USA -P18+ Online Investors and past 7 days Viewers of 3 FINANGIAL Gable Networks!

Gomplete Demogyraphic & Media Use Profiles

Complete Demographic,
Psychographic, and Total
Media Usage Profiles of USA
P18+ who watched
BLOOMBERG TELEVISION,
CNBC, FOX BUSINESS
NETWORK in the past 7 days
or participated in ONLINE
INVESTING past 30 days or
past 12mos as of April 2024!
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Cable networks/stations watched past 7 days: Bloomberg Television

Cable networks/stations watched past 7 days: CNBC

Cable networks/stations watched past 7 days: FOX Business Network

Ways used Internet/apps past 30 days on any device:Finance/Legal/Real estate: Online investing/stock trading
Professional services used by HHLD past 12 months (HHLD): Online investing/stock trading




Bloomberg

TELEVISION

1.3% or 3,517,225 of USA Adults 18 or older watched BLOOMBERG TELEVISION in the past 7 days.
Typical Adults 18 or older who watched BLOOMBERG TELEVISION in the past 7 days are 47.5 years old (2.8%
younger than average) and have a $141,897 (58.2% higher than average) annual household income.
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Cable networks/stations watched past 7 days: Bloomberg Television




S22 CNBC

5.% or 12,999,897 of USA Adults 18 or older watched CNBC in the past 7 days.
Typical Adults 18 or older who watched CNBC in the past 7 days are 59.2 years old (21.1% older than
average) and have a $103,259 (15.2% higher than average) annual household income.
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Cable networks/stations watched past 7 days: CNBC
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are 60.4 years old (23.6% older

3.4% or 8,783,189 of USA Adults 18 or older watched FOX BUSINESS in the past 7 days.
Typical Adults 18 or older who watched FOX BUSINESS in the past 7 days .

BUSINESS than average) and have a $105,096 (17.2% higher than average) annual household income.
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Cable networks/stations watched past 7 days: FOX Business Network



Past 30 days Online |15.7% or 41,263,981 of USA Adults 18 or older made ONLINE INVESTMENTS in the past 30 days.
Typical Adults 18 or older who made ONLINE INVESTMENTS in the past 30 days are 45.1 years old (7.7%
I NVESTO RS younger than average) and have a $125,911 (40.4% higher than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ*Gender of Target vs. Market: Adults 18 or older

= who made ONLINE
INVESTMENTS in the past 30
days

® Remainder of USA Metro

15.7%

48.7%

48.0 N 49.7

Total Persons: 127,701,3... ) 134,473,1...

41,26 220,910,519 Men Men Women Women

Age Cell Demographics of Target vs. Market: A”"ge 2o

Adults 18 or older
w who made ONLIN INVESTMENTS in the past 30 days musa

8.1% 8.4% 7.7% 8.3%
o
i .

18-20 21-24 25-29 30-34 35-39 45-49 50-54 55-59 65-69

W who made ONLINE INVESTMENTS in the past 30 days W USA
USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 9,881

Ethnicity of Target vs. Market:
White L

Black/African
American

Asian
- H 4.0%

3.3%
Hispanic &

= who made ONLINE INVESTMENTS in the past 30days ~ m USA

W= HHI of Target vs. Market:

<$35K HHI
$35K-$50K HHI
$50K-$75K HHI oo
$75K-$100K HHI
$100K-$150K HHI g
$150K-5250K HHI l

$250K+ HHI s

Avg HHI: | $89,672

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333

Ways used Internet/apps past 30 days on any device:Finance/Legal/Real estate: Online investing/stock trading




Past 12 mos Online

INVESTORS

@ Percent of Market: Adults 18 or older ﬂ‘Gender of Target vs. Market: Adults 18 or older
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27.2% or 71,396,870 of USA Adults 18 or older made ONLINE INVESTMENTS in the past 12 mos.
Typical Adults 18 or older who made ONLINE INVESTMENTS in the past 12 mos are 47. years old (3.7%
younger than average) and have a $113,826 (26.9% higher than average) annual household income.
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Professional services used by HHLD past 12 months (HHLD): Online investing/stock trading




- 1.3% or 3,517,225 of USA Adults 18 or older watched BLOOMBERG TELEVISION in the past 7 days.
oo m e r Adults 18 or older who watched BLOOMBERG TELEVISION in the past 7 days are 51.6% more likely to be a
college graduate, 11.6% more likely to work full-time, 38.9% more likely to be married, 26.6% more likely to

TELEVISION be a parent of 1 or more children under 18.
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Cable networks/stations watched past 7 days: Bloomberg Television



5.% or 12,999,897 of USA Adults 18 or older watched CNBC in the past 7 days.

" Adults 18 or older who watched CNBC in the past 7 days are 27.4% more likely to be a college graduate,
\ A 20.3% less likely to work full-time, 17.2% more likely to be married, 35.9% less likely to be a parent of 1 or

more children under 18.
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Cable networks/stations watched past 7 days: CNBC



3.4% or 8,783,189 of USA Adults 18 or older watched FOX BUSINESS in the past 7 days.
Adults 18 or older who watched FOX BUSINESS in the past 7 days are 18.6% more likely to be a college
graduate, 18.1% less likely to work full-time, 27.7% more likely to be married, 42.8% less likely to be a

FOX\

BUSINESS

parent of 1 or more children under 18.
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Cable networks/stations watched past 7 days: FOX Business Network



Past 30 days Online

INVESTORS

be a parent of 1 or more children under 18.
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Ways used Internet/apps past 30 days on any device:Finance/Legal/Real estate: Online investing/stock trading



Past 12 mos Online

27.2% or 71,396,870 of USA Adults 18 or older made ONLINE INVESTMENTS in the past 12 mos.

’ Adults 18 or older who made ONLINE INVESTMENTS in the past 12 mos are 39.3% more likely to be a

. INVESTORS

college graduate, 31.6% more likely to work full-time, 19.3% more likely to be married, 13.8% more likely to
be a parent of 1 or more children under 18.
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Professional services used by HHLD past 12 months (HHLD): Online investing/stock trading



1.3% or 3,517,225 of USA Adults 18 or older watched BLOOMBERG TELEVISION in the past 7 days.

BI oo m be rg Adults 18 or older who watched BLOOMBERG TELEVISION in the past 7 days are 19.3% more likely to own

their home, 65.3% more likely to own a higher valued home, 17.3% more likely to have a single-family home,

TELEVISION 34.1% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older m%@ Type of Home: Adults 18 or older 4 f® Pets in Home: Adults 18 or older
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Property .
» who watched BLOOMBERG TELEVISION in the past 7 days musA # who watched BLOOMBERG TELEVISION in the past 7 days mysa » who watched BLOOMBERG TELEVISION in the past 7 days wUSA

ff.' Value of Owned Home: Adults 18 or older

Average Value of Owned Home: 26.1%
who watched BLOOMBERG TELEVISION in the past 7 days

usa $411,342
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Cable networks/stations watched past 7 days: Bloomberg Television



Y2 CNBC

m Own/Rent/Other: Adults 18 or older

Rent

» who watched CNBC in the past 7 days

5.% or 12,999,897 of USA Adults 18 or older watched CNBC in the past 7 days.
Adults 18 or older who watched CNBC in the past 7 days are 19.7% more likely to own their home, 13.6%

more likely to own a higher valued home, 5.3% more likely to have a single-family home, .% more likely to
have a dog.
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Cable networks/stations watched past 7 days: CNBC



3.4% or 8,783,189 of USA Adults 18 or older watched FOX BUSINESS in the past 7 days.
‘ Adults 18 or older who watched FOX BUSINESS in the past 7 days are 32.5% more likely to own their home,
o A\ 19.4% more likely to own a higher valued home, 20.% more likely to have a single-family home, 10.1% less

BUS'NESS likely to have a dog.
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Cable networks/stations watched past 7 days: FOX Business Network



Past 30 days Online 15.7% or 41,263,981 of USA Adults 18 or older made ONLINE INVESTMENTS in the past 30 days.
=1 0ays Adults 18 or older who made ONLINE INVESTMENTS in the past 30 days are 13.% more likely to own their

INVESTO RS home, 26.1% more likely to own a higher valued home, 6.3% more likely to have a single-family home, 2.1%
less likely to have a dog.
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Past 12 mos Online | 27.2% or 71,396,870 of USA Adults 18 or older made ONLINE INVESTMENTS in the past 12 mos.
Adults 18 or older who made ONLINE INVESTMENTS in the past 12 mos are 10.1% more likely to own their

I NVESTO RS home, 11.5% more likely to own a higher valued home, 7.6% more likely to have a single-family home, 5.%
more likely to have a dog.

m Own/Rent/Other: Adults 18 or older ﬂﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older
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Professional services used by HHLD past 12 months (HHLD): Online investing/stock trading



| 1.3% or 3,517,225 of USA Adults 18 or older watched BLOOMBERG TELEVISION in the past 7 days.
oom e r Adults 18 or older who watched BLOOMBERG TELEVISION in the past 7 days are 17.1% more likely to look
up D-I-Y advice online, 11.% more likely to always vote in local elections, 32.2% more likely to belong to a

TELEVISION gym, 43.2% more likely to fly domestic past y

WTOP'ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
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jasng Los, %) (in District of Residence) Democrat Republican of These
Presidential Elections: Always
s el

Statewide Elections: Sometimes
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Cable networks/stations watched past 7 days: Bloomberg Television



5.% or 12,999,897 of USA Adults 18 or older watched CNBC in the past 7 days.

" Adults 18 or older who watched CNBC in the past 7 days are 4.7% more likely to look up D-I-Y advice
& A online, 26.5% more likely to always vote in local elections, 40.4% more likely to belong to a gym, 11.4%

more likely to fly domestic past yr.
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Cable networks/stations watched past 7 days: CNBC




3.4% or 8,783,189 of USA Adults 18 or older watched FOX BUSINESS in the past 7 days.
Adults 18 or older who watched FOX BUSINESS in the past 7 days are .9% more likely to look up D-I-Y
advice online, 42.3% more likely to always vote in local elections, 2.9% more likely to belong to a gym,

BUSINESS 19.7% more likely to fly domestic past yr.
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Cable networks/stations watched past 7 days: FOX Business Network



. 15.7% or 41,263,981 of USA Adults 18 or older made ONLINE INVESTMENTS in the past 30 days.
Past 30 days Online e
S aays Adults 18 or older who made ONLINE INVESTMENTS in the past 30 days are 10.% more likely to look up D-
l NVESTO RS I-Y advice online, 7.7% more likely to always vote in local elections, 30.2% more likely to belong to a gym,
31.1% more likely to fly domestic past yr.
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Ways used Internet/apps past 30 days on any device:Finance/Legal/Real estate: Online investing/stock trading




Past 12 mos Online 27.2% or 71,396,870 of USA Adults 18 or older made ONLINE INVESTMENTS in the past 12 mos.

- Adults 18 or older who made ONLINE INVESTMENTS in the past 12 mos are 30.5% more likely to look up D-
I NVESTO RS I-Y advice online, 8.5% more likely to always vote in local elections, 15.8% more likely to belong to a gym,
15.8% more likely to fly domestic past yr.
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Bloomberg

TELEVISION
Past 30-days QSR Users: Adults 18 or older
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=il -
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4 times 10.6%
5 times

= who watched BLOOMBERG TELEVISION in the past 7 days mUusa

Total ngfrégtﬂy QSR Users: Avg. Monthly QSR Meals:

past yr.,, 33.8% less likely to smoke cigarettes.

1.3% or 3,517,225 of USA Adults 18 or older watched BLOOMBERG TELEVISION in the past 7 days.
Adults 18 or older who watched BLOOMBERG TELEVISION in the past 7 days are 3.3% more likely to use
QSRs past mo., 18.1% more likely to use Sit-Down Restaurants past mo., 5.3% more likely to use Casinos
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Cable networks/stations watched past 7 days: Bloomberg Television



S22 CNBC

Past 30-days QSR Users: Adults 18 or older

‘1' ]R 1time
ﬁ- 2 times
3 times

4 times

5 times

6 -9times

20.8%
10times or more 17.2%

= who watched CNBC in the past 7 days WUSA

Total "3'1”5'9‘2"” QSR Users: Avg. Monthly QSR Meals:

88.7%

e R

smoke cigarettes.

5.% or 12,999,897 of USA Adults 18 or older watched CNBC in the past 7 days.
Adults 18 or older who watched CNBC in the past 7 days are 3.6% more likely to use QSRs past mo., 8.7%
more likely to use Sit-Down Restaurants past mo., 25.3% more likely to use Casinos past yr., 3.% less likely to

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ ] 1time

T 15.9%

2 times

16.1%

3 times

® who watched CNBC in the past 7 days W USA
Total hly Sit-Down ant Users: A own Restaurant Meals:

82.7% 76.1%
199,

Drank Past 30-days: Adults 18 or older
Uiquor
Ay TYpa of Bear

Wine

Domestic Regular Beer

Domestic Light Beer

1, .4%
731,345 22.8%

Imported Beer

Microbrew / Craft Beer 101%2%

mUSA

Scarborough R1 2024: Feb23-Apr24

mwho watched CNEC in the past 7 days
USA USA Projection

Qual Intab
All Graphs and HBIAI Data Modeling Copyright ©@ 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Mexin Pz

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Chivese  coffee  malan  indisn/ Wings/ Bagel/

Upscale  steakhouse

ouse | Thai/ surgars/ Donut/
Coffee Bar Othar  Sports Bar  Bakery
Asian
= who watched CNBC in the past 7 days mUsA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who watched OVBC in the past 7 days 15.3%

vse S 17.4%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines 24.2%

6 5
Table Garms (craps, Poker, etc)
s e
RN —

Stage Show / Concert prprre 10.5%
Sports Betting
Other Gambling

Spa Casinos visited past 12 hs: Yes

Used Past 30-days: Adults 18 or older

5.5%
2114343 439

® who watched CNBC in the past 7 days mUSA

9,881
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Cable networks/stations watched past 7 days: CNBC
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FOX\

BUSINESS
30-days QSR Users: Adults 18 or older

A veme

Past

2 times

3 times

4 times

5times

6-9times

10times or more

» who watched FOX BUSINESS in the past 7 days muUsa

Total Aggjat’?y QSR Users: Avg. Monthly QSR Meals:

88.7%

e ¢ EEE

Adults 18 or older who watched FOX BUSINESS in the past 7 days ar

less likely to smoke cigarettes.

3.4% or 8,783,189 of USA Adults 18 or older watched FOX BUSINESS in the past 7 days.

12.7% more likely to use Sit-Down Restaurants past mo., 35.6% more likely to use Casinos past yr., 54.9%

e .8% less likely to use QSRs past mo.,

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

€ 1tmé 15.9%
3 times
= who watched FOX BUSINESS in the past 7 days m USA
Total Monthly Sit-Down Restaurant Users: Avg. hly Sit-Down ant Meals:

85.7% 76.1%
199,395,8

Drank Past 30-days: Adults 18 or older
o

Liguor

Any Type of Beer
Wine

Domestic Regular Beer
Domestic Light Beer

Imported Beer

10.3%
10.7%

Microbrew / Craft Beer

® who watched FOX BUSINESS in the past 7 days

USA Projection

W USA

USA Scarborough R1 2024: Feb23-Apr24

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC, All rights reserved.

-10 Cuisines: Adults 18 or older

wn Restaurants Used Past 30-days)

i

coffer ndian { Bigel/  upscale steakhouse
House / Thai/ Burgers/ Domut/
Coffee Bar Other  Sports gar  Bakery

asian

'

reg

Pim  chinese nakan wings/

mwho watched FOX BUSINESS in the past 7 days

musa

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who watched FOX BUSINESS in the post 7 days 15.7%

vse. [ 17.2%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

24,5 9.4%

8.4%

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant 21536754

Stage Show / Concert
Sports Betting

Other Gambling

Spa Casinos visited past 12 months: Yes

Used Past 30-days: Adults 18 or older

5.5%
-:214.343.439

mwho watched FOX BUSINESS in the past 7 days mUSA

9,881

USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab

Cable networks/stations watched past 7 days: FOX Business Network

] 38 601,40
Marijuana / Cannabis Cigarettes Vape
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Past 30 days Online
INVESTORS

30-days QSR Users: Adults 18 or older

Jq

Past

2 times

10.4%

®who made ONLINE INVESTMENTS in the past 30 days

3 times
4 times
5times
6-9times

10times or more

mUsA

Total Agg%gly QSR Users: Avg. Monthly QSR Meals:

88.7%

o - B -

41.7% less likely to smoke cigarettes.

15.7% or 41,263,981 of USA Adults 18 or older made ONLINE INVESTMENTS in the past 30 days.
Adults 18 or older who made ONLINE INVESTMENTS in the past 30 days are 3.9% more likely to use QSRs
past mo., 14.4% more likely to use Sit-Down Restaurants past mo., 7.% more likely to use Casinos past yr.,

€ 14me 15.9%
Ztimee
3 times
4 times
® who made ONLINE INVESTMENTS in the past 30 days mUSA
Total Monthly Sit-Down Restaurant Users: Al it-Down Restaurant Meals:

87.0%

76.1%
199,395,8

Drank Past 30-days: Adults 18 or older

Liguor
Any Type of Beer
Wine

Domestic Regular Beer

m 20.8% i

Domestic Light Beer

86,745,851 EERTA

Imported Beer
Microbrew / Craft Beer

Table Games (Craps, Poker, etc.)

® who made ONLINE INVESTMENTS in the past 30 days
USA Projection

W UsA

USA Scarborough R1 2024: Feb23-Apr24 Qual Intab
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Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Bar / Nightclub
Upscale Restaurant
Stage Show / Concert
Sports Betting

Other Gambling

Spa

® who made ONLINE INVESTMENTS in the past 30 days

9,881

USA Jan23-Feb24 USA Projection Searborough R1 2024: Feb23-Apr24

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

Top-10 Cuisines: Adults 18 or older

(Sit-

lown Restaurants Used Past 30-days)

coffee mdian/  wings/ magel/
s, nth

esican Chinese nakan upscale steakhouse
House / Thai/ Burgers/ Domut/
Coffee Bar Other  Sports gar  Bakery

Asian

st 30 days mUSA

Used Restaurant Delivery Service Past 30-daj hub, Uber Eats, etc.)
who mode ONUNE INVESTMENTS in the past 30 days 24.6%

usa |G 17.0%

24

Casinos visited past 12 months: Yes

mUSA

Qual Intab

Used Past 30-days: Adults 18 or older

8 -7238 601 40
Marijuana / Cannabis

5.5%
4 -x214.343.439

Vape

Cigarettes

23,333

mwho made ONLINE INVESTMENTS in the past 30 days mUSA

Ways used Internet/apps past 30 days on any device:Finance/Legal/Real estate: Online investing/stock trading



Past 12 mos Online

30-days QSR Users: Adults 18 or older
Jq 1o

Past

2 times

3 times

4 times

5times

6-9times

10times or more

® who made ONLINE INVESTMENTS in the past 12 mos

Total Monthly QSR Users:
90.3%

musa

Avg. Monthly QSR Meals:

e e I

INVESTORS

27.2% or 71,396,870 of USA Adults 18 or older made ONLINE INVESTMENTS in the past 12 mos.
Adults 18 or older who made ONLINE INVESTMENTS in the past 12 mos are 1.9% more likely to use QSRs

past mo., 6.3% more likely to use Sit-Down Restaurants past mo., .5
26.% less likely to smoke cigarettes.

% more likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1tmé 15.9%

|

2 times 16.1%

3 times

4 times

o

5times 7.5%

6 -9times 8.7%

b
o
X

10times or more 4.9%

= who made ONLINE INVESTMENTS in the past 12 mos

L]
c
b4

Total Monthly Sit-Down Restaurant Users: Avg. Monthly Sit-Down Restaurant Meals:

80.9%

76.1%

199,395,8

Drank Past 30-days: Adults 18 or older

Liguor

Any Type of Beer

109,122,068 41.6%
86,745,851 EERTA

Wine
Domestic Regular Beer

[SWECETEY 23.4%

Domestic Light Beer

22
59

Imported Beer
Microbrew / Craft Beer

® whao made ONLINE INVESTMENTS in the past 12 mos

USA Projection

mUsA

USA Scarborough R1 2024: Feb23-Apr24

Qual Intab
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexican

makan  indian / Bigel/  upscale steakhouse
= who made ONLINE INVESTMENTS in the past 12 mos

wings/
Thai/ Burgers/ Donut/
Other  Sports gar  Bakery.
Asian

EUSA

Used Restaurant Delivery Service Past 30-daj hub, Uber Eats, etc.)
who made ONUNE INVESTMENTS in the past 12 mos 20.0%

usa RGN 17.0%

Casino

Past 12 months

Slot Machines

Activities: Adults 18 or older

6:

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Other Gambling

Spa Casinos visited past 12 months: Yes

mUSA

m who made ONLINE INVESTMENTS in the past 12 mos

9,881

USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab

Used Past 30-days: Adults 18 or older
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£ 2 3860140 225 518 01 14343 439
Marijuana [ Cannabis Cigarettes Vape
® who made ONLINE INVESTMENTS in the past 12 mos mUsA

23,333

Professional services used by HHLD past 12 months (HHLD): Online investing/stock trading



Bloomber

TELEVISION

1.3% or 3,517,225 of USA Adults 18 or older watched BLOOMBERG TELEVISION in the past 7 days.
Adults 18 or older who watched BLOOMBERG TELEVISION in the past 7 days are 32.% more likely to have a

401K, 16.2% more likely to have an Auto Loan, 111.% more likely to Invest/Trade Stocks Online, 14.1% less
likely to pay with their Debit Card.

Investments Owned: Adults 18 or older

401K Plan  prryrryen

&

IRA (Individual Retirement Account) m S60.923

Stocks or Stock Options PRO%

&

2
2
2

75,855,205

Financial Services Has and/or Uses: Adults 18 or older

Mutual Funds  phpyeps 18.4% cE%
Money Market Funds ;5.9'44,981 111% HI%
Other (Crypto / NFTs / Metals, etc.) m% 19.0% T
9.5% g5 10.6%
Bonds E 21.6% h 6.6% %
s Eluogim
Second Home or Real Estate Property n2% i e . T ) a o = i
P i 5.6% Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
529 Plan / College Savings Plan m As% Account Mortgage Loan or Home
- Equity Loan
» who watched BLOOMBERG TELEVISION in the past 7 days mUSA = who watched BLOOMBERG TELEVISION in the past 7 days mUSA
. . — .
Professional Services Used*: Adults 18 or older Past 3-Months Payment Methods Used: Adults 18 or older
Financial Planner 47,165 556
Online Investing / Stock Trading
Accountant
Insurance Agent at a Local Office (not online)
Real Estate Agent
Lox 3%

Estate Planning

Divorce/ Family Attorney m_gi {Past12 Mostia)
= who watched BLOOMBERG TELEVISION in the past 7 days mUSA
usA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab

DebitCard  MasterCard

American

ApplePay  CashApp  Store Credit Google Pay

Venmo Zelle Discover Facebook  Square Cash Samsung Pay
Card Express Messenger
= who watched BLOOMBERG TELEVISION in the past 7 days mUSA

9,881
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Cable networks/stations watched past 7 days: Bloomberg Television




L\

mﬁélnvestments wned: Adults 18 or older

401K Plan s 219,647

IRA (Individual Retirement Account) 201.760,023

Stocks or Stock Options e

Mutual Funds

48,257,628

Money Market Funds 55,944,581 141% 28.9%
18.6%
Other (Crypto / NFTs / Metals, etc.) m
sonds RN non

Second Home or Real Estate Property e 150%
529 Plan / College Savings Plan 52201 5 54:36'3%
m who watched CNBCin the past 7 days mUSA

g\

5.% or 12,999,897 of USA Adults 18 or older watched CNBC in the past 7 days.

Card.

Adults 18 or older who watched CNBC in the past 7 days are 7.4% more likely to have a 401K, 9.7% less likely
to have an Auto Loan, 81.7% more likely to Invest/Trade Stocks Online, 3.% less likely to pay with their Debit

.' Financial Services Has and/or Uses: Adults 18 or older

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home
Account Mortgage

m who watched CNBC in the past 7days mUSA

TR i e e

Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan

4,9%

Home
Improvement
Loan or Home

Equity Loan

Professional Services Used*: Adults 18 or older

Tax Preparation Service '
P 66,078,522 25.5%

Financial Planner [ orvyTS 18.0%

Online Investing / Stock Trading Fli 03" 157

19.1%

159% @

Accountant

Insurance Agent at a Local Office (not online)

26,933,020

B <

6.3%

Real Estate Agent 96

Estate Planning 3 ms's%

Divorce/ Family Attorney r 29?
m who watched CNBCin the past 7 days mUSA

usA USA Projection Scarborough R1 2024: Feb23-Apr24

(*Past 12 Months)

9\ Past 3-Months Payment Methods Used: Adults 18 or older

21% 10.1%

$rumma |

DebitCard MasterCard ~ Venmo Zelle

American
Card Express
= who watched CNBC in the past 7 days mUSA

Apple Pay

CashApp  Store Credit GooglePay  Discover
Messenger

Qual Intab 9,881
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Cable networks/stations watched past 7 days: CNBC
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FOX\

BUSINESS

3.4% or 8,783,189 of USA Adults 18 or older watched FOX BUSINESS in the past 7 days.

Adults 18 or older who watched FOX BUSINESS in the past 7 days are 6.9% more likely to have a 401K, 8.3%
less likely to have an Auto Loan, 115.8% more likely to Invest/Trade Stocks Online, 10.% less likely to pay with
their Debit Card.

“ﬁélnvestments Owned: Adults 18 or older

401K Plan
IRA (Individual Reti A I 01,760,023 38.8%

Mutual Funds 41.1%

48,257,628 18.4%
34.1%
36,944,981 14.1%
19.5%
11.6%

25.8%
11.5%

1.3%

Money Market Funds
Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property Y

4 6.8%
22,201, 58: 231

= who watched FOX BUSINESS in the past 7 days

529 Plan / College Savings Plan

mUSA

Financial Services Has and/or Uses: Adults 18 or older

h h P s ek Do
4.
2 R L e e

Savings Online Online Bill Home Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan
® who watched FOX BUSINESS in the past 7 days W USA

Checking  Debit or ATM Credit Card Mokbile

Professional Services Used*: Adults 18 or older

Tax Preparation Service

o
Il
R
N}

Financial Planner

47,195,296 18.0%

Online investing / Stock Trading

41,263 981 15.7%

30.2%

Accountant

Insurance Agent at a Local Office (not online)

!!!ll!!. 10.3%
12.5%
6.3%
10.5%
3.7%
1.9%

Real Estate Agent

Estate Planning

f\'Past 3-Months Payment Methods Used: Adults 18 or older

% 0 5,39 10.1%
410% 37%  3.3% 3.4%
P o P s

Cash App  Store Credit

- . (*Past12 Months) Google Pay  Discover American  Facebook  Square Cash Samsung Pay
Divorce / Family Attorney L% Card Express Messenger
m who watched FOX BUSINESS in the past 7 days m USA = who watched FOX BUSINESS in the past 7 days mUSA
usa USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 9,881
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Cable networks/stations watched past 7 days: FOX Business Network




Past 30 days Online

INVESTORS

15.7% or 41,263,981 of USA Adults 18 or older made ONLINE INVESTMENTS in the past 30 days.

Adults 18 or older who made ONLINE INVESTMENTS in the past 30 days are 51.3% more likely to have a
401K, 31.2% more likely to have an Auto Loan, 535.4% more likely to Invest/Trade Stocks Online, 11.7% less
likely to pay with their Debit Card.

mﬁélnvestments Owned: Adults 18 or older
401K Plan

IRA (Individual Retirement Account) 301,760,003

38.8%

rs,sss,zns 28.9%
7 42.6%
48,257,628 18.4%
, 321%
36,944,981 JETEL
21.5%
. 11.6%
261%
11.5%
14.6%
. 4.6%
17.7%
£.5%

m who made ONLINE INVESTMENTS in the past 30 days

Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property
529 Plan / College Savings Plan

mUSA

Financial Services Has and/or Uses: Adults 18 or older

7.2% 6.6% 74% 49y

Certificates of Studentloan Refinanced Personal Loan
Deposit (CDs) Home
Mortgage

it - 16.6%

Auto Loan Money
Market
Account

Checking  Debit or ATM
Account card

Savings Credit Card
Account

Online
Banking

Online Bill
Paying

Home
Mortgage

Home
Improvement
Loan or Home

Equity Loan

Banking

® who made ONLINE INVESTMENTS in the past 30 days mUSA

Professional Services Used*: Adults 18 or older

Tax Preparation Service
17.3%
110%
795.0%
E10.1%

, 8213%
S

8%
31%

3:8%
1.2%

m who made ONLINE INVESTMENTS in the past 30 days

usA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 9,881
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Financial Planner
Online Investing / Stock Trading
Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent
Estate Planning

*past 12 Month.
Divorce/ Family Attorney 170 outiis}

mUSA

—

Past 3-Months Payment Methods Used: Adults 18 or older

9.2% 10.1%

American
Express

4.5% 3.7% 3.6% 3.4%
L AT e CEEET)

Facebook  Square Cash Samsung Pay
Messenger

20.0%|

Google Pay

Cash App  Store Credit
Card
m who made ONLINE INVESTMENTS in the past 30 days

DebitCard MasterCard ~ Venmo Apple Pay

Discover

mUSA

USA Jan23-Feb24 USA Projection Secarborough R12024: Feb23-Apr24 Qual Intab 23,333

Ways used Internet/apps past 30 days on any device:Finance/Legal/Real estate: Online investing/stock trading




Past 12 mos Online

INVESTORS

27.2% or 71,396,870 of USA Adults 18 or older made ONLINE INVESTMENTS in the past 12 mos.

Adults 18 or older who made ONLINE INVESTMENTS in the past 12 mos are 24.2% more likely to have a 401K,
19.% more likely to have an Auto Loan, 49.3% more likely to Invest/Trade Stocks Online, 5.4% less likely to
pay with their Debit Card.

Investments Owned: Adults 18 or older

s

Individual Reti 3
IRA( Retrement Account)
Stocks or Stock Options

Mutual Funds

2 24.5%
48,257,628 18.4%
5 . 18.7%
36,944,931 S UE LS
, 13.9%
30,325,998 ER3A

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

.' Financial Services Has and/or Uses: Adults 18 or older

133.9%

11.5%

120.: 256 8.2% 7.6% 6.6%
11.5% L 10.6%
s, 578,863 10.6% o e, i3 o e %
econd Home or Real Estate Property ggyrss™ o Checking Debitor ATM  Savings  CreditCard  Online Motile  OnlineBil  Home  Autoloan  Money Certificatesof Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
529 Plan / College Savings Plan o L Account Mortgage L:an_: o
X ity Loan
w who made ONLINE INVESTMENTS in the past 12 mos mUSA # who made ONLINE INVESTMENTS in the past 12 mos HUSA
. . rm— e
Professional Services Used*: Adults 18 or older Past 3-Months Payment Methods Used: Adults 18 or older
Online investing / Stock Trading
Accountant
Insurance Agent at a Local Office (not online)
Real Estate Agent 1% .0%) 53 9.3% 10.1%
16,435,951 AT 79 - X
17.4%) 15.8% 66% om A.5% 3%
Estate Planning , ;:;% L B 2 T i o = s = ]
- . 0% (*Past12 Months) DebitCard  MasterCard ~ Venmo Zelle ApplePay  CashApp  Store Credit GooglePay  Discover American  Facebook  Square Cash Samsung Pay
Divorce / Family Attorney E % Card Express Messenger
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Professional services used by HHLD past 12 months (HHLD): Online investing/stock trading




Adults 18 or older who watched BLOOMBERG TELEVISION in the past 7 days spend an average of 3 days, 4 hours, 23
B I oo m be rg minutes and 55 seconds each week with All Forms of Media.

91.2% of Adults 18 or older who watched BLOOMBERG TELEVISION in the past 7 days spend an avg. of 8 hours and 26 minutes each
TELEVISION week listening to All Local AM/FM Radio, representing 10.1% of total time spent with all forms of Media.

95.9%

Weekly

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

_ P

cancurr

sage 53.9%
UsA
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56.2%
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& &
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&
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BROADCASTING

Cable networks/stations watched past 7 days: Bloomberg Television



Adults 18 or older who watched CNBC in the past 7 days spend an average of 3 days, 14 hours, 48 minutes and 47

" seconds each week with All Forms of Media.
é L 90.3% of Adults 18 or older who watched CNBC in the past 7 days spend an avg. of 8 hours and 39 minutes each week listening to All

Local AM/FM Radio, representing 9.% of total time spent with all forms of Media.

Weekly

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

Concurr
usage 53.2%
UsA

who watched CNBCin the
past 7 days
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% of Total
Weekly H:M:

&
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Cable networks/stations watched past 7 days: CNBC



Adults 18 or older who watched FOX BUSINESS in the past 7 days spend an average of 3 days, 9 hours, 39 minutes and
2 seconds each week with All Forms of Media.

91.8% of Adults 18 or older who watched FOX BUSINESS in the past 7 days spend an avg. of 9 hours and 4 minutes each week listening
to All Local AM/FM Radio, representing 10.2% of total time spent with all forms of Media.

FOX\

BUSINESS

95.7%

Avg. H:M:S/week with All Forms of
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BROADCASTING

Cable networks/stations watched past 7 days: FOX Business Network




Adults 18 or older who made ONLINE INVESTMENTS in the past 30 days spend an average of 2 days, 20 hours, 35

minutes and 39 seconds each week with All Forms of Media.

| N V ESTO Rs 83.8% of Adults 18 or older who made ONLINE INVESTMENTS in the past 30 days spend an avg. of 8 hours and 5 minutes each week
listening to All Local AM/FM Radio, representing 9.9% of total time spent with all forms of Media.

Past 30 days Online

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

- ey

Concurre

usoge 53.9%
usA

who made ONLINE
INVESTMENTS in the past
30 days

% of Total
Weekly H:M:

® who made ONLINE INVESTMENTS in the past 30 days m USA
USA  USAProjection  Scarborough R12024: Feb23-Apr24  Qual Intab  9,881USA Jan23-Feb24  USA Projection  Scarborough R12024: Feb23-Apr24  Qual Intab 23,333 HUbb Qrd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything

BROADCASTING

Ways used Internet/apps past 30 days on any device:Finance/Legal/Real estate: Online investing/stock trading



Past 12 mos Online Adults 18 or older who made ONLINE INVESTMENTS in the past 12 mos spend an average of 3 days, 4 hours, 26
minutes and 49 seconds each week with All Forms of Media.

I N VESTO RS 85.8% of Adults 18 or older who made ONLINE INVESTMENTS in the past 12 mos spend an avg. of 8 hours and 13 minutes each week
listening to All Local AM/FM Radio, representing 9.2% of total time spent with all forms of Media.
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BROADCASTING

Professional services used by HHLD past 12 months (HHLD): Online investing/stock trading



Adults 18 or older who watched BLOOMBERG TELEVISION in the past 7 days spend an average of 2 days, 11 hours, 11
oo m e rg minutes and 42 seconds each week with All Forms of Ad-Supported Media.

TELEVISION

83.5% of Adults 18 or older who watched BLOOMBERG TELEVISION in the past 7 days spend an avg. of 7 hours and 5 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Cable networks/stations watched past 7 days: Bloomberg Television



Adults 18 or older who watched CNBC in the past 7 days spend an average of 2 days, 23 hours, 58 minutes and 4
" seconds each week with All Forms of Ad-Supported Media.
e\ ‘ 85.3% of Adults 18 or older who watched CNBC in the past 7 days spend an avg. of 7 hours and 44 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 9.2% of total time spent with all forms of Ad-Supported Media.
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Cable networks/stations watched past 7 days: CNBC




Adults 18 or older who watched FOX BUSINESS in the past 7 days spend an average of 2 days, 21 hours, 25 minutes and
38 seconds each week with All Forms of Ad-Supported Media.
.. o A \ 86.8% of Adults 18 or older who watched FOX BUSINESS in the past 7 days spend an avg. of 8 hours and 51 minutes each week listening
BUSINESS to Local Ad-Supported AM/FM Radio, representing 11.1% of total time spent with all forms of Ad-Supported Media.
= . £
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Cable networks/stations watched past 7 days: FOX Business Network



Past 30 da3 /s Online Adults 18 or older who made ONLINE INVESTMENTS in the past 30 days spend an average of 2 days, 8 hours, 46

minutes and 59 seconds each week with All Forms of Ad-Supported Media.
' N v E STO Rs 78.2% of Adults 18 or older who made ONLINE INVESTMENTS in the past 30 days spend an avg. of 7 hours and 9 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.9% of total time spent with all forms of Ad-Supported Media.
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BROADCASTING

Ways used Internet/apps past 30 days on any device:Finance/Legal/Real estate: Online investing/stock trading




Past 12 mos Online Adults 18 or older who made ONLINE INVESTMENTS in the past 12 mos spend an average of 2 days, 5 hours, 41

minutes and 57 seconds each week with All Forms of Ad-Supported Media.
I N V ESTO Rs 81.5% of Adults 18 or older who made ONLINE INVESTMENTS in the past 12 mos spend an avg. of 7 hours and 32 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 11.5% of total time spent with all forms of Ad-Supported Media.
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Professional services used by HHLD past 12 months (HHLD): Online investing/stock trading



Bloomber

TELEVISION

g

| Adults 18 or older who watched BLOOMBERG TELEVISION in the past 7 days spend an average of 8

Radio for an avg. of 60.8 minutes/day.

hours and 27 minutes each day with All Forms of Ad-Supported Media. 83.5% listen to Local AM/FM
(Local Radio delivers 10.% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who watched CNBC in the past 7 days spend an average of 10 hours and 16
minutes each day with All Forms of Ad-Supported Media. 85.3% listen to Local AM/FM Radio for an

\ A CNBc avg. of 66.3 minutes/day. (Local Radio delivers 9.2% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who watched FOX BUSINESS in the past 7 days spend an average of 9 hours and 55
minutes each day with All Forms of Ad-Supported Media. 86.8% listen to Local AM/FM Radio for an
BUSINESS avg. of 76. minutes/day. (Local Radio delivers 11.1% of Time with Ad-Supported Media.

FOX\

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Cable networks/stations watched past 7 days: FOX Business Network




Past 30 days Online

INVESTORS

Adults 18 or older who made ONLINE INVESTMENTS in the past 30 days spend an average of 8 hours
and 6 minutes each day with All Forms of Ad-Supported Media. 78.2% listen to Local AM/FM Radio

for an avg. of 61.4 minutes/day.

(Local Radio delivers 9.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach} Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older

(average week)

Total Persons:

Grocery Stores

Billboards & Signs (Weekly Drivers)
Search (Google, Bing, etc.)

Local AM/FM Radio

Email/Text/IM/Zoom,etc. (Personal & Work)

News/Weather /Sports (Websites/Apps)

ng/ I/ ws)

Avg. Hours+Minutes/day with All

I~

0 [
= 5
5 2 P

e O i PV Mo Al 130 e
Local TV Stations
Games/Fantasy/Betting Sites
concurres
Non-Premium Cable TV Networks usage 53.9% 5
who made ONLINE usa .

Gas Stations/Convenience Stores INVESTMENTS in

30days

Instagram

# who made ONLINE INVESTMENTS in the past 30 days

the past

¥
o
R

WUSA

yerage Dayl

Billboards & Signs

Local AM/FM Radio y Drivers)

69.4 57.7

Local TV Stations
s Email/Text/IM/
Zoom,etc.
(Personal & Work)

(Google, Bing,
etc.) Instagr...

228

4

Local TV Stations
103.2

Non-Premium Cable TV

100.1

Billboards &
Signs (Weekly
Local AM/FM Radio Drivers)
69.3 52.3

Search
{Google,
Bing, etc.)
274

Instagr...
Facebook 216
485

News/| Gr.
Wea | St...
Spore 1.

Gam..
Email/Text/IM/ Fant...
Zoom,etc.

(Personal &... Banki...

= who made ONLINE INVESTMENTS in the past 30 days

mUSA

Top-13 All Forms ofAd Suggorted Media (Persons & % Reach): Adults 18 or older

faverage week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
Search (Google, Bing, etc)
News/Weather/Sports (Websites/Apps)

Local AM/FM Radio

Email/Text /iIM/Zoom,etc. (Personal & Work)

Facebook

0,886,071 3
Local TV Stations PRl %

Non-Premium Cable TV Networks
‘Gas Stations/Convenience Stores

Shopping (incl. Food/Auctions/Travel, etc.)

Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:

e E"_ -
usage %! /n

Adults 18 or older

who made ONLINE
T INVESTMENTS in the past
30days
Restaurants & Bars
= who made ONLINE INVESTMENTS in the past 30 days W USA
UsA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 9,881

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24

Top 13 All Forms of Ad-Supported Media (% Time Spent &

(average Day)

Avg. Minutes/day Spent): Adults 18 or older

Illlllmmr!s & Signs
Local AM/FM Radio
61.4

Shopping
(incl. Food/

EmallfText/iv/  Search
Zoometc. oogle,
(Personal &  Bing etc)
Work) 338

Travel,etc.)

. Resta
Non-Premium Cable
TV Networks
(We...

Local TV St

Non-Premium Cable TV

rks

Billboards &
Signs (Weekly
Local AM/FM Radio Drivers)
64.5 ST

Search
(Google, {incl.
Bing, etc.)

Shopping
Facebook Food..
40.2
Restaura...
& Bars
Email/Text/IM/
Zoom,etc. Ins...
(Personal B0 16.6  News...

w who made ONLINE INVESTMENTS in the past 30 days

USA Projection Scarborough R1 2024: Feb23-Apr24

Qual Intab

23,333

Ways used Internet/apps past 30 days on any device:Finance/Legal/Real estate: Online investing/stock trading

mUSA
® Share of Everything

i for Anything _




Past 12 mos Online | Adults 18 or older who made ONLINE INVESTMENTS in the past 12 mos spend an average of 7 hours

- INVESTO RS and 40 minutes each day with All Forms of Ad-Supported Media. 81.5% listen to Local AM/FM Radio
for an avg. of 64.7 minutes/day. (Local Radio delivers 11.5% of Time with Ad-Supported Media.
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Bloomberg

TELEVISION
Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio
Podcasts

Spotify

SiriusXm

YouTube Music
Owned Music
Pandora

Amazon Music

TV Music Channels
Apple Music

All Others
iHeartRadio
Audiobooks

7 2,938,157 or 83.5% of Adults 18 or older who watched BLOOMBERG TELEVISION in the past 7 days
listen to Ad-Supported Local AM/FM Radio for an average of 60.8 minutes every day representing
37.5% of all time spent daily with Ad-Supported Audio.
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Y2 CNBC

Avg. Week All Audio (Persons & % Reach): Adults 18 or older .

Local AM/FM Radio

11,086,459 or 85.3% of Adults 18 or older who watched CNBC in the past 7 days listen to Ad-

Supported Local AM/FM Radio for an average of 66.3 minutes every day representing 42.6% of all

time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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7,621,959 or 86.8% of Adults 18 or older who watched FOX BUSINESS in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 76. minutes every day representing 49.7% of all
time spent daily with Ad-Supported Audio.

Avg Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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Past 30 days Online

INVESTORS

® who made ONLINE INVESTMENTS in the past 30 days mUSA

32,287,022 or 78.2% of Adults 18 or older who made ONLINE INVESTMENTS in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 61.4 minutes every day representing
37.5% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Past 12 mos Online [ 58,167,250 or 81.5% of Adults 18 or older who made ONLINE INVESTMENTS in the past 12 mos
listen to Ad-Supported Local AM/FM Radio for an average of 64.7 minutes every day representing

INVESTO RS 41.2% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio {% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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2,938,157 or 83.5% of Adults 18 or older who watched BLOOMBERG TELEVISION in the past 7 days
oom e r listen to Ad-Supported Local AM/FM Radio for an average of 60.8 minutes every day representing

TELEVISION | 37.5% of all time spent daily with Ad-Supported Audio.

83.5%
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Audio: Adults 18 or older
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Cable networks/stations watched past 7 days: Bloomberg Television




11,086,459 or 85.3% of Adults 18 or older who watched CNBC in the past 7 days listen to Ad-

ﬁ“‘_\!" CNBc Supported Local AM/FM Radio for an average of 66.3 minutes every day representing 42.6% of all

time spent daily with Ad-Supported Audio.

85.3%
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Reach % Audio: Adults 18 or older
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7,621,959 or 86.8% of Adults 18 or older who watched FOX BUSINESS in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 76. minutes every day representing 49.7% of all

BUSINESS | time spent daily with Ad-Supported Audio.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 86.8% Audio: Adults 18 or older
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Past 30 days Online 32,287,022 or 78.2% of Adults 18 or older who made ONLINE INVESTMENTS in the past 30 days

listen to Ad-Supported Local AM/FM Radio for an average of 61.4 minutes every day representing
I NVESTO RS 37.5% of all time spent daily with Ad-Supported Audio.
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Reach % 78.2% Audio: Adults 18 or older
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Past 12 mos Online 58,167,250 or 81.5% of Adults 18 or older who made ONLINE INVESTMENTS in the past 12 mos

INVESTO RS listen to Ad-Supported Local AM/FM Radio for an average of 64.7 minutes every day representing
| 41.2% of all time spent daily with Ad-Supported Audio.
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2,938,157 or 83.5% of Adults 18 or older who watched BLOOMBERG TELEVISION in the past 7 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Pop
Contemporary Hit Radio, Alternative, and Country.
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Y2 CNBC

11,086,459 or 85.3% of Adults 18 or older who watched CNBC in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Country, Classic Rock, and
Pop Contemporary Hit Radio.
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7,621,959 or 86.8% of Adults 18 or older who watched FOX BUSINESS in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, News/Talk/Information,
Country, Classic Hits, and Classic Rock.

FOX\

BUSINESS

Local AM/FM Radlo Formats (Persons & % Reach): Adults 18 or older Lacal AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Average Dox)

s Comenporey O ———
Newsﬁalkllnf:m.utn.:n 42. 498 173 9.7% = ol oary

ClassicHits g3 2100 ] m N;_-ws,fmlk/ Christia Hot AC Countey

e | 1 A . . :
Pop Contemporary Hit Radio  BASREETS _.‘%‘ nformation 2 24.0 /xm;\ul !]hn. 287

Country

Classic Rock
Hot AC Avg. Hours+Minutes/day with Local Adult Pop

AM/FM Radio: Adults 18 or older Contempora... Conte...

S

Adult Hits Country Classic Rock Classic Hits
25.8 25.6 . Adult 306 295 28.1 Hit

1 Conte... Alterna..  Radio

22.8 21.6 25.2

A m-
Akzmative 1965360
urbanAc - FRSCRES i Rt

News/Talk/

Contemporary

; who watched FOX Classic Hits Urban AC Pop Contemporary Information Chr Hot AC Urban
L m.'. 5”“"555;“ thepast? 25.3 2 Hit Radio 30.3 29.2 27.8 Contemporary.
- a
w who watched FOX BUSINESS in the past 7 days mUSA ® who watched FOX BUSINESS in the past 7 days W USA
Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Ad—SuEgorted Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
(averoge week) Total Persons: % Time §, A

Adutt Contemporary B el T
clsicHits el U/

Pl

9. B%
Pop Contemporary Hit Radio I ——— 15 Al News Country
Classic Rock C Adult Hits 28
Counts g 504 3 . 239 28.7
oty P8 L o \ 301
Hot AC !
News/Talk/information 4 +Minutes/day with Ad- ’\d“!‘
e Supported Local AM/FM Radio: Adult Hits Country "“"”“"‘“’" Classic Rock All News Contempora..
B Adults 18 or older 25.8 25.6 23.7 | Urban Adult 30.6 295 281
Alternative | Conte.. Conte... Alterna...
Adult Hits
who watched FOX All Sports | c Hits Urban AC Pop Contemporary Urban
Urban Contemporary BuslNEszin the past 7 ( 232 Hit Radio Contemporary
ays
All News b
¥ who watched FOX BUSINESS in the past 7 days mUSA # who watched FOX BUSINESS in the past 7 days = USA

* Share of Everything
for Anything _

USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 9881
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24

USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333 Soeﬁ

Cable networks/stations watched past 7 days: FOX Business Network



Local AM/FM Radlo Formats (Persons & % Reach} Adults 18 or older La

Adult (onlemporary
News/Talk/Iinformation
Classic Hits

Pop Contemporary Hit Radio
Country

Classic Rock

Hot AC

All Sports

Alternative

Urban AC
Contemporary Christian
Adult Hits

Urban Contemporary

Past 30 days Online

INVESTORS

32,287,022 or 78.2% of Adults 18 or older who made ONLINE INVESTMENTS in the past 30 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit
Radio, Classic Hits, Classic Rock, and Country.
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Past 12 mos Online

INVESTORS

58,167,250 or 81.5% of Adults 18 or older who made ONLINE INVESTMENTS in the past 12 mos listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Pop
Contemporary Hit Radio, Classic Hits, and Country.
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= who watched BLOOMBERG TELEVISION in the past 7 days
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2,459,996 or 69.9% of Adults 18 or older who watched BLOOMBERG TELEVISION in the past 7 days
watch Ad-Supported Local TV Stations for an average of 82.8 minutes every day representing 30.2%
of all time spent daily with Ad-Supported Video.
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12,014,003 or 92.4% of Adults 18 or older who watched CNBC in the past 7 days watch Ad-
Supported Local TV Stations for an average of 105.7 minutes every day representing 33.9% of all
time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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7,498,152 or 85.4% of Adults 18 or older who watched FOX BUSINESS in the past 7 days watch Ad-
Supported Local TV Stations for an average of 115.2 minutes every day representing 35.% of all time
spent daily with Ad-Supported Video.
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Past 30 days Online 25,217,387 or 61.1% of Adults 18 or older who made ONLINE INVESTMENTS in the past 30 days
watch Ad-Supported Local TV Stations for an average of 87.3 minutes every day representing 26.5%

l NVESTO Rs of all time spent daily with Ad-Supported Video.
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Past 12 mos Online 45,277,559 or 63.4% of Adults 18 or older who made ONLINE INVESTMENTS in the past 12 mos
watch Ad-Supported Local TV Stations for an average of 85.3 minutes every day representing 26.2%

INVESTO RS of all time spent daily with Ad-Supported Video.
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2,459,996 or 69.9% of Adults 18 or older who watched BLOOMBERG TELEVISION in the past 7 days

B I oo m be r watch Ad-Supported Local TV Stations for an average of 82.8 minutes every day representing 30.2%

TELEVISION of all time spent daily with Ad-Supported Video.

Weekly 73.8% Avg. Hours+Minutes/day with Ad-Supported
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12,014,003 or 92.4% of Adults 18 or older who watched CNBC in the past 7 days watch Ad-

Supported Local TV Stations for an average of 105.7 minutes every day representing 33.9% of all
S22 CNBC pp ; o e tepresecting

time spent daily with Ad-Supported Video.
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7,498,152 or 85.4% of Adults 18 or older who watched FOX BUSINESS in the past 7 days watch Ad-
Supported Local TV Stations for an average of 115.2 minutes every day representing 35.% of all time

BUSINESS spent daily with Ad-Supported Video.
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Past 30 days Online 25,217,387 or 61.1% of Adults 18 or older who made ONLINE INVESTMENTS in the past 30 days
watch Ad-Supported Local TV Stations for an average of 87.3 minutes every day representing 26.5%
I NVESTO RS of all time spent daily with Ad-Supported Video.
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Past 12 mos Online 45,277,559 or 63.4% of Adults 18 or older who made ONLINE INVESTMENTS in the past 12 mos
lNVESTO RS watch Ad-Supported Local TV Stations for an average of 85.3 minutes every day representing 26.2%
of all time spent daily with Ad-Supported Video.
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S2 CNBC

Local TVStatron Programs (Persons & % Reach): Adults 18 or older
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12,014,003 or 92.4% of Adults 18 or older who watched CNBC in the past 7 days watch Ad-

Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Movies, Local
News - Morning, Comedies, and National/Network News.

% Time 5

Avg. Hours+Minutes/day with Local m
TV Stations: Adults 18 or older

who watched CNBCin the
past 7 days

MW"
55000 5ab 2o

® who watched CNBC in the past 7 days

S .
o o
£33 oS SR YES Y

HUSA

Local TVStatron Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Morning
28.1

Local News -

Sports
18.3

Game S

16

Movies
15.7

Nation...

Comedies

156

Crime

Local News

Docu..

7

7.3 Science...

Comedies

Sports

25.6 /  Natio.
Netw...
News

X Documen..
Local News - VS ews 77
Morning Shows

30.7 23. 5.4 7.7 Sclence...

® who watched CNBC in the past 7 days

mUSA

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older

(average week)
Sports

Local News - Evening
Movies

Local News - Morning
Comedies

Dramas
Mystery/Suspense/Crime
Game Shows
National/Network News
Local News - Late
Food/Cooking Shows
Science Fiction

Court Shows

USA USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved.

Totul Persons: Time spent:

e YT o
iasssd 7 e
P e TR

._.
W
g 2

[ [T [
(T8 18 [N [
wiledo
B

!
E=

Avg. Hours+Minutes/day with Ad-
Supported Local TV Stations: Adults
18 orolder

who watched CNBCinthe

0%

¥ ! o
i
N R R

osiasod 170 p past doy
oiisors] o ci 2.6%
® who watched CNBCin the past 7 days HUSA
Scarborough R1 2024: Feb23-Apr24 Qual Intab 9,881
USA Jan23-Feb24

Ad-Supported Local TV Station Programs (% Time Spent &
araieas. el

Avg. Minutes/day Spent): Adults 18 or older

Local News
Morning
28.1

Local News

Evening

19.6

Sports
18.3

Court Shows

16.2

Game She
16.0

Crime

Movies 13.3
15.2

National/

Comedies
13.6

ce Fiction

Game S

19.2

Sports
25.6

Court
Shows
15.4

Comedies
18.1

National/  Food..
Evening Crime rk
241 Science...

Local News

» who watched CNBC in the past 7 days

USA Projection

Scarborough R1 2024: Feb23-Apr24

Cable networks/stations watched past 7 days: CNBC

MUSA
* Share of Everything
for Anything _

Qual Intab 23,333 -



FOX\

BUSINESS

7,498,152 or 85.4% of Adults 18 or older who watched FOX BUSINESS in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News - Evening,
Comedies, Local News - Morning, and National/Network News.
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Past 30 days Online

INVESTORS

25,217,387 or 61.1% of Adults 18 or older who made ONLINE INVESTMENTS in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Movies, Comedies, Local News - Morning, and National/Network News.

Local TV Station Programs (Persons & % Reach): Adults 18 or older
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Past 12 mos Online 45,277,559 or 63.4% of Adults 18 or older who made ONLINE INVESTMENTS in the past 12 mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
INVESTO RS Movies, Comedies, Local News - Morning, and Dramas.

Local TV Station Programs (Persons & % Reach): Adults 18 or older Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Professional services used by HHLD past 12 months (HHLD): Online investing/stock trading



Bloomberg

TELEVISION

2,737,623 or 77.8% of Adults 18 or older who watched BLOOMBERG TELEVISION in the past 7 days
use Ad-Supported Social Media for an average of 170.1 minutes every day representing 29.8% of all
time spent daily with Ad-Supported Digital Media.

_Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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S22 CNBC

9,167,370 or 70.5% of Adults 18 or older who watched CNBC in the past 7 days use Ad-Supported
Social Media for an average of 199. minutes every day representing 33.7% of all time spent daily
with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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5,768,998 or 65.7% of Adults 18 or older who watched FOX BUSINESS in the past 7 days use Ad-
\ Supported Social Media for an average of 142.9 minutes every day representing 29.1% of all time
ms spent daily with Ad-Supported Digital Media.
Avg. Week AMr Biggal (Persons & % Reach): Adults 18 or older . Alig Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Cable networks/stations watched past 7 days: FOX Business Network



Past 30 days Online

INVESTORS

Avg. Week All Dlgrtal (Persons & % Reach) Adults 18 or older

30,796,396 or 74.6% of Adults 18 or older who made ONLINE INVESTMENTS in the past 30 days use
Ad-Supported Social Media for an average of 132.4 minutes every day representing 22.7% of all time
spent daily with Ad-Supported Digital Media.

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Past 12 mos Online

INVESTORS

Avg. Week All Dlgrtal (Persons & % Reach): Adults 18 or older

48,692,267 or 68.2% of Adults 18 or older who made ONLINE INVESTMENTS in the past 12 mos use
Ad-Supported Social Media for an average of 136.7 minutes every day representing 25.5% of all time
spent daily with Ad-Supported Digital Media.

_Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Bloomberg

TELEVISION

2,621,908 or 74.5% of Adults 18 or older who watched BLOOMBERG TELEVISION in the past 7 days
use Ad-Supported Facebook for an average of 68.2 minutes every day representing 40.6% of all time
spent daily with Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Cable networks/stations watched past 7 days: Bloomberg Television



S22 CNBC

9,167,370 or 70.5% of Adults 18 or older who watched CNBC in the past 7 days use Ad-Supported
Facebook for an average of 87.1 minutes every day representing 44.8% of all time spent daily with
Ad-Supported Social Media.

Avg. Week All Socr'{”akl Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Cable networks/stations watched past 7 days: CNBC



5,768,998 or 65.7% of Adults 18 or older who watched FOX BUSINESS in the past 7 days use Ad-
‘ Supported Facebook for an average of 60.8 minutes every day representing 43.9% of all time spent
BUSINESS daily with Ad-Supported Social Media.
Avg. Week All social Media (Persons & % Reach): Adults 18 or older _Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Cable networks/stations watched past 7 days: FOX Business Network



Past 30 days Online 30,666,077 or 74.3% of Adults 18 or older who made ONLINE INVESTMENTS in the past 30 days use
Ad-Supported Facebook for an average of 37.7 minutes every day representing 30.4% of all time

INVESTO RS spent daily with Ad-Supported Social Media.
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Ways used Internet/apps past 30 days on any device:Finance/Legal/Real estate: Online investing/stock trading



48,692,267 or 68.2% of Adults 18 or older who made ONLINE INVESTMENTS in the past 12 mos use
Ad-Supported Facebook for an average of 41.7 minutes every day representing 30.5% of all time
spent daily with Ad-Supported Social Media.
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2,621,908 or 74.5% of Adults 18 or older who watched BLOOMBERG TELEVISION in the past 7 days
use Ad-Supported Facebook for an average of 68.2 minutes every day representing 40.6% of all time
spent daily with Ad-Supported Social Media.
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Cable networks/stations watched past 7 days: Bloomberg Television



9,167,370 or 70.5% of Adults 18 or older who watched CNBC in the past 7 days use Ad-Supported
&\!" CNBc Facebook for an average of 87.1 minutes every day representing 44.8% of all time spent daily with
(& Ad-Supported Social Media.
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Cable networks/stations watched past 7 days: CNBC




FoX\‘ 5,768,998 or 65.7% of Adults 18 or older who watched FOX BUSINESS in the past 7 days use Ad-

Supported Facebook for an average of 60.8 minutes every day representing 43.9% of all time spent

BUSINESS | daily with Ad-Supported Social Media.
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Cable networks/stations watched past 7 days: FOX Business Network



Past 30 days Online ‘ 30,666,077 or 74.3% of Adults 18 or older who made ONLINE INVESTMENTS in the past 30 days use

Ad-Supported Facebook for an average of 37.7 minutes every day representing 30.4% of all time
I NVESTO Rs spent daily with Ad-Supported Social Media.
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Past 12 mos Online

48,692,267 or 68.2% of Adults 18 or older who made ONLINE INVESTMENTS in the past 12 mos use

lNVESTO RS Ad-Supported Facebook for an average of 41.7 minutes every day representing 30.5% of all time
spent daily with Ad-Supported Social Media.
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BI b M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 254,687;
oom erg Local Radio: 193,170; Social Media: 175,643; Non-Prem. Cable: 109,267; Local TV: 94,330

TELEVISION reaching Adults 18 or older who watched BLOOMBERG TELEVISION in the past
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Adults 18 or older who watched BLOOMBERG TELEVISION in USA Metro Area Adults 18 or older
the past 7 days 70,000,000
1,000,000
900,000 50,000,000
800,000
50,000,000
700,000
600,000 40,000,000
500,000
30,000,000
400,000
300,000 20,000,000
200,000
10,000,000
100,000
0 0
»“r»:??y?,@?:\a?o?"s”w-@ﬂ?»ﬁoﬂeﬁ@'ﬂ R AR L a0 - GO '\5"59'1,0?_&9%@_’\9%%‘? AR A&
kA A A qoa"’»," 'i‘asfﬂfosca@#eﬁoﬁg«”“ﬂ’ 4»“””””"”"""?“"’%’9”@90N'»""’Qﬁ‘@"*‘eqm‘?w"'
e Mon-Fri Local AM/FM Radio AQH e Mon-Fri Local TV Station AQH =====Mon-Fri Local AM/FM Radio AQH Mon-Fri Local TV Station AQH
e Mon-Fri Non-Premium Cable TV AQH e Mlon-Fri Social Media AQH e Mon-Fri Non-Premium Cable TV AQH s MoON-Fri Social Media AQH
e [Vion- Fri Digital Media (Less Social) AQH e M on-Fri Digital Media (Less Social) AQH
USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 9,881 = Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333 Soef'a_ for Anything _

Cable networks/stations watched past 7 days: Bloomberg Television




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 909,437;

'Q',l ‘ NB‘ Local Radio: 721,053; Social Media: 587,075; Non-Prem. Cable: 524,367; Local TV: 453,423

| reaching Adults 18 or older who watched CNBC in the past 7 days.
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Cable networks/stations watched past 7 days: CNBC




FOX\

BUSINESS

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 495,109; Social Media: 371,569; Non-Prem. Cable: 358,429; Local TV: 286,832
reaching Adults 18 or older who watched FOX BUSINESS in the past 7 days.
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Past 30 days Online

INVESTORS

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 2,058,615; Social Media: 2,004,703; Non-Prem. Cable: 1,030,954; Local TV:
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Past 12 mos Online

INVESTORS

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 5,091,362;
Local Radio: 3,648,860; Social Media: 3,087,647; Non-Prem. Cable: 1,746,462; Local TV:
1,692,432 reaching Adults 18 or older who made ONLINE INVESTMENTS in the
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. 3,325,135 or 94.5% of Adults 18 or older who watched BLOOMBERG TELEVISION in the past 7 days
oom erg spend an average of 73.8 minutes per day driving, seeing Billboards and Signs. 73.6% Listen to Local
TELEVISION Radio Stations Out-of-Home for an average of 43. minutes/day.
Top-13 Out—of Home Media (Persons & % Reach): Adults 18 or older Top 13 Out—af -Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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S2CNBC

Top-13 Out—of Home Media (Persons & % Reach): Adults 18 or older
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12,124,060 or 93.3% of Adults 18 or older who watched CNBC in the past 7 days spend an average of
50.5 minutes per day driving, seeing Billboards and Signs. 75.7% Listen to Local Radio Stations Out-

average of 49.7 minutes/day.
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Top-13 Out—of Home Media (Persons & % Reach): Adults 18 or older
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AM/FM Radio
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FOX\

BUSINESS

8,403,334 or 95.7% of Adults 18 or older who watched FOX BUSINESS in the past 7 days spend an
average of 59. minutes per day driving, seeing Billboards and Signs. 75.9% Listen to Local Radio
Stations Out-of-Home for an average of 50.3 minutes/day.

Top 13 Out—af -Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Past 30 days Online

INVESTORS

Top-13 Out—of Home Medla (Persons & % Reach): Adults 18 or older
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of-Home Media: Adults 18 or clder
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INVESTMENTS in the past
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38,130,541 or 92.4% of Adults 18 or older who made ONLINE INVESTMENTS in the past 30 days
spend an average of 57.7 minutes per day driving, seeing Billboards and Signs. 68.3% Listen to Local
Radio Stations Out-of-Home for an average of 42.2 minutes/day.

Top-13 Out-o_f~Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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64,378,180 or 90.2% of Adults 18 or older who made ONLINE INVESTMENTS in the past 12 mos
spend an average of 58.5 minutes per day driving, seeing Billboards and Signs. 65.5% Listen to Local

Radio Stations Out-of-Home for an average of 36.2 minutes/day.
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Bloomberg

TELEVISION

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

Mew York Times (Sunday)

Magazines

New York Times (Daily)

Wall street Journal (Daily)

Catalogs

USA Today (Daily)

1,419,970 or 40.4% of Adults 18 or older who watched BLOOMBERG TELEVISION in the past 7 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 17.6 minutes every day representing

25.4% of all time spent daily with All forms of Print Media.
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S2CNBC

6,644,422 or 51.1% of Adults 18 or older who watched CNBC in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 18.1 minutes every day representing 35.3% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Dﬂgﬂg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
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New York Times (Daily+Sunday)

New York Times (Sunday)
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Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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FOX\

BUSINESS

‘ 2,834,405 or 32.3% of Adults 18 or older who watched FOX BUSINESS in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 10.4 minutes every day representing 28.6% of
all time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

Books

All Local Weekly Newspapers

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

-

who watched FOX BUSINESSin
the past 7 days

New York Times (Daily+Sunday)
Mew York Times (Sunday)
Magazines

New York Times (Daily)

Wall street Journal (Daily)

Catalogs

USA Today (Daily)

-'s“;o‘e.""

m who watched FOX BUSINESS in the past 7 days

2.0%

musa

Wall street journal (Daily)
24.5

{sunday)

Local Daily
Newspaper(s)
(Dailyssunday)
104

Wall Street Journal

(Y |Hln|l

Books
10.6

Local Daily
Newspaper(s) (Daily
+Sunday) New York Times
96 (Daily)
86

Local Daily Newspaper(s)
(s )

Catalogs

USA Today (Daily)
86 3.7

® who watched FOX BUSINESS in the past 7 days

HUSA

Avg. Week Ad-Supported AII Prmt Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Av

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

tocal Dally Newspapert) (0ally e TR T
All Local Weekly Newspapers W
New York Times (Daily+Sunday) m
New York Times (Sunday) mm
Magazines mm

New York Times (Daily)

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or oldzrm

wall Street Journal (Daily)
Catalogs

who watched FOX BUSINESS in UsA
the past 7 days

USA Today (Daily)

Books

® who watched FOX BUSINESS in the past 7 days
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Cable networks/stations watched past 7 days: FOX Business Network

vg. Minutes/day Spent): Adults 18 or older

‘Wall Street loumnal (Daily)
0.5

Local Daily
[—t]
(Sunday)
10.7

Catalogs)
9.3

Local Daily
Newspaper(s)
(Daily+Sunday)
10.4

USA Today (Daily)
81

New York Times
(Sunday)
7.1

Wall Street Journal (Daily) i
9.7 Ne \julliﬂ[ )

Local Daily Iy

Newspaper(s)
(Sunday)
10.6

Local Daily Newspaper(s)
{Daily+Sunday)
9.6

New York Times
(sunday)
10.5

USA Today (Daily)
9.6
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Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

Mew York Times (Sunday)

Magazines

New York Times (Daily)

Wall street Journal (Daily)

Catalogs

USA Today (Daily)

PP e 5

® who made ONLINE INVESTMENTS in the past 30 days

Past 30 days Online

INVESTORS

12,825,153 or 31.1% of Adults 18 or older who made ONLINE INVESTMENTS in the past 30 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.6 minutes every day representing 29.4%
of all time spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

L N 0:16 |

who made ONLINE usa
INVESTMENTS in the past 30
days

N
o
&5

musa

Lacal Daily
Newspaper(s) (Daily
+Sunday)

7.6

Local Daily

New York Times
(Daily)

Wall Strect Journal
(aily)
7.4

Local Daily
Newspaper(s)
(sunday)
10.6

News York Times
(Daily+Sunday)
a5

Local Daily
Wall Street Journal
(Daily)
9.7

Magnzines
79

Direct Mail

Local Daily
Newspaper(s) (Daily  New York Times
+sunday) {Daily)
96 86

¥ who made ONLINE

INVESTMENTS in the past 30 days

HUSA

Avg. Week Ad-Supported AII Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Av
g
_

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

All Local Weekly Newspapers

Loct vty ewsapert 0y

New York Times (Daily+Sunday)
New York Times (Sunday)
Magazines

New York Times (Daily)

wall Street Journal (Daily)
Catalogs

USA Today (Daily)

Books

USA USA Projection
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Scarborough R1 2024: Feb23-Apr24
All Graphs and soefo.ai Data Modeling Copyright @ 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Qual Intab

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or oldzrm

who made ONLINE usA m

INVESTMENTSin the past 30

days

HWUSA
9,881
USA Jan23-Feb24

vg. Minutes/day Spent): Adults 18 or older

New York Times
(Sunday)

Local Daily
Newspaper(s)
(Sunday)
86

Lacal Daily
Newspaper(s) (Daily
+sunday)

1.6

New York Times (Daily)
6.7

Local Daily N

Wall Street Journal
(Daily)
74

UsA Today (Daily)
50

Local Daily
Newspaper(s)
(Sunday)
10.6

New York Times
(sunday)
10.5

Wall Street Journal (Daily)
9.7 New York Times Newspape ll )
(DaitysSunday) (Daily
9.5 8.

Local Daily Newspaper(s)
{Daily+Sunday)
9.6

USA Today (Daily)
9.6

USA Projection
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Avg. Week All Print Dﬁgﬂg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

New York Times (Daily)

‘Wall Street Journal (Daily)

Catalogs

USA Today (Daily)

Past 12 mos Online

INVESTORS

20,607,266 or 28.9% of Adults 18 or older who made ONLINE INVESTMENTS in the past 12 mos read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.6 minutes every day representing 32.2%
of all time spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who made ONLINE
INVESTMENTS in the past 12 mos

s o757 Sk

Local Daily
Newspaper(s)
(Sunday)

(excluding
Catalogs)

New York Times

Local Daily

Newspaper(s)

New York Times

(Dally+sunday) (Sunday)
1.6

Local €

New York
Times (Daily)
63

74

‘Wall Street
Journal
(Daily)

5.5

Local Daily
Newspaper(s)
(sunday)
10.6

Wall Street Journal
(Daily)
9.7

Newspaper(s) (Daily

Local Daily

+Sunday) USA Today (Daily}

9.6

Magazines
7.9

Catalogs
3.7

All Loca...

= who made ONLINE INVESTMENTS in the past 12 mos mUsA

# who made ONLINE INVESTMENTS in

the past 12 mos

B USA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

New York Times (Daily)

wiall Street Journal (Daily)

Catalogs

USA Today (Daily)

Books
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or alderm

. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily
Newspaper(s)
(sunday)
8.7

Local Daily
Newspaper(s) (Daily
+sunday)
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INVESTMENTS in the past 12 e
oS 0.0%
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Professional services used by HHLD past 12 months (HHLD): Online investing/stock trading

New York Times
(Sunday)
14

New York Times (Daily
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New York Times (Daily)
63

Local Daily
wspaper(s) (Daily

6.6

Magazines
5.2

USA Today (Daily)
Az

Local Daily
Newspaper(s)
(Sunday)
10.6

New York Times
(Sunday)
105

Wall Street Journal (Daily)
a7

Local Daily Newspaper(s)
(Daily +Sunday)
96

USA Today (Daily)
2.6
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USA Projection

® who made ONLINE INVESTMENTS in the past 12 mos

Scarborough R1 2024: Feb23-Apr24

Qual Intab

23,333

soefa.ai

B USA
® Share of Everything
for Anything _



