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| |11.% or 827,635 of CHICAGO DMA Adults 18 or older are past 3yrs users of NORTHWESTERN MEMORIAL...
Typical Adults 18 or older past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL are 49.5 years old (2.2%
older than average) and have a $129,990 (26.9% higher than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ\‘Gender of Target vs. Market: Adults 18 or older |Ethnicity of Target vs. Market:

White
Black/African
® past 3yrs users of American
NORTHWESTERN MEMORIAL
HOSPITAL Asian

0,
= Remainder of CHICAGO DMA %M vs. %F 48.4%

Other

48.6

3,657,350

48.3

3,899,846

Hispanic

Total Persons:

6,729,561 Hien

Average Age:

Women Women # past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL M CHICAGO

W= HHI of Target vs. Market:

Age Cell Demographics of Target vs. Market:

Adults 18 or older

¥ past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL W CHICAGO <$35K HHI
$35K-$50K HHI

$50K-$75K HHI |
= o $75K-$100K HHI
i 8.4% 100K-$150K HHI

7.0% 7.3% 7.1% [k 7.1% . ¢
5.4% $150K-5250K HHI
$250K+ HHI
18-20 21-24 25-29 30-34 35-39 45-49 50-54 55-59 65-69 70+ | .
# past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL B CHICAGO Avg HHE: | | S102.448

CHICAGO DMA Scarborough R1 2024: Feb23-Mar24 Qual Intab 416
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Hospitals HHLD used past 3 years (HHLD): Northwestern Memorial Hospital



18.8% or 471,686 of ST. LOUIS DMA Adults 18 or older are past 3yrs users of BARNES-JEWISH HOSPITAL.
Typical Adults 18 or older past 3yrs users of BARNES-JEWISH HOSPITAL are 49.2 years old (.8% younger than
average) and have a 599,974 (5.6% higher than average) annual household income.
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Hospitals HHLD used past 3 years (HHLD): Barnes-Jewish Hospital
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Y 8.4% or 388,530 of PHOENIX DMA Adults 18 or older are past 3yrs users of UNIVERSITY MEDICAL CENTER...
Banner Typical Adults 18 or older past 3yrs users of UNIVERSITY MEDICAL CENTER PHOENIX are 41.3 years old

University Medical Center

Phoonix (15.8% younger than average) and have a 574,143 (20.3% lower than average) annual household income.
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W past 3yrs users of UNIVERSITY MEDICAL CENTER PHOENIX M PHOENIX
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Hospitals HHLD used past 3 years (HHLD): Banner - University Medical Center Phoenix




UNIVERSITY OF WASHINGTON 8.5% or 383,507 of SEATTLE-TACOMA DMA Adults 18 or older are past 3yrs users of UW MEDICAL CENTER...
| EDICAL CENTE Typical Adults 18 or older past 3yrs users of UW MEDICAL CENTER HOSPITAL are 49.6 years old (2.8% older

Medicine than average) and have a $151,739 (28.% higher than average) annual household income.
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Hospitals HHLD used past 3 years (HHLD): University of Washington Medical Center



9.1% or 351,341 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older are past 3yrs users of MAYO CLINIC HOSPITAL.
Typical Adults 18 or older past 3yrs users of MAYO CLINIC HOSPITAL are 46.7 years old (4.3% younger than
average) and have a $106,789 (.2% higher than average) annual household income.

X W MAYO CLINIC
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Hospitals HHLD used past 3 years (HHLD): Mayo Clinic



11.% or 827,635 of CHICAGO DMA Adults 18 or older are past 3yrs users of NORTHWESTERN MEMORIAL...
PEE, - Northwestern Memorial | | Adults 18 or older past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL are 46.2% more likely to be a
A Hospital college graduate, 17.7% more likely to work full-time, 9.3% more likely to be married, 1.4% more likely to
be a parent of 1 or more children under 18.
e

9,
Employment: Adults 18 or older O Marital Status: Adults 18 or older

* \% Education Levels: Adults 18 or older

Single, Never Married

Some High School or Less (not graduate) H'E?T% Employed Full-Time or Part-Time

Married

High School Graduate (12th grade or GED) Employed Full-Time (35 hours or more)

Some College Credit (no degree) Employed Part-Time (less than 35 hours) Legally Separated I i‘gﬁ

12.8%
] Divorced

6.5%
Widowed . 6.0%

White Collar

Associate's Degree (AA, AS, etc.)

College Graduate (4 year college) Blue Collar goi02%

Postgraduate Degree m Work From Home (most of the time or always) LGBTQ+ (net) ‘ :292
= past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL u CHICAGO w past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL B CHICAGO  past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL = CHICAGO
Top-20 Occupations: Adults 18 or older Entrepreneurs/Military Experience e !l Stage in Life: Adults 18 or older
A 7.4% 6.3%
4.5% 5.0% 3.5% 4.0% Parent of 1 or more Children under 18 _ 26.7%
15.7% 13.1%
Self-Employ Current or Former Working Mothers ?QJ% )
Owner Military Service
Parent of 1 or more Children Under Age 2 E’ 06%9%

7_5“ 8.4%
ssai 1%
0% “oen % sox %

208 5% g25% | 22% 7% isx o aaw 1swsw 21% 3y 19% Parent of 1 or more Children Age 2-5 7.7%

-'I “_’l i N . h i e s oo . o
i v e Vs
. 15.7%
o 3 & o o Parent of 1 or more Children Age 6- 11 -
& & gg f@b@ 4,#“ ép & & & < f;fw & 13.6%
’)

2 &
o 0@’ ,e ‘:Q F & & 3 " 11.3%
& é & § & & 4 Parent of 1 or more Children Age 12 - 17
vf s Q*&é «*“f 4‘«” f"l& ‘ff .si‘p 4 ?0 ‘éb f ¢ é‘&” 4\“%{ @é" ﬁ ‘&J @ﬁ "&J it
& & .,,? o pc“ ‘f' <« qép & & R o & & Parent of 1 or more Childrenin College 13.1%
. & T < & & & & %
LR A AP l & F £
P ¥ > . 24.6%
j ‘“‘e qéé" @,,e Grandparent of 1 or more Children under 18 _ 24.2%
Ugb e '5‘4’\
® past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL = CHICAGO = past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL m CHICAGO

CHICAGO DMA Scarborough R1 2024: Feb23-Mar24 Qual intab 416
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. e

Hospitals HHLD used past 3 years (HHLD): Northwestern Memorial Hospital



ARNES .‘/{JEIWIS
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* \% Education Levels: Adults 18 or older
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Postgraduate Degree
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| ST. LOUIS

18.8% or 471,686 of ST. LOUIS DMA Adults 18 or older are past 3yrs users of BARNES-JEWISH HOSPITAL.
Adults 18 or older past 3yrs users of BARNES-JEWISH HOSPITAL are 5.4% more likely to be a college

graduate, 4.5% less likely to work full-time, 1.8% more likely to be married, 8.9% more likely to be a parent

of 1 or more children under 18.
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Hospitals HHLD used past 3 years (HHLD): Barnes-Jewish Hospital
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Banner
Umversuy Medical Center

parent of 1 or more children under 18.

8.4% or 388,530 of PHOENIX DMA Adults 18 or older are past 3yrs users of UNIVERSITY MEDICAL CENTER...
Adults 18 or older past 3yrs users of UNIVERSITY MEDICAL CENTER PHOENIX are .5% less likely to be a
college graduate, 27.2% less likely to work full-time, 16.8% less likely to be married, 25.5% less likely to be a

e
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S !l Stage in Life: Adults 18 or older
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Hospitals HHLD used past 3 years (HHLD): Banner - University Medical Center Phoenix



8.5% or 383,507 of SEATTLE-TACOMA DMA Adults 18 or older are past 3yrs users of UW MEDICAL CENTER...
Adults 18 or older past 3yrs users of UW MEDICAL CENTER HOSPITAL are 53.3% more likely to be a college
graduate, 18.2% more likely to work full-time, 14.8% more likely to be married, 15.9% less likely to be a

parent of 1 or more children under 18.

e 9.
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Some College Credit (no degree) Employed Part-Time (less than 35 hours) ﬁ;i% Legally Separated | g:::
. 15.5% ‘ 51.8% i _85%
Associate's Degree (AA, AS, etc.) ﬁ% ‘White Collar 42.9% Divorced m
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Hospitals HHLD used past 3 years (HHLD): University of Washington Medical Center



more children under 18.

9.1% or 351,341 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older are past 3yrs users of MAYO CLINIC HOSPITAL.
Adults 18 or older past 3yrs users of MAYO CLINIC HOSPITAL are 12.9% more likely to be a college graduate,
9.1% less likely to work full-time, 15.8% more likely to be married, 28.9% less likely to be a parent of 1 or

P
i \% Education Levels:

Adults 18 or older Adults 18 or older

ho.
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Employment:
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Hospitals HHLD used past 3 years (HHLD): Mayo Clinic
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11.% or 827,635 of CHICAGO DMA Adults 18 or older are past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL.
Adults 18 or older past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL are 8.6% more likely to own

Hospital their home, 15.5% more likely to own a higher valued home, 14.% less likely to have a single-family home,
6.9% less likely to have a dog.
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Hospitals HHLD used past 3 years (HHLD): Northwestern Memorial Hospital



have a dog.

18.8% or 471,686 of ST. LOUIS DMA Adults 18 or older are past 3yrs users of BARNES-JEWISH HOSPITAL.
Adults 18 or older past 3yrs users of BARNES-JEWISH HOSPITAL are 8.2% less likely to own their home, 18.7%

more likely to own a higher valued home, 3.2% less likely to have a single-family home, 1.7% less likely to

m Own/Rent/Other: Adults 18 or older MEM Type of Home: Adults 18 or older
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®0Pets in Home: Adults 18 or older
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%'A 8.4% or 388,530 of PHOENIX DMA Adults 18 or older are past 3yrs users of UNIVERSITY MEDICAL CENTER PHOENIX.
g - Adults 18 or older past 3yrs users of UNIVERSITY MEDICAL CENTER PHOENIX are 17.1% less likely to own

gm::sity Medical Center [l | their home, 31.2% more likely to own a higher valued home, 5.1% more likely to have a single-family home,
10.1% more likely to have a dog.
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Hospitals HHLD used past 3 years (HHLD): Banner - University Medical Center Phoenix



8.5% or 383,507 of SEATTLE-TACOMA DMA Adults 18 or older are past 3yrs users of UW MEDICAL CENTER...
Adults 18 or older past 3yrs users of UW MEDICAL CENTER HOSPITAL are 7.7% more likely to own their home,

29.5% more likely to own a higher valued home, 9.5% more likely to have a single-family home, 3.1% more
likely to have a dog.
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Hospitals HHLD used past 3 years (HHLD): University of Washington Medical Center



9.1% or 351,341 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older are past 3yrs users of MAYO CLINIC HOSPITAL.
Adults 18 or older past 3yrs users of MAYO CLINIC HOSPITAL are 1.3% less likely to own their home, 1.7%

more likely to own a higher valued home, 8.5% more likely to have a single-family home, 1.1% less likely to

have a dog.
&
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Hospitals HHLD used past 3 years (HHLD): Mayo Clinic



11.% or 827,635 of CHICAGO DMA Adults 18 or older are past 3yrs users of NORTHWESTERN MEMORIAL...

Fﬁi Adults 18 or older past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL are 4.2% more likely to look
HiE E § Hospital

up D-I-Y advice online, 22.2% more likely to always vote in local elections, 76.2% more likely to belong to a
gym, 25.4% more likely to fly domestic past yr.
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RNES, JEWIS

18.8% or 471,686 of ST. LOUIS DMA Adults 18 or older are past 3yrs users of BARNES-JEWISH HOSPITAL.
Adults 18 or older past 3yrs users of BARNES-JEWISH HOSPITAL are 8.1% less likely to look up D-I-Y advice

ital online, 13.% more likely to always vote in local elections, 39.3% more likely to belong to a gym, 14.5%

more likely to fly domestic past yr.
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8.4% or 388,530 of PHOENIX DMA Adults 18 or older are past 3yrs users of UNIVERSITY MEDICAL CENTER...
Adults 18 or older past 3yrs users of UNIVERSITY MEDICAL CENTER PHOENIX are 2.9% more likely to look
up D-I-Y advice online, 26.2% less likely to always vote in local elections, 58.7% more likely to belong to a

gym, .1% more likely to fly domestic past yr
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8.5% or 383,507 of SEATTLE-TACOMA DMA Adults 18 or older are past 3yrs users of UW MEDICAL CENTER...
Adults 18 or older past 3yrs users of UW MEDICAL CENTER HOSPITAL are 14.4% more likely to look up D-I-
Y advice online, 33.3% more likely to always vote in local elections, 35.6% more likely to belong to a gym,

17.6% more likely to fly domestic past yr.
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likely to fly domestic past yr.

9.1% or 351,341 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older are past 3yrs users of MAYO CLINIC...
Adults 18 or older past 3yrs users of MAYO CLINIC HOSPITAL are 2.2% less likely to look up D-I-Y advice
online, 3.1% less likely to always vote in local elections, 21.3% less likely to belong to a gym, 7.5% more
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11.% or 827,635 of CHICAGO DMA Adults 18 or older are past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL.
Fwi Adults 18 or older past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL are 3.8% more likely to use

e @ Hospital QSRs past mo., 8.3% more likely to use Sit-Down Restaurants past mo., 4.9% more likely to use Casinos past
: yr., 29.6% less likely to smoke cigarettes.
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Past 30-days QSR Users: Adults 18 or older
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Avg. Monthly QSR Meals:
89.4%

1time

2 times

3 times

4 times
5times
6-9times

10times or more

mST. LOUIS

Total Monthly QSR Users:
90.7%

likely to smoke

18.8% or 471,686 of ST. LOUIS DMA Adults 18 or older are past 3yrs users of BARNES-JEWISH HOSPITAL.
Adults 18 or older past 3yrs users of BARNES-JEWISH HOSPITAL are 1.4% more likely to use QSRs past mo.,
9.7% more likely to use Sit-Down Restaurants past mo., 9.7% more likely to use Casinos pastyr., 8.9% less

cigarettes.

®

1time

2 times

3times

4 times

5 times

6-9times

10times or more

83.2%

¥ past 3yrs users of BARNES-JEWISH HOSPITAL
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

18.6%

15.7%
13.2%
8.6%

7.1%

5.4%
H ST. LOUIS

75.8%

Top-10 Cuisines: Adu!ts 18 or older

(Sit-Down Restaurants Used Past 30-days,

Chinese  mexican Bagel/ indian/  upscale
Donwt/  Thai/

e makan  wings/ Steakhouse Coffee

Burgers / Wouse /

Sports Bar cofeegar Bakery  Other
Asian
= past 3yrs users of BARNES-JEWISH HOSPITAL ST LOUIS

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
past 3yrs users of BARNES-JEWISH HOSPITAL _ 21.3%

ST. 1ours 12.5%

Drank Past 30-days: Adults 18 or older

e
Ay Typeof Beer
Dormmeti ligh Beer
Domertc Ragular Bear
wine
Imported Beer - v
Microbrew / Craft Beer 1100‘55’? '
® past 3yrs users of BARNES-JEWISH HOSPITAL WST. LOUIS
ST. LOUIS DMA Scarborough R1 2024: Jan23-lan24 Qual Intab
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Slot Machines

Bar/ Nightclub

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

Other Gambling

W past 3yrs users of BARNES-JEWISH HOSPITAL

Past 12 months Casino Activities: Adults 18 or older

Yes

Used Past 30-days: Adults 18 or older

1
=4

/ Cannabis

Cigarettes Vape

Casinos visited past 12
| ST. LOUIS

1.7%
EZEIl 1.5%

Hospitals HHLD used past 3 years (HHLD): Barnes-Jewish Hospital

= past 3yrs users of BARNES-JEWISH HOSPITAL WST. LOUIS



=|A

Banner
Umversny Medical Center

46.1% less likely to smoke cigarettes.

8.4% or 388,530 of PHOENIX DMA Adults 18 or older are past 3yrs users of UNIVERSITY MEDICAL CENTER PHOEN
Adults 18 or older past 3yrs users of UNIVERSITY MEDICAL CENTER PHOENIX are 1.3% more likely to use
QSRs past mo., 3.6% less likely to use Sit-Down Restaurants past mo., 7.5% less likely to use Casinos past yr.,

2times

3 times

4 times

5 times

6 -9times

10times or more

w past 3yrs users of UNIVERSITY MEDICAL CENTER PHOENIX

7 Avg. Monthly QSR Meals:
Tottr”l-;lgg[’zﬂvQSRUsers. ST g. y Q.

T e -
4,184,809

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

s

2 times

3 times

15.9%

4 times

5 times

6-9times

10times or more

¥ past 3yrs users of UNIVERSITY MEDICAL CENTER PHOENIX m PHOENIX
Total ly Sit-Down ant Users: Al wn Restaurant Meals:
74.4% 77.2%

Drank Past 30-days. Adults 18 or older

Liquor

Any Type of Beer

Wine

Imported Beer

Domestic Light Beer

Domestc g B -V
Microbrew / Craft Beer + gg;’: i
= past 3yrs users of UNIVERSITY MEDICAL CENTER PHOENIX mPHOENIX

PHOENIX DMA Scarborough R1 2024: Jan23-Feb24 Qual intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

iton vnuul tpscle Sesthewsn Sacd/

matan

mbcr
Asizn

Snns nu umv

 past 3yrs users of UNIVERSITY MEDICAL CENTER PHOENIX = PHOENIX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
post 3yrs users of UNIVERSITY MEDICAL CENTER... 19.2%

PHOENTX 674. 399 14.6%

£ Past 12 months Casmo Activities: Adults 18 or older
Slot Machines =
Upscale Restaurant L
Bar / Nightclub
Table Games (Craps, Poker, etc.)

Stage Show / Concert

31.7%

Sports Betting

Other Gambling

Spa

17%

Casinos visited past 12 months: Yes

# past 3yrs users of UNIVERSITY MEDICAL CENTER PHOENIX

= PHOENIX
196
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Used Past 30-days: Adults 18 or older
wi |
=

Y I
66268 93 2804

Cigarettes

Marijuana / Cannabis

Vape

= past 3yrs users of UNIVERSITY MEDICAL CENTER PHOENIX = PHOENIX.

Hospitals HHLD used past 3 years (HHLD): Banner - University Medical Center Phoenix

X.



2times

12.2%
9.3%

3 times

4 times

5 times
6 -9times
w past 3yrs users of UW MEDICAL CENTER HOSPITAL

Total Monthly QSR Users:
84.6%

3,785,799

W SEATTLE-TACOMA

Avg. Monthly QSR Meals:

less likely to smoke cigarettes.

8.5% or 383,507 of SEATTLE-TACOMA DMA Adults 18 or older are past 3yrs users of UW MEDICAL CENTER HOSP
Adults 18 or older past 3yrs users of UW MEDICAL CENTER HOSPITAL are .3% more likely to use QSRs past
mo., 8.6% more likely to use Sit-Down Restaurants past mo., 41.3% less likely to use Casinos past yr., 65.2%

1time

2 times

3 times
4 times 8.7%

5 times
6-9times 6.4%

10 times or more '3.'3%
Total Monthly Sit-Down Restaurant Users:
79.9% 73.6%

W past 3yrs users of UW MEDICAL CENTER HOSPITAL
Avg.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
4

18.0%

18.9%

12.

3%

W SEATTLE-TACOMA

hly sit-Down ant Meals:

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer
Wine

Imported Beer

Domestic Regular Beer Tieel 25.9%

B‘)ﬁ‘fu‘i? 20.0%
862,612

19.2%

Microbrew / Craft Beer -

Domestic Light Beer

w past 3yrs users of UW MEDICAL CENTER HOSPITAL

SEATTLE-TACOMA DMA

W SEATTLE-TACOMA

Scarborough R1 2024: Jan23-lan24

Slot Machines

Upscale Restaurant

Table Games (Craps, Poker, etc.)
Bar / Nightclub

402,292 9.0%

Stage Show / Concert

v —
ipn 2.4% e
Other Gambling = 1{'5?,26
= past 3yrs users of UW MEDICAL CENTER HOSPITAL
Qual Intab 380
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6.8%

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) ﬁ

i E
Pz

Chinese  indian/ Bagel/  malan  wings/ sesfoos  Upscale
Thai/  Doaut/ Burgers /
Other  Bakery Sports sar
Aasian

 past 3yrs users of UW MEDICAL CENTER HOSPITAL u SEATTLE-TACOMA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
past 3yrs users of UW MEDICAL CENTER HOSPITAL 19.8%

searnetacoma [EZESI 15.6%

Past 12 months Casino Activities: Adults 18 or older

Casinos visited past 12 months: Yes
W SEATTLE-TACOMA

Hospitals HHLD used past 3 years (HHLD): University of Washington Medical Center

Used Past 30-days: Adults 18 or older

i

—"
Marijuana / Cannabis Cigarettes Vape
= past 3yrs users of UW MEDICAL CENTER HOSPITAL WSEATTLE-TACOMA

ITAL.



N @ MAYO CLINIC

Past 30-days QSR Users: Adults 18 or older

11.8%
11.3%
17.2%

= past 3yrs users of MAYO CLINIC HOSPITAL = MINNEAPOLIS-ST. PAUL

Total Agzor,ll:,ffy QSR Users: Avg. Monthly QSR Meals:

1time

2 times

3 times

4 times

5times

6-9times

87.6%

e T 57
3.371.117

9.1% or 351,341 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older are past 3yrs users of MAYO CLINIC HOSPITA
Adults 18 or older past 3yrs users of MAYO CLINIC HOSPITAL are 5.8% more likely to use QSRs past mo., 7.%

more likely to use Sit-Down Restaurants past mo., 9.7% more likely to use Casinos past yr., .6% more likely
to smoke cigarettes.

1time

2 times

3times

4 times

5 times

6-9times

10times or more

80.4%

@
®
=l oy
B
-
2

W past 3yrs users of MAYO CLINIC HOSPITAL
Total Monthly Sit-Down Restaurant Users:  Avg. Mi

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€ »

18.3%
4%

%

= MINNEAPOLIS-ST. PAUL
hly Sit-Down R Meals:

75.2%

Drank Past 30-days: Adults 18 or older

:.1‘1 2,941 31.8%

-V
EOT— ok v

Liquor

Any Type of Beer
Domestic Regular Beer
Wine

Domestic Light Beer
Imported Beer
Microbrew / Craft Beer

® past 3yrs users of MAYO CLINIC HOSPITAL

MINNEAPOLIS-ST. PAUL DMA

W MINNEAPOLIS-ST. PAUL

Scarborough R1 2024: Jan23-lan24

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Stage Show / Concert

Upscale Restaurant

Sports Betting

Other Gambling

Spa

Qual Intab
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Past 12 months

® past 3yrs users of MAYO CLINIC HOSPITAL

Top-10 Cuisines: Adu!ts 18 or older

(8jt-Down Restaurants Used Past 30-days,

2.9%
I i h I
mian  steakhouse

P medan  chinese  wings/  Coffee  indian/  magel/
Bugers/ wouse/ Tha/  Donut/
Sparts Bar Coffee Bar Bakery

upscale

 past 3yrs users of MAYO CLINIC HOSPITAL =MINNEAPOLIS-ST. PAUL

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
past 3yrs users of MAYO CLINIC HOSPITAL _ 8.9%

R—— 107%

7.8%
4.0%
i ¥
| 2.6%
2,0%
1.3%

36.9%

Casinos visited past 12 Yes

asino Activities: Adults 18 or older

Used Past 30-days: Adults 18 or older

1
%k

14.0%

® MINNEAPOLIS-ST. PAUL

Hospitals HHLD used past 3 years (HHLD): Mayo Clinic

/ Cannabis

= past 3yrs users of MAYO CLINIC HOSPITAL

Cigarettes Vape

= MINNEAPOLIS-ST. PAUL



F i ".. 2 orthwestern Memorial
U T E Hospital

mﬁﬁlnvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs [ Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

w past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL

11.% or 827,635 of CHICAGO DMA Adults 18 or older are past 3yrs users of NORTHWESTERN MEMORIAL...
Adults 18 or older past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL are 38.2% more likely to have a

401K, 41.4% more likely to have an Auto Loan, 64.7% more likely to Invest/Trade Stocks Online, 3.1% more

likely to pay with their Debit Card.

3,507,791

29.2%

29.8%
18.2%
26.5%
1,085,152 JETYTA
22.5%
1,078,433 JETEY

14.2%

10.7%

7.4%
10.0%

[ 57%

m CHICAGO

W Financial Services Has and/or Uses: Adults 18 or older

12.5%
9.6%
h - N e -
12.8% -

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home

Auto Loan Money Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market qumt [cus] Home Improvement
Account Mortgage Loan or Home
Equity Loan
w past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL m CHICAGO

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Online Investing / Stock Trading

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce / Family Attorney

= past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL
Scarborough R1 2024: Feb23-Mar24

HICAGO DMA

1,281 884

1, 088 508 14.4%

9.3%

T
7.0%
3.7%

4.0%
1.9%

m CHICAGO
Qual Intab

(*Past12 Months)

\'\Past 3-Months Payment Methods Used: Adults 18 or older

Debit Card  MasterCard Zelle Apple Pay Discover

Paypal

visa

Venmo

Google Pay Arnencan

Cash App  Store Credit
Card

= past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL m CHICAGO

416
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Hospitals HHLD used past 3 years (HHLD): Northwestern Memorial Hospital

‘7 h h .

2.8% 3.7% 3.8% 5oy
= e Tt

Facebook  Square Cash Samsung Pay
Messenger




18.8% or 471,686 of ST. LOUIS DMA Adults 18 or older are past 3yrs users of BARNES-JEWISH HOSPITAL.
Adults 18 or older past 3yrs users of BARNES-JEWISH HOSPITAL are 12.1% more likely to have a 401K, 5.1%

more likely to have an Auto Loan, 10.4% less likely to Invest/Trade Stocks Online, 1.4% more likely to pay with
BCE=es their Debit Card.

E.‘ﬁ?‘hwestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

s

887,330

IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.) gy A

8.7% 8.5%
0 10.8% 7.2% 62!5 5.1% 5.1%
BOI‘IdS 236,447 9.4% i m m
_

) S s ” i i aciar raos . -~
529 Plan / College Savings Plan 7.0% Checking Debitor ATM  Savings  CreditCard  Online  OnlineBil  Mobile Home Autoloan  Money  Cel personal Loan Home
Account card Account Banking Paying Banking  Mortgage Market qumt[cus] Home  Improvement
Second Home or Real Estate Property % Account Mortgage Loan or Home
171,99 ) Equity Loan
m past 3yrs users of BARNES-JEWISH HOSPITAL mST. LOUIS m past 3yrs users of BARNES-JEWISH HOSPITAL m ST. LOUIS

Professional Services Used*- Adults 18 or older

Tax P tion Servi
502,253
Online Investing / Stock Trading 288,428 11.5%
. = 1]3 5%
Insurance Agent at a Local Office (not online)
Accountant 23; 969 Q 5% . .
Real Estate Agent a4 D%

\'\Past 3-Months Payment Methods Used: Adults 18 or older

. 8.29% 9.5%
% 33% 3.2% 3.2%
2 = e~

Estate Planning o ... : : . :
.5% *Past 12 Months visa Paypal Debit Card  MasterCard venmo zelle Cash App  Apple Pay Discover  Store Credit  Google Pay  Facebook American  Samsung Pay Square Cash
Divorce / Family Attorney Em“m ( ) Card Messenger Express
® past 3yrs users of BARNES-JEWISH HOSPITAL mST. LOUIS m past 3yrs users of BARNES-JEWISH HOSPITAL = ST. LOUIS

ST. LoUIS DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab 403
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Hospitals HHLD used past 3 years (HHLD): Barnes-Jewish Hospital



Adults

8.4% or 388,530 of PHOENIX DMA Adults 18 or older are past 3yrs users of UNIVERSITY MEDICAL CENTER...

18 or older past 3yrs users of UNIVERSITY MEDICAL CENTER PHOENIX are 25.% less likely to have a

401K, 18.1% less likely to have an Auto Loan, 26.9% more likely to Invest/Trade Stocks Online, 8.3% more
likely to pay with their Debit Card.

E.‘ﬁ?‘hwestments Owned: Adults 18 or older

506,536 12.9%
173.5%
Bonds BB e
529 Plan / College Savings Plan m 10.6%

w past 3yrs users of UNIVERSITY MEDICAL CENTER PHOENIX

401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options
Mutual Funds

Other (Crypto / NFTs [ Metals, etc.)

Money Market Funds

Second Home or Real Estate Property

m PHOENIX

Adults 18 or older

Financial Services Has and/or Uses:

. 79 16.7%
4.4% 4.0%
m o
Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Cel Personal Loan  Home

Account card Account Banking Banking Paying Mortgage Market  Deposit [cus] Home Improvement
Account Mortgage Loan or Home

Equity Loan

w past 3yrs users of UNIVERSITY MEDICAL CENTER PHOENIX m PHOENIX

Professional Services Used*: Adults 18 or older

1,235,523 26.8%

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)
Accountant

Real Estate Agent

Estate Planning

Divorce / Family Attorney nﬂ;‘z:; (*Past12 Months)
= past 3yrs users of UNIVERSITY MEDICAL CENTER PHOENIX = PHOENIX
PHOENIX DMA Scarborough R1 2024: ian23-Feb24 Qual Intab 196
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\'\Past 3-Months Payment Methods Used: Adults 18 or older

o 6.6%

visa Dehit Card PayPal Zelle MasterCard

CashApp  Apple Pay Store Credit  Google Pay
Card

Venmo American Discover Facebook squalecash Samsung Pay
Express Messenger
= past 3yrs users of UNIVERSITY MEDICAL CENTER PHOENIX m PHOENIX

Hospitals HHLD used past 3 years (HHLD): Banner - University Medical Center Phoenix




8.5% or 383,507 of SEATTLE-TACOMA DMA Adults 18 or older are past 3yrs users of UW MEDICAL CENTER...
Adults 18 or older past 3yrs users of UW MEDICAL CENTER HOSPITAL are 19.8% more likely to have a 401K,

25.8% more likely to have an Auto Loan, 37.3% more likely to Invest/Trade Stocks Online, 8.5% less likely to
pay with their Debit Card.

mﬁﬁlnvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options

1,445,456

E 7

32.2%
Mutual Funds 10.5%
21.0%

Money Market Funds

Other (Crypto / NFTs / Metals, etc.) .

E
$

15.3%
11.3%

15.3%

Bonds

Second Home or Real Estate Property 0.4%
14.0%

529 Plan / College Savings Plan 78%

m past 3yrs users of UW MEDICAL CENTER HOSPITAL m SEATTLE-TACOMA

Financial Services Has and/or Uses: Adults 18 or older

Home

Checking  Debit or ATM Credit Card Online Bill Mobile

m past 3yrs users of UW MEDICAL CENTER HOSPITAL m SEATTLE-TACOMA

11.2% 11.7%
h h o e B

Savings Online Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Paying Banking  Mortgage Market  Deposit{CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

Professional Services Used*: Adults 18 or older

Tax Preparation Service

867,483 19.3%

Financial Planner 18.3%

822,547

Online Investing / Stock Trading 796,842 17.8%

15.6%

Insurance Agent at a Local Office (not online)  ptkrpe :f: . .

Real Estate Agent 5.5 3%

Estate Planning 8.6%

L

3.3%

2.7%
2.9%

 past 3yrs users of UW MEDICAL CENTER HOSPITAL
SEATTLE-TACOMA DMA Scarborough R1 2024: Jan23-Jan24

*
Divorce / Family Attorney (*Past12 Months)

W SEATTLE-TACOMA
Qual Intab

fpy'Past 3-Months Payment Methods Used: Adults 18 or older

9.0% 9.9%

MasterCard ~ Apple Pay Google Pay  American

2elle

Cash App Store Credit  Facebook
Express Card Messenger
m past 3yrs users of UW MEDICAL CENTER HOSPITAL m SEATTLE-TACOMA

380
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Hospitals HHLD used past 3 years (HHLD): University of Washington Medical Center

S3% 41% 7% 3.4%

Discover  Square Cash Samsung Pay




mﬁﬁlnvestments Owned: Adults 18 or older

1,020,866

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Second Home or Real Estate Property
Other (Crypto / NFTs / Metals, etc.)

529 Plan / College Savings Plan

9.1% or 351,341 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older are past 3yrs users of MAYO CLINIC...
Adults 18 or older past 3yrs users of MAYO CLINIC HOSPITAL are 8.4% less likely to have a 401K, 31.1% less
likely to have an Auto Loan, 10.% more likely to Invest/Trade Stocks Online, 16.9% less likely to pay with their
Debit Card.

798,576

8.5%
m past 3yrs users of MAYO CLINIC HOSPITAL

m MINNEAPOLIS-ST. PAUL

Financial Services Has and/or Uses: Adults 18 or older

A% 7% o 7.3%

£5714.6%) 14.
i--_—

4.0% 5%

Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account Account card Banking Banking Paying Mortgage Market  Deposit{CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

Checking Savings  Debitor ATM Credit Card Online Mobile

m past 3yrs users of MAYO CLINIC HOSPITAL m MINNEAPOLIS-ST. PAUL

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)
Accountant

Real Estate Agent

Estate Planning

Divorce / Family Attorney

= past 3yrs users of MAYO CLINIC HOSPITAL

MINNEAPOLIS-ST. PAUL DMA

Scarborough R1 2024: Jan23-lan24

1,022 496 26.6%

989,501 25.7%
513,120 13

6.6%
11.8%

131%
(it e o
E 5.8%
2.0%

3.8%

2.7%

(*Past12 Months)

® MINNEAPOLIS-ST. PAUL
Qual Intab

fpy'Past 3-Months Payment Methods Used: Adults 18 or older

16% 33% 2% 2.9%
R R o

visa PayPal Debit Card Venmo MasterCard zelle CashApp  Store Credit Google Pay
Card

Apple Pay American Discover Facebook Samsung Pay Square Cash
Express Messenger
= past 3yrs users of MAYO CLINIC HOSPITAL m MINNEAPOLIS-ST. PAUL
192
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Hospitals HHLD used past 3 years (HHLD): Mayo Clinic




Adults 18 or older past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL spend an average of 3 days, 2 hours, 16

' - ‘m ]\ Northwestern Memorial minutes and 14 seconds each week with All Forms of Media.

Hospital

89.5% of Adults 18 or older past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL spend an avg. of 8 hours and 29 minutes each
week listening to All Local AM/FM Radio, representing 10.2% of total time spent with all forms of Media.

96.2%

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

Concurrs
usage 51.3%
past 3yrs users of CHICAGO

NORTHWESTERN
MEMORIAL HOSPITAL

m past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL ® CHICAGO
CHICAGD ~ DMA  Scarborough R12024: Feb23-Mar24  Qualintab 416 CHICAGD ~ DMA  Scarborough R12024:Feb23-Mar24  Qualintab 3,488 HUb b(l I'd Share of Everything
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BROADCASTING

Hospitals HHLD used past 3 years (HHLD): Northwestern Memorial Hospital




Adults 18 or older past 3yrs users of BARNES-JEWISH HOSPITAL spend an average of 3 days, 12 hours, 4 minutes and 1
seconds each week with All Forms of Media.

84.1% of Adults 18 or older past 3yrs users of BARNES-JEWISH HOSPITAL spend an avg. of 7 hours and 30 minutes each week listening to
All Local AM/FM Radio, representing 7.5% of total time spent with all forms of Media.

=z

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

- ey
concurr
usage 49.9%

past 3yrs users of ST. LOUIS
JEWISH HOSPY

=2 e

m past 3yrs users of BARNES-JEWISH HOSPITAL W ST. LOUIS
ST.LOUS ~ DMA  Scarborough R12024:Jon23-Jan24  Qual Intab 403 ST.LOUS ~ DMA  Scarborough R12024:Jan23-Dec23  QualIntab 1,952 HUbe rd Share of Everything
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Hospitals HHLD used past 3 years (HHLD): Barnes-Jewish Hospital



% | A Adults 18 or older past 3yrs users of UNIVERSITY MEDICAL CENTER PHOENIX spend an average of 3 days, 0 hours, 48
ol ‘ minutes and 47 seconds each week with All Forms of Media.

University Medical Center’ 79.% of Adults 18 or older past 3yrs users of UNIVERSITY MEDICAL CENTER PHOENIX spend an avg. of 8 hours and 2 minutes each week
Phocnix listening to All Local AM/FM Radio, representing 8.7% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older
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Adults 18 or older past 3yrs users of UW MEDICAL CENTER HOSPITAL spend an average of 3 days, 4 hours, 38 minutes
and 54 seconds each week with All Forms of Media.

74.6% of Adults 18 or older past 3yrs users of UW MEDICAL CENTER HOSPITAL spend an avg. of 6 hours and 24 minutes each week
listening to All Local AM/FM Radio, representing 6.2% of total time spent with all forms of Media.

92.4%

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

66:47:10
CONCUrT
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Adults 18 or older past 3yrs users of MAYO CLINIC HOSPITAL spend an average of 2 days, 20 hours, 38 minutes and 57
seconds each week with All Forms of Media.
87.4% of Adults 18 or older past 3yrs users of MAYO CLINIC HOSPITAL spend an avg. of 8 hours and 21 minutes each week listening to All

] %_ W MAYO CLINIC

! Local AM/FM Radio, representing 10.6% of total time spent with all forms of Media.

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older
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Adults 18 or older past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL spend an average of 2 days, 8 hours, 46
rthwestern Memorial minutes and 32 seconds each week with All Forms of Ad-Supported Media.

Hospital 85.2% of Adults 18 or older past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL spend an avg. of 7 hours and 34 minutes each

week listening to Local Ad-Supported AM/FM Radio, representing 11.4% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S5/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Adults 18 or older past 3yrs users of BARNES-JEWISH HOSPITAL spend an average of 2 days, 14 hours, 39 minutes and
20 seconds each week with All Forms of Ad-Supported Media.

79.6% of Adults 18 or older past 3yrs users of BARNES-JEWISH HOSPITAL spend an avg. of 6 hours and 48 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 8.7% of total time spent with all forms of Ad-Supported Media.

weekly
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Adults 18 or older past 3yrs users of UNIVERSITY MEDICAL CENTER PHOENIX spend an average of 2 days, 7 hours, 16

minutes and 11 seconds each week with All Forms of Ad-Supported Media.
73.8% of Adults 18 or older past 3yrs users of UNIVERSITY MEDICAL CENTER PHOENIX spend an avg. of 7 hours and 30 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Aduits 18 or older
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UNIVERSITY OF WASHINGTON Adults 18 or older past 3yrs users of UW MEDICAL CENTER HOSPITAL spend an average of 2 days, 8 hours, 2 minutes

] EDICAL CENTE D and 42 seconds each week with All Forms of Ad-Supported Media.
71.7% of Adults 18 or older past 3yrs users of UW MEDICAL CENTER HOSPITAL spend an avg. of 5 hours and 26 minutes each week
Viedicine listening to Local Ad-Supported AM/FM Radio, representing 7.% of total time spent with all forms of Ad-Supported Media.
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Avg. H:M:S/week with All Forms of Ad-
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Adults 18 or older past 3yrs users of MAYO CLINIC HOSPITAL spend an average of 2 days, 1 hours, 23 minutes and 26

1 @ MAYO CLINIC seconds each week with All Forms of Ad-Supported Media.
82.6% of Adults 18 or older past 3yrs users of MAYO CLINIC HOSPITAL spend an avg. of 7 hours and 28 minutes each week listening to

Local Ad-Supported AM/FM Radio, representing 12.5% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S5/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Top-13 AII Forms o_f Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL spend an average of 8
hours and 6 minutes each day with All Forms of Ad-Supported Media. 85.2% listen to Local AM/FM
Radio for an avg. of 64.9 minutes/day. (Local Radio delivers 11.4% of Time with Ad-Supported Media.)
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avg. of 58.4 minutes/day.

| Adults 18 or older past 3yrs users of BARNES-JEWISH HOSPITAL spend an average of 8 hours and 57

minutes each day with All Forms of Ad-Supported Media. 79.6% listen to Local AM/FM Radio for an
(Local Radio delivers 8.7% of Time with Ad-Supported Media.)
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Banner
Umversny Medical Center

| Adults 18 or older past 3yrs users of UNIVERSITY MEDICAL CENTER PHOENIX spend an average of 7
hours and 53 minutes each day with All Forms of Ad-Supported Media. 73.8% listen to Local AM/FM
Radio for an avg. of 64.3 minutes/day. (Local Radio delivers 10.% of Time with Ad-Supported Media.)

Top-13 AII Forms o_f Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older past 3yrs users of UW MEDICAL CENTER HOSPITAL spend an average of 8 hours and
0 minutes each day with All Forms of Ad-Supported Media. 71.7% listen to Local AM/FM Radio for an

(Locm‘ Radio delivers 7.% of Time with Ad-Supported Media.)
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avg. of 64. minutes/day.

| Adults 18 or older past 3yrs users of MAYO CLINIC HOSPITAL spend an average of 7 hours and 3
minutes each day with All Forms of Ad-Supported Media. 82.6% listen to Local AM/FM Radio for an
(Local Radio delivers 12.5% of Time with Ad-Supported Media.)

Top-13 AII Forms o_f Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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704,824 or 85.2% of Adults 18 or older past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL
listen to Ad-Supported Local AM/FM Radio for an average of 64.9 minutes every day representing
45.1% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio
Podcasts
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Spotify

YouTube Music
Owned Music
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Amazon Music
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375,273 or 79.6% of Adults 18 or older past 3yrs users of BARNES-JEWISH HOSPITAL listen to Ad-
Supported Local AM/FM Radio for an average of 58.4 minutes every day representing 41.% of all
time spent daily with Ad-Supported Audio.
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Avg. Week AII Audio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio
YouTube Music
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Owned Music
Pandora
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Amazon Music

TV Music Channels
All Others
Audiobooks
iHeartRadio

w past 3yrs users of UNIVERSITY MEDICAL CENTER PHOENIX

[ 286,619 or 73.8% of Adults 18 or older past 3yrs users of UNIVERSITY MEDICAL CENTER PHOENIX
listen to Ad-Supported Local AM/FM Radio for an average of 64.3 minutes every day representing
36.1% of all time spent daily with Ad-Supported Audio.
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Local AM/FM Radio
Podcasts

Spotify

YouTube Music
Owned Music
SiriusXM

TV Music Channels
Amazon Music
Pandora

Apple Music

All Others
Audiobooks
iHeartRadio

w past 3yrs users of UW MEDICAL CENTER HOSPITAL
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[ 275,105 or 71.7% of Adults 18 or older past 3yrs users of UW MEDICAL CENTER HOSPITAL listen to
Ad-Supported Local AM/FM Radio for an average of 46.7 minutes every day representing 34.4% of
all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18
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290,365 or 82.6% of Adults 18 or older past 3yrs users of MAYO CLINIC HOSPITAL listen to Ad-
Supported Local AM/FM Radio for an average of 64. minutes every day representing 42.5% of all
time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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704,824 or 85.2% of Adults 18 or older past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL
Hospital listen to Ad-Supported Local AM/FM Radio for an average of 64.9 minutes every day representing
45.1% of all time spent daily with Ad-Supported Audio.
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375,273 or 79.6% of Adults 18 or older past 3yrs users of BARNES-JEWISH HOSPITAL listen to Ad-
Supported Local AM/FM Radio for an average of 58.4 minutes every day representing 41.% of all
time spent daily with Ad-Supported Audio.
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University Medical Center,

Phoenix

286,619 or 73.8% of Adults 18 or older past 3yrs users of UNIVERSITY MEDICAL CENTER PHOENIX
listen to Ad-Supported Local AM/FM Radio for an average of 64.3 minutes every day representing
36.1% of all time spent daily with Ad-Supported Audio.
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275,105 or 71.7% of Adults 18 or older past 3yrs users of UW MEDICAL CENTER HOSPITAL listen to
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290,365 or 82.6% of Adults 18 or older past 3yrs users of MAYO CLINIC HOSPITAL listen to Ad-

@ NRTOELINIE Supported Local AM/FM Radio for an average of 64. minutes every day representing 42.5% of all
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704,824 or 85.2% of Adults 18 or older past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit
Radio, Hot AC, Classic Rock, and Rhythmic Oldies.

1\ Northwestern Memorial

Hospital

Local AM/FM Radlo Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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375,273 or 79.6% of Adults 18 or older past 3yrs users of BARNES-JEWISH HOSPITAL listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are New Country, Classic Hits, Classic Rock, Adult

| Contemporary, and Adult Hits.
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286,619 or 73.8% of Adults 18 or older past 3yrs users of UNIVERSITY MEDICAL CENTER PHOENIX listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Classic Hits,
Rhythmic Contemporary Hit Radio, Country, and News/Talk/|
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{Average Week]
Adult Contemporary

Country

Pop Contemporary Hit Radio
Adult Hits

Classic Hits
News/Talk/Information

Hot AC

Classic Rock

Active Rock

Mexican Regional

A —rT

FECTEO ——
feaosan |10 M
mm

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 18 or older

vl

% Time Spent

[Averoge Day)

8.4%

Active Rock
314

Contemporary
Christian
30.2

Classic Hits
274

Alternative Adult Hits

26.8 | 267

Adult
Contempora...
26.6

Adult Hits
25.7

All Sports
Classic Hits 236

25.0

Adult
Contempoar...
22.7

Active Rock
249

Mexican
Country  Regional
220 214

Alternative News/Talk/ Contempor... Pop Contemporary
past 3yrs users of PHOENIX Country Mexican Information Alternative Christian Hit Radio
Aliseorts e g 25.1 19.2 25.0 239 22.7 20.9
® past 3yrs users of UNIVERSITY MEDICAL CENTER PHOENIX u PHOENIX ¥ past 3yrs users of UNIVERSITY MEDICAL CENTER PHOENIX B PHOENIX
Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Ad-Supported Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(Averoge week)
Adult Contemporary

Country

Pop Contemporary Hit Radio
Adult Hits

Classic Hits

Hot AC

Classic Rock
News/Talk/Information
Active Rock

Mexican Regional
Alternative

All Sports

Rhythmic AC

PHOENIX

Total Persons

W past 3yrs users of UNIVERSITY MEDICAL CENTER PHOENIX
Searborough R1 2024: Jan23-Feb24

DMA

Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:

Adults 18 or older
past 3yrs users of PHOENIX
umvmsm MEDICAL
CENTER PHOENIX

W PHOENIX
Qual Intab 196

% Time spent~(Average Doy)

Active Rock
314

v, o oo o &
me e . 3
R R 3R

s
(=

i,

Classic Hits
274

News/Talk/
Information
271

Alternative
26.8

Adult
Adult Hits Contemporary
26.7 26.6

Pop

Rhythmic AC
26.1

All Hit
Sports Radio
246 240

Mexican Regional
19.2

Conte...

Classic Rock
26.0

Adult Hits
257

News/Talk/
Information
250

Alternative
Classic Hits 239

25.0

Active Rock
24.9

Adult

Rhythmic AC
245 227

Contempora...

All Sports
23.6

Country  Regional
220 214

Pop Contemporary
Hit Radio
209

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved.

u past 3yrs users of UNIVERSITY MEDICAL CENTER PHOENIX

Hospitals HHLD used past 3 years (HHLD): Banner - University Medical Center Phoenix

H PHOENIX

soefa.ai

* Share of Everything

for Anything _




275,105 or 71.7% of Adults 18 or older past 3yrs users of UW MEDICAL CENTER HOSPITAL listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Classic Hits, Alternative, and Rhythmic AC.
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290,365 or 82.6% of Adults 18 or older past 3yrs users of MAYO CLINIC HOSPITAL listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Country, Hot AC, Classic Hits, Pop Contemporary Hit Radio,
and Classic Rock.
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647,818 or 78.3% of Adults 18 or older past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL
watch Ad-Supported Local TV Stations for an average of 91.3 minutes every day representing 29.6%
of all time spent daily with Ad-Supported Video.
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346,794 or 73.5% of Adults 18 or older past 3yrs users of BARNES-JEWISH HOSPITAL watch Ad-
Supported Local TV Stations for an average of 113.9 minutes every day representing 26.6% of all
time spent daily with Ad-Supported Video.
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218,116 or 56.1% of Adults 18 or older past 3yrs users of UNIVERSITY MEDICAL CENTER PHOENIX
watch Ad-Supported Local TV Stations for an average of 124.6 minutes every day representing
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Netflix

YouTube Video

Amazon Prime/IMDb/FireTV
Local TV Stations

Non-Premium Cable TV...

Hulu/Hulu + Live TV (any Hulu)
AppleTV+fubo,Pluto, Tubi, etc.
Roku + The Roku Channel
TikTok

Disney+

Peacock

Paramount+

Premium Cable TV Networks

m—m":,g HourssMinutes/day with
m_ﬂu— Video: Adults 18 or older

-

203,954 or 53.2% of Adults 18 or older past 3yrs users of UW MEDICAL CENTER HOSPITAL watch Ad-
Supported Local TV Stations for an average of 101.7 minutes every day representing 25.% of all time
spent daily with Ad-Supported Video.
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218,249 or 62.1% of Adults 18 or older past 3yrs users of MAYO CLINIC HOSPITAL watch Ad-
Supported Local TV Stations for an average of 110.6 minutes every day representing 35.6% of all

time spent daily with Ad-Supported Video.
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647,818 or 78.3% of Adults 18 or older past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL
watch Ad-Supported Local TV Stations for an average of 91.3 minutes every day representing 29.6%
of all time spent daily with Ad-Supported Video.
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Hospitals HHLD used past 3 years (HHLD): Northwestern Memorial Hospital



346,794 or 73.5% of Adults 18 or older past 3yrs users of BARNES-JEWISH HOSPITAL watch Ad-
Supported Local TV Stations for an average of 113.9 minutes every day representing 26.6% of all
time spent daily with Ad-Supported Video.
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Hospitals HHLD used past 3 years (HHLD): Barnes-Jewish Hospital



%lﬂ& 218,116 or 56.1% of Adults 18 or older past 3yrs users of UNIVERSITY MEDICAL CENTER PHOENIX

Banner watch Ad-Supported Local TV Stations for an average of 124.6 minutes every day representing 34.4%
I . o of all time spent daily with Ad-Supported Video.
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| 203,954 or 53.2% of Adults 18 or older past 3yrs users of UW MEDICAL CENTER HOSPITAL watch Ad-

Supported Local TV Stations for an average of 101.7 minutes every day representing 25.% of all time
spent daily with Ad-Supported Video.
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W | 218,249 or 62.1% of Adults 18 or older past 3yrs users of MAYO CLINIC HOSPITAL watch Ad-
MAYO CLINIC . . .
- Supported Local TV Stations for an average of 110.6 minutes every day representing 35.6% of all

time spent daily with Ad-Supported Video.
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Local TVStatlon Programs (Persons & % Reach): Adults 18 or older
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346,794 or 73.5% of Adults 18 or older past 3yrs users of BARNES-JEWISH HOSPITAL watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News - Morning,
Movies, Sports, Comedies, and Dramas.
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218,116 or 56.1% of Adults 18 or older past 3yrs users of UNIVERSITY MEDICAL CENTER PHOENIX
watch Ad-Supported Local TV Stations. The Top 6-Programs are Movies, Comedies, Sports, Dramas,
Mystery/Suspense/Crime, and Local News - Morning.
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203,954 or 53.2% of Adults 18 or older past 3yrs users of UW MEDICAL CENTER HOSPITAL watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Movies, Dramas,
Comedies, and National/Network News.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(averoge week}
Local News - Evening

Sports

Local News - Morning
Movies

Comedies
National/Network News
Dramas
Mystery/Suspense/Crime
Game Shows
Documentaries
Food/Cooking Shows
Local News - Late

Late Night Talk

TV Stations: Adults 18 or older

1:59

past 3yrs users of MAYO  MINNEAPOLIS-ST. PAUL
CUNIC HOSPITAL

m past 3yrs users of MAYO CLINIC HOSPITAL

u MINNEAPOLIS-ST. PAUL

o
3R rae & =
R ER X

-
a8 M

218,249 or 62.1% of Adults 18 or older past 3yrs users of MAYO CLINIC HOSPITAL watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Game Shows, and National/Network News.
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672,758 or 81.3% of Adults 18 or older past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL
use Ad-Supported Social Media for an average of 120.1 minutes every day representing 23.3% of all
time spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older

Search (Google, Bing, etc.)

News ts (Websites/Apps)

Social Media

Email/Text/\M/Zoometc. (Personal & Work)
Banking/Financial /Real Estate (Websites/Apps)
OTT TV Streaming Services

Games/Fantasy/Betting Sites

s e T TR

Shopping (indl. Food/Auctions/Travel, etc.)
Concurrent
Usage %:

Avg. Hours+Minutes/day with
Digital: Adults 18 or older 69

YouTube/TikTok, etc.

Local TV Streaming

Online Classes, Schools, Colleges, Universities past 3yrs users of CHICAGO
NORTHWESTERN
N Premumprer S —y MEMORIAL HOSPITAL
® past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL m CHICAGO

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

EPEEEEER]
= =Rl H

OTT TV Streaming Services
131.

Social Media
127.5

Streaming Audio (Local Radio/
Podcasts/Streaming Services)

Email /Text/ Non-
Premium
+Premium

Cable...
Search
(Google,
Bing, etc.)

Online
Classes,
Schoals,

Colleges,
Universities
52.1

Sho...
(incl.
Food/

Social Media
150.9

OTT TV Streaming Services
1353

Online
Classes,
Schools,

Colleges,
Universi...

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

1241

Non-
Premium
+Premium

Local TV
Streaming

39.3 Cable...

YouTube/
TikTok, etc.
39.0

W past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL

H CHICAGO

Avg. Week Ad—Suggorted Digital (Persons & % Reach): Adults 18 or older‘ m_Avg. Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

N
s i) e —— T
el e 0 zoomete. Personal . work) | PR
ol e PR ™
o srenming e VAT
shopping (inc. Faod/Auctions Travel etc)| [P B sa-adol
toce TV stveaming - FFINTY) TS
voutubeyritok, . RN T
steaming Lol .. ARRETT I TS
o PRTTT I T
Games/Fantasy/Betting Sites m m
—r, 57

Avg. Hours+Minutes/day with Ad-
Supported Digital: Adults 18 or older

4:47
concurrent
usage & 69.9%

Cable

ing/Fina rcial fReal /A

Online Classes, Schools, Colleges, Universities _ o'g& pN‘:;‘R?H:IETT:IE: i
IMEMORIAL HOSPITAL
™ past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL u CHICAGO

CHICAGO DMA Scarborough R1 2024: Feb23-Mar24 Qual Intab 416
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Social Media
120.1

OTT TV Streaming Services
98.9

Streaming Audio (Local
Radio/ Podcasts/
Streaming Services)
72.0

Email /Text/IM/ Se:
Zoom,etc.
(Personal &

Bing, etc.)
Work)

319

Non-Premium
+Premium
Cable
Streaming

Shopping
(incl. Food,

Auctions...

YouTube/
TikTok, etc.
38.8

Local TV
Streaming
29.3

News/
/ Weather...

Banking...

Social Media
136.7

OTT TV Streaming Services
96.6

Streaming Audio (Local
Radio/ Padcasts/
Streaming Services)
74.1

YouTube/
TikTok, etc.
39.1

Search
(Google,

Email /Text/
Local TV IM/
Streaming Zoom,etc.
37.4 (Personal

& Work) 28.0

Non-Premium
+Premium
Cable
Streaming

Shopping
{incl.
Foed...

Weathe...

Banking...

W past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL

Hospitals HHLD used past 3 years (HHLD): Northwestern Memorial Hospital

H CHICAGO

* Share of Everything

% for Anything _




339,443 or 72.% of Adults 18 or older past 3yrs users of BARNES-JEWISH HOSPITAL use Ad-
Supported Social Media for an average of 153.7 minutes every day representing 25.1% of all time

spent daily with Ad-Supported Digital Media.
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Banner

326,563 or 84.1% of Adults 18 or older past 3yrs users of UNIVERSITY MEDICAL CENTER PHOENIX
use Ad-Supported Social Media for an average of 139. minutes every day representing 21.9% of all
time spent daily with Ad-Supported Digital Media.
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UNIVERSITY OF WASHINGTON

= MEDICAL CENTER
[ UW Medicind

265,232 or 69.2% of Adults 18 or older past 3yrs users of UW MEDICAL CENTER HOSPITAL use Ad-
Supported Social Media for an average of 107. minutes every day representing 15.9% of all time
spent daily with Ad-Supported Digital Media.
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277,104 or 78.9% of Adults 18 or older past 3yrs users of MAYO CLINIC HOSPITAL use Ad-Supported
Social Media for an average of 116.9 minutes every day representing 23.% of all time spent daily
with Ad-Supported Digital Media.
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664,446 or 80.3% of Adults 18 or older past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL
use Ad-Supported Facebook for an average of 40.1 minutes every day representing 33.4% of all time
spent daily with Ad-Supported Social Media.
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339,443 or 72.% of Adults 18 or older past 3yrs users of BARNES-JEWISH HOSPITAL use Ad-
Supported Facebook for an average of 56.6 minutes every day representing 36.8% of all time spent
daily with Ad-Supported Social Media.
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244,648 or 63.% of Adults 18 or older past 3yrs users of UNIVERSITY MEDICAL CENTER PHOENIX use
Ad-Supported YouTube Video for an average of 39. minutes every day representing 28.% of all time
spent daily with Ad- Supported Social Media.
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265,232 or 69.2% of Adults 18 or older past 3yrs users of UW MEDICAL CENTER HOSPITAL use Ad-
Supported Facebook for an average of 31.5 minutes every day representing 29.4% of all time spent
daily with Ad-Supported Social Media.
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277,104 or 78.9% of Adults 18 or older past 3yrs users of MAYO CLINIC HOSPITAL use Ad-Supported
Facebook for an average of 42. minutes every day representing 35.9% of all time spent daily with
Ad-Supported Social Media.
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] Northwestern Memorial
i

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 70,071;
Social Media: 47,048; Local Radio: 45,029; Local TV: 25,183; Non-Prem. Cable: 22,260
reaching Adults 18 or older past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 36,411;
Local Radio: 23,397; Social Media: 22,060; Local TV: 14,242; Non-Prem. Cable: 12,804
reaching Adults 18 or older past 3yrs users of BARNES-JEWISH HOSPITAL.
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iversity Medical Center
ni

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 26,021;
Local Radio: 18,307; Social Media: 16,791; Local TV: 8,847; Non-Prem. Cable: 7,945
reaching Adults 18 or older past 3yrs users of UNIVERSITY MEDICAL CENTER PHOENI
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 27,358;
Local Radio: 17,179; Social Media: 14,303; Local TV: 7,928: Non-Prem. Cable: 6,656
| reaching Adults 18 or older past 3yrs users of UW MEDICAL CENTER HOSPITAL.
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5 v W MAYO CLINIC

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 26,769;
Local Radio: 19,003; Social Media: 18,739; Non-Prem. Cable: 7,922; Local TV: 7,823
reaching Adults 18 or older past 3yrs users of MAYO CLINIC HOSPITAL.
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Hospitals HHLD used past 3 years (HHLD): Mayo Clinic

* Share of Everything




Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or otder

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Drug Stores

Shopping Malls

Spotify

Podcasts

Movie Theaters

YouTube Music

SiriusXmM

Northwestern Memorial
Hospital

A\

690,841 or 83.5% of Adults 18 or older past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL
spend an average of 44.4 minutes per day driving, seeing Billboards and Signs. 71.2% Listen to Local
Radio Stations Out-of-Home for an average of 39.3 minutes/day.

Avg. Hours+Minutes/day with Out- m
of-Home Media: Adults 18 or older
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older

(average week)
‘Grocery Stores

Billboards & Signs (Weekly Drivers)
AM/FM Radio

Walking in Towns, Cities, Downtown...
Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

SiriusXm

Spotify

YouTube Music

Retail Stores

434,667 or 92.2% of Adults 18 or older past 3yrs users of BARNES-JEWISH HOSPITAL spend an
average of 48.7 minutes per day driving, seeing Billboards and Signs. 66.5% Listen to Local Radio
Stations Out-of-Home for an average of 35.4 minutes/day.
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out-of Home Media (Persons & % Reach): Adults 18 or otder

(average week)
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er
Unlvexslly Medical Center

348,579 or 89.7% of Adults 18 or older past 3yrs users of UNIVERSITY MEDICAL CENTER PHOENIX
spend an average of 70.7 minutes per day driving, seeing Billboards and Signs. 61.7% Listen to Local
Radio Stations Out-of-Home for an average of 39. minutes/day.

Avg. Hours+Minutes/day with Out- m
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IVERSITY OF WASHINGTON

EDICAL CENTER
T UW Medicind

329,577 or 85.9% of Adults 18 or older past 3yrs users of UW MEDICAL CENTER HOSPITAL spend an
average of 31.4 minutes per day driving, seeing Billboards and Signs. 60.% Listen to Local Radio
Stations Out-of-Home for an average of 28.3 minutes/day.

Top-13 Out—of -Home Media (Persons & % Reach): Adults 18 or older
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315,987 or 89.9% of Adults 18 or older past 3yrs users of MAYO CLINIC HOSPITAL spend an average
of 68.1 minutes per day driving, seeing Billboards and Signs. 69.1% Listen to Local Radio Stations
Out-of-Home for an average of 38.8 minutes/day.

Top-13 Out-of Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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F"w" o 690,841 or 83.5% of Adults 18 or older past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL
il = E i l spend an average of 44.4 minutes per day driving an average of 25.8 miles each day and are 111.%

more likely to use Fullerton Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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434,667 or 92.2% of Adults 18 or older past 3yrs users of BARNES-JEWISH HOSPITAL spend an
average of 48.7 minutes per day driving an average of 28.4 miles each day and are 75.7% more likely
to use Martin Luther King Bridge than the Metro average.
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Top-26 Residential Zip Codes: Adults 18 or older
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Hospitals HHLD used past 3 years (HHLD): Barnes-Jewish Hospital

Top-26 Employment Zip Codes: Adults 18 or older
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Banner
University Medical Center|

348,579 or 89.7% of Adults 18 or older past 3yrs users of UNIVERSITY MEDICAL CENTER PHOENIX
spend an average of 70.7 minutes per day driving an average of 41.2 miles each day and are 156.2%
more likely to use 44th Street than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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329,577 or 85.9% of Adults 18 or older past 3yrs users of UW MEDICAL CENTER HOSPITAL spend an
average of 31.4 minutes per day driving an average of 18.3 miles each day and are 279.4% more
likely to use Montlake Bridge than the Metro average.
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Top-26 Residential Zip Codes: Adults 18 or older
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MAYO CLINIC

315,987 or 89.9% of Adults 18 or older past 3yrs users of MAYO CLINIC HOSPITAL spend an average
of 68.1 minutes per day driving an average of 39.6 miles each day and are 52.5% more likely to use
US 52 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Local Daily Newspaper(s) (Daily+Sunday)
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Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

All Local Weekly Newspapers

l\ Northwestern Memorial
Hospital

288,772 or 34.9% of Adults 18 or older past 3yrs users of NORTHWESTERN MEMORIAL HOSPITAL
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.8 minutes every day representing
35.4% of all time spent daily with All forms of Print Media.
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206,314 or 43.7% of Adults 18 or older past 3yrs users of BARNES-JEWISH HOSPITAL read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.7 minutes every day representing 32.3% of all time
spent daily with All forms of Print Media.
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176,420 or 45.4% of Adults 18 or older past 3yrs users of UNIVERSITY MEDICAL CENTER PHOENIX
read Direct Mail Advertising (excluding Catalogs) for an average of 7.8 minutes every day
representing 30.3% of all time spent daily with All forms of Print Media
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Avg. Week AII Print Medm (Persons & % Reach) Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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UNIVERSITY OF WASHINGTON

MEDICAL CENTE

166,149 or 43.3% of Adults 18 or older past 3yrs users of UW MEDICAL CENTER HOSPITAL read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 10.6 minutes every day representing 31.9% of
all time spent daily with All forms of Print Media.
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spent daily with All forms of Print Media.

120,783 or 34.4% of Adults 18 or older past 3yrs users of MAYO CLINIC HOSPITAL read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day representing 35.8% of all time
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