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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: VISA credit card OR Credit cards/debit cards used past 3 months:
MasterCard credit card OR Credit cards/debit cards used past 3 months: Discover credit card OR Credit cards/debit cards used past 3 months: American Express credit card OR Credit cards/debit cards used past 3 months: Store credit card




23.6% or 30,600,319 of USA Adults 25 - 54 used 3+Credit Cards past 3mos including their VISA card.
Typical Adults 25 - 54 who used 3+Credit Cards past 3mos including their VISA card are 41.4 years old (3.5%
older than average) and have a $141,951 (42.3% higher than average) annual household income.
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: VISA credit card



20.5% or 26,584,402 of USA Adults 25 - 54 used 3+Credit Cards past 3mos including their MASTERCARD.
Typical Adults 25 - 54 who used 3+Credit Cards past 3mos including their MASTERCARD are 41.7 years old
(4.2% older than average) and have a $140,924 (41.3% higher than average) annual household income.
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: MasterCard credit card



9.8% or 12,676,064 of USA Adults 25 - 54 used 3+Credit Cards past 3mos including their DISCOVER card.
Typical Adults 25 - 54 who used 3+Credit Cards past 3mos including their DISCOVER card are 40.8 years old
(2.% older than average) and have a $142,668 (43.1% higher than average) annual household income.
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Discover credit card



10.6% or 13,734,765 of USA Adults 25 - 54 used 3+Credit Cards past 3mos including their AMERICAN EXPRESS.
Typical Adults 25 - 54 who used 3+Credit Cards past 3mos including their AMERICAN EXPRESS are 40.8 years
old (1.9% older than average) and have a $158,190 (58.6% higher than average) annual household income.
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: American Express credit card



14.3% or 18,622,395 of USA Adults 25 - 54 used 3+Credit Cards past 3mos including their STORE CREDIT card.
Typical Adults 25 - 54 who used 3+Credit Cards past 3mos including their STORE CREDIT card are 41.8 years
old (4.4% older than average) and have a $138,359 (38.7% higher than average) annual household income.
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Store credit card




23.6% or 30,600,319 of USA Adults 25 - 54 used 3+Credit Cards past 3mos including their VISA card.

Adults 25 - 54 who used 3+Credit Cards past 3mos including their VISA card are 16.3% more likely to be a
college graduate, 15.7% more likely to work full-time, 3.1% more likely to be married, .8% less likely to be a
parent of 1 or more children under 18.
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: VISA credit card



20.5% or 26,584,402 of USA Adults 25 - 54 used 3+Credit Cards past 3mos including their MASTERCARD.

Adults 25 - 54 who used 3+Credit Cards past 3mos including their MASTERCARD are 12.7% more likely to be

a college graduate, 16.% more likely to work full-time, 2.4% more likely to be married, 2.5% less likely to be
| a parent of 1 or more children under 18.
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: MasterCard credit card



9.8% or 12,676,064 of USA Adults 25 - 54 used 3+Credit Cards past 3mos including their DISCOVER card.
Adults 25 - 54 who used 3+Credit Cards past 3mos including their DISCOVER card are 20.4% more likely to
be a college graduate, 19.% more likely to work full-time, 1.1% more likely to be married, 8.9% less likely to
be a parent of 1 or more children under
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Discover credit card



10.6% or 13,734,765 of USA Adults 25 - 54 used 3+Credit Cards past 3mos including their AMERICAN EXPRESS.
Adults 25 - 54 who used 3+Credit Cards past 3mos including their AMERICAN EXPRESS are 39.4% more

likely to be a college graduate, 21.5% more likely to work full-time, 5.6% more likely to be married, 2.1%
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: American Express credit card
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14.3% or 18,622,395 of USA Adults 25 - 54 used 3+Credit Cards past 3mos including their STORE CREDIT card.
Adults 25 - 54 who used 3+Credit Cards past 3mos including their STORE CREDIT card are 15.4% more likely
to be a college graduate, 15.5% more likely to work full-time, 7.7% more likely to be married, 3.% more
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Store credit card



23.6% or 30,600,319 of USA Adults 25 - 54 used 3+Credit Cards past 3mos including their VISA card.
Adults 25 - 54 who used 3+Credit Cards past 3mos including their VISA card are 13.% more likely to own their

home, 21.2% more likely to own a higher valued home, 7.3% more likely to have a single-family home, 12.4%
more likely to have a dog.
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: VISA credit card



20.5% or 26,584,402 of USA Adults 25 - 54 used 3+Credit Cards past 3mos including their MASTERCARD.
Adults 25 - 54 who used 3+Credit Cards past 3mos including their MASTERCARD are 13.% more likely to own

their home, 19.9% more likely to own a higher valued home, 6.6% more likely to have a single-family home,

10.3% more likely to have a dog.
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: MasterCard credit card



9.8% or 12,676,064 of USA Adults 25 - 54 used 3+Credit Cards

own their home, 7.9% more likely to own a higher valued hom
home, 15.6% more likely to have a dog.

Adults 25 - 54 who used 3+Credit Cards past 3mos including their DISCOVER card are 15.9% more likely to

past 3mos including their DISCOVER card.

e, 9.2% more likely to have a single-family
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10.6% or 13,734,765 of USA Adults 25 - 54 used 3+Credit Cards past 3mos including their AMERICAN EXPRESS.
Adults 25 - 54 who used 3+Credit Cards past 3mos including their AMERICAN EXPRESS are 14.7% more likely

to own their home, 43.4% more likely to own a higher valued home, 3.5% more likely to have a single-family

home, 3.8% more likely to have a dog.
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: American Express credit card



home, 23.3% more likely to have a dog.

14.3% or 18,622,395 of USA Adults 25 - 54 used 3+Credit Cards past 3mos including their STORE CREDIT card.
Adults 25 - 54 who used 3+Credit Cards past 3mos including their STORE CREDIT card are 20.7% more likely

to own their home, 14.6% more likely to own a higher valued home, 14.5% more likely to have a single-family
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Store credit card
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23.6% or 30,600,319 of USA Adults 25 - 54 used 3+Credit Cards past 3mos including their VISA card.

Adults 25 - 54 who used 3+Credit Cards past 3mos including their VISA card are 5.7% more likely to look up
D-1-Y advice online, 1.5% more likely to always vote in local elections, 26.5% more likely to belong to a
gym, 16.% more likely to fly domestic past
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20.5% or 26,584,402 of USA Adults 25 - 54 used 3+Credit Cards past 3mos including their MASTERCARD.
Adults 25 - 54 who used 3+Credit Cards past 3mos including their MASTERCARD are 6.6% more likely to
look up D-I-Y advice online, 4.2% more likely to always vote in local elections, 25.9% more likely to belong
to a gym, 15.5% more likely to fly domestic pa
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: MasterCard credit card




9.8% or 12,676,064 of USA Adults 25 - 54 used 3+Credit Cards past 3mos including their DISCOVER card.
Adults 25 - 54 who used 3+Credit Cards past 3mos including their DISCOVER card are 10.1% more likely to
look up D-I-Y advice online, 3.% less likely to always vote in local elections, 15.5% more likely to belong to
a gym, 21.2% more likely to fly domestic
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Discover credit card



10.6% or 13,734,765 of USA Adults 25 - 54 used 3+Credit Cards past 3mos including their AMERICAN EXPRESS.
Adults 25 - 54 who used 3+Credit Cards past 3mos including their AMERICAN EXPRESS are .6% more likely

to look up D-I-Y advice online, 5.% more likely to always vote in local elections, 37.9% more likely to belong

to a gym, 29.1% more likely to fly domesti
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: American Express credit card



14.3% or 18,622,395 of USA Adults 25 - 54 used 3+Credit Cards past 3mos including their STORE CREDIT card.
Adults 25 - 54 who used 3+Credit Cards past 3mos including their STORE CREDIT card are 3.3% more likely

to look up D-I-Y advice online, 8.4% more likely to always vote in local elections, 27.3% more likely to

belong to a gym, 9.6% more likely to fly domes
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Crilling - Lawn Care Gardening Bicyding Swimming Hiking Jogemng - Volunteer Bowling. Camping Belong to. Fishing Boating Sewing-  Yoga- Piates Basketbal ol Group Fitness Adult Competitive Follow a Football Caregiver of Tennis Snow Skiing -  Softball - ‘Organized Hunting
Outdoor (Flowers or Backpacking Running work Health Club or Crafts Class Continuing Video Gaming. ‘Weight Loss Aging Parent Snowboarding  Baseball Road Race
Cooking vegetables) Gym Education Progrm or Relative (5K,
Marathon,
® who used 3+Credit Cards past 3mos including their STORE CREDIT card W USA )
USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 2,448
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, inc. LLC, All rights reserved. USA Jan23-Feb24 USA Projection Qual Intab 9,480

[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Store credit card



Past 30-days QSR Users: Adults 25 - 54

9.5%

= who used 3+Credit Cards past 3mos including their VISA card

2times
3 times
4 times
5times
6-9times

10times or more
mUsA

Total nggfgffy QSR Users: Avg. Monthly QSR Meals:

91.3%

e maam - I

past yr., 36.8% less likely to smoke cigarettes.

23.6% or 30,600,319 of USA Adults 25 - 54 used 3+Credit Cards past 3mos including their VISA card.
Adults 25 - 54 who used 3+Credit Cards past 3mos including their VISA card are 2.8% more likely to use
QSRs past mo., 12.8% more likely to use Sit-Down Restaurants past mo., 14.4% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 25 - 54
[ ] 1time

15.7%

2 times

16.2%
3times

4 times 5%

S5 times

6 -9times

7.2%

5.0%
w who used 3+Credit Cards past 3mos including their VISA card
Avg, Month

10times or more
mUSA

Total Monthly Sit-Down Restaurant Users: it-Down Restaurant Meals:
87.2% 77.3%

Drank Past 30-days: Adults 25 - 54

Liquor =

Domaestic Regular Beer

65,008,549 50.1%
Any Typeof Beer
Wine =

Imported Beer

33,513,391 25.8%
30,480,552 23.5% S

3 14.7%
13.9% '

42,469,336 32.7%
6%

Domestic Light Beer
Microbrew / Craft Beer

18,098,684

Top-10 Cuisines: Adults 25 - 54

(Sit-Down Restaurants Used Past 30-days)

Mexican Pz

Wings/ Bagel / Upscale Steakhouse
®who used 3+ Credit Cards past 3mos including their VISA cand musA

i / Burgers/  Donut/
sports g1 Bakery

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used 3+Credit Cards post 3mos including their... [EITOBES2N 28.8%

usa [ >2.c%

Past 12 months Casino Activities: Adults 25 - 54

Slot Machines 0
9.

24.4%

Table Garmes (Craps, Poker, etc.)  Fip o T eczui
Bar/ Nightclub
ot s
9.7%
Stage Show / Concert 6.6%

Spa

Other Gambling mg%‘%

hs: Yes

Casinos visited past 12

Used Past 30-days: Adults 25 - 54

# who used 3+Credit Cards past 3mos including their VISA card

usA USA Projection

mUSA

Scarborough R1 2024: Feb23-Apr24 Qual intab

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, inc. LLC. All rights reserved.

» who used 3+Credit Cards past 3mos including their VISA card
2,448

mUSA

USA Jan23-Feb24 USA Projection Qual Iintab 9,480

Marij [ Cannabis

# who used 3+Credit Cards past 3mos including their VISA card musa

[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: VISA credit card



Past 30-days QSR Users: Adults 25 - 54

e

3 times

10.8%

5 tines 10.7%

= who used 3+Credit Cards past 3mos including their MASTERCARD musa

Avg. Monthly QSR Meals:

Total Monthly QSR Users:
94.4% 91.3%

e EE

past yr., 35.8% less likely to smoke cigarettes

20.5% or 26,584,402 of USA Adults 25 - 54 used 3+Credit Cards past 3mos including their MASTERCARD.
Adults 25 - 54 who used 3+Credit Cards past 3mos including their MASTERCARD are 3.4% more likely to use
QSRs past mo., 12.6% more likely to use Sit-Down Restaurants past mo., 15.3% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 25 - 54
[ ] 1time

15.7%

2 times

16.2%

3times

14.1%

= who used 3+Credit Cards past 3mos including their MASTERCARD

Total Monthly Sit-Down Restaurant Users: A it-Down Restaurant Meals:
87.0% 77.3%

mWUSA

Drank Past 30-days: Adults 25 - 54
Uiuor
Ay Typeof Beer
Wn
Domestic Regular Beer
imported Beer
Domestic Light Beer - v

Top-10 Cuisines: Adults 25 - 54

(Sit-Down Restaurants Used Past 30-days)

Mexican Pz asi

Chinese  Caffee i Wings/ Bagel/ Upscale Steskhouse
= who used 3+ Credit Cards past 3mos including their MASTERCARD musa

Burgers/  Donut/
sports g1 Bakery

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used 3+Credit Cards post 3mos including their... [T{0N0/020 N 29.8%

usa [ >>.c%

Past 12 months Casino Activities: Adults 25 - 54
Slot Machines
Table Games (Craps, Poker, etc.) W
Bar / Nightclub
Upscale Restaurant
Stage Show / Concert m 9.3%
Sports Betting MSDEIZ%

24.4%

Used Past 30-days: Adults 25 - 54

Marij [ Cannabis

5% 4.
Microbrew / Craft Beer ‘9% ' Spa M 339.64%
.4 )
Other Gambling mg?{. % Casinos visited past 12 hs: Yes
mwho used 3+Credit Cards past 3mos including their MASTERCARD mUSA ® who used 3+Credit Cards past 3mos including their MASTERCARD mUSA
usA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual intab 2,448

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, inc. LLC. All rights reserved.

USA Jan23-Feb24 USA Projection Qual Iintab 9,480

® who used 3+ Credit Cards past 3mos including their MASTERCARD musa

[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: MasterCard credit card



Past 30-days QSR Users: Adults 25 - 54

3times
4 times
5times
6 - 9times

10 times or more
= who used 3+Credit Cards past 3mos including their DISCOVER card

Total Monthly QSR Users:
92.7%

e - B

1time

2times

B
23.0%

10.7%

mUSA

Avg. Monthly QSR Meals:
91.3%

9.8% or 12,676,064 of USA Adults 25 - 54 used 3+Credit Cards past 3mos including their DISCOVER card.
Adults 25 - 54 who used 3+Credit Cards past 3mos including their DISCOVER card are 1.5% more likely to
use QSRs past mo., 11.4% more likely to use Sit-Down Restaurants past mo., 11.3% more likely to use

Casinos past yr., 51.6% less likely to smoke cigaret

Past 30-days Sit-Down Restaurant Users: Adults 25 - 54

[ ] 1time

2 times

3times
4 times
5 times 7.2%

6-9times

10times or more

5.0%
= who used 3+Credit Cards past 3mos including their DISCOVER card

Total Monthly Sit-Down Restaurant Users:  Avg

86.1%

77.3%
[TEITE]

Drank Past 30-days: Adults 25 - 54

Liquor

Any Type of Beer
Wine

Domestic Regular Beer
Imported Beer
Domestic Light Beer

Microbrew / Craft Beer

® who used 3+Credit Cards past 3mos including their DISCOVER card

USA

USA Projection
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

65,008,549 50.1%

42,469,

- ¥
¥

mysa

Scarborough R1 2024: Feb23-Apr24

Qual Intab

Slot Machines

Table Games (Craps, Poker, etc.)

14,436,399 11.1%
.8%

31,713,691
Bar / Nightclub T %
Upscale Restaurant
Stage Show / Concert
Sports Betting
Spa
Other Gambling
= who used 3+Credit Cards past 3mos including their DISCOVER card

2,448

USA Jan23-Feb24 USA Projection Qual intab

15.7%

16.2%

| E

it-Down Restaurant Meals:

mUSA

Past 12 months Casino Activities: Adults 25 - 54

9,480

24.4%

mUSA

Top-10 Cuisines: Adults 25 - 54

(Sit-Down Restaurants Used Past 30-days)

i

Wings/ Bagel/ Upsclle Steakhouse
#who used 3+Credit Cards past 3mos including thelr DISCOVER card

Indian /
Thai
Other
Asian

Burgers | Donut /
Sports Bar  Bakery

mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wha used 3+Credit Cards past 3mos including their... [SjAZSB3 I 27.0%

wn | 22 5%

Casinos visited past 12 months: Yes

Used Past 30-days: Adults 25 - 54

Marijuana / Cannabis

Cigarettes Vape

# who wsed 3+Credit Cards past 3mos including their DISCOVER card mUSA

[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Discover credit card



Past

Total Monthly QSR Users:
93.0%

B

10.8%
10.7%

2times

3 times

4 times

5times

6-9times

10 times or more 19.6%

= who used 3+Credit Cards past 3mos including their AMERICAN EXPRESS

91.3%

30-days QSR Users: Adults 25 - 54

mUSA

Avg. Monthly QSR Meals:

Casinos past yr., 59.6% less likely to smoke ciga

10.6% or 13,734,765 of USA Adults 25 - 54 used 3+Credit Cards past 3mos including their AMERICAN EXPRESS.
Adults 25 - 54 who used 3+Credit Cards past 3mos including their AMERICAN EXPRESS are 1.9% more likely
to use QSRs past mo., 15.3% more likely to use Sit-Down Restaurants past mo., 33.9% more likely to use

Past 30-days Sit-Down Restaurant Users: Adults 25 - 54

(] 1time 15.7%

2 times

16.2%

3times

14.1%

® who used 3+Credit Cards past 3mos including their AMERICAN EXPRESS

Total Monthly Sit-Down Restaurant Users: A jt-
89.1% 77.3%

m USA
wn Restaurant Meals:

Drank Past 30-days: Adults 25 - 54

Domaestic Regular Beer

Microbrew / Craft Beer =

uUsA

Domestic Light Beer

Liquor
Any Type of Beer
Wine

58,380,194 45.0%

Imported Beer

- 10
9 .8%
31,983,281 24.6%

30,480,552 23.5%

17.4%
13.9%

18,098,684

® who used 3+Credit Cards past 3mos including their AMERICAN EXPRESS
USA Projection

Scarborough R1 2024: Feb23-Apr24
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, inc. LLC. All rights reserved.

Top-10 Cuisines: Adults 25 - 54

(Sit- iﬂrs taurants Used Past 30-days)

Mexican

# who used 3+ Credit Cards past 3mos including their AMERICAN EXPRESS. musA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used 3+Credit Cards post 3mos including their... 32.9%

usa [ >>.c%

Past 12 months Casino Activities:

Slot Machines -

Adults 25 - 54

4%
Table Games (Craps, Poker, etc.)

13,847,117 10.7%
11,875,008 9.1%

Bar / Nightclub

Upscale Restaurant

Used Past 30-days: Adults 25 - 54

Marij [ Cannabis

Stage Show / Concert M 10.3%
- v Sports Betting m 8.5%
| Spa 23" ;
Other Gambling m”%‘% Casinos visited past 12 hs: Yes
musA ® who used 3+Credit Cards past 3mos including their AMERICAN EXPRESS mUSA
Qual intab 2,448

USA Jan23-Feb24 USA Projection Qual Iintab 9,480

® who used 3+Credit Cards past 3mos including their AMERICAN EXPRESS

[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: American Express credit card



Past 30-days QSR Users: Adults 25 - 54

e 1time %
1T
—T1
—TT

2times
3 times

4 times 10.4

5%

10.8%

.4%
—

5times
6-9times

10 times or more

Casinos past yr., 39.5% less likely to smoke cig

14.3% or 18,622,395 of USA Adults 25 - 54 used 3+Credit Cards past 3mos including their STORE CREDIT card.
Adults 25 - 54 who used 3+Credit Cards past 3mos including their STORE CREDIT card are 5.5% more likely
to use QSRs past mo., 13.9% more likely to use Sit-Down Restaurants past mo., 12.9% more likely to use

Past 30-days Sit-Down Restaurant Users: Adults 25 - 54
[ ] 1time

15.7%

S (.78
3times 14.1%
10times or more

Top-10 Cuisines: Adults 25 - 54

(Sit-Down Restaurants Used Past 30-days)

Mexican Pz

Mafan  Wings/ Bagel/ Upscale Steakhouse
# wha used 3+Credit Cards past 3mos including their STORE CREDIT card musa

Burgers/  Donut/
sports g1 Bakery

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used 3+Credit Cards past 3mos including their... [Si300/SIANNIIIN 28.5%

usa [ 2>.c%

®who used 3+Credit Cards past 3mos including their STORE CREDIT card mUsA ® who used 3+Credit Cards past 3mos including their STORE CREDIT card mUSA
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users: A it-Down Restaurant Meals:
96.2% 91.3% - 2805 7.3%
7,922,16 100,319,3
Drank Past 30-days: Adults 25 - 54 Past 12 months Casino Activities: Adults 25 - 54
Liquor = A Slot Machines =1 24.4%
Any Type of Baer

65,008,549 50.1%
Wine -

42,469,336 7%

Domaestic Regular Beer

Imported Beer

Demestcigh Ber -
) 14.6
Micobrew Cratseer 5 .

m who used 3+Credit Cards past 3mos including their STORE CREDIT card
usA USA Projection

" 32,
K %

v

muUsA

Scarborough R1 2024: Feb23-Apr24

Qual intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, inc. LLC. All rights reserved.

Table Games (Craps, Poker, etc.) w
S
Upscale Restaurant
Stage Show / Concert m 9.9%
Sports Betting .55-92%
o BN 23k

Other Gambling

hs: Yes

Casinos visited past 12

Used Past 30-days: Adults 25 - 54

Marij [ Cannabis

» who used 3+Credit Cards past 3mos including their STORE CREDIT card
2,448

mUSA

USA Jan23-Feb24 USA Projection Qual Iintab 9,480

# who used 3+Credit Cards past 3mos induding their STORE CREDIT card mUSA

[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Store credit card



Newsweek VAULT

0 1 B ot Db S

23.6% or 30,600,319 of USA Adults 25 - 54 used 3+Credit Cards past 3mos including their VISA card.
Adults 25 - 54 who used 3+Credit Cards past 3mos including their VISA card are 26.6% more likely to have a

401K, 34.1% more likely to have an Auto Loan, 47.6% more likely to Invest/Trade Stocks Online, .6% more
likely to pay with their Debit Card.

Investments Owed: Adults 25 - 54

ospies

IRA (Individual Retirement Account)

o .” Financial Services Has and/or Uses: Adults 25 - 54

7,997,515

Stocks or Stock Options  prerr e

19.0%
Mutual Funds .“

529 Plan / College Savings Plan g u_l:,;‘m

Money Market Funds Mu_’l‘;‘”

Other (Crypto / NFTs [ Metals, etc.)

14.7%
12.8%
10.0% 8.6%

Bonds Checking Debitor ATM  Savings  CreditCard  Online Mobile Online Bill Home Autoloan Studentloan  Money  Refinanced Certificates of Personal Loan  Home
Account card Account Banking Banking Paying  Mortgage Market Home  Deposit(CDs) Improvement
Second Home or Real Estate Property Account  Mortgage Lean or Home
Equity Loan
® who used 3+Credit Cards past 3mos including their VISA card WUSA = who used 3+Credit Cards past 3mos including their VISA card mUSA

Tax Preparation Service

Professional Services Used*: Adults 25 - 54 y'E'Past 3-Months Payment Methods Used: Adults 25 - 54

24.5%

Fi ial Pla = :
s e 17,555 535 13.5%

Accountant 10.7:6

o 11.5%
Insurance Agent at a Local Office (not online) 10263010 EEC
50,9 8.3%
Real Estate Agent T 6.5%
. 4.3%
Estate Planning EZ-‘?%

5.1% 5.0% 55% 4.3%

) ! 2.8% (*Past 12 Months) Paypd  DebitCard  Venmo zelle MasterCard  CashApp  ApplePay  GooglePay Store Credit American  Discover  Facebook  Square Cash Samsung Pay
Divorce / Family Attorney E.S% Card Exrens Messenger
= who used 3+Credit Cards past 3mos including their VISA card = USA ® who used 3+Credit Cards past 3mos including their VISA card mUSA
USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 2,448
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Feb24 USA Projection Qual Intab 9,480

[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: VISA credit card



20.5% or 26,584,402 of USA Adults 25 - 54 used 3+Credit Cards past 3mos including their MASTERCARD.
Adults 25 - 54 who used 3+Credit Cards past 3mos including their MASTERCARD are 25.5% more likely to

have a 401K, 38.3% more likely to have an Auto Loan, 47.9% more likely to Invest/Trade Stocks Online, 3.5%
more likely to pay with their Debit Card.

Investments Owned: Adults 25 - 54

ospies

IRA (Individual Retirement Account)

— ." Financial Services Has and/or Uses: Adults 25 - 54

47,997,515 37.0%

Stocks or Stock Options

Mutual Funds 151:;’6 g
; 6 13.9% !
529 Plan / College Savings Plan 11_5% 42.8% .
6 13.8%
Money Market Funds u.rx 1R 15.9%
__10:0% 86% 7.7%
12.8% 2
Other (Crypto / NFTs [ Metals, etc.) EEE 10.6% H h - h 4.6%
onds 6% Checking Debitor ATM  Savings  CreditCard  Online Mobile Online Bill Home Autoloan Studentloan  Money  Refinanced Certificates of Personal Loan  Home

Account card Account Banking Banking Paying  Mortgage Market Home  Deposit(CDs) Improvement
Second Home or Real Estate Property Eg’j;;* Account  Mortgage Loan or Home

8.2 Equity Loan

= who used 3+Credit Cards past 3mos including their MASTERCARD mUSA = who used 3+Credit Cards past 3mos including their MASTERCARD mUSA

Professional Services Used*: Adults 25 - 54 y'E'Past 3-Months Payment Methods Used: Adults 25 - 54

Tax Preparation Service

Fi ial Pla
s e 17,555 535 13.5%

5 10.8%
12,418 822 9.6%

2, 11.6%
Insurance Agent at a Local Office (not online) 10263010 BEEC .
999 8.4%
Real Estate Agent P 6.5%
. 4.0%
Estate Planning EZ-‘”‘

Accountant

+125.0% 101%127%
5.5% 5.0% 5.5% 4.3%

) ! 2.0% (*Past 12 Months) Venmo zelle MasterCard  CashApp  ApplePay  GooglePay Store Credit American  Discover  Facebook  Square Cash Samsung Pay
Divorce / Family Attorney r1.59.6 Card Express Messenger
= who used 3+Credit Cards past 3mos including their MASTERCARD mUSA = who used 3+Credit Cards past 3mos including their MASTERCARD mUSA
USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 2,448
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Feb24 USA Projection Qual Intab 9,480

[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: MasterCard credit card



401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

529 Plan / College Savings Plan
Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

9.8% or 12,676,064 of USA Adults 25 - 54 used 3+Credit Cards past 3mos including their DISCOVER card.
Adults 25 - 54 who used 3+Credit Cards past 3mos including their DISCOVER card are 28.9% more likely to

have a 401K, 36.7% more likely to have an Auto Loan, 53.8% more likely to Invest/Trade Stocks Online, 6.4%
less likely to pay with their Debit Card.

Investments Owned: Adults 25 - 54

72,918,586 5

19.8%
20,250,858 JETX"S
11.7%
14,542,608 VB3
16.5%
11.1%

12.1%

13,777, 288 LR

Financial Services Has and/or Uses: Adults 25 - 54

L R 11109 . 5613 .
Bonds .._5,6 Checking Debitor ATM  Savings  CreditCard  Online Motile Online Bill Home Autoloan  Studentloan  Money  Refinanced Certificates of Personal Loan ~ Home
Account card Account Banking Banking Paying Mortgage Market Home  Deposit(CDs) Improvement
Second Home or Real Estate Property E” 6% Account  Mortgage Loan of Home
as% Equity Loan
= who used 3+Credit Cards past 3mos including their DISCOVER card mUSA ® who used 3+Credit Cards past 3mos including their DISCOVER card mUSA

Professional Services Used*: Adults 25 - 54

Tax Preparation Service
Online Investing / Stock Trading

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce / Family Attorney

USA USA Projection

17,555,535 13.5%
11.8%
12,418 822 9.6%
12.5%
7.9%
8.1%
6.5%

3.8%

B oo

—

yK!P“t 3-Months Payment Methods Used: Adults 25 - 54

4.2% 5.0% 5.2% 24.3%
e e

Apple Pay

Cash App

Zelle

visA PayPal Debit Card

2 2.0% (*Past 12 Months) Venmo MasterCard Google Pay  Store Credit ~ American Discover Facebook  Square Cash Samsung Pay
t; 5% Card Express Messenger
= who used 3+Credit Cards past 3mos including their DISCOVER card | USA ® who used 3+Credit Cards past 3mos including their DISCOVER card W USA
Scarborough R1 2024: Feb23-Apr24 Qual intab 2,448
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Feb24 USA Projection Qual Intab 9,480

[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Discover credit card




10.6% or 13,734,765 of USA Adults 25 - 54 used 3+Credit Cards past 3mos including their AMERICAN EXPRESS.
Adults 25 - 54 who used 3+Credit Cards past 3mos including their AMERICAN EXPRESS are 29.8% more likely
to have a 401K, 33.1% more likely to have an Auto Loan, 73.% more likely to Invest/Trade Stocks Online,

16.2% less likely to pay with their Debit Card.

Investments Owned: Adults 25 - 54
401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds Mﬁﬁum
529 Plan / College Savings Plan ms%uw

16.2%
Money Market Funds M”‘

Financial Services Has and/or Uses: Adults 25 - 54

15.1% 12,

6%
13.7% 10.0% 8.6% 8.6%
omer(Cpeo [N [Meelet=) HRIR nov e e
e A6k b s o s r {
onds 0.6% Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Autoloan Studentloan  Money  Refinanced Certificates of Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market Home  Deposit(CDs) Improvement
Second Home or Real Estate Property Account  Mortgage Lanor tome
Equity Loan
w who used 3+Credit Cards past 3mos including their AMERICAN EXPRESS ~ m USA = who used 3+Credit Cards past 3mos including their AMERICAN EXPRESS mUSA

Professional Services Used*: Adults 25 - 54 y'E'Past 3-Months Payment Methods Used: Adults 25 - 54

Tax Preparation Service
v 31,201,500 24,
%

Online Investing / Stock Trading
Financial Planner 17,555.535  13.5%
14.3%
Accountant

Inyeeanes St e Local Ofke ot online) | PRI 7 9‘;5% @ @

10.6%
Real Estate Agent
e Extate e m
" 4.3%
Estate Planning ml-

5.9% 5.0% 5.3% 4.3%

. 7 S [
Apple Pay  Google Pay Store Credit ~ American Discover Facebook  Square Cash Samsung Pay

Debit Card Venmo Zelle MasterCard  Cash App

n 3 2.2% (*Past 12 Months) visA PayPal
Divorce / Family Attorney r;-”" Card Express Messenger
m who used 3+Credit Cards past 3mos including their AMERICAN EXPRESS mUSA # who used 3+Credit Cards past 3mos including their AMERICAN EXPRESS ®USA
UsA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual intab 2,448
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Feb24 USA Projection Qual Intab 9,480

[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: American Express credit card



Newsweek vAuLT
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14.3% or 18,622,395 of USA Adults 25 - 54 used 3+Credit Cards past 3mos including their STORE CREDIT card.
Adults 25 - 54 who used 3+Credit Cards past 3mos including their STORE CREDIT card are 30.2% more likely

to have a 401K, 47.3% more likely to have an Auto Loan, 31.3% more likely to Invest/Trade Stocks Online,
11.2% more likely to pay with their Debit Car

Investments Owned: Adults 25 - 54
401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds “.1:;*
529 Plan / College Savings Plan Mus‘;‘m
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Second Home or Real Estate Property Account  Mortgage Lean or Home
Equity Loan
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Professional Services Used*: Adults 25 - 54

Tax Preparation Service

y'E'Past 3-Months Payment Methods Used: Adults 25 - 54
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Online Investing / Stock Trading
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4.8% (*Past 12 Months) Venmo zelle MasterCard  CashApp  ApplePay  GooglePay StoreCredit ~American  Discover  Facebook  Square Cash Samsung Pay

Divorce / Family Attorney 15% Card Express Messenger
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Store credit card



Adults 25 - 54 who used 3+Credit Cards past 3mos including their VISA card spend an average of 2 days, 22 hours, 38
minutes and 18 seconds each week with All Forms of Media.
85.7% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their VISA card spend an avg. of 8 hours and 13 minutes each

| week listening to All Local AM/FM Radio, representing 10.% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of
Media: Aduits 18 or older

usage 51.8%
UsA

who used 3+ Credit Cards
past 3mos including their
VISA card

% of Total
Weekly H:M:
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: VISA credit card



Adults 25 - 54 who used 3+Credit Cards past 3mos including their MASTERCARD spend an average of 3 days, 1 hours,

58 minutes and 21 seconds each week with All Forms of Media.
86.4% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their MASTERCARD spend an avg. of 8 hours and 9 minutes each
| week listening to All Local AM/FM Radio, representing 9.5% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of
Media: Aduits 18 or older

usage 51.0%
UsA
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: MasterCard credit card



Adults 25 - 54 who used 3+Credit Cards past 3mos including their DISCOVER card spend an average of 2 days, 20 hours,
16 minutes and 7 seconds each week with All Forms of Media.

84.5% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their DISCOVER card spend an avg. of 8 hours and 18 minutes each
week listening to All Local AM/FM Radio, representing 10.3% of total time spent with all forms of Media.
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BROADCASTING

[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Discover credit card



Adults 25 - 54 who used 3+Credit Cards past 3mos including their AMERICAN EXPRESS spend an average of 2 days, 19

hours, 7 minutes and 48 seconds each week with All Forms of Media.
84.8% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their AMERICAN EXPRESS spend an avg. of 7 hours and 51 minutes
each week listening to All Local AM/FM Radio, representing 9.9% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: American Express credit card




Adults 25 - 54 who used 3+Credit Cards past 3mos including their STORE CREDIT card spend an average of 2 days, 23
hours, 58 minutes and 49 seconds each week with All Forms of Media.

87.4% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their STORE CREDIT card spend an avg. of 8 hours and 20 minutes
each week listening to All Local AM/FM Radio, representing 10.1% of totaltime spent with all forms of Media.
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Store credit card




Adults 25 - 54 who used 3+Credit Cards past 3mos including their VISA card spend an average of 2 days, 4 hours, 10
minutes and 1 seconds each week with All Forms of Ad-Supported Media.

81.7% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their VISA card spend an avg. of 7 hours and 32 minutes each wee
listening to Local Ad-Supported AM/FM Radio, representing 11.8% of total time spent with all forms of Ad-Supported Media.
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Supported Media: Adults 18 or older
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BROADCASTING

[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: VISA credit card



NewsweekvAULT

Adults 25 - 54 who used 3+Credit Cards past 3mos including their MASTERCARD spend an average of 2 days, 6 hours,

12 minutes and 19 seconds each week with All Forms of Ad-Supported Media.
82.4% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their MASTERCARD spend an avg. of 7 hours and 30 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.4% of total time spent with all forms of Ad-Supported Media

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older
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BROADCASTING

[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: MasterCard credit card




Adults 25 - 54 who used 3+Credit Cards past 3mos including their DISCOVER card spend an average of 2 days, 1 hours,
58 minutes and 18 seconds each week with All Forms of Ad-Supported Media.

80.8% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their DISCOVER card spend an avg. of 7 hours and 35 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 12.3% of total time spent with all forms of Ad-Supported Me

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older
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BROADCASTING

[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Discover credit card




Adults 25 - 54 who used 3+Credit Cards past 3mos including their AMERICAN EXPRESS spend an average of 2 days, 0

hours, 32 minutes and 51 seconds each week with All Forms of Ad-Supported Media.
81.% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their AMERICAN EXPRESS spend an avg. of 7 hours and 14 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 12.1% of total time spent with all forms of Ad-Supported
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BROADCASTING

[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: American Express credit card




Adults 25 - 54 who used 3+Credit Cards past 3mos including their STORE CREDIT card spend an average of 2 days, 0

hours, 32 minutes and 51 seconds each week with All Forms of Ad-Supported Media.
84.% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their STORE CREDIT card spend an avg. of 7 hours and 46 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 12.1% of total time spent with all forms of Ad-Supported
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BROADCASTING

[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Store credit card




Top-13 All Forms of Medn:r (Persons & % Reach): Adults 25 - 54
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Adults 25 - 54 who used 3+Credit Cards past 3mos including their VISA card spend an average of 7
hours and 27 minutes each day with All Forms of Ad-Supported Media. 81.7% listen to Local AM/FM
Radio for an avg. of 64.7 minutes/day{Local Radio delivers 11.8% of Time with Ad-Supported Media.)

Top-: 13 AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: VISA credit card




Adults 25 - 54 who used 3+Credit Cards past 3mos including their MASTERCARD spend an average of
7 hours and 44 minutes each day with All Forms of Ad-Supported Media. 82.4% listen to Local

AM/FM Radio for an avg. of 64.3 minutes/day. (Local Radio delivers 11.4% of Time with Ad-Supported Medra )
Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 54 Top-13 AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: MasterCard credit card



Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 54

(Averoge week) Total persons:
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® who used 3+Credit Cards past 3mos including their DISCOVER card

Radio for an avg. of 65.1 minutes/day.

Adults 25 - 54 who used 3+Credit Cards past 3mos including their DISCOVER card spend an average of
7 hours and 8 minutes each day with All Forms of Ad-Supported Media. 80.8% listen to Local AM/FM
(Local Radio delivers 12.3% of Time with Ad-Supported Media.)
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Adults 25 - 54 who used 3+Credit Cards past 3mos including their AMERICAN EXPRESS spend an
average of 6 hours and 56 minutes each day with All Forms of Ad-Supported Media. 81.% listen to
Local AM/FM Radio for an avg. of 62.1 minutes/day. (Local Radio delivers 12.1% of Time with Ad-Supported Media.)
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Adults 25 - 54 who used 3+Credit Cards past 3mos including their STORE CREDIT card spend an
average of 6 hours and 56 minutes each day with All Forms of Ad-Supported Media. 84.% listen to
Local AM/FM Radio for an avg. of 66.7 minutes/day. (Local Radio delivers 12.1% of Time with Ad-Supported Media.)
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25,011,386 or 81.7% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their VISA card
listen to Ad-Supported Local AM/FM Radio for an average of 64.7 minutes every day representing
37.9% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 25 - 54
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21,907,807 or 82.4% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their
MASTERCARD listen to Ad-Supported Local AM/FM Radio for an average of 64.3 minutes every day
representing 38.% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 25-54

Local AM/FM Radio
Podcasts

Spotify

YouTube Music
Owned Music
SiriusXM

Pandora

TV Music Channels
Amazon Music
Apple Music

All Others
iHeartRadio
Audioboocks

® who used 3+Credit Cards past 3mos including their DISCOVER card

Avg. Hours+Minutes/day with
Audio: Adults 25 - 54

who used 3+Credit Cards
past 3mos including their
DISCOVER card

T - o

4.6%
4.4%

m USA

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

% Time spenr
a. ﬁﬁ!

1

(222

o
oo
ES

bEE
ox
5

10,247,655 or 80.8% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their DISCOVER
card listen to Ad-Supported Local AM/FM Radio for an average of 65.1 minutes every day
representing 38.1% of all time spent daily with Ad-Supported Audio.
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11,127,152 or 81.% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their AMERICAN
EXPRESS listen to Ad-Supported Local AM/FM Radio for an average of 62.1 minutes every day
representing 36.8% of all time spent daily with Ad-Supported Audio.
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: American Express credit card



15,637,254 or 84.% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their STORE
CREDIT card listen to Ad-Supported Local AM/FM Radio for an average of 66.7 minutes every day

; = 1 ‘ representing 39.7% of all time spent daily with Ad-Supported Audio.
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37.9% of all time spent daily with Ad-Supported Audio.

25,011,386 or 81.7% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their VISA card
listen to Ad-Supported Local AM/FM Radio for an average of 64.7 minutes every day representing
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21,907,807 or 82.4% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their
MASTERCARD listen to Ad-Supported Local AM/FM Radio for an average of 64.3 minutes every day
representing 38.% of all time spent daily with Ad-Supported Audio.
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10,247,655 or 80.8% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their DISCOVER
card listen to Ad-Supported Local AM/FM Radio for an average of 65.1 minutes every day
representing 38.1% of all time spent daily with Ad-Supported Audio.
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11,127,152 or 81.% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their AMERICAN
EXPRESS listen to Ad-Supported Local AM/FM Radio for an average of 62.1 minutes every day
representing 36.8% of all time spent daily with Ad-Supported Audio.
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15,637,254 or 84.% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their STORE
CREDIT card listen to Ad-Supported Local AM/FM Radio for an average of 66.7 minutes every day
representing 39.7% of all time spent daily with Ad-Supported Audio.
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25,011,386 or 81.7% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their VISA card listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit
Radio, Classic Hits, Country, and Hot AC.
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' 21,907,807 or 82.4% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their MASTERCARD
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Classic Hits, Hot AC, and Country.
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10,247,655 or 80.8% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their DISCOVER card
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Classic Hits, Country, and Hot AC.
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Locai AMM(‘)FM Radio Formats (Persons & % Reach): Adults 25 - 54
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11,127,152 or 81.% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their AMERICAN
EXPRESS listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Country, Classic Hits, and Hot AC.
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15,637,254 or 84.% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their STORE CREDIT
card listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Classic Hits, Country, and Hot AC.
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18,739,561 or 61.2% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their VISA card
watch Ad-Supported Local TV Stations for an average of 61. minutes every day representing 27.3%
of all time spent daily with Ad-Supported Video.
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16,972,917 or 63.8% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their
MASTERCARD watch Ad-Supported Local TV Stations for an average of 59. minutes every day
representing 27.% of all time spent daily with Ad-Supported Video.
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: MasterCard credit card



7,251,464 or 57.2% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their DISCOVER
card watch Ad-Supported Local TV Stations for an average of 60.6 minutes every day representing
26.3% of all time spent daily with Ad-Supported Video.
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7,937,965 or 57.8% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their AMERICAN
EXPRESS watch Ad-Supported Local TV Stations for an average of 60.1 minutes every day
representing 27.9% of all time spent daily with Ad-Supported Video.
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11,704,923 or 62.9% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their STORE
CREDIT card watch Ad-Supported Local TV Stations for an average of 64.1 minutes every day
representing 27.6% of all time spent daily with Ad-Supported Video.

Networks FEVe TV The Local TV Stations Cable TV TikTok
64.3 {any Hulul Ro... | 10.5 | Peacock 61.8 Networks 133 1 Para...

Avg. Week All Video (Persons & % Reach): Adults 25 - 54 Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
Totat persans  ime spent
YouTube Video 2 629 Az o m
Local TV Stations m Amazon
Premium :
. Prime,
Netflix 5] Cable TV YouTube YouTube IMDb}{
Non-Premium Cable TV... Networks | Netflix Video Video Netflix FireTV
Amazon Prime/IMDb/FireTV [ 650 | 21. 19.7 184 Non-Premium Cable TV 273 26.2 216
Local TV Stations e Networks . . -
Roku + The Roku Channel € 870 Ak 6 M -
ok ! 66.5 | Amazon . AppleTV 66.3 Roku + The AppleTVv
ikTol m 435 10 4%, Hours+Minutes/day with (3 g5 Prime/ | TikTok +fubo,... Hulu/Hulu Roku +fubo,P...
Hulu/Hulu + Live TV (any Hulu)  phda506d. ideo: Adults 25 - 54 = 500 | IMDb/ 13.8 etc. +Live TV Channel etc.
AppleTV+ fubo,Pluto, Tubi, etc. m | FireTV | I (any Hulu)
Disney+ M Roku Pegclo...
— m Non-Premium Cable TV Hulu/Hulu | + [ Premium .

Paramounts m—w 230 peavccass  vsn

past 3mos including their

Premium Cable TV Networks T 8% STORE CREDIT card %,
m who used 3+Credit Cards past 3mos including their STORE CREDIT card mUSA ® who used 3+Credit Cards past 3mos including their STORE CREDIT card N USA
Avg. Week Ad-Supported Video (Persons & % Reach): Adults 25 - 54 . Avg. Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
Local TV Stations 4453

Non-Premium Cable TV...

YouTube Video m_m

m"’ Amazon
Amazon Prime/ IMD b FireTV TSI (2o Prime/IMDb/  YouTube Amazon
rok P — P e firely | video Fime/IME/ vouruoe
i 25.8 18.9 i
it + ve TV any Hole) T T pren - 5
AppleTV fubo PutoTus, . [FSURER g PR
Peacock mm Avg. Hours+Minutes/day with Ad- TikTok - TikTok
r Supported Video: Adults 25 - 54 Kiol Ak
S P APy i ¢ [ne. 13 fi
. . Dromi Netflix
Disney+  FRSCEE Em r A AL Non-Premium . 93 Non-Premium i
Paramount+ m- ) Cable TV HuIEJIHulu ; Cable TV Loca.l v Hulu[Hqu +
6.7% 4:04 2 Local TV Stations Networks + Live TV Disney | Pea... Networks Stations Live TV (any
Roku +The Roku Channel m.%s.s o [ | 64.1 62.0 (any Hulu) + 4.6 64.0 59.7 Hulu) Disney+
. 0 LS rds <
Premium Cable TV Networks _ 8_8% D‘m 3mos including their 0.0%
8 who used 3+Credit Cards past 3mos including their STORE CREDIT card ~ mUSA # who used 3+Credit Cards past 3mos including their STORE CREDIT card | USA
UsA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 2,448 S(mﬁ 3 Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Feb24 USA Projection Qual intab 9,480 - for Anything .

[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Store credit card



18,739,561 or 61.2% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their VISA card
watch Ad-Supported Local TV Stations for an average of 61. minutes every day representing 27.3%
of all time spent daily with Ad-Supported Video.
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: VISA credit card



16,972,917 or 63.8% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their
MASTERCARD watch Ad-Supported Local TV Stations for an average of 59. minutes every day
representing 27.% of all time spent daily with Ad-Supported Video.
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: MasterCard credit card



7,251,464 or 57.2% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their DISCOVER
card watch Ad-Supported Local TV Stations for an average of 60.6 minutes every day representing
26.3% of all time spent daily with Ad-Supported Video.
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7,937,965 or 57.8% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their AMERICAN
EXPRESS watch Ad-Supported Local TV Stations for an average of 60.1 minutes every day
representing 27.9% of all time spent daily with Ad-Supported Video.
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11,704,923 or 62.9% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their STORE
CREDIT card watch Ad-Supported Local TV Stations for an average of 64.1 minutes every day
representing 27.6% of all time spent daily with Ad-Supported Video.
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Loca.{'ﬂ TV wgsation Programs (Persons & % Reach): Adults 25 - 54

Sports

Comedies

Local News - Evening
Movies

Local News - Morning
Game Shows

Dramas

Food/Cooking Shows
Documentaries
Mystery/Suspense/Crime
National/Network News.
Local News - Late

Science Fiction

—M‘
m
PSS —T 0
SR A

= who used 3+Credit Cards past 3mos including their VISA card

VISA card

18,739,561 or 61.2% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their VISA card
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Movies, Local News - Morning, and Dramas.
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Sports

Comedies

Local News - Evening
Movies

Local News - Morning
Game Shows

Dramas

Food/Cooking Shows
Documentaries
Mystery/Suspense/Crime
National/Network News.
Local News - Late

Science Fiction

PR

who used 3+ Credit Cards
past 3mos including their
MASTERCARD

AT

u who used 3+Credit Cards past 3mos including their MASTERCARD

16,972,917 or 63.8% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their
MASTERCARD watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies,
Local News - Evening, Movies, Local News - Morning, and Dramas.
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Loca.{'ﬂ TV wgsation Programs (Persons & % Reach): Adults 25 - 54
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# who used 3+Credit Cards past 3mos including their DISCOVER card

7,251,464 or 57.2% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their DISCOVER
card watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News -
Evening, Comedies, Local News - Morning, and Dramas.
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# who used 3+Credit Cards past 3mos including their AMERICAN EXPRESS

7,937,965 or 57.8% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their AMERICAN
EXPRESS watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News

- Evening, Comedies, Local News - Morning, and Game Shows.
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11,704,923 or 62.9% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their STORE
CREDIT card watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local

News - Morning, Movies, Local News - Evening, and Dramas.
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24,258,801 or 79.3% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their VISA card
use Ad-Supported Social Media for an average of 170.1 minutes every day representing 31.1% of all
time spent daily with Ad-Supported Digital Media.
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[ 21,102,461 or 79.4% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their
MASTERCARD use Ad-Supported Social Media for an average of 199. minutes every day representing
34.3% of all time spent daily with Ad-Supported Digital Media.
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10,215,333 or 80.6% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their DISCOVER
card use Ad-Supported Social Media for an average of 142.9 minutes every day representing 27.3%
of all time spent daily with Ad-Supported Digital Media.
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10,866,233 or 79.1% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their
AMERICAN EXPRESS use Ad-Supported Social Media for an average of 132.4 minutes every day
representing 26.4% of all time spent daily with Ad-Supported Digital Media.
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14,670,627 or 78.8% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their STORE
CREDIT card use Ad-Supported Social Media for an average of 145.5 minutes every day representing
28.4% of all time spent daily with Ad-Supported Digital Media.
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24,258,801 or 79.3% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their VISA card
use Ad-Supported Facebook for an average of 58.3 minutes every day representing 35.9% of all time
spent daily with Ad-Supported Social Media.
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21,102,461 or 79.4% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their
MASTERCARD use Ad-Supported Facebook for an average of 71.3 minutes every day representing
37.8% of all time spent daily with Ad-Supported Social Media.
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9,918,460 or 78.2% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their DISCOVER
card use Ad-Supported Facebook for an average of 44. minutes every day representing 32.% of all

time spent daily with Ad-Supported Social Media.
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10,666,541 or 77.7% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their AMERICAN
EXPRESS use Ad-Supported Facebook for an average of 41. minutes every day representing 32.9% of
all time spent daily with Ad-Supported Social Media.

Avg. Week All Sogig! Media (Persons & % Reach): Adults 25 - 54

Facebook

Instagram

YouTube Video

TikTok

Linkedin

Reddit

X (Formerly "Twitter")

Pinterest

Snapchat

WhatsApp
Others{Rumble, Twitch, Gab, Par...
Blogs/Message Boards (read...

tumblr

AMERICAN EXPRESS
u who used 3+Credit Cards past 3mos including their AMERICAN EXPRESS

00 484 4
B el
iaiiat 2y p
PR —
R —
R — T
BT —_
iczesal 100 8

-

8. 9% |
[ asoasal BURL mulit
ST 3%

3.9%

Avg. Hours+Minutes/day with all
Social Media: Adults 25 - 54

who used 3+Credit Cards
past 3mos including their

mUSA

_ Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

PR
m

TikTok
10.6

Linkedin
11.4

Instagram

316 b

YouTube Video
20.6

Facebook
39.1

TikTok

13.2
Instagram

275
Reddit
6.8

Pinterest
4.7

YouTube Video
27:3.

Facebook

41.7 Snapchat

Link...
7.4

X
(Forme...
"Twitte...

Oth... t..

# who used 3+Credit Cards past 3mos including their AMERICAN EXPRESS

B USA

Avg. Week Ad- Suggorted Social Media (Persons & % Reach): Adults 25 - 54

Facebook

Instagram

YouTube Video

TikTok

LinkedIn

Reddit

X (Formerly "Twitter")
Pinterest

Snapchat

WhatsApp

Others(Rumble, Twitch, Gab,Pa...

00 484 4

Avg. Hours+Minutes/day with Ad-
Supported Social Media Adults 25 -

=

-!!H
ezt

Blogs/Message Boards (read... mm 18.0%
who used 3+Credit Cards
wmble  ERERTA 5§45 st s i s
MERICAN EXPRESS.
w who used 3+Credit Cards past 3mosincluding thar AMERICAN EXPRESS mUSA
usa USA Projection Scarborough R1.2024: Feb23-Apr24 Qual Intab 2,448

All Graphs and soefo.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Day Ad-Supported Social Media (% Time Spent & A

% Time Spent

vg. Minutes/day Spent): Adults 25 - 54

YouTube Video
20.3

Instagram
24.2

X
(Formerly
"Twitter")

Pinter...
4.5

TikTok
10.6

Reddit
4.7

Facebook
41.0

YouTube Video
271

LinkedIn
5.5

Pinterest
4.5

Reddit
4.3

Facebook
40.9

Instagram
221

X
(Form...
"Twitt...

Blogs...

5.. W
2.0 ..

Oot.. &5

m who used 3+Credit Cards past 3mos including their AMERICAN EXPRESS

USA Jan23-Feb24 USA Projection Qual Intab 9,480

m USA

soefa.ai

[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: American Express credit card

= Share of Everything
for Anything




10,666,541 or 77.7% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their STORE
CREDIT card use Ad-Supported Facebook for an average of 41. minutes every day representing
32.9% of all time spent daily with Ad-Supported Social Media.
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Store credit card
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 2,132,823;
Social Media: 1,558,797; Local Radio: 1,471,913; Non-Prem. Cable: 699,346; Local TV:
657,523 reaching Adults 25 - 54 who used 3+Credit Cards past 3mos includin

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: VISA credit card




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,659,429;
Social Media: 1,256,554; Local Radio: 1,124,476; Non-Prem. Cable: 582,346; Local TV:
541,804 reaching Adults 25 - 54 who used 3+Credit Cards past 3mos includin

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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their MASTERCARD 35,000,000
9,000,000
30,000,000
8,000,000
7,000,000 25,000,000
6,000,000
20,000,000
5,000,000
4,000,000 15,000,000
3,000,000
10,000,000
2,000,000
5,000,000
1,000,000
0 0
G R S S R E R R R R & 222 PR E P R R R R R R
¢6°v#w@@°@@° ”wqfeﬁeaﬁaqwqq@:j’ P ?ogogo»ew'ﬁ'Q'QvﬁﬁQbQQQﬁgq'eq’
s Mon-Fri Local AM/EM Radio AQH s V- Fri Local TV Station AQH === Mon-Fri Local AM/FM Radio AQH Mon-Fri Local TV Station AQH
‘s [Vlon-Fri Non-Premium Cable TV AQH s [VlON-Fri Social Media AQH s MloN1-Fri Non-Premium Cable TVAQH s Mon-Fri Social Media AQH
e Von-Fri Digital Media (Less Social) AQH s [Vlon-Fri Digital Media (Less Social) AQH

USA

USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 2,448

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything
USA Jan23-Feb24 ~ USA Projection  Qual Intab 9,480 al for Anything _
£ e

[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: MasterCard credit card




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 977,651;
Social Media: 695,124; Local Radio: 579,701; Non-Prem. Cable: 307,847; Local TV: 286,786
reaching Adults 25 - 54 who used 3+Credit Cards past 3mos including thei

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Discover credit card




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,115,800;
Social Media: 773,884; Local Radio: 641,108; Non-Prem. Cable: 359,575; Local TV: 326,877
reaching Adults 25 - 54 who used 3+Credit Cards past 3mos including th

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: American Express credit card




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,467,340;
Social Media: 1,024,851; Local Radio: 626,157, Non-Prem. Cable: 481,712; Local TV:
464,350 reaching Adults 25 - 54 who used 3+Credit Cards past 3mos including

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 54 who used 3+Credit Cards past 3mos including USA Metro Area Adults 25 - 54
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[((No. of credit cards used past 3 months: 3 credit cards OR No. of credit cards used past 3 months: 4 or more credit cards) AND Age summaries: Adults 25 - 54)] AND...Credit cards/debit cards used past 3 months: Store credit card




' 28,819,493 or 94.2% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their VISA card
spend an average of 61.7 minutes per day driving, seeing Billboards and Signs. 72.% Listen to Local
Radio Stations Out-of-Home for an average of 45.7 minutes

Top-13 Out—o_f Home Media (Persons & % Reach): Adults 25 - 54
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 54
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12,204,907 or 96.3% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their DISCOVER
card spend an average of 71.8 minutes per day driving, seeing Billboards and Signs. 70.7% Listen to
Local Radio Stations Out-of-Home for an average of 43.1 mi
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Top-13 Out-of-Home Media (Persons & % Reach) Adults 25 - 54
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12,854,594 or 93.6% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their AMERICAN
EXPRESS spend an average of 62.1 minutes per day driving, seeing Billboards and Signs. 70.7% Listen

to Local Radio Stations Out-

of-Home for an average of 42.7
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 25 - 54
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9,111,945 or 29.8% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their VISA card
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3,625,432 or 28.6% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their DISCOVER
card read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.2 minutes every day
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4,084,778 or 29.7% of Adults 25 - 54 who used 3+Credit Cards past 3mos including their AMERICAN
EXPRESS read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.7 minutes every day
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