased items at HOBBY LOBBY in the past 3mos are 18.9% more likely to own their
home, 8.5% more likely to own a lower valued home, 23.1% more likely to have a single-family home, 32.8%

more likely to have a dog.
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Stores/services bought past 3 months: Hobby Lobby



9.1% or 23,953,559 of USA Adults 18 or older purchased items at MICHAELS in the past 3mos.
@ Adults 18 or older who purchased items at MICHAELS in the past 3mos are 11.1% more likely to own their
8 home, 1.2% more likely to own a higher valued home, 10.% more likely to have a single-family home, 19.4%

more likely to have a dog.

m Own/Rent/Other: Adults 18 or older ﬁﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older

Single Family House (unattached)
Own a Dog
Townhouse or attached Home o
8.9%
Condominium l 33% Own a Cat
5.6%
Apartment
Rent Other Own Second Home Mobile Home or Manufactured 3.8% Own other type of Pet
or Real Estate Home 4.0%
Property B
= who purchased items at MICHAELS in the past 3mos musa # who purc hased items at MICHAELS in the past 3mos musa # who purcha seditems at MICHAELS in the past 3mos musA
-
¢4l Value of Owned Home: Adults 18 or older @Home Loans: Adults 18 or older
Avers Value of Owned Home:
who pirchased emms ot MIGHAELSinthe pest 3ros Ry
usA 5411,342

6.0%

$250K-$300K  $300K-$350K  $350K-$500K  $500K-$750K  $750K-$1M $1Vi+ Home Mortgage Refinanced  Home Equity own
Home Mortgage Loan/Home Home/Property

Improvement  Outright (No
USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 12,546 " Loan Mortgages)

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24 USA Projection Scarborough R1 2‘024: Feb23-Apr24 Qual Intab 23,333

<$150K $150K-$200K  $200K-$250K
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Stores/services bought past 3 months: Michaels



5.9% or 15,409,676 of USA Adults 18 or older purchased items at JOANN in the past 3mos.

Adults 18 or older who purchased items at JOANN in the past 3mos are 12.7% more likely to own their home,
2.9% more likely to own a higher valued home, 17.5% more likely to have a single-family home, 15.2% more

likely to have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4 {® Pets in Home: Adults 18 or older
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8.9%
3.9%
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8.6%
4.8% 4.4% Apartment
1/ 11,570,503
Other Own Second Home Mobile Home or Manufactured 3.5% Own other type of Pet
or Real Estate Home 4.0%
Property "
wwho purchased items at JOANN in the past 3mos muUsA = who purcha sed items at JOANN in the past 3mos mUSA = who purchased items at JOANN in the past 3mos =USA
7 2 -
¢Z4l Value of Owned Home: Adults 18 or older v Home Loans: Adults 18 or older
Avers Value of Owned Home:
who purchased items at JOANN in the past 3mos.

usa 5411,342

38.2%

6.6% 7.0%
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Loan Mortgages)
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Stores/services bought past 3 months: JoAnn Fabric and Craft



36.8% or 96,434,716 of USA Adults 18 or older regularly do ARTS & CRAFTS projects.
Adults 18 or older who regularly do ARTS & CRAFTS projects are 8.4% less likely to own their home, 7.3%

more likely to own a lower valued home, 4.3% less likely to have a single-family home, .6% more likely to
have a dog.

Own/Rent/Other: Adults 18 or older ﬁﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older
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5.6%
7.2% 8.6%
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Property B
w who regularly do ARTS & CRAFTS projects mUSA = who regularly do ARTS & CRAFTS projects mUSA » who regularly do ARTS & CRAFTS projects WUSA
-
Value of Owned Home: Adults 18 or older @Home Loans: Adults 18 or older
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who ety o s s et I CSHAST
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Activities done regularly: Arts & crafts



b : ' Re uIarI d 20.1% or 52,648,911 of USA Adults 18 or older regularly do SEWING projects.
: g y do Adults 18 or older who regularly do SEWING projects are 2.7% more likely to own their home, 6.5% more
ﬂ SEWING Projects likely to own a lower valued home, 7.1% more likely to have a single-family home, 10.8% more likely to have
a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4 {® Pets in Home: Adults 18 or older

Single Family House (unattached)

Own a Dog
Townhouse or attached Home 7.6%
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Home Mortgage Loan/Home Home/Property

Improvement  Outright (No
Loan Mortgages)

<$150K $150K-$200K  $200K-$250K

® who regularly do SEWING projects mUsA

USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 12,546 "
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24 USA Prajection Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333

Activities past 12 months: Sewing - crafts



9.9% or 25,875,709 of USA Adults 18 or older purchased items at HOBBY LOBBY in the past 3mos.
HOBBY LOBBY Adults 18 or older who purchased items at HOBBY LOBBY in the past 3mos are 7.% less likely to look up D-
I-Y advice online, 13.7% more likely to always vote in local elections, 2.2% more likely to belong to a gym,

8.8% more likely to fly domestic past yr.

_.Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older itical Activity: Adults 18 or older
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24.0%
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: 19.5%
1ip

; 15.5%
AL 597,812 14.0%

' 8.1%
3trips RN 7.6%

; 6.3%
L 6 051 673 6. 1%

52.1% Flew Domestic past year: ENSSEKENENERTIN

I hi h 105 rips M ;:; # Domesti Fights: a0 MY
41% a.0%

i h' hh..n.‘hh--ﬂ—-ﬂmml——

lawncare Galening  Biyding  Swimming vuhnm Miking - i sewing-  Camping  Bowlog  Belonglo Fishing smpmm. Yoga-pates  Adul Sasketbal Caregiverol  Follows  Competitive ocer Football Tenmis  sSmow skimg- Sofball-  Wuming  Organized
[Flowersor wo Backpacking mg cafts uwn :»bu Continging Aging Parent Weight Loss Wideo Gaming Snowboarding  Baseball Road Race

Vegetsbles) Education or Relative Pmogam (5K,
Marschon,

= who purchased items at HOBBY LOBBY in the past 3mos mUSA #e)

USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 12,546
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333

Stores/services bought past 3 months: Hobby Lobby




9.1% or 23,953,559 of USA Adults 18 or older purchased items at MICHAELS in the past 3mos.
[ Adults 18 or older who purchased items at MICHAELS in the past 3mos are 1.2% more likely to look up D-I-
8 Y advice online, 13.6% more likely to always vote in local elections, .7% more likely to belong to a gym,

11.1% more likely to fly domestic past yr.

Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older | Activity: Adults 18 or older
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Stores/services bought past 3 months: Michaels



JOANN

5.9% or 15,409,676 of USA Adults 18 or older purchased items at JOANN in the past 3mos.

Adults 18 or older who purchased items at JOANN in the past 3mos are .9% less likely to look up D-I-Y
advice online, 27.2% more likely to always vote in local elections, 2.4% more likely to belong to a gym,
4.6% more likely to fly domestic past yr.
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Stores/services bought past 3 months: JoAnn Fabric and Craft



. 36.8% or 96,434,716 of USA Adults 18 or older regularly do ARTS & CRAFTS projects.

/ Regl-“arl‘l dO Adults 18 or older who regularly do ARTS & CRAFTS projects are 20.3% more likely to look up D-I-Y advice
\ ARTS & CRAFTS online, 8.5% less likely to always vote in local elections, .9% less likely to belong to a gym, 1.4% less likely
to fly domestic past yr.
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Activities done regularly: Arts & crafts



20.1% or 52,648,911 of USA Adults 18 or older regularly do SEWING projects.
Regl'“arly dO Adults 18 or older who regularly do SEWING projects are 3.8% less likely to look up D-I-Y advice online,
SEWING Proiects 8.7% more likely to always vote in local elections, 10.4% less likely to belong to a gym, 2.7% more likely to
fly domestic past yr.
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Activities past 12 months: Sewing - crafts




HOBBY LOBBY

Past 30-days QSR Users: Adults 18 or older

o) o
3 times

11.0%

4 times 10.6
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5 times
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88.7%

Adults 18 or older who purchased items at HOBBY LOBBY in the pas

26.% less likely to smoke cigarettes.

9.9% or 25,875,709 of USA Adults 18 or older purchased items at HOBBY LOBBY in the past 3mos.

past mo., 12.3% more likely to use Sit-Down Restaurants past mo., 16.6% more likely to use Casinos past yr,,

t 3mos are 4.9% more likely to use QSRs
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Top-10 Cuisines: Adults 18 or older
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Stores/services bought past 3 months: Hobby Lobby
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Mc‘chad’s

Past 30-days QSR Users: Adults 18 or older
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35.4% less likely to smoke cigarettes.

Adults 18 or older who purchased items at MICHAELS in the past 3mos are 5.7% more likely to use QSRs
past mo., 9.5% more likely to use Sit-Down Restaurants past mo., 5.2% less likely to use Casinos past yr.,

ICHAELS in the past 3mos.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

¢ 33 e
3times 13.3% .
10times or more

m who purchased items at MICHAEI_S in the past 3mos m USA

Total Monthly Sit-Down Restaurant Users: Al it-

76.1%
199,395.8

wn Restaurant Meals:

83.3%

Drank Past 30-day5' Adults 18 or older
_"

Liguor
Any Type of Beer
Wine

Domestic Regular Beer

Domestic Light Beer
Imported Beer e p T TR
Microbrew / Craft Beer m;ml%g?%

mwho purchased items at MICHAELS in the past 3mos

USA Projection

muUsA

USA Scarborough R1 2024: Feb23-Apr24

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC, All rights reserved.

-10 Cuisines: Adults 18 or older

lown Restaurants Used Past 30-days)

{St l-

Chinese ndian { Bigel/  upscale steakhouse
Thai/ Burgers/ Donut/

Other  Sports gar  Bakery

asian

coffee an
House /
Cotfe Bar

wings/
= who purchased items at MICHAELS in the past 3mos

mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who purchased items at MICHAELS in the past 3mos 20.4%

usa RGN 17.0%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines

24,
Table Games (Craps, Poker, etc.)

Bar / Nightclub
Upscale Restaurant
Stage Show / Concert
Sports Betting

Other Gambling

Spa Casinos visited past 12 months: Yes

mUSA

» who purchased items at MICHAELS in the past 3mos

12,546

USA Jon23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab

Stores/services bought past 3 months: Michaels
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JOANN

Past 30-days QSR Users: Adults 18 or older
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less likely to smoke cigarettes.

5.9% or 15,409,676 of USA Adults 18 or older purchased items at JOANN in the past 3mos.
Adults 18 or older who purchased items at JOANN in the past 3mos are 1.9% more likely to use QSRs past
mo., 9.4% more likely to use Sit-Down Restaurants past mo., 8.8% less likely to use Casinos past yr,, 37.%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
e

Ltime 15.9%

2 times

16.1%

W who purchased items at JOANN in the past 3mos W USA

hly Sit-Down
83.2%

Total

ant Users:  Avg. Monthly Sit-Down Restaurant Meals:

76.1%
199,

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
Other

Mexin Pz
asinn

coffee Bagel/
 wha purchased items at JOANN in the past 3mos

Chivese makan  indian/ Wings/

Thaif

upscale steakhouse
House | surgers/ Donut /
Calfen gar Sports Bar  Bakery

mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who purchased items at JOANN in the post 3mos 19.5%

usn R 17.4%

Drank Past 30-days: Adults 18 or older
5,745,8 33.1%
B e

Liquor

Any Type of Beer
Wine 5

Domestic Regular Beer

Domestic Light Beer

Imported Beer - v
11.8%
Microbrew / Craft Beer 10.7% i
mwho purchased items at JOANN in the past 3mos muUsA
UsA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab

All Graphs and HBIAI Data Modeling Copyright ©@ 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

24.2%
Table Games (Craps, Poker, etc.)

Bar/ Nightclub  pryrtrrr

Used Past 30-days: Adults 18 or older

Stage Show / Concert
9.7%
Sports Betting
i 4% 5.5%
Othae Gambling E’ 9% 1/38.601.40 25518 01 14 343,439
Spa Casinos visited past 12 Yes Marijuana / Cannabis Cigarettes Vape
® who purchased items at JOANN in the past 3mos mUSA ® who purchased items at JOANN in the past 3mos mUSA

12,546

USA Jan23-Feb2a USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333

Stores/services bought past 3 months: JoAnn Fabric and Craft



Regularly do
ARTS & CRAFTS

30-days QSR Users: Adults 18 or older

Al

Past

2 times

wwho regularly do ARTS & CRAFTS projects
Total Monthly QSR Users:
89.2%

3 times

4 times

5times

6-9times

10times or more

muUsA

Avg. Monthly QSR Meals:
88.7%

I

smoke cigarettes.

36.8% or 96,434,716 of USA Adults 18 or older regularly do ARTS & CRAFTS projects.
Adults 18 or older who regularly do ARTS & CRAFTS projects are .6% more likely to use QSRs past mo., .6%
less likely to use Sit-Down Restaurants past mo., .9% less likely to use Casinos past yr., 12.9% more likely to

1tmé 15.9%

2 times

16.1%
3 times

13.3%
4 times

9.6%

5times 7.5%

6 -9times 8.7%

10times or more

4.9%

m who regularly do ARTS & CRAFTS projects m USA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

75.6% 76.1%

Drank Past 30-days: Adults 18 or older

Liguor
Any Type of Beer
Wine

Domestic Regular Beer

[—
Imported Beer 21,5% v
Microbrew / Craft Beer

m who regularly do ARTS & CRAFTS projects
USA Projection

musa

USA Scarborough R1 2024: Feb23-Apr24

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC, All rights reserved.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

wings/  magel/
Burgers /  Donut/
Other  Sports gar  Bakery.
Asian

' who regularly do ARTS & CRAFTS projects mUsA

Used Restaurant Delivery Service Past 30-daj hub, Uber Eats, etc.)
who regulorly do ARTS & CRAFTS projects 19.0%

vse. [ 17.4%

Past 12 months Casino Activities: Adults 18 or older
Slot Machines 24

Table Games (Craps, Poker, etc.)
Bar / Nightclub
Upscale Restaurant
Stage Show / Concert
Sports Betting

Other Gambling

Spa Casinos visited past 12 months: Yes

WUSA

m who regularly do ARTS & CRAFTS projects

12,546

USA Jon23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab

Activities done regularly: Arts & crafts

Used Past 30-days: Adults 18 or older

5.5%

15,035,433 111 K1) --25518 01 114,343 439
Marijuana [ Cannabis Cigarettes Vape
= who regularly do ARTS & CRAFTS projects. WUSA

23,333



- Regularly do

ﬂ SEWING Projects

Past 30-days QSR Users: Adults 18 or older
|

2 times

3 times

4 times

5times

6-9times

10times or more

» who regularly do SEWING projects
Total Monthly QSR Users:
89.9%

mUsA

Avg. Monthly QSR Meals:

88.7%
e L

cigarettes.

20.1% or 52,648,911 of USA Adults 18 or older regularly do SEWING projects.
Adults 18 or older who regularly do SEWING projects are 1.4% more likely to use QSRs past mo.,
likely to use Sit-Down Restaurants past mo., 4.5% less likely to use Casinos past yr., 7.% more likely to smoke

.3% more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

¢ 33 e
3 times
10times or more

= who regularly dn SEWING projects

mUSA
Total Monthly Sit-Down Restaurant Users: Avg. Monthly Sit-Down Restaurant Meals:

76.3%

76. 1')6
199,

Drank Past 30-days Adults 18 or older

Liguor

Any Type of Beer
Wine

Domestic Regular Beer
Domestic Light Beer
Imported Beer
Microbrew / Craft Beer

m who regularly do SEWING projects

USA Projection Scarborough R1 2024: Feb23-Apr24

musa

USA

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC, All rights reserved.

op-10 Cuisines: Adults 18 or older

(Stl- lown Restaurants Used Past 30-days)

wings/  magel/
Burgers /  Donut/

sports gar  Bakery

mwho regularly do SEWING projects

musA

Used Restaurant Delivery Service Past 30-daj hub, Uber Eats, etc.)
who regularly do SEWING projects 19.8%

usa R 17.0%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines 24

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Other Gambling

Spa Casinos visited past 12 months: Yes

mUSA

» who regularly do SEWING projects

12,546

USA Jon23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab

Activities past 12 months: Sewing - crafts

Used Past 30-days: Adults 18 or older

325 518 01
Cigarettes

Marijuana [ Cannabis

®who regularly do SEWING projects

23,333



9.9% or 25,875,709 of USA Adults 18 or older purchased items at HOBBY LOBBY in the past 3mos.
Adults 18 or older who purchased items at HOBBY LOBBY in the past 3mos are 13.2% more likely to have a
H BB I L BB I 401K, 20.8% more likely to have an Auto Loan, 11.7% less likely to Invest/Trade Stocks Online, 15.% more

likely to pay with their Debit Card.

Investments Owned: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Financial Services Has and/or Uses: Adults 18 or older

8

3 14.2%
Money Market Funds 1%
Other (Crypto / NFTs / Metals, etc.) 1;.26';’5

12.0%
Bonds preveeTrl 11:%

88% 82K B1% 6% 60% 405

o B

) 8.8% " s - =
Second Home or Real Estate Property B.6% Checking Debitor ATM  Savings  CreditCard  Online Mobile  OnlineBil  Home Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
5209 Plan / College Savings Plan g‘;: Account Mortgage Loan or Home

Equity Loan
® who purchased items at HOBBY LOBBY in the past 3mos mUSA

» who purchased items at HOBBY LOBBY in the past 3mos W USA
Professional Services Used*: Adults 18 or older | {pyPast 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service - ety s
Online Investing / Stock Tradil
ne ing/ e 41,263 981 15.7%

12.1%
Accountant 3
29,332,729 11.2%

14.6%
- @ [ ]
Bl 7.5%
Real Estate Agent 5.3%
. 6.0%
tate Pl
e— X

Financial Planner

Insurance Agent at a Local Office (not online)

10.7%10.1%
5.8%
- — e —
3 T porsa IO

Debit Card  MasterCard ~ Venmo Zelle Apple Pay

- . 6% (*Past12 Months) CashApp  Store Credit GooglePay  Discover American  Facebook  Square Cash Samsung Pay
Divorce / Family Attorney Sa% Card Express Messenger
u who purchased items at HOBBY LOBBY in the past 3mos m USA » who purchased items at HOBBY LOBBY in the past 3mos mUSA

USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 12,54

6
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb2d USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333

Stores/services bought past 3 months: Hobby Lobby



Wichaels

“ﬁélnvestments Owned: Adults 18 or older

401K Plan

I Reti A )

IRA (Individ
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

529 Plan / College Savings Plan

m who purchased items at MICHAELS in the past 3mos

9.1% or 23,953,559 of USA Adults 18 or older purchased items at MICHAELS in the past 3mos.

Adults 18 or older who purchased items at MICHAELS in the past 3mos are 14.4% more likely to have a 401K,
11.2% more likely to have an Auto Loan, 6.2% less likely to Invest/Trade Stocks Online, 13.4% more likely to
pay with their Debit Card.

122,419,647 46.7%

101,760,923 38.8%
8 18.4%
3 15.8%
36,944,981 14.1%
14.1%
30,325,990 [EETRS
: 11.5%
30,215,111 JETHS
5 8.6%
22,492,194
11.8%
8.5%

mUSA

Financial Services Has and/or Uses: Adults 18 or older

11.5%
B2% 78% 6.6% 6.1% 0%

hh__

Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan
Market  Deposit(CDs) Home
Account Mortgage

Online Bill
Paying

Mobile
Banking

Online
Banking

Checking  Debit or ATM Credit Card

Account card

Savings
Account

Home
Mortgage

Home

Improvement

Loan or Home
Equity Loan

¥ who purchased items at MICHAELS in the past 3mos W USA

Professional Services Used*: Adults 18 or older

Tax Preparation Service
Financial Planner

Online investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce / Family Attorney

m who purchased items at MICHAELS in the past 3mos

Scarborough R1 2024: Feb23-Apr24
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA USA Projection

66,978,522 25.5%
41,263 981 15.7%

12.7%
11.2%

Z 11.3%
10.3%

20,337,729

26,933

8.1%
6.3%

6.5%
3.7%
8.1%
1.2%

(*Past12 Months)

mUSA
Qual Intab

f\'Past 3-Months Payment Methods Used: Adults 18 or older

.09 17 9.6% 10.1%
et 3.7% 37%  3.7% 3.4%
CashApp  Store Credit Google Pay  Discover American  Facebook  Square Cash Samsung Pay
Card Express Messenger

® who purchased items at MICHAELS in the past 3mos

Debit Card  MasterCard ~ Venmo Zelle Apple Pay

mUSA

12,546

USA Jan23-Feb2d

USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333

Stores/services bought past 3 months: Michaels




JO

mﬁélnvestments Owned: Adults 18 or older
401K Plan
)

IRA (Individual Reti A

Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

529 Plan / College Savings Plan

m who purchased items at JOANN in the past 3mos

75,855,205 28.9%

22.8%
48,257,628 18.4%

17.7%
14.1%

36,944,981

14.3%

30,325,990 EEE

13.9%
ERSCRCIN 11.5%

10.8%
22,492,191
548 9.6%
22,201, 5885373

mUSA

5.9% or 15,409,676 of USA Adults 18 or older purchased items at JOANN in the past 3mos.
Adults 18 or older who purchased items at JOANN in the past 3mos are 2.7% more likely to have a 401

K,

15.9% more likely to have an Auto Loan, 10.5% less likely to Invest/Trade Stocks Online, 17.2% more likely to

pay with their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

8.5% 8.2%  6.6u 6.6%

-
Money  Certificates of Studentloan Refinanced Personal Loan

Market  Deposit(CDs) Home
Account Mortgage

Online Bill
Paying

Mobile
Banking

Online
Banking

Checking  Debit or ATM Credit Card

Account card

Savings
Account

Home
Mortgage

Auto loan

w who purchased items at JOANN in the past 3mos mUSA

5.4% 4.9%
Home
Improvement
Loan or Home
Equity Loan

Professional Services Used*: Adults 18 or older

Financial Planner

Online investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce / Family Attorney

= who purchased items at JOANN in the past 3mos

USA USA Projection

Scarborough R1 2024: Feb23-Apr24
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

41,263 981 15.7%

1 13.2%
20,337,729 11.2%

15.9%
10.3% .
7.3%
16,435 95 M ]
1.7%
3.7%

luam%
1.2%

mUSA

(*Past12 Months)

Qual Intab

f\'Past 3-Months Payment Methods Used: Adults 18 or older

51% 3.79%

2 19 % 11.2%10.1%

CashApp  Store Credit Google Pay  Discover American
Card Express Messenger
® who purchased items at JOANN in the past 3mos

Debit Card  MasterCard ~ Venmo Zelle Apple Pay

mUSA
12,546

USA Jan23-Feb2d

USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333

Stores/services bought past 3 months: JoAnn Fabric and Craft

4.3% 3.9

Facebook  Square Cash Samsung Pay




Regularly do
ARTS & CRAFTS

36.8% or 96,434,716 of USA Adults 18 or older regularly do ARTS & CRAFTS projects.
Adults 18 or older who regularly do ARTS & CRAFTS projects are 3.8% less likely to have a 401K, 1.2% less

likely to have an Auto Loan, 13.5% less likely to Invest/Trade Stocks Online, 3.% more likely to pay with their
Debit Card.

Investments Owned: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)

28,

Stocks or Stock Options r-;',:.;ss,zns

Money Market Funds e ui:’:%
10.5%
Other (Crypto / NFTs / Metals, etc.)  prgs g

981
30,325,990
Sl 9.9%
20,215,111 10.5%
9 b 7.2%
22,392,151
7.6%
PR 8.5%

m who regularly do ARTS & CRAFTS projects

Bonds
Second Home or Real Estate Property

529 Plan / College Savings Plan
mUSA

Financial Services Has and/or Uses: Adults 18 or older

8.2% 8.2%
6.7% 6.6% 40 a9%

Certificates of Studentloan Refinanced Personal Loan  Home
Deposit (CDs) Home Improvement
Mortgage Loan or Home
Equity Loan

Checking  Debit or ATM
Account card

Online Bill
Paying

Mohile
Banking

Online
Banking

Credit Card Auto Loan

Home
Mortgage

Money
Market
Account

Savings
Account

m who regularly do ARTS & CRAFTS projects mUSA

Professional Services Used*: Adults 18 or older

Tax Preparation Service
P 66,078,522 25.5%

Financial Planner

18.0%

41,263,981 15.7%

10.5%
20,337,729 11.2%

%

9.1
26,933,020 10.3%
6.3%
16,435,951 6.3%
3.3%
3.7%
228.4%
1.2%

= who regularly do ARTS & CRAFTS projects
Scarborough R1 2024: Feb23-Apr24

47,195, 296

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

*past 12 Month.
Divorce/ Family Attorney 170 outiis}

mUSA
USA

USA Projection Qual Intab

fpy'Past 3-Months Payment Methods Used: Adults 18 or older

3 13
$4, 740,125 B Trame JAI2 5T 6 i mn
CashApp  Store Credit Google Pay Facebook  Square Cash Samsung Pay
Card Messenger
m who regularly do ARTS & CRAFTS projects

DebitCard  MasterCard American
Express

Zelle Apple Pay Discover

Venmo

mUSA

12,546
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Jan23-Feb24

USA Projection Secarborough R12024: Feb23-Apr24 Qual Intab 23,333

Activities done regularly: Arts & crafts




401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

529 Plan / College Savings Plan

- Regularly do

' © SEWING Projects

Investments Owned: Adults 18 or older

20.1% or 52,648,911 of USA Adults 18 or older regularly do SEWING projects.
Adults 18 or older who regularly do SEWING projects are 1.6% less likely to have a 401K, 4.6% more likely to

have an Auto Loan, 15.5% less likely to Invest/Trade Stocks Online, 10.8% more likely to pay with their Debit
Card.

122,419,647 46.7%
101,760,923 38.8%
75,855,205 28.9%
8, 16.6%
48,257,628 18.4%
14.7%
36,944,981

14.1%
11.5%

11.6%

10.8%
11.5%

8.8%

2 3l B.6%
D 7.2%
22,201,5850 X313

mwho regularly do SEWING projects

mUSA

Financial Services Has and/or Uses: Adults 18 or older

9.2% 8.2% 8.1% g g% 5.7% 4.9%

Checking  Debit or ATM

Savings Credit Card Mobile

Online Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan
= who regularly do SEWING projects mUSA

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce/ Family Attorney

mwho regularly do SEWING projects

USA USA Projection

Scarborough R1 2024: Feb23-Apr24
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

47,195,296 18.0%

66,978 522 25.5%
41,263,981 15.7%

10.9%
20,337,720 11.2%
! 9.5%

26,933,020 10.3% . .

5 6.4%
16,435,951 [T

a4%
3.7%
71.3% (*Past 12 Months)
1.2%
mUSA

Qual Intab

y'E'Past 3-Months Payment Methods Used: Adults 18 or older

3.9% 3.7%  3.1% 3.4%
EE o R i |

Y0511

DebitCard  MasterCard

10.8%10.1%
"

VisA

Apple Pay

Zelle

PayPal

12,546

Venmo CashApp  Store Credit GooglePay  Discover American Facebook  Square Cash Samsung Pay
Card Express Messenger
= who regularly do SEWING projects mUSA
USA Jan23-Feb24 USA Projection Secarborough R12024: Feb23-Apr24 Qual Intab

23,333

Activities past 12 months: Sewing - crafts




Adults 18 or older who purchased items at HOBBY LOBBY in the past 3mos spend an average of 3 days, 9 hours, 0

HOBBY LOB BY minutes and 47 seconds each week with All Forms of Media.
88.1% of Adults 18 or older who purchased items at HOBBY LOBBY in the past 3mos spend an avg. of 8 hours and 34 minutes each week

listening to All Local AM/FM Radio, representing 9.3% of total time spent with all forms of Media.

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

- ey

Concurre

usoge 53.9%
UsA

who purchased items at
HOBBY LOBBY in the past
3mos

[ 64.2%

Y
® who purchased items at HOBBY LOBBY in the past 3mos mUSA
UsA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 12,546USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333 HUbb Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. b ot for Anything

Stores/services bought past 3 months: Hobby Lobby



Adults 18 or older who purchased items at MICHAELS in the past 3mos spend an average of 3 days, 13 hours, 20
minutes and 50 seconds each week with All Forms of Media.

87.% of Adults 18 or older who purchaseditems at MICHAELS in the past 3mos spend an avg. of 8 hours and 17 minutes each week
listening to All Local AM/FM Radio, representing 8.5% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

Concurr
usage 53.2%
UsA

who purchased items at
MICHAELS in the past
3mas

% of Total
Weekly H:M:

*
N
«°
B who purchased items at MICHAELS in the past 3mos HUSA
Usa USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 12,546USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333 J H b Share of Ever‘_ything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved. Ao s bt ey for Anything .

Stores/services bought past 3 months: Michaels




Adults 18 or older who purchased items at JOANN in the past 3mos spend an average of 3 days, 9 hours, 19 minutes
and 43 seconds each week with All Forms of Media.

85.7% of Adults 18 or older who purchaseditems at JOANN in the past 3mos spend an avg. of 7 hours and 59 minutes each week
listening to All Local AM[/FM Radio, representing 8.4% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

- ey

Concurr

sage 54.0%
who purchased items at UsA
JOANN inthe past 3mos

% of Total
Weekly H:M:

52 e

= who purchased items at JOANN in the past 3mos H USA

Usa USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 12,546USA Jan23-Feb24 USA Projection

Scarborough R12024: Feb23-Apr24  Qual Intab 23,333 | HUbbGr Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Stores/services bought past 3 months: JoAnn Fabric and Craft




larl Adults 18 or older who regularly do ARTS & CRAFTS projects spend an average of 2 days, 20 hours, 11 minutes and 50
REgu arly do seconds each week with All Forms of Media.

ARTS & CRAFTS 84.5% of Adults 18 or older who regularlydo ARTS & CRAFTS projects spend an avg. of 7 hours and 49 minutes each week listening to
All Local AM/FM Radio, representing 9.7% of total time spent with all forms of Media.

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

- ey

Concurre

usoge 53.9%
usA

who regularly do ARTS &
CRAFTS projects

B

| o0 JCEETH

& e g
[ S
\\" ;é fd} °
m who regularly do ARTS & CRAFTS projects m USA
UsA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 12,546USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333 Hubbqrd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. b ot for Anything

Activities done regularly: Arts & crafts



. & "R larlv d Adults 18 or older who regularly do SEWING projects spend an average of 3 days, 5 hours, 18 minutes and 45 seconds
qm ?  Regularily do each week with All Forms of Media.

ﬂ SEW|NG Proj ects 84.1% of Adults 18 or older who regularly do SEWING projects spend an avg. of 7 hours and 48 minutes each week listening to All Local
AM/FM Radio, representing 8.5% of total time spent with all forms of Media.

EE

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

Concurr
usage 56.0%
UsA

who regularly do SEMING
projects

56.8%

23.9%

& ‘&\* ‘aé
A \cf@& )

N K

& & &

& & &
)
&
9
& #
= who regularly do SEWING projects B USA
Usa USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 12,546USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333 J H b Share of Ever‘_ything
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Activities past 12 months: Sewing - crafts




Adults 18 or older who purchased items at HOBBY LOBBY in the past 3mos spend an average of 2 days, 14 hours, 31

HOBBY LOBBY minutes and 40 seconds each week with All Forms of Ad-Supported Media.
83.3% of Adults 18 or older who purchaseditems at HOBBY LOBBY in the past 3mos spend an avg. of 8 hours and 11 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.9% of total time spent with all forms of Ad-Supported Media.

EX...

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Stores/services bought past 3 months: Hobby Lobby




Adults 18 or older who purchased items at MICHAELS in the past 3mos spend an average of 2 days, 17 hours, 37
minutes and 59 seconds each week with All Forms of Ad-Supported Media.

81.7% of Adults 18 or older who purchaseditems at MICHAELS in the past 3mos spend an avg. of 7 hours and 33 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.4% of total time spent with all forms of Ad-Supported Media.
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Stores/services bought past 3 months: Michaels




Adults 18 or older who purchased items at JOANN in the past 3mos spend an average of 2 days, 14 hours, 14 minutes
and 50 seconds each week with All Forms of Ad-Supported Media.

79.8% of Adults 18 or older who purchased items at JOANN in the past 3mos spend an avg. of 7 hours and 7 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.1% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Aduits 18 or older
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Stores/services bought past 3 months: JoAnn Fabric and Craft



R larlv d Adults 18 or older who regularly do ARTS & CRAFTS projects spend an average of 2 days, 1 hours, 11 minutes and 28
egularly do seconds each week with All Forms of Ad-Supported Media.

80.9% of Adults 18 or older who regularly do ARTS & CRAFTS projects spend an avg. of 7 hours and 18 minutes each week listening to
ARTS&CRAFTS f gularly projectssp g. of g
Local Ad-Supported AM/FM Radio, representing 12.% of total time spent with all forms of Ad-Supported Media.

.
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Activities done regularly: Arts & crafts




S Adults 18 or older who regularly do SEWING projects spend an average of 2 days, 10 hours, 46 minutes and 2 seconds
qﬂ,};?& ‘ RegUIarly do each week with All Forms of Ad-Supported Media.
' © SEWING Projects

79.8% of Adults 18 or older who regularly do SEWING projects spend an avg. of 7 hours and 9 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 9.7% of total time spent with all forms of Ad-Supported Media.

EZ ===
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Activities past 12 months: Sewing - crafts




HOBBY LOBBY

Adults 18 or older who purchased items at HOBBY LOBBY in the past 3mos spend an average of 8
hours and 55 minutes each day with All Forms of Ad-Supported Media. 83.3% listen to Local AM/FM
Radio for an avg. of 70.2 minutes/day. (Local Radio delivers 10.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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for an avg. of 64.8 minutes/day.

| Adults 18 or older who purchased items at MICHAELS in the past 3mos spend an average of 9 hours
and 22 minutes each day with All Forms of Ad-Supported Media. 81.7% listen to Local AM/FM Radio
(Local Radio delivers 9.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who purchased items at JOANN in the past 3mos spend an average of 8 hours and
l O A N N 53 minutes each day with All Forms of Ad-Supported Media. 79.8% listen to Local AM/FM Radio for

an avg. of 61. minutes/day. (Local Radio delivers 9.1% of Time with Ad-Supported Media.)
Tap-l.la All I-:orms of Medm (Persons & % Reach} Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Stores/services bought past 3 months: JoAnn Fabric and Craft




Regularly do

4

ARTS & CRAFTS

Adults 18 or older who regularly do ARTS & CRAFTS projects spend an average of 7 hours and 1
minutes each day with All Forms of Ad-Supported Media. 80.9% listen to Local AM/FM Radio for an

avg. of 62.6 minutes/day.

(Local Radio delivers

12.% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older

Total Persons:

(average week)

Grocery Stores
Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc.)

Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)

News/Weather /Sports (Websites/Apps)

ing/Financiall . o)
Facebook

Local TV Stations

Games/Fantasy/Betting Sites
Non-Premium Cable TV Networks

Gas Stations/Convenience Stores

Instagram

Avg. Hours+Minutes/day with All

285 Sb 80.8%
P — g ™ of Medo: Adults 18 orolder
98 . 6%

who

# who regularly do ARTS & CRAFTS projects

3 CW"_
Usuge 53.9%

regularly do ARTS & usA

CRAFTS projects

HUSA

% Time §

oL
92
R

Ll

o0 =
=5 s
5 he 3

3.7%

yerage Dayl

Billboards &
Signs (Weekly
Drivers)

Local AM/FM Radio
67.0
Local TV Stations
98.0 Search
(Google,
Bing, etc.)
27.5

Email/Text/IM/
Zoom,etc.

(Personal &... Banki...

Billboards &
Signs (Weekly
Drivers)
52.3

Local AM/FM Radio
69.3
Local TV Stations
103.2 Search
{Google,
Bing, etc.)
274

Instagr...

Facebook 216

485

News/ Gr..
Wea | St...
Spore 1.

Gam..
Email/Text/IM/
Zoom,etc.
(Personal &...

Non-Premium Cable TV Fant...

100.1 Banki...

m who regularly do ARTS & CRAFTS proj

ects W USA

Top-13 All Forms ofAd Suggorted Media (Persons & % Reach): Adults 18 or older

faverage week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
Search (Google, Bing, etc)
News/Weather/Sports (Websites/Apps)
Local AM/FM Radio

Email/Text /iIM/Zoom,etc. (Personal & Work)
Facebook

Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores
shopping (incl. Food/Auctions/Travel, etc.)
Instagram

Restaurants & Bars

usA

USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24

® who regularly do ARTS & CRAFTS projects
Scarborough R1 2024: Feb23-Apr24

W""_
pi

who regularly do ARTS &

Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:
Adults 18 or older

Z.:’s%n

CRAFTS projects

mUsA

Qual Intab 12,546

i

o~

s
=e
ut

5 [
[~ B
[R5 et (7R

11

5

Top-13 All Forms of Ad-Supported Media (% Time Spent &

(average Day)

Avg. Minutes/day Spent): Adults 18 or older

Billboards &
Signs (Weekly
Local AM/FM Radio
62.6
Local TV Stations
93.8
Search
(Google,
Bing, etc.)

Shopping
(incl.

Facebook Food...

353

Restaura...
Email/Text/ & Bars
IM/Zoom, ete.
(Personal &

Work)

le TV

Non-Premium C
Netw

Inst..
18.0

News/
Weather...

Billboards &
Signs (Weekly
Drivers)
52.3

Local AM/FM Radio
64.5

Local TV St

Search
(Google,
Bing, etc.)

Shopping
(incl.
Facebook Food..

40.2
Restaura...

& Bars
Non-Premium Cable TV

rks

Email/Text/\M/
Zoom,etc.
(Personal &...

Ins...
16.6  News...

wm who regularly do ARTS & CRAFTS projects

USA Projection Scarborough R1 2024: Feb23-Apr24

Activities done regularly: Arts & crafts

Qual Intab

m USA
® Share of Everything

23,333 for Anything _




= QQ%‘ Regularly do Adults 18 or older who regularly do SEWING projects spend an average of 8 hours and 23 minutes

‘ z each day with All Forms of Ad-Supported Media. 79.8% listen to Local AM/FM Radio for an avg. of
L= SEWING Projects o PP 3:8%listan to Local AM/H 8.0f
- _ 61.3 minutes/day. (Local Radio delivers 9.7% of Time with Ad-Supported Media.)
Top-l.la All lf‘orms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Activities past 12 months: Sewing - crafts




[ 21,552,103 or 83.3% of Adults 18 or older who purchased items at HOBBY LOBBY in the past 3mos
listen to Ad-Supported Local AM/FM Radio for an average of 70.2 minutes every day representing

HOBBY LOBBY 43.% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio {% Time Spent & Avg Minutes/day Spent): Adults 18 or older
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio
Podcasts

Spotify

SiriusXm

YouTube Music
Owned Music
Pandora

Amazon Music

TV Music Channels
Apple Music

All Others
iHeartRadio
Audiobooks

[ 19,580,523 or 81.7% of Adults 18 or older who purchased items at MICHAELS in the past 3mos listen
to Ad-Supported Local AM/FM Radio for an average of 64.8 minutes every day representing 40.5%
of all time spent daily with Ad-Supported Audio.
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JOANN

Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/EM Radio

[ 12,303,101 or 79.8% of Adults 18 or older who purchased items at JOANN in the past 3mos listen to
Ad-Supported Local AM/FM Radio for an average of 61. minutes every day representing 42.3% of all
time spent daily with Ad-Supported Audio.
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Avg. Week AIIAudm (Persons & % Reach): Adults 18 or older

Local AM/FM Radio
Podcasts

Spotify

SiriusXM

YouTube Music
Owned Music
Pandora

Amazon Music

TV Music Channels
Apple Music

All Others
iHeartRadio
Audiobooks

Regularly do
ARTS & CRAFTS

47, 879 EID

78,000,014 or 80.9% of Adults 18 or older who regularly do ARTS & CRAFTS projects listen to Ad-
Supported Local AM/FM Radio for an average of 62.6 minutes every day representing 42.3% of all

time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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%ﬁ qg Regularly do

——— '
Avg. Week All Audio (Persons & % Reach): Adults 18 or older
Lol AN o AP0

Podcasts
Spotify
SiriusXM
YouTube Music
Owned Music
Pandora
Amazon Music
TV Music Channels
Apple Music
All Others
iHeartRadio
Audiobooks

SEWING Projects
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Audio: Adults 18 or older

N

who regularly do SEWING USA
projects

= who regularly do SEWING projects USA

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

1.5%

41,990,937 or 79.8% of Adults 18 or older who regularly do SEWING projects listen to Ad-Supported
Local AM/FM Radio for an average of 61.3 minutes every day representing 41.5% of all time spent
daily with Ad-Supported Audio.
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21,552,103 or 83.3% of Adults 18 or older who purchased items at HOBBY LOBBY in the past 3mos

HOBBY LOBBY listen to Ad-Supported Local AM/FM Radio for an average of 70.2 minutes every day representing

43.% of all time spent daily with Ad-Supported Audio.

83.3%
Weekly ’ 80.3% Avg. Hours+Minutes/day with Ad-Supported
Reach % Audio: Adults 18 or older
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19,580,523 or 81.7% of Adults 18 or older who purchased items at MICHAELS in the past 3mos listen
y 8 to Ad-Supported Local AM/FM Radio for an average of 64.8 minutes every day representing 40.5%
of all time spent daily with Ad-Supported Audio.
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12,303,101 or 79.8% of Adults 18 or older who purchased items at JOANN in the past 3mos listen to
' O A N N Ad-Supported Local AM/FM Radio for an average of 61. minutes every day representing 42.3% of all

time spent daily with Ad-Supported Audio.
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5&90"(_ Regularly do 78,000,014 or 80.9% of Adults 18 or older who regularly do ARTS & CRAFTS projects listen to Ad-

1.' (o} *"'/} ARTS & CRAFTS Supported Local AM/FM Radio for an average of 62.6 minutes every day representing 42.3% of all

‘! v—,;& time spent daily with Ad-Supported Audio.
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Activities done regularly: Arts & crafts




- ;3: & Regularly do 41,990,937 or 79.8% of Adults 18 or older who regularly do SEWING projects listen to Ad-Supported
" il ‘75’; SEWING Proiects Local AM/FM Radio for an average of 61.3 minutes every day representing 41.5% of all time spent
b L daily with Ad-Supported Audio.
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Activities past 12 months: Sewing - crafts
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= who purchased items at HOBBY LOBBY in the past 3mos mUSA #who purchased items at HOBBY LOBBY in the past 3mos mUSA

21,552,103 or 83.3% of Adults 18 or older who purchased items at HOBBY LOBBY in the past 3mos listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic Hits,
Classic Rock, and Pop Contemporary Hit Radio.
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Vichaels

19,580,523 or 81.7% of Adults 18 or older who purchased items at MICHAELS in the past 3mos listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit
Radio, Country, Classic Hits, and Classic Rock.

Local AM/FM Radlo Formats (Persons & % Reach): Adults 18 or older Lacal AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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JOANN

12,303,101 or 79.8% of Adults 18 or older who purchased items at JOANN in the past 3mos listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic Hits, Pop
Contemporary Hit Radio, and Classic Rock.
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78,000,014 or 80.9% of Adults 18 or older who regularly do ARTS & CRAFTS projects listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
| Country, Classic Hits, and Classic Rock.
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41,990,937 or 79.8% of Adults 18 or older who regularly do SEWING projects listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Pop Contemporary Hit Radio, Classic
Hits, and Classic Rock.
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18,011,790 or 69.6% of Adults 18 or older who purchased items at HOBBY LOBBY in the past 3mos
watch Ad-Supported Local TV Stations for an average of 118.5 minutes every day representing
33.2% of all time spent daily with Ad-Supported Video.
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15,315,033 or 63.9% of Adults 18 or older who purchased items at MICHAELS in the past 3mos
watch Ad-Supported Local TV Stations for an average of 111.6 minutes every day representing
29.5% of all time spent daily with Ad-Supported Video.
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J O ’ t N N time spent daily with Ad-Supported Video.
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10,142,158 or 65.8% of Adults 18 or older who purchased items at JOANN in the past 3mos watch
Ad-Supported Local TV Stations for an average of 125.2 minutes every day representing 29.7% of all
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60,121,030 or 62.3% of Adults 18 or older who regularly do ARTS & CRAFTS projects watch Ad-

RegUIarly do Supported Local TV Stations for an average of 93.8 minutes every day representing 28.4% of all time
ARTS & CRAFTS spent daily with Ad-Supported Video.
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Activities done regularly: Arts & crafts



Regulariy do
- SEWING Projects

32,233,926 or 61.2% of Adults 18 or older who regularly do SEWING projects watch Ad-Supported
Local TV Stations for an average of 114.8 minutes every day representing 28.9% of all time spent
daily with Ad-Supported Video.
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18,011,790 or 69.6% of Adults 18 or older who purchased items at HOBBY LOBBY in the past 3mos

HOBBY LOBBY watch Ad-Supported Local TV Stations for an average of 118.5 minutes every day representing 33.2%

of all time spent daily with Ad-Supported Video.

Weekly

Reach 69.6% o "Share of Ad-Supported Video"
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Stores/services bought past 3 months: Hobby Lobby



15,315,033 or 63.9% of Adults 18 or older who purchased items at MICHAELS in the past 3mos
> 5 watch Ad-Supported Local TV Stations for an average of 111.6 minutes every day representing 29.5%
of all time spent daily with Ad-Supported Video.

65:3% Avg. Hours+Minutes/day with Ad-Supported
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Weekly 63.9%
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Stores/services bought past 3 months: Michaels



JOANN

65.8% 65.7%

Weekly
Reach %

10,142,158 or 65.8% of Adults 18 or older who purchased items at JOANN in the past 3mos watch
Ad-Supported Local TV Stations for an average of 125.2 minutes every day representing 29.7% of all
time spent daily with Ad-Supported Video.
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Stores/services bought past 3 months: JoAnn Fabric and Craft




60,121,030 or 62.3% of Adults 18 or older who regularly do ARTS & CRAFTS projects watch Ad-
Supported Local TV Stations for an average of 93.8 minutes every day representing 28.4% of all time
spent daily with Ad-Supported Video.

Avg. Hours+Minutes/day with Ad-Supported
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Activities done regularly: Arts & crafts



8| Regularly do 32,233,926 or 61.2% of Adults 18 or older who regularly do SEWING projects watch Ad-Supported

= . Local TV Stations for an average of 114.8 minutes every day representing 28.9% of all time spent
. = SEWING Projects - e v ey ¢ ’
daily with Ad-Supported Video.
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Activities past 12 months: Sewing - crafts



HOBBY LOBBY

Local TVStatron Programs (Persons & % Reach): Adults 18 or older

(average Wee)
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Local News - Evening
Movies

Comedies

Local News - Morning
Dramas

Documentaries
Mystery/Suspense/Crime
National/Network News
Game Shows
Food/Cooking Shows
Local News - Late

Science Fiction

i 18,011,790 or 69.6% of Adults 18 or older who purchased items at HOBBY LOBBY in the past 3mos

watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Movies,
Sports, Local News - Morning, Comedies, and Dramas.
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Local TVStatron Programs (Persons & % Reach): Adults 18 or older
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News - Morning, Comedies, and Game Shows.

15,315,033 or 63.9% of Adults 18 or older who purchased items at MICHAELS in the past 3mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News -
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Stores/services bought past 3 months: Michaels



JOANN

Loca{ TV wit)ation Programs (Persons & % Reach): Adults 18 or older
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10,142,158 or 65.8% of Adults 18 or older who purchased items at JOANN in the past 3mos watch
Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Movies, Local News -
Morning, Sports, Comedies, and Mystery/Suspense/Crime.
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{Axerege. ooy,

Local News
Morning

Game Shoy

24.1

Local New:
Evening
28.0

Movies
219

Local

f '
Food/ | pocument

|

Science...

Nation...

PIETIER
30.7

Morning
30.7

Local News -

Local N

Sports

25

Local News

Comedies

Nev
11.5

Documen

Science...

m who purchased items at JOANN in the past 3mos

mUSA

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older

{averoge week)
Sports

Local News - Evening
Movies

Local News - Morning
Comedies

Dramas
Mystery/Suspense/Crime
Game Shows
National/Network News

Local News - Late

& Time spent
13.7%

Total Persons:

T ———_ 7557
s

T —

e L

D i VIR ™ v, Hoursites/ oy ith A
- m Supported Local TV Stations: Adults
33,128 58 Burafder
_!m—

= 6 [X08 [0 e o [ T [
o Joa i = sfica fom D
SRR R RN R R g aﬁaue' R g‘s

Ad-Supported Local TV Station Programs (% Time Spent &
Avelnar. Q).

Avg. Minutes/day Spent): Adults 18 or older

Morning
38.0

Local News

Local N

Court
Shows
15.9

Food/

National/

Sports
25.6

Comedies
18.1

Mys

Game Shi
19.2

ocal

Court
Late Shows
15.4 15.4

Food/Cooking Shows Network | Cookin... Local News - Local News Susper National/  Food...
. who purchased items at Dramas Sports Morning Evening Crime Network
S ichen JoRNN I the past Smos 38,0 283 30.7 24.1 16.1 Science.
Court Showes -m 2.6%
m who purchased items at JOANN in the past 3mos mUSA = who purchased items at JOANN in the past 3mos mUSA
PR . * Share of Everything
usA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 12,546 for Anything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333 - ‘

Stores/services bought past 3 months: JoAnn Fabric and Craft



Local TVSSation Programs (Persons & % Reach): Adults 18 or older
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60,121,030 or 62.3% of Adults 18 or older who regularly do ARTS & CRAFTS projects watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Movies, Local
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[F ?g Regularly do

SEWING Projects

32,233,926 or 61.2% of Adults 18 or older who regularly do SEWING projects watch Ad-Supported
Local TV Stations. The Top 6-Programs are Local News - Evening, Movies, Local News - Morning,

Comedies, Sports, and Mystery/Suspense/Crime.

Local TV Station Programs (Persons & % Reach): Adults 18 or older
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HOBBY LOBBY

19,817,318 or 76.6% of Adults 18 or older who purchased items at HOBBY LOBBY in the past 3mos
use Ad-Supported Social Media for an average of 170.1 minutes every day representing 29.6% of all
time spent daily with Ad-Supported Digital Media.
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M«’chad’s

Avg. Week All Dlgrtal (Persons & % Reach): Adults 18 or older
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18,619,217 or 77.7% of Adults 18 or older who purchased items at MICHAELS in the past 3mos use
Ad-Supported Social Media for an average of 199. minutes every day representing 29.8% of all time
spent daily with Ad-Supported Digital Media.
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JOANN

Avg. Week All Dlgrtal (Persons & % Reach): Adults 18 or older
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11,433,674 or 74.2% of Adults 18 or older who purchased items at JOANN in the past 3mos use Ad-
Supported Social Media for an average of 142.9 minutes every day representing 24.3% of all time
spent daily with Ad-Supported Digital Media.
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: | Regularly do
& ARTS & CRAFTS

=
Avg. Week AII Dlgrtal (Persons & % Reach): Adults 18 or older

69,482,022 or 72.1% of Adults 18 or older who regularly do ARTS & CRAFTS projects use Ad-
Supported Social Media for an average of 132.4 minutes every day representing 25.3% of all time
spent daily with Ad-Supported Digital Media.

_Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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%ﬂ/ﬁ %‘ﬁ, Regularly do
- SEWING Projects

41,100,209 or 78.1% of Adults 18 or older who regularly do SEWING projects use Ad-Supported
Social Media for an average of 150.5 minutes every day representing 26.% of all time spent daily
with Ad-Supported Digital Media.
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Activities past 12 months: Sewing - crafts



19,817,318 or 76.6% of Adults 18 or older who purchased items at HOBBY LOBBY in the past 3mos
use Ad-Supported Facebook for an average of 67.2 minutes every day representing 40.% of all time

HOBBY LOBBY

spent daily with Ad-Supported Social Media.

Avg. Week All Soc.:{g! Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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WVichaels

18,619,217 or 77.7% of Adults 18 or older who purchased items at MICHAELS in the past 3mos use
Ad-Supported Facebook for an average of 74.1 minutes every day representing 38.4% of all time
spent daily with Ad-Supported Social Media.
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JOANN

11,433,674 or 74.2% of Adults 18 or older who purchased items at JOANN in the past 3mos use Ad-
Supported Facebook for an average of 45.5 minutes every day representing 33.5% of all time spent
daily with Ad-Supported Social Media.
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Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Stores/services bought past 3 months: JoAnn Fabric and Craft




| Regularly do
ARTS & CRAFTS

69,482,022 or 72.1% of Adults 18 or older who regularly do ARTS & CRAFTS projects use Ad-
Supported Facebook for an average of 35.3 minutes every day representing 29.2% of all time spent
daily with Ad-Supported Social Media.

Avg. Week All Socml Media (Persons & % Reach): Adults 18 or oIder Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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al= &, Regularly do 41,100,209 or 78.1% of Adults 18 or older who regularly do SEWING projects use Ad-Supported
? SEWING P Facebook for an average of 52.4 minutes every day representing 34.8% of all time spent daily with
rojects Ad-Supported Social Media.

Avg. Week All Sor.r'{”apf Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Activities past 12 months: Sewing - crafts



HOBBY LOBBY 19,817,318 or 76.6% of Adults 18 or older who purchased items at HOBBY LOBBY in the past 3mos

use Ad-Supported Facebook for an average of 67.2 minutes every day representing 40.% of all time
spent daily with Ad-Supported Social Media.

Weekly
Reach %

Avg. Hours+Minutes/day with Ad-Supported
76.6%
72.6%

Social Media: Adults 18 or older

"Share of Ad-Supported Social Media"”

USA

who purchased items at
HOBBY LOBBY in the past
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Stores/services bought past 3 months: Hobby Lobby




m A ; aﬂp ‘ 18,619,217 or 77.7% of Adults 18 or older who purchased items at MICHAELS in the past 3mos use

Ad-Supported Facebook for an average of 74.1 minutes every day representing 38.4% of all time
spent daily with Ad-Supported Social Media.

Weekly
Reach% 77.7%

Avg. Hours+Minutes/day with Ad-Supported

Social Media: Adults 18 or older
“"Share of Ad-Supported Social Media"”
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Stores/services bought past 3 months: Michaels



‘ 11,433,674 or 74.2% of Adults 18 or older who purchased items at JOANN in the past 3mos use Ad-
J O A N N Supported Facebook for an average of 45.5 minutes every day representing 33.5% of all time spent
daily with Ad-Supported Social Media.

Weekly 74.2% Avg. Hours+Minutes/day with Ad-Supported
Reach% = 72.6% Social Media: Adults 18 or older

“"Share of Ad-Supported Social Media"”
T

who purchased items at USA
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Stores/services bought past 3 months: JoAnn Fabric and Craft



69,482,022 or 72.1% of Adults 18 or older who regularly do ARTS & CRAFTS projects use Ad-
Supported Facebook for an average of 35.3 minutes every day representing 29.2% of all time spent
daily with Ad-Supported Social Media.

7 Regularly do
' \' ARTS & CRAFTS

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach% 72.1% 72.6% Social Media: Adults 18 or older
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Activities done regularly: Arts & crafts



2BG Regularly do | 41,100,209 or 78.1% of Adults 18 or older who regularly do SEWING projects use Ad-Supported
[y . Facebook for an average of 52.4 minutes every day representing 34.8% of all time spent daily with
.. = SEWING Projects eree v ey representing peAReEsy
Ad-Supported Social Media.

Weekly

Avg. Hours+Minutes/day with Ad-Supported
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Activities past 12 months: Sewing - crafts



M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 2,017,020;

HOBBY LOBBY Local Radio: 1,407,859; Social Media: 1,277,185; Local TV: 720,175; Non-Prem. Cable:

713,264 reaching Adults 18 or older who purchased items at HOBBY LOBBY in

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who purchased items at HOBBY LOBBY in USA Metro Area Adults 18 or older
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Stores/services bought past 3 months: Hobby Lobby




R M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,783,405;
3 Local Radio: 1,263,783; Social Media: 1,148,502; Non-Prem. Cable: 586,587; Local TV:
586,083 reaching Adults 18 or older who purchased items at MICHAELS in the

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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Stores/services bought past 3 months: Michaels




| M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,154,846;
J O A N N Local Radio: 791,293; Social Media: 713,371; Local TV: 391,976; Non-Prem. Cable: 382,751

| reaching Adults 18 or older who purchased items at JOANN in the past 3

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who purchased items at JOANN in the USA Metro Area Adults 18 or older
past 3mos 70,000,000
4,000,000
60,000,000
3,500,000
3,000,000 50,000,000
2,500,000 40,000,000
2,000,000
30,000,000
1,500,000
20,000,000
1,000,000
10,000,000
500,000
0 0
NP R R PP oA P o A5 AR AR R R R R AR R R R AR NS s <N A - N ‘\?'L“«S'\'Q%Qhﬁ%‘?@’\‘?%qq AR AF
g;.“'s'“'»"'a’o?s"e?'\"#gd&sfs.o. Q'Q"»Qbﬂﬂa‘f'&'Q‘anpQQ"Nqo .;f"\?"""’?‘?“""‘?ae‘”»'o "g"’q“’ﬂq“’q"‘q‘g%‘&s»ﬁo
s M- Fri Local AM/FM Radio AQH = Mon-Fri Local TV Station AQH === Mon-Fri Local AM/FM Radio AQH Mon-Fri Local TV Station AQH
e [VIoN- Fri Non-Premium Cable TV AQH e Mon- Fri Social Media AQH = Mon-Fri Non-Premium Cable TV AQH s [Vlon-Fri Social Media AQH
@ [VIon-Fri Digital Media (Less Social) AQH e M on-Fri Digital Media (Less Social) AQH
USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 12,546 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333soeﬁ- for Anything _

Stores/services bought past 3 months: JoAnn Fabric and Craft




/ Regularly do
ARTS & CRAFTS

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 4,998,027; Social Media: 4,344,555; Local TV: 2,335,665; Non-Prem. Cable:
| 2,218,671 reaching Adults 18 or older who regularly do ARTS & CRAFTS pro

All Other Digital Media: 7,011,867;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who regularly do ARTS & CRAFTS projects USA Metro Area Adults 18 or older
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Activities done regularly: Arts & crafts
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Lz}ﬂ/,,. ?& Regu]aﬂy do M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 3,830,065;
Local Radio: 2,652,937; Social Media: 2,536,348; Local TV: 1,233,398; Non-Prem. Cable:
SEWING Projects T T A
“ﬁ*-—='=i J | 1,188,821 reaching Adults 18 or older who regularly do SEWING projects.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who regularly do SEWING projects USA Metro Area Adults 18 or older
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Activities past 12 months: Sewing - crafts




HOBBY LOBBY

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

{averoge week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

SiriusXM

YouTube Music

Movie Theaters

. 24,927,119 or 96.3% of Adults 18 or older who purchased items at HOBBY LOBBY in the past 3mos

Radio Stations Out-of-Home for an average of 49.7 minutes/da
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Wichaels

Top-13 Out—of Home Media (Persons & % Reach): Adults 18 or older
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22,303,764 or 93.1% of Adults 18 or older who purchased items at MICHAELS in the past 3mos
spend an average of 49.4 minutes per day driving, seeing Billboards and Signs. 72.5% Listen to Local
Radio Stations Out-of-Home for an average of 48.6 minutes/day.
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JOANN

Top-13 Out—of Home Media (Persons & % Reach): Adults 18 or older
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® who purchased items at JOANN in the past 3mos

14,402,307 or 93.5% of Adults 18 or older who purchased items at JOANN in the past 3mos spend
an average of 47. minutes per day driving, seeing Billboards and Signs. 69.8% Listen to Local Radio
Stations Out-of-Home for an average of 40.4 minutes/day.

of-Home Media: Adults 18 or older
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82,916,235 or 86.% of Adults 18 or older who regularly do ARTS & CRAFTS projects spend an average
of 49. minutes per day driving, seeing Billboards and Signs. 70.6% Listen to Local Radio Stations Out-

of-Home for an average of 43. minutes/day.
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46,817,527 or 88.9% of Adults 18 or older who regularly do SEWING projects spend an average of
46. minutes per day driving, seeing Billboards and Signs. 64.1% Listen to Local Radio Stations Out-of-
Home for an average of 34.3 minutes/day.
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HOBBY LOBBY

8,184,804 or 31.6% of Adults 18 or older who purchased items at HOBBY LOBBY in the past 3mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.6 minutes every day representing
34.1% of all time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)
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New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

New York Times (Daily)

‘Wall Street Journal (Daily)
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USA Today (Daily)
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Wlichaels

8,311,765 or 34.7% of Adults 18 or older who purchased items at MICHAELS in the past 3mos read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.2 minutes every day representing
31.1% of all time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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JOANN

5,213,409 or 33.8% of Adults 18 or older who purchased items at JOANN in the past 3mos read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 11.3 minutes every day representing 32.2% of
all time spent daily with All forms of Print Media.

Avg. Week All Print Dr/!’gkg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)
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Books
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S s 35%
P ' 5

= who regularly do ARTS & CRAFTS projects

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who regularly do ARTS & CRAFTS
projects

29,864,123 or 31.% of Adults 18 or older who regularly do ARTS & CRAFTS projects read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.3 minutes every day representing 30.9% of all time
spent daily with All forms of Print Media.
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Activities done regularly: Arts & crafts

B USA
® Share of Everything



;}DFQ'Q'S; Regularly do
= SEWING Projects

16,977,824 or 32.2% of Adults 18 or older who regularly do SEWING projects read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10.1 minutes every day representing 32.4% of all
time spent daily with All forms of Print Media.
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