USA-P18+ Owners of 5 Domestic “ORPHAN" Vehicle Brands!
Complete Ilemngranlllc & Media Use Pﬂlfllﬂs

Complete Demographic,
Psychographic, and Total
Media Usage Profiles of
P18+

Owners of MERCURY,
OLDSMOBILE,
PLYMOUTH, PONTIAC,
and SATURN

Vehicles as of April 2024!

This is how the Terminal is becoming the
backbone to financial businesses of the future - The...

Make of any vehicle (HHLD): MERCURY

Make of any vehicle (HHLD): OLDSMOBILE

Make of any vehicle (HHLD): PLYMOUTH

Make of any vehicle (HHLD): PONTIAC

Make of any vehicle (HHLD): SATURN MERCURY
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MERCURY

Percent of Market: Adults 18 or older ﬂ:t\Gender of Target vs. Market: Adults 18 or older

|

= who own a MERCURY light
passenger vehicle

0.8%

48.7%
= Remainder of USA Metro

47.8

127,701,3...

49.9

Total Persons: 134,473,1...

2

260,096,939 Men Women

Men Women

Average Age:

Age Cell Demographics of Target vs. Market:

Adults 18 or older

» who own a MERCURY light passenger vehicle musa

.8% or 2,077,561 of USA Adults 18 or older own a MERCURY light passenger vehicle.
Typical Adults 18 or older who own a MERCURY light passenger vehicle are 51.5 years old (5.3% older than
average) and have a $68,822 (23.3% lower than average) annual household income.

Ethnicity of Target vs. Market:

White
Black/African
American
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otir |1.4%
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= who own a MERCURY light passenger vehide
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Avg HHI:
# who own a MERCURY Iight passenger vehicle HUSA va 589,672
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Make of any vehicle (HHLD): MERCURY



Oldsmobile

@ Percent of Market: Adults 18 or older ﬂ:t\Gender of Target vs. Market: Adults 18 or older

= who own an OLDSMOBILE
light passenger vehicle
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48.7%

= Remainder of USA Metro

49.9

134,473,1...

47.8

Total Persons: 127,701,3...
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Average Age:

Age Cell Demographics of Target vs. Market:

Adults 18 or older

W USA

» who own an OLDSMOBILE light passenger vehicle
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Make of any vehicle (HHLD): OLDSMOBILE

.3% or 806,311 of USA Adults 18 or older own an OLDSMOBILE light passenger vehicle.
Typical Adults 18 or older who own an OLDSMOBILE light passenger vehicle are 48.3 years old (1.2%
younger than average) and have a $59,624 (33.5% lower than average) annual household income.

Ethnicity of Target vs. Market:

White

Black/African
American

Asian

Hispanic

= who own an OLDSMOBILE light passenger vehide =USA

W= 1HI of Target vs. Market:

<$35K HHI o

$35K-$50K HHI
$50K-$75K HHI g

$75K-S100K HHI

%
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$250K+ HHI %‘




@ Percent of Market: Adults 18 or older ﬂ:t\Gender of Target vs. Market: Adults 18 or older

|

= who own a PLYMOUTH light
passenger vehicle

0.9%

48.7%
= Remainder of USA Metro

47.8 49.9

Total Persons: 127,701,3... 134,473,1...

2, 259,922,727 Men Men Women Women

Average Age:

Age Cell Demographics of Target vs. Market:

Adults 18 or older

» who own a PLYMOUTH light passenger vehicle

I
8.4% 8.3%
6.4% 6.4%
5.1%
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¥ who own a PLYMOUTH Iight passenger vehicle mUSA
USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual intab 1,139

.9% or 2,251,773 of USA Adults 18 or older own a PLYMOUTH light passenger vehicle.
Typical Adults 18 or older who own a PLYMOUTH light passenger vehicle are 52.8 years old (8.1% older than
average) and have a $73,633 (17.9% lower than average) annual household income.

Ethnicity of Target vs. Market:

White

Black/African 8%
American

1.4%

Asian

otkisr I 1.7%
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= who own a PLYMOUTH light passenger vehicle mUSA
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Avg HHI: $89,672
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Make of any vehicle (HHLD): PLYMOUTH



PONTIAC

Percent of Market: Adults 18 or older ﬂ‘Gender of Target vs. Market: Adults 18 or older

|

= who own a PONTIAC light
passenger vehicle
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Age Cell Demographics of Target vs. Market:
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» who own a PONTIAC light passenger vehicle
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Make of any vehicle (HHLD): PONTIAC

1.2% or 3,023,887 of USA Adults 18 or older own a PONTIAC light passenger vehicle.
Typical Adults 18 or older who own a PONTIAC light passenger vehicle are 48.2 years old (1.3% younger
than average) and have a $91,868 (2.4% higher than average) annual household income.

Ethnicity of Target vs. Market:

White

Black/African
American

Ew‘

0.4%
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other i 2.0%

Hispanic %%

#who own a PONTIAC light passenger vehide
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SATU?N.

@ Percent of Market: Adults 18 or older ﬂl’Gender of Target vs. Market: Adults 18 or older

= who own a SATURN light
passenger vehicle
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Adults 18 or older

» who own a SATURN light passenger vehicle - USA
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Make of any vehicle (HHLD): SATURN

Qual Intab

.6% or 1,658,706 of USA Adults 18 or older own a SATURN light passenger vehicle.
Typical Adults 18 or older who own a SATURN light passenger vehicle are 50.4 years old (3.1% older than
average) and have a $74,635 (16.8% lower than average) annual household income.

Ethnicity of Target vs. Market:

White

Black/African
American

g
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I
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» who own a SATURN light passenger vehicle
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mUsA

<$35K HHI

$35K-$50K HHI
$SOK-S$TSK HHI
$75K-$100K HHI
$100K-5150K HHI
$150K-5250K HHI

$250K+ HHI

Avg HHI:

$89,672
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Adults 18 or older who own a MERCURY light passenger vehicle are 46.2% less likely to be a college
graduate, 42.9% less likely to work full-time, .1% more likely to be married, 22.6% less likely to be a parent
MERCURY of 1 or more children under 18.

.G@ T%40- - .8% or 2,077,561 of USA Adults 18 or olde‘r own a MERCURY'Iight passenger veh'icle.

9.
Employment: Adults 18 or older ()O Marital Status: Adults 18 or older

Single, Never Married

e .
i % Education Levels: Adults 18 or older

Some High School or Less (not graduate) 573'326 Employed Full-Time or Part-Time

High School Graduate (12th grade or GED) Employed Full-Time (35 hours or more) g Married
Some College Credit (no degree) Employed Part-Time (less than 35 hours) Legally Separated ﬁ i"s-:
Associate's Degree (AA, AS, etc.) White Collar
College Graduate (4 year college) Blue Collar
2% 4.5%
Postgraduate Degree Work From Home (most of the time or always) LGBTQ+ (net) 7.1%
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Make of any vehicle (HHLD): MERCURY
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Oldsmobile
e .
i p.f Education Levels: Adults 18 or older
Some High School or Less (not graduate) 5‘383'2%

High School Graduate (12th grade or GED)

Some College Credit (no degree) %

Associate's Degree (AA, AS, etc.) %

College Graduate (4 year college)

Postgraduate Degree %

.3% or 806,311 of USA Adults 18 or older own an OLDSMOBILE light passenger vehicle.
Adults 18 or older who own an OLDSMOBILE light passenger vehicle are 44.7% less likely to be a college
graduate, 51.2% less likely to work full-time, 44.2% less likely to be married, 19.7% more likely to be a

Adults 18 or older

parent of 1 or more children under 18.
.
Employment: O

Employed Full-Time or Part-Time Single, Never Married

Employed Full-Time (35 hours or more) g Married
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Work From Home (most of the time or always) ﬁ LGBTQ+ (net) 7.91.:6%
= an light vehicle musa # who own an OLDSMOBILE light passenger vehicle =usa
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12.0% Small Business. Self-Employed  Current or Former Working Mothers rgj%
9.3% Owner Military Service
7.0% - 23% Parent of 1 or more Children Under Age 2 2';’2%
4. 4, 4.3% 3% A% 38% d
J ﬂ - :. M’. m h i 5 A% g% 1% - 1.9% % o.m: o,os"“ A% M‘z.zx om?‘"‘ Parent of 1 or more Children Age 2-5 9;936.2%
. o . - 5 9.9%
& Parent of 1 or more Children Age 6- 11
'gfjfdffﬁf‘.j’fgffx g‘f} q,,e*gf -
.‘g" ‘?éoy G‘f; & }@* f c’* "Q f ‘b Parent of 1 or more Children Age 12 - 17 15.3% 41.3%
& <& 3 ,,P ,l .
b'f & d : & & '&; qf Parent of 1 or more Children in College 8.2%
A a4 & & ‘; 5.5%
& & &£ ¢ o 18.3%
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Make of any vehicle (HHLD): OLDSMOBILE

Marital Status: Adults 18 or older



.9% or 2,251,773 of USA Adults 18 or older own a PLYMOUTH light passenger vehicle.

Adults 18 or older who own a PLYMOUTH light passenger vehicle are 36.8% less likely to be a college
graduate, 7.1% less likely to work full-time, 19.2% more likely to be married, 3.7% less likely to be a parent
of 1 or more children under 18.

- .
{ BBy Education Levels: Adults 18 or older

\

9.
Employment: Adults 18 or older ()O Marital Status: Adults 18 or older
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Make of any vehicle (HHLD): PLYMOUTH
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PONTIAC

1.2% or 3,023,887 of USA Adults 18 or older own a PONTIAC light passenger vehicle.

Adults 18 or older who own a PONTIAC light passenger vehicle are 12.7% less likely to be a college
graduate, 11.% more likely to work full-time, 9.6% less likely to be married, 8.7% less likely to be a parent of
1 or more children under 18.

e
i % Education Levels: Adults 18 or older
Some High School or Less (not graduate) '5;-;"
High School Graduate (12th grade or GED)
Some College Credit (no degree)

Associate's Degree (AA, AS, etc.)

College Graduate (4 year college)

Postgraduate Degree

BUSA

# who own a PONTIAC light passenger vehicle
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Employed Full-Time or Part-Time
Employed Full-Time (35 hours or more)
Employed Part-Time (less than 35 hours)
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Work From Home (most of the time or always) ﬂ

= who own a PONTIAC light passenger vehicle musa
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éo Marital Status:
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Divorced
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Entrepreneurs/Military Experience
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Make of any vehicle (HHLD): PONTIAC



.6% or 1,658,706 of USA Adults 18 or older own a SATURN light passenger vehicle.
Adults 18 or older who own a SATURN light passenger vehicle are 40.5% less likely to be a college graduate,
36.2% less likely to work full-time, 29.3% less likely to be married, 20.% less likely to be a parent of 1 or

& e

more children under 18.

=

Some High School or Less (not graduate)

Education Levels: Adults 18 or older

F 14.9%
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\
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= who own a SATURN light passenger vehicle WUSA
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9.
()O Marital Status: Adults 18 or older

Single, Never Married w

Married

musA

#who own a SATURN light passenger vehicle

Top-20 Occupations: Adults 18 or older

%
0% 63%
6%
23%  agw W5y g
2. 2.5 2.8% Y 9% 6% X X X
h B i 2 TR o o e o et e
- - - —-— S —

R A A S A
& Gip ‘ﬁ’ 'j f'& R j {}6’ f

<
‘k. J «F“” v.‘b "# <
‘p'f fbf eé"ﬁ g ‘fé’ ‘y“# Q‘ff & ,e‘"
& T AT

= who own a SATURN light passenger vehicle

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA USA Projection Scarborough R1 2024: Feb23-Apr24

Entrepreneurs/Military Experience

4.8% 5.4% 3.4% 6.9% 105% 6.6%
S
Small Business Self-Employed  Current or Former

Owner Military Service

4 4\"‘; q’“f # 4""

&
& ;y’" . yf

1,139

S
& & “f ‘bf
f&" f&«‘ﬂfc cfseff ‘ff
v

mUSA

USA Jan23-Feb24 USA Projection

2uit il QI Stage in Life: Adults 18 or older
Parent of 1 or more Children under 18 m" 27i0%

7.8%

Working Mothers 9.3%

Parent of 1 or more Children Under Age 2 hOIS% 5.4%

3.0%
Parent of 1 or more Children Age 2-5 h 9.8%

10.3%
13.9%

23.1%
Parent of 1 or more Children Age 12 - 17 15.3%

Parent of 1 or more Children in College HJ%S 5%

27.5%
Grandparent of 1 or more Children under 18 -1.2%

Parent of 1 or more Children Age 6- 11

Scarborough R1 2024: Feb23-Apr24

% who own a SATURN light passenger vehicle mUSA

Qual Intab 23,333

Make of any vehicle (HHLD): SATURN



Adults 18 or older who own a MERCURY light passenger vehicle are 8.3% more likely to own their home,
7.6% more likely to own a lower valued home, 32.1% more likely to have a single-family home, 18.8% less
Iikely to have a dog.

@@; 4G: .8% or 2,077,561 of USA Adults 18 or older own a MERCURY light passenger vehicle.

MERCURY

m Own/Rent/Other: Adults 18 or older ﬂﬁm Type of Home: Adults 18 or older 4y ™ Pets in Home: Adults 18 or older

Single Family House (unattached)

Own a Dog
Townhouse or attached Home A%
8.9%
Condominium LZA% Own a Cat
5.6%
11.3%
7.2% 8.6% )
4.4% Apartment ﬁ
Other Own Second Home Mobile Home or Manufactured | 2.2% Own other type of Pet
or Real Estate Home 4.0%
Property N
» who own a MERCURY light passenger vehicle mUSA » who own a MERCURY light passenger vehicle BUSA # who own 8 MERCURY light passenger vehicle mUSA
-~ .
24l Value of Owned Home: Adults 18 or older aHome Loans: Adults 18 or older
Averoge Value of Owned Home:
who own a MERCURY light passenger vehide

usa
44.1%
7.3% 7.5% 7.0%
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Home Mortgage Refinanced Home Equity Own
Home Mortgage Loan/Home Home/Property
= who own a MERCURY light passenger vehicle musa Improvement Outright (No
USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual intab 1,139 - Loan Mortgages)
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jon23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333

Make of any vehicle (HHLD): MERCURY



.3% or 806,311 of USA Adults 18 or older own an OLDSMOBILE light passenger vehicle.
Adults 18 or older who own an OLDSMOBILE light passenger vehicle are 9.7% less likely to own their home,
7.7% more likely to own a lower valued home, .4% more likely to have a single-family home, 27.% less likely

| to have a dog.

Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4y {® Pets in Home: Adults 18 or older

Single Family House (unattached) 2
61.7% Own a Dog
Townhouse or attached Home 1:3%
8.9%
| 3.7%
Condomini
ndominium ‘ 5.6% Own a Cat
6‘6% 8.5%
Apartment
0.9%
Own Second Home Mobile Home or Manufactured 9.4% Own other type of Pet
or Real Estate Home 4.0%
Property "
# who own an OLDSMOBILE light passenger vehicle USA 4 who own an OLDSMOBILE light passenger vehide musa =who own an OLDSMOBILE fight passenger vehidle =usa
2 -
¢Z4l Value of Owned Home: Adults 18 or older w s Home Loans: Adults 18 or older
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.9% or 2,251,773 of USA Adults 18 or older own a PLYMOUTH light passenger vehicle.

Adults 18 or older who own a PLYMOUTH light passenger vehicle are 4.3% more likely to own their home,

26.2% more likely to own a lower valued home, 27.3% more likely to have a single-family home, 3.8% less
| likely to have a dog.
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PONTIAC

m Own/Rent/Other: Adults 18 or older

Own Second Home
or Real Estate
Property

1.2% or 3,023,887 of USA Adults 18 or older own a PONTIAC light passenger vehicle.

Adults 18 or older who own a PONTIAC light passenger vehicle are 9.% more likely to own their home, 5.7%

more likely to own a lower valued home, 12.2% more likely to have a single-family home, 19.1% more likely
| to have a dog.
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.6% or 1,658,706 of USA Adults 18 or older own a SATURN light passenger vehicle.
Adults 18 or older who own a SATURN light passenger vehicle are 4.3% less likely to own their home, 22.7%
more likely to own a lower valued home, 8.2% more likely to have a single-family home, .9% more likely to

| | have a dog.
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MERCURY

.8% or 2,077,561 of USA Adults 18 or older own a MERCURY light passenger vehicle.
Adults 18 or older who own a MERCURY light passenger vehicle are 3.9% less likely to look up D-I-Y advice
online, 13.5% more likely to always vote in local elections, 13.8% less likely to belong to a gym, 7.3% less

likely to fly domestic past yr.
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.3% or 806,311 of USA Adults 18 or older own an OLDSMOBILE light passenger vehicle.
Adults 18 or older who own an OLDSMOBILE light passenger vehicle are 28.5% less likely to look up D-I-Y
advice online, 31.9% less likely to always vote in local elections, 27.6% more likely to belong to a gym, 3.5%

igamabia less likely to fly domestic past yr.
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more likely to fly domestic past yr.

.9% or 2,251,773 of USA Adults 18 or older own a PLYMOUTH light passenger vehicle.
Adults 18 or older who own a PLYMOUTH light passenger vehicle are 8.3% less likely to look up D-I-Y
advice online, 8.2% more likely to always vote in local elections, 61.% less likely to belong to a gym, 1.%
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PONTIAC likely to fly domestic past yr.

‘IC"‘ 1.2% or 3,023,887 of USA Adults 18 or older own a PONTIAC light passenger vehicle.
Adults 18 or older who own a PONTIAC light passenger vehicle are 1.9% more likely to look up D-I-Y advice
online, 4.9% less likely to always vote in local elections, 27.3% less likely to belong to a gym, 1.6% more
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6% or 1,658,706 of USA Adults 18 or older own a SATURN light passenger vehicle.

P @D 4C. [ [
’ Adults 18 or older who own a SATURN light passenger vehicle are 13.9% more likely to look up D-I-Y advice
k online, 7.8% less likely to always vote in local elections, 45.6% less likely to belong to a gym, 32.% less
SATRN.
|

likely to fly domestic past yr.
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MERCURY

Past 30-days QSR Users: Adults 18 or older
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. .8% or 2,077,561 of USA Adults 18 or older own a MERCURY light passenger vehicle.
Adults 18 or older who own a MERCURY light passenger vehicle are 3.9% more likely to use QSRs past mo.,

4.2% more likely to use Sit-Down Restaurants past mo., 14.6% more
likely to smoke cigarettes.
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Past 30-days QSR Users: Adults 18 or older
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.3% or 806,311 of USA Adults 18 or older own an OLDSMOBILE light passenger vehicle.
Adults 18 or older who own an OLDSMOBILE light passenger vehicle are 7.1% more likely to use QSRs past
mo., 15.3% less likely to use Sit-Down Restaurants past mo., 66.2% more likely to use Casinos past yr., 26.8%

more likely to smoke cigarettes.
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Past 30-days QSR Users: Adults 18 or older

a 1time
1
3 tmes
e T
6~ times
10times or more
muUsa

= who own a PLYMOUTH light passenger vehicle

Total ngg;;;tl‘y QSR Users: a7 Avg. Monthly QSR Meals:

e R - EEE

| 9% or 2,251,773 of USA Adults 18 or older own a PLYMOUTH light passenger vehicle.
Adults 18 or older who own a PLYMOUTH light passenger vehicle are 5.2% more likely to use QSRs past mo.,
2.6% less likely to use Sit-Down Restaurants past mo., 6.6% less likely to use Casinos past yr., 22.8% more

likely to smoke cigarettes.
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Microbrew / Craft Beer m 10.7% i
w who own a PLYMOUTH light passenges vehicle musa
USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual intab
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£ Past 12 months Casino Activities: Adults 18 or older
Slot Machines

Table Games (Craps, Poker, etc.) g 5 9.4

Bar / Nightclub
Upscale Restaurant

Used Past 30-days: Adults 18 or older

Stage Show / Concert
Sports Betting
Other Gambling X - = Vs 518,01
spa &*1.7% Casinos visited past 12 hs: Yes Marij / Cannabis Cigarettes
» who own a PLYMOUTH light passenger vehicle mUSA % who own a PLYMOUTH light passenger vehicle mUSA
1,139
USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333
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2 times

3 times

4 times

5times

6-9times

10times or more

wwho own a PONTIAC light passenger vehicle

Total Manrhly QSR Users:

mUSA

Avg. Monthly QSR Meals:

88.7%

e IR 2 R

likely to smoke cigarettes.

1.2% or 3,023,887 of USA Adults 18 or older own a PONTIAC light passenger vehicle.
Adults 18 or older who own a PONTIAC light passenger vehicle are 3.5% more likely to use QSRs past mo.,
3.7% more likely to use Sit-Down Restaurants past mo., 16.8% more likely to use Casinos past yr., 2.4% less

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
s Ltme
T

2 times

3 times

4 times

5times

6 -9times

8.7%

10times or more 4.9%

= who own a PONTIAC light passenger vehicle

mUSA
Total Monthly Sit-Down Restaurant Users: Avg. Monthly Sit-Down Restaurant Meals:

78.8% 76.1%

Drank Past 30-day5' Adults 18 or older

Liguor

Any Type of Beer
Wine

Domestic Regular Beer

Domestic Light Beer

59,731,345

Imported Beer
Microbrew / Craft Beer

mwho own a PONTIAC light passenger vehicle

USA Projection

muUsA

USA Scarborough R1 2024: Feb23-Apr24

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC, All rights reserved.

-10 Cuisines: Adults 18 or older

lown Restaurants Used Past 30-days)

Chinese ndian { Bagel/
Thai/ Burgers/ Donut/
Other  Sports gar  Bakery
asian

{St l-

coffee an
House /
Cotfe Bar

wings f upscale steakhouse

= who own a PONTIAC light passenger vehicle

mUsA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who own o PONTIAC light passenger vehicle 12.6%

vse. [ 17.2%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Other Gambling

Spa

Casinos visited past 12 months: Yes

Used Past 30-days: Adults 18 or older

2551801
Cigarettes

Marijuana / Cannabis

 who own a PONTIAC light passenger vehicle

mUSA

1,139

USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab

Make of any vehicle (HHLD): PONTIAC
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Past 30-days QSR Users: Adults 18 or older

T
umes vy
Hhee

5times

6-9times

10times or more
= who own a SATURN light passenger vehicle

Avg. Monthly QSR Meals:

mUsA

Total Mnn!bly QSR Users:
88.7%

e W -

4.3% less likely to use Sit-Down Restaurants past mo., 4.% less likely
to smoke cigarettes.

.6% or 1,658,706 of USA Adults 18 or older own a SATURN light passenger vehicle.
Adults 18 or older who own a SATURN light passenger vehicle are 3.9% less likely to use QSRs past mo.,

to use Casinos past yr., 8.3% less likely

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

Litima 15.9%

2 times

16.1%

3times

4 times

5times

6-9times

“ﬂ!l

10times or more
= who own a SATURN light passenger vehicle mUSA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

T

Drank Past 30-days. Adults 18 or older
-

41.6%

Liquor

Any Type of Beer

109,122,068

-10 Cuisines: Adults 18 or older

wn Restaurants Used Past 30-days) m

llllllilii

Chmese wdlan/  wingr/  sagel/
Thai/  Bergers/ Deet/
Other  Sports Bar  Bakery

Asian

Coffen
Howse |
Coen mar

Upscale Steskhouse

who own a SATURN light passenger vehicle mUsA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who own o SATURN ight posse nger vehicie 6.4%

v [ 17.%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)

Wine M Bar/ Nightclub
Domestic Regular Beer M Upscale Restaurant
Domestic Light Beer M Stage Show / Concert
Imported Beer M - v Sports Betting

Microbrew / Craft Beer m" 10.7% i Other Gambling 1.9% .

Spa ﬁ’s],m Casinos visited past 12 months: Yes
m who own a SATURN light passenger vehicle mUsA ® who own a SATURN light passenger vehicle mUSA
USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 1,139
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jon23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Quol Intab 23,333
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Used Past 30-days: Adults 18 or older

%

Marijuana / Cannabis

% wha own a SATURN light passenger vehicle

Cigarettes



@@@'4@-

MERCURY

IRA (Individual Retirement Account)

Other (Crypto / NFTs [ Metals, etc.)

Second Home or Real Estate Property

529 Plan / College Savings Plan
= who own a MERCURY light passenger vehicle

mﬁalnvestments Owned: Adults 18 or older

401K Plan

Stocks or Stock Options e
Mutual Funds

Money Market Funds

Bonds

. 9.2%
36,944,981 14.1%
6.8%

11.6%

BB o

2,4
9.
2,201,5850 X33

122,419,647 46.7%

101,760,923 38.8%

28.9%

18.1%
18.4%

7%

mUSA

.8% or 2,077,561 of USA Adults 18 or older own a MERCURY light passenger vehicle.
Adults 18 or older who own a MERCURY light passenger vehicle are 12.9% less likely to have a 401K, 30.6%

less likely to have an Auto Loan, 7.9% less likely to Invest/Trade Stocks Online, 15.2% less likely to pay with
their Debit Card.

"~ Financial Services Has and/or Uses: Adults 18 or older

e D o i 22
Eloogi e

Checking Debitor ATM  Savings Credit Card

Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan
= who own a MERCURY light passenger vehicle mUSA

Insurance Agent at a Local Office (not online)

Financial Planner
Online Investing / Stock Trading

Accountant

Real Estate Agent

Estate Planning

Divorce / Family Attorney i‘”‘”‘

= who own a MERCURY light passenger vehicle

Scarborough R1 2024: Feb23-Apr24
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Projection

Professional Services Used*: Adults 18 or older

Tax Preparation Service
e 66,078,522 25.5%

7.6%
11.2%
1
ET— e g
1.9%
3.7%

6.1%
6.3%

Ry Past 3-Months Payment Methods Used: Adults 18 or older

Debit Card  MasterCard

10.2%10.1%
17.4%)

ApplePay  CashApp Store Credit GooglePay  Discover
Card

(*Past 12 Months) VisA PayPal Venmo Zelle American Facebook  Square Cash Samsung Pay
Express Messenger
mUSA w who own a MERCURY light passenger vehicle mUSA
Qual Intab 1,139
USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333

Make of any vehicle (HHLD): MERCURY



Oldsmobile

Investments Owned: Adults 18 or older
401K Plan

IRA (Individual Retirement Account)

101,760,923 38.8%

Stocks or Stock Options g 9%
Ml smax

Money Market Funds —
Other (Crypto / NFTs [ Metals, etc.) 2
Bonds

Second Home or Real Estate Property

H Financial Services Has and/or Uses:

Cl\etlﬂm Debitor ATM  Savings

Credit Card

20.8%|
M ol o

3% or 806,311 of USA Adults 18 or older own an OLDSMOBILE light passenger vehicle.

Adults 18 or older who own an OLDSMOBILE light passenger vehicle are 30.% less likely to have a 401K, 7.6%
less likely to have an Auto Loan, .4% less likely to Invest/Trade Stocks Online, 22.9% less likely to pay with
their Debit Card.

Adults 18 or older

o 8% BI% gex

ﬂ_ °°"-

Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
529 Plan/ College Savings Plan g2 %% Account Mortgage toan or Home
8.5% Equity Loan
# who own an OLDSMOBILE light passenger vehicle mUSA ® who own an OLDSMOBILE light passenger vehicle mUSA
o . [ — .
Professional Services Used*: Adults 18 or older | gwyPast 3-Months Payment Methods Used: Adults 18 or older
66,078,522
Financial Planner a7 165,95 18.0%
Online Investing / Stock Trading oesn e 7%
Accountant
Insurance Agent at a Local Office (not online) S£% 10.3% ' .
RealEstte ngent [HSRERRR ¢ ] 10.1%
6.3%
B 5% 7% 3%
Divorce/ Family Attorey Eo,ix”‘ (*Past 12 Months) VisA PayPal DebitCard  MasterCard Venmo Zelle Apple Pay  Cash App Sture Cmil Google Pay  Discover A;:::;n ':m Square Cash Samsung Pay
# who own an OLDSMOBILE light passenger vehicle mUSA = who own an OLDSMOBILE light passenger vehicle m USA
USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 1,13
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved USA jan23-Feb2d USA Projection Scarborough R1 2024: Feb23-Apr2d Qual Intab 23,333

Make of any vehicle (HHLD): OLDSMOBILE



.9% or 2,251,773 of USA Adults 18 or older own a PLYMOUTH light passenger vehicle.

Adults 18 or older who own a PLYMOUTH light passenger vehicle are 4.6% less likely to have a 401K, 15.%
more likely to have an Auto Loan, 8.5% less likely to Invest/Trade Stocks Online, 2.7% more likely to pay with
their Debit Card.

Investments Owned: Adults 18 or older
401K Plan

Financial Services Has and/or Uses: Adults 18 or older
122,419,647 rlbl‘tu

IRA (Individual )

101,760,923

Stocks or Stock Options 75 .855.205

Mutual Funds s 8.4%

13.2%
36,944,981 14.1%

7%
11.6% 13.2% 1.1%

19.1% 2% 0% a.9%
oot R o sl s 55 e - e e
. .
Home

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

1 o - ’ ’ 0 i
Second Home or Real Estate Property m Checking DebitorATM  Savings  CreditCard  Online Mobile  OnlineBll  Home  Autoloan  Money G Personal Loan  Home

Account
529 Plan / College Savings Plan

= card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Improvement
‘6-”‘ Account Mortgage Loan or Home
22,201, 58508 X3 Equity Loan
= who own a PLYMOUTH light passenger vehicle mUSA = who own a PLYMOUTH light passengervehicle  mUSA

Professional Services Used*: Adults 18 or older y'E'Past 3-Months Payment Methods Used: Adults 18 or older

47,195,296 1!

Online Investing / Stock Trading

16.0%
11.2%

Insurance Agent at a Local Office (not online) 10.3% 128 .
10.6%
Real Estate Agent w

2.0%
3.7%

b DebitCard  MasterCard Ve Zelle P:
Divorce / Family Attorney io'o_"”‘ (*Past 12 Months) r enmo Apple Pay

3.4%
0.4%

ey

Store Credit  Google Pay  Discover American  Facebook  Square Cash Samsung Pay
Card Express Messenger

= who own a PLYMOUTH light passenger vehicle m USA # who own a PLYMOUTH light passenger vehicle mUSA

USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual intab 1,139
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb2d USA Projection Scarborough R12024: Feb23-Apr24 Qual intab 23,333

Estate Planning
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PONTIAC

y Corart JA O

Investments Owned: Adults 18 or older

A

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs [ Metals, etc.)
Bonds

Second Home or Real Estate Property

6.7%
101,760,923 38.8%

75,855,205

28.9%

48,257,628

36,944,981

30,325,990

15.1%
18.4%
13.9%
14.1%
10.9%

11.6%

13.1%
8.6%

' 1.2% or 3,023,887 of USA Adults 18 or older own a PONTIAC light passenger vehicle.
Adults 18 or older who own a PONTIAC light passenger vehicle are .1% more likely to have a 401K, 38.6%

more likely to have an Auto Loan, 26.7% less likely to Invest/Trade Stocks Online, 5.9% less likely to pay with
their Debit Card.

H Financial Services Has and/or Uses: Adults 18 or older

Online Bill

Credit Card Online

Savings

Checking  Debit or ATM

32.8%)
7.8% 8.2% 7.a% gex% 58% a.0%
PP R
Home
Mortgage

Mobile Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
4% Account card Account Banking Banking Paying Market  Deposit(CDs) Home Improvement
529 Plan / College Savings Plan 25% Account Mortgage l?“r;;m
mwho own a PONTIAC light passenger vehicle mUSA = who own a PONTIAC light passenger vehicle m USA
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
P
Online Investing / Stock Trading m
[l 20 337,720
Insurance Agent at a Local Office (not online) 26,933,020 .
Real Estate Agent 6.3% 9.4% 10.1%

Estate Planning

Divorce / Family Attorney

USA USA Projection

31.3%

B . - |

3.7% 334 700, be " TR I
1.8% (*Past 12 Months) VisA DebitCard  MasterCard Venmo CashApp StoreCredit Google Pay  Discover American  Facebook  Square Cash Samsung Pay
1.2% Card Express Messenger
m who own a PONTIAC light passenger vehicle mUSA » who own a PONTIAC light passenger vehicle mUSA
Scarborough R1 2024: Feb23-Apr24 Qual Intab 1,139
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24 USA Projection Searborough R12024: Feb23-Apr24 QualIntab 23,333

Make of any vehicle (HHLD): PONTIAC



IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs [ Metals, etc.)
Bonds

Second Home or Real Estate Property

529 Plan / College Savings Plan

m who own a SATURN light passenger vehicle

101,760,923 38.8%

75,855,205

28.9%

14.3%
48,257,628 18.4%
. 11.4%
36,944,981 14.1%
3.9%
11,6%
13.9%
11.5%

4.7%
B.6%

8.5%
mUSA

.6% or 1,658,706 of USA Adults 18 or older own a SATURN light passenger vehicle.

Adults 18 or older who own a SATURN light passenger vehicle are 4.3% less likely to have a 401K, 47.4% less
likely to have an Auto Loan, 19.% more likely to Invest/Trade Stocks Online, 20.% less likely to pay with their
Debit Card.

mﬁalnvestments Owned: Adults 18 or older
401K Plan

H Financial Services Has and/or Uses: Adults 18 or older

8.2%
sl 1 i i
.69 4,0% SUNSH .
o i T Ol o

Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan
Market  Deposit(CDs) Home
Account Mortgage

Online Bill
Paying

Online
Banking

Savings Credit Card
Account

Checking  Debit or ATM
Account card

Mobile
Banking

Home
Mortgage

Home
Improvement
Loan o Home

Equity Loan

= who own a SATURN light passenger vehicle m USA

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce / Family Attorney

w who own a SATURN light passenger vehicle

usAa USA Projection

Scarborough R1 2024: Feb23-Apr24
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

66,078,522 25.5%
47,195 296 18.0%

41,263,981 15.7% |
7.5%
1.2%
e
5%

10.3%

6.3%

2.6%
3.7%

2.2%
1.2%

{*Past 12 Months)

mUSA
Qual Intab

—

ymPast 3-Months Payment Methods Used: Adults 18 or older

10.1%

e
I (R

Facebook  Square Cash Samsung Pay
Messenger

8.8%
3.4%

DebitCard  MasterCard Venmo Zelle Apple Pay Discover American

CashApp  Store Credit
Card Express

Google Pay

= who own a SATURN light passenger vehicle mUSA

1,139

USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333

Make of any vehicle (HHLD): SATURN



54 seconds each week with All Forms of Media.

88.1% of Adults 18 or older who own a MERCURY light passenger vehicle spend an avg. of 7 hours and 30 minutes each week listening
to All Local AM/FM Radio, representing 8.7% of total time spent with all forms of Media.

i D LC:. | Adults 18 or older who own a MERCURY light passenger vehicle spend an average of 3 days, 3 hours, 42 minutes and

MERCURY

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

- f

cancurr

usope 53.6%
USA

who own a MERCURY light
passenger vehicle

% of Total
Weekly H:M:

» who own a MERCURY light passenger vehicle m USA

Qual Intab 23,333 HUbbGI'd Share of Everything

BROADCASTING forAnything ,

UsA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 1,139USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Make of any vehicle (HHLD): MERCURY



Adults 18 or older who own an OLDSMOBILE light passenger vehicle spend an average of 2 days, 14 hours, 52 minutes
and 11 seconds each week with All Forms of Media.

81.5% of Adults 18 or older who own an OLDSMOBILE light passengervehicle spend an avg. of 6 hours and 41 minutes each week
listening to All Local AM/FM Radio, representing 8.7% of totaltime spent with all forms of Media.

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

69:37:09
52.9%

24.9%

® who own an OLDSMOBILE light passenger vehicle H USA
USA  USAProjection  Scarborough R12024: Feb23-Apr2d  QuolIntab  1,139USA Jan23-Feb24  USA Projection  Scarborough R12024: Feb23-Apr2d  QualIntab 23,333 HUbbCII'd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything .
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Adults 18 or older who own a PLYMOUTH light passenger vehicle spend an average of 2 days, 22 hours, 37 minutes and
11 seconds each week with All Forms of Media.

94.2% of Adults 18 or older who own a PLYMOUTH light passengervehicle spend an avg. of 8 hours and 55 minutes each week listening
to All Local AM/FM Radio, representing 11.9% of total time spent with all forms of Media.

95.9%

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

Concurr
visge 53.8%
USA

who own a PLYMOUTH
light passenger vehicle

BT

= who own a PLYMOUTH light passenger vehicle B USA
USA  USAProjection  Scarborough R12024: Feb23-Apr2d  QuolIntab  1,139USA Jan23-Feb24  USA Projection  Scarborough R12024: Feb23-Apr2d  QualIntab 23,333 HUbbCII'd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. ettt for Anything .

Make of any vehicle (HHLD): PLYMOUTH



Adults 18 or older who own a PONTIAC light passenger vehicle spend an average of 2 days, 16 hours, 13 minutes and
11 seconds each week with All Forms of Media.
87.4% of Adults 18 or older who own a PONTIAC light passengervehicle spend an avg. of 8 hours and 39 minutes each week listening to
PONTIAC All Local AM/FM Radio, representing 11.8% of total time spent with all forms of Media. ‘

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

53.6%

who own a PONTIAC light
passenger vehicle

® who own a PONTIAC light passenger vehicle H USA
USA  USAProjection  Scarborough R12024: Feb23-Apr2d  QuolIntab  1,139USA Jan23-Feb24  USA Projection  Scarborough R12024: Feb23-Apr2d  QualIntab 23,333 HUbbCII'd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. ettt for Anything .

Make of any vehicle (HHLD): PONTIAC



Adults 18 or older who own a SATURN light passenger vehicle spend an average of 2 days, 21 hours, 27 minutes and 4
seconds each week with All Forms of Media.

86.7% of Adults 18 or older who own a SATURN light passenger vehicle spend an avg. of 7 hours and 43 minutes each week listening to
SA“RN' All Local AM/FM Radio, represenﬁﬂ 9.6% of total time spent with all forms of Media.

95.9%

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

55.7%

who owna SATURN light
passenger vehicle

% of Total
Weekly H:M:

Avg. Weekly

Hours:Minutes:
&
» who own a SATURN light passenger vehicle m USA
UsA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 1,139USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333 Hubbq rd Share of Ever‘_ything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. e emthasbompio for Anything .
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Adults 18 or older who own a MERCURY light passenger vehicle spend an average of 2 days, 9 hours, 9 minutes and 21
seconds each week with All Forms of Ad-Supported Media.

83.% of Adults 18 or older who own a MERCURY light passenger vehicle spend an avg. of 6 hours and 58 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 10.1% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

o=t 56.5%

who owna MERCURY light
passenger vehicle

® who own a MERCURY light passenger vehicle m USA
e Share of Everythin
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Adults 18 or older who own an OLDSMOBILE light passenger vehicle spend an average of 1 days, 23 hours, 24 minutes

and 44 seconds each week with All Forms of Ad-Supported Media.
79.6% of Adults 18 or older who own an OLDSMOBILE light passengervehicle spend an avg. of 6 hours and 33 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 11.% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

Easwanlil *'2>."
=2 56.5%

who own an OLDSMOBILE Usa
light passenger vehicle

® who own an OLDSMOBILE light passenger vehicle m USA
e Share of Everythin
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Adults 18 or older who own a PLYMOUTH light passenger vehicle spend an average of 2 days, 9 hours, 21 minutes and
6 seconds each week with All Forms of Ad-Supported Media.

90.3% of Adults 18 or older who own a PLYMOUTH light passengervehicle spend an avg. of 8 hours and 31 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 13.4% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Aduits 18 or older

Concurr
usage 56.6%

who owna PLYMOUTH usa
light passenger vehicle

® who own a PLYMOUTH light passenger vehicle m USA
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PONTIAC

Adults 18 or older who own a PONTIAC light passenger vehicle spend an average of 1 days, 21 hours, 28 minutes and
18 seconds each week with All Forms of Ad-Supported Media.
83.9% of Adults 18 or older who own a PONTIAC light passengervehicle spend an avg. of 8 hours and 22 minutes each week listening to

USA Projection Scarborough R1 2024: Feb23-Apr24
AIJ' Graphs and soefa ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Local Ad-Supported AM/FM Radio, representing 15.4% of totaltime spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
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Adults 18 or older who own a SATURN light passenger vehicle spend an average of 2 days, 8 hours, 20 minutes and 53
seconds each week with All Forms of Ad-Supported Media.

81.6% of Adults 18 or older who own a SATURN light passenger vehicle spend an avg. of 7 hours and 30 minutes each week listening to
5’\MN- Local Ad-Supported AM/FM Radio, representing 10.9% of totaltime spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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MERCURY

avg. of 59.8 minutes/day.

Adults 18 or older who own a MERCURY light passenger vehicle spend an average of 8 hours and 9
minutes each day with All Forms of Ad-Supported Media. 83.% listen to Local AM/FM Radio for an

(Local Radio delivers 10.1% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Oldsmobile

an avg. of 56.2 minutes/day.

Adults 18 or older who own an OLDSMOBILE light passenger vehicle spend an average of 6 hours and
46 minutes each day with All Forms of Ad-Supported Media. 79.6% listen to Local AM/FM Radio for
(Local Radio delivers 11.% of Time with Ad-Supported Media.)

Top-13 AM Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who own a PLYMOUTH light passenger vehicle spend an average of 8 hours and 11
minutes each day with All Forms of Ad-Supported Media. 90.3% listen to Local AM/FM Radio for an

avg. of 73.1 minutes/day. (Local Radio delivers 13.4% of Time with Ad-Supported Media.)
Top-13 AM Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who own a PONTIAC light passenger vehicle spend an average of 6 hours and 29
minutes each day with All Forms of Ad-Supported Media. 83.9% listen to Local AM/FM Radio for an

avg. of 71.7 minutes/day.

(Local Radio delivers 15.4% of Time with Ad-Supported Media.)

Top-13 AM Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who own a SATURN light passenger vehicle spend an average of 8 hours and 2
3 minutes each day with All Forms of Ad-Supported Media. 81.6% listen to Local AM/FM Radio for an
SATIRN.

avg. of 64.3 minutes/day. (Local Radio delivers 10.9% of Time with Ad-Supported Media.)

Top-13 AM Forms of Media (Persons & % Reach} Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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1,724,763 or 83.% of Adults 18 or older who own a MERCURY light passenger vehicle listen to Ad-
Supported Local AM/FM Radio for an average of 59.8 minutes every day representing 48.4% of all
time spent daily with Ad-Supported Audio.
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642,046 or 79.6% of Adults 18 or older who own an OLDSMOBILE light passenger vehicle listen to

Ad-Supported Local AM/FM Radio for an average of 56.2 minutes every day representing 47.4% of
all time spent daily with Ad-Supported Audio.
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time spent daily with Ad-Supported Audio.

D LC- /A 2,034,361 or 90.3% of Adults 18 or older who own a PLYMOUTH light passenger vehicle listen to Ad-
Supported Local AM/FM Radio for an average of 73.1 minutes every day representing 53.9% of all
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PONTIAC

[ 2,538,046 or 83.9% of Adults 18 or older who own a PONTIAC light passenger vehicle listen to Ad-

Supported Local AM/FM Radio for an average of 71.7 minutes every day representing 46.1% of all
time spent daily with Ad-Supported Audio.
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» who own a SATURN light passenger vehicle

1,354,283 or 81.6% of Adults 18 or older who own a SATURN light passenger vehicle listen to Ad-
Supported Local AM/FM Radio for an average of 64.3 minutes every day representing 47.% of all
time spent daily with Ad-Supported Audio.
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1,724,763 or 83.% of Adults 18 or older who own a MERCURY light passenger vehicle listen to Ad-
Supported Local AM/FM Radio for an average of 59.8 minutes every day representing 48.4% of all
time spent daily with Ad-Supported Audio.
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oD 4LC- 3 642,046 or 79.6% of Adults 18 or older who own an OLDSMOBILE light passenger vehicle listen to
: - Ad-Supported Local AM/FM Radio for an average of 56.2 minutes every day representing 47.4% of
all time spent daily with Ad-Supported Audio.
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2,034,361 or 90.3% of Adults 18 or older who own a PLYMOUTH light passenger vehicle listen to Ad-
Supported Local AM/FM Radio for an average of 73.1 minutes every day representing 53.9% of all
time spent daily with Ad-Supported Audio.
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Y D LC; 2,538,046 or 83.9% of Adults 18 or older who own a PONTIAC light passenger vehicle listen to Ad-
v Supported Local AM/FM Radio for an average of 71.7 minutes every day representing 46.1% of all
time spent daily with Ad-Supported Audio.
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Supported Local AM/FM Radio for an average of 64.3 minutes every day representing 47.% of all

’i@@ 4G 1,354,283 or 81.6% of Adults 18 or older who own a SATURN light passenger vehicle listen to Ad-
SA$U?N. time spent daily with Ad-Supported Audio.
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MERCURY

1,724,763 or 83.% of Adults 18 or older who own a MERCURY light passenger vehicle listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Country, Classic Hits, and Classic Rock.
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642,046 or 79.6% of Adults 18 or older who own an OLDSMOBILE light passenger vehicle listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Mexican Regional,
News/Talk/Information, Adult Contemporary, and Hot AC.
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2,034,361 or 90.3% of Adults 18 or older who own a PLYMOUTH light passenger vehicle listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Urban AC, Classic Hits,
News/Talk/Information, and Pop Contemporary Hit Radio.
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2,538,046 or 83.9% of Adults 18 or older who own a PONTIAC light passenger vehicle listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Country, Classic
PONTIAC Hits, and News/Talk/Information.
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Admcomempomy MW % Time spemt (Aversge DoY)
it RN i O™
m

[~
ES

Contemporary Country Urban AC

Urban Christian All Sports Adult Hits 218
C“"";"Z"l;"""l 25.2 ' 235 229

Country

Classic Rock
Adult
: Urban AC Classic Hits Contempora...
All Sports =
271 25.1 ) 224 -
& Hot AC I
215

Hot AC Avg. Hours+Minutes/day with Local

- AM/FM Radio: Adults 18 or older
nnsports  ERERIT A 4

Alternative
o w‘m -
Contemporary Christian “..

= g T R T
e T M o’ fon il fo F-

; News/Talk/ Adult Pop Contemporary News/Talk/ Contemporary
T m m:’:‘m;&m Info;l;;ﬂcn Altc'z::;nue Contzef.l;)or... Hﬂzirgm InfD;;.:hon C H}\l ‘!\L Coml:::;r;mw
Urban Contemporary m'
w who own a PONTIAC light passenger vehicle mUSA ® who own a PONTIAC light passenger vehicle B USA
Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Ad—Suggorted Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Adulr.c:rrer:\’;::ary mm 38 m ‘ﬁ r— =
Classic Hits m
Pop Contemporary Hit Radio Urban News/Talk/ Classic Rock Country Urban AC
Country m Contemporary lnfr’.u;v:;\mn ¥ 23.8 A";:z”\ f\d:g':lﬂts 21.8 214
Classic Rock " 321
Hot AC

Pop

News/Talk/information mm Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:
ausports PR T AR o ek

Arernative  FAPRRETY S
= [
Adult Hits mm who owna PONTIAC light

Urban Contemporary mm passenger vehicle

Classic Rock Conte...
233 . = Hit
Alterna... | Radio
21.0 19.1

Urban AC Classic Hits
25.1 228 Adult
Hot AC Hits
215 21.2

News/Talk/
Information Classic Hits Urban
PES| 224 af Contemporary

Adult Pop Contemporary
All Sports Alternative Contempor... Hit Radio
271 24.6 21.7 210

All News L
» who own a PONTIAC light passenger vehicle mUSA # who own a PONTIAC light passenger vehicle
USA  USAProjection  Scarborough R12024: Feb23-Apr24  Qual Intab 1,139 soef‘a = Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333 - for Anything .

Make of any vehicle (HHLD): PONTIAC
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1,354,283 or 81.6% of Adults 18 or older who own a SATURN light passenger vehicle listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Pop
Contemporary Hit Radio, Country, and Classic Hits.
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MERCURY

spent daily with Ad-Supported Video.

Avg. Week All Video (Persons & % Reach): Adults 18 or older
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1,537,636 or 74.% of Adults 18 or older who own a MERCURY light passenger vehicle watch Ad-
Supported Local TV Stations for an average of 112. minutes every day representing 27.7% of all time
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Supported Local TV Stations for an average of 97.4 minutes every day representing 25.7% of all time
spent daily with Ad-Supported Video.
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| 1,881,429 or 83.6% of Adults 18 or older who own a PLYMOUTH light passenger vehicle watch Ad-
Supported Local TV Stations for an average of 104.7 minutes every day representing 36.1% of all
time spent daily with Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Video (Persons & % Reach): Adults 18 or older .
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2,038,223 or 67.4% of Adults 18 or older who own a PONTIAC light passenger vehicle watch Ad-
Supported Local TV Stations for an average of 73.2 minutes every day representing 23.4% of all time
spent daily with Ad-Supported Video.
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1,159,638 or 69.9% of Adults 18 or older who own a SATURN light passenger vehicle watch Ad-
Supported Local TV Stations for an average of 111.7 minutes every day representing 28.5% of all
time spent daily with Ad-Supported Video.
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1,537,636 or 74.% of Adults 18 or older who own a MERCURY light passenger vehicle watch Ad-
Supported Local TV Stations for an average of 112. minutes every day representing 27.7% of all time
spent daily with Ad-Supported Video.
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D LC 619,420 or 76.8% of Adults 18 or older who own an OLDSMOBILE light passenger vehicle watch Ad-
3 Supported Local TV Stations for an average of 97.4 minutes every day representing 25.7% of all time

Oldsmobile spent daily with Ad-Supported Video.
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@D LG S 1,881,429 or 83.6% of Adults 18 or older who own a PLYMOUTH light passenger vehicle watch Ad-
Supported Local TV Stations for an average of 104.7 minutes every day representing 36.1% of all

time spent daily with Ad-Supported Video.

Weekly 83.6% Avg. Hours+Minutes/day with Ad-Supported

o "Share of Ad-Supported Video" -V“”’A"""s-”"'

who own a PLYMOUTH
light passenger vehicle

37.3%
35.2%
29.4%
26.3%
19.8%
17.7%
10.3% 10.5% 10.5% 10.9%
6.1% 6.0%
4.0% 3.8% 3% 1.3%
_ E—
Reached:] 881,42969,700,281 1,635,12956,284,345 663,056 87,477,502 445,322 37,061,033 605,123 97,819,255 231,034 26,089,161 536,204 68,928,133 298,612 43,978,570 137,548 15,857,578 236,670 28,537,698
Local TV Cable TV Amazon AppleTV+ YouTube Netflix TikTok Hulu Roku Peacock
Average
Daily Mi
® who own a PLYMOUTH light passenger vehicle m USA
usA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 1139 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr2d Qual Intab 23,333 soeﬁ‘ for Anything _

Make of any vehicle (HHLD): PLYMOUTH



Y D LC. 2,038,223 or 67.4% of Adults 18 or older who own a PONTIAC light passenger vehicle watch Ad-
y Supported Local TV Stations for an average of 73.2 minutes every day representing 23.4% of all time
PONTIAC spent daily with Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported
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1= G LC- 1,159,638 or 69.9% of Adults 18 or older who own a SATURN light passenger vehicle watch Ad-
’d & Supported Local TV Stations for an average of 111.7 minutes every day representing 28.5% of all
SATIRN |

time spent daily with Ad-Supported Video.
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MERCURY

Local TVStatlon 1 Programs (Persons & % Reach): Adults 18 or older

Spons
Local News - Evening
Movies

Comedies

Local News - Morning
Dramas

Documentaries
Mystery/Suspense/Crime
National/Network News
Game Shows
Food/Cooking Shows
Local News - Late

Science Fiction

1,537,636 or 74.% of Adults 18 or older who own a MERCURY light passenger vehicle watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Movies, Local
News - Morning, Comedies, and Game Shows.
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Loca{ TVSEatior':” Programs (Persons & % Reach): Adults 18 or older
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Local News - Evening
Movies
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Local News - Morning
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Documentaries
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Game Shows
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Local News - Late
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who own an OLDSMOBILE
light passenger vehicle
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= who own an OLDSMOBILE light passenger vehicle

619,420 or 76.8% of Adults 18 or older who own an OLDSMOBILE light passenger vehicle watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Movies, Local News -
Morning, Dramas, Sports, and Mystery/Suspense/Crime.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(aversge week)
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Local News - Evening
Movies

Comedies

Local News - Morning
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Documentaries
Mystery/Suspense/Crime
National/Network News
Game Shows
Food/Cooking Shows
Local News - Late

Science Fiction

1,881,429 or 83.6% of Adults 18 or older who own a PLYMOUTH light passenger vehicle watch Ad-
Supported Local TV Stations. The Top 6-Programs are Movies, Sports, Local News - Evening,
Comedies, Mystery/Suspense/Crime, and Local News - Morning.
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PONTIAC Morning,
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2,038,223 or 67.4% of Adults 18 or older who own a PONTIAC light passenger vehicle watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News -

Comedies, Game Shows, and Movies.
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SATI.RN.

1,159,638 or 69.9% of Adults 18 or older who own a SATURN light passenger vehicle watch Ad-
Supported Local TV Stations. The Top 6-Programs are Movies, Game Shows, Comedies, Local News -
Evening, Sports, and Local News - Morning.
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1,370,162 or 66.% of Adults 18 or older who own a MERCURY light passenger vehicle use Ad-
Supported Social Media for an average of 170.1 minutes every day representing 29.8% of all time
spent daily with Ad-Supported Digital Media.
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685,429 or 85.% of Adults 18 or older who own an OLDSMOBILE light passenger vehicle use Ad-
Supported Social Media for an average of 199. minutes every day representing 35.6% of all time
spent daily with Ad-Supported Digital Media.
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1,771,801 or 78.7% of Adults 18 or older who own a PLYMOUTH light passenger vehicle use Ad-
Supported Social Media for an average of 142.9 minutes every day representing 30.9% of all time
spent daily with Ad-Supported Digital Media.
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2,109,033 or 69.7% of Adults 18 or older who own a PONTIAC light passenger vehicle use Ad-
Supported Social Media for an average of 132.4 minutes every day representing 26.3% of all time
spent daily with Ad-Supported Digital Media.
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1,258,870 or 75.9% of Adults 18 or older who own a SATURN light passenger vehicle use Ad-
Supported Social Media for an average of 152.2 minutes every day representing 30.2% of all time
spent daily with Ad-Supported Digital Media.
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MERCURY

Avg. Week All Sogial Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
AITAB,

1,370,162 or 66.% of Adults 18 or older who own a MERCURY light passenger vehicle use Ad-
Supported Facebook for an average of 64.1 minutes every day representing 38.8% of all time spent
daily with Ad-Supported Social Media.
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Oldsmobile

97,586 or 12.1% of Adults 18 or older who own an OLDSMOBILE light passenger vehicle use Ad-
Supported Blogs/Message Boards (read and/or post) for an average of 104.7 minutes every day
representing 49.8% of all time spent daily with Ad-Supported Social Medi
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1,703,650 or 75.7% of Adults 18 or older who own a PLYMOUTH light passenger vehicle use Ad-
Supported Facebook for an average of 54.4 minutes every day representing 36.9% of all time spent
daily with Ad-Supported Social Media.
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PONTIAC

1,265,816 or 41.9% of Adults 18 or older who own a PONTIAC light passenger vehicle use Ad-
Supported YouTube Video for an average of 36.7 minutes every day representing 31.% of all time
spent daily with Ad-Supported Social Media.
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1,258,870 or 75.9% of Adults 18 or older who own a SATURN light passenger vehicle use Ad-
Supported Facebook for an average of 49.6 minutes every day representing 32.6% of all time spent
s,m_RN_ daily with Ad-Supported Social Media.
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MERCURY

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 164,020;
Local Radio: 112,092; Social Media: 91,676; Local TV: 64,848; Non-Prem. Cable: 54,274
reaching Adults 18 or older who own a MERCURY light passenger vehicle.
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D | 4LC- M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 62,150;
‘ Social Media: 43,286; Local Radio: 42,078; Local TV: 24,998; Non-Prem. Cable: 17,565

Oldsmobile reaching Adults 18 or older who own an OLDSMOBILE light passenger vehicle.
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D LC . T M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 156,885;
- Local Radio: 130,984; Social Media: 111,023; Local TV: 72,694; Non-Prem. Cable: 64,714
reaching Adults 18 or older who own a PLYMOUTH light passenger vehicle.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 229,279;
Local Radio: 163,618; Social Media: 131,986; Local TV: 81,096; Non-Prem. Cable: 67,086

PONTIAC

reaching Adults 18 or older who own a PONTIAC light passenger vehicle.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 110,244;
Local Radio: 85,979; Social Media: 74,358; Local TV: 42,450; Non-Prem. Cable: 37,916
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MERCURY

Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older

(Average Week)

Grocery Stores

Billboards & Signs (Weekly Drivers)
‘Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

SiriusXmM

YouTube Music

Movie Theaters

2,032,609 or 97.8% of Adults 18 or older who own a MERCURY light passenger vehicle spend an
average of 55.1 minutes per day driving, seeing Billboards and Signs. 73.1% Listen to Local Radio
Stations Qut-of-Home for an average of 42.3 minutes/day.
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Oldsmobile

783,637 or 97.2% of Adults 18 or older who own an OLDSMOBILE light passenger vehicle spend an
average of 61. minutes per day driving, seeing Billboards and Signs. 70.7% Listen to Local Radio
Stations Qut-of-Home for an average of 42.2 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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2,094,316 or 93.% of Adults 18 or older who own a PLYMOUTH light passenger vehicle spend an
average of 40.5 minutes per day driving, seeing Billboards and Signs. 79.% Listen to Local Radio
Stations Out-of-Home for an average of 48.3 minutes/day.
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PONTIAC
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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2,903,376 or 96.% of Adults 18 or older who own a PONTIAC light passenger vehicle spend an
average of 51.6 minutes per day driving, seeing Billboards and Signs. 73.3% Listen to Local Radio
Stations Out-of-Home for an average of 49.3 minutes/day.
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1,611,142 or 97.1% of Adults 18 or older who own a SATURN light passenger vehicle spend an
average of 34.6 minutes per day driving, seeing Billboards and Signs. 65.6% Listen to Local Radio
Stations Out-of-Home for an average of 36. minutes/day.
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MERCURY

597,266 or 28.7% of Adults 18 or older who own a MERCURY light passenger vehicle read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.4 minutes every day representing 30.5% of all time
spent daily with All forms of Print Media.
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Oldsmobile

150,909 or 18.7% of Adults 18 or older who own an OLDSMOBILE light passenger vehicle read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day representing 29.4% of all
time spent daily with All forms of Print Media.
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D LC- /A 861,263 or 38.2% of Adults 18 or older who own a PLYMOUTH light passenger vehicle read Local
@ Daily Newspaper(s) (Daily+Sunday) for an average of 14.5 minutes every day representing 35.6% of

all time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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PONTIAC

990,425 or 32.8% of Adults 18 or older who own a PONTIAC light passenger vehicle read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.3 minutes every day representing 35.% of all time
spent daily with All forms of Print Media.
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648,668 or 39.1% of Adults 18 or older who own a SATURN light passenger vehicle read Direct Mail
Advertising (excluding Catalogs) for an average of 8.2 minutes every day representing 40.4% of all

time spent daily with All forms of Print Media.

Avg. Week All Print Med.ra (Persons & % Reach) Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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