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Complete Demographic,
Psychographic, and Total
Media Usage Profiles of

of P18+ past 7 days TORTILLA
Buyers, SALSA Buyers, past 30
days TACO BELL Users,

Food products household used past 7 days (HHLD): Tortillas
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+ SPANISH-DOMINANT Speakers. Food products household used past 7 doys (HHLD): Salsa
Quick service restaurants used past 30 days: Toco 8ell

as Of FEb. 2024! '1“‘) ( s MEDIUM _. [k Types of restaurants used post 30 days: Any Mexicon restourant
: D SI\ LS:___\"ER!)I: i Among Hisponics:Spanish language dominant: Yes

AUTHENTIC



37.2% or 97,602,559 of USA Adults 18 or older Purchased TORTILLAS in the past 7 days.
Typical Adults 18 or older who Purchased TORTILLAS in the past 7 days are 45.5 years old (7.% younger than
average) and have a $91,895 (5.2% higher than average) annual household income.
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34.1% or 89,512,012 of USA Adults 18 or older are past 30 days MEXICAN RESTAURANT Customers.
Typical Adults 18 or older who are past 30 days MEXICAN RESTAURANT Customers are 47.2 years old (3.7%
younger than average) and have a $97,603 (11.7% higher than average) annual household income.
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Types of restaurants used past 30 days: Any Mexican restaurant
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32.6% or 85,484,500 of USA Adults 18 or older Purchased SALSA in the past 7 days.
Typical Adults 18 or older who Purchased SALSA in the past 7 days are 48. years old (2.% younger than
average) and have a $96,723 (10.7% higher than average) annual household income.
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Food products household used past 7 days (HHLD): Salsa
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TACO BELL.

19.8% or 51,786,492 of USA Adults 18 or older are past 30 days TACO BELL Customers.
Typical Adults 18 or older who are past 30 days TACO BELL Customers are 44.7 years old (8.6% younger than
average) and have a $81,113 (7.2% lower than average) annual household income.
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Quick service restaurants used past 30 days: Taco Bell
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hispanicfederation

7.3% or 19,121,917 of USA Adults 18 or older are SPANISH-LANGUAGE-DOMINANT HISPANICS.
Typical Adults 18 or older who are SPANISH-LANGUAGE-DOMINANT HISPANICS are 40.6 years old (17.1%
younger than average) and have a $56,012 (35.9% lower than average) annual household income.
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37.2% or 97,602,559 of USA Adults 18 or older Purchased TORTILLAS in the past 7 days.

Adults 18 or older who Purchased TORTILLAS in the past 7 days are 1.7% less likely to be a college graduate,
10.4% more likely to work full-time, 11.6% more likely to be married, 38.5% more likely to be a parent of 1
or more children under 18.
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Food products household used past 7 days (HHLD): Tortillas
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Mevéican Restawrans MEXICAN FOOD

a grandparent of 1 or more children under 18.

@ 4 34.1% or 89,512,012 of USA Adults 18 or older are past 30 days MEXICAN RESTAURANT Customers.
mmfd ¢ Adults 18 or older who are past 30 days MEXICAN RESTAURANT Customers are 9.% more likely to be a
college graduate, 15.1% more likely to work full-time, 4.6% more likely to be married, 11.8% less likely to be
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Types of restaurants used past 30 days: Any Mexican restaurant




or more children under 18.

32.6% or 85,484,500 of USA Adults 18 or older Purchased SALSA in the past 7 days.
Adults 18 or older who Purchased SALSA in the past 7 days are 6.7% more likely to be a college graduate,
10.4% more likely to work full-time, 13.2% more likely to be married, 17.7% more likely to be a parent of 1
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TACO BELL.

1 or more children under 18.

19.8% or 51,786,492 of USA Adults 18 or older are past 30 days TACO BELL Customers.
Adults 18 or older who are past 30 days TACO BELL Customers are 16.7% less likely to be a college graduate,
10.5% more likely to work full-time, 11.1% less likely to be married, 16.9% less likely to be a grandparent of

iy 9.
*\‘.f. Education Levels: Adults 18 or older Employment: Adults 18 or older |( \( ) Marital Status: Adults 18 or older
. 5.9% . . 69.0% - . 37.2%
Some High School or Less (not graduate) B 5% Employed Full-Time or Part-Time 62.9% Single, Never Married 30.4%
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Quick service restaurants used past 30 days: Taco Bell




hispanicfederation
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grandparent of 1 or more children under 18.

7.3% or 19,121,917 of USA Adults 18 or older are SPANISH-LANGUAGE-DOMINANT HISPANICS.
Adults 18 or older who are SPANISH-LANGUAGE-DOMINANT HISPANICS are 46.2% less likely to be a college
graduate, 20.% less likely to work full-time, .2% less likely to be married, 32.3% less likely to be a

i u’f Education Levels: Adults 18 or older Employment: Adults 18 or older
Some High School or Less (not graduate) o 5% 19.9% Employed Full-Time or Part-Time
High School Graduate (12th grade or GED) 44.3% Employed Full-Time (35 hours or more)
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Postgraduate Degree Work From Home (most of the time or always)
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Parent of 1 or more Children under 18 42.2%
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I o.5%

7.6%
M 55%
16.6%

B 10.1%
I 13.9%

28.7%
I 15.2%

5.6%

M 5.7%

Working Mothers

Parent of 1 or more Children Under Age 2
Parent of 1 or more Children Age 2-5
Parent of 1 or more Children Age 6- 11
Parent of 1 or more Children Age 12 - 17

Parent of 1 or more Children in College

16.7%

Grandparent of 1 or more Children under 18 24.7%
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37.2% or 97,602,559 of USA Adults 18 or older Purchased TORTILLAS in the past 7 days.
Adults 18 or older who Purchased TORTILLAS in the past 7 days are 2.2% more likely to own their home, 2.%

more likely to own a higher valued home, 7.7% more likely to have a single-family home, 19.% more likely to
have a dog.

m Own/Rent/Other: Adults 18 or older ﬁﬁm Type of Home: Adults 18 or older 4®'Pets in Home: Adults 18 or older

Single Family House (unattached)
61.9% Own a Dog

7.4%
Townhouse or attached Home
8.9%

. 4.2%
Condominium Own a Cat
5.8%

8.9% 9.0%
4.5% 4.2% Apartment .
11,123,041 23,680,231

Other Own Second Home Mobile Home or Manufactured I 4.6% Own other type of Pet
or Real Estate Home 4.1%
Property
wwho Purchased TORTILLAS in the past 7 days mUSA ® who Purchased TORTILLAS in the past 7 days mUSA mwho Purchased TORTILLAS in the past 7 days BUSA
-~
yZ4 Value of Owned Home: Adults 18 or older @Home Loans: Adults 18 or older
Average Value of Owned Home:
who Purchased TORTILLAS in the past 7 days
usa
7.4% 1.7%

6.4% 6.3%

<$150K $150K-$200K  $200K-$250K  $250K-$300K  $300K-$350K  $350K-$500K  $500K-$750K $750K-51M S1VH Home Mortgage Refinanced Home Equity Own

Home Mortgage Loan/Home Home/Property

Improvement  Outright (No
Loan Mortgages)
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Food products household used past 7 days (HHLD): Tortillas



< p : i ’f‘; 34.1% or 89,512,012 of USA Adults 18 or older are past 30 days MEXICAN RESTAURANT Customers.
&i - Adults 18 or older who are past 30 days MEXICAN RESTAURANT Customers are 4.2% more likely to own their
()//a,”éw 7@1 home, 3.1% more likely to own a higher valued home, 4.7% more likely to have a single-family home, 12.3%

Wevican Sestaurans MEXICAN FOOD more Iikely to have a dog.

m Own/Rent/Other: Adults 18 or older ﬁ%m Type of Home: Adults 18 or older 4®'Pets in Home: Adults 18 or older

Single Family House (unattached)
61.9% Own a Dog

8.3%
Townhouse or attached Home
8.9%

. 5.8%
Condominium I Own a Cat

5.8%

10.3% 9.0%
4.5% 4.2% Apartment .
] - 17.7%
23,680,231
Other Own Second Home Mobile Home or Manufactured 4.6% Own other type of Pet
or Real Estate Home 4.1% 7.79
Property '
wwho are past 30 days MEXICAN RESTAURANT Customers mUsA u who are past 30 days MEXICAN RESTAURANT Customers HUSA m who are past 30 days MEXICAN RESTAURANT Customers HUSA
7 -
w24 Value of Owned Home: Adults 18 or older 1y Home Loans: Adults 18 or older

Average Value of Owned Home:
who are past 30 days MEXICAN RESTAURANT Customers

UsA $402,174

8.2% 7.7%

<$150K $150K-$200K  $200K-$250K  $250K-$300K  $300K-$350K  $350K-$500K  $500K-$750K $750K-51M S1VH Home Mortgage Refinanced Home Equity Own

Home Mortgage Loan/Home Home/Property

Improvement  Outright (No
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Types of restaurants used past 30 days: Any Mexican restaurant



32.6% or 85,484,500 of USA Adults 18 or older Purchased SALSA in the past 7 days.
Adults 18 or older who Purchased SALSA in the past 7 days are 6.2% more likely to own their home, 3.% more

likely to own a higher valued home, 11.1% more likely to have a single-family home, 15.% more likely to have

a dog.

m Own/Rent/Other: Adults 18 or older ﬁ%m Type of Home: Adults 18 or older 4, i Pets in Home: Adults 18 or older

Single Family House (unattached)
61.9% Own a Dog
8.0%
Townhouse or attached Home
8.9%
. 4.5%
Condominium Own a Cat
l 5.8%
10.5% 9.0% _
42% 4.2% Apartment
, . 17.7%
23,680,231
Other Own Second Home Mobile Home or Manufactured 3.8% Own other type of Pet
or Real Estate Home 4.1% 7.7
Property '
wwho Purchased SALSA in the past 7 days mUSA = who Purchased SALSA in the past 7 days HUSA m who Purchased SALSA in the past 7 days BUSA
7 -
w24 Value of Owned Home: Adults 18 or older 1wk Home Loans: Adults 18 or older
Average Value of Owned Home:
who Purchased SALSA in the past 7 days
UsA 5402,174
8.0% 7.7%
6.5% 6.3%
il ddo 5 d202 8 5,006,22¢) 40 6, 730,555 -85 ] L8 do cod 0ad i 4 25 8 i m m
<$150K $150K-5200K  $200K-$250K  $250K-$300K  $300K-$350K  $350K-$500K  S$500K-$750K  $750K-S1M S1VH Home Mortgage Refinanced Home Equity Oown
m who Purchased SALSA in the past 7 days mUSA Home Mortgage Lnan/Hume Hnme{Pmpem
Improvement  Outright (No
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19.8% or 51,786,492 of USA Adults 18 or older are past 30 days TACO BELL Customers.
Adults 18 or older who are past 30 days TACO BELL Customers are 7.% less likely to own their home, 15.4%

more likely to own a lower valued home, 2.7% less likely to have a single-family home, 22.3% more likely to

TACO BELL. have a dog.

Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4 {™ Pets in Home: Adults 18 or older

Single Family House (unattached)
61.9% Own a Dog
Townhouse or attached Home l 9.2%
8.9%
Condomini 5.2% o c
ondominium
5.8% wn a Cat
9.0%
7.0%
33% 4.2% Apartment
-— 17.7%
11,123,041 23,680,231
Rent Other Own Second Home Mobile Home or Manufactured 5.6% Own other type of Pet
or Real Estate Home 4.1%
Property :
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-~
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Average Value of Owned Home:
who are past 30 days TACO BELL Customers

UsA 5402174
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° Y '. 7.3% or 19,121,917 of USA Adults 18 or older are SPANISH-LANGUAGE-DOMINANT HISPANICS.
- . . Adults 18 or older who are SPANISH-LANGUAGE-DOMINANT HISPANICS are 32.8% less likely to own their
0 home, 25.6% more likely to own a lower valued home, 26.4% less likely to have a single-family home, 17.6%
hispanicfederation less likely to have a dog.

- Own/Rent/Other: Adults 18 or older ﬁ%m Type of Home: Adults 18 or older 4, i Pets in Home: Adults 18 or older

Single Family House (unattached)
61.9% Own a Dog

9.7%
Townhouse or attached Home l

8.9%
Condominium I 3.3% Own a Cat
5.8%
9.0%
Own Second Home Mobile Home or Manufactured 6.7% Own other type of Pet
or Real Estate Home 4.1% 7.7%
Property '
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UsA 5402,174
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Among Hispanics:Spanish language dominant: Yes



37.2% or 97,602,559 of USA Adults 18 or older Purchased TORTILLAS in the past 7 days.
Adults 18 or older who Purchased TORTILLAS in the past 7 days are 1.6% more likely to look up D-I-Y
advice online, 5.% less likely to always vote in local elections, 10.9% more likely to belong to a gym, 3.4%

more likely to fly domestic past yr.

o Ty . . . ope .
WxTop-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
85.4%
53.3%) 43.9% 30'3% 25'8%
= (728 46.1% Registered to Vote Democrat / Lean publican / Lean Independent / None
40,3 (In District of Residence) Democrat Republican of These
kB0 Presidential Elections: Always
PR o e Presidential Elections: Sometimes m‘
= - = - Statew’.de EIecriom:Always o
- - - “ Statewide Elections: Sometimes
Redpes/ Health  Restaurant Do-It-Yourself Onfine Phone  Medical Home/  Fitness/Diet Apparel/ JobSearch/ Religion/ TakeOnfine  Career  Education Electronic Parenting/ Online Dating
Meal Planning Information Information/  Advice /videocall Services/ Gardenlideas Information Beauty Ideas Postresume Spirituality Classes  Development (Research (You or Your Invite (snapfish, Family Advice Service LocalElecﬁons‘Always m
Suggestions Reviews (skype,  Information Schools, Cchild's) Shutterfly, - 48.2%¢
FaceTime, Application, etc) Local Elections: Sometimes
etc) Finanding) 0%
® who Purchased TORTILLAS in the past 7 days = USA = who Purchased TORTILLAS in the past 7 days = USA

C
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LRl 513 874 15.8%

' 14.3%
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' 7.6%
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i 2.6% Flew Domestic past year: 53.5%
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Outdoor (Flowersor Backpacking  Work Running Crafte Health Club or Class Continuing Aging Parent Weight Loss Video Gaming Snowboarding Baseball  Road Race
Ccooking Vezetables) Gym Education orRelative  Progmm (5K,
Marathon,
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Food products household used past 7 days (HHLD): Tortillas



3 @ ‘ !4 34.1% or 89,512,012 of USA Adults 18 or older are past 30 days MEXICAN RESTAURANT Customers.
&s - Adults 18 or older who are past 30 days MEXICAN RESTAURANT Customers are .% less likely to look up D-I-
ﬁﬂ&‘/\ Y advice online, .7% more likely to always vote in local elections, 24.3% more likely to belong to a gym,

5 lambre

Wexican Restaurans MEXICAN FOOD

13.8% more likely to fly domestic past yr.
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32.6% or 85,484,500 of USA Adults 18 or older Purchased SALSA in the past 7 days.

Adults 18 or older who Purchased SALSA in the past 7 days are 2.4% more likely to look up D-I-Y advice
online, 3.1% more likely to always vote in local elections, 12.7% more likely to belong to a gym, 7.6% more
likely to fly domestic past yr.

]‘op-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older

85.4%

53.3%)
48.4%) 3
a7.2%) % Registered to Vote Democrat / Lean blican / Lean Ind dent / None
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v 18.3%|

Statewide Elections: Sometimes
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Suggestions Reviews {skype,  Information Schools, child's) Shutterly, . 46.22¢
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TACO BELL.

19.8% or 51,786,492 of USA Adults 18 or older are past 30 days TACO BELL Customers.
Adults 18 or older who are past 30 days TACO BELL Customers are 3.1% more likely to look up D-I-Y advice
online, 10.1% less likely to always vote in local elections, 9.2% less likely to belong to a gym, 3.% less likely

to fly domestic past yr.

Top-ZO past 30-days Online Lifestyle Activites:

(46.1%|
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-
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hispanicfederation

21.7% less likely to fly domestic past yr.

7.3% or 19,121,917 of USA Adults 18 or older are SPANISH-LANGUAGE-DOMINANT HISPANICS.
Adults 18 or older who are SPANISH-LANGUAGE-DOMINANT HISPANICS are 30.1% less likely to look up D-I-
Y advice online, 54.1% less likely to always vote in local elections, 9.8% less likely to belong to a gym,

}"op-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

iiii'i ]

18.3%|
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FaceTime, application,
eto) Finandng)
® who are SPANISH-LANGUAGE-DOMINANT HISPANICS mUSA

Invite

Political Activity: Adults 18 or older

85.4%

Registered to Vote Democrat / Lean blican / Lean d dent / None
(In District of Residence) Democrat Republlcan of These
Presidential Elections: Always | — 57
Presidential Elections: Sometimes g
Statewide Elections: Always | — v
Statewide Elections: Sometimes ‘Eﬂ!
Electronic  Photography Parenting/ Online Dating
(snapfish, Familyadvice  service - .
oty Local Elections: Always ‘m Eane
etc) Local Elections: Sometimes |y
m who are SPANISH-LANGUAGE-DOMIMANT HISPANICS mUSA

(9
@&Topao past 12-months Active Lifestyle Activites: Adults 18 or older

Grilling - Lawn Care  Gardening gicyding  Swimming Hiking - Volunteer Jogging - Sewing - camping Belong to Bowling Fishing Glmlp Fitness Yoga- Pilates
outdoor (Flowersor Backpacking work Running crfts Health Club or
Conking Vegetables) Gym
B who are SPANISH-LANGUAGE-DOMINANT HISPANICS
USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,267
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ak Past 12-months Domestic Airline Trips: Adults 18 or older
1trip P 15.8%
. 13.9%
EAL 26,656,055 14.0%
EL 1 5 856,030
& trips m 5.4%
SR> 1 915 018 8.4%
: 4% Flew Domestic past year: 53.5%
10+ trips m 2.3% Avg. # Domestic Flights: C
Adult Basketball Caregiverof  Followa  Competitive ccer Football Tennis  Snow Skimg-  Hunting  Softball-  Organized
continuing aging Parent  weight Loss video Gaming snowboarding Baseball Road Race
Education orRelative  Pogmm 5%,
marathon,
W USA etc)
Qual Intab 23,267

Among Hispanics:Spanish language dominant: Yes




30-days QSR Users: Adults 18 or older

Past

1time

m who Purchased TORTILLAS in the past 7 days musA

2 times

3 times

4 times

5 times

6-9times

10times or more

Total Agggg:fy QSR Users: Avg. Monthly QSR Meals:

88.6%

likely to smoke cigarettes.

37.2% or 97,602,559 of USA Adults 18 or older Purchased TORTILLAS in the past 7 days.
Adults 18 or older who Purchased TORTILLAS in the past 7 days are 4.8% more likely to use QSRs past mo.,
4.6% more likely to use Sit-Down Restaurants past mo., 2.% more likely to use Casinos past yr., 4.% less

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ 4 1time

15.4%
2 times 16.1%
3times
ames

5 times

m who Purchased TORTILLAS in the past 7 days

6 - 9times

10times or more

HUSA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

e e “

1]

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

s 6.7
TEL 13,88 h.5)
1143

Pizza

Mexican  Chinese Coffes Italian Indian/ Wings/ Upscale Bagel/ Steakhouse
House / Thai/  Burgers/ Donut {
coffee Bar Other  sports Bar Bakery
asian
Bwho Purchased TORTILLAS in the past 7 days B USA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Purchesed TORTILLAS in the post 7 days 20.8%

vsa [P 15.0%

Drank Past 30-days: Adults 18 or older

Liquor
Any Type of Beer
Wine

Domestic Regular Beer

Domestic Light Beer
Imported Beer — v
Microbrew / Craft Beer '
® who Purchased TORTILLAS in the past 7 days muUsA
USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual intab
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Past 12 months Casino Activities: Adults 18 or older

Slot Machines

60,961,279

23,031,199 8.8%
21,874,746 8.3%
21,352,649 8.1%
6.7%
16,135,140 6.2%
3.3%
8,355,0

'l 3.2%
92.0%
EREE) 1.7%

Other Gambling 1}81-69";6

23.3%
Table Games (Craps, Poker, etc.)

Upscale Restaurant
Bar / Nightelub

Stage Show / Concert

30.6%

Sports Betting

Spa

Casinos visited past 12 months: Yes

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes

mwho Purchased TORTILLAS in the past 7 days mUSA

23,267

USA Jan23-Feb24 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,267

Food products household used past 7 days (HHLD): Tortillas

# who Purchased TORTILLAS in the past 7 days



Panché s

YV
47 ~

MEXICAN FOOD

Wlexéican Restaarant

Past 30-days QSR Users: Adults 18 or older
i l | 1time
:

2 times

3 times

4 times

10times or more

5 times

6 - 9times

mwho are past 30 days MEXICAN RESTAURANT Customers HUSA

Total Meonthly QSR Users:

96.2% 88.6%
86,071,19

Avg. Monthly QSR Meals:

18.4% less like

34.1% or 89,512,012 of USA Adults 18 or older are past 30 days MEXICAN RESTAURANT Customers.
Adults 18 or older who are past 30 days MEXICAN RESTAURANT Customers are 8.5% more likely to use QSRs
past mo., 21.% more likely to use Sit-Down Restaurants past mo., 10.7% more likely to use Casinos past yr.,

ly to smoke cigarettes.

1time

2 times

3 times

4 times

5 times

6-9times

10times or more

= who are

92.4%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
L]

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

_ o -
0

13.1

%
9.9%

7.8%

8.9

%

past 30 days MEXICAN RESTAURANT Customers HUSA

76.4%

Drank Past 30-days: Adults 18 or older

Liquer

Any Type of Beer
Wine

Domestic Regular Beer

58,682.8%

Domestic Light Beer

Imported Beer 5370250 - b, £
Microbrew / Craft Beer —glggg% '
mwho are past 30 days MEXICAN RESTAURANT Customers W USA
USA USA Projection Scarborough R1 2024: lan23-Feb24 Qual intab

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Slot Machi

23,267

Past 12 months Casino Activities: Adults 18 or older

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Bar / Nightclub

Stage Show / Concert

Sports Betting

Other Gambling

® who are past 30 days MEXICAN RESTAURANT Customers

USA Jan23-Feb24

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

thhhhhhhh

Mexican  Chinese indisn / wings/ Bagel / steskhouse
Thai/  Burgers/ Donut /

other  Sports Bar Bakery

asian

Pizza coffes
House /.

Coffes Bar

nakian upscale

= who are past 30 days MEXICAN RESTAURANT Customers = USA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are past 30 days MEXICAN RESTAURANT Customers 24.0%

vsa [ 1s.0%

nes

23,031,199 8.8%

21,874,746 8.3%
21,352,649 8.19

.8%
3%
%
8.9%
6.2%
8,355,072 QERL

Spa

iy
e

Casinos visited past 12 months: Yes

Used Past 30-days: Adults 18 or older

mUSA

USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,267

Types of restaurants used past 30 days: Any Mexican restaurant

e )
—
9.5%
5.4%
4 24 784 295 14188 92
Marijuana / Cannabis Cigarettes Vape
m who are past 30 days MEXICAN RESTAURANT Customers mUSA



Past 30-days QSR Users: Adults 18 or older
2 mes
4 times
5tmes
10times or more

mwho Purchased SALSA in the past 7 days

n
c
z

Total Aggrg)? ly QSR Users: Avg. Monthly QSR Meals:

88.6%

smoke cigarettes.

32.6% or 85,484,500 of USA Adults 18 or older Purchased SALSA in the past 7 days.
Adults 18 or older who Purchased SALSA in the past 7 days are 4.8% more likely to use QSRs past mo., 7.3%
more likely to use Sit-Down Restaurants past mo., 5.2% more likely to use Casinos past yr., 6.7% less likely to

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ 1time T
2 times 16.1%
2 mes
tmes
10times or more
®who Purchased SALSA in the past 7 days H USA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
81.9%

76.4%
200,212,5

Drank Past 30-days: Adults 18 or older

Liquer

Any Type of Beer
Wine
Domestic Regular Beer

Domestic Light Beer

B7, .6
58,682.8%
58, TP. 2%

potsy
e

Imported Beer

Microbrew / Craft Beer

mwho Purchased SALSA in the past 7 days W USA

USA USA Projection Scarborough R1 2024: lan23-Feb24 Qual intab

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

35.73
24,13
f11.49

Mexican  Chinese coffes indisn / wings/ Bagel / steskhouse
House / Thai/  Burgers/ Donut /
Coffes Bar other  Sports Bar Bakery
asian

5159
Pizza

nakian upscale

= who Purchased SALSA in the past 7 days mUSA

Used Restaurant Delivery Service Past SMaﬁ i Grubhub, Uber Eats, etc.)

who Purchased SALSA in the post 7 days 20.2%

usa [N 1s.0%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

60,961,279

23,031,199 8.8%
21,874,746 8.3%

21,352,649

23.3%
Table Games (Craps, Poker, etc.)

Upscale Restaurant
Bar / Nightclub

Stage Show / Concert  piarrn

L 2
8,355,072 [ERLTS
Ez.s%
1.7%
.9%
1.6%

Sports Betting

Spa

o

20
Other Gambling

Casinos visited past 12 months: Yes

Used Past 30-days: Adults 18 or older

®who Purchased SALSA in the past 7 days

mUSA

23,267

USA Jan23-Feb24 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab

Food products household used past 7 days (HHLD): Salsa

e )
—
9.5%
5.4%
24 784 295 14188 92
Marijuana / Cannabis Cigarettes Vape
® who Purchased SALSA in the past 7 days BUSA

23,267



TACO BELL.
Past 30-days QSR Users: Adults 18 or older

; 5%
o |5 B
> b9
10.6%
10.6%
10times or more 18.3%

m who are past 30 days TACO BELL Customers mUSA

2 times
3 times
4 times
5 times

6 - 9times

Total Meonthly QSR Users:

100.0% 88.6%
51,786,49

Avg. Monthly QSR Meals:

more likely to smoke cigarettes.

19.8% or 51,786,492 of USA Adults 18 or older are past 30 days TACO BELL Customers.
Adults 18 or older who are past 30 days TACO BELL Customers are 12.9% more likely to use QSRs past mo.,
10.1% more likely to use Sit-Down Restaurants past mo., 18.1% more likely to use Casinos past yr., 20.6%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
L]

1time 15.4%

2 times

16.1%

3 times 13.1%

4 times 0.0%

5 times 7.8%

6-9times 8.9%

10times or more

® who are past 30 days TACO BELL Customers HUSA

Total Monthly Sit-Down Restaurant Users: A it-

76.4%
200,212,5

whn Restaurant Meals:

84.0%

Drank Past 30-days: Adults 18 or older
oA

6%

Liquer

Any Type of Beer
Wine

Domestic Regular Beer

Domestic Light Beer

Imported Beer - b, £
Microbrew / Craft Beer Z:':I."zas’gf‘ '
mwho are past 30 days TACO BELL Customers W USA
USA USA Projection Scarborough R1 2024: lan23-Feb24 Qual intab
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

8679
13,89 1359

Mexican  Chinese Pirza coffae malian  Indian/ Wings/ Upscale  Bagel/ Steakhouse
House / Thai / Burgers / Donut /
coffee Bar Other  Sports Bar Bakery
asian
=who are past 30 days TACO BELL Customers mUsA
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are past 30 days TACO BELL Customers 25.3%
vss PSRN 18.0%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines e

EETT c.o%
16,135,140 6.2%
BE s.0%

3.2%

23.3%
Table Games (Craps, Poker, etc.)

Upscale Restaurant
Bar / Nightclub
Stage Show / Concert

Sports Betting

%

Spa

42.6%

Other Gambling 5.5%

Casinos visited past 12 months: Yes

 who are past 30 days TACO BELL Customers HUSA

23,267

USA Jan23-Feb24 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab

Quick service restaurants used past 30 days: Taco Bell

Used Past 30-days: Adults 18 or older

23,267

e )
—
9.5%
5.4%
24 784 295 14188 92
Marijuana / Cannabis Cigarettes Vape
® who are past 30 days TACO BELL Customers mUSA



hispanicfederation

Past 30-days QSR Users: Adults 18 or older

u 1time
3 times
4 times
5 times
10times or more

m who are SPANISH-LANGUAGE-DOMINANT HISPANICS mUSA

Total Aggrét‘)? ly QSR Users: Avg. Monthly QSR Meals:

88.6%

7.3% or 19,121,917 of USA Adults 18 or older are SPANISH-LANGUAGE-DOMINANT HISPANICS.

Adults 18 or older who are SPANISH-LANGUAGE-DOMINANT HISPANICS are .2% more likely to use QSRs
past mo., 2.6% less likely to use Sit-Down Restaurants past mo., 16.6% less likely to use Casinos past yr.,
27.3% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

€ 1time

2 times

3 times

4 times

5 times

6-9times

10times or more

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

74.4%

0

13.1%

®who are SPANISH-LANGUAGE-DOMINANT HISPANICS

76.4%

Drank Past 30-days: Adults 18 or older
Liquer
Any Type of Beer
i
Domestic Regular Beer
Domestic Light Beer M

Imported Beer - b, £
Microbrew / Craft Beer m 3% i
®who are SPANISH-LANGUAGE-DOMINANT HISPANICS mUSA

USA USA Projection Scarborough R1 2024: lan23-Feb24 Qual intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Bar / Nightclub

Stage Show / Concert

Sports Betting

Other Gambling

= who are SPANISH-LANGUAGE-DOMINANT HISPANICS

23,267

o

USA Jan23-Feb24

60,961,279

Btz .2%

Hgf.ﬁ?%

1.7%
1.6%

USA Projection

Among Hispanics:Spanish language dominant: Yes

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

coffee msfian  indian/ wings/ upscale  Bagel/ Steakhouse

House / Thai/  Burgers/ Donut /
Coffes Bar other  Sports Bar Bakery
asian
=who are SPANISH-LANGUAGE-DOMINANT HISPANICS mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are SPANISH-ALANGUAGE-DOMINANT Hispanics [B275,038  22.4%

usa [ 12.0%

23,031,199

21,874,746 8.3%

21,352,649 8.19
6.2%

Casinos visited past 12 months: Yes

Scarborough R1 2024: Jan23-Feb24

Used Past 30-days: Adults 18 or older

e )
—
9.5%
5.4%
4 24 784 295 14188 92
Marijuana / Cannabis Cigarettes Vape
mwho are SPANISH-LANGUAGE-DOMINANT HISPANICS mUsA



Investments Owned: Adults 18 or older

401K Plan  prryrryen 26.7%

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

529 Plan / College Savings Plan

m who Purchased TORTILLAS in the past 7 days

99,721,123 33.0%
76,891,413 29.3%
18.1%
47,618,957 18.2%
12.3%
35,515,008 13.5%
11.7%
ERGEAETE 11.5%
10.4%
EREGE 11.0%
8.9%
23,680,233 XS
10.6%
22,201,348 %3'3

mUSA

37.2% or 97,602,559 of USA Adults 18 or older Purchased TORTILLAS in the past 7 days.
Adults 18 or older who Purchased TORTILLAS in the past 7 days are 11.3% more likely to have a 401K, 22.4%

more likely to have an Auto Loan, 8.2% more likely to Invest/Trade Stocks Online, 10.8% more likely to pay
with their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

10.6%
8.5% 8.8% g o

Studentloan Certificates of Refinanced Personal Loan
Deposit (CDs) Home
Mortgage

5.3% 4.8%

Home
Improvement
Loan or Home

Equity Loan

Online Bill
Paying

Checking  Debit or ATM Credit Card

Account card

Savings
Account

Online
Banking

Mohile
Banking

Home

Mortgage

Auto Loan Money
Market

Account

m who Purchased TORTILLAS in the past 7 days mUSA

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Diverce [ Family Attorney

H who Purchased TORTILLAS in the past 7 days

USA USA Projection

Scarborough R1 2024: Jan23-Feb24
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

69,497,472 26.5%
46,717,889 17.8%

41,288,153

15.7%

11.9%
30,451,495 11.6%

12.1%
28,200,972 10.8%
7.6%
17,003,578 X3
2.4%

3.9%

]

Past 3-Months Payment Methods Used: Adults 18 or older

12.2%11.3%

3.8% 3.9% 4.1% 3.6%

1

5% (*Past 12 Months) Debit Card  MasterCard Venmo Zelle Cash App Apple Pay  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay
1.2% Card Express Messenger
B USA m who Purchased TORTILLAS in the past 7 days mUSA

Qual Intab

23,267

USA Jan23-Feb24 USA Projection Scarborough R1 2024: lan23-Feb24 Qual Intab 23,267

Food products household used past 7 days (HHLD): Tortillas




34.1% or 89,512,012 of USA Adults 18 or older are past 30 days MEXICAN RESTAURANT Customers.
Adults 18 or older who are past 30 days MEXICAN RESTAURANT Customers are 14.8% more likely to have a

s ze 401K, 23.5% more likely to have an Auto Loan, 20.5% more likely to Invest/Trade Stocks Online, 10.2% more
Mexican Restaurars MEXICAN FOOD | |ikely to pay with their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older
401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options

76,891,413 29.3%

21.3%
Mutual Funds 47,618,957 18.2%
Money Market Funds 13::;59'68%
14.5%
Other (Crypto / NFTs / Metals, etc.) 1 5%
12.7%
Bonds 11.0%

10.3%

B oo
10.3%
22,201,308 159

= who are past 30 days MEXICAN RESTAURANT Customers

Second Home or Real Estate Property

529 Plan / College Savings Plan

mUSA

3 l Financial Services Has and/or Uses: Adults 18 or older

10.6%
B5%  B.6% 66% 6.3% gy

Studentloan Certificates of Refinanced Personal Loan
Deposit (CDs) Home
Mortgage

Online Bill
Paying

Checking  Debit or ATM Credit Card

Account card

Savings
Account

Online
Banking

Mohile
Banking

Home

Mortgage

Auto Loan Money
Market

Account

Home
Improvement
Loan or Home

Equity Loan

m who are past 30 days MEXICAN RESTAURANT Customers m USA

Professional Services Used*: Adults 18 or older

Tax Py tion Servi
ax Preparation Service  pagppe 26.5%
46,717,839 17.8%

Financial Planner

Online Investing / Stock Trading

41,288,153 15.7%

14.2%
30,451,495 11.6%
13.1%
28,200,972 10

.8%
8.6%
8%

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

17,903,578)K3
4.7%

Estate Planning

3.9%

L
Diverce [ Family Attorney ! 5% {*past 12 Months)
1.2%
B who are past 30 days MEXICAN RESTAURANT Customers HUSA

I

' Past 3-Months Payment Methods Used: Adults 18 or older

10.3%11.3%

4.0% 3.9% 3.4% 3.6%
T

|

Debit Card  MasterCard

Cash App Apple Pay  Store Credit  Google Pay

USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Venmo Zelle Discover American Facebook  Square Cash Samsung Pay
Card Express Messenger
® who are past 30 days MEXICAN RESTAURANT Customers mUSA

23,267

USA Jan23-Feb24 USA Projection Scarborough R1 2024: lan23-Feb24 Qual Intab 23,267

Types of restaurants used past 30 days: Any Mexican restaurant




32.6% or 85,484,500 of USA Adults 18 or older Purchased SALSA in the past 7 days.
Adults 18 or older who Purchased SALSA in the past 7 days are 15.2% more likely to have a 401K, 27.6% more

likely to have an Auto Loan, 24.1% more likely to Invest/Trade Stocks Online, 9.4% more likely to pay with
their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older
401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

529 Plan / College Savings Plan

m who Purchased SALSA in the past 7 days

99,721,123 38.0%
76,891,413 29.3%

21.4%
47,618,957 18.2%

15.7%
35,515,008 13.5%
13.4%
ERGIAETE 11.5%
12.7%
EREGE 11.0%
10.5%
23,680,230

10.5%

22,201,300 15 9

mUSA

. Financial Services Has and/or Uses: Adults 18 or older

11.3%

8.5% 7.8% g.69% 6.2% 5 g9

Studentloan Certificates of Refinanced Personal Loan
Deposit (CDs) Home
Mortgage

Online Bill
Paying

Checking  Debit or ATM Credit Card

Account card

Savings
Account

Online
Banking

Mohile
Banking

Home
Mortgage

Auto Loan Money
Market

Account

Home
Improvement
Loan or Home

Equity Loan

m who Purchased SALSA in the past 7days mUSA

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

69,497,472 26.5%
46,717,880 17.8%
41,288,153 15.7%
13.5%
30,451,495 11.6%
13.0%
28,200,972 10.8%

8.2%
17,003,578 X3

5.0%
3.9%

]

Past 3-Months Payment Methods Used: Adults 18 or older

11.2%11.3%

4.0% 3.9% 3.3% 3.6%
B T

1

Debit Card  MasterCard

. . 3% (*Past 12 Months) Venmo Zelle Cash App Apple Pay  Store Credit  Google Pay Discover American Facebook  Square Cash Samsung Pay
Diverce [ Family Attorney 1.2% card Express Messenger
B who Purchased SALSA in the past 7 days HUSA m who Purchased SALSA in the past 7 days mUSA
USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,267

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,267

Food products household used past 7 days (HHLD): Salsa



19.8% or 51,786,492 of USA Adults 18 or older are past 30 days TACO BELL Customers.
Adults 18 or older who are past 30 days TACO BELL Customers are .1% more likely to have a 401K, 27.4%

more likely to have an Auto Loan, 8.3% less likely to Invest/Trade Stocks Online, 15.% more likely to pay with

TACO B“.E._._‘,t their Debit Card.

Investments Owned: Adults 18 or older
401K Plan

_— Financial Services Has and/or Uses: Adults 18 or older

122,418,478

IRA (Individual Retirement Account)  prmpn

Stocks or Stock Options 76,891,413 29.3%

14.2%
47,618,957 18.2%

Mutual Funds

9.3%
35,515,998 13.5%

Money Market Funds
10.6%
30,167,186 11.5%

7.8%
11.0%

Other (Crypto / NFTs / Metals, etc.)

9.2% 8.5% 8.4% g gop 5.5% 4.8%

b 7.0% 2 m = 5 73 25 653,554
Second Home or Real Estate PTUPEl‘W PENIREL] 9.0% Checking  Debit or ATM Savings Credit Card Online Maobile Online Bill Home Auto Loan Money Studentloan Certificates of Refinanced Personal Loan Home
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Tax Preparation Service 60,197,472 26.5%
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hispanicfederation

7.3% or 19,121,917 of USA Adults 18 or older are SPANISH-LANGUAGE-DOMINANT HISPANICS.
Adults 18 or older who are SPANISH-LANGUAGE-DOMINANT HISPANICS are 46.7% less likely to have a 401K,

45.2% less likely to have an Auto Loan, 57.4% less likely to Invest/Trade Stocks Online, 12.5% more likely to
pay with their Debit Card.
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Adults 18 or older who Purchased TORTILLAS in the past 7 days spend an average of 3 days, 1 hours, 46 minutes and 17
seconds each week with All Forms of Media.

84.7% of Adults 18 or older who Purchased TORTILLAS in the past 7 days spend an avg. of 8 hours and 37 minutes each week listening to
All Local AM/FM Radio, representing 9.9% of total time spent with all forms of Media.
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ISA
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Adults 18 or older who are past 30 days MEXICAN RESTAURANT Customers spend an average of 2 days, 23 hours, 19
minutes and 21 seconds each week with All Forms of Media.

84.8% of Adults 18 or older who are past 30 days MEXICAN RESTAURANT Customers spend an avg. of 8 hours and 34 minutes each week
listening to All Local AM/FM Radio, representing 10.2% of total time spent with all forms of Media.
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Adults 18 or older who Purchased SALSA in the past 7 days spend an average of 3 days, 7 hours, 36 minutes and 20
seconds each week with All Forms of Media.

85.7% of Adults 18 or older who Purchased SALSA in the past 7 days spend an avg. of 8 hours and 45 minutes each week listening to All
Local AM/FM Radio, representing 9.4% of total time spent with all forms of Media.
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Food products household used past 7 days (HHLD): Salsa




_ TACO BELL.

B88.3%

% of Total
Weekly H:M:

Adults 18 or older who are past 30 days TACO BELL Customers spend an average of 2 days, 23 hours, 29 minutes and 24
seconds each week with All Forms of Media.

84.7% of Adults 18 or older who are past 30 days TACO BELL Customers spend an avg. of 8 hours and 52 minutes each week listening to
All Local AM/FM Radio, representing 10.5% of total time spent with all forms of Media.
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Py '. Adults 18 or older who are SPANISH-LANGUAGE-DOMINANT HISPANICS spend an average of 2 days, 7 hours, 29
~ . . minutes and 46 seconds each week with All Forms of Media.
o @ 82.3% of Adults 18 or older who are SPANISH-LANGUAGE-DOMINANT HISPANICS spend an avg. of 7 hours and 40 minutes each week
p hispanicfederation listening to All Local AM/FM Radio, representing 11.4% of totaltime spent with all forms of Media.
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Among Hispanics:Spanish language dominant: Yes




Adults 18 or older who Purchased TORTILLAS in the past 7 days spend an average of 2 days, 6 hours, 19 minutes and 10
seconds each week with All Forms of Ad-Supported Media.

80.5% of Adults 18 or older who Purchased TORTILLAS in the past 7 days spend an avg. of 7 hours and 56 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 11.8% of total time spent with all forms of Ad-Supported Media.
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Usage 57.1%

who Purchased TORTILLAS
in the past 7 days

® who Purchased TORTILLAS in the past 7 days m USA

USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,267 USA Jan23-Feb24 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,267
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

@ Hubbard =,

for Anything _
BROADCASTING

Food products household used past 7 days (HHLD): Tortillas



!@ ’ s Adults 18 or older who are past 30 days MEXICAN RESTAURANT Customers spend an average of 2 days, 4 hours, 16

minutes and 14 seconds each week with All Forms of Ad-Supported Media.
/ \ 80.3% of Adults 18 or older who are past 30 days MEXICAN RESTAURANT Customers spend an avg. of 7 hours and 48 minutes each
Yhasicaan i n’umam MEXICAN FOOD week listening to Local Ad-Supported AM/FM Radio, representing 12.% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Purchased SALSA in the past 7 days spend an average of 2 days, 10 hours, 30 minutes and 50
seconds each week with All Forms of Ad-Supported Media.

81.% of Adults 18 or older who Purchased SALSA in the past 7 days spend an avg. of 8 hours and 1 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 11.1% of totaltime spent with all forms of Ad-Supported Media.
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Adults 18 or older who are past 30 days TACO BELL Customers spend an average of 2 days, 4 hours, 15 minutes and 40
seconds each week with All Forms of Ad-Supported Media.

81.% of Adults 18 or older who are past 30 days TACO BELL Customers spend an avg. of 8 hours and 19 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 12.9% of total time spent with all forms of Ad-Supported Media.
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® '. Adults 18 or older who are SPANISH-LANGUAGE-DOMINANT HISPANICS spend an average of 1 days, 16 hours, 8
° . o minutes and 38 seconds each week with All Forms of Ad-Supported Media.
€ o0 79.5% of Adults 18 or older who are SPANISH-LANGUAGE-DOMINANT HISPANICS spend an avg. of 7 hours and 12 minutes each week
p 5 = | nhispanicfederation listening to Local Ad-Supported AM/FM Radio, representing 14.3% of total time spent with all forms of Ad-Supported Media.
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avg. of 68.1 minutes/day.

Adults 18 or older who Purchased TORTILLAS in the past 7 days spend an average of 7 hours and 45
minutes each day with All Forms of Ad-Supported Media. 80.5% listen to Local AM/FM Radio for an
(Local Radio delivers 11.8% of Time with Ad-Supported Media.)

Top-13 All F}orms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Wenican Hestaararmn MEXICAN FOOD

< @M{ Adults 18 or older who are past 30 days MEXICAN RESTAURANT Customers spend an average of 7
hours and 28 minutes each day with All Forms of Ad-Supported Media. 80.3% listen to Local AM/FM
Radio for an avg. of 66.9 minutes/day. (Local Radio delivers 12.% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older
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avg. of 68.8 minutes/day.

Adults 18 or older who Purchased SALSA in the past 7 days spend an average of 8 hours and 21
minutes each day with All Forms of Ad-Supported Media. 81.% listen to Local AM/FM Radio for an

(Local Radio delivers 11.1% of Time with Ad-Supported Media.)
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Adults 18 or older who are past 30 days TACO BELL Customers spend an average of 7 hours and 27
minutes each day with All Forms of Ad-Supported Media. 81.% listen to Local AM/FM Radio for an

avg. of 71.3 minutes/day. (Local Radio delivers 12.9% of Time with Ad-Supported Media.)
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hispanicfederation

for an avg. of 61.8 minutes/day.

Adults 18 or older who are SPANISH-LANGUAGE-DOMINANT HISPANICS spend an average of 5 hours
and 44 minutes each day with All Forms of Ad-Supported Media. 79.5% listen to Local AM/FM Radio
(Local Radio delivers 14.3% of Time with Ad-Supported Media.)
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78,598,193 or 80.5% of Adults 18 or older who Purchased TORTILLAS in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 68.1 minutes every day representing 38.3% of all
time spent daily with Ad-Supported Audio.
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@m’a: 71,844,076 or 80.3% of Adults 18 or older who are past 30 days MEXICAN RESTAURANT Customers

.~ :\\ﬁfc listen to Ad-Supported Local AM/FM Radio for an average of 66.9 minutes every day representing
Nlambre -~ 39.9% of all ti . i :
Morivan Restauram MEXICAN FOOD .% of all time spent daily with Ad-Supported Audio.
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69,218,073 or 81.% of Adults 18 or older who Purchased SALSA in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 68.8 minutes every day representing 39.2% of all
time spent daily with Ad-Supported Audio.
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Avg. Week All. Audlo (Persons & % Reach): Adults 18 or older

Local AM/FM Radio

TACO BELL.

41,923,067 or 81.% of Adults 18 or older who are past 30 days TACO BELL Customers listen to Ad-
Supported Local AM/FM Radio for an average of 71.3 minutes every day representing 39.4% of all
time spent daily with Ad-Supported Audio.
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hispanicfederation

Avg. Week AH Audio (Persons & % Reach): Adults 18 or older

15,198,959 or 79.5% of Adults 18 or older who are SPANISH-LANGUAGE-DOMINANT HISPANICS
listen to Ad-Supported Local AM/FM Radio for an average of 61.8 minutes every day representing
34.9% of all time spent daily with Ad-Supported Audio.
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Among Hispanics:Spanish language dominant: Yes



78,598,193 or 80.5% of Adults 18 or older who Purchased TORTILLAS in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 68.1 minutes every day representing 38.3% of all
time spent daily with Ad-Supported Audio.

Weekly 80.5% 79 1% Avg. Hours+Minutes/day with Ad-Supported
Reach % ) Audio: Adults 18 or older

"Share of Ad-Supported Audio” -

who Purchased TORTILLAS

in the past 7 days
% of Wee
Time Spen
Ad-Suppoi
Audio
28.2%
19.6%
12.7%
9.7% 10.1% 10.7% o
° 7.7% ° 88% ;35 84% o, 9.6%
ol SR A 1.8% 1.8%
Total ) : . )

Reachedyg 598,10307,435,602 27,567,1348,154,246 19,119,2742,914,104 9,509,00420,161,136 12,373,58@6,421,009 8,625,05219,196,179 8,197,77817,741,461 10,397,9825,038,045 5,472,69011,682,428 1,717,5644,683,826
Local AM/FM Podcasts YouTube Music Spotify Pandora Amazon Music All Others TV Music iHeartRadio SiriusXM
Average Radio Channels
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Food products household used past 7 days (HHLD): Tortillas



“ @M"; 71,844,076 or 80.3% of Adults 18 or older who are past 30 days MEXICAN RESTAURANT Customers
L =

ww—- -Vl listen to Ad-Supported Local AM/FM Radio for an average of 66.9 minutes every day representing
;,;&,_‘.,-,‘.{,,,.‘zgr‘?,,’fa,zfm MEXICAN FOOD 39.% of all time spent daily with Ad-Supported Audio.
Weekly gp0.39% 79.1% Avg. Hours+Minutes/day with Ad-Supported
Reach % = Audio: Adults 18 or older
" . 1 2:37
Share of Ad-Supported Audio - -
who are past 30 days USA
MEXICAN RESTAURANT
% of Wee Customers
Time Spen
Ad-Suppoi
Audio
26.2%
19.3%
12.3%
10.1% 10.2% 9
°  9.0% 73% 8.2% ¢ gy ° 9.6%
Weekly 2.3% 1.8% 5.3% 4.5%
Total : ; , =270 .

Reachedy] 844,07607,435,602 23,411,466:8,154,246 17,277,7692,914,104 8,944,61620,161,136 10,995,5926,421,009 8,012,33719,196,179 7,320,03517,741,461 9,136,46025,038,045 2,049,8864,683,826 4,781,75811,682,428
Local AM/FM Podcasts YouTube Music Spotify Pandora Amazon Music All Others TV Music SiriusXM iHeartRadio

Average Radio Channels
Daily Mi
M who are past 30 days MEXICAN RESTAURANT Customers B USA
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Types of restaurants used past 30 days: Any Mexican restaurant



69,218,073 or 81.% of Adults 18 or older who Purchased SALSA in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 68.8 minutes every day representing 39.2% of all
time spent daily with Ad-Supported Audio.

Weekly 81.0%

70.1% Avg. Hours+Minutes/day with Ad-Supported
Reach % e

Audio: Adults 18 or older

"Share of Ad-Supported Audio” -

who Purchased SALSA in

the past 7 days
% of Wee p A4
Time Spen
Ad-Suppo
Audio
27.1%
18.0% 16.4%
12.8% 10.1%
1% X 9.7% .69
6% ;3% 9% Lo 8A% 6 9.6%
8/0 6.0% o
Weekly 4.5%
Total 7.0% ) ; ) 2.1% 1.8%
Persons 5.5% 4.6% 5.3% 594 =
Reachedg9,218,07307,435,602 23,202,1338,154,246 15,362,8942,914,104 10,961,8986,421,009 8,168,11520,161,136 7,844,79919,196,179 7,200,16817,741,461 8,279,27125,038,045 5,121,60711,682,428 1,776,817 4,683,826
Local AM/FM Podcasts YouTube Music Pandora Spotify Amazon Music All Others TV Music iHeartRadio SiriusXM
Average H
Daily M Radio Channels

Listenin
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Food products household used past 7 days (HHLD): Salsa



41,923,067 or 81.% of Adults 18 or older who are past 30 days TACO BELL Customers listen to Ad-
Supported Local AM/FM Radio for an average of 71.3 minutes every day representing 39.4% of all

TACO BELL. time spent daily with Ad-Supported Audio.

Weekly 81.0%

79.1% Avg. Hours+Minutes/day with Ad-Supported
Reach % P

Audio: Adults 18 or older

"Share of Ad-Supported Audio” -

who are past 30 days TACO

BELL Customers

% of Wee

Time Spen

Ad-Suppoi

Audio

25.7%
19.6%
8.2% 73y 7.8% g8y

Toul " sy *5% 1.8% 1.8%
TDtil . ; . (] . 0

Reachedq] 923,06207,435,602 13,304,65%8,154,246 10,163,6522,914,104 5,388,35420,161,136 6,531,1186,421,009 5,675,88325,038,045 4,246,42519,196,179 4,064,54217,741,461 3,322,37211,682,428 918,542 4,683,826

Local AM/FM Podcasts YouTube Music Spotify Pandora TV Music Amazon Music All Others iHeartRadio SiriusXM
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Daily M
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Quick service restaurants used past 30 days: Taco Bell



O'.'. 15,198,959 or 79.5% of Adults 18 or older who are SPANISH-LANGUAGE-DOMINANT HISPANICS
'. .' listen to Ad-Supported Local AM/FM Radio for an average of 61.8 minutes every day representing
hispaniclederation 34.9% of all time spent daily with Ad-Supported Audio.
Weekly o Avg. Hours+Minutes/day with Ad-Supported
Reach % 79.5% 79.1% Audio: Adults 18 or older
" . 1 2:37
Share of Ad-Supported Audio - -
K &
% of Wee &
Time Spen
Ad-Suppoi
Audio
30.6%
22.2%
14.5%
6 10.2% 9.6%
7.7% 9.6% 6.8% 9.6% 6.3% /3%
Weekly : ’ 1 89, 3.8% 4.5%

Reachedi5 198,05807,435,602 5,844,27042,914,104 2,769,98720,161,136 1,840,70717,741,461 2,239,96326,421,009 3,336,89068,154,246 1,058,54%5,038,045 1,201,11719,196,179 132,344 4,683,826 734,357 11,682,428
Local AM/FM  YouTube Music Spotify All Others Pandora Podcasts TV Music Amazon Music SiriusXM iHeartRadio

Average Radio Channels
2 T
m USA

Listenin
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|
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Among Hispanics:Spanish language dominant: Yes



Local AM/FM Radio Formats (Persons & % Reach): Adult

Classic Hits, Country, and Classic Rock.

78,598,193 or 80.5% of Adults 18 or older who Purchased TORTILLAS in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,

s 18 orolder Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

[Average Week) Totol Persons: % Time Spent: [Average Day]
Adult Contemporary 54 806 830 % ﬂ
New/Tafnormatn 57
Pop Contemporary Hit Radio  [REI22637 S £5%, Classic Hits 243 All Sports Classic Hits 24.8
: 8. 10 .59 255 27.8 26.1
ClassicRock  Eo oIy | 7 (3 402 |
Hot AC o Avg. Hours+Minutes/day with Local m
i — m AM/FM Radio: Adults 18 or older Classic Rock Adult Hits Catmiisy Classic Rock Adult Hits Gy
po i (4,55 | 24.0 : 2.6
26.0 254 26.6 25.9
Alternative  pFRfiErE 9.4%, A 10 All News | Alterna... AllNews  Alterna...
- YEN 233 242 PER:]
Urban AC nlﬂﬂ %, News/Talk/ Contemporary Adult Pop Contemporary News/Talk/ Contemporary Adult Pop Contempaorary
. who Purchased TORTILLAS usA ; Information Christian Contempor... Hit Radio Information Christian Contempor... Hit Radio
aduit s e KM in the past7 days 25.9 24.7 23.8 219 26.5 252 24.3 22.4
m who Purchased TORTILLAS in the past 7 days mUSA H who Purchased TORTILLAS in the past 7 days BUSA

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

Ad—Suggor‘ted Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

for Anything _

[Average Week] Toti Persons: % Time )
ClassicHits g g 51k % 10.8%
Pop Contemporary Hit Radio M e Urban AC Country e Urban AC Country
m— : e 27.2 255 27.8 26.1
Classic Rock a0 3 0% 9.4%
Hotac  (ASS0.7 1.4 7.0%
News/Talk/Information m m_ Avg. Hours+Minutes/day with Ad- 6.0% Adult . Pop . Adult Pop
All Sports m“ Supported Local AM/FM Radio: sz (e Adult Hits ConteTpola... Con.te... Classic Rock Adult Hits Contempor... Con_te...
L= ! 0.0% Adults 18 or older 5.5 26.0 25.4 2hd Hit 26.6 25.9 e Hit
Alternative 0,277,13 80 At Alterna... | Radio Alterna... | Radio
— 233 21.9 23.8 22.4
Adult Hits mm News/Talk/ Urban News/Talk/ Urban
m m who Purchased TORTILLAS UsA Information All News Contemporary Information All News Contemporary
AllNews  EERSRnY S (7 In the past 7 days 3.9% 259 23.7 21.7 26.5 24.2 222
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Food products household used past 7 days (HHLD): Tortillas



Wevican Restawrans MEXICAN FOOD

71,844,076 or 80.3% of Adults 18 or older who are past 30 days MEXICAN RESTAURANT Customers listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Pop
Contemporary Hit Radio, Country, and Classic Rock.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{Average Week) Totol Persons: % Time Spent: [Average Day,
Adult Contemporary 54 806,830 % ﬂ
MNews/Talk/Information 43 906 09 0.1% 9,96
Classic Hits 43 729 51 0.1% 9. 7% Urban AC Urban AC
Pop Contemporary HitRadio  [ASiO7 51087 Ja. £0%, Classic Hits 24.3 All Sports Classic Hits 27.6
- =P i 25.5 30.9 29.0
Classic Rock 37325 90 % m
HotAC  CrErclce o Avg. Hours+Minutes/day with Local m
i — m AM/FM Radio: Adults 18 or older Classic Rock Adult Hits Garmidy Classic Rock Adult Hits Gy
po (4.5 | 24.0 : 273
26.0 254 29.6 28.8
Alternative Al ,m A 10 All News | Alterna... AllNews  Alterna...
- YEN 233 269 26.5
Urban AC n‘,{- %, News/Talk/ Contemporary Adult Pop Contemporary News/Talk/ Contemporary Adult Pop Contempaorary
e r— m who are past 30 days usA ; Information Christian Contempor... Hit Radio Information Christian Contempor... Hit Radio
“ 82 - 1Sl B LELY 25.9 24.7 pER:] 21.9 204 28.1 27.0 249
Customers
m who are past 30 days MEXICAN RESTAURANT Customers mUSA B who are past 30 days MEXICAN RESTAURANT Customers HUSA

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

Ad—Suggor‘ted Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

[Average Week] Toml Persons: % Time spent:
Adult Contemporary 4 BOE A0 m
ClassicHits g 5 518 9% 10.8%
Pop Contemporary Hit Radio 23423 a0 _ . Urban AC Country _ e Urban AC Country
o - 21.2 255 30.9 29.0
Classic Rock 0 0% 9.4%
Hotac  (AASATS 1 4% 7.0%
News/Talk/Information m % Avg. Hours+Minutes/day with Ad- E.0% c Adult . Pop . Adult Pop
All Sports m m Supported Local AM/FM Radio: X Classic Rock Adult Hits onteTpm e Con.te... Classic Rock Adult Hits Contempor... Con_te...
2 0.0% Adults 18 or older 2,520 26.0 254 2 Hit 29.6 28.8 Z Hit
Alternative m w AE% Alterna... | Radio Alterna... | Radio
23.3 21.9 26.5 24.9
Adult Hits m News/Talk/ Urban News/Talk/ Urban
who are past 30 days UsA Information All News Contemporary Information All News Contemporary
ninews  FRETRY ML MIEKICAN RESTAURANT 3.5% 259 37 217 294 269 2.6
ustomers
Urban Contemporary M 3.0%

® who are past 30 days MEXICAN RESTAURANT Customers mUSA B who are past 30 days MEXICAN RESTAURANT Customers
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B 5 , 69,218,073 or 81.% of Adults 18 or older who Purchased SALSA in the past 7 days listen to Ad-Supported
_ & " Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Pop Contemporary Hit
u J . Radio, Classic Rock, and Country.

—
Local AM/FM Radio Formats (Persons & % Reach} Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
{Average Week) Totol Persons: % Time Spent: [Aver:
MNews/Talk/Information 43 506 094 0.1% o.46,
Classic Hits g.7% Urban AC Urban AC
Pop Contemporary Hit Radio o Classic Hits .. 24.3 All Sports Classic Hits . 25.7
200 255 I8.C 271
Country A 4 m
Classic Rock 37 325 90 o m
L 55 565 457 9% Avg. Hours+Minutes/day with Local m
i — m AM/FM Radio: Adults 18 or older Classic Rock Adult Hits Garmidy Classic Rock Adult Hits ey
po (2,05 | 24.0 : 2.5
26.0 254 27.6 26.9
Alternative m A 10 All News | Alterna... AllNews  Alterna...
- YEN 233 251 247
Urban AC n‘,{- %, News/Talk/ Contemporary Adult Pop Contemporary News/Talk/ Contemporary Adult Pop Contempaorary
e r— m who Purchased SALSA in ; Information Christian Contempor... Hit Radio Information Christian Contempor... Hit Radio
! it tcps ey 25.9 24.7 23.8 21.9 27.5 26.2 25.2 23.3
All News i 3.5%
mwho Purchased SALSA in the past 7 days mUSA B who Purchased SALSA in the past 7 days HUSA
Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Ad—Suggor‘ted Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
(Average Week) Totol Persons: % Time spent [Average Day|
Adult Contemporary 0 07 m
Classic Hits g 2, £3 5 o 10.8%
Saonkinl g 272 255 289 271
Classic Rock 201 3. 0% 9.4%
Hotac  pANEZS 1,45 7.0%
News/Talk/Information m o Avg. Hours+Minutes/day with Ad- e 0% Adult . Pop . Adult Pop
Alsports  QASTS Lg% Supported Local AM/FM Radio: Classic Rock Adult Hits Contempora... Selies ClassicRock  Adult Hits Sl BR Sones
Pe . S1E Adults 18 or older 2,520 26.0 5.4 238 Hit 27.6 6.9 25.2 Hit
Alternative m m A 6% Alterna... | Radio Alterna... | Radio
— 233 21.9 247 233
U[ban Ac m m - m 4.29{, :
Adult Hits mm News/Talk/ Urban News/Talk/ Urban
m m who Purchased SALSAin Information All News Contemporary Information All News Contemporary
All News % Cer=icas 3.9% 25.9 ] 237 21.7 27.5 ! 25.1 23.0
Urban Contemporary Mm 3.0%
mwho Purchased SALSA in the past 7 days mUSA m who Purchased SALSA in the past 7 days HUSA
USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,267 Soef"a ¢ Share of Everything
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Food products household used past 7 days (HHLD): Salsa



TACO BELL.

41,923,067 or 81.% of Adults 18 or older who are past 30 days TACO BELL Customers listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Classic Hits, Country, and Classic Rock.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total Persons:

sagoemid oo
Gasvepsd oo

(average Wesk]
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MNews/Talk/Information
Classic Hits

Pop Contemporary Hit Radio
Country

Classic Rock
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All Sports

Alternative
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e zera0d "7 70

m who are past 30 days TACO BELL Customers

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 18 or older

e N
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Classic Hits
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Country
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Adult
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23.8
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Christian
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All News
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24.3

23.7 233

Pop Contemporary

Hit Radio
219

Alterna...

All Sports
30.4

Classic Rock
29.1

News/Talk/
Information
28.9

Classic Hits
28.6

Country
26.9

Adult Hits
28.4

Contemporary Adult
Christian

27.6 26.6

Contempor...

Urban AC
27.1

All News
26.5

Alterna...
261

Pop Contemporary
Hit Radio
24.5

B who are past 30 days TACO BELL Customers

H USA

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

{Average week)
Adult Contemporary

Classic Hits

Pop Contemporary Hit Radio
Country

Classic Rock

Hot AC
Mews/Talk/Information
All Sports

Alternative

Urban AC

Adult Hits

All News

Urban Contemporary

USA

USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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R e TR U

Avg. Hours+Minutes/day with Ad-

m m Supported Local AM/FM Radio:
g .02 Adults 18 or older

m who are past 30 days TACO BELL Customers
Scarborough R1 2024: Jan23-Feb24

who are past 30 days usa
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mUSA

Qual Intab 23,267

Ad- Suggorted Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time SEDE dWJ'
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hispanicfederation

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Time Spent:

(Averoge Week)
Adult Contemporary

MNews/Talk/Information
Classic Hits

Pop Contemporary Hit Radio
Country

Classic Rock

Hot AC

All Sports

Alternative
Contemporary Christian
Urban AC

Adult Hits

All News

15,198,959 or 79.5% of Adults 18 or older who are SPANISH-LANGUAGE-DOMINANT HISPANICS listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Mexican Regional, Adult Contemporary,
Spanish Contemporary, Pop Contemporary Hit Radio, and Classic Hits.
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B who are SPANISH-LANGUAGE-DOMINANT HISPANICS

HUSA

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

Time sEnr

[Average Week]
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Country
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All Sports
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Ad—Suggor‘ted Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Video (Persons & % Reach) Adults 18 or older

Local TV Stations

Non-Premium Cable TV...

Netflix

YouTube Video

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
TikTok

AppleTV+ fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV (any Hulu)
Disney+

Premium Cable TV Networks
Peacock

Paramount+

62,568,281 or 64.1% of Adults 18 or older who Purchased TORTILLAS in the past 7 days watch Ad-
Supported Local TV Stations for an average of 90.3 minutes every day representing 30.% of all time
spent daily with Ad-Supported Video.
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; @W’a 60,286,161 or 67.3% of Adults 18 or older who are past 30 days MEXICAN RESTAURANT Customers
Y~V

£ ~a.— %;. watch Ad-Supported Local TV Stations for an average of 91.2 minutes every day representing 31.3%
S Hlambre ~- : L .
Mexican Reslaaran MEXICAN FOOD of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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Roku + The Roku Channel
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B who Purchased SALSA in the past 7 days

57,140,694 or 66.8% of Adults 18 or older who Purchased SALSA in the past 7 days watch Ad-
Supported Local TV Stations for an average of 97. minutes every day representing 31.6% of all time
spent daily with Ad-Supported Video.
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TACO B“EI.L.. spent daily with Ad-Supported Video.

33,064,329 or 63.8% of Adults 18 or older who are past 30 days TACO BELL Customers watch Ad-
Supported Local TV Stations for an average of 89.8 minutes every day representing 30.1% of all time
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Py '. 13,351,239 or 69.8% of Adults 18 or older who are SPANISH-LANGUAGE-DOMINANT HISPANICS
S . o watch Ad-Supported Local TV Stations for an average of 60.7 minutes every day representing 33.9%

L
of all time spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons &% Reach} Adults 18 or older
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who Purchased TORTILLAS
in the past 7 days

62,568,281 or 64.1% of Adults 18 or older who Purchased TORTILLAS in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Movies, Local
News - Morning, Comedies, and Dramas.
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Documentaries
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MEXICAN FOOD

Wexican Restauran

60,286,161 or 67.3% of Adults 18 or older who are past 30 days MEXICAN RESTAURANT Customers
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Movies, Comedies, Local News - Morning, and Dramas.
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57,140,694 or 66.8% of Adults 18 or older who Purchased SALSA in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Movies,
Comedies, Local News - Morning, and Dramas.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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TACO BELL.

33,064,329 or 63.8% of Adults 18 or older who are past 30 days TACO BELL Customers watch Ad-
Supported Local TV Stations. The Top 6-Programs are Movies, Sports, Local News - Evening,
Comedies, Local News - Morning, and Mystery/Suspense/Crime.
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 who are SPANISH-LANGUAGE-DOMINANT HISPANICS

13,351,239 or 69.8% of Adults 18 or older who are SPANISH-LANGUAGE-DOMINANT HISPANICS
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News -
Late, Movies, Local News - Morning, Sports, and Comedies.
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® who Purchased TORTILLAS in the past 7 days

74,772,232 or 76.6% of Adults 18 or older who Purchased TORTILLAS in the past 7 days use Ad-
Supported Social Media for an average of 170.1 minutes every day representing 29.2% of all time

spent daily with Ad-Supported Digital Media.
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64,418,471 or 75.4% of Adults 18 or older who Purchased SALSA in the past 7 days use Ad-
Supported Social Media for an average of 199. minutes every day representing 32.% of all time
spent daily with Ad-Supported Digital Media.
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TACO BELL.
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¥ who are past 30 days TACO BELL Customers

Online Classes, Schools, Colleges, Universities

39,635,432 or 76.5% of Adults 18 or older who are past 30 days TACO BELL Customers use Ad-
Supported Social Media for an average of 142.9 minutes every day representing 26.4% of all time
spent daily with Ad-Supported Digital Media.
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M who are past 30 days MEXICAN RESTAURANT Customers

68,787,186 or 76.8% of Adults 18 or older who are past 30 days MEXICAN RESTAURANT Customers
use Ad-Supported Social Media for an average of 132.4 minutes every day representing 25.3% of all
time spent daily with Ad-Supported Digital Media.
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14,612,984 or 76.4% of Adults 18 or older who are SPANISH-LANGUAGE-DOMINANT HISPANICS use
Ad-Supported Social Media for an average of 150. minutes every day representing 33.8% of all time
spent daily with Ad-Supported Digital Media.
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74,772,232 or 76.6% of Adults 18 or older who Purchased TORTILLAS in the past 7 days use Ad-
Supported Facebook for an average of 57.8 minutes every day representing 35.% of all time spent
daily with Ad-Supported Social Media.

Avg. Week All Social Medta (Persons &% Reach} Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Wevivan Restaasane MEXICAN FOOD

67,399,931 or 75.3% of Adults 18 or older who are past 30 days MEXICAN RESTAURANT Customers
use Ad-Supported Facebook for an average of 43.5 minutes every day representing 34.7% of all time
spent daily with Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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64,418,471 or 75.4% of Adults 18 or older who Purchased SALSA in the past 7 days use Ad-
Supported Facebook for an average of 74.4 minutes every day representing 38.6% of all time spent
daily with Ad-Supported Social Media.
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TACO BE..I. daily with Ad-Supported Social Media.

39,635,432 or 76.5% of Adults 18 or older who are past 30 days TACO BELL Customers use Ad-
Supported Facebook for an average of 46.4 minutes every day representing 33.8% of all time spent

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week AH Soc:ai Media (Persons & % Reach): Adults 18 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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12,884,250 or 67.4% of Adults 18 or older who are SPANISH-LANGUAGE-DOMINANT HISPANICS use
Ad-Supported Facebook for an average of 65.7 minutes every day representing 43.8% of all time
spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 4,475,426; Social Media: 3,976,589; Local TV: 2,209,722; Non-Prem. Cable:
2,169,874 reaching Adults 18 or older who Purchased SALSA in the past 7

All Other Digital Media: 6,368,060;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Purchased SALSA in the past 7 days
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TACO BELL.

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 2,683,265; Social Media: 2,454,624; Non-Prem. Cable: 1,286,750; Local TV:
1,282,052 reaching Adults 18 or older who are past 30 days TACO BELL Cus

All Other Digital Media: 3,762,680;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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O‘. M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,307,414;
'. .‘ Local Radio: 950,267; Social Media: 928,509; Local TV: 532,857; Non-Prem. Cable: 414,142
e e reaching Adults 18 or older who are SPANISH-LANGUAGE-DOMINANT HISPANIC
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Among Hispanics:Spanish language dominant: Yes




Top-13 Out-of-Home
(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores

Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

YouTube Music

SiriusXm

Movie Theaters

. . [T

f

Media (Persons & % Reach): Adults

Total Persons:

Avg. Hours+Minutes/day with Out-

87,573,653 or 89.7% of Adults 18 or older who Purchased TORTILLAS in the past 7 days spend an
average of 59.4 minutes per day driving, seeing Billboards and Signs. 71.% Listen to Local Radio
Stations Out-of-Home for an average of 48.2 minutes/day.

18 or older

®

of-Home Media: Adults 18 or older
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Wevioan Sestaurarmr MEXICAN FOOD

Radio Stations Out-of-Home for an average of 46. minutes/day.

@m"ﬁ 82,204,580 or 91.8% of Adults 18 or older who are past 30 days MEXICAN RESTAURANT Customers

A spend an average of 64.1 minutes per day driving, seeing Billboards and Signs. 70.1% Listen to Local

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
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Top-13 Out—of-Home Media (Persons & % Reach): Adults 18 or older
]

(Average Week]
Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores

Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

YouTube Music

SiriusXm

Movie Theaters

78,548,769 or 91.9% of Adults 18 or older who Purchased SALSA in the past 7 days spend an average
of 60.9 minutes per day driving, seeing Billboards and Signs. 71.9% Listen to Local Radio Stations
Out-of-Home for an average of 51.6 minutes/day.
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TACO BELL.

47,096,592 or 90.9% of Adults 18 or older who are past 30 days TACO BELL Customers spend an
average of 65.6 minutes per day driving, seeing Billboards and Signs. 70.8% Listen to Local Radio
Stations Out-of-Home for an average of 47.2 minutes/day.

(average Week) Totol Persons:

®

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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hispanicfederation

13,905,242 or 72.7% of Adults 18 or older who are SPANISH-LANGUAGE-DOMINANT HISPANICS
spend an average of 65. minutes per day driving, seeing Billboards and Signs. 63.9% Listen to Local
Radio Stations Out-of-Home for an average of 34.6 minutes/day.
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B who are SPANISH-LANGUAGE-DOMINANT HISPANICS

USA Jan23-Feb24 USA Projection Scarborough R1 2024: Jan23-Feb24

Among Hispanics:Spanish language dominant: Yes

Qual Intab 23,267

B USA
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