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Magazines read past 6 months: Chicago Magazine
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6.5% or 489,130 of CHICAGO DMA Adults 18 or older are past 6mo readers of CHICAGO MAGAZINE.
Typical Adults 18 or older past 6mo readers of CHICAGO MAGAZINE are 52.9 years old (9.2% older than

MAGAZINE average) and have a $111,305 (8.6% higher than average) annual household income.
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11.% or 423,123 of TWIN CITIES DMA Adults 18 or older are past 6mos readers of MPLS-ST.PAUL MAGAZINE.

p Typical Adults 18 or older past 6mos readers of MPLS-ST.PAUL MAGAZINE are 52.7 years old (8.1% older
Sl Paul than average) and have a $134,069 (25.8% higher than average) annual household income.

@ Percent of Market: Adults 18 or older ik* Gender of Target vs. Market: Adults 18 or older
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Magazines read past 6 months: Mpls.St.Paul Magazine
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PHOENIX

M A G A I

3.8% or 176,794 of PHOENIX DMA Adults 18 or older are past 6mos readers of PHOENIX MAGAZINE.
Typical Adults 18 or older past 6mos readers of PHOENIX MAGAZINE are 57.2 years old (16.5% older than
average) and have a $116,025 (24.8% higher than average) annual household income.
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Magazines read past 6 months: PHOENIX Magazine




SsattfeMet

3.3% or 147,095 of SEATTLE-TACOMA DMA Adults 18 or older are past 6mos readers of SEATTLE MET Magazine.
Typical Adults 18 or older past 6mos readers of SEATTLE MET Magazine are 48. years old (.4% younger than
average) and have a $181,939 (53.5% higher than average) annual household income.
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Magazines read past 6 months: Seattle Met Magazine
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9.1% or 513,085 of WASHINGTON, DC DMA Adults 18 or older are past 6mos readers of WASHINGTONIAN...
Typical Adults 18 or older past 6mos readers of WASHINGTONIAN Magazine are 50.3 years old (5.1% older

MAGAZINE than average) and have a $160,828 (25.3% higher than average) annual household income.
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6.5% or 489,130 of CHICAGO DMA Adults 18 or older are past 6mo readers of CHICAGO MAGAZINE.
Adults 18 or older past 6mo readers of CHICAGO MAGAZINE are 11.4% more likely to be a college graduate,
13.8% less likely to work full-time, 19.9% more likely to be married, .8% less likely to be a parent of 1 or

MAGAZlNE more children under 18.
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11.% or 423,123 of TWIN CITIES DMA Adults 18 or older are past 6mos readers of MPLS-ST.PAUL MAGAZINE.
Adults 18 or older past 6mos readers of MPLS-ST.PAUL MAGAZINE are 49.2% more likely to be a college
graduate, 5.6% more likely to work full-time, 6.% more likely to be married, .4% less likely to be a parent of

1 or more children under 18.
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Magazines read past 6 months: Mpls.St.Paul Magazine
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PHOENIX

3.8% or 176,794 of PHOENIX DMA Adults 18 or older are past 6mos readers of PHOENIX MAGAZINE.
Adults 18 or older past 6mos readers of PHOENIX MAGAZINE are 66.6% more likely to be a college

of 1 or more children under 18.

graduate, 12.2% more likely to work full-time, 2.% less likely to be married, 28.5% less likely to be a parent
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3.3% or 147,095 of SEATTLE-TACOMA DMA Adults 18 or older are past 6mos readers of SEATTLE MET Magazine

Adults 18 or older past 6mos readers of SEATTLE MET Magazine are 66.7% more likely to be a college
graduate, 45.5% more likely to work full-time, 26.3% more likely to be married, 6.2% less likely to be a

parent of 1 or more children under 18.
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9.1% or 513,085 of WASHINGTON, DC DMA Adults 18 or older are past 6mos readers of WASHINGTONIAN...
Adults 18 or older past 6mos readers of WASHINGTONIAN Magazine are 46.4% more likely to be a college
graduate, 18.% more likely to work full-time, 20.3% more likely to be married, 5.8% less likely to be a parent

MAGAZINE | of 1 or more children under 18.
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27.6% 8.6% . 3.9%
College Graduate (4 year college) 21.0% Blue Collar 17.1% Widowed B 2s8%
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Postgraduate Degree 23.4% Work From Home (most of the time or always) 20.6% LGBTQ+ (net) W 54
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i‘%"“- Top-20 OCCUpaﬂOHS.’ Adults 18 or older Entrepreneurs/Military Experience * L ’M‘ Stage in Ll_fe_' Adults 18 or older
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6.0% Owner Military Service
6A%6.3% 6.3%; go; S 5.0% Parent of 1 or more Children Under Age 2 -4'5?%
- 2% 3.7% .
29% 3.2%.9%
2.1325% 2.4% 2.2% 2.2% 2.0%.0% 9% Y g ; . 5.5%
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6.5% or 489,130 of CHICAGO DMA Adults 18 or older are past 6mo readers of CHICAGO MAGAZINE.
Adults 18 or older past 6mo readers of CHICAGO MAGAZINE are 2.9% more likely to own their home, 20.7%

more likely to own a higher valued home, .1% less likely to have a single-family home, 5.% more likely to have

CHICAGO

MAGAZINE

a dog.

m Own/Rent/Other: Adults 18 or older

mﬁm Type of Home: Adults 18 or older 4 {™ Pets in Home: Adults 18 or older

59.1%
Single Family House (unattached) ” 28.8%
59.2% Own a Dog
5.1% 27.4%
Townhouse or attached Home }
B 5%
15.29% 20.2%
Condominium Own a Cat
7.6%
26.6% . 17.1%
6.4% 7.8% 6.7% 15.8%
3.6% Apartment
120,906 BEITELAA 31,49 38,000 IENTAT 22.3% 12.6%
Rent Other Own Second Home Mobile Home or Manufactured 4.0% Own other type of Pet
or Real Estate Home I 2.1%
Property
past 6mo readers of CHICAGO MAGAZINE B CHICAGO past 6mo readers of CHICAGO MAGAZINE H CHICAGO past 6mo readers of CHICAGO MAGAZINE mCHICAGO
-
¢~ Value of Owned Home: Adults 18 or older &Home Loans: Adults 18 or older
Average Vaolue of Owned Home:
past 6mo readers of CHICAGO MAGAZINE
CHICAGD 5369,783
11.4%
2.3% 2.3% 2.7%
s 1 e
406 AGR (1 GR 623 () LE 5 gas B Qg 3 85 £8 o4 36,1:
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Improvement  Outright (No
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11.% or 423,123 of TWIN CITIES DMA Adults 18 or older are past 6mos readers of MPLS-ST.PAUL MAGAZINE.
M A G A Z 1 N E|Adults 18 or older past 6mos readers of MPLS-ST.PAUL MAGAZINE are 9.4% more likely to own their home,

Sl Paul WY VPNl VIl ( 27.3% more likely to own a higher valued home, 7.2% less likely to have a single-family home, 6.5% more

likely to have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4 {® Pets in Home: Adults 18 or older

Single Familv House (unattached) 38.2%
=0 Own a Dog
35.8%
Townhouse or attached Home - 0 ‘11;'}9% _
4.5% 22.3%
Condominium I Own a Cat
28.4%

10.2%
21.7% 8.7% 8%
17.3% 2.8% °-3% Apartment
834,249 - 6.1%

73,145 11,731 202 525 43,118 334,441

Rent Other Own Second Home Mobile Home or Manufactured | 1.1% Own other type of Pet
or Real Estate Home I 1.7% E
Property
past 6mos readers of MPLS-ST.PAUL MAGAZINE ETWIN CITIES past 6mos readers of MPLS-ST.PAUL MAGAZINE u TWIN CITIES past mos readers of MPLS-ST.PAUL MAGAZINE = TWIN CITIES

WZ4l Value of Owned Home: Adults 18 or older W Home Loans: Adults 18 or older

Average Value of Owned Home:
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TWIN CITIES G388,231

9.5%
5.4%

23 Wl 134 202 076 /] /] AR b L 55 b 57,65
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3.8% or 176,794 of PHOENIX DMA Adults 18 or older are past 6mos readers of PHOENIX MAGAZINE.
Adults 18 or older past 6mos readers of PHOENIX MAGAZINE are 20.8% more likely to own their home, 9.2%
more likely to own a higher valued home, 13.4% more likely to have a single-family home, 18.9% more likely

M A G A to have a dog.
m Own/Rent/Other: Adults 18 or older @%m Type of Home: Adults 18 or older 4 f®Pets in Home: Adults 18 or older
79.3% Single Family House (unattached) 76.7% 47.2%
Own a Dog _
. 39.7%
Townhouse or attached Home 6.1%
f as%
Condominium >-1% o) Cat 144%
wn a Ca
15.0% I so% 17.4%
10.8% Bso
12% 2.7% Apartment m
140,150 EXDIRES 262,24 2,179 meunoem | 26,604 WELINEY 7.7%
Own Other Own Second Home Mobile Home or Manufactured 2.1% Own other type of Pet
or Real Estate Home . 8.3%
Property :
past 6mos readers of PHOENIX MAGAZINE B PHOENIX past 6mos readers of PHOENIX MAGAZINE HWPHOENIX past 6mos readers of PHOENIX MAGAZINE = PHOENIX
-
¢~4l Value of Owned Home: Adults 18 or older &Home Loans: Adults 18 or older
past 6mos readers of PHOENIX MAGAZINE Average Vale oo e
PHOENIX $530,206
12.1%
7.0% 6.8% h
<$150K 5150K-$200K SZOOK-SZ50K $250K-$300K  S300K- S350K $350K- $500K $500K-$750K $750K-51M S1VH Home Mortgage Refinanced Home Equity Own
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Improvement  Outright (No
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SeattleMet

likely to have a dog.

3.3% or 147,095 of SEATTLE-TACOMA DMA Adults 18 or older are past 6mos readers of SEATTLE MET Magazin
Adults 18 or older past 6mos readers of SEATTLE MET Magazine are 30.8% more likely to own their home,
22.9% more likely to own a higher valued home, 13.6% more likely to have a single-family home, 17.3% more

w

m Own/Rent/Other: Adults 18 or older

79.8%

11.9%
6.8% 9.4%
1.2%
117,370 pAERNLY) 1,729 303,718 17,460 419,691
Own Other Own Second Home
or Real Estate
Property

past 6mos readers of SEATTLE MET Magazine N SEATTLE-TACOMA

Single Family House (unattached
el v { ) 60.0%

68.2%

Townhouse or attached Home 12.9%
B s0%

4.8%

Condominium
f s6%

Apartment o
20.6%

0.4%
B ss%

past 6mos readers of SEATTLE MET Magazine

Mobile Home or Manufactured
Home

W SEATTLE-TACOMA

2Z4 Value of Owned Home: Adults 18 or older

Average Value of Owned Home:

past 6mos readers of SEATTLE MET Magazine
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43.5%

37.0%
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WASHINGTONIAN

MAGAZINE

9.1% or 513,085 of WASHINGTON, DC DMA Adults 18 or older are past 6mos readers of WASHINGTONIAN...
Adults 18 or older past 6mos readers of WASHINGTONIAN Magazine are 8.6% more likely to own their home,

24.1% more likely to own a higher valued home, 14.2% less likely to have a single-family home, 20.4% less
likely to have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4 {® Pets in Home: Adults 18 or older

42.8%

Single Familv House (unattached) 21.1%
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9.8% 23.0%
0.3 3:0% Apartment
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Property
past 6mos readers of WASHINGT ONIAN Maga zine B WASHINGTON, DC past 6mos readers of WASHINGTONIAN Magazine EWASHINGTON, DC past 6mos readers of WASHINGTOMIAN Magazine EWASHINGTON, DC
-
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26.3%

WASHINGTON, DC

5634257
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CHICAGO

MAGAZINE

likely to fly domestic past yr.

6.5% or 489,130 of CHICAGO DMA Adults 18 or older are past 6mo readers of CHICAGO MAGAZINE.
Adults 18 or older past 6mo readers of CHICAGO MAGAZINE are 2.8% less likely to look up D-I-Y advice
online, 28.7% more likely to always vote in local elections, 6.6% less likely to belong to a gym, 30.2% more

Top-ZO past 30-days Online Lifestyle Activites:

&
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ﬂ 18.4% 17.4%|
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FaceTime, Application,

eto) Finandng)
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Adults 18 or older

Political Activity: Adults 18 or older
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M past 6mo readers of CHICAGO MAGAZINE
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\M Past 12-months Domestic Airline Trips: Adults 18 or older
15.3%
16.2%
515,597 6.8%
r 11.8%
508,965

2.1% Flew Domestic past year:
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11.% or 423,123 of TWIN CITIES DMA Adults 18 or older are past 6mos readers of MPLS-ST.PAUL MAGAZINE.
M A G A Z 1 N E| Adults 18 or older past 6mos readers of MPLS-ST.PAUL MAGAZINE are 4.% less likely to look up D-I-Y

Paul WY Ve o) Yl | advice online, 6.7% more likely to always vote in local elections, 52.5% more likely to belong to a gym,

30.9% more likely to fly domestic past yr.

_Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older
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PHOENIX

M A G A I

likely to fly domestic past yr.

3.8% or 176,794 of PHOENIX DMA Adults 18 or older are past 6mos readers of PHOENIX MAGAZINE.
Adults 18 or older past 6mos readers of PHOENIX MAGAZINE are 9.9% less likely to look up D-I-Y advice
online, 14.9% less likely to always vote in local elections, 25.2% less likely to belong to a gym, 41.5% more

_Top-ZO past 30-days Online
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15.7%| 14.8%] 13.6%
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Political Activity: Adults 18 or older
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3.3% or 147,095 of SEATTLE-TACOMA DMA Adults 18 or older are past 6mos readers of SEATTLE MET...
Adults 18 or older past 6mos readers of SEATTLE MET Magazine are 10.% more likely to look up D-I-Y
advice online, 18.8% more likely to always vote in local elections, 59.4% more likely to belong to a gym,

SeattfeMet

32.7% more likely to fly domestic past yr.
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9.1% or 513,085 of WASHINGTON, DC DMA Adults 18 or older are past 6mos readers of WASHINGTONIAN...
Adults 18 or older past 6mos readers of WASHINGTONIAN Magazine are 7.1% less likely to look up D-I-Y
advice online, 26.6% more likely to always vote in local elections, 62.2% more likely to belong to a gym,

MAGAZINE | 44.3% more likely to fly domestic past vr.

al Activityz Adults 18 or older

q q

}"op-ZO past 30-days Online Lifestyle Activites: Adults 18 or older
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Meal Planning Information Information / [ Video Call Advice services{  Information Garden ldeas Beauty ideas Postresume  Spirituality Classes  Development (Research  (You orYour Invite snapfish, Familyadvice  Service Local Elections: Always m
Suggestions Reviews (skype, information schools, child's) Shutte fly,
FaeeTime, Apphication, etel Local Elections: Sometimes
ate) Finandng)
M past 6mos readers of WASHINGTONIAN Magazine BWASHINGTON, DC u past 6mos readers of WASHINGTONIAN Magazine B WASHINGTON, DC

ak Past 12-months Domestic Airline Trips: Adults 18 or older
16.9%

(9
@&Topao past 12-months Active Lifestyle Activites: Adults 18 or older

BN o5 764 14.1%

' 12.4%
2trips  jRFWE 12.5%
15.1%
_ 9.6%
348,236
16.7%
_93%—

3 trips
== 4 trips
59 trips
28,69 - 6.8Pfew Domestic past year: 53.5%
- 10+ trips 105,87 1.9% Avg. # Domestic Flights: Ina s EERE
- == 13.9%)| .59 -

Grilling - Gamening  lawn Care  Swimming gicyding  Volunteer  Jogging- Hiking - Sewing - Belong to Bowling Gmllp Fitness Yoga- Pilates Camping Fishing Boating Adult Soccer Follow a Tennis Caregiverof Competitive  Football Organized softball - Snow Skiing-  Hunting
outdoor  (Flowersor work Running  Backpacking  Crfts  Health Clubor Ccontinuing Weight Loss Aging Parent Video Gaming Road Race Baseball Snowboarding
Cooking  Vegetables) Gym Education Progmm or Relative (5K,
Marathon,
M past 6mos readers of WASHINGTONIAN Magazine EWASHINGTON, DC erc)

WASHINGTON, DC DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab 541
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Magazines read past 6 months: Washingtonian



CHICAGO

/7

Total Monthly QSR Users:
94.9%

MAGAZINE

Past 30-days QSR Users: Adults 18 or older

1 time

2 times
3 times
4 times
5 times

6 - 9times

10 times or more 21.0%

M past 6mo readers of CHICAGO MAGAZINE

B CHICAGO

Avg. Monthly QSR Meals:

to smoke cigarettes.

6.5% or 489,130 of CHICAGO DMA Adults 18 or older are past 6mo readers of CHICAGO MAGAZINE.
Adults 18 or older past 6mo readers of CHICAGO MAGAZINE are 4.4% more likely to use QSRs past mo., 9.%
more likely to use Sit-Down Restaurants past mo., 31.6% more likely to use Casinos past yr., 6.7% more likely

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

2 times

14.6%

3 times

4 times 10.4%

5times

6 -9times 8.9%

i

10 times or more

m past 6mo readers of CHICAGO MAGAZINE

Total Monthly Sit-Down Restaurant Users:
82.5% 75.7%

L . e
4 044

m CHICAGO
Avg. Monthly Sit-Down Restaurant Meals:

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

pizza

Mexican  Chinese Coffee  Italian  Wings/ Bagel/ Indian/ Upscale Steakhouse
House / Burgers/ Donut/  Thai/
Coffee Bar Sports Bar  Bakery oOther
Asian
m past 6mo readers of CHICAGO MAGAZINE u CHICAGO

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
past 6mo reoders of CHICAGO MAGAZINE 26.3%

[o; 1w Tl 1,511,418 20.0%

Drank Past 30-da

Domestic Light Beer

Domestic Regular Beer

Microbrew / Craft Beer

CHICAGO

Any Type of Beer

ys: Adults 18 or older

3,207,733 42.4%

Liquor

Wine

1,798,824 23.8%
1,745,278 23.1%

Imported Beer

1,605,74821.2% by o

B e v

M past 6mo readers of CHICAGO MAGAZINE

DMA

B CHICAGO

Scarborough R1 2024: Feb23-Mar24 Qual Intab

Past 12 months Casino Activities: Adults 18 or older

508,374 6.7%

507,245 6.7%
3.8%

3.4%
266,494 3.5%

1.4%
1.8%

2.0%
1%

m past 6mo readers of CHICAGO MAGAZINE

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show [/ Concert

Sports Betting

Other Gambling

Spa

o

Casinos visited past 12 months: Yes

u CHICAGO

Used Past 30-days: Adults 18 or older

0

Vape

Marijuana / Cannabis Cigarettes

261
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Magazines read past 6 months: Chicago Magazine

m past 6mo readers of CHICAGO MAGAZINE u CHICAGOD



M A G A Z 1 N E

Sl Paul MSPMAG.COM

Past 30-days QSR Users: Adults 18 or older

a‘ 1time 11.5%
13.8%

2 times

3 times

11.8%
11.3%

4 times
5 times

6 - 9times

10times or more 10.5%

M past6mos readers of MPLS-ST.PAUL MAGAZINE

Total Monthly QSR Users:
93.1% 87.6%

17.2%

HTWIN CITIES

Avg. Monthly QSR Meals:

11.% or 423,123 of TWIN CITIES DMA Adults 18 or older are past 6mos readers of MPLS-ST.PAUL MAGAZINE.
Adults 18 or older past 6mos readers of MPLS-ST.PAUL MAGAZINE are 6.3% more likely to use QSRs past
mo., 16.3% more likely to use Sit-Down Restaurants past mo., 18.% more likely to use Casinos past yr.,

32.2% less likely to smoke cigarettes.

1time

2 times

3 times

4 times

5 times

6-9times

10times or more

M past 6mos readers of MPLS-ST.PAUL MAGAZINE
Total Monthly Sit-Down Restaurant Users:

87.4%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

20.3%

18.3%

12.4%

8.4%

ETWIN CITIES
Avg. Monthly Sit-Down Restaurant Meals:

75.2%

Drank Past 30-days: Adults 18 or older

Liquor  prryys 50.4%

Any Type of Beer

1,925,644 50.1%

Domestic Regular Beer 1,280,427 33.3%

Wine

Domestic Light Beer

Imported Beer

22
r 31.1%
16.6%

Microbrew / Craft Beer

M past 6mos readers of MPLS-ST.PAUL MAGAZINE

TWIN CITIES DMA Scarborough R1 2024: Jan23-Jan24

ETWIN CITIES

Qual Intab

Past 12 months Casino

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Stage Show / Concert
Upscale Restaurant
Sports Betting

Other Gambling

5

® past 6mos readers of MPLS-ST.PAUL MAGAZINE

208
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o

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Pizza

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
past 6mos readers of MPLS-ST.PAUL MAGAZINE 12.1%

10.7%

Mexican  chinese  wings/  coffee  indian/ Bagel/ uUpscale  malian  Steakhouse
Burgers/ House [ Thai [ Donut [
Sports Bar CoffezBar  Other  Bakery
Asian
m past 6mos readers of MPLS-ST.PAUL MAGAZINE B TWIN CITIES

el 410,572

Activities: Adults 18 or older

30.6%

1,177,382

443,278 11.5%

301,195 7.8%
153,749

2764

a Casinos visited past 12 months: Yes

ETWIN CITIES

Magazines read past 6 months: Mpls.St.Paul Magazine

Used Past 30-days: Adults 18 or older

Vape

Marijuana / Cannabis Cigarettes

m past 6mos readers of MPLS-ST.PAUL MAGAZINE u TWIN CITIES



PHOENIX

Past 30-days QSR Users: Adults 18 or older
;‘_’ lﬂ 1time E%
%. 2 times
3 times &
4 times

5 times 9%

-9 times |y
10times or more 20.9%

m past 6mos readers of PHOENIX MAGAZINE H PHOENIX
Total Monthly QSR Users: Avg. Monthly QSR Meals:
90.9% 90.7%

I 103

3.8% or 176,794 of PHOENIX DMA Adults 18 or older are past 6mos readers of PHOENIX MAGAZINE.
Adults 18 or older past 6mos readers of PHOENIX MAGAZINE are .3% more likely to use QSRs past mo.,
16.7% more likely to use Sit-Down Restaurants past mo., 42.2% more likely to use Casinos past yr.,, 23.3%
more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
L

1time

%

2 times

3 times

4 times

5 times

6 - 9times

10 times or more

M past 6mos readers of PHOENIX MAGAZINE B PHOENIX
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
90.1% 77.2%

Drank Past 30-days: Adults 18 or older

Liquor 40.5%

Wine
Imported Beer
Domestic Light Beer
Domestic Regular Beer

Any Type of Beer

Microbrew / Craft Beer E‘?;’g'
W past 6mos readers of PHOENIX MAGAZINE W PHOENIX

PHOENIX DMA Scarborough R1 2024: lan23-Feb24 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

ihhhﬁhhkhh

Mexican Chinese  Pima  Coffee  Iakian  Indian/ Wings/ Upscale Steakhouse Bagel /

House / Thaif  Burgers/ Donut /
Coffes Bar Other  Sports Bar Bakery
asian
m past 6mos readers of PHOENIX MAGAZINE WPHOENIX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
past 6mos readers of PHOENIX MAGAZINE [ AZSASIIIIY 24.3%

PHOENIX QL% 14.6%

Past 12 months Casino Activities: Adults 18 or older

Table Games (Craps, Poker, etc.)

115

Slot Machines

Upscale Restaurant
—

Stage Show / Concert

42.0%

Sports Betting
Other Gambling

5 1.9% -
31.5%
Spa E 1.7% Casinos visited past 12 months: Yes
M past 6mos readers of PHOENIX MAGAZINE H PHOENIX

All Graphs and HBIA! Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Magazines read past 6 months: PHOENIX Magazine

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes Vape

® past 6mos readers of PHOENIX MAGAZINE B PHOENIX



SsattfeMet

Past 30-days QSR Users: Adults 18 or older

u 1time

2 times

11.5%

12.3%

3 times

4 times

5 times

6 - 9times

10times or more
M past 6mos readers of SEATTLE MET Magazine

Total Monthly QSR Users:
86.4% 84.3%

18.3%

W SEATTLE-TACOMA

Avg. Monthly QSR Meals:

Adults 18 or older past 6mos readers of SEATTLE MET Magazine are

likely to smoke cigarettes.

3.3% or 147,095 of SEATTLE-TACOMA DMA Adults 18 or older are past 6mos readers of SEATTLE MET Magazine.

23.5% more likely to use Sit-Down Restaurants past mo., 6.5% more likely to use Casinos past yr., 16.3% less

2.5% more likely to use QSRs past mo.,

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ 4 1time THREE

2 times 18.9%

3 times 12.3%

4 times 8.7%

5 times 6.0%

6-9times 6.4%

10times or more

ik

M past 6mos readers of SEATTLE MET Magazine W SEATTLE-TACOMA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
73.6%

90.9%

Drank Past 30-days: Adults 18 or older

Liquer

2,143,276 47.8%

Any Type of Beer 19695, 43.9%

Wine

Imported Beer

24.2%
19.2%

Domestic Regular Beer
Microbrew / Craft Beer

Domestic Light Beer aE
M past 6mos readers of SEATTLE MET Magazine

SEATTLE-TACOMA DMA Scarborough R1 2024: Jan23-Jan24

B SEATTLE-TACOMA

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexican  Pizza

Coffee  chinese Indian/ Bagel/ maian  wings/ seafood  upscale
House / Thaif  Donut/ Burgers /
Coffee Bar Other Bakery Sports Bar
asian

 past 6mos readers of SEATTLE MET Magazine B SEATTLE-TACOMA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
past Gmos readers of SEATTLE MET Magazine 22.2%

SEATTLE-TACOMA iR 15.6%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines
Upscale Restaurant
Table Games (Craps, Poker, etc.)
Bar / Nightclub

402,292 9.0%

Stage Show / Concert EYALA

Sports Betting 168,517

F 10.
2.4%
r 3.9%

E 1.6%

m past 6mos readers of SEATTLE MET Magazine
159

Spa

Other Gambling

Casinos visited past 12 months: Yes

B SEATTLE-TACOMA

Qual intab

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Magazines read past 6 months: Seattle Met Magazine

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes

Vape

u past 6mos readers of SEATTLE MET Magazine m SEATTLE-TACOMA



WASHINGTONIAN

MAGAZINE
Past 30-days QSR Users: Adults 18 or older

a‘ 1time

2 times

11.4%
9.1

3 times

4 times

10times or more

W past 6mos readers of WASHINGTONIAN Magazine

5 times

6 - 9times

Total Monthly QSR Users:
96.7% 89.5%
L assger

EWASHINGTON, DC

Avg. Monthly QSR Meals:

34.4% less likely to smoke cigarettes.

9.1% or 513,085 of WASHINGTON, DC DMA Adults 18 or older are past 6mos readers of WASHINGTONIAN Magazine.
Adults 18 or older past 6mos readers of WASHINGTONIAN Magazine are 8.% more likely to use QSRs past
mo., 20.% more likely to use Sit-Down Restaurants past mo., 24.8% more likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

WPy e
2 times 15.9%
3 times 13.2%

5 times

6-9times

10 times or more F

M past 6mos readers of WASHINGTONIAN Magazine

Total Monthly Sit-Down Restaurant Users:
91.3% 76.1%

HWASHINGTON, DC
Avg. Monthly Sit-Down Restaurant Meals:

Drank Past 30-days: Adults 18 or older

Liquor  perorrs 42.2%

Wine  preryen 37.8%

Any Type of Beer
Imported Beer
Domestic Regular Beer W
Domestic Light Beer
Microbrew / Craft Beer m 18.8% i

M past 6mos readers of WASHINGTONIAN Magazine

WASHINGTON, DC DMA

HWASHINGTON, DC

Scarborough R1 2024: Feb23-Apr24

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Tiihihhes

chinese  pizza Bagel/ Steakhouse seafood
Thai/  House[ Donut /
Other  Coffee Bar Bakery
Asian

Mexican  indian / coffee nalian upscale

B past 6mos readers of WASHINGTONIAN Magazine B WASHINGTON, DC
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
past 6maos readers of WASHINGT ONIAN Magazine 35.4%

WASHINGTON, DC R L EE L] 25.4%

Past 12 months Casino Activities: Adults 18 or older
Table Games (Craps, Poker, etc.) 588,633 6.9%
Bar / Nightclub
UpscaleRestaurant
4.9%

Stage Show / Concert

- 2.7%
Sports Betting 2.4%

spa 2.1%
Other Gamblin 1.3% i isi
g 1.7% Casinos visited past 12 months: Yes

m past 6mos readers of WASHINGTONIAN Magazine B WASHINGTON, DC

Qual Intab 541
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Magazines read past 6 months: Washingtonian

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes

Vape

mpast 6mos readers of WASHINGTONIAN Magazine B WASHINGTON, DC



6.5% or 489,130 of CHICAGO DMA Adults 18 or older are past 6mo readers of CHICAGO MAGAZINE.
Adults 18 or older past 6mo readers of CHICAGO MAGAZINE are 12.4% more likely to have a 401K, 18.9% less

MAGAZINE Debit

likely to have an Auto Loan, 4.4% more likely to Invest/Trade Stocks Online, 7.9% less likely to pay with their

Card.

Investments Owned: Adults 18 or older
401K Plan

3,507,791 4%

28.2%
18.2%

IRA (Individual Retirement Account) Sreo e

Stocks or Stock Options

2,205,800 29.2%

Mutual Funds

18.7%

Money Market Funds 1,086,152 10.0%

15.0%
Bonds
14.9%

Other (Crypto / NFTs / Metals, etc.) 5%

529 Plan / College Savings Plan Mmﬂlm

7.8%
Second Home or Real Estate Property 6.7%
m past 6mo readers of CHICAGO MAGAZINE m CHICAGO

Financial Services Has and/or Uses: Adults 18 or older

7.6% 80% ¢ 4o 6.8% 7.2% 4 oo

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

m past 6mo readers of CHICAGO MAGAZINE m CHICAGO

Professional Services Used*: Adults 18 or older

Tax Preparation Service =
P 2,156,139 28.5%
Online Investing / Stock Trading T 17.0%
Financial Planner
1,192,780 15.8%
21.8%
Insurance Agent at a Local Office (not online) 3.3%
1,088,508 14.4%
9.5%
Real Estate Agent 579,083 7.7%

6.4%
3.7%

Estate Planning

L
Divorce [ Family Attorney E ig (*past 12 Months)
M past 6mo readers of CHICAGO MAGAZINE W CHICAGO

CHICAGO DMA Scarborough R1 2024: Feb23-Mar24 Qual Intab 261
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[

Past 3-Months Payment Methods Used: Adults 18 or older

0.7% 10.2%

7.3%
e ...
VISA Debit Card  MasterCard Zelle Venmo Apple Pay Cash App  Store Credit  Discover Google Pay  American Facebook  Square Cash Samsung Pay
card Express Messenger
m past 6mo readers of CHICAGO MAGAZINE m CHICAGO

Magazines read past 6 months: Chicago Magazine




Mpls ........

11.% or 423,123 of TWIN CITIES DMA Adults 18 or older are past 6mos readers of MPLS-ST.PAUL MAGAZINE.
Adults 18 or older past 6mos readers of MPLS-ST.PAUL MAGAZINE are 16.% more likely to have a 401K,

10.6% less likely to have an Auto Loan, 11.6% more likely to Invest/Trade Stocks Online, 3.6% more likely to
pay with their Debit Card.

mﬁémvestments Owned: Adults 18 or older

401K Plan

2,058,281

53.5%

IRA (Individual Retirement Account) T

Stocks or Stock Options

Financial Services Has and/or Uses: Adults 18 or older

1,020,866 26.5%
Mutual Funds 32.4%
Money Market Funds 1 0%22'8%
15.3%
Bonds prryrrel 11.6%
Second Home or Real Estate Property 1%62% ] a4y 3% 6.1% 5.7%
Other (Crypto / NFTs / Metals, etc.) 8.6% i Checking Savings  Debit or ATM Credit Card online Mohile online il Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan — Home
Account Account card Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
529 Plan / College Savings Plan m 1a.2% Account Mortgage Loan or Home
8.5% Equity Loan
M past 6mos readers of MPLS-ST.PAUL MAGAZINE mTWIN CITIES M past 6mos readers of MPLS-ST.PAUL MAGAZINE HTWIN CITIES
Professional Services Used*: Adults 18 or older Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service iV 26.6%
Financial Planner 989,501 25.7%
Online Investing / Stock Trading T 13.3%
Insurance Agent at a Local Office (not online) L
Accountant 15.5% . .
4.8%
Real Estate Agent 2.0%
2.9% 1% 3390 53% 5 g

Estate Planning 27%

1.1% (*Past 12 Months)
0.8%

H past 6mos readers of MPLS-ST.PAUL MAGAZINE ETWIN CITIES

TWIN CITIES DMA Scarborough R1 2024: Jan23-lan24 Qual intab 208
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Divorce / Family Attorney

[

PayPal Debit Card Venmo MasterCard Zelle Apple Pay Cash App  Store Credit Google Pay  American Discover Facebook
Card Express Messenger
m past 6mos readers of MPLS-ST.PAUL MAGAZINE m TWIN CITIES

Magazines read past 6 months: Mpls.St.Paul Magazine

Samsung Pay Square Cash




3.8% or 176,794 of PHOENIX DMA Adults 18 or older are past 6mos readers of PHOENIX MAGAZINE.
Adults 18 or older past 6mos readers of PHOENIX MAGAZINE are 1.9% more likely to have a 401K, 59.9%

more likely to have an Auto Loan, 36.% more likely to Invest/Trade Stocks Online, 25.% more likely to pay

PHOE

with their Debit Card.

M A 6 A I I N E

Investments Owned: Adults 18 or older

401K Plan 1,886,554

IRA (Individual Retirement Account) Ve s 30.1%

e

Stocks or Stock Options 1,112,101 1%
31.4%

Mutual Funds

.

15.7%
9%

Other (Crypto / NFTs / Metals, etc.) 12

23.6%

Money Market Funds 11.5%

15.0%
8%

Second Home or Real Estate Property 10

Financial Services Has and/or Uses: Adults 18 or older

12.2%
B7% 84% 7,0% ¢ o

R e e

Money

Bonds W = Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Certificates of Studentloan Refinanced Personal Loan  Home

Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement

529 Plan [ College Savings Plan E 7:9% Account Mortgage Loan or Home
: 5.8% Equity Loan
m past 6mos readers of PHOENIX MAGAZINE m PHOENIX m past 6mos readers of PHOENIX MAGAZINE m PHOENIX
Professional Services Used*: Adults 18 or older Past 3-Months Payment Methods Used: Adults 18 or older
Financial Planner
Online Investing / Stock Trading
Insurance Agent at a Local Office (not online) )
Accountant
8.5% 8.3%

Real Estate Agent

Estate Planning

W past 6mos readers of PHOENIX MAGAZINE W PHOENIX

PHOENIX DMA Scarborough R1 2024: Jan23-Feb24 Qual intab 115
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

3.4% 3.3%
0.5% 3.1%

_ e EEET ISSENEEETE
Facebook  Square Cash Samsung Pay

Discover

American

. ; 4% (*Past 12 Months) VISA Debit Card Zelle MasterCard Venmo Cash App Apple Pay  Store Credit  Google Pay
Divorce [/ Family Attorney 2 8% Card Express Messenger
m PHOENIX

m past 6mos readers of PHOENIX MAGAZINE

PayPal

Magazines read past 6 months: PHOENIX Magazine




Adults

SsattfeMet

3.3% or 147,095 of SEATTLE-TACOMA DMA Adults 18 or older are past 6mos readers of SEATTLE MET Magazine.

18 or older past 6mos readers of SEATTLE MET Magazine are 47.8% more likely to have a 401K, 35.8%

more likely to have an Auto Loan, 73.7% more likely to Invest/Trade Stocks Online, 8.3% more likely to pay
with their Debit Card.

Investments Owned: Adults 18 or older
401K Plan

2,097,702

IRA (Individual Retirement Account) T

Stocks or Stock Options

1,445,456 32.2%

Mutual Funds 0.0%

19.5%

16.5%

613,222 13.7%

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

529 Plan [ College Savings Plan

H past 6mos readers of SEATTLE MET Magazine m SEATTLE-TACOMA

M Financial Services Has and/or Uses: Adults 18 or older

17.3%

11.8%
. 9.4%
8.6% 6.2% 5.8%

Checking  Debit or ATM Credit Card

Savings Online Online Bill Mobile Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

m past 6mos readers of SEATTLE MET Magazine H SEATTLE-TACOMA

Professional Services Used*: Adults 18 or older

Tax Preparation Service

867,483 19.3%

Financial Planner

822 547 18.3%

Online Investing / Stock Trading

796,842 17.8%

Accountant
Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

E 3.3%

Divorce [ Family Attorney Hg%s.l'% (*past 12 Months)
M past 6mos readers of SEATTLE MET Magazine B SEATTLE-TACOMA
SEATTLE-TACOMA DMA Scarborough R1 2024: Jan23-lan24 Qual intab

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

y'n_a'Past 3-Months Payment Methods Used: Adults 18 or older

53% 1% 32% 3.1%

Zelle MasterCard

PayPal Venmo ApplePay  Cash App  GooglePay  American  Store Credit  Facebook Discover  Square Cash Samsung Pay
Express Card Messenger
H past 6mos readers of SEATTLE MET Magazine m SEATTLE-TACOMA

159

Magazines read past 6 months: Seattle Met Magazine



WASHINGTONIAN

MAGAZINE

9.1% or 513,085 of WASHINGTON, DC DMA Adults 18 or older are past 6mos readers of WASHINGTONIAN...
Adults 18 or older past 6mos readers of WASHINGTONIAN Magazine are 26.1% more likely to have a 401K,
27.2% more likely to have an Auto Loan, 59.1% more likely to Invest/Trade Stocks Online, 6.2% more likely to
pay with their Debit Card.

Investments Owned: Adults 18 or older
401K Plan

2,941,192

52.0%

IRA (Individual Retirement Account) RS

Stocks or Stock Options

1,866,851 33.0%

Mutual Funds 2:1%

Money Market Funds 25.4%

065,684 17.1%

529 Plan / College Savings Plan mzu.m
Bonds 13.4;:-8%
Other (Crypto / NFTs / Metals, etc.) u:;'sl%
16.0%

Second Home or Real Estate Property

9.8%

H past 6mos readers of WASHINGTONIAN Magazine m WASHINGTON, DC

N l Financial Services Has and/or Uses: Adults 18 or older

4301111

Checking  Debit or ATM

savings Credit Card Online Mobile Online Bill Home Auto Loan Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Deposit (CDs) Home Improvement
Mortgage Loan or Home
Equity Loan

m past 6mos read ers of WASHINGTONIAN Magazine B WASHINGTON, DC

Professional Services Used*: Adults 18 or older

Tax Preparation Service

1,556,343 27.5%

Online Investing / Stock Trading

1,090,586 19.3%

Financial Planner

578,474

999 996 17.7%

Accountant
Real Estate Agent
Insurance Agent at a Local Office (not online)

Estate Planning 3.6%

!m.o%
0.9%

M past 6mos readers of WASHINGTONIAN Magazine
WASHINGTON, DC DMA

(*Past 12 Months)

Divorce [ Family Attorney

B WASHINGTON, DC
Scarborough R1 2024: Feb23-Apr24 Qual Intab

Past 3-Months Payment Methods Used: Adults 18 or older

AL

9.0%
9%
259 4.3% 3.0% 4.1%

Facebook Samsung Pay Square Cash
Messenger

VIsA Debit Card Zelle MasterCard Venmo

PayPal

Apple Pay Cash App

Discover

American
Express

m WASHINGTON, DC

Google Pay  Store Credit
Card

H past 6mos readers of WASHINGTONIAN Magazine
541
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Magazines read past 6 months: Washingtonian




Adults 18 or older past 6mo readers of CHICAGO MAGAZINE spend an average of 3 days, 6 hours, 22 minutes and 44
seconds each week with All Forms of Media.

89.9% of Adults 18 or older past 6mo readers of CHICAGO MAGAZINE spend an avg. of 9 hours and 51 minutes each week listening to Al
MAGAZINE Local AM/FM Radio, representing 11.3% of total time spent with all forms of Media.

96.2%

Reach

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

usage 51.3%

past 6mo readers of CHICAGO
CHICAGO MAGAZINE

% of Total
Weekly H:M:

EX:.
2

45.0%

M past 6mo readers of CHICAGO MAGAZINE

m CHICAGO
CHICAGO ~ DMA

Scarborough R1 2024: Feb23-Mar24 Qual Intab 261 CHICAGO DMA Scarborough R1 2024: Feb23-Mar24
All Graphs and soefo.al Data Modeling Copyright © 2024 Hubbard Broadcosting, Inc. LLC. All rights reserved.
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Magazines read past 6 months: Chicago Magazine



I Adults 18 or older past 6mos readers of MPLS-ST.PAUL MAGAZINE spend an average of 3 days, 4 hours, 21 minutes
p s M AGAZINE and 30 seconds each week with All Forms of Media.
SIPauI MSPMAG.COM

92.1% of Adults 18 or older past 6mos readers of MPLS-ST.PAUL MAGAZINE spend an avg. of 9 hours and 43 minutes each week
listening to All Local AM/FM Radio, representing 11.7% of totaltime spent with all forms of Media.

97.2%

97.0%

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

% of Total
Weekly H:M:

TWIN CITIES
MPLS-ST.PAUL MAG.

52.3%

W

M past 6mos readers of MPLS-ST.PAUL MAGAZINE B TWIN CITIES

TWIN CITIES DMA Scarborough R1 2024: Jan23-Ian24 Qual Intab 208 MINNEAPOLIS-ST. PAUL DMA

Scarborough R1 2024: Jan23-Dec23 Qual Intab 1,873
All Graphs and soefo.al Data Modeling Copyright © 2024 Hubbard Broadcosting, Inc. LLC. All rights reserved.
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Magazines read past 6 months: Mpls.St.Paul Magazine




Adults 18 or older past 6mos readers of PHOENIX MAGAZINE spend an average of 3 days, 9 hours, 30 minutes and 41
seconds each week with All Forms of Media.

87.% of Adults 18 or older past 6mos readers of PHOENIX MAGAZINE spend an avg. of 7 hours and 54 minutes each week listening to All
Local AM/FM Radio, representing 8.4% of total time spent with all forms of Media

M A G A I I N E

Reach

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

66:28:20
Concurre
Usage 53.3%
past 6mos readers of
PHOEMNIX MAGAZINE

% of Total
Weekly H:M:

PHOEMNIX

M past 6mos readers of PHOENIX MAGAZINE

B PHOENIX
PHOENIX ~ DMA

Scarborough R1 2024: Jan23-Feb24 Qual Intab 115

PHOENIX DMA Scarborough R1 2024: Jan23-Feb24
All Graphs and soefo.al Data Modeling Copyright © 2024 Hubbard Broadcosting, Inc. LLC. All rights reserved.
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Magazines read past 6 months: PHOENIX Magazine



Weekly
Reach %:

% of Total
Weekly H:0M:

SEATTLE-TACOMA DMA

50.3%

Scarborough R1 2024: Jan23-lan24

Adults 18 or older past 6mos readers of SEATTLE MET Magazine spend an average of 3 days, 10 hours, 18 minutes and
33 seconds each week with All Forms of Media.

84.1% of Adults 18 or older past 6mos readers of SEATTLE MET Magazine spend an avg. of 8 hours and 2 minutes each week listening to
All Local AM/FM Radio, representing 8.2% of total time spent with all forms of Media.

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

‘Concurr:
usage 60.8%

past 6mos readers of SEATTLE-TACOMA
SEATTLE MET Magazine

M past 6mos readers of SEATTLE MET Magazine B SEATTLE-TACOMA

Qual Intab 159 SEATTLE-TACOMA DMA Scarborough R1 2024: lan23-Jan24 Qual Intab 3,951 HB HUbe rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright @ 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Magazines read past 6 months: Seattle Met Magazine




Adults 18 or older past 6mos readers of WASHINGTONIAN Magazine spend an average of 3 days, 6 hours, 14 minutes
and 47 seconds each week with All Forms of Media.

85.5% of Adults 18 or older past 6mos readers of WASHINGTONIAN Magazine spend an avg. of 7 hours and 35 minutes each week
MAGAZINE listening to All Local AM/FM Radio, representing 8.3% of total time spent with all forms of Media.

Weekly

Reach %:

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

Concurre
Usage 54.7%

past 6mos readers of WASHINGTON, DC
% of Total WASHINGTONIAN
Weekly H:\M: Magazine
57.3%
50.0%
Avg. Weekly

Hours:Minutes:

M past 6mos readers of WASHINGTONIAN Magazine B WASHINGTON, DC
WASHINGTON, DC  DMA  Scarborough R1 2024: Feb23-Apr24  Qual Intab 541 WASHINGTON, DC  DMA  Scarborough R1 2024: Feb23-Apr24  Qual Intab 5,411 HB HUbb a rd Share of Everything
All Graphs and soefo.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Adults 18 or older past 6mo readers of CHICAGO MAGAZINE spend an average of 2 days, 13 hours, 7 minutes and 59

seconds each week with All Forms of Ad-Supported Media.

82.7% of Adults 18 or older past 6mo readers of CHICAGO MAGAZINE spend an avg. of 8 hours and 36 minutes each week listening to
MAGAZINE Local Ad-Supported AM/FM Radio, representing 11.6% of total time spent with all forms of Ad-Supported Media.

96.2%

Weekly Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

Concurr:
Usage 52.5%

past 6mo readers of CHICAGO
CHICAGO MAGAZINE

% of Total
Weekly H:M:

550

M past 6mo readers of CHICAGO MAGAZINE B CHICAGO

CHICAGO DMA Scarborough R1 2024: Feb23-Mar24 Qual Intab 261 CHICAGO DIMA
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Adults 18 or older past 6mos readers of MPLS-ST.PAUL MAGAZINE spend an average of 2 days, 7 hours, 26 minutes
M AGAZINE

P and 15 seconds each week with All Forms of Ad-Supported Media.
Sl Paul MSPMAG.COM 86.8% of Adults 18 or older past 6mos readers of MPLS-ST.PAUL MAGAZINE spend an avg. of 8 hours and 29 minutes each week

listening to Local Ad-Supported AM/FM Radio, representing 13.3% of total time spent with all forms of Ad-Supported Media.
97.2% 97.0%
:"‘EE':"S.__ . . Avg. H:M:S/week with All Forms of Ad-
...

80.0%

Supported Media: Adults 18 or older

Concurre
72.9% Usoge 55.3%

past 6mos readers of TWIN CITIES
MPLS-ST.PAUL MAGAZINE

% of Total
Weekly H:M:

51.6%

30.3%

N > SN & &
é.\'*Qg & ¥ &
R - & & «
U @ & o) &
§§ ) &
o & & &
@ & i &
A & o
& Q}\‘*’o@ @$¢ &
N

M past 6mos readers of MPLS-ST.PAUL MAGAZINE B TWIN CITIES
TWIN CITIES DMA Scarborough R1 2024: Jan23-fan24 Qual Intab 208

MINNEAPOLIS-ST. PAUL  DMA  Scarborough R12024: Jan23-Dec23  Qual Intab 1,873 HB Hubbq rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. -y
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Magazines read past 6 months: Mpls.St.Paul Magazine




Adults 18 or older past 6mos readers of PHOENIX MAGAZINE spend an average of 2 days, 16 hours, 3 minutes and 12
seconds each week with All Forms of Ad-Supported Media.

76.6% of Adults 18 or older past 6mos readers of PHOENIX MAGAZINE spend an avg. of 6 hours and 17 minutes each week listening to
M A E A Local Ad-Supported AM/FM Radio, representing 7.5% of total time spent with all forms of Ad-Supported Media

Weekly 90.4% 2

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

_— : :55:33
S rl Concurre
Usage 53.1%
% of Total ' JR—

Weekly H:M:

past 6mos readers of PHOENIX
PHOENIX MAGAZINE

Avg. Weekly
Hours:Minutes:

p & v & éf\ & Q&S\ ‘3,@@
> & ‘.«f «305 \.gs\ é@&
@‘* 6&3\ & ) Ay
¢ ¢ 4 ﬁ‘ésp
& + & B
&
wb& [

M past 6mos readers of PHOENIX MAGAZINE

PHOENIX DMA Scarborough R1 2024: Jan23-Feb24 Qual Intab 115 PHOENIX DIMA Scarborough R1 2024: Jan23-Feb24
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Magazines read past 6 months: PHOENIX Magazine




Adults 18 or older past 6mos readers of SEATTLE MET Magazine spend an average of 2 days, 9 hours, 52 minutes and
32 seconds each week with All Forms of Ad-Supported Media.

79.3% of Adults 18 or older past 6mos readers of SEATTLE MET Magazine spend an avg. of 5 hours and 32 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 7.6% of total time spent with all forms of Ad-Supported Media.

Weekly

Reach ¢

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

‘Concurre
usage 64.8%

past 6mos readers of SEATTLE-TACOMA
SEATTLE MET Magazine

% of Total
Weekly H:M:

49.7%

M past 6mos readers of SEATTLE MET Magazine B SEATTLE-TACOMA

SEATTLE-TACOMA DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab 159 SEATTLE-TACOMA DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab 3,951
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved,
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Adults 18 or older past 6mos readers of WASHINGTONIAN Magazine spend an average of 2 days, 9 hours, 21 minutes
and 16 seconds each week with All Forms of Ad-Supported Media.
75.5% of Adults 18 or older past 6mos readers of WASHINGTONIAN Magazine spend an avg. of 5 hours and 57 minutes each week

MAGAZINE listening to Local Ad-Supported AM/FM Radio, representing 7.9% of total time spent with all forms of Ad-Supported Media.

Weekly

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

Concurr:
Usage 58.2%

Reach

past 6mos readers of WASHINGTON, DC
WASHINGTONIAN
% of Total Magazine
Weekly H:M:

57.3%

50.0%

Avg. Weekly
Hours:Minutes:

W past 6mos readers of WASHINGTONIAN Magazine B WASHINGTON, DC

WASHINGTON, DC DMA  Scarborough R12024: Feb23-Apr24  Qual Intab 541  WASHINGTON, DC ~ DMA  Scarborough R12024: Feb23-Apr24 ~ QualIntab 5411 HUbbCl rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. s RO ADCASTI NG for Anything
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Adults 18 or older past 6mo readers of CHICAGO MAGAZINE spend an average of 8 hours and 44
minutes each day with All Forms of Ad-Supported Media. 82.7% listen to Local AM/FM Radio for an
avg. of 73.8 minutes/day. (Local Radio delivers 11.6% of Time with Ad-Supported Media.)

CHICAGO

MAGAZINE

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total Persons:

{Average Wezk]

Grocery Stores

Local AM/FM Radio

Search [Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)
News/Weather /Sports (Websites/Apps)
Email/Text/IM/Zoom,etc. [Personal & Work)
Banking/Financial /Real Estate (Websites/Apps)
Facebook

Local TV Stations

Non-Premium Cable TV Networks
Games/Fantasy/Betting Sites

Gas Stations/Convenience Stores

Instagram

m—!m—
Concurre:

m past 6mo readers of CHICAGO MAGAZINE

past 6mo readers of
CHICAGO MAGAZINE

% Time Spent:

Avg. Hours+Minutes/day with All
Forms of Media: Adults 18 or older

9:55
51.3%

CHICAGO

H CHICAGO

[Average Day)

Local TV Stations
117.1

Local AM/FM Radio
845

Mon-Premium Cable TV
Networks
82.2

Email/Text/
IM/
Zoom,etc.

Billboards | [Personal:..

& Signs

(Weekly

Drivers)
51.1

Instagram
26.0

Facebook
59.0

Local AM/FM Radio
72.9

Local TV Stations
105.4
Billboards & Signs
(Weekly Drivers)
47.2

Non-Premium Cable TV
Networks
814

Email /Text/IM/
Zoom,etc.
{Personal & Work)

Facebook
52.6

Search
(Google,
Bing, etc.)
28.0

Instagr...
p L]

Gam...
Fant...
Betting
Sites

m past 6mo readers of CHICAGO MAGAZINE

u CHICAGO

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older

Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(Average Wesk) Total Persons: % Time Spent: (Average Day)
£.249 462] 2 2 6% 7318 55.6
f— - TP, oca Stations .
v swens m_nl— Formsof Ad Supporeed edic: g | o e S (Weekly | (Coode, (el
Adults 18 or older 16,15 Zoom,ete, | IMStaEr-- Foo(.i/ Drivers) Bing, etc.) Food...

Gas Stations/Convenience Stores

Shopping (incl. Food/Auctions/Travel, etc.)

Concurrel
Usage %

7
523.5%

past 6mo readers of CHICAGO

ggg.

Billboards

& Signs
[Weekly

Drivers)

Search
[Google,

Non-Premium Cable TV
Networks

Non-Premium Cable TV
Networks

Email /Text/IM/
Zoom,etc.

Inst...

Restaura...
& Bars

News/

istagrom m CHICAGO MAGAZINE 747 514 | Bing, etc) 774 Personal &.. | 200  Weather..
M past 6mo readers of CHICAGO MAGAZINE B CHICAGO m past 6mo readers of CHICAGO MAGAZINE H CHICAGO
CHICAGO DMA Scarbarough R1 2024: Feb23-Mar24 Qual Intab 261 * Share of Everything
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M A G A Z 1 NE

an avg. of 72.8 minutes/day.

Adults 18 or older past 6mos readers of MPLS-ST.PAUL MAGAZINE spend an average of 7 hours and
55 minutes each day with All Forms of Ad-Supported Media. 86.8% listen to Local AM/FM Radio for
(Local Radio delivers 13.3% of Time with Ad-Supported Media.)

Top-13 AH Forms of Media (Persons & % Reach): Adults 18 or older Top -13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{Average Wezk]

Grocery Stores

Billboards & Signs (Weekly Drivers)

Search [Google, Bing, etc.)

Local AM/FM Radio

Banking/Financial /Real Estate (Websites/Apps)
News/Weather /Sports (Websites/Apps)
Email/Text/IM/Zoom,etc. [Personal & Work)
Facebook

Games,/Fantasy/Betting Sites

Gas Stations/Convenience Stores

Local TV Stations

Netflix

Non-Premium Ca ble TV Networks

Total Persons:

T e (W UM

[ o —

Forms of Media: Adults 18 or older

B —T R

m past 6mos readers of MPLS-ST.PAUL MAGAZINE

past 6mos readers of
MPLS-ST.PAUL MAGAZINE

ETWIN CITIES

[Average Day)

Billboards &
Signs
(Weekly
Drivers)
42.1

Local AM/FM Radio
83.3

Local TV Stations

.
s Search

(Google,

Facebook Bing,

36.5

Netflix

Email Text/IM/
Zoom,etc.
(Personal &
Work)

Non-Premium Cable TV Games/ | Ne..
Networks

928

Local TV Stations

119.5

Non-Premium Cable TV

Networks
115.8

Billboards &
Signs (Weekly
Drivers)
57.4

Local AM/FM Radio
71.8

Search
{Goog...
Bing,
etc.)

Email/
Text/IM/
Zoom,etc.
(Personal...

Facebook
419.8

Gam... [ N..| Groc...
Fant... FWS

S5p... B.

m past 6mos readers of MPLS-ST.PAUL MAGAZINE

mTWIN CITIES

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older

[Averogs Wesk]
Grocery Stores

Billboards & Signs (Weekly Drivers)
Search (Google, Bing, etc.)

News/\Weather /Sports (Websites/Apps)
Local AM/FM Radio
Email/Text/IM/Zoom,etc. [Personal & Work)
Gas Stations/Convenience Stores
Facehook

Local TV Stations

Non-Premium Cable TV Networks
Shopping (incl. Food/Auctions/Travel, etc.)
Instagram

YouTube Video

TWIN CITIES

DMA

Total Persons:

—m'

BT — 1V

m—m—
—.!m—

mm e

AT e TR

B past6mos readers of MPLS-ST.PAUL MAGAZINE
Scarborough R1 2024: Jan23-lan24

Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:
Adults 18 or older

past 6mos readers of
MPLS-ST.PAUL MAGAZINE

HTWIN CITIES
Qual Intab 208

% Time Spent:

2.0%
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Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Billboards &
Signs (Weekly
Drivers)
421

Local AM/FM Radio
72.8

Local TV Stations
93.8

Search
YouTube
Video
24.0

(Google,
Bing, etc.)
26.1

Facebook
32.1
Instagr...

Email /Text/ 113

IM/fZoom,etc.
{Personal &
Work)

Shopp...
(incl.
Food/
Aucti...

Non-Premium Cable TV
Networks

84.7 Gro...

Local TV Stations
113.6

Non-Premium Cable TV

Networks
110.1

Billboards &
Signs (Weekly
Drivers)
57.4

Local AM/FM Radio
65.8

Search
(Google,
Bing, etc.)
26.0

YouTube
Video

Facebook 28.1

42.5
News/

Sho... Weath...

(incl.
Food/
Auc...

Email/Text/
IMfZoom,etc.
(Personal &...

Ins...
16.8 Gro...

m past 6mos readers of MPLS-ST.PAUL MAGAZINE

Magazines read past 6 months: Mpls.St.Paul Magazine
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PHOENIX

A G A I avg. of 53.9 minutes/day.

Adults 18 or older past 6mos readers of PHOENIX MAGAZINE spend an average of 9 hours and 9
minutes each day with All Forms of Ad-Supported Media. 76.6% listen to Local AM/FM Radio for an

(Local Radio delivers 7.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & 9’ Reach} Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

[Averags Wesk]
Grocery Stores

Billboards & Signs (Weekly Drivers)
Email/Text/IM/Zoom,etc. (Personal & Work)
Local AM/FM Radio

Search (Google, Bing, etc.)

News/Weather /Sports (Websites/Apps)
Banking/Financial /Real Estate (Websites/Apps)
Facebook

Games,/Fantasy/Betting Sites

Local TV Stations

Gas Stations/Convenience Stores
Non-Premium Ca ble TV Networks

Instagram

Total Persons:

% Time Spent: [Averoge Doy

m Avg. Hours+Minutes/day with All
nm — ;.

b5, 6% |

Local TV Stations
108.8
Forms of Media: Adults 18 or older

9:29

53.3%
PHOENIX

Facebook
86.3

Non-Premium Cable

TV Networks Local AM/FM Radio

73.0 67.8

Instagram

Billboards &l

& Signs

(Weekly Email/Text/

Drivers) IM/Zoom,etc.
54.5 (Personal &...

Billboards & Signs

. Local AM/FM Radio [Weekly Drivers)
Mon-Premium Cable TV 66.7 64.3

Networks
95.0 Email/Text/
IM/
Zoom,etc.
(Personal &
Work)

Search
(Google,
Bing, etc.)

Local TV Stations Facebook
94.4 50.5

m past 6mos readers of PHOENIX MAGAZINE W PHOENIX

m past 6mos readers of PHOENIX MAGAZINE

m PHOENIX

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older

[Averogs Wesk]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc.)
Email/Text/IM/Zoom,etc. [Personal & Work)
Local AM/FM Radio

News/\Weather /Sports (Websites/Apps)
Facehook

Local TV Stations

Gas Stations/Convenience Stores
Non-Premium Cable TV Networks

Shopping (incl. Food/Auctions/Travel, etc.)

% Time Spent [Averoge Day)

Totol Persons:

Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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5.1%
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m m Avg. Hours+Minutes/day with All &

m R TWO otk Forms of AdSupported Medlo:
m Adults 18 or older 5
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PHOENIX
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past 6mos readers of Facebook

Non-Premium Cable TV | Billboards & Signs
Networks (Weekly Drivers)
66.1 54.5

Email/Text/

M/ YouTube
Zoom,etc. Video
(Personal... 30.0

Local AM/FM
Radio
539

News/

Search  Sho.. | \Weat...

(Goog..- | {incl.
Instagram Bing, | Foo...
34.3 etc.) | Auc... | Gro...

Billboards & Signs
(Weekly Drivers) Local AM/FM Radio
Non-Premium Cable TV 64.3 63.8
Networks
g92.4 Search
YouTube (Google,
Video Bing, etc.)

Facebook 304 273

46.8

News/

Sho... Weath...
Email/Text/IM/  (incl.

Local TV Stations Zoom,etc. Food/ Inst...
91.8 {Personal &... Auc.. 206

M past 6mos readers of PHOENIX MAGAZINE H PHOENIX
PHOENIX DMA Scarborough R1 2024: Jan23-Feb24 Qual Intab 115
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SeattfeMet

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{Average Wezk]

Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)
Banking/Financial /Real Estate (Websites/Apps)
News/Weather /Sports (Websites/Apps)
Email/Text/IM/Zoom,etc. [Personal & Work)
Facebook

Local AM/FM Radio

Games,/Fantasy/Betting Sites

Netflix

YouTube Video

Shopping (incl. Food/Auctions/Travel, etc.)

Amazon Prime f/IMDb/FireTV

Total Persons:

P — T

Concurres

pasl 6mos readers of
SEATTLE MET Magazine

T R

m past 6mos readers of SEATTLE MET Magazine

Adults 18 or older past 6mos readers of SEATTLE MET Magazine spend an average of 8 hours and 16
minutes each day with All Forms of Ad-Supported Media. 79.3% listen to Local AM/FM Radio for an

avg. of 47.5 minutes/day.

(Local Radio delivers 7.6% of Time with Ad-Supported Media.)

Avg. Hours+Minutes/day with All

M m Forms of Media: Adults 18 or older

SEATTLE-TACOMA

% Time Spent [Averoge Day)

Local AM/FM Radio
69.0

Email/Text/IM/
Zoom,etc. (Personal
& Work)

40.9

9:32
60.8%

Amazon
Prime/IMDb/
FireTV
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Search (Google,
Bing, etc.)
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Shopping (incl.
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Travel,etc.)

Signs (Weekly

Amazon
Prime/IMDb/
FireTV
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32.5
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Sites
19.6
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Search
(Google,
Bing, etc.)
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YouTube Video

Facebook 211

23.1 Email/Text/
M/
Zoom,etc.
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Games/
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213

Grocery
YouTube Stores
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240

News/
Weat...
Sports...

Facebook

48.6 Bankin...

B SEATTLE-TACOMA

m past 6mos readers of SEATTLE MET Magazine

W SEATTLE-TACOMA

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older

[Averogs Wesk]
Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)
News/\Weather /Sports (Websites/Apps)
Email/Text/IM/Zoom,etc. (Personal & Work)
Local AM/FM Radio

Facehook

Shopping (incl. Food/Auctions/Travel, etc.)
Local TV Stations

Non-Premium Cable TV Networks
YouTube Video

Amazon Prime/IMDb fFireTv

Instagram

SEATTLE-TACOMA
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M past 6mos readers of SEATTLE MET Magazine
DMA Scarborough R1 2024: Jan23-Jan24

past 6mos readers of
SEATTLE MET Magazine

Qual Intab

Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:
Adults 18 or older

e I“”2- -
Usage %

% Time Spent:

(Average Day)

Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local TV Stations
106.2

SEATTLE-TACOMA

Amazon PrimefIMDb/
FireTV
26 71.7

Mon-Premium Cable TV
Networks

63.9

Email /Text/
M/
Zoom,etc.
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Signs
{(Weekly
Drivers)
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Local AM/FM
Radio
41.5

Amazon
Prime/IMDb/
FireTV
54.5

Local AM/FM
Radio

Non-Premium Cable TV
54.2
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Search
102.7

(Google, Bing,
etc.)

Facebook
27.2

YouTube
Video
239

Search
(Google,
Facebook Bing, etc.)

42.0

Sho...
(incl.
Food/
Auc...
Trav...
23.7

YouTube
Video
213

News/
Weat...

Sport... News,

Weath...
Inst...
17.9 Groce...

Shop...
(incl.
Food/
Aucti...
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Zoom,etc.
(Personal &...

Local TV Stations
93.6

Instagram

16.3 Groc...

B SEATTLE-TACOMA
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m past 6mos readers of SEATTLE MET Magazine
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Magazines read past 6 months: Seattle Met Magazine




WASHINGTONIAN

MAGAZINE

Adults 18 or older past 6mos readers of WASHINGTONIAN Magazine spend an average of 8 hours and
11 minutes each day with All Forms of Ad-Supported Media. 75.5% listen to Local AM/FM Radio for

an avg. of 51.1 minutes/day.

(Local Radio delivers 7.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top -13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(Average Week)

Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)
News/\Weather [Sports (Websites /Apps)
Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
Banking/Fina ncial/Real Estate (Websites/Apps)
Facebook

Non-Premium Cable TV Networks

Local TV Stations

Games/Fantasy/Betting Sites

Gas Stations/Convenience Stores

Instagram

Totnl Persons:

M

Forms of Media: Adults 18 or older

&4 7%

Concurres

Usage

past 6mos readers of
WASHINGTONIAN
Magazine

PP —— T 7

H past 6mos readers of WASHINGTONIAN Magazine

B WASHINGTON, DC

5

Spent. [Averoge Day]

Local AM/FM Radio
65.0

Local TV Stations
88.7

Facebook
50.5

Email/Text/IM/
Zoom,etc.
(Personal & Work)
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Non-Premium Cable
TV Networks
86.7

WASHINGTON, DC

N
.
ES
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(Weekly Drivers)
59.4

Search
(Google,
Bing, etc.)

32.6 231
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Local AM/FM Radio

69.0
Non-Premium Cable
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88.6 Search

(Google,
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Facebook 296 25.7
50.0
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Fanta... We...
Betting  Sp...

Sites  (W-..

Groc...

Email/Text/IM/
Local TV Stations Zoom,etc.
79.4 (Personal & Work)

M past 6mos readers of WASHINGTONIAN Magazine

B WASHINGTON, DC

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older

[Averags Wesk]
Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)
News\Weather /Sports (Websites/apps)
Local AM/FM Radio

Email/Text /IM/Zoom,etc. [Personal & Work)
Facehook

Non-Premium Cable TV Networks

Local TV Stations

Gas Stations/Convenience Stores
Shopping (incl. Food/Auctions/Travel, etc.)
Instagram

YouTube Video

WASHINGTON, DC
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M past 6mos readers of WASHINGTONIAN Magazine
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Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:
Adults 18 or older

EWASHINGTON, DC

nt [Averoge Day)

Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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o Non-Premium Cable Z7oom,etc. Zoom,etc. Fc:od/
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Magazines read past 6 months: Washingtonian

m past 6mos readers of WASHINGTONIAN Magazine
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CHICAGO

MAGAZINE

404,388 or 82.7% of Adults 18 or older past 6mo readers of CHICAGO MAGAZINE listen to Ad-
Supported Local AM/FM Radio for an average of 73.8 minutes every day representing 39.5% of all
time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio

Amazon Music

22 104

Audio: Adults 18 or older

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Music

Apple v

% Time SEJ'::
Podcass — :
odeasts  FETREA 050 YouTube
YouTube Music m m Podcasts Music All Others YouTube
siriusxM SRR AT - 206 19.4 19.2 POf;zstS Nl‘ES;'!C
owned e FRETRT ORI it : '
Pandora m m Avg. Hours+Minutes/day with m Amazon

Ze1522 | 1o

Spotify

13.4 Siriu...

SiriusXM

Pandora

Music

Music

Apple Music (AT QAR 93¢ 18.3 - 13.5 9.0 7.6  Cha..
TV Music Channels mm - o .
P — 1% [ . Amazon Al .
) i R . past 6mo readers of CHICAGO ' Local AM/FM Radio Pandora Local AM/FM Radio Music Music  Others
HeartRadio PSP e %13% CHICAGO MAGAZINE g% 84.5 12.4 Music... 729 113 85 6.6
Audiobooks 395
M past 6mo readers of CHICAGO MAGAZINE H CHICAGO H past 6mo readers of CHICAGO MAGAZINE m CHICAGO

Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total Persons:

Local AN/ FM Radio. e wwire

Podeasts I e R T 12.0%
YouTube Music  ERIVITT MV AOH 10857
spotify EETEE R 2,5%, YouTube Music All Others _
20.6 19.6 Podcasts YouTube Music
Pandora mm 17.9 16.1
TV Music Channels mm v,

Amazon Music

Avg. Hours+Minutes/day with Ad-

Podcasts

Amazon

All

Supported Audio: Adults 18 or older
All Others F 18.4 Aln;lazpn B MusSies Others
iHeartRadio m’ﬂ% 1 usic an... - 73
13.9 9.6 : -
i TV Music  iHea...
Audiobooks 0.0% .
. ' o 0% past 6mo readers of CHICAGO Local AM/FM Radio Spotify TV Music | IHe-- Local AM/FM Radio Pandora Channels 3.6
Owned Music i 0:0% CHICAGO MAGAZINE 0.0% 73.8 17.9 Channels | gy 68.1 838 70 [Sinu.
AppleMusic iy 804 0.0%
® past 6mo readers of CHICAGO MAGAZINE mCHICAGO m past 6mo readers of CHICAGO MAGAZINE m CHICAGO
CHICAGO DMA Scorborough R1 2024: Feb23-Mar24 Qual Intab 261 ® Share of Everything
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Si'Paul

Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio
Podcasts

Spotify

SiriusXM

YouTube Music
Owned Music
Pandora

TV Music Channels
Amazon Music
iHeartRadio

Apple Music

All Cthers
Audiobooks

M A G A Z I NE

time spent daily with Ad-Supported Audio.

367,082 or 86.8% of Adults 18 or older past 6mos readers of MPLS-ST.PAUL MAGAZINE listen to Ad-
Supported Local AM/FM Radio for an average of 72.8 minutes every day representing 43.1% of all

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

P —
PR E—
PR —T
[sa006 | 2200

Podcasts
31.4

Podcasts
24.5

m m Avg. Hours+Minutes/day with o o Owned
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4.2 18.0 13.7 15.2

YouTube | Apple

12.9

YouTube
Music

Am...
Mu...

o

Local AM/FM Radio iHeart... Local AM/FM Radio Pandora

v
Music
Chann...

Ama...
Music
83

iHeartR...

6.7 All

Others
Apple

8.9% past 6mos readers of TWIN CITIES -
m-'f-s"ﬁ A BN 2 0% 83.3 124 S8 FRudiobook 71.8 13.7 10.8 Music Audi...
3.9% UaiobDooKs
5.0%
M past 6mos readers of MPLS-ST.PAUL MAGAZINE B TWIN CITIES m past 6mos readers of MPLS-ST.PAUL MAGAZINE = TWIN CITIES

Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local AM/FM Radio
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YouTube Music

TV Music Channels
Pandora
iHeartRadio
Spotify

All Others
Amazon Music
SiriusXM
Audiobooks
Owned Music
Apple Music

TWIN CITIES
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W 884 3.0%
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135,353 or 76.6% of Adults 18 or older past 6mos readers of PHOENIX MAGAZINE listen to Ad-
Supported Local AM/FM Radio for an average of 53.9 minutes every day representing 42.2% of all
time spent daily with Ad-Supported Audio.

PHOENIX

M A G A

Avg. Week All Audio (Persons & % Reach). Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent
Local AM/FM Radio 24 so; ﬂ
YouTube Music m -Xm
Podcasts A CP o I O LV P
Spotify e e e = 7o | Amazon YouTu.be .
siriuskM | R v A o Spotify Music SiriusXM T‘G"S_L')C Pof;:zsts SFl’gt;fV
P — mm m 19.5 17.8 17.5 . . .
Pandora m m Avg. Hours+Minutes/day with m v
Apple Music m Audio: Adults 18 or older 7% YouTu... bandora Ama.. Mu...

Pandora Music
10.5 89

SiriusXmM Music Cha...
13.7 8.7 73 64

[2aza0 | oo ey
B

Amazon Music

TV Music Channels

Apple All

All Others m - m“ . . _ !
2 9% past 6mos readers of PHOENIX Local AM/FM Radio o Local AM/FM Radio Owned Music Music Others
Audiobooks m. A PHOENIX MAGAZINE o 67.8 : ! ) . 66.7 99 7.4 6.1
wearsado PATIRE 57
M past 6mos readers of PHOENIX MAGAZINE B PHOENIX M past 6mos readers of PHOENIX MAGAZINE m PHOENIX

Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Apple Music
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T
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116,687 or 79.3% of Adults 18 or older past 6mos readers of SEATTLE MET Magazine listen to Ad-

mmd Supported Local AM/FM Radio for an average of 47.5 minutes every day representing 34.4% of all
time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older . mfvg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local AM/EM Radio

Q07

Podcasts R —T T . b YouTube  Owned
. YouTube
Spoty  FERRr) T | e Music | Music
YouTube Music 185 13.5 12.8 12.6
Owned Music PSRBT o _ "
SiriusXM Podcasts SR Podcasts - usic
irius mm 6 402 Apple Music | Music 245 SiriusXM Channels
TV Music Channels mm Avg. Hours+Minutes/day with 13.2 12.2 11.6 10.4
Amazon Music Mm Audio: Adults 18 or older 3
Pandora m TV Music Amaz.on Apple = All
Apple Music mm Channels Music Music  Ot...
All others BRI m Local AM/FM 86 |86 Local AM/FM 75 66
. R . '5 9% past 6mos readers of SEATTLE-TACOMA Radio i All Others Radio ] Pandora
Audiobooks  FAFYS e 4.55% SEATTLE MET Magazine 69.0 . 97 | Aud 59.3 : 89 Audio...
iHeartRadio EYSIyLE M 2500 i
¥ past 6mos readers of SEATTLE MET Magazine B SEATTLE-TACOMA m past 6mos readers of SEATTLE MET Magazine m SEATTLE-TACOMA

Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total Persons:

Local An/F Racio Tl | AR
Poceasts | PRRRT A T 287
TV Music Channels [P REPH 1w 7.5%
YouTube Music 7.9%
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e R P e 5
spotify  ERRAE R W (5%
Amazon Music mm Avg. Hours+Minutes/day with Ad- m
Supported Audio: Adults 18 or older -
All others SRR RO e (455 | YouTube Music | All Others YouTube Music Amaz...
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s R S it ___ B
Audiobooks 0.0% _ m TV Music Amazon TV Music .
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owned Music iy 0:0% SEATILE MET Magazine 0,0% 475 101 8.3 31 1. 54.2 10.4 59 Siri_
AppleMusic iy 804 0.0%
m past 6mos readers of SEATTLE MET Magazine m SEATTLE-TACOMA H past 6mos readers of SEATTLE MET Magazine B SEATTLE-TACOMA
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387,467 or 75.5% of Adults 18 or older past 6mos readers of WASHINGTONIAN Magazine listen to
Ad-Supported Local AM/FM Radio for an average of 51.1 minutes every day representing 38.% of all

MAGAZINE time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Spent
aeeseel ..y ﬂ

Local AM/FM Radio

Podeasts  FEH I TR
Al o0 [l N
voutuse vsic PR R 5 ' . P S
owned s NS PR A%y podcast | ' |
Amazon Music mm Avg. Hours+Minutes/day with £ 254 YouTube me.ed Al v
. m Audio: Adults 18 or older Music R Cthers YouTube Amazon Music
Apple Music Lo =S 119 9.2 9.0 Music Music an.. Cha...
Pandora R RIWIh 14.9 10.2 : 74
R [325 ] e |
Apple
All Others 7 q g A . : . .
. mm past mos readers of WASHINGTON, DC Local AM/FM Radio | Spotify sic Ch... : Local AM/FM Radio | Owned Musie Music
Audiobooks m. 3.8% wns;mmloumu £0¢ ] _ : _ g 69.0 11.4 8.6
HeartRadio  FEFATE I M - Lo
H past 6mos readers of WASHINGTONIAN Magazine m WASHINGTON, DC M past 6mos readers of WASHINGTONIAN Magazine B WASHINGTON, DC
Avg. Week Ad- Suggorted Audio (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Towl Persons: Time Spent:

Local AV Racko L P10
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mazon Music mm m 20.4 13.4
185 145
Pandora  FPETLI WA, 5.6%
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All others  FAARRARG QY Youlube Music ™ All Others | Channels Spatify _
) i 1% po Pandoera™ Chann...
iHeartRadio [T 113 8.4 7.1 102 8.0 —
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Audiobooks : iHeart... i -
» . _ gg% past 6mos readers of WASHINGTON, DC m Local AM/FM Radio Spotify Pandora Local AM/FM Radio Music All Others  'Hear-.
Owned Music _ 0.0% WASHINGTONIAN 0.0% 51.1 9.8 7.1 SiriusXm 62.9 8.1 6.7 Sirius...
R 0.0% Magazine
AppleMusic i 0:05 0.0%
¥ past 6mos readers of WASHINGTONIAN Magazine H WASHINGTON, DC H past 6mos readers of WASHINGTONIAN Magazine B WASHINGTON, DC
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404,388 or 82.7% of Adults 18 or older past 6mo readers of CHICAGO MAGAZINE listen to Ad-
Supported Local AM/FM Radio for an average of 73.8 minutes every day representing 39.5% of all

MAGAZINE time spent daily with Ad-Supported Audio.

82.7% 84.2%

Weekly

Avg. Hours+Minutes/day with Ad-Supported
Reach %

Audio: Adults 18 or older

"Share of Ad-Supported Audio"” - m

past émo readers of CHICAGO
CHICAGO MAGAZINE

21.3%

19.2% 1540 18.2% 19.2%

13.6% 12.6%

749  85% 90%  85% 85%

& o B o
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Weekly
Total
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3.0% 42%

A2

14,859 314,81 8,725 109,983

1.8% 1.5%

4.9%

93,877 1,318,553 89,037 545,647

94,102 1,608,993
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Local AM/FM  YouTube Music All Others Podcasts Spotify Amazon Music Pandora TV Music iHeartRadio SiriusXw

Average Radio Channels
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CHICAGO DMA Scarborough R1 2024: Feb?3-Mar24 Qual Intab 261 CHICAGO DMA Scarborough R1 2024: Feb23-Mar24 Qual Intab 3,488
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367,082 or 86.8% of Adults 18 or older past 6mos readers of MPLS-ST.PAUL MAGAZINE listen to Ad-

M A G A Z 1 N E . . . 0
p Supported Local AM/FM Radio for an average of 72.8 minutes every day representing 43.1% of all
au time spent daily with Ad-Supported Audio.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 86.8% Audio: Adults 18 or older

"Share of Ad-Supported Audio” - m

past émos readers of TWIN CITIES
MPLS-ST.PAUL MAGAZINE

30.4%

13.0% 13.7% 13.9%
8.9%

11.5%

11.8%

7.9% 7.5% 8.9%

7.4%
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Total
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e
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55,101 443,723 58,036 302,948 31,600 534,056 17,874 283,629 37,565 455,782

Average Radio

Daily Mi

Channels

M past 6mos readers of MPLS-ST.PAUL MAGAZINE

10.0

B TWIN CITIES

TWIN CTIES DMA Scarborough R1 2024: Jan23-lan24 Qual Intab 208 MINNEAPOLIS-ST. PAUL DMA Scarborough R1 2024: Jan23-Dec23 Qual Intab 1,873
All Graphs and soefa.ai Dota Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved,

' Share of Everything
So for Anything o ©

Magazines read past 6 months: Mpls.St.Paul Magazine




PHOENIX

M A G A

135,353 or 76.6% of Adults 18 or older past 6mos readers of PHOENIX MAGAZINE listen to Ad-
Supported Local AM/FM Radio for an average of 53.9 minutes every day representing 42.2% of all
time spent daily with Ad-Supported Audio.
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116,687 or 79.3% of Adults 18 or older past 6mos readers of SEATTLE MET Magazine listen to Ad-
Supported Local AM/FM Radio for an average of 47.5 minutes every day representing 34.4% of all
time spent daily with Ad-Supported Audio.

SeattfeMet

Weekly
Reach % 73.3%

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older

wEE T

past 6mos readers of SEATTLE-TACOMA
SEATTLE MET Magazine

"Share of Ad-Supported Audio"”
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387,467 or 75.5% of Adults 18 or older past 6mos readers of WASHINGTONIAN Magazine listen to
Ad-Supported Local AM/FM Radio for an average of 51.1 minutes every day representing 38.% of all

MAGAZINE time spent daily with Ad-Supported Audio.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 75.5% 78.3% Audio: Adults 18 or older
. (]

"Share of Ad-Supported Audio" 214

past 6mos readers of WASHINGTON, DC
WASHINGTONIAN
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26.3%
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CHICAGO

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

[Average week]
Adult Contemporary

Pop Contemporary Hit Radio

News/Talk/Information

MAGAZINE

404,388 or 82.7% of Adults 18 or older past 6mo readers of CHICAGO MAGAZINE listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Album Adult Alternative, Urban
Contemporary, Pop Contemporary Hit Radio, and Hot AC.
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Ad-Supported Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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M A G A Z I NE

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(average week] Toto! Persons:
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367,082 or 86.8% of Adults 18 or older past 6mos readers of MPLS-ST.PAUL MAGAZINE listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Country, Classic Hits, Classic Rock, and

News/Talk/Information.
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PHOENIX

M A G A

Country.

135,353 or 76.6% of Adults 18 or older past 6mos readers of PHOENIX MAGAZINE listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Adult Hits, Classic Rock, and

Local AM/FM Radio Formats (Persons & 9/ Reach} Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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SsattfeMet

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(Averoge Week)
Adult Contemporary

Pop Contemporary Hit Radio
Classic Rock

News/Talk/Information

classicuits R TTI o] 249 24.8 243
All News
All Sports m Avg. Hours+Minutes/day with Local m 407 Adult News/Talk/
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116,687 or 79.3% of Adults 18 or older past 6mos readers of SEATTLE MET Magazine listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Alternative, All Sports, and Classic Hits.
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Ad- Suggorted Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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WASHINGTONIAN

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent

(average week]
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M past 6mos readers of WASHINGTONIAN Magazine

MAGAZINE

387,467 or 75.5% of Adults 18 or older past 6mos readers of WASHINGTONIAN Magazine listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are All News, Urban AC, Adult Contemporary, Classic
Hits, and Rhythmic Contemporary Hit Radio.
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Ad-Supported Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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CHICAGO

Avg. Week All Video (Persons & % Reach): Adults 18 or older

Local TV Stations

Non-Premium Cable TV...

YouTube Video

Netflix

Amazon Prime/IMDb/FireTV
TikTok

Roku + The Roku Channel
AppleTV+,fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV (any Hulu)
Premium Cable TV Networks
Disney+

Peacock

Paramount+

MAGAZINE

438,869 or 89.7% of Adults 18 or older past 6mo readers of CHICAGO MAGAZINE watch Ad-
Supported Local TV Stations for an average of 106.4 minutes every day representing 31.7% of all
time spent daily with Ad-Supported Video.
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Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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358,008 or 84.6% of Adults 18 or older past 6mos readers of MPLS-ST.PAUL MAGAZINE watch Ad-

p el s Supported Local TV Stations for an average of 98.8 minutes every day representing 30.4% of all time

Si'Paul

spent daily with Ad-Supported Video.

Avg. Week All Video (Persons & % Reach): Adults 18 or older

Local TV Stations m 66.0%
Non-Premium Cable TV... mm
YouTube Video  F AT —— )
Roku + The Roku Channel m m
Amazon Prime/IMDb/FireTV m

Hulu/Hulu + Live TV {any Hulu) m Avg. Hours+Minutes/day with
TikTok m Video: Adults 18 or older

AppleTV+ fubo,Pluto, Tubi, etc. m

Disney+ PR TR

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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M past 6mos readers of MPLS-ST.PAUL MAGAZINE m TWIN CITIES M past 6mos readers of MPLS-ST.PAUL MAGAZINE HETWIN CITIES

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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07978 5 ;
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Peacock m m Supported Video: Adults 18 or older
Paramount+ m m

Roku + The Roku Channel m-ja 50

Premium Cable TV Networks RN 8:0% e e s
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PHOENIX

M A G A I
Avg. Week All Video (Persons & % Reach): Adults 18 or older

Local TV Stations

Non-Premium Cable TV...

YouTube Video

Netflix

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
TikTok
AppleTV+,fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV (any Hulu)
Disney+

Premium Cable TV Networks
Paramount+

Peacock

159,857 or 90.4% of Adults 18 or older past 6mos readers of PHOENIX MAGAZINE watch Ad-
Supported Local TV Stations for an average of 98.6 minutes every day representing 31.2% of all time
spent daily with Ad-Supported Video.
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EETT I 7
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Avg. Hours+Minutes/day with
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P 0.5
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Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Aug Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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87,838 or 59.7% of Adults 18 or older past 6mos readers of SEATTLE MET Magazine watch Ad-
mma Supported Local TV Stations for an average of 106.2 minutes every day representing 29.7% of all
time spent daily with Ad-Supported Video.

Avg. Week A{{mlpljmdmgo (Persons & % Reach): Adults 18 or older Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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AppleTV+,fubo,Pluto, Tubi, etc.
Roku + The Roku Channel
TikTok

Disney+

Peacock

Paramount+

Premium Cable TV Networks

anesgnt

9%

LLH "
m Amazon Hulu/Hulu + Amazon
286 : Prime/ | Live TV (any Netflix Prime/IMDb/
T e TR o IMDb/FreTV | Flulu) - FrEty

33.2 33.0

23.5
m m . — Non-Premium Cable TV
m“ Non-Premium Networks Femifiun Hqu_.l/Hqu Apple...
mm . Cable TV Apple... 1083 CableTv ' Live TV = +fub...
Avg. Hours+Minutes/day with 4 0% Networks +,fub... . (any Hulu) etc.

m_!m— Video: Adults 18 or older (5,000 751 i etc. 260
: — Roku +

The...

m W 7:06 ' Premium Cable | YouTube YouTube 2
1% . . .
e of Local TV Stations TV Networks Video Local TV Stations Video Disney+
em SEATTLE-TACOMA . . -
RS — 16 9% 3%% e 124.8 2.2 211 Disney+ | Ti... 98.7 24.0 13.7 Paramo...
m_ 12.1% 6.2%
® past 6mos readers of SEATTLE MET Magazine m SEATTLE-TACOMA M past 6mos readers of SEATTLE MET Magazine N SEATTLE-TACOMA

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Aug Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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WASHINGTONIAN

Avg. Week A

Non-Premium Cable TV..,
Local TV Stations
YouTube Video
Netflix
Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
TikTok
AppleTV+,fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV (any Hulu)
Disney+
Premium Cable TV Networks
Peacock
Paramount+

MAGAZINE

356,824 or 69.5% of Adults 18 or older past 6mos readers of WASHINGTONIAN Magazine watch Ad-
Supported Local TV Stations for an average of 78.7 minutes every day representing 25.7% of all time
spent daily with Ad-Supported Video.
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Siﬂt

D ey VR ST oo

(27,4

(.05 ]

(7.3%

e o5 ]

m ‘W Avg. Hours+Minutes/day with

m m Video: Adults 18 or older ‘
M

past 6mos readers of

WASHINGTON, DC
WASHINGTONIAN '
Magazine 1.9%

PP — 15.0% 20"
AT — 5%

past 6mos readers of WASHINGTONIAN Magazine

m WASHINGTON, DC

Avg Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local TV Stations
88.7

Non-Premium Cable TV
Networks
86.7

YouTube Video
31.2

Premium

Cable TV

Networks
247

Roku +
Amazon The...
Prime/
IMDb/ Disney+
FireTV 11.6

AppleTV
+,fubo...

etc.

Non-Premium Cable TV
Networks
88.6

Local TV Stations
79.4

YouTube
Video
24.2

Premium etc.
Cable TV
Networks

235 11.7

Amazon
Prime/IMDb/
FireTV

Roku + Hulu/
The Roku | Hulu +
Channel @ Live TV...

AppleTV  pisney+
+,fubo,... 11.2

TikTok

M past 6mos readers of WASHINGTONIAN Magazine

B WASHINGTON, DC

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Aug Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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438,869 or 89.7% of Adults 18 or older past 6mo readers of CHICAGO MAGAZINE watch Ad-
Supported Local TV Stations for an average of 106.4 minutes every day representing 31.7% of all

MAGAZINE time spent daily with Ad-Supported Video.

Weekly
Reach % 89.7%

Avg. Hours+Minutes/day with Ad-Supported
dults 18 or older

"Share of Ad-Supported Video"

77.0%

past émo readers of CHICAGO
CHICAGO MAGAZINE

44.1%
33.3% 31.7%
19.1%
14.7% 15.9% 17.2%
11.1% g o
Weekly 4.6% 5.1%
Total o
Persons 4.5% o] :
Reached: 438,869 5,579,296 376,580 4,790,270 162,664 2,293,426 93,204 1,109,114 215,670 2,781,778 54,489 725061 131,518 2,395,099 77,808 840,159 63,351 1,296,248 22,647 381,708
Local TV Cable TV Amazon AppleTV+ YouTube Netflix TikTok Peacock Hulu Roku

Average
Daily Mi

m past 6mo readers of CHICAGO MAGAZINE m CHICAGO

CHICAGO DMA Scarborough R1 2024: Feb?3-Mar24 Qual Intab 261

CHICAGO DMA Scarborough R1 2024: Feb23-Mar24 Qual Intab 3,488
All Graphs and soefa.ai Dota Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved,
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M A G A Z 1 N E . . . o .
aul Supported Local TV Stations for an average of 98.8 minutes every day representing 30.4% of all time

p 358,008 or 84.6% of Adults 18 or older past 6mos readers of MPLS-ST.PAUL MAGAZINE watch Ad-
P spent daily with Ad-Supported Video.

84.6%
Weekly ’ Avg. Hours+Minutes/day with Ad-Supported

Reach % "Share of Ad-Supported Video"

65.2%

65.1%

past 6mos readers of TWIN CITIES
MPLS-ST.PAUL MAGAZINE
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19.0%
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8.6% 71%
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Reached: 358,008 2,507,978

L
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275,325 1,984,772

161,951 1,338,839 146,385 1,527,457 53,950 454,660

67,862 554,233

71,819 730,055 36,577 273,858 109,531 1,083,930
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Daily Mi
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159,857 or 90.4% of Adults 18 or older past 6mos readers of PHOENIX MAGAZINE watch Ad-
Supported Local TV Stations for an average of 98.6 minutes every day representing 31.2% of all time
M A & A Z I N E spent daily with Ad-Supported Video.

Weekly g0.4% Avg. Hours+Minutes/day with Ad-Supported
Reach % Video: Adults 18 or older

84.3% "Share of Ad-Supported Video" - H

past émos readers of PHOENIX
PHOENIX MAGAZINE
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27.5%
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o

4.0%

[ __
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Reached: 150,857 2,950,494 149,079 2,819,576 89,328 1,449,519 88,502 1,978,860 40,576 591,956 25,111 434,323 31,378 1,268,621 25,411 754,847 17,655 388,939
Local TV Cable TV Amazon YouTube AppleTV+ Netflix TikTok Hulu Disney+ Paramount+
Average
Daily Mi
m past bmos readers of PHOENIX MAGAZINE m PHOENIX
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87,838 or 59.7% of Adults 18 or older past 6mos readers of SEATTLE MET Magazine watch Ad-

mmit Supported Local TV Stations for an average of 106.2 minutes every day representing 29.7% of all
time spent daily with Ad-Supported Video.

Avg. Hours+Minutes/day with Ad-Supported

Weekly 62.3% . . :
Reach so.7% 58.5% "Share of Ad-Supported Video" e
46.8%

45.5%
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TikTok
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Netflix Peacock Disney+
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Reached: 87,838 2,313,892 91,687 1,996,930 86,054 2,229,117 51,106 992,027 68,857 2,041,552
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M past 6mos readers of SEATTLE MET Magazine B SEATTLE-TACOMA

SEATTLE-TACOMA DMA Scarborough R1 2024: Jan23-lan24 Qual Intab 159 SEATTLE-TACOMA DMA Scarborough R1 2024: Jan23-lan24 Qual Intab 3,951 * Share of Everything
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356,824 or 69.5% of Adults 18 or older past 6mos readers of WASHINGTONIAN Magazine watch Ad-
Supported Local TV Stations for an average of 78.7 minutes every day representing 25.7% of all time

MAGAZINE spent daily with Ad-Supported Video.

Weekly

71.9% Avg. Hours+Minutes/day with Ad-Supported
Reach % 69.5% ’

1] . 1] Video: Adults 18 or older
Share of Ad-Supported Video
past émos readers of WASHINGTON, DC
45.5% WASHINGTONIAN
Magazine
28.1%

.9% 23.1%
20.9% 22.9% o

16.5%

10.7%
]

118,504 1,587,387 84,414 605,504

11.5%

8.8%
hﬁ

58,837 498,171

Weekly
Total
Persons

Reached: 356,824 3,353,710
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301,479 2,377,343
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Daily Mi

m past 6mos readers of WASHINGTONIAN Magazine B WASHINGTON, DC
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All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Magazines read past 6 months: Washingtonian




CHICAGO

Local TV Station Programs (Persons & % Reach): Adults 18 or older

{Averope week)
Movies

Sports

Local News - Evening
Comedies

Local News - Morning
Dramas

Documentaries

Game Shows
Mystery/Suspense/Crime
Food/Cooking Shows
Local News - Late
National/Network News

Late Night Talk

MAGAZINE

438,869 or 89.7% of Adults 18 or older past 6mo readers of CHICAGO MAGAZINE watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News -
Morning, Comedies, Movies, and Local News - Late.
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M A G A Z 1 N E

Local TV Station Programs (Persons & % Reach): Adults 18 or older

Total Persons:

(Averoge Week]
Local News - Evening

Sports
Local News - Morning

Movies
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Mystery/Suspense/Crime
Game Shows
Documentaries
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Local News - Late
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u past 6mos readers of MPLS-ST.PAUL MAGAZINE

T4

past 6mos readers of
MPLS-ST.PAUL MAGAZINE

358,008 or 84.6% of Adults 18 or older past 6mos readers of MPLS-ST.PAUL MAGAZINE watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Dramas, and National/Network News.

TWIN CITIES

m TWIN CITIES

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Ad-Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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159,857 or 90.4% of Adults 18 or older past 6mos readers of PHOENIX MAGAZINE watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News - Morning,

M A G Movies, Sports, Local News - Late, and Mystery/Suspense/Crime.
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Total Persons:

[Average Week)
Sports

Local News - Evening
Movies

Comedies

Local News - Morning
Dramas

Documentaries
Mystery/Suspense/Crime
Game Shows
National/Network News
Food/Cooking Shows
Science Fiction

Local News - Late

Average Day)

3
#

i
e
w
E

Local News -

Game Shows Late Game Shows Comedies

18.3 16.2 19.0 17.2
Local News -

Local News - Sports Morning

S —" A voring e Mystery/ 276
AT AE3% Avg. Hours+Minutes/day with Local BRetig 29.1 Suspense/ : Suspense/ | Netw
m m TV Stations: Adults 18 or older 4.8% Comedies Crime i T News

;ggg.

Mystery/ = Natio...

m‘ 1:34 m Food/ | National/ Food/  pocume..
B s 280 St Local News - Network... Local News- | Local News-  Cook... 6.3
mE;- past 6mos readers of PHOENIX Dramas Evening jes ¢ 3 Dramas Evening Late Shows
(730504 PHOENIX MAGAZINE m 22.9 20.5 : . - 26.1 20.5 14.1 7.2 Science..
705557 | 2370 pumany 350
m past 6mos readers of PHOENIX MAGAZINE mPHOENIX H past 6mos readers of PHOENIX MAGAZINE B PHOENIX
Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older Ad-Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Total Persons: % Time Spent: (Averoge Day]

{Average week)
Sports

Local News - Evening
Movies

Comedies

Local News - Morning
Dramas
Mystery/Suspense/Crime
Game Shows
National/Network News
Science Fiction

Local News - Late
Food/Cooking Shows

Reality - Adventure

PHOENIX

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

seadosl oo
B e TR

12.7%)|
ey I—T Y £.7%

Local News -

m 8. Game Shows Late
1247251 i i 17,
8% Local News - :
Morning
m Avg. Hours+Minutes/day with Ad—
-m Supported Local TV Stations: Adl.l'fl‘,s
227275 18 orolder

Game Shows Comedies
19.0 171

(L) [¥on 1N
et Ris B
S E

Mystery/ [ Rea..

29.1 Mystery/ | Real..
Comedies Suspens...

14.0 Crime
10.9

_ Suspense/ -
Movies Crime Adv...
161 12.9 79

b
n
E

g07

I
ra
=

6 g 20 PHOENIX MAGAZINE 4 21-9 19.6 : NEWS

M past 6mos readers of PHOENIX MAGAZINE M PHOENIX M past 6mos readers of PHOENIX MAGAZINE M PHOENIX

. . * Share of Everything
DMA Scarborough R1 2024: lan23-Feb24 Qual Intab 115 sw .al for Anything .

Natio...  Food/
Local News - Local News - Local News - Netw... Cookin...
Morning Evening Late News
27.6 22.5 141 7.8 Scienc...

Magazines read past 6 months: PHOENIX Magazine



SesattfeMet

87,838 or 59.7% of Adults 18 or older past 6mos readers of SEATTLE MET Magazine watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies,
Movies, Dramas, and Local News - Morning.

Local TV Station Programs (Persons & % Reach): Adults 18 or older
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d Suggor‘ted Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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WASHINGTONIAN

Local TV Station Programs (Persons & % Reach): Adults 18 or older
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MAGAZINE

356,824 or 69.5% of Adults 18 or older past 6mos readers of WASHINGTONIAN Magazine watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, National/Network News, Comedies, and Movies.
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Ad-Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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CHICAGO

MAGAZINE

355,624 or 72.7% of Adults 18 or older past 6mo readers of CHICAGO MAGAZINE use Ad-Supported
Social Media for an average of 146.5 minutes every day representing 25.7% of all time spent daily
with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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M A G A ZI1INE

Si'Paul

spent dail

y with Ad-Supported Digital Media.

308,372 or 72.9% of Adults 18 or older past 6mos readers of MPLS-ST.PAUL MAGAZINE use Ad-
Supported Social Media for an average of 95.5 minutes every day representing 19.% of all time

Avg. Week All Digital (Persons & % Reach): Adults 18 or older

Totol Persons:

search (oo i, cc) | —— R
BankingFivreial s ot et ) T ey VT
News esther/Sports (Websites /Ao |y T # T0

Ty [—
SN —
Sames/rantssy/beting it m mursmﬁm utes/day with
Shopping (incl. Food/Auctions/T ravel, etc.) mm
rvsvenne | R E—

YouTubefTikT ok, etc. m m e 48121?
Online Classes, Schools, Colleges, Universities m m past 6mos readers of TWIN CITIES
Nonremiumeprenmium Cable stresming MPLS-5T.PAUL MAGAZINE
M past 6mos readers of MPLS-ST.PAUL MAGAZINE B TWIN CITIES

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

St
.
58 &

s
»
¥
b8

Social Media
111.2

Streaming Audio (Local Radio/
Podcasts/Streaming Services)
166.4

-
co
o
8

Non-
Premium
+Premium
Cable...

Email /Text/
IM/
Zoom,etc....

ag-

Sear... | Sh...
[Go... | (in...
Bing, | Fo...
etc.) | Au..

Local TV
Streaming
383

OTT TV Streaming Services
151.3

7.8%

Online
Classes,
Schools,
Colleges,

Universi...
50.5

YouTube/

TikTok, etc.

32.4

Games...

News/
Wea...

Non-
Premium
+Premium
Cable
Streaming
60.3

Streaming Audio {Local
Radio/ Podcasts/Streaming
Services)

1399

OTT TV Streaming Services
168.6

YouTube/
TikTok, etc.
40.4

Email/
Text/IM/
Zoom,et...

Local TV
Streaming
523

Sear...
(Go...
Bing,
etc.)

Online Classes,
Schools,
Colleges,

Universities

Social Media
143.7

M past bmos readers of MPLS-ST.PAUL MAGAZINE

= TWIN CITIES

Avg. Week Ad- Su,g,gorted Digital (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Totol Persons:

A
e omer et o) P —T T
ST [—
s VA .
iy sveonis R — T
Streaming Audio (Local Radio/. m Avg. Hours+Minutes/day with Ad-
Games/Fantasy/Betting Sites m m Supported Digital: Adults 18 or older
A e
Nonremumpremium cablesreomive. PP DT
. . [ s

concurrent
Usoge %:

Online Classes, schools, Colleges, Universities _ 8% M?L";:S?;fuieami‘:;;liNE
M past 6mos readers of MPLS-ST.PAUL MAGAZINE B TWIN CITIES
TWIN CITIES DMA Scarborough R1 2024: Jan23-lan24 Qual Intab 208

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

90.5
OTT TV Streaming Services

109.0
Email /Text/
IM/
Zoom,etc.
(Personal...

Local TV
Streaming
34.9

YouTube/TikTok,
etc.
32.8

Shopping
(incl. Food/
Auctions...

Social Media
95.5

Non-
Premium
+Premium
Cable
Streaming
38.6

Search
(Google,
Bing,
etc.)

News/
Weat

Sport... R

Non-Premium
+Premium
Cable Streaming
57.4

Streaming Audio (Local
Radio/ Podcasts/
Streaming Services)
80.5
Social Media

127.0 Search
(Goog..

Bing,

etc.)

26.0

Email/
Text/IM/
Zoom,etc.
(Personal
& Wark)

Local TV
Streaming
49.7

YouTube/TikTok,
OTT TV Streaming Services etc.
109.2 40.1

Shopping
{incl.
Food...

News...

Bankin...

M past 6mos readers of MPLS-ST.PAUL MAGAZINE

Magazines read past 6 months: Mpls.St.Paul Magazine

ETWIN CITIES
* Share of Everything

- for Anything _



PHOENIX

M A G

131,284 or 74.3% of Adults 18 or older past 6mos readers of PHOENIX MAGAZINE use Ad-Supported

Social Media for an average of 188.4 minutes every day representing 34.6% of all time spent daily

with Ad-Supported Digital Media.
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Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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123,801 or 84.2% of Adults 18 or older past 6mos readers of SEATTLE MET Magazine use Ad-
Supported Social Media for an average of 94.5 minutes every day representing 16.6% of all time
spent daily with Ad-Supported Digital Media.
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WASHINGTONIAN

Avg. Week All Digitaf (Persons & % Reach)' Adults 18 or older
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MAGAZINE

382,875 or 74.6% of Adults 18 or older past 6mos readers of WASHINGTONIAN Magazine use Ad-
Supported Social Media for an average of 132.1 minutes every day representing 23.2% of all time
spent daily with Ad-Supported Digital Media.
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CHICAGO

MAGAZINE

355,108 or 72.6% of Adults 18 or older past 6mo readers of CHICAGO MAGAZINE use Ad-Supported
Facebook for an average of 55.6 minutes every day representing 37.9% of all time spent daily with
Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 18 or olde%rm Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Instagram
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301,113 or 71.2% of Adults 18 or older past 6mos readers of MPLS-ST.PAUL MAGAZINE use Ad-
Supported Facebook for an average of 32.1 minutes every day representing 33.7% of all time spent
daily with Ad-Supported Social Media.
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PHOENIX

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook

Instagram

YouTube Video
TikTok

Pinterest
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Linkedin

Reddit

Snapchat

WhatsApp

Others(Rumble, Twitch,Gab, Par...
Blogs/Message Boards (read...

tumblr

A G A

120,564 or 68.2% of Adults 18 or older past 6mos readers of PHOENIX MAGAZINE use Ad-Supported
Facebook for an average of 80.1 minutes every day representing 42.5% of all time spent daily with
Ad-Supported Social Media.
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Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 18 or olde%rm Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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SeattfeMet

98,767 or 67.1% of Adults 18 or older past 6mos readers of SEATTLE MET Magazine use Ad-
Supported Facebook for an average of 27.2 minutes every day representing 28.7% of all time spent
daily with Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 18 or olde%rm Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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382,875 or 74.6% of Adults 18 or older past 6mos readers of WASHINGTONIAN Magazine use Ad-
Supported Facebook for an average of 44.6 minutes every day representing 33.8% of all time spent
MAGAZINE daily with Ad-Supported Social Media.
Avg. Week All Socig! Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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CHICAGO

MAGAZINE

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 25,580; Social Media: 24,601; Local TV: 16,709; Non-Prem. Cable: 15,737
reaching Adults 18 or older past 6mo readers of CHICAGO MAGAZINE.

All Other Digital Media: 36,819;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older past 6mo readers of CHICAGO MAGAZINE
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s,lpaul MSPMAG.COM

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 38,117;
Local Radio: 23,420; Social Media: 22,367; Local TV: 14,325; Non-Prem. Cable: 11,890
reaching Adults 18 or older past 6mos readers of MPLS-ST.PAUL MAGAZINE.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older past 6mos readers of MPLS-ST.PAUL
MAGAZINE
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PHOENIX
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 17,747;
Social Media: 9,851; Local Radio: 8,532; Local TV: 6,374; Non-Prem. Cable: 5,841 reaching
Adults 18 or older past 6mos readers of PHOENIX MAGAZINE.
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SeattbeMet

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 12,458;
Social Media: 8,011; Local Radio: 7,248; Local TV: 3,641; Non-Prem. Cable: 3,597 reaching
Adults 18 or older past 6mos readers of SEATTLE MET Magazine.
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WASHINGTONIAN

MAGAZINE

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 36,080;
Local Radio: 24,686; Social Media: 24,555; Non-Prem. Cable: 16,106; Local TV: 13,752
reaching Adults 18 or older past 6mos readers of WASHINGTONIAN Magazine.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older past 6mos readers of WASHINGTONIAN
Magazine
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CHICAGO

MAGAZINE

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

397,681 or 81.3% of Adults 18 or older past 6mo readers of CHICAGO MAGAZINE spend an average
of 51.1 minutes per day driving, seeing Billboards and Signs. 69.1% Listen to Local Radio Stations
Out-of-Home for an average of 44.7 minutes/day.
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S MSPMAG.COM

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Stations Out-of-Home for an average of 44.1 minutes/day.

411,452 or 97.2% of Adults 18 or older past 6mos readers of MPLS-ST.PAUL MAGAZINE spend an
average of 42.1 minutes per day driving, seeing Billboards and Signs. 72.5% Listen to Local Radio
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PHOENIX

A G

159,862 or 90.4% of Adults 18 or older past 6mos readers of PHOENIX MAGAZINE spend an average
of 54.5 minutes per day driving, seeing Billboards and Signs. 64.% Listen to Local Radio Stations Out-
of-Home for an average of 32.7 minutes/day.

Top-13 Out-of-Home Medra (Persons & 9/ Reach} Adults 18 or older
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SeattfeMet

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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136,420 or 92.7% of Adults 18 or older past 6mos readers of SEATTLE MET Magazine spend an
average of 32.3 minutes per day driving, seeing Billboards and Signs. 66.3% Listen to Local Radio
Stations Out-of-Home for an average of 28.8 minutes/day.
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WASHINGTONIAN

MAGAZINE
Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Total Persons:

455,050 or 88.7% of Adults 18 or older past 6mos readers of WASHINGTONIAN Magazine spend an
average of 59.4 minutes per day driving, seeing Billboards and Signs. 63.1% Listen to Local Radio
Stations Out-of-Home for an average of 31. minutes/day.
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CHICAGO

MAGAZINE

397,681 or 81.3% of Adults 18 or older past 6mo readers of CHICAGO MAGAZINE spend an average
of 51.1 minutes per day driving an average of 29.7 miles each day and are 135.2% more likely to use
Edens Expressway (I-94) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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M A G A Z I NE

likely to use MN 100 than the Metro average.

411,452 or 97.2% of Adults 18 or older past 6mos readers of MPLS-ST.PAUL MAGAZINE spend an
average of 42.1 minutes per day driving an average of 24.5 miles each day and are 122.5% more

Top-26 Residential Zip Codes: Adults 18 or older

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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M A G A

NIX

[

159,862 or 90.4% of Adults 18 or older past 6mos readers of PHOENIX MAGAZINE spend an average
of 54.5 minutes per day driving an average of 31.7 miles each day and are 330.3% more likely to use
Washington Street than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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SeattfeMet

136,420 or 92.7% of Adults 18 or older past 6mos readers of SEATTLE MET Magazine spend an
average of 32.3 minutes per day driving an average of 18.8 miles each day and are 475.2% more
likely to use Elliot Avenue/15th Avenue NW than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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WASHINGTONIAN

MAGAZINE

455,050 or 88.7% of Adults 18 or older past 6mos readers of WASHINGTONIAN Magazine spend an
average of 59.4 minutes per day driving an average of 34.6 miles each day and are 198.4% more
likely to use Independence Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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270,933 or 55.4% of Adults 18 or older past 6mo readers of CHICAGO MAGAZINE read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10.9 minutes every day representing 36.7% of all
time spent daily with All forms of Print Media.

CHICAGO

MAGAZINE
Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Totol Persons:

Local Daily Newspa per(s) (Daily+Sunday)
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; . 2.0 Direct Mail
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0 18 Catalogs) . )
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MAGAZINE : . . ; E .: .

[15co7s | fEws 195
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Totol Persons:
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Direct Mail Advertising (excluding Catalogs)
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Mpls MSPMAG.COM

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily
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Books

New York Times (Daily+Sunday)
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Magazines
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293,666 or 69.4% of Adults 18 or older past 6mos readers of MPLS-ST.PAUL MAGAZINE read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 12.2 minutes every day representing 35.2% of

all time spent daily with All forms of Print Media.
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PHOENIX

M A G A I

55,000 or 31.1% of Adults 18 or older past 6mos readers of PHOENIX MAGAZINE read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10.3 minutes every day representing 29.2% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach} Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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SsattfeMet

89,019 or 60.5% of Adults 18 or older past 6mos readers of SEATTLE MET Magazine read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 11.3 minutes every day representing 26.1% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspa per(s) (Daily+Sunday)
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WASHINGTONIAN

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising [excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers
Magazines

New York Times (Daily+Sunday)

Mew York Times (Sunday)

Catalogs

New York Times (Daily)

Wall Street Journal (Daily)

USA Today (Daily)

MAGAZINE

Totol Persons:

256,287 or 50.% of Adults 18 or older past 6mos readers of WASHINGTONIAN Magazine read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 11.2 minutes every day representing 36.3% of
all time spent daily with All forms of Print Media.
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