USA -P23-64 Homeowners who Own or Plan to Buy a HOME SECURITY SYSTEM!

GComplete Demographic & Media Use Profiles
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13.4% or 23,027,797 of USA Adults 25 - 64 are Homeowners who Own a Home Security System.
Typical Adults 25 - 64 who are Homeowners who Own a Home Security System are 46.6 years old (3.6%
older than average) and have a $157,202 (60.3% higher than average) annual household income.
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? @ Plan to Buy a HOME

. SECURITY SYSTEM
E‘— @ (2.1% older than average) and have a $128,379 (30.9% higher than average) annual household income.

2.3% or 3,929,765 of USA Adults 25 - 64 are Homeowners who Plan to Buy a Home Security System.
Typical Adults 25 - 64 who are Homeowners who Plan to Buy a Home Security System are 45.9 years old
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Typical Adults 25 - 64 who are Homeowners with NO Home Security System are 47.1 years old (4.8% older

o i . .
vq Have NO HOME 51.8% or 89,083,201 of USA Adults 25 - 64 are Homeowners with NO Home Security System.

} &) SECURITY SYSTEM

than average) and have a $134,667 (37.3% higher than average) annual household income.
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Have a DOG 22.7% or 39,036,459 of USA Adults 25 - 64 are Homeowners with a DOG but NO Home Security System.

T Ar
x but No HOME Typical Adults 25 - 64 who are Homeowners with a DOG but NO Home Security System are 46.5 years old
A" SECURITY SYSTEM (3.6% older than average) and have a $137,927 (40.6% higher than average) annual household income.
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Have FIREARMS
but No HOME
SECURITY SYSTEM

9.5% or 16,381,482 of USA Adults 25 - 64 are Homeowners with FIREARMS but NO Home Security System.
Typical Adults 25 - 64 who are Homeowners with FIREARMS but NO Home Security System are 45.7 years
old (1.6% older than average) and have a $131,824 (34.4% higher than average) annual household income.
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13.4% or 23,027,797 of USA Adults 25 - 64 are Homeowners who Own a Home Security System.
o OWN a HOME Adults 25 - 64 who are Homeowners who Own a Home Security System are 31.8% more likely to be a

o ' SECURITY SYSTEM college graduate, 16.3% more likely to work full-time, 24.6% more likely to be married, 1.8% more likely to

be a parent of 1 or more children under 18.
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2.3% or 3,929,765 of USA Adults 25 - 64 are Homeowners who Plan to Buy a Home Security System.

‘o @ Plan to Buy a HOME Adults 25 - 64 who are Homeowners who Plan to Buy a Home Security System are 8.3% more likely to be a
4 SECURITY SYSTEM college graduate, 7.8% more likely to work full-time, 23.6% more likely to be married, 12.8% more likely to

be a parent of 1 or more children under 18.
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W, Have NO HOME

) & Y1SECURITY SYSTEM

51.8% or 89,083,201 of USA Adults 25 - 64 are Homeowners with NO Home Security System.

Adults 25 - 64 who are Homeowners with NO Home Security System are 12.% more likely to be a college
graduate, 6.% more likely to work full-time, 20.1% more likely to be married, 4.3% more likely to be a
grandparent of 1 or more children under 18.
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Have a DOG

but No HOME
SECURITY SYSTEM

22.7% or 39,036,459 of USA Adults 25 - 64 are Homeowners with a DOG but NO Home Security System.

be a grandparent of 1 or more children under 1

Adults 25 - 64 who are Homeowners with a DOG but NO Home Security System are 3.7% more likely to be a
college graduate, 6.3% more likely to work full-time, 31.8% more likely to be married, 5.4% more likely to
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Have FIREARMS

but No HOME
SECURITY SYSTEM

9.5% or 16,381,482 of USA Adults 25 - 64 are Homeowners with FIREARMS but NO Home Security System.
Adults 25 - 64 who are Homeowners with FIREARMS but NO Home Security System are 7.4% more likely to
be a college graduate, 9.4% more likely to work full-time, 11.% more likely to be married, .2% less likely to

be a grandparent of 1 or more children under
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13.4% or 23,027,797 of USA Adults 25 - 64 are Homeowners who Own a Home Security System.
‘.‘: @ a HOME Adults 25 - 64 who are Homeowners who Own a Home Security System are 53.3% more likely to own their
\!a_ -y SECURITY SYSTEM home, 36.4% more likely to own a higher valued home, 38.2% more likely to have a single-family home,

== 29.8% more likely to have a dog.

m Own/Rent/Other: Adults 25 - 64 mﬁm Type of Home: Adults 25 - 64 4 {® Pets in Home: Adults 25 - 64
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Townhouse or attached Home . 9.1%
3.7% 25.2%
Condominium I 5.59% Own a Cat
’ 24.0%
32.1% 14.0%
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N 4

"B SECURITY SYSTEM

or Plan to Buy a HOME
= 12.4% more likely to have a dog.

2.3% or 3,929,765 of USA Adults 25 - 64 are Homeowners who Plan to Buy a Home Security System.
Adults 25 - 64 who are Homeowners who Plan to Buy a Home Security System are 53.3% more likely to own

their home, 13.% more likely to own a higher valued home, 30.6% more likely to have a single-family home,

m Own/Rent/Other: Adults 25 - 64 mﬁm Type of Home: Adults 25 - 64 4 f® Pets in Home: Adults 25 - 64
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51.8% or 89,083,201 of USA Adults 25 - 64 are Homeowners with NO Home Security System.

F@ Have N_O HOME Adults 25 - 64 who are Homeowners with NO Home Security System are 53.3% more likely to own their

SECURITY SYSTEM home, 16.4% more likely to own a higher valued home, 29.9% more likely to have a single-family home,
16.4% more likely to have a dog.

m Own/Rent/Other: Adults 25 - 64 mﬁm Type of Home: Adults 25 - 64 4 {® Pets in Home: Adults 25 - 64
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F" Have a DOG 22.7% or 39,036,459 of USA Adults 25 - 64 are Homeowners with a DOG but NO Home Security System.
but No HOME Adults 25 - 64 who are Homeowners with a DOG but NO Home Security System are 53.3% more likely to own
their home, 17.% more likely to own a higher valued home, 37.6% more likely to have a single-family home,

SECURITY SYSTEM 165.6% more likely to have a dog.

m Own/Rent/Other: Adults 25 - 64 mﬁm Type of Home: Adults 25 - 64 4 {® Pets in Home: Adults 25 - 64
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100.0% 61.2% Own a Dog
1% 37.7%
Townhouse or attached Home
| JERES
2.0% 27.9%
Condominium I 5.5% Own a Cat m
32.1% 10.7% 7.7% Aoartment _05%
0. 0% 2.7% partmen =
mrrarees 4,161,276 ot 13.8%
Other Own Second Home Mobile Home or Manufactured 4.6% Own other type of Pet
or Real Estate Home I 3.5% l
Property .
who are Homeowners with a DOG but NO Home Security System mUSA who are Homeowners with a DOG but NO Home Security System mUSA who are Homeowners with a DOG but NO Home Security System mUsA
-
yZ4 Value of Owned Home: Adults 25 - 64 T Home Loans: Adults 25 - 64
Average Value of Owned Home:
who are Homeowners with a DOG but NO Home...
usa 5415461
7.4% 7.9% 6.8%
<$150K S150K-5200K  S200K-5250K  $250K-$300K  $300K-$350K  $350K-S500K  S500K-$750K  $750K-51M Home Mortgage Refinanced Home Equity Own
mwho are Homeowners with a DOG but NO Home Security System mUSA Home Mortgage Loan/Home Home{PmDem
o Improvement  Outright (No
UsA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 9,500 . Loan Mortgages)
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Feb24 USA Projection Qual Intab 14,048

Own or rent residence (HHLD): Own AND... Lifestyle characteristics: Own a dog AND NOT Items/services household currently has (HHLD): Home security system



Have FIREARMS 9.5% or 16,381,482 of USA Adults 25 - 64 are Homeowners with FIREARMS but NO Home Security System.
but No HOME Adults 25 - 64 who are Homeowners with FIREARMS but NO Home Security System are 53.3% more likely to

SECURITY SYSTEM own their home, .11.% more likely to own a higher valued home, 30.6% more likely to have a single-family
home, 1.8% less likely to have a dog.
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@

o OWN a HOME

13.4% or 23,027,797 of USA Adults 25 - 64 are Homeowners who Own a Home Security System.
Adults 25 - 64 who are Homeowners who Own a Home Security System are 3.4% more likely to look up D-
I-Y advice online, 21.8% more likely to always vote in local elections, 27.6% more likely to belong to a gym,

[ ]
CB SECURITY SYSTEM

20.4% more likely to fly domestic past yr.
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? @ Plan to Buy a HOME

M SECURITY SYSTEM

2.3% or 3,929,765 of USA Adults 25 - 64 are Homeowners who Plan to Buy a Home Security System.
Adults 25 - 64 who are Homeowners who Plan to Buy a Home Security System are 7.% more likely to look
up D-I-Y advice online, 2.8% more likely to always vote in local elections, 22.3% more likely to belong to a
gym, 11.% more likely to fly domestic past yr
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Vm Have NO HOME

 A¥YSECURITY SYSTEM

51.8% or 89,083,201 of USA Adults 25 - 64 are Homeowners with NO Home Security System.
Adults 25 - 64 who are Homeowners with NO Home Security System are 3.4% more likely to look up D-I-Y
advice online, 10.9% more likely to always vote in local elections, 2.2% more likely to belong to a gym,

4.9% more likely to fly domestic past yr.
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r“ Have a DOG 22.7% or 39,036,459 of USA Adults 25 - 64 are Homeowners with a DOG but NO Home Security System.
but No HOME Adults 25 - 64 who are Homeowners with a DOG but NO Home Security System are 5.6% more likely to

look up D-I-Y advice online, 11.4% more likely to always vote in local elections, 7.7% more likely to belong
SECURITY SYSTEM o . .
to a gym, 4.4% more likely to fly domestic pasty
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Have FIREARMS

9.5% or 16,381,482 of USA Adults 25 - 64 are Homeowners with FIREARMS but NO Home Security System.
Adults 25 - 64 who are Homeowners with FIREARMS but NO Home Security System are 32.3% more likely
to look up D-I-Y advice online, 7.2% more likely to always vote in local elections, 1.1% less likely to belong

but No HOME

SECURITY SYSTEM

to a gym, 2.5% more likely to fly domestic pas

}"op-ZO past 30-days Online Lifestyle Activites: Adults 25 - 64
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- N h B | o
Statewide Elections: Sometimes -
Redpes Restaurant Health Do-it-Yourself Online Phone  Medical Fitness/Diet Home / apparel /  Job Search / Career Take Online  Education Religion / Homework  Electronic  Genealogy Photography Pamenting/ Online Dating
Meal Planning Information /  Infermation Advice [video Call  Services/  Information Ganden ideas Beauty ldeas Postresume Development — Classes [Research  Spirituality  [You or Your Invite snapfish, Familyadvice  Service Laca}'Efecl‘ims'A]ways m
Sugestions  Reviews (skype,  Information schools, child's) Shutte fly, -
FaceTime, Application, etcl Local Elections: Sometimes | Soie
ete) Finandng) 36.0%

¥ who are Homeowners with FIREARMS but NO Home Security System mUSA

® who are Homeowners with FIREARMS but NO Home Security System

HUSA

<
@ _&Tap- 30 past 12-months Active L;fesfy[e Activites: Adults 25 - 64 \k Past 12-months Domestic Airline Trips: Adults 25 - 64
: 16.0%
B 7 048322 15.7%
: 16.4%
ERL 5 112,854 14.6%
- 8.1%
Sl 3 731,442 8.0%
51.9%) . 6.2
4 trips  FENTYEE] 2%
P 10.1%
SR 7 358,617 10.1%
: 2.8% Flew Domestic past year: 58.1%
10+ trips 7 ,083,20/ BVl Avg. # Domestic Flights:
19.4% 15.0%|
N DR R S e B
Grilling - lawn Care  Gamdening Bicyding  Swimming Hiking - volunteer  Jogging- Ccamping Bowling Belong to Boating Fishing Sewing-  Yoga- Pilates Golf Groupfitness  Adult Basketball Followa  Caregiverof Competitive ccer Football Tennis  Snow Skiing-  Softball-  Organized Hunting
outdoor (Flowersor Backpacking  Work Running Health Club or Crafs Class Continuing Weight Loss Aging Parent Video Gaming Snowboarding  Baseball  Road Race
cooking vegetables] Gym Education Progmam  orRelative (5K,
Marathon,
o who are Homeowners with FIREARMS but NO Home Security System HUSA st}
UsA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 9,500
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Own or rent residence (HHLD): Own AND... Events/places plan to attend/Vvisit next 12 months: Shooting range AND NOT Items/services household currently has (HHLD): Home security system



A OWN a HOME

[ ]
H; -3 SECURITY SYSTEM

Past 30-days QSR Users: Adults 25 - 64
-‘-_v : |a 1 time
3 times
4times
5tmes
10times or more

mwho are Homeowners who Own a Home Security System mUSA

Avg. Monthly QSR Meals:

Total Monthly QSR Users:
92.0%

.9%

44.9% less likely to smoke cigarettes.

13.4% or 23,027,797 of USA Adults 25 - 64 are Homeowners who Own a Home Security System.
Adults 25 - 64 who are Homeowners who Own a Home Security System are 2.2% more likely to use QSRs
past mo., 11.4% more likely to use Sit-Down Restaurants past mo., 2.7% more likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64

. 1time 15.7%

2 times

16.2%

3 times 13.6%

4 times 0.8%

5 times 7.2%

6-9times 9.4%

10times or more 4.9%

® who are Homeowners who Own a Home Security System HUSA

Total Menthly Sit-Down Restaurant Users:
85.6% 76.8%

Avg. Monthly Sit-Down Restaurant Meals:

132,070,1

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

55.09
53.13
Mexican  pizza

14.8%
chinese  coffee  Indian/  malian  wings/ Bagel/ Upscale Steakhouse

House/  Thaif
Coffes Bar  Other
asian

Burgers/  Donut /
Sports Bar  Bakery

¥ who are Homeowners who Own a Home Security System mUsA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are Homeowne rs who Own a Home Security System _ 23.8%

usA 20.0%

Drank Past 30-days: Adults 25 - 64
Liguor
Any Type of Bear
Wine

Domestic Regular Beer

44,072,901 25.6%
41,218,876 24.0%

Imported Beer

18, U 70
Domestic Light Beer - v

i 19.3%
Microbrew / Craft Beer 13.2% i
m who are Homeowners who Own a Home Security System mUSA

USA USA Projection Scarborough R1 2024: Feb23-Apr24

Past 12 months Casino Activities: Adults 25 - 64

Slot Machines  piyrery 25.5%

Table Games (Craps, Poker, etc.)
Bar / Nightclub
Upscale Restaurant
Stage Show / Concert 9.2% 33.2%
Sports Betting 3;‘_9.%5%

Qual Intab
All Graphs and HBIAI Data Modeling Copyright @ 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

2.6%
SPa pRTE 2.3% T
Other Gamblin, 2.5% : .
E EVVEY 2.0% Casinos visited past 12 months: Yes
W who are Homeowners who Own a Home Security System HUSA

9,500

USA Jan23-Feb24 USA Projection Qual Intab 14,048

Used Past 30-days: Adults 25 - 64

5.7%
9,772 874
Marijuana / Cannabis Cigarettes Vape
m who are Homeowners who Own a Home Security System mUsA

Own or rent residence (HHLD): Own AND... Items/services household currently has (HHLD): Home security system



o Plan to Buy a HOME

@
"B SECURITY SYSTEM

Past 30-days QSR Users: Adults 25 - 64
i i lﬂ 1time -m
4 times
10times or more

m who are Homeowners who Plan to Buy a Home Security System mUSA

Avg. Monthly QSR Meals:

Total Monthly QSR Users:
95.3% 89.9%

yr., 4.4% more likely to smoke cigarettes.

2.3% or 3,929,765 of USA Adults 25 - 64 are Homeowners who Plan to Buy a Home Security System.
Adults 25 - 64 who are Homeowners who Plan to Buy a Home Security System are 5.9% more likely to use
QSRs past mo., 15.3% more likely to use Sit-Down Restaurants past mo., .6% less likely to use Casinos past

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64

[ ] 1time Sk

2 times 16.2%

3 times
4 times
5 times

6 - 9times

10times or more

4.9%
m who are Homeowners who Plan to Buy a Home Security System m USA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

. o “

132,070,1

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

£5.03
Mexican  pizza

chinese  coffee  indian/ malian  wings/ Bagel/ Upscale Steakhouse
¥ who are Homeowners who Plan to Buy a Home Security System mUsA

House/  Thai/ Burgers/  Donut /
Coffec Bar  Other sportsBar  Bakery
asian

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are Homeowners who Plan to Buy a Home... 33.2%

20.0%

usA

Drank Past 30-days: Adults 25 - 64

Liquer
Any Type of Beer

Wine

imported Seer
Domestic Light Beer
Microbrew / Craft Beer 1;‘_421)%%

® who are Homeowners who Plan to Buy a Home Secur ity System HUSA

Scarborough R1 2024: Feb23-Apr24

Domestic Regular Beer

77,862,998 45.3%

USA USA Projection

-v ¥

Past 12 months Casino Activities: Adults 25 - 64

Slot Machines  peyrrers 25.5%

18,568,292 10.8%

Table Games (Craps, Poker, etc.) - ¥
Stage Show / Concert 9.3%
Sports Betting '

Other Gambling mg{l%

Bar [/ Nightclub

Upscale Restaurant

33.2%

Casinos visited past 12 months: Yes

® who are Homeowners who Plan to Buy a Home Security System m USA

Qual intab 9,500
All Graphs and HBIA! Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. Alf rights reserved.

USA lan23-Feb24 USA Projection Qual Intab 14,048

Used Past 30-days: Adults 25 - 64

Cigarettes Vape

Marijuana / Cannabis

¥ who are Homeowners who Plan to Buy a Home Security System HUSA

Own or rent residence (HHLD): Own AND... Items/services HHLD plans to buy in next 12 months (HHLD): Home security system



.5 Have NO HOME

) & 1 SECURITY SYSTEM

Past 30-days QSR Users: Adults 25 - 64

pld

2 times

9.6%

3 times 10.9%

4 times 10.5%

5 times 10.6%

6 - 9times
10 times or more 18.29%

® who are Homeowners with NO Home Security System mUSA

Total Monthly QSR Users:
90.2%

Avg. Monthly QSR Meals:

.9%

less likely to smoke cigarettes.

51.8% or 89,083,201 of USA Adults 25 - 64 are Homeowners with NO Home Security System.
Adults 25 - 64 who are Homeowners with NO Home Security System are .3% more likely to use QSRs past
mo., 4.1% more likely to use Sit-Down Restaurants past mo., 2.5% less likely to use Casinos past yr, 29.4%

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64

. 1time

15.7%

2mes
2mes
10times or more
® who are Homeowners with NO Home Security System mUSA

Total Menthly Sit-Down Restaurant Users:
80.0% 76.8%
132,070,1

Avg. Monthly Sit-Down Restaurant Meals:

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

Coffee  indian/ msNan  wings/  Bagel/ Upscale steakhousa
House /  Thaif Burgers/  Donut /
Coffee Bar  Other sports Bar  Bakery
asian

¥ who are Homeowners with NO Home Security System BUSA
Used Restaurant Delivery Service Past 30-do: hub, Uber Eats, etc.)
who are Homeowne rs with NO Home Security System 15.4%

usA 20.0%

Drank Past 30-days: Adults 25 - 64

Liquor

Any Type of Beer
Wine

57,590,436 33.5%
44,072,901 25.6%
41,218,876 24.0%

41,088,888 23.9% b ol

. 14.0%
Microbrew / Craft Beer 13.29% i

Domestic Regular Beer
Imported Beer

Domestic Light Beer

mwho are Homeowners with NO Home Security System mUSA

USA USA Projection Scarborough R1 2024: Feb23-Apr24

Past 12 months Casino Activities: Adults 25 - 64
Slot Machines 43,896,369

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

7.4%

Stage Show / Concert ppriyer 7.0%

) 4.8%

sports Beting EEEETa 435

25.5%

33.2%

Qual Intab
All Graphs and HBIAI Data Modeling Copyright @ 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

075.8%
SPa RO 2.2% T
: 578, 8%
Other Gambling 2.0% Casinos visited past 12 months: Yes
¥ who are Homeowners with NO Home Security System W USA

9,500

USA Jan23-Feb24 USA Projection Qual Intab 14,048

5.7%
9,772 874
Marijuana / Cannabis Cigarettes Vape
mwho are Homeowners with NO Home Security System mUSA

Own or rent residence (HHLD): Own AND... NOT Items/services household currently has (HHLD): Home security system



Have a DOG

but No HOME
SECURITY SYSTEM

Past 30-days QSR Users: Adults 25 - 64
S

e a 1time

9.6%

3 times 10.9%

4 times 10.5%

5 times 10.6%
6 - 9times

22.3%

10 times or more

18.2%
m who are Homeowners with a DOG but NO Home Security System

Total Monthly QSR Users:
91.9%

.9%

mUSA

Avg. Monthly QSR Meals:

yr., 33.% less likely to smoke cigarettes.

22.7% or 39,036,459 of USA Adults 25 - 64 are Homeowners with a DOG but NO Home Security System.
Adults 25 - 64 who are Homeowners with a DOG but NO Home Security System are 2.1% more likely to use
QSRs past mo., 7.1% more likely to use Sit-Down Restaurants past mo., 1.9% more likely to use Casinos past

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64

. 1time 15.7%

2 times

16.2%

3 times 13.6%

4 times 0.8%

5 times 7.2%

6-9times 9.4%

10 times or more

4.9%

m who are Homeowners with a DOG but NO Home Security System mUSA

Total Menthly Sit-Down Restaurant Users:
76.8%
132,070,1

Avg. Monthly Sit-Down Restaurant Meals:
82.3%

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

i

wings/  Bagel/
Burgers | Donut /
sports Bar  Bakery

nakian Upscale steakhouse
House /  Thaif
Coffee Bar  Other
asian

B who are Homeowners with a DOG but NO Home Security System BUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are Homeowners with @ DOG but NO Home... 15.6%

usA 20.0%

Drank Past 30-days: Adults 25 - 64

Liquor

Any Type of Beer
Wine

57,590,436 33.5%
44,072,901 25.6%
41,218,876 24.0%

Domestic Regular Beer

Imported Beer

22,722,910 13.2%

Domestic Light Beer -

Microbrew / Craft Beer

m who are Homeowners with a DOG but NO Home Security System

USA USA Projection Scarborough R1 2024: Feb23-Apr24

84,370,567 49.1%
77,862,998 45.3%

mUSA

v
||

Qual intab

All Graphs and HBIAI Data Modeling Copyright @ 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Past 12 months Casino Activities: Adults 25 - 64

Slot Machines

43,896,369 25.5%

Table Games (Craps, Poker, etc.) greiern

Bar / Nightclub - prreers 10.

Upscale Restaurant  prarsryrs 9.3

12,102,049 7.0%
7,385,089 4.3%
8 2.1%

2.2% x 9

5%
: 2.0%

W who are Homeowners with a DOG but NO Home Security System

9,500

Stage Show [ Concert
Sports Betting
Spa 3,704,

Other Gambling

Casinos visited past 12 months: Yes

HUSA

USA Jan23-Feb24 USA Projection Qual Intab 14,048

5.7%
9,772 874
Marijuana / Cannabis Cigarettes Vape
mwho are Homeowners with a DOG but NO Home Security System mUSA

Own or rent residence (HHLD): Own AND... Lifestyle characteristics: Own a dog AND NOT Items/services household currently has (HHLD): Home security system



Have FIREARMS

but No HOME
SECURITY SYSTEM

Past 30-days QSR Users: Adults 25 - 64
B |a 1time
% 2 times 9.6%

3 times

10.9%

4 times

10.5%
5 times 10.6%
6-9times 22.3%
10times or more 18.29%
mwho are Homeowners with FIREARMS but NO Home Security System muUsA

Total Monthly QSR Users:
92.2%

Avg. Monthly QSR Meals:

.9%

past yr., 17.3% less likely to smoke cigarettes.

9.5% or 16,381,482 of USA Adults 25 - 64 are Homeowners with FIREARMS but NO Home Security System.
Adults 25 - 64 who are Homeowners with FIREARMS but NO Home Security System are 2.5% more likely to
use QSRs past mo., 2.3% less likely to use Sit-Down Restaurants past mo., .5% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64

. 1time 15.7%

2 times

16.2%

3 times

4 times 0.8%

5 times

7.2%
6-9times 9.4%
10times or more 4.9%
m who are Homeowners with FIREARMS but NO Home Security System mUSA

Total Menthly Sit-Down Restaurant Users:
75.0% 76.8%
132,070,1

Avg. Monthly Sit-Down Restaurant Meals:

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

53,19
18,93
4 16,39
2..09
Mexican  pizza

chinese  coffee  Indian/  malian  wings/ Bagel/ Upscale Steakhouse
Burgers/  Donut /
sports Bar  Bakery

House/  Thaif
Coffes Bar  Other
asian

 who are Homeowmers with FIREARMS but NO Home Security System mUsA
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are Homeowne rs with FIREARMS but NO Home.... [ 265880000 16.2%

usA 20.0%

Drank Past 30-days: Adults 25 - 64
Any Typeof Beer
wine

Domestic Regular Beer
-

Liquor

Imported Beer

Domestic Light Beer

; 13.4%
Microbrew / Craft Beer 13.29% i

m who are Homeowners with FIREARMS but NO Home Security System m USA

USA USA Projection Scarborough R1 2024: Feb23-Apr24

Past 12 months Casino Activities: Adults 25 - 64

Slot Machines

43,896,369 25.5%

Table Games (Craps, Poker, etc.) grrrer

Bar / Nightclub e

Upscale Restaurant  prarsrprs

- Q,
S—— - 33.2%
—— F
2.2%

Spa

o

Casinos visited past 12 months: Yes

Other Gambling 3 0%

Qual Intab
All Graphs and HBIAI Data Modeling Copyright @ 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

¥ who are Homeowners with FIREARMS but NO Home Security System W USA

9,500

USA Jan23-Feb24 USA Projection Qual Intab 14,048

Used Past 30-days: Adults 25 - 64

5.7%
9,772 874
Marijuana / Cannabis Cigarettes Vape
mwho are Homeowners with FIREARMS but NO Home Security System mUSA

Own or rent residence (HHLD): Own AND... Events/places plan to attend/Vvisit next 12 months: Shooting range AND NOT Items/services household currently has (HHLD): Home security system



o OWN a HOME

4 SECURITY SYSTEM

i

13.4% or 23,027,797 of USA Adults 25 - 64 are Homeowners who Own a Home Security System.
Adults 25 - 64 who are Homeowners who Own a Home Security System are 29.% more likely to have a 401K,

48.5% more likely to have an Auto Loan, 53.9% more likely to Invest/Trade Stocks Online,
pay with their Debit Card.

5.2% less likely to

Investments Owned: Adults 25 - 64

401K Plan

94,032,149 54.7%

IRA (Individual Retirement Account) =

Stocks or Stock Options

49,749,270

28.9%
25.5%

Mutual Funds 17.2%

Money Market Funds . u_z%m'm

11.4%

16.2%
10.3%

Other (Crypto / NFTs / Metals, etc.) 19.9%

Bonds

14.1%
10.2%

14.0%

529 Plan [ College Savings Plan

Second Home or Real Estate Property

%

® who are Homeowners who Own a Home Security System mUSA

Financial Services Has and/or Uses: Adults 25 - 64

! 3 )
Checking  Debit or ATM  Savings
Account card Account

Money  Studentloan Certificates of
Market Deposit (CDs)
Account

Online Bill
Paying

Mobile
Banking

Credit Card

Online
Banking

Home

Mortgage

Auto Loan

® who are Homeowners who Own a Home Security System mUSA

17.4%

9.5% 9.9% 9.1%
h “&m "

Refinanced Personal Loan
Home

Mortgage

Home
Improvement
Loan or Home

Equity Loan

Professional Services Used*: Adults 25 - 64

Tax Preparation Service 5
pa 42,618,375 24.8%
30,234,170 17.6%
27,868,688 16.2%
17,838,184 10.4%

13.2%

Online Investing / Stock Trading

Financial Planner
Accountant

Insurance Agent at a Local Office (not online)

11,000,06

9.0%
9.9%

Real Estate Agent 6.4%

6.0%

Estate Planning

3.3%

4%
1.5%

u who are Homeowners who Own a Home Security System
Scarborough R1 2024: Feb23-Apr24

Divorce / Family Attorney

"

mUSA

USA USA Projection Qual Intab

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(*Past 12 Months)

=

Past 3-Months Payment Methods Used: Adults 25 - 64

Debit Card MasterCard

VISA

Venmo

Zelle

Google Pay  Store Credit
Card

PayPal Apple Pay  Cash App

American
Express

HUSA

Discover

® who are Homeowners who Own a Home Security System

3,500

USA Jan23-Feb24 USA Projection Qual Intab 14,048

Own or rent residence (HHLD): Own AND... Items/services household currently has (HHLD): Home security system

4.0% 4.3% 4.4% 3,7%

Facebook  Square Cash Samsung Pay
Messenger




2.3% or 3,929,765 of USA Adults 25 - 64 are Homeowners who Plan to Buy a Home Security System.
lan to Buy a HOME Adults 25 - 64 who are Homeowners who Plan to Buy a Home Security System are 16.3% more likely to have

o SECURITY SYSTEM a 401K, 21.4% more likely to have an Auto Loan, 18.6% more likely to Invest/Trade Stocks Online, 11.4% more
likely to pay with their Debit Card.

Investments Owned: Adults 25 - 64 Financial Services Has and/or Uses: Adults 25 - 64

401K Plan  Fryeeym 54.7%

IRA (Individual Retirement Account) ==

Stocks or Stock Options

49,749,270 28.9%

18.9%
Mutual Funds 17.2%
Money Market Funds MZ;‘”%
Other (Crypto / NFTs / Metals, etc.) m%m.z% 19.0%
11.7%
Bonds 11.5% 9.5% 81%  7.0% ¢ 10
17,708, N UK )
529 Plan / College Savings Plan 1'0.2% Checking Debit or ATM  Savings  Credit Card online Mobile online Bill Home Auto Lpan Money  Studentloan Certificates of Refinanced Personal Loan  Home
0% Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
Second Home or Real Estate Property E 13 Account Mortgage Loan or Home
L% Equity Loan
® who are Homeowners who Plan to Buy a Home Security System mUSA ¥ who are Homeowners who Plan to Buy a Home Security System HUSA

Professional Services Used*: Adults 25 - 64 foryPast 3-Months Payment Methods Used: Adults 25 - 64

Tax Preparation Service

42,618,375 24.8%

Online Investing / Stock Trading 30,234,170 17.6%

Financial Planner
27,868,688 16.2%

Accountant
17,838,184 10.4%

11.6% o o

15,481,766 9.0%
10.5%

Insurance Agent at a Local Office (not online)

Real Estate Agent 11.000.06 B3

10.9%11.4%

6.6% 4.0% 4.3%  4.2% 3.7%
Estate Planning 2.3% : : i Y s
. ; 2.2% (*Past 12 Months) VISA PayPal Debit Card Venmo MasterCard Zelle ApplePay  CashApp  GooglePay Store Credit  American Discover Facebook  Square Cash Samsung Pay
Divorce / Family Attorney !“1-5% card Express Messenger
m who are Homeowners who Plan to Buy a Home Security System mUSA ® who are Homeowners who Plan to Buy a Home Security System mUSA
USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 9,500
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Feb24 USA Projection Qual Intab 14,048

Own or rent residence (HHLD): Own AND... Items/services HHLD plans to buy in next 12 months (HHLD): Home security system



v‘u]Have NO HOME

SECURITY SYSTEM

N\

51.8% or 89,083,201 of USA Adults 25 - 64 are Homeowners with NO Home Security System.
Adults 25 - 64 who are Homeowners with NO Home Security System are 15.2% more likely to have a 401K,

12.6% more likely to have an Auto Loan, 6.2% more likely to Invest/Trade Stocks Online, 7.3% less likely to
pay with their Debit Card.

Investments Owned: Adults 25 - 64

401K Plan

Lo 4
94,032,149 54.7%

IRA (Individual Retirement Account)  prevrn

Stocks or Stock Options

49,749,270 28.9%

21.2%
29,501,315 17.2%

14.8%
Money Market Funds 12.2%

Other (Crypto / NFTs / Metals, etc.) 1112_;":.;26

112.1%
Bonds PEET¥® 0.3%

14.0%
: 10.2%

79.5%
%

m who are Homeowners with NO Home Security System mUSA

Mutual Funds

529 Plan / College Savings Plan

Second Home or Real Estate Property

Financial Services Has and/or Uses: Adults 25 - 64

12:8% 5 5%
. 8.0% 8.1% 7.1% 5.1%

Checking  Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Studentloan Certificates of Refinanced Personal Loan  Home

Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan
® who are Homeowners with NO Home Security System H USA

Professional Services Used*: Adults 25 - 64

Tax Preparation Service

42,618,375 24.8%

Online Investing / Stock Trading

30,234,170 17.6%
Financial Planner 27,868,688 16.2%
12.2%
Accountant
17,838,184 10.4%
Insurance Agent at a Local Office (not online) 10.2% .

15,481,766 .0%
6.9%

'E'Past 3-Months Payment Methods Used: Adults 25 - 64

Real Estate Agent el 6.4% 10.1% 11.4%
9.0% % ‘ 4.7% 4.3% 3.7% 3.7%
Estate Planning 3.3% ] . : s "
. ; 15, 4% (*Past 12 Months) VISA PayPal Debit Card Venmo MasterCard Zelle Apple Pay Cash App  Google Pay Store Credit  American Discover Facebook  Square Cash Samsung Pay
Divorce / Family Attorney s 5o card Express Messenger
= who are Homeowners with NO Home Security System mUSA  who are Homeowners with NO Home Security System B USA
USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 9,500
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Feb24 USA Projection Qual Intab 14,048

Own or rent residence (HHLD): Own AND... NOT Items/services household currently has (HHLD): Home security system




F“' Have a DOG 22.7% or 39,036,459 of USA Adults 25 - 64 are Homeowners with a DOG but NO Home Security System.
228 Adults 25 - 64 who are Homeowners with a DOG but NO Home Security System are 18.3% more likely to have
L but No HOME

AN a 401K, 35.7% more likely to have an Auto Loan, 2.5% more likely to Invest/Trade Stocks Online, 3.2% less
- SECURITY SYSTEM likely to pay with their Debit Card.

Investments Owned: Adults 25 - 64
401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds :f';,:‘
Money Market Funds 1?2‘?25

Other (Crypto / NFTs / Metals, etc.) 3 1101.%

10.0%
Bonds m 10.3%

. Financial Services Has and/or Uses: Adults 25 - 64

8%
9.5% 9.6%
8.1% 7.0% 5.1%

X 13.4% )
529 Plan / College Savings Plan M‘:O.Z% Checking Debitor ATM  Savings  Credit Card online Mobile online Bill Home Auto Lpan Money  Studentloan Certificates of Refinanced Personal Loan  Home
% Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
Second Home or Real Estate Property ES 10. Account Mortgage Loan or Home
L% Equity Loan
® who are Homeowners with a DOG but NO Home Security System mUSA ® who are Homeowners with a DOG but NO Home Security System m USA

Professional Services Used*: Adults 25 - 64

Tax Preparation Service =
P 42,618,375 24.8%
30,234,170 17.6%
Fi ial Pla
fnancia nner 27,868,688 16.2%

12.5%
17,838,184 10.4%

i : wa @
Insurance Agent at a Local Office (not online
A ( ! 15,481,766 9.0% .
5.7%
Real Estate Agent

e 11,000,061 0.4%

. 3.5%

Estate Planning 3.3%

Past 3-Months Payment Methods Used: Adults 25 - 64

S

Online Investing / Stock Trading

Accountant

11.4% 11.4%

3.9% 4.3% 4.2% 3.,7%

v 2 [ oo |
. ; 1.6% (*Past 12 Months) VISA PayPal Debit Card Venmo MasterCard Zelle Apple Pay Cash App  GooglePay Store Credit  American Discover Facebook  Square Cash Samsung Pay
Divorce / Family Attorney !E:..S% Card Express Messenger
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Have FIREARMS

but No HOME
SECURITY SYSTEM

9.5% or 16,381,482 of USA Adults 25 - 64 are Homeowners with FIREARMS but NO Home Security System.
Adults 25 -

have a 401K, 11.6% more likely to have an Auto Loan, 5.1% more likely to Invest/Trade Stocks Online, 4.3%
less likely to pay with their Debit Card.

64 who are Homeowners with FIREARMS but NO Home Security System are 13.2% more likely to

mﬁémvestments Owned: Adults 25 - 64
401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options

49,749,270 28.9%

20.5%

29,501,315 17.2%
14.8%
21,023,028 V.M. 1

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.) piysre ;f;;’:
12.8%
Bonds [ERLCE  10.3%
529 Plan / College Savings Plan M 2;650% Checki

19.8%
%

® who are Homeowners with FIREARMS but NO Home Security System

Second Home or Real Estate Property

mUSA

Account

Financial Services Has and/or Uses: Adults 25 - 64

0.9% 9.5% 9.5% g qg
1% 7.0%
5.1%

Money  Studentloan Certificates of Refinanced Personal Loan

3

Credit Card

.

2

ng  Debit or ATM Online Mobile Online Bill

Savings Home Auto Loan Home
card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan
¥ who are Homeowners with FIREARMS but NO Home Security System m USA

Professional Services Used*: Adults 25 - 64

Tax Preparation Service =
pa 42,618,375 24.8%
30,234,170 17.6%
27,868,688 16.2%

Online Investing / Stock Trading

Financial Planner

12.3%
10.4%

Accountant
17,838,184

15,481,766 9.

7.4%
4%

10.4%
0%

Insurance Agent at a Local Office (not online)

Real Estate Agent

11,000,061 6.

4.0%
3.3%

Estate Planning

VISA

0%
1.5%

® who are Homeowners with FIREARMS but NO Home Security System

(*Past 12 Months)

Divorce / Family Attorney

mUSA

USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 9,500
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

f'Past 3-Months Payment Methods Used: Adults 25 - 64

American
Express

mUSA

Google Pay  Store Credit
Card

® who are Homeowners with FIREARMS but NO Home Security System

Debit Card MasterCard

PayPal

Venmo

Zelle

Apple Pay  Cash App Discover Facebook  Square Cash Samsung Pay

Messenger

USA Jan23-Feb24 USA Projection Qual Intab 14,048

Own or rent residence (HHLD): Own AND... Events/places plan to attend/Vvisit next 12 months: Shooting range AND NOT Items/services household currently has (HHLD): Home security system




Adults 25 - 64 who are Homeowners who Own a Home Security System spend an average of 3 days, 3 hours, 39
1) OWN a HOME minutes and 53 seconds each week with All Forms of Media.
ﬂ_.__ =) SECURITY SYSTEM 85.4% of Adults 25 - 64 who are Homeowners who Own a Home Security System spend an avg. of 8 hours and 33 minutes each week
— listening to All Local AM/FM Radio, representing 9.7% of totaltime spent with all forms of Media.

Weekly

Reach Avg. H:M:5/week with All Forms of

Media: Adults 18 or older

usage 50.7%
UsA

who are Homeowners who
Own a Home Security
System

% of Total
Weekly H:M:

B who are Homeowners who Own a Home Security System B USA

USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 9,500 USA Jan23-Feb24 USA Projection Qual Intab 14,048 Hubba rd Share of Everything
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Adults 25 - 64 who are Homeowners who Plan to Buy a Home Security System spend an average of 3 days, 15 hours, 14
minutes and 16 seconds each week with All Forms of Media.

91.5% of Adults 25 - 64 who are Homeowners who Plan to Buy a Home Security System spend an avg. of 8 hours and 55 minutes each
week listening to All Local AM/FM Radio, representing 9.4% of total time spent with all forms of Media.

Weekly

Reach ¢

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

68:43:45
K 71.3% usage 50.1%

who are Homeown USA
Plan to Buy a Ho
Security Syste

% of Total
Weekly H:M:

2B.2%

&

o

& &

&
&

&

©

B who are Homeowners who Plan to Buy a Home Security System B USA
USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 9,500 USA Jan23-Feb24 USA Projection Qual Intab 14,048
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Own or rent residence (HHLD): Own AND... Items/services HHLD plans to buy in next 12 months (HHLD): Home security system




and 58 seconds each week with All Forms of Media.

=<1 SECURITY SYSTEM 88.4% of Adults 25 - 64 who are Homeowners with NO Home Security System spend an avg. of 8 hours and 37 minutes each week

v Adults 25 - 64 who are Homeowners with NO Home Security System spend an average of 2 days, 21 hours, 15 minutes
i& = Have NO HOME
listening to All Local AM/FM Radio, representing 11.% of totaltime spent with all forms of Media.

EX=:

Weekly

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

usage 50.9%
UsA

who are Homeowners
with NO Home Security
System

% of Total
Weekly H:M:

o i

® who are Homeowners with NO Home Security System m USA

UsA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 9,500 USA Jan23-Feb24 USA Projection Qual Intab 14,048

Share of Everything
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Weekly

% of Total

USA USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Weekly H:M:

F_‘ Have a DOG Adults 25 - 64 who are Homeowners with a DOG but NO Home Security System spend an average of 2 days, 22 hours,
but No HOME 48 minutes and 33 seconds each week with All Forms of Media.

89.6% of Adults 25 - 64 who are Homeowners with a DOG but NO Home Security System spend an avg. of 8 hours and 45 minutes each

week listening to All Local AM/FM Radio, representing 11.1% of total time spent with all forms of Media.

SECURITY SYSTEM

EX.

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

sage 50.8%
usA

who are Homeo
with a DOG but Nﬁ

Security Syste

B who are Homeowners with a DOG but NO Home Security System B USA

Scarborough R1 2024: Feb23-Apr24 Qual Intab 9,500 USA Jan23-Feb24 USA Projection Qual Intab 14,048 HB Hubbard Share of Everything
for Anything _
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Have FIREARMS Adults 25 - 64 who are Homeowners with FIREARMS but NO Home Security System spend an average of 3 days, 1
but No HOME hours, 20 minutes and 57 seconds each week with All Forms of Media.

S 87.1% of Adults 25 - 64 who are Homeowners with FIREARMS but NO Home Security System spend an avg. of 8 hours and 22 minutes
SECURITY SYSTEM each week listening to All Local AM/FM Radio, representing 10.% of total time spent with all forms of Media.

Weekly

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

usage 52.8%

who are Homeowners USA
with FIREARMS but NO
Home Security System

% of Total
Weekly H:M:

B who are Homeowners with FIREARMS but NO Home Security System B USA

USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 9,500 USA Jan23-Feb24 USA Projection Qual Intab 14,048 Hubba rd Share of Everything
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Adults 25 - 64 who are Homeowners who Own a Home Security System spend an average of 2 days, 11 hours, 34
minutes and 17 seconds each week with All Forms of Ad-Supported Media.

80.3% of Adults 25 - 64 who are Homeowners who Own a Home Security System spend an avg. of 7 hours and 49 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.5% of total time spent with all forms of Ad-Supported Media.

B
Weekly

Avg. H:M:S5/week with All Forms of Ad-
Supported Media: Adults 18 or older

2 51:13:51
. Concurre
usage 53.6%
% of Total 5 6

who are Homeowners who UsA
Own a Home Security
Weekly H:M: -

Avg. Weekly
Hours:Minutes:

® who are Homeowners who Own a Home Security System H USA
UsA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 9,500 USA Jan23-Feb24 USA Projection
All Graphs and soefo.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

HE)

Qual Intab 14,048 Hubbord Share of Everything

for Anything _
BROADCASTING

Own or rent residence (HHLD): Own AND... Items/services household currently has (HHLD): Home security system




Pl B HOME Adults 25 - 64 who are Homeowners who Plan to Buy a Home Security System spend an average of 2 days, 16 hours, 32
‘o‘_ @ [SIERAE By minutes and 55 seconds each week with All Forms of Ad-Supported Media.
E -] SECURITY SYSTEM

86.7% of Adults 25 - 64 who are Homeowners who Plan to Buy a Home Security System spend an avg. of 8 hours and 3 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.8% of total time spent with all forms of Ad-Supported Media.

Weekly

Avg. H:M:S5/week with All Forms of Ad-
Supported Media: Adults 18 or older

‘Concurr:
usage 53.7%
UsA

who are Homeowners who
Planto Buy a Home
Security System

% of Total
Weekly H:M:

22.8%

® who are Homeowners who Plan to Buy a Home Security System m USA

USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 9,500 USA Jan23-Feb24 USA Projection Qual Intab 14,048
All Graphs and soefo.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Own or rent residence (HHLD): Own AND... Items/services HHLD plans to buy in next 12 months (HHLD): Home security system




and 26 seconds each week with All Forms of Ad-Supported Media.
SECURITY SYSTEM 84.2% of Adults 25 - 64 who are Homeowners with NO Home Security System spend an avg. of 7 hours and 57 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 12.8% of total time spent with all forms of Ad-Supported Media.

Adults 25 - 64 who are Homeowners with NO Home Security System spend an average of 2 days, 4 hours, 22 minutes
V'; Have NO HOME
= g &=

oo bl

Weekly

Avg. H:M:S5/week with All Forms of Ad-
Supported Media: Adults 18 or older

Concurr
usage 53.6%

who are Homeowners UsA
with NO Home Security
% of Total System
Weekly H:M:

® who are Homeowners with NO Home Security System m USA
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r Have a DOG Adults 25 - 64 who are Homeowners with a DOG but NO Home Security System spend an average of 2 days, 4 hours, 59
3 but No HOME minutes and 44 seconds each week with All Forms of Ad-Supported Media.
85.6% of Adults 25 - 64 who are Homeowners with a DOG but NO Home Security System spend an avg. of 8 hours and 8 minutes each
SECURITY SYSTEM week listening to Local Ad-Supported AM/FM Radio, representing 13.1% of total time spent with all forms of Ad-Supported Media.

B

Wi eeHy
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Have FIREARMS Adults 25 - 64 who are Homeowners with FIREARMS but NO Home Security System spend an average of 2 days, 4
but No HOME hours, 59 minutes and 44 seconds each week with All Forms of Ad-Supported Media.

— 83.3% of Adults 25 - 64 who are Homeowners with FIREARMS but NO Home Security System spend an avg. of 7 hours and 43 minutes
SECURITY SYSTEM each week listening to Local Ad-Supported AM/FM Radio, representing 12.3% of total time spent with all forms of Ad-Supported Media

Weekly

Avg. H:M:S5/week with All Forms of Ad-
Supported Media: Adults 18 or older

Concurr
usage 52.3%

Reach %:

who are Homeowners [IETY
with FIREARMS but NO
% of Total Home Security System
Weekly H:M:
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Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 64

(Averoge week)
Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)

Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
Banking/Fina ncial /Real Estate [Websites/Apps)
News/\Weather /[Sports (Websites /Apps)
Facebook

Games/Fantasy/Betting Sites

Local TV Stations

Gas Stations/Convenience Stores

Instagram

Non-Premium Cable TV Networks

P OWN a HOME
Y SECURITY SYSTEM

Totol Persons:
0

e urrg-
Usage

who are Homeowners who
Own a Home Security
System

[
w
[=]
]
~
I
~J

1

mwho are Homeowners who Own a Home Security System

Adults 25 - 64 who are Homeowners who Own a Home Security System spend an average of 8 hours
and 30 minutes each day with All Forms of Ad-Supported Media. 80.3% listen to Local AM/FM Radio

for an avg. of 67.1 minutes/day.

(Local Radio delivers 10.5% of Time with Ad-Supported Media.)

Avg. Hours+Minutes/day with All
Forms of Media: Adults 25 - 64

i
3

5)

Average Day)

Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

m
2
X

Facebook
67.1

Local AM/FM Radio
734

Local TV Stations
85.1

Local TV Stations
92.4

Search
(Google,
Bing,
etc.)
314

Email /Text/IM/
Zoom,etc.
(Personal &

Work)
Billboards

& Signs

{Weekly

Drivers)
59.5

Non-Premium Cable
TV Networks
84.0

Non-Premium Cable
TV Networks
79.8

Instagram
35.9

=,
bx
&
B

Billboards & Signs
(Weekly Drivers)
56.8

Local AM/FM Radio
1.7

Search
{Google,
Bing, etc.)
291

Instagram

Facebook 28.3

49.7

Games/ Ne...
Fanta.. We..
Betting  Sp...

Sites  (W...

Email/Text/IM/
Zoom,etc.
(Personal & Work)

B USA M who are Homeowners who Own a Home Security System

HUSA

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 25 - 64

[Average Week]
Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)
News/\Weather fSports (Websites/Apps)
Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
Facebook

Local TV Stations

Gas Stations/Convenience Stores
Non-Premium Cable TV Networks
Shopping {incl. Food/Auctions/Travel, etc.)
Instagram

YouTube Video

UsA

USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Totol Persons:

(
164.497 10 g bi

=R

1
152 760,7F

.
152019 8L7

c

105,488,6}4 61.4%
Usage %!
8 93 6 0

‘who are Homeowners who
Own a Home Security
System

74,405 118 43 3%
= who are Homeowners who Own a Home Security System
Scarborough R1 2024: Feb23-Apr24 Qual Intab
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Forms of Ad-Supported Media:
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Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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N 4

Plan to Buy a HOME
I SECURITY SYSTEM

Adults 25 - 64 who are Homeowners who Plan to Buy a Home Security System spend an average of 9
hours and 13 minutes each day with All Forms of Ad-Supported Media. 86.7% listen to Local AM/FM
Radio for an avg. of 69.1 minutes/day. (Local Radio delivers 10.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 64

[Average Week]
Grocery Stores

Search [Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)

Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
Banking/Financial/Real Estate (Websites/Apps)
News/\Weather fSports (Websites/Apps)
Facebook

Games,/Fantasy/Betting Sites

Local TV Stations

Gas Stations/Convenience Stores

Instagram

Non-Premium Cable TV Networks

Total Persons:

PR — | T

@m T

Concurres
m_qm- e o3
who are Homeowners who
B —T R PlantoBuy a Home
Security System
53,057 47
®who are Homeowners who Plan to Buy a Home Security System HUSA

Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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84.0

B who are Homeowners who Plan to Buy a Home Security System

HUSA

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 25 - 64

[Average Week]
Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs [Weekly Drivers)
Mews/Weather /Sports (Websites/Apps)
Local AM/FM Radio
Email/Text/IM/Zoom,etc. [Personal & Work)
Facehook

Local TV Stations

Gas Stations/Convenience Stores
Non-Premium Cable TV Networks
Shopping (incl. FoodfAuctions/T ravel, etc.)
Instagram

YouTube Video
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Scarborough R1 2024: Feb23-Apr24 Qual Intab

Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:
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Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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.2 Have NO HOME
} & ] SECURITY SYSTEM

an avg. of 68.3 minutes/day.

Adults 25 - 64 who are Homeowners with NO Home Security System spend an average of 7 hours and
28 minutes each day with All Forms of Ad-Supported Media. 84.2% listen to Local AM/FM Radio for
(Local Radio delivers 12.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 64

(Averoge week)
Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)

Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
Banking/Fina ncial /Real Estate [Websites/Apps)
News/\Weather /[Sports (Websites /Apps)
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r Have a DOG

Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 64

(Averoge week)
Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)

Local AM/FM Radio
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News/\Weather /[Sports (Websites /Apps)
Facebook

Games/Fantasy/Betting Sites

Local TV Stations
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Instagram
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but No HOME
SECURITY SYSTEM

Adults 25 - 64 who are Homeowners with a DOG but NO Home Security System spend an average of 7
hours and 34 minutes each day with All Forms of Ad-Supported Media. 85.6% listen to Local AM/FM
Radio for an avg. of 69.7 minutes/day. (Local Radio delivers 13.1% of Time with Ad-Supported Media.)
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Have FIREARMS

but No HOME
SECURITY SYSTEM

Adults 25 - 64 who are Homeowners with FIREARMS but NO Home Security System spend an average
of 7 hours and 27 minutes each day with All Forms of Ad-Supported Media. 83.3% listen to Local
AM/FM Radio for an avg. of 66.2 minutes/day. (Local Radio delivers 12.3% of Time with Ad-Supported M

edia.)

Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 64
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or] OWN a HOME

(-] SECURITY SYSTEM

18,481,583 or 80.3% of Adults 25 - 64 who are Homeowners who Own a Home Security System
listen to Ad-Supported Local AM/FM Radio for an average of 67.1 minutes every day representing
38.% of all time spent daily with Ad-Supported Audio.
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@_ P SECURITY SYSTEM

Plan to Buy a HOME

3,408,977 or 86.7% of Adults 25 - 64 who are Homeowners who Plan to Buy a Home Security System
listen to Ad-Supported Local AM/FM Radio for an average of 69.1 minutes every day representing
34.9% of all time spent daily with Ad-Supported Audio.
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Have NO HOME
<A SECURITY SYSTEM

75,027,388 or 84.2% of Adults 25 - 64 who are Homeowners with NO Home Security System listen
to Ad-Supported Local AM/FM Radio for an average of 68.3 minutes every day representing 42.4%
of all time spent daily with Ad-Supported Audio.
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Have a DOG 33,417,357 or 85.6% of Adults 25 - 64 who are Homeowners with a DOG but NO Home Security
but No HOME System listen to Ad-Supported Local AM/FM Radio for an average of 69.7 minutes every day
SECURITY SYSTEM representing 42.7% of all time spent daily with Ad-Supported Audio.
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Have FIREARMS 13,646,005 or 83.3% of Adults 25 - 64 who are Homeowners with FIREARMS but NO Home Security

but No HOME System listen to Ad-Supported Local AM/FM Radio for an average of 66.2 minutes every day
SECURITY SYSTEM representing 41.7% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 25 - 64 Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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18,481,583 or 80.3% of Adults 25 - 64 who are Homeowners who Own a Home Security System
listen to Ad-Supported Local AM/FM Radio for an average of 67.1 minutes every day representing
38.% of all time spent daily with Ad-Supported Audio.
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3,408,977 or 86.7% of Adults 25 - 64 who are Homeowners who Plan to Buy a Home Security System
P SECURITY SYSTEM listen to Ad-Supported Local AM/FM Radio for an average of 69.1 minutes every day representing
34.9% of all time spent daily with Ad-Supported Audio.
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o i . . .
5\ Have NO HOME 75,027,388 or 84.2% of Adults 25 - 64 who are Homeowners with NO Home Security System listen

to Ad-Supported Local AM/FM Radio for an average of 68.3 minutes every day representing 42.4%
4 SECURITY SYSTEM . . . .
of all time spent daily with Ad-Supported Audio.
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F:,‘ Have a DOG 33,417,357 or 85.6% of Adults 25 - 64 who are Homeowners with a DOG but NO Home Security

Y but No HOME System listen to Ad-Supported Local AM/FM Radio for an average of 69.7 minutes every day
a SECURITY SYSTEM representing 42.7% of all time spent daily with Ad-Supported Audio.
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Have FIREARMS 13,646,005 or 83.3% of Adults 25 - 64 who are Homeowners with FIREARMS but NO Home Security
but No HOME System listen to Ad-Supported Local AM/FM Radio for an average of 66.2 minutes every day
SECURITY SYSTEM representing 41.7% of all time spent daily with Ad-Supported Audio.
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Contemporary Hit Radio, Classic Hits, and Country.

18,481,583 or 80.3% of Adults 25 - 64 who are Homeowners who Own a Home Security System listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Pop

Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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@ @ Plan to Buy a HOME

_B SECURITY SYSTEM

3,408,977 or 86.7% of Adults 25 - 64 who are Homeowners who Plan to Buy a Home Security System
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Country, Hot AC, and Classic Rock.

Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64
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W5 Have NO HOME
} A Y] SECURITY SYSTEM

Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64

(Averoge Wieek)
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75,027,388 or 84.2% of Adults 25 - 64 who are Homeowners with NO Home Security System listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Country, Classic
Rock, and Pop Contemporary Hit Radio.

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 25 - 64
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33,417,357 or 85.6% of Adults 25 - 64 who are Homeowners with a DOG but NO Home Security System
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Pop
Contemporary Hit Radio, Classic Rock, and Classic Hits.

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64

{Average Week) Totol Persons: Time spent: (Averoge Day|
Adult Contemporary 39 579 374 29
o Adult
Classic Hits Hreeme el C.oger.ngorarv Country Contemporary ST IN;’WS/T::H Urban AC
Classic Rock  — P assic Rod histion SR 26.0 dult His LD 27.2
2 als a2 & 28.9 275 295 28.4
country PR PIT IR
.
Hot AC mm Avg. Hours+Minutes/day with Local News/Talk/ Urb: 2 Ci tAdUIt . Pop
. AM/FM Radio: Adults 25 - 64 Adult Hits Information Ui Em A Classic Rock Classic Hits B Conte...
(v 28.7 27.3 2 29.4 28.3 s Hit
ansports  SEESS0 Hot AC Hot AC Radio
Urban AC mﬂ- 25.9 26.6 25.0
— 02 1:11
Adult Hits m Contemporary Urban
— -m who are Homeowners with All Sports Classic Hits Alternative Urban All Sports Christian Alternative Contemporary
porary 12433839 2.4% #0oe but O Home 27.9 272 Contemporary 28.6 28.0 26.7 23.8
# who are Homeowners with a DOG but NO Home Security System mUSA = who are Homeowners with a DOG but NO Home Security System mUSA

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64

{Average Week) Tom! persons: Time Spent " (Average Day)
Adult Contemporary 8 570 goy, 12.3%
Pop Contemporary Hit Radio B e ST 5.7%
- . f— Adult
Classic Hits m 9.4% e RO " Country Contemporary A o Urban AC
. ctive Roci All Sports ctive Roci Sports
sicrock PRSI D,0%¢ £ 29.0 27.9 29.7 2EE
country B e LT £.9%
HotAC R e TwTrw 6.8%
Akernative G300 a9 Avg. Hours+Minutes/day with Ad- & 9t News/Talk/ : Pop News/Talk/ Adult . Pop
pr— mm Supported Local AM/FM Radio: Classic Rock Information L_eran AC Conte... Adult Hits Information Ccnteinpm... Conte...
L D2 Adults 25 - 64 5.0% 289 27.3 458 Hit 295 284 26.8 Hit
News/Talkfinformation [ yRias) T e HotAC | Radio HotAC | Radio
259 24.0 26.6 25.0
T —— m-ﬂi who are Homeowners Adult Hits Classic Hits Alternative Urban Classic Rock Classic Hits Alternative Urban
L SR : B.6% DTN 4% 28.7 27.2 25.9 Contemporary 294 28.3 26.7 Contemporary
) Security System

Ad-Supported Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

mwho are Homeowners with a DOG but NO Home Security System mUSA m who are Homeowners with a DOG but NO Home Security System mUSA
USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 8500 i : E l a * Share of Everything
..al

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Feb24 USA Projection Qual Intab 14,048 for Anything |

Own or rent residence (HHLD): Own AND... Lifestyle characteristics: Own a dog AND NOT Items/services household currently has (HHLD): Home security system



Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64
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Have FIREARMS

but No HOME
SECURITY SYSTEM

13,646,005 or 83.3% of Adults 25 - 64 who are Homeowners with FIREARMS but NO Home Security
System listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic
Hits, Country, Pop Contemporary Hit Radio, and Classic Rock.
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[Average Week)
Adult Contemporary

Pop Contemporary Hit Radio
Classic Hits

Classic Rock

Country

Hot AC

Alternative

All Sports

News/Talk/Information

Totol Persons:

P —
T —
P S —
3,

507 Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:
Adults 25 - 64

9%

who are Homeowners UsA
Urban Contemporary m -m with FIREARMS but NO
Home Security Syst
e PRI R WO e e
mwho are Homeowners with FIREARMS but NO Home Security System HUSA
USsA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 9,500

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Ad-Supported Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

Time Spent:~ (Average Day)
12.3%
oz
S Adult
3.4% . Country Contemporary . Urban AC
Active Rock All Sports 26.7 26.0 Active Rock All Sports 265
Lok 29.0 27.9 : . 29.0 27.8 —
8.9%
6.8%
5 90 News/Talk/ Pop News/Talk/ Adult . Pop
Classic Rock Information L_eran G Conte... Adult Hits Information Contempor... Conte...
5.0% 289 27.3 458 Hit 287 277 261 Hit
A.6% Hot AC Radio Hot AC Radio
259 24.0 259 243
4.2%
4.4% : - ) . - .
Adult Hits Classic Hits Alternative Urban Classic Rock Classic Hits Alternative Urban
4% 28.7 27.2 25.9 Contemporary 28.6 7.6 26.0 Contemporary
4.0%

USA Jan23-Feh24

m who are Homeowners with FIREARMS but NO Home Security System

USA Projection Qual Intab 14,048

soefa.ai

mUSA

* Share of Everything
for Anything _

Own or rent residence (HHLD): Own AND... Events/places plan to attend/visit next 12 months: Shooting range AND NOT Items/services household currently has (HHLD): Home security system




Avg. Week All Video (Persons & % Reach): Adults 25 - 64 Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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14,846,805 or 64.5% of Adults 25 - 64 who are Homeowners who Own a Home Security System
watch Ad-Supported Local TV Stations for an average of 88.5 minutes every day representing 31.3%
of all time spent daily with Ad-Supported Video.

(ot OWN a HOME

-3 SECURITY SYSTEM

R
I~
v
ES

Netflix Video FireTV
Local TV Stations 28.6 28.6 27.8

R
R

Hulu/ Roku +
Hulu + The 85.1

. Live TV... | Roku... Hulu/Hulu
Video Premiums + |jve TV TikTok

23.2 : AppleTV CabIENVEN (any Hulu) = 13.7
Non- TikTok Networks

m_!m- Video: Adults 25 - 64
Premium Amazon Les Ap...

—— - 6:11 Local TV Cable TV Prime/ Non-Premium Cable TV Roku + The Dis... +f..

m 0% Stations Networks IMDb/ Disney+ Networks Roku + etc.
mm 4% who are Homeoumers who % 924 79.8 FireTV 115 . ; 84.0 Channel | 13.4 129 |Para..

Owna Home Security

YouTube

Bl X 7 1,0 HourssMinutes/day with

™
Ico
=R

+,fubo,...

Peac...

19.8%
14.8% system 5.8%
® who are Homeowners who Own a Home Security System mUSA B who are Homeowners who Own a Home Security System HUSA

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 25 - 64 Avg. Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

Local TV Stations

Non-Premium Cable TV...

YouTube Video

Amazon Prime/IMDb/FireTV
TikTok

Hulu/Hulu + Live TV (any Hulu)
Peacock

AppleTV+ fubo,Pluto, Tubi, etc.
Netflix

Paramount+

Disney+

Roku + The Roku Channel

Total Persons: % Time Spent:

105 483 614

97 856,16 6.0%
[]

409 43.3%

74.108.57¢ 43.1%

-M'
m m Avg. Hours+Minutes/day with Ad-
m m Supported Video: Adults 25 - 64

e
PREFERY 8

Amazon
Prime/IMDb/  YouTu...
FireTV Video
37.8 224

Amazon Primef  YouTube
IMDb/FireTV Video
44.8 28.5

Hulu/Hulu +
Live TV (an... TikTok
Non-Premium : Non-Premium 13.7
Cable TV Ap... | Dis-.. Cable TV
Local TV Stations Networks Netflix +Hf. ] t Local TV Stations Networks Hulu/Hulu +
88.5 76.4 11.8 etc: | pok.. 819 80.8 Live TV (@n.> Disn... Ro..

TikTok
125 Netflix

12.3

ER

. who are Homeowners who
Premium Cable TV Networks _ g'% Owna Home Security 0.0%
Syst
= who are Homeowners who Own a Home Securi‘t;é;‘;‘tem mUSA = who are Homeowners who Own a Home Security System EmUSA
usA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 9500 l i * Share of Eve ryt hing
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Feb24 USA Projection Qual Intab 14,048 So - for Anything

Own or rent residence (HHLD): Own AND... Items/services household currently has (HHLD): Home security system



2,637,909 or 67.1% of Adults 25 - 64 who are Homeowners who Plan to Buy a Home Security
System watch Ad-Supported Local TV Stations for an average of 89.1 minutes every day representing
26.9% of all time spent daily with Ad-Supported Video.
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time spent daily with Ad-Supported Video.

57,439,785 or 64.5% of Adults 25 - 64 who are Homeowners with NO Home Security System watch
Ad-Supported Local TV Stations for an average of 82.9 minutes every day representing 28.% of all
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Have a DOG 24,116,170 or 61.8% of Adults 25 - 64 who are Homeowners with a DOG but NO Home Security

but No HOME System watch Ad-Supported Local TV Stations for an average of 84.8 minutes every day representing
SECURITY SYSTEM 28.4% of all time spent daily with Ad-Supported Video.
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Have FIREARMS 10,559,805 or 64.5% of Adults 25 - 64 who are Homeowners with FIREARMS but NO Home Security
but No HOME System watch Ad-Supported Local TV Stations for an average of 78.8 minutes every day representing
SECURITY SYSTEM 26.1% of all time spent daily with Ad-Supported Video.

Avg. Week All Vldeo (Persons & % Reach): Adults 25 - 64 Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

Total Persons: Time Spent

Local TV Stations e

Non-Premium Cable TV.., m

6% 5 : Amazon
Netflix pEgoiryi % 4 Premium Prime/
YouTube Video m 7,8%, YDLIITU be - Cable TV YouTube IMDb/
. . Video Networks Netflix Video FireTV
Amazon Prime/IMDb/FireTV m 0.7% Non-Premium Cable TV 276 : 25.8 . 28.6 28.6 27.8

Local TV Stations

PN 6 e — ars | TR
o T —E = B o | o | ez

Avg. Hours+Minutes/day with i Prime/ +,fubo,Pl.. | The PIEMIUIMN + |jve TV TikTok

Hulu/Hulu + Live TV (any Hulu) - e e 01 T Video: Adults 25 - 64 IMDb/ etc. Roku... C3BIETNVAN (any Hulu) ~ 13.7

Disney+ m FireTV Networks
AppleTV+fubo,Pluto, Tubi, etc. m Ap... GeEe
Hulu/Hulu is... Non-Premium Cable TV Roku + The Dis... +f.. -
Peacock m . -
" i ' Local TV Stations + Live TV Networks Roku + etc.
Paramount+ F‘:E:r:::ﬁmﬁm % 81.7 {(any Hulu) : . 84.0 Channel 3.4 129  Para..

Security System

Premium Cable TV Networks

M who are Homeowners with FIREARMS but NO Home Security System mUSA B who are Homeowners with FIREARMS but NO Home Security System HUSA
Avg. Week Ad- Su,ggorted Video (Persons & % Reach): Adults 25 - 64 Avg. Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
Local TV Stations  girgrrrs 574 61.4% 5740

Non-Premium Cable TV... 5.9% m
TR T — 22

- Amazon
A rime MO i 1 .
TikTok T R  # (1

FireTV Video i
Amazon Prime/  YouTube
Hulu/Hulu + Live TV (any Hulu m : : .
/ (any Hulu) e - = IMDb/FireTV. | Video
Paacock i B TR 1 Hulu/ 44.8 285
; AppleTV
AppleTV+fube, Pluto, Tubi, ete. w Avg. Hours+Minutes/day with Ad- % n f:)lED Pl Hulu
Netflix m Supported Video: Adults 25 - 64 ‘ n ! etci 2+ (Fre TikTok A
Paramount+ mm Non-Premium TV Netf... Non-Premium 13.7 Netflix | +...
el any... 3. 123 Boo
Disney+ m- m Cable TV Loca.IT\." . (any. 131 . Cable TV
Networks Stations TikTok Local TV Stations Networks Hulu/Hulu +
Roku + The Roku Channel  FFART et 315 (1o | 89.0 788 14.4 Disney+ |R.. 819 80.8 live V/(an~ Disn.. Ro..
Premium Cable TV Neworks [l $0% e
¥ who are Homeowners with FIREARMS but NO Hnrencgrgvecs:ﬁmﬂy System B USA B who are Homeowners with FIREARMS but NO Home Security System HUSA
USA USA Projection  Scarborough R1 2024: Feb23-Apr24 Qual Intab 9,500 Soef’a * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Feb24 USA Projection Qual Intab 14,048 - for Anything

Own or rent residence (HHLD): Own AND... Events/places plan to attend/visit next 12 months: Shooting range AND NOT Items/services household currently has (HHLD): Home security system



14,846,805 or 64.5% of Adults 25 - 64 who are Homeowners who Own a Home Security System
watch Ad-Supported Local TV Stations for an average of 88.5 minutes every day representing 31.3%
of all time spent daily with Ad-Supported Video.
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Plan to Buy a HOME 2,637,909 or 67.1% of Adults 25 - 64 who are Homeowners who Plan to Buy a Home Security System
’E— i © SECURITY SYSTEM watch Ad-Supported Local TV Stations for an average of 89.1 minutes every day representing 26.9%
= @ of all time spent daily with Ad-Supported Video.
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vwr Have NO HOME 57,439,785 or 64.5% of Adu-lts 25 - 64 who are Homeowr?ers with NO Home Securit-y System watch
— Ad-Supported Local TV Stations for an average of 82.9 minutes every day representing 28.% of all
time spent daily with Ad-Supported Video.
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T » Have a DOG 24,116,170 or 61.8% of Adults 25 - 64 who are Homeowners with a DOG but NO Home Security
V but No HOME System watch Ad-Supported Local TV Stations for an average of 84.8 minutes every day representing
. SECURITY SYSTEM 28.4% of all time spent daily with Ad-Supported Video.
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Have FIREARMS

10,559,805 or 64.5% of Adults 25 - 64 who are Homeowners with FIREARMS but NO Home Security
but No HOME System watch Ad-Supported Local TV Stations for an average of 78.8 minutes every day representing
SECURITY SYSTEM 26.1% of all time spent daily with Ad-Supported Video.

64.5%

Avg. Hours+Minutes/day with Ad-Supported
Video: Adults 25 - 64

Reach % 56.9%
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Local TV Station Programs (Persons & % Reach): Adults 25 - 64

ol Persons:

(Averoge Week]
Sports

Comedies

Movies

Local News - Evening
Local News - Morning
Dramas

Documentaries

Game Shows
Mystery/Suspense/Crime
Food/Cooking Shows
National/Network News
Local News - Late

Science Fiction

ot OWN a HOME

2 _ERY SECURITY SYSTEM

14,846,805 or 64.5% of Adults 25 - 64 who are Homeowners who Own a Home Security System
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Morning, Local
News - Evening, Movies, Comedies, and Dramas.
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Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 25 - 64
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(Averoge Week]
Sports

Comedies

Movies

Local News - Evening
Local News - Morning
Dramas

Documentaries

Game Shows
Mystery/Suspense/Crime
Food/Cooking Shows
National/Network News
Local News - Late

Science Fiction

Plan to Buy a HOME
© SECURITY SYSTEM

B_

Local TV Station Programs (Persons & % Reach): Adults 25 - 64

ol Persons:

2,637,909 or 67.1% of Adults 25 - 64 who are Homeowners who Plan to Buy a Home Security System
watch Ad-Supported Local TV Stations. The Top 6-Programs are Movies, Local News - Evening,
Sports, Local News - Morning, Comedies, and Dramas.
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® who are Homeowners who Plan to Buy a Home Security System

Avg. Hours+Minutes/day with Local
TV Stations: Adults 25 - 64
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Plan to Buy a Home
Security System

mUSA

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 25 - 64
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Ad-Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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v H NO HOME 57,439,785 or 64.5% of Adults 25 - 64 who are Homeowners with NO Home Security System watch
ADT
i} q ave NU Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Movies,

SECURITY SYSTEM

Comedies, Local News - Morning, and Dramas.
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E =, Have aDOG

ST but No HOME
SECURITY SYSTEM

24,116,170 or 61.8% of Adults 25 - 64 who are Homeowners with a DOG but NO Home Security
System watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Movies, Comedies, Local News - Morning, and Dramas.

Local TV Station Programs (Persons & % Reach): Adults 25 - 64
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Have FIREARMS

but No HOME
SECURITY SYSTEM

10,559,805 or 64.5% of Adults 25 - 64 who are Homeowners with FIREARMS but NO Home Security
System watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Movies,
Local News - Evening, Local News - Morning, and Dramas.

Local TV Station Programs (Persons & % Reach): Adults 25 - 64
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Avg. Week All Digital (Persons & % Reach): Adults 25 - 64

Search (Google, Bing, etc.)

Sodial Media

Email/Text/IM/Zoom,etc. [Personal & Work)
Banking/Financial /Real Estate (Websites/Apps)
Mews\Weather/Sports [Websites/Apps)
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; Digital: Adults 25 - 64
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who are Homeowners who Usa
Own a Home Security

17,779,792 or 77.2% of Adults 25 - 64 who are Homeowners who Own a Home Security System use
Ad-Supported Social Media for an average of 170.1 minutes every day representing 29.3% of all time
spent daily with Ad-Supported Digital Media.
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3,090,785 or 78.7% of Adults 25 - 64 who are Homeowners who Plan to Buy a Home Security
System use Ad-Supported Social Media for an average of 199. minutes every day representing 29.5%
of all time spent daily with Ad-Supported Digital Media.
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SECURITY SYSTEM
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66,727,490 or 74.9% of Adults 25 - 64 who are Homeowners with NO Home Security System use Ad-
Supported Social Media for an average of 142.9 minutes every day representing 27.3% of all time
spent daily with Ad-Supported Digital Media.
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30,473,865 or 78.1% of Adults 25 - 64 who are Homeowners with a DOG but NO Home Security
System use Ad-Supported Social Media for an average of 132.4 minutes every day representing
25.7% of all time spent daily with Ad-Supported Digital Media.
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Have FIREARMS

but No HOME

SECURITY SYSTEM

11,633,471 or 71.% of Adults 25 - 64 who are Homeowners with FIREARMS but NO Home Security
System use Ad-Supported Social Media for an average of 140.7 minutes every day representing
27.5% of all time spent daily with Ad-Supported Digital Media.
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Avg. Week All Social Media (Persons & % Reach): Adults 25 - 64
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Lor| OWN a HOME
-1 SECURITY SYSTEM

17,779,792 or 77.2% of Adults 25 - 64 who are Homeowners who Own a Home Security System use
Ad-Supported Facebook for an average of 62.9 minutes every day representing 38.2% of all time
spent daily with Ad-Supported Social Media.
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E__ -] SECURITY SYSTEM

Plan to Buy a HOME

3,090,785 or 78.7% of Adults 25 - 64 who are Homeowners who Plan to Buy a Home Security System
use Ad-Supported Facebook for an average of 68.3 minutes every day representing 35.6% of all time
spent daily with Ad-Supported Social Media.
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66,727,490 or 74.9% of Adults 25 - 64 who are Homeowners with NO Home Security System use Ad-
Supported Facebook for an average of 46.7 minutes every day representing 33.8% of all time spent

SECURITY SYSTEM daily with Ad-Supported Social Media.
Avg. Week All Social Media (Persons & % Reach): Adults 25 - 64 Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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r Have a DOG
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30,379,958 or 77.8% of Adults 25 - 64 who are Homeowners with a DOG but NO Home Security
System use Ad-Supported Facebook for an average of 44.3 minutes every day representing 34.5% of
all time spent daily with Ad-Supported Social Media.
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all time spent daily with Ad-Supported Social Media.

11,633,471 or 71.% of Adults 25 - 64 who are Homeowners with FIREARMS but NO Home Security
System use Ad-Supported Facebook for an average of 55.7 minutes every day representing 39.6% of
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PP OWN OWN a HOME M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,683,573;
= Local Radio: 1,188,445; Social Media: 1,129,562; Non-Prem. Cable: 622,777; Local TV:

B SECURITY SYSTEM

—— 550,853 reaching Adults 25 - 64 who are Homeowners who Own a Home Security

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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|I. Iy SECURITY SYSTEM

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 323,202;
Local Radio: 220,429; Social Media: 215,146; Local TV: 109,472; Non-Prem. Cable: 95,259
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 6,516,844;
Local Radio: 4,826,417; Social Media: 4,345,632; Non-Prem. Cable: 2,201,367; Local TV:
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 2,846,405;
Local Radio: 2,160,538; Social Media: 1,960,415; Non-Prem. Cable: 944,806; Local TV:
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but No HOME Local Radio: 856,329; Social Media: 724,961; Non-Prem. Cable: 391,185; Local TV: 383,339
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Top-13 Out—of-Home Media (Persons & % Reach): Adults 25 - 64

(Average Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...
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Gas Stations/Convenience Stores
Restaurants & Bars
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YouTube Music

SiriusXM
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M who are Homeowners who Own a Home Security System

who are Homeowners who
Own a Home Security
System

22,199,232 or 96.4% of Adults 25 - 64 who are Homeowners who Own a Home Security System

spend an average of 59.5 minutes per day driving, seeing Billboards and Signs. 70.7% Listen to Local

Radio Stations Out-of-Home for an average of 47.4 minutes/day.

Concurrent
usage 5%: - 39 2%

6.6%

Avg. Hours+Minutes/day with Out-

of-Home Media: Adults 25 - 64
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Top-13 Out—of -Home Media (Persons & % Reach): Adults 25 - 64

{Average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas StationsfConvenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Spotify

Drug Stores

YouTube Music

SiriusXm

Movie Theaters

® who are Homeowners who Plan to Buy a Home Security System

@ Plan to Buy a HOME
b SECURITY SYSTEM

3,740,335 or 95.2% of Adults 25 - 64 who are Homeowners who Plan to Buy a Home Security System
spend an average of 58.2 minutes per day driving, seeing Billboards and Signs. 77.% Listen to Local
Radio Stations Out-of-Home for an average of 51.8 minutes/da
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Gaaade oo
_mr
_!ﬂ'

m_sm—
-mr

n Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 25 - 64

m-m-
R e
(2157638 24 2o

who are Homeowners who USA
Plan to Buy a Home
Security System

H USA

®

nt- (Aversge Doy)

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 25 - 64

(Average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Drug Stores

YouTube Music

Movie Theaters

Retail Stores

TV Music Channels
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Own or rent residence (HHLD): Own AND...

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Have NO HOME

SECURITY SYSTEM

84,167,002 or 94.5% of Adults 25 - 64 who are Homeowners with NO Home Security System spend
an average of 59.9 minutes per day driving, seeing Billboards and Signs. 73.7% Listen to Local Radio
Stations Out-of-Home for an average of 45.2 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 64

(Average Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Spotify

Drug Stores

YouTube Music

SiriusXM

Movie Theaters

Total Persons:

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 25 - 64
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NO Home Security System

 who are Homeowners with NO Home Security System HUSA

% Time Spent (Average Day]

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Supported Out-of-Home Media:
Adults 25 - 64

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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E 5 ,___ Have a DOG

N

-

but No HOME
SECURITY SYSTEM

37,882,024 or 97.% of Adults 25 - 64 who are Homeowners with a DOG but NO Home Security
System spend an average of 68. minutes per day driving, seeing Billboards and Signs. 74.8% Listen to
Local Radio Stations Out-of-Home for an average of 47.9 minutes/da

Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 64

(Average Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Spotify

Drug Stores

YouTube Music

SiriusXM

Movie Theaters

M who are Homeowners with a DOG but NO Home Security System

Total Persons:

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 25 - 64
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Have FIREARMS

but No HOME
SECURITY SYSTEM

15,375,876 or 93.9% of Adults 25 - 64 who are Homeowners with FIREARMS but NO Home Security
System spend an average of 66.2 minutes per day driving, seeing Billboards and Signs. 66.9% Listen

to Local Radio Stations Out-of-Home for an average of 37.1 minut

Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 64

(Average Week)
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Billboards & Signs (Weekly Drivers)
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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.ot OWN a HOME
-] SECURITY SYSTEM

6,309,409 or 27.4% of Adults 25 - 64 who are Homeowners who Own a Home Security System read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.7 minutes every day representing 30.2%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Mgdiq (Persons & % Reach): Adults 25 - 64

Local Daily Mewspa per(s) (Daily+Sunday)
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u_ 4 SECURITY SYSTEM

Avg. Week All Print Mgdiq (Persons & % Reach): Adults 25 - 64

Local Daily Mewspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspa per(s) (Daily

Books

New York Times [Daily+Sunday)
Magazines
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All Local Weekly Newspapers
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Wall Street Journal (Daily)
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USA Today (Daily)

Plan to Buy a HOME
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342,633 or 8.7% of Adults 25 - 64 who are Homeowners who Plan to Buy a Home Security System
read Wall Street Journal (Daily) for an average of 167.9 minutes every day representing 36.3% of all
time spent daily with All forms of Print Media.
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¥, Have NO HOME
) 2 - SECURITY SYSTEM

24,209,472 or 27.2% of Adults 25 - 64 who are Homeowners with NO Home Security System read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.7 minutes every day representing 33.4%

of all time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 25 - 64
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11,117,711 or 28.5% of Adults 25 - 64 who are Homeowners with a DOG but NO Home Security
System read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day
representing 32.3% of all time spent daily with All forms of Print Media.
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Have FIREARMS 4,274,220 or 26.1% of Adults 25 - 64 who are Homeowners with FIREARMS but NO Home Security
System read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day

representing 32.8% of all time spent daily with All forms of Print Medi
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