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BROOKFIELD ZOO CHICAGO

22.7% or 1,712,987 of CHICAGO DMA Adults 18 or older are past 12mo Visitors to the BROOKFIELD ZOO.
Typical Adults 18 or older past 12mo Visitors to the BROOKFIELD ZOO are 45.6 years old (5.9% younger than
average) and have a $111,445 (8.8% higher than average) annual household income.
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Events attended/places visited past 12 months: Brookfield Zoo
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LINCOLN PARK Z00.

FOR WILDLIFE. FOR ALL.

21.1% or 1,591,737 of CHICAGO DMA Adults 18 or older are past 12mo Visitors to the LINCOLN PARK ZOO.
Typical Adults 18 or older past 12mo Visitors to the LINCOLN PARK ZOO are 43.4 years old (10.5% younger
than average) and have a $116,617 (13.8% higher than average) annual household income.
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Events attended/places visited past 12 months: Lincoln Park Zoo
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® Cincinnati Zoo
L& Botanical Garden

40.6% or 774,283 of CINCINNATI DMA Adults 18 or older are past 12mos Visitors to the CINCINNATI ZOO.
Typical Adults 18 or older past 12mos Visitors to the CINCINNATI ZOO are 43.2 years old (11.6% younger
than average) and have a $107,351 (13.3% higher than average) annual household income.
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Events attended/places visited past 12 months: Cincinnati Zoo & Botanical Garden
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23.7% or 912,350 of MINNEAPOLIS DMA Adults 18 or older are past 12mo Visitors to the COMO PARK ZOO.
Typical Adults 18 or older past 12mo Visitors to the COMO PARK ZOO are 45.4 years old (7.% younger than
average) and have a $104,766 (1.7% lower than average) annual household income.
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Events attended/places visited past 12 months: Como Zoo




18.2% or 699,363 of MINNEAPOLIS DMA Adults 18 or older are past 12mo Visitors to the MINNESOTA ZOO.
\H %M[NNESOTA 700 Typical Adults 18 or older past 12mo Visitors to the MINNESOTA ZOO are 45.1 years old (7.6% younger than

Changing how you see the world average) and have a $114,881 (7.8% higher than average) annual household income.
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Events attended/places visited past 12 months: Minnesota Zoo



22.7% or 1,712,987 of CHICAGO DMA Adults 18 or older are past 12mo Visitors to the BROOKFIELD ZOO.
BROOKFIELD ZOO CHICAGO Adults 18 or older past 12mo Visitors to the BROOKFIELD ZOO are .5% less likely to be a college graduate,

%C @@G @ b:() OQC’% 16.6% mort.e likely to work full-time, 19.3% more likely to be married, 68.5% more likely to be a parent of 1

or more children under 18.
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Events attended/places visited past 12 months: Brookfield Zoo



LINCOLN PARK Z00.

21.1% or 1,591,737 of CHICAGO DMA Adults 18 or older are past 12mo Visitors to the LINCOLN PARK ZOO.
Adults 18 or older past 12mo Visitors to the LINCOLN PARK ZOO are 25.1% more likely to be a college
graduate, 22.1% more likely to work full-time, 1.8% less likely to be married, 27.7% more likely to be a

FOR WILDLIFE. FOR ALL.
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Events attended/places visited past 12 months: Lincoln Park Zoo

L !l Stage in Life:

Adults 18 or older
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Cincinnati Zoo

40.6% or 774,283 of CINCINNATI DMA Adults 18 or older are past 12mos Visitors to the CINCINNATI ZOO.
Adults 18 or older past 12mos Visitors to the CINCINNATI ZOO are 26.4% more likely to be a college
graduate, 28.4% more likely to work full-time, 9.6% more likely to be married, 52.9% more likely to be a

& Botanical Garden

parent of 1 or more children under 18.
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Events attended/places visited past 12 months: Cincinnati Zoo & Botanical Garden




23.7% or 912,350 of MINNEAPOLIS DMA Adults 18 or older are past 12mo Visitors to the COMO PARK ZOO.

‘/J CoMO PARK ZOO Adults 18 or older past 12mo Visitors to the COMO PARK ZOO are 12.7% more likely to be a college
& CONSERVATORY | sraduate, .2% more likely to work full-time, 4.2% more likely to be married, 52.3% more likely to be a

parent of 1 or more children under 18.
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Events attended/places visited past 12 months: Como Zoo
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18.2% or 699,363 of MINNEAPOLIS DMA Adults 18 or older are past 12mo Visitors to the MINNESOTA Z0O.
Adults 18 or older past 12mo Visitors to the MINNESOTA ZOO are 34.9% more likely to be a college
graduate, 7.5% more likely to work full-time, 13.% more likely to be married, 85.% more likely to be a

me High School or Less (not graduate)

28.6%

Some College Credit (no degree)
Associate's Degree (AA, AS, etc.)
College Graduate (4 year college)

Postgraduate Degree

m MINNEAPOLIS

w past 12mo Visitors to the MINNESOTA ZOO

Employed Full-Time or Part-Time
Employed Full-Time (35 hours or more)
Employed Part-Time (less than 35 hours)
White Collar

Blue Collar

Work From Home [most of the time or always)

w past 12mo Visitors to the MINNESOTA Z0OO HMINNEAPOLIS

(’) Marital Status:
Single, Never Married
Married

Legally Separated
Divorced

Widowed

LGBTQ+ (net)

m past 12mo Visitors to the MINNESOTA ZOO

Adults 18 or older

1.2%
0.9%

E%

3.0%
4.3%

13.6%
10.4%

W MINNEAPOLIS

=

-g,

=5

Top-20 Occupations: Adults 18 or older

S

4.0% 5.1% 4.6% 6:0% 5.4% 6.4%

Small Business Self-Employed Current or Former

Owner Military Service

5.5

4.1% 3_9,‘ 8% 7

3A938% 3% g% 37%
I ‘ i E pax i S ot = e 0 1A% 1awa% il

Entrepreneurs/Military Experience

J°m‘-_—.=- -

R

Parent of 1 or more Children under 18

Working Mothers

Parent of 1 or more Children Under Age 2
Parent of 1 or more Children Age 2-5
Parent of 1 or more Children Age 6- 11
Parent of 1 or more Children Age 12 - 17
Parent of 1 or more Childrenin College

Grandparent of 1 or more Children under 18

> & P o] & & -
"‘p ss’ q‘p {’{(‘g‘ {-’*& 43, q‘,a s”l& f 63’&» ‘f r@o" \*‘a“ ,f'& ;‘PS"' sﬂ"f#
&P & f PP @v”‘ A A R R R
& I e & EA AR A A
8 A & & & & & g & & f LA f
& _)(&" & o 1;@? & L, & & & &
& b N S & & °
Qf' ¢ o & <
RS o {@“’
>
= past 12mo Visitors to the MINNESOTA ZOO [ ] MINI‘IE.'\P(ZM.ISe
MINNEAPOLIS DMA Scarborough R1 2024: lan23-Jan24 Qual Intab 324

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Events attended/places visited past 12 months: Minnesota Zoo

Stage in Life:
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BROOKFIELD ZOO CHICAGO

ACIGEOVORE

22.7% or 1,712,987 of CHICAGO DMA Adults 18 or older are past 12mo Visitors to the BROOKFIELD ZOO.
Adults 18 or older past 12mo Visitors to the BROOKFIELD ZOO are 9.% more likely to own their home, .1%

more likely to own a higher valued home, 12.1% more likely to have a single-family home, 39.9% more likely

to have a dog.
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Events attended/places visited past 12 months: Brookfield Zoo




21.1% or 1,591,737 of CHICAGO DMA Adults 18 or older are past 12mo Visitors to the LINCOLN PARK ZOO.
LINBUI_N PARK 200. Adults 18 or older past 12mo Visitors to the LINCOLN PARK ZOO are 4.5% less likely to own their home, 10.7%
more likely to own a higher valued home, 13.9% less likely to have a single-family home, 9.1% more likely to
FOR WILDLIFE. FOR ALL. Y ¢ : / . Y ‘ Y

have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older
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Own a Dog

8.1%

Condominium 12.3% o C
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S
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Events attended/places visited past 12 months: Lincoln Park Zoo




40.6% or 774,283 of CINCINNATI DMA Adults 18 or older are past 12mos Visitors to the CINCINNATI ZOO.
Adults 18 or older past 12mos Visitors to the CINCINNATI ZOO are 1.7% more likely to own their home, .5%

more likely to own a lower valued home, 4.3% more likely to have a single-family home, 2.7% more likely to
have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older ®0Pets in Home: Adults 18 or older
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Events attended/places visited past 12 months: Cincinnati Zoo & Botanical Garden



23.7% or 912,350 of MINNEAPOLIS DMA Adults 18 or older are past 12mo Visitors to the COMO PARK ZOO.

\‘//COMO PARK ZOQ | Adults 18 or older past 12mo Visitors to the COMO PARK ZOO are 5.9% less likely to own their home, 3.1%
/{‘\ & CONSERVATORY | more likely to own a higher valued home, 4.5% less likely to have a single-family home, 4.8% more likely to

have a dog.
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18.2% or 699,363 of MINNEAPOLIS DMA Adults 18 or older are past 12mo Visitors to the MINNESOTA ZOO.
Adults 18 or older past 12mo Visitors to the MINNESOTA ZOO are 1.6% more likely to own their home, 7.8%

\H <
QM[NNESOTA ZOO more likely to own a higher valued home, .3% less likely to have a single-family home, 6.7% more likely to

Changing how you see the world have a dog

"
=
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BROOKFIELD ZOO CHICAGO

22.7% or 1,712,987 of CHICAGO DMA Adults 18 or older are past 12mo Visitors to the BROOKFIELD ZOO.
Adults 18 or older past 12mo Visitors to the BROOKFIELD ZOO are 7.% more likely to look up D-1-Y advice

%C @GQ@OOQC’Q online, .5% less likely to always vote in local elections, 47.% more likely to belong to a gym, 6.1% more
a »

likely to fly domestic past yr.

Tap-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

|

Political Activity: Adults 18 or older
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% Past 12-months Domestic Airline Trips: Adults 18 or older
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Events attended/places visited past 12 months: Brookfield Zoo




LINCOLN PARK Z00.

FOR WILDLIFE. FOR ALL.

26.% more likely to fly domestic past yr.

21.1% or 1,591,737 of CHICAGO DMA Adults 18 or older are past 12mo Visitors to the LINCOLN PARK ZOO.
Adults 18 or older past 12mo Visitors to the LINCOLN PARK ZOO are 7.2% more likely to look up D-I-Y
advice online, 16.9% more likely to always vote in local elections, 64.8% more likely to belong to a gym,

Tap-ZO past 30-days Online Lifestyle Activites: Adults 18 or older
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Cincinnati /00
DL& Botanical Garden

m

Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older

40.6% or 774,283 of CINCINNATI DMA Adults 18 or older are past 12mos Visitors to the CINCINNATI ZOO.
Adults 18 or older past 12mos Visitors to the CINCINNATI ZOO are .4% less likely to look up D-1-Y advice
online, 1.4% more likely to always vote in local elections, 20.6% more likely to belong to a gym, 21.8%
more likely to fly domestic past yr.

Political Activity: Adults 18 or older

86.2%

A e Registered to Vote Democrat / Lean nepuhln:an;‘lean Independent / None
(in District of ce) Democrat of These
Presicantial Elections: Alway: | —
Presidential Elections: Someti =
Zam ide Elections: Someti
Recipes [ Health Restaurant  Do-it-Yourself Online Phone  Medical Home/  Fitness/Diet  Apparel/  Religion/ JobSearch/ Homework Take Onkine Genealogy Career Hectronic  Photography  Education  Parenting/ Online Dating e
Meal Plsoning information information/  Advice  /VideoCall Semvices/ Gaddenideas information Besuty idess Spirtuality FPostresume [YouorYour  Classes Development  imvite [Snapfish,  (Resesrch FamilyAdvice  Service ons: m
Suggestions Reviews [skype,  Information child's) shuttedly,  Schools, Local Elections: Always 1
ot LB it Local Elections: Sometimes
etc) Financing} 3%
W past 12mos Visitors to the CINCINNATI ZOO m CINCINNATI # past 12mos Visitors to the CINCINNATI ZOO m CINCINNATI

@&Top-&’a past 12-months Active Lifestyle Activites: Adults 18 or older

Gile: Gemcww Gamby suimsey ey uhsse dkkp s
outdeor [Flowersor Backpacking crfts
cooking Vegetsbles|

CINCINNATI DMA Scarborough R1 2024: Jan23-jan24

% Past 12-months Domestic Airline Trips: Adults 18 or older

. 13gMs " 17.9%
1tip rT¥vys 15.6%

4 trips 4 5% 7 7%
5-9trips FRRH o
2.7% Flew Domestic past year:

AR

i

Softhall - Snow skiing -

2.8% Avg. # Domestic Flights:

Tennis

Fishing camping Boating Belongts  Bowling ogging - adule Basketball GrupFitness Competitive Yoga-Piates football  Camgverof  Followa Hunting cear Organized
Haalth Club or Running continuing class  Video Gaming Aging Parent Weight Loss Baseball  Road Race snowboarding
sym Education orReltive  Fmgmm 1s%,
Marathon,
W past 12mos Visitors to the CINCINNATI ZOO W CINCINNATI L
Qual Intab 794

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, inc. LLC, All rights reserved.

Events attended/places visited past 12 months: Cincinnati Zoo & Botanical Garden




.7’ Como PARK Z0O
\/ & CONSERVATORY

likely to fly domestic past yr.

23.7% or 912,350 of MINNEAPOLIS DMA Adults 18 or older are past 12mo Visitors to the COMO PARK ZOO.
Adults 18 or older past 12mo Visitors to the COMO PARK ZOO are 9.4% more likely to look up D-I-Y advice
online, 10.2% less likely to always vote in local elections, 9.8% more likely to belong to a gym, 13.2% more

Tap-ZO past 30-days Online Lifestyle Activites: Adults 18 or older
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”l—' 18.2% or 699,363 of MINNEAPOLIS DMA Adults 18 or older are past 12mo Visitors to the MINNESOTA Z0O.

Adults 18 or older past 12mo Visitors to the MINNESOTA ZOO are 13.8% more likely to look up D-1-Y advice

\‘*1 <
vIVHI'\"\IESC)TIR ZOO online, 16.3% more likely to always vote in local elections, 20.3% more likely to belong to a gym, 24.2%

Changing how you see the world more likely to fly domestic past yr.

Tap-ZO past 30-days Online Lifestyle Activites: Adults 18 or older
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BROOKFIELD ZOO CHICAGO
A LSS [DIr I
Past 30—:{0}!5 QSR Users: Adults 18 or older
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Avg. Monthly QSR Meals:
90.9%

7.0
6,865,033

likely to smoke cigarettes.

22.7% or 1,712,987 of CHICAGO DMA Adults 18 or older are past 12mo Visitors to the BROOKFIELD ZOO.
Adults 18 or older past 12mo Visitors to the BROOKFIELD ZOO are 3.3% more likely to use QSRs past mo.,
15.4% more likely to use Sit-Down Restaurants past mo., 7.7% more likely to use Casinos past yr., 23.4% less

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
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 past 12mo Visitors to the BROOKFIELD 200 = CHICAGO

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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¥ past 12mo Visitors to the BROOKFIELD ZOO
679
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Events attended/places visited past 12 months: Brookfield Zoo

Marijuana / Cannabis

Used Past 30-days: Adults 18 or older

16.0%

10.8%

Cigarettes

= past 12mo Visitors to the BROOKFIELDZOO




LINCOLN PARK Z00.

FOR WILDLIFE. FOR ALL.

Past 30-days QSR Users: Adults 18 or older

iz I U 1time
2times lm
3 times -
4 times
5times
6-9times
10times or more

less likely to smoke cigarettes.

21.1% or 1,591,737 of CHICAGO DMA Adults 18 or older are past 12mo Visitors to the LINCOLN PARK ZOO.
Adults 18 or older past 12mo Visitors to the LINCOLN PARK ZOO are .4% less likely to use QSRs past mo.,
13.5% more likely to use Sit-Down Restaurants past mo., 14.9% more likely to use Casinos past yr., 28.6%

1time

2 times

14.6%

3 times 13.0%

4 times

5 times 2

6-9times 8.9%

10times or more

~
%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

Top-10 Cuisines: Adults 18 or older

Sit-Down Restaurants Used Past 30-days)
|
vaa

cattee wings/ magsl/ indisn/ Upscale Steakhouse
3

Mexican  Chiness

nasan
House /
Caffee Bar

Burgers/ Donwt/  Thai/
Sports Bar  Bakery Other
asian
# past 12mo Visitors to the LINCOLN PARKZ00 u CHICAGO

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

past 12mo Visitors to the LNCOLN PARK 200 28.7%

ancaco (ST 20.0%

w past 12mo Visitors to the LINCOLN PARK 20O m CHICAGO ® past 12Zmo Visitors to the LINCOLN PARK ZOO m CHICAGO
Total Monthly QSR Users: Avg. Monthly QSR Mealis: Total Monthly Sit-Down Restaurant Users: A ii wn Restaurant Meals:
5% 90.5% 86.0% 75.7%
=1 _ 1 i e ]
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older
Liguor gy , Slot Machines

584,522 47.4%
—
e D g "

13.0%
8.6% '

Domestic Light Beer
Imported Beer
Domestic Regular Beer
Microbrew / Craft Beer

B CHICAGO

Scarborough R1 2024: Feb23-Mar24

= past 12mo Visitars to the LINCOLN PARK ZOO
CHICAGO DMA

1,520,603 20.1%

Table Games (Craps, Poker, etc.)

W 6.9%
3.8%

5.3%

Bar / Nightclub
Upscale Restaurant
Stage Show / Concert

Sports Betting 3.5%

b
e

Other Gambling

v
°
w

Casinos visited past 12 hs: Yes

Used Past 30-days: Adults 18 or older

wi |
e &

i /[ Cannabis

QualIntab

w past 12mo Visitors to the LINCOLN PARK ZOO m CHICAGO

687
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Events attended/places visited past 12 months: Lincoln Park Zoo

Cigarettes

Vape

= past 12mo Visitors to the LINCOLN PARK Z0O

WCHICAGO



Za¢2 Cincinnati Zoo
£Z00.& Botanical Garden

Past 30-days QSR Users: Adults 18 or older

6 -9times

10times or more

16.0%
= CINCINNATI

Avg. Monthly QSR Meals:

w past 12mos Visitors to the CINCINNATI ZOO

Total Monthly QSR Users:
91.0%

89.1%

1,607,724

40.6% or 774,283 of CINCINNATI DMA Adults 18 or older are past 12mos Visitors to the CINCINNATI ZOO.
Adults 18 or older past 12mos Visitors to the CINCINNATI ZOO are 2.1% more likely to use QSRs past mo.,
6.1% more likely to use Sit-Down Restaurants past mo., 14.1% more likely to use Casinos past yr.,, 33.9% less
likely to smoke cigarettes.

1time

2 times

3 times

4 times

5 times

6-9times

10times or more

Total

Ll
8
R

¥ past 12mos Visitors to the CINCINNATI ZOO

hly Sit-Down

14.8%

16.1%

12.6%

13.3%

5.3%
M CINCINNATI

84.5%

79.6%

ant Users:  Avg. Monthly Sit-Down Restaurant Meals:

-

Drank Past 30-days: Adults 18 or older

Any Type of Beer e 44.7%
Liguor

794,496 41.7%

Domestic Light Beer

587,662 30.8%

Domestic Regular Beer

564,648 29.6% )

Wine

511,164 26.8%

Imported Beer

<

367,319 19.3%

16.4%

Microbrew / Craft Beer 11.7%

m past 12mos Visitors to the CINCINNATI ZOO
CINCINNATI DMA

W CINCINNATI

Scarborough R1 2024: Jan23-Jan24

Qual Intab

Slot Machines

Table Games (Craps, Poker, etc.)

Upscale Restaurant

Sports Betting

Other Gambling

w
°
H

794
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Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) a

Pz

chinese  Mexican  wings/ indian |
Burgers | House / Thai/
sports tar Coffee Bar ather
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
past 12mos Visitors to the GNONNATIZ0O [ HESTAGIIINN 21.1%
CINCINNATI 258.739 15.2%

makan  steakhouse Bagel /
Donut /
Bakery

upscale

mpast 12mos Visitors to the CINCINNATI 200 = CINCINNATI

Past 12 months Casino Activities: Adults 18 or older

514,754

S 75
Stage Show / Concert 4_%;2%

56,357

: 10.6%
Bar/ Nightclub
985 7.8%
7.1%

27.0%

34.7%
3.1%
3.0% g1.144
2.5%
1.7% Casinos visited past 12 months: Yes

™ past 12mos Visitors to the CINCINNATI ZOO

B CINCINNATI

Used Past 30-days: Adults 18 or older

wi |
‘ ‘

Cigarettes

Marijuana / Cannabis

Vape

= past 12mos Visitors to the CINCINNATI 200 = CINCINNATI

Events attended/places visited past 12 months: Cincinnati Zoo & Botanical Garden



VL PARK ZOO
@7 CoMo PARK 700

Past 30-days QSR Users: Adults 18 or older

1time

2 times

3 times

11.8%

11.7%

4 times

5times

6-9times

m past 12mo Visitors to the COMO PARK ZOO

= MINNEAPOLIS
Total Monrhfy QSR Users: Avg. Monthly QSR Meals:

87.6%

e I G
3.371.117

Adults 18 or older past 12mo Visitors to the COMO PARK ZOO are 2

to smoke cigarettes.

23.7% or 912,350 of MINNEAPOLIS DMA Adults 18 or older are past 12mo Visitors to the COMO PARK ZOO.
% more likely to use QSRs past mo.,
more likely to use Sit-Down Restaurants past mo., 5.9% more likely to use Casinos past yr., 45.2% less likely

5%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

¢ 33 e
it
6-9times
10times or more ﬁ

# past 12mo Visitors to the COMO PARK ZOO

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Ri
75.5% 75.2%

B MINNEAPOLIS
Meals:

Drank Past 30-days. Adults 18 or older
o a— .o

Liquor

Any Type of Beer
Domestic Regular Beer
Wine

Domestic Light Beer
Imported Beer
Microbrew / Craft Beer

® past 12mo Visitors to the COMO PARK ZOO

MINNEAPOLIS DMA

W MINNEAPOLIS

Scarborough R1 2024: jan23-jan24

Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) a

Pam mesan  Chinese  wings/  Coffes Sdaay Bagil oy mtn steakhouse
Burgers / mouse / oot /
Spaets Bar Coffes Bar D(her Bakery

asian

= past 12mo Visitors to the COMO PARKZOO = MINNEAPOLIS

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
past 1.2mo Visitors to the COMO PARK 200 [ HOAS0SIIIIIN 11.4%

MINNEAPOLIS 10.7%

Past 12 months Casmo Activities: Adults 18 or older

Table Games (Craps, Poker, etc.)

Bar/ Nightclub  Freen 9.7%
Stage Show / Concert
U f f g B8.9%
pscale Restaurant 7.8% 36.9%
Sports Betting
Other Gambling

Spa

Casinos visited past 12

Yes

Used Past 30-days: Adults 18 or older

1
=4

/ Cannabis Cigarettes

Vape

™ past 12mo Visitors to the COMO PARK ZOO

® MINNEAPOLIS

418
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Events attended/places visited past 12 months: Como Zoo

# past 12mo Visitors to the COMO PARKZOO

= MINNEAPOLIS
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Changing how you see the world

Past 30-days QSR Users: Adults 18 or older

e l ‘ Ltima 11.5%

2 times

13.8%

o

3 times

4 times

5times

6-9times

m past 12mo Visitors to the MINNESOTA 200

Total Ag‘g:&ﬂy QSR Users:

10times or more

= MINNEAPOLIS

Avg. Monthly QSR Meals:

87.6%

wes I G
3.371.117

e -
ZW@YMINNESOTA ZOO

3.3% more likely to use Sit-Down Restaurants past mo., 8.6% more |
likely to smoke cigarettes.

18.2% or 699,363 of MINNEAPOLIS DMA Adults 18 or older are past 12mo Visitors to the MINNESOTA ZOO.
Adults 18 or older past 12mo Visitors to the MINNESOTA ZOO are 4.

9% more likely to use QSRs past mo.,
ikely to use Casinos past yr.,, 19.4% less

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
»

1time

20.3%

= MINNEAPOLIS
hly Sit-Down R

2 times 18.3%
3times
4 times

5 times

6-9times

10times or more

2.
¥ past 12mo Visitors to the MINNESOTA ZOO

Total Monthly Sit-Down Restaurant Users:  Avg. Mi

~N
X

%

Meals:

77.7% 75.2%

Drank Past 30-days: Adults 18 or older
1,280,427 33.3%
16.6%

Liquor

Any Type of Beer
Domestic Regular Beer
Wine

Domestic Light Beer
Imported Beer - v

Microbrew / Craft Beer

® past 12mo Visitors to the MINNESOTA ZOO

MINNEAPOLIS DMA

W MINNEAPOLIS

Scarborough R1 2024: jan23-jan24

Qual Intab

or older

Top-10 Cuisines: Adu!ts 18

(Sit-Down Restaurants Used Past 30-days,

i

P Weson  Chinese  Wings/  Coffee  indian/ magel/ Upsale  imban Steskhouse
Bugers/ wouse/ Tha/  Donut/
Spocts Bar Coffes ar  Other  Bakery
asian
 past 12mo Visitors to 700 =

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
past 12mo Visitors to the MINNESOTA Z0O' _ 10.9%
s 10.7%

Past 12 months Casino Activities: Adults 18 or older
Table Games (Craps, Poker, etc.) W
Bar / Nightclub S74,374
Stage Show / Concert
Upscale Restaurant 36.9%
Sports Betting

Other Gambling

Spa

Casinos visited past 12

Yes

Used Past 30-days: Adults 18 or older

W past 12mo Visitors to the MINNESOTA ZOO

® MINNEAPOLIS

324
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Events attended/places visited past 12 months: Minnesota Zoo

/ Cannabis

= past 12mo Visitors to the MINNESOT A ZO0

Cigarettes Vape

= MINNEAPOLIS



BROOKFIELD ZOO CHICAGO

PEIGRODORE

22.7% or 1,712,987 of CHICAGO DMA Adults 18 or older are past 12mo Visitors to the BROOKFIELD ZOO.
Adults 18 or older past 12mo Visitors to the BROOKFIELD ZOO are 20.2% more likely to have a 401K, 28.3%

more likely to have an Auto Loan, 5.4% more likely to Invest/Trade Stocks Online, 7.1% more likely to pay
with their Debit Card.

mﬁﬁlnvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

} 507, 'Nl

2,963,364 39.2%

46.4%

15..
1,378,811 ll 2%
12.3%
1,086,152 14.4%
10.8%
1,078,483 14.3%

Financial Services Has and/or Uses: Adults 18 or older

12.2%
10.0% g 590

529 Plan / College Savings Plan M,_:g‘f% Checking Debitor ATM  Savings  CreditCard  Online Mobile  OnlineBill  Home  Autoloan  Money  Cel Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market qumt[cus] Home Improvement
Second Home or Real Estate Property :‘?‘;‘; Account Mortgage l‘;;;’l":“e
= o an
m past 12mo Visitors to the BROOKFIELD ZOO m CHICAGO = past 12mo Visitors to the BROOKFIELD ZOO m CHICAGO
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Online Investing / Stock Trading _
Financial Planner
Accountant
Insurance Agent at a Local Office (not online) .
Real Estate Agent 12.1% 10,29

Estate Planning

Divorce / Family Attorney

CAGO DMA

CHI Scarborough R1 2024: Feb23-Mar24
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. Al rights reserved.

3.8%
3.7%

3.9%
1.9%

= past 12mo Visitors to the BROOKFIELD ZOO

(*Past12 Months)

B CHICAGO
Qual Intab

679

Debit Card  MasterCard Zelle Apple Pay

paypal

visa Venmo Cash App

® past 12mo Visitors to the BROOKFIELD ZOO

Events attended/places visited past 12 months: Brookfield Zoo

Facebook
Messenger

Google Pay  American
Express

Store Credit  Discover
Card

= CHICAGO

%
-
- Je

1%
S1% 37%  26% 2.5%

-]
Square Cash Samsung Pay




LINCOLN PARK 200.

FOR WILDLIFE. FOR ALL.

21.1% or 1,591,737 of CHICAGO DMA Adults 18 or older are past 12mo Visitors to the LINCOLN PARK ZOO.
Adults 18 or older past 12mo Visitors to the LINCOLN PARK ZOO are 16.2% more likely to have a 401K, 4.5%

less likely to have an Auto Loan, 19.8% more likely to Invest/Trade Stocks Online, 9.% more likely to pay with
their Debit Card.

E.‘ﬁ?‘hwestments Owned: Adults 18 or older
401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs [ Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

m past 12mo Visitors to the LINCOLN PARK ZOO

2,963,364 39.2%
19.9%
1,378,911 18.2%
15.9%
1,086,152 14.4%
15.7%
1 433 14.3%
12.8%
793,040 10.5%
10.8%
L 7.4%
I 8.2%
EUAE 6.7%

m CHICAGO

Financial Services Has and/or Uses: Adults 18 or older

- "’"" CO
of

Home

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill

Auto Loan Money  Cel Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit{CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan
m past 12mo Visitors to the LINCOLN PARK ZOO m CHICAGO

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Online Investing / Stock Trading

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce / Family Attorney

® past 12mo Visitors to the LINCOLN PARK ZOO
Scarborough R1 2024: Feb23-Mar24

CHICAGO DMA

1,281 884

1,192,780 15.8%

FALIRED]
,121,

4.6%
3.7%
2.5%
1.9%

® CHICAGO

1 i
17.9%
14.8%
13.0%
: e
11.0%
1.7%

Qual Intab

28.5%

(*Past12 Months)

687

fpy'Past 3-Months Payment Methods Used: Adults 18 or older

11.3% 10,29
3.0% 3.7%  27% 2.5%
: EE =~ QU

Apple Pay Google Pay  American

visa Zelle Venmo CashApp  Store Credit  Discover Facebook  Square Cash Samsung Pay
Card Express Messenger
m past 12mo Visitors to the LINCOLN PARK ZOO m CHICAGO

Debit Card  MasterCard

Paypal

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Events attended/places visited past 12 months: Lincoln Park Zoo




Cincinnati Zoo
& Botanical Garden

mﬁélnvestmentswned: Adults 18 or older

s

IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds ::':;:
Money Market Funds 11(;1_'8:6

Other (Crypto / NFTs / Metals, etc.) pry=n ;3_':;:

10.1%

Bonds 172,110 JETGA

529 Plan / College Savings Plan .,‘ég'”‘

Second Home or Real Estate Property w“;?"‘

m past 12mos Visitors to the CINCINNATIZOO m CINCINNATI

40.6% or 774,283 of CINCINNATI DMA Adults 18 or older are past 12mos Visitors to the CINCINNATI ZOO.
Adults 18 or older past 12mos Visitors to the CINCINNATI ZOO are 14.8% more likely to have a 401K, 9.6%

more likely to have an Auto Loan, 12.2% more likely to Invest/Trade Stocks Online, 2.9% less likely to pay with
their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

77% 7.0% 79% 6.4% 56% 519

Mobile Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home

Checking Debitor ATM  Savings Credit Card Online Online Bill
Account card Account Banking Paying Banking  Mortgage Market  Deposit{CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

m past 12mos Visitors to the CINCINNATI ZOO m CINCINNATI

Professional Services Used*: Adults 18 or older

Tax Preparation Service ey
L 378,422 10.9%

Online Investing / Stock Trading
Accountant Iz;-d%
Insurance Agent at a Local Office (not online) ;:: @
8%

fpy'Past 3-Months Payment Methods Used: Adults 18 or older

13.1%12.4%
Estate Planning 3 .
2.9% :

e - - - - e
Real Estate Agent !}_9% = s " .- - - - s 15m e EPE e R
1.4% *Past 12 Months, MasterCard Venmo zelle CashApp  GooglePay ApplePay Store Credit  American Discover Facebook  Square Cash Samsung Pay

Divorce / Family Attorney !‘ 13% ( ) Card Express Messenger

® past 12mos Visitors to the CINCINNATIZOO u CINCINNATI m past 12mos Visitors to the CINCINNATI ZOO m CINCINNATI

CINCINNATI DMA Scarborough R1 2024: Jan23-Jan24 Qual intab 794
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Events attended/places visited past 12 months: Cincinnati Zoo & Botanical Garden




OMO PARK ZOO
& CONSERVATORY

V7
\/{\

23.7% or 912,350 of MINNEAPOLIS DMA Adults 18 or older are past 12mo Visitors to the COMO PARK ZOO.
Adults 18 or older past 12mo Visitors to the COMO PARK ZOO are 1.3% less likely to have a 401K, 10.8% less
likely to have an Auto Loan, 15.5% less likely to Invest/Trade Stocks Online, 6.1% less likely to pay with their
Debit Card.

E.‘ﬁ?‘hwestments Owned: Adults 18 or older

401K Plan
IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds 208%

Money Market Funds 14.1%

15.0%
11.6%
S v

1.5%
8.7%

2%

Second Home or Real Estate Property

334,441
Eta

Other (Crypto / NFTs / Metals, etc.)

Financial Services Has and/or Uses: Adults 18 or older

B6% 7.9% 7.1% 7.3% 5oy 5%

Home

Savings  Debitor ATM Credit Card Online Mobile Online Bill

8.6% Checking Money  Cef of Personal Loan  Home
Account Account card Banking Banking Paying Mortgage Market  Deposit{CDs) Home Improvement
529 Plan / College Savings Plan  [ERpgt 126% Account Mortgage toan or Home
8.5% Equity Loan
m past 12mo Visitors to the COMO PARK ZOO m MINNEAPOLIS m past 12mo Visitors to the COMO PARK ZOO m MINNEAPOLIS
s . [— .
Professional Services Used*: Adults 18 or older | gyPast 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service 023406 %6.6%
Online Investing / Stock Trading
Insurance Agent at a Local Office (not online) - & m]‘i’:%
2 8.6%
| 3.4% .2%12.6%
Real Estate Agent 2.0% 18.8%) — 12.2%
) 24% 8% 33% 3.4% 2.9%
F *Past 12 Month: visa Paypal Venmo MasterCard zelle le Pa: Cash Store Credit  Google Pa American Discover Facebook Samsung P: uare Cash
Divorce/ Family Attorney l";:,f g orths) w Ry i Card Eal Express Messenger ik
W past 12mo Visitors to the COMO PARK ZOO ® MINNEAPOLIS = past 12mo Visitors to the COMO PARK ZOO = MINNEAPOLIS

MINNEAPOLIS DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab

418
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Events attended/places visited past 12 months: Como Zoo
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E.‘ﬁ?‘hwestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Second Home or Real Estate Property
Other (Crypto / NFTs / Metals, etc.)

529 Plan / College Savings Plan

m past 12mo Visitors to the MINNESOTA ZOO

@MINNESOTA ZOO

Changing how you see the world

18.2% or 699,363 of MINNEAPOLIS DMA Adults 18 or older are past 12mo Visitors to the MINNESOTA ZOO.
Adults 18 or older past 12mo Visitors to the MINNESOTA ZOO are 10.2% more likely to have a 401K, 12.6%

more likely to have an Auto Loan, 9.8% more likely to Invest/Trade Stocks Online, 4.6% less likely to pay with
their Debit Card.

1,020,866
798,576

13.5%
578,635 15.0%
8 11.8%
448,085
B

26.5%

na%
20.8%

11.6%
8.7%

9.8%
EREE 8.6%
15.4%
8.5%

m MINNEAPOLIS

Checking
Account

Financial Services Has and/or Uses: Adults 18 or older

68% 9% B2% 23% o con

Personal Loan

--

Money  Cel
Market  Deposit [cus]
Account

Home

Improvement

Loan o Home
Equity Loan

Home
Mortgage

Online Bill
Paying

Mohile
Banking

Online
Banking

Debit or ATM  Credit Card
card

Savings
Account Home
Mortgage

m past 12mo Visitors to the MINNESOTA ZOO = MINNEAPOLIS

Professional Services Used*- Adults 18 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)
Accountant

Real Estate Agent

Estate Planning

Divorce / Family Attorney

W past 12mo Visitors to the MINNESOTA ZOO

MINNEAPOLIS DMA

Scarborough R1 2024: Jan23-Jan24

1,022,496

513,120

; 3.3%
154,263 K2
&

2.7%

2:0.6%
2.8%

(*Past12 Months)

u MINNEAPOLIS

Qual Intab 324
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y'E'Past 3-Months Payment Methods Used: Adults 18 or older

4.1% 3.3%  3.6% 2.9%
o R ]

Venmo zelle Apple Pay American Discover Facebook Samsung Pay Square Cash
Express Messenger
® past 12mo Visitors to the MINNESOTA ZOO = MINNEAPOLIS

MasterCard CashApp  Store Credit Google Pay
Card

Events attended/places visited past 12 months: Minnesota Zoo




Adults 18 or older past 12mo Visitors to the BROOKFIELD ZOO spend an average of 2 days, 22 hours, 48 minutes and 55
BROOKFIELD ZOO CHICAGO F ¥ ¢ Y

= seconds each week with All Forms of Media.
% C g G Q @ 9 O f/; C’-ﬁ 93.7% of Adults 18 or older past 12mo Visitors to the BROOKFIELD ZOO spend an avg. of 8 hours and 44 minutes each week listening to
- > All Local AM/FM Radio, representing 11.6% of total time spent with all forms of Media.

96.2%

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

cancurr
Uusage 51.3%

past 12mo Visitors to the g (260
BROOKFIELD ZOO

..

m past 12mo Visitors to the BROOKFIELD ZOO m CHICAGO
CHICAGD ~ DMA  Scarborough R12024: Feb23-Mar24  Qualintab 679 CHICAGD ~ DMA  Scarborough R12024:Feb23-Mar24  Qualintab 3,488 HUbbG I'd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

for Anything _
BROADCASTING

Events attended/places visited past 12 months: Brookfield Zoo




Adults 18 or older past 12mo Visitors to the LINCOLN PARK ZOO spend an average of 2 days, 20 hours, 46 minutes and

LINCOI_N PARK Zou. 17 seconds each week with All Forms of Media.

FOR WILDLIFE. FOR ALL 87.6% of Adults 18 or older past 12mo Visitors to the LINCOLN PARK ZOO spend an avg. of 9 hours and 2 minutes each week listening to
0 .FO d All Local AM/FM Radio, representing 11.5% of total time spent with all forms of Media.

o5 A

Avg. H:M:5/weekwith All Forms of
Media: Adults 18 or older

69:26:26
coneun
Usage 51.3%

jpast 12mo Visitors to the CHICAGO
LINCOLN PARKZOO
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Events attended/places visited past 12 months: Lincoln Park Zoo



Adults 18 or older past 12mos Visitors to the CINCINNATI ZOO spend an average of 3 days, 6 hours, 3 minutes and 29
seconds each week with All Forms of Media.

87.6% of Adults 18 or older past 12mos Visitors to the CINCINNATI ZOO spend an avg. of 7 hours and 41 minutes each week listening to
All Local AM/FM Radio, representing 8.6% of total time spent with all forms of Media.

B o

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older
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Events attended/places visited past 12 months: Cincinnati Zoo & Botanical Garden



Adults 18 or older past 12mo Visitors to the COMO PARK ZOO spend an average of 2 days, 20 hours, 20 minutes and 29

\‘// ComMO PARK ZOO seconds each week with All Forms of Media.
/CR & CONSERVATORY 85.5% of Adults 18 or older past 12mo Visitors to the COMO PARK ZOO spend an avg. of 7 hours and 53 minutes each week listening to
All Local AM/FM Radio, representing 9.9% of total time spent with all forms of Media.

Avg. H:M:5/weekwith All Forms of
Media: Adults 18 or older

5
g = 52.2%

past 12mo Visitors t§ MINNEAPOLS
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Events attended/places visited past 12 months: Como Zoo



‘v.-]-.ﬂ Adults 18 or older past 12mo Visitors to the MINNESOTA Z0OO spend an average of 2 days, 22 hours, 32 minutes and 38

\H < seconds each week with All Forms of Media.
Q Ml N N ESOTA ZOO 86.4% of Adults 18 or older past 12mo Visitors to the MINNESOTA ZOO spend an avg. of 8 hours and 59 minutes each week listening to
Changing how you see the world All Local AM/FM Radio, representing 11.% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older
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Events attended/places visited past 12 months: Minnesota Zoo




Adults 18 or older past 12mo Visitors to the BROOKFIELD ZOO spend an average of 2 days, 5 hours, 15 minutes and 47
BROOKFIELD ZOO CHICAGO seconds each week with All Forms of Ad-Supported Media.

% C 9 G‘ Q @ ¥:‘) O //; C“,‘,. 87.8% of Adults 18 or older past 12mo Visitors to the BROOKFIELD ZOO spend an avg. of 8 hours and 2 minutes each week listening to
L\ / >

Local Ad-Supported AM/FM Radio, representing 13.3% of totaltime spent with all forms of Ad-Supported Media.

96.2%

Avg. H:M:S5/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Events attended/places visited past 12 months: Brookfield Zoo




Adults 18 or older past 12mo Visitors to the LINCOLN PARK ZOO spend an average of 2 days, 3 hours, 2 minutes and 8

I_INCULN PARK ZOU. seconds each week with All Forms of Ad-Supported Media.

84.2% of Adults 18 or older past 12mo Visitors to the LINCOLN PARK ZOO spend an avg. of 8 hours and 15 minutes each week listening
FOR WILDLIFE. FOR ALL. to Local Ad-Supported AM/FM Radio, representing 13.6% of total time spent with all forms of Ad-Supported Media.

- B

Avg. H:M:S5/week with All Forms of Ad-
mm Supported Media: Adults 18 or older
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Events attended/places visited past 12 months: Lincoln Park Zoo




= . . . Adults 18 or older past 12mos Visitors to the CINCINNATI ZOO spend an average of 2 days, 11 hours, 24 minutes and 36
C INCiNn atl ZOO seconds each week with All Forms of Ad-Supported Media.

& B Ot an |C a | G a rd en 84.5% of Adults 18 or older past 12mos Visitors to the CINCINNATI ZOO spend an avg. of 7 hours and 14 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 10.3% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S5/week with All Forms of Ad-
Supported Media: Adults 18 or older

Concurre
Usoge 51.7%

past 12mos Visitors to the CINCINNATI
CINCINNATI ZOO

% of Total
Weekly H:M:

m past 12mos Visitors to the CINCINNATI ZOO H CINCINNATI
CINGINNATI ~ DMA  Scarborough R12024:Jan23-Jan24  Qual Intab 794 CINCINNATI ~ DMA  Scarborough R1 2024: Jan23-Jan24 ~ Qual Intab 1,928 Hubbar Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

for Anything _
BROADCASTING

Events attended/places visited past 12 months: Cincinnati Zoo & Botanical Garden




Adults 18 or older past 12mo Visitors to the COMO PARK ZOO spend an average of 2 days, 1 hours, 36 minutes and 20

‘// ComMO PARK ZOO seconds each week with All Forms of Ad-Supported Media.
\ & CONSERVATORY 80.4% of Adults 18 or older past 12mo Visitors to the COMO PARK ZOO spend an avg. of 6 hours and 57 minutes each week listening to
/(\ Local Ad-Supported AM/FM Radio, representing 11.3% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S5/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Events attended/places visited past 12 months: Como Zoo




Adults 18 or older past 12mo Visitors to the MINNESOTA ZOO spend an average of 2 days, 3 hours, 3 minutes and 50

\\q %’QM]NNESOTA ZOO seconds each week with All Forms c_)f Ad-Supported Media.

Changing how you see the world

82.4% of Adults 18 or older past 12mo Visitors to the MINNESOTA ZOO spend an avg. of 8 hours and 12 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 13.3% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S5/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Events attended/places visited past 12 months: Minnesota Zoo




BROOKFIELD ZOO CHICAGO

NEOGEOIORE

Adults 18 or older past 12mo Visitors to the BROOKFIELD ZOO spend an average of 7 hours and 36
minutes each day with All Forms of Ad-Supported Media. 87.8% listen to Local AM/FM Radio for an
(Local Radio delivers 13.3% of Time with Ad-Supported Media.)

avg. of 69. minutes/day.

Top-13 All Forms of Media (Persans & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 All Forms ofAd Suggorted Media (Persons & % Reach): Adults 18 or older
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LINCOLN PARK Z00.

FOR WILDLIFE. FOR ALL.

| Adults 18 or older past 12mo Visitors to the LINCOLN PARK ZOO spend an average of 7 hours and 17
minutes each day with All Forms of Ad-Supported Media. 84.2% listen to Local AM/FM Radio for an

avg. of 70.8 mi

nutes/day.

(Local Radio delivers 13.6% of Time with Ad-Supported Media.)

Top-13 AII Forms o_f Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Cincinnati Zoo
& Botanical Garden

| Adults 18 or older past 12mos Visitors to the CINCINNATI ZOO spend an average of 8 hours and 29
minutes each day with All Forms of Ad-Supported Media. 84.5% listen to Local AM/FM Radio for an
(Local Radio delivers 10.3% of Time with Ad-Supported Media.)

avg. of 62.1 minutes/day.

Top-13 AH Forms o_f Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 All Forms of Ad-Supported Media (% Time Spent &

Avg. Minutes/day Spent): Adults 18 or older
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w{// CoMO PARK ZOO

Top-13 AII Forms o_f Media (Persons & % Reach): Adults 18 or old
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Facebook
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Gas Stations/Convenience Stores
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Non-Premium Cable TV Networks

& CONSERVATORY avg. of 59.6 mi

nutes/day. (Local Radio delivers

| Adults 18 or older past 12mo Visitors to the COMO PARK ZOO spend an average of 7 hours and 5
minutes each day with All Forms of Ad-Supported Media. 80.4% listen to Local AM/FM Radio for an

11.3% of Time with Ad-Supported Media.)
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Top-13 All Forms of Ad-Supported Media (% Time Spent &

{Average Doy)

Avg. Minutes/day Spent): Adults 18 or older
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?“MINNESOTA 700

Changing how you see the world

avg. of 70.4 minutes/day.

| Adults 18 or older past 12mo Visitors to the MINNESOTA ZOO spend an average of 7 hours and 17
minutes each day with All Forms of Ad-Supported Media. 82.4% listen to Local AM/FM Radio for an
(Local Radio delivers 13.3% of Time with Ad-Supported Media.)

Top-13 AII Forms o_f Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Events attended/places visited past 12 months: Minnesota Zoo
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BROOKEFIELD ZOO CHICAGO 1,503,974 or 87.8% of Adults.18 or older past 12mo V|§|tor5 to the BROOKFIELD Z.OO listen to Ad
Supported Local AM/FM Radio for an average of 69. minutes every day representing 42.3% of all

%C GGQ@Q)OQC‘% time spent daily with Ad-Supported Audio.

Avg. Week AIIAudm (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/EM Radio

LINCOLN PARK 200.

FOR WILDLIFE. FOR ALL.

[ 1,341,004 or 84.2% of Adults 18 or older past 12mo Visitors to the LINCOLN PARK ZOO listen to Ad-
Supported Local AM/FM Radio for an average of 70.8 minutes every day representing 42.9% of all
time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg Mmutes/day Spent): Adults 18 or older
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C| ne | n nat_l ZOO [ 653,917 or 84.5% of Adults 18 or older past 12mos Visitors to the CINCINNATI ZOO listen to Ad-
. Supported Local AM/FM Radio for an average of 62.1 minutes every day representing 42.4% of all
& Botanical Garden time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg Mmutes/day Spent): Adults 18 or older
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W COMO PARK ZOO

Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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733,383 or 80.4% of Adults 18 or older past 12mo Visitors to the COMO PARK ZOO listen to Ad-
Supported Local AM/FM Radio for an average of 59.6 minutes every day representing 40.7% of all
time spent daily with Ad-Supported Audio.
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b ‘2{“ MINNESOTA ZOO

Avg. Week All Audio (Persons & % Reach): Adults 18 or older
R,

Changing how you see the world

[ 576,254 or 82.4% of Adults 18 or older past 12mo Visitors to the MINNESOTA ZOO listen to Ad-
Supported Local AM/FM Radio for an average of 70.4 minutes every day representing 39.8% of all
time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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1,341,004 or 84.2% of Adults 18 or older past 12mo Visitors to the LINCOLN PARK ZOO listen to Ad-
I.INCUI.N PARK ZUU. Supported Local AM/FM Radio for an average of 70.8 minutes every day representing 42.9% of all
FOR WILDLIFE. FOR ALL. time spent daily with Ad-Supported Audio.
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653,917 or 84.5% of Adults 18 or older past 12mos Visitors to the CINCINNATI ZOO listen to Ad-

Supported Local AM/FM Radio for an average of 62.1 minutes every day representing 42.4% of all
time spent daily with Ad-Supported Audio.
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‘/ 733,383 or 80.4% of Adults 18 or older past 12mo Visitors to the COMO PARK ZOO listen to Ad-
/COMO PARK ZOO Supported Local AM/FM Radio for an average of 59.6 minutes every day representing 40.7% of all
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576,254 or 82.4% of Adults 18 or older past 12mo Visitors to the MINNESOTA ZOO listen to Ad-

<&
\H %MINNESOTA 700 Supported Local AM/FM Radio for an average of 70.4 minutes every day representing 39.8% of all
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BROOKFIELD ZOO CHICAGO

NEWGEOIORE

1,503,974 or 87.8% of Adults 18 or older past 12mo Visitors to the BROOKFIELD ZOO listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Urban Contemporary, Country, and Rhythmic Oldies.

Local AM/FM Radm Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Lasdsral o o
BT — A

{Average Week]
Adult Contemporary

Pop Contemporary Hit Radio
News/Talk/Information
Hot AC

Classic Rock

Urban Contemporary
All News

Country

‘Album Adult Alternative
Rhythmic Oldies

Urban AC

Classic Hits

All Sports

i — V1T
B —R
O —
D
T e
e

W past 12mo Visitors to the BROOKFIELD ZOO

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 18 or older

e

past 12mo Visitors to the CHICAGO
BROOKFIELD ZOO

W CHICAGO

% Time 4§m

(oo |
(oo ]
(2]
4.4%

[Averoge Day)

Classic Rock
32.7

Album Adult
Alternative
32.2

News/Talk/
Information

All Sports
29.1

31.0

Rhythmic
Classic Hits Oldies
30.7 28.0

Adult
Contemporary Hot AC
29.6 27.3

Classic Rock
30.1

Album Adult
Alternative
284

Classic Hits
pLE]

News/Talk/ Adult

Information

282 26.7

Rhythmic
All News Oldies
279 25.8

All Sports Urban AC
27.6 25.1

Contemporary

Country
26.5

Pop
Conte...
Hit
Hot AC Radio
24.2 21.6

Urban
Contemporary

¥ past 12mo Visitors to the BROOKFIELD ZO

(o]

H CHICAGO

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

Total Persons

(Averoge Week)
Adult Contemporary

Pop Contemporary Hit Radio
Hot AC

Classic Rock

Urban Contemporary

All News

Country

Album Adult Alter native
Rhythmic Oldies

Urban AC

Classic Hits

All Sports

Alternative

CHICAGO

W past 12mo Visitors to the BROOKFIELD ZOO
Scarborough R1 2024: Feb23-Mar24

DMA

Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:
Adults 18 or older

CHICAGO

jpast 12mo Visitors to the
BROOKFIELD ZOO

W CHICAGO
Qual Intab 679

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved.

Ad-Supported Local AM/FM Radio Formats (% Time Spent
% Time Spent: (aversge Day)

&

Avg. Minutes/day Spent): Adults 18 or older

Classic Rock
32.7

Album Adult
Alternative
322

Rhythmic
Urban AC Oldies

All Sports
29.5 28.0

31.0

Pop
Classic Hits Conte...
30.7 = Hit
Alterna... | Radio
26.3 231

Adult

Contemporary C Urban
29.6 6 Contemporary

Classic Rock
30.1

Album Adult
Alternative
28.4

Classic Hits
28.3

Country
26.5

Urban AC

All Sports
276 251

Adult
Contemporary Alternative
26.7 243

Rhythmic Oldies
25.8

Pop
Conte...
Hit
Hot AC Radio
242 21.6

Urban
Contemporary

™ past 12mo Visitors to the BROOKFIELD ZOO

Events attended/places visited past 12 months: Brookfield Zoo

® CHICAGO

soefa.ai

* Share of Everything

for Anything _




Local AMI/FM Radm Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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1,341,004 or 84.2% of Adults 18 or older past 12mo Visitors to the LINCOLN PARK ZOO listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary,
Hot AC, Classic Rock, and Urban Contemporary.
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Local AM/FM Rad:o Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local AM/FM Radm Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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733,383 or 80.4% of Adults 18 or older past 12mo Visitors to the COMO PARK ZOO listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Country, Hot AC, Classic Hits, Pop Contemporary Hit Radio,
and Classic Rock.
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Rock.

Changing how you see the world

576,254 or 82.4% of Adults 18 or older past 12mo Visitors to the MINNESOTA ZOO listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Hot AC, Country, Classic Hits, Adult Contemporary, and Classic
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BROOKFIELD ZOO CHICAGO 1,278,443 or 74.6% of Adults 18 or older past 12mo Visitors to the BROOKFIELD ZOO watch Ad-

R Supported Local TV Stations for an average of 90.5 minutes every day representing 33.2% of all time
23 [ % R Y7 ~
&C @GG@VDO f)(»‘ spent daily with Ad-Supported Video.
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LINCOLN PARK Z00.

FOR WILDLIFE. FOR ALL. spent daily with Ad-Supported Video.

1,081,989 or 68.% of Adults 18 or older past 12mo Visitors to the LINCOLN PARK ZOO watch Ad-
Supported Local TV Stations for an average of 87.8 minutes every day representing 30.5% of all time
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516,685 or 66.7% of Adults 18 or older past 12mos Visitors to the CINCINNATI ZOO watch Ad-
Supported Local TV Stations for an average of 102.1 minutes every day representing 28.9% of all
time spent daily with Ad-Supported Video.

Avg. Week All Video (Persons & % Reach): Adults 18 or older . Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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& CONSERVATORY

536,412 or 58.8% of Adults 18 or older past 12mo Visitors to the COMO PARK ZOO watch Ad-
Supported Local TV Stations for an average of 106.3 minutes every day representing 33.2% of all
time spent daily with Ad-Supported Video.
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s ‘%“MINNESOTA Z0O

Changing how you see the world

376,792 or 53.9% of Adults 18 or older past 12mo Visitors to the MINNESOTA ZOO watch Ad-
Supported Local TV Stations for an average of 98.6 minutes every day representing 30.% of all time
spent daily with Ad-Supported Video.
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BROOKEFIELD ZOO CHICAGO 1,278,443 or 74.6% of Adults 18 or older past 12mo Visitors to the BROOKFIELD ZOO watch Ad-

_: Supported Local TV Stations for an average of 90.5 minutes every day representing 33.2% of all time
% ool (8 NE 7 =
WQC GGGQOO ;(;' spent daily with Ad-Supported Video.
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1,081,989 or 68.% of Adults 18 or older past 12mo Visitors to the LINCOLN PARK ZOO watch Ad-
LINCOLN PARK Z00. ;

Supported Local TV Stations for an average of 87.8 minutes every day representing 30.5% of all time
FOR WILDLIFE. FOR ALL. spent daily with Ad-Supported Video.
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=E= : H £ 516,685 or 66.7% of Adults 18 or older past 12mos Visitors to the CINCINNATI ZOO watch Ad-
z| P 3 C e nnat‘ ZOO Supported Local TV Stations for an average of 102.1 minutes every day representing 28.9% of all
& Botanical Garden time spent daily with Ad-Supported Video.
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536,412 or 58.8% of Adults 18 or older past 12mo Visitors to the COMO PARK ZOO watch Ad-
Supported Local TV Stations for an average of 106.3 minutes every day representing 33.2% of all
time spent daily with Ad-Supported Video.
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| 376,792 or 53.9% of Adults 18 or older past 12mo Visitors to the MINNESOTA ZOO watch Ad-

\H %MINNESOTA ZOO Supported Local TV Stations for an average of 98.6 minutes every day representing 30.% of all time
Changing how you see the world spent daily with Ad-Supported Video.
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BROOKFIELD ZO0 CHICAGO
NEWGERIORE

Local TVStatlon Programs {Persons & % Reach): Adults 18 or older

(Average Week)
Movies

Sports.

Local News - Evening
Comedies

Local News - Morning
Dramas

Documentaries

Game Shows
Mystery/Suspense/Crime
Food/Cooking Shows
Local News - Late
National/Network News

Late Night Talk

1,278,443 or 74.6% of Adults 18 or older past 12mo Visitors to the BROOKFIELD ZOO watch Ad-
Supported Local TV Stations. The Top 6-Programs are Movies, Local News - Evening, Local News -
Morning, Sports, Comedies, and Game Shows.
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1,081,989 or 68.% of Adults 18 or older past 12mo Visitors to the LINCOLN PARK ZOO watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Movies,
Comedies, Local News - Morning, and Local News - Late.

LINCOLN PARK 200.

FOR WILDLIFE. FOR ALL.

Local TVStatlon Programs (Persons & % Reach): Adults 18 or older
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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516,685 or 66.7% of Adults 18 or older past 12mos Visitors to the CINCINNATI ZOO watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Movies, Local
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‘/ 536,412 or 58.8% of Adults 18 or older past 12mo Visitors to the COMO PARK ZOO watch Ad-
/COMO PARK ZOO Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News -
& CONSERVATORY i R s ;
Morning, Movies, Comedies, and National/Network News.
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Changing how you see the world

376,792 or 53.9% of Adults 18 or older past 12mo Visitors to the MINNESOTA ZOO watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Movies, Comedies, and National/Network News.
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BROOKFIELD Z00 CHICAGO

NCOGERDORE

1,346,156 or 78.6% of Adults 18 or older past 12mo Visitors to the BROOKFIELD ZOO use Ad-
Supported Social Media for an average of 143.9 minutes every day representing 27.1% of all time
spent daily with Ad-Supported Digital Media.
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LINCOLN PARK Z00.

FOR WILDLIFE. FOR ALL.

1,289,634 or 81.% of Adults 18 or older past 12mo Visitors to the LINCOLN PARK ZOO use Ad-
Supported Social Media for an average of 134.2 minutes every day representing 24.8% of all time

spent daily with Ad-Supported Digital Media.
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581,700 or 75.1% of Adults 18 or older past 12mos Visitors to the CINCINNATI ZOO use Ad-
Supported Social Media for an average of 138. minutes every day representing 24.5% of all time
spent daily with Ad-Supported Digital Media.
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\l7 Como PARK Z0O
\/ & CONSERVATORY

662,877 or 72.7% of Adults 18 or older past 12mo Visitors to the COMO PARK ZOO use Ad-
Supported Social Media for an average of 130.9 minutes every day representing 24.% of all time
spent daily with Ad-Supported Digital Media.
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3 ‘?“MINN ESOTA ZOO

Changing how you see the world

516,432 or 73.8% of Adults 18 or older past 12mo Visitors to the MINNESOTA ZOO use Ad-
Supported Social Media for an average of 128.7 minutes every day representing 22.5% of all time
spent daily with Ad-Supported Digital Media.
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1,320,760 or 77.1% of Adults 18 or older past 12mo Visitors to the BROOKFIELD ZOO use Ad-
Supported Facebook for an average of 50.4 minutes every day representing 35.% of all time spent
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Facebook

LINCOLN PARK 200.

FOR WILDLIFE. FOR ALL.

1,149,062 or 72.2% of Adults 18 or older past 12mo Visitors to the LINCOLN PARK ZOO use Ad-
Supported Facebook for an average of 43.5 minutes every day representing 32.4% of all time spent
daily with Ad-Supported Social Media.
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581,700 or 75.1% of Adults 18 or older past 12mos Visitors to the CINCINNATI ZOO use Ad-
Supported Facebook for an average of 48.4 minutes every day representing 35.1% of all time spent
daily with Ad-Supported Social Media.

Instagram B T (W
voutabevideo AR — " Bt
Ll —— 85
X (Formerly "Twitter") mm M YouTube Video . Instagram bavid i
5 YouTube Video nstagram
Reddit A — =0 [ 20 30.4 204
m Avg. _Hours+_l|lll'mures/day with all M Reddit Yinkedintl Pint~ o | )
Social Media: Adults 18 or older Linke... = Pinte...
Snapchat 0 m 838 6.9 5.0 "Twitte... ] 56
Others(Rumble, Twitch, Gab, Par... m% m F)ﬁ "Bl T - -
WhatsApp m 2 m 2 ormerly 0... Oth...
Lt el 17.3% - m Facebook TikTok "Twitter") Facebook Reddit S8 Bl...
Blogs/Message Boards (read... [FRPR N 4.0% = " R — R | 141 76 59.1 65 33 M. W..t.
3 past 12mos Visitors ta the
tumblr ' 34% CINCINNATI ZOO
w past 12mos Visitors to the CINCINNATI ZOO m CINCINNATI ® past 12mos Visitors to the CINCINNATI ZOO ® CINCINNATI

Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 18 or older

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent:
Facebook 209 0 m
Instagram B e LR LI o 1318
NAT t - —, 7%
437020 1 2300 0 ;
> YouTube Video Instagram .
lnketn P R ] 4 198 LY bsEg
X (Formary Twieer') R e VAT 0% - —
a4 tvg HourssMinutessdoywitnad B o I .. | roca
Supported Social Media: Adults 18 A c orme.. Pinter.. Reddi
Snapchat mm orolder m "Twitter") Reddit | Pint... witte.. 5.0 43
Others(Rumble, Twitch, Gab, Pa... [RERAR REZ06 By 51 | 49
WhatsAp m - m, . Oth...
R = £ 16.2% - = Facebook TikTok Linkedin Blogs/ | Sna... Facebook TikTok Linkedin ™ Bl.. S..
Blogs/Message Boards (read... TN MM 3.7% e p— 0% 48.4 14.1 6.1 Mess... | 2. 477 133 SN M. 27 W..
7 past 12mos Visitors to the INCI ag
tumblr ' 34‘2% CINCINNATI 200
1 past 12mos Visitors to the CINCINNATI ZOO = CINCINNATI W past 12mos Visitors to the CINCINNATI ZOO B CINCINNATI

CINCINNAT! DMA Scarborough R1 2024: Jan23-lan24 Qual intab 794
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

® Share of Everything

Events attended/places visited past 12 months: Cincinnati Zoo & Botanical Garden



7 c PARK ZOO
i@ CoMo PARKCZ00

Facebook

662,450 or 72.6% of Adults 18 or older past 12mo Visitors to the COMO PARK ZOO use Ad-
Supported Facebook for an average of 41.5 minutes every day representing 31.7% of all time spent
daily with Ad-Supported Social Media.

,
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Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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“;‘;;{ Y MINNESOTA ZOO

Changing how you see the world

Facebook

516,432 or 73.8% of Adults 18 or older past 12mo Visitors to the MINNESOTA ZOO use Ad-

Supported Facebook for an average of 39.3 minutes every day representing 30.5% of all time spent
daily with Ad-Supported Social Media.
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BROOKFIELD ZOO CHICAGO

NEAGLODORG

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 136,273;
Local Radio: 96,135; Social Media: 84,281; Local TV: 49,087; Non-Prem. Cable: 39,321
reaching Adults 18 or older past 12mo Visitors to the BROOKFIELD ZOO.
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LINCOLN PARK Z00.

FOR WILDLIFE. FOR ALL.

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 135,140;
Social Media: 85,488; Local Radio: 85,287; Local TV: 45,260; Non-Prem. Cable: 37,286
reaching Adults 18 or older past 12mo Visitors to the LINCOLN PARK ZOO.
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2 Cincinnati Zoo
:Z00.& Botanical Garden

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 53,646;
Local Radio: 41,218; Social Media: 38,120; Non-Prem. Cable: 21,073; Local TV: 20,043
e o reaching Adults 18 or older past 12mos Visitors to the CINCINNATI ZOO.
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OMO PARK Z0OO
& CONSERVATORY
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NZ«

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 67,226;
Local Radio: 46,050; Social Media: 44,171; Local TV: 21,106; Non-Prem. Cable: 18,032
reaching Adults 18 or older past 12mo Visitors to the COMO PARK ZOO.
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Oz M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 53,710;

S 4
‘52,{?“ MINNESOTA ZOO

Changing how you see the world

Local Radio: 36,603; Social Media: 33,526; Local TV: 14,304; Non-Prem. Cable: 13,099
reaching Adults 18 or older past 12mo Visitors to the MINNESOTA ZOO.
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BROOKFIELD ZOO CHICAGO 1,576,404 or 92.% of Adults 18 or older past 12mo Visitors to the BROOKFIELD ZOO spend an
Yy : - AL average of 53.4 minutes per day driving, seeing Billboards and Signs. 73.4% Listen to Local Radio
@c @@G@QO ’;C;‘ Stations Out-of-Home for an average of 41.8 minutes/day.

Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Events attended/places visited past 12 months: Brookfield Zoo




Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
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LINCOLN PARK Z00.

FOR WILDLIFE. FOR ALL.

1,284,751 or 80.7% of Adults 18 or older past 12mo Visitors to the LINCOLN PARK ZOO spend an
average of 46.2 minutes per day driving, seeing Billboards and Signs. 70.4% Listen to Local Radio
Stations Out-of-Home for an average of 42.9 minutes/day.
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older
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705,959 or 91.2% of Adults 18 or older past 12mos Visitors to the CINCINNATI ZOO spend an average
of 57.5 minutes per day driving, seeing Billboards and Signs. 70.6% Listen to Local Radio Stations

Qut-of-Home for an average of 37.6 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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‘d 807,081 or 88.5% of Adults 18 or older past 12mo Visitors to the COMO PARK ZOO spend an average
‘\/COMO PARK ZOO of 53.4 minutes per day driving, seeing Billboards and Signs. 67.2% Listen to Local Radio Stations

/C—\ & CONSERVATORY Out-of-Home for an average of 36.1 minutes/day.

Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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%MINNESOTA Z00

Changing how you see the world

Out-of-Home for an average of 42.6 minutes/day.

627,729 or 89.8% of Adults 18 or older past 12mo Visitors to the MINNESOTA ZOO spend an average
of 54.5 minutes per day driving, seeing Billboards and Signs. 68.9% Listen to Local Radio Stations

Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or otder
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Top-13 Ad-Si uggorted Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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BROOKFIELD ZOO CHICAGO

ACIGEOIORE

1,576,404 or 92.% of Adults 18 or older past 12mo Visitors to the BROOKFIELD ZOO spend an
average of 53.4 minutes per day driving an average of 31.1 miles each day and are 105.1% more
likely to use 1st Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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LINCOLN PARK Z00.

FOR WILDLIFE. FOR ALL.

1,284,751 or 80.7% of Adults 18 or older past 12mo Visitors to the LINCOLN PARK ZOO spend an
average of 46.2 minutes per day driving an average of 26.9 miles each day and are 130.1% more

likely to use Fullerton Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Cincinnati Zoo
& Botanical Garden

705,959 or 91.2% of Adults 18 or older past 12mos Visitors to the CINCINNATI ZOO spend an average
of 57.5 minutes per day driving an average of 33.5 miles each day and are 31.7% more likely to use I-
471 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

65.4%
75

60.3%
275 > ¢/
54.0%
71 Eppkany 46.1%
a7 e Ta0%
21.7%
I-74 361,171

Ronald Reagan Cross County Highway
US 22 (Montgomery Road)

Dixie Highway

US 27 (Colerain Avenue)

US 50 (River Road)

Red Bank Road  [EAsumm o6

Harrison Avenue

Glenway Avenue

US 127 (Hamilton Avenue)

i

Route 32 nze

State Road 125 (Beechmont Avenue/Ohio Pike) o
Norwood Lateral Expressway Froam s on ™

11€ §0 ICalumbia Darluay)  SOASEIEN  10.4%
Vo SV WOIUMDIS ramiway) JEEnEl 8.6%

Winton Road [ J10:2%

10.2%

Route 42  [pjxsn) 10.1%

Bridgetown Road m.&%
Route 48 [iRTR /%%

Loveland - Madeira Road S

Adults 18 or older

Route 747 Ta% Avg. Miles/Day
a 7.8% Driving:
Us 50 (w°°“er P'ke) MG.S% past 12mos Visitors to the CINCINNATI
State Road 747 (Princeton, Glendale Road) [Pl 5oy CINCINNATI 200
W past 12mos Visitors to the CINCINNATI ZOO B CINCINNATI

CINCINNAT! DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab 794
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Hours+Minutes/day Driving:

Top-26 Residential Zip Codes: Adults 18 or older

45238 2.36% A
45011 28 T 3.59%
45036 B S 0Tt %
45056 L — > 155,
45200 e veon 2%
asoco P
0 2.13%
41017 e 1570,
45018 D Took 0%
5 97%
45140 % %
45224 N 102%
1.87%
41011 20 893 1.10% m o ﬁ
_81% 80
45013 i 72% \
.79% A
45236 P ™y 1 BAD
45040 1%
45211 B 171
.70%
45208 e 13
1.68%
45005 PR e 1 23%
aspaq 2SN 1.66% i
N 13827 |
45215 R to o
45241 5%
41005 P 106%
0 i 114
45216 fres 0.99%
ases T
45245 . 1.40%

41001 AR Ton T

Events attended/places visited past 12 months: Cincinnati Zoo & Botanical Garden

Top-26 Employment Zip Codes: Adults 18 or older
45238 — 2.41%
45014
45229
45069 218%
41042 1.43%

45040
45244
41017
45219
45011
45056 1.01%
45241
45236
45202
45251
45211
45227
45212
45215
41071
45103
45044
47060
41005
45102
45240 s Rt

2.35%
1.55%

§

&3

e

&

" |

o

o

®
zv
8
#®

§
!‘F‘
%%

E
B
2
124
-] >
skl
8
&k
o -
| o R T
§ 52k 2t
® 8 3%
x®

b/

g
2l
=®
- W
] ¥
g
ES

~ ¥

1.02%

-|a
4 § K
:
®

=
bt

1.01%

i.ﬂ
sl &
g e
§ g

0.93%

=®

0.89%

3
2
N
I o
o B :
HEE| E
*Q
e o
§ g3
R

= Share of Everything
for Anything _

g




& CONSERVATORY

U
W/ Como PARK Z0O
~

807,081 or 88.5% of Adults 18 or older past 12mo Visitors to the COMO PARK ZOO spend an average
of 53.4 minutes per day driving an average of 31.1 miles each day and are 62.2% more likely to use
Snelling Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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‘?ﬁMlNNESOTA Zoo

Changing how you see the world

627,729 or 89.8% of Adults 18 or older past 12mo Visitors to the MINNESOTA ZOO spend an average
of 54.5 minutes per day driving an average of 31.7 miles each day and are 110.6% more likely to use
MN 77 (Cedar Avenue) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Events attended/places visited past 12 months: Brookfield Zoo
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BROOKFIELD ZOO CHICAGO 645,866 or 37.7% of Adults 18 or older past 12mo Visitors to the BROOKFIELD ZOO read Local Daily

% Newspaper(s) (Daily+Sunday) for an average of 8.5 minutes every day representing 34.3% of all time
— ) % [\ A
@C 5DGG@QOQC;‘ spent daily with All forms of Print Media.
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627,002 or 39.4% of Adults 18 or older past 12mo Visitors to the LINCOLN PARK ZOO read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day representing 35.3% of all time
spent daily with All forms of Print Media.
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232,595 or 30.% of Adults 18 or older past 12mos Visitors to the CINCINNATI ZOO read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day representing 29.6% of all time
spent daily with All forms of Print Media.
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400,910 or 43.9% of Adults 18 or older past 12mo Visitors to the COMO PARK ZOO read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10.1 minutes every day representing 32.6% of all
time spent daily with All forms of Print Media.
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Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Changing how you see the world

315,738 or 45.1% of Adults 18 or older past 12mo Visitors to the MINNESOTA ZOO read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10.2 minutes every day representing 32.3% of all
time spent daily with All forms of Print Media.

Avg. Week All Print ngewg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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New York Times (Daily+Sunday)

New York Times (Sunday)
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Magazines
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Supported Print Media: Adults 18 or older m
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(Sunday) (Daily+Sunday)}
1a.1 120

New York Times

Local Daily .
Newspaper(s) (Daily M“Ef;"‘“"

Direct Mail
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