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@ Percent of Market: Adults 18 or older ik*Gender of Target vs. Market: Adults 18 or older
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1.6% or 4,143,711 of USA Adults 18 or older are (HH) Planning to buy a POOL, HOT TUB or SPA in 2024,
Typical Adults 18 or older who are (HH) Planning to buy a POOL, HOT TUB or SPA in 2024 are 42.9 years old
(12.4% younger than average) and have a $102,573 (17.% higher than average) annual household income.
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Items/services HHLD plans to buy in next 12 months (HHLD): Pool, hot tub, or spa



~ SECOND HOME

1.4% or 3,666,573 of USA Adults 18 or older are (HH) Planning to buy a SECOND HOME in 2024.
Typical Adults 18 or older who are (HH) Planning to buy a SECOND HOME in 2024 are 45.3 years old (7.5%
younger than average) and have a $110,248 (25.8% higher than average) annual household income.

Ethnicity of Target vs. Market:
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Items/services HHLD plans to buy in next 12 months (HHLD): Second home
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RV/ 1.2% or 3,234,659 of USA Adults 18 or older are (HH) Planing to buy a RV or MOTORHOME in 2024.

*"‘ MOTORHOME

Typical Adults 18 or older who are (HH) Planing to buy a RV or MOTORHOME in 2024 are 43.8 years old
(10.4% younger than average) and have a $80,742 (7.9% lower than average) annual household income.

@ Percent of Market: Adults 18 or older ik*Gender of Target vs. Market: Adults 18 or older
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Items/services HHLD plans to buy in next 12 months (HHLD): RV (motor home)




1.1% or 2,982,508 of USA Adults 18 or older are (HH) Planing to buy a MOTORCYCLE in 2024.
MOTORCYCLE Typical Adults 18 or older who are (HH) Planing to buy a MOTORCYCLE in 2024 are 39. years old (20.3%
younger than average) and have a $82,283 (6.1% lower than average) annual household income.
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Items/services HHLD plans to buy in next 12 months (HHLD): Motorcycle



.8% or 2,185,098 of USA Adults 18 or older are (HH) Planing to buy a BOAT in 2024.
Typical Adults 18 or older who are (HH) Planing to buy a BOAT in 2024 are 40. years old (18.2% younger than
average) and have a $90,570 (3.3% higher than average) annual household income.
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Items/services HHLD plans to buy in next 12 months (HHLD): Boat
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be a parent of 1 or more children unde

1.6% or 4,143,711 of USA Adults 18 or older are (HH) Planning to buy a POOL, HOT TUB or SPA in 2024.
Adults 18 or older who are (HH) Planning to buy a POOL, HOT TUB or SPA in 2024 are 7.8% less likely to be a
college graduate, 30.6% more likely to work full-time, 10.3% more likely to be married, 54.2% more likely to

Adults 18 or older
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Items/services HHLD plans to buy in next 12 months (HHLD): Pool, hot tub, or spa
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.. SECOND HOME

1.4% or 3,666,573 of USA Adults 18 or older are (HH) Planning to buy a SECOND HOME in 2024.
Adults 18 or older who are (HH) Planning to buy a SECOND HOME in 2024 are 26.% more likely to be a
college graduate, 42.9% more likely to work full-time, 22.3% more likely to be married, 33.4% more likely to

be a parent of 1 or more children under 18.
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Pt b Stage in Life: Adults 18 or older
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Items/services HHLD plans to buy in next 12 months (HHLD): Second home
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=S MOTORHOME

1.2% or 3,234,659 of USA Adults 18 or older are (HH) Planing to buy a RV or MOTORHOMIE in 2024.

Adults 18 or older who are (HH) Planing to buy a RV or MOTORHOME in 2024 are 39.2% less likely to be a
college graduate, 9.% more likely to work full-time, 5.3% more likely to be married, 27.7% more likely to be
a parent of 1 or more children under 18.
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Items/services HHLD plans to buy in next 12 months (HHLD): RV (motor home)
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1.1% or 2,982,508 of USA Adults 18 or older are (HH) Planing to buy a MOTORCYCLE in 2024.
Adults 18 or older who are (HH) Planing to buy a MOTORCYCLE in 2024 are 60.% less likely to be a college

graduate, 3.8% more likely to work full-time, 38.9% less likely to be married, 13.9% more likely to be a
parent of 1 or more children under 18.

MOTORCYCLE
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Items/services HHLD plans to buy in next 12 months (HHLD): Motorcycle



.8% or 2,185,098 of USA Adults 18 or older are (HH) Planing to buy a BOAT in 2024.
Adults 18 or older who are (HH) Planing to buy a BOAT in 2024 are 24.9% less likely to be a college
graduate, 22.6% more likely to work full-time, 12.2% less likely to be married, 28.7% more likely to be a
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Items/services HHLD plans to buy in next 12 months (HHLD): Boat

33.9%



1.6% or 4,143,711 of USA Adults 18 or older are (HH) Planning to buy a POOL, HOT TUB or SPA in 2024.

: _SWlMN”NG POOL, Adults 18 or older who are (HH) Planning to buy a POOL, HOT TUB or SPA in 2024 are 6.2% more likely to own
% HOT TUB or SPA their home, 4.1% more likely to own a higher valued home, 26.3% more likely to have a single-family home,

37.8% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older ﬂﬁm Type of Home: Adults 18 or older 4{™ Pets in Home: Adults 18 or older
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Items/services HHLD plans to buy in next 12 months (HHLD): Pool, hot tub, or spa




1.4% or 3,666,573 of USA Adults 18 or older are (HH) Planning to buy a SECOND HOME in 2024.
Adults 18 or older who are (HH) Planning to buy a SECOND HOME in 2024 are 13.6% more likely to own their

home, 8.6% more likely to own a higher valued home, 6.2% more likely to have a single-family home, 19.5%
more likely to have a dog.

-~ Own/Rent/Other: Adults 18 or older @ﬁm Type of Home: Adults 18 or older 4y t® Pets in Home: Adults 18 or older
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Items/services HHLD plans to buy in next 12 months (HHLD): Second home



1.2% or 3,234,659 of USA Adults 18 or older are (HH) Planing to buy a RV or MOTORHOME in 2024.
Adults 18 or older who are (HH) Planing to buy a RV or MOTORHOME in 2024 are 15.8% less likely to own

their home, 5.1% more likely to own a higher valued home, 4.3% less likely to have a single-family home,

MOTORHOME

62.9% more likely to have a dog.
ﬂﬁm Type of Home: Adults 18 or older 4 {™ Pets in Home: Adults 18 or older
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Items/services HHLD plans to buy in next 12 months (HHLD): RV (motor home)




1.1% or 2,982,508 of USA Adults 18 or older are (HH) Planing to buy a MOTORCYCLE in 2024.
Adults 18 or older who are (HH) Planing to buy a MOTORCYCLE in 2024 are 21.3% less likely to own their

home, 6.% more likely to own a lower valued home, 4.2% less likely to have a single-family home, 20.4%
more likely to have a dog.

MOTORCYCLE
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Items/services HHLD plans to buy in next 12 months (HHLD): Motorcycle



.8% or 2,185,098 of USA Adults 18 or older are (HH) Planing to buy a BOAT in 2024.
Adults 18 or older who are (HH) Planing to buy a BOAT in 2024 are 13.3% less likely to own their home, 27.3%

more likely to own a higher valued home, 2.5% more likely to have a single-family home, 49.8% more likely to
have a dog.
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Items/services HHLD plans to buy in next 12 months (HHLD): Boat




1.6% or 4,143,711 of USA Adults 18 or older are (HH) Planning to buy a POOL, HOT TUB or SPA in 2024.
Adults 18 or older who are (HH) Planning to buy a POOL, HOT TUB or SPA in 2024 are 2.6% more likely to
look up D-I-Y advice online, 15.4% less likely to always vote in local elections, 20.4% more likely to belong
to a gym, 27.6% more likely to fly domesti

Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older
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Items/services HHLD plans to buy in next 12 months (HHLD): Pool, hot tub, or spa



1.4% or 3,666,573 of USA Adults 18 or older are (HH) Planning to buy a SECOND HOME in 2024.
Adults 18 or older who are (HH) Planning to buy a SECOND HOME in 2024 are 9.4% more likely to look up
D-1-Y advice online, 1.% less likely to always vote in local elections, 54.7% more likely to belong to a gym,

SECOND HOME

37.% more likely to fly domestic past yr.
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Items/services HHLD plans to buy in next 12 months (HHLD): Second home



1.2% or 3,234,659 of USA Adults 18 or older are (HH) Planing to buy a RV or MOTORHOME in 2024.
Adults 18 or older who are (HH) Planing to buy a RV or MOTORHOME in 2024 are 12.9% less likely to look
MOTORHOME up D-1-Y advice online, 24.% less likely to always vote in local elections, 12.8% less likely to belong to a
gym, 8.5% more likely to fly domestic past
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Items/services HHLD plans to buy in next 12 months (HHLD): RV (motor home)




1.1% or 2,982,508 of USA Adults 18 or older are (HH) Planing to buy a MOTORCYCLE in 2024.
MOTORCYCLE Adults 18 or older who are (HH) Planing to buy a MOTORCYCLE in 2024 are 27.3% less likely to look up D-I-
Y advice online, 23.7% less likely to always vote in local elections, .2% more likely to belong to a gym, .7%

less likely to fly domestic past yr.
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Items/services HHLD plans to buy in next 12 months (HHLD): Motorcycle




.8% or 2,185,098 of USA Adults 18 or older are (HH) Planing to buy a BOAT in 2024.
Adults 18 or older who are (HH) Planing to buy a BOAT in 2024 are .6% less likely to look up D-I-Y advice
online, 23.7% less likely to always vote in local elections, 41.8% more likely to belong to a gym, 36.8%

more likely to fly domestic past yr.
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Items/services HHLD plans to buy in next 12 months (HHLD): Boat



30-days QSR Users: Adults 18 or older
1time
10 times or more m

mwho are (HH) Planning to buy a POOL, HOT TUB or SPA in 2024

Total Monthly QSR Users: Avg. Monthly QSR Meals:
95.8% 88.6%

Past

2 times

3 times

4 times

5 times

6 - 9times

mUSA

1.6% or 4,143,711 of USA Adults 18 or older are (HH) Planning to buy a POOL, HOT TUB or SPA in 2024.
Adults 18 or older who are (HH) Planning to buy a POOL, HOT TUB or SPA in 2024 are 8.% more likely to use
QSRs past mo., 18.8% more likely to use Sit-Down Restaurants past mo., 51.6% more likely to use Casinos
past yr., 3.9% more likely to smoke cigarette
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Past 30-days Sit-Down Restaurant Users: Adults 18 or older
¢

m who are (HH) Planning to buy a POOL, HOT TUB or SPA in 2024
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

15.7%

16.1%

mUSA

76.6%

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

T

Piza

Mexican  Chinese Coffee Italian  Indian/ Wings/ Upscale Bagel/ Steakhouse
House / Thai/  Burgers/ Donut /
coffee Bar other  Sports Bar Bakery
asian
® who are (HH) Planning to buy a POOL, HOT TUB or SPA in 2024 mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wha are (HH) Planning te buy a POOL, HOT TUB or SPA...

vsr [N 17.9%

31.8%

Drank Past 30-days: Adults 18 or older
Liquor
Any Type of Beer

Wine

Domestic Regular Beer

Domestic Light Beer

Imported Beer - v Sports Betting
Microbrew / Craft Beer ﬁg"fo_g% ' Other Gambling
Spa
= who are (HH) Planning to buy a POOL, HOT TUB or SPA in 2024 m USA
USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 964

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Past 12 months Casino Activities: Adults 18 or older

Slot Machines
Table Games (Craps, Poker, etc.)
Upscale Restaurant

Bar / Nightclub

Stage Show [ Concert

B who are (HH) Planning to buy a POOL, HOT TUB or SPA in 2024

USA Jan23-Feb24

60,991,118 23.3%

23,212,826 8.9%
21,733,519 8.3%

21,732,469 8.3%

30.7%

1.7% Casinos visited past 12 months: Yes

Used Past 30-days: Adults 18 or older

"}

HUSA

USA Projection Scarborough R1 2024: Jan23-Feb24 Qudl Intab 23,338

Items/services HHLD plans to buy in next 12 months (HHLD): Pool, hot tub, or spa

5.5%
24 647 732 14 436,364
Marijuana / Cannabis Cigarettes Vape
m who are (HH) Planning to buy a POOL, HOT TUB or SPA in 2024 mUSA



=

~ SECOND HOME

30-days QSR Users: Adults 18 or older

Past

3 times
4 times

 itme
9.9

6-9times

20.5%
10 times or more 17.9%

® who are (HH) Planning to buy a SECOND HOME in 2024 muUsA

Total Monthly QSR Users: Avg. Monthly QSR Meals:
95.8% 88.6%

17.7% less likely to smoke cigarettes.

1.4% or 3,666,573 of USA Adults 18 or older are (HH) Planning to buy a SECOND HOME in 2024.
Adults 18 or older who are (HH) Planning to buy a SECOND HOME in 2024 are 8.1% more likely to use QSRs
past mo., 18.8% more likely to use Sit-Down Restaurants past mo., 53.4% more likely to use Casinos past yr,,

1time

2 times

3 times 13.3%

4 times 0.0%

5 times 7.8%

6 - 9times 8.7%

10 times or more

M who are (HH) Planning to buy a SECOND HOME in 2024

90.9% 76.6%

it
e oYy
e VM
e
e
F

B USA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
]

15.7%

16.1%

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

il

Mexican  Chinese indian/  Wings/ Bagel / Steskhouse

Pizza  Coffee  Ralian Upscale

House / Thai/  Burgers/ ponut /
coffee Bar Other  sports Bar Bakery
Asian
mwho are (HH) Planning to buy a SECOND HOME in 2024 mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are (HH) Planning to buy a SECOND HOME in 2024

vsa G 17.0%

33.7%

Drank Past 30-days: Adults 18 or older
Liguor

Wine

88,074,966 33.6%

Domestic Regular Beer

Domestic Light Beer

imported Beer
Microbrew / Craft Beer 7 10 99]%7-1%

mwho are (HH) Planning to buy a SECOND HOME in 2024

mUSA

USA USA Projection Scarborough R1 2024: Jan23-Feb24

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Slot Machines 60,091,118

Table Games (Craps, Poker, etc.) R

8.9%

Upscale Restaurant 21738519 B.3%

Bar [ Nightclub 21732869 8.3%

Stage Show [/ Concert

6.2%
. m
Other Gambling o 4.5%
Spa 7.0%

1.7%
® who are (HH) Planning to buy a SECOND HOME in 2024

mUSA

964

USA Jan23-Feb24 USA Projection Scarborough R1 2024: Jan23-Feb24

Past 12 months Casino Activities: Adults 18 or older

30.7%

Casinos visited past 12 months: Yes

Qual Intab

Items/services HHLD plans to buy in next 12 months (HHLD): Second home

Used Past 30-days: Adults 18 or older

ol

5.5%
24 647,732 14,436,364
Marijuana / Cannabis Cigarettes Vape
mwhao are (HH) Planning to buy a SECOND HOME in 2024 mUSA

23,338



30-days QSR Users: Adults 18 or older

Past

2 times

10.7%
10.6%

3 times

4 times

5 times

20.5%
10 times or more m

m who are (HH) Planing to buy a RV or MOTORHOME in 2024

Total Monthly QSR Users:
98.6%

6 - 9times

mUSA

Avg. Monthly QSR Meals:

1.2% or 3,234,659 of USA Adults 18 or older are (HH) Planing to buy
Adults 18 or older who are (HH) Planing to buy a RV or MOTORHOM

past yr.,, 159.9% more likely to smoke cigarettes.

QSRs past mo., 1.6% more likely to use Sit-Down Restaurants past mo., 56.3% more likely to use Casinos

a RV or MOTORHOME in 2024.
E in 2024 are 11.3% more likely to use

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
¢

1time

15.7%

2 times

16.1%

3 times

4 times

5 times

6-9times

10 times or more

m who are (HH) Planing to buy a RV or MOTORHOME in 2024 mUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

& o -

Top-10 Cuisines: Adults 18 or older

Sit-Down Restaurants Used Past 30-days)
Puza

Mexican  Chinese Coffee Indian/  Wings/ Bagel/ Steskhouse

Italian Upscale

House / Thai / Burgers [ Donut /
coffee Bar Other  sports Bar Bakery
asian
mwhao are (HH) Planing to buy a RV or MOTORHOME in 2024 mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wha are (HH) Planing to buy a RV or MOTORHOME in...

vsr [N 17.9%

29.9%

Drank Past 30-days: Adults 18 or older
Liquor
Any Type of Beer

Wine
Domestic Regular Beer

Domestic Light Beer

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

60,991,118 23.3%

Table Games (Craps, Poker, etc.) 23,212,8268,9%

Upscale Restaurant 21.734,58.3%

Bar / Nightclub 21,732,28.3%

stage show / Concert BRI 6.0% "

Used Past 30-days: Adults 18 or older

"}

Imported Beer 54,605,775 20.8% - v Sports Betting ﬁ'?i% 30.7%
Microbrew / Craft Beer 9'?90“9% ' Other Gambling m;g?-
r 3.9% )
Spa F1.7% Casinos visited past 12 months: Yes
mwho are (HH) Planing to buy a RV or MOTORHOME in 2024 mUSA B who are (HH) Planing to buy a RV or MOTORHOME in 2024 HUSA
USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 964

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Jan23-Feb24 USA Projection Scarborough R1 2024: Jan23-Feb24 Qudl Intab 23,338

Items/services HHLD plans to buy in next 12 months (HHLD): RV (motor home)

9.4%
24,647,732 1454'355%3’ :
Marijuana / Cannabis Cigarettes Vape
mwho are (HH) Planing to buy a RV or MOTORHOME in 2024 mUSA



MOTORCYCLE

Past 30-days QSR Users: Adults 18 or older
2 1time

-
T
o

mUSA

2 times

3 times

4 times

5 times

6 - 9times

10times or more

m who are (HH) Planing to buy a MOTORCYCLE in 2024

Total Monthly QSR Users: Avg. Monthly QSR Meals:
98.0% 88.6%
[ emsy TN “

51.9% more likely to smoke cigarettes.

1.1% or 2,982,508 of USA Adults 18 or older are (HH) Planing to buy a MOTORCYCLE in 2024.
Adults 18 or older who are (HH) Planing to buy a MOTORCYCLE in 2024 are 10.6% more likely to use QSRs
past mo., 9.% more likely to use Sit-Down Restaurants past mo., 55.5% more likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

. 1time

2 times

3 times

4 times

5 times

6-9times

10 times or more
m who are (HH) Planing to buy a MOTORCYCLE in 2024

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
83.5% 76.6%

mUSA

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

5283
7.49
R

Mexican  Chinese Piza Coffee Italian  Indian/ Wings/ Upscale Bagel/ Steakhouse
House / Thai/  Burgers/ Donut /
coffee Bar other  Sports Bar Bakery
asian
m who are (HH) Planing to buy a MOTORCYCLE in 2024 mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wha are (HH) Planing to buy a MOTORCYCLE in 2024 27.7%

vsr [N 17.9%

Drank Past 30-days: Adults 18 or older
Liquor
Any Type of Beer

Wine
Domestic Regular Beer

Domestic Light Beer

58,353,601 22.3%
54,605,775 20.8%

14.9% '
28,489,547 R4

Imported Beer
Microbrew / Craft Beer

mwho are (HH) Planing to buy a MOTORCYCLE in 2024 mUSA

USA USA Projection Scarborough R1 2024: Jan23-Feb24

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

60,991,118

23,212,8268.9%
,734,58.3%
70

23.3%
Table Games (Craps, Poker, etc.)

Stage Show [ Concert m 12.3%

Other Gambling g 1?5793?6

!‘ 1.7%

B who are (HH) Planing to buy a MOTORCYCLE in 2024

Upscale Restaurant

Bar / Nightclub

30.7%

Spa 9.7%

Casinos visited past 12 months: Yes

HUSA

964

USA Jan23-Feb24 USA Projection Scarborough R1 2024: Jan23-Feb24 Qudl Intab

Items/services HHLD plans to buy in next 12 months (HHLD): Motorcycle

Used Past 30-days: Adults 18 or older

24 647 732

Marijuana / Cannabis

Cigarettes

mwho are (HH) Planing to buy a MOTORCYCLE in 2024

23,338



Past 30-days QSR Users: Adults 18 or older

N %
1time

2 times

3 times

10.6%

4 times

5 times

20.5%
10 times or more m

mwho are (HH) Planing to buy a BOAT in 2024 muUsA

Total Monthly QSR Users:
97.6%

6 - 9times

Avg. Monthly QSR Meals:

more likely to smoke cigarettes.

.8% or 2,185,098 of USA Adults 18 or older are (HH) Planing to buy a BOAT in 2024.
Adults 18 or older who are (HH) Planing to buy a BOAT in 2024 are 10.1% more likely to use QSRs past mo.,
16.9% more likely to use Sit-Down Restaurants past mo., 92.3% more likely to use Casinos past yr., 58.7%

. 1time

2 times

3 times
4 times
5 times
6 - 9times

10 times or more

89.5% 76.6%

m who are (HH) Planing to buy a BOAT in 2024

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

mUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

bbbl

Mexican  Chinese Piza Coffee Italian  Indian/ Wings/ Upscale Bagel/ Steakhouse
House / Thai/  Burgers/ Donut /
coffee Bar other  Sports Bar Bakery
asian
m who are (HH) Planing to buy a BOAT in 2024 mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wha are (HH) Planing to buy a BOAT in 2024 35.8%

vsr [N 17.9%

Drank Past 30-days: Adults 18 or older
Liquor
Any Type of Beer
e i o ¥

Wine

Domestic Regular Beer
Domestic Light Beer
Imported Beer

Microbrew / Craft Beer

= who are (HH) Planing to buy a BOAT in 2024 mUsSA

USA USA Projection Scarborough R1 2024: Jan23-Feb24

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Slot Machines S

Table Games (Craps, Poker, etc.) 23,212,8268,9%

Upscale Restaurant 21.734,58.3%

Bar / Nightclub 21.732.48.3%

Stage Show [ Concert 6.2%
Sports Betting -} 4%5'3%
3.

L 1.7%

:

Other Gambling

N

Spa

|

. 1.7%
B who are (HH) Planing to buy a BOAT in 2024

964

USA Jan23-Feb24 USA Projection

23.3%

14.4%

B USA

Scarborough R1 2024: Jan23-Feb24

Past 12 months Casino Activities: Adults 18 or older

1“11

30.7%
8038

Casinos visited past 12 months: Yes

Qudl Intab

Items/services HHLD plans to buy in next 12 months (HHLD): Boat

Used Past 30-days: Adults 18 or older

9.4%

24 647 732

Marijuana / Cannabis

Cigarettes

m who are (HH) Planing to buy a BOAT in 2024

23,338



1.6% or 4,143,711 of USA Adults 18 or older are (HH) Planning to buy a POOL, HOT TUB or SPA in 2024.
Adults 18 or older who are (HH) Planning to buy a POOL, HOT TUB or SPA in 2024 are 25.4% more likely to

have a 401K, 42.5% more likely to have an Auto Loan, 12.7% less likely to Invest/Trade Stocks Online, 14.3%
more likely to pay with their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older
401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options

76,483,120  29.2%
14.4%
47,261,894 18.0%
14.8%
35,684,553 EX 3
17.1%
i 11.5%
11.2%
EREEE 11.0%
14.4%
2.0%

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

10.9%
¢ £.4%

B who are (HH) Planning to buy a POOL, HOT TUB or SPA in 2024

529 Plan / College Savings Plan

H USA

Financial Services Has and/or Uses: Adults 18 or older

14.3%
11.0%
6.3% 4,99

8.3% 6.7%
e e e

Studentloan Certificates of Refinanced Personal Loan

Checking Debitor ATM  Savings Credit Card Online Mabile Online Bill Home Auto Loan Money Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan
® who are (HH) Planning to buy a POOL, HOT TUB or SPA in 2024 HUSA

Professional Services Used*: Adults 18 or older

Tax Preparation Service

25.9%

Financial Planner

46,288,740 17.7%
41,077,636 15.7%
15.5%
11.6%
E— @
27,689,399 10.6%
17,384,852 6.6%
6.6%
3.9%

67,9: 7

Online Investing / Stock Trading
Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

Estate Planning

Divorce [ Family Attorney EZ%S.S% ("Past 12 Months)
= who are (HH) Planning to buy a POOL, HOT TUB or SPA in 2024 H USA
USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab

P'Past 3-Months Payment Methods Used: Adults 18 or older

4.4%
1.8% 3.7% 3.5%
PR a2 R s |

Debit Card  MasterCard Cash App Apple Pay  Store Credit  Google Pay

VISA PayPal Venmo Zelle Discover American Facebook  Square Cash Samsung Pay
Card Express Messenger
 who are (HH) Planning to buy a POOL, HOT TUB or SPA in 2024 HUSA

964
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Jan23-Feb24 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,338

Items/services HHLD plans to buy in next 12 months (HHLD): Pool, hot tub, or spa




1.4% or 3,666,573 of USA Adults 18 or older are (HH) Planning to buy a SECOND HOME in 2024.

Adults 18 or older who are (HH) Planning to buy a SECOND HOME in 2024 are 21.9% more likely to have a
401K, 36.8% more likely to have an Auto Loan, 116.% more likely to Invest/Trade Stocks Online, 4.4% less
likely to pay with their Debit Card.

Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan 122,580,990 T

IRA (Individual Retirement Account)

261,03

Stocks or Stock Options

76,483,120 29.2%

Mutual Funds 29.4%

47,261,894 18.0%

Money Market Funds 20.6%

!

35,684,558 3.6%

Other (Crypto / NFTs / Metals, etc.) 2.7%

EI

11.5%

15.4%
11.0%

Bonds

Second Home or Real Estate Property M 0.0% Checking Debitor ATM  Savings Credit Card Online Mohile Online Bill Home Auto Loan Money  Studentloan Certificates of Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
529 Plan / College Savings Plan M 11.7% Account Mortgage Loan or Home
8.4% Equity Loan
= who are (HH) Planning to buy a SECOND HOME in 2024 mUSA

m who are (HH) Planning to buy a SECOND HOME in 2024 mUSA

Past 3-Months Payment Methods Used: Adults 18 or older

[—

Professional Services Used*: Adults 18 or older

Tax Preparation Service

67,931,377 25.9%

Financial Planner

46,788,740  17.7%

Online Investing / Stock Tradi 5
e/ e 41,077,636 15.7%

23.4%

17.5% . .

20.

Accountant

11.6%

Insurance Agent at a Local Office (not online) Ao 10.6%
,689, -

Real Estate Agent

6%

8.49% 11.0%

Estate Planning 3.9%

2.2% (*Past 12 Months) VISA

§

it EREE] pusssnEETEY

|

) . Debit Card  MasterCard Venmo Zelle Cash App Apple Pay  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay
Diverce [ Family Attorney 1.9% card Express Messenger
¥ who are (HH) Planning to buy a SECOND HOME in 2024 B USA m who are (HH) Planning to buy a SECOND HOME in 2024 mUSA

USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual intab 964
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,338

Items/services HHLD plans to buy in next 12 months (HHLD): Second home



MOTORHOME

Investments Owned: Adults 18 or older

01K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

529 Plan / College Savings Plan

1.2% or 3,234,659 of USA Adults 18 or older are (HH) Planing to buy a RV or MOTORHOME in 2024.
Adults 18 or older who are (HH) Planing to buy a RV or MOTORHOME in 2024 are 4.4% less likely to have a

401K, 14.5% more likely to have an Auto Loan, 4.6% more likely to Invest/Trade Stocks Online, 2.7% less likely
to pay with their Debit Card.

99,581,638 38.0%
76,483,120 29.2%

14.2%
47,261,894 18.0%

14.2%
13.6%

9.5%
PRI 11.0%
10.9%
23,501,017 XS
804.6%
22,069,0660K X3

= who are (HH) Planing to buy a RV or MOTORHOME in 2024

16.4%

mUSA

N l Financial Services Has and/or Uses: Adults 18 or older

16.2%
10.0% g 39 6
Studentloan Certificates of Refinanced Personal Loan
Deposit (CDs) Home
Mortgage

% 0% 4.9%

Home
Improvement
Loan or Home

Equity Loan

Online Bill Auto Loan

Paying

Mohile
Banking

Checking  Debit or ATM
Account card

Savings
Account

Credit Card Online

Banking

Home

Mortgage

Money
Market
Account

m who are (HH) Planing to buy a RV or MOTORHOME in 2024 mUSA

Professional Services Used*: Adults 18 or older

67,031,377 25.9%
b, 288,740 17.7%

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Diverce [ Family Attorney

B who are (HH) Planing to buy a RV or MOTORHOME in 2024

USA USA Projection

Scarborough R1 2024: Jan23-Feb24
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

41,077,636 15.7%

6.5%
11.6%

9.3%
27,689,399 10.6%
17,334,352 6.6%
7.4%
3.9%
3.3%
1.2%

(*Past 12 Months)

W USA
Qual intab

]

ymPast 3-Months Payment Methods Used: Adults 18 or older

11.0%

J 8.38%

50% 3700 2.2% 35%

Debit Card  MasterCard Venmo Zelle Cash App Apple Pay  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay
Card Express Messenger
m who are (HH) Planing to buy a RV or MOTORHOME in 2024 mUSA

964

USA Jan23-Feb24 USA Projection Scarborough R1 2024: lan23-Feb24 Qual Intab 23,338

Items/services HHLD plans to buy in next 12 months (HHLD): RV (motor home)




MOTORCYCLE

1.1% or 2,982,508 of USA Adults 18 or older are (HH) Planing to buy a MOTORCYCLE in 2024.
Adults 18 or older who are (HH) Planing to buy a MOTORCYCLE in 2024 are 7.7% less likely to have a 401K,

1.6% more likely to have an Auto Loan, 4.% more likely to Invest/Trade Stocks Online, 12.8% more likely to
pay with their Debit Card.

Investments Owned: Adults 18 or older

401K Plan 122,580,990 46.8%
99,581,638 38.0%
76,483,120 29.2%

13.5%

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

47,261,894

7.5%

35,684,558 13.6%

13.4%
30,255,556 11.5%

10.3%

PRI 11.0%

13.2%

9.0%
2284%
8.4%

B who are (HH) Planing to buy a MOTORCYCLE in 2024

18.0%

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

529 Plan / College Savings Plan

HUSA

Financial Services Has and/or Uses: Adults 18 or older

16.5%

8.3%
- H o
i S

Studentloan Certificates of Refinanced Personal Loan
Deposit (CDs) Home
Mortgage

Home
Improvement
Loan or Home

Equity Loan

Money
Market
Account

Online Bill
Paying

Mobile
Banking

Credit Card Online

Banking

Savings
Account

Checking  Debit or ATM
Account card

Home Auto Loan

Mortgage

m who are (HH) Planing to buy a MOTORCYCLE in 2024 H USA

Professional Services Used*: Adults 18 or older

Tax Preparation Service

25.9%

Financial Planner

41,077,636 15.7%

30,205,303 11.6%
—. s 2

27,689,399 10.6%

67,9: 7

Online Investing / Stock Trading
Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

moan
17,384,852 6.6%
8.0%
3.9%

Divorce [ Family Attorney !m 3;’2 ("Past 12 Months)
= who are (HH) Planing to buy a MOTORCYCLE in 2024 mUSA
USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab

Estate Planning

P'Past 3-Months Payment Methods Used: Adults 18 or older

8.5%

3.5%

11.0%
%%, 7.6%
T s 023 |

Debit Card  MasterCard Cash App Apple Pay  Store Credit  Google Pay

VIsA

PayPal Venmo Zelle Discover American Facebook  Square Cash Samsung Pay
Card Express Messenger
 who are (HH) Planing to buy a MOTORCYCLE in 2024 HUSA

964
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Jan23-Feb24 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,338

Items/services HHLD plans to buy in next 12 months (HHLD): Motorcycle




.8% or 2,185,098 of USA Adults 18 or older are (HH) Planing to buy a BOAT in 2024.
Adults 18 or older who are (HH) Planing to buy a BOAT in 2024 are 1.2% less likely to have a 401K, 5.7% less

likely to have an Auto Loan, 57.1% more likely to Invest/Trade Stocks Online, 10.3% more likely to pay with
their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older

401K Plan 122,580,990 46.8%

IRA (Individual Retirement Account)

351,03

Stocks or Stock Options Eyreppm

14.6%
47,261,894 18.0%

0.6%
35,684,558 13.6%

Other (Crypto / NFTs / Metals, etc.) 20,255 558 111_;;)?6

8.2%
Bonds ok
Second Home or Real Estate Property W 2:5%

. 6.1%
529 Plan / College Savings Plan @ 20%

H who are (HH) Planing to buy a BOAT in 2024 HUSA

Mutual Funds

Money Market Funds

T

Financial Services Has and/or Uses: Adults 18 or older

6.4% 83%

Checking Debitor ATM  Savings Credit Card Online Mabile Online Bill Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home

Account Mortgage

m who are (HH) Planing to buy a BOAT in 2024 HUSA

Auto Loan Money  Studentloan Certificates of Refinanced Personal Loan

1%

4.9%
Home
Improvement

Loan or Home
Equity Loan

Professional Services Used*: Adults 18 or older

Tax Preparation Service 67,031,377 75.9%

Financial Pla
sl 16,238,740 17.7%

Onlinel ti Stock Tradil
nline Investing / Stock Trading 41,077,636 15.7%

13.7%
30,205,303 11.6%

-m ® o

27,689,399 10.6%

Accountant

Insurance Agent at a Local Office (not online)

12.8%
Real Estate Agent
- 8.8%
Estate Planning M
)
Divorce [ Family Attorney L9% ("Past 12 Months)
1.2%
= who are (HH) Planing to buy a BOAT in 2024 mUSA
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s\ Past 3-Months Payment Methods Used: Adults 18 or older

10.4% 11.0%

VISA PayPal Debit Card  MasterCard Venmo Zelle Cash App Apple Pay  Store Credit Google Pay  Discover

American
Card Express Messenger
 who are (HH) Planing to buy a BOAT in 2024 HUSA
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Items/services HHLD plans to buy in next 12 months (HHLD): Boat
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Adults 18 or older who are (HH) Planning to buy a POOL, HOT TUB or SPA in 2024 spend an average of 3 days, 0 hours,

2 :'! _S_W|MM|NG POOL, 4 minutes and 33 seconds each week with All Forms of Media.
: =7 88.9% of Adults 18 or older who are (HH) Planning to buy a POOL, HOT TUB or SPA in 2024 spend an avg. of 9 hours and 7 minutes each
week listening to All Local AM/FM Radio, representing 11.3% of total time spent with all forms of Media.

95.9%

Weekly

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

Concurr
Usage

who are (HH) Planning to
buy a POOL, HOT TUB or
SPAIn 2024

Reach %:

68:33:10
54.3%

% of Total
Weekly H:M:

j 24.6%
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Items/services HHLD plans to buy in next 12 months (HHLD): Pool, hot tub, or spa



Adults 18 or older who are (HH) Planning to buy a SECOND HOME in 2024 spend an average of 3 days, 8 hours, 54
minutes and 51 seconds each week with All Forms of Media.

92.6% of Adults 18 or older who are (HH) Planning to buy a SECOND HOME in 2024 spend an avg. of 8 hours and 30 minutes each week
listening to All Local AM/FM Radio, representing 9.7% of totaltime spent with all forms of Media.

95.9%

Weekly
Reach %: Avg. H:M:5/week with All Forms of

Media: Adults 18 or older

usage 56.1%
UsA

who are (HH) Planning to

% of Total buy a SECOND HOME in
Weekly H:M: 2024
Avg. Weekly
Hours:Minutes:
&
&
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Items/services HHLD plans to buy in next 12 months (HHLD): Second home



e Adults 18 or older who are (HH) Planing to buy a RV or MOTORHOMIE in 2024 spend an average of 2 days, 23 hours, 36
‘\- S RV/ minutes and 23 seconds each week with All Forms of Media.

3 MOTORHOME 91.4% of Adults 18 or older who are (HH) Planing to buy a RV or MOTORHOME in 2024 spend an avg. of 8 hours and 4 minutes each
: week listening to All Local AM/FM Radio, representing 10.3% of total time spent with all forms of Media.

95.9%

Weekly
Reach %:

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

o 68:02:59
54.3%

usA

% of Total
Weekly H:M:

who are (HH) Planing
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in 2024

Avg. Weekly
Hours:Minutes:
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Items/services HHLD plans to buy in next 12 months (HHLD): RV (motor home)




Adults 18 or older who are (HH) Planing to buy a MOTORCYCLE in 2024 spend an average of 2 days, 17 hours, 21
MOTORCYCLE minutes and 5 seconds each week with All Forms of Media.

79.% of Adults 18 or older who are (HH) Planing to buy a MOTORCYCLE in 2024 spend an avg. of 7 hours and 59 minutes each week
listening to All Local AM/FM Radio, representing 9.7% of totaltime spent with all forms of Media.

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

71:25:43

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:
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Items/services HHLD plans to buy in next 12 months (HHLD): Motorcycle




Adults 18 or older who are (HH) Planing to buy a BOAT in 2024 spend an average of 2 days, 17 hours, 47 minutes and
46 seconds each week with All Forms of Media.

84.7% of Adults 18 or older who are (HH) Planing to buy a BOAT in 2024 spend an avg. of 8 hours and 58 minutes each week listening to
All Local AM/FM Radio, representing 11.6% of total time spent with all forms of Media.

95.9%

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

68:57:19
54.0%

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:
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Items/services HHLD plans to buy in next 12 months (HHLD): Boat



——— Adults 18 or older who are (HH) Planning to buy a POOL, HOT TUB or SPA in 2024 spend an average of 2 days, 2 hours,
: 2 ‘S_WI MMING POOL, 38 minutes and 31 seconds each week with All Forms of Ad-Supported Media.
; = HOT TUB or SPA 83.6% of Adults 18 or older who are (HH) Planning to buy a POOL, HOT TUB or SPA in 2024 spend an avg. of 7 hours and 49 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 12.9% of total time spent with all forms of Ad-Supported Me

95.9%

Weekly

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

e 56.9%

who are (HH) Planning to uUsa
buy a POOL HOT TUB or
SPAin 2024
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Items/services HHLD plans to buy in next 12 months (HHLD): Pool, hot tub, or spa



Adults 18 or older who are (HH) Planning to buy a SECOND HOME in 2024 spend an average of 2 days, 12 hours, 59
minutes and 33 seconds each week with All Forms of Ad-Supported Media.

85.5% of Adults 18 or older who are (HH) Planning to buy a SECOND HOME in 2024 spend an avg. of 7 hours and 10 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.1% of total time spent with all forms of Ad-Supported Media.

Weekly

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

LEHIEM
56.2%

o are (HH) Planning to UsA
a SECOND HOME in
2024

Reach %:

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:
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Items/services HHLD plans to buy in next 12 months (HHLD): Second home




Adults 18 or older who are (HH) Planing to buy a RV or MOTORHOMIE in 2024 spend an average of 2 days, 3 hours, 3

minutes and 36 seconds each week with All Forms of Ad-Supported Media.
\Y| OTO *{3] 0 ME 87.4% of Adults 18 or older who are (HH) Planing to buy a RV or MOTORHOME in 2024 spend an avg. of 7 hours and 12 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 12.3% of total time spent with all forms of Ad-Supported Media.

95.9%

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

Usage 56.9%

who are (HH) Planing to
buy a RV or MOTORHOME
in 2024

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:
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Items/services HHLD plans to buy in next 12 months (HHLD): RV (motor home)



Adults 18 or older who are (HH) Planing to buy a MOTORCYCLE in 2024 spend an average of 1 days, 23 hours, 35
MOTORCYCLE minutes and 50 seconds each week with All Forms of Ad-Supported Media.

72.8% of Adults 18 or older who are (HH) Planing to buy a MOTORCYCLE in 2024 spend an avg. of 6 hours and 27 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.9% of total time spent with all forms of Ad-Supported Media.

95.9%

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

e 56.7%
UsaA

who are (HH) Planing to
buy a MOTORCYCLE in
2024
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Weekly H:M:
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Hours:Minutes:
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Items/services HHLD plans to buy in next 12 months (HHLD): Motorcycle




Adults 18 or older who are (HH) Planing to buy a BOAT in 2024 spend an average of 1 days, 23 hours, 20 minutes and 5
seconds each week with All Forms of Ad-Supported Media.

75.1% of Adults 18 or older who are (HH) Planing to buy a BOAT in 2024 spend an avg. of 6 hours and 23 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 10.1% of total time spent with all forms of Ad-Supported Media.

95.9%

Weekly
Reach %:

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

: - ) 52:06:13
1% A% e 3% 56.8%
% of Total —— . — i i
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Items/services HHLD plans to buy in next 12 months (HHLD): Boat



* SWIMMING POOL,

HOT TUB or SPA

Adults 18 or older who are (HH) Planning to buy a POOL, HOT TUB or SPA in 2024 spend an average of
7 hours and 14 minutes each day with All Forms of Ad-Supported Media. 83.6% listen to Local
AM/FM Radio for an avg. of 67. minutes/day. (Local Radio delivers 12.9% of Time with Ad-Supported Me¢

dia.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{Average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc.)
Email/Text/IM/Zoom,etc. [Personal & Work)
Local AM/FM Radio

News/Weather /Sports (Websites/Apps)
Banking/Fina ncial /[Real Estate [Websites/Apps)
Facebook

Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores
Games/Fantasy/Betting Sites

Netflix

Totol Persons:
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Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older
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~ SECOND HOME

Adults 18 or older who are (HH) Planning to buy a SECOND HOME in 2024 spend an average of 8
hours and 42 minutes each day with All Forms of Ad-Supported Media. 85.5% listen to Local AM/FM
Radio for an avg. of 61.5 minutes/day. (Local Radio delivers 10.1% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top -13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(Average Week)
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Banking/Financial /Real Estate (Websites/Apps)
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Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older
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Items/services HHLD plans to buy in next 12 months (HHLD): Second home



MOTORHOME

Adults 18 or older who are (HH) Planing to buy a RV or MOTORHOME in 2024 spend an average of 7
hours and 17 minutes each day with All Forms of Ad-Supported Media. 87.4% listen to Local AM/FM
Radio for an avg. of 61.8 minutes/day. (Local Radio delivers 12.3% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older
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Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 All Forms of Media (Persons & % Reach): Adults 18 or olde

(Averoge week)
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Gas Stations/Convenience Stores

Netflix

Totol Persons:

for an avg. of 55.4 minutes/day.

Adults 18 or older who are (HH) Planing to buy a MOTORCYCLE in 2024 spend an average of 6 hours
and 47 minutes each day with All Forms of Ad-Supported Media. 72.8% listen to Local AM/FM Radio

(Local Radio delivers 9.9% of Time with Ad-Supported Media.)
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Items/services HHLD plans to buy in next 12 months (HHLD): Motorcycle



avg. of 54.8 minutes/day.

Adults 18 or older who are (HH) Planing to buy a BOAT in 2024 spend an average of 6 hours and 45
minutes each day with All Forms of Ad-Supported Media. 75.1% listen to Local AM/FM Radio for an

(Local Radio delivers 10.1% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total Persons:

[Average Week]

Grocery Stores

Billboards & Signs (Weekly Drivers)

search (Google, Bing, etc.)
Email/Text/IM/Zoom,etc. (Personal & Work)
Local AM/FM Radio

News/Weather fSports (Websites/Apps)
Banking/Financial/Real Estate (Websites/Apps)
Facebook

Local TV Stations

Games/Fantasy/Betting Sites

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores

Netflix

p  S—
m_mr

Avg. Hours+Minutes/day with All m
Forms of Media: Adults 18 or older

_ﬂ
m-m—

= who are (HH) Planing to buy a BOAT in 2024

who are (HH) Planing to
buy a BOAT in 2024

HUSA

Average Day)

112.1

77.0

Local AM/FM Radio

Non-Premium
Cable TV Networks
58.7

Facebook
61.5

Billboards & Signs (Weekly
Drivers)

Email/Text/
M/
Zoom,etc.
(Personal &
Work)

Games/

Fanta...

Betting
Sites

Search
(Google,
Bing, etc.)

Local TV
Stations
51.8

Local TV Stations
106.7

Non-Premium Cable TV
Networks
100.1

Local AM/FM Radio

70.9

Facebook
50.5

Email /Text/IM/

Zoom,etc.

(Personal &...

Billboards &
Signs (Weekly
Drivers)
528

Search
(Google,
Bing,
etc.)

Netflix
32.6

Gam...

Fant...

Betti...
Sites

Groc...

® who are (HH) Planing to buy a BOAT in 2024

mUSA

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older

[Average Week]
Grocery Stores

Billboards & Signs (Weekly Drivers)
search (Google, Bing, etc.)

Mews/Weather /Sports (Websites/Apps)
Local AM/FM Radio
Email/Text/IM/Zoom,etc. [Personal & Work)
Facehook

Local TV Stations

Non-Premium Ca ble TV Networks

Gas Stations/Convenience Stores
Shopping (incl. FoodfAuctions/T ravel, etc.)
YouTube Video

Instagram

USA

USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  (JSA Jan23-Feb24

Total Persons:

_!'!!-
M_H-
B — 7

B —
P T —T W
PR T —
T — L o
T T—

Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:
Adults 18 or older

qurre- -
Usoge %;

who are (HH) Planing to
107010580 40,25 g buy 2 50AT in 2023

®who are (HH) Planing to buy a BOAT in 2024

Scarborough R1 2024: Jan23-Feb24

EUsA

Qual Intab 964

% Time 5y

¥

e S DA (el bl g [
iag (129 Pon (o8 i M [
R el R W B e (B

=]
s
R

N NE G
=]
S X

ly?
s
Es

Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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3,462,481 or 83.6% of Adults 18 or older who are (HH) Planning to buy a POOL, HOT TUB or SPA in
2024 listen to Ad-Supported Local AM/FM Radio for an average of 67. minutes every day
representing 34.3% of all time spent daily with Ad-Supported Audio.
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Items/services HHLD plans to buy in next 12 months (HHLD): Pool, hot tub, or spa



3,136,289 or 85.5% of Adults 18 or older who are (HH) Planning to buy a SECOND HOME in 2024
SECOND HOME listen to Ad-Supported Local AM/FM Radio for an average of 61.5 minutes every day representing
R 27.4% of all time spent daily with Ad-Supported Audio.
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Items/services HHLD plans to buy in next 12 months (HHLD): Second home



Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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Owned Music
Pandora
Amazon Music
TV Music Channels
Apple Music
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iHeartRadio
Audiobooks

MOTORHOME

2,826,000 or 87.4% of Adults 18 or older who are (HH) Planing to buy a RV or MOTORHOME in 2024
listen to Ad-Supported Local AM/FM Radio for an average of 61.8 minutes every day representing
31.1% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
Gl

Local AM/FM Radio

MOTORCYCLE

2,169,965 or 72.8% of Adults 18 or older who are (HH) Planing to buy a MOTORCYCLE in 2024 listen
to Ad-Supported Local AM/FM Radio for an average of 55.4 minutes every day representing 22.8%
of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio

1,641,633 or 75.1% of Adults 18 or older who are (HH) Planing to buy a BOAT in 2024 listen to Ad-
Supported Local AM/FM Radio for an average of 54.8 minutes every day representing 20.4% of all
time spent daily with Ad-Supported Audio.
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3,462,481 or 83.6% of Adults 18 or older who are (HH) Planning to buy a POOL, HOT TUB or SPA in
2024 listen to Ad-Supported Local AM/FM Radio for an average of 67. minutes every day
representing 34.3% of all time spent daily with Ad-Supported Audio.
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83.6%
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Items/services HHLD plans to buy in next 12 months (HHLD): Pool, hot tub, or spa



3,136,289 or 85.5% of Adults 18 or older who are (HH) Planning to buy a SECOND HOME in 2024
SECOND HOME listen to Ad-Supported Local AM/FM Radio for an average of 61.5 minutes every day representing
< 27.4% of all time spent daily with Ad-Supported Audio.

85.5%
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who are (HH) Planning to USA
buy a SECOND HOME in
2024

35.5%

27.6% 27.0%

22.9%

22.5%

17.4%
13.7%
9.8% 9.7%

4.4%

4.3%

Weekly
Total
Persons

Reached:3136,28908,695,070 1,302,2459,034,455 838,153 17,972,361 1,011,29625,971,563 990,864 42,661,469 652,234 20,325,847 636,905 19,056,839 503,704 11,662,348 158,862 4,607,965

1.8%

5.3%

359,812 25,357,779

Local AM/FM Podcasts All Others Pandora YouTube Music Spotify Amazon Music iHeartRadio SiriusXM TV Music
Average Radio Channels
Daily Mi
® who are (HH) Planning to buy a SECOND HOME in 2024 m USA

usA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 964 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,338 SOEﬁ.. for Anything _

Items/services HHLD plans to buy in next 12 months (HHLD): Second home



2,826,000 or 87.4% of Adults 18 or older who are (HH) Planing to buy a RV or MOTORHOME in 2024
listen to Ad-Supported Local AM/FM Radio for an average of 61.8 minutes every day representing
31.1% of all time spent daily with Ad-Supported Audio.

l@—" MOTORHOME
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Items/services HHLD plans to buy in next 12 months (HHLD): RV (motor home)



2,169,965 or 72.8% of Adults 18 or older who are (HH) Planing to buy a MOTORCYCLE in 2024 listen
MOTORCYCLE to Ad-Supported Local AM/FM Radio for an average of 55.4 minutes every day representing 22.8%
of all time spent daily with Ad-Supported Audio.
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n e I
Share of Ad-Supported Audio - m
who are (HH) Planing to USA
buy a MOTORCYCLE in
2024
33.2%
26.9% 27.6%
23.9% 22.8% 22.5%
15.3%

12.7%
92% 9.7%

Weekly 4.4%
Total
Persons

Reached:27169,96308,695,070 801,193 20,325,847 713,678 17,972,361

3.5%

1.8%

5.3%

273,237 25,357,779

991,650 42,661,469 824,089 25,971,563 680,809 59,034,455 379,747 11,662,348 455,660 19,056,889

104,055 4,607,965

Local AM/FM Spotify All Others YouTube Music Pandora Podcasts iHeartRadio Amazon Music SiriusXM TV Music
Average H
Daily Mi Radio Channels
® who are (HH) Planing to buy a MOTORCYCLE in 2024 B USA
USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 964 *® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24 USA Projection Scarborough R1 2024: Jan23-Feh24 Qual Intab 23,338 Soeﬁ_ for Anything _

Items/services HHLD plans to buy in next 12 months (HHLD): Motorcycle



1,641,633 or 75.1% of Adults 18 or older who are (HH) Planing to buy a BOAT in 2024 listen to Ad-
Supported Local AM/FM Radio for an average of 54.8 minutes every day representing 20.4% of all
time spent daily with Ad-Supported Audio.
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Items/services HHLD plans to buy in next 12 months (HHLD): Boat



SWIMMING POOL,

” HOT TUB or SPA

3,462,481 or 83.6% of Adults 18 or older who are (HH) Planning to buy a POOL, HOT TUB or SPA in 2024
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult
Contemporary, Country, Classic Hits, and Classic Rock.
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3,136,289 or 85.5% of Adults 18 or older who are (HH) Planning to buy a SECOND HOME in 2024 listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult
Contemporary, Hot AC, Classic Hits, and Urban Contemporary.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Items/services HHLD plans to buy in next 12 months (HHLD): Second home




MOTORHOME

2,826,000 or 87.4% of Adults 18 or older who are (HH) Planing to buy a RV or MOTORHOME in 2024 listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult
Contemporary, Country, Classic Hits, and Mexican Regional.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Ad Suggor‘ted Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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MOTORCYCLE

2,169,965 or 72.8% of Adults 18 or older who are (HH) Planing to buy a MOTORCYCLE in 2024 listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Spanish
Contemporary, Urban Contemporary, Mexican Regional, and Adult Con

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Ad Suggor‘ted Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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m who are (HH) Planing to buy a BOAT in 2024

1,641,633 or 75.1% of Adults 18 or older who are (HH) Planing to buy a BOAT in 2024 listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Hot AC, Mexican
Regional, Urban Contemporary, and Country.
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2,881,212 or 69.5% of Adults 18 or older who are (HH) Planning to buy a POOL, HOT TUB or SPA in
2024 watch Ad-Supported Local TV Stations for an average of 68.1 minutes every day representing
23.9% of all time spent daily with Ad-Supported Video.
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2,594,770 or 70.8% of Adults 18 or older who are (HH) Planning to buy a SECOND HOME in 2024
watch Ad-Supported Local TV Stations for an average of 78.7 minutes every day representing 27.4%
of all time spent daily with Ad-Supported Video.
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MOTORHOME

2,314,082 or 71.5% of Adults 18 or older who are (HH) Planing to buy a RV or MOTORHOME in 2024
watch Ad-Supported Local TV Stations for an average of 77.7 minutes every day representing 27.1%
of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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B who are (HH) Planing to buy a MOTORCYCLE in 2024

1,823,550 or 61.1% of Adults 18 or older who are (HH) Planing to buy a MOTORCYCLE in 2024 watch
Ad-Supported Local TV Stations for an average of 60.5 minutes every day representing 27.3% of all
time spent daily with Ad-Supported Video.

BY%

%

Avg. Hours+Minutes/day with
:Adults 18 or older

7:12

who are (HH) Planing to
buy a MOTORCYCLE in
2024

HUSA

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

23.2

&

R

7.4

Lo
Ed

Local TV Stations
70.1

=
= B
SR SR SRR S

Networks
58.4

kR

N,
i
*

Non-Premium Cable TV

YouTube Video

22.2

Premium

Cable TV

Networks
16.0

Roku +
The Roku
Channel

Hulu/
IVES
Live TV...

Peacock

AppleTV
+,fubo,Plu...

Local TV Stations
106.7

Networks
100.1

Non-Premium Cable TV

Netflix

32.5 31

Premium  Roku +

Cable TV The Roku

Networks Channel Li
27.0

Disney+
13.7

AppleTV
Amazon | +fubo,P...
Prime/
IMDb/
FireTV

TikTok
14.6

YouTube Video
.9

Hulu +

Hulu/

ve TV..

m who are (HH) Planing to buy a MOTORCYCLE in 2024

mUSA

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local TV Stations

Non-Premium Cable TV...

YouTube Video

Amazon Prime/IMDb/FireTV
TikTok

Hulu/Hulu + Live TV (any Hulu)
AppleTV+fubo, Pluto, Tubi, etc.
Peacock

Netflix

Paramount+

Disney+

Roku + The Roku Channel
Premium Cable TV Networks

UsA

USA Projection

Toml Persons:

[i58.2¢0330
m_m—
(sezeost g m

FERTIRT) Il T 7

IR —a
R o

ozt 202 o
RRRR
Co—

8.0%
6.4%
0.0%

0.0%

2024
m who are (HH) Planing to buy a MOTORCYCLE in 2024

Scarborough R1 2024: jan23-Feb24
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 18 or older

who are (HH) Planing to
buy a MOTORCYCLE in

mUSA

Qual Intab 964

Time Spent:

Local TV Stations
60.5

=3

S,
=
s

Non-Premium Cable
TV Networks
50.4

YouTube Video
234

Amazon
Prime/
IMDb/
FireTV

18.8

TikTok
179

AppleTV
+,fubo,Plut...
etc.
145

Hulu/
Hulu +
Live T...

Netflix Roku...

109 Disney+

Local TV Stations
101.5

Amazon

Prime/IMDb/ YouTube

FireTV Vi
38.6 3

Hulu/
Hulu +
Live

Non-Premium

Cable TV
Networks
95.3

deo
1.8

Ap...
+f..
etc.
12.5

Roku...

USA Jan23-Feb24

USA Projection

® who are (HH) Planing to buy a MOTORCYCLE in 2024

Scarborough R1 2024: Jan23-Feb24

Items/services HHLD plans to buy in next 12 months (HHLD): Motorcycle

Qual Intab 23,338

HUSA

soefa.ai

* Share of Everything
for Anything _




Avg. Week All Video (Persons & % Reach): Adults 18 or older

Local TV Stations
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Paramount+

1,505,363 or 68.9% of Adults 18 or older who are (HH) Planing to buy a BOAT in 2024 watch Ad-
Supported Local TV Stations for an average of 43.6 minutes every day representing 24.2% of all time
spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach} Adults 18 or older
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® who are (HH) Planning to buy a POOL, HOT TUB or SPA in 2024

2,881,212 or 69.5% of Adults 18 or older who are (HH) Planning to buy a POOL, HOT TUB or SPA in
2024 watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News -
Evening, Movies, Local News - Late, and Local News - Morning.
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Local TV Station Programs (Persons & % Reach} Adults 18 or older

(Average week)
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® who are (HH) Planning to buy a SECOND HOME in 2024

2,594,770 or 70.8% of Adults 18 or older who are (HH) Planning to buy a SECOND HOME in 2024
watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Sports, Movies, Local
News - Evening, Local News - Morning, and Local News - Late.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Items/services HHLD plans to buy in next 12 months (HHLD): Second home



MOTORHOME

Local TV Station Programs (Persons & % Reach): Adults 18 or older

ol Persons:

{Averoge Week)

Sports

Local News - Evening

2,314,082 or 71.5% of Adults 18 or older who are (HH) Planing to buy a RV or MOTORHOME in 2024
watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Movies, Local News -
Late, Local News - Evening, Local News - Morning, and Game Shows.
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Items/services HHLD plans to buy in next 12 months (HHLD): RV (motor home)



Local TV Station Programs (Persons & % Reach): Adults 18 or older

(Averoge Week]
Sports

Local News - Evening
Movies

Comedies

Local News - Morning
Dramas
Mystery/Suspense/Crime
Documentaries
National/Network News
Food/Cooking Shows
Game Shows

Local News - Late

Science Fiction

MOTORCYCLE

1,823,550 or 61.1% of Adults 18 or older who are (HH) Planing to buy a MOTORCYCLE in 2024 watch
Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Late, Local News - Evening,
Comedies, Sports, Local News - Morning, and Movies.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(Averoge Week]
Sports

Local News - Evening
Movies

Comedies

Local News - Morning
Dramas
Mystery/Suspense/Crime
Documentaries
National/Network News
Food/Cooking Shows
Game Shows

Local News - Late

Science Fiction

1,505,363 or 68.9% of Adults 18 or older who are (HH) Planing to buy a BOAT in 2024 watch Ad-
Supported Local TV Stations. The Top 6-Programs are Comedies, Local News - Late, Local News -
Evening, Movies, Local News - Morning, and Sports.
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Items/services HHLD plans to buy in next 12 months (HHLD): Boat



2,870,217 or 69.3% of Adults 18 or older who are (HH) Planning to buy a POOL, HOT TUB or SPA in
2024 use Ad-Supported Social Media for an average of 142.9 minutes every day representing 25.3%
HOT TUB or SPA : g ) . .

of all time spent daily with Ad-Supported Digital Media.
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Items/services HHLD plans to buy in next 12 months (HHLD): Pool, hot tub, or spa



SECOND HOME

3,022,125 or 82.4% of Adults 18 or older who are (HH) Planning to buy a SECOND HOME in 2024 use
Ad-Supported Social Media for an average of 155. minutes every day representing 25.3% of all time

spent daily with Ad-Supported Digital Media.
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2,618,414 or 80.9% of Adults 18 or older who are (HH) Planing to buy a RV or MOTORHOME in 2024
use Ad-Supported Social Media for an average of 132.4 minutes every day representing 24.9% of all
~>= MOTORHOME time spent daily with Ad-Supported Digital Media.
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Items/services HHLD plans to buy in next 12 months (HHLD): RV (motor home)



MOTORCYCLE

2,595,218 or 87.% of Adults 18 or older who are (HH) Planing to buy a MOTORCYCLE in 2024 use Ad-
Supported Social Media for an average of 199. minutes every day representing 31.7% of all time
spent daily with Ad-Supported Digital Media.
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1,723,815 or 78.9% of Adults 18 or older who are (HH) Planing to buy a BOAT in 2024 use Ad-
Supported Social Media for an average of 170.1 minutes every day representing 29.5% of all time
spent daily with Ad-Supported Digital Media.
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Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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2,870,217 or 69.3% of Adults 18 or older who are (HH) Planning to buy a POOL, HOT TUB or SPA in
2024 use Ad-Supported Facebook for an average of 37.4 minutes every day representing 28.5% of all
time spent daily with Ad-Supported Social Media.
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2,647,604 or 72.2% of Adults 18 or older who are (HH) Planning to buy a SECOND HOME in 2024 use
Ad-Supported Facebook for an average of 64.4 minutes every day representing 41.5% of all time
spent daily with Ad-Supported Social Media.
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MOTORCYCLE

1,853,071 or 62.1% of Adults 18 or older who are (HH) Planing to buy a MOTORCYCLE in 2024 use
Ad-Supported Facebook for an average of 86.7 minutes every day representing 43.2% of all time
spent daily with Ad-Supported Social Media.
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1,388,637 or 63.6% of Adults 18 or older who are (HH) Planing to buy a BOAT in 2024 use Ad-
Supported Facebook for an average of 65.5 minutes every day representing 37.5% of all time spent
daily with Ad-Supported Social Media.
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=~ SWIMMING POOL,

" HOT TUB or SPA

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 308,026;
Local Radio: 221,909; Social Media: 189,480; Local TV: 112,235; Non-Prem. Cable: 108,064
reaching Adults 18 or older who are (HH) Planning to buy a POOL, HOT TUB

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who are (HH) Planning to buy a POOL,
HOT TUB or SPA in 2024
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Items/services HHLD plans to buy in next 12 months (HHLD): Pool, hot tub, or spa




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 293,031;

- SECOND HOME Social Media: 206,983; Local Radio: 195,095; Non-Prem. Cable: 115,749; Local TV: 104,217

& reaching Adults 18 or older who are (HH) Planning to buy a SECOND HOME i

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who are (HH) Planning to buy a SECOND

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Adults 18 or older
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Items/services HHLD plans to buy in next 12 months (HHLD): Second home




MOTORHOME

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 183,573; Social Media: 168,213; Non-Prem. Cable: 97,192; Local TV: 84,978
reaching Adults 18 or older who are (HH) Planing to buy a RV or MOTORHOME

All Other Digital Media: 213,613;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who are (HH) Planing to buy a RV or
MOTORHOME in 2024

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Adults 18 or older
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Items/services HHLD plans to buy in next 12 months (HHLD): RV (motor home)




MOTORCYCLE

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 227,137;
Social Media: 177,120; Local Radio: 138,408; Non-Prem. Cable: 95,855; Local TV: 75,735
reaching Adults 18 or older who are (HH) Planing to buy a MOTORCYCLE in 20
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Items/services HHLD plans to buy in next 12 months (HHLD): Motorcycle




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 144,479;
Social Media: 111,944; Local Radio: 104,256; Non-Prem. Cable: 70,479; Local TV: 57,222
reaching Adults 18 or older who are (HH) Planing to buy a BOAT in 2024.
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3,630,836 or 87.6% of Adults 18 or older who are (HH) Planning to buy a POOL, HOT TUB or SPA in
2024 spend an average of 103.5 minutes per day driving, seeing Billboards and Signs. 73.1% Listen to
Local Radio Stations Out-of-Home for an average of 44.3 mi

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average Week) Totol Persons:
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older

(Average Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

YouTube Music
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Movie Theaters

3,257,563 or 88.8% of Adults 18 or older who are (HH) Planning to buy a SECOND HOME in 2024
spend an average of 93.1 minutes per day driving, seeing Billboards and Signs. 68.7% Listen to Local
Radio Stations Out-of-Home for an average of 34.4 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
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Spotify
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2,622,635 or 81.1% of Adults 18 or older who are (HH) Planing to buy a RV or MOTORHOME in 2024
spend an average of 109.3 minutes per day driving, seeing Billboards and Signs. 76.3% Listen to Local
Radio Stations Out-of-Home for an average of 42.5 minutes/
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MOTORCYCLE

2,434,682 or 81.6% of Adults 18 or older who are (HH) Planing to buy a MOTORCYCLE in 2024 spend
an average of 94. minutes per day driving, seeing Billboards and Signs. 64.6% Listen to Local Radio
Stations Out-of-Home for an average of 41.5 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

YouTube Music

SiriusXm

Movie Theaters

1,872,345 or 85.7% of Adults 18 or older who are (HH) Planing to buy a BOAT in 2024 spend an
average of 112.1 minutes per day driving, seeing Billboards and Signs. 66.2% Listen to Local Radio
Stations Out-of-Home for an average of 38.7 minutes/day.
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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1,240,149 or 29.9% of Adults 18 or older who are (HH) Planning to buy a POOL, HOT TUB or SPA in
2024 read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.7 minutes every day
representing 32.2% of all time spent daily with All forms of Print M

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

Books

All Local Weekly Newspapers

MNew York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

Wall Street Journal (Daily)

New York Times (Daily)

Catalogs

USA Today (Daily)
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

All Local Weekly Newspapers

MNew York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

Wall Street Journal (Daily)

MNew York Times (Daily)
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USA Today (Daily)
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Avg. Week All Print Midm (Persons & % Reach): Adults 18 or olde

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily
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All Local Weekly Newspapers

New York Times (Daily+Sunday)

MNew York Times (Sunday)
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New York Times (Daily)
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USA Today (Daily)
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30.7% of all time spent daily with All forms of Print Media.

1,471,230 or 40.1% of Adults 18 or older who are (HH) Planning to buy a SECOND HOME in 2024
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.4 minutes every day representing

r Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Catalogs

USA Today (Daily)

Books

UsA USA Projection

Tots! Persons:

79,9992

“

T ™
(220,00
R AT
mm

0.0%
0.0%

® who are (HH) Planning to buy a SECOND HOME in 2024
Searborough R1 2024: lan23-Feb24

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Supported Print Media: Adults 18 or ofderm

who are (HH) Planning to buy a
SECOND HOMIE in 2024

Qual Intab

New York Times {Daily
+Sunday)
103

Local Daily
Newspaper(s) (Daily
9.1 Local Daily
Newspaper(s)
(Sunday)
10.6

- 1=
n P 0O _h
= O [

&

Local Daily
Newspaperl(s)
(Sunday)
11.7

i
00
R

bR

Avg. Hours+Minutes/day with Ad-

New York Times (Daily)
8.6

Local Daily
Newspaper(s)
{Daily+Sunday)
10.4

New York Times

[Sunday)
12.1

Direct Mail Advertising
[excluding Catalogs)
8BS

New York Times

(Sunday)
10.5

0.0%

Wall Street Journal {Daily) Local Daity
9.7

Newspaper(s)
{Daily

USA Today (Daily)
9.5 87

Local Daily Newspaper{s)
[Daily+Sunday)
9.6

New York
Times
(Daily)

8.6

Mew York Times {Daily
+Sunday)
9.6

Direct Mail Advertising
{excluding Catalogs)
74

musa ¥ who are (HH) Planning to buy a SECOND HOME in 2024

964

USA Jan23-Feb24 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab 23,338

Items/services HHLD plans to buy in next 12 months (HHLD): Second home

u USA

* Share of Everything
for Anything -

soefa.ai



"y , ,;*

“‘.:

RV/

MOTORHOME

1,176,003 or 36.4% of Adults 18 or older who are (HH) Planing to buy a RV or MOTORHOME in 2024
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.7 minutes every day representing
32.7% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

Books

All Local Weekly Newspapers

MNew York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

Wall Street Journal (Daily)
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New York Times
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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New York Times
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MOTORCYCLE

1,549,845 or 52.% of Adults 18 or older who are (HH) Planing to buy a MOTORCYCLE in 2024 read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 15.7 minutes every day representing
33.3% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

Books

All Local Weekly Newspapers

MNew York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

Wall Street Journal (Daily)

New York Times (Daily)

Catalogs

USA Today (Daily)

Total Persons:
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

All Local Weekly Newspapers

MNew York Times (Daily+Sunday)

New York Times (Sunday)

P o8

Magazines
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older
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