USA - P18+ past 30 days users of 5 Different BURGER-CENTRIC QSRs!
Complete nﬂlllﬂ!ll'alllllﬂ & Media Use Profiles

FROZEN CUSTARD

Complete Demographic,
BUTTERBURGERS ™

Psychographic, and Total
Media Usage Profiles of

of P18+ past 30 days
users of McDonald’s,
Burger King, Wendy’s,
Culver’s, Five Guys as of
Feb. 2024!

Quick service restaurants used past 30 days: Burger King
Quick service restaurants used past 30 days: Culver's
Quick service restaurants used past 30 days: Five Guys
Quick service restaurants used past 30 days: McDonald's
Quick service restaurants used past 30 days: Wendy's




McDonald's
= 1

41.1% or 107,698,740 of USA Adults 18 or older used McDonald's in the past 30 days.
Typical Adults 18 or older who used McDonald's in the past 30 days are 46.6 years old (4.9% younger than
average) and have a $83,600 (4.3% lower than average) annual household income.
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18.9% or 49,544,406 of USA Adults 18 or older used BURGER KING in the past 30 days.
Typical Adults 18 or older who used BURGER KING in the past 30 days are 48.6 years old (.7% younger than
average) and have a $70,249 (19.6% lower than average) annual household income.
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Wendys &

17.% or 44,511,325 of USA Adults 18 or older used Wendy's in the past 30 days.
Typical Adults 18 or older who used Wendy's in the past 30 days are 47.3 years old (3.4% younger than
average) and have a $80,547 (7.8% lower than average) annual household income.
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and have a $87,051 (.4% lower than average) annual household income.

15.% or 39,295,371 of USA Adults 18 or older used Culver's in the past 30 days.
Typical Adults 18 or older who used Culver's in the past 30 days are 49.5 years old (1.1% older than average)
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FIVE GUYS

BURGERS and FRIES

5.7% or 14,991,557 of USA Adults 18 or older used FIVE GUYS BURGERS and FRIES in the past 30 days.
Typical Adults 18 or older who used FIVE GUYS BURGERS and FRIES in the past 30 days are 43. years old
(12.1% younger than average) and have a $95,842 (9.7% higher than average) annual household income.
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2.8% more likely to work full-time,

McDonaid's
more children under 18.

41.1% or 107,698,740 of USA Adults 18 or older used McDonald's in the past 30 days.
Adults 18 or older who used McDonald's in the past 30 days are 12.6% less likely to be a college graduate,

.7% less likely to be married, 18.4% more likely to be a parent of 1 or
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children under 18.

18.9% or 49,544,406 of USA Adults 18 or older used BURGER KING in the past 30 days.
Adults 18 or older who used BURGER KING in the past 30 days are 35.4% less likely to be a college graduate,
8.% less likely to work full-time, 11.4% less likely to be married, 2.5% more likely to be a parent of 1 or more
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17.% or 44,511,325 of USA Adults 18 or older used Wendy's in the past 30 days.
Adults 18 or older who used Wendy's in the past 30 days are 18.6% less likely to be a college graduate, 7.5%
more likely to work full-time, 6.1% less likely to be married, 13.4% more likely to be a parent of 1 or more

children under 18.
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children under 18.

15.% or 39,295,371 of USA Adults 18 or older used Culver's in the past 30 days.
Adults 18 or older who used Culver's in the past 30 days are 6.5% less likely to be a college graduate, 2.2%
more likely to work full-time, 3.1% more likely to be married, 6.9% less likely to be a parent of 1 or more
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5.7% or 14,991,557 of USA Adults 18 or older used FIVE GUYS BURGERS and FRIES in the past 30 days.

®
FIVE G uvs Adults 18 or older who used FIVE GUYS BURGERS and FRIES in the past 30 days are 2.5% less likely to be a

BURGERS and FRIES

be a parent of 1 or more children under 1

college graduate, 13.5% more likely to work full-time, 10.6% less likely to be married, 10.8% more likely to

iy 9.
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41.1% or 107,698,740 of USA Adults 18 or older used McDonald's in the past 30 days.
Adults 18 or older who used McDonald's in the past 30 days are 5.1% less likely to own their home, 7.% more

likely to own a lower valued home, 2.% less likely to have a single-family home, 3.5% more likely to have a

McDonald's
=1

dog.
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or Real Estate Home 4.1% 7.7%
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18.9% or 49,544,406 of USA Adults 18 or older used BURGER KING in the past 30 days.
Adults 18 or older who used BURGER KING in the past 30 days are 8.6% less likely to own their home, 14.%

more likely to own a lower valued home, 2.5% less likely to have a single-family home, 6.% more likely to
have a dog.
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17.% or 44,511,325 of USA Adults 18 or older used Wendy's in the past 30 days.
Adults 18 or older who used Wendy's in the past 30 days are 7.% less likely to own their home, 9.4% more

likely to own a lower valued home, 3.8% less likely to have a single-family home, 2.8% more likely to have a

dog.
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15.% or 39,295,371 of USA Adults 18 or older used Culver's in the past 30 days.
Adults 18 or older who used Culver's in the past 30 days are 6.9% more likely to own their home, 11.8% more

e A likely to own a lower valued home, 6.9% more likely to have a single-family home, 3.4% more likely to have a

dog.
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FIVE GUYS

BURGERS and FRIES

5.7% or 14,991,557 of USA Adults 18 or older used FIVE GUYS BURGERS and FRIES in the past 30 days.
Adults 18 or older who used FIVE GUYS BURGERS and FRIES in the past 30 days are 9.1% less likely to own

their home, 14.5% more likely to own a higher valued home, 8.1% less likely to have a single-family home,
4% more likely to have a dog.
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McDonaid's
e ¥

41.1% or 107,698,740 of USA Adults 18 or older used McDonald's in the past 30 days.
Adults 18 or older who used McDonald's in the past 30 days are 1.% more likely to look up D-I-Y advice
online, 7.8% less likely to always vote in local elections, 5.3% less likely to belong to a gym, 3.6% less likely

to fly domestic past yr.
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18.9% or 49,544,406 of USA Adults 18 or older used BURGER KING in the past 30 days.
Adults 18 or older who used BURGER KING in the past 30 days are 7.9% less likely to look up D-I-Y advice
online, 10.4% less likely to always vote in local elections, 22.9% less likely to belong to a gym, 17.5% less

likely to fly domestic past yr.
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Wendys.

17.% or 44,511,325 of USA Adults 18 or older used Wendy's in the past 30 days.
Adults 18 or older who used Wendy's in the past 30 days are 1.8% less likely to look up D-I-Y advice online,

6.1% less likely to always vote in local elections, 6.8% less likely to belong to a gym, 6.% less likely to fly
domestic past yr.

Top-ZO past 30-days Online Lifestyle Activites:

146.1%|
40.3%|

-

Take Online

Adults 18 or older

camer  Education  Genealogy Homework

Redpes/ Health Restaurant Do-lt-Yourself Online Phone  Medical Home / Fitness/Diet  Apparel/  Job Search/  Religion /
Meal Planning Information Information /  Advice  fvideocall  Services/ Gamen ideas Information Beauty ideas Postresume  Spirituality Classes  Development  (Research [¥ou orYour
Sugzestions Reviews [skyps,  Information Schools, child's)
FaceTime, Application,
eto) Finandng)
¥ who used Wendy's in the past 30 days mUSA

B N n m

Electronic
Invite

Political Activity: Adults 18 or older

85.4%

25.8%
Registered to Vote Democrat / Lean publican / Lean dependent / None
(In District of Residence) Democrat Republican of These

Presidential Elections: Always
Presidential Elections: Sometimes

Statewide Elections: Always

Statewide Elections: Sometimes

Photography Parenting/ Online Dating
(snapfish, Familyadvice  service
Shutta iy,

etc)

Local Elections: Always
Local Elections: Sometimes

m who used Wendy's in the past 30 days HUSA

(9
@&Topao past 12-months Active Lifestyle Activites:

49, 6%|
nlm I

Grilling - lawn care  Ganening  Bicyding  Swimming Hiking - Volunteer  logging - Sewing - camping Belong to

outdoor (Flowersor Backpacking work Running crfts Health Club or

Conking Vegetables) Gym
USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,267

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

19.2% 19.2% 18.8%

USA Jan23-Feb24

Adults 18 or older

18.1%|

Fishing

Golf

Grup Fitness
Class

Bowling

Boating

m who used Wendy's in the past 30 days

USA Projection

12.2% 5% X
1% _
- e 1_% m ﬂ m d.“

Yoga- Pilates

Scarborough R1 2024: Jan23-Feb24

\* Past 12-months Domestic Airline Trips: Adults 18 or older
ltrip § 1513874 14.6'}%5.8%
3tips 7 o
Sl 1 915,018 4%

2.8% a4.0%
adulkt Basketball Caregiverof Followa  Competitive  Soccer Football Tennis  Snow Skiing-  Hunting Softball - Organized
Ccontinuing Aging Parent  Weight Loss video Gaming Snowboarding Baseball  Road Race
Education or Relative Progmm 5K,
Marathon,
B USA ete)
Qual Intab 23,267

Quick service restaurants used past 30 days: Wendy's




FROZEN CUSTARD
BUTTERBURGERS ™

likely to fly domestic past yr.

15.% or 39,295,371 of USA Adults 18 or older used Culver's in the past 30 days.
Adults 18 or older who used Culver's in the past 30 days are 2.8% more likely to look up D-I-Y advice
online, 3.7% more likely to always vote in local elections, 3.3% more likely to belong to a gym, 6.4% more
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® 5.7% or 14,991,557 of USA Adults 18 or older used FIVE GUYS BURGERS and FRIES in the past 30 days.
FIVE G uvs Adults 18 or older who used FIVE GUYS BURGERS and FRIES in the past 30 days are 11.5% more likely to
look up D-I-Y advice online, 9.2% less likely to always vote in local elections, 32.8% more likely to belong to
BURGERS and FRIES a gym, 11.3% more likely to fly domestic p
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® who used FIVE GUYS BURGERS and FRIES in the past 30 days mUSA 5 who used FIVE GUYS BURGERS and FRIES in the past 30 days mUSA
[
@mTopGO past 12-months Active Lifestyle Activites: Adults 18 or older *k Past 12-months Domestic Airline Trips: Adults 18 or older
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Quick service restaurants used past 30 days: Five Guys



Past

1time

2 times

3 times

4 times

5 times

6 - 9times

10times or more

m who used McDonald’s in the past 30 days

Total Meonthly QSR Users:

100.0%
107,698,7

McDonald's
= h

8.2%
10.6%
%

30-days QSR Users: Adults 18 or older

18.3%

mUSA

Avg. Monthly QSR Meals:

88.6%

more likely to

41.1% or 107,698,740 of USA Adults 18 or older used McDonald's in the past 30 days.
Adults 18 or older who used McDonald's in the past 30 days are 12.9% more likely to use QSRs past mo.,
7.9% more likely to use Sit-Down Restaurants past mo., 10.9% more likely to use Casinos past yr., 16.6%

smoke cigarettes.

82.4%

®who used McDonald's in the past 30 days

Total Monthly Sit-Down Restaurant Users: A it-

76.4%
200,212,5

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
[ 1time

15.4%

2 imes
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10times or more
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USA
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Table Games (Craps, Poker,

23,267

Slot Machines

Upscale Restaurant
Bar / Nightclub
Stage Show / Concert

Sports Betting

Other Gambling E‘jﬂs&f‘%

® who used McDonald's in the past 30 days

USA Jan23-Feb24

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

indisn /  wings/ Bagel / steskhouse
Thai/  Burgers/ Donut
other  Sports Bar Bakery
asian

= who used McDonald's in the past 30 days mUsSA

Used Restaurant Delivery Service Past SMaﬁ | Grubhub, Uber Eats, etc.)

who used McDonald's in the past 30 days 22.2%

usa [ 12.0%

Past 12 months Casino Activities: Adults 18 or older

60,961,279

16,135,140 6.2%
8,355,072 BEWIT
MJQT%
1.7%

23.3%

etc.)

Spa

Casinos visited past 12 months: Yes
mUSA
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Used Past 30-days: Adults 18 or older
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Past 30-days Q

1time

2 times

3 times

4 times

5 times

6-9times

10times or more

mwho used BURGER KING in the past 30 days

Total Monthly QSR Users:

100.0%
49,544,40

SR Users: Adults 18 or older

l.Z%
8.2%

10.6%

9.8%

10.6%

18.3%

mUSA

88.6%

Avg. Monthly QSR Meals:

18.9% or 49,544,406 of USA Adults 18 or older used BURGER KING i
Adults 18 or older who used BURGER KING in the past 30 days are 1

more likely to smoke cigarettes.

4.9% more likely to use Sit-Down Restaurants past mo., 20.6% more likely to use Casinos past yr., 59.1%

n the past 30 days.
2.9% more likely to use QSRs past mo.,

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
F

1time

15.4%

2 times

16.1%

3 times

13.1%

4 times

9.9%

5 times

7.8%

6 - 9times

8.9

%

10times or more

HUSA

® who used BURGER KING in the past 30 days

Total Monthly Sit-Down Restaurant Users: A
80.1%

wn Restaurant Meals:

76.4%
200,212,5

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
51.8%
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P 26.7%
i i
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House / Thai/  Burgers/ Donut {
coffee Bar Other  sports Bar Bakery
asian
B who used BURGER KING in the past 30 days B USA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used BURGER KING in the past 30 days 21.2%

vsa [P 15.0%

Drank Past 30-days: Adults 18 or older
Liguor

Any Type of Beer
Wine

Domestic Regular Beer
Domestic Light Beer
Imported Beer

Microbrew / Craft Beer

® who used BURGER KING in the past 30 days

USA USA Projection
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Past 12 months Casino Activities: Adults 18 or older

Slot Machines

60,961,279

23,031,199 8.8%

21,874,746 8.3%

21,352,649 8.1%

16,135,140 .

Y

8, i 3.2%
B.0%

23.3%
Table Games (Craps, Poker, etc.)
Upscale Restaurant

Bar / Nightelub

Stage Show / Concert 7.5%

30.6%
Sports Betting

Spa

Other Gambling Casinos visited past 12 months: Yes

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes
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Wendys
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m who used Wendy’s in the past 30 days

Total Meonthly QSR Users:

100.0%
44,511,32

I1.2%

8.2%

%
10.6%
10.6%

()

30-days QSR Users: Adults 18 or older

18.3%

HUSA

Avg. Monthly QSR Meals:

88.6%

likely to smoke cigarettes.

17.% or 44,511,325 of USA Adults 18 or older used Wendy's in the past 30 days.
Adults 18 or older who used Wendy's in the past 30 days are 12.9% more likely to use QSRs past mo., 13.6%
more likely to use Sit-Down Restaurants past mo., 10.6% more likely to use Casinos past yr., 19.5% more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
L]
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5 times 7.8%
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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Sports Betting Mz%
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o

Casinos visited past 12 months: Yes
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FROZEN CUSTARD
BUTTERBURGERS ™

Past
i l 1 time

10.6%

2 times
3 times
4 times
5 times
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10times or more
m who used Culver's in the past 30 days

Total Meonthly QSR Users:

100.0% 88.6%
39,295,37

30-days QSR Users: Adults 18 or older

Avg. Monthly QSR Meals:

to smoke cigarettes.

15.% or 39,295,371 of USA Adults 18 or older used Culver's in the past 30 days.
Adults 18 or older who used Culver's in the past 30 days are 12.9% more likely to use QSRs past mo., 15.3%
more likely to use Sit-Down Restaurants past mo., 10.9% more likely to use Casinos past yr., 10.7% less likely

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
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2 times
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3 times 13.1%

4 times 0.0%

5 times 7.8%
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asian
= who used Culver's in the past 30 days mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used Culver’s in the past 30 days 22.0%

usa [ 12.0%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

60,961,279

23,031,199 8.8%
21,874,746 8.3%

21,352,649

23.3%
Table Games (Craps, Poker, etc.)

Upscale Restaurant
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FIVE GUYS

BURGERS and FRIES

30-days QSR Users: Adults 18 or older

1time 1.2%

Past

.1%
10.6%
Etxin
10.6%
20.7%
10times or more 18.3%

m who used FIVE GUYS BURGERS and FRIES in the past 30 days mUSA
Avg. Monthly QSR Meals:

2 times
3 times
4 times
5 times

6 - 9times

Total Meonthly QSR Users:

100.0% 88.6%
14,991,55

past yr., 6.9% more likely to smoke cigarettes.

5.7% or 14,991,557 of USA Adults 18 or older used FIVE GUYS BURGERS and FRIES in the past 30 days.
Adults 18 or older who used FIVE GUYS BURGERS and FRIES in the past 30 days are 12.9% more likely to use
QSRs past mo., 17.% more likely to use Sit-Down Restaurants past mo., 34.2% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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41.1% or 107,698,740 of USA Adults 18 or older used McDonald's in the past 30 days.
Adults 18 or older who used McDonald's in the past 30 days are 1.6% more likely to have a 401K, 14.9% more

. o . . R . . .
Mclgonald's I[l)ketl'xcté) hjve an Auto Loan, 1.4% less likely to Invest/Trade Stocks Online, 10.5% more likely to pay with their
_ ebit Card.

ﬁﬂlnvestments Owned: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)
Money Market Funds 1'15:_‘5%
10.4%
Other (Crypto / NFTs / Metals, etc.) 11.5%

9.4%
Bonds paTETEE 110%

Financial Services Has and/or Uses: Adults 18 or older

8.2% B.5% 8.6%
6.6% 4 79% 2.8%

Second Home or Real Estate Property 7-5% i i i i i ine Bi i "
P 23,680,231 JEX Checking Debitor ATM  Savings Credit Card Online Mohile Online Bill Home Auto Loan Money  Studentloan Certificates of Refinanced Personal Loan  Home
5% Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
529 Plan / College Savings Plan : Account Mortgage Loan or Home
/ B E 22,201,360 %3 Equity Loan
= who used McDonald's in the past 30 days m USA

® who used McDonald's in the past 30 days mUSA

Professional Services Used*: Adults 18 or older | {g'Past 3-Months Payment Methods Used: Adults 18 or older

Tax P tion Servi
ax Preparation >ervice 69,497 472 26.5%
Financial Planner 3
246,717,880 17.8%

Online Investing / Stock Trading

41,288,153 15.7%

10.9%
Accountant

30,451,495 11.6%
Insurance Agent at a Local Office (not online) 28,200,972 1;189226

7.0%

Real Estat nt
ea eAgent PEPTITSTEll 6.5%
3.5%

Estate Planning

12.2%11.3%

4.2% 3.9% 4.0% 3.6%

. ; 2s1.5% (*Past 12 Months) VISA Debit Card  MasterCard Venmo Zelle Cash App Apple Pay  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay
Diverce [ Family Attorney 1.2% card Express Messenger
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18.9% or 49,544,406 of USA Adults 18 or older used BURGER KING in the past 30 days.
Adults 18 or older who used BURGER KING in the past 30 days are 13.3% less likely to have a 401K, 2.5%

more likely to have an Auto Loan, 20.9% less likely to Invest/Trade Stocks Online, 14.2% more likely to pay
with their Debit Card.

mﬁﬂ Investments Owned: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds 18.2%
Money Market Funds 13.5%

Other (Crypto / NFTs / Metals, etc.) 101.1:.5:%

Financial Services Has and/or Uses: Adults 18 or older

8.5% B8.5%
Bonds m% 11.0% 6.9% 6.6% 45 4.8%
Second Home or Real Estate Property ' 9.0% Checking Debitor ATM  Savings Credit Card Online Mohile Online Bill Home Auto Loan Money  Studentloan Certificates of Refinanced Personal Loan  Home
5 Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
529 Plan / College Savings Plan w‘f’% Account Mortgage Loan or Home
8.5% Equity Loan
= who used BURGER KING in the past 30 days mUSA

m who used BURGER KING in the past 30 days mUSA

Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older
Toxrepration senice 1 4
Financial Planner
Online Investing / Stock Trading
Accountant 0'119:_6%
11.4%

Insurance Agent at a Local Office (not online) 28,200,972 10.8%
7.5%
Real Estat nt
ea eAgent PrPTTSTEl 6.5%
3.2%

12.1%11.3%

3.7% 3.9% 4.0% 3,6%
Estate Planning . ! | . s P
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Quick service restaurants used past 30 days: Burger King



[ o 4
401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

E

17.% or 44,511,325 of USA Adults 18 or older used Wendy's in the past 30 days.

Adults 18 or older who used Wendy's in the past 30 days are 2.4% less likely to have a 401K, 22.2% more
likely to have an Auto Loan, 1.5% less likely to Invest/Trade Stocks Online, 15.8% more likely to pay with their
Debit Card.

Investments Owned: Adults 18 or older

122,418,478

29.3%

14.9%
18.2%

0.5%
13.5%

10.7%
11.5%

8.4%
28,762,361 11.0%

7.9%
23,680,231 XA

529 Plan / College Savings Plan 7::"%
B who used Wendy's in the past 30 days HUSA

Financial Services Has and/or Uses: Adults 18 or older

9.1%
7.8% 8.5% 6.6% 569 1.8%

Checking Debitor ATM  Savings Credit Card Online Mabile

Online Bill Home Auto Loan Money  Studentloan Certificates of Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

B who used Wendy's in the past 30 days B USA

Professional Services Used*: Adults 18 or older

Tax Preparation Service
Financial Planner

Online Investing / Stock Trading
Accountant

Insurance Agent at a Local Office (not online)

26.5%
17.8%

15.7%

11.4%
11.6%

uex @ .

10.8%

Py'Past 3-Months Payment Methods Used: Adults 18 or older

Real Estate Agent -6.;'.52% 11.3%11.3%
17% 4.0% 3.9% 4.2% 3.6%
Estate Planning ! | Lrrasen TR e
. ; (*Past 12 Months) VISA PayPal Debit Card  MasterCard Venmo Zelle Cash App Apple Pay  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay
Divorce / Family Attorney card Express  Messenger
m who used Wendy's in the past 30 days mUSA ® who used Wendy's in the past 30 days mUSA
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15.% or 39,295,371 of USA Adults 18 or older used Culver's in the past 30 days.
Adults 18 or older who used Culver's in the past 30 days are 7.1% more likely to have a 401K, 8.3% more
FROZEN CUSTARD

FOEN T likely to have an Auto Loan, 20.3% less likely to Invest/Trade Stocks Online, 5.4% more likely to pay with their
Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
18.7%

Mutual Funds

. Financial Services Has and/or Uses: Adults 18 or older

47,618,957 18.2%

14.6%
Money Market Funds 13.5%

Other (Crypto / NFTs / Metals, etc.) ::32

11.1%
Bonds PIETRETE 11.0%

9.8% gou 9.5%
6.6% a3 48y

5.8% L x - 7a s
Second Home or Real Estate Property 9.0% Checking Debitor ATM  Savings Credit Card Online Mohile Online Bill Home Auto Loan Money  Studentloan Certificates of Refinanced Personal Loan  Home
s 7.8% Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
529 Plan / College Savings Plan : Account Mortgage Loan or Home
/ B E 22,201, 308433 Equity Loan
mwho used Culver's in the past 30 days m USA

m who used Culver'sin thepast 30 days m USA

Professional Services Used*: Adults 18 or older | {g'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service
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FIVE GUYS

BURGERS and FRIES

Investments Owned: Adults 18 or older

01K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

529 Plan / College Savings Plan

= who used FIVE GUYS BURGERS and FRIES in the past 30 days

99,721,123 33.0%
76,891,413 29.3%
17.7%
47,618,957 18.2%
11.5%
35,515,008 13.5%
10.5%
ERGIAET 11.5%
8.9%
EREGE 11.0%

13.0%
0%

9.6%
22,201,300 15 9

E

5.7% or 14,991,557 of USA Adults 18 or older used FIVE GUYS BURGERS and FRIES in the past 30 days.
Adults 18 or older who used FIVE GUYS BURGERS and FRIES in the past 30 days are 10.4% more likely to have

a 401K, 2.1% more likely to have an Auto Loan, 29.3% more likely to Invest/Trade Stocks Online, 11.6% more
likely to pay with their Debit Card.

mUSA

Financial Services Has and/or Uses: Adults 18 or older

10.9%
8.5% 9% oo 7%

4.8%
e e e

Studentloan Certificates of Refinanced Personal Loan
Deposit (CDs) Home
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Account
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Banking
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Home
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Auto Loan Money
Market

Account

Home
Improvement
Loan or Home

Equity Loan
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Professional Services Used*: Adults 18 or older

Tax Preparation Service =
pe 69,497,472 20.5%

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
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Estate Planning

Diverce [ Family Attorney
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Cash App Apple Pay  Store Credit  Google Pay
Card

m who used FIVE GUYS BURGERS and FRIES in the past 30 days

Debit Card  MasterCard Venmo

Zelle Discover

American
Express

mUSA

23,267

USA Jan23-Feb24 USA Projection Scarborough R1 2024: lan23-Feb24 Qual Intab 23,267

Quick service restaurants used past 30 days: Five Guys




Adults 18 or older who used McDonald's in the past 30 days spend an average of 2 days, 23 hours, 40 minutes and 16
seconds each week with All Forms of Media.

84.6% of Adults 18 or older who used McDonald's in the past 30 days spend an avg. of 8 hours and 42 minutes each week listening to Al

McDonald's
= B Local AM/FM Radio, representing 10.3% of total time spent with all forms of Media.

BX -

[ 26 FEFN

Avg. H:M:5/week with All Forms of
83.6%

Media: Adults 18 or older

68:00:48
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Adults 18 or older who used BURGER KING in the past 30 days spend an average of 3 days, 3 hours, 17 minutes and 35
BURGEa seconds each week with All Forms of Media.
KlN 86.3% of Adults 18 or older who used BURGER KING in the past 30 days spend an avg. of 9 hours and 9 minutes each week listening to
— All Local AM/FM Radio, representing 10.5% of total time spent with all forms of Media.

o6 JFP

Weekly

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

0%
Usage 54.3%
., 1Y

who used BURGER KING in
the past 30 days
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Weekly H:M:

Avg. Weekly
Hours:Minutes:
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Adults 18 or older who used Wendy's in the past 30 days spend an average of 3 days, 5 hours, 20 minutes and 8
seconds each week with All Forms of Media.

84.7% of Adults 18 or older who used Wendy's in the past 30 days spend an avg. of 9 hours and 16 minutes each week listening to All
Local AM/FM Radio, representing 10.2% of total time spent with all forms of Media.

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

70:15:01
56.4%

who used Wendy's in the 68 ISA
past 30 days

Usage

% of Total
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seconds each week with All Forms of Media.

86.8% of Adults 18 or older who used Culver's in the past 30 days spend an avg. of 9 hours and 4 minutes each week listening to All
Local AM/FM Radio, representing 10.1% of total time spent with all forms of Media.

BX -

P) Adults 18 or older who used Culver's in the past 30 days spend an average of 3 days, 5 hours, 46 minutes and 20
mﬁﬂﬂ
BUTTERBURGERS ™

Avg. H:M:5/week with All Forms of
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B
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Adults 18 or older who used FIVE GUYS BURGERS and FRIES in the past 30 days spend an average of 2 days, 20 hours,
F I VE G uvs 58 minutes and 31 seconds each week with All Forms of Media.

RS d FRIES 82.5% of Adults 18 or older who used FIVE GUYS BURGERS and FRIES in the past 30 days spend an avg. of 8 hours and 41 minutes each
an week listening to All Local AM/FM Radio, representing 10.4% of total time spent with all forms of Media.

95.8%

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older
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usa
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Adults 18 or older who used McDonald's in the past 30 days spend an average of 2 days, 4 hours, 11 minutes and 37
seconds each week with All Forms of Ad-Supported Media.

80.7% of Adults 18 or older who used McDonald's in the past 30 days spend an avg. of 8 hours and 11 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 12.7% of total time spent with all forms of Ad-Supported Media.

BXos o
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Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Adults 18 or older who used BURGER KING in the past 30 days spend an average of 2 days, 9 hours, 20 minutes and 11
seconds each week with All Forms of Ad-Supported Media.

82.4% of Adults 18 or older who used BURGER KING in the past 30 days spend an avg. of 8 hours and 34 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 12.3% of total time spent with all forms of Ad-Supported Media.

BXos o

Weekly

Reach %:

Avg. H:M:S/week with All Forms of Ad-
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Adults 18 or older who used Wendy's in the past 30 days spend an average of 2 days, 9 hours, 25 minutes and 6
seconds each week with All Forms of Ad-Supported Media.

80.7% of Adults 18 or older who used Wendy's in the past 30 days spend an avg. of 8 hours and 39 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 12.2% of total time spent with all forms of Ad-Supported Media

Weekly

Reach %:

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

Usage 56.1%
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Adults 18 or older who used Culver's in the past 30 days spend an average of 2 days, 10 hours, 8 minutes and 58
seconds each week with All Forms of Ad-Supported Media.

sy 82.2% of Adults 18 or older who used Culver's in the past 30 days spend an avg. of 8 hours and 23 minutes each week listening to Local

Ad-Supported AM/FM Radio, representing 11.9% of totaltime spent with all forms of Ad-Supported Media.
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® Adults 18 or older who used FIVE GUYS BURGERS and FRIES in the past 30 days spend an average of 2 days, 2 hours, 49
Flv E G uvs minutes and 21 seconds each week with All Forms of Ad-Supported Media.
77.7% of Adults 18 or older who used FIVE GUYS BURGERS and FRIES in the past 30 days spend an avg. of 7 hours and 53 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 12.1% of total time spent with all forms of Ad-Supported Media

BURGERS and FRIES

95.8%
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57.4%

who used FIVEGUYS
BURGERS and FRIES in the
past 30 days

% of Total

Weekly H:M:
10.0%
6% I 6.3%
Avg. Weekly 29 m
Hours:Minutes:
éﬁ
o
-4
¥
&
&

® who used FIVE GUYS BURGERS and FRIES in the past 30 days m USA

USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,267 USA Jan23-Feb24 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,267
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Share of Everything
HB HUbbard for Anything |

BROADCASTING

Quick service restaurants used past 30 days: Five Guys



e r

Adults 18 or older who used McDonald's in the past 30 days spend an average of 7 hours and 27
minutes each day with All Forms of Ad-Supported Media. 80.7% listen to Local AM/FM Radio for an

McDonald's avg. of 70.2 minutes/day. (Local Radio delivers 12.7% of Time with Ad-Supported Media.)

Top-13 All F}orms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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RGER Adults 18 or older who used BURGER KING in the past 30 days spend an average of 8 hours and 11
Bll"|NG minutes each day with All Forms of Ad-Supported Media. 82.4% listen to Local AM/FM Radio for an
avg. of 73.4 minutes/day. (Local Radio delivers 12.3% of Time with Ad-Supported Media.)
Top-i.?‘ All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
[Average Week) Toro/ Persons: % Time Spent VGJ'!E E
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Wendys

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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74.2 minutes/day.

Adults 18 or older who used Wendy's in the past 30 days spend an average of 8 hours and 12 minutes
each day with All Forms of Ad-Supported Media. 80.7% listen to Local AM/FM Radio for an avg. of
(Local Radio delivers 12.2% of Time with Ad-Supported Media.)
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Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who used Culver's in the past 30 days spend an average of 8 hours and 18 minutes
each day with All Forms of Ad-Supported Media. 82.2% listen to Local AM/FM Radio for an avg. of
71.9 minutes/day. (Local Radio delivers 11.9% of Time with Ad-Supported Media.)
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FIVE GUYS

BURGERS and FRIES

Adults 18 or older who used FIVE GUYS BURGERS and FRIES in the past 30 days spend an average of 7
hours and 15 minutes each day with All Forms of Ad-Supported Media. 77.7% listen to Local AM/FM
Radio for an avg. of 67.6 minutes/day. (Local Radio delivers 12.1% of Time with Ad-Supported Media.)
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86,948,526 or 80.7% of Adults 18 or older who used McDonald's in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 70.2 minutes every day representing 40.6% of all
time spent daily with Ad-Supported Audio.
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GIR 40,830,604 or 82.4% of Adults 18 or older who used BURGER KING in the past 30 days listen to Ad-
Buil G Supported Local AM/FM Radio for an average of 73.4 minutes every day representing 41.1% of all
time spent daily with Ad-Supported Audio.
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’ 35,912,346 or 80.7% of Adults 18 or older who used Wendy's in the past 30 days listen to Ad-
s ‘@) Supported Local AM/FM Radio for an average of 74.2 minutes every day representing 37.9% of all

time spent daily with Ad-Supported Audio.
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32,293,519 or 82.2% of Adults 18 or older who used Culver's in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 71.9 minutes every day representing 42.1% of all
time spent daily with Ad-Supported Audio.
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® 11,653,148 or 77.7% of Adults 18 or older who used FIVE GUYS BURGERS and FRIES in the past 30
FIVE G uvs days listen to Ad-Supported Local AM/FM Radio for an average of 67.6 minutes every day

BURGERS and FRIES representing 34.4% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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86,948,526 or 80.7% of Adults 18 or older who used McDonald's in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 70.2 minutes every day representing 40.6% of all
time spent daily with Ad-Supported Audio.
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aGER 40,830,604 or 82.4% of Adults 18 or older who used BURGER KING in the past 30 days listen to Ad-
BI|‘J|NG Supported Local AM/FM Radio for an average of 73.4 minutes every day representing 41.1% of all
time spent daily with Ad-Supported Audio.

Weekly 82.4% 79.1% Avg. Hours+Minutes/day with Ad-Supported
Reach % P Audio: Adults 18 or older

"Share of Ad-Supported Audio” -
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Quick service restaurants used past 30 days: Burger King



35,912,346 or 80.7% of Adults 18 or older who used Wendy's in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 74.2 minutes every day representing 37.9% of all
time spent daily with Ad-Supported Audio.

Weekly 80.7%

79.1% Avg. Hours+Minutes/day with Ad-Supported
Reach % P

Audio: Adults 18 or older
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Quick service restaurants used past 30 days: Wendy's



32,293,519 or 82.2% of Adults 18 or older who used Culver's in the past 30 days listen to Ad-

D
. . . o
%EE- S.upported Lo?al AM/FM Radio for an av:erage of 71.9 minutes every day representing 42.1% of all
time spent daily with Ad-Supported Audio.

Weekly 82.2% Avg. Hours+Minutes/day with Ad-Supported

0,
Reach % 79.1% Audio: Adults 18 or older

"Share of Ad-Supported Audio” =l
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Quick service restaurants used past 30 days: Culver's



FIVE G UYS® 11,653,148 or 77.7% of Adults 18 or older who used FIVE GUYS BURGERS and FRIES in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 67.6 minutes every day

BURGERS and FRIES representing 34.4% of all time spent daily with Ad-Supported Audio.

Weekly

79.1% Avg. Hours+Minutes/day with Ad-Supported
Reach% 77.7% e

Audio: Adults 18 or older
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McDonald S

B

86,948,526 or 80.7% of Adults 18 or older who used McDonald's in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Pop
Contemporary Hit Radio, Country, and Classic Rock.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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GER 40,830,604 or 82.4% of Adults 18 or older who used BURGER KING in the past 30 days listen to Ad-
N Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Pop
Contemporary Hit Radio, Country, and Classic Rock.

Loca{ AM/f-'M Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Wendys

35,912,346 or 80.7% of Adults 18 or older who used Wendy's in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio, Classic
Hits, Country, and Classic Rock.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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FROZEN CUSTARD
BUTTERBURGERS ™

32,293,519 or 82.2% of Adults 18 or older who used Culver's in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Pop Contemporary Hit
Radio, Country, and Classic Rock.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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FIVE GUYS

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent:
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Pop Contemporary Hit Radio
Country
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Alternative
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BURGERS and FRIES

11,653,148 or 77.7% of Adults 18 or older who used FIVE GUYS BURGERS and FRIES in the past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Classic Hits, Country, and Hot AC.
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McDonald's
- 1

72,455,181 or 67.3% of Adults 18 or older who used McDonald's in the past 30 days watch Ad-
Supported Local TV Stations for an average of 96. minutes every day representing 32.1% of all time
spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older

Local TV Stations

Non-Premium Cable TV...

Netflix

YouTube Video

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
TikTok

AppleTV+ fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV (any Hulu)
Disney+

Premium Cable TV Networks
Peacock

Paramount+

35,375,749 or 71.4% of Adults 18 or older who used BURGER KING in the past 30 days watch Ad-
Supported Local TV Stations for an average of 106.9 minutes every day representing 33.3% of all
time spent daily with Ad-Supported Video.
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30,419,769 or 68.3% of Adults 18 or older who used Wendy's in the past 30 days watch Ad-
Supported Local TV Stations for an average of 101.8 minutes every day representing 33.2% of all
time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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BUTTERBURGERS ™

27,343,284 or 69.6% of Adults 18 or older who used Culver's in the past 30 days watch Ad-
Supported Local TV Stations for an average of 102.4 minutes every day representing 33.9% of all
time spent daily with Ad-Supported Video.
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FIVE GUYS

BURGERS and FRIES

10,699,331 or 71.4% of Adults 18 or older who used FIVE GUYS BURGERS and FRIES in the past 30
days watch Ad-Supported Local TV Stations for an average of 72.5 minutes every day representing
29.% of all time spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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= who used McDonald's in the past 30 days

72,455,181 or 67.3% of Adults 18 or older who used McDonald's in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News - Evening,
Comedies, Local News - Morning, and Dramas.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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® who used BURGER KING in the past 30 days

35,375,749 or 71.4% of Adults 18 or older who used BURGER KING in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Movies, Local News - Evening, Sports, Local
News - Morning, Comedies, and Mystery/Suspense/Crime.
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30,419,769 or 68.3% of Adults 18 or older who used Wendy's in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Movies, Sports, Local News - Evening,
Comedies, Local News - Morning, and Game Shows.
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Quick service restaurants used past 30 days: Wendy's



Local TV Station Programs (Persons & % Reach): Adults 18 or older

(Averoge Week]
Sports

Local News - Evening

Movies

Comedies 77 578 34

Local News - Morning

FROZEN CUSTARD
BUTTERBURGERS™

ol Persons:

27,343,284 or 69.6% of Adults 18 or older who used Culver's in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Movies, Sports,
Comedies, Local News - Morning, and Dramas.
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Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

FIVE GUYS

BURGERS and FRIES

10,699,331 or 71.4% of Adults 18 or older who used FIVE GUYS BURGERS and FRIES in the past 30

days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Comedies,

Local News - Evening, Local News - Morning, and Dramas.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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McDonald's
= n

Avg. Week All meigita! (Persons & % Reach): Adults 18 or older
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¥ who used McDonald's in the past 30 days

spent daily with Ad-Supported Digital Media.

81,681,421 or 75.8% of Adults 18 or older who used McDonald's in the past 30 days use Ad-
Supported Social Media for an average of 132.4 minutes every day representing 25.7% of all time

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week A!{ Qigita! (Persons & % Reach): Adults 18 or older
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¥ who used BURGER KING in the past 30 days

spent daily with Ad-Supported Digital Media.

36,187,204 or 73.% of Adults 18 or older who used BURGER KING in the past 30 days use Ad-
Supported Social Media for an average of 170.1 minutes every day representing 29.9% of all time
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Wendys

N

@)

34,542,150 or 77.6% of Adults 18 or older who used Wendy's in the past 30 days use Ad-Supported
Social Media for an average of 149.6 minutes every day representing 27.3% of all time spent daily
with Ad-Supported Digital Media.
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29,330,128 or 74.6% of Adults 18 or older who used Culver's in the past 30 days use Ad-Supported
Social Media for an average of 199. minutes every day representing 33.% of all time spent daily with
Ad-Supported Digital Media.

Avg. Week A!{ Qigita! (Persons & % Reach): Adults 18 or older Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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® 11,338,737 or 75.6% of Adults 18 or older who used FIVE GUYS BURGERS and FRIES in the past 30
FIVE G Uvs days use Ad-Supported Social Media for an average of 142.9 minutes every day representing 26.5%
BURGERS and FRIES of all time spent daily with Ad-Supported Digital Media.
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81,681,421 or 75.8% of Adults 18 or older who used McDonald's in the past 30 days use Ad-
Supported Facebook for an average of 43.8 minutes every day representing 34.6% of all time spent
daily with Ad-Supported Social Media.
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daily with Ad-Supported Social Media.

36,187,204 or 73.% of Adults 18 or older who used BURGER KING in the past 30 days use Ad-
Supported Facebook for an average of 63.2 minutes every day representing 38.1% of all time spent

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook
Instagram
YouTube Video
TikTok

Twitter
Pinterest
Linkedin
Reddit
Snapchat
WhatsApp

Others(Rumble, Twitch,Gab, Par...
Blogs/Message Boards (read...

tumblr

Total Persons:
820 0

20 49 48. 6%

Social Media: A

who used BURGER KING in
the past 30 days

osses R

m who used BURGER KING in the past 30 days

Avg. Hours+Minutes/day with all

mUSA

Instagram
31.0

dults 18 or older

TikTok
17.4

Facebook
738

YouTube Video
256

Linke...
5.2

Sna...
Twitter 4.7

7.4

Bl... | Re.. |W..

Pinter=y M...
59 B...

43 | 3.4

Facebook
50.7

YouTube Video
32.0

Twitter
5.5

TikTok

12.8 53

Instagram
21.2

Linke...
5.3

Pinterest! Reddit W.. Ot..

EN 2.

tu...

m who used BURGER KING in the past 30 days

mUSA

Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 18 or older

Total Persons:

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook . 0% 6
YouTube Video H3a, 54,30,
Instagram 57.9 12,60 TikTok
TikTok  pERTEREY = 66 9.7% 12.8
Linkedin R i 77 e
) o YouTube Video Instagram
Twitter m 0.4%, 5.5 24.2 Linkedin Twitter
— - 50 |46
_ M A m YouTube Video
Reddit M o Avg. Hours+Minutes/day with Ad- : . 320
e Supported Social Media: Adults 18 3%, IWIEEESS Pint... | Sna... Pint... Bl...
- 6.5 50 | 46 3.0 A
WhatsApp m 6% e 32
Others(Rumble, Twitch, Gab, Pa... mm “ , . .
14.5% BEN Facebook TikTok Linkedin | Blo... | Red... Facebook Instagram Reddit = W._..
Blogs/Message Boards (read... I!!!!'!!!ﬁ 22 M 632 17.4 60 |Me.. | 43 427 16.5 33 22
who used BURGER KING i UsA
wmblr  ESEEPR R 333 " hepast30days 0.6%
 who used BURGER KING in the past 30 days mUSA = who used BURGER KING in the past 30 days W USA
usA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,267 Soeﬁ * Share of Ev er-_yt.hi ng
All Graphs and soefo.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Feb24 USA Projection Scarborough R1 2024: lan23-Feb24 Qual Intab 23,267 .i' I for Anything

Quick service restaurants used past 30 days: Burger King



Wendys &

33,854,824 or 76.1% of Adults 18 or older who used Wendy's in the past 30 days use Ad-Supported
Facebook for an average of 58.7 minutes every day representing 39.2% of all time spent daily with
Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total Persons:

Facebook
Instagram o7
YouTube Video %
TikTok
Twitter 54 789 004 4.7%
Pinterest mm Instagram YouTube Video e Widles Instagram
Unkedin  E7ASER ST _ =
Reddit m Avg. Hours+Minutes/day with all Linke... | Sna
Snapchat 910 Social Media: Adults 18 or older 3 Twitter c 2' a 5 Twitter Linke
WhatsApp 6.5 - 5.0 31
Others(Rumble, Twitch,Gab, Par... 2:22 . . . . .
Facebook TikTok Pinter... Facebook TikTok Pinterest| Reddit Ww.. Ot..
Blogs/Message Boards (read... 64.0 15.0 485 12.4 51 36 1.
who used Wendy's in the =
tumblr . 555 past 30 days
¥ who used Wendy's in the past 30 days HUSA m who used Wendy's in the past 30 days m USA
Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Total Persons: pent.
Facebook  ErrarrrRit) 0% M
Instagram F m
YouTube Video m
TikTok  PRESIREY 6% 9.7%
Twitte i
witter  EgP 22 £ M YouTube Video Instagram SanTiare Widtem Instagram
Linkedin m. Avg. Hours+Minutes/day with Ad-
Snapchat n/ Supported Social Media: Adults 18 m Pinterest Linkedin : Blogs...
or older ' 75 Twitter
Whataapp m ol | -
Others(Rumble, Twitch, Gab, Pa... Re... S..
{ mm - - m Facebook TikTok Twitter M... | 2. Facebook TikTok Pint...
wmblr  AREAEER 318 58.7 15.0 6.8 Smapchat 429 12.4 62 Llinkedin W... 0.t
Blogs/Message Boards (read... m%B.Q% who m;‘::\;g";\\',:mth 2.3%

m who used Wendy's in the past 30 days

mUSA

B who used Wendy's in the past 30 days

mUSA

* Share of Everything

UsA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,267

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Feb24 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,267

Quick service restaurants used past 30 days: Wendy's



)
FROZEN CUSTARD
BUTTERBURGERS ™

29,330,128 or 74.6% of Adults 18 or older who used Culver's in the past 30 days use Ad-Supported
Facebook for an average of 75.8 minutes every day representing 39.4% of all time spent daily with
Ad-Supported Social Media.
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FIVE GUYS

BURGERS and FRIES time spent daily with Ad-Supported Social Media.

10,960,536 or 73.1% of Adults 18 or older who used FIVE GUYS BURGERS and FRIES in the past 30
days use Ad-Supported Facebook for an average of 48.2 minutes every day representing 35.6% of all
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McDonald's
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 5,588,741; Social Media: 5,039,133; Local TV: 2,786,575; Non-Prem. Cable:
2,688,506 reaching Adults 18 or older who used McDonald's in the past 30
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 2,642,219; Social Media: 2,239,415; Local TV: 1,360,183; Non-Prem. Cable:
1,332,276 reaching Adults 18 or older who used BURGER KING in the past 3

All Other Digital Media: 3,471,209;
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 3,211,524;
Local Radio: 2,255,547; Social Media: 2,135,225; Local TV: 1,168,806; Non-Prem. Cable:
1,155,143 reaching Adults 18 or older who used Wendy's in the past 30 da
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FROZEN CUSTARD
BUTTERBURGERS ™

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 2,087,503; Social Media: 1,812,666; Local TV: 1,063,276; Non-Prem. Cable:
1,055,809 reaching Adults 18 or older who used Culver's in the past 30 d

All Other Digital Media: 2,930,274;
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FIVE Guvs® M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,080,398;
Local Radio: 740,866; Social Media: 686,177; Local TV: 402,351; Non-Prem. Cable: 380,943
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

YouTube Music

SiriusXm

Movie Theaters

McDonald's
=1

96,949,458 or 90.% of Adults 18 or older who used McDonald's in the past 30 days spend an average
of 62.6 minutes per day driving, seeing Billboards and Signs. 70.5% Listen to Local Radio Stations
Out-of-Home for an average of 48.2 minutes/day.

Total Persons:

R -
usage %:

who used McDonald's in
the past 30days

M who used McDonald's in the past 30 days HUSA

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older

®

Average Day)

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

AM/FM Radio
51.3

Walking in Towns,

Billboards & Signs | Cities, Downtown
(Weekly Drivers) Areas
62.6 204

Shopping Malls

20.2

SiriusXm
11.8

Restaurants
& Bars
16.0

Grocery
Stores
10.4

Walking in Towns,
Cities, Downtown
Areas
213

Billboards & Signs (Weekly Drivers)

53.5

AM/FM Radio
497

Restaurants & ©Grocery
Bars Stores

15.3

Movie

Theaters Po...
14.1 6.5 Gas.. Dr..

Shopping Malls
19.6

SiriusXM
10.2 10.1

YouT... 5p..
Music 3.6

B who used McDonald's in the past 30 days

mUSA

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older
Grocery Stores !

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

YouTube Music

Movie Theaters

Retail Stores

Health Clubs/Gyms

UsA USA Projection
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61,017 61§ 14

who used McDonald's in
the past 30 days

¥ who used McDonald's in the past 30 days
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mUSA
23,267

Avg. Hours+Minutes/day with Ad-
Supported Out-of-Home Media:
Adults 18 or older

ot - %
Usage %:

6%
usa

% Time Spent: (Average Day]

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

AM/FM Radio
438.2

Walking in Towns,
Cities, Downtown
Areas

Billboards & Signs
(Weekly Drivers)
62.6 204

Shopping Malls

20.2

Restaurants
& Bars
16.0

Movie
Theaters
14.3

Health Clubs/
Gyms
17.9

Grocery
Stores | Pod...
10.4 83

YouTube
Music

Gas
7.5

Billboards & Signs (Weekly
Drivers)
53.5

AM/FM Radio
46.0

Walking in Towns,
Cities, Downtown
Areas
21.3

Movie
Theaters
141 10.2

Health Clubs/
Gyms
179

Shopping Malls
19.6

Grocery
Stores

YouTu...

Restaurants & Ret...

Bars Sto...
15.3 7.5

Po.. Gas
6.9 | St.

B who used McDonald's in the past 30 days
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

YouTube Music

SiriusXm

Movie Theaters

i

43,408,978 or 87.6% of Adults 18 or older who used BURGER KING in the past 30 days spend an
average of 66.4 minutes per day driving, seeing Billboards and Signs. 72.6% Listen to Local Radio
Stations Out-of-Home for an average of 51.9 minutes/day.

Total Persons:

®

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older
Concurrent

20
Usage % 38.3%
usA

who used BURGER KING in
the past 30days

35,784,89% 13.60

M who used BURGER KING in the past 30 days

H USA

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Average Day)

Walking in
Towns, Cities,
Downtown
Areas

Shopping Malls
18.5

Restaurants & | Grocery
Stores

11.1

Sirius...
10.3

Billboards & Signs
(Weekly Drivers)
66.4

AM/FM Radio
55.5

Podcasts
6.6
II

Walking in Towns,
Cities, Downtown
Areas
213

Shopping Malls
19.6
Billboards & Signs (Weekly Drivers)
53.5

Restaurants & Grocery
Bars Stores

15.3 10.2

SiriusXm
9.7

Youl... Sp..
Movie Music 3.5
Theaters

141

Po...
6.2

AM/FM Radio

51.1 Gas...  Dr..

B who used BURGER KING in the past 30 days

m USA

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older
Grocery Stores :

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

YouTube Music

Movie Theaters

Retail Stores

Health Clubs/Gyms

usA

USA Projection
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Avg. Hours+Minutes/day with Ad-
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Adults 18 or older

¥ ¥ 4.4 70
who used BURGER KING in usA
¥ who used BURGER KING in the past 30 days mUSA
Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,267

USA Jan23-Feb24

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Average Day)

Restaurants &
Bars
17.5

Shopping
Malls
18.5

Movie
Theaters
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Health Clubs/
Gyms
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AM/FM Radio
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Retail

Stores

YouTu...
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Stores
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Billboards & Signs
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66.4

Walking in Towns,
Cities, Downtown
Areas

Podcasts
7.9

Walking in Towns,
Cities, Downtown
Areas
21.3

Shopping Malls
19.6

Billboards & Signs (Weekly
Drivers)
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Grocery
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Health Clubs/
Gyms
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474 YouTub... D..

M who used BURGER KING in the past 30 days

USA Projection Scarborough R1 2024: Jan23-Feb24

Quick service restaurants used past 30 days: Burger King

HUSA
* Share of Everything

for Anything |

Qual Intab 23,267



Wendy’s. ()

39,960,086 or 89.8% of Adults 18 or older who used Wendy's in the past 30 days spend an average
of 66.8 minutes per day driving, seeing Billboards and Signs. 64.8% Listen to Local Radio Stations
Out-of-Home for an average of 41.6 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

YouTube Music

SiriusXm

Movie Theaters

Totol Persons:

R

890

231,594,343 88 3%

99 428 24 9%

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older

.
Concurrent =
Usage %: - 35.5%

who used Wendy's inthe usa
(37007 043 12,14 st 30 s
35,784,89 m
B who used Wendy's in the past 30 days HUSA

Top -13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

average Doy,

Walking in
Towns, Cities,
Downtown
Areas

SiriusXM
16.7

Restaurants
& Bars

Grocery
AM/FM Radio Stores

44.5
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(Weekly Drivers)
66.8

Movie
Theaters
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Shopping Malls
20.2

Billboards & Signs (Weekly
Drivers)
EER

AM/FM Radio
40.5

Walking in Towns,
Cities, Downtown
Areas
213

Shopping Malls
19.6

Grocery
Stores
10.2

Restaurants &
Bars
15.3

SiriusXM
12.6

YouTube ' Gas

St...
Movie Music

Theaters Pod...

14.1 81 Spotify D

m who used Wendy's in the past 30 days

HUSA

Top-13 Ad- Suggorted Out of-Home Media (Persons & % Reach): Adults 18 or older
(Averoge week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
‘Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Movie Theaters

YouTube Music

Retail Stores

Health Clubs/Gyms

UsA

USA Projection
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166,655,847 eq o

Avg. Hours+Minutes/day with Ad-

Supported Out-of-Home Media:
Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent):

Averoge Day)

Adults 18 or older

Walking in
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FROZEN CUSTARD
BUTTERBURGERS ™

36,593,665 or 93.1% of Adults 18 or older who used Culver's in the past 30 days spend an average of
64.6 minutes per day driving, seeing Billboards and Signs. 72.9% Listen to Local Radio Stations Out-
of-Home for an average of 53.9 minutes/day.

®
Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

YouTube Music

SiriusXm

Movie Theaters

Total Persons: % Time E

of-Home Media: Adults 18 or older

.

Concurrent -

Usage %: -
usA

who used Culver's inthe
past 30 days

R =
(5575050 : o

M who used Culver's in the past 30 days HUSA

Avg. Hours+Minutes/day with Out-

0 820

Average Day)

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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(Weekly Drivers)
64.6

AM/FM Radio
58.4

AM/FM Radio
54.2

Billboards & Signs (Weekly Drivers)
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B who used Culver'sin the past 30 days

W USA
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USA Projection
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of-Home Media (Persons & % Reach): Adults 18 or older

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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FIVE GUYS

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

YouTube Music

SiriusXm

Movie Theaters

BURGERS and FRIES

13,510,370 or 90.1% of Adults 18 or older who used FIVE GUYS BURGERS and FRIES in the past 30
days spend an average of 68.7 minutes per day driving, seeing Billboards and Signs. 68.% Listen to
Local Radio Stations Out-of-Home for an average of 44.7 minute

Total Persons:

®

R P —T X %
P —a
m m Avg. Hours+Minutes/day with Out-
m m of-Home Media: Adults 18 or older

51.0 3] 0 U, 4%

Concurrent
BASESEE L 25,1% usoge - m
‘ 8 484 . 0

who used FIVEGUYS
mm BURGERS and FRIES in the a7
past 30 days
35 75550 1o

® who used FIVE GUYS BURGERS and FRIES in the past 30 days HUSA

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Movie Theaters
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Mct_)onald's

35,185,122 or 32.7% of Adults 18 or older who used McDonald's in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.7 minutes every day representing 31.4% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Mewspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)
Magazines

MNew York Times (Sunday)

Wall Street Journal [Daily)

New York Times (Daily)

Catalogs

USA Today (Daily)

Total Persons:

I
[~
™
i~
e

78,138 2.

65,684,108

-!ﬂ'
B — 354
B - 3

mwho used McDonald's in the past 30 days

who used McDonald's in the past

383

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

2

2

30 days

b
00,
E:

EmUSA

Local Daily
Newspaper(s) (Daily New York Times

+Sunday)

Local Daily
Newspaper(s)
(Sunday)

95 8.7

Direct Mail

Advertising New York Times (Daily)
Wall Street Journal (excluding 71
(Daily) Catalogs)
8.9 81

Magazines

Catalogs
3.8

Local Daily
Newspaper(s)
USA Today (Daily) [Daily
8.8 7.9

USA Today [Daily)
9.5

Local Daily Magazines
Wall Street Journal Newspa_per!s] 7.8
[Daily) (Daily
9.7 G

Direct Mail Advertising
[excluding Catalogs)
74
Local Daily
Newspaper|s) (Daily MNew York Times
+Sunday) (Daily) Catalogs
9.6 B.6 3.6

B who used McDonald's in the past 30 days

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspa per(s) (Daily+Sunday)

Tots! Persons:

88 518 830

32.97
Direct Mail Advertising (excluding Catalogs) 78138 2 9 14.39

Local Daily Newspa per(s) {Sunday)
Local Daily Newspa per(s) (Daily

All Local Weekly Newspapers

65,684 103

New York Times

Direct Mail

Advertising
{excluding
Catalogs})

New York Times

(Daily+Sunday)
84 8.1

Local Daily
Newspaper(s)

New York Times [Daily+Sunday) 5 & 6% (Sunday} (Sunday)
.00 9.6 10.6

New York Times (Sunday)
Wall Street Journal (Daily)
New York Times (Daily)
Catalogs

USA Today (Daily)

Books

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or ofderm

.

who used McDonald's in the
past 30 days
0.0%
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16,818,042 or 33.9% of Adults 18 or older who used BURGER KING in the past 30 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9.8 minutes every day representing 32.% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Mewspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily
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All Local Weekly Newspapers

New York Times (Daily+Sunday)

Magazines
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Wall Street Journal [Daily)
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22382

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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Wall Street Journal
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New York
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USA Today (Daily) (Daily
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New York Times Advertising
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B.6 (Catalogs)
7.4

New York Times (Dai L - 0:16 Local Daily Direct Mail
awvoerins o) ST m | P B S .
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) {Sunday)

Local Daily Newspa per(s) (Daily
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Wendys

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Mewspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)
Magazines

MNew York Times (Sunday)

Wall Street Journal [Daily)

New York Times (Daily)

Catalogs

USA Today (Daily)

Total Persons:
20 924 245
78,138 238

b
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PRAT
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m who used Wendy's in the past 30 days

14,386,558 or 32.3% of Adults 18 or older who used Wendy's in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.7 minutes every day representing 31.8% of all time
spent daily with All forms of Print Media.
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FROZEN CUSTARD
BUTTERBURGERS ™

15,251,573 or 38.8% of Adults 18 or older who used Culver's in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10.4 minutes every day representing 33.3% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Totol Persons:
Local Daily Newspa per(s) (Daily+Sunday) 950 18k o
Direct Mail Advertising (excluding Catalogs)

Local Daily Newspa per(s) (Sunday)
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New York Times (Daily+5unday) mm Avg. Hours+Minutes/day with All
Magazines m m Print Media: Adults 18 or older
MNew York Times (Sunday) mm
Wall Street Journal [Daily) m
New York Times (Daily) mm -
Catalogs m- 33_&" who used Culver's in the past 30
USA Today (Daily) P o 1.8%
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Direct Mail Advertising (excluding Catalogs) 78 138 249 -

Local Daily Newspa per(s) {Sunday) m
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FIVE GUYS

BURGERS and FRIES

4,488,908 or 29.9% of Adults 18 or older who used FIVE GUYS BURGERS and FRIES in the past 30
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.2 minutes every day
representing 27.6% of all time spent daily with All forms of Print Med

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total Persons:
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9.5 8.7

New York Times
{Daily)

Local Daily
Mewspaper(s)
(Daily

Direct Mail
Advertising
[excluding
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