USA -P18+ past 3mos Users of 3 different CREDIT CARDS that Used 3+CREDIT CARDS past 3mos!

Gomplete Demogyraphic & Media Use Profiles

Complete Demographic,
Psychographic, and Total
Media Usage Profiles of P18+
past 3 months users of a VISA,
MASTERCARD, DISCOVER,
AMERICAN EXPRESS, or STORE
CREDIT CARD who used 3+
CREDIT CARDS in the past 3
months as of April 2024!

This is how the Bloomberg Terminal is becoming the
backbone to financial businesses of the future - The.

U.S. Credit Card Debt Reaches $1.14 Trillion High:
Find Out 4 Reasons Why and What To Do Next

. By Melanie Lockert ‘&- Reviewed By Claire Dickey

Updated August 20, 2024 at 9:34 am Newsweek VAULT

Prow to Pay_Off Credit

Card Debt in 2024

And, Yes! You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn!

[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 18+)] AND...Credit cards/debit cards used past 3 months: VISA credit card OR Credit cards/debit cards used past 3 months:
MasterCard credit card OR Credit cards/debit cards used past 3 months: Discover credit card OR Credit cards/debit cards used past 3 months: American Express credit card OR Credit cards/debit cards used past 3 months: Store credit card




23.% or 60,290,005 of USA Adults 18 or older used 3+Credit Cards past 3mos including their VISA card.
Typical Adults 18 or older who used 3+Credit Cards past 3mos including their VISA card are 52.5 years old
(7.5% older than average) and have a $106,096 (18.3% higher than average) annual household income.
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: VISA credit card



20.4% or 53,412,405 of USA Adults 18 or older used 3+Credit Cards past 3mos including their MASTERCARD.
Typical Adults 18 or older who used 3+Credit Cards past 3mos including their MASTERCARD are 52.6 years
old (7.7% older than average) and have a $104,863 (16.9% higher than average) annual household income.
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: MasterCard credit card



10.2% or 26,723,592 of USA Adults 18 or older used 3+Credit Cards past 3mos including their DISCOVER card.
e Typical Adults 18 or older who used 3+Credit Cards past 3mos including their DISCOVER card are 52. years
old (6.5% older than average) and have a $106,185 (18.4% higher than average) annual household income.
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Discover credit card



9.8% or 25,701,773 of USA Adults 18 or older used 3+Credit Cards past 3mos including their AMERICAN EXPRESS.
Typical Adults 18 or older who used 3+Credit Cards past 3mos including their AMERICAN EXPRESS are 51.2
years old (4.9% older than average) and have a $121,383 (35.4% higher than average) annual household...
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: American Express credit card



14.4% or 37,732,872 of USA Adults 18 or older used 3+Credit Cards past 3mos including their STORE CREDIT card.
Typical Adults 18 or older who used 3+Credit Cards past 3mos including their STORE CREDIT card are 53.7
years old (9.9% older than average) and have a $103,076 (14.9% higher than average) annual household...
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Store credit card
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23.% or 60,290,005 of USA Adults 18 or older used 3+Credit Cards past 3mos including their VISA card.
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: VISA credit card
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: MasterCard credit card



likely to be a parent of 1 or more children

10.2% or 26,723,592 of USA Adults 18 or older used 3+Credit Cards past 3mos including their DISCOVER card.
Adults 18 or older who used 3+Credit Cards past 3mos including their DISCOVER card are 19.6% more likely
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Discover credit card



9.8% or 25,701,773 of USA Adults 18 or older used 3+Credit Cards past 3mos including their AMERICAN EXPRES
Adults 18 or older who used 3+Credit Cards past 3mos including their AMERICAN EXPRESS are 49.% more
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: American Express credit card



likely to be a college graduate, 14.3% more likely to work full-time, 14.8% more likely to be married,

14.4% or 37,732,872 of USA Adults 18 or older used 3+Credit Cards past 3mos including their STORE CREDIT ca
Adults 18 or older who used 3+Credit Cards past 3mos including their STORE CREDIT card are 16.7% more
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Store credit card
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23.% or 60,290,005 of USA Adults 18 or older used 3+Credit Cards past 3mos including their VISA card.
Adults 18 or older who used 3+Credit Cards past 3mos including their VISA card are 15.5% more likely to own

their home, 1.9% more likely to own a higher valued home, 7.6% more likely to have a single-family home,
7.% more likely to have a dog.
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: VISA credit card



20.4% or 53,412,405 of USA Adults 18 or older used 3+Credit Cards past 3mos including their MASTERCARD.
Adults 18 or older who used 3+Credit Cards past 3mos including their MASTERCARD are 14.9% more likely to

own their home, .7% more likely to own a higher valued home, 6.6% more likely to have a single-family
home, 4.3% more likely to have a dog.

Own/Rent/Other: Adults 18 or older ﬂﬁm Type of Home: Adults 18 or older 4 {® Pets in Home: Adults 18 or older
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: MasterCard credit card



10.2% or 26,723,592 of USA Adults 18 or older used 3+Credit Cards past 3mos including their DISCOVER card.
Adults 18 or older who used 3+Credit Cards past 3mos including their DISCOVER card are 18.4% more likely

to own their home, 6.7% more likely to own a lower valued home, 9.6% more likely to have a single-family
home, 6.8% more likely to have a dog.
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Discover credit card



9.8% or 25,701,773 of USA Adults 18 or older used 3+Credit Cards past 3mos including their AMERICAN EXPRESS.
Adults 18 or older who used 3+Credit Cards past 3mos including their AMERICAN EXPRESS are 15.6% more

likely to own their home, 21.8% more likely to own a higher valued home, 6.% more likely to have a single-
family home, 6.8% more likely to have a dog.
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: American Express credit card



14.4% or 37,732,872 of USA Adults 18 or older used 3+Credit Cards past 3mos including their STORE CREDIT card.
Adults 18 or older who used 3+Credit Cards past 3mos including their STORE CREDIT card are 20.5% more

likely to own their home, 3.% more likely to own a lower valued home, 12.2% more likely to have a single-
family home, 13.6% more likely to have a dog.
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Store credit card



23.% or 60,290,005 of USA Adults 18 or older used 3+Credit Cards past 3mos including their VISA card.
Adults 18 or older who used 3+Credit Cards past 3mos including their VISA card are 4.% more likely to look
up D-I-Y advice online, 8.1% more likely to always vote in local elections, 19.6% more likely to belong to a
gym, 18.% more likely to fly domestic p
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: VISA credit card



20.4% or 53,412,405 of USA Adults 18 or older used 3+Credit Cards past 3mos including their MASTERCARD.
Adults 18 or older who used 34Credit Cards past 3mos including their MASTERCARD are 5.5% more likely

to look up D-I-Y advice online, 8.8% more likely to always vote in local elections, 18.2% more likely to

belong to a gym, 16.9% more likely to fly domesti
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: MasterCard credit card



10.2% or 26,723,592 of USA Adults 18 or older used 3+Credit Cards past 3mos including their DISCOVER card.
Adults 18 or older who used 3+Credit Cards past 3mos including their DISCOVER card are 4.1% more likely

to look up D-I-Y advice online, 6.4% more likely to always vote in local elections, 19.9% more likely to

belong to a gym, 18.% more likely to fly domes
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Discover credit card



9.8% or 25,701,773 of USA Adults 18 or older used 3+Credit Cards past 3mos including their AMERICAN EXPRESS.
Adults 18 or older who used 3+Credit Cards past 3mos including their AMERICAN EXPRESS are 2.8% more
likely to look up D-I-Y advice online, 13.4% more likely to always vote in local elections, 39.6% more likely
to belong to a gym, 35.4% more likely to fly
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: American Express credit card



14.4% or 37,732,872 of USA Adults 18 or older used 3+Credit Cards past 3mos including their STORE CREDIT card.
Adults 18 or older who used 3+4Credit Cards past 3mos including their STORE CREDIT card are .5% less

likely to look up D-I-Y advice online, 11.1% more likely to always vote in local elections, 22.7% more likely

to belong to a gym, 13.8% more likely to fly
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Store credit card



Past 30-days QSR Users. Adults 18 or older
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23.% or 60,290,005 of USA Adults 18 or older used 3+Credit Cards past 3mos including their VISA card.
Adults 18 or older who used 3+Credit Cards past 3mos including their VISA card are 2.6% more likely to use
QSRs past mo., 11.3% more likely to use Sit-Down Restaurants past mo., 23.1% more likely to use Casinos
past yr., 36.7% less likely to smoke cigaret
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Top-10 Cuisines: Adults 18 or older
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usA 17.4%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines
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Upscale Restaurant
Stage Show [ Concert
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Other Gambling
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# who wsed 3+ Credit Cards past 3mos indluding their VISA card mUsA

23,333

[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: VISA credit card



30-days QSR Users: Adults 18 or older
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1time
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10times or more
= who used 3+Credit Cards past 3mos including their MASTERCARD

Total Aglong’{:fy QSR Users: Avg. Monthly QSR Meals:

88.7%

e e - EEE

20.4% or 53,412,405 of USA Adults 18 or older used 3+Credit Cards

Adults 18 or older who used 3+Credit Cards past 3mos including their MASTERCARD are 3.1% more likely to
use QSRs past mo., 10.8% more likely to use Sit-Down Restaurants past mo., 23.3% more likely to use

Casinos past yr., 36.1% less likely to smoke cigare

past 3mos including their MASTERCARD.
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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Used Past 30-days: Adults 18 or older
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Marijuana / Cannabis Cigarettes Vape
= who used 3+Credit Cards past 3mos including their MASTERCARD musA

23,333

[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: MasterCard credit card
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Avg. Monthly QSR Meals:

Total Monthly QSR Users:
90.3%

Casinos past yr., 46.9% less likely to smoke cig

10.2% or 26,723,592 of USA Adults 18 or older used 3+Credit Cards past 3mos including their DISCOVER card.
Adults 18 or older who used 3+Credit Cards past 3mos including their DISCOVER card are 1.8% more likely
to use QSRs past mo., 10.7% more likely to use Sit-Down Restaurants past mo., 22.4% more likely to use

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
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wn Restaurant Meals:
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Total Monthly Sit-Down Restaurant Users: A it-

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Discover credit card
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30-days QSR Users: Adults 18 or older

1time

8.4%
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2 times
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10times or more
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88.7%

9.8% or 25,701,773 of USA Adults 18 or older used 3+Credit Cards past 3mos including their AMERICAN EXPRESS
Adults 18 or older who used 3+Credit Cards past 3mos including their AMERICAN EXPRESS are 1.6% more
likely to use QSRs past mo., 16.1% more likely to use Sit-Down Restaurants past mo., 31.2% more likely to

use Casinos past yr., 53.4% less likely to smoke

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: American Express credit card



14.4% or 37,732,872 of USA Adults 18 or older used 3+Credit Cards past 3mos including their STORE CREDIT card.
Adults 18 or older who used 3+Credit Cards past 3mos including their STORE CREDIT card are 4.4% more
likely to use QSRs past mo., 11.2% more likely to use Sit-Down Restaurants past mo., 21.8% more likely to
use Casinos past yr., 38.2% less likely to smoke

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

. . ) (Sit-Down Restaurants Used Past 30-days)
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¥ who used 3+ Credit Cards past 3mos including their STORE CREDIT card mUsA

[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Store credit card
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23.% or 60,290,005 of USA Adults 18 or older used 3+Credit Cards past 3mos including their VISA card.
Adults 18 or older who used 3+Credit Cards past 3mos including their VISA card are 26.4% more likely to have

a 401K, 37.3% more likely to have an Auto Loan, 43.7% more likely to Invest/Trade Stocks Online, .3% less
likely to pay with their Debit Card.

Investments Owned: Adults 18 or older
401K Plan
22.9%

IRA (Individual Retirement Account)
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T o
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m who used 3+Credit Cards past 3mos including their VISA card mUSA
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Tax Preparation Service
-
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152% @
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pURELL 6.3%
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® who used 3+Credit Cards past 3mos including their VISA card
USA Projection Scarborough R1 2024: Feb23-Apr24
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Divorce/ Family Attorney 170 outiis}
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USA Qual Intab

yﬁPast 3-Months Payment Methods Used: Adults 18 or older

3.9% 3.7% 4.1% 3.4%
e s T

Facebook  Square Cash Samsung Pay
Messenger
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CashApp  Store Credit GooglePay  Discover
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: VISA credit card




20.4% or 53,412,405 of USA Adults 18 or older used 3+Credit Cards past 3mos including their MASTERCARD.
Adults 18 or older who used 3+Credit Cards past 3mos including their MASTERCARD are 24.9% more likely to

have a 401K, 42.7% more likely to have an Auto Loan, 44.5% more likely to Invest/Trade Stocks Online, 2.8%
more likely to pay with their Debit Card.
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Financial Services Has and/or Uses: Adults 18 or older
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Equity Loan
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Professional Services Used*: Adults 18 or older
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y'E'Past 3-Months Payment Methods Used: Adults 18 or older
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: MasterCard credit card




ﬁdlnvestments Owned Adults 18 or older
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Second Home or Real Estate Property

529 Plan / College Savings Plan
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101,760,9).4

75,855,205 28.9%

3 23.9%
48,257,628 18.4%

33 20.0%
36,944,981 JETELS
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11.6%

13.6%
11.5%

11.2%
: 2.6%

19B.9%
22,2018

30,325,

30,215,1

m who used 3+Credit Cards past 3mos including their DISCOVER card

10.2% or 26,723,592 of USA Adults 18 or older used 3+Credit Cards past 3mos including their DISCOVER card.
Adults 18 or older who used 3+Credit Cards past 3mos including their DISCOVER card are 27.% more likely to

have a 401K, 39.6% more likely to have an Auto Loan, 53.9% more likely to Invest/Trade Stocks Online, 5.5%
less likely to pay with their Debit Card.
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Professional Services Used*: Adults 18 or older
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Discover credit card




Investments Owned: Adults 18 or older
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IRA (Individual Retirement Account)
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Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
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9.8% or 25,701,773 of USA Adults 18 or older used 3+Credit Cards past 3mos including their AMERICAN...
Adults 18 or older who used 3+Credit Cards past 3mos including their AMERICAN EXPRESS are 33.% more

likely to have a 401K, 42.7% more likely to have an Auto Loan, 73.1% more likely to Invest/Trade Stocks
Online, 14.4% less likely to pay with their Debit C
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: American Express credit card
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14.4% or 37,732,872 of USA Adults 18 or older used 3+Credit Cards past 3mos including their STORE CREDIT...
Adults 18 or older who used 3+Credit Cards past 3mos including their STORE CREDIT card are 28.% more

likely to have a 401K, 43.8% more likely to have an Auto Loan, 31.4% more likely to Invest/Trade Stocks
Online, 10.1% more likely to pay with their Debit
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Store credit card



Adults 18 or older who used 3+Credit Cards past 3mos including their VISA card spend an average of 3 days, 7 hours, 50

minutes and 6 seconds each week with All Forms of Media.
86.7% of Adults 18 or older who used 3+Credit Cards past 3mos including their VISA card spend an avg. of 8 hours and 30 minutes each
week listening to All Local AM/FM Radio, representing 9.2% of total time spent with all forms of Media.

- B

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

Concurr
usage 53.7%
UsA

who used 3+Credit Cards
past 3mos including their
VISA card

% of Total
Weekly H:M:

56.8%

= who used 3+Credit Cards past 3mos including their VISA card H USA

USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 6,038USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333 J Hub bq r Share of Eve ry thing
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. o et for Anything .

[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: VISA credit card




Adults 18 or older who used 3+Credit Cards past 3mos including their MASTERCARD spend an average of 3 days, 11
hours, 27 minutes and 28 seconds each week with All Forms of Media.

87.2% of Adults 18 or older who used 3+Credit Cards past 3mos including their MASTERCARD spend an avg. of 8 hours and 27 minutes
each week listening to All Local AM/FM Radio, representing 8.8% of totaltime spent with all forms of Media.

- 2

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

- ey
Concurr

usage 52.9%
who used 3+Credit Cards USA

past 3mos including their
MASTERCARD

S%ofTotal 1
Weekly H:M:

= who used 3+Credit Cards past 3mos including their MASTERCARD H USA

USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 6,038USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333 J Hub bq r Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. o et for Anything .

[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: MasterCard credit card




Adults 18 or older who used 3+Credit Cards past 3mos including their DISCOVER card spend an average of 3 days, 4
hours, 37 minutes and 2 seconds each week with All Forms of Media.

85.8% of Adults 18 or older who used 3+Credit Cards past 3mos including their DISCOVER card spend an avg. of 8 hours and 35 minutes
each week listening to All Local AM/FM Radio, representing 9.6% of totaltime spent with all forms of Media.
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Discover credit card




Adults 18 or older who used 3+Credit Cards past 3mos including their AMERICAN EXPRESS spend an average of 3 days,
2 hours, 41 minutes and 12 seconds each week with All Forms of Media.

85.5% of Adults 18 or older who used 3+Credit Cards past 3mos including their AMERICAN EXPRESS spend an avg. of 8 hours and 18
minutes each week listening to All Local AM/FM Radio, representing 9.5% of totaltime spent with all forms of Media.
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: American Express credit card



Adults 18 or older who used 3+Credit Cards past 3mos including their STORE CREDIT card spend an average of 3 days, 9
hours, 50 minutes and 31 seconds each week with All Forms of Media.

88.4% of Adults 18 or older who used 3+Credit Cards past 3mos including their STORE CREDIT card spend an avg. of 8 hours and 30
minutes each week listening to All Local AM/FM Radio, representing 9.2% of total time spent with all forms of Media.
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Store credit card



Adults 18 or older who used 3+Credit Cards past 3mos including their VISA card spend an average of 2 days, 13 hours,
7 minutes and 45 seconds each week with All Forms of Ad-Supported Media.

81.8% of Adults 18 or older who used 3+Credit Cards past 3mos including their VISA card spend an avg. of 7 hours and 46 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.4% of total time spent with all forms of Ad-Supported Me
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: VISA credit card




Adults 18 or older who used 3+Credit Cards past 3mos including their MASTERCARD spend an average of 2 days, 15

hours, 3 minutes and 42 seconds each week with All Forms of Ad-Supported Media.

82.3% of Adults 18 or older who used 3+Credit Cards past 3mos including their MASTERCARD spend an avg. of 7 hours and 45 minutes

each week listening to Local Ad-Supported AM/FM Radio, representing 10.1% of total time spent with all forms of Ad-Supported M
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: MasterCard credit card




Adults 18 or older who used 3+Credit Cards past 3mos including their DISCOVER card spend an average of 2 days, 10
hours, 38 minutes and 52 seconds each week with All Forms of Ad-Supported Media.

81.2% of Adults 18 or older who used 3+Credit Cards past 3mos including their DISCOVER card spend an avg. of 7 hours and 56 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 11.% of total time spent with all forms of Ad-Supported
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Discover credit card




Adults 18 or older who used 3+Credit Cards past 3mos including their AMERICAN EXPRESS spend an average of 2 days,
8 hours, 32 minutes and 38 seconds each week with All Forms of Ad-Supported Media.

80.% of Adults 18 or older who used 3+Credit Cards past 3mos including their AMERICAN EXPRESS spend an avg. of 7 hours and 27
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 10.6% of total time spent with all forms of Ad-Suppor
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: American Express credit card




Adults 18 or older who used 3+Credit Cards past 3mos including their STORE CREDIT card spend an average of 2 days,
15 hours, 6 minutes and 12 seconds each week with All Forms of Ad-Supported Media.

83.9% of Adults 18 or older who used 3+Credit Cards past 3mos including their STORE CREDIT card spend an avg. of 7 hours and 53
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 10.5% of total time spent with all forms of Ad-Supp
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Store credit card




| Adults 18 or older who used 3+Credit Cards past 3mos including their VISA card spend an average of
8 hours and 43 minutes each day with All Forms of Ad-Supported Media. 81.8% listen to Local
AM/FM Radio for an avg. of 66.6 minutes/day. (Local Radio delivers 10.4% of Time with Ad-Supported M

Top-13 All Forms of Medra (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

[Average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc.)

Local AM/FM Radio
EmailfText/IM/Zoom,etc. (Personal & Work)

News/Weather /Sports (Websites/Apps)

ial/Real (Websi

&/Fi Estate
Facebook
Local TV Stations
Games/Fantasy/Betting Sites
Non-Premium Cable TV Networks
Gas Stations/Convenience Stores

Instagram

Total persons.

0.679 BR6 S 0

g 483 gl 8 £0.4%
o wha used 3+ Credit Cards usA
g [ VIsAcard
1323 8

= who used 3+Credit Cards past 3mos including their VISA card muUsA

Avg. Hours+Minutes/day with All
Forms of Media: Adults 18 or older

’ 9;

% Time 5 ﬁw (Averoge Doy)

Lacal TV Stations
110.8

Non-Premium Cable TV
Networks
97.7

Local AM/FM Radio
729

Email/Text/
M/

Billboards fPetsonat-

& Signs

(Weekly

Drivers)
571

Instagram
30.5

Facebook

Local AM/FM Radio
69.3

Local TV Stations

103.2 Search

(Google,
Bing, etc.)
274

Billboards & Signs
(Weekly Drivers)
52.3

234

Wea...
Spor...
Banki...

Non-Premium Cable TV
Networks

100.1

Email/Text/IM/
Zoom,etc.
(Personal & Work)

Instagr...

News/ Gr...

edia.)

» who used 3+Credit Cards past 3mos includin

g their VISA card W USA

Top-13 Aﬂ Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older

werage Week)
Glocer\l Stores

Billboards & Signs (Weekly Drivers)
Search (Google, Bing, etc.)

fsports i )

Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
Facebook

Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores

Shopping (incl. Food/ Auctions/Travel, etc.)
Instagram

Restaurants & Bars

UsA

USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24

Toi! Persons

B R

57.06] ] 94 |

230,679,826 88 0%
736473 86 7%

Adults 18 or older

M Uwgr‘;_
8s 3 43 0% S

who used 3+Credit Cards
past 3mos including their
VISA card

09.4 3 41, 7%

® who used 3+Credit Cards past 3mos including their VISA card
Scarborough R1 2024: Feb23-Apr24 Qual intab

mysA
6,038

Avg. Hours+Minutes/day with All m
Forms of Ad-Supported Media:

& rime Spent. [Average Day)

Top-13 All Forms of Ad-Supported Media (% Time Spent &

Avg. Minutes/day Spent): Adults 18 or older

Local TV Stations
104.8

Non-Premium Cable TV
Networks
92.4

Local AM/FM Radio
66.6

Email/Text/
M/

Zoom,etc.

Billboards
& Signs
(Weekly
Drivers)

57.1

Search
(Google,
Bing, etc.)

Facebook
60.6

Instag...

Shop...

(incl.
Food/

Billboards &
Signs (Weekly
Local AM/FM Radio Drivers)
64.5
Local TV Stations
93.5

(Google,
Bing, etc.)

Facebook
45.1
Restaur...
& Bars
Non-Premium Cable TV
Networks
95.5

Email/Text/IM/
Zoom,etc. Inst...
(Personal &... 18.1

News/
Weather...

Food...

m who used 3+Credit Cards past 3mos including their VISA card

USA Projection Scarborough R12024; Feb23-Apr24 Qual Intab 23,333 Soeﬁ

mUSA

[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: VISA credit card
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Adults 18 or older who used 3+Credit Cards past 3mos including their MASTERCARD spend an

average of 9 hours and 0 minutes each day with All Forms of Ad-Supported Media. 82.3% listen to

Local AM/FM Radio for an avg. of 66.4 minutes/day. (Local Radio delivers 10.1% of Time with Ad- Supported Media.)
Top-13 All Forms of Men‘m (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: MasterCard credit card



Adults 18 or older who used 3+Credit Cards past 3mos including their DISCOVER card spend an
average of 8 hours and 22 minutes each day with All Forms of Ad-Supported Media. 81.2% listen to
Local AM/FM Radio for an avg. of 68.1 minutes/day. (Local Radio delivers 11.% of Time with Ad- Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Discover credit card



' Adults 18 or older who used 3+Credit Cards past 3mos including their AMERICAN EXPRESS spend an
K average of 8 hours and 4 minutes each day with All Forms of Ad-Supported Media. 80.% listen to
— : Local AM/FM Radio for an avg. of 63.9 minutes/day. (Local Radio delivers 10.6% of Time with Ad-Supported Media.)
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' Adults 18 or older who used 3+Credit Cards past 3mos including their STORE CREDIT card spend an

average of 9 hours and 0 minutes each day with All Forms of Ad-Supported Media. 83.9% listen to

Local AM/FM Radio for an avg. of 67.6 minutes/day. (Local Radio delivers 10.5% of Time with Ad-Supported Media.)
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

49,341,149 or 81.8% of Adults 18 or older who used 3+Credit Cards past 3mos including their VISA
card listen to Ad-Supported Local AM/FM Radio for an average of 66.6 minutes every day
representing 42.3% of all time spent daily with Ad-Supported Audio.
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43,948,719 or 82.3% of Adults 18 or older who used 3+Credit Cards past 3mos including their
MASTERCARD listen to Ad-Supported Local AM/FM Radio for an average of 66.4 minutes every day

) - - representing 42.6% of all time spent daily with Ad-Supported Audio.
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21,708,603 or 81.2% of Adults 18 or older who used 3+Credit Cards past 3mos including their
DISCOVER card listen to Ad-Supported Local AM/FM Radio for an average of 68.1 minutes every day
representing 43.1% of all time spent daily with Ad-Supported Audio.
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every day representing 39.6% of all time spent daily with Ad-Supported Audi

20,572,366 or 80.% of Adults 18 or older who used 3+Credit Cards past 3mos including their
AMERICAN EXPRESS listen to Ad-Supported Local AM/FM Radio for an average of 63.9 minutes
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31,643,882 or 83.9% of Adults 18 or older who used 3+Credit Cards past 3mos including their STORE
CREDIT card listen to Ad-Supported Local AM/FM Radio for an average of 67.6 minutes every day
representing 44.1% of all time spent daily with Ad-Supported Au
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49,341,149 or 81.8% of Adults 18 or older who used 3+Credit Cards past 3mos including their VISA
card listen to Ad-Supported Local AM/FM Radio for an average of 66.6 minutes every day
| representing 42.3% of all time spent daily with Ad-Supported Audio.
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: VISA credit card



43,948,719 or 82.3% of Adults 18 or older who used 3+Credit Cards past 3mos including their
MASTERCARD listen to Ad-Supported Local AM/FM Radio for an average of 66.4 minutes every day
representing 42.6% of all time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older

"Share of Ad-Supported Audio” | 238

who used 3+Credit Cards USA
past 3mos including their
ikisa MASTERCARD
ime Speni
Ad-Suppo
Audio
23.5% 22.7%
14.4% 15.4%
10.6% 9.5% 9.5% 9.8%
. . 8.8% )
6.9% 7.6% 7.7% ° 6.7% 6.5% 5.9%
Weekly 2.8% 4.0%
Total 6.8% 270 3. 79%
Persons e . ]
Reached3,048,71810,481,693 12,573,4389,633,400 7,716,34540,472,557 5,645,09918,012,072 4,037,5720,294,193 5,088,35&4,835,065 4,697,65225,787,504 3,571,06416,939,786 1,516,0864,352,756 3,145,92610,562,042
Local AM/FM Podcasts YouTube Music Amazon Music Spotify Pandora TV Music All Others SiriusXM iHeartRadio
'3‘;;;";’ Radio Channels

® who used 3+Credit Cards past 3mos including their MASTERCARD H USA

USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qudl Intab 6,038

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24  USA Projection  Scarborough R1 2024: Feb23-Apr24  Qual Intab 23,333 SOEﬁ. for Anything .

[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: MasterCard credit card



21,708,603 or 81.2% of Adults 18 or older who used 3+Credit Cards past 3mos including their
DISCOVER card listen to Ad-Supported Local AM/FM Radio for an average of 68.1 minutes every day
representing 43.1% of all time spent daily with Ad-Supported Audio.
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20,572,366 or 80.% of Adults 18 or older who used 3+Credit Cards past 3mos including their
AMERICAN EXPRESS listen to Ad-Supported Local AM/FM Radio for an average of 63.9 minutes
every day representing 39.6% of all time spent daily with Ad-Supported Audi
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31,643,882 or 83.9% of Adults 18 or older who used 3+Credit Cards past 3mos including their STORE
CREDIT card listen to Ad-Supported Local AM/FM Radio for an average of 67.6 minutes every day
representing 44.1% of all time spent daily with Ad-Supported Au
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' 49,341,149 or 81.8% of Adults 18 or older who used 3+Credit Cards past 3mos including their VISA card
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Country, Classic Rock, and Pop Contemporary Hit Radio.
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MasterCard ' 43,948,719 or 82.3% of Adults 18 or older who used 3+Credit Cards past 3mos including their
. e MASTERCARD listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary,
Classic Hits, Country, Classic Rock, and Pop Contemporary Hit Radio.
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21,708,603 or 81.2% of Adults 18 or older who used 3+Credit Cards past 3mos including their DISCOVER
card listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country,
Classic Rock, Classic Hits, and Pop Contemporary Hit Rad
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Discover credit card




20,572,366 or 80.% of Adults 18 or older who used 3+Credit Cards past 3mos including their AMERICAN
EXPRESS listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic
Hits, Pop Contemporary Hit Radio, Classic Rock, and Cou
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31,643,882 or 83.9% of Adults 18 or older who used 3+Credit Cards past 3mos including their STORE
CREDIT card listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary,
Classic Hits, Country, Classic Rock, and Pop Contemporary Hit
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Avg. Week All Video (Persons & % Reach): Adults 18 or older .
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42,918,507 or 71.2% of Adults 18 or older who used 3+Credit Cards past 3mos including their VISA
card watch Ad-Supported Local TV Stations for an average of 104.8 minutes every day representing
29.5% of all time spent daily with Ad-Supported Video.
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38,738,809 or 72.5% of Adults 18 or older who used 3+Credit Cards past 3mos including their
MASTERCARD watch Ad-Supported Local TV Stations for an average of 103.8 minutes every day
representing 29.4% of all time spent daily with Ad-Supported Video.

Avg. Week All Video (Persons & % Reach): Adults 18 orolder Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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18,860,982 or 70.6% of Adults 18 or older who used 3+Credit Cards past 3mos including their
DISCOVER card watch Ad-Supported Local TV Stations for an average of 106.6 minutes every day
representing 29.5% of all time spent daily with Ad-Supported Video.
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17,563,919 or 68.3% of Adults 18 or older who used 3+Credit Cards past 3mos including their
AMERICAN EXPRESS watch Ad-Supported Local TV Stations for an average of 96.2 minutes every day
representing 29.1% of all time spent daily with Ad-Supported Video.
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: American Express credit card



27,848,733 or 73.8% of Adults 18 or older who used 3+Credit Cards past 3mos including their STORE
CREDIT card watch Ad-Supported Local TV Stations for an average of 108.4 minutes every day
representing 29.4% of all time spent daily with Ad-Supported Video

Avg. Week All Video (Persons & % Reach): Adults 18 or older Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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42,918,507 or 71.2% of Adults 18 or older who used 3+Credit Cards past 3mos including their VISA
card watch Ad-Supported Local TV Stations for an average of 104.8 minutes every day representing
29.5% of all time spent daily with Ad-Supported Video.
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38,738,809 or 72.5% of Adults 18 or older who used 3+Credit Cards past 3mos including their
MASTERCARD watch Ad-Supported Local TV Stations for an average of 103.8 minutes every day
representing 29.4% of all time spent daily with Ad-Supported Video.
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18,860,982 or 70.6% of Adults 18 or older who used 3+Credit Cards past 3mos including their
DISCOVER card watch Ad-Supported Local TV Stations for an average of 106.6 minutes every day
representing 29.5% of all time spent daily with Ad-Supported Video.
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17,563,919 or 68.3% of Adults 18 or older who used 3+Credit Cards past 3mos including their
AMERICAN EXPRESS watch Ad-Supported Local TV Stations for an average of 96.2 minutes every day
representing 29.1% of all time spent daily with Ad-Supported Video.
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: American Express credit card



27,848,733 or 73.8% of Adults 18 or older who used 3+Credit Cards past 3mos including their STORE
CREDIT card watch Ad-Supported Local TV Stations for an average of 108.4 minutes every day
representing 29.4% of all time spent daily with Ad-Supported Video
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Loca.{'ﬂ TV wgsation Programs (Persons & % Reach): Adults 18 or olde
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Local News - Morning
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Local News - Late

Science Fiction

42,918,507 or 71.2% of Adults 18 or older who used 3+Credit Cards past 3mos including their VISA
card watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Movies, Comedies, Local News - Morning, and Dramas.
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38,738,809 or 72.5% of Adults 18 or older who used 3+Credit Cards past 3mos including their
MASTERCARD watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Movies, Comedies, Local News - Morning, and Dramas.
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Local TVStatlon Pragrams (Persons & % Reach): Adults 18 or older
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18,860,982 or 70.6% of Adults 18 or older who used 3+Credit Cards past 3mos including their
DISCOVER card watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
Sports, Movies, Comedies, Local News - Morning, and Dramas.
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Local TVStatlon Pragrams {Persons &% Reach) Adults 18 or older
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17,563,919 or 68.3% of Adults 18 or older who used 3+Credit Cards past 3mos including their
AMERICAN EXPRESS watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local
News - Evening, Movies, Comedies, Local News - Morning, and Dramas.
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Loca.{'ﬂ TV wgsation Programs (Persons & % Reach): Adults 18 or older
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27,848,733 or 73.8% of Adults 18 or older who used 3+Credit Cards past 3mos including their STORE
CREDIT card watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Movies, Local News - Morning, Comedies, and Dramas.
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Avg. Week AII Dngrtal (Persons & % Reach): Adults 18 or older

Search (Google, Bing, etc.)

Email /Text/IM/Zoom,etc. (Personal & Work)
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Games/Fantasy/Betting Sites
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® who used 3+Credit Cards past 3mos including their VISA card mUSA

‘ 45,195,153 or 75.% of Adults 18 or older who used 3+Credit Cards past 3mos including their VISA
card use Ad-Supported Social Media for an average of 170.1 minutes every day representing 28.3%
of all time spent daily with Ad-Supported Digital Media.
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Avg. Week AII Dngrtal (Persons & % Reach} Adults 18 or older
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‘ 40,075,745 or 75.% of Adults 18 or older who used 3+Credit Cards past 3mos including their
MASTERCARD use Ad-Supported Social Media for an average of 199. minutes every day representing
31.% of all time spent daily with Ad-Supported Digital Media.
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19,833,539 or 74.2% of Adults 18 or older who used 3+Credit Cards past 3mos including their
DISCOVER card use Ad-Supported Social Media for an average of 142.9 minutes every day
representing 25.1% of all time spent daily with Ad-Supported Digital Media.
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40,075,745 or 75.% of Adults 18 or older who used 3+Credit Cards past 3mos including their
MASTERCARD use Ad-Supported Facebook for an average of 74.3 minutes every day representing
38.8% of all time spent daily with Ad-Supported Social Media.
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32.6% of all time spent daily with Ad-Supported Social Media.
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19,419,738 or 75.6% of Adults 18 or older who used 3+Credit Cards past 3mos including their
AMERICAN EXPRESS use Ad-Supported Facebook for an average of 42.6 minutes every day
representing 33.4% of all time spent daily with Ad-Supported Social Media.
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| 28,102,366 or 74.5% of Adults 18 or older who used 3+Credit Cards past 3mos including their STORE
CREDIT card use Ad-Supported Facebook for an average of 56.1 minutes every day representing
- B 38.% of all time spent daily with Ad-Supported Social Media.
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Store credit card



M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 4,486,938;
Local Radio: 3,192,886; Social Media: 2,899,697; Non-Prem. Cable: 1,653,577; Local TV:
1,642,870 reaching Adults 18 or older who used 3+Credit Cards past 3mos

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: VISA credit card




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 3,982,197;
Local Radio: 2,843,640; Social Media: 2,574,969; Non-Prem. Cable: 1,492,691; Local TV:

1,487,142 reaching Adults 18 or older who used 3+Credit Cards past 3mos

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: MasterCard credit card




M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 1,400,613; Social Media: 1,264,465; Local TV: 714,954; Non-Prem. Cable:
| 697,912 reaching Adults 18 or older who used 3+Credit Cards past 3mos incl
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Discover credit card




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,903,545;
Local Radio: 1,324,862; Social Media: 1,251,541; Non-Prem. Cable: 693,197; Local TV:
665,146 reaching Adults 18 or older who used 3+Credit Cards past 3mos incl
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: American Express credit card




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 2,842,196;
Local Radio: 2,006,572; Social Media: 1,818,965; Local TV: 1,075,893; Non-Prem. Cable:
| 1,057,386 reaching Adults 18 or older who used 3+Credit Cards past 3mos

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Store credit card




Top-13 Out-of-Home Media (Persons & %

{averoge week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

. 57,061,631 or 94.6% of Adults 18 or older who used 3+Credit Cards past 3mos including their VISA
card spend an average of 57.1 minutes per day driving, seeing Billboards and Signs. 72.1% Listen to
Local Radio Stations Out-of-Home for an average of 47.1 mi
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: VISA credit card



50,457,155 or 94.5% of Adults 18 or older who used 3+Credit Cards past 3mos including their
MASTERCARD spend an average of 57.1 minutes per day driving, seeing Billboards and Signs. 73.%
Listen to Local Radio Stations Out-of-Home for an average of 49.8 mi

Top-13 Out—of Home Media (Persons & % Reach): Adults 18 or older Top-13 Out—of~Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: MasterCard credit card




25,692,489 or 96.1% of Adults 18 or older who used 3+Credit Cards past 3mos including their
DISCOVER card spend an average of 66.8 minutes per day driving, seeing Billboards and Signs. 71.1%
Listen to Local Radio Stations Out-of-Home for an average of 45.
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Discover credit card



Top-13 Out—of Home Medla {Persans & % Reach} Adults 18 or older
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24,138,275 or 93.9% of Adults 18 or older who used 3+Credit Cards past 3mos including their
AMERICAN EXPRESS spend an average of 58.8 minutes per day driving, seeing Billboards and Signs.
69.9% Listen to Local Radio Stations Out-of-Home for an average of
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36,017,651 or 95.5% of Adults 18 or older who used 3+Credit Cards past 3mos including their STORE
CREDIT card spend an average of 53. minutes per day driving, seeing Billboards and Signs. 67.4%
2 Listen to Local Radio Stations Out-of-Home for an average of
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‘ 20,947,997 or 34.7% of Adults 18 or older who used 3+Credit Cards past 3mos including their VISA
card read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10. minutes every day
representing 32.6% of all time spent dally with All forms of Print
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19,573,864 or 36.6% of Adults 18 or older who used 3+Credit Cards past 3mos including their
MASTERCARD read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10. minutes every day
representing 33.3% of all time spent dally with All forms of Print
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8,688,560 or 32.5% of Adults 18 or older who used 3+Credit Cards past 3mos including their
DISCOVER card read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.5 minutes every
day representing 32.2% of all time spent daily with All forms of Pr
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12,100,556 or 32.1% of Adults 18 or older who used 3+Credit Cards past 3mos including their STORE
CREDIT card read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.4 minutes every day
representing 32.3% of all time spent daily with All forms o
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