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backbone to financial businesses of the future - The...

And, Yes! You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn!

Beverages (bottled water) drank past 7 days: Aquafina  Beverages (bottled water) drank past 7 days: Dasani  Beverages (bottled water) drank past 7 days: Crystal Geyser Beverages (bottled water) drank past 7 days: GlacA©au Smartwater ~ Beverages (bottled water) drank past 7 days: GlacA©au Vitaminwater



9.8% or 25,749,320 of USA Adults 18 or older drank AQUAFINA Bottled Water in the past 7 days.
Typical Adults 18 or older who drank AQUAFINA Bottled Water in the past 7 days are 48.5 years old (.7%
younger than average) and have a $86,753 (3.3% lower than average) annual household income.
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Beverages (bottled water) drank past 7 days: Aquafina




8.1% or 21,265,327 of USA Adults 18 or older drank DASANI Bottled Water in the past 7 days.
Typical Adults 18 or older who drank DASANI Bottled Water in the past 7 days are 47.4 years old (3.%
younger than average) and have a $96,365 (7.5% higher than average) annual household income.

@ Percent of Market: Adults 18 or older ﬁ\*Gender of Target vs. Market: Adults 18 or older
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Beverages (bottled water) drank past 7 days: Dasani




2.4% or 6,311,420 of USA Adults 18 or older drank CRYSTAL GEYSER Bottled Water in the past 7 days.
Typical Adults 18 or older who drank CRYSTAL GEYSER Bottled Water in the past 7 days are 50.1 years old
(2.6% older than average) and have a $77,073 (14.% lower than average) annual household income.

@ Percent of Market: Adults 18 or older ﬁ\*Gender of Target vs. Market: Adults 18 or older
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Beverages (bottled water) drank past 7 days: Crystal Geyser




" . 2.1% or 5,614,242 of USA Adults 18 or older drank GLACEAU SMART WATER Bottled Water in the past 7 days.
%m @ l’-(;‘.: Typical Adults 18 or older who drank GLACEAU SMART WATER Bottled Water in the past 7 days are 40.4
- —— years old (17.3% younger than average) and have a $84,851 (5.4% lower than average) annual household...
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Beverages (bottled water) drank past 7 days: GlacA©au Smartwater
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1.3% or 3,468,974 of USA Adults 18 or older drank GLACEAU VITAMINWATER Bottled Water in the past 7 days.
Typical Adults 18 or older who drank GLACEAU VITAMINWATER Bottled Water in the past 7 days are 41.5
years old (15.1% younger than average) and have a $84,391 (5.9% lower than average) annual household...
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Beverages (bottled water) drank past 7 days: GlacA@au Vitaminwater



4 a parent of 1 or more children under 18.

4 . ‘ 9.8% or 25,749,320 of USA Adults 18 or older drank AQUAFINA Bottled Water in the past 7 days.
Adults 18 or older who drank AQUAFINA Bottled Water in the past 7 days are 14.1% less likely to be a
college graduate, 1.4% more likely to work full-time, 1.3% more likely to be married, 12.% more likely to be
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Beverages (bottled water) drank past 7 days: Aquafina



8.1% or 21,265,327 of USA Adults 18 or older drank DASANI Bottled Water in the past 7 days.

Adults 18 or older who drank DASANI Bottled Water in the past 7 days are 8.2% less likely to be a college
graduate, 6.1% more likely to work full-time, 5.6% less likely to be married, 9.1% less likely to be a parent of
1 or more children under 18.
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Beverages (bottled water) drank past 7 days: Dasani



Some High School or Less (not graduate) '5 73;%

2.4% or 6,311,420 of USA Adults 18 or older drank CRYSTAL GEYSER Bottled Water in the past 7 days.
Adults 18 or older who drank CRYSTAL GEYSER Bottled Water in the past 7 days are 34.5% less likely to be a
college graduate, 1.5% more likely to work full-time, 23.7% less likely to be married, 6.5% more likely to be
a parent of 1 or more children under 1
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Beverages (bottled water) drank past 7 days: Crystal Geyser




E— B 2.1% or 5,614,242 of USA Adults 18 or older drank GLACEAU SMART WATER Bottled Water in the past 7 days.
ﬂ* :&‘}‘I Adults 18 or older who drank GLACEAU SMART WATER Bottled Water in the past 7 days are 15.5% more
l g likely to be a college graduate, 22.3% more likely to work full-time, 29.3% less likely to be married, 11.%
more likely to be a parent of 1 or more children u
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Beverages (bottled water) drank past 7 days: GlacA©au Smartwater



1.3% or 3,468,974 of USA Adults 18 or older drank GLACEAU VITAMINWATER Bottled Water in the past 7 days.
Adults 18 or older who drank GLACEAU VITAMINWATER Bottled Water in the past 7 days are 26.% less likely
to be a college graduate, 19.5% more likely to work full-time, 23.2% less likely to be married, 15.6% more

‘ likely to be a parent of 1 or more children
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Beverages (bottled water) drank past 7 days: GlacA@au Vitaminwater



1 more likely to have a dog.

{ 9.8% or 25,749,320 of USA Adults 18 or older drank AQUAFINA Bottled Water in the past 7 days.
; Adults 18 or older who drank AQUAFINA Bottled Water in the past 7 days are 6.3% less likely to own their

home, 2.9% more likely to own a lower valued home, 8.4% less likely to have a single-family home, 15.8%
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Beverages (bottled water) drank past 7 days: Aquafina



8.1% or 21,265,327 of USA Adults 18 or older drank DASANI Bottled Water in the past 7 days.
Adults 18 or older who drank DASANI Bottled Water in the past 7 days are 4.2% less likely to own their home,

3.9% more likely to own a higher valued home, 6.4% less likely to have a single-family home, 15.7% more
likely to have a dog.
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Beverages (bottled water) drank past 7 days: Dasani



2.4% or 6,311,420 of USA Adults 18 or older drank CRYSTAL GEYSER Bottled Water in the past 7 days.
Adults 18 or older who drank CRYSTAL GEYSER Bottled Water in the past 7 days are 10.9% less likely to own

their home, 1.6% more likely to own a higher valued home, 9.% less likely to have a single-family home,
12.8% more likely to have a dog.
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Beverages (bottled water) drank past 7 days: Crystal Geyser



2.1% or 5,614,242 of USA Adults 18 or older drank GLACEAU SMART WATER Bottled Water in the past 7 days.
Adults 18 or older who drank GLACEAU SMART WATER Bottled Water in the past 7 days are 25.7% less likely
to own their home, 9.9% more likely to own a lower valued home, 16.% less likely to have a single-family

home, 13.4% more likely to have a dog.
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Beverages (bottled water) drank past 7 days: GlacA©au Smartwater



1.3% or 3,468,974 of USA Adults 18 or older drank GLACEAU VITAMINWATER Bottled Water in the past 7 days.
Adults 18 or older who drank GLACEAU VITAMINWATER Bottled Water in the past 7 days are 27.% less likely
to own their home, 2.4% more likely to own a lower valued home, 20.% less likely to have a single-family

home, 19.2% less likely to have a dog.
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Beverages (bottled water) drank past 7 days: GlacA@au Vitaminwater




9.8% or 25,749,320 of USA Adults 18 or older drank AQUAFINA Bottled Water in the past 7 days.

Adults 18 or older who drank AQUAFINA Bottled Water in the past 7 days are 2.5% less likely to look up D-
I-Y advice online, 2.8% less likely to always vote in local elections, 17.4% more likely to belong to a gym,
5.4% more likely to fly domestic past yr.
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Beverages (bottled water) drank past 7 days: Aquafina




8.1% or 21,265,327 of USA Adults 18 or older drank DASANI Bottled Water in the past 7 days.

Adults 18 or older who drank DASANI Bottled Water in the past 7 days are 4.% less likely to look up D-I-Y
advice online, .1% more likely to always vote in local elections, 39.5% more likely to belong to a gym, 17.%
more likely to fly domestic past yr.
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Beverages (bottled water) drank past 7 days: Dasani




2.4% or 6,311,420 of USA Adults 18 or older drank CRYSTAL GEYSER Bottled Water in the past 7 days.
Adults 18 or older who drank CRYSTAL GEYSER Bottled Water in the past 7 days are 5.2% less likely to look
up D-I-Y advice online, 5.5% less likely to always vote in local elections, 31.% more likely to belong to a
gym, 8.1% more likely to fly domestic pas
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Beverages (bottled water) drank past 7 days: Crystal Geyser



2.1% or 5,614,242 of USA Adults 18 or older drank GLACEAU SMART WATER Bottled Water in the past 7 days.
Adults 18 or older who drank GLACEAU SMART WATER Bottled Water in the past 7 days are 3.1% less likely
to look up D-I-Y advice online, 25.4% less likely to always vote in local elections, 66.6% more likely to

belong to a gym, 16.6% more likely to fly dome
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Beverages (bottled water) drank past 7 days: GlacA©au Smartwater




1.3% or 3,468,974 of USA Adults 18 or older drank GLACEAU VITAMINWATER Bottled Water in the past 7 days.
Adults 18 or older who drank GLACEAU VITAMINWATER Bottled Water in the past 7 days are 4.2% less

likely to look up D-I-Y advice online, 33.9% less likely to always vote in local elections, 9.3% less likely to
belong to a gym, 8.9% less likely to fly domes
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Beverages (bottled water) drank past 7 days: GlacA@au Vitaminwater
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9.8% or 25,749,320 of USA Adults 18 or older drank AQUAFINA Bottled Water in the past 7 days.
Adults 18 or older who drank AQUAFINA Bottled Water in the past 7 days are 5.3% more likely to use QSRs
past mo., 11.3% more likely to use Sit-Down Restaurants past mo., 44.9% more likely to use Casinos past yr.,
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Beverages (bottled water) drank past 7 days: Aquafina
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30-days QSR Users: Adults 18 or older
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8.1% or 21,265,327 of USA Adults 18 or older drank DASANI Bottled Water in the past 7 days.
Adults 18 or older who drank DASANI Bottled Water in the past 7 days are 6.5% more likely to use QSRs past
mo., 13.5% more likely to use Sit-Down Restaurants past mo., 33.4% more likely to use Casinos past yr.,
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Past 30-days QSR Users: Adults 18 or older
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yr., 80.1% more likely to smoke cigarettes.

2.4% or 6,311,420 of USA Adults 18 or older drank CRYSTAL GEYSER Bottled Water in the past 7 days.
Adults 18 or older who drank CRYSTAL GEYSER Bottled Water in the past 7 days are 3.9% more likely to use
QSRs past mo., 9.7% more likely to use Sit-Down Restaurants past mo., 55.% more likely to use Casinos past
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Beverages (bottled water) drank past 7 days: Crystal Geyser
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2.1% or 5,614,242 of USA Adults 18 or older drank GLACEAU SMART WATER Bottled Water in the past 7 days.
Adults 18 or older who drank GLACEAU SMART WATER Bottled Water in the past 7 days are 8.9% more likely

to use QSRs past mo., 17.6% more likely to use Sit-Down Restaurants past mo., 60.4% more likely to use
Casinos past yr., 46.8% more likely to smoke ciga
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1.3% or 3,468,974 of USA Adults 18 or older drank GLACEAU VITAMINWATER Bottled Water in the past 7 days.
Adults 18 or older who drank GLACEAU VITAMINWATER Bottled Water in the past 7 days are 6.7% more

likely to use QSRs past mo., 8.2% more likely to use Sit-Down Restaurants past mo., 55.5% more likely to use
Casinos past yr., 86.3% more likely to smoke ciga
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9.8% or 25,749,320 of USA Adults 18 or older drank AQUAFINA Bottled Water in the past 7 days.
Adults 18 or older who drank AQUAFINA Bottled Water in the past 7 days are 1.5% less likely to have a 401K,

2.3% more likely to have an Auto Loan, 16.6% less likely to Invest/Trade Stocks Online, 9.9% more likely to
pay with their Debit Card.

Investments Owned: Adults 18 or older
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IRA (Individual Retirement Account)
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Financial Services Has and/or Uses: Adults 18 or older

7 28,
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Tax Preparation Service
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Beverages (bottled water) drank past 7 days: Aquafina




8.1% or 21,265,327 of USA Adults 18 or older drank DASANI Bottled Water in the past 7 days.
Adults 18 or older who drank DASANI Bottled Water in the past 7 days are .1% more likely to have a 401K,

15.3% more likely to have an Auto Loan, 21.2% more likely to Invest/Trade Stocks Online, 3.8% more likely to
pay with their Debit Card.
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401K,

2.4% or 6,311,420 of USA Adults 18 or older drank CRYSTAL GEYSER Bottled Water in the past 7 days.
Adults 18 or older who drank CRYSTAL GEYSER Bottled Water in the past 7 days are 12.8% less likely to have a

6.2% more likely to have an Auto Loan, 12.7% less likely to Invest/Trade Stocks Online, 9.% more likely

to pay with their Debit Card.
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2.1% or 5,614,242 of USA Adults 18 or older drank GLACEAU SMART WATER Bottled Water in the past 7 days.
Adults 18 or older who drank GLACEAU SMART WATER Bottled Water in the past 7 days are 11.6% more likely

to have a 401K, 12.3% less likely to have an Auto Loan, 34.6% more likely to Invest/Trade Stocks Online, 8.1%
less likely to pay with their Debit Card.

Investments Owned: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)
13.3%
18.4%
36,944,981 14.1%
14.2%

10.0%
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vitami | 1.3%or 3,468,974 of USA Adults 18 or older drank GLACEAU VITAMINWATER Bottled Water in the past 7 days.

Adults 18 or older who drank GLACEAU VITAMINWATER Bottled Water in the past 7 days are 13.9% more

%ﬂi iunl
1 | il
M= B

Investments Oned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
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likely to have a 401K, 5.9% more likely to have an Auto Loan, 37.7% more likely to Invest/Trade Stocks Online,
13.3% more likely to pay with their Debit Card
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Adults 18 or older who drank AQUAFINA Bottled Water in the past 7 days spend an average of 3 days, 2 hours, 13
minutes and 51 seconds each week with All Forms of Media.

87.1% of Adults 18 or older who drank AQUAFINA Bottled Water in the past 7 days spend an avg. of 8 hours and 21 minutes each week
listening to All Local AM/FM Radio, representing 9.8% of totaltime spent with all forms of Media.
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Adults 18 or older who drank DASANI Bottled Water in the past 7 days spend an average of 3 days, 4 hours, 35 minutes
and 14 seconds each week with All Forms of Media.

87.3% of Adults 18 or older who drank DASANI Bottled Water in the past 7 days spend an avg. of 8 hours and 12 minutes each week
listening to All Local AM/FM Radio, representing 9.4% of total time spent with all forms of Media.

s
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BROADCASTING

Beverages (bottled water) drank past 7 days: Dasani



Adults 18 or older who drank CRYSTAL GEYSER Bottled Water in the past 7 days spend an average of 2 days, 23 hours,
55 minutes and 33 seconds each week with All Forms of Media.

86.% of Adults 18 or older who drank CRYSTAL GEYSER Bottled Water in the past 7 days spend an avg. of 8 hours and 30 minutes each
week listening to All Local AM/FM Radio, representing 10.2% of total time spent with all forms of Media.
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BROADCASTING

Beverages (bottled water) drank past 7 days: Crystal Geyser




Adults 18 or older who drank GLACEAU SMART WATER Bottled Water in the past 7 days spend an average of 2 days, 15

hours, 11 minutes and 48 seconds each week with All Forms of Media.
88.6% of Adults 18 or older who drank GLACEAU SMART WATER Bottled Water in the past 7 days spend an avg. of 8 hours and 26
minutes each week listening to All Local AM/FM Radio, representing 11.8% of total time spent with all forms of Media.
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BROADCASTING

Beverages (bottled water) drank past 7 days: GlacA©au Smartwater




vllami Adults 18 or older who drank GLACEAU VITAMINWATER Bottled Water in the past 7 days spend an average of 2 days,

E ! ;1 i 23 hours, 26 minutes and 32 seconds each week with All Forms of Media.
i I : 93.4% of Adults 18 or older who drank GLACEAU VITAMINWATER Bottled Water in the past 7 days spend an avg. of 9 hoursand 17

minutes each week listening to All Local AM/FM Radio, representing 12.2% of total time spent with all forms of Media.
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Beverages (bottled water) drank past 7 days: GlacA@au Vitaminwater



Adults 18 or older who drank AQUAFINA Bottled Water in the past 7 days spend an average of 2 days, 6 hours, 56
minutes and 39 seconds each week with All Forms of Ad-Supported Media.

83.8% of Adults 18 or older who drank AQUAFINA Bottled Water in the past 7 days spend an avg. of 7 hours and 56 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 12.1% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Beverages (bottled water) drank past 7 days: Aquafina




Adults 18 or older who drank DASANI Bottled Water in the past 7 days spend an average of 2 days, 9 hours, 54 minutes
and 44 seconds each week with All Forms of Ad-Supported Media.

83.1% of Adults 18 or older who drank DASANI Bottled Water in the past 7 days spend an avg. of 7 hours and 36 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.9% of total time spent with all forms of Ad-Supported Media.
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BROADCASTING

Beverages (bottled water) drank past 7 days: Dasani



Adults 18 or older who drank CRYSTAL GEYSER Bottled Water in the past 7 days spend an average of 2 days, 6 hours, 0
minutes and 28 seconds each week with All Forms of Ad-Supported Media.

81.8% of Adults 18 or older who drank CRYSTAL GEYSER Bottled Water in the past 7 days spend an avg. of 7 hours and 31 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.4% of total time spent with all forms of Ad-Supported Medi
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BROADCASTING

Beverages (bottled water) drank past 7 days: Crystal Geyser




— — Adults 18 or older who drank GLACEAU SMART WATER Bottled Water in the past 7 days spend an average of 1 days, 22
il

hours, 56 minutes and 43 seconds each week with All Forms of Ad-Supported Media.
83.3% of Adults 18 or older who drank GLACEAU SMART WATER Bottled Water in the past 7 days spend an avg. of 7 hours and 30

minutes each week listening to Local Ad-Supported AM/FM Radio, representing 13.3% of total time spent with all forms of Ad-
Supported
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BROADCASTING -

Beverages (bottled water) drank past 7 days: GlacA©au Smartwater




Adults 18 or older who drank GLACEAU VITAMINWATER Bottled Water in the past 7 days spend an average of 2 days, 4

“ i hours, 29 minutes and 18 seconds each week with All Forms of Ad-Supported Media.
: 88.5% of Adults 18 or older who drank GLACEAU VITAMINWATER Bottled Water in the past 7 days spend an avg. of 8 hours and 42

minutes each week listening to Local Ad-Supported AM/FM Radio, representing 14.7% of total time spent with all forms of Ad-Supporte
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Supported Media: Adults 18 or older
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BROADCASTING

Beverages (bottled water) drank past 7 days: GlacA@au Vitaminwater



Adults 18 or older who drank AQUAFINA Bottled Water in the past 7 days spend an average of 7
hours and 50 minutes each day with All Forms of Ad-Supported Media. 83.8% listen to Local AM/FM
Radio for an avg. of 68.1 minutes/day.  (Local Radio delivers 12.1% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persans & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Beverages (bottled water) drank past 7 days: Aquafina



Adults 18 or older who drank DASANI Bottled Water in the past 7 days spend an average of 8 hours
and 16 minutes each day with All Forms of Ad-Supported Media. 83.1% listen to Local AM/FM Radio

for an avg. of 65.2 minutes/day.

(Local Radio delivers 10.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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Adults 18 or older who drank CRYSTAL GEYSER Bottled Water in the past 7 days spend an average of 7
hours and 42 minutes each day with All Forms of Ad-Supported Media. 81.8% listen to Local AM/FM
ST R a— Radio for an avg. of 64.5 minutes/day.  (Local Radio delivers 11.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persans & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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Beverages (bottled water) drank past 7 days: Crystal Geyser
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Adults 18 or older who drank GLACEAU SMART WATER Bottled Water in the past 7 days spend an
average of 6 hours and 42 minutes each day with All Forms of Ad-Supported Media. 83.3% listen to
Local AM/FM Radio for an avg. of 64.3 minutes/day. (Local Radio delivers 13.3% of Time with Ad-Suppor

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Tap-13 AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who drank GLACEAU VITAMINWATER Bottled Water in the past 7 days spend an
average of 7 hours and 29 minutes each day with All Forms of Ad-Supported Media. 88.5% listen to
Local AM/FM Radio for an avg. of 74.6 minutes/day. (Local Radio delivers 14.7% of Time with Ad-Suppor
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Avg. Week AIIAudro (Persons & % Reach): Adults 18 or older

[ 21,568,784 or 83.8% of Adults 18 or older who drank AQUAFINA Bottled Water in the past 7 days
listen to Ad-Supported Local AM/FM Radio for an average of 68.1 minutes every day representing
42 .4% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg Minutes/day Spent): Adults 18 or older
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17,664,582 or 83.1% of Adults 18 or older who drank DASANI Bottled Water in the past 7 days listen
to Ad-Supported Local AM/FM Radio for an average of 65.2 minutes every day representing 42.5%
of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older . Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

7 5,163,803 or 81.8% of Adults 18 or older who drank CRYSTAL GEYSER Bottled Water in the past 7
days listen to Ad-Supported Local AM/FM Radio for an average of 64.5 minutes every day
representing 38.2% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg Mmutes/day Spent): Adults 18 or older
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4,675,930 or 83.3% of Adults 18 or older who drank GLACEAU SMART WATER Bottled Water in the
past 7 days listen to Ad-Supported Local AM/FM Radio for an average of 64.3 minutes every day
representing 34.9% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio
Podcasts

Spotify

SiriusXM

YouTube Music
Owned Music
Pandora

Amazon Music

TV Music Channels
Apple Music

All Others
iHeartRadio
Audiobooks

m who drank GLACEAU VITAMINWATER Bottled Water in the past 7 days

R —T T
HM-!!H"'"'
ST -

P 4
B

Avg. Hours+Minutes/day with
Audio: Adults 18 or older

o

who drank GLACEAU
VITAMINWATER Bottled
Waterin the past 7 days

m USA

535

ot
~
R

4 6%

=
I
2

3,071,131 or 88.5% of Adults 18 or older who drank GLACEAU VITAMINWATER Bottled Water in the
past 7 days listen to Ad-Supported Local AM/FM Radio for an average of 74.6 minutes every day
representing 43.9% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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21,568,784 or 83.8% of Adults 18 or older who drank AQUAFINA Bottled Water in the past 7 days
listen to Ad-Supported Local AM/FM Radio for an average of 68.1 minutes every day representing
42.4% of all time spent daily with Ad-Supported Audio.
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17,664,582 or 83.1% of Adults 18 or older who drank DASANI Bottled Water in the past 7 days listen
to Ad-Supported Local AM/FM Radio for an average of 65.2 minutes every day representing 42.5%
of all time spent daily with Ad-Supported Audio.
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5,163,803 or 81.8% of Adults 18 or older who drank CRYSTAL GEYSER Bottled Water in the past 7
days listen to Ad-Supported Local AM/FM Radio for an average of 64.5 minutes every day
representing 38.2% of all time spent daily with Ad-Supported Audio.
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4,675,930 or 83.3% of Adults 18 or older who drank GLACEAU SMART WATER Bottled Water in the
past 7 days listen to Ad-Supported Local AM/FM Radio for an average of 64.3 minutes every day
representing 34.9% of all time spent daily with Ad-Supported Audio.
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3,071,131 or 88.5% of Adults 18 or older who drank GLACEAU VITAMINWATER Bottled Water in the
past 7 days listen to Ad-Supported Local AM/FM Radio for an average of 74.6 minutes every day
| representing 43.9% of all time spent daily with Ad-Supported Audio.
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21,568,784 or 83.8% of Adults 18 or older who drank AQUAFINA Bottled Water in the past 7 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Country,
Classic Rock, and Pop Contemporary Hit Radio.
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17,664,582 or 83.1% of Adults 18 or older who drank DASANI Bottled Water in the past 7 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Country, Pop
Contemporary Hit Radio, and Classic Rock.
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4,675,930 or 83.3% of Adults 18 or older who drank GLACEAU SMART WATER Bottled Water in the past 7
days listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio,
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3,071,131 or 88.5% of Adults 18 or older who drank GLACEAU VITAMINWATER Bottled Water in the past 7
days listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Classic Hits, Classic Rock, and Hot AC
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18,127,687 or 70.4% of Adults 18 or older who drank AQUAFINA Bottled Water in the past 7 days
watch Ad-Supported Local TV Stations for an average of 92.9 minutes every day representing 29.4%
of all time spent daily with Ad-Supported Video.
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15,263,416 or 71.8% of Adults 18 or older who drank DASANI Bottled Water in the past 7 days watch
Ad-Supported Local TV Stations for an average of 89. minutes every day representing 29.5% of all
time spent daily with Ad-Supported Video.
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4,423,736 or 70.1% of Adults 18 or older who drank CRYSTAL GEYSER Bottled Water in the past 7
‘ days watch Ad-Supported Local TV Stations for an average of 92.1 minutes every day representing
S 28.3% of all time spent daily with Ad-Supported Video.
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Beverages (bottled water) drank past 7 days: Crystal Geyser



3,810,681 or 67.9% of Adults 18 or older who drank GLACEAU SMART WATER Bottled Water in the
past 7 days watch Ad-Supported Local TV Stations for an average of 57. minutes every day
representing 25.7% of all time spent daily with Ad-Supported Video.
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2,217,640 or 63.9% of Adults 18 or older who drank GLACEAU VITAMINWATER Bottled Water in the
past 7 days watch Ad-Supported Local TV Stations for an average of 75.2 minutes every day
representing 30.6% of all time spent daily with Ad-Supported Video.
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\ 18,127,687 or 70.4% of Adults 18 or older who drank AQUAFINA Bottled Water in the past 7 days
watch Ad-Supported Local TV Stations for an average of 92.9 minutes every day representing 29.4%
of all time spent daily with Ad-Supported Video.
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Beverages (bottled water) drank past 7 days: Aquafina



15,263,416 or 71.8% of Adults 18 or older who drank DASANI Bottled Water in the past 7 days watch
Ad-Supported Local TV Stations for an average of 83. minutes every day representing 29.5% of all
time spent daily with Ad-Supported Video.
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Beverages (bottled water) drank past 7 days: Dasani



4,423,736 or 70.1% of Adults 18 or older who drank CRYSTAL GEYSER Bottled Water in the past 7
days watch Ad-Supported Local TV Stations for an average of 92.1 minutes every day representing
28.3% of all time spent daily with Ad-Supported Video.
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Beverages (bottled water) drank past 7 days: Crystal Geyser



3,810,681 or 67.9% of Adults 18 or older who drank GLACEAU SMART WATER Bottled Water in the
Al past 7 days watch Ad-Supported Local TV Stations for an average of 57. minutes every day
representing 25.7% of all time spent daily with Ad-Supported Video.
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Beverages (bottled water) drank past 7 days: GlacA©au Smartwater
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2,217,640 or 63.9% of Adults 18 or older who drank GLACEAU VITAMINWATER Bottled Water in the
past 7 days watch Ad-Supported Local TV Stations for an average of 75.2 minutes every day
representing 30.6% of all time spent daily with Ad-Supported Video.
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Beverages (bottled water) drank past 7 days: GlacA@au Vitaminwater
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18,127,687 or 70.4% of Adults 18 or older who drank AQUAFINA Bottled Water in the past 7 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News -
Evening, Local News - Morning, Comedies, and Dramas.

Avg. Hours+Minutes/day with Local m
TV Stations: Adults 18 or older

who drank AQUAFINA
Bottled Water in the past 7

m-su- e
I A "

= who drank AQUAFINA Bottled Water in the past 7 days

o S
o @
£ SN S SO S

HUSA

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local News -
Morning

Comedies
15.8

Game Shows

Food/

Local News - Cooking

Evening
19.3 ! 6.7

IVScience...

Local News -
Morning
30.7

Local News -

Evening
23.0

Game Shows
19.2

Local News -
Late
15.4

Comedies
19.2

Mystery/ ~ Nati

Suspense/ Net
Crime News
15.4 LS

Food/
Cook
Shows

7.7 [Science...

Documen...
7.7

= who drank AQUAFINA Bottled Water in the pa

st 7 days

mUSA

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older

(Averoge week]
Sports

Local News - Evening
Movies

Local News - Morning
Comedies

Dramas
Mystery/Suspense/Crime
Game Shows

National/Network News

Toto! persons:

89,088 15

—ﬂﬂ' 64
R S ———— X W 54

aangsl T
B S g s

D e TRV
R e TRV

R e TR
EIRVORT S—T U

&

o
b
i
R

[~
oo
R

Avg. Hours+Minutes/day with Ad-
Supported Local TV Stations: Aduns
18orolder

Local News - Late R PR g

who drank AQUAFINA
Science Fiction m m Bottled Water in the past 7 , 6
days
coutshows  EHERY RS
# who drank AQUAFINA Bottled Water in the past 7 days W USA
usa USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 4,121

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved,

{averoge Do)

Ad-Supported Local TV Station Programs (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

Local News -
Morning
2

Game Shows
16.6

Mystery/

Comedies
14.4

Local News -
Evening
19.6

National/
Network
News

Food...

Scienc...

Local News -
Morning
30.7

Local News -

Evening
24.1

Comedies
18.1

Mystery/
Suspense/
Crime
16.1

Game Shows
19.2

Local

News - Court
Late Shows
15.4 15.4

National/
Network

Food...

News Science...

USA Jan23-Feb24

USA Projection

Scarborough R1 2024: Feb23-Apr24 Q

Beverages (bottled water) drank past 7 days: Aquafina

» who drank AQUAFINA Bottled Water in the past 7 days

ual Intab

23,333

mUSA

® Share of Everything

for Anything _




Local TVStatlon 1 Programs (Persons & % Reach): Adults 18 or older
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15,263,416 or 71.8% of Adults 18 or older who drank DASANI Bottled Water in the past 7 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Movies, Sports, Local News - Evening, Local
News - Morning, Comedies, and Dramas.
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4,423,736 or 70.1% of Adults 18 or older who drank CRYSTAL GEYSER Bottled Water in the past 7
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Local News -
J Morning, Movies, Local News - Evening, Sports, and Local News - Late.
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3,810,681 or 67.9% of Adults 18 or older who drank GLACEAU SMART WATER Bottled Water in the
past 7 days watch Ad-Supported Local TV Stations. The Top 6-Programs are Movies, Comedies,
Sports, Local News - Evening, Game Shows, and Local News - Morning.
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2,217,640 or 63.9% of Adults 18 or older who drank GLACEAU VITAMINWATER Bottled Water in the
past 7 days watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Movies,
Sports, Local News - Morning, Game Shows, and Local News - Evening.
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Avg. Week AII Dlgftal (Persons & % Reach): Adults 18 or older
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[ 19,527,820 or 75.8% of Adults 18 or older who drank AQUAFINA Bottled Water in the past 7 days

use Ad-Supported Social Media for an average of 170.1 minutes every day representing 30.4% of all
time spent daily with Ad-Supported Digital Media.
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16,631,293 or 78.2% of Adults 18 or older who drank DASANI Bottled Water in the past 7 days use
Ad-Supported Social Media for an average of 199. minutes every day representing 33.5% of all time

spent dail
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‘ 4,892,077 or 77.5% of Adults 18 or older who drank CRYSTAL GEYSER Bottled Water in the past 7
days use Ad-Supported Social Media for an average of 142.9 minutes every day representing 26.2%
of all time spent daily with Ad-Supported Digital Media.
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‘ 4,637,512 or 82.6% of Adults 18 or older who drank GLACEAU SMART WATER Bottled Water in the
past 7 days use Ad-Supported Social Media for an average of 132.4 minutes every day representing
26.6% of all time spent daily with Ad-Supported Digital Media.
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2,751,362 or 79.3% of Adults 18 or older who drank GLACEAU VITAMINWATER Bottled Water in the
past 7 days use Ad-Supported Social Media for an average of 149.9 minutes every day representing
e 30.7% of all time spent daily with Ad-Supported Digital Media.
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19,444,361 or 75.5% of Adults 18 or older who drank AQUAFINA Bottled Water in the past 7 days
use Ad-Supported Facebook for an average of 60.8 minutes every day representing 37.2% of all time
spent daily with Ad-Supported Social Media.

Avg. Week AII Socml Media (Persons & % Reach): Adults 18 or oIder Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook
Instagram
YouTube Video
TikTok
Linkedin
X (Formerly "Twitter")
Pinterest
Reddit
Snapchat
WhatsApp
Others{Rumble, Twitch, Gab, Par... m%
Blogs/Message Boards (read... FROSARE B e o0 1-8%
e PO e 35

o
= who drank AQUAFINA Bottled Water in the past 7 davllsys

Avg. Hours+Minutes/day with all
Social Media: Adults 18 or older

whao drank AQUAFINA
Bottled Water in the past 7

mUSA

Facebook
69.5

Instagram
30.4

LinkedIn
9.0

X
‘ (Formerl...

27.0

Pinter..
6.7

YouTube Video

Facebook
54.5

YouTube Video
29.0

Linkedin
7.2

X

{Former...

Instagram
243

Pinterest Reddit
5.8 52

m who drank AQUAFINA Bottled Water in the past

7 days

mUSA

Avg. Week Ad—Sug_gortweJd Social Media (Persons & % Reach): Adults 18 or older

Facebook

Instagram 0

YouTube Video
o AR o
Y

X (Formerly "Twitter")

Pinterest

]
whatsapy  PREREPR s

Others(Rumble, Twitch, Gab,Pa... EEPREET) Eiticimen
Blogs/Message Boards (read... m 5.1%

weblr PRI R 3%%

15.2%

d
w who drank AQUAFINA Bottled Water in the past ;ﬁays

Scarborough R1 2024: Feb23-Apr24
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

UsA USA Projection

Bottled Water in the past 7

Avg. Hours+Minutes/day with Ad-
Supported Social Media: Adults 18
orolder

who drank AQUAFINA USA

b
[
Ed

HUSA
Qual Intab 4,121

Avg. Day Ad-Supported Social Media (% Time Spent & Avi

g. Minutes/day Spent): Adults 18 or older

®
-w»—-s

=pd =i 7% oy Ve B B
R £ o T T ¥
B R N 3

Facebook
60.8

YouTube Video
279

Linkedin
7.6

X

Instagram
23.0

Snap...
(Formerl... 4.2

Red...

4.8

Bl...
M...

Facebook
45.1

YouTube Video
341

Instagram
18.0

X
Linkedin | (For...
(] "TWi...

) B...
Pinte...

4.2

Reddit
3.9

USA lan23-Feb24

USA Projection

» who drank AQUAFINA Bottled Water in the past 7 days

Beverages (bottled water) drank past 7 days: Aquafina

Scarborough R1 2024: Feb23-Apr24

Qual Intab

23,333

mUSA

soefa.ai

* Share of Everything

for Anything




15,890,457 or 74.7% of Adults 18 or older who drank DASANI Bottled Water in the past 7 days use
Ad-Supported Facebook for an average of 79.3 minutes every day representing 40.4% of all time
spent daily with Ad-Supported Social Media.

Avg. Week All Socml Media (Persons & % Reach): Adults 18 or oIder Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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kil i s 1 ™ 4,445,308 or 70.4% of Adults 18 or older who drank CRYSTAL GEYSER Bottled Water in the past 7
\ | days use Ad-Supported Facebook for an average of 51.8 minutes every day representing 36.5% of all
- - “)' time spent daily with Ad-Supported Social Media.
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I:' past 7 days use Ad-Supported Facebook for an average of 44. minutes every day representing 34.3%
- of all time spent daily with Ad-Supported Social Media.
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31.1% of all time spent daily with Ad-Supported Social Media.

2,462,793 or 71.% of Adults 18 or older who drank GLACEAU VITAMINWATER Bottled Water in the
past 7 days use Ad-Supported Facebook for an average of 46.6 minutes every day representing
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,808,879;
Local Radio: 1,396,306; Social Media: 1,242,622; Non-Prem. Cable: 703,939; Local TV:
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,571,750;
Local Radio: 1,143,820; Social Media: 1,077,200; Non-Prem. Cable: 628,669; Local TV:
591,283 reaching Adults 18 or older who drank DASANI Bottled Water in the
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 491,789;

N
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 399,945;
Local Radio: 304,199; Social Media: 290,831; Non-Prem. Cable: 146,569; Local TV: 140,824
reaching Adults 18 or older who drank GLACEAU SMART WATER Bottled Water
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 198,516; Social Media: 183,424; Non-Prem. Cable: 109,618; Local TV: 88,785
reaching Adults 18 or older who drank GLACEAU VITAMINWATER Bottled Water
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Top-13 Out—of Home Media (Persons & % Reach): Adults 18 or older

{averoge week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

SiriusXM

YouTube Music

Movie Theaters

22,901,295 or 88.9% of Adults 18 or older who drank AQUAFINA Bottled Water in the past 7 days
spend an average of 64.1 minutes per day driving, seeing Billboards and Signs. 73.8% Listen to Local
Radio Stations Out-of-Home for an average of 48.2 minutes/da

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older
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(average weel

19,104,671 or 89.8% of Adults 18 or older who drank DASANI Bottled Water in the past 7 days spend
an average of 62.6 minutes per day driving, seeing Billboards and Signs. 73.7% Listen to Local Radio
Stations Out-of-Home for an average of 48.9 minutes/day.
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Grocery stores
Billboards & Signs (Weekly Drivers)

AM/FM Radio

Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

spotify

SiriusXm

YouTube Music

Movie Theaters

rotal Persons:

7.

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or clder
Concurrent

=

who drank DASANI Bottled Usa
‘Water in the past 7 days

wwho drank DASANI Bottled Water in the past 7 days HUSA

Top-13 Out—of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Billboards & Signs
AM/FM Radio
52.8

Walking in Towns,
Cities, Downtown
Areas
239

Movie
Theaters
15.0

Restaurants | Grocery
& Bars Stores

135 9.3 9.1

Shopping
Malls
13.0

Sirius...

Walking in Towns,
Cities, Downtown
Areas
215

Shopping Malls
19.6
Billboards & Signs (Weekly Drivers)
523
Restaurants & = Grocery
Bars Stores
154 10.3

Sirius...
8.3

You...  Gas
Movie Music | St...
Theaters

14.2

AM/FM Radio
52.0

u who drank DASANI Bottled Water in the past 7 days

W USA

Top-13 Ad-. Suggarted Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average
Gvacery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Movie Theaters

YouTube Music

Retail Stores

Health Clubs/Gyms

usA

USA Projection

m
e ™

e
o

# who drank DASANI Bottled Water in the past 7 days
Scarborough R1 2024: Feb23-Apr24 Qual Intab

Avg. Hours+Minutes/day with Ad-
Supported Out-of-Home Media:
Adults 18 or older
concurrent

usage %: _ m

who drank DASANI Bottled
Water in the past 7 days

mUSA
4,121

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

7.4%

USA Jan23-Feb24

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
 ime spene (avercge ooy)

AM/FM Radio
489

Walking in Towns,
Cities, Downtown
Areas
23.9

Billboards & Signs
(Weekly Drivers)
62.6

Health Clubs/
Gyms
19.7

Movie
Theaters
15.0

Restaurants
& Bars
13.5

Shopping
Malls
13.0

Pod...
Groc... | Re... | 5.4
Stores | St...

93 6.8

Gass Dr...

Walking in Towns,
Cities, Downtown
Areas
215

Shopping Malls
19.6
Billboards & Signs (Weekly
Drivers)
52.3
Health Clubs/
Gyms
17.8

Grocery
Stores
103

Movie

Podc... | Gas

Retail 51 St...

Stor...
75

Restaurants &
AM/FM Radio
48.4

YouT... | Dr...

# who drank DASANI Bottled Water in the past 7 days

USA Projection

Scarborough R1 2024: Feb23-Apr24

Beverages (bottled water) drank past 7 days: Dasani

* Share of Everything

Qual Intab 23,333




Top-13 Out—of Home Med:a {Persans & % Reach): Adults 18 or older
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5,232,527 or 82.9% of Adults 18 or older who drank CRYSTAL GEYSER Bottled Water in the past 7
days spend an average of 73.2 minutes per day driving, seeing Billboards and Signs. 71.6% Listen to
Local Radio Stations Out-of-Home for an average of 42.6 minut
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Top-13 Out—of Home Media (Persons & % Reach): Adults 18 or older
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w who drank GLACEAU SMART WATER Bottled Water in the past 7 days

4,811,634 or 85.7% of Adults 18 or older who drank GLACEAU SMART WATER Bottled Water in the
past 7 days spend an average of 82.9 minutes per day driving, seeing Billboards and Signs. 72.7%
Listen to Local Radio Stations Out-of-Home for an average of 44.2
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Top-13 Out—of Home Medla (Persons & % Reach): Adults 18 or older
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3,162,268 or 91.2% of Adults 18 or older who drank GLACEAU VITAMINWATER Bottled Water in the
past 7 days spend an average of 60.8 minutes per day driving, seeing Billboards and Signs. 71.1%
Listen to Local Radio Stations Out-of-Home for an average of 41.8

Top-13 Out-o_f~Home Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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9,556,231 or 37.1% of Adults 18 or older who drank AQUAFINA Bottled Water in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.8 minutes every day representing
31.7% of all time spent daily with All forms of Print Media.

Avg. Week All Prmt Medm {Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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New York Times (Sunday)
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New York Times (Daily)

‘Wall Street Journal (Daily)
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Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)
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8,471,150 or 39.8% of Adults 18 or older who drank DASANI Bottled Water in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 11. minutes every day representing 32.2%
of all time spent daily with All forms of Print Media.
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Print Media: Adults 18 or older
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‘ 2,064,442 or 36.8% of Adults 18 or older who drank GLACEAU SMART WATER Bottled Water in the
past 7 days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.1 minutes every day
representing 27.4% of all time spent daily with All forms of Pri
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Vllﬁ;l'l"‘il | 944,456 or 27.2% of Adults 18 or older who drank GLACEAU VITAMINWATER Bottled Water in the

past 7 days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.1 minutes every day
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