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@ airbnb

14.7% or 25,993,324 of USA Adults 25 - 64 used AIRBNB for a Short-Term Rental Stay in 2023.
Typical Adults 25 - 64 who used AIRBNB for a Short-Term Rental Stay in 2023 are 42. years old (6.% younger
than average) and have a $121,179 (23.6% higher than average) annual household income.
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4.2% or 7,408,270 of USA Adults 25 - 64 used VRBO for a Short-Term Rental Stay in 2023.
Typical Adults 25 - 64 who used VRBO for a Short-Term Rental Stay in 2023 are 43.2 years old (3.4% younger
than average) and have a $117,248 (19.6% higher than average) annual household income.
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of 1 or more children under 18.

14.7% or 25,993,324 of USA Adults 25 - 64 used AIRBNB for a Short-Term Rental Stay in 2023
° Adults 25 - 64 who used AIRBNB for a Short-Term Rental Stay in 2023 are 38.1% more likely to be a college
q I r n graduate, 22.4% more likely to work full-time, 1.3% more likely to be married, 7.7% less likely to be a parent
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of 1 or more children under 18.

4.2% or 7,408,270 of USA Adults 25 - 64 used VRBO for a Short-Term Rental Stay in 2023.
y , Adults 25 - 64 who used VRBO for a Short-Term Rental Stay in 2023 are 35.9% more likely to be a college
)@ graduate, 10.% more likely to work full-time, 13.9% less likely to be married, 7.9% more likely to be a parent
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@ airbnb

more likely to have a dog.

14.7% or 25,993,324 of USA Adults 25 - 64 used AIRBNB for a Short-Term Rental Stay in 2023.
Adults 25 - 64 who used AIRBNB for a Short-Term Rental Stay in 2023 are 5.5% more likely to own their

home, 7.5% more likely to own a higher valued home, 3.8% more likely to have a single-family home, 5.6%
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to have a dog.

Vo

4.2% or 7,408,270 of USA Adults 25 - 64 used VRBO for a Short-Term Rental Stay in 2023.
Adults 25 - 64 who used VRBO for a Short-Term Rental Stay in 2023 are 7.8% more likely to own their home,

8.5% more likely to own a higher valued home, 6.% less likely to have a single-family home, 7.3% more likely

4
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° 14.7% or 25,993,324 of USA Adults 25 - 64 used AIRBNB for a Short-Term Rental Stay in 2023.
Adults 25 - 64 who used AIRBNB for a Short-Term Rental Stay in 2023 are 23.2% more likely to look up D-I-
q I r n Y advice online, 21.9% more likely to always vote in local elections, 18.2% more likely to belong to a gym,

22.2% more likely to fly domestic past yr.
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Vrdraoy
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4.2% or 7,408,270 of USA Adults 25 - 64 used VRBO for a Short-Term Rental Stay in 2023.

Adults 25 - 64 who used VRBO for a Short-Term Rental Stay in 2023 are 9.6% more likely to look up D-I-Y
advice online, 6.1% more likely to always vote in local elections, 26.5% more likely to belong to a gym,
10.2% more likely to fly domestic past yr.
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Total Monthly QSR Users:
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10times or more

@ airbnb

30-days QSR Users: Adults 25 - 64
|
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1 time
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22.0%
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m who used AIRBNE for a Short-Term Rental Stay in 2023

W USA

Avg. Monthly QSR Meals:
90.2%

o . B s |

less likely to smoke cigarettes.

14.7% or 25,993,324 of USA Adults 25 - 64 used AIRBNB for a Short-Term Rental Stay in 2023.
Adults 25 - 64 who used AIRBNB for a Short-Term Rental Stay in 2023 are 1.7% more likely to use QSRs past
mo., 9.3% more likely to use Sit-Down Restaurants past mo., 17.% less likely to use Casinos past yr., 59.5%
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Short term rentals used past 12 months: Airbnb

26,083,545 16,450,710
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Past 30-days QSR Users: Adults 25 - 64
£ . Iﬂ 1time

3 times 10.3%

10times or more
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19.0%

®who used VRBO for a Short-Term Rental Stay in 2023 mUSA

Total Monthly QSR Users:
92.2% 90.2%

_ T - -

Avg. Monthly QSR Meals:

less likely to smoke cigarettes.

4.2% or 7,408,270 of USA Adults 25 - 64 used VRBO for a Short-Term Rental Stay in 2023.
Adults 25 - 64 who used VRBO for a Short-Term Rental Stay in 2023 are 2.2% more likely to use QSRs past
mo., 8.5% more likely to use Sit-Down Restaurants past mo., 18.3% less likely to use Casinos past yr.,, 55.%

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64

[ ] 1time T

2 times 16.5%
3 times 13.2%
4 times 10.0%

10times or more 1“

B who used VRBO for a Short-Term Rental Stay in 2023 HUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

e o -

_ Tt I

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

7.3
45,59

46,73

chinese  Coffee  indian/  imkion  Bagel/ Wings/ Upscale Steakhouse
House/  Thaif Donut [ Burgers /

Coffee Bar  Other Bakery Sports Bar

Asian

I
Mexican  Piza

mwho used VRBO for a Short-Term Rental Stay in 2023 mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used VRBO for a short-Term Rental Stayin 2023 L9880t W 26.2%

UsA [EREILE. 22.3%

Drank Past 30-days: Adults 25 - 64

Liquoer
AnY Type of Beer
Wine

Domestic Regular Beer

23,365,157 13.2%

Imported Beer
Domestic Light Beer

Microbrew / Craft Beer

® who used VRBO for a Short-Term Rental Stay in 2023 mUSA

USA USA Projection Scarborough R2 2023: Jan23-0ct23

83,647,714 47.4%

Past 12 months Casino Activities: Adults 25 - 64

Slot Machines

43,267,425 24.5%
Table Games (Craps, Poker, etc.)

Bar / Nightclub

pate s
: 3.2%
sors s [ 2%,
B
= 2.1%

: ,5067 %
Other Gambling ﬁ 5.8% Casinos visited past 12 months: Yes

Spa

56,535,704

® who used VRBO for a Short-Term Rental Stay in 2023 HUSA

Qual Intab 459
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Short term rentals used past 12 months: Vrbo

Used Past 30-days: Adults 25 - 64

s S
26,083,545 16,450,710 9,319,478
Marijuana / Cannabis Cigarettes Vape
mwho used VRBO for a Short-Term Rental Stay in 2023 mUSA

9,908



° 14.7% or 25,993,324 of USA Adults 25 - 64 used AIRBNB for a Short-Term Rental Stay in 2023.
Adults 25 - 64 who used AIRBNB for a Short-Term Rental Stay in 2023 are 23.9% more likely to have a 401K,
q I r n 7.5% more likely to have an Auto Loan, 28.3% more likely to Invest/Trade Stocks Online, 13.% less likely to

pay with their Debit Card.

Investments Owned: Adults 25 - 64
401K Pl
Stocks or Stock Options
Mutual Funds .4,’25'5%

17.5%
Money Market Funds 12.2%

Other (Crypto / NFTs / Metals, etc.) M 14.3%

: 11.3%

. Financial Services Has and/or Uses: Adults 25 - 64

IRA (Individual Retirement Account)

13.

Bonds 12.5%

0%
10.0%
B.0% 7.8%
5.6% 4.4%
fEEELE 10.5%

529 Plan / College Savings Plan 18,025, wj:zﬁm Checking Debitor ATM  Savings  CreditCard  Online Mobile online Bill Home Auto Loan Money  Studentloan Refinanced Certificates of Personal Loan  Home
08.2% Account card Account Banking Banking Paying Mortgage Market Home Deposit (CDs) Improvement
- Account Mortgage Loan or Home
Second Home or Real Estate Property E % Eauity Lo
m who used AIRBNB for a Short-Term Rental Stay in 2023 mUSA ® who used AIRBNB for a Short-Term Rental Stay in 2023 HUSA
. . [r— .
Professional Services Used*: Adults 25 - 64 Past 3-Months Payment Methods Used: Adults 25 - 64

Tax Preparation Service =
pa 46,751,043 26.5%
Online Investing / Stock Tradi =
e/ ne 30,617,793 17.3%
Financial Planner
27,838,632 15.8%

13.1%
19,124,667 10.8%

Insurance Agent at a Local Office (not online) 15,065,540 8.5‘?{29% . .
7.3%
Real Estat nt
ea e 15 112 504 7.0%
4.3%

Accountant

a.5% 6.0% 3 gq

Etate Planning vt ! | . : oo B 2
. ; 1.4% (*Past 12 Months) VISA Debit Card Venmo MasterCard Zelle Cash App Apple Pay  GooglePay Store Credit  American Discover Facebook  Square Cash Samsung Pay
Diverce [/ Family Attorney 15% card Express Messenger
B who used AIRBNB for a Short-Term Rental Stay in 2023 B USA B who used AIRBNB for a Short-Term Rental Stay in 2023 mUSA

USA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual intab 1,177
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Short term rentals used past 12 months: Airbnb



Vordray

4.2% or 7,408,270 of USA Adults 25 - 64 used VRBO for a Short-Term Rental Stay in 2023.

Adults 25 - 64 who used VRBO for a Short-Term Rental Stay in 2023 are 20.6% more likely to have a 401K,
5.8% more likely to have an Auto Loan, 36.5% more likely to Invest/Trade Stocks Online, 21.4% less likely to
pay with their Debit Card.

Investments Owned: Adults 25 - 64

401K Plan

IRA (Individual Retirement Account)

68,738,660 38.9%
52,492,291 29.7%

23.4%
30,649,144 17.4%

Stocks or Stock Options

Mutual Funds

96,045,671 54.4%

.'*‘ Financial Services Has and/or Uses: Adults 25 - 64

19.3%
Money Market Funds m
12.7%
Other (Crypto / NFTs / Metals, etc.) 19,010,130 15.6%
11.1% 10.0% 7.8% 61y
Bonds 10.5% 4.1% 4.4%
) 10.4% ! 3 b - L ]
529 Plan / College Savings Plan MO.Z% Checking  Debit or ATM  Savings  Credit Card Online Mobile Online Bill Home Auto Loan Money  Studentloan Refinanced Certificates of Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market Home Deposit (CDs) Improvement
Second Home or Real Estate Property 0.3?5 Account Mortgage Loan or Home
JEDYE 9% Equity Loan
m who used VRBO for a Short-Term Rental Stay in 2023 mUSA B who used VRBO for a Short-Term Rental Stay in 2023 HUSA
[ |

Professional Services Used*: Adults 25 - 64

Tax Preparation Service

46,751,043 26.5!

Online Investing / Stock Trading

30,617,793 17.3%

Financial Planner

27,838,632 15.8%

12.9%
.8%

Accountant

19,124,667 10.

) ) 6.6% o
Insurance Agent at a Local Office (not online
A ( ) 15,065,540 8.5%
8.2%

Real Estate Agent

12,412,824 7.0%

Estate Planning

0%

(*Past 12 Months)

ymPast 3-Months Payment Methods Used: Adults 25 - 64

%

A 14.1%
.89613 7%

Cash App Apple Pay  Google Pay  Store Credit

PayPal MasterCard

VISA Debit Card

Venmo

Zelle

) . American Discover Facebook  Square Cash Samsung Pay
Divorce / Family Attorney 15% card Express Messenger
m who used VRBO for a Short-Term Rental Stay in 2023 mUSA m who used VRBO for a Short-Term Rental Stay in 2023 mUSA
USA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 459
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-0ct23 USA Projection Scarborough R2 2023: lan23-Oct23 Qual Intab 9908
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Adults 25 - 64 who used AIRBNB for a Short-Term Rental Stay in 2023 spend an average of 2 days, 22 hours, 12 minutes
and 56 seconds each week with All Forms of Media.

81.2% of Adults 25 - 64 who used AIRBNB for a Short-Term Rental Stay in 2023 spend an avg. of 8 hours and 8 minutes each week
listening to All Local AM/FM Radio, representing 9.4% of totaltime spent with all forms of Media.

Weekly

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

Usage 53.0%
UsA

who used AIRBNE for a
Short-Term Rental Stayin

2023
EE™..

% of Total
Weekly H:M:

28.2%

® who used AIRBNB for a Short-Term Rental Stay in 2023 m USA
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Weekly

Reach %:

% of Total
Weekly H:M:

usA USA Projection Scarborough R2 2023: lan23-Oct23 Qual Intab 459 USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908
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Adults 25 - 64 who used VRBO for a Short-Term Rental Stay in 2023 spend an average of 2 days, 20 hours, 43 minutes
V " and 39 seconds each week with All Forms of Media.
\\ W 2@ 78.% of Adults 25 - 64 who used VRBO for a Short-Term Rental Stay in 2023 spend an avg. of 8 hours and 0 minutes each week listening
to All Local AM/FM Radio, representing 9.1% of total time spent with all forms of Media.

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

- S aon

CONCUrre

Usage 53.0%
who used VRBO for a UsA

Short-Term Rental Stayin
2023

® who used VRBO for a Short-Term Rental Stay in 2023 m USA
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U Or for Anything _
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Adults 25 - 64 who used AIRBNB for a Short-Term Rental Stay in 2023 spend an average of 1 days, 23 hours, 8 minutes
and 58 seconds each week with All Forms of Ad-Supported Media.

77.1% of Adults 25 - 64 who used AIRBNB for a Short-Term Rental Stay in 2023 spend an avg. of 7 hours and 22 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 12.1% of total time spent with all forms of Ad-Supported Media.

Weekly 92.1%

Reach %:

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

‘Concurr:
Usage 58.6%
usA

who used AIRBNB fora
Short-Term Rental Stayin
2023

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:

m who used AIRBNB for a Short-Term Rental Stay in 2023 m USA
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V Adults 25 - 64 who used VRBO for a Short-Term Rental Stay in 2023 spend an average of 1 days, 23 hours, 43 minutes
. and 0 seconds each week with All Forms of Ad-Supported Media.

W 2@ 74.4% of Adults 25 - 64 who used VRBO for a Short-Term Rental Stay in 2023 spend an avg. of 7 hours and 17 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 11.4% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

‘Concurr:
Usage 58.6%
usA

who used VRBO for a
Short-Term Rental Stayin
2023

Weekly

Reach %:

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:

® who used VRBO for a Short-Term Rental Stay in 2023 m USA
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@ airbnb

Top-13 All Forms of Media (Persons & % Redch): Adults 25 - 64

Total Persons:

{Average Wezk]

Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)

Local AM/FM Radio

Email/Text/IM/Zoom,etc. (Personal & Work)
Banking/Financial/Real Estate (Websites/Apps)
News/\Weather [Sports (Websites /Apps)
Facebook

Games,/Fantasy/Betting Sites

for an avg. of 63.2 minutes/day.

Adults 25 - 64 who used AIRBNB for a Short-Term Rental Stay in 2023 spend an average of 6 hours
and 44 minutes each day with All Forms of Ad-Supported Media. 77.1% listen to Local AM/FM Radio
(Local Radio delivers 12.1% of Time with Ad-Supported Media.)

i
A

54

TE
ey =]
SRR

2

g. Hours+Minutes/day with All
Forms of Media: Adults 25 - 64

Top-1

[averoge Doy,

3 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

Non-Premium Cable
TV Networks
878

Billboards & Signs
Local AM/FM Radio (Weekly Drivers)
69.8 60.5

Email/Text/IM/
Zoom,etc.
(Personal &
Work)
43.4

Search
(Google, Bing,
etc.) Instagram
32.9

Non-Premium Cable
TV Networks
87.0

Billboards & Signs

Local AM/FM Radio {Weekly Drivers)

71.6 545

Search
(Google,
Bing, etc.) Instagram
Facebook 287 257
16.4

Groc...
Games/ ror

Local TV Stations 9 .
Concurre; 3 . Stores
Gas Stations/Convenience Stores Usage - Fantasy/ | Wea.. Email/Text/IM/  Fantas...
st ek ARA N, Local TV Stations Facebook Local TV Stations Zoom,etc. Betting
nstagram s'“’"'“f";::;‘mﬂav‘" 71.8 336 84.2 (Personal & Work)  Sites
Non-Premium Ca ble TV Networks 99 599 79p 19,89
m who used AIRBNB for a Short-Term Rental Stay in 2023 mUSA m who used AIRBNB for a Short-Term Rental Stay in 2023 m USA
Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 25 - 64 Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
[Average Week) Totnl Persons: % Time Spent: [Avergge Do)

Grocery stores i BT E) Y]

search (Google, Bing, ete.) 154969 D 0

Billboards & Signs (Weekly Drivers) 154453 ? -

Local AM/FM Radio (SRS

News/Weather/Sports (Websites/Apps)

Email/Text/IM/Zoom,etc. [Personal & Work)

Local TV Stations

Gas Stations/Convenience Stores

Shopping (incl. Food/Auctions/Travel, etc.)

Non remium Gable TV Networks
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Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:
Adults 25 - 64
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who used AIRBNB for a u
Instagram g 1 Short-Term Rental Stayin o4
- 2023
YouTubeVideo gty 74 3.0%
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TV Networks
83.7

Local TV Stations
68.5

Billboards & Signs
Local AM/FM Radio [Weekly Drivers)
63.2 60.5

Non-Premium Cable

Email/Text/IM/
Zoom,etc. YouTu...
{PESONAISEN Facebook | Video
Work) 30.1 22.1

Shopping | News/
(incl. Food/ | Weat...
329 Auctions... | Sport...

Search (Google,
Bing, etc.)

Non-Premium Cable
TV Networks
834

Local TV Stations
80.7

Billboards & Signs
Local AM/FM Radio (Weekly Drivers)
65.9 54.5

Search YouTube

(Google, Video
Bing, etc.) 28.2

Facebook
38.9
Shop... News/
Email/Text/IM/ {incl. Weather...
Zoom,etc. Food/
{Personal & Aucti.. Inst.. Groc..
Work) Travel.. 19.5 Stores
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Virdvay

Top-13 All Forms of Media (Persons & % Redch): Adults 25 - 64

Total Persons:

e b oo o

{Average Wezk]

Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers) m
toca annyrvacio  FEERESRE

Email/Text/IM/Zoom,etc. (Personal & Work)
Banking/Financial/Real Estate (Websites/Apps)

News/\Weather [Sports (Websites /Apps)

Games,/Fantasy/Betting Sites mm
. .

Gas Stations/Convenience Stores mm
Non-Premium Cable TV Networks

mwho used VRBO for a Short-Term Rental Stay in 2023

2023

Adults 25 - 64 who used VRBO for a Short-Term Rental Stay in 2023 spend an average of 6 hours and
49 minutes each day with All Forms of Ad-Supported Media. 74.4% listen to Local AM/FM Radio for
(Local Radio delivers 11.4% of Time with Ad-Supported Media.)

an avg. of 62.5 minutes/day.

[l o o— s T ——
oo S P—TPon  Forms of Medl: Aduls 2564

e I.‘”e- -

who used VRBO for a
Short-Term Rental Stayin

% Time Spent: (Average k’j

Top -13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

Mon-Premium Cable
(3 TV Networks
83.3

Local TV Stations
gy 709
14.8%

Billboards & Signs
Local AM/FM Radio (Weekly Drivers)
68.6 57.7

Search
[Google, Bing,
etc.) Instagr...
32.3

Facebook
451

Email /Text/IM/ Gam...
Zoom,etc. (Personal | Fanta...

Non-Premium Cable
TV Networks
87.0

Local TV Stations
842

Billboards & Signs

Local AM/FM Radio {Weekly Drivers)

71.6 545

Search
(Google,
Bing, etc.) Instagram
Facebook 287 257
16.4
Groc...

Eres Stores

Email/Text/IM/ Fantas...
Zoom,etc. Betting
(Personal & Work)  Sites

mUSA

m who used VRBO for a Short-Term Rental Stay in 2023

m USA

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 25 - 64

Total Persons:

T T ——

Local TV Stations

Non-Premium Cable TV Networks

[Averogs Wesk]
Grocery Stores

Search (Google, Bing, etc.)
Billboards & Signs (Weekly Drivers)
Local AM/FM Radio

News/Weather/Sports (Websites/Apps)

Shopping (incl. Food/Auctions/Travel, etc.)

Instagram

2023
YouTubeVideo b /g VPRI m

B who used VRBO for a Short-Term Rental Stay in 2023

USA USA Projection Scarborough R2 2023: Jan23-0ct23

Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:
Adults 25 - 64
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Short-Term Rental Stayin
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Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Local TV Stations

Billboards & Signs
Local AM/FM Radio {Weekly Drivers)
62.5 57.7

Email/Text/IM/

Zoom,etc. Search (Google,

Bing, etc.}

Shopping
(incl. Food/
Auctions...

(Personal &
Work) 32.3
41.4

News,
Weather...
Youl...
Facebook Video | Inst...
341 22.0 176

Grocery
Stores

Non-Premium Cable
TV Networks
834

Local TV Stations
80.7

Billboards & Signs
Local AM/FM Radio (Weekly Drivers)
65.9 54.5

Search YouTube

(Google, Video
Bing, etc.) 28.2

Facebook

38.9
News/

Emall/Text/IM/ Weather...

Zoom,etc.

{Personal & Aucti.. Inst.. Groc..

Work) Travel.. 19.5 Stores

i 68.0
3.0%
HUSA
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USA Projection
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(2 airbnb

20,040,906 or 77.1% of Adults 25 - 64 who used AIRBNB for a Short-Term Rental Stay in 2023 listen
to Ad-Supported Local AM/FM Radio for an average of 63.2 minutes every day representing 36.5%
of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 25 - 64

Local AM/FM Radio
Podcasts

Spotify

YouTube Music
SiriusXm

Owned Music
Pandora

Amazon Music

TV Music Channels
Apple Music

All Others
iHeartRadio
Audiobooks

A
151,797 6p2 86,09

PR —
ETOT —
[se0570 206k
PR
(51305638 1225}
[osazl ¥

e aas o5l 00

® who used AIRBNB for a Short-Term Rental Stay in 2023

Avg. Hours+Minutes/day with
Audio: Adults 25 - 64

who used AIRENB for a
Short-Term Rental Stayin
23

mUSA

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

% Time Spent

FEEFEEFREEEE

=
=
ES

Local AM/FM
Radio
69.8

Podcasts
28.8

Owned Music
16.8

YouTube
Music
16.0

SiriusXM | Pandora

Local AM/FM Radio
71.6

Podcasts
23.7

SiriusXm
13.3

Owned
Music
12.8

Pandora
11.0

Amazon
Music
10.1

YouTube
Music
17.1

v
Music  Apple
Chan... Music
9.4 8.3

All
Others
7.0 Audio...

iHear...

® who used AIRBNB for a Short-Term Rental Stay in 2023

mUSA

Avg. Week Ad-Suggo_rted Audio (Persons & % Reach): Adults 25 - 64

Local AM/FM Radio
Podcasts

YouTube Music

TV Music Channels
Pandora

Spotify

All Others

Amazon Music

HFE0NS "
m_m.

Avg. Hours+Minutes/day with Ad-
Supported Audio: Adults 25 - 64

iHeartRadio PARRAPN R "
siriusxM  APERIINI § 1.6% -
Audiobooks _ 8832 m
Owned Music _ 8:83& Sﬁ-‘lf‘ﬁe::::?: Sft:r\rain o
Apple Music _ g% w0
® who used AIRBNB for a Short-Term Rental Stay in 2023 mUSA
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Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Local AM/FM Radio
63.2

Podcasts
28.0

Pandora
13.4

All Others

Amazon
Music

YouTube
Music
15.5

TV Music
Channels

Local AM/FM Radio
65.9

Podcasts
23.3

Spotify
12.7

Pandora
12.1

All Others
11.2

YouTube
Music
16.4

TV Music
Channels
10.0

Amazon
Music iHe... S...

49 2.

USA Projection
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Vrlay

5,513,235 or 74.4% of Adults 25 - 64 who used VRBO for a Short-Term Rental Stay in 2023 listen to
Ad-Supported Local AM/FM Radio for an average of 62.5 minutes every day representing 38.3% of
all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 25 - 64

Local AM/FM Radio
Podcasts

Spotify

YouTube Music
SiriusXM

Owned Music
Pandora

Amazon Music

TV Music Channels
Apple Music

All Cthers
iHeartRadio
Audiobooks

Total Persons:

2oz 20k 1300
rasscsh 12208
T BYEA
LT AT,
m. 3%
e aiscsel e niadd

B who used VRBO for a Short-Term Rental Stay in 2023

Avg. Hours+Minutes/day with
Audio: Adults 25 - 64

who used VRBO for a
Short-Term Rental Stayin
2023

HUSA

%

FEELE
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Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

Time Spent

Owned Music
20.2

Podcasts
299

Local AM/FM
Radio
68.6

Amazon
Music
11.9

Local AM/FM Radio
71.6

Podcasts
23.7

SiriusXM
133

Pandora
11.0

Amazon
Music
10.1

Owned
Music
12.8

YouTube
Music
17.1

vV
Music  Apple
Chan... Music
9.4 8.3

All
Others

7.0 [Audio...

iHear...

m who used VRBO for a Short-Term Rental Stay in 2023

mUSA

Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 25 - 64

Local AM/FM Radio
Podcasts

YouTube Music
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° 20,040,906 or 77.1% of Adults 25 - 64 who used AIRBNB for a Short-Term Rental Stay in 2023 listen
a I rbnb to Ad-Supported Local AM/FM Radio for an average of 63.2 minutes every day representing 36.5%

of all time spent daily with Ad-Supported Audio.

Weekly 82.2% Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 25 - 64

“Share of Ad-Supported Audio” - m
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V- 5,513,235 or 74.4% of Adults 25 - 64 who used VRBO for a Short-Term Rental Stay in 2023 listen to
\K W@ j@ Ad-Supported Local AM/FM Radio for an average of 62.5 minutes every day representing 38.3% of

all time spent daily with Ad-Supported Audio.

Weekly 82.2%

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 25 - 64
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@ airbnb

20,040,906 or 77.1% of Adults 25 - 64 who used AIRBNB for a Short-Term Rental Stay in 2023 listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Classic Hits, Classic Rock, and Alternative.

Local AM/FM Radio Formats (Persons & % Reach} Adults 25 - 64
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Local AM/fM
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Adult Contemporary

Classic Hits

Pop Contemporary Hit Radio
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MNews/Talk/Information
Country
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Alternative

Urban AC

All Sports

Adult Hits

Urban Contemporary

Contemporary Christian

5,513,235 or 74.4% of Adults 25 - 64 who used VRBO for a Short-Term Rental Stay in 2023 listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Alternative,
Classic Rock, and Country.
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airbnb

15,506,059 or 59.7% of Adults 25 - 64 who used AIRBNB for a Short-Term Rental Stay in 2023 watch
Ad-Supported Local TV Stations for an average of 68.5 minutes every day representing 28.1% of all
time spent daily with Ad-Supported Video.

Avg. Week All Video (Persons & % Reach): Adults 25 - 64
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Avg. Week All Video (Persons & % Reach): Adults 25 - 64
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m who used VRBO for a Short-Term Rental Stay in 2023

4,147,192 or 56.% of Adults 25 - 64 who used VRBO for a Short-Term Rental Stay in 2023 watch Ad-
Supported Local TV Stations for an average of 68. minutes every day representing 28.1% of all time

spent daily with Ad-Supported Video.
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@ airbnb

15,506,059 or 59.7% of Adults 25 - 64 who used AIRBNB for a Short-Term Rental Stay in 2023 watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening,
Movies, Local News - Morning, and Dramas.

Local TV Station Programs (Persons & % Reach}: Adults 25 - 64
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4,147,192 or 56.% of Adults 25 - 64 who used VRBO for a Short-Term Rental Stay in 2023 watch Ad-

V . Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Movies, Local News -
Morning, Local News - Evening, and Mystery/Suspense/Crime.

Locaf TVStatron Programs (Persons & % Reach} Adults 25 - 64 Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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@ airbnb

17,788,334 or 68.4% of Adults 25 - 64 who used AIRBNB for a Short-Term Rental Stay in 2023 use
Ad-Supported Social Media for an average of 133. minutes every day representing 24.8% of all time
spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 25 - 64

Search (Google, Bing, etc.)

Social Media

Email/Text/IM/Zoom,etc. (Personal & Work)
Banking/Financial/Real Estate (Websites/Apps)
MewsWeather/Sports [Websites /Apps)

OTT TV Streaming Services

Streaming Audio (Local Radio/...

Games/Fantasy/Betting Sites

Shopping (incl. Food/Auctions/T ravel, etc.)
YouTube/TikT ok, etc.

Local TV Streaming

Online Classes, Schools, Colleges, Universities

Non-Premium+Premium Cable Streaming
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Avg. Week Ad-Supported Digital (Persons & % Reach): Adults 25 - 64

search (Google, Bing, etc.)
MewsWeather/Sports [Websites/Apps)
Email/Text/IM/Zoom,etc. (Personal & Work)
Social Media

Shopping (incl. Food/Auctions/Travel, etc.)
OTT TV Streaming Services

Local TV Streaming

YouTube/TikTok, etc.

Streaming Audio (Local Radio/...

Games/Fantasy/Betting Sites
Non-Premium+Premium Cable Streaming
Banking/Fina ncial /Real Estate (Websites/Apps)

Online Classes, schools, Colleges, Universities
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5,294,513 or 71.5% of Adults 25 - 64 who used VRBO for a Short-Term Rental Stay in 2023 use Ad-
Supported Social Media for an average of 139.5 minutes every day representing 26.1% of all time
spent daily with Ad-Supported Digital Media.

Avg. Week Aﬂrgigita! (Persons & % Reach): Adults 25 - 64
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@ airbnb

Avg. Week All Social Medfa (Persons & % Reach): Adults 25 - 64

Total Persons:

17,788,334 or 68.4% of Adults 25 - 64 who used AIRBNB for a Short-Term Rental Stay in 2023 use
Ad-Supported Facebook for an average of 30.1 minutes every day representing 26.8% of all time
spent daily with Ad-Supported Social Media.

Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

Facebook A349 346 5.3% A
Instagram 17.3%
YouTube Video m
TikTok m—m. 9.1% YouTube Video TikTok - i
’ m TikTok Twi...
Twitter N (2,40, ] 223 100 : 135 65
lnkedin R e VR e 2% . [ Facebook S
i . 336 ) 28.2
Reddit B e T I oo - MB'DgS’ - linkedin Reddit
Pinterest mm Avg. Hours+Minutes/day with all n Linkedin Bois:'daf c \I';I Oer o =l
Snapchat Mm Social Media: Adults 25 - 64 89 - .
Pinter...
Whatshce  PAPRASS Rt Pinter.. 47
Others(Rumble, Twitch,Gab, Par... mm
Instagram Facebook Instagram
Blogs/Message Bosrds resd.. [SRTAPEN R EER " 27.6% Call e o - Snapc..
who used AIRBNE for a
tumblr rs.gég% short-Term Rental Stayin 0.7%

2023
m who used AIRBNB for a Short-Term Rental Stay in 2023

mUSA
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Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 25 - 64

Ed

Avg Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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_ . 10.0 5.8 B -
LinkedIn m YouTube Video .
Dinterest m 291 YouTube Video
0% : 28.2 LinkedIn Snapc...
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Vrdoay

Avg. Week All Social Media (Persons & % Reach): Adults 25 - 64

Total Persons:

5,294,513 or 71.5% of Adults 25 - 64 who used VRBO for a Short-Term Rental Stay in 2023 use Ad-
Supported Facebook for an average of 34.1 minutes every day representing 27.6% of all time spent

daily with Ad-Supported Social Media.

Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

% Time S
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& airbnb

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 1,279,416; Social Media: 1,132,699; Local TV: 613,729; Non-Prem. Cable:
581,587 reaching Adults 25 - 64 who used AIRBNB for a Short-Term Rental St

All Other Digital Media: 2,013,110;
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Vardra»

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 348,548; Social Media: 323,417; Local TV: 163,434; Non-Prem. Cable: 159,893
reaching Adults 25 - 64 who used VRBO for a Short-Term Rental Stay in 20

All Other Digital Media: 568,380;
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@ airbnb

23,947,103 or 92.1% of Adults 25 - 64 who used AIRBNB for a Short-Term Rental Stay in 2023 spend
an average of 60.5 minutes per day driving, seeing Billboards and Signs. 65.3% Listen to Local Radio
Stations Out-of-Home for an average of 44.6 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 64

(Average Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Spotify

Drug Stores

YouTube Music

Movie Theaters

Retail Stores

Total Persons:
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Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 25 - 64
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 25 - 64
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 64

(Average Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Spotify

Drug Stores

YouTube Music

Movie Theaters

Retail Stores

6,787,082 or 91.6% of Adults 25 - 64 who used VRBO for a Short-Term Rental Stay in 2023 spend an
average of 57.7 minutes per day driving, seeing Billboards and Signs. 63.1% Listen to Local Radio
Stations Out-of-Home for an average of 44.1 minutes/day.
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6,661,989 or 25.6% of Adults 25 - 64 who used AIRBNB for a Short-Term Rental Stay in 2023 read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.5 minutes every day representing 28.5%

irbnb
q I r n of all time spent daily with All forms of Print Media.
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2,052,038 or 27.7% of Adults 25 - 64 who used VRBO for a Short-Term Rental Stay in 2023 read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 8.5 minutes every day representing 30.8% of all
time spent daily with All forms of Print Media.
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