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14.% or 36,763,624 of USA Adults 18 or older watched CNN in the past 7 days.
Typical Adults 18 or older who watched CNN in the past 7 days are 56.9 years old (16.3% older than
average) and have a $100,700 (13.3% higher than average) annual household income.
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Cable networks/stations watched past 7 days: CNN
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11.6% or 30,442,427 of USA Adults 18 or older watched FOX NEWS CHANNEL in the past 7 days.
Typical Adults 18 or older who watched FOX NEWS CHANNEL in the past 7 days are 59.2 years old (21.1%
older than average) and have a $90,349 (1.7% higher than average) annual household income.
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Cable networks/stations watched past 7 days: FOX News Channel



8.% or 21,005,275 of USA Adults 18 or older watched MSNBC in the past 7 days.
\"A MSN B‘ Typical Adults 18 or older who watched MSNBC in the past 7 days are 61.8 years old (26.5% older than
@

average) and have a $97,389 (9.6% higher than average) annual household income.
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Cable networks/stations watched past 7 days: MSNBC
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1.1% or 2,938,793 of USA Adults 18 or older watched NEWSNATION in the past 7 days.
Typical Adults 18 or older who watched NEWSNATION in the past 7 days are 58.4 years old (19.4% older
than average) and have a $82,626 (7.% lower than average) annual household income.
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Cable networks/stations watched past 7 days: NewsNation
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Typical Adults 18 or older who watched CHEDDAR NEWS in the past 7 days are 52.6 years old (7.6% older
than average) and have a $103,303 (16.2% higher than average) annual household income.

CMddar 4% or 1,030,181 of USA Adults 18 or older watched CHEDDAR NEWS in the past 7 days.
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Cable networks/stations watched past 7 days: Cheddar News



14.% or 36,763,624 of USA Adults 18 or older watched CNN in the past 7 days.

Adults 18 or older who watched CNN in the past 7 days are 19.% more likely to be a college graduate, 10.%
less likely to work full-time, 8.% more likely to be married, 34.1% less likely to be a parent of 1 or more
children under 18.
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parent of 1 or more children under 18.

11.6% or 30,442,427 of USA Adults 18 or older watched FOX NEWS CHANNEL in the past 7 days.
Adults 18 or older who watched FOX NEWS CHANNEL in the past 7 days are 13.3% less likely to be a college
graduate, 26.8% less likely to work full-time, 19.1% more likely to be married, 39.7% less likely to be a
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Cable networks/stations watched past 7 days: FOX News Channel




J2.MSNBC

8.% or 21,005,275 of USA Adults 18 or older watched MSNBC in the past 7 days.

Adults 18 or older who watched MSNBC in the past 7 days are 30.5% more likely to be a college graduate,
24.3% less likely to work full-time, 16.3% more likely to be married, 52.2% less likely to be a parent of 1 or
more children under 18.
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Cable networks/stations watched past 7 days: MSNBC
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more children under 18.

1.1% or 2,938,793 of USA Adults 18 or older watched NEWSNATION in the past 7 days.
Adults 18 or older who watched NEWSNATION in the past 7 days are .7% less likely to be a college graduate,
36.5% less likely to work full-time, 2.5% more likely to be married, 33.7% less likely to be a parent of 1 or
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Cable networks/stations watched past 7 days: NewsNation
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of 1 or more children under 18.

4% or 1,030,181 of USA Adults 18 or older watched CHEDDAR NEWS in the past 7 days.
Adults 18 or older who watched CHEDDAR NEWS in the past 7 days are 5.3% less likely to be a college
graduate, 20.3% less likely to work full-time, 9.5% less likely to be married, 50.7% less likely to be a parent
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Cable networks/stations watched past 7 days: Cheddar News

Stage in Life:
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14.% or 36,763,624 of USA Adults 18 or older watched CNN in the past 7 days.
Adults 18 or older who watched CNN in the past 7 days are 12.8% more likely to own their home, 10.7%

more likely to own a higher valued home, 4.8% more likely to have a single-family home, 9.4% less likely to

have a dog.
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Cable networks/stations watched past 7 days: CNN



11.6% or 30,442,427 of USA Adults 18 or older watched FOX NEWS CHANNEL in the past 7 days.
Adults 18 or older who watched FOX NEWS CHANNEL in the past 7 days are 18.4% more likely to own their

home, 2.1% more likely to own a higher valued home, 14.7% more likely to have a single-family home, 1.5%

more likely to have a dog.
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Cable networks/stations watched past 7 days: FOX News Channel



MMSNBC

have a dog.

8.% or 21,005,275 of USA Adults 18 or older watched MSNBC in the past 7 days.
Adults 18 or older who watched MSNBC in the past 7 days are 22.7% more likely to own their home, 9.6%

more likely to own a higher valued home, 9.% more likely to have a single-family home, 9.9% less likely to
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NEWS

MA@\

likely to have a dog.

1.1% or 2,938,793 of USA Adults 18 or older watched NEWSNATION in the past 7 days.
Adults 18 or older who watched NEWSNATION in the past 7 days are 13.9% more likely to own their home,

13.6% more likely to own a lower valued home, 5.2% more likely to have a single-family home, 21.9% less
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75.0%
Single Family House (unattached) “' 26.4%
33.8%
Townhouse or attached Home 9.2%
B sax%
8.2% 17.7%
Condominium Own a Cat
15.6% B s7% 21.9%
8.8%
5.6% 4.4% Apartment 13'1
PRIN i 72,659,00 164,833 PN 22,961,894 LT 7.4%
Own Other Own Second Home Mobile Home or Manufactured 3.6% Own other type of Pet
or Real Estate Home I 4.0%
Property )
who watched NEWSNATION in the past 7 days mUSA who watched NEWSNATION in the past 7 days mUSA who watched NEWSNATION in the past 7 days mUSA
-
.24 Value of Owned Home: Adults 18 or older &Home Loans: Adults 18 or older
Average Vaolue of Owned Home:
who watched NEWSNATION in the past 7 days
usa
7.5%

6.1% 6.7%

02 4 404

$150K-5200K  $200K-$250K
® who watched NEWSNATION in the past 7 days

UsA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual intab 7,249
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

$250K-$300K  $300K-$350K

$500K-$750K S$750K-S1M S1IVH+

$350K-$500K

<$150K

mUSA

USA Jan23-Feb24 USA Projection

10.8%
pog g s

©
Scarborough R1 2024: Jan23-Feb24

Home Mortgage Refinanced Home Equity Own
Home Mortgage Loan/Home Home/Property
Improvement  Outright (No
Loan Mortgages)

Qual Intab 23,362

Cable networks/stations watched past 7 days: NewsNation




m .4% or 1,030,181 of USA Adults 18 or older watched CHEDDAR NEWS in the past 7 days.

c r Adults 18 or older who watched CHEDDAR NEWS in the past 7 days are 9.3% more likely to own their home,
13.5% more likely to own a lower valued home, 5.% more likely to have a single-family home, 51.5% more

m likely to have a dog.
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Cable networks/stations watched past 7 days: Cheddar News



14.% or 36,763,624 of USA Adults 18 or older watched CNN in the past 7 days.
Adults 18 or older who watched CNN in the past 7 days are .2% more likely to look up D-I-Y advice online,
26.3% more likely to always vote in local elections, 17.4% more likely to belong to a gym, 9.4% more likely

to fly domestic past yr.
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11.6% or 30,442,427 of USA Adults 18 or older watched FOX NEWS CHANNEL in the past 7 days.

Adults 18 or older who watched FOX NEWS CHANNEL in the past 7 days are 6.3% less likely to look up D-I-Y
advice online, 21.6% more likely to always vote in local elections, 7.7% less likely to belong to a gym, 2.3%
less likely to fly domestic past yr.
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Cable networks/stations watched past 7 days: FOX News Channel



8.% or 21,005,275 of USA Adults 18 or older watched MSNBC in the past 7 days.

Adults 18 or older who watched MSNBC in the past 7 days are 1.1% more likely to look up D-I-Y advice
& A online, 50.2% more likely to always vote in local elections, 14.5% more likely to belong to a gym, 6.4%

more likely to fly domestic past yr.
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1.1% or 2,938,793 of USA Adults 18 or older watched NEWSNATION in the past 7 days.
NEws Adults 18 or older who watched NEWSNATION in the past 7 days are 8.5% less likely to look up D-I-Y advice
NATION online, 37.1% more likely to always vote in local elections, 13.6% more likely to belong to a gym, 12.2%
more likely to fly domestic past yr.
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Cable networks/stations watched past 7 days: NewsNation




4% or 1,030,181 of USA Adults 18 or older watched CHEDDAR NEWS in the past 7 days.

c r Adults 18 or older who watched CHEDDAR NEWS in the past 7 days are 21.9% less likely to look up D-1-Y
advice online, 36.1% more likely to always vote in local elections, 28.5% more likely to belong to a gym,
2.7% more likely to fly domestic past yr.
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i l | 1time
'

m who watched CNN in the past 7 days mUSA

2 times

3 times

4 times

5 times

6 - 9times

10times or more

Total Aggt%%lly QSR Users: Avg. Monthly QSR Meals:

88.6%

e e AN I

to smoke cigarettes.

14.% or 36,763,624 of USA Adults 18 or older watched CNN in the past 7 days.
Adults 18 or older who watched CNN in the past 7 days are 2.3% more likely to use QSRs past mo., 4.7%
more likely to use Sit-Down Restaurants past mo., 22.% more likely to use Casinos past yr., 4.9% more likely

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time 16.1%

2 times

16.0%

3 times

4 times

5 times

6-9times

10 times or more

4.9%
m who watched CNN in the past 7 days m USA
Total Monthly Sit-Down Restaurant Users: A -Down Restaurant Meals:

79.9%

76.3%
200,138,6

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

bi5.03 [
15.09

.81

Italian  Indian/ Wings/ Bagel/
Thai/  Burgers/ Donut/
other  sportsBar  Bakery
asian

Mexican  Pizza  Chinese  Coffes Upscale  Steakhouse

® who watched CNNin the past 7 days mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wha watched ENN in the past 7 days 18.3%

vs+ S 17.4%

Drank Past 30-days: Adults 18 or older
Liquor
Any Type of Beer

Wine

Domestic Regular Beer

Domestic Light Beer

Imported Beer - D A
: 10.8%
Microbrew / Craft Beer el 10.8% i
® who watched CNN in the past 7 days mUSA
USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All righ

Past 12 months Casino Activities: Adults 18 or older

Slot Machines s -
6.3%
Other Gambling M 4.4%
7 2.9%
sea B

o who watched CNN in the past 7 days

24.2%
Table Games (Craps, Poker, etc.)

Upscale Restaurant
Bar / Nightclub
Stage Show / Concert

31.8%

Casinos visited past 12 months: Yes
HUSA

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes

7,249

tsreserved.  USA Jan23-Feb24 USA Projection Scarborough R1 2024: lan23-Feb24 Qual Intab 23,362

Cable networks/stations watched past 7 days: CNN

mwho watched CNN in the past 7 days



[channel
Past 30-days QSR Users: Adults 18 or older

1time

2 times

3 times

4 times

5 times

6-9times 20.6%

10 times or more

17.5%
® who watched FOX NEWS CHANMEL in the past 7 days

W USA

Total nggriggﬁy QSR Users: Avg. Monthly QSR Meals:

88.6%

L o W] s |

11.6% or 30,442,427 of USA Adults 18 or older watched FOX NEWS

13.9% more likely to smoke cigarettes.

Adults 18 or older who watched FOX NEWS CHANNEL in the past 7 days are .5% less likely to use QSRs past
mo., 6.9% more likely to use Sit-Down Restaurants past mo., 29.1% more likely to use Casinos past yr.,

CHANNEL in the past 7 days.

€ 1time 16.1%
6 - 9times

B who watched FOX NEWS CHANNEL in the past 7 days H USA

Total Monthly Sit-Down Restaurant Users: A wn Restaurant Meals:
81.6% 76.3%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexican

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who watched FOX NEWS CHANNEL in the past 7 days 14.1%

vsa | PSI 17.4%

13,89

Pizza Chinese Coffes Italian Indian/ Wings/  Bagel/ Upscale Steakhouse
House / Thai/  Burgersj Dponutf
Coffes Bar

oOther  sports Bar  Bakery
asian

m who watched FOX NEWS CHANNEL in the past 7 days mUSA

Drank Past 30-days: Adults 18 or older
Liguor
Any Type of Beer

Wine
Domestic Regular Beer

Domestic Light Beer

Imported Beer

Microbrew / Craft Beer

PR 10.8%

®who watched FOX NEWS CHANNEL in the past 7 days mUSA

USA USA Projection Scarborough R1 2024: Jan23-Feb24

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

23,003

6.3%
Other Gambling r 1.9% 4.9%

Table Games (Craps, Poker, etc.)

Upscale Restaurant

Bar / Nightclub

Stage Show [/ Concert

31.8%

92.1% '
Spa 1.7% Casinos visited past 12 months: Yes
o who watched FOX NEWS CHANNEL in the past 7 days B USA

7,249

USA Jan23-Feb24 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab

Cable networks/stations watched past 7 days: FOX News Channel

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes

23,362

mwho watched FOX NEWS CHANNEL in the past 7 days



S2MSNBC

Past 30-days QSR Users: Adults 18 or older

Total Monthly QSR Users:
89.6%

ld

2 times

3 times

4 times

5 times

6 - 9times

20.6%
17.5%

10times or more

m who watched MSNBC in the past 7 days mUSA

Avg. Monthly QSR Meals:
8.6%

88.
e xam - HEE

smoke cigarettes.

8.% or 21,005,275 of USA Adults 18 or older watched MSNBC in the past 7 days.
Adults 18 or older who watched MSNBC in the past 7 days are 1.1% more likely to use QSRs past mo., 4.2%
more likely to use Sit-Down Restaurants past mo., 4.1% less likely to use Casinos past yr., 18.1% less likely to

[ ] 1time

2 times

3 times

4 times

5 times

6-9times

10 times or more

79.6%

m who watched MSNBC in the past 7 days
Total Monthly Sit-Down Restaurant Users: A

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

16.1%

16.0%

4.9%
mUSA

it-Down Restaurant Meals:

76.3%
200,138,6

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

116.5%
45.09
3173

.81

Mesxi can Pizza Chinese  Coffee Italian Indian/  Wings/ Bagel f  Upscale Steakhouse
House / Thai/  Burgers/ Donut/
Coffes Bar

other  sports Bar  Bakery
asian

mwho watched MSNBC in the past 7 days mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who watched MSNECin the past 7 days 14.0%

vs+ S 17.4%

Drank Past 30-days: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)

Wine Upscale Restaurant
Domestic Regular Beer Bar / Nightclub
Domestic Light Beer Stage Show / Concert
Imported Beer - D A Sports Betting
Microbrew / Craft Beer e 1]6133(.% i Other Gambling
Spa
m who watched MSNBC in the past 7 days mUSA
USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 7,249

All Graphs and HBIA! Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Jan23-Feb24

B who watched MSNBC in the past 7 days

Past 12 months Casino Activities: Adults 18 or older

24.2%

22,056,448

16,424,303

4,516

Casinos visited past 12 months: Yes
B USA

USA Projection Scarborough R1 2024: lan23-Feb24 Qual Intab

Cable networks/stations watched past 7 days: MSNBC

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes

mwho watched MSNBC in the past 7 days

23,362



Total Monthly QSR Users:
92.5%

Past 30-days QSR Users: Adults 18 or older

o

NEWS

NATION

2 times

%

sme
1

3 times

4 times

20.6%
17.5%

¥ who watched NEWSNATION in the past 7 days

5 times

6-9times

10 times or more

HUSA

Avg. Monthly QSR Meals:

88.6%

1 o ) s

1.1% or 2,938,793 of USA Adults 18 or older watched NEWSNATION

5.2% more likely to use Sit-Down Restaurants past mo., 9.1% more |
likely to smoke cigarettes.

Adults 18 or older who watched NEWSNATION in the past 7 days are 4.5% more likely to use QSRs past mo.,

in the past 7 days.

ikely to use Casinos past yr., 21.7% more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

e 2me
2 ime: ¥
10times or more

B who watched NEWSNATION in the past 7 days H USA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

80.3% 76.3%

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
bo.s : ;
17.5 46.99 i
a5, 0%
Mexican

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who watched NEWSNATION in the past 7 days 15.9%

vsa | PSI 17.4%

Piza  Chinese  Coffee  Ialisn  Indian/ Wings/ Bagel/  Upscale Steakhouse
House / Thai/  Burgers/ Donut/
coffee Bar oOther  sports Bar  Bakery
asian
u who watched NEWSNATION in the past 7 days mUSA

Drank Past 30-days: Adults 18 or older
Liguor

Domestic Regular Beer

Domestic Light Beer

Microbrew / Craft Beer

USA

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Any Type of Beer

Wine

87,107,751 33.2%

Imported Beer

61,729,478 23.5%
59,793,577 22.8%
56,150,027 21.4%

17.0%
10.8%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Upscale Restaurant
Bar / Nightclub

Stage Show [/ Concert

Sports Betting

Other Gambling W 5.8%

Spa 2.4%

5 1.7%

Casinos visited past 12 months: Yes

m who watched NEWSNATION in the past 7 days mUSA

USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes

H who watched NEWSNATION in the past 7 days

B USA

7,249

USA Jan23-Feb24 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,362

Cable networks/stations watched past 7 days: NewsNation

mwho watched NEWSNATION in the past 7 days



cheddar
NEwWs

Past 30-days QSR Users: Adults 18 or older

o e
2 times 10.2%
3umes
atmes R
5 times 10.6%
6 - 9times 20.6%
10times or more ﬁ

® who watched CHEDDAR NEWS in the past 7 days mUSA

Total Monthly QSR Users: Avg. Monthly QSR Meals:
94.6% 88.6%

111.9% more likely to smoke cigarettes.

4% or 1,030,181 of USA Adults 18 or older watched CHEDDAR NEWS in the past 7 days.
Adults 18 or older who watched CHEDDAR NEWS in the past 7 days are 6.7% more likely to use QSRs past
mo., 6.2% more likely to use Sit-Down Restaurants past mo., 74.5% more likely to use Casinos past yr.,

[ ] 1time

2 times

3 times

4 times

5 times

6-9times

10 times or more 4.9%

81.1%

76.3%
200,138,6

m who watched CHEDDAR NEWS in the past 7 days

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

mUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexican  Piza

Chinese  Coffee Italian Indian/  Wings/ Bagel f  Upscale Steakhouse

House / Thai / Burgers/ Donut/
coffee Bar other  sports Bar  Bakery
asian

m who watched CHEDDAR NEWS in the past 7 days mUsA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who watehed CHEDDAR NEWS in the past 7 days 17.8%

vs+ S 17.4%

Drank Past 30-days: Adults 18 or older
Liquor
Any Type of Baer

Wine

87,107,751 33.2%
61,729,478 23.5%
59,793,577 22,8%

Domestic Regular Beer

Domestic Light Beer

Slot Machines

14 878,1995%
zz,zimm'—:,

Table Games (Craps, Poker, etc.)

Upscale Restaurant

Bar / Nightclub
Stage Show / Concert 5653%%
Sports Betting 13.9%

.8%

Other Gambling 1.2% 13.4%

J— Oy
Microbrew / Craft Beer 10 3%13'2% '
m who watched CHED DAR NEWS in the past 7 days mUSA
USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All righ

o who watched CHEDDAR NEWS in the past 7 days
7,249
tsreserved.  USA Jan23-Feb24 USA Projection

Scarborough R1 2024: lan23-Feb24

Past 12 months Casino Activities: Adults 18 or older

63,323,003 24.2%
24,8 Fi)

Casinos visited past 12 months: Yes
B USA

Qual Intab

Cable networks/stations watched past 7 days: Cheddar News

Used Past 30-days: Adults 18 or older

5.5%
25 649 806 14,500,132

Cigarettes

Marijuana / Cannabis

Vape

m who watched CHEDDAR NEWS in the past 7 days mUSA



@

Investments Owned: Adults 18 or older
401K Plan
e

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
Second Home or Real Estate Property

529 Plan / College Savings Plan

= who watched CNN in the past 7 days

76,556,589 29.2%
26.0%
47,692,994 18.2%
20.2%

13.8%

18.6%
30,586,366 [EERL
12.2%
29,568,142 JENIELS

13.3%

. 8.8%

3 8.3%
pAWLLES 8.3%

mUSA

14.% or 36,763,624 of USA Adults 18 or older watched CNN in the past 7 days.

Adults 18 or older who watched CNN in the past 7 days are 2.5% more likely to have a 401K, 3.2% less likely
to have an Auto Loan, 30.8% more likely to Invest/Trade Stocks Online, 5.6% more likely to pay with their
Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

8.9% 1% 8.0%
6.8% 7.0% 5.0%

Money  Certificates of Studentloan Refinanced Personal Loan
Market  Deposit(CDs) Home
Account Mortgage

Online Bill
Paying

Checking  Debit or ATM Credit Card

Account card

Savings
Account

Online
Banking

Mohile
Banking

Home

Mortgage

Auto Loan Home

Improvement
Loan or Home
Equity Loan

m who watched CNN in the past 7 days m USA

Professional Services Used*: Adults 18 or older

67,204,738 25.7%
46,509,181 17.8%
42,405,484 16.2%

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Diverce [ Family Attorney

16.5%
11.3%
12.0%
27,194,175 10.4%
7.8%

B oo
5.3%
3.7%

.134.5%

(*Past 12 Months)

Py 'Past 3-Months Payment Methods Used: Adults 18 or older

813 10-4%

Facebook  Square Cash Samsung Pay

|

VISA Debit Card  MasterCard Venmo Zelle Apple Pay  Cash App  Store Credit Google Pay

PayPal

Discover American
1.29% Card Express Messenger
¥ who watched CNN in the past 7 days B USA m who watched CNN in the past 7 days mUSA
Scarborough R1 2024: Jan23-Feb24 Qual intab 7,249

USA USA Prajection

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Cable networks/stations watched past 7 days: CNN




11.6% or 30,442,427 of USA Adults 18 or older watched FOX NEWS CHANNEL in the past 7 days.

Adults 18 or older who watched FOX NEWS CHANNEL in the past 7 days are 4.6% less likely to have a 401K,
.7% more likely to have an Auto Loan, 26.2% more likely to Invest/Trade Stocks Online, 10.7% more likely to
pay with their Debit Card.

Investments Owned: Adults 18 or older
401K Plan

I
B
=X

122,653,030

IRA (Individual Retirement Account) T

&
[l
*®

Stocks or Stock Options 76,556,589

Mutual Funds 24.7%

E T ra—

47,692,994

Money Market Funds 19.6%

E

14.9%
1.7%

14.7%
29,568,142 1.3%

13.9%

Bonds

30,586,366 1

Other (Crypto / NFTs / Metals, etc.)

II

Second Home or Real Estate Property

22,061,304 JEXE]

6.4%
. 8.3%

m who watched FOX NEWS CHANNEL in the past 7 days

529 Plan / College Savings Plan

HUSA

Financial Services Has and/or Uses: Adults 18 or older

7.5% 8.1%  69% 6.8% 6.7% g gy

Money  Certificates of Studentloan Refinanced Personal Loan
Market  Deposit(CDs) Home
Account Mortgage

Online Bill
Paying

Checking  Debit or ATM Credit Card

Account card

Online
Banking

Savings
Account

Mohile
Banking

Home
Mortgage

Auto Loan Home

Improvement

Loan or Home
Equity Loan

m who watched FOX NEWS CHANNEL in the past 7 days mUSA

Professional Services Used*: Adults 18 or older

Tax Preparation Service

67,204,738 25.7%

Financial Planner

46,509,181 17.8%

Online Investing / Stock Trading

42,405,484 16.2%

Accountant
Insurance Agent at a Local Office (not online)

Real Estate Agent

7.6%
17,088,03 JET)

Estate Planning 6.7%

3.7%

2.5%
1.2%

B who watched FOX NEWS CHANNEL in the past 7 days
Scarborough R1 2024: Jan23-Feb24

(*Past 12 Months)

Diverce [ Family Attorney
HUSA

USA Qual intab

USA Prajection

]

Past 3-Months Payment Methods Used: Adults 18 or older

10.4%
6%

i 7.
[
(swrons EERRE] | sssc FTSEES

Facebook  Square Cash Samsung Pay
Messenger

|

VISA Cash App  Store Credit Google Pay

Card
m who watched FOX NEWS CHANNEL in the past 7 days

Debit Card  MasterCard Apple Pay

PayPal

Venmo Zelle

Discover

American
Express

mUSA

7,249
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Cable networks/stations watched past 7 days: FOX News Channel




8.% or 21,005,275 of USA Adults 18 or older watched MSNBC in the past 7 days.
Adults 18 or older who watched MSNBC in the past 7 days are 4.7% less likely to have a 401K, 7.9% less likely
to have an Auto Loan, 17.7% more likely to Invest/Trade Stocks Online, 4.6% less likely to pay with their Debit

o

mﬁﬂlnvestments Owned: Adults 18 or older

. Financial Services Has and/or Uses: Adults 18 or older
401K Plan

122,653,030

IRA (Individual Retirement Account) T2

Stocks or Stock Options

76,556,589 29.2%
28.1%
Mutual Funds 47,692,000 18.2%
23.4%
Money Market Funds 13.8%
19.7%
Bonds
8.8% 8.1% 7.0% 6.8% 7.0%
Other (Crypto / NFTs / Metals, etc.) pyteym 1a.1% 5.0%
ECRT 11.3% W
Second Home or Real Estate Property 11.9% ; . ; o ; ine Bi : ;
P " 8.8% Checking Debitor ATM  Savings Credit Card Online Mohile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
) 8.4% Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
i g Account Mortgage Loan or Home
529 Plan / College Savings Plan 21,750, 3 P ooty Lo
= who watched MSNBC in the past 7 days mUSA

m who watched MSNBC in the past 7days m USA

Professional Services Used*: Adults 18 or older y'E'Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service

Financial Planner
Online Investing / Stock Trading
Accountant m 181%
Insurance Agent at a Local Office (not online) m% 14.5% . .
Real Estate Agent 6.:;;}56%

10.4%
. 5.7% 2.7% 37% g gq 3.3%
Estate Planning E;’% L. o in.1z1 T o |
. ; 7% (*Past 12 Months) VISA PayPal Debit Card  MasterCard Venmo Zelle Apple Pay Cash App  Store Credit Google Pay Discover American Facebook  Square Cash Samsung Pay
Diverce [ Family Attorney Eﬂtz% Card Express Messenger
¥ who watched MSNBC in the past 7 days HUSA m who watched MSNBC in the past 7 days mUSA

USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual intab 7,249
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,362

Cable networks/stations watched past 7 days: MSNBC



1.1% or 2,938,793 of USA Adults 18 or older watched NEWSNATION in the past 7 days.
Adults 18 or older who watched NEWSNATION in the past 7 days are 1.8% less likely to have a 401K, 28.5%

less likely to have an Auto Loan, 41.5% more likely to Invest/Trade Stocks Online, .2% more likely to pay with
their Debit Card.

S
NATION

Investments Owned: Adults 18 or older
401K Plan

Financial Services Has and/or Uses: Adults 18 or older

122,653,030

IRA (Individual Retirement Account) T

Stocks or Stock Options 76,556,580

Mutual Funds 47,602,000

Money Market Funds

13.8%
19.0%
Bonds
18.7%
Other (Crypto / NFTs / Metals, etc.)
15.6%

Money  Certificates of Studentloan Refinanced Personal Loan

22,961,301 EE2A Savings Online Mohile Home Auto Loan Home
0.8% Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
529 Plan / College Savings Plan ; Account Mortgage Loan or Home
/ B E 21,759,360 R L Equity Loan
®m who watched NEWSNATION in the past 7 days mUSA m who watched NEWSNATION in the past 7 days m USA

Checking  Debit or ATM Credit Card Online Bill

Second Home or Real Estate Property

Professional Services Used*: Adults 18 or older | {g'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Diverce [ Family Attorney

B who watched NEWSNATION in the past 7 days

Scarborough R1 2024: Jan23-Feb24
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA USA Prajection

67,204,738

46,509,181

42,405,484

25.7%

17.8%

16.2%

-
L~
E]

038,

1

3.7%

151.4%
1.2%

E¥ 6.5%

17.2%

10.4%)

11.3%

10.4%

9.4%

10.8%

(*Past 12 Months)

mUSA
Qual intab

|

Debit Card  MasterCard Apple Pay  Cash App  Store Credit Google Pay

PayPal

VISA Venmo Zelle Discover American Facebook  Square Cash Samsung Pay
Card Express Messenger
m who watched NEWSNATION in the past 7 days mUSA

7,249

USA Jan23-Feb24 USA Projection Scarborough R1 2024: lan23-Feb24 Qual Intab 23,362

Cable networks/stations watched past 7 days: NewsNation



less likely to have an Auto Loan, 35.3% more likely to Invest/Trade Stocks Online, 23.3% more likely to pay
with their Debit Card.

4% or 1,030,181 of USA Adults 18 or older watched CHEDDAR NEWS in the past 7 days.
c r Adults 18 or older who watched CHEDDAR NEWS in the past 7 days are 13.3% less likely to have a 401K, 22.%

_— Investments Owned: Adults 18 or older N il Financial Services Has and/or Uses: Adults 18 or older
401K Plan

122,653,030 46.8%

IRA (Individual Retirement Account) T

-}
kS

Stocks or Stock Options 76,556,589

Mutual Funds

2l %
E ¥

Money Market Funds

H

30,586,366 11.7%

20.3%
Bonds

20.9%

8.1%
Other (Crypto / NFTs / Metals, etc.) 6.7% 6.8% 6.9% ¢

o o e -

22,961,304 EXEA Checking Debitor ATM  Savings Credit Card Online Mabile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home

Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
s 18.5% Account Mortgage Loan or Home
O %

Equity Loan
B who watched CHEDDAR NEWS in the past 7 days H USA

29,568,142 11.3%

Second Home or Real Estate Property

529 Plan / College Savings Plan

5

® who watched CHEDDAR NEWS in the past 7 days H USA

Professional Services Used*: Adults 18 or older | [ Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

67,204,738 25.7%

29,646,151

Financial Planner "
46,599,181 17.8%

online Investing / Stock Tradi
nline Investing / Stock Trading 42,405,434 16.2%

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

5.2%
17,088,032 6.5%
2.7%

3.7%
Estate Planning 1.5%

0.8% 3.3%
: : 1 - 7| 245 L i R s EEEEY

. ; 1.3% (*Past 12 Months) VISA PayPal Debit Card  MasterCard Venmo Zelle Apple Pay Cash App  Store Credit Google Pay Discover American Facebook  Square Cash Samsung Pay
Divorce [/ Family Attorney .

1.9% Card Express Messenger
mwho watched CHEDDAR NEWS in the past 7 days mUSA

® who watched CHEDDAR NEWS in the past 7 days HUSA

UsA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual intab 7,249
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Cable networks/stations watched past 7 days: Cheddar News



Adults 18 or older who watched CNN in the past 7 days spend an average of 3 days, 18 hours, 6 minutes and 46
seconds each week with All Forms of Media.

88.3% of Adults 18 or older who watched CNN in the past 7 days spend an avg. of 8 hours and 28 minutes each week listening to All
Local AM/FM Radio, representing 8.3% of total time spent with all forms of Media.
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Cable networks/stations watched past 7 days: CNN




Adults 18 or older who watched FOX NEWS CHANNEL in the past 7 days spend an average of 3 days, 8 hours, 33

minutes and 10 seconds each week with All Forms of Media.
88.5% of Adults 18 or older who watched FOX NEWS CHANNEL in the past 7 days spend an avg. of 8 hours and 53 minutes each week
listening to All Local AM/FM Radio, representing 9.8% of totaltime spent with all forms of Media.
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Cable networks/stations watched past 7 days: FOX News Channel



Adults 18 or older who watched MSNBC in the past 7 days spend an average of 3 days, 15 hours, 56 minutes and 42
" seconds each week with All Forms of Media.
NS

85.9% of Adults 18 or older who watched MSNBC in the past 7 days spend an avg. of 8 hours and 42 minutes each week listening to All
i000% Local AM/FM Radio, representing 8.5% of total time spent with all forms of Media.
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Cable networks/stations watched past 7 days: MSNBC




Adults 18 or older who watched NEWSNATION in the past 7 days spend an average of 4 days, 0 hours, 26 minutes and
21 seconds each week with All Forms of Media.

89.9% of Adults 18 or older who watched NEWSNATION in the past 7 days spend an avg. of 9 hours and 3 minutes each week listening
to All Local AM/FM Radio, representing 8.4% of total time spent with all forms of Media.
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Cable networks/stations watched past 7 days: NewsNation




m Adults 18 or older who watched CHEDDAR NEWS in the past 7 days spend an average of 3 days, 15 hours, 55 minutes
c, r and 20 seconds each week with All Forms of Media.
93.4% of Adults 18 or older who watched CHEDDAR NEWS in the past 7 days spend an avg. of 9 hours and 16 minutes each week
m listening to All Local AM/FM Radio, representing 9.9% of totaltime spent with all forms of Media.
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Cable networks/stations watched past 7 days: Cheddar News




Adults 18 or older who watched CNN in the past 7 days spend an average of 2 days, 20 hours, 53 minutes and 40
seconds each week with All Forms of Ad-Supported Media.

83.3% of Adults 18 or older who watched CNN in the past 7 days spend an avg. of 7 hours and 35 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 9.2% of totaltime spent with all forms of Ad-Supported Media.
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Cable networks/stations watched past 7 days: CNN



Adults 18 or older who watched FOX NEWS CHANNEL in the past 7 days spend an average of 2 days, 16 hours, 40
minutes and 35 seconds each week with All Forms of Ad-Supported Media.

83.7% of Adults 18 or older who watched FOX NEWS CHANNEL in the past 7 days spend an avg. of 8 hours and 37 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 11.2% of total time spent with all forms of Ad-Supported Media.
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Cable networks/stations watched past 7 days: FOX News Channel




Adults 18 or older who watched MSNBC in the past 7 days spend an average of 2 days, 20 hours, 54 minutes and 49
seconds each week with All Forms of Ad-Supported Media.

80.% of Adults 18 or older who watched MSNBC in the past 7 days spend an avg. of 7 hours and 36 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 8.8% of totaltime spent with all forms of Ad-Supported Media.
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Cable networks/stations watched past 7 days: MSNBC



Adults 18 or older who watched NEWSNATION in the past 7 days spend an average of 3 days, 2 hours, 40 minutes and
NEWS 57 seconds each week with All Forms of Ad-Supported Media.

N ATIO N 84.4% of Adults 18 or older who watched NEWSNATION in the past 7 days spend an avg. of 8 hours and 31 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 9.6% of total time spent with all forms of Ad-Supported Media.
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Cable networks/stations watched past 7 days: NewsNation




Adults 18 or older who watched CHEDDAR NEWS in the past 7 days spend an average of 2 days, 15 hours, 21 minutes

and 5 seconds each week with All Forms of Ad-Supported Media.
86.8% of Adults 18 or older who watched CHEDDAR NEWS in the past 7 days spend an avg. of 8 hours and 26 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 11.6% of total time spent with all forms of Ad-Supported Media.
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Cable networks/stations watched past 7 days: Cheddar News
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Adults 18 or older who watched CNN in the past 7 days spend an average of 9 hours and 50 minutes
each day with All Forms of Ad-Supported Media. 83.3% listen to Local AM/FM Radio for an avg. of 65.
(Local Radio delivers 9.2% of Time with Ad-Supported Media.)
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for an avg. of 73.9 minutes/day.

Adults 18 or older who watched FOX NEWS CHANNEL in the past 7 days spend an average of 9 hours
and 14 minutes each day with All Forms of Ad-Supported Media. 83.7% listen to Local AM/FM Radio

(Local Radio delivers 11.2% of Time with Ad-Supported Media.)
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Adults 18 or older who watched MSNBC in the past 7 days spend an average of 9 hours and 50
\"’ MSN B‘ minutes each day with All Forms of Ad-Supported Media. 80.% listen to Local AM/FM Radio for an
oS avg. of 65.2 minutes/day. (Local Radio delivers 8.8% of Time with Ad-Supported Media.)
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Cable networks/stations watched past 7 days: MSNBC



Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older
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Adults 18 or older who watched NEWSNATION in the past 7 days spend an average of 10 hours and
40 minutes each day with All Forms of Ad-Supported Media. 84.4% listen to Local AM/FM Radio for
an avg. of 73. minutes/day. (Local Radio delivers 9.6% of Time with Ad-Supported Media.)
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c.heddar

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older

Total Persons:

(Average Week]
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avg. of 72.3 minutes/day.

Adults 18 or older who watched CHEDDAR NEWS in the past 7 days spend an average of 9 hours and
3 minutes each day with All Forms of Ad-Supported Media. 86.8% listen to Local AM/FM Radio for an

(Local Radio delivers 11.6% of Time with Ad-Supported Media.)
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30,616,634 or 83.3% of Adults 18 or older who watched CNN in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 65. minutes every day representing 43.4% of all
time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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25,473,967 or 83.7% of Adults 18 or older who watched FOX NEWS CHANNEL in the past 7 days
listen to Ad-Supported Local AM/FM Radio for an average of 73.9 minutes every day representing
46.2% of all time spent daily with Ad-Supported Audio.
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s=MSNBC

16,800,735 or 80.% of Adults 18 or older who watched MSNBC in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 65.2 minutes every day representing 43.5% of all
time spent daily with Ad-Supported Audio.
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NEWS 2,481,054 or 84.4% of Adults 18 or older who watched NEWSNATION in the past 7 days listen to Ad-
NAT' N Supported Local AM/FM Radio for an average of 73. minutes every day representing 43.1% of all
O time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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893,980 or 86.8% of Adults 18 or older who watched CHEDDAR NEWS in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 72.3 minutes every day representing 34.2% of all
time spent daily with Ad-Supported Audio.
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30,616,634 or 83.3% of Adults 18 or older who watched CNN in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 65. minutes every day representing 43.4% of all
time spent daily with Ad-Supported Audio.
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25,473,967 or 83.7% of Adults 18 or older who watched FOX NEWS CHANNEL in the past 7 days
listen to Ad-Supported Local AM/FM Radio for an average of 73.9 minutes every day representing
46.2% of all time spent daily with Ad-Supported Audio.
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16,800,735 or 80.% of Adults 18 or older who watched MSNBC in the past 7 days listen to Ad-
\"’ Supported Local AM/FM Radio for an average of 65.2 minutes every day representing 43.5% of all
a7

time spent daily with Ad-Supported Audio.
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NEWS 2,481,054 or 84.4% of Adults 18 or older who watched NEWSNATION in the past 7 days listen to Ad-
NATION Supported Local AM/FM Radio for an average of 73. minutes every day representing 43.1% of all
time spent daily with Ad-Supported Audio.
84.4%
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Supported Local AM/FM Radio for an average of 72.3 minutes every day representing 34.2% of all
time spent daily with Ad-Supported Audio.

cmm’ 893,980 or 86.8% of Adults 18 or older who watched CHEDDAR NEWS in the past 7 days listen to Ad-
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30,616,634 or 83.3% of Adults 18 or older who watched CNN in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Classic Rock, Country, and
Pop Contemporary Hit Radio.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Classic Hits, Country, and Classic Rock.

25,473,967 or 83.7% of Adults 18 or older who watched FOX NEWS CHANNEL in the past 7 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are News/Talk/Information, Adult Contemporary,

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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NEWS 2,481,054 or 84.4% of Adults 18 or older who watched NEWSNATION in the past 7 days listen to Ad-
NATION Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, News/Talk/Information,
Classic Hits, Urban AC, and Classic Rock.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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cmm’ 893,980 or 86.8% of Adults 18 or older who watched CHEDDAR NEWS in the past 7 days listen to Ad-
- Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult Contemporary, Pop

Contemporary Hit Radio, Classic Rock, and News/Talk/Information.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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33,014,947 or 89.8% of Adults 18 or older who watched CNN in the past 7 days watch Ad-Supported
Local TV Stations for an average of 102.5 minutes every day representing 28.9% of all time spent
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26,632,946 or 87.5% of Adults 18 or older who watched FOX NEWS CHANNEL in the past 7 days
watch Ad-Supported Local TV Stations for an average of 108.6 minutes every day representing
29.7% of all time spent daily with Ad-Supported Video.
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2,554,968 or 86.9% of Adults 18 or older who watched NEWSNATION in the past 7 days watch Ad-
Supported Local TV Stations for an average of 122.9 minutes every day representing 27.5% of all
time spent daily with Ad-Supported Video.
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33,014,947 or 89.8% of Adults 18 or older who watched CNN in the past 7 days watch Ad-Supported
Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Movies, Local News -
Morning, National/Network News, and Comedies.
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26,632,946 or 87.5% of Adults 18 or older who watched FOX NEWS CHANNEL in the past 7 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News -
Evening, Local News - Morning, Comedies, and National/Network News.
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19,084,863 or 90.9% of Adults 18 or older who watched MSNBC in the past 7 days watch Ad-
\"’ MSN B‘ Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Movies, Local
e '’sS News - Morning, National/Network News, and Comedies.
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2,554,968 or 86.9% of Adults 18 or older who watched NEWSNATION in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Movies, Local News -
Morning, Sports, Comedies, and National/Network News.

ol Persons:

R —
P —r
2 seaor)
By —
R S T e S
mm NEWSNATION in the past 7
5o 441508 17 2o o

® who watched NEWSNATION in the past 7 days

Avg. Hours+Minutes/day with Local
TV Stations: Adults 18 or older

HUSA

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

i
A

Average Day)

Local News -
Evening
201

Local News -
Late
17.4

oo
Lo
R

Local News -
Morning
27.7

Comedies
17.5

Dramas
26.2

=

&
~
ks

Game Shows
16.3

National/
Network News
10.0

Food/
Coo...
Shows

Local News -
Morning
313

Dramas
313

Game Shows
19.5

Local News -
Late
156

Local News -
Evening
23.4

Comedies
19.5

Natio...
Netw...
News

Mystery/
Suspense/
Crime
15.6

Food/
Cook...
Shows

7.8 | Science...

® who watched NEWSNATION in the past 7 days

mUSA

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older

{average week]
Sports

Local News - Evening
Movies

Local News - Morning
Comedies

Dramas
Mystery/Suspense/Crime
Game Shows
Mational/Network News
Local News - Late
Food/Cooking Shows
Science Fiction

Court Shows

UsA

USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Total Persons:

i T ST
(sascazey 400 pumsseme
RN E— N
R — e
R —
igaze 2

e
ET TN —

whao watched
NEWSNATION in the past 7
days

o who watched NEWSNATION in the past 7 days

HUSA

Scarborough R1 2024: lan23-Feb24 Qual Intab 7,249

Avg. Hours+Minutes/day with Ad- 3
Supported Local TV Stations: Adults
6,

Ad-Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
J'E WEE

Game Shows
16.3

Sports
19.9
Local News -
Morning

el Local News -

Evening
179

Movies
14.2

Comedies
14.0

Local News - Late
17.4

Court Shows
15.3

Mystery/
Suspense/
Crime

Nation... | Sc
Netwo... | Fi...
News 4.4

Food/Cookin...

Dramas
327

Local News -
Morning
31.3

Movies
20.5

Sports
26.0

Comedies
185

Mystery/
Suspense/
Crime
16.4

Local News -
Evening
24.6

Game Shows
19.5

Local
News -
Late
15.6

Court
Shows
15.6

National/
Network
News

Food...

Science...

® who watched NEWSNATION in the past 7 days

USA Jan23-Feb24 USA Projection

Cable networks/stations watched past 7 days: NewsNation

Scarborough R1 2024: Jan23-Feb24

Qual Intab 23,362

H USA

soefa.ai

* Share of Everything

for Anything _




cheddar
News

791,577 or 76.8% of Adults 18 or older who watched CHEDDAR NEWS in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Dramas, Local News -
Evening, National/Network News, Mystery/Suspense/Crime, and Sports.
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26,346,993 or 71.7% of Adults 18 or older who watched CNN in the past 7 days use Ad-Supported
Social Media for an average of 199. minutes every day representing 31.4% of all time spent daily
with Ad-Supported Digital Media.
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20,858,520 or 68.5% of Adults 18 or older who watched FOX NEWS CHANNEL in the past 7 days use
Ad-Supported Social Media for an average of 142.9 minutes every day representing 26.4% of all time
spent daily with Ad-Supported Digital Media.
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S2MSNBC

14,454,344 or 68.8% of Adults 18 or older who watched MSNBC in the past 7 days use Ad-
Supported Social Media for an average of 132.4 minutes every day representing 22.7% of all time
spent daily with Ad-Supported Digital Media.
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1,939,844 or 66.% of Adults 18 or older who watched NEWSNATION in the past 7 days use Ad-
Supported Social Media for an average of 155.9 minutes every day representing 24.7% of all time

NEWS
NATION spent daily with Ad-Supported Digital Media.
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769,837 or 74.7% of Adults 18 or older who watched CHEDDAR NEWS in the past 7 days use Ad-
Supported Social Media for an average of 170.1 minutes every day representing 28.1% of all time
spent daily with Ad-Supported Digital Media.
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Cable networks/stations watched past 7 days: Cheddar News



Avg. Week All Social Medm (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook ﬁ
Instagram 0 0,0% 15.3%
YouTube Video A b 18.8%
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. m Instagram YouTube Video
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E ' 85 6.8
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: Facebook TikTok | Twitter
Blogs/Message Boards (read... m 85.5 14.9 92
.1 who watched CNN in the ) ’ .
tumblr . 33% past 7 days 0.7%

Total Persons:

B who watched CNN in the past 7 days

26,346,993 or 71.7% of Adults 18 or older who watched CNN in the past 7 days use Ad-Supported
Facebook for an average of 75.7 minutes every day representing 38.7% of all time spent daily with
Ad-Supported Social Media.
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Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook
75.7

YouTube Video
31.6

TikTok
14.9

Linke...
14.0

Twitter

Blogs/ | Wha...
Mes... 45 |2..

Instagram
24.2

Reddit
9.7 9.5

S...

YouTube Video
31.7

LinkedIn
8.8

TikTok REL
14.3 7.0

Facebook
52.0

Instagram
17.5

Twitter
6.6

Sna...
W...

3.2 Pint.. T

B who watched CNN in the past 7 days

USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 7,249

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Feb24 USA Projection Scarborough R1 2024: Jan23-Feb24

Cable networks/stations watched past 7 days: CNN

mUSA

soefa.ai

Qual Intab 23,362

* Share of Everything

for Anything _



Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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tumblr

20,858,520 or 68.5% of Adults 18 or older who watched FOX NEWS CHANNEL in the past 7 days use
Ad-Supported Facebook for an average of 49.8 minutes every day representing 35.1% of all time
spent daily with Ad-Supported Social Media.
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Avg. Week All Social Medta (Persons & % Reach): Adults 18 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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tumblr

Total Persons:

14,454,344 or 68.8% of Adults 18 or older who watched MSNBC in the past 7 days use Ad-Supported
Facebook for an average of 45.7 minutes every day representing 35.2% of all time spent daily with
Ad-Supported Social Media.
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1,939,844 or 66.% of Adults 18 or older who watched NEWSNATION in the past 7 days use Ad-
Supported Facebook for an average of 54. minutes every day representing 34.6% of all time spent

NATION daily with Ad-Supported Social Media.
Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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who watched CHEDDAR
NEWS in the past 7 days

766,469 or 74.4% of Adults 18 or older who watched CHEDDAR NEWS in the past 7 days use Ad-
Supported Facebook for an average of 74.6 minutes every day representing 42.9% of all time spent

daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 2,618,911;
Local Radio: 1,975,536; Social Media: 1,776,631; Non-Prem. Cable: 1,561,603; Local TV:
1,261,936 reaching Adults 18 or older who watched CNN in the past 7 days

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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Cable networks/stations watched past 7 days: CNN




M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 1,651,966; Social Media: 1,394,631; Non-Prem. Cable: 1,287,048; Local TV:
1,013,642 reaching Adults 18 or older who watched FOX NEWS CHANNEL in th

All Other Digital Media: 2,125,107,

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who watched FOX NEWS CHANNEL in the
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Cable networks/stations watched past 7 days: FOX News Channel




*2MSNBC

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 1,092,244; Social Media: 972,794; Non-Prem. Cable: 891,235; Local TV:
729,346 reaching Adults 18 or older who watched MSNBC in the past 7 days.

All Other Digital Media: 1,524,020;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who watched MSNBC in the past 7 days
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Cable networks/stations watched past 7 days: MSNBC




NEWS

NATION

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 201,778;
Local Radio: 159,867; Social Media: 129,136; Non-Prem. Cable: 117,556; Local TV: 94,796
reaching Adults 18 or older who watched NEWSNATION in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who watched NEWSNATION in the past 7
days

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Adults 18 or older

70,000,000
700,000
60,000,000
600,000
50,000,000
500,000
40,000,000
400,000
30,000,000
300,000
200,000 20,000,000
100,000 10,000,000
0 0
N AP o R R P AT P o At R AR R R R RAR R R RS N AP P P R P AT P R A AR AR R R R R AR R R R AR LE
& o s 7 e b AORY A & & o & AT NN W) & # s ’ A . - AN Y Al P A L 'y & AT A .Q,
AR L A L AR RS O A I qﬁ'qq’aq'h}q RO A I L A A R #qq@q&;
e Mon-Fri Local AM/FM Radio AQH e Vlon-Fri Local TV Station AQH === Mon-Fri Local AM/FM Radio AQH ===Mon-Fri Local TV Station AQH
e VIon-Fri Non-Premium Cable TV AQH s Mon-Fri Social Media AQH s [\on-Fri Non-Premium Cable TV AQH s [\Ion-Fri Social Media AQH
e \lon-Fri Digital Media (Less Social) AQH e Von-Fri Digital Media (Less Social) AQH
USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 7,249 * Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Feb24

USA Projection

Scarborough R1 2024: Jan23-Feb24 Qual Intab

for Anything _

23,362 Soeﬁ-al

Cable networks/stations watched past 7 days: NewsNation




cheddar
news

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 56,730; Social Media: 52,077; Non-Prem. Cable: 43,130; Local TV: 30,171
reaching Adults 18 or older who watched CHEDDAR NEWS in the past 7 days.

All Other Digital Media: 71,879;
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average Wesk]
Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

‘Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

YouTube Music

SiriusXm

Movie Theaters
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m who watched CNN in the past 7 days

33,038,989 or 89.9% of Adults 18 or older who watched CNN in the past 7 days spend an average of
49.5 minutes per day driving, seeing Billboards and Signs. 73.9% Listen to Local Radio Stations Out-
of-Home for an average of 48.8 minutes/day.
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average Wesk]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

YouTube Music

SiriusXm

Movie Theaters

Totol Persons:

el -
Usage %:

who watched FOX NEWS
CHANNEL in the past 7
days

37,2879 ] i
m who watched FOX NEWS CHANNEL in the past 7 days

27,924,683 or 91.7% of Adults 18 or older who watched FOX NEWS CHANNEL in the past 7 days
spend an average of 58.2 minutes per day driving, seeing Billboards and Signs. 73.2% Listen to Local

Radio Stations Out-of-Home for an average of 48.9 minutes/day.

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older

®
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average Wesk]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

YouTube Music

SiriusXm

Movie Theaters

19,333,118 or 92.% of Adults 18 or older who watched MSNBC in the past 7 days spend an average
of 48. minutes per day driving, seeing Billboards and Signs. 69.8% Listen to Local Radio Stations Out-
of-Home for an average of 44.8 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average Wesk]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

YouTube Music

SiriusXm

Movie Theaters

NEWS
NATION

2,665,779 or 90.7% of Adults 18 or older who watched NEWSNATION in the past 7 days spend an
average of 43.5 minutes per day driving, seeing Billboards and Signs. 67.8% Listen to Local Radio
Stations Out-of-Home for an average of 40.9 minutes/day.
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cheddar
HEWS

944,530 or 91.7% of Adults 18 or older who watched CHEDDAR NEWS in the past 7 days spend an
average of 75.8 minutes per day driving, seeing Billboards and Signs. 76.5% Listen to Local Radio
Stations Out-of-Home for an average of 51.1 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Avg. Week All Print Media (Persons & % Reach} Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Mewspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

New York Times (Daily)

Wall Street Journal (Daily)

Catalogs

USA Today (Daily)

Total Persons:
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mwho watched CNN in the past 7 days

18,176,686 or 49.4% of Adults 18 or older who watched CNN in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 11.9 minutes every day representing 33.7% of all
time spent daily with All forms of Print Media.
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Mewspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

New York Times (Daily)

Wall Street Journal (Daily)

Catalogs

USA Today (Daily)

Total Persons:

11,228,294 or 36.9% of Adults 18 or older who watched FOX NEWS CHANNEL in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.9 minutes every day representing 34.6%
of all time spent daily with All forms of Print Media.
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Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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10,792,768 or 51.4% of Adults 18 or older who watched MSNBC in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 13. minutes every day representing 36.6% of all time
spent daily with All forms of Print Media.
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Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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NEWS
NATION

Total Persons:
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mwho watched NEWSNATION in the past 7 days

1,161,887 or 39.5% of Adults 18 or older who watched NEWSNATION in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9.8 minutes every day representing 29.5% of all
time spent daily with All forms of Print Media.
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the past 7 days

H USA

-m

who watched NEWSNATION in

1.8%

Local Daily
Newspaper(s)
(Sunday) (Daily)

115 10.8

Direct Mail
Advertising
New York Times {excluding
[Daily+Sunday) Catalogs)
9.5 85

Local Daily
Newspaper(s)
Magazines (Daily
8.8 8.2

Wall street Journal

Local Daily
Newspaper(s)
{Daily+Sunday)
0.8

Catalogs
4.0

Local Daily
Newspaper{s)
(Sunday)
10.6

New York Times
[Daihy+Sunday)

New York Times
(Sunday)
10.5

Local Daily
Newspaper(s)
(Daily

8.7 7.4

Wall Street Journal
(Daily)
9.8

Local Daily
Newspaper{s] (Daily
+Sunday)

USA Today (Daily)
9.6 9.6

New York

Times
95 (Daily) Magazines
8.6 79

Direct Mail

Advertising Catalogs
(excluding 3.6
Catalogs)

All Lot...

B who watched NEWSNATION in the past 7 days

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) {Sunday)

Local Daily Newspa per(s) (Daily

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

New York Times (Daily)

‘Wall 5treet Journal (Daily)

Catalogs

USA Today (Daily)

Books

USA USA Projection

Tots! Persons:

R TR T o=

[ aiseatoc o pum

(122257402, 72 oo
s adeasn

M_
5 st

m who watched NEWSNATION in the past 7 days
Scarborough R1 2024: Jan23-Feb24

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Qual Intab

Avg. Hours+Minutes/day with Ad-

Supported Print Media: Adults 18 or ofderm

‘who watched NEWSNATION in

the past 7 days

u USA
7,249

0.0%

USA Jan23-Feb24

New York Times

(Sunday)
125

Local Daily
Newspaper(s)
{Sunday)
115

‘Wall Street
Journal (Daily)
10.8

Direct Mail Advertising
{excluding Catalogs)
B.S

Local Daity
Newspaper(s)
(Daily+Sunday)
9.8

Local Daily
Newspaper(s) (Daily
B.2

USA Today (Daily)
8.0

New York Times
{Daily)
6.5

Local Daily
Newspaper(s)
(Sunday)
10.6

New York Times
(Sunday)
10.5

‘Wiall Street Journal (Daily)
9.8

Local Daily Newspaper(s}

(Daily+Sunday)
9.6

USA Today {Daily)
9.6

Local Daily
New York Times Newspaper(s)
(Daily+Sunday) (Daily
9.5 8.7

New York
Times Direct Mail Advertising
(Daily) {excluding Catalogs)
B.6 74

USA Projection

B who watched NEWSNATION in the past 7 days

Scarborough R1 2024: Jan23-Feb24

Cable networks/stations watched past 7 days: NewsNation

Qual Intab

23,362

soefa.ai

HUSA
*® Share of Everything
for Anything _



cheddar

379,985 or 36.9% of Adults 18 or older who watched CHEDDAR NEWS in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 11.6 minutes every day representing 19.6% of
all time spent daily with All forms of Print Media.
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