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Movies - when usually seen at a theater past 12 months: Opening weekend

Movies - when usually seen at a theater past 12 months: After opening weekend, but within first two weeks of opening
Movies - when usually seen at a theater past 12 months: After the second week

No. of times attended movie at a theater past 30 days: Any movie attended at a theater past 30 days

No. of times attended movie at a theater past 3 months: Any movie attended at a theater past 3 months

And, Yes' You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn!




7.7% or 20,228,236 of USA Adults 18 or older Attend New MOVIE Releases on OPENING WEEKEND.
Typical Adults 18 or older who Attend New MOVIE Releases on OPENING WEEKEND are 41.8 years old
(14.6% younger than average) and have a $85,792 (2.1% lower than average) annual household income.

New Movie Release

OPENING WEEKEND ATTENDERS
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Movies - when usually seen at a theater past 12 months: Opening weekend



New Movie Release

w/in 1ST 2-WEEKS ATTENDERS old (10.% younger than average) and have a $96,533 (10.2% higher than

24.% or 62,981,474 of USA Adults 18 or older Attend New MOVIE Releases w/in 2wks of OPENING WEEKEND.
Typical Adults 18 or older who Attend New MOVIE Releases w/in 2wks of OPENING WEEKEND are 44. years

average) annual household income.
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Ethnicity of Target vs. Market:
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Movies - when usually seen at a theater past 12 months: After opening weekend, but within first two weeks of opening




22.3% or 58,352,102 of USA Adults 18 or older Attend New MOVIE Releases after 2wks of OPENING WEEKEND.
Typical Adults 18 or older who Attend New MOVIE Releases after 2wks of OPENING WEEKEND are 48.7
years old (.5% younger than average) and have a $93,973 (7.2% higher than average) annual household...

New Movie Release

AFTER 1ST 2-WEEKS ATTENDERS
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Movies - when usually seen at a theater past 12 months: After the second week



ALL PAST 30-DAYS

MOVIE THEATER ATTENDERS

20.4% or 53,439,346 of USA Adults 18 or older Attended a MOVIE THEATER to watch a MOVIE in the past 30 da
Typical Adults 18 or older who Attended a MOVIE THEATER to watch a MOVIE in the past 30 days are 44.2
years old (9.6% younger than average) and have a $92,516 (5.6% higher than average) annual household ...

VS.
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No. of times attended movie at a theater past 30 days: Any movie attended at a theater past 30 days



ALL PAST 3-MONTHS

MOVIE THEATER ATTENDERS

42.1% or 110,295,705 of USA Adults 18 or older Attended a MOVIE THEATER to watch a MOVIE in the past 3 months.
Typical Adults 18 or older who Attended a MOVIE THEATER to watch a MOVIE in the past 3 months are 45.3
years old (7.4% younger than average) and have a $92,773 (5.9% higher than average) annual household...
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No. of times attended movie at a theater past 3 months: Any movie attended at a theater past 3 months



New Movie Release

OPENING WEEKEND ATTENDERS

7.7% or 20,228,236 of USA Adults 18 or older Attend New MOVIE Releases on OPENING WEEKEND.

Adults 18 or older who Attend New MOVIE Releases on OPENING WEEKEND are 1.3% less likely to be a
college graduate, 16.4% more likely to work full-time, 14.9% less likely to be married, 23.8% more likely to
be a parent of 1 or more children under 18.
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Movies - when usually seen at a theater past 12 months: Opening weekend

32.6%



New Movie Release

w/in 1ST 2-WEEKS ATTENDERS

likely to be a parent of 1 or more children under 1

24.% or 62,981,474 of USA Adults 18 or older Attend New MOVIE Releases w/in 2wks of OPENING WEEKEND.
Adults 18 or older who Attend New MOVIE Releases w/in 2wks of OPENING WEEKEND are 9.5% more likely
to be a college graduate, 11.7% more likely to work full-time, 4.7% less likely to be married, 3.6% more
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Movies - when usually seen at a theater past 12 months: After opening weekend, but within first two weeks of opening



AFTER 1ST 2-WEEKS ATTENDERS

*- Education Levels
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o

New Movie Release
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who Attend New MOVIE Releases after 2wks of OPENING WEEKEND HUSA

C)O Marital Status:

22.3% or 58,352,102 of USA Adults 18 or older Attend New MOVIE Releases after 2wks of OPENING WEEKEND.
Adults 18 or older who Attend New MOVIE Releases after 2wks of OPENING WEEKEND are 12.% more likely

to be a college graduate, 6.2% more likely to work full-time, 7.3% more likely to be married, 8.3% more

likely to be a parent of 1 or more children under 1
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at a theater past 12 months: After the second week
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ALL PAST 30-DAYS

MOVIE THEATERATTENDERS

i \‘.?, Education Levels: Adults 18 or older Employment: Adults 18 or older
. 3.1% . ) 70.6%
Some High School or Less (not graduate) - 51% Employed Full-Time or Part-Time 62.9%
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who Attended a MOVIE THEATER to watch a MOVIE in the past 30 days HUSA who Attended a MOVIE THEATER to watch a MOVIE in the past 30 days mUSA

20.4% or 53,439,346 of USA Adults 18 or older Attended a MOVIE THEATER to watch a MOVIE in the past 30 days.
Adults 18 or older who Attended a MOVIE THEATER to watch a MOVIE in the past 30 days are 10.7% more

likely to be a college graduate, 12.6% more likely to work full-time, 6.7% less likely to be married, 6.2%

more likely to be a parent of 1 or more children
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()O Marital Status: Adults 18 or older
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1144 b Stage in Life: Adults 18 or older
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who Attended a MOVIE THEATER to watch a MOVIE in the past 30 days

HUSA
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No. of times attended movie at a theater past 30 days: Any movie attended at a theater past 30 days



42.1% or 110,295,705 of USA Adults 18 or older Attended a MOVIE THEATER to watch a MOVIE in the past 3 months.
Adults 18 or older who Attended a MOVIE THEATER to watch a MOVIE in the past 3 months are 8.2% more
likely to be a college graduate, 10.6% more likely to work full-time, 2.8% less likely to be married, 9.3%

ALL PAST 3-MONTHS

MOVIE THEATERATTENDERS

more likely to be a parent of 1 or more children

i \‘.?, Education Levels: Adults 18 or older Employment: Adults 18 or older
Some High School or Less (not graduate) - 4!_".1:{’% Employed Full-Time or Part-Time %
High School Graduate (12th grade or GED) Employed Full-Time (35 hours or more) %
Some College Credit (no degree) Employed Part-Time (less than 35 hours)
Associate's Degree (AA, AS, etc.) White Collar %
College Graduate (4 year college) Blue Collar
Postgraduate Degree Work From Home (most of the time or always)
who Attended a MOVIE THEATER to watch a MOVIE in the past 3 months B USA who Attended a MOVIE THEATER to watch a MOVIE in the past 3 months mUSA

».
C)O Marital Status: Adults 18 or older

Single, Never Married %
Married
Legally Separated | :gg:
Divorced
Widowed ] 4;:{’%
LGETQ+ (net) oy :,;;f
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) 7.7% or 20,228,236 of USA Adults 18 or older Attend New MOQOVIE Releases on OPENING WEEKEND.
New Movie Release Adults 18 or older who Attend New MOVIE Releases on OPENING WEEKEND are 15.3% less likely to own

el I R34 DY RIS\ ]88 | their home, 3.5% more likely to own a lower valued home, 4.1% less likely to have a single-family home, 1.5%

more likely to have a dog.

Own/Rent/Other: Adults 18 or older m%m Type of Home: Adults 18 or older 4 {™ Pets in Home: Adults 18 or older

59.4% 35.1%

Single Family House (unattached) .
61.9% Own a Dog
8.7% 34.6%

Townhouse or attached Home
B sox%

38.5%
5.3% 20.4%
29.2% Condominium . 5.8% Own a Cat
9.0% * 22.0%
6.3% 22.5%

3% 44% - Apartment
1,278,752 pERS RV 17.8%

7,786,781 [[LPAT5| 1,064,468
Own other type of Pet

H:

Rent Other Own Second Home Mobile Home or Manufactured 2.7%
or Real Estate Home I 4.0% 7.6%
Property .
who Attend New MOVIE Releases on OPENING WEEKEND W USA who Attend New MOVIE Releases on OPENING WEEKEND mUSA who Attend New MOVIE Releases on OPENING WEEKEND EUSA

f{.’ Value of Owned Home: Adults 18 or older &Home Loans: Adults 18 or older

Average Value of Owned Home:
who Attend New MOVIE Releases on OPENING WEEKEND

usa $404,104

% 40 200 27- 270 734 ELY. m m

<$150K S150K-S200K  $200K-$250K  $250K-$300K  $300K-$350K  $350K-$500K  $500K-$750K S$750K-51M S1vH+ Home Mortgage Refinanced Home Equity Own
Home Mortgage Loan/Home Home/Property

el

mwho Attend New MOVIE Releases on OPENING WEEKEND HUSA B
Improvement  Outright (No
Loan Mortgages)
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Movies - when usually seen at a theater past 12 months: Opening weekend




24.% or 62,981,474 of USA Adults 18 or older Attend New MOVIE Releases w/in 2wks of OPENING WEEKEND.
Adults 18 or older who Attend New MOVIE Releases w/in 2wks of OPENING WEEKEND are 1.9% less likely to

own their home, 3.8% more likely to own a higher valued home, 1.8% less likely to have a single-family

New Movie Release

w/in 1ST 2-WEEKS ATTENDERS

home, 12.7% more likely to have a dog.

m%m Type of Home: Adults 18 or older 4y t® Pets in Home: Adults 18 or older

60.8%
Single Family House (unattached) S 39.0%
61.9% Own a Dog
0,
10.3% 34.6%
Townhouse or attached Home - 8.9%
5.8% 23.7%
29.8% pLWiA Condominium . 5.8% Own a Cat
' 22.0%
8.1% 9.0%
5.1% 4.4% A 18.5%
- partment —
18,746,705 [P XTE] 3,203,087 5,084,895 PERLIRIIN] = 8.5%
Rent Other Own Second Home Mobile Home or Manufactured 3.4% Own other type of Pet
or Real Estate Home I 4.0% 7.69
Property .
who Attend New MOVIE Releases w/in 2wks of OPENING WEEKEND W USA who Attend New MOVIE Releases w/in 2wks of OPENING WEEKEND mUSA who Attend New MOVIE Releases wy/in 2wks of OPENING WEEKEND mUSA

0 Home Loans: Adults 18 or older

f{.’ Value of Owned Home: Adults 18 or older

Average Value of Owned Home:
who Attend New MOVIE Releases w/fin 2wks of...

usa $404,104

9.0%
6.7% g.3%

e SR

29 784

6 4 o 4 1% £l 2 24 n ) 200 2 2 2 3 26 24
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mUSA Home Mortgage Loan/Home Home/Property
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Movies - when usually seen at a theater past 12 months: After opening weekend, but within first two weeks of opening




22.3% or 58,352,102 of USA Adults 18 or older Attend New MOVIE Releases after 2wks of OPENING WEEKEND
Adults 18 or older who Attend New MOVIE Releases after 2wks of OPENING WEEKEND are 5.1% more likely

to own their home, 5.4% more likely to own a higher valued home, 2.7% more likely to have a single-family

New Movie Release

AFTER 1ST 2-WEEKS ATTENDERS

home, 1.5% more likely to have a dog.

m%m Type of Home: Adults 18 or older 4y t® Pets in Home: Adults 18 or older

m Own/Rent/Other: Adults 18 or older
69.8% Single Family House (unattached) 63'% 35.1%
61.9% Own a Dog
9.4% 34.6%
Townhouse or attached Home - 8.9%
6.0% 21.9%
. Condominium . Own a Cat
26.5% 29.2% 5.8% 22.0%
11.4% 9.0%
4.4% * 15.8%
3.7% . Apartment
40,728,620 ALRLYRTS 15,479,946 [ RTPATT 2,143,536 6,656,672 Azt 9.3%
Own Rent Other Own Second Home Mobile Home or Manufactured 3.7% Own other type of Pet
or Real Estate Home I 4.0% 7.6%
Property :
mUSA who Attend New MOVIE Releases after 2wks of OPENING WEEKEND mUSA who Attend New MOVIE Releases after 2wks of OPENING WEEKEND W USA

who Attend New MOVIE Releases after 2wks of OPENING WEEKEND

f{.’ Value of Owned Home: Adults 18 or older &Home Loans: Adults 18 or older

Average Value of Owned Home:

who Attend New MOVIE Releases after 2wks of ..
usa $404,104

8.3% 7.8%

-‘mm

Home Mortgage Refinanced Home Equity Own

A0 200, 87 29 784

$350K-$500K S$500K-$750K  $750K-$1M

$300K-$350K

el
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o Improvement  Outright (No
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Movies - when usually seen at a theater past 12 months: After the second week



20.4% or 53,439,346 of USA Adults 18 or older Attended a MOVIE THEATER to watch a MOVIE in the past 30 days.

Adults 18 or older who Attended a MOVIE THEATER to watch a MOVIE in the past 30 days are 3.% less likely
to own their home, 3.5% more likely to own a higher valued home, 2.4% less likely to have a single-family

ALL PAST 30-DAYS

MOVIE THEATER ATTENDERS

home, 6.2% more likely to have a dog.

m%m Type of Home: Adults 18 or older 4y t® Pets in Home: Adults 18 or older

Own/Rent/Other: Adults 18 or older
60.4%
Single Family House (unattached) . 36.7%
61.9% Own a Dog
10.4% 34.6%
Townhouse or attached Home - 8.9%
6.5% 22.8%
30.7% pIWlA Condominium . 5.8% Own a Cat
' 22.0%
9-8% 9.0% 18.7%
4.9% 4.4% - Apartment 178?
16,417,427 [[RIrAEE| 2,595,526 5,242,482 pERCIRY] = 9.1%
Rent Other Own Second Home Mobile Home or Manufactured 2.4% Own other type of Pet
or Real Estate Home I 4.0% 7.6%
Property :
mUsSA who Attended a MOVIE THEATER to watch a MOVIE in the past 30 days mUsA who Attended a MOVIE THEATER to watch a MOVIE in the past 30 days HUSA

who Attended a MOVIE THEATER to watch a MOVIE in the past 30 days

f{.’ Value of Owned Home: Adults 18 or older

Average Value of Owned Home:

who Attended a MOWIE THEATER to watch a MOVIE in...
usa $404,104

el
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42.1% or 110,295,705 of USA Adults 18 or older Attended a MOVIE THEATER to watch a MOVIE in the past 3 months.
ALL PAST 3-MONTHS Adults 18 or older who Attended a MOVIE THEATER to watch a MOVIE in the past 3 months are 1.7% less

WO\ I M : TN mE A ] L likely to own their home, 2.7% more likely to own a higher valued home, .5% less likely to have a single-

family home, 7.% more likely to have a dog.

. Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4{™ Pets in Home: Adults 18 or older

65.3% Ll 61.6%

Single Family House (unattached) ° 37.0%
61.9% Own a Dog

9.2% 34.6%
Townhouse or attached Home :
B so%

6.1% 22.1%
30.2% pIL-B13 Condominium . 5.8% Own a Cat
’ 22.0%
9.3% 9.0% 18i%
4.6% 4.4% Apartment 1789’
72,001,334 (L RIFREY 33,272,026 LRPATE] 5,022,195 10,284,268 RS WO, = 8.5%
Own Rent Other Own Second Home Mobile Home or Manufactured 3.5% Own other type of Pet
or Real Estate Home I 4.0% 7.6%
Property :
who Attended a MOVIE THEATER to watch a MOVIE in the past 3 months W USA who Attended a MOVIE THEATER to watch a MOVIE in the past 3 months BUSA who Attended a MOVIE THEATER to watch a MOVIE in the past 3 months mUSA

$Zd Value of Owned Home: Adults 18 or older

Average Value of Owned Home:
who Attended a MOWIE THEATER towatch a MOVIE in...

usa $404,104

W Home Loans: Adults 18 or older

8 oo 40 200 8
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No. of times attended movie at a theater past 3 months: Any movie attended at a theater past 3 months



New Movie Release

OPENING WEEKEND ATTENDERS

7.7% or 20,228,236 of USA Adults 18 or older Attend New MOVIE Releases on OPENING WEEKEND.
Adults 18 or older who Attend New MOVIE Releases on OPENING WEEKEND are 6.6% more likely to look
up D-I-Y advice online, 7.7% less likely to always vote in local elections, 25.8% more likely to belong to a
gym, 11.% more likely to fly domestic past yr.

_Top-zo past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older

" ”“

Registered toVote Democrat [ Lean blican / Lean d d

85.2%

/ None
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1B.5%)
i T T

Statewide Elections: Sometimes m
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meal Planning Information  information / Advice fvideo call services/ Gamlenideas Information Beauty ideas Postresume  Spirituality Classes  Development  (Research {You or Your Invite (snapfish, Familyadvice  Sservice . . _
Sugzestions Reviews [skype,  Information schoals, child's) Shuttefly, Local Elections: Always 46.4%
FaceTime, Appiaation, etc) Local Elections: Sometimes
ete) Finandng) 31.9%
B who Attend New MOVIE Releases on OPENING WEEKEND HUSA mwho Attend New MOVIE Releases on OPENING WEEKEND mUSA

«
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Movies - when usually seen at a theater past 12 months: Opening weekend
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24.% or 62,981,474 of USA Adults 18 or older Attend New MOVIE Releases w/in 2wks of OPENING WEEKEND.
New Movie Release Adults 18 or older who Attend New MOVIE Releases w/in 2wks of OPENING WEEKEND are 5.4% more

w/in 1ST 2-WEEKS ATTENDERS likely to look up D-I-Y advice online, 1.8% more likely to always vote in local elections, 34.1% more likely to

belong to a gym, 17.% more likely to fly domestic p

]'op-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
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Redpes/ Health Restaurant Do-it-yourself Online Phone  mMedical Home / Fitness/Diet  Apparel/ Jobsearch/ Religion/  Take Online Career education  Genealogy Homework  Electronic  Photography Parenting/ Online Dating
meal Planning Information information / Advice fvideo call services/ Gamlenideas Information Beauty ideas Postresume  Spirituality Classes  Development  (Research {You or Your Invite (snapfish, Familyadvice  Sservice - .
Suggestions Reviews [skype,  Information schools, child's) shuttefly, Local Elections: Always 46.4%
FaceTime, Applcation, etc) Local Elections: Sometimes
ete) Finandng) S
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Movies - when usually seen at a theater past 12 months: After opening weekend, but within first two weeks of opening



New Movie Release

AFTER 1ST 2-WEEKS ATTENDERS

124

I ' ”Im '

22.3% or 58,352,102 of USA Adults 18 or older Attend New MOVIE Releases after 2wks of OPENING WEEKEND.

Adults 18 or older who Attend New MOVIE Releases after 2wks of OPENING WEEKEND are .9% more likely
to look up D-I-Y advice online, 3.3% more likely to always vote in local elections, 25.% more likely to belong

to a gym, 14.% more likely to fly domestic pa

]'op-ZO past 30-days Online Lifestyle Activites: Adults 18 or older
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Political Activity: Adults 18 or older
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Movies - when usually seen at a theater past 12 months: After the second week



ALL PAST 30-DAYS

MOVIE THEATER ATTENDERS
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I ' ”Im '

Redpes/ Health Restaurant Do-it-yourself Online Phone  mMedical Home / Fitness/Diet
meal Planning information informaton / Advice
Suggestions Reviews [skype,  Information

FaceTime,
et}

m who Attended a MOVIE THEATER to watch a MOVIE in the past 30 days

20.4% or 53,439,346 of USA Adults 18 or older Attended a MOVIE THEATER to watch a MOVIE in the past 30...
Adults 18 or older who Attended a MOVIE THEATER to watch a MOVIE in the past 30 days are 1.8% more
likely to look up D-I-Y advice online, 1.3% more likely to always vote in local elections, 36.1% more likely to
belong to a gym, 22.4% more likely to fly do

]'op-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

Apparel /  Jobsearch/  Religion/  Take Online career
fvideo call  Semvices/ Gamlen ideas Information Beauty ideas Postresume  Spirtuality Classes  Development  (Research

Political Activity: Adults 18 or older

85.2%

25.9%
Registered to Vote Democrat / Lean publican / Lean Independent / None
(In District of Residence) Democrat Republican of These

PresidentialElections: Alwoy:  E——FT

Presidential Elections: Sometimes %

Statewide Elections: Always |y O

Statewide Elections: Sometimes

Local Elections: Always

18,
. i N ] al m

education  Genealogy Homework  Electronic  Photography Parenting/ Online Dating
[¥ou or Your Invite [snapfish, Familyadvice — Service

schools, child's) shutterfly,
application, erc) Local Elections: Sometimes
Finandng) 9%

mUSA nwho Attended a MOVIE THEATER to watch a MOMIE in the past 30 days mUSA

«
@Mmp-so past 12-months Active Lifestyle Activites: Adults 18 or older

lawn care  Gadening  Sicyding
[Flowers or
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Swimming  Hiking-  Volunteer  Jogging-
sackpacking  Work Running

USA USA Projection Scarborough R1 2024: lan23-Feb24

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

\u Past 12-months Domestic Airline Trips: Adults 18 or older

ERLLS 6 529,005 13.0% 8%
3 trips %6%
Ll 1 61,528 ik

50 trips 12.0%
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6.5%
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=3 18.1%
13.8%|

18.5%
Boating Fishing  Group Fitness Golf

Sewing - camping  Belongto Bowling Yoga- Pilates  adult Basketball Caregiverof  Followa Competitive  Soccer Football Tennis  Snow Skiing-  Hunting Softball - Organized
crafts Health Club or Class Continuing Aging Parent  Weight Loss Video Gaming Snowboarding Baseball  Road Race
Gym Education orRelative  Pogmm Isk,
Marathon,
u who Attended a MOVIE THEATER to watch a MOVIE in the past 30 days mUSA ete)
Qual Intab 23,338
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No. of times attended movie at a theater past 30 days: Any movie attended at a theater past 30 days




ALL PAST 3-MONTHS

MOVIE THEATER ATTENDERS

_Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

" ‘nm

42.1% or 110,295,705 of USA Adults 18 or older Attended a MOVIE THEATER to watch a MOVIE in the past 3 m
Adults 18 or older who Attended a MOVIE THEATER to watch a MOVIE in the past 3 months are 2.2% more
likely to look up D-I-Y advice online, .6% more likely to always vote in local elections, 31.4% more likely to
belong to a gym, 16.3% more likely to fly do

onths.

Political Activity: Adults 18 or older

85.2%

blican [ Lean d dent / None
Republlcan ofThese

Registered to Vote
(In District of Residence)

Democrat / Lean
Democrat

Presidential Elections: Always
Presidential Elections: Sometimes

1B.5%)|
15.8%) 4% - -
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Reipes [ Health Restaurant Do-it-vourself Online Phone  Medical Home/  Fitness/Diet Apparel /  sobSearch/  Religion/ Take Onfine  career Educstion  Geneslogy Homework  Electronic  Photography Parenting/ Online Dating
Meal Planning Information Information /  Advice /Video Call  Services/ Gandenideas Information Beauty ldeas Postresume Spirtuality Classes  Development (Research {¥ou or Your Invite (snapfish, FamilyAdvice Service - - _
Sugzestions Reviews [skype, Information schools, child's) shutterfly, Local Elections: Aiways 46.4%
FaceTime, Application, stel Local Elections: Sometimes m
) Finanding)
m who Attended a MOVIE THEATER to watch a MOVIE in the past 3 months m USA mwho Attended a MOVIE THEATER to watch a MOVIE inthe past 3 months mUSA
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Outdoor {Flowers or Backpacking Work Running
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\M Past 12-months Domestic Airline Trips: Adults 18 or older
Ltrip Fgodogan - 17.3%
tor s LRI 2.4 " e et

13.8% 13.8%|

19.1%] 18.5% b
13.8%

R e B o m
Sewing- camping Belongto Bowling. Fishing GmupFlmus Galf Yoga- Pilates Adult Basketball Caregiverof  Followa  Competitive  Soccer Football Tennis  Snow Skiing-  Hunting Softball - Organized
crafts Health Club or Confinuing Aging Parent Weight Loss Video Gaming snowboarding Baseball  Road Race
Gym Education or Relative Program (5K,
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No. of times attended movie at a theater past 3 months: Any movie attended at a theater past 3 months



New Movie Release

OPENING WEEKEND ATTENDERS

Past 30-days QSR Users: Adults 18 or older

1time
3 times 10.6%

i

5 times 10.7%
20.5%

Ewho Attend New MOVIE Releases on OPENING WEEKEND BUSsA

Avg. Monthly QSR Meals:

6-9times

Total Monthly QSR Users:
94.7% 88.6%

_ - i - “

past yr., 1.3% less likely to smoke cigarettes.

7.7% or 20,228,236 of USA Adults 18 or older Attend New MOVIE Releases on OPENING WEEKEND.
Adults 18 or older who Attend New MOVIE Releases on OPENING WEEKEND are 6.9% more likely to use
QSRs past mo., 9.6% more likely to use Sit-Down Restaurants past mo., 23.5% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
]

1time

15.7%

2 times 16.1%
3 times 13.3%

aimes

6 - 9times

10times or more “

B who Attend New MOVIE Releases on OPENING WEEKEND H USA

Avg. Monthly Sit-Down Restaurant Meals:

Total Monthly Sit-Down Restaurant Users:
83.9% 76.6%

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Coffes indian/ Wings/ Upscsle Bagel/ Steskhouse
House / Thai/  Burgers/ Donut {
coffee Bar Other  Sports Bar Bakery
asian

Mexicen  Chinese  Pizza Italian

m who Attend New MOVIE Releases on OPENING WEEKEND mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Attend New MOVIE Releases on OPENING... 29.1%

vsa N 17.9%

Drank Past 30-days: Adults 18 or older
Liguor

Any Type of Beer

Wine

28 489,547

10.9%

Domestic Regular Beer
Domestic Light Beer

Imported Beer

Microbrew / Craft Beer

mwho Attend New MOVIE Releases on OPENING WEEKEND

mUSA

USA USA Projection Scarborough R1 2024: lan23-Feb24 Qual Intab

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)

Upscale Restaurant 21734519 8.3%

o it

Other Gambling Ei%gﬁ%
12.0%
1.7%

30.7%

Spa Casinos visited past 12 months: Yes

B USA

H who Attend New MOVIE Releases on OPENING WEEKEND

23,338

USA Jan23-Feb24 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,338

Used Past 30-days: Adults 18 or older

9.4%
5.5%
24,647,732 14,436,364
Marijuana / Cannabis Cigarettes Vape
m who Attend New MOVIE Releases on OPENING WEEKEND mUSA

Movies - when usually seen at a theater past 12 months: Opening weekend



New Movie Release

w/in 1ST 2-WEEKS ATTENDERS

30-days QSR Users: Adults 18 or older
||;1 +tme

m who Attend New MOWVIE Releases wfin 2wks of OPENING WEEKEND

Past

2 times

3 times

4 times

5 times

6 - 9times

10 times or more

mUSA

Total ngﬂ g.ﬂy QSR Users: Avg. Monthly QSR Meals:

8.6%

88.
s e N I

Casinos past yr., 26.4% less likely to smoke cigarette

24.% or 62,981,474 of USA Adults 18 or older Attend New MOVIE Releases w/in 2wks of OPENING WEEKEND.
Adults 18 or older who Attend New MOVIE Releases w/in 2wks of OPENING WEEKEND are 6.8% more likely
to use QSRs past mo., 14.3% more likely to use Sit-Down Restaurants past mo., 9.7% more likely to use

1time 15.7%

2 times

16.1%

3 times

4 times

5 times

6-9times

10 times or more

5.0%
m who Attend New MOVIE Releases w/in 2wks of OPENING WEEKEND

Total Monthly Sit-Down Restaurant Users:

HUSA
Avg. Monthly Sit-Down Restaurant Meals:
87.5% 76.6%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

14,39
1173
Piza

Mexican  Chinese Coffee Indian/  Wings/
House / Thai/  Burgers/
coffee Bar Other  Sports Bar

asian

Itafian Upscale  Bagel/ Steakhouse
Donut /

Bakery

mwho Attend New MOVIE Releases w/in 2wiks of OPENING WEEKEND mUSA

Used Restaurant Delivery Service Past 30-da hub, Uber Eats, etc.)
who Aftend New MOVIE Releases wyin 2whks of... 22.4%

v [N 17.9%

Drank Past 30-days: Adults 18 or older
Liquor

Any Type of Beer
Wine
Domestic Regular Beer

Domestic Light Beer

28,489,547

10.9%

Imported Beer

Microbrew / Craft Beer

® who Attend New MOVIE Releases w/in 2wks of OPENING WEEKEND

mUSA

USA USA Praojection Scarborough R1 2024: Jan23-Febh24 Qual Intab

All Graphs and HBIA! Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

60,991,118

23,212,826 8.9%

23.3%

Table Games (Craps, Poker, etc.)

Upscale Restaurant

0
6.2%

Bar / Nightclub

Stage Show / Concert 30.7%

Used Past 30-days: Adults 18 or older
wet |

i

: 4.3%
sports Betting TR 3.4%
Other Gambling m;gg
12.3% )
Spa 1.7% Casinos visited past 12 months: Yes
B who Attend New MOVIE Releases w/in 2wks of OPENING WEEKEND HUSA

23,338

USA Jan23-Feb24 USA Projection Scarborough R1 2024: lan23-Feb24 Qual Intab 23,338

9.4%
5.5%
24 647,732 14,436,364
Marijuana / Cannabis Cigarettes Vape
mwho Attend New MOVIE Releases w/in 2wks of OPENING WEEKEND mUSA

Movies - when usually seen at a theater past 12 months: After opening weekend, but within first two weeks of opening
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New Movie Release

AFTER 1ST 2-WEEKS ATTENDERS

Past 30-days QSR Users: Adults 18 or older

E

2 times 10.7%

3 times 10.6%

4 times

9.9%

5 times 10.7%

6 - 9times 20.5%

10 times or more

17.9%

m who Attend New MOVIE Releases after 2wks of OPENING WEEKEND mUSA

Total ngzorl %ﬂy QSR Users: Avg. Monthly QSR Meals:

8.6%

88.
e am v HEE

22.3% or 58,352,102 of USA Adults 18 or older Attend New MOVIE Releases after 2wks of OPENING WEEKEND.
Adults 18 or older who Attend New MOVIE Releases after 2wks of OPENING WEEKEND are 3.9% more likely

to use QSRs past mo., 8.9% more likely to use Sit-Down Restaurants past mo., 9.6% more likely to use

Casinos past yr., 12.% less likely to smoke cigarettes

€ 1time

2 times

3 times

4 times

5 times

6-9times

10 times or more

83.4%

Total Monthly Sit-Down Restaurant Users:

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

15.7%

16.1%

5.0%
m who Attend New MOVIE Releases after 2wks of OPENING WEEKEND

H USA
Avg. Monthly Sit-Down Restaurant Meals:

76.6%

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexican  Chinese Indian/  Wings/

Thai/  Burgers/
Other  Sports Bar
asian

Upscale  Bagel/ Steskhouse

Donut /
Bakery

u who Attend New MOVIE Releases after 2wks of OPENING WEEKEND mUSA

Used Restaurant Delivery Service Past 30-da hub, Uber Eats, etc.)
wha Attend New MOVIE Rele ases after 2wks of .. 18.1%

vs+ [ 17.5%

Drank Past 30-days: Adults 18 or older

i
Any Type of Beer 5

0!

4

bl
. 1%
%

Wine

Domestic Regular Beer

28,489,547 [RiX:}1

Domestic Light Beer
Imported Beer
Microbrew / Craft Beer

mwho Attend New MOVIE Releases after 2wks of OPENING WEEKEND

mUSA

USA Praojection Scarborough R1 2024: Jan23-Febh24 Qual Intab

Slot Machines
Table Games (Craps, Poker, etc.)
Upscale Restaurant
Bar / Nightclub

Stage Show / Concert
Sports Betting

Other Gambling

23,338
USA Jan23-Feb24

s PR T

B who Attend New MOVIE Releases after 2wks of OPENING WEEKEND

Past 12 months Casino Activities: Adults 18 or older

60,091,118
16,177,485 6.2%
[EET 3.4%

B2

1.7%
9%

23.3%

30.7%

BUSA

USA Projection Scarborough R1 2024: lan23-Feb24 Qual Intab

Movies - when usually seen at a theater past 12 months: After the second week

Casinos visited past 12 months: Yes

Used Past 30-days: Adults 18 or older
w |
-o-i'bi |

J

9.4%
5.5%
24 647,732 14,436,364
Marijuana / Cannabis Cigarettes Vape
= who Attend New MOVIE Releases after 2wks of OPENING WEEKEND mUSA

23,338



ALL PAST 30-DAYS

MOVIE THEATER ATTENDERS

Past 30-days QSR Users: Adults 18 or older

1time
o]
10times or more E

®who Attended a MOVIE THEATER to watch a MOVIE in the past 30 days

2 times

i

3 times

4 times

5 times

6-9times

HUSA

Total Ng!ﬂ gzl!y QSR Users: Avg. Monthly QSR Meals:

88.6%

_ - i - “

likely to use QSRs past mo., 17.2% more likely to use Sit-Down Resta
use Casinos past yr., 26.6% less likely to smoke ¢

20.4% or 53,439,346 of USA Adults 18 or older Attended a MOVIE THEATER to watch a MOVIE in the past 30 day
Adults 18 or older who Attended a MOVIE THEATER to watch a MOVIE in the past 30 days are 6.5% more

n

urants past mo., 15.9% more likely to

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
]

1time

15.7%

2 times

16.1%

3 times 13.3%

4 times 0.9%

5 times 7.8%

6 - 9times 8.7%

10 times or more

B who Attended a MOVIE THEATER to watch a MOVIE in the past 30 days
A

B USA

Total Monthly Sit-Down Restaurant Users: own Restaurant Meals:
89.7% 76.6%

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Coffes indian/  Wings/ Bagel / Steskhouse
House / Thai/  Burgers/ Donut {
coffee Bar Other  Sports Bar Bakery
asian

Pizza

Mexican  Chinese Italizn Upscale

mwho Attended a MOVIE THEATER to watch a MOMIE in the past 30 days mUSA

Used Restaurant Delivery Service Past 30-da hub, Uber Eats, etc.)
wha Attended a MOVIE THEATER to watch a MOVIE in... 23.8%

vsa N 17.9%

Drank Past 30-days: Adults 18 or older
Liguor
Any Type of Beer

Wine
Domestic Regular Beer

60,665,467 23.1%

Domestic Light Beer

58,353,601 22.3%

imported Beer - Vv
: 12.0% w
Microbrew /[ Craft Beer 10.9% | |
®m who Attended a MOVIE THEATER to watch a MOVIE in the past 30 days mUsA
USA USA Projection Scarborough R1 2024: lan23-Feb24 Qual Intab

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

60,991,118

23,212,826 8.9%

23.3%
Table Games (Craps, Poker, etc.)

Upscale Restaurant

6.2%
[EEE 3.4%
Ez.s%
1.7%

Bar / Nightclub

Stage Show / Concert

30.7%

Sports Betting

Other Gambling

Spa

o

B

Casinos visited past 12 months: Yes

H who Attended a MOVIE THEATER to watch a MOVIE in the past 30 days

B USA

23,338

USA Jan23-Feb24 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,338

Used Past 30-days: Adults 18 or older

9.4%
5.5%
24,647,732 14,436,364
Marijuana / Cannabis Cigarettes Vape
#who Attended a MOVIE THEATER to watch a MOVIE inthe past 30days ~ mUSA

No. of times attended movie at a theater past 30 days: Any movie attended at a theater past 30 days



ALL PAST 3-MONTHS

MOVIE THEATER ATTENDERS

Past 30-days QSR Users: Adults 18 or older

E

2 times 10.7

%

3 times 10.6%

4 times

9%

5 times

10.7%

6 - 9times

10 times or more

mwho Attended a MOVIE THEATER to watch a MOVIE in the past 3 months mUSA

Total ngﬂ g.ﬂy QSR Users: Avg. Monthly QSR Meals:

8.6%

88.
e e N I

use Casinos past yr., 21.% less likely to smoke ¢

42.1% or 110,295,705 of USA Adults 18 or older Attended a MOVIE THEATER to watch a MOVIE in the past 3 mo
Adults 18 or older who Attended a MOVIE THEATER to watch a MOVIE in the past 3 months are 6.2% more

likely to use QSRs past mo., 13.9% more likely to use Sit-Down Restaurants past mo., 15.1% more likely to

nths.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time 15.7%

2 times

16.1

%

3 times

4 times

5 times

6-9times

10 times or more

m who Attended a MOVIE THEATER to watch a MOVIE in the past 3 months mUSA

Total Monthly Sit-Down Restaurant Users:

76.6%
200,717,6

Al

it-Down Restaurant Meals:

87.2%

Top-10 Cuisines: Adults 18 or older

Sit-Down Restaurants Used Past 30-days)
- - "14.3 43,79 "
117
Puza

Mexican  Chinese

Ccoffes

talian  Indian/  Wings/
Thai/  Burgers/
Other  Sports Bar
asian

Upscale  Bagel/ Steakhouse
Donut /

Bakery

House /
coffee Bar

mwho Attended a MOWIE THEATER to watch a MOVIE in the past 3 months mUSA

Used Restaurant Delivery Service Past 30-da hub, Uber Eats, etc.)
who Attended a MOVIE THEATER to watch a MOVIE in... 22.1%

v [N 17.9%

Drank Past 30-days: Adults 18 or older

i
Any Type of Beer 5

0!

4

bl
. 1%
%

Wine

Domestic Regular Beer

60,665,467 23.19

58,353,601 22.3%

54,605,775 20.8%
%

28,489,547

10.9%

Domestic Light Beer
Imported Beer

Microbrew / Craft Beer

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

60,991,118

6.2%
sports Setting (PR 305
Other Gambling E?iﬂ?%ﬁ%

2.3%
Spa MM

23.3%

Table Games (Craps, Poker, etc.)

Upscale Restaurant
Bar / Nightclub

Stage Show / Concert 30.7%

Casinos visited past 12 months: Yes

Used Past 30-days: Adults 18 or older
w |
-o-i'bi |

J

® who Attended a MOVIE THEATER to watch a MOVIE in the past 3 months mUSA m who Attended a MOVIE THEATER to watch a MOVIE in the past 3 months HUSA
USA USA Praojection Scarborough R1 2024: Jan23-Febh24 Qual Intab 23,338
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9.4%
5.5%
24 647,732 14,436,364
Marijuana / Cannabis Cigarettes Vape
m who Attended a MOVIE THEATER to watch a MOVIE in the past 3 months W USA

No. of times attended movie at a theater past 3 months: Any movie attended at a theater past 3 months



New Movie Release

OPENING WEEKEND ATTENDERS

Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

7.7% or 20,228,236 of USA Adults 18 or older Attend New MOVIE Releases on OPENING WEEKEND.

Adults 18 or older who Attend New MOVIE Releases on OPENING WEEKEND are .3% more likely to have a
401K, 3.8% less likely to have an Auto Loan, 14.4% more likely to Invest/Trade Stocks Online, 10.% more likely
to pay with their Debit Card.

122,580,990

99,581,638

76,483,120 29.2%

12.5%

47,261,894 18.0%

8.6%
35,684,558 13.6%

10.5%
30,255,556 11.5%
8.8%
28,711,552 11.0%

26.3%

Financial Services Has and/or Uses: Adults 18 or older

9.0% 8.3% 8.4%
6.7%
4.6% 4.9%

% 9.0% Checking Debitor ATM  Savings Credit Card Online Mohile Online Bill Home Auto Loan Money  Studentloan Certificates of Refinanced Personal Loan  Home
77% Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
i . Account Mortgage Loan or Home
529 Plan / College Savings Plan 5% ortgag ety Lo
u who Attend New MOVIE Releases on OPENING WEEKEND mUSA mwho Attend New MOVIE Releases on OPENING WEEKEND mUSA
. . . r— .
Professional Services Used*: Adults 18 or older Past 3-Months Payment Methods Used: Adults 18 or older
Online Investing / Stock Trading i 15.7%
8.4%
. . 7.4%
Insurance Agent at a Local Office (not online) 10.6% . .
5.7% 11.7%11.0%
Real Estate Agent 6.6%
- 3.7% 3.7% 3% 35y
Estate Planning & 3.9% E M
. ; 2.4% (*Past 12 Months) VISA PayPal Debit Card  MasterCard Venmo Zelle Cash App Apple Pay  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay
Diverce [ Family Attorney card Express Messenger
B who Attend New MOVIE Releases on OPENING WEEKEND W USA m who Attend New MOVIE Releases on OPENING WEEKEND mUSA

USA USA Projection

Scarborough R1 2024: Jan23-Feb24
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Qual Intab 23,338

USA Jan23-Feb24 USA Projection Scarborough R1 2024: lan23-Feb24 Qual Intab 23,338

Movies - when usually seen at a theater past 12 months: Opening weekend




New Movie Release

w/in 1ST 2-WEEKS ATTENDERS

mﬁdmvestments Owned: Adults 18 or older

24.% or 62,981,474 of USA Adults 18 or older Attend New MOVIE Releases w/in 2wks of OPENING WEEKEND.
Adults 18 or older who Attend New MOVIE Releases w/in 2wks of OPENING WEEKEND are 13.4% more likely

to have a 401K, 15.2% more likely to have an Auto Loan, 19.4% more likely to Invest/Trade Stocks Online,
6.8% more likely to pay with their Debit Card.

01K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

529 Plan / College Savings Plan

99,581,638 38.0%

76,483,120 29.2%

47,261,894 18.0%
14.7%

35,684,558 13.6%
14.0%

30,255,556 EETRL

11.7%
28,711,552 JEEN:S

18.4%

8.1%

23,501,01CX0

9.5%

DI 8.4%

m who Attend New MOVIE Releases w/in 2wks of OPENING WEEKEND H USA

. Financial Services Has and/or Uses: Adults 18 or older

B8.9% 8.3% 7.5% 0.7% g g0 4.9%

Auto Loan Money  Studentloan Certificates of Refinanced Personal Loan  Home

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

m who Attend New MOVIE Releases w/in 2wks of OPENING WEEKEND m USA

Professional Services Used*: Adults 18 or older

Tax Py tion Servi
ax Preparation Service gy 25.9%
16,788,740 17.7%

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Diverce [ Family Attorney

41,077,636 15.7%

30,295,303 11.6%
1n.6%f) .
27,689,399 10.6%
7.0%
RESTEN 6.6%
3.8%

13.0%

(*Past 12 Months)

B who Attend New MOVIE Releases w/in 2wks of OPENING WEEKEND H USA

USA USA Projection

Scarborough R1 2024: Jan23-Feb24
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

' Past 3-Months Payment Methods Used: Adults 18 or older

12.3% 11 gug
4.7% 3.7% 41% 3.5%
E [ e |
VISA PayPal Debit Card  MasterCard Venmo Zelle Cash App Apple Pay  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay

Card Express
u who Attend New MOVIE Releases w/in 2wks of OPENING WEEKEND mUSA

Messenger

Qual Intab 23,338

USA Jan23-Feb24 USA Projection Scarborough R1 2024: lan23-Feb24 Qual Intab 23,338

Movies - when usually seen at a theater past 12 months: After opening weekend, but within first two weeks of opening




22.3% or 58,352,102 of USA Adults 18 or older Attend New MOVIE Releases after 2wks of OPENING WEEKEND.
New Movie Release Adults 18 or older who Attend New MOVIE Releases after 2wks of OPENING WEEKEND are 9.8% more likely

AFTER 1ST 2-WEEKS ATTENDERS to have a 401K, 3.5% more likely to have an Auto Loan, 11.3% more likely to Invest/Trade Stocks Online, .2%
less likely to pay with their Debit Card.

mﬁdlnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

IRA (Individual Retirement Account)

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.) 11_2;;6%

12.3%
Bonds premwy 11 0%

9.9%
B3%  6.8% 6.7% 5.4% 4.9%

11.4%
Second Home or Real Estate PTUPEl‘tV _0% Checking  Debit or ATM Savings Credit Card Online Maobile Online Bill Home Money Studentloan Certificates of Refinanced Personal Loan Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
i 9.9% Account Mortgage Loan or Home
529 Plan / College Savings Plan 8_4% ortgag Eaity Loan
Hwho Attend New MOVIE Releases after 2wks of OPENING WEEKEND HUSA M who Attend New MOVIE Releases after 2wks of OPENING WEEKEND HUSA

Professional Services Used*: Adults 18 or older | [ Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service 67,031,377 25.0%
Financial Planner 126,288,730 17.7%
Online Investing / Stock Tradi =
e/ Sl 11077636 15.7%

14.4%
30,295,303 11.6%

. . 11.1%
Insurance Agent at a Local Office (not online . .
Ag ( ) 27,689,399 10.6%
8.1%
Real Estate Agent
e 17,384, 85 30X

4.8%

Accountant

10.8% 11.0%

= ‘ 4.1% 3.7%  3.5% 3.5%
Estate Planning 3.9% PR o2 | . 10,052
. ; 1.3% (*Past 12 Months) VISA PayPal Debit Card  MasterCard Venmo Zelle Cash App Apple Pay  Store Credit  Google Pay Discover American Facebook  Square Cash Samsung Pay
Divorce [/ Family Attorney - 1'2% Card

Express Messenger

mwho Attend New MOVIE Releases after 2wks of OPENING WEEKEND mUSA  who Attend New MOVIE Releases after 2wks of OPENING WEEKEND HUSA

USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,338
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Movies - when usually seen at a theater past 12 months: After the second week




ALL PAST 30-DAYS

MOVIE THEATER ATTENDERS

mﬁdmvestments Owned: Adults 18 or older

20.4% or 53,439,346 of USA Adults 18 or older Attended a MOVIE THEATER to watch a MOVIE in the past 30...
Adults 18 or older who Attended a MOVIE THEATER to watch a MOVIE in the past 30 days are 8.8% more
likely to have a 401K, 2.4% more likely to have an Auto Loan, 11.3% more likely to Invest/Trade Stocks Online,
4.6% more likely to pay with their Debit Card

01K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

Bonds

99,581,638 38.0%
76,483,120 29.2%

19.9%
47,261,894 18.0%

15.0%
35,684,558 13.6%
12.5%
30,255,556 R

12.4%

28,711,552 Ei K4

. Financial Services Has and/or Uses: Adults 18 or older

9.2% 8.3% 8.2% g9 51% 205

=
9.8%
Second Home or Real Estate Property 9.0% Checking Debitor ATM  Savings Credit Card Online Mohile Online Bill Home Auto Loan Money  Studentloan Certificates of Refinanced Personal Loan  Home
0.1% Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
i - A nt M Li H
529 Plan / College Savings Plan % ccou ortgage ‘:]:g L::r"e
m who Attended a MOVIE THEATER to watch a MOVIE in the past 30 days ~ mUSA = who Attended a MOVIE THEATER to watch a MOVIE in the past 30 days m USA
. . . r— .
Professional Services Used*: Adults 18 or older Past 3-Months Payment Methods Used: Adults 18 or older
Online Investing / Stock Trading i 15.7%
13.1%
Accountant 30,295,303 11.6%
Insurance Agent at a Local Office (not online) e 1016‘1}%.8% . .
7.4% 12.7%
Real Estate Agent 6.6% 11.0%
4.3%

Estate Planning

48% 37% 3.9% 3.5%

3.9% E s o0 |
. ; 2.1% (*Past 12 Months) VISA PayPal Debit Card  MasterCard Venmo Zelle Cash App Apple Pay  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay
Diverce [ Family Attorney 1.2% card Express Messenger
B who Attended a MOVIE THEATER to watch a MOVIE in the past 30 days B USA m who Attended a MOVIE THEATER to watch a MOVIE in the past 30 days mUSA
USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,338

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Jan23-Feb24 USA Projection Scarborough R1 2024: lan23-Feb24 Qual Intab 23,338

No. of times attended movie at a theater past 30 days: Any movie attended at a theater past 30 days




ALL PAST 3-MONTHS

MOVIE THEATER ATTENDERS

mﬁdmvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

42.1% or 110,295,705 of USA Adults 18 or older Attended a MOVIE THEATER to watch a MOVIE in the past 3...
Adults 18 or older who Attended a MOVIE THEATER to watch a MOVIE in the past 3 months are 9.3% more
likely to have a 401K, 7.6% more likely to have an Auto Loan, 13.8% more likely to Invest/Trade Stocks Online,
4.6% more likely to pay with their Debit Car

122,580,990 46.8%
99,581,638 38.0%

76,483,120 29.2%
18.7%

47,261,894 18.0%
14.3%
35,684,558 13.6%

12.8%

30,255,556 R

11.4%

28,711,552 Ei K4
2 0.3%
23,591,010 K

Financial Services Has and/or Uses: Adults 18 or older

8.9% 8.3% 7.6% 6.7% 53% .09

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Studentloan Certificates of Refinanced Personal Loan  Home
07% Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement

i . A nt M Li H
529 Plan / College Savings Plan s. P ccou ortgage ‘2::; L::r"e

mwho Attended a MOVIE THEATER to watch a MOVIE in the past 3 months ~ m USA mwho Attended a MOVIE THEATER to watch a MOVIE in the past 3 months mUSA
Professional Services Used*: Adults 18 or older Past 3-Months Payment Methods Used: Adults 18 or older
Online Investing / Stock Trading T 15.7%
13.4%
Insurance Agent at a Local Office (not online) 10161‘;:% . .
Real Estate Agent 11.8%11.0%

Estate Planning

Diverce [ Family Attorney

USA USA Projection

7.3%
17,384,852 X3
4.3%

4.2% 3.7% 3.9% 3.5%
ESEpmrn

(*Past 12 Months) VISA PayPal Debit Card  MasterCard Venmo Zelle Cash App Apple Pay  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay
1 Card Express Messenger
® who Attended a MOVIE THEATER to watch a MOVIE in the past 3 menths  BUSA mwho Attended a MOVIE THEATER to watch a MOVIE in the past 3 months  m USA
Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,338

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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No. of times attended movie at a theater past 3 months: Any movie attended at a theater past 3 months




Adults 18 or older who Attend New MOVIE Releases on OPENING WEEKEND spend an average of 2 days, 19 hours, 24
minutes and 18 seconds each week with All Forms of Media.

83.7% of Adults 18 or older who Attend New MOVIE Releases on OPENING WEEKEND spend an avg. of 8 hours and 2 minutes each week
listening to All Local AMI/FM Radio, representing 10.% of totaltime spent with all forms of Media.

New Movie Release
OPENING WEEKEND ATTENDERS

95.9%

Weekly

Reach %:

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

68:57:19
54.0%
% of Total

UsA
Weekly H:M: :

0

24.6%

Avg. Weekly
Hours:Minutes: 2:302p%] 2:165ms] 2:1055] 1:18: 082 1:335ns 2:0680d 15950 212008 2:5300) 3:1350u] 2:390k) 2:38paa] 1:56pard 1:22p0s] 1:20pask) 0:381001 1-16p30y) 0:260r20 1:02,57] 0:50.0201
>
&8
Nl
@f:&

B who Attend New MOVIE Releases on OPENING WEEKEND B USA

usA USA Projection Scarborough R1 2024: lan23-Feb24 Qual Intab 23,338USA Jan23-Feb24

USA Projection Scarborough R1 2024: lan23-Feb24 Qual Intab 23,338
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Movies - when usually seen at a theater past 12 months: Opening weekend




New Movie Release
w/in 1ST 2-WEEKS ATTENDERS

Adults 18 or older who Attend New MOVIE Releases w/in 2wks of OPENING WEEKEND spend an average of 3 days, 6

hours, 45 minutes and 45 seconds each week with All Forms of Media.
85.4% of Adults 18 or older who Attend New MOVIE Releases w/in 2wks of OPENING WEEKEND spend an avg. of 8 hours and 7 minutes
each week listening to All Local AMI/FM Radio, representing 8.8% of totaltime spent with all forms of Media.

BX oo

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

usage 52.9%

who Attend New MOVIE usa
Releases w/in 2wks of
OPENING WEEKEND

B who Attend New MOVIE Releases w/in 2wks of OPENING WEEKEND m USA

UsA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,338USA Jan23-Feb24 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,338
All Graphs and soefo.al Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Movies - when usually seen at a theater past 12 months: After opening weekend, but within first two weeks of opening




Adults 18 or older who Attend New MOVIE Releases after 2wks of OPENING WEEKEND spend an average of 2 days, 23

hours, 42 minutes and 6 seconds each week with All Forms of Media.
AFTER 1ST 2-WEEKS ATTENDERS 85.9% of Adults 18 or older who Attend New MOVIE Releases after 2wks of OPENING WEEKEND spend an avg. of 8 hours and 28

New Movie Release

minutes each week listening to All Local AM/FM Radio, representing 10.2% of total time spent with all forms of Media.
o7

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

usage 54.3%

W who Attend New MOVIE usa
% of Total 65.6p — Releases after 2wks of
Weekly H:M: 63.08 OPENING WEEKEND W
58.7%

B who Attend New MOVIE Releases after 2wks of OPENING WEEKEND m USA

usA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,338USA Jan23-Feb24 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,338 HUb b o rd Share of Everyt hing
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BROADCASTING

Movies - when usually seen at a theater past 12 months: After the second week




Adults 18 or older who Attended a MOVIE THEATER to watch a MOVIE in the past 30 days spend an average of 2 days,
23 hours, 28 minutes and 6 seconds each week with All Forms of Media.
MOVIE THEATERATTENDERS 84.% of Adults 18 or older who Attended a MOVIE THEATER to watch a MOVIE in the past 30 days spend an avg. of 8 hours and 20

minutes each week listening to All Local AM/FM Radio, representing 9.8% of totaltime spent with all forms of Media.

ALL PAST 30-DAYS

Weekly

Reach %: m.‘&%

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

who Attended a MOVIE usa
% of Total fgy 65.6% THEATER to wa
Weekly H:M: MOVIE in the past

%"‘& d@"@
o
6‘0
& ¢
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B who Attended a MOVIE THEATER to watch a MOVIE in the past 30 days B USA
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Qual Intab 23,338
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No. of times attended movie at a theater past 30 days: Any movie attended at a theater past 30 days




Adults 18 or older who Attended a MOVIE THEATER to watch a MOVIE in the past 3 months spend an average of 3
ALL PAST 3-MONTHS

days, 1 hours, 22 minutes and 59 seconds each week with All Forms of Media.
MOVIE THEATER ATTENDERS 85.6% of Adults 18 or older who Attended a MOVIE THEATER to watch a MOVIE in the past 3 months spend an avg. of 8 hoursand 11

minutes each week listening to All Local AM/FM Radio, representing 9.6% of total time spent with all forms of Media.

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

F :
70:15:25
usage %5 48.6% o
% of Total (BN 65.6%

o Attended a MOWVIE THEATER to watch a MOVIE inlifé past 31
Weekly H:M:

® who Attended a MOVIE THEATER to watch a MOVIE in the past 3 months

UsA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,338USA Jan23-Feb24 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,338
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No. of times attended movie at a theater past 3 months: Any movie attended at a theater past 3 months



Adults 18 or older who Attend New MOVIE Releases on OPENING WEEKEND spend an average of 2 days, 2 hours, 47

New Movie Release minutes and 1 seconds each week with All Forms of Ad-Supported Media.
OPENING WEEKEND ATTENDERS 80.% of Adults 18 or older who Attend New MOVIE Releases on OPENING WEEKEND spend an avg. of 7 hours and 30 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 11.8% of total time spent with all forms of Ad-Supported Media.

95.9%

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

R, 56.8%

80.00 LA

who Attend New MOVIE UsA
Releases on OPENING
% of Total WEEKEND
Weekly H:M:
Avg. Weekly
Hours:Minutes:
X
-4
¥
¢
»
@

® who Attend New MOVIE Releases on OPENING WEEKEND m USA
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Movies - when usually seen at a theater past 12 months: Opening weekend



Adults 18 or older who Attend New MOVIE Releases w/in 2wks of OPENING WEEKEND spend an average of 2 days, 10
New Movie Release hours, 11 minutes and 37 seconds each week with All Forms of Ad-Supported Media.

w/in 1ST 2-WEEKS ATTENDERS 81.2% of Aduits 18 or older who Attend New MOVIE Releases w/in 2wks of OPENING WEEKEND spend an avg. of 7 hours and 32

minutes each week listening to Local Ad-Supported AM/FM Radio, representing 10.5% of total time spent with all forms of Ad-

Supported Med 56

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

R, 56.7%

who Attend New MOVIE UsA
Releases wyfin 2wks of
OPENING WEEKEND

1.4y

% of Total

m who Attend New MOVIE Releases w/in 2wks of OPENING WEEKEND m USA
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Movies - when usually seen at a theater past 12 months: After opening weekend, but within first two weeks of opening




Adults 18 or older who Attend New MOVIE Releases after 2wks of OPENING WEEKEND spend an average of 2 days, 6

hours, 34 minutes and 5 seconds each week with All Forms of Ad-Supported Media.
AFTER 1ST 2-WEEKS ATTENDERS 80.6% of Adults 18 or older who Attend New MOVIE Releases after 2wks of OPENING WEEKEND spend an avg. of 7 hours and 43

minutes each week listening to Local Ad-Supported AM/FM Radio, representing 11.4% of total time spent with all forms of Ad-
Supported Me Er..

New Movie Release

Weekly

Reach %:

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

e 56.9%

o2 o

who Attend New MOVIE UsA
w Releases after 2wks of
% of Total 64.7% OPENING WEEKEND
Weekly H:M: W
58.7%

Y
® who Attend New MOVIE Releases after 2wks of OPENING WEEKEND H USA
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Movies - when usually seen at a theater past 12 months: After the second week




Adults 18 or older who Attended a MOVIE THEATER to watch a MOVIE in the past 30 days spend an average of 2 days,
ALL PAST 30-DAYS

5 hours, 23 minutes and 23 seconds each week with All Forms of Ad-Supported Media.
MOVIE THEATERATTENDERS 79.3% of Adults 18 or older who Attended a MOVIE THEATER to watch a MOVIE in the past 30 days spend an avg. of 7 hours and 31

minutes each week listening to Local Ad-Supported AM/FM Radio, representing 11.2% of total time spent with all forms of Ad-Suppor

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

R, 56.9%

who Attended a MOVIE UsA
THEATER to watcha
MOWNIE in the past 30 days

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:

m who Attended a MOVIE THEATER to watch a MOVIE in the past 30days  ®USA
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No. of times attended movie at a theater past 30 days: Any movie attended at a theater past 30 days




Adults 18 or older who Attended a MOVIE THEATER to watch a MOVIE in the past 3 months spend an average of 2
ALL PAST 3-MONTHS

days, 6 hours, 58 minutes and 1 seconds each week with All Forms of Ad-Supported Media.
MOVIE THEATER ATTENDERS 81.% of Adults 18 or older who Attended a MOVIE THEATER to watch a MOVIE in the past 3 months spend an avg. of 7 hours and 31

minutes each week listening to Local Ad-Supported AM/FM Radio, representing 11.1% of total time spent with all forms of Ad-Suppor

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

MOWVIE usA

‘ﬁﬂﬁﬁntﬁ MOMIE in

the past 3 months

% of Total m_

Weekly H:M:

m who Attended a MOVIE THEATER to watch a MOVIE in the past 3 months
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No. of times attended movie at a theater past 3 months: Any movie attended at a theater past 3 months




Adults 18 or older who Attend New MOVIE Releases on OPENING WEEKEND spend an average of 7
hours and 15 minutes each day with All Forms of Ad-Supported Media. 80.% listen to Local AM/FM

New Movie Release

OPENING WEEKEND ATTENDERS

Radio for an avg. of 64.4 minutes/day. (Local Radio delivers 11.8% of Time with Ad-Supported Media.)
Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top- 13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
(Average week) Total Persons: % Time Spent: {Aver:
roceystores A X7 :
Billboards & Signs (Weekly Drivers) c , - 28 4% 8.9%
Search (Google, Bing, etc.) e 36, m Billboards &
. . Signs (Weekly
Email/Text/IM/Zoom,ete. (Personal & Work) 3 .30, Billboards & Local AM/FM Radio Drivers)
) 5 (Weekly 3 Local AM/FM Radio
Local AM/FM Radio ] , 23 Eor 12.06 701 68.9 709 52.8
News/Westher fSports (Websites/Apps) m Local TV Stations Local TV Stations
: ) . . 77.9 Email/Text/ | _ 106.7 search
Banking/Financial/Real Estate (Websites/Apps) 08 BES Ak 9 Avg. Hours+Minutes/day with All m IM/Zoom,etc Games/
Forms of Media: Adults 18 or older Personal & | Fantas... (Google,
. Work) tting | Netflix Facebook
Local TV Stations ohe 65 69 m . g 326 etc.)
Games/Fantasy/Betting Sites £8 310 5h 64 ; mme- 9:51 m Gam... INE=
Non-Premium Cable TV Networks : 2 61 96 Usage 54.0% m Non-Premium Cable Search L Non-Premium Cable TV Email/Text/IM/ Fant... DMAES
. ) . . who Attend New MOVIE usA . TV Networks Facebook (Google, Bing, Networks Zoom,etc. Betti... [Spe
Gas Stations/Convenience Stores M Relea:sE?'réEszlNG m 70.6 60.5 etc.) - 100.1 (Personal &... Sites DAL
R 128 505,9D2 49.0% 5.5%
¥ who Attend New MOVIE Releases on OPENING WEEKEND WUSA ® who Attend New MOVIE Releases on OPENING WEEKEND HUSA
Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older  Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
[Average Week) Total Persons: Average Day)

B

Grocery Stores

Billboards & Signs (Weekly Drivers) 10.5% Eﬂ’lﬂih‘r
—— 6 - 53% Zoom,e... Billboards & Signs
bl LTI IS, 2.6% Non-Premium {Personal Local AM/FM Radio {Weekly Drivers)
Local AM/FM Radio z i 4 11.79% Cable TV Facé‘e;);\ok &3\!:0crlk) 65.7 52.8
Emil Text/iM/ Zoom,ctc, [Personel & Work) PSRRI % % Local TV Stations Netv!rorks = - Local TV Stations :
' o 72.8 66.0 1015 earch
Facebook Avg. Hours+Minutes/day with All 5[ Search YouTube {Google,
T 2 Forms of Ad-Supported Media: (Google, Video Bing, etc.)
169 682 18 64.7% Adults 18 or older 14.7% Bing, etc.) You... Facebook 319 275

26.7 Instagr... | Video
249 19.3
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Movies - when usually seen at a theater past 12 months: Opening weekend



Adults 18 or older who Attend New MOVIE Releases w/in 2wks of OPENING WEEKEND spend an
average of 8 hours and 18 minutes each day with All Forms of Ad-Supported Media. 81.2% listen to
Local AM/FM Radio for an avg. of 64.6 minutes/day. (Local Radio delivers 10.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Movies - when usually seen at a theater past 12 months: After opening weekend, but within first two weeks of opening



AFTER 1ST 2-WEEKS ATTENDERS

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older

(Average week)

Grocery Stores

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc.)
Email/Text/IM/Zoom,etc. (Personal & Work)
Local AM/FM Radio

News/Weather/Sports (Websites/Apps)
Banking/Financial /Real Estate (Websites/Apps)
Facehook

Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores
Games/Fantasy/Betting Sites

Netflix

New Movie Release

Total Persons:

Adults 18 or older who Attend New MOVIE Releases after 2wks of OPENING WEEKEND spend an
average of 7 hours and 47 minutes each day with All Forms of Ad-Supported Media. 80.6% listen to
Local AM/FM Radio for an avg. of 66.2 minutes/day. (Local Radio delivers 11.4% of Time with Ad-Suppor

ted Media.)
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MOVIE THEATER ATTENDERS

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older

(Average week)

Grocery Stores

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc.)
Email/Text/IM/Zoom,etc. (Personal & Work)
Local AM/FM Radio

News/Weather/Sports (Websites/Apps)

Banking/Financial /Real Estate (Websites/Apps)

ALL PAST 30-DAYS

Total Persons:

Adults 18 or older who Attended a MOVIE THEATER to watch a MOVIE in the past 30 days spend an
average of 7 hours and 37 minutes each day with All Forms of Ad-Supported Media. 79.3% listen to
Local AM/FM Radio for an avg. of 64.5 minutes/day. (Local Radio delivers 11.2% of Time with Ad-Suppor

ted Media.)
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MOVIE THEATER ATTENDERS

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older

(Average week)

Grocery Stores

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc.)
Email/Text/IM/Zoom,etc. (Personal & Work)
Local AM/FM Radio

News/Weather/Sports (Websites/Apps)
Banking/Financial /Real Estate (Websites/Apps)
Facehook

Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores
Games/Fantasy/Betting Sites

Netflix

ALL PAST 3-MONTHS

Adults 18 or older who Attended a MOVIE THEATER to watch a MOVIE in the past 3 months spend an
average of 7 hours and 51 minutes each day with All Forms of Ad-Supported Media. 81.% listen to
Local AM/FM Radio for an avg. of 64.5 minutes/day. (Local Radio delivers 11.1% of Time with Ad-Suppor

ted Media.)
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OPENING WEEKEND ATTENDERS

Avg. Week All Audio (Persons & % Reach): Adults 18 or older
Locsl AWM Radi

New Movie Release

16,186,744 or 80.% of Adults 18 or older who Attend New MOVIE Releases on OPENING WEEKEND
listen to Ad-Supported Local AM/FM Radio for an average of 64.4 minutes every day representing
36.9% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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New Movie Release

w/in 1ST 2-WEEKS ATTENDERS

51,112,463 or 81.2% of Adults 18 or older who Attend New MOVIE Releases w/in 2wks of OPENING
WEEKEND listen to Ad-Supported Local AM/FM Radio for an average of 64.6 minutes every day
representing 39.7% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Spotify
15.2

Pand...
8.0

Sirius...
4.7

Local AM/FM Radio
65.7

Podcasts
19.5

Amazon
Music
85

All
Pandora

Others
10.8 7.1

YouTube Music
15.5

TV Music
Channels
8.2

Siri... iH...
45 4.0

Total Persons. Time Spent:
Local AM/FM Radio
Podcasts ~paSgeRges % m
YouTube Music ey e e T [10,0%
Pandora  EERESRRR AR 7,0% Podcast
'0acasts
TV Music Channels
(s a57 70 079 8 265
Amazon Music mm Avg. Hours+Minutes/day with Ad- m A
Supported Audio: Adults 18 or older Ll
All others  ERRSHRR T 4.6% Music
iHeartRadio @ﬂ o
o R a2 REE O
Audiobooks |2 3 % m . YouTu_be TV Music
. 0.0% who Attend New MOVIE usa ' Local AM/FM Radio Music ! Channels
Owned Music _ 0.0% Releases w/in 2wks of 0.0% 64.6 15.1 8.2
OPENING WEEKEND
Apple Music i 884 0.0%
m who Attend New MOVIE Releases w/in 2wks of OPENING WEEKEND mUSA
usA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,338

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24 USA Projection

Scarborough R1 2024: Jan23-Feb24

Qual Intab

® who Attend New MOVIE Releases w/in 2wks of OPENING WEEKEND

23,338

Movies - when usually seen at a theater past 12 months: After opening weekend, but within first two weeks of opening

soefa.ai

HUSA

* Share of Everything
for Anythlng -




47,027,053 or 80.6% of Adults 18 or older who Attend New MOVIE Releases after 2wks of OPENING
WEEKEND listen to Ad-Supported Local AM/FM Radio for an average of 66.2 minutes every day
representing 41.6% of all time spent daily with Ad-Supported Audio.

New Movie Release

AFTER 1ST 2-WEEKS ATTENDERS

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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42,371,002 or 79.3% of Adults 18 or older who Attended a MOVIE THEATER to watch a MOVIE in the
past 30 days listen to Ad-Supported Local AM/FM Radio for an average of 64.5 minutes every day
representing 36.2% of all time spent daily with Ad-Supported Audi

ALL PAST 30-DAYS

MOVIE THEATERATTENDERS

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

ot e ——T
Podeasts
spoty M

339,

YouTube Music SiriusXM

YouTube Music 8.00 91.4 15.0 YouTube
» — . : Podcasts Spotify Music
S —r
irius - m % S 20.5 19.3 16.2
owned Music  [ESSEERS SARET (< 550 | 28.9 Apple | Amazon
Pandora mm Avg. Hours+Minutes/day with m : Music Music MTV' P
" Audio: Adults 18 or older 116 10.9 _ usic pple
Amazon Music - SEESTR RS (265 | SiriusXM Pandora | chan.. Music
TV Music Channels mm All Others 15.4 9.8 8.2 1.6
o IRCET ...
Local AM/FM Amazon All Has
All Cthers 014 g iHea...
. _ m who Attended a MOVIE Radio i Pandora . | iHez . Local AM/FM Radio Owned Music  Music Oth...
HeartRadio RO w4 30" AT vetchs T 714 : 12.0 : . . 709 117 93 67 | Audie
Audiobooks  [PICRAVEE I 3-8% 1.4%
® who Attended a MOVIE THEATER to watch a MOVIE in the past 30 days B USA B who Attended a MOVIE THEATER to watch a MOVIE in the past 30 days H USA
Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Total Persons. Time Spent:

Local A/ M Radio e — L 5
Podeasts Qe PRSI
YouTube Music m
pandors EBRRRRE

7.0% Podcasts YouTube Music Podcasts YouTube Music
TV Music Channels m 279 206 19.5 15.5
Amazon Music  [PHARREA R SA“'Q- H"e“d"f "j‘:”“;;sfi d"; ;‘""h ":: m TV Music Amazon | TV Music
All Others QRSS2 LRGN upported Audio: Adults 18 or older 225 All Others | Channels MUsie™| Channels
) _ g - Spotify 10.0 9.1 ] 85 8.2
HeartRad o . . -
weriade BEERR i
Audiobooks , 0 0% m . Amaz_l)n . . . All !
. 0.0% who Attended a MOVIE usA ' Local AM/FM Radio Pandora Musie ™ iHea... | Sir... Local AM/FM Radio Pandora Others  Siri... iH...
Owned Music _ 0.0% N ;E&Tf:w w:t:g: 0.0% 64.5 11.1 8.5 6.4 | 49 65.7 10.8 7.1 45 40
n e 5 ays
Apple Music i 884 e 0.0%
m who Attended a MOVIE THEATER to watch a MOVIE in the past 30 days  mUSA  who Attended a MOVIE THEATER to watch a MOVIE in the past 30 days HUSA
usA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,338 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,338 Soeﬁ for Anything _

No. of times attended movie at a theater past 30 days: Any movie attended at a theater past 30 days



89,323,608 or 81.% of Adults 18 or older who Attended a MOVIE THEATER to watch a MOVIE in the
past 3 months listen to Ad-Supported Local AM/FM Radio for an average of 64.5 minutes every day
representing 39.3% of all time spent daily with Ad-Supported Audi

ALL PAST 3-MONTHS

MOVIE THEATER ATTENDERS

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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No. of times attended movie at a theater past 3 months: Any movie attended at a theater past 3 months



16,186,744 or 80.% of Adults 18 or older who Attend New MOVIE Releases on OPENING WEEKEND

OPENING WEEKEND ATTENDERS listen to Ad-Supported Local AM/FM Radio for an average of 64.4 minutes every day representing
36.9% of all time spent daily with Ad-Supported Audio.

New Movie Release

Weekly gp.0% 79.6% Avg. Hours+Minutes/day with Ad-Supported
Reach % Audio: Adults 18 or older
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Movies - when usually seen at a theater past 12 months: Opening weekend



51,112,463 or 81.2% of Adults 18 or older who Attend New MOVIE Releases w/in 2wks of OPENING
WEEKEND listen to Ad-Supported Local AM/FM Radio for an average of 64.6 minutes every day
representing 39.7% of all time spent daily with Ad-Supported Audio.

New Movie Release

w/in 1ST 2-WEEKS ATTENDERS
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Movies - when usually seen at a theater past 12 months: After opening weekend, but within first two weeks of opening



47,027,053 or 80.6% of Adults 18 or older who Attend New MOVIE Releases after 2wks of OPENING
WEEKEND listen to Ad-Supported Local AM/FM Radio for an average of 66.2 minutes every day
representing 41.6% of all time spent daily with Ad-Supported Audio.

New Movie Release

AFTER 1ST 2-WEEKS ATTENDERS
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Reach % Audio: Adults 18 or older

"Share of Ad-Supported Audio” - m

who Attend New MOVIE USA
Releases after 2wks of

ﬁaf Spe OPENING WEEKEND
ime Spen|
Ad-Suppo
Audio
25.0%
15.6% 16.3%
11.0% g g9 .

P 81% 739  82% g9y  goy 78% 89% 7% ,, .,

il 7.0% 1.9% 1.8% 4.5%  4.4%

Reacheds7,027,05208,695,070 14,610,4789,034,455 9,004,80542,661,469 6,447,02225,971,563 4,729,54319,056,889 4,794,45417,972,361 4,013,21&0,325,847 5,220,2425,357,779 1,097,3274,607,965 2,644,34811,662,348
Local AM/FM Podcasts YouTube Music Pandora Amazon Music All Others Spotify TV Music SiriusXM iHeartRadio

Average H
Daily Mi Radio Channels
® who Attend New MOVIE Releases after 2wks of OPENING WEEKEND B USA
USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,338 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,338 SOEﬁ- for Anything _

o

Movies - when usually seen at a theater past 12 months: After the second week



o .
ALL PAST 30-DAYS 42,371,002 or 79.3% of Adults 18 or older who Attended a MOVIE THEATER to watch a MOVIE in the

MOVIE THEATER ATTENDERS past 30 dallys listen to Ad—Sl:lppOI'ted LOC:":!| AI\./I/FM Radio for an ave.rage of 64.5 minutes every day
representing 36.2% of all time spent daily with Ad-Supported Audi
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No. of times attended movie at a theater past 30 days: Any movie attended at a theater past 30 days



o .
ALL PAST 3-MONTHS 89,323,608 or 81.% of Adults 18 or older who Attended a MOVIE THEATER to watch a MOVIE in the

past 3 months listen to Ad-Supported Local AM/FM Radio for an average of 64.5 minutes every day
MOVIE THEATER ATTENDERS representing 39.3% of all time spent daily with Ad-Supported Audi
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No. of times attended movie at a theater past 3 months: Any movie attended at a theater past 3 months



New Movie Release

OPENING WEEKEND ATTENDERS

16,186,744 or 80.% of Adults 18 or older who Attend New MOVIE Releases on OPENING WEEKEND listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit

Radio, Classic Hits, Classic Rock, and Country.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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51,112,463 or 81.2% of Adults 18 or older who Attend New MOVIE Releases w/in 2wks of OPENING
WEEKEND listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Classic Hits, Country, and Classic Rock.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

New Movie Release
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Movies - when usually seen at a theater past 12 months: After opening weekend, but within first two weeks of opening




47,027,053 or 80.6% of Adults 18 or older who Attend New MOVIE Releases after 2wks of OPENING
WEEKEND listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic
Hits, Pop Contemporary Hit Radio, Country, and Classic Rock.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Movies - when usually seen at a theater past 12 months: After the second week




MOVIE THEATER ATTENDERS

ALL PAST 30-DAYS

42,371,002 or 79.3% of Adults 18 or older who Attended a MOVIE THEATER to watch a MOVIE in the past
30 days listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Classic Hits, Classic Rock, and Cou
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89,323,608 or 81.% of Adults 18 or older who Attended a MOVIE THEATER to watch a MOVIE in the past 3
months listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Classic Hits, Country, and Classic

Loca{ AM/f-'M Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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13,590,452 or 67.2% of Adults 18 or older who Attend New MOVIE Releases on OPENING WEEKEND
watch Ad-Supported Local TV Stations for an average of 72.8 minutes every day representing 27.8%
of all time spent daily with Ad-Supported Video.

Avg. Week All Video (Persons & % Reach): Adults 18 or older _Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Movies - when usually seen at a theater past 12 months: Opening weekend



w/in 1ST 2-WEEKS ATTENDERS

Avg. Week All Video (Persons & % Reach): Adults 18 or older
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39,011,259 or 61.9% of Adults 18 or older who Attend New MOVIE Releases w/in 2wks of OPENING
WEEKEND watch Ad-Supported Local TV Stations for an average of 91. minutes every day
representing 28.2% of all time spent daily with Ad-Supported Video.
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New Movie Release

AFTER 1ST 2-WEEKS ATTENDERS

38,570,107 or 66.1% of Adults 18 or older who Attend New MOVIE Releases after 2wks of OPENING
WEEKEND watch Ad-Supported Local TV Stations for an average of 98.9 minutes every day
representing 30.2% of all time spent daily with Ad-Supported Video.
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ALL PAST 30-DAYS

MOVIE THEATER ATTENDERS

Avg. Week All Video (Persons & % Reach): Adults 18 or older .
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34,184,103 or 64.% of Adults 18 or older who Attended a MOVIE THEATER to watch a MOVIE in the
past 30 days watch Ad-Supported Local TV Stations for an average of 86.8 minutes every day

representing 27.8% of all time spent daily with Ad-Supported Video.
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MOVIE THEATER ATTENDERS

Avg. Week All Video (Persons & % Reach): Adults 18 or older

ALL PAST 3-MONTHS

71,144,456 or 64.5% of Adults 18 or older who Attended a MOVIE THEATER to watch a MOVIE in the
past 3 months watch Ad-Supported Local TV Stations for an average of 90.6 minutes every day
representing 29.1% of all time spent daily with Ad-Supported Video.
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OPENING WEEKEND ATTENDERS

Local TV Station Programs (Persons & % Reach): Adults 18 or older
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Mystery/Suspense/Crime
Documentaries
National/Network News
Food/Cooking Shows
Game Shows

Local News - Late

Science Fiction

New Movie Release

T —

B who Attend New MOVIE Releases on OPENING WEEKEND

13,590,452 or 67.2% of Adults 18 or older who Attend New MOVIE Releases on OPENING WEEKEND
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Movies, Local News - Morning, Comedies, and Game Shows.
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Movies - when usually seen at a theater past 12 months: Opening weekend



w/in 1ST 2-WEEKS ATTENDERS

Local TV S}:att'o
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Local News - Evening
Movies

Comedies

Local News - Morning
Dramas
Mystery/Suspense/Crime
Documentaries
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Food/Cooking Shows
Game Shows

Local News - Late
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New Movie Release

39,011,259 or 61.9% of Adults 18 or older who Attend New MOVIE Releases w/in 2wks of OPENING
WEEKEND watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local
News - Evening, Comedies, Local News - Morning, and Dramas.
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38,570,107 or 66.1% of Adults 18 or older who Attend New MOVIE Releases after 2wks of OPENING
WEEKEND watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local
News - Evening, Comedies, Local News - Morning, and Dramas.

New Movie Release

AFTER 1ST 2-WEEKS ATTENDERS
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ALL PAST 30-DAYS

MOVIE THEATER ATTENDERS
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THEATER to watch a

MOVIE in the past 30 days

34,184,103 or 64.% of Adults 18 or older who Attended a MOVIE THEATER to watch a MOVIE in the
past 30 days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Movies, Comedies, Local News - Morning, and Dramas.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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ALL PAST 3-MONTHS

MOVIE THEATERATTENDERS

Local TV S}:att'o
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® who Attended a MOVIE THEATER to watch a MOVIE in the past 3 months

71,144,456 or 64.5% of Adults 18 or older who Attended a MOVIE THEATER to watch a MOVIE in the
past 3 months watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local
News - Evening, Comedies, Local News - Morning, and Dramas.
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15,659,911 or 77.4% of Adults 18 or older who Attend New MOVIE Releases on OPENING WEEKEND
use Ad-Supported Social Media for an average of 170.1 minutes every day representing 30.3% of all
time spent daily with Ad-Supported Digital Media.

New Movie Release
OPENING WEEKEND ATTENDERS
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Movies - when usually seen at a theater past 12 months: Opening weekend



50,394,948 or 80.% of Adults 18 or older who Attend New MOVIE Releases w/in 2wks of OPENING
WEEKEND use Ad-Supported Social Media for an average of 199. minutes every day representing
31.4% of all time spent daily with Ad-Supported Digital Media.

Avg. Week All ngfta! (Persons & % Reach): Adults 18 or older Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Movies - when usually seen at a theater past 12 months: After opening weekend, but within first two weeks of opening



AFTER 1ST 2-WEEKS ATTENDERS
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® who Attend New MOVIE Releases after 2wks of OPENING WEEKEND

New Movie Release

76,476,56 9. 204

43,995,913 or 75.4% of Adults 18 or older who Attend New MOVIE Releases after 2wks of OPENING
WEEKEND use Ad-Supported Social Media for an average of 142.9 minutes every day representing
26.5% of all time spent daily with Ad-Supported Digital Media.
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Movies - when usually seen at a theater past 12 months: After the second week



MOVIE THEATER ATTENDERS

Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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® who Attended a MOVIE THEATER to watch a MOVIE in the past 30 days

ALL PAST 30-DAYS

42,989,024 or 80.4% of Adults 18 or older who Attended a MOVIE THEATER to watch a MOVIE in the
past 30 days use Ad-Supported Social Media for an average of 132.4 minutes every day representing
23.9% of all time spent daily with Ad-Supported Digital Media.
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85,970,270 or 77.9% of Adults 18 or older who Attended a MOVIE THEATER to watch a MOVIE in the
past 3 months use Ad-Supported Social Media for an average of 148.3 minutes every day
representing 27.3% of all time spent daily with Ad-Supported Digital Media
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OPENING WEEKEND ATTENDERS

Avg. Week All Social Medm (Persons & % Reach): Adults 18 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook
Instagram
YouTube Video
TikTok
LinkedIn
Twitter
Pinterest
Reddit
Snapchat
WhatsApp

Others(Rumble, Twitch,Gab, Par...
Blogs/Message Boards (read...

tumblr

New Movie Release

14,028,067 or 69.3% of Adults 18 or older who Attend New MOVIE Releases on OPENING WEEKEND
use Ad-Supported Facebook for an average of 57.8 minutes every day representing 36.1% of all time
spent daily with Ad-Supported Social Media.
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w/in 1ST 2-WEEKS ATTENDERS
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tumblr

OPENING WEEKEND
m who Attend New MOVIE Releases w/fin 2wks of OPENING WEEKEND

New Movie Release

of all time spent daily with Ad-Supported Social Media.

48,798,485 or 77.5% of Adults 18 or older who Attend New MOVIE Releases w/in 2wks of OPENING
WEEKEND use Ad-Supported Facebook for an average of 71.5 minutes every day representing 36.9%
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AFTER 1ST 2-WEEKS ATTENDERS

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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YouTube Video
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LinkedIn
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WhatsApp

Others(Rumble, Twitch,Gab, Par...
Blogs/Message Boards (read...

tumblr

OPENING WEEKEND
mwho Attend New MOVIE Releases after 2wks of OPENING WEEKEND

New Movie Release

43,995,913 or 75.4% of Adults 18 or older who Attend New MOVIE Releases after 2wks of OPENING
WEEKEND use Ad-Supported Facebook for an average of 47.6 minutes every day representing 34.%
of all time spent daily with Ad-Supported Social Media.
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ALL PAST 30-DAYS

MOVIE THEATER ATTENDERS
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40,869,445 or 76.5% of Adults 18 or older who Attended a MOVIE THEATER to watch a MOVIE in the
past 30 days use Ad-Supported Facebook for an average of 42.7 minutes every day representing
33.4% of all time spent daily with Ad-Supported Social Media.
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MOVIE THEATER ATTENDERS

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older

Facebook
Instagram
YouTube Video
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WhatsApp

Others(Rumble, Twitch,Gab, Par...
Blogs/Message Boards (read...

tumblr

mwho Attended a MOVIE THEATER to watch a MOVIE in the past 3 months

ALL PAST 3-MONTHS

83,446,007 or 75.7% of Adults 18 or older who Attended a MOVIE THEATER to watch a MOVIE in the
past 3 months use Ad-Supported Facebook for an average of 54.7 minutes every day representing
36.9% of all time spent daily with Ad-Supported Social Media.
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New Movie Release

OPENING WEEKEND ATTENDERS

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Attend New MOVIE Releases on
OPENING WEEKEND
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All Other Digital Media: 1,514,087,

70,000,000

60,000,000

50,000,000

40,000,000

30,000,000

20,000,000

10,000,000

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Adults 18 or older

\?'1??:"’»3"

& AT e N oAS AR AR R R R AR R R Q&
«f o o <—:’°¢, q?qb PP R R R qsoeq,q,%q&,@ R R o

A% Q@bmo'\g"\g‘ﬁbﬁﬁq A cﬁ’QQ,»Q'

Mon-Fri Local AM/FM Radio AQH
e VIon-Fri Non-Premium Cable TV AQH
e Von-Fri Digital Media (Less Social) AQH

e Vlon-Fri Local TV Station AQH
e M on-Fri Social Media AQH

USA Projection

* Share of Everything

Scarborough R1 2024: Jan23-Feb24 Qual Intab

Movies - when usually seen at a theater past 12 months: Opening weekend




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 4,791,350;
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New Movie Release

w/in 1ST 2-WEEKS ATTENDERS
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Movies - when usually seen at a theater past 12 months: After opening weekend, but within first two weeks of opening



New Movie Release

AFTER 1ST 2-WEEKS ATTENDERS

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Attend New MOVIE Releases after
2wks of OPENING WEEKEND
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ALL PAST 30-DAYS

MOVIE THEATER ATTENDERS

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Attended a MOVIE THEATER to watch
a MOVIE in the past 30 days
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No. of times attended movie at a theater past 30 days: Any movie attended at a theater past 30 days




ALL PAST 3-MONTHS

MOVIE THEATER ATTENDERS

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Attended a MOVIE THEATER to watch
a MOVIE in the past 3 months
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OPENING WEEKEND ATTENDERS

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

YouTube Music

SiriusXm

Movie Theaters

New Movie Release

17,287,623 or 85.5% of Adults 18 or older who Attend New MOVIE Releases on OPENING WEEKEND
spend an average of 70.1 minutes per day driving, seeing Billboards and Signs. 70.5% Listen to Local
Radio Stations Out-of-Home for an average of 45.5 minutes/day.
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w/in 1ST 2-WEEKS ATTENDERS

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores

New Movie Release

to Local Radio Stations Out-of-Home for an average of 48.4 minu

57,462,656 or 91.2% of Adults 18 or older who Attend New MOVIE Releases w/in 2wks of OPENING
WEEKEND spend an average of 55.9 minutes per day driving, seeing Billboards and Signs. 72.% Listen

Average Day)

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total Persons: % Time
7
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i

Walking in Towns,
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Malls
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Shopping Malls
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Restaurants & Bars 0%
. U 70 55.9 - 531
i - : _ . roce
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Drug Stores of-Home Media: Adults 18 or older 03 Theaters 119 o4 s Stores  Sirius...
. 14.4 . y
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Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...
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Cities, Downtown
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New Movie Release

AFTER 1ST 2-WEEKS ATTENDERS

(Average Week)

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

YouTube Music

SiriusXm

Movie Theaters

® who Attend New MOVIE Releases after 2wks of OPENING WEEKEND

Total Persons:

l

e se0e] 72 oid

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older

R -
usage %:

who Attend New MOVIE
Releases after 2wks of
OPENING WEEKEND

53,697,549 or 92.% of Adults 18 or older who Attend New MOVIE Releases after 2wks of OPENING
WEEKEND spend an average of 52.7 minutes per day driving, seeing Billboards and Signs. 70.5%

Listen to Local Radio Stations Out-of-Home for an average of 43.8 min

Average Day)
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Cities, Downtown
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21.4 21.1
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Drug Stores

Podcasts

YouTube Music

Movie Theaters

Retail Stores

Health Clubs/Gyms

usA

USA Projection
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MOVIE THEATERATTENDERS

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(Average Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

YouTube Music

SiriusXm

Movie Theaters

ALL PAST 30-DAYS

Total Persons:

. I
36,264,96 30

M who Attended a MOVIE THEATER to watch a MOVIE in the past 30 days

47,694,966 or 89.3% of Adults 18 or older who Attended a MOVIE THEATER to watch a MOVIE in the
past 30 days spend an average of 62.5 minutes per day driving, seeing Billboards and Signs. 69.2%
Listen to Local Radio Stations Out-of-Home for an average of 4

®

Average Day)

Walking in Towns,
Cities, Downtown
Areas
234

Shopping Malls
229

Billboards & Signs (Weekly
Drivers)
Avg. Hours+Minutes/day with Out- 62.5

of-Home Media: Adults 18 or older

0 -
»
Concurrent =
usage %: 38.0%

who Attended a MOVIE usA
THEATER to watcha

Restaurants
& Bars
15.0

SiriusXm
139

Maovie
Theaters
141

AM/FM Radio
491

Billboards & Signs (Weekly
Drivers)
52.8

AM/FM Radio
48.7

Walking in Towns,
Cities, Downtown
Areas
21.3

Shopping Malls
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15.3 10.3 9.9
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Movie Music 3.6

Theaters Po...
14.1 6.4 Gas.. ODr..

H USA

B who Attended a MOVIE THEATER to watch a MOVIE in the past 30 days

HUSA

Top-13 Ad-Supported Ou

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

YouTube Music

Movie Theaters

Retail Stores

Health Clubs/Gyms

usA

USA Projection
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® who Attended a MOVIE THEATER to watch a MOVIE in the past 30 days
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Scarborough R1 2024: Jan23-Feb24
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

% Time Spent: (Average Day]

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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MOVIE THEATER ATTENDERS

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

Total Persons:

(Average Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

YouTube Music

SiriusXm

Movie Theaters

mwho Attended a MOVIE THEATER to watch a MOVIE in the past 3 months

ALL PAST 3-MONTHS

36,264 96] 29

99,368,351 or 90.1% of Adults 18 or older who Attended a MOVIE THEATER to watch a MOVIE in the
past 3 months spend an average of 58.2 minutes per day driving, seeing Billboards and Signs. 65.1%
Listen to Local Radio Stations Out-of-Home for an average of

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older

Concurrenjhg, MOWVIE
UstEATER 5 Wateh a MOVIE in
the past 3 months

HLETY

HUSA

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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New Movie Release

OPENING WEEKEND ATTENDERS

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total Persons:

Local Daily Mewspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers
New York Times (Daily+Sunday)
New York Times (Sunday)
Magazines

Wall Street Journal [Daily)

New York Times (Daily)
Catalogs

USA Today (Daily)

mwho Attend New MOVIE Releases on OPENING WEEKEND

7,188,077 or 35.5% of Adults 18 or older who Attend New MQVIE Releases on OPENING WEEKEND
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.9 minutes every day representing
29.9% of all time spent daily with All forms of Print Media.

% Time Spent
m' g

m
-
ey Moy 1
e

3

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

e
=
o)}

T4

who Attend New MOVIE
Releases on OPENING WEEKEND

UsA

b
D),
E;

m USA

USA Today (Daily)
15.2

Magazines

Newspaper|s} (Sunday)

Local Daily
Newspaper(s)
(Daily+Sunday)
10.9

New York Times
(Daily)

B/ 12.0

Wall Street Journal
[Daily)

o {sunday)

10.6

Direct Mail
Advertising
Local Daily [excluding
Newspaper(s) (Daily | Catalogs)
122 9.6 7.2

Local Daily

Local Daily Newspaper(s)

Wall Street Journal
[Daily)
9.7 USA Today [Daily)

Local Daily
Mewspaper(s)
(Daily

9.5 8.7

Local Daily
Newspaper(s) (Daily
+Sunday) New York Times Advertising
96 (Daily) [excluding
B.6 Catalogs)
7.4

Direct Mail

A.
New York Times (Daily L.
+Sunday) Magazines Catalogs W

9.6 7.9 3.6 N.

u who Attend New MOVIE Releases on OPENING WEEKEND

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total Persons:
85 666,696

77,134 146

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) {Sunday)

Local Daily Newspa per(s) (Daily £5.120.49

All Local Weekly Newspapers

New York Times (Daily+Sunday)
New York Times (Sunday)
Magazines

Wall Street Journal (Daily)

New York Times (Daily)
Catalogs

USA Today (Daily)

Books

0.0%
0.0%

mwho Attend New MOWIE Releases on OPENING WEEKEND
Qual Intab
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Releases on OPENING
WEEKEND 0.0%
W USA

23,338
USA Jan23-Feb24

New York Times
(Sunday)
13.4

New York Times

Local Daily
Newspaper|s)
(Sunday)
12.2

New York Times
{Daily)

Local Dail
12.0 v

Newspaper(s)
(Sunday)
10.6

Local Daily Newspaper(s)
{Daily+Sunday}
10.9

Wall Street Journal

{Daily)
9.6

Direct Mail
Local Daily Newspaper(s) Advertising
(Daily+Sunday) {Daily (excluding Catalogs)
12.7 9.6 7.2

New York Times

(Sunday)
105

Wall street Journal {Daily) Local Daily
9.7 Newspaper(s)
USA Today (Daiby) (Daily
9.5 8.7

Local Daily Newspaper|s)
[Daily+Sunday)
9.6

New York
New York Times {Daily Times Direct Mail Advertising
+5unday) (Daily) {excluding Catalogs)
9.6 B.6 74

USA Projection

® who Attend New MOVIE Releases on OPENING WEEKEND

Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,338
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w/in 1ST 2-WEEKS ATTENDERS

New Movie Release

Total Persons:

19,981,231 or 31.7% of Adults 18 or older who Attend New MOVIE Releases w/in 2wks of OPENING
WEEKEND read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.7 minutes every day
representing 30.1% of all time spent daily with All forms of Print M

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Mewspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

Wall Street Journal [Daily)

New York Times (Daily)

Catalogs

USA Today (Daily)

i

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

PO . 4%
R s 5%

m who Attend New MOWIE Releases w/in 2wks of OPENING WEEKEND
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- o .
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¥ YR X Lo x x be- - o - o

who Attend New MOVIE usa
Releases w/in 2wks of OPENING
WEEKEND
1.9%
H USA

USA Today (Daily)
9.3

Local Daily

Newspaper(s) (Sunday}

9.3

New York Times | Wall Street Journal

Local Daily
New York Times (Daily  Newspaper(s) (Daily
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8.7

Direct Mail Advertising
New York Times {excluding Catalogs)
(Daily) 7.9
B.1

Wall Street Journal
[Daily)
9.7

Local Daily

Local Daily Newspaper(s) = Newspaper(s) (Daily
{Sunday) +Sunday])
10.6 8.6

USA Today [Daily)

9.5

New York Times

(Daily)
B.6

Local Daily
Mewspaper(s)
(Daily
8.7

Direct Mail
Advertising
[excluding
Catalogs)
7.4

Local Daily
Newspaper(s) (Daily
B1

Magazines
5.5

A.
New York Times (Daily |
+Sunday) Magazines Catalogs W

9.6 7.9 3.6 N.

m who Attend New MOVIE Releases w/in 2wks of OPENING WEEKEND

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or olde%rmAvg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) {Sunday)

Local Daily Newspa per(s) (Daily

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

Wall Street Journal (Daily)

New York Times (Daily)

Catalogs

USA Today (Daily)

Books

USA USA Projection
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Movies - when usually seen at a theater past 12 months: After opening weekend, but within first two weeks of opening



AFTER 1ST 2-WEEKS ATTENDERS

New Movie Release

19,091,380 or 32.7% of Adults 18 or older who Attend New MOVIE Releases after 2wks of OPENING
WEEKEND read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.3 minutes every day
representing 33.% of all time spent daily with All forms of Print

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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New York Times Advertising
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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USA Today (Daily)

Books
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Movies - when usually seen at a theater past 12 months: After the second week



19,032,299 or 35.6% of Adults 18 or older who Attended a MOVIE THEATER to watch a MOVIE in the
past 30 days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.7 minutes every day
representing 32.1% of all time spent daily with All forms of

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total Persons:
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ALL PAST 30-DAYS

MOVIE THEATER ATTENDERS
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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No. of times attended movie at a theater past 30 days: Any movie attended at a theater past 30 days



ALL PAST 3-MONTHS

MOVIE THEATER ATTENDERS

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
.. i

Local Daily Mewspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

Wall Street Journal [Daily)

New York Times (Daily)

Total Persons:

33,876,436 or 30.7% of Adults 18 or older who Attended a MOVIE THEATER to watch a MOVIE in the
past 3 months read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.6 minutes every day
representing 31.4% of all time spent daily with All forms of

i
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Print Media: Adults 18 or older
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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