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23.4% or 1,080,386 of PHOENIX DMA Adults 18 or older are past 12mo Visitors to the PHOENIX ZOO.
Typical Adults 18 or older past 12mo Visitors to the PHOENIX ZOO are 45.4 years old (7.6% younger than
average) and have a $107,655 (15.8% higher than average) annual household income.

ARIZONA CENTER forNATURE CONSERVATION
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Events attended/places visited past 12 months: Phoenix Zoo
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POINT DEFIANCE
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Parks Tacoma

15.7% or 705,392 of SEATTLE DMA Adults 18 or older are past 12mos Visitors to the POINT DEFIANCE ZOO.
Typical Adults 18 or older past 12mos Visitors to the POINT DEFIANCE ZOO are 44.4 years old (8.% younger
than average) and have a $122,440 (3.3% higher than average) annual household income.
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WOODLAND
PARK 20O

19.2% or 859,590 of SEATTLE DMA Adults 18 or older are past 12mos Visitors to the WOODLAND PARK ZOO.
Typical Adults 18 or older past 12mos Visitors to the WOODLAND PARK ZOO are 42.2 years old (12.5%
younger than average) and have a $138,197 (16.6% higher than average) annual household income.
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Events attended/places visited past 12 months: Woodland Park Zoo (Seattle)
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vye Saint Louis Zoo

43.9% or 1,100,565 of ST. LOUIS DMA Adults 18 or older are past 12 months Visitors to the SAINT LOUIS ZOO.
Typical Adults 18 or older past 12 months Visitors to the SAINT LOUIS ZOO are 45.6 years old (8.% younger

¥  Animals Always® than average) and have a $98,542 (4.1% higher than average) annual household income.
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Events attended/places visited past 12 months: Saint Louis Zoo




Smithsonian
National Zoological Park

23.9% or 1,349,402 of WASHINGTON, DC DMA Adults 18 or older are past 12mo Visitors to the NATIONAL ZOO
Typical Adults 18 or older past 12mo Visitors to the NATIONAL ZOO are 42.3 years old (11.7% younger than
average) and have a $138,686 (8.1% higher than average) annual household income.
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23.4% or 1,080,386 of PHOENIX DMA Adults 18 or older are past 12mo Visitors to the PHOENIX ZOO.
Adults 18 or older past 12mo Visitors to the PHOENIX ZOO are 14.% more likely to be a college graduate,
p Oen Xzoo 16.1% more likely to work full-time, 10.5% more likely to be married, 26.8% more likely to be a parent of 1

ARIZONA CENTER /or NATURE CONSERVATION or more children under 18.
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Events attended/places visited past 12 months: Phoenix Zoo



POINT DEFIANCE

15.7% or 705,392 of SEATTLE DMA Adults 18 or older are past 12mos Visitors to the POINT DEFIANCE ZOO.

Adults 18 or older past 12mos Visitors to the POINT DEFIANCE ZOO are 1.5% less likely to be a college

& AQUARIUM graduate, 16.2% more likely to work full-time, 1.2% more likely to be married, 44.2% more likely to be a
parent of 1 or more children under 18.
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Events attended/places visited past 12 months: Point Defiance Zoo & Aquarium (Tacoma)



19.2% or 859,590 of SEATTLE DMA Adults 18 or older are past 12mos Visitors to the WOODLAND PARK ZOO.
WOODLAND Adults 18 or older past 12mos Visitors to the WOODLAND PARK ZOO are 34.1% more likely to be a college
PARK ZOO graduate, 19.4% more likely to work full-time, 6.2% more likely to be married, 64.1% more likely to be a

parent of 1 or more children under 18.
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Events attended/places visited past 12 months: Woodland Park Zoo (Seattle)



“ye Saint Louis Zoo

= Animals Always®  parent of 1 or more children under 18.
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43.9% or 1,100,565 of ST. LOUIS DMA Adults 18 or older are past 12 months Visitors to the SAINT LOUIS ZOO.
Adults 18 or older past 12 months Visitors to the SAINT LOUIS ZOO are 15.% more likely to be a college
graduate, 14.2% more likely to work full-time, 5.3% more likely to be married, 48.8% more likely to be a
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Grandparent of 1 or more Children under 18
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Events attended/places visited past 12 months: Saint Louis Zoo



23.9% or 1,349,402 of WASHINGTON, DC DMA Adults 18 or older are past 12mo Visitors to the NATIONAL ZOO.,
Adults 18 or older past 12mo Visitors to the NATIONAL ZOO are 13.6% more likely to be a college graduate,

Sml.thSOIllal’l ) 13.8% more likely to work full-time, 5.9% more likely to be married, 46.3% more likely to be a parent of 1 or
Natlonal ZOOlOgICOll Park more children under 18.
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Events attended/places visited past 12 months: Simithsonian National Zoo Park



23.4% or 1,080,386 of PHOENIX DMA Adults 18 or older are past 12mo Visitors to the PHOENIX ZOO.
Adults 18 or older past 12mo Visitors to the PHOENIX ZOO are 1.8% less likely to own their home, 18.9%
p Oen Xzoo more likely to own a higher valued home, 8.7% more likely to have a single-family home, 15.9% more likely to

ARIZONA CENTER for NATURE CONSERVATION have a dog.
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Events attended/places visited past 12 months: Phoenix Zoo



POINT DEFIANCE 15.7% or 705,392 of SEATTLE DMA Adults 18 or older are past 12mos Visitors to the POINT DEFIANCE ZOO.

Adults 18 or older past 12mos Visitors to the POINT DEFIANCE ZOO are 1.4% less likely to own their home,

& AQUARIUM 10.4% more likely to own a lower valued home, 9.% more likely to have a single-family home, 12.3% more
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Events attended/places visited past 12 months: Point Defiance Zoo & Aquarium (Tacoma)



19.2% or 859,590 of SEATTLE DMA Adults 18 or older are past 12mos Visitors to the WOODLAND PARK ZOO.

WOODLAND Adults 18 or older past 12mos Visitors to the WOODLAND PARK ZOO are 5.3% less likely to own their home,
PARK ZO O 24.6% more likely to own a higher valued home, 2.% less likely to have a single-family home, 5.7% more likely
to have a dog.
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Events attended/places visited past 12 months: Woodland Park Zoo (Seattle)




“ f) . " 43.9% or 1,100,565 of ST. LOUIS DMA Adults 18 or older are past 12 months Visitors to the SAINT LOUIS ZOO.
Adults 18 or older past 12 months Visitors to the SAINT LOUIS ZOO are .1% less likely to own their home, 9.%
vy Saint Louis Zoo

more likely to own a higher valued home, 2.8% more likely to have a single-family home, 1.5% more likely to
“  Animals Always® have a dog.
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Events attended/places visited past 12 months: Saint Louis Zoo
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23.9% or 1,349,402 of WASHINGTON, DC DMA Adults 18 or older are past 12mo Visitors to the NATIONAL ZOQ.
Adults 18 or older past 12mo Visitors to the NATIONAL ZOO are 2.1% less likely to own their home, 10.8%

more likely to own a higher valued home, 6.% less likely to have a single-family home, .4% less likely to have a

m Own/Rent/Other: Adults 18 or older

7.7% 9.8%
2.2% 3.0%
29189 AT
Rent Other Own Second Home
or Real Estate
Property

= past 12mo Visitors to the NATIONAL ZOO W WASHINGTON, DC

mﬁm Type of Home: Adults 18 or older 4®0Pets in Home: Adults 18 or older

Single Family House (unattached)

Townhouse or attached Home i
Condominium .

Own a Dog

Own a Cat

bile Home or M Own other type of Pet

Home

= past 12mo Visitors to the NATIONAL ZOO = WASHINGTON, DC = past 12mo Visitors to the NATIONAL ZOO W WASHINGTON, DC

Z:' Value of Owned Home: Adults 18 or

Average Value of Owned Home:
past 12mo Visitors to the NATIONAL ZOO

WASHINGTON, DC $634,257

$200K-$250K  $250K-$300K  $300K-$350K

W past 12mo Visitors to the NATIONAL 20O
Qual Intab

<$150K $150K-5200K

WASHINGTON, DC DMA Scarborough R1 2024: Feb23-Apr24

Home Loans: Adults 18 or older

older

17.2%
13.4%

$350K-$500K  $500K-$750K  $750K-S1M S1VH Home Mortgage Refinanced  Home Equity own
Home Mortgage Loan/Home Home/Property
R WASIRHOTON, 20 Improvement  Outright (No
Loan Mortgages)

1,164

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Events attended/places visited past 12 months: Simithsonian National Zoo Park



23.4% or 1,080,386 of PHOENIX DMA Adults 18 or older are past 12mo Visitors to the PHOENIX ZOO.
Adults 18 or older past 12mo Visitors to the PHOENIX ZOO are 3.2% more likely to look up D-I-Y advice

phoenkxzoo online, 16.9% less likely to always vote in local elections, 33.% more likely to belong to a gym, 34.4% more

ARIZONA CENTER for NATURE CONSERVATION likely to fly domestic past yr.
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POINT DEFIANCE 15.7% or 705,392 of SEATTLE DMA Adults 18 or older are past 12mos Visitors to the POINT DEFIANCE Z0O.
Adults 18 or older past 12mos Visitors to the POINT DEFIANCE ZOO are 8.8% more likely to look up D-I-Y
& AQUARIUM advice online, 3.9% less likely to always vote in local elections, .7% less likely to belong to a gym, 8.2%
2 more likely to fly domestic past yr.
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Events attended/places visited past 12 months: Point Defiance Zoo & Aquarium (Tacoma)
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Fitness/ Diet

19.2% or 859,590 of SEATTLE DMA Adults 18 or older are past 12mos Visitors to the WOODLAND PARK ZOO.
Adults 18 or older past 12mos Visitors to the WOODLAND PARK ZOO are 12.3% more likely to look up D-I-Y
advice online, 3.7% more likely to always vote in local elections, 32.2% more likely to belong to a gym,

21.9% more likely to fly domestic past yr.
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Events attended/places visited past 12 months: Woodland Park Zoo (Seattle)



\ J 43.9% or 1,100,565 of ST. LOUIS DMA Adults 18 or older are past 12 months Visitors to the SAINT LOUIS ZOO.
Adults 18 or older past 12 months Visitors to the SAINT LOUIS ZOO are 2.7% more likely to look up D-I-Y
advice online, 5.2% more likely to always vote in local elections, 18.1% more likely to belong to a gym,

21.% more likely to fly domestic past yr.
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23.9% or 1,349,402 of WASHINGTON, DC DMA Adults 18 or older are past 12mo Visitors to the NATIONAL ZOO
Adults 18 or older past 12mo Visitors to the NATIONAL ZOO are 8.1% more likely to look up D-I-Y advice
online, 11.3% less likely to always vote in local elections, 3.4% more likely to belong to a gym, 28.4% more
likely to fly domestic past yr.
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ARIZONA CENTER for NATURE CONSERVATION
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Adults 18 or older past 12mo Visitors to the PHOENIX ZOO are 3.5%

to smoke cigarettes.

23.4% or 1,080,386 of PHOENIX DMA Adults 18 or older are past 12mo Visitors to the PHOENIX ZOO.

more likely to use Sit-Down Restaurants past mo., 2.6% more likely to use Casinos past yr., 13.5% less likely

more likely to use QSRs past mo., 16.8%
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Events attended/places visited past 12 months: Phoenix Zoo

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes

= past 12mo Visitors to the PHOENIX 200

16.1%



POINT DEFIANCE

& AQUARIUM

Metro Parks Tacoma

Past 30-days QSR Users: Adults 18 or older

1time
9.3%

18.3%

2 times

3 times

4 times

5times

10times or more m

= past 12mos Visitors to the POINT DEFIANCE ZOO

Total Ag‘gﬁsffy QSR Users:

e IR 0
3 785,799

6-9times

m SEATTLE

Avg. Monthly QSR Meals:

more likely to smoke cigarettes.

15.7% or 705,392 of SEATTLE DMA Adults 18 or older are past 12mos Visitors to the POINT DEFIANCE Z0O.
Adults 18 or older past 12mos Visitors to the POINT DEFIANCE ZOO are 8.4% more likely to use QSRs past

mo., 4.1% more likely to use Sit-Down Restaurants past mo., 27.4% more likely to use Casinos past yr., 16.%

[ ] » 1time

2 times

3times

4 times 8

5 times 6.0%
6-9times

10times or more

Total Monthly Sit-Down Restaurant Users:  Avg. Mi

® past 12mos Visitors to the POINT DEFIANCE ZOO

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

18.0%

18.9%

3%

B SEATTLE

hly Sit-Down R Meals:

76.6% 73.6%

Drank Past 30-days: Adults 18 or older

Liquor

47.8%
%

34.0%

Domestic Regular Beer

Microbrew / Craft Beer - v
Domestic Light Beer 5_%%‘;3% '

Any Type of Beer
Wine
Imported Beer

® past 12mos Visitors to the POINT DEFIANCE ZOO

SEATTLE DMA

W SEATTLE

Scarborough R1 2024: Jan23-lan24 Qual Intab

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

6.8%
M 5.7%
3.8%
E 4.4%
2.4%
Fnz,m
1.6%

= past 12mos Visitors to the POINT DEFIANCE ZOO

Stage Show / Concert

Sports Betting

v
°
o

Other Gambling

681
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Top-10 Cuisines: Adu!ts 18 or older

(Sit-Down Restaurants Used Past 30-days,

wings/  seafood

Chinese wndian/ Sagel/  makan
™ Burgers /

s/ Donut/

other  Bakery sports Bar
Asian
= past 12mos Visitors ta the POINT DEFIANCE 700 WSEATTLE

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
past 12mos Visitors to the POINT DEFIANCE 200 _ 20.2%

searne 15.6%

Past 12 months Casino Activities: Adults 18 or older

Casinos visited past 12 hs: Yes

Used Past 30-days: Adults 18 or older

Vape

/ Cannabis

W SEATTLE

Cigarettes

= past 12mos Visitors to the POINT DEFIANCE ZOO

W SEATTLE

Events attended/places visited past 12 months: Point Defiance Zoo & Aquarium (Tacoma)



WOODLAND
PARK ZOO

Past 30-days QSR Users: Adults 18 or older

11.5%

3 times

4 times

5 times

6 -9times

10times or more

® past 12mos Visitors to the WOODLAND PARK ZOO

12.3%
9.3%

mSEATTLE

19.2% or 859,590 of SEATTLE DMA Adults 18 or older are past 12mos Visitors to the WOODLAND PARK ZOO.
Adults 18 or older past 12mos Visitors to the WOODLAND PARK ZOO are 4.5% more likely to use QSRs past

mo., 8.4% more likely to use Sit-Down Restaurants past mo., 3.7% more likely to use Casinos past yr., 19.2%
more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

1time

2 times

3 times

4 times

5 times

6-9times

10times or more

6.0%

18.0%

18.9%

12.3%

Avg. Monthly QSR Meals:

Total Monthly QSR Users:
88.1%

3,785,799

¥ past 12mos Visitors to the WOODLAND PARK ZOO W SEATTLE
Total hly Sit-Down ant Users:  Avg. hly Sit-Down ant Meals:
79.8% 73.6%

o

Drank Past 30-days: Adults 18 or older

Domestic Regular Beer

Ui
—
Wine
Imported Beer

Microbrew / Craft Beer v v
—— T v
 past 12mos Visitors to the WOODLAND PARK ZOO W SEATTLE
SEATTLE DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Upscale Restaurant

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Stage Show / Concert

Sports Betting

Spa

Other Gambling

¥ past 12mos Visitors to the WOODLAND PARK Z0OO

756
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1,275

54

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) ﬁ

mexican indian/  Bagel f wings/ sesiood  Upscale
Thai/  Doaut/ Burgers /

Other  Bakery Sports Bar

Aasian

Chinese naian

= past 12mos Visitors to the WOODLAND PARK ZOO

WSEATTLE

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
past 12mos Visitors to the WOODLAND PARK 200 [ BOTASANIII 24.1%

SEATTLE m- 15.6%

28.4%
12.2%

Casinos visited past 12 months: Yes
W SEATTLE

Events attended/places visited past 12 months: Woodland Park Zoo (Seattle)

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

= past 12mos Visitors to the WOODLAND PARK 200 WSEATTLE



N

<y Saint Louis Zoo

“  Animals Always®

Past 30—days QSR Users: Adults 18 or older

2times

3 times
4 times
5 times
6 -9times 20.4%

10times or more

18.

4%

= past 12 months Visitors to the SAINT LOUIS ZOO mST. LOUIS

Total Jl-;lgta[’gfv QSR Users: Avg. Monthly QSR Meals:

89.4%

43.9% or 1,100,565 of ST. LOUIS DMA Adults 18 or older are past 12 months Visitors to the SAINT LOUIS ZOO.
Adults 18 or older past 12 months Visitors to the SAINT LOUIS ZOO are 2.9% more likely to use QSRs past
mo., 6.6% more likely to use Sit-Down Restaurants past mo., 22.6% more likely to use Casinos past yr.,

24.9% less likely to smoke cigarettes.

1time

2 times

3 times

4 times

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

18.6%

15.7%

13.2%

W past 12 monthsVnsrlnrs to the SAINT LOUIS ZOO | ST. LOUIS
Total ly Sit-Down ant Users:  Avg. hly sit-Down ant Meals:
80.9% 75.8%

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer
Domestic Light Beer
Domestic Regular Beer

Wi
kpporsed e -V
Microbrew / Craft Beer Mol_%%s% v
® past 12 months Visitors to the SAINT LOUIS 200 WST. LOUIS
ST. LouIs DMA Scarborough R1 2024: Jan23-Jan24 Qual intab

841

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) a

Chinese  Mexican san Mn:sf Fndlaone odies Modf! ikon]  Upscle
Mousa/ Donut/ Tha
uvu ur Coffes tar  Bakery mrm

Asian

= past 12 months Visitors to the SAINT LOUIS 20O mST.LOUIS

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
past 12 months Visitors ta the SAINT LOUIS 20O 13.6%

s7.10us 12.5%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Bar / Nightclub

Table Games (Craps, Poker, etc.)

Upscale Restaurant
Stage Show / Concert
Sports Betting

Spa

Other Gambling

= past 12 months Visitors to the SAINT LOUIS 20O
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577,038
211,476 8.4%
4.4%
3.1
E 4 4%
2.2%

581.6%
1.5%

23.0%

374 Casinos visited past 12 months: Yes

HST. LOUIS

Events attended/places visited past 12 months: Saint Louis Zoo

Used Past 30-days: Adults 18 or older
wi |
=

Marijuana / Cannabis

Cigarettes Vape

= past 12 months Visitors to the SAINT LOUIS 200 = ST. LOUIS



23.9% or 1,349,402 of WASHINGTON, DC DMA Adults 18 or older are past 12mo Visitors to the NATIONAL ZOO.
Smithsonian Adults 18 or older past 12mo Visitors to the NATIONAL ZOO are 2.8% more likely to use QSRs past mo.,

A . 12.8% more likely to use Sit-Down Restaurants past mo., 15.9% more likely to use Casinos past yr., 2.4%
Natlonal ZOOloglcal Park more likely to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Ad u!ts 18 or older

. . (Sit-Down Restaurants Used Past 30-days)
Ltime ¢ v iume T a
i
1

2 times  a 2times 15.9%

Upscale :-ll’!'.’ Steakhouse Seafood
10times or more 10times or more ey
® past 12mo Visitors to the NATIONAL ZOO ® WASHINGTON, DC ¥ past 12mo Visitors to the NATIONAL ZOO B WASHINGTON, DC ! be
Total Ag‘gmty QSR Users:

Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users: Al - urant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
B9.5% 85.8% 76.1% pest 12ma Vishors o the naniona: 200 [N 33.1%
5,059,794 1 4

Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older

&Y

T e

gt s Upt s

Domestic Regular Beer  Frrses e T trs Stage Show / Concert m
— 5 " 2.6%
Domestic Light Beer - v Sports Betting @

2.4%
12.8% 1.8%
Microbrew / Craft Beer m% ' Spa 21% e 108 : sos3 IR
1.8%
Other Gambling prerrg’ | 95 Casinos visited past 12 hs: Yes Mari / Cannabis Cigarettes Vape
 past 12ma Visitors to the NATIONAL 700 W WASHINGTON, DC # past 12mo Visitors to the NATIONAL ZOO B WASHINGTON, DC wpast i 200 . oc

WASHINGTON, DC DMA Searborough R1 2024: Feb23-Apr24 Qual Iintab 1,164
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Events attended/places visited past 12 months: Simithsonian National Zoo Park



phoen?xzoo

ARIZONA CENTER for NATURE CONSERVATION their Debit Card.

23.4% or 1,080,386 of PHOENIX DMA Adults 18 or older are past 12mo Visitors to the PHOENIX ZOO.
Adults 18 or older past 12mo Visitors to the PHOENIX ZOO are 7.6% more likely to have a 401K, 16.2% more

likely to have an Auto Loan, 24.1% more likely to Invest/Trade Stocks Online, 5.4% more likely to pay with

mﬁﬁlnvestments wned: Adults 18 or older
IRA (Individual Retirement Account)
Stacks or Stack Options
Mutual Funds it
Other (Crypto / NFTs / Metals, etc.)

Money Market Funds

Second Home or Real Estate Property 49'7 )

9.3%
Bonds RN .

Checking  Debit or ATM

Savings Credit Card Online Mobile Online Bill

Financial Services Has and/or Uses: Adults 18 or older

: 10.0% g a9
.

4.6% 5.5% 6.2% 40

Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Market  Deposit{CDs) Home Improvement
529 Plan / College Savings Plan i Account Mortgage Loan o Home
5.8% Equity Loan
= past 12mo Visitors to the PHOENIX ZOO m PHOENIX m past 12mo Visitors to the PHOENIX ZOO m PHOENIX

Professional Services Used*: Adults 180r older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service g
L 1,235,523 26.8%

Financial Planner
Online Investing / Stock Trading
Insurance Agent at a Local Office (not online) 11.12;.:%
s @ @
Real Estate Agent ;12::

1.6%

Estate Planning i
b visa Debit Card
Divorce / Family Attorney r?':‘ (*Past12 Months) !
= past 12mo Visitors to the PHOENIX ZOO = PHOENIX

PHOENIX DMA Scarborough R1 2024: ian23-Feb24 Qual Intab 461
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

MasterCard ~ Venmo

PayPal Zelle

= past 12meo Visitors to the PHOENIX ZOO

Events attended/places visited past 12 months: Phoenix Zoo

CashApp  Apple Pay Store Credit Google Pay  American Discover
Card

2.6% 348% 475 3.3%
e = IR o

Facebook  Square Cash Samsung Pay
Express Messenger

m PHOENIX

e 19.1%8 0
=




POINT DEFIANCE

& AQUARIUM

15.7% or 705,392 of SEATTLE DMA Adults 18 or older are past 12mos Visitors to the POINT DEFIANCE ZOO.
Adults 18 or older past 12mos Visitors to the POINT DEFIANCE ZOO are 10.2% more likely to have a 401K,
29.% more likely to have an Auto Loan, 14.7% less likely to Invest/Trade Stocks Online, 8.1% more likely to
pay with their Debit Card.

mﬁﬁlnvestments Oned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

2,097,702 46.7%

1,34 32.2%
15.8%
876,955 19.5%
10.1%
13.7%

Financial Services Has and/or Uses: Adults 18 or older

Other (Crypto / NFTs / Metals, etc.) 13';;
. 9.2% g.6% 10.1%
oot nrle wom -~
11.3% : 12.5%]
Second Home or Real Estate Property o1 ) Checking Debitor ATM  Savings  CreditCard  Online  OnlineBil  Mobile Home Autoloan  Money Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Paying Banking  Mortgage Market  Deposit[CDs) Home Improvement
529 Plan / College Savings Plan  greprn ;g Account Mortgage l‘;“q;;’::“e
m past 12mos Visitors to the POINT DEFIANCE ZOO m SEATTLE m past 12mos Visitors to the POINT DEFIANCE ZOO mSEATTLE
2 . [— .
Professional Services Used*: Adults 18 or older | gyPast 3-Months Payment Methods Used: Adults 18 or older
S————— T e o
14.0%
Real Estate Agent m’s % 6 9.9%
% 14.9% 14.6% 2.6% 1% 5.3% 3 90
Estate Planning 2.181% s BT = L e o o -
¥ *Past 12 Month: visa Zelle MasterCard le Pa: Cash Google P: American  Store Credit  Facebook Discover uare Cash Samsung P:
Divoroe], Fanily Asomey n.gg:: i e g y i e Express Card Messenger > g
® past 12mos Visitors to the POINT DEFIANCE ZOO W SEATTLE ® past 12mos Visitors to the POINT DEFIANCE ZOO u SEATTLE
SEATTLE DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab 681
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Events attended/places visited past 12 months: Point Defiance Zoo & Aquarium (Tacoma)




401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

Bonds

WOODLAND
PARK ZOO

E.‘ﬁ?‘hwestments Owned: Adults 18 or oldr

with

their Debit Card.

19.2% or 859,590 of SEATTLE DMA Adults 18 or older are past 12mos Visitors to the WOODLAND PARK ZOO.
Adults 18 or older past 12mos Visitors to the WOODLAND PARK ZOO are 21.1% more likely to have a 401K,

10.1% less likely to have an Auto Loan, 26.7% more likely to Invest/Trade Stocks Online, 4.4% less likely to pay

21.1%
876,955 19.5%
14.8%
22 13.7%
L 12.2%
574,433 12.8%

11.6%
11.3%

Financial Services Has and/or Uses: Adults 18 or older

11

9%
B6% 7.4% o% 6.7% 5.8%

Second Home or Real Estate Property 9.4% Checking Debitor ATM  Savings  CreditCard  Online  OnlineBill  Mobile Home  Autoloan  Money Ce of Personal Loan  Home
Account card Account Banking  Paying Banking  Mortgage Market  Deposit (CDs) Home Improvement
529 Plan / College Savings Plan Ty 1a.4% Reoane Mortgage “;:;;':ﬂ”e
g an
m past 12mos Visitors to the WOODLAND PARK ZOO m SEATTLE m past 12mos Visitors to the WOODLAND PARK ZOO m SEATTLE
2 . [— .
Professional Services Used*: Adults 18 or older | gyPast 3-Months Payment Methods Used: Adults 18 or older
W
——— 1T} e o
Real Estate Agent r 8.9% 9.9%
4.6% 41% 3.8% 3.1%
Estate Planning sz "

Divorce / Family Attorney

™ past 12mos Visitors to the WOODLAND PARK ZOO

SEATTLE DMA

Scarborough R1 2024: Jan23-Jan24

(*Past12 Months)

m SEATTLE

Qual Intab 756

American  Store Credit  Facebook
Express Card Messenger

MasterCard ~ Apple Pay Google Pay

cash App

® past 12mos Visitors to the WOODLAND PARK ZOO m SEATTLE

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Events attended/places visited past 12 months: Woodland Park Zoo (Seattle)

sccor JETDN oo SR Imo ]
Discover  Square Cash Samsung Pay




K

Louis Zoo

43.9% or 1,100,565 of ST. LOUIS DMA Adults 18 or older are past 12 months Visitors to the SAINT LOUIS ZOO.
Adults 18 or older past 12 months Visitors to the SAINT LOUIS ZOO are 7.9% more likely to have a 401K, 8.9%

“y@ Saint

more likely to have an Auto Loan, 24.6% more likely to Invest/Trade Stocks Online, .3% more likely to pay
with their Debit Card.

Animals Always®

mﬁﬁlnvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

529 Plan / College Savings Plan

Adults 18 or older

19.2%
19.0%

474,939

12.0%
11.9%
9.9%
261, 145 10.4%
8.4%
236,447 9.4%

9.8%
197,693 R

Financial Services Has and/or Uses:

Savings Credit Card Online Online Bill Mobile Auto Loan

Checking  Debit or ATM

8.0% 7.2% 8.3% g0 7.0% sm

Home Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Paying Banking  Mortgage Market  Deposit{CDs) Home  Improvement
Second Home or Real Estate Property P Account Mortgage Loan or Home
JURT 6.9% Equity Loan
m past 12 months Visitors to the SAINT LOUIS ZOO mST. LOUIS m past 12 months Visitors to the SAINT LOUIS ZOO m ST. LOUIS
—

Professional Services Used*- Adults 18 or older

570,806 22.8%

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)
Accountant

Real Estate Agent

Estate Planning

Divorce / Family Attorney

¥ past 12 months Visitors to the SAINT LOUIS ZOO

ST. LOUIS DMA

Scarborough R1 2024: Jan23-Jan24

502,253

288,428 11

10.1%
9.9%

10.9%
 — oy

3.9%
4.0%

3.4%
2.8%

1.6%
10%

99,350

= ST.LOUIS
Qual Intab

(*Past12 Months)

Past 3-Months Payment Methods Used: Adults 18 or older

visa Debit Card  MasterCard zelle Cash App  Apple Pay Discover

Paypal

venmo Store Credit  Google Pay
Card

= past 12 months Visitors to the SAINT LOUIS ZOO m ST. LOUIS

841
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Events attended/places visited past 12 months: Saint Louis Zoo

2% I 11.0% g gg¢

Facebook  American
Messenger Express

3.6% 33% 5% 350
o N -]

Samsung Pay Square Cash



23.9% or 1,349,402 of WASHINGTON, DC DMA Adults 18 or older are past 12mo Visitors to the NATIONAL ZOO
Smi h : Adults 18 or older past 12mo Visitors to the NATIONAL ZOO are 5.6% more likely to have a 401K, 9.% more

ml_t sonian . likely to have an Auto Loan, 16.5% more likely to Invest/Trade Stocks Online, 2.2% less likely to pay with their
National Zoological Park | pebit card.

E.‘ﬁ?‘hwestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

s

2,514,605

IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds

Money Market Funds

529 Plan / College Savings Plan

Bonds

12.9%
10.8%
19.7%) 19.7%] 6.8% 7.2%
---— oo

Online Bill Home Money Auto Loan  Cel of Personal Loan  Home

Checking  Debit or ATM

Other (Crypto / NFTs / Metals, etc.) CreditCard  Online Mobile

Savings

Account card Account Banking Banking Paying Mortgage Market Deposit[CDs) Home Improvement
Second Home or Real Estate Property Account Mortgage Loan o Home
Equity Loan
m past 12mo Visitors to the NATIONAL ZOO m WASHINGTON, DC m past 12mo Visitors to the NATIONAL ZOO m WASHINGTON, DC

Professional Services Used*: Adults 18 or older

9.5%
st g
7.2%
—— 2 e o
Insurance Agent at a Local Office (not online) 5%
373,376 6.6%

4.3%

fpy'Past 3-Months Payment Methods Used: Adults 18 or older

10.6% g g9
17.2% 5.7% a3% 55% 41%
0 - JEE

Estate Planning 3.6% 2 sz L Lo z
B *Past 12 Month: Zelle MasterCard Venmo le Par Cash Google P: Store Credit  American Discover Facebook Samsung P: uare Cash
Divorce / Family Attorney I":_g (*Pas onths) Apple Pay e ey Card Express Messenger ung Pay Sq
™ past 12mo Visitors to the NATIONAL ZOO ®WASHINGTON, DC = past 12mo Visitors to the NATIONAL ZOO m WASHINGTON, DC

WASHINGTON, DC DMA  Scarborough R1 2024: Feb23-Apr24  Qualintab 1,164
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. Al rights reserved.

Events attended/places visited past 12 months: Simithsonian National Zoo Park



Adults 18 or older past 12mo Visitors to the PHOENIX ZOO spend an average of 2 days, 19 hours, 38 minutes and 19

h n seconds each week with All Forms of Media.
O e X z o o 87.2% of Adults 18 or older past 12mo Visitors to the PHOENIX ZOO spend an avg. of 7 hours and 45 minutes each week listening to All

ARIZONA CENTER for NATURE CONSERVATION Local AM/FM Radio, representing 10.% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

66:28:20
53.3%
past 12mo Visitors to PHOENIX
PHOENIXZ00

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:
@
¥
&
m past 12mo Visitors to the PHOENIX ZOO m PHOENIX

PHOENIX ~ DMA Scarborough R1 2024: Jan23-Feb24 Qual Intab 461 PHOENIX ~ DMA Scarborough R1 2024: Jan23-Feb24 Qual Intab 2,265 HUbe I'd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. e ins for Anything

Events attended/places visited past 12 months: Phoenix Zoo



POINT DEFIANCE

Adults 18 or older past 12mos Visitors to the POINT DEFIANCE ZOO spend an average of 2 days, 19 hours, 16 minutes
and 7 seconds each week with All Forms of Media.

& AQUARIUM 73.8% of Adults 18 or older past 12mos Visitors to the POINT DEFIANCE ZOO spend an avg. of 7 hours and 18 minutes each week

Metro Parks Tacoma

listening to All Local AM/FM Radio, representing 8.% of total time spent with all forms of Media.

B

W Avg. H:M:S/week with All Forms of
83.3% Media: Adults 18 or older

66:47:10
CONCUrT
usage 60.8%

past 12mos Visitors to the SEATTLE
POINT DEHANCE ZOO

% of Total
Weekly H:M:

W past 12mos Visitors to the POINT DEFIANCE ZOO B SEATTLE
SEATTLE ~ DMA  Scarborough R12024:Jan23-Jan24  Qual Intab 681 SEATTLE-TACOMA DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab 3,951 Hubbq rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

for Anything _
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Events attended/places visited past 12 months: Point Defiance Zoo & Aquarium (Tacoma)




WOODLAND Adults 18 or older past 12mos Visitors to the WOODLAND PARK ZOO spend an average of 2 days, 19 hours, 4 minutes

and 31 seconds each week with All Forms of Media.
PARK ZOO

74.9% of Adults 18 or older past 12mos Visitors to the WOODLAND PARK ZOO spend an avg. of 6 hours and 27 minutes each week
listening to All Local AM/FM Radio, representing 7.2% of total time spent with all forms of Media.

92.4%

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

Concurr
usage 60.8%
3 SEATTLE
% of Total 61.4% 4
Weekly H:M: ridiiie .

past 12mos Visitors to the
WOODLAND PARK 700

m past 12mos Visitors to the WOODLAND PARK ZOO
Scarborough R1 2024: Jan23-Jan24 Qual Intab 756 SEATTLE-TACOMA DMA
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved.

SEATTLE DMA

W SEATTLE

Scarborough R1 2024: Jan23-lan24 Qual Intab 3,951 Hubbor Share of Everything

f Anythi .
BROADCASTING SIEARYERINY. o

Events attended/places visited past 12 months: Woodland Park Zoo (Seattle)




Adults 18 or older past 12 months Visitors to the SAINT LOUIS ZOO spend an average of 3 days, 5 hours, 31 minutes

(§ J
“¥(‘ Saint Louis Zoo and 31 seconds each week with All Forms of Media.

86.7% of Adults 18 or older past 12 months Visitors to the SAINT LOUIS ZOO spend an avg. of 8 hours and 31 minutes each week
Animals Always@’ listening to All Local AM/FM Radio, representing 9.5% of total time spent with all forms of Media.

B2

Weekly

Reach %:
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Adults 18 or older past 12mo Visitors to the NATIONAL ZOO spend an average of 2 days, 18 hours, 29 minutes and 3
Smithsonian seconds each week with All Forms of Media.

. l l s [ 82.% of Adults 18 or older past 12mo Visitors to the NATIONAL ZOO spend an avg. of 7 hours and 46 minutes each week listening to All
N, ationa ZOO Og ical P ark Local AM/FM Radio, representing 9.6% of total time spent with all forms of Media.
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Events attended/places visited past 12 months: Simithsonian National Zoo Park




Adults 18 or older past 12mo Visitors to the PHOENIX ZOO spend an average of 2 days, 3 hours, 51 minutes and 29

seconds each week with All Forms of Ad-Supported Media.
O e n X z oo 82.9% of Adults 18 or older past 12mo Visitors to the PHOENIX ZOO spend an avg. of 7 hours and 18 minutes each week listening to
ARIZONA CENTER for NATURE CONSERVATION Local Ad-Supported AM/FM Radio, representing 11.7% of total time spent with all forms of Ad-Supported Media.
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POINT DEFIANCE Adults 18 or older past 12mos Visitors to the POINT DEFIANCE ZOO spend an average of 2 days, 1 hours, 11 minutes
and 0 seconds each week with All Forms of Ad-Supported Media.

& AQUARIUM 71.9% of Adults 18 or older past 12mos Visitors to the POINT DEFIANCE ZOO spend an avg. of 6 hours and 50 minutes each week
Metro Parks Tacoma listening to Local Ad-Supported AM/FM Radio, representing 10.% of total time spent with all forms of Ad-Supported Media.
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49:38:16
Concurrs
Usoge 64.8%
past 12mos Visitors to the SEATTLE
POINT DEAANCE ZOO
% of Total

Weekly H:M:

Avg. Weekly

Hours:Minutes:

W past 12mos Visitors to the POINT DEFIANCE ZOO W SEATTLE

SEATTLE ~ DMA  Scarborough R12024:Jan23-Jan24  QualIntab 681 SEATTLE-TACOMA ~ DMA  Scarborough R12024:Jan23-Jan24  Qual Intab 3,951 Hubbqr Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved. R OTRIE T Kis T IRD for Anything

Events attended/places visited past 12 months: Point Defiance Zoo & Aquarium (Tacoma)



WOODLAND Adults 18 or older past 12mos Visitors to the WOODLAND PARK ZOO spend an average of 1 days, 23 hours, 54 minutes

and 53 seconds each week with All Forms of Ad-Supported Media.

PARK ZO O 72.6% of Adults 18 or older past 12mos Visitors to the WOODLAND PARK ZOO spend an avg. of 5 hours and 35 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 8.5% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older past 12 months Visitors to the SAINT LOUIS ZOO spend an average of 2 days, 8 hours, 37 minutes

[ J
N ( . . : :
‘.¥. Salnt LOUIS Zoo and 55 seconds each week with All Forms of Ad-Supported Media.

82.5% of Adults 18 or older past 12 months Visitors to the SAINT LOUIS ZOO spend an avg. of 7 hours and 48 minutes each week
Animals Always® listening to Local Ad-Supported AM/FM Radio, representing 11.4% of total time spent with all forms of Ad-Supported Media.
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Events attended/places visited past 12 months: Saint Louis Zoo




Adults 18 or older past 12mo Visitors to the NATIONAL ZOO spend an average of 1 days, 23 hours, 54 minutes and 33
Smithsonian seconds each week with All Forms of Ad-Supported Media.

- . 76.3% of Adults 18 or older past 12mo Visitors to the NATIONAL ZOO spend an avg. of 6 hours and 40 minutes each week listening to
Natio nal ZOOlOg lCﬂl P ark Local Ad-Supported AM/FM Radio, representing 10.6% of total time spent with all forms of Ad-Supported Media.
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Events attended/places visited past 12 months: Simithsonian National Zoo Park
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ARIZONA CENTER for NATURE CONSERVATION

avg. of 62.7 minutes/day.

Adults 18 or older past 12mo Visitors to the PHOENIX ZOO spend an average of 7 hours and 24
minutes each day with All Forms of Ad-Supported Media. 82.9% listen to Local AM/FM Radio for an

(Local Radio delivers 11.7% of Time with Ad-Supported Media.)
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POINT DEFIANCE

| Adults 18 or older past 12mos Visitors to the POINT DEFIANCE ZOO spend an average of 7 hours and

1 minutes each day with All Forms of Ad-Supported Media. 71.9% listen to Local AM/FM Radio for an
(Local Radio delivers 10.% of Time with Ad-Supported Media.)

Top-13 AII Forms o_f Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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WOODLAND
PARK ZOO

an avg. of 48. minutes/day.

Top-13 AI! Forms o_f Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older past 12mos Visitors to the WOODLAND PARK ZOO spend an average of 6 hours and
50 minutes each day with All Forms of Ad-Supported Media. 72.6% listen to Local AM/FM Radio for
(Local Radio delivers 8.5% of Time with Ad-Supported Media.)

Search (Google,
Bing, etc.)
31.2

Netflix
27.4

Local AM/FM
Radio
55.4

Amazon
Prime/
IMDb/

Facebook

44.8

FEEEEE]

Games/
Fantasy/

Netflix
325

Billboards &
Signs
(Weekly
Drivers)

Local AM/FM
Radio

503 433

(incl.

Shoppi...

Amazon
Prime/IMDb/
FireTV

304

Games/
Fanta...

45— ———— L. A
PN — L [l iy ol Bl
=N 25.9 = Auctio. Sites
s U —E T Fra - o Eral T Tovel, 106
mail/Te:
N m ! m IM/Zoom, etc. Shopping Zoom,etc. Grocery
—— m ) 52.2% 60.8% m Billboards & Signs = (Personal & | (incl. Food/ (Personal & YouTube News/  Stores
- . 12mos Visitors to the SEATTLE o (Weekly Drivers) Work) Auctions/ Facebook video Weat...
Shopping {incl. Food/ Auctions/Travel, etc.) MMWMW PARK 200 m 481 416 Travel,etc.) 48.6 240 Sports... Banki
mmanrime onrvers T N 25 -
# past 12mos Visitors to the WOODLAND PARK Z0O W SEATTLE m past 12mos Visitors to the WOODLAND PARK ZOO m SEATTLE

Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent: (Averoge Doy}

Top-13 AII Forms of Ad Suggarted’ Media (Persons & % Reach): Adults 18 or older

Gm(ew S\‘mm
Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)

ther/Sports (Websites/Apps)

Email/Text/IM/Zoom,ete. (Personal & Work)

el
ioassgl o
e

i
S b
R

8.9% Billboards &
Signs (Weekly  Local AM/FM
Drivers) Radio

48.1 48.0

I
o

Amazon
Prime/IMDb/
FireTV

Amazon
Prime/IMDb/
FireTV
54.5

Local AM/FM
Radio

Non-Premium Cable TV
on-Premium Cable 542

Billboards
& Signs
(Weekly
Drivers)

433

Networks

Local AM/FM Radio
102.7

B e
B PR urs +NMinutes/day with All

Forms of Ad-Supported Media:
Adults 18 or older

_vaw

Local TV Stations

5
Facebook 87 YouTube
Video

239

Search
(Google,
Bing, etc.)

31.2

Search
(Google,
Bing, etc.)

Lo
Bt e

Shopping (incl. Food/Auctions/Travel, etc.)

)
¥
ES

=
el
o fur

Facebook
43.4

Facebook

Local TV Stations 42.0

20.0 | 198
News/

Weath...

Non-Premium Cable TV Networks

Email/Text/IM/

News/ | Gr...

Email/Text/IM/

Non-Premium Cable Shopping

YouTube Video
- . past 12mos Visitors to the SEATTLE TV Networks Zoom,etc. (incl. Food/ | Weat... | St... Local TV Stations Zoom,etc.
AN m WOCHEAND EAILZ00 72.2 (Personal &... Auctions... | Sport... | 1. 93.6 (Personal &..  Aucti...
® past 12mos Visitors to the WOODLAND PARK ZOO W SEATTLE ® past 12mos Visitors to the WOODLAND PARK ZOO m SEATTLE
SEATTLE DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab 756 Soeﬁ 3 Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. .al for Anything _

Events attended/places visited past 12 months: Woodland Park Zoo (Seattle)
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| Adults 18 or older past 12 months Visitors to the SAINT LOUIS ZOO spend an average of 8 hours and 5

Saint Louis Zoo

Animals Always®

avg. of 67. minutes/day.

minutes each day with All Forms of Ad-Supported Media. 82.5% listen to Local AM/FM Radio for an
(Local Radio delivers 11.4% of Time with Ad-Supported Media.)
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Adults 18 or older past 12mo Visitors to the NATIONAL ZOO spend an average of 6 hours and 50
minutes each day with All Forms of Ad-Supported Media. 76.3% listen to Local AM/FM Radio for an
(Local Radio delivers 10.6% of Time with Ad-Supported Media.)
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[ 895,655 or 82.9% of Adults 18 or older past 12mo Visitors to the PHOENIX ZOO listen to Ad-
Supported Local AM/FM Radio for an average of 62.7 minutes every day representing 43.5% of all
time spent daily with Ad-Supported Audio.

phoen?xzoo

ARIZONA CENTER for NATURE CONSERVATION
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POINT DEFIANCE

Supported Local AM/FM Radio for an average of 58.6 minutes every day representing 38.% of all

& AQUARIUM

Metro Parks Tacoma

Avg. Week All Audio (Persons & % Reach): Adults 18 or older

time spent daily with Ad-Supported Audio.
Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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WOODLAND
PARK ZOO

623,954 or 72.6% of Adults 18 or older past 12mos Visitors to the WOODLAND PARK ZOO listen to
Ad-Supported Local AM/FM Radio for an average of 48. minutes every day representing 39.3% of all
time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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908,405 or 82.5% of Adults 18 or older past 12 months Visitors to the SAINT LOUIS ZOO listen to Ad-
Supported Local AM/FM Radio for an average of 67. minutes every day representing 42.3% of all
time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg Minutes/day Spent):

¢ J
“ye Saint Louis Zoo
¥ Animals Always®

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Adults 18 or older

Loca A3 R T aﬁa
R ——rT
sivsc - PR i
YouTube Music PP e 28t Podcasts SiriusXm Podcasts SiriusXM
owned Music  pAERERES EENARNE 5% 25,5 __179_ 20.4 18.1
TV Music Channels mm Avg. HO.“."“M-'-"“’“/"”V with M TV Music
Paniors m m Audio: Adults 18 or older m YouTl{be D Amazon | Ap.. Y?\;uTu_be e Ama‘z_..‘ f\"
Amazon Music mm m h:;?; - lzi;c U M;;]c L;tﬂ
Apple Music mm past 12 months Visitors to ST. LOUIS m Local AM/FM Radio | Owned Music Lwhah:::lz Local AM/FM Radio OMwl:?g Pandora ':AF:E!QL Au
Audiobooks m. g -?2;’ the SAINT LOUIS ZOO m 731 70.6 11.5 10.1 6.1 |iHe..
iHeartRadio S 1.4%
¥ past 12 months Visitors to the SAINT LOUIS ZOO W ST. LOUIS m past 12 months Visitors to the SAINT LOUIS ZOO m ST. LOUIS

Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 18 or older” nmffslwg'. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local AM/FM Radio

Totol Persons.

[z
Podcasts 13.00
YouTube Music m
TV Music Channels Podcast
Pandora m Podcasts Odcants
K 239 e
Amazon Music Avg. Hours+Minutes/day with Ad- m
All Others Supported Audio: Adults 18 or older m Spotify TV Music | Ama Spotify .!\maz..:.
iHeartRadio m !1% e 113 Channels | Music 11.2 Pa;dgom M;;m
n TV Music
Audiobooks ’ S i
_ 8§32 past 12 months Visitors to ST. LOUIS m Local AM/FM Radio All Others | iH. o Local AM/FM Radio Channels All Others  'Hea-
owned Music iy 8:0% the SAINT LOUIS 200 i 67.0 6.4 34 1. 66.8 10.5 7.2 Sitiue
Applemusic iy 8:8% 8,65
® past 12 months Visitors to the SAINT LOUIS ZOO m ST. LOUIs = past 12 months Visitors to the SAINT LOUIS ZOO m ST. LOUIS
ST. LOUIS DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab 841 *® Share of Everything

soefa.ai

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything _

Events attended/places visited past 12 months: Saint Louis Zoo



Local AM/FM Radio
Podcasts

Spotify

SiriusXM

YouTube Music
Owned Music
Amazon Music
Apple Music
Pandora

TV Music Channels
All Others
Audiobooks
iHeartRadio

Smithsonian

National Zoological Park
Avg. Week All Audio (Persons & % Reach): Adults 18 or older

(3130 80l ——"70 279
[ecza | 1375
oo L0 o
[ssc055 | 045
g | covan
(50370 | g s}
230z | JEX4

o7 7es | R T

m past 12mo Visitors to the NATIONAL ZOO

NATIONAL ZOO

Avg. Hours+Minutes/day with
Audio: Adults 18 or older

o A

past 12mo Visitors to the

[ 1,030,204 or 76.3% of Adults 18 or older past 12mo Visitors to the NATIONAL ZOO listen to Ad-
Supported Local AM/FM Radio for an average of 57.3 minutes every day representing 39.6% of all
time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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895,655 or 82.9% of Adults 18 or older past 12mo Visitors to the PHOENIX ZOO listen to Ad-

phoen?xzoo Supported Local AM/FM Radio for an average of 62.7 minutes every day representing 43.5% of all

ARIZONA CENTER for NATURE CONSERVATION time spent dally with Ad_supportEd Audio.
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COUNT DEFANCE 506,976 or 71.9% of Adults 18 or older past 12mos Visitors to the POINT DEFIANCE ZOO listen to Ad-

Supported Local AM/FM Radio for an average of 58.6 minutes every day representing 38.% of all
time spent daily with Ad-Supported Audio.
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WOODLAND 623,954 or 72.6% of Adults 18 or older past 12mos Visitors to the WOODLAND PARK ZOO listen to

Ad-Supported Local AM/FM Radio for an average of 48. minutes every day representing 39.3% of all
PARK ZOO time spent daily with Ad-Supported Audio.

Weekly 72.6% 71 5o,

Reach %

Avg. Hours+Minutes/day with Ad-Supported
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k-, () . " 908,405 or 82.5% of Adults 18 or older past 12 months Visitors to the SAINT LOUIS ZOO listen to Ad-
‘¥C Salnt LOUlS ZOO Supported Local AM/FM Radio for an average of 67. minutes every day representing 42.3% of all

*  Animals Always® time spent daily with Ad-Supported Audio.
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1,030,204 or 76.3% of Adults 18 or older past 12mo Visitors to the NATIONAL ZOO listen to Ad-

Smithsonian Supported Local AM/FM Radio for an average of 57.3 minutes every day representing 39.6% of all
National Zoological Park time spent daily with Ad-Supported Audio.
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phoen?xzoo

ARIZONA CENTER for NATURE CONSERVATION

895,655 or 82.9% of Adults 18 or older past 12mo Visitors to the PHOENIX ZOO listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Hot AC, Adult Contemporary, Classic Hits, Pop Contemporary
Hit Radio, and Country.

Local AM/FM Rad:o Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg Minutes/day Spent): Adults 18 or older
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506,976 or 71.9% of Adults 18 or older past 12mos Visitors to the POINT DEFIANCE ZOO listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Classic Hits, Active Rock, and Country.

-l!ﬂ"
B —

m-m
RO —
B ——
orzsea |5 2o

s 170

¥ past 12mos Visitors to the POINT DEFIANCE ZOO

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 18 or older

past 12mos Visitors to the
POINT DERANCE Z0OO

W SEATTLE

[Averoge Day)

News/Talk/
Information
29.2

Adult Hits
28.2

i

(00

All News
26.9

Active Rock
25.0 All News
SEN— 273

. All Sports
Variety 25.8

26.7

Pop
Contempol

News/Talk/
Information
26.3

Hit Radio
2438

Adult Contemparary Adult Hits
227 26.3

Alternative
259

Rhythmic AC
238

Classic Rock
241

Active Rock
2

All Sports
26.1

Alternative Rhythm
247 22!

Classic Hits
239

Adult
Conte...
22.0

Variety
219

Pop Contemporary
tic AC Hit Radio
9 210

 past 12mos Visitors to the POINT DEFIANCE ZOO

H SEATTLE

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

Total Persons

(Averoge Week)
Adult Contemporary

Pop Contemporary Hit Radio
Classic Rock
Classic Hits
Country

All sports
Adult Hits
Alternative
Rhythmic AC
Active Rock
Variety

All News

News/Talk/Information

SEATTLE

o past 12mos Visitors to the POINT DEFIANCE 20O
Scarborough R1 2024: Jan23-lan24

DMA

Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:
Adults 18 or older

past 12mos Visitors tothe
POINT DERANCE 20O

M SEATTLE

Qual Intab 681

Ad-Supported Local AM/FM Radio Formats (% Time Spent

& Avg. Minutes/day Spent): Adults 18 or older

% Time Spent: (aversge Day)
16.0%]

0%)

News/Talk/
Information
29.2

Adult Hits
282

All News
26.9

> Bo- 1o o I~ [
o ¥e Tm e v en
S S dh SN R ESEh EN8Y B¢

A,
G
R

Pop
Contemporary
Hit Radio
24.8

All News
213

Classic Rock
26.7

Active Rock
25.0

News/Talk/
Information
263

Classic Hits
233

Alternative

Rhythmic AC
PER]

Adult
Contempaorary
227

Adult Hits
26.3

Country
233

Active Rock
26.2

Cou

229

Alternative
247

Classic Rock

Rhythmic AC

Classic Hits

241 23.9

Adult
Contemporary
220

ntry

Pop
Contemporary
Hit Radio

229 210

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved.

™ past 12mos Visitors to the POINT DEFIANCE ZOO

Events attended/places visited past 12 months: Point Defiance Zoo & Aquarium (Tacoma)
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WOODLAND
PARK 20O

623,954 or 72.6% of Adults 18 or older past 12mos Visitors to the WOODLAND PARK ZOO listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Alternative, Classic Hits, and All Sports.
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908,405 or 82.5% of Adults 18 or older past 12 months Visitors to the SAINT LOUIS ZOO listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are New Country, Classic Rock, Classic Hits, Adult
Contemporary, and Adult Hits.

Local AM/FM Rad:o Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Smithsonian
National Zoological Park

1,030,204 or 76.3% of Adults 18 or older past 12mo Visitors to the NATIONAL ZOO listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Country, Urban AC, and Pop
Contemporary Hit Radio.

Local AMI/FM Rad:o Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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655,181 or 60.6% of Adults 18 or older past 12mo Visitors to the PHOENIX ZOO watch Ad-Supported

phoenkxzoo Local TV Stations for an average of 86.7 minutes every day representing 31.4% of all time spent daily
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Avg. Week All Video (Persons & % Reach): Adults 18 or older .
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363,263 or 51.5% of Adults 18 or older past 12mos Visitors to the POINT DEFIANCE ZOO watch Ad-
Supported Local TV Stations for an average of 82.2 minutes every day representing 26.3% of all time
spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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390,142 or 45.4% of Adults 18 or older past 12mos Visitors to the WOODLAND PARK ZOO watch Ad-
Supported Local TV Stations for an average of 87.5 minutes every day representing 29.6% of all time
spent daily with Ad-Supported Video.
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Events attended/places visited past 12 months: Woodland Park Zoo (Seattle)
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Animals Always®

703,422 or 63.9% of Adults 18 or older past 12 months Visitors to the SAINT LOUIS ZOO watch Ad-
Supported Local TV Stations for an average of 94.4 minutes every day representing 25.4% of all time
spent daily with Ad-Supported Video.
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695,977 or 51.6% of Adults 18 or older past 12mo Visitors to the NATIONAL ZOO watch Ad-
Supported Local TV Stations for an average of 58.3 minutes every day representing 25.6% of all time
spent daily with Ad-Supported Video.
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655,181 or 60.6% of Adults 18 or older past 12mo Visitors to the PHOENIX ZOO watch Ad-Supported

phoen?XZOO Local TV Stations for an average of 86.7 minutes every day representing 31.4% of all time spent daily

ARIZONA CENTER for NATURE CONSERVATION with Ad—Supported Video.
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Events attended/places visited past 12 months: Phoenix Zoo



RNTREAANCE 363,263 or 51.5% of Adults 18 or older past 12mos Visitors to the POINT DEFIANCE ZOO watch Ad-
Supported Local TV Stations for an average of 82.2 minutes every day representing 26.3% of all time
& AQUARIUM spent daily with Ad-Supported Video.

Metro Parks Tacoma

Avg. Hours+Minutes/day with Ad-Supported

Weekly
Video: Adults gegiag

Reach % 52.6% 51.5% 51.6% 49'55’10"8 ofAd-SuppOrted Video n

46.2%
44.5%

past 12mos Visitors to the SEATTLE
POINT DEFIANCE ZOO

27.7% 27.1%

26.9%

21.2%

15.4% 16.2%

13.6% 13.7%

12.3%

Waakly 6.8%
Total ¢ - -
ki i i it i i e
Reached: 370,762 2,229,117 ,263 2,313,892 ,960 1,996,930 ,617 2,041,552 E 992,027 B 740,749 , 551,806 ,212 1,215,693 5 461,520 , 614,057
Cable TV Local TV Amazon YouTube Hulu AppleTV+ Netflix TikTok Disney+ Peacock
Average
Daily Mi
M past 12mos Visitors to the POINT DEFIANCE ZOO W SEATTLE
SEATTLE DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab 681  SEATTLE-TACOMA ~ DMA  Scarborough R12024:Jan23-Jan2d  Qual Intab 3,951 = Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Events attended/places visited past 12 months: Point Defiance Zoo & Aquarium (Tacoma)



WOODLAND 390,142 or 45.4% of Adults 18 or older past 12mos Visitors to the WOODLAND PARK ZOO watch Ad-
Supported Local TV Stations for an average of 87.5 minutes every day representing 29.6% of all time
PARK ZOO spent daily with Ad-Supported Video.
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Events attended/places visited past 12 months: Woodland Park Zoo (Seattle)



\ (J a % | 703,422 or 63.9% of Adults 18 or older past 12 months Visitors to the SAINT LOUIS ZOO watch Ad-
wye Saint Louis Zoo

Supported Local TV Stations for an average of 94.4 minutes every day representing 25.4% of all time
Animals Always® spent daily with Ad-Supported Video.
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Events attended/places visited past 12 months: Saint Louis Zoo



695,977 or 51.6% of Adults 18 or older past 12mo Visitors to the NATIONAL ZOO watch Ad-

Smithsonian Supported Local TV Stations for an average of 58.3 minutes every day representing 25.6% of all time
National Zoological Park spent daily with Ad-Supported Video.
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Events attended/places visited past 12 months: Simithsonian National Zoo Park
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ARIZONA CENTER for NATURE CONSERVATION
Local TV Station Programs (Persons & % Reach} Adults 18 or older
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655,181 or 60.6% of Adults 18 or older past 12mo Visitors to the PHOENIX ZOO watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News - Morning,
Comedies, Movies, and Game Shows.
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Events attended/places visited past 12 months: Woodland Park Zoo (Seattle)
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703,422 or 63.9% of Adults 18 or older past 12 months Visitors to the SAINT LOUIS ZOO watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Local News - Evening,
Sports, Comedies, Movies, and Game Shows.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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695,977 or 51.6% of Adults 18 or older past 12mo Visitors to the NATIONAL ZOO watch Ad-
Smithsonian Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News - Evening,
National Zoological Park Comedies, Local News - Morning, and Dramas.
Local TV Station Programs (Persons & % Reach): Adults 18 orolder Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Events attended/places visited past 12 months: Simithsonian National Zoo Park



phoen?xzoo

ARIZONA CENTER for NATURE CONSERVATION

884,939 or 81.9% of Adults 18 or older past 12mo Visitors to the PHOENIX ZOO use Ad-Supported
Social Media for an average of 166.4 minutes every day representing 30.% of all time spent daily
with Ad-Supported Digital Media.
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POINT DEFIANCE 550,348 or 78.% of Adults 18 or older past 12mos Visitors to the POINT DEFIANCE ZOO use Ad-
Supported Social Media for an average of 125.3 minutes every day representing 21.8% of all time
&AQUAR‘UM spent daily with Ad-Supported Digital Media.

. Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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WOODLAND
PARK ZOO

639,241 or 74.4% of Adults 18 or older past 12mos Visitors to the WOODLAND PARK ZOO use Ad-
Supported Social Media for an average of 124.8 minutes every day representing 22.2% of all time
spent daily with Ad-Supported Digital Media.
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)__;- Saint Louis Zoo

Animals Always®

826,931 or 75.1% of Adults 18 or older past 12 months Visitors to the SAINT LOUIS ZOO use Ad-
Supported Social Media for an average of 143.5 minutes every day representing 24.% of all time
spent daily with Ad-Supported Digital Media.
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Smithsonian
National Zoological Park

1,011,300 or 74.9% of Adults 18 or older past 12mo Visitors to the NATIONAL ZOO use Ad-
Supported Social Media for an average of 150.6 minutes every day representing 27.6% of all time
spent daily with Ad-Supported Digital Media.
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phoen?xzoo

ARIZONA CENTER for NATURE CONSERVATION
Avg. Week All Soaal Medu:r (Persons & % Reach): Adults 18 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook
Instagram
YouTube Video
TikTok
Pinterest
X (Formerly "Twitter")
Linkedin
Reddit
Snapchat  gSARgRA
Whatsive PR PR
Others(Rumble, Twitch, Gab, Par... m-%m
Blogs/Message Boards (read... mm 17.4%
b PP s 3

m past 12mo Visitors to the PHOENIX ZOO

730,756 or 67.6% of Adults 18 or older past 12mo Visitors to the PHOENIX ZOO use Ad-Supported
Facebook for an average of 55.3 minutes every day representing 33.3% of all time spent daily with
Ad-Supported Social Media.
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524,882 or 74.4% of Adults 18 or older past 12mos Visitors to the POINT DEFIANCE ZOO use Ad-
Supported Facebook for an average of 43.9 minutes every day representing 35.% of all time spent

daily with Ad-Supported Social Media.
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WOODLAND 639,241 or 74.4% of Adults 18 or older past 12mos Visitors to the WOODLAND PARK ZOO use Ad-
Supported Facebook for an average of 43.4 minutes every day representing 34.8% of all time spent
PARK ZO O daily with Ad-Supported Social Media.
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Events attended/places visited past 12 months: Woodland Park Zoo (Seattle)



Y ¢ . = 826,931 or 75.1% of Adults 18 or older past 12 months Visitors to the SAINT LOUIS ZOO use Ad-
‘¥l Salnt LOUlS ZOO Supported Facebook for an average of 52.1 minutes every day representing 36.3% of all time spent
¥ Animals Always® daily with Ad-Supported Social Media.
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Smithsonian

National Zoological Park

1,011,300 or 74.9% of Adults 18 or older past 12mo Visitors to the NATIONAL ZOO use Ad-
Supported Facebook for an average of 54.8 minutes every day representing 36.4% of all time spent
daily with Ad-Supported Social Media.
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phoen?xzoo

ARIZONA CENTER for NATURE CONSERVATION

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 100,727;
Social Media: 65,439; Local Radio: 57,077; Non-Prem. Cable: 29,645; Local TV: 28,168
reaching Adults 18 or older past 12mo Visitors to the PHOENIX ZOO.
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POINT DEFIANCE

& AQUARIUM

Metro Parks Tacoma

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 49,753;
Social Media: 34,479; Local Radio: 31,427; Non-Prem. Cable: 16,402; Local TV: 14,654
reaching Adults 18 or older past 12mos Visitors to the POINT DEFIANCE ZOO.
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WOODLAND
PARK 20O

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 62,642;
Social Media: 41,711; Local Radio: 38,186; Non-Prem. Cable: 17,428; Local TV: 15,654
reaching Adults 18 or older past 12mos Visitors to the WOODLAND PARK ZOO.
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(S

vy Saint Louis Zoo

¥ Animals Always®

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 89,424;
Social Media: 57,315; Local Radio: 56,858; Local TV: 29,647; Non-Prem. Cable: 27,973
reaching Adults 18 or older past 12 months Visitors to the SAINT LOUIS ZOO.
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Smithsonian
National Zoological Park

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 79,656;
Local Radio: 65,216; Social Media: 56,699; Non-Prem. Cable: 29,742; Local TV: 23,129
reaching Adults 18 or older past 12mo Visitors to the NATIONAL ZOO.
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ARIZONA CENTER for NATURE CONSERVATION
Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or otder

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Drug Stores

Shopping Malls

YouTube Music

Podcasts

Spotify

SiriusXM

Movie Theaters

1,004,562 or 93.% of Adults 18 or older past 12mo Visitors to the PHOENIX ZOO spend an average of
88.4 minutes per day driving, seeing Billboards and Signs. 69.3% Listen to Local Radio Stations Out-
of-Home for an average of 38. minutes/day.
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Top-13 Out-of- Home Media {Persons & % Reach} Adults 18 or otder

(average week)
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Walking in Towns, Cities, Downtown...

POINT DEFIANCE

&AQUARIUM

647,052 or 91.7% of Adults 18 or older past 12mos Visitors to the POINT DEFIANCE ZOO spend an

average of 50.1 minutes per day driving, seeing Billboards and Signs. 60.1% Listen to Local Radio

Stations Out-of-Home for an average of 35.5 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Events attended/places visited past 12 months: Point Defiance Zoo & Aquarium (Tacoma)



WOODLAND 748,921 or 87.1% of Adults 18 or older past 12mos Visitors to the WOODLAND PARK ZOO spend an
average of 48.1 minutes per day driving, seeing Billboards and Signs. 60.7% Listen to Local Radio

PARK ZO O Stations Out-of-Home for an average of 29.1 minutes/day.

Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Events attended/places visited past 12 months: Woodland Park Zoo (Seattle)
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older
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Stations Out-of-Home for an average of 40.6 minutes/day.

1,008,933 or 91.7% of Adults 18 or older past 12 months Visitors to the SAINT LOUIS ZOO spend an
average of 57.2 minutes per day driving, seeing Billboards and Signs. 69.% Listen to Local Radio

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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National Zoological Park

1,172,272 or 86.9% of Adults 18 or older past 12mo Visitors to the NATIONAL ZOO spend an average
of 53. minutes per day driving, seeing Billboards and Signs. 63.8% Listen to Local Radio Stations Out-
of-Home for an average of 34.7 minutes/day.
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phoen?xzoo

ARIZONA CENTER for NATURE CONSERVATION

1,004,562 or 93.% of Adults 18 or older past 12mo Visitors to the PHOENIX ZOO spend an average of
88.4 minutes per day driving an average of 51.4 miles each day and are 83.5% more likely to use
Central Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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RO REFISNCE 647,052 or 91.7% of Adults 18 or older past 12mos Visitors to the POINT DEFIANCE ZOO spend an

average of 50.1 minutes per day driving an average of 29.1 miles each day and are 204.6% more

ARIUM likely to use Pacific Avenue (Tacoma) than the Metro average.
Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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WOODLAND
PARK ZOO

748,921 or 87.1% of Adults 18 or older past 12mos Visitors to the WOODLAND PARK ZOO spend an
average of 48.1 minutes per day driving an average of 28. miles each day and are 142.% more likely
to use Ballard Bridge than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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vy Saint Louis Zoo

*  Animals Always®

1,008,933 or 91.7% of Adults 18 or older past 12 months Visitors to the SAINT LOUIS ZOO spend an
average of 57.2 minutes per day driving an average of 33.3 miles each day and are 40.9% more likely
to use Poplar Street Bridge than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Avg. Hours+Minutes/day Driving:

Top-26 Residential Zip Codes: Adults 18 or older
63021 3.11%
63116
63376
63139
63136
63123
63122
63031
63303 L&;%l'u%
63385
63146

1.78%

Mi

£

§

N
g

&
3
=
3
%
N
B
DR

§
§

2.31%

2.14%
2.16%

3

3
g

l|
&

SiS =
-
o
&
Ed

N
bl
@
Es

63114
63129

]
"
i

]
B> B

ED B

63304
62040
63368
63033
62221
63640
63301
62234
63130
62220
63366
63020
63628

IIA
g
i
(=
(e
Sl
33
ry
ES

31112

s
E3

-
=]
=
=®

e

3

X
i
3

b
>
e Pl ™
=
o
B
)
R
i
&
g8

34,941 1.39%

1.16%

g
3
E

0.51%

Events attended/places visited past 12 months: Saint Louis Zoo

Top-26 Employment Zip Codes: Adults 18 or older
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Smithsonian
National Zoological Park

1,172,272 or 86.9% of Adults 18 or older past 12mo Visitors to the NATIONAL ZOO spend an average
of 53. minutes per day driving an average of 30.9 miles each day and are 64.% more likely to use K
Street than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Events attended/places visited past 12 months: Simithsonian National Zoo Park
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Top Residential Zip Codes: (Adults 18 or older past 12mo Visitors to the PHOENIX ZOO)
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Events attended/places visited past 12 months: Point Defiance Zoo & Aquarium (Tacoma)
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Events attended/places visited past 12 months: Woodland Park Zoo (Seattle)
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‘Top Residential Zip Codes: (Adults 18 or older past 12 months Visitors to the SAINT LOUIS Z0OO) SEMCNIIROrolger...
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Events attended/places visited past 12 months: Simithsonian National Zoo Park
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ARIZONA CENTER forNATURE CONSERVATION

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media {V Time Spent & Avg. Minutes/day Spent): Adults 18 or older
17

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

All Local Weekly Newspapers

Books

Magazines

Catalogs

New York Times (Daily+Sunday)

New York Times (Sunday)

‘Wall Street Journal (Daily)

New York Times (Daily)

USA Today (Daily)

i 2. 20
(222: | o
AT

® past 12mo Visitors to the PHOENIX ZOO

past 12mo Visitors to the
PHOENIXZ00

186,317 or 17.2% of Adults 18 or older past 12mo Visitors to the PHOENIX ZOO read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9. minutes every day representing 26.7% of all time
spent daily with All forms of Print Media.

W PHOENIX

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

New York Times
{Daily+Sunday)
83

Local Daily

Newspaper(s) l"a"\f Nld[.dzmes

Wall Street
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Direct Mail
Advertising
{excluding Catalogs)
6.8

New York Times
(Daily)
59

New York Times
(Daily+sunday)
8.6

New York Times
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Local Daily Magazines
Newspaper(s) (Daily Wall Street 7.4
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96 85
New York Times
(Daily}
Direct Mail 7.0
Advertising
(excluding
Catalogs)
76

Local Daily
Newspaper{s) (Daily
95

W past 12mo Visitors to the PHOENIX ZOO

o PHOENIX

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

All Local Weekly Newspapers
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Catalogs

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

New York Times (Daily)

USA Today (Daily)

Books

PHOENIX DMA

Scarborough R1 2024: Jan23-Feb24
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past 12mo Visitors to the
PHOENIX 200

® past 12mo Visitors to the PHOENIX ZOO
Qual Intab 461

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older m
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9.0 ——]
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Local Daily 2
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13.0
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8.7

Wall Street
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10.7 83 7.6

New York Times (Daily
+Sunday]
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6.8

New York Times
(Daily)
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Events attended/places visited past 12 months: Phoenix Zoo
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POINT DEFIANCE

& AQUARIUM

214,726 or 30.4% of Adults 18 or older past 12mos Visitors to the POINT DEFIANCE ZOO read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 8.3 minutes every day representing 29.4% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons &% Reach) Adults 18 orolder Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
l!m_m !Hii

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
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New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)
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m-.,.ﬁ%
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® past 12mos Visitors to the POINT DEFIANCE ZOO

past 12mos Visitors to the POINT
DEFIANCE ZOO

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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9.6 8.9

Direct Mail
Advertising
(excluding
Catalogs)
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W SEATTLE

® past 12mos Visitors to the POINT DEFIANCE ZOO

B SEATTLE
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

USA Today {Daily)
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Events attended/places visited past 12 months: Point Defiance Zoo & Aquarium (Tacoma)
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370,183 or 43.1% of Adults 18 or older past 12mos Visitors to the WOODLAND PARK ZOO read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9.3 minutes every day representing 29.7% of all
time spent daily with All forms of Print Media.

WOODLAND
PARK ZOO

Avg. Week All Print Dﬂgﬂg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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New York Times (Daily] (excluding Catalogs)
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Events attended/places visited past 12 months: Woodland Park Zoo (Seattle)
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-\g'- Saint Louis Zoo

Animals Always®

456,833 or 41.5% of Adults 18 or older past 12 months Visitors to the SAINT LOUIS ZOO read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day representing 30.9% of all
time spent daily with All forms of Print Media.

Avg. Week All Print ngeg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
. Persons: !‘ﬁm’

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspa per(s) (Sunday)
Direct Mail Advertising (excluding Catalogs)
New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

New York Times (Daily)

Books

USA Today (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

past 12 months Visitors to the
SAINT LOUIS 200

(106 a6 |
PR A

m past 12 months Visitors to the SAINT LOUIS ZOO W ST. LOUIS

USA Today (Daily)
9.9

New York Times (Daily
+sunday)
103

‘Wall Street Joumnal
(Daily)
99
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Local Daily
Newspaper(s)
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9.1

Local Daily .
Magazines
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Direct Mail
Advertising
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New York Times
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New York Times (Daily  New York Times
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M ST. LOUIS

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or olde
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New York Times (Sunday)
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ST. Louis DMA

Scarborough R1 2024: Jan23-lan24

Total persons 5

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older m

past 12 months Visitors to the ST. LOUIS

C
ias | gt
= 8%

® past 12 months Visitors to the SAINT LOUIS ZOO

SAINT LOUIS 200

BST. LOUIS
Qual Intab 841

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

r Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Time Spent.

New York Times
(Sunday}
120

New York Times (Daily
+Sunday)
103

‘Wall Street Journal [Daily)
89

USA Today (Daily)
9.9

Local Daily
Newspaper(s)
(Daily
B6

New York Times (Daily)
8.6

Magazines
78

Wall street Journal (Daily) | pcal Daily Local Daily
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New York Times (Daily
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LE} New York Times (Daily)
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Direct Mail Advertising
(excluding Catalogs)

USA Today (Daily)
S0 76

® past 12 months Visitors to the SAINT LOUIS ZOO

Events attended/places visited past 12 months: Saint Louis Zoo
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Smithsonian

National Zoological Park

388,395 or 28.8% of Adults 18 or older past 12mo Visitors to the NATIONAL ZOO read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.1 minutes every day representing 31.4% of all time
spent daily with All forms of Print Media.

Avg. Week All Print ngewg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers
Magazines

New York Times (Daily+Sunday)

New York Times (Sunday)

Catalogs

New York Times (Daily)

‘Wall Street Journal (Daily)

USA Today (Daily)

P 1

® past 12mo Visitors to the NATIONAL ZOO

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

WASHINGTON, DC
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7.8
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Direct Mail
Advertising (exduding
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Wall Street Journal
(Daily)
111
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Magazines
New York Times
(Daily)

S Direct Mail
Advertising
(excluding Catalogs)
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Catalogs
39

™ past 12mo Visitors to the NATIONAL ZO!

o]

HWASHINGTON, DC

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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USA Today (Daily)

Books
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