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Lifestyle characteristics: Own a cat Lifestyle characteristics: Own a dog



22.% or 38,850,648 of USA Adults 25 - 64 own a Cat.
Typical Adults 25 - 64 who own a Cat are 44.4 years old (.7% younger than average) and have a $100,312
(2.3% higher than average) annual household income.
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Lifestyle characteristics: Own a cat



36.8% or 65,013,977 of USA Adults 25 - 64 own a Dog.
Typical Adults 25 - 64 who own a Dog are 45.4 years old (1.6% older than average) and have a $109,329
(11.5% higher than average) annual household income.
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Lifestyle characteristics: Own a dog



22.% or 38,850,648 of USA Adults 25 - 64 own a Cat.
Adults 25 - 64 who own a Cat are 3.4% less likely to be a college graduate, 2.3% more likely to work full-
time, 3.1% more likely to be married, .2% more likely to be a parent of 1 or more children under 18.
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36.8% or 65,013,977 of USA Adults 25 - 64 own a Dog.
Adults 25 - 64 who own a Dog are 4.8% less likely to be a college graduate, 2.% more likely to work full-
time, 16.3% more likely to be married, 9.% more likely to be a parent of 1 or more children under 18.
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Lifestyle characteristics: Own a dog



22.% or 38,850,648 of USA Adults 25 - 64 own a Cat.
Adults 25 - 64 who own a Cat are 5.1% more likely to own their home, 1.5% more likely to own a lower

valued home, 9.8% more likely to have a single-family home, 12.3% more likely to have a dog.
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7.1%
9.3%

Townhouse or attached Home

domini 5.8%
31.6% Condominium 6.5%
9.5% 7.9
3.9% 2.7% Apartment
116,094,385 (1,495,997 ENPERISE 13,971,157
Other Own Second Home Mobile Home or Manufactured 3.7%
or Real Estate Home 2.2%
Property '
wwho own a Cat HUSA mwho owna Cat mUSA
-~
eZ4 Value of Owned Home: Adults 25 - 64
Average Vaolue of Owned Home:
whoowna cot [ $407,128
usa 5413,156
10.4%
6.0% 6.3%
-
6,268,845 10,109,785 27,987,82 : 7,285,331
<$150K S150K-S200K S$200K-$250K  $250K-S300K  S$300K-$350K  $350K-$S500K  S$500K-$750K $750K-S1M S1VH+
mwho own a Cat mUSA
USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 2,021

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Oct23

USA Projection

Lifestyle characteristics: Own a cat

4

Scarborough R2 2023: Jan23-Oct23

® Pets in Home: Adults 25 - 64

Own a Dog

36.8%

Own a Cat

Own other type of Pet

w who own a Cat

Home Loans: Adults 25 - 64

HUSA

Home Mortgage Refinanced Home Equity Own
Home Mortgage Loan/Home Home/Property
Improvement  Outright (No
Loan Mortgages)

Qual Intab 9908

‘

l"



36.8% or 65,013,977 of USA Adults 25 - 64 own a Dog.
Adults 25 - 64 who own a Dog are 18.6% more likely to own their home, 3.% more likely to own a higher

valued home, 25.% more likely to have a single-family home, 12.3% more likely to have a cat.
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22.% or 38,850,648 of USA Adults 25 - 64 own a Cat.
Adults 25 - 64 who own a Cat are 6.1% more likely to loo
always vote in local elections, 20.8% more likely to belon

k up D-I-Y advice online, 21.2% more likely to
g to agym, 1.8% less likely to fly domestic past yr.
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Top-ZO past 30-days Online Lifestyle Activites: Adults 25 - 64

e

56.7%)|
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37.3%|
25.1%)
19.9%| 19.3%)
182 16.0% 15.8% 10.9%
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36.8% or 65,013,977 of USA Adults 25 - 64 own a Dog.
Adults 25 - 64 who own a Dog are 1.6% more likely to look up D-I-Y advice online, 4.6% more likely to
always vote in local elections, 6.1% more likely to belong to a gym, 2.6% more likely to fly domestic past yr.
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22.% or 38,850,648 of USA Adults 25 - 64 own a Cat.
Adults 25 - 64 who own a Cat are 3.2% more likely to use QSRs past mo., 3.8% more likely to use Sit-Down
Restaurants past mo., .8% less likely to use Casinos past yr., 17.7% less likely to smoke cigarettes.

Past 30-days QSR Users: Adults 25 - 64 Past 30-days Sit-Down Restaurant Users: Adults 25 - 64 Top-10 Cuisines: Adults 25 - 64

e ] ) (Sit-Down Restaurants Used Past 30-days)
! -& l | 1time 7.8% € 1time
“‘y I " - 0

15.8%

2 times 2 times

10.1%

16.5%

3 times 10.3% 3 times 13.2%
4 times 10.5% 4 times 10.0% ol
pe 24,79
22'0% fmes Mexican Pizza Chinese  Coffes Indian / Italian Bagel/  Wings/ Upscale Steakhouse
House [ Thai / Donut /  Burgers
H : Coffee Bar  Other Bakery Sports Bar
10times or more 19.0% 10times or more -
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Total ngg%?!y QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
. 90.2%

50.5% 27.4% » who own a Cat _ 25.8%
- (VT 39,315,793 22.3%

Drank Past 30-days: Adults 25 - 64 Past 12 months Casino Activities: Adults 25 - 64 Used Past 30-days: Adults 25 - 64

- 0
S — R —
i 4.2%
Sports Betting 3_5%
2.8%
Spa Mz.m 56,535,704

Imported Beer 1,529,015 23.5%

Domestic Light Beer 39,521,964 22.4%

18.6%

Microbrew /[ Craft Beer

13.2% p 26,083,545 16,450,710
: 1.9% .. . .
Other Gambling 1.8% Casinos visited past 12 months: Yes Marijuana / Cannabis Cigarettes
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Past 30-days QSR Users: Adults 25 - 64

2 times 10.1%

3 times

-—_;y ) | |

10.3%

4 times 10.5%

5 times 10.5%

6 - 9times 22.0%

10times or more 19.0%
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Total "’g"z"&ﬁ?"’ QSR Users: Avg. Monthly QSR Meals:

e w0 Il

36.8% or 65,013,977 of USA Adults 25 - 64 own a Dog.

Adults 25 - 64 who own a Dog are 2.5% more likely to use QSRs past mo., 4.2% more likely to use Sit-Down
Restaurants past mo., 10.7% more likely to use Casinos past yr., 27.% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64

€ 1time

15.8%

2 times

16.5%

3 times 13.2%

4 times 10.0%

5 times

6 -9times 0.7%

10times or more 5.1%

¥ who own a Dog H USA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
80.7% 77.4%

136,659,051

Drank Past 30-days: Adults 25 - 64
Liquor

Any Type of Beer
Wine

Domestic Regular Beer

Imported Beer prigrrT 23.5%
Domestic Light Beer oice] 22.4%
Microbrew / Craft Beer 131;;? %
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Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
whoown a Dog _ 21.1%

LA 39,315,793 22.3%

Past 12 months Casino Activities: Adults 25 - 64

Slot Machines 43,267,425 24.5%

Table Games (Craps, Poker, etc.)

Bar / Nightclub
P
: 3.7%

Sports Betting 3.6%

2.9%
Spa Ez.l% 56,535,704
; .9%
Other Gambling 3i.8% Casinos visited past 12 months: Yes
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Used Past 30-days: Adults 25 - 64

26,083,545 16,450,710
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22.% or 38,850,648 of USA Adults 25 - 64 own a Cat.
Adults 25 - 64 who own a Cat are 5.5% more likely to have a 401K, 17.2% more likely to have an Auto Loan,

.5% more likely to Invest/Trade Stocks Online, 9.6% more likely to pay with their Debit Card.

Investments Owned: Adults 25 - 64

401K Plan 96,045,671 54.4%

IRA (Individual Retirement Account) s

2

Stocks or Stock Options 52,492,201 o

18.0%
Mutual Funds 17.9%
Money Market Funds 101.;’;%

Other (Crypto / NFTs / Metals, etc.) 1.6%

Financial Services Has and/or Uses: Adults 25 - 64

11.3%10.09% 0.8%
- B 7.8%
6.0%
4.4%

120.7%
e -
529 Plan [ College Savings Plan m 10.2% Checking Debitor ATM  Savings  Credit Card Online Mohile Online Bill Home Auto Loan Money  Studentloan Refinanced Certificates of Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market Home Deposit (CDs) Improvement
Second Home or Real Estate Property ?‘:'5% Account Mortgage Loan or Home
¥.9% Equity Loan
= who own a Cat mUSA B who own a Cat HUSA

Professional Services Used*: Adults 25 - 64 'E'Past 3-Months Payment Methods Used: Adults 25 - 64

Tax Preparation Service
Online Investing / Stock Trading
Financial Planner
recountnt. R 102%
Insurance Agent at a Local Office (not online) 8.‘_:';‘;6% . .
Real Estate Agent 6'?60%
3.7%

Estate Planning

3.4%
2.4% (*Past 12 Months)
1.5%
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Card Express Messenger
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36.8% or 65,013,977 of USA Adults 25 - 64 own a Dog.
Adults 25 - 64 who own a Dog are 9.8% more likely to have a 401K, 31.% more likely to have an Auto Loan,

5.6% less likely to Invest/Trade Stocks Online, 6.6% more likely to pay with their Debit Card.

Investments Owned: Adults 25 - 64
401K Plan
Mutual Funds 1?;;26

Money Market Funds 121;;;%

Other (Crypto / NFTs / Metals, etc.) 105%

139.9%
Bonds PR los%

Financial Services Has and/or Uses: Adults 25 - 64

IRA (Individual Retirement Account)

Stocks or Stock Options

10.3%10.0% g.9% 7.8%

529 Plan / College Savings Plan 10.2% Checking Debitor ATM  Savings  Credit Card Online Mohile Online Bill Home Auto Loan Money  Studentloan Refinanced Certificates of Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market Home Deposit (CDs) Improvement
Second Home or Real Estate Property E 10.1% Account Mortgage Loan or Home
¥.9% Equity Loan
= who own a Dog m USA Bwho own aDog HUSA

Professional Services Used*: Adults 25 - 64 'E'Past 3-Months Payment Methods Used: Adults 25 - 64

Tax Preparation Service

46,751,043 26.5%

Online Investing / Stock Trading ST T 17.3%
30,617,79: =]

Financial Planner

27,838,632 15.8%
12.9%
Accountant
19,124,667 10.8%
Insurance Agent at a Local Office (not online) 9.9% . .

15,065,540 8.5%

7.8% 13.8%:13.7%
Real Estate Agent 12,412,824 7.0%

3.3% 4.2% 4.5% 4.6% 3.9%

Estate Planning 3.0% - : . oo ! . JREORS. OO s Y e )

) ; 1.8% (*Past 12 Months) VISA PayPal Debit Card Venmo MasterCard Zelle Cash App  ApplePay  Google Pay Store Credit  American Discover Facebook  Square Cash Samsung Pay

Divorce / Family Attorney 1.5% card Express Messenger
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UsA

Weekly

% of Total
Weekly H:M:

USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Scarborough R2 2023: Jan23-Oct23
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Adults 25 - 64 who own a Cat spend an average of 3 days, 3 hours, 56 minutes and 8 seconds each week with All Forms
of Media.

85.2% of Adults 25 - 64 who own a Cat spend an avg. of 8 hours and 37 minutes each week listening to All Local AM/FM Radio,

representing 9.7% of total time spent with all forms of Media.

mmﬁ Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

Usage 53.0%
usa

who owna Cat

<o el

30.8%

B who own a Cat W USA

USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908
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Adults 25 - 64 who own a Dog spend an average of 2 days, 23 hours, 43 minutes and 49 seconds each week with All
Forms of Media.

87.8% of Adults 25 - 64 who own a Dog spend an avg. of 8 hours and 36 minutes each week listening to All Local AM/FM Radio,
representing 10.5% of total time spent with all forms of Media.

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

usage 53.0%
usA

who owna Dog

% of Total
Weekly H:M:

39 FERA

mp 28.2% 28.7% pum 28.2%
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Adults 25 - 64 who own a Cat spend an average of 2 days, 4 hours, 40 minutes and 10 seconds each week with All
Forms of Ad-Supported Media.

82.2% of Adults 25 - 64 who own a Cat spend an avg. of 7 hours and 46 minutes each week listening to Local Ad-Supported AM/FM
Radio, representing 12.1% of total time spent with all forms of Ad-Supported Media.

Weekly

, B o
Reach %:

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

e 58.6%
Usa

who owna Cat

% of Total
Weekly H:M:

28.2%

28.7% 9 25.9% 25.8%
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Adults 25 - 64 who own a Dog spend an average of 2 days, 2 hours, 40 minutes and 23 seconds each week with All
Forms of Ad-Supported Media.

84.2% of Adults 25 - 64 who own a Dog spend an avg. of 7 hours and 55 minutes each week listening to Local Ad-Supported AM/FM
Radio, representing 13.2% of total time spent with all forms of Ad-Supported Media.

Weekly

o g

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

e 58.6%
Usa

who owna Dog

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:
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[Averoge Week)

Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)

Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
Banking/Financial /Real Estate (Websites/Apps)
News/Weather /Sports (Websites/Apps)
Facebook

Games/Fantasy/Betting Sites

Local TV Stations

Gas Stations/Convenience Stores

Instagram

Non-Premium Cable TV Networks

Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 64

Total Persons:

6. 4%

99,599,79p

o who own a Cat

i

Adults 25 - 64 who own a Cat spend an average of 7 hours and 31 minutes each day with All Forms of
Ad-Supported Media. 82.2% listen to Local AM/FM Radio for an avg. of 66.6 minutes/day.

(Local Radio delivers 12.1% of Time with Ad-Supported Media.)
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Avg. Hours+Minutes/day with All
Forms of Media: Adults 25 - 64
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Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 25 - 64
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Adults 25 - 64 who own a Dog spend an average of 7 hours and 14 minutes each day with All Forms of
Ad-Supported Media. 84.2% listen to Local AM/FM Radio for an avg. of 68. minutes/day.
(Local Radio delivers 13.2% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 64

[Averoge Week) Totol Persons:

i
A

5

Average Day)

Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Search (Google, Bing, etc.)
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e
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Billboards & Signs (Weekly Drivers)
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(Weekly Drivers)
63.7

Local AM/FM Radio
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Email/Text/IM/Zoom,etc. (Personal & Work) 73.7

Local TV Stations
86.0

Banking/Financial /Real Estate (Websites/Apps)

Search
(Google,
Bing, etc.)
29.6

News/Weather /Sports (Websites/Apps) Avg. Hours+Minutes/day with All

Forms of Media: Adults 25 - 64

Facebook Instagram
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Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 25 - 64
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31,936,886 or 82.2% of Adults 25 - 64 who own a Cat listen to Ad-Supported Local AM/FM Radio for
_ an average of 66.6 minutes every day representing 39.3% of all time spent daily with Ad-Supported
- — Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

Avg. Week All Audio (Persons & % Reach): Adults 25 - 64 A
Local AMY/FM Radio

Podcas‘s L) L) b 3 0 .
spotity AN TCRT I T i
) ' m YouTube Music | SiriusXM
YouTube Music m m YouTube
SiriusXm mm m Podcasts Music
- . bl Podcasts 3
Owned e EYAE VS 8% et | 2.7 171
: mazon usic
. E - : - pple
Amazon Music mm 114 10.2 SiriusXM Pandora  chan.. Music
TV Music Channels mm 133 11.0 94 8.3
Owned Amazon All
All Others 4762 0ab 8 4% . Hear...
iHeartRadi - mso% who owna Cat usa - Local AM/FM Radio Pandora | M.. | 74 |52 Local AM/FM Radio | Music Music Others
HeartRadio  ARRRARE ol .00 % 73.9 11.8 7.8 71.6 12.8 10.1 7.0 | Audio...
: 3.5%
Audiobooks  PVEITIRS 33% 1.4%
= who own a Cat mUSA B who own a Cat HUSA

Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 25 - 64
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Audio.

54,772,652 or 84.2% of Adults 25 - 64 who own a Dog listen to Ad-Supported Local AM/FM Radio for
an average of 68. minutes every day representing 40.% of all time spent daily with Ad-Supported

Avg. Week All Audio (Persons & % Reach): Adults 25 - 64
Local AMY/FM Radio
SO Sm—
Ot —
YouTube Music
SiriusXmM
Owned Music
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Audiobooks . 3?%
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31,936,886 or 82.2% of Adults 25 - 64 who own a Cat listen to Ad-Supported Local AM/FM Radio for

an average of 66.6 minutes every day representing 39.3% of all time spent daily with Ad-Supported
Audio.

Weekly 82:2% 82.2%

Avg. Hours+Minutes/day with Ad-Supported
Reach %

Audio: Adults 25 - 64

“Share of Ad-Supported Audio” - m

who own a Cat USA
% of Wee
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Local AM/FM Podcasts YouTube Music Spotify Pandora TV Music All Others Amazon Music iHeartRadio SiriusXM
Average Radio Channels

Daily M

i
B m USA

who own a Cat

USA USA Projection Scarborough R2 2023: Jan23-0Oct23 Qual Intab 2,021 *® Share of Ever ino_
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-0Oct23 Qual Intab 9,908 soeﬁ.al for A“Ythun -~
\Neo

Lifestyle characteristics: Own a cat




54,772,652 or 84.2% of Adults 25 - 64 who own a Dog listen to Ad-Supported Local AM/FM Radio for

an average of 68. minutes every day representing 40.% of all time spent daily with Ad-Supported
Audio.

Weekly 82.2% Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 25 - 64

“Share of Ad-Supported Audio” - m
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31,936,886 or 82.2% of Adults 25 - 64 who own a Cat listen to Ad-Supported Local AM/FM Radio. The
Top-5 Formats are Adult Contemporary, Classic Hits, Classic Rock, Pop Contemporary Hit Radio, and
Country.

Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64 Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

{Averoge Week] Totol Persons: Averoge Da)
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Adult Hits m Urban MNews/Talk/Infor Urban
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AC.

54,772,652 or 84.2% of Adults 25 - 64 who own a Dog listen to Ad-Supported Local AM/FM Radio. The
Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio, Classic Hits, Classic Rock, and Hot

Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64 Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Video.

21,991,927 or 56.6% of Adults 25 - 64 who own a Cat watch Ad-Supported Local TV Stations for an
average of 87.7 minutes every day representing 28.5% of all time spent daily with Ad-Supported
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Avg. Week All Video (Persons & % Reach) Adults 25 - 64

Local TV Stations

Totol Persons:

40,321,861 or 62.% of Adults 25 - 64 who own a Dog watch Ad-Supported Local TV Stations for an
average of 82.7 minutes every day representing 30.8% of all time spent daily with Ad-Supported
Video.
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Dramas.

21,991,927 or 56.6% of Adults 25 - 64 who own a Cat watch Ad-Supported Local TV Stations. The
Top 6-Programs are Sports, Local News - Morning, Movies, Comedies, Local News - Evening, and
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40,321,861 or 62.% of Adults 25 - 64 who own a Dog watch Ad-Supported Local TV Stations. The Top
6-Programs are Sports, Local News - Evening, Comedies, Local News - Morning, Movies, and Dramas.

Local TV Station Programs (Persons & % Reach): Adults 25 - 64 Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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30,287,315 or 78.% of Adults 25 - 64 who own a Cat use Ad-Supported Social Media for an average
' " of 137.5 minutes every day representing 23.3% of all time spent daily with Ad-Supported Digital
- e Media.
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50,050,791 or 77.% of Adults 25 - 64 who own a Dog use Ad-Supported Social Media for an average
of 136. minutes every day representing 25.2% of all time spent daily with Ad-Supported Digital
Media.
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30,287,315 or 78.% of Adults 25 - 64 who own a Cat use Ad-Supported Facebook for an average of
39.5 minutes every day representing 30.1% of all time spent daily with Ad-Supported Social Media.

Avg. Week AII Social Med:a (Persons & % Reach): Adults 25 - 64 Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Snapchat ! 9 Social Media: Adults 25 - 64 inken ! Reddit
243 . 2 Pinter...
WhatsApp 1894 58 X 17
Others(Rumble, Twitch, Gab, Par... - m n - -
Facebool Instagram N... Facebool Instagram
18.8%
Blogs/Message Boards (read... m. 5.5% I 482 283 : 6.4 257 Snapc...
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50,050,791 or 77.% of Adults 25 - 64 who own a Dog use Ad-Supported Facebook for an average of
41.5 minutes every day representing 31.9% of all time spent daily with Ad-Supported Social Media.

Aol

Avg. Week All Social Media (Persons & % Reach): Adults 25 - 64 Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 2,856,218;
Local Radio: 2,038,298; Social Media: 1,737,707; Local TV: 835,547; Non-Prem. Cable:
736,333 reaching Adults 25 - 64 who own a Cat.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 4,741,357;
Local Radio: 3,547,049; Social Media: 3,103,177; Non-Prem. Cable: 1,583,928; Local TV:
1,522,286 reaching Adults 25 - 64 who own a Dog.
(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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Top-13 Out-of-Home

(Averoge Week)

Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Spotify

Drug Stores

YouTube Music

Movie Theaters

Retail Stores

35,515,891 or 91.4% of Adults 25 - 64 who own a Cat spend an average of 58.7 minutes per day
driving, seeing Billboards and Signs. 69.7% Listen to Local Radio Stations Out-of-Home for an
average of 47. minutes/day.

Media (Persons & % Reach): Adults 25 - 64
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60,922,074 or 93.7% of Adults 25 - 64 who own a Dog spend an average of 63.7 minutes per day
driving, seeing Billboards and Signs. 71.4% Listen to Local Radio Stations Out-of-Home for an
average of 48. minutes/day.

= X
Top-13 Out-of-Home Med:a (Persons & % Reach): Adults 25 - 64
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Print Media.

11,822,184 or 30.4% of Adults 25 - 64 who own a Cat read Local Daily Newspaper(s) (Daily+Sunday)
for an average of 8. minutes every day representing 32.2% of all time spent daily with All forms of

Avg. Week All Print Medm (Persons & % Reach): Adults 25 - 64
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17,453,876 or 26.8% of Adults 25 - 64 who own a Dog read Local Daily Newspaper(s) (Daily+Sunday)
for an average of 8.5 minutes every day representing 30.1% of all time spent daily with All forms of
Print Media.

L

Avg. Week All Print Media (Persons & % Reach): Adults 25 - 64
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Toto/ Persons: % Time Spent

- . d

Local Daily Newspa per(s) (Daily+Sunday)

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspa per(s) (Sunday)

(73

New York Times

Wall Street Journal | New York Times (Sunday) Wall Street Journal
(Daily) (Daily) 10.1 (Daily)

9.0 8.9 9.0

I

Local Daily Newspaper(s) (Daily

Times (Sunday)

All Local Weekly Newspapers

Books

Avg. Hours+Minutes/day with All
Print Media: Adults 25 - 64

Magazines Direct Mail
Advertising
(excluding
Catalogs)
7.0

Local Daily
Newspaper(s)
(Daily

Local Daily USA Today [Daily) NE\:‘JYI:IrkTImE‘S
Newspaper(s) 9.3 (Daily)

(Daily 8.4

7.6

New York Times (Daily+Sunday)
New York Times (Sunday)

Wall Street Journal (Daily)

New York Times (Daily) T lITy el Catalogs

m 20 Newspaper(s) Direct Mail Advertising | _ New York Times Newspaper(s) oz
Catalogs M USA Today (Daily) I_Dailv+5u nday) [e:_(c-luding Catalogs) ;a;alr_lgs (Daily+Sunday) (Daily+Sunday) ’
who own a Dog usa ' 9.5 8.3 6.8 ’ 8.2 75 All Local...
USA Today (Daily) 2.34
®who own a Dog HUSA ¥ who own a Dog B USA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 25 - 64

Total Persons:

Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

Time Spent:

Local Daily Newspa per(s) (Daily+Sunday)

R
ga

Direct Mail Advertising (excluding Catalogs)

49,722 8

=
S
e
o

Local Daily Newspaper(s) (Sunday)
New York Times

Local Daily Newspa per(s) (Daily
All Local Weekly Newspapers
Magazines

New York Times (Daily+Sunday)

36,396,130

Avg. Hours+Minutes/day with Ad-

I
R

[
i
5 (o

e
=

S

New York Times
(Sunday)
10.5

USA Today (Daily)
9.5

Local Daily Newspapers)

New York Times
(Daily)
8.9

New York Times
(Sunday)
10.1

(Daily+Sunday)
9.2

New York Times
(Daily)
B4

New York Times (Sunday) 8 186 92 - Supported Print Media: Adults 25 - 64 m [Synda\r} Local Daily Wall Street Journal (Daily) Local Daily .
. 9.3 Newspaperfs) [Daily 9.0 Newspaper(s) [Daily
Wall Street Journal (Daily) m m 7.6 71
- . Local Daily Local Daily
e patTy) 444 S m Newspaperfs Newspaper|
) s)
Catalogs m— m New York Times (Daily+Sunda | Direct Mail Advertising Local Daily Newspaper(s) (Daily+Sund = Direct Mail Advertising
USA Today (Daily) m S.Sigﬁ% who own a Dog USA m LD?wSundw} ;\:’;II Street Journal (Daily) ;].5 [Ge.;c-ludmg Catalogs) g;ATr_lda\r (Daily) E‘s;nda\r} .;\g gsil::(lc-ludmg Catalogs)
sooks i 8.3 0.0%
® who own a Dog mUSA ®who own a Dog HUSA
USA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 3,064

* Share of E thing
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908 soeﬁ.m for Anmg -
LY

Lifestyle characteristics: Own a dog



