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Nicotine/other related products used past 30 days: Marijuana/connabis (including edibles)
Nicotine/other related products used past 30 days: Cigarette

Nicotine/other related products used past 30 days: Vape

Nicotine/other related products used past 30 days: Electronic cigarette (e-cigarette)
Nicotine/other related products used past 30 days: Chewing tobacco, snuff, dip, or snus




- ' 14.7% or 38,601,407 of USA Adults 18 or older are past 30 days users of MARIJUANA/CANNABIS.

e

Typical Adults 18 or older who are past 30 days users of MARIJUANA/CANNABIS are 43.1 years old (11.8%
younger than average) and have a $82,013 (8.5% lower than average) annual household income.
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Nicotine/other related products used past 30 days: Marijuana/cannabis (including edibles)




9.7% or 25,518,011 of USA Adults 18 or older are past 30 days users of CIGARETTES.
Typical Adults 18 or older who are past 30 days users of CIGARETTES are 48.4 years old (.9% younger than
average) and have a $59,740 (33.4% lower than average) annual household income.
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Nicotine/other related products used past 30 days: Cigarette




5.5% or 14,343,439 of USA Adults 18 or older are past 30 days users of VAPEs.
Typical Adults 18 or older who are past 30 days users of VAPEs are 36.5 years old (25.4% younger than
average) and have a $69,359 (22.7% lower than average) annual household income.
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2.1% or 5,459,397 of USA Adults 18 or older are past 30 days users of E-CIGARETTES.
Typical Adults 18 or older who are past 30 days users of E-CIGARETTES are 38.5 years old (21.1% younger

than average) and have a $73,731 (17.8% lower than average) annual household income.
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Nicotine/other related products used past 30 days: Electronic cigarette (e-cigarette)




1.3% or 3,281,582 of USA Adults 18 or older are past 30 days users of CHEWING TOBACCO/SNUFF/DIP.
Typical Adults 18 or older who are past 30 days users of CHEWING TOBACCO/SNUFF/DIP are 45.4 years old
(7.% younger than average) and have a $102,589 (14.4% higher than average) annual household income.
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| 14.7% or 38,601,407 of USA Adults 18 or older are past 30 days users of MARIJUANA/CANNABIS.
Adults 18 or older who are past 30 days users of MARIJUANA/CANNABIS are 12.1% less likely to be a college

graduate, 3.% more likely to work full-time, 23.5% less likely to be married, 5.6% less likely to be a parent of
1 or more children under 18.

Marital Status: Adults 18 or older

O
Single, Never Married

Married

[1.8%
f15%

L 3.4%

o s

Legally Separated
Divorced

Widowed

] 1 16.6%
B 7%

who are past 30 days users of MARLUANA/CANNABIS

LGBTQ+ (net)

mUSA

Top-20 Occupations: Adults 18 or older

Entrepreneurs/Military Experience

2114t ¥ Stage in Life: Adults 18 or older

8.0%
205% 6.1% 5.4% 6.9% 6.6% 1
4.7% Parent of 1 or more Children under 18 _252;,;8%
X Working Mothers 8.4%
11.7 Small Business seli-Employed  Current or Former g _ 9.3%
9.2983% o 3% Owner Military Service 4.8%
70% “’S e Parent of 1 or more Children Under Age 2 i 5 4%,
AERI% 3ssa% 3R b .
32984% 3050.0%
l I 26% 2% 450 21501% 230% 1.89.9% 29% 7% 1.9%07% 0.7314% 1.094% 0.051.2% (752.1% Parent of 1 or more Children Age 2-5 I o ééléS%
l l Hom I - e o
& & P A & & £ Parent of 1 or more Children Age 6- 11 _
é& eﬁqe df# o"b @9} “b 45‘& *JS f& b‘l‘ f{j? ‘_3,6‘ @‘?f s‘:f\ é,,é} i A3:3%
\'3 @‘"" ,r‘@ 45* ﬁ, y 0 R !‘7} & & &o“'é (b'f 5 . & ép;#’ Parent of 1 or more Children Age 12 - 17 _12'013;3%
& & & & ? A R ¥ o —
va i 4_'»‘5 o&) féh &£ Q«f df' @‘f s& @""’ s‘f »‘" & Parent of 1 or more Children in College -4‘4%
& # & M “ (,ﬂ“\b v ¢ & & 5.5%
¥ & i 18.1%
<& ; B
& & Qg.gf & Grandparent of 1 or more Children under 18 _ 24i9%
& 5
who are past 30 days users of MARI]UANA/CANNABIE mUSA # who are past 30 days users of MARIJUANA/CANNABIS mUSA
USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 5,018
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333 ©

Nicotine/other related products used past 30 days: Marijuana/cannabis (including edibles)



9.7% or 25,518,011 of USA Adults 18 or older are past 30 days users of CIGARETTES.

Adults 18 or older who are past 30 days users of CIGARETTES are 57.9% less likely to be a college graduate,
21.2% less likely to work full-time, 37.5% less likely to be married, 4.2% more likely to be a parent of 1 or
more children under 18.
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Nicotine/other related products used past 30 days: Cigarette
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5.5% or 14,343,439 of USA Adults 18 or older are past 30 days users of VAPEs.
Adults 18 or older who are past 30 days users of VAPEs are 47.6% less likely to be a college graduate, .7%
more likely to work full-time, 51.6% less likely to be married, 4.3% more likely to be a parent of 1 or more
children under 18.
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Nicotine/other related products used past 30 days: Vape



2.1% or 5,459,397 of USA Adults 18 or older are past 30 days users of E-CIGARETTES.

Adults 18 or older who are past 30 days users of E-CIGARETTES are 47.9% less likely to be a college
graduate, 22.9% more likely to work full-time, 35.3% less likely to be married, 47.6% more likely to be a
parent of 1 or more children under 18.
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Nicotine/other related products used past 30 days: Electronic cigarette (e-cigarette)



1.3% or 3,281,582 of USA Adults 18 or older are past 30 days users of CHEWING TOBACCO/SNUFF/DIP.

Adults 18 or older who are past 30 days users of CHEWING TOBACCO/SNUFF/DIP are 15.% less likely to be a

college graduate, 37.2% more likely to work full-time, 1.1% less likely to be married, 16.% more likely to be
| a parent of 1 or more children under 18.
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Nicotine/other related products used past 30 days: Chewing tobacco, snuff, dip, or snus



g 14.7% or 38,601,407 of USA Adults 18 or older are past 30 days users of MARIJUANA/CANNABIS.
' Adults 18 or older who are past 30 days users of MARIJUANA/CANNABIS are 20.1% less likely to own their

home, 1.% more likely to own a lower valued home, 12.7% less likely to have a single-family home, 14.7%
more likely to have a dog.
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9.7% or 25,518,011 of USA Adults 18 or older are past 30 days users of CIGARETTES.
Adults 18 or older who are past 30 days users of CIGARETTES are 29.4% less likely to own their home, 15.8%

more likely to own a lower valued home, 22.4% less likely to have a single-family home, 2.3% less likely to
have a dog.
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5.5% or 14,343,439 of USA Adults 18 or older are past 30 days users of VAPEs.
Adults 18 or older who are past 30 days users of VAPEs are 46.2% less likely to own their home, 10.1% more

likely to own a lower valued home, 23.5% less likely to have a single-family home, 15.2% more likely to have a
dog.
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E— A & 2.1% or 5,459,397 of USA Adults 18 or older are past 30 days users of E-CIGARETTES.
Adults 18 or older who are past 30 days users of E-CIGARETTES are 33.9% less likely to own their home, 8.2%

more likely to own a lower valued home, 25.6% less likely to have a single-family home, 32.6% more likely to
have a dog.

Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4 {® Pets in Home: Adults 18 or older

Single Family House (unattached)

10.1%
Townhouse or attached Home E

Own a Dog

8.9%
o 7.6%
Condominium ' 569 Own a Cat
9.3% 8.6%
: Apartment
22,492,151
Own Second Home Mobile Home or Manufactured ' 5.6% Own other type of Pet
or Real Estate Home 4.0%
Property
» who are past 30 days users of E-CIGARETTES WUSA # who are past 30 days users of E-CIGARETTES mUSA = who are past 30 days users of E-CIGARETTES mUSA
-~
¢Z4l Value of Owned Home: Adults 18 or older @Home Loans: Adults 18 or older
Avers Value of Owned Home:
who are past 30 days users of E-CIGARETTES

usA S411,342

38.2%

78% 7.5%  7.1% 7.0%

- m e 6'696
3 006 10 . 4414 3 B Q £ad

$350K-$500K $500K-$750K  $750K-$1M $1vi+ Home Mortgage Refinanced Home Equity Own

Home Mortgage Loan/Home Home/Property

Improvement  Outright (No
Loan Mortgages)

on1 o9 ag oo

<$150K $150K-$200K  $200K-$250K  $250K-$300K  $300K-$350K

®who are past 30 days users of E-CIGARETTES musA

USA USA Projection Scarbarough R1 2024: Feb23-Apr24 Qual intab 5018 "
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24 USA Prajection Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333

Nicotine/other related products used past 30 days: Electronic cigarette (e-cigarette)



1.3% or 3,281,582 of USA Adults 18 or older are past 30 days users of CHEWING TOBACCO/SNUFF/DIP.
Adults 18 or older who are past 30 days users of CHEWING TOBACCO/SNUFF/DIP are 11.1% more likely to

own their home, 24.1% more likely to own a lower valued home, 8.1% more likely to have a single-family
home, 25.3% more likely to have a dog.
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14.7% or 38,601,407 of USA Adults 18 or older are past 30 days users of MARIUUANA/CANNABIS.
Adults 18 or older who are past 30 days users of MARIJUANA/CANNABIS are 2.8% more likely to look up D-
I-Y advice online, 10.4% less likely to always vote in local elections, 12.6% more likely to belong to a gym,

1.7% more likely to fly domestic past yr.
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9.7% or 25,518,011 of USA Adults 18 or older are past 30 days users of CIGARETTES.
Adults 18 or older who are past 30 days users of CIGARETTES are 3.9% less likely to look up D-I-Y advice
online, 28.2% less likely to always vote in local elections, 51.1% less likely to belong to a gym, 31.% less

likely to fly domestic past yr.
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5.5% or 14,343,439 of USA Adults 18 or older are past 30 days users of VAPEs.
Adults 18 or older who are past 30 days users of VAPEs are 1.6% less likely to look up D-I-Y advice online,
43.6% less likely to always vote in local elections, 3.2% less likely to belong to a gym, 5.9% less likely to fly

domestic past yr.
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2.1% or 5,459,397 of USA Adults 18 or older are past 30 days users of E-CIGARETTES.

Adults 18 or older who are past 30 days users of E-CIGARETTES are 4.6% more likely to look up D-I-Y advice
online, 37.9% less likely to always vote in local elections, 9.2% less likely to belong to a gym, 8.1% less
likely to fly domestic past yr.
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1.3% or 3,281,582 of USA Adults 18 or older are past 30 days users of CHEWING TOBACCO/SNUFF/DIP.
Adults 18 or older who are past 30 days users of CHEWING TOBACCO/SNUFF/DIP are 1.6% less likely to
look up D-I-Y advice online, 3.3% less likely to always vote in local elections, 7.5% more likely to belong to a
gym, 17.5% more likely to fly domestic past
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Past 30-days QSR Users: Adults 18 or older

]R 1time 8.4%
% 2times 10.4%
Ftimes 11.0%
Ftimes 10.6%
5 times 0.2,
6-9times 3L0%

10times or more

17.2%
= who are past 30 days users of MARLJUANA/CANNABIS

Avg. Monthly QSR Meals:

musa

Total Monthly QSR Users:
91.1%

o

146.1% more likely to smoke cigarettes.

14.7% or 38,601,407 of USA Adults 18 or older are past 30 days users of MARIJUANA/CANNABIS.
Adults 18 or older who are past 30 days users of MARIJUANA/CANNABIS are 2.7% more likely to use QSRs
past mo., .2% less likely to use Sit-Down Restaurants past mo., 25.2% more likely to use Casinos past yr.,
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9.7% or 25,518,011 of USA Adults 18 or older are past 30 days users

likely to smoke cigarettes.

Adults 18 or older who are past 30 days users of CIGARETTES are .1% less likely to use QSRs past mo., 17.%
less likely to use Sit-Down Restaurants past mo., 48.6% more likely to use Casinos past yr., 927.4% more

of CIGARETTES.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time 15.9%

2 times

16.1%

3 times
4 times 9.6%
5times

6 -9times

10times or more

4.9%

= who are past 30 days users of CIGARETTES m USA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
76.1%
199,395,8

63.1%

Drank Past 30-days Adults 18 or older

Liguor
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Microbrew / Craft Beer mﬂﬁo 7%
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are past 30 doys users of CIGARETTES 16.7%
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Chinese
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= who are past 30 days users of CIGARETTES mUsA

Past 12 months Casino Activities: Adults 18 or older
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Past 30-days QSR Users: Adults 18 or older

= IR Ltime
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3 times

4 times

5 times

6 -9times

10times or more

= who are past 30 days users of VAPEs

Total Monthly QSR Users:
94.1%

Avg. Monthly QSR Meals:

5.5% or 14,343,439 of USA Adults 18 or older are past 30 days users
Adults 18 or older who are past 30 days users of VAPEs are 6.1% mo
likely to use Sit-Down Restaurants past mo., 56.% more likely to use
smoke cigarettes.
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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mwho are past 30 days users of VAPEs

upscale steakhouse

muUsA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are past 30 doys users of VAPEs 35.1%

usn R 17.4%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines 24.2%

2’ 189,838, 5%

Table Games (Craps, Poker, etc.)

Bar / Nightclub

Upscale Restaurant

Used Past 30-days: Adults 18 or older

1a / Cannabis

Cigarettes

Nicotine/other related products used past 30 days: Vape
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Past 30-days QSR Users: Adults 18 or older
’
® who are past 30 days users of E-CIGARETTES mUsA

Total Monthly QSR Users:
90.8%

1time

o [ |
= .

3 times

4 times
5 times
6 -9times

10times or more

Avg. Monthly QSR Meals:
88.7%

Y - B -

more likely to smoke cigarettes.

2.1% or 5,459,397 of USA Adults 18 or older are past 30 days users of E-CIGARETTES.
Adults 18 or older who are past 30 days users of E-CIGARETTES are 2.4% more likely to use QSRs past mo.,
4.1% more likely to use Sit-Down Restaurants past mo., 77.% more likely to use Casinos past yr., 349.9%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
e

Ltime 15.9%

2 times

16.1%
3 times 13.3%

4 times
5 times
6-9times 8.9%

10times or more

® who are past 30 days users of E-CIGARETTES mUSA
Total hly Sit-Down ant Users: A -Down Restaurant Meals:
79.2%

76.1%
199,

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer

Wine

Domestic Regular Beer
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Imported Beer
Microbrew / Craft Beer
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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Thaif
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upscale steakhouse

= who are past 30 days users of E-CIGARETTES. mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are past 30 doys users of E-GGARETTES 24.1%

usn R 17.4%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

63,444,275 24.2%

?d,.s 18,DA%
z'z, 1SR, o

Table Games (Craps, Poker, etc.)
Bar / Nightclub
Upscale Restaurant

Stage Show / Concert

Used Past 30-days: Adults 18 or older
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Nicotine/other related products used past 30 days: Electronic cigarette (e-cigarette)



1.3% or 3,281,582 of USA Adults 18 or older are past 30 days users of CHEWING TOBACCO/SNUFF/DIP.
Adults 18 or older who are past 30 days users of CHEWING TOBACCO/SNUFF/DIP are 6.4% more likely to
use QSRs past mo., .8% more likely to use Sit-Down Restaurants past mo., 63.4% more likely to use Casinos
past yr., 143.9% more likely to smoke cigarettes.

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older
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Nicotine/other related products used past 30 days: Chewing tobacco, snuff, dip, or snus
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pay

14.7% or 38,601,407 of USA Adults 18 or older are past 30 days users of MARIJUANA/CANNABIS.
Adults 18 or older who are past 30 days users of MARIJUANA/CANNABIS are 1.9% less likely to have a 401K,
2.2% more likely to have an Auto Loan, 12.1% more likely to Invest/Trade Stocks Online, 20.4% more likely to

with their Debit Card.

“ﬁélnvestments Owned: Adults 18 or older
401K Plan

A

IRA (Individual Reti

Stocks or Stock Options
Mutual Funds

Money Market Funds

10.1%

Other (Crypto / NFTs / Metals, etc.)

36,944,981
30,325,990

11.6%
3 11.2%
B

Second Home or Real Estate Property

3,2 8.3%
22,492,151 4%

Financial Services Has and/or Uses: Adults 18 or older

2% 8.2%  8.4%
8.2% 8.2% [T —

£ 0.8%|

Online Bill

Savings Online Mobile Home Autoloan  Money  Certificates of Studentloan Refinanced Personal Loan  Home
5 Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
. 289,
529 Plan / College Savings Plan i Account Mortgage o o
w who are past 30 days users of MARUUANA/CANNABIS mUSA w who are past 30 days users of MARJUANA/CANNABIS W USA
[—

Checking  Debit or ATM Credit Card

Professional Services Used*: Adults 18 or older

Tax Preparation Service

[

25.5%

Financial Planner

47,195,201 18.0%

41,263 981 15.7%

29,3 9 11.2%
81,213 8.8%

26,933,020 10.3%

Online investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

3 7.8%
Real Estate Agent ,395
" i 3.5%
T
Divorce / Family Attorney 3 ;;:% (*Past12 Montiis)
m who are past 30 days users of MARUJUANA/CANNABIS mUSA
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ymPast 3-Months Payment Methods Used: Adults 18 or older

47% 37% 4.4% 3.4%

0% 12.8% 10,19
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Debit Card  MasterCard ~ Venmo Zelle ApplePay  CashApp Store Credit GooglePay  Discover American  Facebook  Square Cash Samsung Pay
Card Express Messenger
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mﬁdlnvestments Oned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

529 Plan / College Savings Plan

m who are past 30 days users of CIGARETTES

9.7% or 25,518,011 of USA Adults 18 or older are past 30 days users of CIGARETTES.
Adults 18 or older who are past 30 days users of CIGARETTES are 35.% less likely to have a 401K, 25.7% less
likely to have an Auto Loan, 41.7% less likely to Invest/Trade Stocks Online, 17.9% more likely to pay with

their Debit Card.

122,419,647 46.7%
101,760,923 38.8%
75,855,205 28.9%

1,657,129 6.5%

48,257,628 18.4%

253, 474.9%

36,044,981 14.1%

541,080%
prE Bl 8.5%

mUSA

Financial Services Has and/or Uses: Adults 18 or older
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m who are past 30 days users of CIGARETTES m USA

7.5% 6.6% 5%

2.7% 0% ¥
e I - e

Personal Loan  Home
Improvement
Loan or Home

Equity Loan

Professional Services sed*: Adults 18 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce/ Family Attorney
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yﬁPast 3-Months Payment Methods Used: Adults 18 or older

13.2%

10.1%
-

CashApp  Store Credit Google Pay Facebook
Card Messenger
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Apple Pay
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5,018

USA Jan23-Feb24

USA Projection Secarborough R12024: Feb23-Apr24 Qual Intab 23,333

Nicotine/other related products used past 30 days: Cigarette
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' 5.5% or 14,343,439 of USA Adults 18 or older are past 30 days users of VAPEs.
Adults 18 or older who are past 30 days users of VAPEs are 19.2% less likely to have a 401K, 10.% less likely to
have an Auto Loan, .8% less likely to Invest/Trade Stocks Online, 21.2% more likely to pay with their Debit
Card.

Investments Owned: Adults 18 or older
401K Plan S

|\'

122,419,647 46.7%

IRA (Individual Reti A )

w
&

101,760,923

Stocks or Stock Options

75,855,205 28.9%

Mutual Funds ]

48,257,628 18.4%

Money Market Funds :%c.w.;& 141%

§!

Other (Crypto / NFTs / Metals, etc.)

E

11.6%

6.5%
Bonds 115%

Financial Services Has and/or Uses: Adults 18 or older
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Account card Account Banking Banking Paying Market  Deposit(CDs) Home Improvement
520 Plan / College Savings Plan  EERAe Account Mortgage Loan or Home
8.5% Equity Loan
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Professional Services Used*: Adults 18 or older | gryPast 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service - el o y
Financial Planner &7 165566 18.0%
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Nicotine/other related products used past 30 days: Vape




' 2.1% or 5,459,397 of USA Adults 18 or older are past 30 days users of E-CIGARETTES.
Adults 18 or older who are past 30 days users of E-CIGARETTES are 26.5% less likely to have a 401K, 27.9%

more likely to have an Auto Loan, 6.5% less likely to Invest/Trade Stocks Online, 6.4% more likely to pay with

@

their Debit Card.

Investments Owned: Adults 18 or older
401K Plan
I Reti Account)
Stacks or Stock Options
48,257,628 18.4%
2 174.4%
36.‘34«1.931 14.1%
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11.6%
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Financial Services Has and/or Uses: Adults 18 or older
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8.5% Equity loan
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Professional Services Used*: Adults 18 or older

Tax Preparation Service 25.5%

47,195, 18.0%
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7.5%
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10.3%
3 7.2%
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37%

Financial Planner

Online investing / Stock Trading
Accountant
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Estate Planning

ymPast 3-Months Payment Methods Used: Adults 18 or older
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14.4%
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Zelle
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Nicotine/other related products used past 30 days: Electronic cigarette (e-cigarette)




1.3% or 3,281,582 of USA Adults 18 or older are past 30 days users of CHEWING TOBACCQO/SNUFF/DIP.
Adults 18 or older who are past 30 days users of CHEWING TOBACCO/SNUFF/DIP are 10.3% more likely to
have a 401K, 45.1% more likely to have an Auto Loan, 45.6% more likely to Invest/Trade Stocks Online, .4%
less likely to pay with their Debit Card.

Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

IRA (Individual Retirement Account) =
Stcks orsock Optos
Mutual Funds 5'11:“
Money Market Funds 1-1:&%
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529 Plan / College Savings Plan ms Account Mortgage Loan of Home

Equity Loan

= who are past 30 days users of CHEWING TOBACCO/SNUFF/DIP mUSA

Professional Services Used*' Adults 18 or older
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Nicotine/other related products used past 30 days: Chewing tobacco, snuff, dip, or snus



Adults 18 or older who are past 30 days users of MARIJUANA/CANNARBIS spend an average of 3 days, 3 hours, 11
minutes and 23 seconds each week with All Forms of Media.

82.1% of Adults 18 or older who are past 30 days users of MARIJUANA/CANNABIS spend an avg. of 7 hours and 49 minutes each week
listening to All Local AM/FM Radio, representing 8.5% of totaltime spent with all forms of Media.
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Media: Adults 18 or older
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Nicotine/other related products used past 30 days: Marijuana/cannabis (including edibles)




Adults 18 or older who are past 30 days users of CIGARETTES spend an average of 3 days, 3 hours, 5 minutes and 52
seconds each week with All Forms of Media.

88.% of Adults 18 or older who are past 30 days users of CIGARETTES spend an avg. of 8 hours and 26 minutes each week listening to All
Local AM/FM Radio, representing 9.9% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older
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Nicotine/other related products used past 30 days: Cigarette



Adults 18 or older who are past 30 days users of VAPEs spend an average of 2 days, 21 hours, 25 minutes and 18
seconds each week with All Forms of Media.

84.5% of Adults 18 or older who are past 30 days users of VAPEs spend an avg. of 8 hours and 0 minutes each week listening to All Local
AM/FM Radio, representing 9.7% of total time spent with all forms of Media.

95.9%
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Media: Adults 18 or older
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Nicotine/other related products used past 30 days: Vape
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Adults 18 or older who are past 30 days users of E-CIGARETTES spend an average of 2 days, 20 hours, 51 minutes and
20 seconds each week with All Forms of Media.

83.9% of Adults 18 or older who are past 30 days users of E-CIGARETTES spend an avg. of 8 hours and 53 minutes each week listening to
All Local AM/FM Radio, representing 10.8% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older
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Nicotine/other related products used past 30 days: Electronic cigarette (e-cigarette)



Adults 18 or older who are past 30 days users of CHEWING TOBACCO/SNUFF/DIP spend an average of 2 days, 21 hours,

9 minutes and 17 seconds each week with All Forms of Media.
88.3% of Adults 18 or older who are past 30 days users of CHEWING TOBACCO/SNUFF/DIP spend an avg. of 9 hours and 18 minutes
each week listening to All Local AM/FM Radio, representing 11.9% of total time spent with all forms of Media.

.

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older
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BROADCASTING

Nicotine/other related products used past 30 days: Chewing tobacco, snuff, dip, or snus




Adults 18 or older who are past 30 days users of MARIJUANA/CANNABIS spend an average of 2 days, 7 hours, 58

minutes and 33 seconds each week with All Forms of Ad-Supported Media.
80.4% of Adults 18 or older who are past 30 days users of MARIJUANA/CANNABIS spend an avg. of 7 hours and 11 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.3% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older
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BROADCASTING

Nicotine/other related products used past 30 days: Marijuana/cannabis (including edibles)



Adults 18 or older who are past 30 days users of CIGARETTES spend an average of 2 days, 8 hours, 22 minutes and 10

seconds each week with All Forms of Ad-Supported Media.
86.5% of Adults 18 or older who are past 30 days users of CIGARETTES spend an avg. of 8 hours and 5 minutes each week listening to

Local Ad-Supported AM/FM Radio, representing 12.4% of total time spent with all forms of Ad-Supported Media.
- B

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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BROADCASTING

Nicotine/other related products used past 30 days: Cigarette




Adults 18 or older who are past 30 days users of VAPEs spend an average of 1 days, 23 hours, 59 minutes and 2
seconds each week with All Forms of Ad-Supported Media.

82.7% of Adults 18 or older who are past 30 days users of VAPEs spend an avg. of 7 hours and 21 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 12.7% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Nicotine/other related products used past 30 days: Vape
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Adults 18 or older who are past 30 days users of E-CIGARETTES spend an average of 2 days, 0 hours, 50 minutes and 53
seconds each week with All Forms of Ad-Supported Media.

81.1% of Adults 18 or older who are past 30 days users of E-CIGARETTES spend an avg. of 7 hours and 54 minutes each week listening to|
Local Ad-Supported AM/FM Radio, representing 13.1% of total time spent with all forms of Ad-Supported Media. ‘

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Nicotine/other related products used past 30 days: Electronic cigarette (e-cigarette)



Adults 18 or older who are past 30 days users of CHEWING TOBACCO/SNUFF/DIP spend an average of 2 days, 5 hours,

23 minutes and 43 seconds each week with All Forms of Ad-Supported Media.
85.1% of Adults 18 or older who are past 30 days users of CHEWING TOBACCO/SNUFF/DIP spend an avg. of 8 hours and 17 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 13.2% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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BROADCASTING

Nicotine/other related products used past 30 days: Chewing tobacco, snuff, dip, or snus



for an avg. of 61.6 minutes/day.

| Adults 18 or older who are past 30 days users of MARIJUANA/CANNABIS spend an average of 7 hours
and 59 minutes each day with All Forms of Ad-Supported Media. 80.4% listen to Local AM/FM Radio
(Local Radio delivers 10.3% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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avg. of 69.4 minutes/day.

Adults 18 or older who are past 30 days users of CIGARETTES spend an average of 8 hours and 3
minutes each day with All Forms of Ad-Supported Media. 86.5% listen to Local AM/FM Radio for an
(Local Radio delivers 12.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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Adults 18 or older who are past 30 days users of VAPEs spend an average of 6 hours and 51 minutes
each day with All Forms of Ad-Supported Media. 82.7% listen to Local AM/FM Radio for an avg. of 63.
(Local Radio delivers 12.7% of Time with Ad-Supported Media.)

minutes/day.
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| Adults 18 or older who are past 30 days users of E-CIGARETTES spend an average of 6 hours and 58
minutes each day with All Forms of Ad-Supported Media. 81.1% listen to Local AM/FM Radio for an

avg. of 67.8 minutes/day.

(Local Radio delivers 13.1% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who are past 30 days users of CHEWING TOBACCO/SNUFF/DIP spend an average of
7 hours and 37 minutes each day with All Forms of Ad-Supported Media. 85.1% listen to Local

AM/FM Radio for an avg. of 71.1 minutes/day.(Local Radio delivers 13.2% of Time with Ad-Supported Media.)

\—J
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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22,068,620 or 86.5% of Adults 18 or older who are past 30 days users of CIGARETTES listen to Ad-
Supported Local AM/FM Radio for an average of 69.4 minutes every day representing 43.5% of all
time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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[ 11,860,616 or 82.7% of Adults 18 or older who are past 30 days users of VAPEs listen to Ad-
Supported Local AM/FM Radio for an average of 63. minutes every day representing 36.4% of all
time spent daily with Ad-Supported Audio.
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4,427,435 or 81.1% of Adults 18 or older who are past 30 days users of E-CIGARETTES listen to Ad-
Supported Local AM/FM Radio for an average of 67.8 minutes every day representing 35.8% of all
time spent daily with Ad-Supported Audio.
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2,791,188 or 85.1% of Adults 18 or older who are past 30 days users of CHEWING
TOBACCO/SNUFF/DIP listen to Ad-Supported Local AM/FM Radio for an average of 71.1 minutes
every day representing 43.6% of all time spent daily with Ad-Supported Audio.
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31,020,925 or 80.4% of Adults 18 or older who are past 30 days users of MARIJUANA/CANNABIS
listen to Ad-Supported Local AM/FM Radio for an average of 61.6 minutes every day representing
38.8% of all time spent daily with Ad-Supported Audio.
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22,068,620 or 86.5% of Adults 18 or older who are past 30 days users of CIGARETTES listen to Ad-
Supported Local AM/FM Radio for an average of 69.4 minutes every day representing 43.5% of all
time spent daily with Ad-Supported Audio.
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11,860,616 or 82.7% of Adults 18 or older who are past 30 days users of VAPEs listen to Ad-
Supported Local AM/FM Radio for an average of 63. minutes every day representing 36.4% of all
time spent daily with Ad-Supported Audio.
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4,427,435 or 81.1% of Adults 18 or older who are past 30 days users of E-CIGARETTES listen to Ad-
Supported Local AM/FM Radio for an average of 67.8 minutes every day representing 35.8% of all
time spent daily with Ad-Supported Audio.
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2,791,188 or 85.1% of Adults 18 or older who are past 30 days users of CHEWING
TOBACCO/SNUFF/DIP listen to Ad-Supported Local AM/FM Radio for an average of 71.1 minutes
every day representing 43.6% of all time spent daily with Ad-Supported Audio.
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31,020,925 or 80.4% of Adults 18 or older who are past 30 days users of MARIJUANA/CANNABIS listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Pop
Contemporary Hit Radio, Country, and Classic Hits.
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22,068,620 or 86.5% of Adults 18 or older who are past 30 days users of CIGARETTES listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Classic Rock, Pop
Contemporary Hit Radio, and Country.
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11,860,616 or 82.7% of Adults 18 or older who are past 30 days users of VAPEs listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary, Country,
Classic Hits, and Classic Rock.
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4,427,435 or 81.1% of Adults 18 or older who are past 30 days users of E-CIGARETTES listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary,
Country, Classic Hits, and Hot AC.
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2,791,188 or 85.1% of Adults 18 or older who are past 30 days users of CHEWING TOBACCO/SNUFF/DIP
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Pop Contemporary Hit
Radio, Adult Contemporary, Classic Hits, and All Sports.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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22,244,089 or 57.6% of Adults 18 or older who are past 30 days users of MARIJUANA/CANNABIS
watch Ad-Supported Local TV Stations for an average of 95.5 minutes every day representing 27.6%

of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons &% Reach) Adults 18 or older

Local TV Stations

17,206,971 or 67.4% of Adults 18 or older who are past 30 days users of CIGARETTES watch Ad-
Supported Local TV Stations for an average of 101.9 minutes every day representing 30.8% of all
time spent daily with Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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7,030,749 or 49.% of Adults 18 or older who are past 30 days users of VAPEs watch Ad-Supported
Local TV Stations for an average of 81.2 minutes every day representing 27.2% of all time spent daily
with Ad-Supported Video.
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2,950,221 or 54.% of Adults 18 or older who are past 30 days users of E-CIGARETTES watch Ad-
Supported Local TV Stations for an average of 82.7 minutes every day representing 28.5% of all time
spent daily with Ad-Supported Video.
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2,246,892 or 68.5% of Adults 18 or older who are past 30 days users of CHEWING
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day representing 34.2% of all time spent daily with Ad-Supported Video.
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22,244,089 or 57.6% of Adults 18 or older who are past 30 days users of MARIJUANA/CANNABIS
watch Ad-Supported Local TV Stations for an average of 95.5 minutes every day representing 27.6%
of all time spent daily with Ad-Supported Video.

65.7%

Weekly

o "Share of Ad-Supported Video"

50.4%
who are past 30 days users USA
38.9% of MARIJUANA/CANNABIS
33.8%
26.7%
20.1%
15.8%

13.4%

0,

11.9% 3550

(] E—
Reached32,744,08969,700,281 20,781,75856,284,345 15,016,9287,477,502 19,445,4087,319,255 10,313,54113,978,570 13,040,37F8,928,133 7,776,22237,061,033 4,586,3806,089,161 6,104,39428,537,698 5,178,07724,396,586
Local TV Cable TV Amazon YouTube Hulu TikTok AppleTV+ Netflix Peacock Paramount+

Average

s N ese EEN v XN s EEN s RN s EEEN iz EEM e EEEN e EM s I
® who are past 30 days users of MARIJUANA/CANNABIS m USA

UsA USA Projection Scarborough R1 2024: Feb23-Apr24 Qudl Intab 5,018 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24 ~ USA Projection  Scarborough R1 2024: Feb23-Apr24  Qual intab 23,333 soeﬁ_ for Anything _

e

Nicotine/other related products used past 30 days: Marijuana/cannabis (including edibles)



17,206,971 or 67.4% of Adults 18 or older who are past 30 days users of CIGARETTES watch Ad-
Supported Local TV Stations for an average of 101.9 minutes every day representing 30.8% of all
time spent daily with Ad-Supported Video.
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7,030,749 or 49.% of Adults 18 or older who are past 30 days users of VAPEs watch Ad-Supported
Local TV Stations for an average of 81.2 minutes every day representing 27.2% of all time spent daily
with Ad-Supported Video.
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2,950,221 or 54.% of Adults 18 or older who are past 30 days users of E-CIGARETTES watch Ad-
Supported Local TV Stations for an average of 82.7 minutes every day representing 28.5% of all time
spent daily with Ad-Supported Video.
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2,246,892 or 68.5% of Adults 18 or older who are past 30 days users of CHEWING
TOBACCO/SNUFF/DIP watch Ad-Supported Local TV Stations for an average of 95.2 minutes every
day representing 34.2% of all time spent daily with Ad-Supported Video.
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7,030,749 or 49.% of Adults 18 or older who are past 30 days users of VAPEs watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Movies, Local News - Evening, Comedies, Game
Shows, and Local News - Morning.

Local TV Station Programs (Persons & % Reach): Adults 18 or older
(Averoge w::om Totof Persons:

Local News - Evening

Movies

Comedies

Local News - Morning

Dramas

Documentaries

Avg. Hours+Minutes/day with Local m
TV Stations: Adults 18 or older

ffverags Dapl

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Sports
18.5

Local News

Comedi
19

Dramas
30.7

Sports
25.6 Nati

ety

Mystery/Suspense/Crime M Game Shows Crime  [REIENSH
National/Network News m 19.2 15.4 1155
e Nizsl gEEY s , oo | peume
. - . | Documen... ’ i ocumen
Food/Cooking Shows Local News - Local News Cooking Local News - Local News
who are past 30 days users . Morning b Morning Late
Local News - Late of VAPES m 19.1 Sclence.., 107 15.4
® who are past 30 days users of VAPEs mUSA = who are past 30 days users of VAPEs mUSA
Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older Ad-Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
{Averoge week) _Tow! R!M' % Time Spent m
Sports e Tl -7 13.7%

Local News - Evening

el
P —
[ — T
[ —
o —Y Y
3 —
) v —

® who are past 30 days users of VAPEs mUSA
UsA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 5018
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Movies
Local News - Morning
Comedies

Dramas

Mystery/Suspense/Crime Avg. Hours+Minutes/day with Ad- m
Supported Local TV Stations: Adults

18orolder
1:2

B .

Usa

Game Shows

National/Network News
Local News - Late

Food/Cooking Shows

who are past 30 days users
of VAPEs

Science Fiction

Court Shows

Morning
19.1

Local News -

Sports
18.5

Game S
17

Comedies

Local News

Evening
17.0

Crime
12.2

Local

National/

Network
News

Science...

Game S
19.2

Sports
25.6

Comedies
18.1

Court
Shows
15.4

Local News

National/
Morning vel Crim E ork
30.7

Food...

Science

USA Jan23-Feb24

USA Projection

B who are past 30 days users of VAPEs

Nicotine/other related products used past 30 days: Vape

Scarborough R1 2024: Feb23-Apr24

= Share of Everything

for Anything _

Qual Intab 23,333 -




Loca{ TV wit)ation Programs (Persons & % Reach): Adults 18 or older

Sports

Local News - Evening
Movies

Comedies

Local News - Morning
Dramas

Documentaries
Mystery/Suspense/Crime
National/Network News
Game Shows
Food/Cooking Shows
Local News - Late

Science Fiction

TN

Evening, Game

(ozsazch " S0
P i WG 15, Hoursoiutes/day with Locol B
m_m T Stations: Aduls 18 orolder

g 2 1:43
m_m. _

o are past 30 days users
of E-CIGARETTES

= who are past 30 days users of E-CIGARETTES mUSA

Shows, Comedies, and Local News - Late.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
T (AVEIEGE DAY,

2,950,221 or 54.% of Adults 18 or older who are past 30 days users of E-CIGARETTES watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Sports, Local News -

| Local News

Late
11.8

Sports
14.9

Local News -
Morning

21.9

Comedies

102 Movies

8.3

National/
Network
News

Local News
Evening
13.7

Food...
Jocu...
ik

8.9 Science...

Comedies

PIETIER

30.7 Sports

25

Local News
Late
15.4

Local News - Local N
Meorning

30.7

% * 7.7
Shows

1.7 Science...

= who are past 30 days users of E-CIGARETTES

mUSA

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older

{averoge week) Total Persons % Time spent:
Sports  FETTR L I YW 13,700
Local News - Evening. . F S R (W UM 12.0%
Mories e Rl . v
Lot s i e ST e
Comedies  FFERRVIPE —T 1V
Dramas R 77 11.5%)
Mystery/Suspense/Crime M m Avg. Hours+Minutes/day with Ad- m
e g Supported Local TV Stations: Adults
me shows . FESRCIY TR 18 or okder
s e PN T - 1:38
Fout/cokingshows - FABTE B PW ]
who are past 30 days users
sirceriion . SRR O™ e
courtshows  PIFIRE ORI e 6%
= who are past 30 days users of E-CIGARETTES mUSA
USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 5018

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Jan23-Feb24

Ad-Supported Local TV Station Programs (% Time Spent &
Avelnar. Q).

Avg. Minutes/day Spent): Adults 18 or older

Sports
Court Shows

12.8

Local News

Evening

Crime
Comedies

9.8 National/

Network News
Tl

Movies
8.8

Dramas

14.6 Scie... | Foo...

Game Sh
19.2

Sports
25.6
ocal
Court
Shows
15.4

Comedies
18.1 Late

15.4

Mys
Susper WELGLEN

Network

Local News - Food...
Morning

30.7

Cr
Science..

® who are past 30 days users of E-CIGARETTES

USA Projection Scarborough R1 2024: Feb23-Apr24

Nicotine/other related products used past 30 days: Electronic cigarette (e-cigarette)

mUSA
* Share of Everything
e for Anything _

Qual Intab 23,333



Local TVStat:on n Programs (Persons & % Reach): Adults 18 or older
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2,246,892 or 68.5% of Adults 18 or older who are past 30 days users of CHEWING
TOBACCO/SNUFF/DIP watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports,
Movies, Comedies, Local News - Morning, Local News - Evening, and Mystery/Suspense/Crime.
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29,246,135 or 75.8% of Adults 18 or older who are past 30 days users of MARIJUANA/CANNABIS use
Ad-Supported Social Media for an average of 170.1 minutes every day representing 27.6% of all time
spent daily with Ad-Supported Digital Media.
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18,133,278 or 71.1% of Adults 18 or older who are past 30 days users of CIGARETTES use Ad-
Supported Social Media for an average of 199. minutes every day representing 33.2% of all time
spent daily with Ad-Supported Digital Media.
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11,744,415 or 81.9% of Adults 18 or older who are past 30 days users of VAPEs use Ad-Supported
Social Media for an average of 142.9 minutes every day representing 25.7% of all time spent daily
with Ad-Supported Digital Media.
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4,523,034 or 82.8% of Adults 18 or older who are past 30 days users of E-CIGARETTES use Ad-
Supported Social Media for an average of 132.4 minutes every day representing 24.6% of all time
spent daily with Ad-Supported Digital Media.
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2,108,119 or 64.2% of Adults 18 or older who are past 30 days users of CHEWING
TOBACCO/SNUFF/DIP use Ad-Supported Social Media for an average of 139.7 minutes every day
representing 29.2% of all time spent daily with Ad-Supported Digital Media.

g
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29,246,135 or 75.8% of Adults 18 or older who are past 30 days users of MARIJUANA/CANNABIS use
Ad-Supported Facebook for an average of 53.8 minutes every day representing 32.6% of all time
spent daily with Ad-Supported Social Media.
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18,133,278 or 71.1% of Adults 18 or older who are past 30 days users of CIGARETTES use Ad-

Supported Facebook for an average of 74.3 minutes every day representing 38.6% of all time spent
daily with Ad-Supported Social Media.
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10,870,599 or 75.8% of Adults 18 or older who are past 30 days users of VAPEs use Ad-Supported
Facebook for an average of 39.3 minutes every day representing 28.6% of all time spent daily with
Ad-Supported Social Media.
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4,188,705 or 76.7% of Adults 18 or older who are past 30 days users of E-CIGARETTES use Ad-
Supported Facebook for an average of 42.4 minutes every day representing 33.2% of all time spent

daily with Ad-Supported Social Media.
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1,938,412 or 59.1% of Adults 18 or older who are past 30 days users of CHEWING
TOBACCO/SNUFF/DIP use Ad-Supported Facebook for an average of 51.1 minutes every day
representing 36.6% of all time spent daily with Ad-Supported Social Media.
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Nicotine/other related products used past 30 days: Chewing tobacco, snuff, dip, or snus



29,246,135 or 75.8% of Adults 18 or older who are past 30 days users of MARIJUANA/CANNABIS use

Ad-Supported Facebook for an average of 53.8 minutes every day representing 32.6% of all time
b spent daily with Ad-Supported Social Media.
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‘ 18,133,278 or 71.1% of Adults 18 or older who are past 30 days users of CIGARETTES use Ad-
Supported Facebook for an average of 74.3 minutes every day representing 38.6% of all time spent
daily with Ad-Supported Social Media.
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Nicotine/other related products used past 30 days: Cigarette



“ 10,870,599 or 75.8% of Adults 18 or older who are past 30 days users of VAPEs use Ad-Supported
qﬂg g-l Facebook for an average of 39.3 minutes every day representing 28.6% of all time spent daily with
Ad-Supported Social Media.
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‘ 1,938,412 or 59.1% of Adults 18 or older who are past 30 days users of CHEWING
TOBACCO/SNUFF/DIP use Ad-Supported Facebook for an average of 51.1 minutes every day
| representing 36.6% of all time spent daily with Ad-Supported Social Media.
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. - ! M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 2,886,400;
Local Radio: 1,975,918; Social Media: 1,896,363; Local TV: 874,974; Non-Prem. Cable:
o 872,513 reaching Adults 18 or older who are past 30 days users of MARIJUAN
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Nicotine/other related products used past 30 days: Marijuana/cannabis (including edibles)




M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 1,422,689; Social Media: 1,121,196; Non-Prem. Cable: 631,143; Local TV:
| 630,803 reaching Adults 18 or older who are past 30 days users of CIGARETT

All Other Digital Media: 1,637,163;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who are past 30 days users of CIGARETTES
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 941,082;
Local Radio: 753,993; Social Media: 706,693; Non-Prem. Cable: 307,911; Local TV: 254,033
reaching Adults 18 or older who are past 30 days users of VAPEs.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 333,241;
Local Radio: 278,380; Social Media: 256,155; Non-Prem. Cable: 105,605; Local TV: 96,355
reaching Adults 18 or older who are past 30 days users of E-CIGARETTES.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 239,518;
Local Radio: 177,180; Social Media: 137,543; Non-Prem. Cable: 106,273; Local TV: 89,187
| reaching Adults 18 or older who are past 30 days users of CHEWING TOBACCO

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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. 31,861,655 or 82.5% of Adults 18 or older who are past 30 days users of MARIJUANA/CANNABIS
spend an average of 58.3 minutes per day driving, seeing Billboards and Signs. 70.8% Listen to Local
Radio Stations Out-of-Home for an average of 43.6 minutes/day.

Top-13 Out—of Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out—of Home Media {Persans & % Reach): Adults 18 or older
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19,952,109 or 78.2% of Adults 18 or older who are past 30 days users of CIGARETTES spend an
average of 54. minutes per day driving, seeing Billboards and Signs. 76.7% Listen to Local Radio
Stations Out-of-Home for an average of 52. minutes/day.
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® who are past 30 days users of VAPEs

11,632,226 or 81.1% of Adults 18 or older who are past 30 days users of VAPEs spend an average of
68.7 minutes per day driving, seeing Billboards and Signs. 72.3% Listen to Local Radio Stations Out-
of-Home for an average of 41.7 minutes/day.
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Top-13 Out—of Home Media (Persons & % Reach): Adults 18 or older
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4,399,564 or 80.6% of Adults 18 or older who are past 30 days users of E-CIGARETTES spend an
average of 103.5 minutes per day driving, seeing Billboards and Signs. 70.8% Listen to Local Radio
Stations Out-of-Home for an average of 46.6 minutes/day.
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2,977,762 or 90.7% of Adults 18 or older who are past 30 days users of CHEWING
TOBACCO/SNUFF/DIP spend an average of 82. minutes per day driving, seeing Billboards and Signs.
68.3% Listen to Local Radio Stations Out-of-Home for an average of 39.8 minutes/

Top-13 Out—of Home Media (Persons & % Reach): Adults 18 or older
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12,693,496 or 32.9% of Adults 18 or older who are past 30 days users of MARIJUANA/CANNABIS
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.4 minutes every day representing
30.7% of all time spent daily with All forms of Print Media.
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10,403,209 or 40.8% of Adults 18 or older who are past 30 days users of CIGARETTES read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 11.3 minutes every day representing 36.% of all
time spent daily with All forms of Print Media.
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1,925,394 or 35.3% of Adults 18 or older who are past 30 days users of E-CIGARETTES read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 11.3 minutes every day representing 24.8% of
all time spent daily with All forms of Print Media.
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1,278,349 or 39.% of Adults 18 or older who are past 30 days users of CHEWING
TOBACCO/SNUFF/DIP read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.7 minutes
every day representing 34.2% of all time spent daily with All forms of Print Media
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