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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:5100 - $249
[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:5250 - $499
((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:S500 - $999
This is how the Bloomberg Terminal Is becoming the e [((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:51,000 - S2,999
Backbone to financial businesses of the future - The... i [((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:$3,000 or more




Typical Adults 18 or older who purchased a New $100-5249 LAWN MOWER in the past 12mos are 53.2 years

: 7 $100 _ 5249 8.2% or 21,612,984 of USA Adults 18 or older purchased a New $100-5249 LAWN MOWER in the past 12mos.
LAWN MOWERS old (8.7% older than average) and have a $111,633 (27.7% higher than average) annual household income.
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:5100 - $249



5250 5499 5.% or 13,096,858 of USA Adults 18 or older purchased a New $250-5499 LAWN MOWER in the past 12mos.
j Typical Adults 18 or older who purchased a New $250-5499 LAWN MOWER in the past 12mos are 51.8 years
LAWN MOWERS old (5.7% older than average) and have a $123,939 (41.8% higher than average) annual household income.

@ Percent of Market: Adults 18 or older *I&Gender of Target vs. Market: Adults 18 or older Ethnicity of Target vs. Market:
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:5250 - S499



2.7% or 7,208,734 of USA Adults 18 or older purchased a New $500-5999 LAWN MOWER in the past 12mos.
Typical Adults 18 or older who purchased a New $500-5999 LAWN MOWER in the past 12mos are 53.5 years
old (9.2% older than average) and have a $135,439 (55.% higher than average) annual household income.

$500 - $999

LAWN MOWERS
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:5S500 - $999



$1,000 - $2.999

LAWN TRACTORS

1.2% or 3,153,732 of USA Adults 18 or older purchased a New $1,000-52,999 LAWN TRACTOR in the past 12mg
Typical Adults 18 or older who purchased a New $1,000-$2,999 LAWN TRACTOR in the past 12mos are 51.6
years old (5.5% older than average) and have a $123,846 (41.7% higher than average) annual household...
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 mo nths: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:$1,000 - $2,999
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.5% or 1,391,785 of USA Adults 18 or older purchased a New $3,000 or more LAWN TRACTOR in the past 12mo
Typical Adults 18 or older who purchased a New $3,000 or more LAWN TRACTOR in the past 12mos are 50.9
years old (3.9% older than average) and have a $146,291 (67.4% higher than average) annual household...
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:$3,000 or more



8.2% or 21,612,984 of USA Adults 18 or older purchased a New $100-5249 LAWN MOWER in the past 12mos.
Adults 18 or older who purchased a New $100-5249 LAWN MOWER in the past 12mos are 31.1% more
likely to be a college graduate, 18.7% more likely to work full-time, 42.6% more likely to be married, 27.9%
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:5100 - $249



5.% or 13,096,858 of USA Adults 18 or older purchased a New $250-5499 LAWN MOWER in the past 12mos.
5250 - 5499 Adults 18 or older who purchased a New $250-5499 LAWN MOWER in the past 12mos are 45.9% more
likely to be a college graduate, 33.4% more likely to work full-time, 40.5% more likely to be married, 26.2%
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:5250 - S499



2.7% or 7,208,734 of USA Adults 18 or older purchased a New $500-5999 LAWN MOWER in the past 12mos.
Adults 18 or older who purchased a New $500-5999 LAWN MOWER in the past 12mos are 43.7% more
likely to be a college graduate, 32.2% more likely to work full-time, 47.% more likely to be married, 10.3%
more likely to be a parent of 1 or more children under

$500 - $999

LAWN MOWERS

iy 9.
*\‘.f Education Levels: Adults 18 or older Employment: Adults 18 or older |( \( ) Marital Status: Adults 18 or older
. 1.3% . . 73.7% - . 13.7%
Some High School or Less (not graduate) B 5% Employed Full-Time or Part-Time 62.9% Single, Never Married 30.4%
. 20.8% ) 64.2% . 76.3%
High School Graduate (12th grade or GED) 20.2% Employed Full-Time (35 hours or more) 48.6% Married 51.99%
. 15.7% ] 9.4% 0.7%
Some College Credit (no degree) 16.5% Employed Part-Time (less than 35 hours) Legally Separated | 1.5%
" 10.9% . 54.8% . 6.8%
. White Coll
Associate's Degree (AA, AS, etc.) 13.5% ite Collar 44.1% Divorced
29.9% 18.8% . 2.6%
College Graduate (4 year college) 21.5% Blue Collar 18.8% Widowed B 5%
Postgraduate Degree 14.2% 21.3% Work From Home (most of the time or always) 16.1 LGBTQ+ (net) .3'54.‘;{’%
who purchased a New $500-5999 LAWN MOWER in the past 12mos mUSA who purchased a New $500-$999 LAWN MOWER in the past 12mos HUSA who purchased a New $500-5999 LAWN MOWER in the past 12mos musa
.k%i"“‘ TOp'ZO OCCUpGﬂOﬂS.’ Adults 18 or older Entrepreneurs/Military Experience ? L ’M ' Stage in Life,’ Adults 18 or older
20.2% 11.5% 10.5% 12.2%
18.1 5.6% 6.9% 6.9% Parent of 1 or more Children under 18 I 252599:64%
14.7% || . I
. Working Mothers 8.9%
small Business Self-Employed  Current or Former N °.5%
9.3% Oowner Military Service 6.3%
7.7 - .
*.8% R o Parent of 1 or more Children Under Age 2 B 5.5%
34 4.4% 3.7% 4% 5o 4'?%3.4% 4.3%2_9% 275 3.9% 3.29% 38%
I ' . oa TR 21900% 4 o2 1% 2.0% 4p30.9% o 1.8% 14% 13%L4%  13% 13%.1% Parent of 1 or more Children Age 2-5 I 9'1%%1%
H'E B R Seomem mom 7w Pm - mm  onm .
. & 4 & 3 o & S & & 5 & & & & & o] Parent of 1 or more Children Age 6- 11 I :
qf&b ﬁf& Qoe. @‘Qééoc é‘&g i .@‘&0" b\?@‘ \“\04& «GE&“ bf{‘ b'-’wé\ &éfg @b&@ béa d‘@ & e&é\ 4‘5.- ;ff'& ‘o"Q& %‘f* ’ 13.9%
& . 3
\‘\é\ é_(a‘é Q;P #@OQ (b‘!*"‘ &‘\qfé @5@ qé‘b &o‘? @"9 9\“’} N & o@ 1@‘5\ Q_&"\‘ @‘;d-"s‘ ?@- ¢ bgd}'b Parent of 1 or more Children Age 12 - 17 _1359;{’%
A .
& & &S ;"‘ﬁ & of& "ﬁ f&pﬁ A «fg\ o
& # # o & < < & &~ cl Parent of 1 or more Childrenin College .
&&.”b‘\ f E)‘g"’ : Lf ﬁ,ﬁo‘p ff"ﬁo 5 @‘fq “é’b Gﬁ 5@6? © vp “:’\0&\ Léa - 5.7%
& N o ; ; 29.2%
‘,f \&z“ 0@‘;& \\f Grandparent of 1 or more Children under 18 _ 24.7%
o & &
who purchased a New $500-5999 LAWN MOWER in the past 12mos mUSA who purchased a New $500-5999 LAWN MOWER in the past 12mos HUSA
USA USA Projection Scarborough R1 2024: lan23-Feb24 Qual Intab 7,011
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Feh24 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,267 ©

[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:5S500 - $999



1.2% or 3,153,732 of USA Adults 18 or older purchased a New $1,000-52,999 LAWN TRACTOR in the past 12mas.
$1,000 - $2999 Adults 18 or older who purchased a New $1,000-52,999 LAWN TRACTOR in the past 12mos are 32.6% more
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 mo nths: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:51,000 - 52,999



.5% or 1,391,785 of USA Adults 18 or older purchased a New $3,000 or more LAWN TRACTOR in the past 12mo
53,000 or more Adults 18 or older who purchased a New $3,000 or more LAWN TRACTOR in the past 12mos are 44.6%
LAWN TRACTORS more likely to be a college graduate, 40.5% more likely to work full-time, 50.5% more likely to be married,
35.2% more likely to be a parent of 1 or more childr

v
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:53,000 or more



8.2% or 21,612,984 of USA Adults 18 or older purchased a New $100-5249 LAWN MOWER in the past 12mos.
5100 - $249 Adults 18 or older who purchased a New $100-5249 LAWN MOWER in the past 12mos are 50.% more likely
LAWN MOWERS to own their home, 8.7% more likely to own a higher valued home, 61.5% more likely to have a single-family

home, 28.7% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4 {™ Pets in Home: Adults 18 or older
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:5100 - $249



5.% or 13,096,858 of USA Adults 18 or older purchased a New $250-5499 LAWN MOWER in the past 12mos.
5250 = 5499 Adults 18 or older who purchased a New $250-5499 LAWN MOWER in the past 12mos are 50.% more likely

LAWN MOWERS to own their home, ‘._I3.5% more likely to own a higher valued home, 61.5% more likely to have a single-family
home, 36.4% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4 {™ Pets in Home: Adults 18 or older
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:5250 - S499



2.7% or 7,208,734 of USA Adults 18 or older purchased a New $500-5999 LAWN MOWER in the past 12mos.
$500 = 5999 Adults 18 or older who purchased a New $500-5999 LAWN MOWER in the past 12mos are 50.% more likely
LAWN MOWERS to own their home, 21.7% more likely to own a higher valued home, 61.5% more likely to have a single-family

home, 44.2% more likely to have a dog.
mﬁm Type of Home: Adults 18 or older 4 {™ Pets in Home: Adults 18 or older
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:5S500 - $999



1.2% or 3,153,732 of USA Adults 18 or older purchased a New $1,000-52,999 LAWN TRACTOR in the past 12mos.
51,000 — 52.999 Adults 18 or older who purchased a New $1,000-52,999 LAWN TRACTOR in the past 12mos are 50.% more

LAWN TRACTORS likely to own their home, 25.9% more likely to own a higher valued home, 61.5% more likely to have a single-
family home, 54.% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4 {™ Pets in Home: Adults 18 or older
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 mo nths: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:$1,000 - $2,999



.5% or 1,391,785 of USA Adults 18 or older purchased a New $3,000 or more LAWN TRACTOR in the past 12mos.
53,000 or more Adults 18 or older who purchased a New $3,000 or more LAWN TRACTOR in the past 12mos are 50.% more

LAWN TRACTORS likely to own their home, 43.4% more likely to own a higher valued home, 61.5% more likely to have a single-
family home, 73.4% more likely to have a dog.
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Single Family House (unattached)
61.9% Own a Dog

0.0%
Townhouse or attached Home
B s9%

domini 0.0%
29.2% Condominium I 5.8% Own a Cat
0.0%
9.0% Apartment
Own Second Home Mobile Home or Manufactured = 0.0% Own other type of Pet
or Real Estate Home I 4.1%
Property '
mwho purchased a New $3,000 or more LAWN TRACTOR in the past 12mos HUSA = who purchased a New $3,000 or more LAWN TRACTOR in the past 12mos BUSA mwho purchased a New $3,000 or more LAWN TRACTOR in the past 12mos BUSA
-~
e 24 Value of Owned Home: Adults 18 or older D Home Loans: Adults 18 or older
21.0%

Average Value of Owned Home:
who purchased a New 53,000 or more LAWN TRACTOR...

Usa $402.174

15.4%

6.4%

Home Mortgage Refinanced Home Equity Own
Home Mortgage Loan/Home Home/Property
Improvement  Outright (No
Loan Mortgages)

$250K-$300K

<$150K $150K-$200K  $200K-$250K $300K-$350K  $350K-$500K  $500K-$750K S$750K-51M

= who purchased a New $3,000 or more LAWN TRACTOR in the past 12mos mUSA

UsA USA Projection Scarborough R1 2024: lan23-Feb24 Qual Intab 7,011 N
All Graphs and HBIA! Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  UUSA Jan23-Feb24 USA Projection Scarborough R1 2024: Jan23-Feh24 Qual Intab 23,267

[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:$3,000 or more



8.2% or 21,612,984 of USA Adults 18 or older purchased a New $100-5249 LAWN MOWER in the past 12mos.
$100 = 5249 Adults 18 or older who purchased a New $100-5249 LAWN MOWER in the past 12mos are 4.6% more

. N . . o . . . 0 :
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:5100 - $249



5.% or 13,096,858 of USA Adults 18 or older purchased a New $250-$499 LAWN MOWER in the past 12mos.
5250 = 5499 Adults 18 or older who purchased a New $250-5499 LAWN MOWER in the past 12mos are 11.8% more
LAWN MOWERS likely to look up D-I-Y advice online, 20.6% more likely to always vote in local elections, 20.% more likely to

belong to a gym, 21.9% more likely to fly domestic
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:5250 - S499



» 2.7% or 7,208,734 of USA Adults 18 or older purchased a New $500-5999 LAWN MOWER in the past 12mos.
l 5500 = 5999 Adults 18 or older who purchased a New $500-5999 LAWN MOWER in the past 12mos are 9.2% more

LAWN MOWERS likely to look up D-I-Y advice online, 22.6% more likely to always vote in local elections, 28.7% more likely
to belong to a gym, 27.3% more likely to fly domestic
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:5S500 - $999



1.2% or 3,153,732 of USA Adults 18 or older purchased a New $1,000-$2,999 LAWN TRACTOR in the past...
Adults 18 or older who purchased a New $1,000-$2,999 LAWN TRACTOR in the past 12mos are 4.1% less

likely to look up D-I-Y advice online, 33.9% more likely to always vote in local elections, 51.1% more likely
to belong to a gym, 34.1% more likely to fly do

$1,000 - $2.999

LAWN TRACTORS

WTO}J-ZO past 30-days Online Lifestyle Activites: Adults 18 or older al Activity: Adults 18 or older
e Registered to Vote Democrat / Lean blican / Lean d dent / None
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 mo nths: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:$1,000 - $2,999



5% or 1,391,785 of USA Adults 18 or older purchased a New $3,000 or more LAWN TRACTOR in the past...
53,000 or more Adults 18 or older who purchased a New $3,000 or more LAWN TRACTOR in the past 12mos are 25.1%
LAWN TRACTORS more likely to look up D-I-Y advice online, 15.6% more likely to always vote in local elections, 73.2% more
likely to belong to a gym, 36.% more likely to fly d

al Activity: Adults 18 or older

43.9% 30.3% 25.8%
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:$3,000 or more



$100 - $249

LAWN MOWERS

30-days QSR Users: Adults 18 or older
lu 1 time

Past

,n‘

3 times

4 tmes
5 times 10.6%
6-9times 20.7%

10times or more

18.3%

m who purchased a New 5100-5249 LAWN MOWER in the past 12mos

Avg. Monthly QSR Meals:

mUSA

Total Monthly QSR Users:
92.4% 88.6%

Adults 18 or older who purchased a New $100-5249 LAWN MOWER

past yr., 49.8% less likely to smoke cigarettes

8.2% or 21,612,984 of USA Adults 18 or older purchased a New $100-$249 LAWN MOWER in the past 12mos.

to use QSRs past mo., 9.4% more likely to use Sit-Down Restaurants past mo., 7.4% less likely to use Casinos

in the past 12mos are 4.3% more likely

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
F

1time

15.4%

5.1%
m who purchased a New $100-5249 LAWN MOWER in the past 12mos

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

2 times 16.1%

3 times 13.1%

4 times 0.0%

5 times 7.8%

6 - 9times 8.9%

10times or more

HUSA

83.6% 76.4%

I
1]

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexican  Chinese Pizza Coffes Italian Indian/ Wings/ Upscale Bagel/ Steakhouse
House / Thai/  Burgers/ Donut {
coffee Bar Other  sports Bar Bakery
asian
M who purchased a New $100-5249 LAWN MOWER in the past 12mos BUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who purchased a New $100-$249 LAWN MOWER in... 15.6%

vsn SR 15.0%

Drank Past 30-days: Adults 18 or older
Liguor
Any Type of Beer
22, %

Wine

Domestic Regular Beer

Domestic Light Beer
- '

53,722,282  20.5%

15.1%

Imported Beer

Microbrew / Craft Beer

10.8%

mwho purchased a New $100-5249 LAWN MOWER in the past 12mos W USA
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Past 12 months Casino Activities: Adults 18 or older

Slot Machines

60,961,279 23.3%

16,135,140 6.2%
B,
8,355,072 3.2%
1.9%
son B 1.7%
Other Gambling El g%a%

® who purchased a New $100-5249 LAWN MOWER in the past 12mos

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Bar / Nightelub

Stage Show / Concert 30.6%

Sports Betting

Casinos visited past 12 months: Yes
mUSA

7,011

USA Jan23-Feb24 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab

Used Past 30-days: Adults 18 or older

Vape

Marijuana / Cannabis

Cigarettes

® who purchased a New $100-5249 LAWN MOWER in the past 12mas mUSA

23,267



5.% or 13,096,858 of USA Adults 18 or older purchased a New $250-5499 LAWN MOWER in the past 12mos.
5250 = 5499 Adults 18 or older who purchased a New $250-5499 LAWN MOWER in the past 12mos are 1.4% more likely

to use QSRs past mo., 10.3% more likely to use Sit-Down Restaurants past mo., 3.6% more likely to use
LAWN MOWERS . P e vren : ’ Y
Casinos past yr., 22.3% less likely to smoke cigarette

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

) (Sit-Down R urants Used Past 30-days)
l € 1time

1time

15.4%

8.2%

2 times 10.6%
3 times 10.5% 3 times 13.1%
4 times 4 times

54.1% s =
= 4579
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2 times
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! ‘0
18.3% 5.1% asian
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.
Drank Past 30-days: Ad
Liguor
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200,212,5

ults 18 or older

Past 12 months Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older

Slot Machines

60,961,279

23,031,199 8.8%

23.3%

Any Type of Beer

Wine

Domestic Regular Beer

i 4.4%
Imported Beer - v Sports Betting MZ%
Microbrew / Craft Beer m% 17.6% ' 5 78.4%

o

9.5%
5.4%
4 24,784 295 14,188 92

1.7% _
: 3.0% . N .
Other Gambling ms% Casinos visited past 12 months: Yes Marijuana / Cannabis Cigarettes Vape
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2.7% or 7,208,734 of USA Adults 18 or older purchased a New $500-5999 LAWN MOWER in the past 12mos.
5500 - 5999 Adults 18 or older who purchased a New $500-5999 LAWN MOWER in the past 12mos are 4.6% more likely
to use QSRs past mo., 11.% more likely to use Sit-Down Restaurants past mo., 5.6% more likely to use

Casinos past yr., 49.% less likely to smoke cigarettes.

LAWN MOWERS

(Sit-Down Restaurants Used Past 30-days)

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

6
5 times i 5 times 7.8%
6 - 9 times 20.7% 6 -9times 8.9% indisn/ Wings/ Upscsle Bsgel/ Steskhouse
Thai / Burgers / Donut /
H i ‘Other orts Bar Baker
10 times or more 18.3% 10times or more 5.1% ol v

2 times 16.1%
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Total Agg%g:fy QSR Users: 23.6% Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, ete.)

84.8% 76.4%

200,212,5

who purchased a New $500-3999 LAWN MOWER in... [1550/956 | 21.6%
vsa [ 18.0%

- - - “

Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older

Slot Machines

Liquor

Upscale Restaurant

Bar / Nightelub 0

Domestic Light Beer Stage Show /[ Concert X 30.6%
22,3 % '

60,961,279 23.3%
Wine

Domestic Regular Beer

Imported Beer - v Sports Betting .
Microbrew / Craft Beer 10.8% 24.2% ' Spa 1.7%

: %
Other Gambling &’ 1.6%
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:5S500 - $999



1.2% or 3,153,732 of USA Adults 18 or older purchased a New $1,000-52,999 LAWN TRACTOR in the past 12mos.
S 1,000 = $2999 Adults 18 or older who purchased a New $1,000-$2,999 LAWN TRACTOR in the past 12mos are 1.7% less

. o . . o .
LAWN TRACTORS likely to. use QSRs past mo., 11.6./6 more likely to. use Sit-Down Restaurants past mo., 15.6% more likely to
use Casinos past yr., 21.6% less likely to smoke ci

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older Tpp—lo Cuisings: Aat‘:flujlts 18 or older
g . . 1 time 'Sit-Down Restaurants Used Past 30-days)

S1.E3
4 times 4 times ‘_
R ~ 13.59
20.7% 8.9% Mexican Chinese  Pirza  Coffee  malisn  indisn/ wings/ uUpscale  Bagel/ Steakhouse
House / Thai / Burgers / Donut /
. - coffee Bar other  sports Bar Bakery
10times or more 18.3% 10times or more asian
m who purchased a New $1,000-$2,999 LAWN TRACTOR in the past 12mos mUSA mwho purchased a New $1,000-5$2,999 LAWN TRACTOR in the past 12mos HUSA = who purchased a New $1,000-52,993 LAWN TRACTOR in the past 12mos =USA

Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
87.1%
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vss S 15.0%
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Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older

9.5%
5.4%
4 24 784 295 14188 92

200,212,5

60,961,779 23.3%

23,031,199 8.8%

Table Games (Craps, Poker, etc.) 7 %
Upscale Restaurant
Bar/ Nightclub
Domestic Light Beer Stage Show / Concert 5536%
c %

Any Type of Beer

Wine

Domestic Regular Beer

: 3.5%
Imported Beer - v Sports Betting 3,29,
Microbrew / Craft Beer 10.8% 21.8% i Spa 91’.29%%

P 20 ]
; 1007 . . .
Other Gambling 1.6% Casinos visited past 12 months: Yes Marijuana / Cannabis Cigarettes Vape
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.5% or 1,391,785 of USA Adults 18 or older purchased a New $3,000 or more LAWN TRACTOR in the past 12mos.
$3,000 or more Adults 18 or older who purchased a New $3,000 or more LAWN TRACTOR in the past 12mos are 8.2% more
LAWN TRACTORS likely to use QSRs past mo., 15.9% more likely to use Sit-Down Restaurants past mo., 6.7% more likely to use
Casinos past yr,, 45.5% less likely to smoke ci

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

) (Sit-Down Restaurants Used Past 30-days)
ol e . ime e rw
1 ---.
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S1.E¥
N . 17.34
_ = < times l h
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. - coffee Bar other  sports Bar Bakery
10times or more 18.3% 10times or more F acian
mwho purchased a New $3,000 or more LAWN TRACTOR in the past 12mos uUSA ® who purchased a New $3,000 or more LAWN TRACTOR in the past 12mos HUSA =who purchased a New $3,000 or more LAWN TRACTOR in the past 12mos  mUSA
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
95.9% 88.6% 88.5% 76.4% who purchased a New 33,000 or mare LAWN TRACTOR... 26.1%

200,212,5

Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older
Uaquor Slot Machines
Any Type of Beer Table Games (Craps, Poker, etc.)
: - 9.5%
imported Beer -V Sports Betting 45% 5.4%
Microbrew / Craft Beer M 20.2% | | Spa 1.7% - 4 24 784 294 1418892
Other Gambling ﬁmiﬁ_s% Casinos visited past 12 months: Yes Marijuana / Cannabis Cigarettes Vape

Domestic Regular Beer EIEISNE N Bar/ Nightclub
Domestic Light Beer M Stage Show [ Concert M&Z%

8.1%

o
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:$3,000 or more



8.2% or 21,612,984 of USA Adults 18 or older purchased a New $100-5249 LAWN MOWER in the past 12mos.
S 100 - 5249 Adults 18 or older who purchased a New $100-5249 LAWN MOWER in the past 12mos are 37.4% more likely

to have a 401K, 33.5% more likely to have an Auto Loan, 32.7% more likely to Invest/Trade Stocks Online, 5.%
LAWN MOWERS less likely to pay with their Debit Card.

_— Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan 122,418,478

IRA (Individual Retirement Account) e

Stocks or Stock Options

76,891,413 29.3%

20.7%
Mutual Funds
Money Market Funds mﬁ;g.o%
Other (Crypto / NFTs / Metals, etc.) 1 ;';ém
s 13.7%
Bonds Ml 0192"‘% B5% 5% 6.6% 7% 4 g
oo e e : : : : — e I
econ ome or Real Estate Property 4.0% Checking Debitor ATM  Savings Credit Card Online Mabile Online Bill Home Auto Loan Money  Studentloan Certificates of Refinanced Personal Loan — Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
529 Plan / College Savings Plan m 16.2% Account Mortgage Loan or Home
Equity Loan
B who purchased a New $100-5249 LAWN MOWER in the past 12mos HUSA m who purchased a New $100-5249 LAWN MOWER in the past 12mos H USA

Professional Services Used*: Adults 18 or older | [ Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

69,497,472 26.5%

Financial Planner 126,717,889 17.8%

Online Investing / Stock Trading

41,288,153 15.7%
15.8%
Accountant
30,451,495 11.6%
Insurance Agent at a Local Office (not online) 12.0% . .

28,200,972 10.8%

Real Estate Agent 10.6%

a

10.5%11.3%
) 56% 55% 3.0%  3.8% 3.6%
Estate Planning E&'!}% : | . n L1927 TR =
. ; 9% (*Past 12 Months) VISA PayPal Debit Card  MasterCard Venmo Zelle Cash App Apple Pay  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay
Divorce / Family Attorney Lo card Express  Messenger
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:5100 - $249



5.% or 13,096,858 of USA Adults 18 or older purchased a New $250-$499 LAWN MOWER in the past 12mos.
5250 o S499 Adults 18 or older who purchased a New $250-5499 LAWN MOWER in the past 12mos are 49.4% more likely

to have a 401K, 69.6% more likely to have an Auto Loan, 33.9% more likely to Invest/Trade Stocks Online,
LAWN MOWERS 5.3% less likely to pay with their Debit Card.

Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan  prryrreen 26.7%

IRA (Individual Retirement Account) TR

Stocks or Stock Options

76,891,413 29.3%

30.0%
Mutual Funds 47,618,057 18.2%

Money Market Funds 225%

i 13.5%
15.1%
1.5%

16.7%
Bonds 11.0%

Other (Crypto / NFTs / Metals, etc.)

;-I

18.3%

8.5% 9.5% 10.0%
6.6% 4.8%

13.3%

3.0% Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Studentloan Certificates of Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
16.1% Account Mortgage Loan or Home
Equity Loan

Second Home or Real Estate Property

529 Plan / College Savings Plan

b

2.5%
m who purchased a New $250-$499 LAWN MOWER in the past 12mos mUSA m who purchased a New $250-5499 LAWN MOWER in the past 12mos mUSA

Professional Services Used*: Adults 18 or older | Jg'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

69,497,472 26.5%

Financial Planner

46,717,889 17.8%

Online Investing / Stock Trading

41,288,153 15.7%
18.4%

Accountant

30,451,495 11.6%
14.7%

Insurance Agent at a Local Office (not online)

28,200,972 10.8%
10.0%

Real Estate Agent

M 6.8% 10.5%11.3%

7.4%

3.0% 3.9% gy 3.6%

2% (*Past 12 Months) VISA Debit Card  MasterCard Venmo Zelle Cash App Apple Pay  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay
1.2% Card Express Messenger

Estate Planning

|

i‘

Diverce [ Family Attorney

® who purchased a New $250-$499 LAWN MOWER in the past 12mos HUSA = who purchased a New $250-5499 LAWN MOWER in the past 12mos mUSA
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:5250 - S499



2.7% or 7,208,734 of USA Adults 18 or older purchased a New $500-5999 LAWN MOWER in the past 12mos.
$500 - 5999 Adults 18 or older who purchased a New $500-$999 LAWN MOWER in the past 12mos are 48.9% more likely

to have a 401K, 53.1% more likely to have an Auto Loan, 69.5% more likely to Invest/Trade Stocks Online,
LAWN MOWERS 5.7% more likely to pay with their Debit Card.

Investments Owned: Adults 18 or older

Financial Services Has and/or Uses: Adults 18 or older
401K Plan

122,418,478 46.7%

IRA (Individual Retirement Account) TR R

Stocks or Stock Options

76,891,413 29.3%

Mutual Funds 35:8%

47,618,957 18.2%

Money Market Funds 25.8%

i 13.5%

16.9%

Other (Crypto / NFTs / Metals, etc.) F 115%

17.0%
18.8%

13.4%
Bonds

5.8% 6.6% 4.8%

11.0%

8.5%

17.4%

3.0% Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Studentloan Certificates of Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
13.9% Account Mortgage Loan or Home
8.5% Equity Loan
m who purchased a New $500-$999 LAWN MOWER in the past 12mos mUSA m who purchased a New $500-5999 LAWN MOWER in the past 12mos m USA

Professional Services Used*: Adults 18 or older | Jg'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

Second Home or Real Estate Property

529 Plan / College Savings Plan

69,497,472 26.5%

Financial Planner

46,717,889 17.8%

Online Investing / Stock Tradi 5
e/ e 41,288,153 15.7%

Accountant
30,451,495 11.6%

Insurance Agent at a Local Office (not online) SamoE 10.8%
, 200, -

Real Estate Agent 10.0%

E

10.1%11.3%
A4.7% 3.9% ;g9 3.6%
Estate Planning 9.4% i
. . 2.5% (*Past 12 Months) VISA Debit Card  MasterCard Venmo Zelle Cash App Apple Pay  Store Credit Google Pay  Discover American
Diverce [ Family Attorney

1.2%

Facebook  Square Cash Samsung Pay
® who purchased a New $500-$999 LAWN MOWER in the past 12mos HUSA

Card Express Messenger

= who purchased a New $500-5999 LAWN MOWER in the past 12mos mUSA
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:5S500 - $999



1.2% or 3,153,732 of USA Adults 18 or older purchased a New $1,000-52,999 LAWN TRACTOR in the past...
$1,000 - 52.999 Adults 18 or older who purchased a New $1,000-52,999 LAWN TRACTOR in the past 12mos are 38.5% more
LAWN TRACTORS Iike!y to have a 402.I.K, 61.5% more Iikeh-/ to hE.!VE an Auto Loan, 71.4% more likely to Invest/Trade Stocks

Online, 15.% less likely to pay with their Debit Car
Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
401K Plan

122,418,478 46.7%

IRA (Individual Retirement Account)

99,721,123

Stocks or Stock Options

76,891,413 29.3%

31.3%
Mutual Funds
21.8%
Money Market Funds m%
Other (Crypto / NFTs / Metals, etc.) W 33.6% 20.4%
) 13.5%
8.5%
Bonds Mo%u.a% . ﬂ 7-3% g.8m
Second H Real Estate P 11.6% : o e C omne  won - - ; -
econ ome or Rea ate Property IR 5.0% Checking Debitor ATM  Savings Credit Card Online Mohile Online Bill Home Auto Loan Money  Studentloan Certificates of Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
529 Plan / College Savings Plan M%m.s% Account Mortgage “:’",z '::;“e
o qui n
mwho purchased a New $1,000-52,999 LAWN TRACTOR in the past 12mos ~ m USA

m who purchased a New $1,000-52,999 LAWN TRACTOR in the past 12mos m USA

Professional Services Used*: Adults 18 or older | {g'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

69,497,472 26.5%

Financial Planner 26,717,859 17.8%

Online Investing / Stock Trading

41,288,153 15.7%

20.3%

Accountant
30,451,495 11.6%

Insurance Agent at a Local Office (not online) 12.8%

[
[}
14
s
~
N
=
S

Real Estate Agent 3 B0 11.3%
L 6.8% 6.8%
) 4.1% 3.9% 4.5% 3.6%
Estate Planning 8.8%
3.9% i == =TT

. . 3.2% (*Past 12 Months) VISA Debit Card  MasterCard Venmo Zelle Cash App Apple Pay  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay
Diverce [ Family Attorney 1.2% Card Express Messenger

= who purchased a New $1,000-52,999 LAWN TRACTOR inthe past 12Zmos ~ mUSA

mwho purchased a New $1,000-52,999 LAWN TRACTOR in the past 12mos B USA
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 mo nths: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:$1,000 - $2,999



.5% or 1,391,785 of USA Adults 18 or older purchased a New $3,000 or more LAWN TRACTOR in the past...
53,000 or more Adults 18 or older who purchased a New $3,000 or more LAWN TRACTOR in the past 12mos are 45.3% more

LAWN TRACTORS Iike!y to have a 401K,.102.6% more. likely jco hav.e an Auto Loan, 122.7% more likely to Invest/Trade Stocks
Online, 23.8% more likely to pay with their Debit

Investments Owned: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options

25.2%
Mutual Funds 47,618,057 18.29%

3 l Financial Services Has and/or Uses: Adults 18 or older

Money Market Funds 27.6%

EI

i 13.5%

Other (Crypto / NFTs / Metals, etc.) 194%

; 11.5%

12.4%
Bonds premw 11.0%

18.2% 18.9%
. 10.7% l
8.5% 6.6% ]

4.8%
Second Home or Real Estate Property Money  Studentloan Certificates of Refinanced Personal Loan  Home

1

3.0% Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan

o Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
529 Plan / College Savings Plan M%m.s Account Mortgage Loan or Home

Equity Loan
m who purchased a New $3,000 or more LAWN TRACTOR in the past 12mos ~ m USA m who purchased a New $3,000 or more LAWN TRACTOR in the past 12mos mUSA

Professional Services Used*: Adults 18 or older | ‘g'Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service

Financial Planner 5
46,717,839 17.8%

Online Investing / Stock Trading

41,288,153 15.7%

16.4%
Accountant
30,451,495 11.6%
I t at a Local Offi ot onli .6 .
nsurance Agent at a Local ice (not online) 28,200,972 10.8%

14.0%

Real Estat nt
ea e Age 6.8%

& F
g

11.7%11.3%

Estate Planning

3.9%

2 0.0% (*Past 12 Months) VISA Debit Card  MasterCard Venmo Zelle Cash App Apple Pay  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay
B 1% Card Express Messenger
® who purchased a New $3,000 or more LAWN TRACTOR in the past 12mos B USA

|

Diverce [ Family Attorney

= who purchased a New $3,000 or more LAWN TRACTOR in the past 12mos ~ mUSA
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:$3,000 or more



Adults 18 or older who purchased a New $100-$249 LAWN MOWER in the past 12mos spend an average of 3 days, 12
$ 100 = $249 hours, 14 minutes and 30 seconds each week with All Forms of Media.

LAWN MOWERS 88.8% of Adults 18 or older who purchased a New $100-5249 LAWN MOWER in the past 12mos spend an avg. of 9 hours and 8 minutes
each week listening to All Local AM/FM Radio, representing 9.6% of totaltime spent with all forms of Media.

95.8%

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

usage 54.3%
usa

who purchased a New
$100-5249 LAWN MOWER
in the past 12mos

% of Total

B 54.2%
Weekly H:M:

m who purchased a New $100-$249 LAWN MOWER in the past 12mos m USA
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:5100 - $249




Adults 18 or older who purchased a New $250-$499 LAWN MOWER in the past 12mos spend an average of 3 days, 16
$250 = 5499 hours, 2 minutes and 17 seconds each week with All Forms of Media.

LAWN MOWERS 89.% of Adults 18 or older who purchased a New $250-5499 LAWN MOWER in the past 12mos spend an avg. of 8 hours and 57 minutes
each week listening to All Local AM/FM Radio, representing 9.1% of total time spent with all forms of Media.
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Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

usage 53.1%
ISA

who purchased a New
$250-5499 LAWN MOWER
in the past 12mos

% of Total
Weekly H:M:
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:5250 - S499




Adults 18 or older who purchased a New $500-$999 LAWN MOWER in the past 12mos spend an average of 3 days, 7
5500 = 5999 hours, 35 minutes and 17 seconds each week with All Forms of Media.
LAWN MOWERS 88.% of Adults 18 or older who purchased a New $500-5999 LAWN MOWER in the past 12mos spend an avg. of 9 hours and 24 minutes
each week listening to All Local AMI/FM Radio, representing 10.4% of totaltime spent with all forms of Media.

R 05.8%

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

1 . - 68:33:44
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:5S500 - $999




Adults 18 or older who purchased a New $1,000-52,999 LAWN TRACTOR in the past 12mos spend an average of 3 days,

51;000 = 52-999 5 hours, 21 minutes and 18 seconds each week with All Forms of Media.
LAWN TRACTORS 91.4% of Adults 18 or older who purchased a New $1,000-52,999 LAWN TRACTOR in the past 12mos spend an avg. of 9 hours and 42
minutes each week listening to All Local AM/FM Radio, representing 11.5% of total time spent with all forms of Media.

o 05.8%

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

- 58:00:48
usage % 44,5% 6%

o purchased a New $1,000-52, 999 LAWN TRACTORSahe past
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 mo nths: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:$1,000 - $2,999



Adults 18 or older who purchased a New $3,000 or more LAWN TRACTOR in the past 12mos spend an average of 3
$3,000 or more days, 18 hours, 40 minutes and 24 seconds each week with All Forms of Media.

LAWN TRACTORS 94.8% of Adults 18 or older who purchased a New $3,000 or more LAWN TRACTOR in the past 12mos spend an avg. of 10 hours and 38
minutes each week listening to All Local AM/FM Radio, representing 11.1% of total time spent with all forms of Media.

o6 R

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

- 70:15:01
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:$3,000 or more



Adults 18 or older who purchased a New $100-5249 LAWN MOWER in the past 12mos spend an average of 2 days, 11
5100 = 5249 hours, 41 minutes and 9 seconds each week with All Forms of Ad-Supported Media.

LAWN MOWERS 83.% of Adults 18 or older who purchased a New $100-5249 LAWN MOWER in the past 12mos spend an avg. of 8 hours and 22 minutes

each week listening to Local Ad-Supported AM/FM Radio, representing 11.7% of total time spent with all forms of Ad-Supported Medi

95.8%

Weekly

Reach %:

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Adults 18 or older who purchased a New $250-5499 LAWN MOWER in the past 12mos spend an average of 2 days, 14
5250 = 5499 hours, 30 minutes and 38 seconds each week with All Forms of Ad-Supported Media.

LAWN MOWERS 83.1% of Adults 18 or older who purchased a New 5250-5499 LAWN MOWER in the past 12mos spend an avg. of 7 hours and 55 minutes

each week listening to Local Ad-Supported AM/FM Radio, representing 10.6% of total time spent with all forms of Ad-Supported Med
EE. -

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:5250 - S499



Adults 18 or older who purchased a New $500-5999 LAWN MOWER in the past 12mos spend an average of 2 days, 8
5500 = 5999 hours, 56 minutes and 4 seconds each week with All Forms of Ad-Supported Media.
LAWN MOWERS 81.9% of Adults 18 or older who purchased a New $500-5999 LAWN MOWER in the past 12mos spend an avg. of 8 hours and 11 minutes

each week listening to Local Ad-Supported AM/FM Radio, representing 11.8% of total time spent with all forms of Ad-Supported Med

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

e 57.4%
UsaA

who purchased a New
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:5S500 - $999



$1,000 - $2.999
LAWN TRACTORS

Adults 18 or older who purchased a New $1,000-$2,999 LAWN TRACTOR in the past 12mos spend an average of 2 days,
7 hours, 19 minutes and 18 seconds each week with All Forms of Ad-Supported Media.

84.7% of Adults 18 or older who purchased a New 51,000-52,999 LAWN TRACTOR in the past 12mos spend an avg. of 8 hours and 36
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 13.2% of total time spent with all forms of Ad-Support

Weekly
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% of Total
Weekly H:M:

95.8%

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Adults 18 or older who purchased a New $3,000 or more LAWN TRACTOR in the past 12mos spend an average of 2
$3:000 or more days, 19 hours, 27 minutes and 6 seconds each week with All Forms of Ad-Supported Media.

LAWN TRACTORS 90.7% of Adults 18 or older who purchased a New 53,000 or more LAWN TRACTOR in the past 12mos spend an avg. of 9 hours and 44
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 13.1% of total time spent with all forms of Ad-Suppor

EE-: -

Weekly

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:$3,000 or more



Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

[Average Week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc.)

Email /Text /IM/Zoom,etc. (Personal & Work)
Local AM/FM Radio

News/Weather fSports (Websites/Apps)
Banking/Financial /[Real Estate (Websites/Apps)
Facebook

Local TV Stations
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Netflix

$100 - $249

LAWN MOWERS

Adults 18 or older who purchased a New $100-$249 LAWN MOWER in the past 12mos spend an
average of 8 hours and 31 minutes each day with All Forms of Ad-Supported Media. 83.% listen to
Local AM/FM Radio for an avg. of 71.8 minutes/day. (Local Radio delivers 11.7% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach): Adults 18 or olde
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Gas Stations/Convenience Stores

Netflix

$250 - 5499

LAWN MOWERS

Adults 18 or older who purchased a New $250-$499 LAWN MOWER in the past 12mos spend an
average of 8 hours and 55 minutes each day with All Forms of Ad-Supported Media. 83.1% listen to
Local AM/FM Radio for an avg. of 68. minutes/day.
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/7 5500 5999 Adults 18 or older who purchased a New $500-$999 LAWN MOWER in the past 12mos spend an
- average of 8 hours and 8 minutes each day with All Forms of Ad-Supported Media. 81.9% listen to

LAWN MOWERS Local AM/FM Radio for an avg. of 70.2 minutes/day. (Local Radio delivers 11.8% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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LAWN TRACTORS

Adults 18 or older who purchased a New $1,000-52,999 LAWN TRACTOR in the past 12mos spend an
average of 7 hours and 54 minutes each day with All Forms of Ad-Supported Media. 84.7% listen to
Local AM/FM Radio for an avg. of 73.8 minutes/day. (Local Radio delivers 13.2% of Time with Ad-Supported Media.)
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$3,000 or more

LAWN TRACTORS

Adults 18 or older who purchased a New $3,000 or more LAWN TRACTOR in the past 12mos spend an
average of 9 hours and 38 minutes each day with All Forms of Ad-Supported Media. 90.7% listen to
Local AM/FM Radio for an avg. of 83.5 minutes/day. (Local Radio delivers 13.1% of Time with Ad-Suppor
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17,931,795 or 83.% of Adults 18 or older who purchased a New $100-5249 LAWN MOWER in the
past 12mos listen to Ad-Supported Local AM/FM Radio for an average of 71.8 minutes every day
LAWN MOWERS representing 41.% of all time spent daily with Ad-Supported Audio.
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:5100 - $249



10,889,565 or 83.1% of Adults 18 or older who purchased a New $250-5499 LAWN MOWER in the
past 12mos listen to Ad-Supported Local AM/FM Radio for an average of 68. minutes every day
LAWN MOWERS representing 38.2% of all time spent daily with Ad-Supported Audio.

$250 - $499

Avg. Week All. Audlo (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:5250 - S499



5,903,846 or 81.9% of Adults 18 or older who purchased a New $500-5999 LAWN MOWER in the
past 12mos listen to Ad-Supported Local AM/FM Radio for an average of 70.2 minutes every day
LAWN MOWERS representing 39.9% of all time spent daily with Ad-Supported Audio.
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:5S500 - $999



2,670,743 or 84.7% of Adults 18 or older who purchased a New $1,000-52,999 LAWN TRACTOR in
the past 12mos listen to Ad-Supported Local AM/FM Radio for an average of 73.8 minutes every day
LAWN TRACTORS representing 41.8% of all time spent daily with Ad-Supported Audio.
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 mo nths: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:$1,000 - $2,999



1,262,757 or 90.7% of Adults 18 or older who purchased a New $3,000 or more LAWN TRACTOR in
the past 12mos listen to Ad-Supported Local AM/FM Radio for an average of 83.5 minutes every day
representing 41.9% of all time spent daily with Ad-Supported Audio

$3,000 or more

LAWN TRACTORS
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$100 5249 17,931,795 or 83.% of Adults 18 or older who purchased a New $100-5249 LAWN MOWER in the
.J past 12mos listen to Ad-Supported Local AM/FM Radio for an average of 71.8 minutes every day
LAWN MOWERS representing 41.% of all time spent daily with Ad-Supported Audio.
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:5100 - $249



past 12mos listen to Ad-Supported Local AM/FM Radio for an average of 68. minutes every day

10,889,565 or 83.1% of Adults 18 or older who purchased a New $250-5499 LAWN MOWER in the
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LAWN MOWERS representing 38.2% of all time spent daily with Ad-Supported Audio.
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:5250 - S499



5,903,846 or 81.9% of Adults 18 or older who purchased a New $500-5999 LAWN MOWER in the
past 12mos listen to Ad-Supported Local AM/FM Radio for an average of 70.2 minutes every day
LAWN MOWERS representing 39.9% of all time spent daily with Ad-Supported Audio.
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:5S500 - $999



51 000 52 999 2,670,743 or 84.7% of Adults 18 or older who purchased a New $1,000-$2,999 LAWN TRACTOR in
/ T wee the past 12mos listen to Ad-Supported Local AM/FM Radio for an average of 73.8 minutes every day

LAWN TRACTORS representing 41.8% of all time spent daily with Ad-Supported Audio.
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1,262,757 or 90.7% of Adults 18 or older who purchased a New $3,000 or more LAWN TRACTOR in
the past 12mos listen to Ad-Supported Local AM/FM Radio for an average of 83.5 minutes every day
representing 41.9% of all time spent daily with Ad-Supported Audio
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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17,931,795 or 83.% of Adults 18 or older who purchased a New $100-5249 LAWN MOWER in the past
12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic
Hits, Classic Rock, Pop Contemporary Hit Radio, and Hot AC.
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LAWN MOWERS

10,889,565 or 83.1% of Adults 18 or older who purchased a New $250-5499 LAWN MOWER in the past
12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic
Hits, Classic Rock, Hot AC, and Country.
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$500 - $999

LAWN MOWERS

5,903,846 or 81.9% of Adults 18 or older who purchased a New $500-$999 LAWN MOWER in the past
12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult
Contemporary, Classic Rock, Pop Contemporary Hit Radio, and Hot AC.
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$1,000 - $2.999

LAWN TRACTORS

2,670,743 or 84.7% of Adults 18 or older who purchased a New $1,000-$2,999 LAWN TRACTOR in the
past 12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary,
Classic Hits, Classic Rock, Country, and Hot AC.
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$3,000 or more

LAWN TRACTORS

1,262,757 or 90.7% of Adults 18 or older who purchased a New $3,000 or more LAWN TRACTOR in the
past 12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary,
Classic Rock, All Sports, Classic Hits, and Pop Contemporary Hit
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Local TV Stations

Non-Premium Cable TV...
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YouTube Video

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
TikTok

AppleTV+ fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV (any Hulu)
Disney+

Premium Cable TV Networks
Peacock

Paramount+

= who purchased a New $100-5249 LAWN MOWER in the past 12mos

$100 - $249

LAWN MOWERS
Avg. Week All Video (Persons & % Reach): Adults 18 or older

e p—TTT
P ——
ELPY — 113,

15,261,324 or 70.6% of Adults 18 or older who purchased a New $100-5249 LAWN MOWER in the
past 12mos watch Ad-Supported Local TV Stations for an average of 108.5 minutes every day
representing 29.4% of all time spent daily with Ad-Supported Video.

Avg. Hours+Minutes/day with
Video: Adults 18 or older

-

who purchased a New
$100-5249 LAWN MOWER

in the past 12mos

mUSA

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

23, 1% Amazon
cor Prime/IMDb/ Netflix YouTube Video
FireTV 32.7 32.0
Non-Premium Cable TV Premium N Roku + . Amazon Roku +
42% Networks Cable TV The Local TV Stations Hulu/Huld® prime / The
it 120.7 YouTube Vet Roku 106.4 tLive V' \iph/ Roku
0 Video 31.9 Chan... (@any Hulu)' ety Chan...
BB 36.6 29.6
m Disney+ AppleTV  Di...
Hulu/Hulu 17.9 Premium i fubo,.. + P..
+ Live TV Non-Premium Cable TV Cable TV 11.4 9.2
it Local TV Stations (any Hulu) | AppleTv Networks Networks™ TikTok
% 114.7 35.3 +,fubo,... 99.6 27.8 12.8 Paramo...
2.1%

B who purchased a New $100-5249 LAWN MOWER in the past 12mos

HUSA

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local TV Stations

Non-Premium Cable TV...

YouTube Video

TikTok

Hulu/Hulu + Live TV (any Hulu)
Peacock

Paramount+

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
Netflix
AppleTV+,fubo,Pluto, Tubi, etc.
Disney+

Premium Cable TV Networks

usA USA Prajection

Total Persons:

170,583.1 4
159,110,191

CERTOr Y —T VT
-m

m-
L ssogal oo

[1ccazzal ¢ o8
 gao 15 [N
O 864

in the past 12mos
= who purchased a New $100-5249 LAWN MOWER in the past 12mos
Scarborough R1 2024: Jan23-Feb24
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 18 or older

who purchased a New usa
$100-5249 LAWN MOWER
mUSA
Qual Intab 7,011

Time Spent:

31.4%

=
o
£

Non-Premium
Cable TV Networks
114.2

Local TV Stations
108.5

e
=]
E:

YouTube
Video
37.0

Amazon
Prime/
IMDb/
FireTV

Netflix
14.9

Hulu/
Hulu +
Live TV
{any
Hulu)
29.1

TikTok
13.0

Par...
+ P...
88 | 7.2

Roku +...

Local TV Stations
101.2

Non-Premium
Cable TV
Networks

94.8

YouTube
Video
32.0

Amazon
Prime/
IMDb/
FireTV

TikTok
12.8

m who purchased a New $100-5249 LAWN MOWER in the past 12mos

USA Jan23-Feh24 USA Praojection

Scarborough R1 2024: Jan23-Feb24

Qual Intab

23,267

mUSA

soefa.ai

* Share of Everything
for Anything

[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:5100 - $249



Avg. Week All Video (Persons & % Reach): Adults 18 or older
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$250 - $499

LAWN MOWERS

9,414,581 or 71.9% of Adults 18 or older who purchased a New $250-5499 LAWN MOWER in the
past 12mos watch Ad-Supported Local TV Stations for an average of 105.7 minutes every day
representing 33.1% of all time spent daily with Ad-Supported Video.
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$500 - $999

LAWN MOWERS

5,211,804 or 72.3% of Adults 18 or older who purchased a New $500-5999 LAWN MOWER in the
past 12mos watch Ad-Supported Local TV Stations for an average of 97. minutes every day
representing 30.1% of all time spent daily with Ad-Supported Video.
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$1,000 - $2.999

LAWN TRACTORS

2,217,905 or 70.3% of Adults 18 or older who purchased a New $1,000-52,999 LAWN TRACTOR in
the past 12mos watch Ad-Supported Local TV Stations for an average of 104.4 minutes every day
representing 32.6% of all time spent daily with Ad-Supported Video.
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$3,000 or more

LAWN TRACTORS

1,139,702 or 81.9% of Adults 18 or older who purchased a New $3,000 or more LAWN TRACTOR in
the past 12mos watch Ad-Supported Local TV Stations for an average of 89.1 minutes every day
representing 28.7% of all time spent daily with Ad-Supported Video.
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15,261,324 or 70.6% of Adults 18 or older who purchased a New $100-$249 LAWN MOWER in the
past 12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Movies, Comedies, Local News - Morning, and Dramas.

$100 - $249

LAWN MOWERS
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9,414,581 or 71.9% of Adults 18 or older who purchased a New $250-5499 LAWN MOWER in the
past 12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Movies, Comedies, Local News - Morning, and Dramas.
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5,211,804 or 72.3% of Adults 18 or older who purchased a New $500-5999 LAWN MOWER in the
past 12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Movies, Local News - Morning, Comedies, and Dramas.
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2,217,905 or 70.3% of Adults 18 or older who purchased a New $1,000-$2,999 LAWN TRACTOR in
the past 12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Movies, Comedies, Local News - Morning, and Game Shows.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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$100 - $249

LAWN MOWERS

15,442,335 or 71.4% of Adults 18 or older who purchased a New $100-5249 LAWN MOWER in the
past 12mos use Ad-Supported Social Media for an average of 170.1 minutes every day representing
28.% of all time spent daily with Ad-Supported Digital Media.

Avg. Week A!{ Qigita! (Persons & % Reach): Adults 18 or older
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9,472,266 or 72.3% of Adults 18 or older who purchased a New $250-$499 LAWN MOWER in the
past 12mos use Ad-Supported Social Media for an average of 199. minutes every day representing
LAWN MOWERS 30.9% of all time spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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$500 - $999

LAWN MOWERS

5,166,053 or 71.7% of Adults 18 or older who purchased a New $500-$999 LAWN MOWER in the
past 12mos use Ad-Supported Social Media for an average of 142.9 minutes every day representing
26.1% of all time spent daily with Ad-Supported Digital Media.
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$1,000 - $2.999

LAWN TRACTORS

2,220,439 or 70.4% of Adults 18 or older who purchased a New $1,000-$2,999 LAWN TRACTOR in
the past 12mos use Ad-Supported Social Media for an average of 132.4 minutes every day
representing 24.% of all time spent daily with Ad-Supported Digital Media.
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$3,000 or more

LAWN TRACTORS

1,081,039 or 77.7% of Adults 18 or older who purchased a New $3,000 or more LAWN TRACTOR in
the past 12mos use Ad-Supported Social Media for an average of 152.2 minutes every day
representing 26.9% of all time spent daily with Ad-Supported Digital Media.
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D P—
I e —
TR . [ —
RIS ] —

ot vStaring s
Games/Fantasy/Betting Sites m
v et 1. R e S

Shopping (incl. Food/Auctions/Travel, etc.) mm
oo cv. FRPERR — TR [ 787 |

Search (Google, Bing, etc.)

Avg. Hours+Minutes/day with
Digital: Adults 18 or older

B ol 1oc. ki E——
St ormarEI.A ORin the
Non-Premium+Premium Cable Streaming mm past 12mos
2 i

Online Classes, Schools, Colleges, Universities 76,833 18

®who purchased a New $3,000 or more LAWN TRACTOR in the past 12mos  EMUSA

ﬂ

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

5.1%
19.9%
2.0%
m Streaming Audio (Local Radio/
Podcasts/Streaming Services)
21.2%

170.2
Non-

Premium
+Premium
Cable...

Email/Text/
M/
Zoom,etc....

Social Media
165.8

OTT TV Streaming Services
128.2

Search
(Google,
Bing, etc.)

Sho...

{incl. | Local
Foo... v
Auc... | Str..
Tra... | 27.0

Online
Classes,
Schools,
Colleges,

Universi...
51.6

YouTube/

TikTok, etc.
314

Games...

News/ | ...
Wea...

OTT TV Streaming Services
1519

Social Media
1429

Online
Classes,
Schools,
Streaming Audio (Local Radia/ Colleges,
Podcasts/Streaming Services)  Universi...
133.9 51.8

Email/
Text/IM/
Zoom,etc.
(Persona...

Search  Sh...
(Goo... (incl.
Bing, Fo...
etc) Au...

YouTube/
TikTok, etc.
442

Ga.. News/
Wea...

Local TV
Streaming Fan
30.6 Be...

Non-
Premium
+Premium...

Ban...

m who purchased a New $3,000 or more LAWN TRACTOR in the past 12mos

m USA

Avg. Week Ad-Supported Digital (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Totol Persons.

s ) e
SR L —
Shopping (incl. Food/Auctions/Travel, etc.) m
rrvsseoe RO T
YouTube/TikTok, etc. m
Svmin el el
CRTTE E—
Non-PremiumsPremium Cable Streaming mw
Games/Fantasy/Betting Sites mm

Avg. Hours+Minutes/day with Ad-

OTT TV Streaming Services Supported Digital: Adults 18 or older

Streaming Audio (Local
Radio/ Podcasts/
Streaming Services)
101.9

OTT TV Streaming
Services
818

Social Media
152.2

"SA
skl e e o) AT TR 0T e
Online Classes, Schools, Colleges, Universities _ g% past 12mos
mwho purchased a New 53,000 or more LAWN TRACTOR in the past 12mos  mUSA

USA USA Projection Scarborough R1 2024: Jan23-Feb24

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Qual Intab 7011

0.0%

Non-
Premium
+Premium
Cable
Streaming

YouTube/
TikTok, etc.
333

Shoppi...
(incl.
Food/ v

Auctio...
Travel, ...

Local

Email/Text/
M/
Zoom,etc.
(Personal &
Work)

Search
(Google,
Bing, etc.)
31.8

News/
Weat...
Sport...

Strea...
25.7

Banki...

Social Media
126.9

OTT TV Streaming Services
798

Streaming Audio {Local
Radio/ Podcasts/
Streaming Services)
78.7

YouTube/
TikTok, etc.
441

Non-Premium
+Premium
Cable
Streaming

Search
(Google,
Bing, etc.)

Local TV
Streaming
29.1
Email /Text/IM/
Zoom,etc.
(Personal &
Work)

Shopping
(incl.
Food...

B who purchased a New $3,000 or more LAWN TRACTOR in the past 12mos

USA Jan23-Feb24 USA Projection

Scarborough R1 2024: Jan23-Feb24

Qual Intab

23,267

W USA

for Anything _

[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:$3,000 or more

* Share of Everything

soefa.ai



15,442,335 or 71.4% of Adults 18 or older who purchased a New $100-5249 LAWN MOWER in the
past 12mos use Ad-Supported Facebook for an average of 56.7 minutes every day representing
LAWN MOWERS 35.3% of all time spent daily with Ad-Supported Social Media.
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$250 -

$499
LAWN MOWERS

9,472,266 or 72.3% of Adults 18 or older who purchased a New $250-5499 LAWN MOWER in the
past 12mos use Ad-Supported Facebook for an average of 75.4 minutes every day representing
39.6% of all time spent daily with Ad-Supported Social Media.
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5,166,053 or 71.7% of Adults 18 or older who purchased a New $500-5999 LAWN MOWER in the
past 12mos use Ad-Supported Facebook for an average of 49. minutes every day representing 35.1%
of all time spent daily with Ad-Supported Social Media.
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2,220,439 or 70.4% of Adults 18 or older who purchased a New $1,000-52,999 LAWN TRACTOR in
the past 12mos use Ad-Supported Facebook for an average of 39.2 minutes every day representing
33.3% of all time spent daily with Ad-Supported Social Media.
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1,081,039 or 77.7% of Adults 18 or older who purchased a New $3,000 or more LAWN TRACTOR in
the past 12mos use Ad-Supported Facebook for an average of 60.1 minutes every day representing
39.5% of all time spent daily with Ad-Supported Social Media.

M 22,35

P e
B 23

Avg. Hours+Minutes/day with all 00
Social Media: Adults 18 or older

who purchased a New 53,000
or more LAWN TRACTOR in the
past 12mos

0.7%
mUSA

Facebook
64.8

Instagram

36.1

TikTok | Linke...

10.1

9.9

YouTube
Video
21.3

Twitter Pi...
61  [ag

Reddit
4.7 W._JS...

Facebook
48.5

YouTube Video
31.8

Twitter
53

TikTok
124

Pinterest! Reddit W.. Ot..
51 3.6 1.

Instagram
203

Linke...
5.0 3.1

...

m who purchased a New $3,000 or more LAWN TRACTOR in the past 12mos

mUSA

Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 18 or older

Facebook
Instagram
YouTube Video
TikTok
Pinterest
Twitter

Reddit
Linkedin
Snapchat
WhatsApp

Others(Rumble, Twitch, Gab, Pa...

tumblr

Blogs/Message Boards (read...

= who purchased a New $3,000 or more LAWN TRACTOR in the past 12mos

Scarborough R1 2024: Jan23-Feb24
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA USA Projection

Total Persons:

FERILRT! | 5/
o2zl 2o 8
(53107038 2037 e
aagsg0a 17 0
(2.471 524 2 251

R it

(505 caol XL

(s 555.435] g U

0%

Avg. Hours+Minutes/day with Ad-
Supported Social Media: Adults 18
or older

who purchased a New
43,000 or more LAWN
TRACTOR in the past 12m

mUSA

Qual Intab 7,011

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook
60.1

Instagram
28.2

YouTube Video
23.2

Pinterest

Linkedin Red...

6.2

Sna...

Blog...
7.0 Mes...

Facebook
429

YouTube Video
31.8

TikTok
12.4

Instagram
164

: Blogs...
Twitter

5.3
Re.. S..

Linkedin 'W... O...t

® who purchased a New $3,000 or more LAWN TRACTOR in the past 12mos

USA Jan23-Feb24

USA Projection

Scarborough R1 2024: Jan23-Feb24

Qual Intab

23,267

mUSA

soefa.ai

* Share of Everything
for Anything _

[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:$3,000 or more



$100 - $249
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 1,158,003; Social Media: 933,864; Local TV: 569,535; Non-Prem. Cable:
502,991 reaching Adults 18 or older who purchased a New $100-5249 LAWN MOWER
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
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5500 _ 5999 M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 535,375;
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:5S500 - $999




$1,000 - $2.999

LAWN TRACTORS

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 173,272; Social Media: 139,865; Local TV: 88,788; Non-Prem. Cable: 76,431
reaching Adults 18 or older who purchased a New $1,000-$2,999 LAWN TRACTOR

All Other Digital Media: 243,230;
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$3,000 or more

LAWN TRACTORS

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 79,062; Social Media: 62,077; Local TV: 40,252; Non-Prem. Cable: 37,012
reaching Adults 18 or older who purchased a New $3,000 or more LAWN TRACTOR i

All Other Digital Media: 96,123;

400,000

350,000

300,000

250,000

200,000

150,000

100,000

50,000

06‘

WP P PP PN PP

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who purchased a New $3,000 or more
LAWN TRACTOR in the past 12mos

R R R R R AR R R R
uﬁcﬂ'Q'\Q'qﬁqq'e

Nt R
UG S P

°m’°@@@@«°@q¢°@
Ry

s Mon-Fri Local AM/FM Radio AQH

e [\lon-Fri Non-Premium Cable TV AQH

e VIon-Fri Digital Media (Less Social) AQH

e [\on-Fri Local TV Station AQH
e [\ on-Fri Social Media AQH

QQ@

70,000,000

60,000,000

50,000,000

40,000,000

30,000,000

20,000,000

10,000,000

Q«S‘\?'\?'ﬁ?u?fo”fo”

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Adults 18 or older

MR R R R R AR R R R

A - A GO I S
-g O*‘\Qn&aﬁ'oﬂ'cﬁ'(ﬁ"\q@’eﬁ’Q

/\"b q;b '09 0’6\
#

s Mon-Fri Local AM/FM Radio AQH
e VIon-Fri Non-Premium Cable TV AQH
e Von-Fri Digital Media (Less Social) AQH

e Vlon-Fri Local TV Station AQH
e M on-Fri Social Media AQH

USA

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Feb24

USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 7,011

USA Projection

® Share of Everything

Scarborough R1 2024: Jan23-Feb24 Qual Intab
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

YouTube Music

SiriusXm

Movie Theaters

= who purchased a New $100-5249 LAWN MOWER in the past 12mos

$100 - $249

LAWN MOWERS

21,038,401 or 97.3% of Adults 18 or older who purchased a New $100-$249 LAWN MOWER in the
past 12mos spend an average of 59.9 minutes per day driving, seeing Billboards and Signs. 73.1%
Listen to Local Radio Stations Out-of-Home for an average of 50.8 min
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:5100 - $249



$250 - $499

LAWN MOWERS

12,819,567 or 97.9% of Adults 18 or older who purchased a New $250-$499 LAWN MOWER in the
past 12mos spend an average of 59.8 minutes per day driving, seeing Billboards and Signs. 73.8%
Listen to Local Radio Stations Out-of-Home for an average of 51. minu

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Movie Theaters
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...
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Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

YouTube Music

SiriusXm

Movie Theaters

= who purchased a New $500-5999 LAWN MOWER in the past 12mos

$500 - $999

LAWN MOWERS

7,128,475 or 98.9% of Adults 18 or older who purchased a New $500-$999 LAWN MOWER in the
past 12mos spend an average of 67.7 minutes per day driving, seeing Billboards and Signs. 71.6%
Listen to Local Radio Stations Out-of-Home for an average of 46.4 minu
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:5S500 - $999



Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average Week)
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Billboards & Signs (Weekly Drivers)
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Restaurants & Bars
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mwho purchased a New $1,000-52,999 LAWN TRACTOR in the past 12mos

$1,000 - $2.999

LAWN TRACTORS

3,128,048 or 99.2% of Adults 18 or older who purchased a New $1,000-$2,999 LAWN TRACTOR in
the past 12mos spend an average of 57.2 minutes per day driving, seeing Billboards and Signs. 73.9%
Listen to Local Radio Stations Out-of-Home for an average of 50.
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 mo nths: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:$1,000 - $2,999




Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio
Gas Stations/Convenience Stores

Restaurants 8 Bars

$3,000 or more

LAWN TRACTORS

1,373,980 or 98.7% of Adults 18 or older who purchased a New $3,000 or more LAWN TRACTOR in
the past 12mos spend an average of 47. minutes per day driving, seeing Billboards and Signs. 72.9%
Listen to Local Radio Stations Out-of-Home for an average of 46.
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8,354,193 or 38.7% of Adults 18 or older who purchased a New $100-5249 LAWN MOWER in the
past 12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.5 minutes every day
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representing 31.1% of all time spent daily with All forms of Print M

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Mewspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

Magazines

MNew York Times (Sunday)

Wall Street Journal [Daily)

New York Times (Daily)

Total Persons:

8159 .4 /1
[1057c03

Dﬁnmesint

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

]

= = o
b n e (T
e Sibeihes oo o e b

Wall Street Journal

{Daily)
232

Local Daily
Newspaper(s)
(Sunday)
118

New York Times

{Daily+5unday)
116

Local Daily
Newspaper(s)
[Daily+Sunday)
10.3

USA Today [Daily)
9.8

Local Daily

Magazines
2.9

New York Times
[Daily}
8.9

Direct Mail
Advertising

Local Daily Newspaper(s)

(Sunday)
106

Wall Street Journal

[Daily)
9.7

Local Daily
Newspaper{s] (Daily
+Sunday)

9.6

USA Today (Daily)
9.5

New York Times
{Daily)
B.6

Local Daily

Mewspaper(s)

(Daily
8.7

Direct Mail
Advertising
[excluding
(Catalogs)
7.4

0 6.038 0%% News] {excluding New York Times [Daily
who purchased a New $500-3399 USA s n-jpﬂlSJ _ .
L m ‘2g§ LAWN MOWER in the past {Dailty Gatalogs) ) LSS Cotaboe= S
450 5% P 89 7.4 9.6 7.8 3.6

USA Today (Daily)

= who purchased a New $500-5999 LAWN MOWER in the past 12mos

815

hi
00,
E:

mUSA

m who purchased a New $500-$999 LAWN MOWER in the past 12mos

HUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or olde

Local Daily Newspa per(s) (Daily+Sunday)

Tots! Persons:

81 683 8!

%rmAvg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

ds i 32.97
Direct Mail Advertising (excluding Catalogs) 78138 249 9.8% 14.30
R L ——— e
Local Daily Newspa per(s) (Daily 5.634. 143 o, m Local Daily Wall street Journal {Daily} Local Daily
New York Times Newspaper(s) . 9.7 Newspaper(s)
All Local Weekly Newspapers m m ity (Daily+Sunday) (Daily+Sunday) N:’w‘:;a[’:e'"\('s] USA Today (Daily) (Daily
) . 116 10.3 9.5 87
New York Times (Daily+Sunday) 13 857 3 m 5.6% ts::‘.isay]

New York Times (Sunday)
Wall Street Journal (Daily)
New York Times (Daily)
Catalogs

USA Today (Daily)

Books

E'gﬁ%

0.0%
0.0%

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or ofderm

- 4

who purchased a New $500-
$999 LAWN MOWER in the past
12mos

g

0.0%

Wall Street Journal [Daily}
23.2

New York Times [Sunday)
14.4

Magazines.
9.9

USA Today (Daily)
9.8

New York
Times (Daily)
B.9

Direct Mail Advertising [excluding

Local Daily

Local Daily Newspaper(s)
[Daily+Sunday)
9.6

Magazines

Newspaper(s}
[Daily
8.9

Catalogs)

Newr York

New York Times

(Sunday)
105

New York Times {Daily
+Sunday)
9.6

Times
(Daily)

B.6

Direct Mail Advertising
[excluding Catalogs)

74

mwho purchased a New $500-5999 LAWN MOWER in the past 12mos
UsA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 7,011

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

mUSA B who purchased a New $500-5999 LAWN MOWER in the past 12mos HUSA

*® Share of Everything
USA Jan23-Feb24 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,267 so _al for Anything _

[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Activities past 12 months: Lawn care)] AND Household items bought past 12 months (amount spent) (HHLD): Lawn or garden items:5S500 - $999



$1,000 - $2.999
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