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47.7% or 84,272,753 of USA Adults 25 - 64 Purchased ltems at THE HOME DEPOT in 2023.
Typical Adults 25 - 64 who Purchased Items at THE HOME DEPOT in 2023 are 45.5 years old (1.7% older than
average) and have a $114,390 (16.7% higher than average) annual household income.
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28.4% or 50,155,860 of USA Adults 25 - 64 Purchased Items at LOWE'S in 2023.
Typical Adults 25 - 64 who Purchased Items at LOWE'S in 2023 are 46.8 years old (4.8% older than average)
and have a $116,564 (18.9% higher than average) annual household income.
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20.3% or 35,764,582 of USA Adults 25 - 64 Purchased Items at ACE HARDWARE in 2023.
‘ Typical Adults 25 - 64 who Purchased Items at ACE HARDWARE in 2023 are 46.9 years old (4.9% older than

Hardware average) and have a $115,408 (17.7% higher than average) annual household income.
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5.1% or 8,948,194 of USA Adults 25 - 64 Purchased Items at TRACTOR SUPPLY CO in 2023.
Typical Adults 25 - 64 who Purchased Items at TRACTOR SUPPLY CO in 2023 are 48.6 years old (8.8% older
than average) and have a $111,086 (13.3% higher than average) annual household income.
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2.4% or 4,249,121 of USA Adults 25 - 64 Purchased Items at TRUE VALUE in 2023.
Typical Adults 25 - 64 who Purchased Items at TRUE VALUE in 2023 are 47.7 years old (6.8% older than
average) and have a $141,099 (43.9% higher than average) annual household income.
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47.7% or 84,272,753 of USA Adults 25 - 64 Purchased Items at THE HOME DEPOT in 2023.
Adults 25 - 64 who Purchased Items at THE HOME DEPOT in 2023 are 15.9% more likely to be a college
graduate, 8.% more likely to work full-time, 15.2% more likely to be married, 2.3% more likely to be a

parent of 1 or more children under 18.
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children under 18.

28.4% or 50,155,860 of USA Adults 25 - 64 Purchased Items at LOWE'S in 2023.
Adults 25 - 64 who Purchased Items at LOWE'S in 2023 are 12.1% more likely to be a college graduate, 4.7%
more likely to work full-time, 21.8% more likely to be married, 1.% less likely to be a parent of 1 or more
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Hardware

20.3% or 35,764,582 of USA Adults 25 - 64 Purchased Items at ACE HARDWARE in 2023.
Adults 25 - 64 who Purchased Items at ACE HARDWARE in 2023 are 14.2% more likely to be a college
graduate, 10.2% more likely to work full-time, 17.9% more likely to be married, 10.3% less likely to be a

parent of 1 or more children under 18.
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TRACTOR
SUPPLY C?

5.1% or 8,948,194 of USA Adults 25 - 64 Purchased Items at TRACTOR SUPPLY CO in 2023.
Adults 25 - 64 who Purchased Items at TRACTOR SUPPLY CO in 2023 are 15.% less likely to be a college
graduate, .4% less likely to work full-time, 15.5% more likely to be married, 13.7% less likely to be a parent

of 1 or more children under 18.

iy 9.
* 2 Education Levels: Adults 25 - 64 Employment: Adults 25 - 64 ( \( ) Marital Status: Adults 25 - 64
. 1.3% . ) 74.7% . . 19.6%
Some High School or Less (not graduate) s Employed Full-Time or Part-Time =8.4% Single, Never Married 20.2%
. 27.0% . 66.9% . 65.3%
High School Graduate (12th grade or GED) 25.0% Employed Full-Time (35 hours or more) 67.2% Married 56.6%
Some College Credit (no degree) 14.7% Ll Employed Part-Time (less than 35 hours) % Legally Separated I;z:
ce 10.2% . 52.4% " 11.6%
Associate's Degree (AA, AS, etc.) 13.4% White Collar 57.0% Divorced
24.3% 22.3% . 1.6%
College Graduate (4 year college) 24.9% Blue Collar 21.5% Widowed | 17%
11.7% . 22.3% 4.7%
Postgraduate Degree 17.5% Work From Home [most of the time or always) 22.3% LGBTQ+ (net) - 7.5%
who Purchased ltems at TRACTOR SUPPLY CO in 2023 m USA who Purchased Items at TRACTOR SUPPLY CO in 2023 mUSA who Purchased Items at TRACTOR SUPPLY CO in 2023 HUSA
Top-20 Occupations: Adults 25 - 64 Entrepreneurs/Military Experience Foittb b Stage in Life: Adults 25 - 64
6.2%
12.6% 12.4% 11.4%
. 6.8% 8.7% 6.0% Parent of 1 or more Children under 18 _33359{’ 3%
9.3%
8.4% small Business Self-Employed  Current or Former Working Mothers _ 13.6%
6. 6.6% 105 5.9% 6.0% Owner Military Service )
as SARTE U Ton ae% asx . 5'5%3 . 225 T Parent of 1 or more Children Under Age 2 -5'?_%’%
23 27 - 3% 23% 2% 2% 28%, .
I I I I I ' 1.19' . 198 30 159 s L% s 15%5% Lastan Parent of 1 or more Children Age 2-5 8'5363 7%
Holl ' Holl "Holl 'S = om om — .
é@é \qub gb“{b Q?QQ‘, 6@&& @}@h S g aga\ p & “e‘&? 453‘& y 3‘& qib‘& &_'{,e @&oo d.*éh é‘\&sx .,p“\& f& Parent of 1 or more Children Age 6- 11 I 1'9. 0%
& & & L A R R S & P £1 Child 12-17 20.9%
& é‘-}é éé""b S & s@,« @5 & o & 9@& z."‘b @g,o*‘ & {Sgsz N & & arent of 1 or more Children Age 12 - T R
?-§ < N < 'beb ‘\:\ ﬁc& z’f & ésu“ a(.“"‘ q@ﬁ@ @"& @:" '@‘h & i . 10.5%
.g.\t' o & ,f‘qb & oi’° & SP a\é‘\ & ‘6‘& & (_,é@ é@',\ d“‘f Q(ﬁ Parent of 1 or more Children in College B 8.2‘3&:
6355' 8;}& "f *‘HQO & .,{‘?z & .‘\‘-"é- N “ ‘@’S‘\ ¢ &
<& & o o y 23.2%
Qp;' « & q'-‘}% \\é‘” Grandparent of 1 or more Children under 18 B 16.1%
o & &
who Purchased Items at TRACTOR SUPPLY CO in 2023 mUSA who Purchased Items at TRACTOR SUPPLY CO in 2023 HUSA
USA USA Projection Scarborough R2 2023: Jan23-0Oct23 Qual intab 540
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 9,908 &

Hardware/paint/lawn/garden: Stores bought past 12 mo (HHLD): Tractor Supply Co



e l/alue.

2.4% or 4,249,121 of USA Adults 25 - 64 Purchased ltems at TRUE VALUE in 2023.
Adults 25 - 64 who Purchased Items at TRUE VALUE in 2023 are 42.8% more likely to be a college graduate,

22.3% more likely to work full-time, 17.1% more likely to be married, 25.4% less likely to be a parent of 1 or

more children under 18.
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47.7% or 84,272,753 of USA Adults 25 - 64 Purchased ltems at THE HOME DEPOT in 2023.
Adults 25 - 64 who Purchased ltems at THE HOME DEPOT in 2023 are 20.3% more likely to own their home,

7.% more likely to own a higher valued home, 18.6% more likely to have a single-family home, 15.% more
likely to have a dog.

m Own/Rent/Other: Adults 25 - 64

m&m Type of Home: Adults 25 - 64 4
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¢l v { ) 60.7%
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Property
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have a dog.

28.4% or 50,155,860 of USA Adults 25 - 64 Purchased Items at LOWE'S in 2023.
Adults 25 - 64 who Purchased Items at LOWE'S in 2023 are 26.7% more likely to own their home, 6.9% more

likely to own a higher valued home, 25.7% more likely to have a single-family home, 21.3% more likely to

m Own/Rent/Other: Adults 25 - 64

mﬁm Type of Home: Adults 25 - 64 4™ Pets in Home: Adults 25 - 64
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20.3% or 35,764,582 of USA Adults 25 - 64 Purchased Items at ACE HARDWARE in 2023.
‘ E Adults 25 - 64 who Purchased Items at ACE HARDWARE in 2023 are 20.4% more likely to own their home,
o 6.5% more likely to own a higher valued home, 19.9% more likely to have a single-family home, 20.9% more

Hardware likely to have a dog.
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TRACTOR
SUPPLY C?

5.1% or 8,948,194 of USA Adults 25 - 64 Purchased ltems at TRACTOR SUPPLY CO in 2023.
Adults 25 - 64 who Purchased Items at TRACTOR SUPPLY CO in 2023 are 20.9% more likely to own their

home, 8.5% more likely to own a higher valued home, 41.4% more likely to have a single-family home, 49.9%
more likely to have a dog.

m Own/Rent/Other: Adults 25 - 64 mﬁm Type of Home: Adults 25 - 64 4, {™ Pets in Home: Adults 25 - 64

79.5%

85.8%
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TrueYalue

m Own/Rent/Other: Adults 25 - 64

2.4% or 4,249,121 of USA Adults 25 - 64 Purchased Items at TRUE VALUE in 2023.
Adults 25 - 64 who Purchased Items at TRUE VALUE in 2023 are 25.3% more likely to own their home, 21.4%

more likely to own a higher valued home, 26.3% more likely to have a single-family home, 46.7% more likely

to have a dog.
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47.7% or 84,272,753 of USA Adults 25 - 64 Purchased ltems at THE HOME DEPOT in 2023.
Adults 25 - 64 who Purchased Items at THE HOME DEPOT in 2023 are 5.% more likely to look up D-I-Y
advice online, 9.4% more likely to always vote in local elections, 15.3% more likely to belong to a gym,

9.6% more likely to fly domestic past yr.

‘_Top-20 past 30-days Online Lifestyle Activites: Adults 25 - 64 Political Activity: Adults 25 - 64

83.4%
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16.4% 15.8% 15.5% 14.9% Statewide Elections: Always

Statewide Elections: Sometimes o
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28.4% or 50,155,860 of USA Adults 25 - 64 Purchased Items at LOWE'S in 2023.

Adults 25 - 64 who Purchased Items at LOWE'S in 2023 are 5.6% more likely to look up D-I-Y advice online,
17.4% more likely to always vote in local elections, .3% less likely to belong to a gym, 8.% more likely to fly
domestic past yr.
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ACE

Hardware

20.3% or 35,764,582 of USA Adults 25 - 64 Purchased Items at ACE HARDWARE in 2023.

Adults 25 - 64 who Purchased Items at ACE HARDWARE in 2023 are 10.6% more likely to look up D-I-Y
advice online, 29.6% more likely to always vote in local elections, 11.5% more likely to belong to a gym,
8.8% more likely to fly domestic past yr.

. . . u P
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5.1% or 8,948,194 of USA Adults 25 - 64 Purchased Items at TRACTOR SUPPLY CO in 2023.
Adults 25 - 64 who Purchased Items at TRACTOR SUPPLY CO in 2023 are 4.6% more likely to look up D-I-Y

SWPLYm advice online, 13.8% more likely to always vote in local elections, 19.1% more likely to belong to a gym,
- 5.2% more likely to fly domestic past yr.
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Top-20 past 30-days Online Lifestyle Activites: Adults 25 - 64

2.4% or 4,249,121 of USA Adults 25 - 64 Purchased Items at TRUE VALUE in 2023.

Adults 25 - 64 who Purchased Items at TRUE VALUE in 2023 are 11.3% more likely to look up D-I-Y advice
online, 40.4% more likely to always vote in local elections, 43.8% more likely to belong to a gym, 16.6%
more likely to fly domestic past yr.
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meal Planning Information informaton / Advice fvideo call  Services/ Ganden ideas Information Beauty ideas Post resume Classes  Development Spirituality  (Research  (vou or Your Invite (snapfish, Familyadvice  service : . w
suggestions Reviews Iskype,  Information schoals, child's) shutte fly, Local Elections: Always
FaceTime, Applcation, etc) Local Elections: Sometimes
erc) Financing] 34.7%
B who Purchased ltems at TRUE VALUE in 2023 HUSA mwho Purchased Items at TRUE VALUE in 2023 mUSA

«
@& Top-30 past 12-months Active Lifestyle Activites:

34.2%|
51.9%)

Gilling-  lawncare Gardening  sicyding  Swimming Hiking - Jogging-  Volunteer
outdoor [Flowersor Backpacking  Rumning waork
Cooking Vegetahles)

USA USA Projection Scarborough R2 2023:; Jan23-Oct23

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Adults 25 - 64 % Past 12-months Domestic Airline Trips: Adults 25 - 64

- 10.2%
B ¢ 554,708 16.2%
2 wibs D — 15
- 26.0%
ELLN 5 004,763 8.5%
- 13.4%
5-9trips [EXTERIE 10.7%
10+ trips m 2.6% Flew Domestic past year: IEITOEENENNEE
P 2.5% Avg. # Domestic Flights: SIS EEEN-EE
T 15.0%,
5.4% 5.0%
3.4% H0%
- -2 iz o
Bowling camping  Belongto  Sewing- Boating Fishing  Yoga- pilates Group Fimess Galf Basketball adult camgiverof  Followa Competiive  Soccer  snow skiing-  Tennis Foothall  Organized  softhall - Hunting
Heslth Clubor  Crafts Class Continuing  Aging Parent Weight Loss Video Gaming snowboarding Road Race Baseball
Gym Education  or Relative Progmm (5K,
Marathon,
B who Purchased ltems at TRUE VALUE in 2023 HUSA etc)
Qual Intab 262
USA Jan23-Oct23 USA Projection Scarborough R2 2023: lan23-Oct23 Qual Intab 9,908

Hardware/paint/lawn/garden: Stores bought past 12 mo (HHLD): True Value




Past 30-days QSR Users: Adults 25 - 64

'ﬂ . l 1time
- 2 times
3 times
4 times
5 times
10times or more

m who Purchased Items at THE HOME DEPOT in 2023 mUSA

Total Aggr(r}tg?ly QSR Users: Avg. Monthly QSR Meals:

90.2%
mman e

less likely to smoke cigarettes.

47.7% or 84,272,753 of USA Adults 25 - 64 Purchased Items at THE HOME DEPOT in 2023.
Adults 25 - 64 who Purchased Items at THE HOME DEPOT in 2023 are 4.2% more likely to use QSRs past
mo., 8.9% more likely to use Sit-Down Restaurants past mo., 2.8% more likely to use Casinos past yr., 43.7%

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64

. 1time 15.8%

m who Purchased Items at THE HOME DEPOT in 2023 m USA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

84.3%

_ 136,653,051

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

5731 t
4,13
57.43
85.59
Mexican  Pizza

B who Purchased Items at THE HOME DEPOT in 2023

Chinese  Coffee  Indian/ itoian  Bagel/ Wings/ Upscale Steakhouse
House/  Thaif Donut/  Burgers/
Coffee Bar  Other Bakery Sports Bar
Asian

B USA
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Purchased Items at THE HOME DEPOT in 2023 23.4%

(17 39,315,793 22.3%

Drank Past 30-days: Adults 25 - 64

Liquor

Any Type of Beer

Wine
Domestic Regular Beer

Imported Beer

0
13.2%

Past 12 months Casino Activities: Adults 25 - 64

Slot Machines  prgr=jrm

24.5%
Table Games (Craps, Poker, etc.)

Bar / Nightclub

Upscale Restaurant

7.2%

Stage Show / Concert 7.9%

32.0%

: 3.6%
Sports Betring ¥
.0%
Spa : 2.1% 56,535,704

Other Gambling ’-1'25’:'

Casinos visited past 12 months: Yes

oamestc g e 0y
Microbrew / Craft Beer '

m who Purchased Items at THE HOME DEPOT in 2023 mUSA
USA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

u who Purchased tems at THE HOME DEPOT in 2023

B USA

4,712

USA Jan23-0ct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab

9,908

Hardware/paint/lawn/garden: Stores bought past 12 mo (HHLD): The Home Depot

Used Past 30-days: Adults 25 - 64

5.3%
9,319,478

26,083,545 16,450,710
Marijuana / Cannabis Cigarettes Vape
m who Purchased Items at THE HOME DEPOT in 2023 mUSA



Past 30-days QSR Users: Adults 25 - 64

-

3 times

4 times
5 times

6-9times 22.0%

10times or more 19.0%

® who Purchased Items at LOWE'S in 2023 mUsA

Total Monthly QSR Users:
94.2% 90.2%

_ T

Avg. Monthly QSR Meals:

to smoke cigarettes.

28.4% or 50,155,860 of USA Adults 25 - 64 Purchased Items at LOWE'S in 2023.
Adults 25 - 64 who Purchased ltems at LOWE'S in 2023 are 4.4% more likely to use QSRs past mo., 9.5%
more likely to use Sit-Down Restaurants past mo., 7.1% more likely to use Casinos past yr., 48.3% less likely

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64

[ ] 1time el

2 times

16.5%

3 times

4 times
10times or more

B who Purchased Items at LOWE'S in 2023

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
84.7% 77.4%

4.1
_ R

6 - 9 times

W USA

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

1553
1,73

15.73
Mexican  Pizza  Chinese  Coffee  Indian/  ttafian  Bagel/  Wings/

Upscale Steakhouse

House / Thai / Donut/  Burgers /
Coffes Bar  Other Bakery Sports Bar
Asian
mwho Purchased Items at LOWE'S in 2023 mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Purchased items at LOWE'S in 2023 20.7%

UsA [EREILE. 22.3%

Drank Past 30-days: Adults 25 - 64

Liquoer

19.5%

Any Type of Beer

Wine

Domestic Regular Beer
Imported Beer
Domestic Light Beer
Microbrew / Craft Beer 13.2%

m who Purchased Items at LOWE'S in 2023

mUSA

USA USA Projection Scarborough R2 2023: lan23-0Oct23

83,647,714 47.4%

Past 12 months Casino Activities: Adults 25 - 64

Slot Machines

43,267,425 24.5%

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

Other Gambling ?319‘:"

56,535,704

Casinos visited past 12 months: Yes

Qual Intab
All Graphs and HBIA! Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. Alf rights reserved.

u who Purchased items at LOWE'S in 2023

HUSA

3,090

USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab

Hardware/paint/lawn/garden: Stores bought past 12 mo (HHLD): Lowe's

9,908

Used Past 30-days: Adults 25 - 64

s S
5.3%
26,083,545 16,450,710 9,319,478
Marijuana / Cannabis Cigarettes Vape
mwho Purchased I tems at LOWE'S in 2023 mUSA



ACE

Hardware

30-days QSR Users: Adults 25 - 64

Past

1time

7.8%

10.3%

2 times
3 times

4 times

10.5%

m who Purchased Items at ACE HARDWARE in 2023 musA

Avg. Monthly QSR Meals:

5 times

6-9times

10times or more

Total Monthly QSR Users:
94.0% 90.2%

_ T - -

20.3% or 35,764,582 of USA Adults 25 - 64 Purchased Items at ACE H

11.3% more likely to use Sit-Down Restaurants past mo., 3.% more li
likely to smoke cigarettes.

Adults 25 - 64 who Purchased ltems at ACE HARDWARE in 2023 are 4.1% more likely to use QSRs past mo.,

ARDWARE in 2023.

kely to use Casinos past yr., 30.5% less

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64
€

1 time 15.8%

2 times

16.5

%

3 times

4 times

5times

6 - 9 times

10times or more

5.1%
H who Purchased ltems at ACE HARDWARE in 2023 HUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

e o -

136,659,051

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

4553

Mexican  Piza

® who Purchased Items at ACE HARDWARE in 2023

chinese  Coffee  indian/  imkion  Bagel/ Wings/ Upscale Steakhouse
House/  Thaif Donut [ Burgers /
Coffee Bar  Other Bakery Sports Bar
Asian

mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Purchased ftems at ACE HARDWARE in 2023 19.8%

UsA [EREILE. 22.3%

Drank Past 30-days: Adults 25 - 64

20.2%

Liquoer

Any Type of Beer
Wine

Domestic Regular Beer
Imported Beer

Domestic Light Beer

Microbrew / Craft Beer 13.2%

® who Purchased Items at ACE HARDWARE in 2023

mUSA

USA USA Projection Scarborough R2 2023: lan23-0Oct23 Qual Intab

All Graphs and HBIA! Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. Alf rights reserved.

Past 12 months Casino Activities: Adults 25 - 64

Slot Machines

43,267,425

B s
12,499,675 7.1%
6, 557 3.6%

B 3%

1%
3.3%

3,710,9 %
B Tav

= who Purchased tems at ACE HARDWARE in 2023

24.5%
Table Games (Craps, Poker, etc.)

Bar / Nightclub
Upscale Restaurant
Stage Show / Concert

Sports Betting

Spa

56,535,704

Other Gambling Casinos visited past 12 months: Yes

HUSA

2,131

USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908

Hardware/paint/lawn/garden: Stores bought past 12 mo (HHLD): Ace Hardware

Used Past 30-days: Adults 25 - 64

s S
26,083,545 16,450,710 9,319,478
Marijuana / Cannabis Cigarettes Vape
mwho Purchased Items at ACE HARDWARE in 2023 mUsA



TRACTOR
SUPPLY C2

Past 30-days QSR Users: Adults 25 - 64

| [ 1 time
g

7.8%

10.1%
10.3%

1
2 times

3 times

4 times 10.5%
6 - 9times 22.0%

10 times or more

19.0%

m who Purchased Items at TRACTOR SUPPLY CO in 2023 mUsA

Avg. Monthly QSR Meals:

90.2%
e B

Total Monthly QSR Users:
93.9%

5.1% or 8,948,194 of USA Adults 25 - 64 Purchased Items at TRACTOR SUPPLY CO in 2023.

Adults 25 - 64 who Purchased Items at TRACTOR SUPPLY CO in 2023 are 4.1% more likely to use QSRs past
mo., 9.7% more likely to use Sit-Down Restaurants past mo., 42.5% more likely to use Casinos past yr., 8.%
more likely to smoke cigarettes.

. 1ltime

2 times

3 times

4 times

5 times

6-9times

84.9%

Total Monthly Sit-Down Restaurant Users: A

_ 136,653,051

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64

15.8%

10times or more T

m who Purchased ltems at TRACTOR SUPPLY CO in 2023

mUSA

lown Restaurant Meals:

77.4%

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

Coffee  Indian/  italian
House /  Thai/
Coffee Bar  Other
Asian

Bagel /  Wings/
Donut/  Burgers/
Bakery Sparts Bar

Upscale Steakhouse

¥ who Purchased Items at TRACTOR SUPPLY COin 2023 muUsA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Purchased ite ms at TRACTOR SUPPLY CO in 2023 19.2%

(17 39,315,793 22.3%

Drank Past 30-days: Adults 25 - 64
m 20.6% i

m who Purchased Items at TRACTOR SUPPLY CO in 2023

Liquor

Any Type of Beer

Wine
Domestic Regular Beer
Imported Beer

Domestic Light Beer

(
<

Microbrew / Craft Beer

mUSA

USA USA Projection Scarborough R2 2023: lan23-0ct23

Slot Machines
Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting
Spa

Other Gambling

Qual intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

540
USA Jan23-Oct23

m who Purchased ltems at TRACTOR SUPPLY CO in 2023

Past 12 months Casino Activities: Adults 25 - 64

15,707,1798.9%

32.0%
27 56,535,704
,1308% . -
2R Casinos visited past 12 months: Yes

mUSA

USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab

Hardware/paint/lawn/garden: Stores bought past 12 mo (HHLD): Tractor Supply Co

Used Past 30-days: Adults 25 - 64

i 5.3%
9,319,478

26,083,545 16,450,710
Marijuana / Cannabis Cigarettes Vape
mwho Purchased Items at TRACTOR SUPPLY COin 2023 BUSA

9,908



elalue.

Past 30-days QSR Users: Adults 25 - 64

pime

2 times

4 times 10.5%
10 times or more 19.0%

m who Purchased Items at TRUE VALUE in 2023 W USA

Avg. Monthly QSR Meals:

Total Monthly QSR Users:
94.2% 90.2%

ea e e I

to smoke cigarettes.

2.4% or 4,249,121 of USA Adults 25 - 64 Purchased Items at TRUE VALUE in 2023.
Adults 25 - 64 who Purchased Items at TRUE VALUE in 2023 are 4.4% more likely to use QSRs past mo., 7.3%
more likely to use Sit-Down Restaurants past mo., 16.9% more likely to use Casinos past yr., 52.% less likely

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64

. 1time 15.8%

3 times 13.2%
4 times 10.0%
5 times F

m who Purchased Items at TRUE VALUE in 2023

mUSA

Total Monthly Sit-Down Restaurant Users: A whn Restaurant Meals:
83.1% 77.4%

4.1
_ 136,653,051

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

Mexican  Pizza  Chinese  Coffee  Indian/  italian  Bagel/ Wings/ Upscale Steakhouse
House / Thai / Donut/ Burgers/

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

who Purchased items ot TRUE VALUE in 2023 - 12.4%

Coffee Bar  Other Bakery Sports Bar
IV W 39,315,793 22.3%

= who Purchased Items at TRUE VALUE in 2023 mUSA

Drank Past 30-days: Adults 25 - 64

Uiquor
Any Type of Beer

Wine 59,031,645 33.4%
43,800,934 24.8%

Domestic Regular Beer

Imported Bear
Microbrew / Craft Beer m%lg-S%

m who Purchased Items at TRUE VALUE in 2023 mUSA

USA USA Projection Scarborough R2 2023: lan23-0ct23

Past 12 months Casino Activities: Adults 25 - 64
Slot Machines ppriyrm 24.5%
Table Games (Craps, Poker, etc.)

-

Upscale Restaurant

15,707,179

12,499,675 7.1%
i 4.3%
spors Beting. EERE 5,64
Spa PR 7.4%

Stage Show / Concert 32.0%

56,535,704

: 2.5%
Other Gambling ' 1.8% Casinos visited past 12 months: Yes
u who Purchased tems at TRUE VALUE in 2023 BUSA

Qual intab 262
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Jan23-0ct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab

Used Past 30-days: Adults 25 - 64

5.3%
16,450,710 9,319,478

9,908

Hardware/paint/lawn/garden: Stores bought past 12 mo (HHLD): True Value

26,083,545
Marijuana / Cannabis Cigarettes Vape
m who Purchased Items at TRUE VALUE in 2023 mUSA



47.7% or 84,272,753 of USA Adults 25 - 64 Purchased Items at THE HOME DEPOT in 2023.

Adults 25 - 64 who Purchased Items at THE HOME DEPOT in 2023 are 19.9% more likely to have a 401K,
26.5% more likely to have an Auto Loan, 28.4% more likely to Invest/Trade Stocks Online, .7% more likely to
pay with their Debit Card.

mﬁﬂ Investments Owned: Adults 25 - 64 Financial Services Has and/or Uses: Adults 25 - 64
401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

22.5%
Mutual Funds 30,649,143 17.0%

16.2%
Money Market Funds .m

Other (Crypto / NFTs / Metals, etc.) 111:;;%

11.2% 10.0%
13.7% 7.8% 7.8%
Bonds 0_5% : — 5.9% 4.4%
529 Plan / College Savings Plan Mw%gm Checking Debitor ATM  Savings  CreditCard  Online Mobile online Bill Home Auto Loan Money  Studentloan Refinanced Certificates of Personal Loan  Home

Account card Account Banking Banking Paying Mortgage Market Home Deposit (CDs) Improvement
Second Home or Real Estate Property E’ﬁl&ﬂ% Account Mortgage l:an_z IL“:;“@

7 qui n

® who Purchased ttems at THE HOME DEPOT in 2023 mUSA = who Purchased Items at THE HOME DEPOT in 2023 HUSA
. . [y | .
Professional Services Used*: Adults 25 - 64 Past 3-Months Payment Methods Used: Adults 25 - 64

Tax Preparation Service 5
pa 46,751,043 26.5%

Online Investing / Stock Tradi
e/ e 30,617,793 17.3%

Financial Planner

27,838,632 15.8%

Accountant 14.5%

10.8%

10.6% ® .

Insurance Agent at a Local Office (not online)

15,065,540 5%

Real Estate Agent 10.0%

2,412,324 XS

"
S
@
E

4.4% 4.5% 4.2% 3,9%
Estate Planning . A : = o EE s e 2 |
. . . 1:4% (*Past 12 Months) VISA Debit Card Venmo MasterCard Zelle CashApp  ApplePay GooglePay Store Credit  American Discover Facebook  Square Cash Samsung Pay
Diverce [/ Family Attorney o card Express Messenger
B who Purchased tems at THE HOME DEPOT in 2023 W USA B who Purchased Items at THE HOME DEPOT in 2023 B USA

USA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual intab 4,712

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908

Hardware/paint/lawn/garden: Stores bought past 12 mo (HHLD): The Home Depot



28.4% or 50,155,860 of USA Adults 25 - 64 Purchased Items at LOWE'S in 2023.

Adults 25 - 64 who Purchased ltems at LOWE'S in 2023 are 20.2% more likely to have a 401K, 23.6% more
likely to have an Auto Loan, 25.8% more likely to Invest/Trade Stocks Online, 2.2% more likely to pay with
their Debit Card.

Investments Owned: Adults 25 - 64

401K Plan
IRA (Individual Retirement Account)

Stocks or Stock Options

52,492,291 29.7%
22.5%
30,649,144 17.4%

16.2%
Y 12.2%

15.0%
i 11.3%
11.7%
18,535, 18 A+

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

Bonds

Financial Services Has and/or Uses: Adults 25 - 64

13.0%

X 13.2% )
529 Plan / College Savings Plan Mm_z% Checking Debit or ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Studentloan Refinanced Certificates of Personal Loan  Home

Account card Account Banking Banking Paying Mortgage Market Home Deposit (CDs) Improvement

Second Home or Real Estate Property Eﬁlﬁl’% Account Mortgage Loan or Home
o Equity Loan
® who Purchased ltems at LOWE'S in 2023 mUSA B who Purchased Items at LOWE'S in 2023  EUSA
Professional Services Used*: Adults 25 - 64 Past 3-Months Payment Methods Used: Adults 25 - 64
Online Investing / Stock Trading
15.8%
Insurance Agent at a Local Office (not online) 10 6% . .
Real Estate Agent - 9.3% 12,595 13.7%

12,412 824 R

Estate Planning

4.8% 4.5% 3.8% 3.9%

3, 4% 1 72170
. ; (*Past 12 Months) VISA PayPal Debit Card Venmo MasterCard Zelle Cash App Apple Pay  Google Pay Store Credit  American Discover Facebook  Square Cash Samsung Pay
Divorce / Family Attorney 1.5% card Express Messenger
m who Purchased Items at LOWE'S in 2023 mUSA m who Purchased ltems at LOWE'S in 2023 mUSA
USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 3,090
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-0ct23 USA Projection Scarborough R2 2023: lan23-Oct23 Qual Intab 9908

Hardware/paint/lawn/garden: Stores bought past 12 mo (HHLD): Lowe's




20.3% or 35,764,582 of USA Adults 25 - 64 Purchased Items at ACE HARDWARE in 2023.
E Adults 25 - 64 who Purchased Items at ACE HARDWARE in 2023 are 21.2% more likely to have a 401K, 32.1%
‘ " more likely to have an Auto Loan, 34.8% more likely to Invest/Trade Stocks Online, 3.8% more likely to pay

Hardware with their Debit Card.

Investments Owned: Adults 25 - 64 Financial Services Has and/or Uses: Adults 25 - 64

401K Plan  Ferrmem 54.4%

IRA (Individual Retirement Account)

68,738,660

Stocks or Stock Options 52,402,201 o

Mutual Funds 27.0%
Money Market Funds mwﬂ%
Other (Crypto / NFTs / Metals, etc.) Ml ;;3%
Bonds 12.% 120%10.0% ;g 7% s.2% s
FERECE 10.5% ! — :
: 13.3% . . = o 22 725 220 19,146,105 1 h
529 Plan / College Savings Plan 18,025, P Checking Debitor ATM  Savings  CreditCard  Online Mobile online Bill Home Auto Loan Money  Studentloan Refinanced Certificates of Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market Home Deposit (CDs) Improvement
Second Home or Real Estate Property El_ﬁm Account Mortgage Loan or Home
£ Equity Loan
m who Purchased Items at ACE HARDWARE in 2023 mUSA = who Purchased Items at ACE HARDWARE in 2023 H USA
R . [r— i
Professional Services Used*: Adults 25 - 64 Past 3-Months Payment Methods Used: Adults 25 - 64

Tax Preparation Service =
pa 46,751,043 26.5%

Online Investing / Stock Tradi =
e/ ne 30,617,793 17.3%

27,838,632 15.8%

Financial Planner

Accountant

Insurance Agent at a Local Office (not online) 8.5%

9.2%

Real Estate Agent

12,412,824 7.0%
3.9% 4.5% 355 3.9%
Estate Planning 5.3%
A% ; : 3 2 : 2 b s [ERY s TR
. ; 1.4% (*Past 12 Months) VISA Debit Card Venmo MasterCard Zelle Cash App Apple Pay  GooglePay Store Credit  American Discover Facebook  Square Cash Samsung Pay
Diverce [/ Family Attorney 15% card Express Messenger
B who Purchased ltems at ACE HARDWARE in 2023 HUSA B who Purchased Items at ACE HARDWARE in 2023 HUSA

USA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual intab 2,131
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908

Hardware/paint/lawn/garden: Stores bought past 12 mo (HHLD): Ace Hardware



TRACTOR

SUPPLY C?

mﬁﬂ Investments Owned: Adults 25 - 64

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

529 Plan / College Savings Plan

Second Home or Real Estate Property

m who Purchased items at TRACTOR SUPPLY CO in 2023

5.1% or 8,948,194 of USA Adults 25 - 64 Purchased Items at TRACTOR SUPPLY CO in 2023.
Adults 25 - 64 who Purchased ltems at TRACTOR SUPPLY CO in 2023 are 15.2% more likely to have a 401K,

53.7% more likely to have an Auto Loan, 40.% more likely to Invest/Trade Stocks Online, 15.1% more likely to
pay with their Debit Card.

06,045,671 54.4%

68,738,660

52,492,291 29.7%

20.8%
30,649,144 17.4%

18.5%
12.2%

18.7%

e 11.3%

10.8%
PERELN 10.5%
18,025,

9.9%
10.2%

19.1%

]

7%
mUSA

.‘"‘ Financial Services Has and/or Uses: Adults 25 - 64

16.1%
11.9%

10.0%
7.8%

Studentloan Refinanced Certificates of Personal Loan
Home Deposit (CDs)
Mortgage

Checking  Debit or ATM
Account card

Credit Card Mohile

Banking

Online Bill
Paying

online
Banking

Savings
Account

Home

Mortgage

Auto Loan Money
Market

Account

Home
Improvement
Loan or Home

Equity Loan

® who Purchased Items at TRACTOR SUPPLY CO in 2023 mUSA

Professional Services Used*: Adults 25 - 64

Tax Preparation Service

Online Investing / Stock Trading

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Diverce [/ Family Attorney
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2.4% or 4,249,121 of USA Adults 25 - 64 Purchased Items at TRUE VALUE in 2023.
Adults 25 - 64 who Purchased Items at TRUE VALUE in 2023 are 29.8% more likely to have a 401K, 28.9%
o | More likely to have an Auto Loan, 26.7% more likely to Invest/Trade Stocks Online, 6.8% more likely to pay

with their Debit Card.

mﬁélnvestments Owned: Adults 25 - 64 Financial Services Has and/or Uses: Adults 25 - 64

401K Plan

96,045,671 54.4%

IRA (Individual Retirement Account) ST

Stocks or Stock Options

52,492,291 29.7%

Mutual Funds
Money Market Funds W 32.0%
Other (Crypto / NFTs / Metals, etc.) M 22.8%
18.8%
Bonds JReemg s

) 18.8% : s L > 13 B
529 Plan / College Savings Plan m Checking  Debit or ATM  Savings  Credit Card Online Mobile Online Bill Home Money  Studentloan Refinanced Certificates of Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market Home Deposit (CDs) Improvement
Second Home or Real Estate Property = 20.0% Account Mortgage Loan or Home
w9% Equity Loan
® who Purchased tems at TRUE VALUE in 2023 uUSA B who Purchased Items at TRUE VALUE in 2023  mUSA

14.9%

2 o e e [

Professional Services Used*: Adults 25 - 64 foy'Past 3-Months Payment Methods Used: Adults 25 - 64

Tax Preparation Service

46,751,043 26.5%

Online Investing / Stock Trading 30,617,793 S

Financial Planner =
27,838,632 15.8%

Accountant

10.8%

Insurance Agent at a Local Office (not online) 2.5%

10.2%

7%
Real Estate Agent

11,292

12,412 824 R

4.5% 4.5% 3.9%
Estate Planning 8.6% 1.9%
3.4% : ] 5 31 o & .5z QR 272 a0t |
. ; 2.7% (*Past 12 Months) VISA PayPal Debit Card Venmo MasterCard Zelle Cash App Apple Pay  Google Pay Store Credit  American Discover Facebook  Square Cash Samsung Pay
Divorce / Family Attorney 1.5% card Express Messenger
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Hardware/paint/lawn/garden: Stores bought past 12 mo (HHLD): True Value



Adults 25 - 64 who Purchased Items at THE HOME DEPOT in 2023 spend an average of 3 days, 1 hours, 32 minutes and
13 seconds each week with All Forms of Media.

87.9% of Adults 25 - 64 who Purchased Iltems at THE HOME DEPOT in 2023 spend an avg. of 8 hours and 28 minutes each week listening
to All Local AM/FM Radio, representing 10.1% of total time spent with all forms of Media.

Weekly

B

Reach

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

Usage 53.0%
UsA
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® who Purchased Items at THE HOME DEPOT in 2023 H USA

UsA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 4712 USA Jan23-0Oct23

USA Projection Scarborough R2 2023: lan23-Oct23 Qual Intab 9,908
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Hubbard Share of Everything

for Anything _
BROADCASTING

Hardware/paint/lawn/garden: Stores bought past 12 mo (HHLD): The Home Depot




Weekly

Reach ¢

% of Total
Weekly H:M:

UsA USA Projection
All Graphs and soefo.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Adults 25 - 64 who Purchased Items at LOWE'Sin 2023 spend an average of 3 days, 4 hours, 42 minutes and 26 seconds
each week with All Forms of Media.

89.3% of Adults 25 - 64 who Purchased Items at LOWE'S in 2023 spend an avg. of 8 hours and 38 minutes each week listening to All
Local AM/FM Radio, representing 10.1% of total time spent with all forms of Media.

g

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

Usage 53.0%
UsA

who Purchased Items at
LOWE'S in 2023

20 g
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% of Total
Weekly H:M:
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Adults 25 - 64 who Purchased Items at ACE HARDWARE in 2023 spend an average of 3 days, 2 hours, 3 minutes and 14
‘ E seconds each week with All Forms of Media.

89.7% of Adults 25 - 64 who Purchased ltems at ACE HARDWARE in 2023 spend an avg. of 8 hours and 58 minutes each week listening
Ha rd ware to All Local AM/FM Radio, representing 10.9% of total time spent with all forms of Media.

95.0%

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

Usage 53.0%
UsA

who Purchased Items at
ACE HARDWARE in 2023

56.8%
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Adults 25 - 64 who Purchased Items at TRACTOR SUPPLY CO in 2023 spend an average of 3 days, 8 hours, 22 minutes
and 0 seconds each week with All Forms of Media.

90.1% of Adults 25 - 64 who Purchased Items at TRACTOR SUPPLY CO in 2023 spend an avg. of 10 hours and 6 minutes each week
listening to All Local AM/FM Radio, representing 11.3% of totaltime spent with all forms of Media.

Weekly

Reach ¢

Exo

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

Concurre
Usage 53.0%
% of Total ) —
Weekly H:M: i
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Hours:Minutes:
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Adults 25 - 64 who Purchased Items at TRUE VALUE in 2023 spend an average of 3 days, 10 hours, 5 minutes and 14
seconds each week with All Forms of Media.
o 84.9% of Adults 25 - 64 who Purchased Items at TRUE VALUE in 2023 spend an avg. of 12 hours and 15 minutes each week listening to

All Local AM/FM Radio, representing 12.7% of total time spent with all forms of Media.
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Media: Adults 18 or older
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Adults 25 - 64 who Purchased Items at THE HOME DEPOT in 2023 spend an average of 2 days, 2 hours, 14 minutes and
41 seconds each week with All Forms of Ad-Supported Media.

83.4% of Adults 25 - 64 who Purchased Items at THE HOME DEPOT in 2023 spend an avg. of 7 hours and 44 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 12.8% of total time spent with all forms of Ad-Supported Media.
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Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

% of Total
Weekly H:M:
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Adults 25 - 64 who Purchased ltems at LOWE'Sin 2023 spend an average of 2 days, 4 hours, 11 minutes and 19 seconds
each week with All Forms of Ad-Supported Media.

84.3% of Adults 25 - 64 who Purchased Items at LOWE'S in 2023 spend an avg. of 7 hours and 46 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 12.6% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

Concurr:
usage 58.6%
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Adults 25 - 64 who Purchased Items at ACE HARDWARE in 2023 spend an average of 2 days, 2 hours, 21 minutes and 28
‘ CE seconds each week with All Forms of Ad-Supported Media.
o 84.% of Adults 25 - 64 who Purchased Items at ACE HARDWARE in 2023 spend an avg. of 7 hours and 55 minutes each week listening to
Ha rd ware Local Ad-Supported AM/FM Radio, representing 13.2% of total time spent with all forms of Ad-Supported Media.

Weekly

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

‘Concurr:
usage 58.6%

who Purchased Items at USA
ACE HARDWARE in 2023
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Adults 25 - 64 who Purchased Items at TRACTOR SUPPLY CO in 2023 spend an average of 2 days, 8 hours, 12 minutes
and 41 seconds each week with All Forms of Ad-Supported Media.

86.4% of Adults 25 - 64 who Purchased Items at TRACTOR SUPPLY CO in 2023 spend an avg. of 9 hours and 12 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 14.2% of total time spent with all forms of Ad-Supported Media.
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Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

Concurr:
usage 58.6%
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Adults 25 - 64 who Purchased Items at TRUE VALUE in 2023 spend an average of 2 days, 4 hours, 57 minutes and 2
w w seconds each week with All Forms of Ad-Supported Media.
®

78.2% of Adults 25 - 64 who Purchased Items at TRUE VALUE in 2023 spend an avg. of 10 hours and 2 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 14.8% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older
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usage 58.6%

who Purchased Items at USA
TRUE VALUE in 2023
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Weekly H:M:
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Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 64

{Average Wezk]

Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)

Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)

Banking/Financial/Real Estate (Websites/Apps)

News/\Weather [Sports (Websites /Apps)
Facebook

Games,/Fantasy/Betting Sites

Local TV Stations

Gas Stations/Convenience Stores
Instagram

Non-Premium Ca ble TV Networks

39,559,750

e I.‘”e-
Usage

who Purchased Items at
THE HOME DEPOT in 2023

m who Purchased Items at THE HOME DEPOT in 2023

Adults 25 - 64 who Purchased Items at THE HOME DEPOT in 2023 spend an average of 7 hours and 10
minutes each day with All Forms of Ad-Supported Media. 83.4% listen to Local AM/FM Radio for an
(Local Radio delivers 12.8% of Time with Ad-Supported Media.)

avg. of 66.4 minutes/day.

Avg. Hours+Minutes/day with All
Forms of Media: Adults 25 - 64

Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

% Time Spent: [Average Day,
0
4.9%
9.3%

TV Networks
873

2

Local TV Stations
843

[
%
ca
&

Non-Premium Cable

Billboards & Signs
Local AM/FM Radio {Weekly Drivers)
727 58.6

Search
(Google,
Bing, etc.)
30.2

Games/
Fantasy/

Facebook PE i

41.0

Email/Text/IM/
Zoom,etc.
{Personal & Instagr...
Work) 225

Non-Premium Cable
TV Networks
87.0

Local TV Stations
842

Billboards & Signs

Local AM/FM Radio {Weekly Drivers)

71.6 545

Search
(Google,
Bing, etc.) Instagram
Facebook 287 257
16.4
Groc...

Eres Stores

Email/Text/IM/ Fantas...
Zoom,etc. Betting
(Personal & Work)  Sites

| USA
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Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 25 - 64

Totol Persons:

[Averogs Wesk]
Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)

1544537

2
167.743,7p9
15496900

Local AM/FM Radio 145187 ?'
News/Weather /Sports (Websites/Apps) 141502 9 -
Email/Text/IM/Zoom,etc. [Personal & Work)

Facehook

Local TV Stations

Gas Stations/Convenience Stores
Non-Premium Cable TV Networks
Shopping (incl. Food/Auctions/Travel, etc.)

Instagram

136,093 4410

YouTube Video 76 814 81K
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Non-Premium Cable

Billboards & Signs
Local AM/FM Radio {Weekly Drivers)
66.4 58.6

Email/Text/
YouTube

IM/Zoom,etc.
(Personal & Video
Work) 30.4

Food...

Ne...
Insta... | Wea...
(Google, 16.4 | S5po...

Search

Facebook Bing, etc.)

33.7 30.2 Grocery...

Shopping (incl.

Non-Premium Cable
TV Networks
834

Local TV Stations
80.7

Billboards & Signs
Local AM/FM Radio (Weekly Drivers)
65.9 54.5

Search YouTube

(Google, Video
Bing, etc.) 28.2

Facebook
38.9
Shop...
Email/Text/IM/  (incl.
Zoom,etc. Food/
{Personal & Aucti... Inst..
Work) Travel.. 19.5

News/
Weather...

Groc...
Stores

i 81.0
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66.6 minutes/day.

Adults 25 - 64 who Purchased Items at LOWE'S in 2023 spend an average of 7 hours and 27 minutes
each day with All Forms of Ad-Supported Media. 84.3% listen to Local AM/FM Radio for an avg. of
(Local Radio delivers 12.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Readch): Adults 25 - 64
J

[Average Week]

Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)

Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
Banking/Fina ncial /Real Estate (Websites/Apps)
News/Weather [Sports (Websites /Apps)
Facebook

Games,/Fantasy/Betting Sites

Local TV Stations

Gas Stations/Convenience Stores

Instagram

Non-Premium Ca ble TV Networks

Avg. Hours+Minutes/day with All
Forms of Media: Adults 25 - 64
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Usage

who Purchased Items at
LOWE'S in 2023

99,599 796

®who Purchased Items at LOWE'S in 2023 HUSA

A

[Average Day)

Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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{Weekly Drivers)
60.6
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Non-Premium Cable TV 741
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99.6 Games/

Fantasy/

Betting

Search
(Google,
Bing, etc.}

29.7

Facebook
39.6

Email/Text/IM/
Zoom,etc.
(Personal &

Work)

Local TV Stations
89.7

Non-Premium Cable

Billboards & Signs
{Weekly Drivers)
54.5

Local AM/FM Radio
71.6

TV Networks

87.0

Local TV Stations

84.2

Search
(Google,
Bing, etc.)
28.7

Instagram

Facebook T

46.4
Groc...

Eres Stores

Fantas...
Betting
Sites

Email {Text/IM/
Zoom,etc.
(Personal & Work)
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Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 25 - 64

[Averags Wesk]
Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)

Local AM/FM Radio
News/Weather/Sports (Websites/Apps)
Email/Text /IM/Zoom,etc. [Personal & Work)
Facehook

Local TV Stations

Gas 5tations/Convenience Stores
Non-Premium Cable TV Networks
Shopping (incl. Food/Auctions/Travel, etc.)
Instagram

YouTube Video

USA

USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Oct23

Totnl Persons:
3

154 969.0f0 87.8%
154 453 7553 8 O
145,187 ?I = Vi
141502 99 80, 1%
3
6 093 4k0 %
ek 1900 Avg. Hours+Minutes/day with All

Forms of Ad-Supported Media:
Adults 25 - 64

ISA

who Purchased Items at u
LOWE'S in 2023

= i l
L
! !
L ) =

76,814 81 i
B who Purchased Items at LOWE'S in 2023 HUSA
Scarborough R2 2023: Jan23-0Oct23 Qual Intab 3,090
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ACE

Hardware

avg. of 67.9 minutes/day.

Adults 25 - 64 who Purchased Items at ACE HARDWARE in 2023 spend an average of 7 hours and 11
minutes each day with All Forms of Ad-Supported Media. 84.% listen to Local AM/FM Radio for an
(Local Radio delivers 13.2% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Readch): Adults 25 - 64
J

[Average Week]

Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)

Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
Banking/Fina ncial /Real Estate (Websites/Apps)
News/Weather [Sports (Websites /Apps)
Facebook

Games,/Fantasy/Betting Sites

Local TV Stations

Gas Stations/Convenience Stores

Instagram

Non-Premium Ca ble TV Networks

Totnl Persons:
.

Avg. Hours+Minutes/day with All
Forms of Media: Adults 25 - 64
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ACE HARDWARE in 2023

99,599 79
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Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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TRACTOR
SUPPLY C2

avg. of 79. minutes/day.

Adults 25 - 64 who Purchased Items at TRACTOR SUPPLY CO in 2023 spend an average of 8 hours and
1 minutes each day with All Forms of Ad-Supported Media. 86.4% listen to Local AM/FM Radio for an
(Local Radio delivers 14.2% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Redch): Adults 25 - 64

{Average Wezk]
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Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)

Local AM/FM Radio
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sverege ooy

Billboards & Signs

Local AM/FM Radio {Weekly Drivers)
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Top-13 All Forms of Media (Persons & % Readch): Adults 25 - 64

(Average Week)

Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)

Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
Banking/Fina ncial /Real Estate (Websites/Apps)
News/Weather [Sports (Websites /Apps)
Facebook

Games,/Fantasy/Betting Sites

Local TV Stations

Gas Stations/Convenience Stores

Instagram

Non-Premium Ca ble TV Networks

avg. of 86. minutes/day.

Adults 25 - 64 who Purchased Items at TRUE VALUE in 2023 spend an average of 7 hours and 33
minutes each day with All Forms of Ad-Supported Media. 78.2% listen to Local AM/FM Radio for an

(Local Radio delivers 14.8% of Time with Ad-Supported Media.)
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70,269,775 or 83.4% of Adults 25 - 64 who Purchased Items at THE HOME DEPOT in 2023 listen to
Ad-Supported Local AM/FM Radio for an average of 66.4 minutes every day representing 36.7% of
all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 25 - 64 Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

Totel Persons: % Time Spent
Local AM/FMRadio |47 ﬁ
Podcasts m
Spotify m YouTube Music | SiriusXmM
YouTube Music m YouTube
SiriusXm m Podcasts i Music
: 2
Owned Music 31,833 m Podcasts 237 _ e
Pandora M Avg. Hours+Minutes/day with o 284 Pand i v
. : Audio: Adults 25 - 64 andora Music  Apple
Amazon Music ey 9% a.7% 13.6 . - SiriusXM Pandora IV: D.
ic Channels  POPBRASTIRTAN Adte 23 110 Chan... usic
TV Music Channe 5 g b . 4. 4% All Others - - 9.4 8.3
Local AM/FM Amazon Owned Amazon All \
All Others . . ; . . : ; Hear...
: ; m who Purchased ltems at Radio Music Local AM/FM Radio | Music Music Others el
iHeartRadio m. 5 4% THE HOME DEPOT in 2023 727 ) 12.9 9. ! L 716 128 10.1 7.0 | Audio...
Audiobooks  EPPEEER I 3700 1.4%
® who Purchased ltems at THE HOME DEPOT in 2023 mUSA m who Purchased Items at THE HOME DEPOT in 2023 m USA
Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 25 - 64 Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
Total Persons. % Time Spent:
Local A/ FIV Radio g (50 £
Podeasts g TR T 14,0%
Youube Music  EERRES T T o
e 'ouTube
TV Music Channels m 6.0% Podcasts YouTube Music Podcasts Music
Pandora  GREEAZRSRES RN 27.5 17.8 23.3 16.4
spotify  RSECRr AR
All others mm Avg. Hours+Minutes/day with Ad- m
. Supported Audio: Adults 25 - 64 . TV Music ; TV Music
Al M e Spoti
njlazon us.u: m '14 5fy Channels FAINGEHErS AllOthers™ Channels
iHeartRadio  ESOBAIAA Q0% (2 0o ' 11.9 11.8 . 11.2 10.0
o L R
: Amazon Amazon
Audiobooks 0.0%
_ : g'ﬁ who Purchased Items at usa e Local AM/FM Radio Pandora Music iHe... |S... Local AM/FM Radio Pandora Music
owned Music iy 8.3 THE HOME DEPOT in 2023 0,0% 66.4 13.6 9.5 . 65.9 12.1 7.9
AppleMusic i 8:8% 0.9%
m who Purchased ltems at THE HOME DEPOT in 2023 mUSA m who Purchased Items at THE HOME DEPOT in 2023 mUSA
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Hardware/paint/lawn/garden: Stores bought past 12 mo (HHLD): The Home Depot



42,296,251 or 84.3% of Adults 25 - 64 who Purchased Items at LOWE'S in 2023 listen to Ad-
Supported Local AM/FM Radio for an average of 66.6 minutes every day representing 37.7% of all
time spent daily with Ad-Supported Audio.

Avg. Week AHAudio (Persons & % Reach): Adults 25 - 64 Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

% Time Spent
Locl AM/FM Radic S
ot PO et
YouTube
Spoti M 10,3 -
’ fy b SiriusXm Music
VouTube Music P 85 e YouTube
SiriusXm m Podcasts i Music
: il v 237 . 17.1
Owned Music m m Podcasts Music
Pandora Avg. Hours+Minutes/day with £ 2715 Pandora | Chann... 1Y
. Audio: Adults 25 - 64 i - Music  Apple
121 10.8 .
Amazon Music m 4 7% ! SiriusXM Pandora  chap..  Music
TV Music Channels mm e 133 11.0 9.4 8.3
All Others Mm Local AM]FM : AlwwaZF)n o . me_ed AnwazF)n All iHear...
) ; o who Purchased Items at Radio Music Local AM/FM Radio | Music Music Others
iHeartRadio  [AUEPRIOTE B 6.2 LOWE'S in 2023 74.1 : 2. 6 : - 71.6 12.8 10.1 7.0 |Audio..
— T
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Hardware/paint/lawn/garden: Stores bought past 12 mo (HHLD): Lowe's



30,035,868 or 84.% of Adults 25 - 64 who Purchased Items at ACE HARDWARE in 2023 listen to Ad-
‘ E Supported Local AM/FM Radio for an average of 67.9 minutes every day representing 37.4% of all

Hardware time spent daily with Ad-Supported Audio.
Avg. Week All Audio (Persons & % Reach): Adults 25 - 64 WA! vg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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i . 23.7 17.1
Owned Music m m Podcasts Amaz
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Amazon Music m a4 T : 13.0 2.3 SiriusXM Pandora Chan.. Music
TV Music Channels mm 133 11.0 9.4 83
All Others mm Local AM]FM _ Appl.e Music | Others | i... . me_ed AnwazF)n All iHear...
) _ - IO who Purchased Items at UsA ' Radio 3 a... 9.8 Local AM/FM Radio | Music Music Others
iHeartRadio m- S 4% ACE HARDWARE in 2023 77.0 K L 103 TAudiobooks 71.6 12.8 10.1 7.0 | Audio...
L
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Avg. Week Ad- Suggorted Audio (Persons & % Reach): Adults 25 - 64 Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 2,131 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Oct23 USA Projection Scarborough R2 2023: lan23-0ct23 Qual Intab 9,908 Soeﬁ.. for Anything _

Hardware/paint/lawn/garden: Stores bought past 12 mo (HHLD): Ace Hardware




7,729,008 or 86.4% of Adults 25 - 64 who Purchased Items at TRACTOR SUPPLY CO in 2023 listen to
Ad-Supported Local AM/FM Radio for an average of 79. minutes every day representing 36.2% of all

smvcg time spent daily with Ad-Supported Audio.

TRACTOR

Avg. Week All Audio (Persons & % Reach): Adults 25 - 64 Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Audiobooks  ZFTERET e %% Lo
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A 295
r Ama... Amazon
Audiobooks :
» . _ gg% who Purchased Items at UsA m Local AM/FM Radio YouTlube Music | iHeartR... | Music | S... Local AM/FM Radio Pandora Music
owned Music gy 3.3 TRACTOR SUPPLY COn 0,0% 79.0 14.4 9.9 71 | 4. 65.9 12.1 7.9
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Hardware/paint/lawn/garden: Stores bought past 12 mo (HHLD): Tractor Supply Co



3,322,249 or 78.2% of Adults 25 - 64 who Purchased Items at TRUE VALUE in 2023 listen to Ad-
w Supported Local AM/FM Radio for an average of 86. minutes every day representing 35.4% of all
@ time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 25 - 64 Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

% Time Spent
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Apple Music  RSTESES SRS, m ’
Local AM/FM Owned Amazon All .
All Others A A r > : . . ) iHear...
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Hardware/paint/lawn/garden: Stores bought past 12 mo (HHLD): True Value



70,269,775 or 83.4% of Adults 25 - 64 who Purchased Items at THE HOME DEPOT in 2023 listen to

Ad-Supported Local AM/FM Radio for an average of 66.4 minutes every day representing 36.7% of
all time spent daily with Ad-Supported Audio.

83.4%
Weekly > 82.2%

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 25 - 64

"Share of Ad-Supported Audio” - m

who Purchased Items at USA

THE HOME DEPOT in 2023
% of Wee

Time Spen
Ad-Suppo

31.4%

12.7%

11.3%

8.3% 71% 9.1% o
- 17 7.0% 6.0% o

Weekly Hre 5.3%
Total 6.0% 6.7% > . 2.0% 1.7%

70,260,775 145,187,765 26,450,452 46,445,009 15,723,587 30,959,690 0,683,617 16,635,774 11,490,205 19,584,863 10,736,355 19,872,232 6,066,831 12,467,881 7,639,668 12,379,662 5,086,744 9,374,920 1,709,322 2,933,784

Local AM/FM Podcasts YouTube Music Spotify Pandora TV Music All Others Amazon Music iHeartRadio SiriusXM
Average Radio Channels
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42,296,251 or 84.3% of Adults 25 - 64 who Purchased Items at LOWE'S in 2023 listen to Ad-

Supported Local AM/FM Radio for an average of 66.6 minutes every day representing 37.7% of all
time spent daily with Ad-Supported Audio.

84.3% 0
Weekly 82.2% Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 25 - 64

"Share of Ad-Supported Audio"” - m

who Purchased Items at USA

LOWE'Sin 2023
% of Wee

Time Spen
Ad-Suppo

29.9%

17.8% 17.5%

11.7% 111% 30% 1139

8.7% o
Weekl 7.0% 5.9% 5.3%
Y 2.6%
per o o e
L 7% 7
Persons ‘ [
42,206,251 145,187,765 15,002,489 46,445,009 8,919,115 30,959,690 4,327,519 12,457,881 4,677,022 16,635,774 5,885,068 19,534,863 6,528,432 19,872,232 4,384,136 12,379,662 2,968,558 9,374,920 1,324,726 2,933,734
Local AM/FM Podcasts YouTube Music All Others Spotify Pandora TV Music Amazon Music iHeartRadio SiriusXM
Average Radio Channels
Daily Mi
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B who Purchased Items at LOWE'S in 2023 B USA
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ACE

Hardware

84.0%
Weekly 82.2%

% of Wee
Time Spen
Ad-Suppo

32.5%

Weekly
Total
Persons

30,035,868 145,187,765 11,620,685 46,445,009

Local AM/FM Podcasts

Average Radio

Daily Mi
"5 IEEN 2 I
® who Purchase

UsA USA Projection Scarborough R2 2023: Jan23-Oct23
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30,959,650 3,102,676 12,467,881 3,434,040 16,635,774

30,035,868 or 84.% of Adults 25 - 64 who Purchased Items at ACE HARDWARE in 2023 listen to Ad-

Supported Local AM/FM Radio for an average of 67.9 minutes every day representing 37.4% of all
time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 25 - 64

who Purchased Items at USA
ACE HARDWARE in 2023

"Share of Ad-Supported Audio”

17.5%

12.3%

11.1% 12.0% 11.3%

8.9% 9.6% 9.4% 9.0%

7.0%  6.0% 39

23% 1.7%

828,365 2,933,784
Pandora TV Music Amazon Music iHeartRadio SiriusXM

Channels

07 [ECEN (o5 NEEN e M | 2s IEENN
m USA

4,395,497 19,584,863 4,202,177 19,872,232 3,225,703 12,379,662 2,129,298 9,374,920
YouTube Music All Others Spotify

Items at ACE HARDWARE in 2023
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7,729,008 or 86.4% of Adults 25 - 64 who Purchased Items at TRACTOR SUPPLY CO in 2023 listen to

Ad-Supported Local AM/FM Radio for an average of 79. minutes every day representing 36.2% of all
time spent daily with Ad-Supported Audio.

Weekly

86.4%
82.2%

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 25 - 64

"Share of Ad-Supported Audio” m

who Purchased Items at USA
TRACTOR SUPPLY COin
% of Wee
Time Spen

2023
Ad-Suppo

29.5%

22.7%

11.1% 11.3%

7.1%

% 94%  9.9%
Weekly

Total

8.5 539 6.9% 7.0%
3.5% .
6.0% o 1.7%
(|
7,729,008 145,187,765 2,640,111 46,445,009 2,033,954 19,584,863 1,015,202 12,467,881 1,362,620 30,959,690 1,346,250 19,872,232 761,267 15 635,774 9 374,920 520013 12 379,662 315,678 2,933,784
Local AM/FM Podcasts Pandora All Others YouTube Music TV Music Spotify |HeartRad|0 Amazon Music SiriusXM
Average Radio

Channels
® who Purchased Items at TRACTOR SUPPLY CO in 2023
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3,322,249 or 78.2% of Adults 25 - 64 who Purchased Items at TRUE VALUE in 2023 listen to Ad-
w Supported Local AM/FM Radio for an average of 86. minutes every day representing 35.4% of all
®

time spent daily with Ad-Supported Audio.

Weekly 82.2%
78.2%

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 25 - 64

"Share of Ad-Supported Audio”

who Purchased Items at USA
TRUE VALUE in 2023
% of Wee
Time Spen

31.5%

18.3% 17.5%

12.4% 11.3%

11.4%

11.1%

Weekly 5.3%
Total 1.9% 1.7%  2:4% mugw
Persons e I
3,322,249 145,187,765 1,339,527 46,445,009 777,174 12,467,381 571,639 16,635,774 476,083 12,379,662 524,883 19,872,232 484,441 30,959,690 197,543 19,584,863 79,774 2,933,784 101,506 9,374,920
Local AM/FM Podcasts All Others Spotify Amazon Music TV Music YouTube Music Pandora SiriusXM iHeartRadio
Average Radio
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A
Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64

N)

70,269,775 or 83.4% of Adults 25 - 64 who Purchased Items at THE HOME DEPOT in 2023 listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Pop
Contemporary Hit Radio, Classic Rock, and Country.

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

{Average Week) Total Persons: i % Time Spent: (Aversge Doy,
Adult Contemporary 44 783 02 g 5o
2.
. i . Contemporary Contemporary Adult
Pop Contemporary Hit Radio 7.3% : o Alternative Christian ) ) Christian Contemporary
CassicRock [ SSE062 b %%, All Sports . t Hits 26.5 26.1 All Sports Adult Hits 26.2 5.9
s 30.5 279 29.7 27.8
TR . m— 3%
Country  PIRTTRET o (A
Hot AC Avg. Hours+Minutes/day with Local m Sl . . )
J— M AM/FM Radio: Adults 25 - 64 Classic Rock Classic Hits Contempora... Classic Rock Classic Hits Alternative Conte...
; 4,9% 20.4 27.7 25.8 Urban 28.8 975 25.2 Hit
ubanac TR (W (5 ae conte... Urban AC [
; 22.9 247 22.4
Adult Hits m 4.1%, News,Talk/ Pop Contemporary News/Talk/ Urban
—— m who Purchased Items at UsA . Information Hit Radio Information Contemporary
rban Contemporary 5 4% | THE HOME DEPQT in 2023 % 283 227 284 22.4
Contemporary Christian m 3.5%
m who Purchased tems at THE HOME DEPOT in 2023 m USA m who Purchased Items at THE HOME DEPOT in 2023 mUSA
Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64 Ad—Suggonted Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
[Average Week] - % Time spent [Averoge Duy)
Adult Contemporary 13.0%
Classic Hits : L 10.4%
Pop Cont Hit Radi empe
op tontemporary Hit Radio 4 04 8.1% ’ Adult Hits Active Rock Alternative o — Pt Contemporary
ERSK D,0% 4% 05 279 e das 297 282
Hot AC 3 6.9%
Alternative Avg. Hours+Minutes/day with Ad- £Th, . Adult : Pop
. Supported Local AM/FM Radio: Classic Rock Classic Hits Contempora... Classic Rock Adult Hits Alternative Conte...
LEmale Adults 25 - 64 4.3% 20.4 277 25.8 Urban 28.8 27.8 25.2 Urban Hit
All Sports 595, HotAC | Conte... AC Radio
. 24.2 229 247 224
Adult Hits 4.6%
Urban Contemporary L 1 6% News/Talk/ Pop Contemporary News/Talk/ Urban
e mm who Purchased Items at UsA Information Country Urban AC Hit Radio Information Classic Hits Contemporary
ewsiialidintormation 41 62 L THE HOME DEPOTin 2023 4.2% 28.3 27.5 25.7 22.7 28.4 275 224
Active Rock m % 3.9%
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42,296,251 or 84.3% of Adults 25 - 64 who Purchased Items at LOWE'S in 2023 listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Classic Rock, Pop
Contemporary Hit Radio, and Country.

Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64 Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

(Average week) Totol Persons: Time Spent  (Aversge Day)

®

Adult Contemporary  [HRESZ oz' R

33,755 ?3 9:.4% Contemporary Urban

Contemporary Adult

Pop Contemporary Hit Radio  esipdcls ‘n 736 News/Talk/ Christian Contemporary Christian Contemporary

All Sports Information 25.1 25.0 All Sports Adult Hits 263 26.0
30.1 29.0 29.9 279

classicrock  FHRIFRR
S - [— 2%
Hot AC - Avg. Hours+Minutes/day with Local [l
24 588 06! m. g Y m A .
Alternative Conte...

o
R
5

; AM/FM Radio: Adults 25 - 64 Adult Hits Flassic Hi Classic Rock Classic Hits e
Alternative w /1 B30, 20,0 LlaslséclHlts J Adult as;:;goc Lla;_;;cﬁHlts frr Wit
urbanac  FEERERN R (5 ae : Conte. | Hot AC - : Urban AC [
' 248 24.0 24.8 225
ispors FREEPR OV 1:11 [
Adult Hits m m 6,375, Pop Contemporary News/Talk/ Urban
e — m who Purchased Items at ¢ Classic Rock Alternative Urban AC Hit Radio Information C Contemporary
fhan ontemporany 2l IS % 20.6 265 24.9 236 285 . J 225
contemporary christian RS El i, 3,5%
m who Purchased ltems at LOWE'S in 2023 mUSA mwho Purchased Items at LOWE'S in 2023 mUSA
Ad-Supported LocalAM/FM Radio Formats (Persons & % Reach): Adults 25 - 64 Ad—Suggonted Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
[Average Week] % Time spent [Averoge Duy)
Adult Contemporary a4 783 0 2 13.0%
Classic Hits T0.4%
i . . Urban Adult
Pop Contemporary Hit Radio 3.1% News/Talk/ Alternative Contemporary . Contemporary
Classic Rock 10.4% All Sports Information 26.5 25.0 All Sports Active Rock X 26.0
p— 301 29.0 299 284
Countnj 7.8":{)
Hot AC &g%
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All Sports 56 Conte... | HotAC AC Radio
. 24.8 24.0 248 225
Adult Hits A6
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) who Purchased Items at Classic Rock Active Rock Urban AC Hit Radio Information Classic Hits Contemporary
Lot i LOWE'S in2023 4.2% 296 26.9 24.9 236 285 27.6 25
Active Rock 3.9%
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Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64

[average Weel
Adult Cnntemporary

Classic Hits
Pop Contemporary Hit Radio
Classic Rock

MNews/Talk/Information

ACE

Hardware

Totol Persons:

L —

30,035,868 or 84.% of Adults 25 - 64 who Purchased Items at ACE HARDWARE in 2023 listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Classic Rock, Pop
Contemporary Hit Radio, and Country.

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
Average Day)

®
!
3

LD,
=
=

Adult
Contemporary
26.0

Contemporary
Christian
26.3

Contemporary
Christian
25.8

]

Adult Hits
27.8

All Sports
29.8

Adult Hits
279

Classic Rock
30.5

Hotac e e Avg. Hours+Minutes/day with Local  [FRiig Adult B . Pop
Alternative mm AM/FM Radio: Adults 25 - 64 m All Sports Classic Hits Contempor... op Classic Rock Classic Hits Alternative Conte...
04 4 9% 29.7 27.0 255 Conte... | Urban 28.8 275 25.2 Hit
| 240 PEX 24.7 225
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who Purchased Items at UsA ' Information Contempor... | Alternative Information Contemporary
urban contemporary - FSERAY I o AR IR 7T % 287 24.1 234 285 22.5
Contemporary Christian 3.50p
m who Purchased Items at ACE HARDW ARE in 2023 BUSA ®who Purchased Items at ACE HARDWARE in 2023 HUSA
Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64 Ad-Supported Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
{averoge week) Tom! Persons: % Time Spent [Average Da)
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Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64

[average Weel
Adult Cnntemporary

Classic Hits

Pop Contemporary Hit Radio
Classic Rock
MNews/Talk/Information
Country

Hot AC

Alternative

Urban AC

All Sports

Adult Hits

Urban Contemporary

TRACTOR

SUPPLY C?

Adult Hits, and

Country.

7,729,008 or 86.4% of Adults 25 - 64 who Purchased Items at TRACTOR SUPPLY CO in 2023 listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Classic Hits,

Totol Persons:
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Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 25 - 64

= e
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TRACTOR SUPPLY COin

B
el o
R P
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Average Day

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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26.2 FER.]

Classic Hits Alternative

29.2

Urban
Contemporary
23.8

Contemporary Christian 450,
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Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64

Totol Persons:
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[average Weel
Adult Cnntemporary

Classic Hits

Pop Contemporary Hit Radio
Classic Rock
MNews/Talk/Information
Country

Hot AC

Alternative

Urban AC

All Sports

Adult Hits

who Purchased Items at

Urban Contemporary TRUE VALUE in 2023

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 25 - 64

b

Contemporary Hit Radio, and All Sports.

3,322,249 or 78.2% of Adults 25 - 64 who Purchased Items at TRUE VALUE in 2023 listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Classic Hits, Pop

®
!
3

Average Day

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64 Ad-Supported Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
{averoge week) Tom! Persons: % Time Spent [Averoge Da)
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Avg. Week All Video {Persons & % Reach): Adults 25 - 64

Local TV Stations
Non-Premium Cable TV...

Netflix

YouTube Video

Amazon Prime/IMDb/FireTV m.
Roku + The Roku Channel g A ——T ¥ (.35 |
Mvg Hours+Minutes/day with R
e e I Video: Adults 25 - 64
AppleTV+,fubo,Pluto, Tubi, ete. mm
Disney+ m!!lu_m'

TikTok
Hulu/Hulu + Live TV (any Hulu)

Peacock
Premium Cable TV Networks

Paramount+

mwho Purchased ltems at THE HOME DEPOT in 2023 mUSA

54,652,635 or 64.9% of Adults 25 - 64 who Purchased Items at THE HOME DEPOT in 2023 watch Ad-
Supported Local TV Stations for an average of 81. minutes every day representing 28.8% of all time
spent daily with Ad-Supported Video.
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33,443,765 or 66.7% of Adults 25 - 64 who Purchased Items at LOWE'S in 2023 watch Ad-Supported
Local TV Stations for an average of 85.5 minutes every day representing 27.6% of all time spent daily
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ACE

Hardware

23,442,531 or 65.5% of Adults 25 - 64 who Purchased Items at ACE HARDWARE in 2023 watch Ad-
Supported Local TV Stations for an average of 80.4 minutes every day representing 28.6% of all time
spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 25 - 64
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5,890,407 or 65.8% of Adults 25 - 64 who Purchased Items at TRACTOR SUPPLY CO in 2023 watch
Ad-Supported Local TV Stations for an average of 95.2 minutes every day representing 30.9% of all
time spent daily with Ad-Supported Video.
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spent daily with Ad-Supported Video.

2,363,247 or 55.6% of Adults 25 - 64 who Purchased Items at TRUE VALUE in 2023 watch Ad-
Supported Local TV Stations for an average of 101.8 minutes every day representing 29.% of all time
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54,652,635 or 64.9% of Adults 25 - 64 who Purchased Items at THE HOME DEPOT in 2023 watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local
News - Morning, Movies, and Dramas.
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Movies, and Dramas.

33,443,765 or 66.7% of Adults 25 - 64 who Purchased Items at LOWE'S in 2023 watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News - Morning,
Comedies,
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m who Purchased ltems at ACE HARDW ARE in 2023

23,442,531 or 65.5% of Adults 25 - 64 who Purchased Items at ACE HARDWARE in 2023 watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening,
Movies, Local News - Morning, and Mystery/Suspense/Crime.
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Local TV Station Programs (Persons & % Reach): Adults 25 - 64

[Averoge Week)]
Sports

TRACTOR
SUPPLY C2
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5,890,407 or 65.8% of Adults 25 - 64 who Purchased Items at TRACTOR SUPPLY CO in 2023 watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Morning, Local News -
Evening, Comedies, Movies, and National/Network News.
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2,363,247 or 55.6% of Adults 25 - 64 who Purchased Items at TRUE VALUE in 2023 watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Movies, Dramas, Local News
- Morning, and Local News - Evening.
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spent daily with Ad-Supported Digital Media.

64,059,674 or 76.% of Adults 25 - 64 who Purchased Iltems at THE HOME DEPOT in 2023 use Ad-
Supported Social Media for an average of 121.9 minutes every day representing 22.5% of all time
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37,300,981 or 74.4% of Adults 25 - 64 who Purchased Items at LOWE'S in 2023 use Ad-Supported
Social Media for an average of 120.3 minutes every day representing 21.7% of all time spent daily
with Ad-Supported Digital Media.
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26,940,079 or 75.3% of Adults 25 - 64 who Purchased Items at ACE HARDWARE in 2023 use Ad-
‘ E Supported Social Media for an average of 114.9 minutes every day representing 21.3% of all time

spent daily with Ad-Supported Digital Media.
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TRACTOR

SUPPLY

co

7,249,512 or 81.% of Adults 25 - 64 who Purchased Items at TRACTOR SUPPLY CO in 2023 use Ad-
Supported Social Media for an average of 125.5 minutes every day representing 21.9% of all time

spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 25 - 64

Search (Google, Bing, etc.)

Social Media
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who Purchased Items at
TRUE VALUE in 2023

with Ad-Supported Digital Media.

2,930,255 or 69.% of Adults 25 - 64 who Purchased Items at TRUE VALUE in 2023 use Ad-Supported
Social Media for an average of 100.6 minutes every day representing 15.8% of all time spent daily

% Time spent

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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64,059,674 or 76.% of Adults 25 - 64 who Purchased Items at THE HOME DEPOT in 2023 use Ad-
Supported Facebook for an average of 33.7 minutes every day representing 29.2% of all time spent

» daily with Ad-Supported Social Media.
Avg. Week All Social Media (Persons & % Reach): Adults 25 - 64 Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
Total Persons: % Time Spent
Facebook i o 1
Instagram  EHr SRR 17.3%
YouTube Video - 19.0%
TikTok  [25p0RA 9.1 kTok
. TikTo Twi...
Twitter P — oo (4 40| 135 65
- > YouTube Video
Lmkedl.n AL715250 02 500 YouTube Video Twitter | Linke... 282
Reddit 2o, | 30.4 58 57 linkedin™ Reddit
Pinterest M Avg. Hours+Minutes/day with all 5.8 5.0
Snapchat m Social Media: Adults 25 - 64 D .
FHFE A Reddit |y |s. Pinter...
WhatsApp  EVEXYET o 44 1a7|2. a7
Others(Rumble, Twitch,Gab, Par... %87 A . A
ers{Rumble, Twi - m.&&% 17.8% - Facebook Instagram Pinte... Facebook Instagram
Blogs/Message Boards (read... FSE/pEIE s.o% o = 410 225 34 |Blo.. i 464 25.7 Snapc...
tumblr . g%g?: THE HOME DEPOT in 2023 0.7%
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H USA

Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 25 - 64
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TikTok  ERYiRER 7 (10,55 ' i
T s ok Tuke
. ' ' ' 13.5 59
nkedin . .
prces: P it T Bes 164 | 107 Y
6410 0.2% 0% - - 782 Linkedin Snapc...
Reddit Ryl 9. 0o Avg. Hours+Minutes/day with Ad- 3% 5.5 4.2
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Snapch PP A o e 1
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Avg. Week All Social Medfa (Persons & % Reach): Adults 25 - 64

23,361,907 or 46.6% of Adults 25 - 64 who Purchased Items at LOWE'S in 2023 use Ad-Supported
YouTube Video for an average of 32.5 minutes every day representing 28.1% of all time spent daily
with Ad-Supported Social Media.

Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

Totol Persons: % Time spent:
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16,361,644 or 45.7% of Adults 25 - 64 who Purchased Items at ACE HARDWARE in 2023 use Ad-
‘ E Supported YouTube Video for an average of 29.7 minutes every day representing 27.% of all time

spent daily with Ad-Supported Social Media.
Hardware P Y PP
Avg. Week All Social Media (Persons & % Reach): Adults 25 - 64 Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
Totol Persons: % Time Spent:
Facebook A 749 246 6.3% A
Instagram 07 17.3%
YouTube Video m
TikTok g
. 9.1% Twi... TikTok Twi...
Twitter m 6.2 . 13.5 6.5
Linkedin 4%, YouTube Video
. 75 YouTube Video Blogs, 28.2
Reddit 46, : gs/ linkedin | Reddit
. 29.8 Linkedin Mess...
Pinterest Avg. Hours+Minutes/day with all 5.7 Boar 5.8 5.0
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P e e i
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tumblr ' 3?6926 ACE HARDWARE in 2023 0.7%
= who Purchased ltems at ACE HARDWARE in 2023 mUSA o who Purchased Items at ACE HARDWARE in 2023 H USA
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Avg. Week All Social Media (Persons & % Reach): Adults 25 - 64
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7,210,438 or 80.6% of Adults 25 - 64 who Purchased Items at TRACTOR SUPPLY CO in 2023 use Ad-
Supported Facebook for an average of 39.7 minutes every day representing 32.3% of all time spent

daily with Ad-Supported Social Media.
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e l/alue.

2,229,707 or 52.5% of Adults 25 - 64 who Purchased Items at TRUE VALUE in 2023 use Ad-Supported
YouTube Video for an average of 38.4 minutes every day representing 41.8% of all time spent daily
with Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 25 - 64
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Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 6,348,056;
Local Radio: 4,525,610; Social Media: 3,971,406; Local TV: 2,078,368; Non-Prem. Cable:
1,865,459 reaching Adults 25 - 64 who Purchased Items at THE HOME DEPOT
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 3,784,894;
Local Radio: 2,727,601; Social Media: 2,327,558; Local TV: 1,288,896; Non-Prem. Cable:
1,146,550 reaching Adults 25 - 64 who Purchased Items at LOWE'S in 2023.
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ACE

Hardware

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 1,937,673; Social Media: 1,692,042; Local TV: 902,518; Non-Prem. Cable:
856,734 reaching Adults 25 - 64 who Purchased Items at ACE HARDWARE in 202

All Other Digital Media: 2,714,516;
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TRACTOR
SUPPLY C2

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 496,442; Social Media: 471,690; Non-Prem. Cable: 236,348; Local TV: 221,896
reaching Adults 25 - 64 who Purchased Items at TRACTOR SUPPLY CO in 2023

All Other Digital Media: 668,630;
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 292,751;
w Local Radio: 209,388; Social Media: 167,893; Non-Prem. Cable: 88,150; Local TV: 84,065
® .

reaching Adults 25 - 64 who Purchased Items at TRUE VALUE in 2023.
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81,411,710 or 96.6% of Adults 25 - 64 who Purchased Items at THE HOME DEPOT in 2023 spend an
average of 58.6 minutes per day driving, seeing Billboards and Signs. 70.7% Listen to Local Radio
Stations Out-of-Home for an average of 46.8 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 64
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3

48,748,794 or 97.2% of Adults 25 - 64 who Purchased Items at LOWE'S in 2023 spend an average of
60.6 minutes per day driving, seeing Billboards and Signs. 71.5% Listen to Local Radio Stations Out-
of-Home for an average of 47. minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 64

(Average Week)
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ACE

Hardware

34,405,698 or 96.2% of Adults 25 - 64 who Purchased Items at ACE HARDWARE in 2023 spend an
average of 61. minutes per day driving, seeing Billboards and Signs. 71.2% Listen to Local Radio
Stations Out-of-Home for an average of 47.9 minutes/day.

Total Persons:

®

" S35 b i
M Avg. Hours+Minutes/day with Out-
M of-Home Media: Adults 25 - 64
(33703 201~ 1575 2:28
S7as8 8% Ui 5 - 37.2%

who Purchased Items at
ACE HARDWARE in 2023

(23135538 72 78

B who Purchased tems at ACE HARDWARE in 2023 B USA

Average Day)

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

AM/FM Radio
54.3

Billboards & Signs (Weekly Drivers)
61.0

Walking in
Towns, Cities,
Downtown Areasy Shopping Malls
225

Grocery

Stores Podca...

Restaurants
& Bars
15.6 YouT...
Music
Movie 6.4
Theaters

111

Billboards & Signs (Weekly
Drivers)
54.5

AM/FM Radio
50.5

Walking in Towns,
Cities, Downtown
Areas
221

Grocery
Stores
10.9

Restaurants &
Bars
16.1

Movie
Theaters

Shopping Malls
21.7

Retail
Stores
8.0

YouT...
Music

5p...
4.0

Gas... Dr..

® who Purchased Items at ACE HARDWARE in

2023

mUSA

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 25 - 64

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown.
AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Drug Stores

Movie Theaters

YouTube Music

Retail Stores

Health Clubs/Gyms

USsA

USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Oct23

Total_Persans: % Time Spent:

167,743,799
154,453 7:9
Il 136,787 4: 0
123,029 2 3

I
R

=

2o -

R

103,938 611

69,378 15r 0 3%
Avg. Hours+Minutes/day with Ad-
Supported Out-of-Home Media:
Adults 25 - 64
‘Concurrent

Usage %: - %

who Purchased Items at
ACE HARDWARE in 2023

U
51,655,338 g9.3%

[sa33c57b 22,35 o
76,623,700 5. {%
Lis220 i 40 4

B who Purchased items at ACE HARDWARE in 2023
Scarborough R2 2023: Jan23-Oct23 Qual Intab

mUSA
2,131

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

Average Da

Billboards & Signs (Weekly
Drivers)
61.0

AM/FM Radio
479

Walking in
Towns, Cities,
Downtown
Areas
22.5

Health Clubs/Gyms
37.9

Movie
Theaters
111

Grocery
Stores
10.7

Shopping Malls
22.3

You...
Music
7.2

Retail
Stares

Restaurants & 8.1

Bars
15.6

Pod...

9.7 | Gas.. Dr...

Billboards & Signs (Weekly
Drivers)
54.5

AM/FM Radio
46.5

Health Clubs/Gyms

373

Walking in
Towns, Cities,
Downtown
Areas
221

Grocery
Stores
10.9

YouTub...

Po...
7.7

B who Purchased Items at ACE HARDWARE in 2023

USA Projection

Scarborough R2 2023: Jan23-Oct23

Hardware/paint/lawn/garden: Stores bought past 12 mo (HHLD): Ace Hardware

Qual Intab

9,908

* Share of Everything

Movie
Theaters
Shopping Malls 14.1
21.7
Restaurants & Ret...
Bars Sto...
16.1 8.0
HUSA
-

for Anything _



Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 64

(Average Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
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TRACTOR
SUPPLY C?

8,720,436 or 97.5% of Adults 25 - 64 who Purchased Items at TRACTOR SUPPLY CO in 2023 spend an
average of 80.7 minutes per day driving, seeing Billboards and Signs. 73.2% Listen to Local Radio
Stations Out-of-Home for an average of 55.7 minutes/day.
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4,060,437 or 95.6% of Adults 25 - 64 who Purchased Items at TRUE VALUE in 2023 spend an average
of 67.5 minutes per day driving, seeing Billboards and Signs. 66.3% Listen to Local Radio Stations
Out-of-Home for an average of 60.7 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 64
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Avg. Week All Print Media (Persons & % Reach): Adults 25 - 64 Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)
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All Local Weekly Newspapers

Books

Magazines

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal [Daily)

New York Times (Daily)

Catalogs

USA Today (Daily)

23,658,164 or 28.1% of Adults 25 - 64 who Purchased Items at THE HOME DEPOT in 2023 read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 7.6 minutes every day representing 29.1% of all
time spent daily with All forms of Print Media.
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15,347,437 or 30.6% of Adults 25 - 64 who Purchased Items at LOWE'S in 2023 read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.9 minutes every day representing 29.1% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 25 - 64
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10,660,799 or 29.8% of Adults 25 - 64 who Purchased Items at ACE HARDWARE in 2023 read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 7.7 minutes every day representing 29.4% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 25 - 64
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TRACTOR
SUPPLY C2

of all time spent daily with All forms of Print Media.

2,753,102 or 30.8% of Adults 25 - 64 who Purchased Items at TRACTOR SUPPLY CO in 2023 read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.3 minutes every day representing 29.8%

Avg. Week All Print Media (Persons & % Reach): Adults 25 - 64

Total Persons: % Time 5
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Avg. Week All Print Media (Persons & % Reach): Adults 25 - 64

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
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All Local Weekly Newspapers

Books

Magazines
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Wall Street Journal [Daily)
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1,051,126 or 24.7% of Adults 25 - 64 who Purchased Items at TRUE VALUE in 2023 read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 6.3 minutes every day representing 31.2% of all time
spent daily with All forms of Print Media.
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New York Times [Daily)

Wall Street
Joumnal (Daily)
9.0

Local Daily Newspaper(s)
{Daily+Sunday)

Magazines
87 8.6

Local Daily
Newspaper(s) (Daily
8.4 71

Direct Mail
Advertising
{excluding Catalogs)

79 7.0

USA Projection

® who Purchased Items at TRUE VALUE in 2023

Scarborough R2 2023: Jan23-Oct23

Hardware/paint/lawn/garden: Stores bought past 12 mo (HHLD): True Value

Qual Intab

9,908

W USA

for Anything _

*® Share of Everything

soefa.ai
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