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ANY CHRISTIAN|
Radio Station

9.9% or 26,014,115 of USA Adults 18 or older listened to a CHRISTIAN RADIO STATION past 7 days.
Typical Adults 18 or older who listened to a CHRISTIAN RADIO STATION past 7 days are 51.2 years old (4.9%
older than average) and have a $84,449 (5.8% lower than average) annual household income.
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CONTEMPORARY

‘4 CHRISTIAN

6.7% or 17,562,731 of USA Adults 18 or older listened to a CONTEMPORARY CHRISTIAN Radio Station past 7 days.
Typical Adults 18 or older who listened to a CONTEMPORARY CHRISTIAN Radio Station past 7 days are 50.1
years old (2.5% older than average) and have a $87,830 (2.1% lower than average) annual household...

@ Percent of Market: Adults 18 or older ﬂ‘Gender of Target vs. Market: Adults 18 or older
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Radio format profiles (M-S 6am-Mid cume): Contemporary Christian




CHRISTIAN ADULT|
CONTEMPORARY

T@®

1.3% or 3,532,759 of USA Adults 18 or older listened to a CHRISTIAN ADULT CONTEMPORARY Station past 7 da!{s.
Typical Adults 18 or older who listened to a CHRISTIAN ADULT CONTEMPORARY Station past 7 days are 49.4
years old (1.2% older than average) and have a $81,313 (9.3% lower than average) annual household...

@ Percent of Market: Adults 18 or older ﬂ‘ Gender of Target vs. Market: Adults 18 or older
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CONTEMPORARY
INSPIRATIONAL

.9% or 2,351,574 of USA Adults 18 or older listened to a CONTEMPORARY INSPIRATIONAL Station past 7 days.
Typical Adults 18 or older who listened to a CONTEMPORARY INSPIRATIONAL Station past 7 days are 55.6
years old (13.9% older than average) and have a $78,218 (12.8% lower than average) annual household...
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1.5% or 3,931,705 of USA Adults 18 or older listened to a CHRISTIAN NEWS/TALK Station past 7 days.
CHRISTIAN : " y

Typical Adults 18 or older who listened to a CHRISTIAN NEWS/TALK Station past 7 days are 58.3 years old
NEWS/TALK (19.4% older than average) and have a $94,209 (5.1% higher than average) annual household income.
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Radio Station college graduate, .1% more likely to work full-time, 5.7% more likely to be married, 6.1% more likely to be a
parent of 1 or more children under 18.

- 9.9% or 26,014,115 of USA Adults 18 or older listened to a CHRISTIAN RADIO STATION past 7 days.
T °ANY CHRISTIAN Adults 18 or older who listened to a CHRISTIAN RADIO STATION past 7 days are 6.3% less likely to be a
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6.7% or 17,562,731 of USA Adults 18 or older listened to a CONTEMPORARY CHRISTIAN Radio Station past 7 da.lys.
- CONTEMPORARY Adults 18 or older who listened to a CONTEMPORARY CHRISTIAN Radio Station past 7 days are 4.% less

g CHRISTIAN likely to be a college graduate, 6.3% more likely to work full-time, 8.7% more likely to be married, 15.6%

3 more likely to be a parent of 1 or more children
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Radio format profiles (M-S 6am-Mid cume): Contemporary Christian



CHRISTIAN ADULT
CONTEMPORARY

1.3% or 3,532,759 of USA Adults 18 or older listened to a CHRISTIAN ADULT CONTEMPORARY Station past 7 days.
Adults 18 or older who listened to a CHRISTIAN ADULT CONTEMPORARY Station past 7 days are 9.3% less
likely to be a college graduate, 4.7% more likely to work full-time, 6.5% more likely to be married, 18.%

more likely to be a parent of 1 or more children
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Radio format profiles (M-S 6am-Mid cume): Christian Adult Contemporary



CONTEMPORARY
INSPIRATIONAL

Education Levels:
—

Some High School or Less (not graduate)

Adults 18 or older

.9% or 2,351,574 of USA Adults 18 or older listened to a CONTEMPORARY INSPIRATIONAL Station past 7 days.

Adults 18 or older who listened to a CONTEMPORARY INSPIRATIONAL Station past 7 days are 35.9% less

likely to be a college graduate, 21.% less likely to work full-time, 17.9% less likely to be married, 36.% less

likely to be a parent of 1 or more children
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Radio format profiles (M-S 6am-Mid cume): Contemporary Inspirational



CHRISTIAN
NEWS/TALK

1.5% or 3,931,705 of USA Adults 18 or older listened to a CHRISTIAN NEWS/TALK Station past 7 days.

Adults 18 or older who listened to a CHRISTIAN NEWS/TALK Station past 7 days are 39.3% more likely to be
a college graduate, .6% more likely to work full-time, 34.2% more likely to be married, .5% less likely to be a
parent of 1 or more children under 18.
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Radio format profiles (M-S 6am-Mid cume): News/Talk/Information



Radio Station home, 5.5% more likely to own a lower valued home, 3.8% more likely to have a single-family home, 1.6%

9.9% or 26,014,115 of USA Adults 18 or older listened to a CHRISTIAN RADIO STATION past 7 days.
ANY CHRISTIAN| | Adults 18 or older who listened to a CHRISTIAN RADIO STATION past 7 days are 5.8% more likely to own their
less likely to have a dog.
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6.7% or 17,562,731 of USA Adults 18 or older listened to a CONTEMPORARY CHRISTIAN Radio Station past 7 days.
Adults 18 or older who listened to a CONTEMPORARY CHRISTIAN Radio Station past 7 days are 7.% more
likely to own their home, .3% more likely to own a lower valued home, 3.7% more likely to have a single-
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family home, 7.9% more likely to have a dog.
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1.3% or 3,532,759 of USA Adults 18 or older listened to a CHRISTIAN ADULT CONTEMPORARY Station past 7 da
Adults 18 or older who listened to a CHRISTIAN ADULT CONTEMPORARY Station past 7 days are 6.8% more

likely to own their home, 13.4% more likely to own a lower valued home, 2.5% more likely to have a single-

family home, 11.2% more likely to have a dog.
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CONTEMPORARY
INSPIRATIONAL

.9% or 2,351,574 of USA Adults 18 or older listened to a CONTEMPORARY INSPIRATIONAL Station past 7 days.
Adults 18 or older who listened to a CONTEMPORARY INSPIRATIONAL Station past 7 days are 17.7% less likely

to own their home, 11.2% more likely to own a lower valued home, 20.7% less likely to have a single-family
home, 61.1% less likely to have a dog.
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1.5% or 3,931,705 of USA Adults 18 or older listened to a CHRISTIAN NEWS/TALK Station past 7 days.
CHRISTIAN Adults 18 or older who listened to a CHRISTIAN NEWS/TALK Station past 7 days are 23.9% more likely to own
NEWS/TALK their home, 3.2% more likely to own a lower valued home, 16.% more likely to have a single-family home,
3.2% less likely to have a dog.
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| 9.9% or 26,014,115 of USA Adults 18 or older listened to a CHRISTIAN RADIO STATION past 7 days.
ANY CHRISTIAN Adults 18 or older who listened to a CHRISTIAN RADIO STATION past 7 days are 1.2% more likely to look up
D-I-Y advice online, 1.3% less likely to always vote in local elections, .1% more likely to belong to a gym,

Radio Station
.6% more likely to fly domestic past yr.
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6.7% or 17,562,731 of USA Adults 18 or older listened to a CONTEMPORARY CHRISTIAN Radio Station past 7 dz
CONTEMPORARY Adults 18 or older who listened to a CONTEMPORARY CHRISTIAN Radio Station past 7 days are 6.2% more
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CONTEMPORARY likely to look up D-I-Y advice online, 13.% less likely to always vote in local elections, 19.% less likely to

1.3% or 3,532,759 of USA Adults 18 or older listened to a CHRISTIAN ADULT CONTEMPORARY Station past 7 days.
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CONTEMPORARY
INSPIRATIONAL

belong to a gym, .3% more likely to fly dome

.9% or 2,351,574 of USA Adults 18 or older listened to a CONTEMPORARY INSPIRATIONAL Station past 7 days.
Adults 18 or older who listened to a CONTEMPORARY INSPIRATIONAL Station past 7 days are 4.5% less
likely to look up D-I-Y advice online, 40.3% more likely to always vote in local elections, 30.9% less likely to
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1.5% or 3,931,705 of USA Adults 18 or older listened to a CHRISTIAN NEWS/TALK Station past 7 days.
CHRISTIAN Adults 18 or older who listened to a CHRISTIAN NEWS/TALK Station past 7 days are .9% less likely to look
NEWS/TALK up D-I-Y advice online, 16.7% more likely to always vote in local elections, 14.6% less likely to belong to a
gym, 9.2% more likely to fly domestic pa
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All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24 USA Projection

Radio format profiles (M-S 6am-Mid cume): News/Talk/Information



ANY CHRISTIAN
Radio Station

S

30-days QSR Users: Adults 18 or older
q ime

2 times

Past

4%

3 times

10times or more

= who listened to a CHRISTIAN RADIO STATION past 7 days

muUsA

Total Aggjggly QSR Users: Avg. Monthly QSR Meals:

o EEE - HEEE

X3

9.9% or 26,014,115 of USA Adults 18 or older listened to a CHRISTIAN RADIO STATION past 7 days.
Adults 18 or older who listened to a CHRISTIAN RADIO STATION past 7 days are 2.5% more likely to use QSRs
past mo., .8% more likely to use Sit-Down Restaurants past mo., 3.% more likely to use Casinos past yr.,

1.1% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ 4 1time

15.9%

2 times

I

16.1%

3 times

4 times

5times 7.5%

6 -9times

8.7%

10times or more

4.9%

= who listened to a CHRISTIAN RADIO STATION past 7 days mUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

76.7%

76.1%
L

Drank Past 30-days: Adults 18 or older

Liquor 118,471,405 45.29&
Any Type of Beer *
Wine

Domestic Regular Beer

1 41.6%

Domestic Light Beer

09,1
59,731,345 B

Imported Beer
Microbrew / Craft Beer

m who listened to a CHRISTIAN RADIO STATION past 7 days
USA Projection

musa

USA Scarborough R1 2024: Feb23-Apr24

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC, All rights reserved.

-10 Cuisines: Adults 18 or older

Tog
(Sit-Down Restaurants Used Past 30-days)

I
Mexican  pima

= who listened 1o a CHRISTIAN RADIO STATION past 7 days.

Chirese  coffes  maian  mndian/ Wings/ Bagel/ Upscale steakhouse
House / Thai/ Burgers/ Domut/
Coffee Bar Other  Sports gar  Bakery
asian

mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
o Bstenéd 1.0 ¢ ON past 7. 15.0%

vse. [ 17.2%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

63,
Table Games (Craps, Poker, etc.) gy

Bar / Nightclub

Upscale Restaurant

Stage Show / Concert 31.7%
Sports Betting
Other Gambling T.9%
Spa El.;ég% Casinos visited past 12 months: Yes

Used Past 30-days: Adults 18 or older

7
%

m who listened to a CHRISTIAN RADIO STATION past 7 days
2,459

mUSA

USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab

5.5%
3 38 601,40 2551801 14343 439
Marijuana [ Cannabis Cigarettes Vape
mwho listened to 8 CHRISTIAN RADIO STATION past 7 days mUSA

23,333

(Radio format profiles (M-S 6am-Mid cume): Christian Adult Contemporary OR Radio format profiles (M-S 6am-Mid cume): Christian Adult Contemporary OR Radio format profiles (M-S 6am-Mid cume): Contemporary Christian OR Radio format profiles (M-S 6am-Mid cume): Contemporary Inspirational OR Radio format
profiles (M-S 6am-Mid cume): Gospel OR Radio format profiles (M-S 6am-Mid cume): Religious OR Radio format profiles (M-S 6am-Mid cume): Southern Gospel OR Radio format profiles (M-S 6am-Mid cume): Spanish Contemporary Christian OR Radio format profiles (M-S 6am-Mid cume): Spanish Religious)



CONTEMPORARY
CHRISTIAN

Past 30-days QSR Users: Adults 18 or older

:‘—' e IR 1time 8.4%
% 2times 10.4% |
Ftimes 11.0%
Ftimes 10.6%
5 times .
6-9times

20.8%

10times or more

17.2%
= who listened to a CONTEMPORARY CHRISTIAN Radio Station past 7 days

musa

Total "3'1”55‘2"” QSR Users: Avg. Monthly QSR Meals:

88.7%
] s+

Adults 18 or older who listened to a CONTEMPORARY CHRISTIAN Ra
likely to use QSRs past mo., 2.4% more likely to use Sit-Down Restau
Casinos past yr., 21.3% less likely to smoke ci

6.7% or 17,562,731 of USA Adults 18 or older listened to a CONTEMPORARY CHRISTIAN Radio Station past 7 day

o

dio Station past 7 days are 3.6% more
rants past mo., 1.7% less likely to use

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
e

1time

15.9%

2 times

3 times

4 times

S5 times

6-9times

10times or more

® who listened to a CONTEMPORARY CHRISTIAN Radio Station past 7 days

Total hly Sit-Down
77.9% 76.1%

W USA

ant Users:  Avg. Monthly Sit-Down Restaurant Meals:

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer
Wine

Domestic Regular Beer

Domestic Light Beer

Imported Beer g 1) 21 - v
- 10.4%
Microbrew / Craft Beer 10.7% i
mwho listened to a CONTEMPORARY CHRISTIAN Radio Station past 7 days muUsA
USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab

All Graphs and HBIAI Data Modeling Copyright ©@ 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-10 Cuisines: Adults 18 or older

{S:lIReshur-nts Used Past 30-days)
I
Mexican nakan

piza Bagel/
surgers{  Danut {
Sports Bar  Bakery

Upscale  steakhouse

Chivese indin [ Wings

Thaif

o Stati

twa st7days  mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
is = 15.9%

vse S 17.4%

ad [£

Past 12 months Casino Activities: Adults 18 or older
Slot Machines . 24.2%

Table Games (Craps, Poker, etc.)

Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Other Gambling

Used Past 30-days: Adults 18 or older

5.5%

2551801

A 14,343,439
Cigarettes

1a / Cannabis

Vape

Spa Casinos visited past 12 Yes Mari
m who listened to a CONTEMPORARY CHRISTIAN Radio Station past 7 days mUSA
2,459
USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qudl Intab 23,333

Radio format profiles (M-S 6am-Mid cume): Contemporary Christian

% who listened to a CONTEMPORARY CHRISTIAN Radio Station past 7 days

musa



CHRISTIAN ADULT
CONTEMPORARY

7@

1.3% or 3,532,759 of USA Adults 18 or older listened to a CHRISTIAN ADULT CONTEMPORARY Station past 7 days.
Adults 18 or older who listened to a CHRISTIAN ADULT CONTEMPORARY Station past 7 days are 2.4% less
likely to use QSRs past mo., 2.1% less likely to use Sit-Down Restaurants past mo., 14.5% more likely to use
Casinos past yr., 50.6% more likely to smoke ¢

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

Rt

3 times

5 times 10.4%

10timesormare

®who fistened to a CHRISTIAN ADULT CONTEMPORARY Station past 7 days mysa

Total ManrMy QSR Users: S Avg. Monthly QSR Meals:

[ ] 1time

(Sit-Down Restaurants Used Past 30-days)
15.9%

5o times | vy

Chinese nafan  indian/ Wings/ Bagel/ Upscale steakhouse
™/ ougars/ Danut/
caﬂn lll Othar  Sports Bar  Bakery
101"‘"3 or more o
# who listened to a CHRISTIAN ADULT CONTEMPORARY Station past 7 days HUSA = who listened to a CHRISTIAN ADULT CONTEMPORARY Stationpast 7days  mUSA

Total hly Sit-Down ant Users:  Avg. Monthly Sit-Down Restaurant Meals: Used Resmumm Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

74.4% 76.1% N ADULT ... [T 11.5%
usa | 17.4%

e G

Drank Past 30-days: Adults 18 or older
tiquor

Any Type of Beer

Tabl

Wine

Domestic Regular Beer

Domestic Light Beer

Imported Beer B Tww - Vv
Microbrew / Craft Beer g i

® who listened to a CHRISTIAN ADULT CONTEMPORARY Station past 7 days mUSA

USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab

Past 12 months Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older
Slot Machines %
le Games (Craps, Poker, etc.) — “ hjE-[
Bar/ Nightclub e
Upscale Restaurant
Stage Show / Concert PO
54.4%

Sports Betting 5.5%
Other Gambling i . : 4 Mo
2.2% M
Spa 1.7% Casinos visited past 12 hs: Yes 1a / Cannabis Cigarettes Vape
m who listened to a CHRISTIAN ADULT CONTEMPORARY Station past 7 days mUSA wwho listened to a CHI TCol i 7days  WUSA

2,459
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Radio format profiles (M-S 6am-Mid cume): Christian Adult Contemporary



CONTEMPORARY
INSPIRATIONAL

‘I'Q

Past 30-days QSR Users: Adults 18 or older

2 times

3 times

4 times

5times

6-9times

10times or more
mwho listened to a CONTEMPORARY INSPIRATIONAL Station past 7 days mUSA

Total Aggjggly QSR Users: Avg. Monthly QSR Meals:

88.7%
T - es

.9% or 2,351,574 of USA Adults 18 or older listened to a CONTEMPORARY INSPIRATIONAL Station past 7 days.
Adults 18 or older who listened to a CONTEMPORARY INSPIRATIONAL Station past 7 days are .1% less likely
to use QSRs past mo., 12.8% less likely to use Sit-Down Restaurants past mo., 13.5% more likely to use

Casinos past yr., 41.% more likely to smoke ciga

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

H 1 time _mm
. ‘m
e
10times or more w
m who listened to a CONTEMPORARY INSPIRATIONAL Station past 7 days m USA
Total Monthly Sit-Down Restaurant Users: Al -Down Restaurant Meals:

66.3%

75 1')6

Drank Past 30-days Adults 18 or older

Liguor

Any Type of Beer
Wine

Domestic Regular Beer

Domestic Light Beer

-10 Cuisines: Adults 18 or older

(Srh lown Restaurants Used Past 30-days)

coffer mdian/ Wings/ Bagel/ Upscale steakhouse
House / Thai/ Burgers/ Domut/
Coffee Bar Other  Sports gar  Bakery

asian

Chinese an

mwho listened to a CO| INSPIRATIONAL 7 days mUsA
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

dolistenedto a € 19.8%

usa RGN 17.0%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines 24.2%
Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Imported Beer M - v
" B.A%
Microbrew / Craft Beer 10.7% i
m who listened to a CONTEMPORARY INSPIRATIONAL Station past 7 days mUsA
USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All righ

Stage Show / Concert
Sports Betting
Other Gambling
Spa Casinos visited past 12 months: Yes
® who listened to a CONTEMPORARY INSPIRATIONAL Station past 7 days mUSA
2,459
ts reserved.  USA Jun23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333

Radio format profiles (M-S 6am-Mid cume): Contemporary Inspirational

Used Past 30-days: Adults 18 or older

7
%

5.5%
54 B8,825 SLRIERE:
Marijuana [ Cannabis Cigarettes

Vape

wwho listened to a CONTEMPORARY INSPIRATIONAL Station past 7 days mUSA



CHRISTIAN
NEWS/TALK

'I'@

Past 30-days QSR Users: Adults 18 or older

2 times

3 times

10times or more

= who listened to a CHRISTIAN NEWS/TALK Station past 7 days

Total Manthly QSR Users:

mUSA

Avg. Monthly QSR Meals:

7%
S e

1.5% or 3,931,705 of USA Adults 18 or older listened to a CHRISTIAN

yr., 24.8% less likely to smoke cigarettes.

Adults 18 or older who listened to a CHRISTIAN NEWS/TALK Station past 7 days are 2.9% more likely to use
QSRs past mo., 14.% more likely to use Sit-Down Restaurants past mo., 9.% more likely to use Casinos past

NEWS/TALK Station past 7 days.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time 15.9%

2 times

16.1%

3 times 13.3%

4 times 9

5times

6 -9times 8.7%

10times or more
= who listened to a CHRJSTIAN NEWS/TALK Station past 7 days

b

o

R
o
K

= USA

Total Monthly Sit-Down Restaurant Users: Avg. Monthly Sit-Down Restaurant Meals:

86.7% 76.1%

Drank Past 30-day5' Adults 18 or older

Uauor
Any Type of Beer
Wine

Domestic Regular Beer

Domestic Light Beer

Imported Beer
Microbrew / Craft Beer '
= who listened to a CHRISTIAN NEWS/TALK Station past 7 days

USA Projection Scarborough R1 2024: Feb23-Apr24

musa
USA

To -10 Cuisines: Adults 18 or older

(Stl- lown Restaurants Used Past 30-days)

Chinese ndian { Bigel/  upscale steakhouse
Thai/ Burgers/ Donut/

Other  Sports gar  Bakery

asian

coffee an
House /
Cotfe Bar

wings/

= who listened to a CHRISTIAN NEWS/TALK Station past 7 days. musA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who listened to o CHRISTIAN NEWS/TALK Station post... 11.5%

vse. [ 17.2%

Past 12 months Casmo Activities: Adults 18 or older
E—
——

Slot Machines 24

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Other Gambling

Spa Casinos visited past 12 months: Yes

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC, All rights reserved.

Used Past 30-days: Adults 18 or older

mwho listened to a CHRISTIAN NEWS/TALK Station past 7 days
2,459

mUSA

USA Jon23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333

Radio format profiles (M-S 6am-Mid cume): News/Talk/Information
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2551801 FE114.343 439
Marijuana [ Cannabis Cigarettes Vape
® who listened to a CHRISTIAN NEWS/TALK Station past 7 days WUSA



| 9.9% or 26,014,115 of USA Adults 18 or older listened to a CHRISTIAN RADIO STATION past 7 days.
ANY CHRISTIAN Adults 18 or older who listened to a CHRISTIAN RADIO STATION past 7 days are .9% more likely to have a
Radio Station 401K, 11.% more likely to have an Auto Loan, 4.3% less likely to Invest/Trade Stocks Online, 3.% more likely to

pay with their Debit Card.

Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

o s

IRA (Individual Retirement Account) 1cii et

Stocks or Stock Options

75,855,205

Mutual Funds
Money Market Funds
Other (Crypto / NFTs / Metals, etc.)

Bonds

20.8% 8.5% 8.2%

Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home

Second Home or Real Estate Property Checking Debitor ATM  Savings  CreditCard  Online Moile

- Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home Improvement
529 Plan / College Savings Plan e %Zsz Account Mortgage Loan or Home:

Equity Loan
m who listened to a CHRISTIAN RADIO STATION past 7 days mUSA

Professional Services Used*: Adults 18 or older
Tax Preparation Service
Financial Planner
Online Investing / Stock Trading
Accountant :::;:
Insurance Agent at a Local Office (not online) 1.1]0;;% . .
Real Estate Agent :::
Estate Planning m’-::‘%

= who listened to a CHRISTIAN RADIO STATION past 7 days m USA

yﬁPast 3-Months Payment Methods Used: Adults 18 or older

= 10.5%10.1%
- 4.3% 3.7% 4.6% 3400

!

*past 12 Month. VisA PayPal DebitCard  MasterCard Zelle
Divorce/ Family Attorney 1% 170 oriths) e,

ApplePay  CashApp Store Credit GooglePay  Discover American Facebook  Square Cash Samsung Pay
1.2% Card Express Messenger
= who listened to a CHRISTIAN RADIO STATION past 7 days mUSA m who listened to a CHRISTIAN RADIO STATION past 7 days mUSA
usA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 2,459
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333

(Radio format profiles (M-S 6am-Mid cume): Christian Adult Contemporary OR Radio format profiles (M-S 6am-Mid cume): Christian Adult Contemporary OR Radio format profiles (M-S 6am-Mid cume): Contemporary Christian OR Radio format profiles (M-S 6am-Mid cume): Contemporary Inspirational OR Radio format
profiles (M-S 6am-Mid cume): Gospel OR Radio format profiles (M-S 6am-Mid cume): Religious OR Radio format profiles (M-S 6am-Mid cume): Southern Gospel OR Radio format profiles (M-S 6am-Mid cume): Spanish Contemporary Christian OR Radio format profiles (M-S 6am-Mid cume): Spanish Religious)



6.7% or 17,562,731 of USA Adults 18 or older listened to a CONTEMPORARY CHRISTIAN Radio Station past 7...

CONTEMPORARY Adults 18 or older who listened to a CONTEMPORARY CHRISTIAN Radio Station past 7 days are 7.6% more
g CHRISTIAN likely to have a 401K, 20.% more likely to have an Auto Loan, 3.1% more likely to Invest/Trade Stocks Online,

2.% more likely to pay with their Debit Card.

“ﬁélnvestments Owned: Adults 18 or older
401K Plan
IRA (indvidual Retirement Account)
Stocks or Stock Options
Mutual Funds 11,3;
Money Market Funds ﬁi’;
Other (Crypto / NFTs / Metals, etc.) :f:,f

9.3%
Bonds 115%

Financial Services Has and/or Uses: Adults 18 or older

20.8%| 8.7% 8.2% go%

Second Home or Real Estate Property ) Checking DebitorATM  Savings  CreditCard  Online Motile  OnlineBll  Home  Aumoloan  Money Certificatesof Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
520 Plan / College Savings Plan A Account Mortgage Loanor Home
,201, 588 Equity Loan
® who listened to a CONTEMPORARY CHRISTIAN Radio Station past 7days  mUSA

W who listened to a CONTEMPORARY CHRISTIAN Radio Station past 7 days W USA
Professional Services Used*: Adults 18 or older | {pyPast 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

[ 25.5%

Online investing / Stock Trading
Accountant 1&92;
Insurance Agent at a Local Office (not online) 1;?;';% . .
Real Estate Agent E.;;%
Estate Planning ,J‘;"g%

o
Divorce / Family Attorney !n:ﬁ (*Past 12 Months)

m who listened to a CONTEMPORARY CHRISTIAN Radio Station past 7days  mUSA

.094 = 11-8%30.1%

Debit Card  MasterCard ~ Venmo Zelle ApplePay  CashApp Store Credit GooglePay  Discover American  Facebook  Square Cash Samsung Pay
Card Express Messenger

® who listened to a CONTEMPORARY CHRISTIAN Radio Station past 7days  mUSA

usa USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 2,459
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333

Radio format profiles (M-S 6am-Mid cume): Contemporary Christian



CHRISTIAN ADULT
CONTEMPORARY

| 1.3%or 3,532,759 of USA Adults 18 or older listened to a CHRISTIAN ADULT CONTEMPORARY Station past 7...

Adults 18 or older who listened to a CHRISTIAN ADULT CONTEMPORARY Station past 7 days are 6.5% less

likely to have a 401K, 42.2% more likely to have an Auto Loan, 20.2% less likely to Invest/Trade Stocks Online,

10.% more likely to pay with their Debit Ca

Investments Owned: Adults 18 or older

o s

Stocks or Stock Options  prepreprn 28.9%

Money Market Funds '7’1‘4_”‘
Other (Crypto / NFTs / Metals, etc.) mu %
9,

.2%
Bosds o

Second Home or Real Estate Property m";‘:m

529 Plan / College Savings Plan 1':?:9‘

m who listened to a CHRISTIAN ADULT CONTEMPORARY Station past 7 days mUSA

Financial Services Has and/or Uses: Adults 18 or older

12.7% - 12.4%
Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan
= who listened to a CHRISTIAN ADULT CONTEMPORARY Station past 7 days m USA

Professional Services Used*: Adults 18 or older

Tax Preparation Service
P 66,078,522 25.5%

Financial Planner

47,195, 296

Online Investing / Stock Trading

Accountant

,337,729
Insurance Agent at a Local Office (not online)
Real Estate Agent ﬁ;’;;
Estate Planning m :‘GIQ

*Past 12 Month
Divorce/ Family Attorney 2.5% (*Pasi lonths)

1.2%

m who listened to a CHRISTIAN ADULT CONTEMPORARY Station past 7 days  ®mUSA

usA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24 USA Projection

yﬁPast 3-Months Payment Methods Used: Adults 18 or older

7.4 0% 10.1%
DebitCard MasterCard ~ Venmo Zelle ApplePay  CashApp Store Credit GooglePay  Discover American  Facebook  Square Cash Samsung Pay
Card Express Messenger

m who listened to a CHRISTIAN ADULT CONTEMPORARY Station past 7 days  mUSA

2,459
Secarborough R12024: Feb23-Apr24 Qual Intab 23,333

Radio format profiles (M-S 6am-Mid cume): Christian Adult Contemporary




INSPIRATIONAL to have a 401K, 20.3% less likely to have an Auto Loan, 25.7% less likely to Invest/Trade Stocks Online, .6%

| 9% or 2,351,574 of USA Adults 18 or older listened to a CONTEMPORARY INSPIRATIONAL Station past 7 days.
°CONTEMPORARY Adults 18 or older who listened to a CONTEMPORARY INSPIRATIONAL Station past 7 days are 24.8% less likely
more likely to pay with their Debit Card

Investments Owned: Adults 18 or older

o s

Financial Services Has and/or Uses: Adults 18 or older

IRA (Individual Retirement Account)

101,760,923

Stocks or Stock Options

75,855,205 28.9%

164, 7.0%
Mutyal Funds 18.%
Money Market Funds 14.1%

%

7.0%
3.3

Other (Crypto / NFTs / Metals, etc.) M A
6.8%

Bonds M_ 115%
7%

Second Home or Real Estate Property 73.5%

Checking Debitor ATM  Savings

20.8%| 9.7%

Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
o Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
i L G- Account Mort, Loan o Home
529 Plan / College Savings Plan B5% 'gage s o
mwho listened to a CONTEMPORARY INSPIRATIONAL Station past 7 days mUSA m who listened to a CONTEMPORARY INSPIRATIONAL Station past 7 days mUSA
—

Professional Services Used*: Adults 18 or older
rivencalPamer
Online Investing / Stock Trading

ymPast 3-Months Payment Methods Used: Adults 18 or older

Accountant S 11.2%
Insurance Agent at a Local Office (not online) g ua:a:ozu 0% 10.9% ' .
66 2.7%
Real Estate Agent 6.3% 20.0%| 75% 10.1%
X 015.8% 4.3% 3.7% A7% 340
" 2.9%
Estate Planning m 3.9% L., o T a2 i R o azim b G T
5 . | 208.0% (*Past 12 Menths) DebitCard MasterCard ~ Venmo Zelle ApplePay  CashApp Store Credit GooglePay  Discover American  Facebook  Square Cash Samsung Pay
Divorce/ Family Attorney E 2% Card Express Messenger

m who listened to a CONTEMPORARY INSPIRATIONAL Station past 7 days mUSA m who listened to a CONTEMPORARY INSPIRATIONAL Station past 7 days mUSA

UsA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 2,45

9
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333

Radio format profiles (M-S 6am-Mid cume): Contemporary Inspirational



CHRISTIAN
NEWS/TALK

1.5% or 3,931,705 of USA Adults 18 or older listened to a CHRISTIAN NEWS/TALK Station past 7 days.
Adults 18 or older who listened to a CHRISTIAN NEWS/TALK Station past 7 days are 5.6% more likely to have a

401K, 27.8% more likely to have an Auto Loan, 6.7% more likely to Invest/Trade Stocks Online, 2.6% less likely
to pay with their Debit Card.

Investments Owned Adults

401K Plan
IRA (Individual Retirement Account)

Money Market Funds 3%
Other (Crypto / NFTs / Metals, etc.) ::sx

15.2%
oot B

Second Home or Real Estate Property m HE%

18 or older .' Financial Services Has and/or Uses: Adults 18 or older

1.2%
2 M"‘ 6.0% 6.6% 5.6% 4.99%
.

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill

Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home Improvement
529 Plan / College Savings Plan m i Account Mortgage Loan or Home
Equity Loan
= who listened to a CHRISTIAN NEWS/TALK Station past 7 days mUSA = who listened to a CHRISTIAN NEWS/TALK Station past 7 days mUSA
s . [— .
Professional Services Used*: Adults 18 or older Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service 65,078 532 25.5%
Financial Planner 47,165 756 18.0%
Online Investing / Stock Trading
o m—
Insurance Agent at a Local Office (not online) % . .
Real Estate Agent :_;;’ .! 20.0%| 9.4% 10.1%
o~ Lo 3.4% 37% 9% 349
Estate Planning mm e i ok s TN 1o I Hecian |
- . *Past 12 Month: VisA Debit Card  MasterCard Venmo Zelle Apple Pa Cash Store Credit  Google Par Discover American Facebook uare Cash Samsung P
Divorce/ Family Attorney ”:;2: 170 outiis} v Aw Card 008 v Express Messenger x e Py
= who listened to a CHRISTIAN NEWS/TALK Station past 7 days mUSA
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Adults 18 or older who listened to a CHRISTIAN RADIO STATION past 7 days spend an average of 3 days, 3 hours, 43
ANY CHRISTIAN minutes and 36 seconds each week with All Forms of Media.
Radio Station 100.% of Adults 18 or older who listened to a CHRISTIAN RADIO STATION past 7 days spend an avg. of 10 hours and 22 minutes each
week listening to All Local AM/FM Radio, representing 13.7% of total time spent with all forms of Media.
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Adults 18 or older who listened to a CONTEMPORARY CHRISTIAN Radio Station past 7 days spend an average of 3 days,
CONTEMPORARY 6 hours, 30 minutes and 18 seconds each week with All Forms of Media.
g CHRISTIAN 100.% of Adults 18 or older who listened to a CONTEMPORARY CHRISTIAN Radio Station past 7 days spend an avg. of 10 hours and 30
5 ? minutes each week listening to All Local AM/FM Radio, representing 13.4% of total time spent with all forms of Media.
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Radio format profiles (M-S 6am-Mid cume): Contemporary Christian



Adults 18 or older who listened to a CHRISTIAN ADULT CONTEMPORARY Station past 7 days spend an average of 3
days, 8 hours, 10 minutes and 16 seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to a CHRISTIAN ADULT CONTEMPORARY Station past 7 days spend an avg. of 10 hours and 7
minutes each week listening to All Local AM/FM Radio, representing 12.6% of total time spent with all forms of Media.
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Radio format profiles (M-S 6am-Mid cume): Christian Adult Contemporary



Adults 18 or older who listened to a CONTEMPORARY INSPIRATIONAL Station past 7 days spend an average of 3 days, 0
CONTEMPORARY hours, 31 minutes and 42 seconds each week with All Forms of Media.

INSPIRATIONAL 100.% of Adults 18 or older who listened to a CONTEMPORARY INSPIRATIONAL Station past 7 days spend an avg. of 10 hours and 30
100.0% minutes each week listening to All Local AM/FM Radio, representing 14.5% of total time spent with all forms of Media.
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Radio format profiles (M-S 6am-Mid cume): Contemporary Inspirational



Adults 18 or older who listened to a CHRISTIAN NEWS/TALK Station past 7 days spend an average of 3 days, 15 hours,
CHRISTIAN 34 minutes and 41 seconds each week with All Forms of Media.
NEWS ,TALK 100.% of Adults 18 or older who listened to a CHRISTIAN NEWS/TALK Station past 7 days spend an avg. of 14 hours and 36 minutes each
week listening to All Local AM/FM Radio, representing 16.7% of total time spent with all forms of Media.
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Adults 18 or older who listened to ANY CHRISTIAN RADIO STATION past 7 days spend an average of 2 days, 7 hours, 5

ANY CHRISTIAN minutes and 0 seconds each week with All Forms of Ad-Supported Media.
Radio Station 68.3% of Adults 18 or older who listened to a CHRISTIAN RADIO STATION past 7 days spend an avg. of 7 hours and 38 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.6% of total time spent with all forms of Ad-Supported Media.
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Females 18 or older who listened to a CONTEMPORARY CHRISTIAN Radio Station past 7 days spend an average of 2
CONTEMPORARY

days, 6 hours, 51 minutes and 12 seconds each week with All Forms of Ad-Supported Media.
g CHRISTIAN 68.9% of Adults 18 or older who listened to a CONTEMPORARY CHRISTIAN Radio Station past 7 days spend an avg. of 7 hours and 23
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 8.6% of total time spent with all forms of Ad-Suppor
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days, 10 hours, 22 minutes and 34 seconds each week with All Forms of Ad-Supported Media.
CONTEMPORARY 73.4% of Adults 18 or older who listened to a CHRISTIAN ADULT CONTEMPORARY Station past 7 days spend an avg. of 7 hours and 50

minutes each week listening to Local Ad-Supported AM/FM Radio, representing 9.3% of total time spent with all forms of Ad-Suppor
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Adults 18 or older who listened to a CONTEMPORARY INSPIRATIONAL Station past 7 days spend an average of 2 days,
CONTEMPORARY

11 hours, 22 minutes and 32 seconds each week with All Forms of Ad-Supported Media.
INSPIRATIONAL 71.3% of Adults 18 or older who listened to a CONTEMPORARY INSPIRATIONAL Station past 7 days spend an avg. of 7 hours and 31

minutes each week listening to Local Ad-Supported AM/FM Radio, representing 9.3% of total time spent with all forms of Ad-Supporte

072

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

- 51:51:20
s 58.5% 6%

o listened to a CONTEMPORARY INSPIRATIONAL StaSin past 7

u who listened to a CONTEMPORARY INSPIRATIONAL Station past 7 days m USA

USA  USAProjection  Scarborough R12024: Feb?3-Apr2d  Quollntab 2,459 USAJan23-Feb?d  USA Projection  Scarborough R12024: Feb23-Apr2d  Qualintab 23,333 Hubbqr harmal Syerysman
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. or Anything

BROADCASTING

Radio format profiles (M-S 6am-Mid cume): Contemporary Inspirational



CHRISTIAN
NEWS/TALK

Weekly

h %:

BX=

% of Total

m who listened to a CHRISTIAN NEWS/TALK Station past 7 days

UsA USA Projection Scarborough R12024: Feb23-Apr24 Qual Intab 2,459 USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Adults 18 or older who listened to a CHRISTIAN NEWS/TALK Station past 7 days spend an average of 2 days, 17 hours,

10 minutes and 18 seconds each week with All Forms of Ad-Supported Media.

82.8% of Adults 18 or older who listened to a CHRISTIAN NEWS/TALK Station past 7 days spend an avg. of 13 hours and 21 minutes each

week listening to Local Ad-Supported AM/FM Radio, representing 11.8% of total time spent with all forms of Ad-Supported Med
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Adults 18 or older who listened to a CHRISTIAN RADIO STATION past 7 days spend an average of 7
ANY_ CHRIS_T[AN hours and 50 minutes each day with All Forms of Ad-Supported Media. 68.3% listen to Local AM/FM
Radio Station Radio for an avg. of 65.5 minutes/day. (Local Radio delivers 9.5% of Time with Ad-Supported Media.)
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Adults 18 or older who listened to a CONTEMPORARY CHRISTIAN Radio Station past 7 days spend an
average of 8 hours and 43 minutes each day with All Forms of Ad-Supported Media. 68.9% listen to
Local AM/FM Radio for an avg. of 63.3 minutes/day. (Local Radio delivers 9.3% of Time with Ad-Supported Media.)
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CONTEMPORARY average of 8 hours and 20 minutes each day with All Forms of Ad-Supported Media. 73.4% listen to
Local AM/FM Radio for an avg. of 67.2 minutes/day. (Local Radio delivers 9.3% of Time with Ad-Supported Media.)

Top-13 AII Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who listened to a CONTEMPORARY INSPIRATIONAL Station past 7 days spend an
average of 8 hours and 28 minutes each day with All Forms of Ad-Supported Media. 71.3% listen to
Local AM/FM Radio for an avg. of 64.5 minutes/day. (Local Radio delivers 10.7% of Time with Ad-Suppori
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CHRISTIAN
NEWS/TALK

Adults 18 or older who listened to a CHRISTIAN NEWS/TALK Station past 7 days spend an average of 9
hours and 18 minutes each day with All Forms of Ad-Supported Media. 82.8% listen to Local AM/FM

10

Radio for an avg. of 114.5 minutes/day. (Local Radio delivers 11.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(average week) Totol Persons: (average day)

% Time Spent
lﬁi

Grocery Stores

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc.)

Billboards

523

tocal AW Radio R T L T L R
Email/Text/iM/Zoom,etc. (Personal & Work) mm m Non-Premium Cable TV 69.3 53.3
News/Weather /Sports (Websites/Apps) Mm m Local TV Stations NE;;JO?S Fa(;ihg’“k Local I‘u"ast;ﬁﬂﬂi o
135.6 = = G rcl
ol .. o —
Facebook Forms of Media: Adults 18 or older m mailhj;Textf Billboards & Signs | Bing, ete.) | Instagr...
! / (Weekly Drivers) | 27.4 238
Local TV Stations m Zoom,ete.

Non-Premium Cable TV Networks.
Games/Fantasy/Betting Sites
Gas Stations/Convenience Stores

Instagram

_!E

% who listened to a CHRISTIAN NEWS/TALK Station past 7 days

CHRISTIAN NEWS/TALK

b

who listened to a

Station past 7 days

WusA

Local AM/FM Radio
125.3

X (Personal...
& Signs
(Weekly
Drivers)
56.0

Non-Premium Cable TV
Networks
100.1

Email/Text/IM/
Zoom,etc.
(Personal & Work)

Gr...
SES
£

Gam...

Fa

Betti...
Sites

® who listened to a CHRISTIAN NEWS/TALK Station past 7 days

HUSA

Top-13 All Forms ofAd Suggorted Media (Persons & % Reach): Adults 18 or older

HI —
o ead

faverage week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc)
News/Weather/Sports (Websites/Apps)
Local AM/FM Radio

Email/Text /iIM/Zoom,etc. (Personal & Work)
Facebook

Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores

Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:
Adults 18 or older

(average Day)

Top-13 All Forms of Ad-Supported Media (% Time Spent &

Spent:

Avg. Minutes/day Spent): Adults 18 or older

Local TV Stations
129.6

Local AM/FM Radio
114.5

Email/Text/
M/
Zoom,etc.
(Personal...

Billboards
& Signs

Instag...

218

News...

(incl.
Foo...

Local TV Stations
98.5

Non-Premium Cable TV

Local AM/FM Radio
64.5

Facebook
476

Email/Text/IM/

(Google,
Bing, etc.)

Billboards & Signs
(Weekly Drivers)
52.3

Search Shoppi...
(incl.

Food...

Restaur...
& Bars

Instagram mm— z Non-Premium C (Weekly | Search Re...
Honvine i B T who listened to a usa Networks Drivers) | (Google, & Networks Zoom,etc. Inst..  News/
Gl CHUSTAN NEWS/ ALK 115.5 56.0 | Bing.ete) | Bars | Gro.. 95.5 (Personal & | 18.8 Weathe..
Station past 7 days
Restaurants & Bars
m who listened to a CHRISTIAN NEWS/TALK Station past 7 days mUSA w who listened to a CHRISTIAN NEWS/TALK Station past 7 days m USA
USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 2459 < Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab for Anything .

Radio format profiles (M-S 6am-Mid cume): News/Talk/Information



. i listen to Ad-Supported Local AM/FM Radio for an average of 65.5 minutes every day representing
Radio Station 41.2% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 orolder Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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[ 12,102,947 or 68.9% of Adults 18 or older who listened to a CONTEMPORARY CHRISTIAN Radio
Station past 7 days listen to Ad-Supported Local AM/FM Radio for an average of 63.3 minutes every
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[ 2,592,074 or 73.4% of Adults 18 or older who listened to a CHRISTIAN ADULT CONTEMPORARY
Station past 7 days listen to Ad-Supported Local AM/FM Radio for an average of 67.2 minutes every
day representing 40.3% of all time spent daily with Ad-Supported Audi
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1,677,652 or 71.3% of Adults 18 or older who listened to a CONTEMPORARY INSPIRATIONAL Station
past 7 days listen to Ad-Supported Local AM/FM Radio for an average of 64.5 minutes every day
representing 40.3% of all time spent daily with Ad-Supported Audio.
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CHRISTIAN
NEWS/TALK

Avg. Week All Audio (Persons & % Reach): Adults 18 or older
o0 z8a

Local AM/FM Radio
Podcasts

Spotify

SiriusXm

YouTube Music
Owned Music
Pandora

Amazon Music

TV Music Channels
Apple Music

All Others
iHeartRadio
Audiobooks

7 3,255,342 or 82.8% of Adults 18 or older who listened to a CHRISTIAN NEWS/TALK Station past 7
days listen to Ad-Supported Local AM/FM Radio for an average of 114.5 minutes every day
representing 44.7% of all time spent daily with Ad-Supported Audio.
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ANY.CHRISTIAN 17,764,042 or 68.3% of Adults 18 or older who listened to a CHRISTIAN RADIO STATION past 7 days
di : listen to Ad-Supported Local AM/FM Radio for an average of 65.5 minutes every day representing
Radio Station | 41.2% of all time spent daily with Ad-Supported Audio.
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CONTEMPORARY 12,102,947 or 68.9% of Adults 18 or older who listened to a CONTEMPORARY CHRISTIAN Radio
. CHRISTIAN Station past 7 days listen to Ad-Supported Local AM/FM Radio for an average of 63.3 minutes every
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s DY 2,592,074 or 73.4% of Adults 18 or older who listened to a CHRISTIAN ADULT CONTEMPORARY
CONTEMPORARY Station past 7 days listen to Ad-Supported Local AM/FM Radio for an average of 67.2 minutes every
| day representing 40.3% of all time spent daily with Ad-Supported Audi
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Radio format profiles (M-S 6am-Mid cume): Christian Adult Contemporary



TR TEETAREHE T 1,677,652 or 71.3% of Adults 18 or older who listened to a CONTEMPORARY INSPIRATIONAL Station
INSPIRATIONAL past 7 days listen to Ad-Supported Local AM/FM Radio for an average of 64.5 minutes every day

| representing 40.3% of all time spent daily with Ad-Supported Audio.

Weekly 80.3% Avg. Hours+Minutes/day with Ad-Supported
Reach % Audio: Adults 18 or older
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Radio format profiles (M-S 6am-Mid cume): Contemporary Inspirational



3,255,342 or 82.8% of Adults 18 or older who listened to a CHRISTIAN NEWS/TALK Station past 7
CHRISTIAN ! . .

days listen to Ad-Supported Local AM/FM Radio for an average of 114.5 minutes every day
NEWS/TALK representing 44.7% of all time spent daily with Ad-Supported Audio.

Weekly 2.5 80.3% Avg. Hours+Minutes/day with Ad-Supported

Reach % Audio: Adults 18 or older
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Radio format profiles (M-S 6am-Mid cume): News/Talk/Information



ANY CHRISTIAN
Radio Station

17,764,042 or 68.3% of Adults 18 or older who listened to a CHRISTIAN RADIO STATION past 7 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Country,
Pop Contemporary Hit Radio, and Classic Rock.

Lacal AM/FM Radlo Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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CONTEMPORARY

g CHRISTIAN

12,102,947 or 68.9% of Adults 18 or older who listened to a CONTEMPORARY CHRISTIAN Radio Station
past 7 days listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary,
Country, Classic Hits, Pop Contemporary Hit Radio, and Classic

Lacal AM/FM Radlo Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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CHRISTIAN ADULT
CONTEMPORARY

2,592,074 or 73.4% of Adults 18 or older who listened to a CHRISTIAN ADULT CONTEMPORARY Station
past 7 days listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Adult
Hits, Classic Rock, Classic Hits, and Pop Contemporary Hi

Local AM/FM Radro Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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CONTEMPORARY
INSPIRATIONAL

1,677,652 or 71.3% of Adults 18 or older who listened to a CONTEMPORARY INSPIRATIONAL Station past
7 days listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Urban AC, Urban
Contemporary, All News, Adult Contemporary, and Rhythmic Contemporary

Lacal AM/FM Radlo Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older

Adult “’"‘““P"’“’V M“mm
COETRCE i v
T v v

(35 501301 19
56 o024

News/Talk/Iinformation
Classic Hits

Pop Contemporary Hit Radio

Cowntry  ER v
classicrock PR MbsssTrm
Hotac ARG bk
Aremative  FEPERTTY whitla
e L
Contemporary Christian ¢4 552 73 w
aduitits  FERRRRCR wOAH

Urban Contemporary

m who listened to a CONTEMPORARY INSPIRATIONAL Station past 7 days

§1Jm15§

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 18 or older

o listened to 8 CONTEMPORARY | NSPIRATIONAL Stifdn past 7

mUSA

e e Mo P i
R R R R R

‘Average Day)

& Adult

Contemporary
32.2

News/Talk/
Information
37.1

Urban AC

All Sports 220

34.5

Pop
Contempora...

Hit Radio
314

Adult Hits
346

Classic Hits
33.7

Hot AC
30.7

Contemporary
Christian

All Sports
25.8

News/Talk/
Information
25.4

Urban AC

Adult Hits 216

252

Adult Pop
Contempora... Conte...
23.5 Hit
Alterna...  Radio
23.1 21.3

Classic Hits
24.6

Contemporary
Christian
244

Urban
Contemporary

® who listened to a CONTEMPORARY INSPIRATIONAL Station past 7 days

W USA

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

Totul Pecsons:

PO i
SO Bl

(averoge week)
Adult Contemporary

Classic Hits

Pop Contemporary Hit Radio
Country

Classic Rock

Hot AC

News/Talk/information

Supported Local AM/FM Radio:
auspors . RO R Adults 18 or older
Urban AC WH
Adult Hits m'gif" A4
o listened to a CONTEMPORARY INSPIRATIONAL Stdfiin past 7
T Co Ty MF-
Mines PRI oy 202

w who listened to a CONTEMPORARY INSPIRATIONAL Station past 7 days
2,459

USA USA Projection Scarborough R1 2024: Feb23-Apr2d Qual Intab

Avg. Hours+Minutes/day with Ad-

mUSA

%

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

nt. “TAverage Coy)

Ad—Sug‘gorted Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Adult
Contemporary
322

News/Talk/
Information
371

All Sports
34.5

Urban AC
32.0

Country
3338

Classic Rock

35.8
Hot AC

30.7 293

Pop
Contempora...
Hit Radio
314

Urban
Contemporary
28.4

Adult Hits Classic Hits
34.6 337

Altern...

All Sports
25.8

Classic Rock

News/Talk/
Information

Urban AC
236

Country

Adult Hits 24.0

252

Adult Pop
Contempora... Conte...

235 Hit
Alterna... | Radio
231 211

Urban
Contemporary

Classic Hits
24.6

® who listened to a CONTEMPORARY INSPIRATIONAL Station past 7 days

USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24

Radio format profiles (M-S 6am-Mid cume): Contemporary Inspirational

Qual Intab

23,333

= USA
* Share of Everything
for Anything _

soefa.ai




T

CHRISTIAN
NEWS/TALK

3,255,342 or 82.8% of Adults 18 or older who listened to a CHRISTIAN NEWS/TALK Station past 7 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are News/Talk/Information, Adult
Contemporary, Classic Hits, Classic Rock, and Country.

Lacal AM/FM Radlo Formats (Persons & % Reach): Adults 18 or older Lacal AM/FM Radio Formats (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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16,738,222 or 64.3% of Adults 18 or older who listened to a CHRISTIAN RADIO STATION past 7 days
watch Ad-Supported Local TV Stations for an average of 120.8 minutes every day representing

T °ANY CHRISTIAN
Radio Station 32.2% of all time spent daily with Ad-Supported Video.

Avg. Week All Video (Persons & % Reach): Adults 15 orolder Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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CONTEMPORARY

g CHRISTIAN

10,928,792 or 62.2% of Adults 18 or older who listened to a CONTEMPORARY CHRISTIAN Radio
Station past 7 days watch Ad-Supported Local TV Stations for an average of 118. minutes every day
representing 31.3% of all time spent daily with Ad-Supported Video.
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CHRISTIAN ADULT,
CONTEMPORARY

2,179,385 or 61.7% of Adults 18 or older who listened to a CHRISTIAN ADULT CONTEMPORARY
Station past 7 days watch Ad-Supported Local TV Stations for an average of 108.5 minutes every day
representing 29.4% of all time spent daily with Ad-Supported Video.
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Radio format profiles (M-S 6am-Mid cume): Christian Adult Contemporary




CONTEMPORARY
INSPIRATIONAL

1,755,161 or 74.6% of Adults 18 or older who listened to a CONTEMPORARY INSPIRATIONAL Station
past 7 days watch Ad-Supported Local TV Stations for an average of 138.8 minutes every day
representing 38.5% of all time spent daily with Ad-Supported Video.
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2,770,398 or 70.5% of Adults 18 or older who listened to a CHRISTIAN NEWS/TALK Station past 7

31.4% of all time spent daily with Ad-Supported Video.
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. 16,738,222 or 64.3% of Adults 18 or older who listened to a CHRISTIAN RADIO STATION past 7 days
watch Ad-Supported Local TV Stations for an average of 120.8 minutes every day representing 32.2%
of all time spent daily with Ad-Supported Video.
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. 10,928,792 or 62.2% of Adults 18 or older who listened to a CONTEMPORARY CHRISTIAN Radio
CONTEMPORARY X . ;
CHRISTIAN Station past 7 days watch Ad-Supported Local TV Stations for an average of 118. minutes every day
g representing 31.3% of all time spent daily with Ad-Supported Video.
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. 2,179,385 or 61.7% of Adults 18 or older who listened to a CHRISTIAN ADULT CONTEMPORARY
CHRISTIAN ADULT i . .
CONTEMPORARY Station past 7 days watch Ad-Supported Local TV Stations for an average of 108.5 minutes every day
representing 29.4% of all time spent daily with Ad-Supported Video.
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CONIEMPORRRY . 1,755,161 or 74.6% of Adults 18 or older who listened to a CONTEMPORARY INSPIRATIONAL Station
INSPIRATIONAL past 7 days watch Ad-Supported Local TV Stations for an average of 138.8 minutes every day

representing 38.5% of all time spent daily with Ad-Supported Video.
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2,770,398 or 70.5% of Adults 18 or older who listened to a CHRISTIAN NEWS/TALK Station past 7
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10,928,792 or 62.2% of Adults 18 or older who listened to a CONTEMPORARY CHRISTIAN Radio
Station past 7 days watch Ad-Supported Local TV Stations. The Top 6-Programs are Movies, Sports,
Local News - Evening, Local News - Morning, Comedies, and Dramas.
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2,179,385 or 61.7% of Adults 18 or older who listened to a CHRISTIAN ADULT CONTEMPORARY
Station past 7 days watch Ad-Supported Local TV Stations. The Top 6-Programs are Movies, Local
News - Evening, Comedies, Sports, Local News - Morning, and Mystery/Susp
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1,755,161 or 74.6% of Adults 18 or older who listened to a CONTEMPORARY INSPIRATIONAL Station
past 7 days watch Ad-Supported Local TV Stations. The Top 6-Programs are Movies, Local News -
Morning, Sports, Local News - Evening, Dramas, and Comedies.
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CHRISTIAN
NEWS/TALK
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2,770,398 or 70.5% of Adults 18 or older who listened to a CHRISTIAN NEWS/TALK Station past 7
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Movies,
Local News - Evening, Local News - Morning, and Dramas.
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ANY CHRISTIAN
Radio Station

[ 19,387,239 or 74.5% of Adults 18 or older who listened to a CHRISTIAN RADIO STATION past 7 days
use Ad-Supported Social Media for an average of 131.5 minutes every day representing 22.6% of all
time spent daily with Ad-Supported Digital Media.
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ting 29.6% of all time spent daily with Ad-Supported Digital Media

[ 13,330,959 or 75.9% of Adults 18 or older who listened to a CONTEMPORARY CHRISTIAN Radio
Station past 7 days use Ad-Supported Social Media for an average of 170.1 minutes every day
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2,682,992 or 75.9% of Adults 18 or older who listened to a CHRISTIAN ADULT CONTEMPORARY
Station past 7 days use Ad-Supported Social Media for an average of 199. minutes every day
representing 27.4% of all time spent daily with Ad-Supported Digital Media.
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1,536,651 or 65.3% of Adults 18 or older who listened to a CONTEMPORARY INSPIRATIONAL Station
past 7 days use Ad-Supported Social Media for an average of 142.9 minutes every day representing
30.7% of all time spent daily with Ad-Supported Digital Media.
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2,962,002 or 75.3% of Adults 18 or older who listened to a CHRISTIAN NEWS/TALK Station past 7

CHRISTIAN days use Ad-Supported Social Media for an average of 153.7 minutes every day representing 25.7%
NEWS/TALK of all time spent daily with Ad-Supported Digital Media.
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ANY CHRISTIAN
Radio Station

19,387,239 or 74.5% of Adults 18 or older who listened to a CHRISTIAN RADIO STATION past 7 days
use Ad-Supported Facebook for an average of 44. minutes every day representing 33.4% of all time
spent daily with Ad-Supported Social Media.
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CONTEMPORARY

g CHRISTIAN

Station past 7 days use Ad-Supported Facebook for an average of 58.9 minutes every day
representing 35.2% of all time spent daily with Ad-Supported Social Media.

13,330,959 or 75.9% of Adults 18 or older who listened to a CONTEMPORARY CHRISTIAN Radio
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CHRISTIAN ADULT
CONTEMPORARY

2,682,992 or 75.9% of Adults 18 or older who listened to a CHRISTIAN ADULT CONTEMPORARY
Station past 7 days use Ad-Supported Facebook for an average of 85.2 minutes every day
representing 42.3% of all time spent daily with Ad-Supported Social Media.
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CONTEMPORARY
INSPIRATIONAL

1,536,651 or 65.3% of Adults 18 or older who listened to a CONTEMPORARY INSPIRATIONAL Station
past 7 days use Ad-Supported Facebook for an average of 46.2 minutes every day representing
34.2% of all time spent daily with Ad-Supported Social Media.
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CHRISTIAN
NEWS/TALK

10

time spent

daily with Ad-Supported Social Media.

2,962,002 or 75.3% of Adults 18 or older who listened to a CHRISTIAN NEWS/TALK Station past 7
days use Ad-Supported Facebook for an average of 63.4 minutes every day representing 41.2% of all
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CONTEMPORARY

g CHRISTIAN

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,279,851;
Social Media: 813,828; Local Radio: 780,154; Non-Prem. Cable: 424,075; Local TV: 423,188
reaching Adults 18 or older who listened to a CONTEMPORARY CHRISTIAN R

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who listened to a CONTEMPORARY
CHRISTIAN Radio Station past 7 days
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Radio format profiles (M-S 6am-Mid cume): Contemporary Christian




CHRISTIAN ADULT M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 263,180;
CONTEMPORARY Local Radio: 167,735; Social Media: 166,788; Non-Prem. Cable: 86,778; Local TV: 86,436

reaching Adults 18 or older who listened to a CHRISTIAN ADULT CONTEMPORARY
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Radio format profiles (M-S 6am-Mid cume): Christian Adult Contemporary




CONTEMPORARY M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 157,351;
INSPIRATIONAL Local Radio: 106,290; Social Media: 96,653; Local TV: 68,405; Non-Prem. Cable: 62,865

reaching Adults 18 or older who listened to a CONTEMPORARY INSPIRATIONAL St
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Radio format profiles (M-S 6am-Mid cume): Contemporary Inspirational




CHRISTIAN
NEWS/TALK

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 283,683;
Local Radio: 203,649; Social Media: 178,886; Local TV: 103,723; Non-Prem. Cable: 95,863
reaching Adults 18 or older who listened to a CHRISTIAN NEWS/TALK Station

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who listened to a CHRISTIAN NEWS/TALK
Station past 7 days
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23,317,117 or 89.6% of Adults 18 or older who listened to a CHRISTIAN RADIO STATION past 7 days
spend an average of 48.2 minutes per day driving, seeing Billboards and Signs. 57.1% Listen to Local

Radio Stations Out-of-Home for an average of 39.7 minutes/
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CONTEMPORARY

g’ CHRISTIAN

15,866,262 or 90.3% of Adults 18 or older who listened to a CONTEMPORARY CHRISTIAN Radio
Station past 7 days spend an average of 48.9 minutes per day driving, seeing Billboards and Signs.
60.7% Listen to Local Radio Stations Out-of-Home for an average of
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Top-13 Out—of Home Media (Persons & % Reach): Adults 18 or older
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® who listened to a CHRISTIAN ADULT CONTEMPORARY Station past 7 days

3,098,912 or 87.7% of Adults 18 or older who listened to a CHRISTIAN ADULT CONTEMPORARY
Station past 7 days spend an average of 42.1 minutes per day driving, seeing Billboards and Signs.
65.1% Listen to Local Radio Stations Out-of-Home for an average of 4
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CONTEMPORARY
INSPIRATIONAL

Top-13 Out—of Home Med:a (Persons & % Reach): Adults 18 or older
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W who listened to a CONTEMPORARY INSPIRATIONAL Station past 7 days

1,897,026 or 80.7% of Adults 18 or older who listened to a CONTEMPORARY INSPIRATIONAL Station
past 7 days spend an average of 34.8 minutes per day driving, seeing Billboards and Signs. 62.4%

Listen to Local Radio Stations Out-of-Home for an average of 48.
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CHRISTIAN

l @ NEWS/TALK

Top-13 Out—of Home Media (Persons & % Reach): Adults 18 or older
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% Time sint

Top-13 Out-o_f~Home Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older

3,712,647 or 94.4% of Adults 18 or older who listened to a CHRISTIAN NEWS/TALK Station past 7
days spend an average of 56. minutes per day driving, seeing Billboards and Signs. 66.5% Listen to
Local Radio Stations Out-of-Home for an average of 64.1 minute
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ANY CHRISTIAN
Radio Station

8,890,617 or 34.2% of Adults 18 or older who listened to a CHRISTIAN RADIO STATION past 7 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.4 minutes every day representing
33.3% of all time spent daily with All forms of Print Media.
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CONTEMPORARY

g CHRISTIAN

5,651,921 or 32.2% of Adults 18 or older who listened to a CONTEMPORARY CHRISTIAN Radio
Station past 7 days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.5 minutes
every day representing 31.2% of all time spent daily with All forms of
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1,313,331 or 37.2% of Adults 18 or older who listened to a CHRISTIAN ADULT CONTEMPORARY
Station past 7 days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes
every day representing 30.9% of all time spent daily with All forms of

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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CONTEMPORARY
INSPIRATIONAL

‘ 857,941 or 36.5% of Adults 18 or older who listened to a CONTEMPORARY INSPIRATIONAL Station
past 7 days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 14.5 minutes every day
representing 37.4% of all time spent daily with All forms of Pri
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CHRISTIAN
NEWS/TALK

10

1,485,270 or 37.8% of Adults 18 or older who listened to a CHRISTIAN NEWS/TALK Station past 7
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 13.1 minutes every day
representing 36.1% of all time spent daily with All forms of Print Me

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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