USA - Weekly DRINKERS of 9 Different SOFT DRINKS!
Gomplete Demographic & Media Use rniiles

Complete Demographic,
Psychographic, and Total
Media Usage Profiles of

of P18+ past 7 days
Drinkers of COCA-COLA,
PEPSI, SPRITE, DR. PEPPER
& MOUNTAIN DEW!
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And, Yes! You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn!

Beverages (regular soft drinks) drank past 7 days: Coca-Cola  Beverages (regular soft drinks) drank past 7 days: Pepsi  Beverages (regular soft drinks) drank past 7 days: Sprite  Beverages (regular soft drinks) drank past 7 days: Dr Pepper Beverages (regular soft drinks) drank past 7 days: Mtn Dew
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22.9% or 60,049,152 of USA Adults 18 or older Drank COCA-COLA in the past 7 days.
Typical Adults 18 or older who Drank COCA-COLA in the past 7 days are 45.5 years old (5.6% younger than
average) and have a $82,733 (7.8% lower than average) annual household income.
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. 13.9% or 36,473,314 of USA Adults 18 or older Drank PEPSI in the past 7 days.
pepSI Typical Adults 18 or older who Drank PEPSI in the past 7 days are 45.8 years old (5.% younger than average)

and have a $73,033 (18.6% lower than average) annual household income.
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Beverages (regular soft drinks) drank past 7 days: Pepsi



12.1% or 31,650,494 of USA Adults 18 or older Drank SPRITE in the past 7 days.
Typical Adults 18 or older who Drank SPRITE in the past 7 days are 41.1 years old (14.8% younger than
average) and have a $73,727 (17.9% lower than average) annual household income.
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11.7% or 30,593,490 of USA Adults 18 or older Drank DR PEPPER in the past 7 days.
Typical Adults 18 or older who Drank DR PEPPER in the past 7 days are 43.7 years old (9.3% younger than
average) and have a $84,950 (5.4% lower than average) annual household income.
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7.2% or 18,854,908 of USA Adults 18 or older Drank MOUNTAIN DEW in the past 7 days.
ﬁ’g’”’/ Typical Adults 18 or older who Drank MOUNTAIN DEW in the past 7 days are 41.2 years old (14.6% younger
than average) and have a $74,791 (16.7% lower than average) annual household income.
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Beverages (regular soft drinks) drank past 7 days: Mtn Dew



22.9% or 60,049,152 of USA Adults 18 or older Drank COCA-COLA in the past 7 days.

Adults 18 or older who Drank COCA-COLA in the past 7 days are 17.7% less likely to be a college graduate,
3.2% more likely to work full-time, 4.5% less likely to be married, 15.6% more likely to be a parent of 1 or
more children under 18.
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13.9% or 36,473,314 of USA Adults 18 or older Drank PEPSI in the past 7 days.
Adults 18 or older who Drank PEPSI in the past 7 days are 41.1% less likely to be a college graduate, 12.3%
less likely to work full-time, 11.3% less likely to be married, 16.5% more likely to be a parent of 1 or more

children under 18.
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who Drank SPRITE in the past 7 days

12.1% or 31,650,494 of USA Adults 18 or older Drank SPRITE in the past 7 days.

Adults 18 or older who Drank SPRITE in the past 7 days are 38.6% less likely to be a college graduate, .7%
less likely to work full-time, 28.2% less likely to be married, 17.2% more likely to be a parent of 1 or more

children under 18.
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11.7% or 30,593,490 of USA Adults 18 or older Drank DR PEPPER in the past 7 days.
Adults 18 or older who Drank DR PEPPER in the past 7 days are 32.2% less likely to be a college graduate,
6.2% more likely to work full-time, 15.4% less likely to be married, 15.4% more likely to be a parent of 1 or

hildren under 18.
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Beverages (regular soft drinks) drank past 7 days: Dr Pepper



parent of 1 or more children under 18.

7.2% or 18,854,908 of USA Adults 18 or older Drank MOUNTAIN DEW in the past 7 days.
Adults 18 or older who Drank MOUNTAIN DEW in the past 7 days are 44.3% less likely to be a college
graduate, 11.9% more likely to work full-time, 20.1% less likely to be married, 2.6% more likely to be a
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Postgraduate Degree e Work From Home (most of the time or always) 17.0% LGBTQ+ (net) - 6.6%
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6 ; .
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Beverages (regular soft drinks) drank past 7 days: Mtn Dew



/ 22.9% or 60,049,152 of USA Adults 18 or older Drank COCA-COLA in the past 7 days.
W' Adults 18 or older who Drank COCA-COLA in the past 7 days are 8.6% less likely to own their home, 3.9%
more likely to own a lower valued home, 2.8% less likely to have a single-family home, 7.1% more likely to

have a dog.

Own/Rent/Other: Adults 18 or older m%m Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older

Single Family House (unattached)
60.9% Own a Dog

EERE
9.9%
Townhouse or attached Home
9.4%
. 5.6%
Condominium 6.7% Own a Cat
8.5% 8.8%
>4%  4.5% Apartment
102
11,841,262 23,072,236
Other Own Second Home Mobile Home or Manufactured 3.4% Own other type of Pet
or Real Estate Home 2.5% 7.5%
Property
wwho Drank COCA-COLA in the past 7 days mUSA w who Drank COCA-COLA in the past 7 days mUSA = who Drank COCA-COLA in the past 7 days mUSA

Wk Home Loans: Adults 18 or older

2Z4l Value of Owned Home: Adults 18 or older

Average Value of Owned Home:
who Drank COCA-COLA in the past 7 days

usa 5412,507

8.3% 8.2%
6.6% 6.6%

12.3%
24,253,758

10,757,494 15,330,13

<$150K S150K-S200K  S200K-$250K  $250K-S300K  $300K-$350K  $350K-$500K  $500K-$750K $750K-51M Home Mortgage Refinanced Home Equity Own
= who Drank COCA-COLA in the past 7 days HUSA Home Mortgage Loan/Hume Hnme{Pmperty
o Improvement  Outright (No
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Beverages (regular soft drinks) drank past 7 days: Coca-Cola



. 13.9% or 36,473,314 of USA Adults 18 or older Drank PEPSI in the past 7 days.
e Sl Adults 18 or older who Drank PEPSI in the past 7 days are 9.% less likely to own their home, 16.7% more
p p likely to own a lower valued home, 4.5% less likely to have a single-family home, 3.2% more likely to have a
dog.

- Own/Rent/Other: Adults 18 or older m%m Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older

Single Family House (unattached)
60.9% Own a Dog
Townhouse or attached Home 11.4%
9.4%
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oo B 30500 DO -
Other Own Second Home Mobile Home or Manufactured 3.9% Own other type of Pet
or Real Estate Home 2.5% 7.5%
Property :
wwho Drank PEPSI in the past 7 days m USA m who Drank PEPSI in the past 7 days mUsA mwho Drank PEPSI in the past 7 days mUSA
-
¢Z4l Value of Owned Home: Adults 18 or older 1w Home Loans: Adults 18 or older
Average Value of Owned Home:
who Drank PEPSI in the past 7 days
usa 5412,507
7.8% 8.2%
6.6%
12.3%
10,757,494 15,330,13 24,253,758
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Beverages (regular soft drinks) drank past 7 days: Pepsi



12.1% or 31,650,494 of USA Adults 18 or older Drank SPRITE in the past 7 days.
Adults 18 or older who Drank SPRITE in the past 7 days are 19.7% less likely to own their home, 14.2% more

likely to own a lower valued home, 7.7% less likely to have a single-family home, 6.6% more likely to have a

dog.

. Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4, {™ Pets in Home: Adults 18 or older

Single Family House (unattached)
60.9% Own a Dog

10.0%
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9.4%

L. 4.6%
Condominium Own a Cat
6.7%

aow 2%
- rt t
s B s O o

Own Second Home Mobile Home or Manufactured r 5.8% Own other type of Pet

71.5%

or Real Estate Home 2.5%

Property
m who Drank SPRITE in the past 7 days mUSA

m who Drank SPRITE in the past 7 days muUsA

wwheo Drank SPRITE in the past 7 days m USA

$Z4 Value of Owned Home: Adults 18 or older W Home Loans: Adults 18 or older

Average Value of Owned Home:
who Drank SPRITE in the past 7 days

USA 5412.507

8.2%
6.6%
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Beverages (regular soft drinks) drank past 7 days: Sprite



11.7% or 30,593,490 of USA Adults 18 or older Drank DR PEPPER in the past 7 days.

Adults 18 or older who Drank DR PEPPER in the past 7 days are 12.7% less likely to own their home, 16.9%
more likely to own a lower valued home, .1% less likely to have a single-family home, 13.% more likely to
have a dog.

mﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older

Single Family House (unattached
¢l v { ) 60.9%

Own a Dog
9.2%
Townhouse or attached Home
9.4%
L. 4.8%
Condominium Own a Cat
6.7%

artment
A 19.2%

Own other type of Pet

Own Second Home Mobile Home or Manufactured 4.4%
or Real Estate Home 2.5%
Property }
wwho Drank DR PEPPER in the past 7 days mUSA w who Drank DR PEPPER in the past 7 days mUSA
-
vZ4l Value of Owned Home: Adults 18 or older

who Drank DR PEPPER in the past 7 days

verage Value of Owned Home:

UsA 5412.507

<$150K $150K-5200K  $200K-$250K

usA USA Projection

$250K-$300K

mwho Drank DR PEPPER in the past 7 days
Scarborough R2 2023: lan23-0ct23 978
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Oct23

Qual Intab

$300K-$350K
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Home Loans: Adults 18 or older

8.0% 8.2%
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Beverages (regular soft drinks) drank past 7 days: Dr Pepper




7.2% or 18,854,908 of USA Adults 18 or older Drank MOUNTAIN DEW in the past 7 days.
Adults 18 or older who Drank MOUNTAIN DEW in the past 7 days are 16.8% less likely to own their home,

21.4% more likely to own a lower valued home, 6.8% less likely to have a single-family home, 4.2% more
likely to have a dog.

mﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older

Single Family House (unattached
¢l v { ) 60.9%

Own a Dog
11.5%
Townhouse or attached Home
9.4%

L. 4.6%
Condominium Own a Cat
l 6.7%
5.8% 8.8%

: artment

Own Second Home

Mobile Home or Manufactured 5.4% Own other type of Pet
or Real Estate Home 2.5%
Property
mwho Drank MOUNTAIN DEW in the past 7 days mUsA w who Drank MOUNTAIN DEW in the past 7 days musA m who Drank MOUNTAIN DEW in the past 7 days mUSA
-~
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who Drank MOUNTAIN DEW inthe past 7 doys [ 236554070 |
usa
8.2%
6.6%

5.8%
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Beverages (regular soft drinks) drank past 7 days: Mtn Dew




/ 22.9% or 60,049,152 of USA Adults 18 or older Drank COCA-COLA in the past 7 days.
o/ Adults 18 or older who Drank COCA-COLA in the past 7 days are .2% less likely to look up D-I-Y advice
online, 6.7% less likely to always vote in local elections, 8.4% less likely to belong to a gym, .4% less likely

to fly domestic past yr.

}"op-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older

84.3%

== - 45.7% 27.0% 27.3%

49, 0% A8 7H)

- Registered to Vote Democrat / Lean publican / Lean dependent / None
: —— (In District of Residence) Democrat Republican of These
Presidential Elections: Always |l e
0.9 ] Presidential Elections: Sometimes goRg
16.5%| &.0% . s . .
il i O e e e
e Statewide Elections: Sometimes

4%
Redpes/ Health Restaurant Do-lt-Yourself Online Phone  Medical Home / Fitness/Diest  Apparel/ JobSearch/  Religion/  Take Online career Education  Genealogy Electronic  Homework Photography Parenting/ Online Dating
meal Planning Information Iinformation/  Advice [videocall services/ Gamenideas Information Beauty ideas Postresume  spirituality classes  Development  (Research Invite [¥ouorvour (snapfish, Familyadvice service Local Elections: Afways m
Suggestions Reviews [skype,  Information Schoals, childs)  Shutterdly, 3
FeceTime, Applcation, etel Local Elections: Sometimes
ete) Finandng) =
®who Drank COCA-COLA in the past 7 days HUSA mwho Drank COCA-COLA in the past 7 days HUSA

i 16.8%
BN 1 507,235 15.8%

40,006,193 15.3%
21,385,879 8.2%

C
@ &Top-SO past 12-months Active Lifestyle Activites: Adults 18 or older ~.~ Past 12-months Domestic Airline Trips: Adults 18 or older

2 trips

3 trips

49,1%)
Lol 6,789,064 6.4%
- 8.9%
SRRl 1 458,138 9.3%
10+ trins 7% Flew Domestic past year: 57.1%
PS RIVAE 21% Avg. # Domestic Flights: [IIISZNEEEY N
19.9%|
18.3%| 17.0% ]
6% 1% 42% 3%
Grlling-  lawncare  Gsdening  Bicyding  Swimminz  Volunteer  Hiking-  Jogging- Bowling  Sewing-  Belongto  Camping Boating Fishing  GmoupFimess  Golf  Yoga-Pistes  Aduk sasketball  Caregiverof Competiive  Follow a Soccer Tennis  Smowskiing-  Football  Softhall-  Organized  Hunting
outdoor [Flowersor work  Backpacking  Running Crafts Health club or class continuing aging parent Video Gaming weight Loss snowboarding Basehall  Road Race
cooking Vezetables) Gym education or Relative Progmm sk,
Marathon,
m who Drank COCA-COLA in the past 7 days HUSA ste)
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Beverages (regular soft drinks) drank past 7 days: Coca-Cola



13.9% or 36,473,314 of USA Adults 18 or older Drank PEPSI in the past 7 days.

e Si Adults 18 or older who Drank PEPSI in the past 7 days are 1.7% more likely to look up D-I-Y advice online,
p p 10.8% less likely to always vote in local elections, 32.% less likely to belong to a gym, 24.% less likely to fly

domestic past yr.

}"op-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older

84.3%
=2 - 45 7% 27 O% 27 3%
49, 0% A8 7%
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: 7.2% (In District of Residence) Democrat Republlcan of These
Presidential Flections: Always L 7 e
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16.5%| &.0% . s . .
|
— Statewide Elections: Sometimes
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meal Planning Information Iinformation/  Advice [videocall services/ Gamenideas Information Beauty ideas Postresume  spirituality classes  Development  (Research Invite [¥ouorvour (snapfish, Familyadvice service WGIEMMS.A’WM m_
Suggestions Reviews [skype,  Information Schoals, childs)  Shutterdly, - :
FeceTime, Applcation, etel Local Elections: Sometimes
ete) Finandng)
¥ who Drank PEPSIin the past 7 days mUSA mwho Drank PEPSI in the past 7 days mUSA

~.~ Past 12-months Domestic Airline Trips: Adults 18 or older

i 14.3%
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' 12.5%
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Beverages (regular soft drinks) drank past 7 days: Pepsi



12.1% or 31,650,494 of USA Adults 18 or older Drank SPRITE in the past 7 days.
Adults 18 or older who Drank SPRITE in the past 7 days are 5.3% more likely to look up D-I-Y advice online,

20.3% less likely to always vote in local elections, 6.5% less likely to belong to a gym, 8.3% less likely to fly
domestic past yr.

}"op-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
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49, 0% A8 7H)
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Beverages (regular soft drinks) drank past 7 days: Sprite



11.7% or 30,593,490 of USA Adults 18 or older Drank DR PEPPER in the past 7 days.

Adults 18 or older who Drank DR PEPPER in the past 7 days are 18.% more likely to look up D-I-Y advice
online, 13.9% less likely to always vote in local elections, 16.% less likely to belong to a gym, 4.1% less
likely to fly domestic past yr.
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Beverages (regular soft drinks) drank past 7 days: Dr Pepper



7.2% or 18,854,908 of USA Adults 18 or older Drank MOUNTAIN DEW in the past 7 days.

Adults 18 or older who Drank MOUNTAIN DEW in the past 7 days are .1% less likely to look up D-I-Y advice
online, 19.7% less likely to always vote in local elections, 30.1% less likely to belong to a gym, 15.5% less
likely to fly domestic past yr.
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outdoor (Flowersor work Backpacking  Running crafts  Health Club or Class Ccontinuing Aging Parent Video Gaming Weight Loss snowboarding Basehall  Road Race
Cooking Vegetables) Gym Education or Relative Progmm sk,
Marathon,
o who Drank MOUNTAIN DEW in the past 7 days HUSA ste)

UsA USA Projection Scarborough R2 2023:; Jan23-Oct23 Qual Intab 572
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  (JSA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 9,908

Beverages (regular soft drinks) drank past 7 days: Mtn Dew



‘ol

Past 30-days QSR Users: Adults 18 or older

: I 1time 8.3%

4 times
5 times

mwho Drank COCA-COLA in the past 7 days muUsA

Avg. Monthly QSR Meals:

10times or more

Total Monthly QSR Users:
94.1% 88.6%

_ ,201,120 - “

likely to smoke cigarettes.

22.9% or 60,049,152 of USA Adults 18 or older Drank COCA-COLA in the past 7 days.
Adults 18 or older who Drank COCA-COLA in the past 7 days are 6.2% more likely to use QSRs past mo.,
4.5% more likely to use Sit-Down Restaurants past mo., 23.5% more likely to use Casinos past yr., 48.% more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ ] 1time T

2 times 16.1%
3 times
4 times
5times

6 - 9 times

10times or more

5.1%
M who Drank COCA-COLA in the past 7 days H USA
Total Monthly Sit-Down Restaurant Users:  Aw it-Down Restaurant Meals:

80.2% 76.8%

Top-10 Cuisines: Adults 18 or older

'Sit-Down Restaurants Used Past 30-days)

18,13
44,89 .4.5%
11,39

45,53
Mexican  Pizza  Chinese  Coffee  Indian/  ttafian  Bagel/  Wings/

Upscale Steakhouse

House / Thai / Donut/  Burgers /
Coffes Bar  Other Bakery Sports Bar
Asian
mwho Drank COCA-COLA in the past 7 days mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Drank COCA-COLA in the past 7 days 21.4%

(T2 51,814,293 19.8%

Drank Past 30-days: Adults 18 or older
lguor
Any Type of Beer
Wine
Domestic Regular Beer
Domestic Light Beer

Imported Beer

56,101,699 21.4%

Microbrew / Craft Beer 29{'0 9% '
mwho Drank COCA-COLA in the past 7 days mUSA
USA USA Projection Scarborough R2 2023: lan23-0Oct23

-v v

Qual Intab
All Graphs and HBIA! Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. Alf rights reserved.

Past 12 months Casino Activities: Adults 18 or older
Slot Machines
Table Games (Craps, Poker, etc.)
Upscale Restaurant
Bar / Nightclub
Stage Show / Concert 9.2%
Sports Betting 33236%

Other Gambling ‘!%9%%

72.0%
1.7%

30.6%

80,349,314

Spa Casinos visited past 12 months: Yes

® who Drank COCA-COLA in the past 7 days HUSA

2,079

USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab

Beverages (regular soft drinks) drank past 7 days: Coca-Cola

9,908

Used Past 30-days: Adults 18 or older

5.2%

36,684,087 22,786,532

13,514,774

Marijuana / Cannabis Cigarettes

mwho Drank COCA-COLA in the past 7 days mUSA



oeEsi

30-days QSR Users: Adults 18 or older

Past
o 1time S.é%

o

mwho Drank PEPSI in the past 7 days

2 times

3 times

4 times

5 times

6-9times

10times or more

HUSA

Total Agf’étg‘:,"y QSR Users: Avg. Monthly QSR Meals:

88.6%

_ ,201,120 - “

smoke cigarettes.

13.9% or 36,473,314 of USA Adults 18 or older Drank PEPSI in the past 7 days.
Adults 18 or older who Drank PEPSI in the past 7 days are 4.5% more likely to use QSRs past mo., 5.6% less
likely to use Sit-Down Restaurants past mo., 20.7% more likely to use Casinos past yr., 83.4% more likely to

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1 time 15.8%

2 times

16.1%

3 times

4 times

5times

6 - 9 times

10times or more

5.1%
B who Drank PEPSI in the past 7 days HUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

72.5% 76.8%

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

4.7
i
Mexican  Piza

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Drank PEPStin the past 7 doys [Bi8e0822 0 | 24.4%

19.8%

ii

coffee  indian/  Imlian  Bagel/ Wings/ Upscale Steakhouse
House/  Thaif Donut [ Burgers /
Coffee Bar  Other Bakery Sports Bar
Asian

m who Drank PEPSI in the past 7 days mUSA

[ECLN 51,814,203

Drank Past 30-days: Adults 18 or older

Liquoer

Any Type of Beer

Wine

Domestic Regular Beer

145.2%
zs,ssa_,tu; 10.9%

Domestic Light Beer

Imported Beer

Microbrew / Craft Beer

m who Drank PEPSI in the past 7 days mUSA

USA USA Projection Scarborough R2 2023: lan23-0Oct23

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

60,752,935

7143 7.9%
16,209,818 6.2%
8,515,630 W14
ng.z%

7%
2.5%
1.7%

23.2%

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Bar / Nightclub

20,714,380

Stage Show / Concert 30.6%

Sports Betting

Other Gambling

80,349,314

Spa Casinos visited past 12 months: Yes

Qual Intab
All Graphs and HBIA! Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. Alf rights reserved.

Used Past 30-days: Adults 18 or older

® who Drank PEPSI in the past 7 days HUSA

1,196

USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab

Beverages (regular soft drinks) drank past 7 days: Pepsi

s S
36,684,087 22,786,532 13,514,774
Marijuana / Cannabis Cigarettes Vape
 who Drank PEPSI in the past 7 days mUsSA

9,908



Past

1 time

2 times

3 times

4 times

5 times

6 - 9times

10times or more

mwho Drank SPRITE in the past 7 days

Total Monthly QSR Users:

95.9%

30-days QSR Users: Adults 18 or older

%

20.7%

18 5%

W USA

Avg. Monthly QSR Meals:

88.6%

to smoke cigarettes.

12.1% or 31,650,494 of USA Adults 18 or older Drank SPRITE in the past 7 days.
Adults 18 or older who Drank SPRITE in the past 7 days are 8.3% more likely to use QSRs past mo., 3.2%
more likely to use Sit-Down Restaurants past mo., 18.% more likely to use Casinos past yr., 58.3% more likely

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
L

1time 15.8%

2 times

16.1%
13.4%
10.0%

3 times

4 times

5 times

m who Drank SPRITE in the past 7 days

6-9times

m USA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

79.2% 76.8%

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexican Pizza Bagel /

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Drank SPRITE in the past 7 days 28.5%

19.8%

20,83 4.53

Chinese  Coffee  Indian/  Italian Wings/  Upscale Steakhouse
House/  Thaif Donut/  Burgers/
Coffee Bar  Other Bakery Sports Bar
Asian

¥ who Drank SPRITE in the past 7 days W UsA

[IC0 51,814,293

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer
Wine

Domestic Regular Beer
Domestic Light Beer
Imported Beer

Microbrew / Craft Beer

USA USA Projection

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)

23,667,022 9.09

Upscale Restaurant ST 819

Bar / Nightclub

20,714,390 7.9%

£ 5
16,209,818 6.2%

Stage Show / Concert 30.6%

Used Past 30-days: Adults 18 or older

5.2%

13,514,774

22,786,532

Marijuana / Cannabis

Cigarettes

-V sports Being BERRL 331,
10.9% ' Other Gambling 1%;?)2 80,349,314
Spa 511?_57992 Casinos visited past 12 months: Yes
u who Drank SPRITE in the past 7 days mUSA o who Drank SPRITE in the past 7 days HUSA
Scarborough R2 2023: lan23-0ct23 Qual Intab 978

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Jan23-0ct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908

Beverages (regular soft drinks) drank past 7 days: Sprite

® who Drank SPRITE in the past 7 days



Past

30-days QSR Users: Adults 18 or older

1time
Ztimes nm:

3 times

5 times %
6-9times 20.7%

10times or more 18.5%

®who Drank DR PEPPER in the past 7 days mUSA

Avg. Monthly QSR Meals:
95.8% 88.6%

Total Monthly QSR Users:

more likely to use Sit-Down Restaurants past mo., 32.4% more likely
likely to smoke cigarettes.

11.7% or 30,593,490 of USA Adults 18 or older Drank DR PEPPER in the past 7 days.
Adults 18 or older who Drank DR PEPPER in the past 7 days are 8.1% more likely to use QSRs past mo., 7.4%

to use Casinos past yr., 60.1% more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1 time 15.8%

2 times

16.1%

3 times

4 times

5times

6 - 9 times

10times or more

o who Drank DR PEPPER in the past 7 days

Total Monthly Sit-Down Restaurant Users: Al it-
76.8%

W USA

wn Restaurant Meals:

82.5%

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexican  Piza

coffee Indian /
m who Drank DR PEPPER in the past 7 days

18,13
i

15.59
Bagel/  Wings/

Donut/ Burgers f
Bakery Sports Bar

chinese italian Upscale Steakhouse
House / Thai /
Coffee Bar  Other
Asian

mUSA
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Drank DR PEPPERn the post 7 days [T8620810 W 24.4%

(T2 51,814,293 19.8%

Drank Past 30-days: Adults 18 or older
8. 172

8! R 33.8%

Liquoer

Any Type of Beer

Wine
Domestic Regular Beer
Domestic Light Beer

Imported Beer

56,101,699 21.4%
B
28,583,415 IETIK-LT3

Microbrew / Craft Beer

m who Drank DR PEPPER in the past 7 days mUSA

USA USA Projection Scarborough R2 2023: Jan23-0ct23

Qual Intab
All Graphs and HBIA! Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. Alf rights reserved.

Past 12 months Casino Activities: Adults 18 or older

Slot Machines
16,209,818 6.2%
2 3.2%

Other Gambling 3 77936.1%

3.5%
Spa M 1.7%

Table Games (Craps, Poker, etc.)
Upscale Restaurant
Bar / Nightclub

Stage Show / Concert

30.6%

Sports Betting

80,349,314

Casinos visited past 12 months: Yes

mwho Drank DR PEPPER in the past 7 days HUSA

978

USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908

Beverages (regular soft drinks) drank past 7 days: Dr Pepper

Used Past 30-days: Adults 18 or older

8.7%
5.2%
22,786,532 13,514,774
Marijuana / Cannabis Cigarettes Vape
= who Drank DR PEPPER in the past 7 days mUSA



L
30-days QSR Users: Adults 18 or older

JR vtime

Past

3 times

4 times

5 times

6-9times

20.7%
18.5%

10times or more
®who Drank MOUNTAIN DEW in the past 7 days mUSA

Total Monthly QSR Users:
95.6% 88.6%

Avg. Monthly QSR Meals:

more likely to smoke cigarettes.

7.2% or 18,854,908 of USA Adults 18 or older Drank MOUNTAIN DEW in the past 7 days.
Adults 18 or older who Drank MOUNTAIN DEW in the past 7 days are 7.9% more likely to use QSRs past mo.,
.8% more likely to use Sit-Down Restaurants past mo., 23.1% more likely to use Casinos pastyr,, 117.3%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1 time 15.8%

2 times

16.1%

3 times

4 times

5times

6 - 9 times

10times or more
® who Drank MOUNTAIN DEW in the past 7 days HUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
77.4% 76.8%

Top-10 Cuisines: Adults 18 or older

n Restaurants Used Past 30-days)

(Sit-

Mexican

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Drank MOUNTAIN DEW in the past 7 days 27.1%

19.8%

. 18,13
h

15.83
coffee  Indian / Bagel/  Wings/
House / Thai / Donut/  Burgers /

Coffes Bar  Other Bakery Sports Bar

Asian

chinese

Pizza

italian Upscale Steakhouse

m who Drank MOUNTAIN DEW in the past 7 days muUsA

[ECLN 51,814,203

Drank Past 30-days: Adults 18 or older
11.3%

10.9%

Liquoer

Any Type of Beer
Wine

Domestic Regular Beer
Domestic Light Beer

Imported Beer

Microbrew / Craft Beer

® who Drank MOUNTAIN DEW in the past 7 days

mUSA

USA USA Projection Scarborough R2 2023: Jan23-0ct23

Qual Intab
All Graphs and HBIA! Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. Alf rights reserved.

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.) 23,667,022 9.0%

Upscale Restaurant 21310048 8.1%

Bar / Nightclub

20,714,350 7.9%
5.5%

6.2%
%

Stage Show / Concert Ribin

30.6%

-l’-'-l
-

Sports Betting

8,515,6: 3_2:36

Other Gambling M 5.1%
9d.6%
spa BT

® who Drank MOUNTAIN DEW in the past 7 days

80,349,314

Casinos visited past 12 months: Yes

HUSA

572

USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab

Beverages (regular soft drinks) drank past 7 days: Mtn Dew

Used Past 30-days: Adults 18 or older

5.2%

13,514,774

36,684,087

22,786,532

Marijuana / Cannabis Cigarettes

= who Drank MOUNTAIN DEW in the past 7 days

9,908



/ 22.9% or 60,049,152 of USA Adults 18 or older Drank COCA-COLA in the past 7 days.
- Adults 18 or older who Drank COCA-COLA in the past 7 days are 3.% less likely to have a 401K, 11.8% more
likely to have an Auto Loan, 10.8% less likely to Invest/Trade Stocks Online, 6.6% more likely to pay with their

Debit Card.

mﬁélnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan 122,000,180

IRA (Individual Retirement Account)

101,981,265

Stocks or Stock Options

77,172,853 29.4%

14.0%
Mutual Funds  prrerees 18.2%

0.9%

Money Market Funds T 13.7%

E—
.8%
30,518,906 11.6%

oo

-]

Bonds

5%

8.3% 93% B.4% g 40
Other (Crypto / NFTs / Metals, etc.) )

5.4% 4.3%
30,125,995 11.5% —
529 Plan / College Savings Plan 89% Checking  Debit or ATM  Savings  Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
o Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
8.5 Account M Loan or Home
Second Home or Real Estate Property 5.80% ortgage Tty o
® who Drank COCA-COLA in the past 7 days mUSA

B who Drank COCA-COLA inthepast 7days EUSA

Professional Services Used*: Adults 18 or older y'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service
pa 69,366,627 26.5%

Financial Pla
Rk 15,351,257 17.3%

Online Investing / Stock Tradi =
e/ ne 41,872,915 16.0%

10.2%
Accountant
30,762,744 11.7%

12.1%

Insurance Agent at a Local Office (not online)

25,795,357 9.8%

B8.4%
Real Estate Agent
e 18,132,542 6.9%

12.1%12.1%

- 3.8% 4.0% 3.8% 3.5%
Fotate Planning “a.0% ] : oo : e o
. ; 2.1% (*Past 12 Months) VISA PayPal Debit Card  MasterCard Venmo Zelle Cash App Apple Pay  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay
Divorce / Family Attorney 1.2% card Express Messenger
® who Drank COCA-COLA in the past 7 days mUSA mwho Drank COCA-COLA in the past 7 days mUSA

USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 2,079

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-0ct23 USA Projection Scarborough R2 2023: lan23-Oct23 Qual Intab 9908

Beverages (regular soft drinks) drank past 7 days: Coca-Cola



oepEsi

Card.

13.9% or 36,473,314 of USA Adults 18 or older Drank PEPSI in the past 7 days.
Adults 18 or older who Drank PEPSI in the past 7 days are 22.2% less likely to have a 401K, 18.1% less likely to

have an Auto Loan, 13.3% less likely to Invest/Trade Stocks Online, 5.1% more likely to pay with their Debit

Investments Owned: Adults 18 or older

Financial Services Has and/or Uses: Adults 18 or older

| o 4
401K Plan gy
IRA (Individual Retirement Account) e ikaiin
Stocks or Stock Options A
8.4%
Mutual Funds  prrreess 18.2%
Money Market Funds 13.7%
548.3%
Bonds 30,518,906 11.6% 11.3%
9.3% 11
Other (Crypto / NFTs / Metals, etc.) Mll % 3% ﬂ 179 3%
. 128.0%
529 Plan / College Savings Plan % 8.9% Checking Debit or ATM  Savings Credit Card Online Mohile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property ﬁ.m Account Mortgage Loan or Home
B.8% Equity Loan
m who Drank PEPSI in the past 7 days mUSA B who Drank PEPSI in the past7 days EUSA
Professional Services Used*: Adults 18 or older | g@yPast 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service 69,366,627 26.5% y
Financial Planner 45,351,257
Online Investing / Stock Trading O TTATIE
Accountant 1.7%
Insurance Agent at a Local Office (not online) bty 0.8%
Real Estate Agent 28.4% 6.0% 13.3% 17 106

2.2%

Estate Planning

3.6% 4.0% 4.1% 3,50

Cash App Apple Pay  Store Credit Google Pay

* Vi Zell Di Ameri Facebook cash sa P
Divorce / Family Attorney Hlﬁ (*Past 12 Months) ‘enmo le ) iscover Ex;:lec;n Maesse“aer Square Casl msung Pay
u who Drank PEPSIin the past 7 days mUSA m who Drank PEPSIin the past 7 days mUSA
USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 1,196
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-0ct23 USA Projection Scarborough R2 2023: lan23-Oct23 Qual Intab 9908

Beverages (regular soft drinks) drank past 7 days: Pepsi




12.1% or 31,650,494 of USA Adults 18 or older Drank SPRITE in the past 7 days.
Adults 18 or older who Drank SPRITE in the past 7 days are 19.4% less likely to have a 401K, 1.4% less likely to

have an Auto Loan, 19.9% less likely to Invest/Trade Stocks Online, 17.1% more likely to pay with their Debit
Card.

mﬁﬂ Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
401KPlan
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds 18.2%
Money Market Funds -
Bonds %u.s%

9.3% g%
Other (Crypto / NFTs / Metals, etc.) mﬁ"il 5% a i 2.3 3%
) o%.7% . . ] - % 07257 . s
529 Plan / College Savings Plan 8.9% Checking Debitor ATM  Savings  CreditCard  Online Mobile online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home

0% Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property % Account Mortgage Loan or Home

8.8% Equity Loan

m who Drank SPRITE in the past 7 days mUSA ® who Drank SPRITE in the past 7 days  EUSA

Professional Services Used*: Adults 18 or older | ‘pry'Past 3-Months Payment Methods Used: Adults 18 or older

Financial Planner
Online Investing / Stock Trading
st w
Insurance Agent at a Local Office (not online) gﬁ . .
Real Estate Agent :i’;
Estate Planning &28:6%

2.5% (*Past 12 Months) VISA PayPal Debit Card  MasterCard Venmo Zelle Cash App  ApplePay Store Credit GooglePay  Discover

279 40% 3.9% 3.5%

. ; Facebook  Square Cash Samsung Pay
Diverce [/ Family Attorney 1.2% card Express Messenger
¥ who Drank SPRITE in the past 7 days B USA ® who Drank SPRITE in the past 7 days HUSA

USA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual intab 978
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908

Beverages (regular soft drinks) drank past 7 days: Sprite



11.7%
Adults

or 30,593,490 of USA Adults 18 or older Drank DR PEPPER in the past 7 days.
18 or older who Drank DR PEPPER in the past 7 days are 6.3% less likely to have a 401K, 3.5% more

likely to have an Auto Loan, 25.8% less likely to Invest/Trade Stocks Online, 9.3% more likely to pay with their
Debit Card.

Investments Owned: Adults 18 or older

| o 4
401K Plan  pryrerm
IRA (Individual Retirement Account) 101,981,265
Stocks or Stock Options 77,172,853
Mutual Funds 27,816,232
Money Market Funds  Freryeness ;o

10.2%

Bonds 11.6%

30,518,906

Financial Services Has and/or Uses: Adults 18 or older

Other (Crypto / NFTs / Metals, etc.) 9'8::' %
. 285.8% - j i T -
529 Plan / College Savings Plan 8.9% Checking Debitor ATM  Savings  CreditCard  Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home

Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement

Second Home or Real Estate Property 8% Account Mortgage Loan or Home
8.8% Equity Loan

mwho Drank DR PEPPER in the past 7 days mUSA ¥ who Drank DR PEPPER in the past 7days EUSA
[ |

Professional Services Used*: Adults 18 or older

Tax Preparation Service

69,366,627 26.5%

Financial Planner 45,351,257

Online Investing / Stock Tradi
e/ ne 41,872,915

Accountant

11.7%
Insurance Agent at a Local Office (not online) 25,795,357 9.8%
Real Estate Agent 1%
Estate Planning 2'49:.0%

I

Past 3-Months Payment Methods Used: Adults 18 or older

5.2% 40% 4.1% 3.5%

Cash App Apple Pay  Store Credit Google Pay

1 i i cebook h
Divorce / Family Attorney 1.2‘,26_;% (*Past 12 Months) Venmo Zelle ) Discover A:;::lec;n ';aessenaer Square Cash Samsung Pay
mwho Drank DR PEPPER in the past 7 days mUSA mwho Drank DR PEPPER in the past 7 days mUSA
USA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 978

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Jan23-0ct23 USA Projection Scarborough R2 2023: lan23-Oct23 Qual Intab 9908

Beverages (regular soft drinks) drank past 7 days: Dr Pepper




7.2% or 18,854,908 of USA Adults 18 or older Drank MOUNTAIN DEW in the past 7 days.
/’IIE”W Adults 18 or older who Drank MOUNTAIN DEW in the past 7 days are 9.1% less likely to have a 401K, 29.2%

more likely to have an Auto Loan, 12.6% less likely to Invest/Trade Stocks Online, 11.8% more likely to pay
with their Debit Card.
mﬁélnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
401K Plan 122,991,180 26.9%
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds 18.9%
Money Market Funds 13.7%
Bonds 8%11_6%

0.7% 6.7% 9.3% 9.0% 6.4%
Other (Crypto / NFTs / Metals, etc.) 1% ) ) 4.2% 4.3%
529 Plan / College Savings Plan h 8.9% Checking  Debit or ATM  Savings  Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property 5.8% Account Mortgage Loan or Home
8.8% Equity Loan
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Beverages (regular soft drinks) drank past 7 days: Mtn Dew



Adults 18 or older who Drank COCA-COLA in the past 7 days spend an average of 2 days, 23 hours, 49 minutes and 57
seconds each week with All Forms of Media.

85.8% of Adults 18 or older who Drank COCA-COLA in the past 7 days spend an avg. of 8 hours and 15 minutes each week listening to All
Local AM/FM Radio, representing 9.9% of total time spent with all forms of Media.
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Reach %:

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

79 R - 69:46:39
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Beverages (regular soft drinks) drank past 7 days: Coca-Cola



Adults 18 or older who Drank PEPSI in the past 7 days spend an average of 3 days, 5 hours, 40 minutes and 40 seconds
each week with All Forms of Media.

85.4% of Adults 18 or older who Drank PEPSI in the past 7 days spend an avg. of 8 hours and 54 minutes each week listening to All Local
AM/FM Radio, representing 9.8% of total time spent with all forms of Media.

B
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usage 55.9%
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Adults 18 or older who Drank SPRITE in the past 7 days spend an average of 3 days, 2 hours, 4 minutes and 43 seconds
each week with All Forms of Media.

84.8% of Adults 18 or older who Drank SPRITE in the past 7 days spend an avg. of 8 hours and 8 minutes each week listening to All Local
AM/FM Radio, representing 9.3% of total time spent with all forms of Media.

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older
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Beverages (regular soft drinks) drank past 7 days: Sprite




Adults 18 or older who Drank DR PEPPER in the past 7 days spend an average of 3 days, 1 hours, 5 minutes and 2
seconds each week with All Forms of Media.

87.7% of Adults 18 or older who Drank DR PEPPER in the past 7 days spend an avg. of 8 hours and 42 minutes each week listening to All
Local AM/FM Radio, representing 10.4% of total time spent with all forms of Media.

BES: o

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older
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55.9%
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Beverages (regular soft drinks) drank past 7 days: Dr Pepper



ﬂ Adults 18 or older who Drank MOUNTAIN DEW in the past 7 days spend an average of 3 days, 3 hours, 50 minutes and
,’/ 59 seconds each week with All Forms of Media.

88.9% of Adults 18 or older who Drank MOUNTAIN DEW in the past 7 days spend an avg. of 8 hours and 51 minutes each week listening
to All Local AM/FM Radio, representing 10.4% of total time spent with all forms of Media.
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usage 55.9%
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Beverages (regular soft drinks) drank past 7 days: Mtn Dew




Adults 18 or older who Drank COCA-COLA in the past 7 days spend an average of 2 days, 4 hours, 25 minutes and 5
seconds each week with All Forms of Ad-Supported Media.

82.5% of Adults 18 or older who Drank COCA-COLA in the past 7 days spend an avg. of 7 hours and 52 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 12.4% of total time spent with all forms of Ad-Supported Media.

Weekly

0.1

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

e 57.6%
USA
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Adults 18 or older who Drank PEPSI in the past 7 days spend an average of 2 days, 8 hours, 21 minutes and 27 seconds
each week with All Forms of Ad-Supported Media.

81.6% of Adults 18 or older who Drank PEPSI in the past 7 days spend an avg. of 8 hours and 24 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 12.2% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

e 57.6%
USA

who Drank PEPSI in the
- past 7 days
% of Total
Weekly H:M:

B who Drank PEPSI in the past 7 days B USA

USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 1,196  USA Jan23-Oct23 USA Projection Searborough R2 2023: Jan23-0Oct23 Qual Intab 9,908
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Hubbard s o everyening

for Anything _
BROADCASTING

HB
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Adults 18 or older who Drank SPRITE in the past 7 days spend an average of 2 days, 5 hours, 47 minutes and 59
seconds each week with All Forms of Ad-Supported Media.

81.3% of Adults 18 or older who Drank SPRITE in the past 7 days spend an avg. of 7 hours and 36 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 11.5% of total time spent with all forms of Ad-Supported Media.

B
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Supported Media: Adults 18 or older

e 57.6%
USA
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Adults 18 or older who Drank DR PEPPER in the past 7 days spend an average of 2 days, 3 hours, 54 minutes and 43
seconds each week with All Forms of Ad-Supported Media.

84.2% of Adults 18 or older who Drank DR PEPPER in the past 7 days spend an avg. of 8 hours and 16 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 13.4% of totaltime spent with all forms of Ad-Supported Media.
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” Adults 18 or older who Drank MOUNTAIN DEW in the past 7 days spend an average of 2 days, 8 hours, 0 minutes and
[ I’/ 39 seconds each week with All Forms of Ad-Supported Media.

86.% of Adults 18 or older who Drank MOUNTAIN DEW in the past 7 days spend an avg. of 8 hours and 23 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 12.9% of total time spent with all forms of Ad-Supported Media.
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Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-1

Total Persons:

{Average Wezk]
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Billboards & Signs (Weekly Drivers)

Search [Google, Bing, etc.)
Email/Text/IM/Zoom,etc. [Personal & Work)
Local AM/FM Radio
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Facebook
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avg. of 67.5 minutes/day.

Adults 18 or older who Drank COCA-COLA in the past 7 days spend an average of 7 hours and 29
minutes each day with All Forms of Ad-Supported Media. 82.5% listen to Local AM/FM Radio for an

(Local Radio delivers 12.4% of Time with Ad-Supported Media.)
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Oepsi

72.1 minutes/day.

Adults 18 or older who Drank PEPSI in the past 7 days spend an average of 8 hours and 3 minutes
each day with All Forms of Ad-Supported Media. 81.6% listen to Local AM/FM Radio for an avg. of
(Local Radio delivers 12.2% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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65.2 minutes/day.

Adults 18 or older who Drank SPRITE in the past 7 days spend an average of 7 hours and 41 minutes
each day with All Forms of Ad-Supported Media. 81.3% listen to Local AM/FM Radio for an avg. of
(Local Radio delivers 11.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-1

Total Persons:

{Average Wezk]
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Billboards & Signs (Weekly Drivers)
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Facebook

Games,/Fantasy/Betting Sites
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Non-Premium Cable TV Networks
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Netflix

avg. of 71. minutes/day.

Adults 18 or older who Drank DR PEPPER in the past 7 days spend an average of 7 hours and 24
minutes each day with All Forms of Ad-Supported Media. 84.2% listen to Local AM/FM Radio for an
(Local Radio delivers 13.4% of Time with Ad-Supported Media.)

who

131,378, 2B0 D.1%

mwho Drank DR PEPPER in the past 7 days

Avg. Hours+Minutes/day with All
Forms of Media: Adults 18 or older

Drank DR PEPPER in
the past 7 days

mUSA

%

[Average Day]

3 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Billboards & Signs
(Weekly Drivers)
63.6

Local AM/FM Radio
74.6

Local TV Stations
99.0

Email/Text/
IM/
Zoom,etc.
(Personal...

Non-Premium Cable TV
Networks
879

Facebook
56.4

Mon-Premium Cable TV
Networks
102.4

Local TV Stations
100.9

Local AM/FM Radio
69.7

Facebook
51.5

Search
(Google,
Bing,
etc.)

Billboards &
Signs (Weekly
Drivers)
48.9

Netflix
324

Gam...

Fant...

Betti...
Sites

Email/Text/IM/ Groc...
Zoom,etc.

(Personal &...

m who Drank DR PEPPER in the past 7 days

m USA

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older

% Time Spent:

[Averogs Wesk]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc.)

News/\Weather /Sports (Websites/Apps)
Local AM/FM Radio
Email/Text/IM/Zoom,etc. [Personal & Work)
Facehook

Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores
Shopping (incl. Food/Auctions/Travel, etc.)
Instagram

YouTube Video

USA

USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Oct23

Totol Persons:

:
223 831 aho 85 4
209.750.8D4 20.0%
203 785 7¥8 0.4%

202,972 0p3 29

b
o
£

B who Drank DR PEPPER in the past 7 days

e I“”2-
Usage %

49 883 1§2 26.8
278 462 1} 9
%

Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:
Adults 18 or older

5%

‘who Drank DR PEPPER in usA
the past 7 days
HUSA
Qual Intab 978

Scarborough R2 2023: Jan23-0ct23

2.4%

8%

M [
£
Sl

or

[ i [
(o i G
EiSY oo 5

-
T8 1=
=6 [}
sl ek

Average Da)

Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Billboards & Signs
(Weekly Drivers)
63.6

Local AM/FM Radio
71.0

Local TV Stations
95.5 YouTube
Video

28.0

Search

(Google,
Bing, etc.)
Facebook
50.4 Sho...

{incl.
Food/
Auc...

Trav...

News/
Weath...
Non-Premium Cable

TV Networks
84.8

Email/Text/IM/
Zoom,etc.
(Personal &...

Groc..
Store:

Insta...
22.0

Non-Premium Cable TV
Networks
973

Local TV Stations
95.9

Billboards &
Signs (Weekly
Drivers)
48.9

Local AM/FM Radio
64.3

Search
(Google,
Bing, etc.)
275

YouTube
Video

Facebook 294

447
Sho...

(incl.
Food/
Auc...
Trav...

News/
Weathe...

Email /Text/IM/
Zoom,etc.
(Personal &...

Groc...
Stores

Ins...
181

m who Drank DR PEPPER in the past 7 days

USA Projection Scarborough R2 2023: Jan23-0ct23

Beverages (regular soft drinks) drank past 7 days: Dr Pepper

Qual Intab

. soefa.ai

m USA

* Share of Everything
for Anything |




B

avg. of 71.9 minutes/day.

Adults 18 or older who Drank MOUNTAIN DEW in the past 7 days spend an average of 8 hours and 0
minutes each day with All Forms of Ad-Supported Media. 86.% listen to Local AM/FM Radio for an

(Local Radio delivers 12.9% of Time with Ad-Supported Media.)
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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49,542,606 or 82.5% of Adults 18 or older who Drank COCA-COLA in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 67.5 minutes every day representing 44.% of all
time spent daily with Ad-Supported Audio.
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Avg. Week All Audlo (Persons & % Reach): Adults 18 or older
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Owned Music
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TV Music Channels
All Cthers
iHeartRadio
Audiobooks
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29,777,699 or 81.6% of Adults 18 or older who Drank PEPSI in the past 7 days listen to Ad-Supported
Local AM/FM Radio for an average of 72.1 minutes every day representing 43.1% of all time spent
daily with Ad-Supported Audio.
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Avg. Week All Audlo (Persons & % Reach): Adults 18 or older
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25,741,799 or 81.3% of Adults 18 or older who Drank SPRITE in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 65.2 minutes every day representing 40.5% of all
time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio

Amazon Music

25,774,959 or 84.2% of Adults 18 or older who Drank DR PEPPER in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 71. minutes every day representing 43.% of all time
spent daily with Ad-Supported Audio.
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Avg. Week All Audlo (Persons & % Reach): Adults 18 or older
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B who Drank MOUNTAIN DEW in the past 7 days

16,219,159 or 86.% of Adults 18 or older who Drank MOUNTAIN DEW in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 71.9 minutes every day representing 37.7% of all
time spent daily with Ad-Supported Audio.
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49,542,606 or 82.5% of Adults 18 or older who Drank COCA-COLA in the past 7 days listen to Ad-

Supported Local AM/FM Radio for an average of 67.5 minutes every day representing 44.% of all
time spent daily with Ad-Supported Audio.
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29,777,699 or 81.6% of Adults 18 or older who Drank PEPSI in the past 7 days listen to Ad-Supported

pepS| Local AM/FM Radio for an average of 72.1 minutes every day representing 43.1% of all time spent
daily with Ad-Supported Audio.

Weekly 81.6% 79 4%

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older

“Share of Ad-Supported Audio” -

who Drank PEPSI in the USA
ast 7 days
% of Wee P v
Time Spen

21.8% 22.9%

9.7% g0, 9.8% 97%  9.4% 10.7% 9.6% S 6%
: 6.6% 6.7% /6% 629 .
Weekly 10.1% 4.5%
Total % _ 1.7%
29,777,699 208,295,778 7,963,579 41,669,807 7,070,051 60,055,608 3,548,284 21,342,896 3,557,239 25,306,526 3,414,811 17,394,345 3,889,276 25,155,959 2,433,643 20,006,620 2,273,825 11,396,897 315,635 4,426,618
Local AM/FM  YouTube Music Podcasts Spotify Pandora Amazon Music TV Music All Others iHeartRadio SiriusXM
Average Radio Channels
Daily Mi
B who Drank PEPSI in the past 7 days m USA
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Beverages (regular soft drinks) drank past 7 days: Pepsi




25,741,799 or 81.3% of Adults 18 or older who Drank SPRITE in the past 7 days listen to Ad-

Supported Local AM/FM Radio for an average of 65.2 minutes every day representing 40.5% of all
time spent daily with Ad-Supported Audio.

Weekly 81.3% 79 4% Avg. Hours+Minutes/day with Ad-Supported

Audio: Adults 18 or older

“Share of Ad-Supported Audio” -

who Drank SPRITE in the USA
ast 7 days
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10.7% 12.7% 979% 10.7% g9
7.6% 7.6% 6.8% 6.6%
Weekly 10.1% 4.4% 4.5% .
e o Qe
25,741,799 208,295,778 7,543,381 41,669,807 7,952,606 60,055,608 3,301,317 21,342,896 4,024,117 25,306,526 3,372,790 25,155,959 2,417,082 20 006,620 2,157,568 17,394,345 1,407,182 11,896,397 372 382 4,426,618
Local AM/FM  YouTube Music Podcasts Spotify Pandora TV Music All Others Amazon Music iHeartRadio SiriusXM
Average Radio

Channels

15.0

19.5
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Beverages (regular soft drinks) drank past 7 days: Sprite




25,774,959 or 84.2% of Adults 18 or older who Drank DR PEPPER in the past 7 days listen to Ad-

Supported Local AM/FM Radio for an average of 71. minutes every day representing 43.% of all time
spent daily with Ad-Supported Audio.

84.2%
Weekly

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older

“Share of Ad-Supported Audio” -

who Drank DR PEPPER in USA
the past 7 days
% of Wee P v
Time Spen

24.1% 55 gy

21.5%

14.0%

10.7%

10.6%

8.1% _ TR 76% 6.6%

Weekly 10.1% - 0% A1% 4.5% 1.6% 1.7%

25,774,959 208,295,778 7,376,114 60,055,608 6,580,280 41,669,807 3,283,244 21,342,896 4,298,007 25,155,959 3,233,050 25,306,526 1,940,209 20,006,620 1,521,263 17,394,345 1,261,788 11,896,397 480,965 4,426,618
Local AM/FM Podcasts YouTube Music Spotify TV Music Pandora All Others Amazon Music iHeartRadio SiriusXM
Average Radio Channels
Daily Mi
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Beverages (regular soft drinks) drank past 7 days: Dr Pepper




16,219,159 or 86.% of Adults 18 or older who Drank MOUNTAIN DEW in the past 7 days listen to Ad-
”/ Supported Local AM/FM Radio for an average of 71.9 minutes every day representing 37.7% of all
time spent daily with Ad-Supported Audio.

%

Weekly Avg. Hours+Minutes/day with Ad-Supported
86.0% Audio: Adults 18 or older

“Share of Ad-Supported Audio” -

who Drank MOUNTAIN
DEW in the past 7 days

28.7%
25.7%

16.0%

15.9%
12.6% 13.9%

9.6% 10.4% 97% 9.2%

7.1% 6.6%

Weekly 4.5%
Total o 2.4% 1 7%
Persons 5 4% 4 6%
16,219,159 208,295,778 5,410,084 60,055,608 4,839,200 41,669,807 3,011,271 21,342,896 2,375,158 20,006,620 2,614,280 25,155,959 1,962,856 25,306,526 1,740,124 11 896,897 1,332,405 17 394,345 459 498 4,426,618
Local AM/FM Podcasts YouTube Music Spotify All Others TV Music Pandora iHeartRadio Amazon Music SiriusXM
Average Radio Channels

19.5 7.7

® who Drank MOUNTAIN DEW in the past 7 days

USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 572 E *® Share of Everything
-

02 sz IEE 72 IEE 2 N
H USA

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Oct23 USA Projection Scarborough R2 2023: lan23-0ct23 Qual Intab 9,908 for Anything _

@

Beverages (regular soft drinks) drank past 7 days: Mtn Dew



W%

49,542,606 or 82.5% of Adults 18 or older who Drank COCA-COLA in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Pop
Contemporary Hit Radio, Classic Rock, and Country.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

[average Weel
Adult Cnntemporary

Classic Hits
Mews/Talk/Information
Pop Contemporary Hit Radio
Classic Rock

Country

Hot AC

Alternative

All Sports

Urban AC

Adult Hits

Urban Contemporary

Contemporary Christian

oepsi

29,777,699 or 81.6% of Adults 18 or older who Drank PEPSI in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio, Classic
Hits, Country, and Classic Rock.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

[average Weel
Adult Cnntemporary

Classic Hits
Mews/Talk/Information
Pop Contemporary Hit Radio
Classic Rock

Country

Hot AC

Alternative

All Sports

Urban AC

Adult Hits

Urban Contemporary

Contemporary Christian

25,741,799 or 81.3% of Adults 18 or older who Drank SPRITE in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio, Classic
Hits, Classic Rock, and Country.
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Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(Averoge Week)
Adult Contemporary

Classic Hits
News/Talk/Information
Pop Contemporary Hit Radio
Classic Rock

Country

Hot AC

Alternative

All sports

Urban AC

Adult Hits

Urban Contemporary

Contemporary Christian

25,774,959 or 84.2% of Adults 18 or older who Drank DR PEPPER in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Pop Contemporary Hit
Radio, Country, and Classic Hits.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

[average Weel
Adult Cnntemporary

Classic Hits
Mews/Talk/Information
Pop Contemporary Hit Radio
Classic Rock

Country

Hot AC

Alternative

All Sports

Urban AC

Adult Hits

Urban Contemporary

Contemporary Christian

16,219,159 or 86.% of Adults 18 or older who Drank MOUNTAIN DEW in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Pop
Contemporary Hit Radio, Country, and Classic Hits.
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. e 41,584,142 or 69.3% of Adults 18 or older who Drank COCA-COLA in the past 7 days watch Ad-
Supported Local TV Stations for an average of 91.4 minutes every day representing 31.4% of all time
spent daily with Ad-Supported Video.

Avg. Week A{{mlpljmdmgo (Persons & % Reach): Adults 18 or older Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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26,457,916 or 72.5% of Adults 18 or older who Drank PEPSI in the past 7 days watch Ad-Supported
Local TV Stations for an average of 97. minutes every day representing 31.6% of all time spent daily
with Ad-Supported Video.
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22,804,542 or 72.1% of Adults 18 or older who Drank SPRITE in the past 7 days watch Ad-Supported
Local TV Stations for an average of 79.1 minutes every day representing 30.5% of all time spent daily
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19,127,164 or 62.5% of Adults 18 or older who Drank DR PEPPER in the past 7 days watch Ad-
Supported Local TV Stations for an average of 95.5 minutes every day representing 31.5% of all time
spent daily with Ad-Supported Video.
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13,074,916 or 69.3% of Adults 18 or older who Drank MOUNTAIN DEW in the past 7 days watch Ad-
Supported Local TV Stations for an average of 89.3 minutes every day representing 29.7% of all time

spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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41,584,142 or 69.3% of Adults 18 or older who Drank COCA-COLA in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Movies, Sports, Local
News - Morning, Comedies, and Dramas.
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26,457,916 or 72.5% of Adults 18 or older who Drank PEPSI in the past 7 days watch Ad-Supported
Local TV Stations. The Top 6-Programs are Local News - Evening, Local News - Morning, Comedies,
Movies, Sports, and Game Shows.
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22,804,542 or 72.1% of Adults 18 or older who Drank SPRITE in the past 7 days watch Ad-Supported
Local TV Stations. The Top 6-Programs are Local News - Evening, Movies, Local News - Morning,
Comedies, Sports, and Game Shows.
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19,127,164 or 62.5% of Adults 18 or older who Drank DR PEPPER in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Local News - Evening,
Movies, Comedies, Sports, and Game Shows.
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13,074,916 or 69.3% of Adults 18 or older who Drank MOUNTAIN DEW in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Movies, Sports, Local
News - Evening, Comedies, and Mystery/Suspense/Crime.
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44,475,446 or 74.1% of Adults 18 or older who Drank COCA-COLA in the past 7 days use Ad-
Supported Social Media for an average of 155.3 minutes every day representing 29.3% of all time

spent daily with Ad-Supported Digital Media.
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pepsi

27,904,782 or 76.5% of Adults 18 or older who Drank PEPSI in the past 7 days use Ad-Supported
Social Media for an average of 172.8 minutes every day representing 31.% of all time spent daily
with Ad-Supported Digital Media.
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25,196,046 or 79.6% of Adults 18 or older who Drank SPRITE in the past 7 days use Ad-Supported
Social Media for an average of 188.8 minutes every day representing 34.3% of all time spent daily
with Ad-Supported Digital Media.
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23,268,123 or 76.1% of Adults 18 or older who Drank DR PEPPER in the past 7 days use Ad-
Supported Social Media for an average of 148.5 minutes every day representing 26.7% of all time
spent daily with Ad-Supported Digital Media.
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Supported Social Media for an average of 168.8 minutes every day representing 28.4% of all time
spent daily with Ad-Supported Digital Media.
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Beverages (regular soft drinks) drank past 7 days: Mtn Dew



” e’ 44,475,446 or 74.1% of Adults 18 or older who Drank COCA-COLA in the past 7 days use Ad-
W Supported Facebook for an average of 55.4 minutes every day representing 35.6% of all time spent
daily with Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Beverages (regular soft drinks) drank past 7 days: Coca-Cola



. 27,904,782 or 76.5% of Adults 18 or older who Drank PEPSI in the past 7 days use Ad-Supported
pep5| Facebook for an average of 61.3 minutes every day representing 35.5% of all time spent daily with
Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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24,062,917 or 76.% of Adults 18 or older who Drank SPRITE in the past 7 days use Ad-Supported
Facebook for an average of 66.9 minutes every day representing 35.4% of all time spent daily with
Ad-Supported Social Media.
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Avg. Week All Social Medta (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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23,268,123 or 76.1% of Adults 18 or older who Drank DR PEPPER in the past 7 days use Ad-
Supported Facebook for an average of 50.4 minutes every day representing 33.9% of all time spent
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Avg. Week All Social Medta (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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14,186,687 or 75.2% of Adults 18 or older who Drank MOUNTAIN DEW in the past 7 days use Ad-
Supported Facebook for an average of 58. minutes every day representing 34.4% of all time spent
daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are..
Local Radio: 3,127,459; Social Media: 2,943,033; Local TV: 1,644,089; Non-Prem. Cable:
1,527,551 reaching Adults 18 or older who Drank COCA-COLA in the past 7

. All Other Digital Media: 4,460,499;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Drank COCA-COLA in the past 7 days
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. M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 2,674,238;
pepSI Local Radio: 1,864,852; Social Media: 1,808,264; Local TV: 1,030,839; Non-Prem. Cable:
938,806 reaching Adults 18 or older who Drank PEPSI in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 1,628,670; Local Radio: 1,610,571; Local TV: 909,932; Non-Prem. Cable:
771,339 reaching Adults 18 or older who Drank SPRITE in the past 7 days.

All Other Digital Media: 2,447,418;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Drank SPRITE in the past 7 days
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 2,319,955;
Local Radio: 1,615,649; Social Media: 1,539,770; Local TV: 761,360; Non-Prem. Cable:
733,943 reaching Adults 18 or older who Drank DR PEPPER in the past 7 days
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 1,022,122; Social Media: 899,625; Local TV: 512,187; Non-Prem. Cable:
438,028 reaching Adults 18 or older who Drank MOUNTAIN DEW in the past 7 day

All Other Digital Media: 1,387,133;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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51,975,710 or 86.6% of Adults 18 or older who Drank COCA-COLA in the past 7 days spend an
average of 51.4 minutes per day driving, seeing Billboards and Signs. 69.% Listen to Local Radio
Stations Out-of-Home for an average of 40.9 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores

Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

Movie Theaters

™ . W who Drank COCA-COLA in USA AM/FM Radio Bars AM/FM Radio Bars Pod...
YouTube Music  FRETE thepast 7 days 429 14.2 3 | spotify 423 14.3 7.3 Spotify | Dr..
oo ISR
# who Drank COCA-COLA in the past 7 days HUSA = who Drank COCA-COLA in the past 7 days mUSA

Total Persons:
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%
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of-Home Media: Adults 18 or older
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores

Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

Movie Theaters

YouTube Music

SiriusXmM

30,618,659 or 83.9% of Adults 18 or older who Drank PEPSI in the past 7 days spend an average of
51.6 minutes per day driving, seeing Billboards and Signs. 68.2% Listen to Local Radio Stations Out-
of-Home for an average of 43.7 minutes/day.

Total Persons:

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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27,069,604 or 85.5% of Adults 18 or older who Drank SPRITE in the past 7 days spend an average of
58. minutes per day driving, seeing Billboards and Signs. 68.% Listen to Local Radio Stations Out-of-
Home for an average of 39.5 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{Average week)
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Top-13 Out-of-Home Med:a (Persons & % Reach): Adults 18 or older

(Average Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

Movie Theaters

YouTube Music

SiriusXmM

Stations Out-of-Home for an average of 43. minutes/day.

26,498,775 or 86.6% of Adults 18 or older who Drank DR PEPPER in the past 7 days spend an
average of 63.6 minutes per day driving, seeing Billboards and Signs. 70.4% Listen to Local Radio

Total Persons:
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15,365,860 or 81.5% of Adults 18 or older who Drank MOUNTAIN DEW in the past 7 days spend an
average of 70. minutes per day driving, seeing Billboards and Signs. 71.9% Listen to Local Radio
Stations Out-of-Home for an average of 43.5 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average Week)
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19,767,257 or 32.9% of Adults 18 or older who Drank COCA-COLA in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.7 minutes every day representing 31.1% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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10,464,816 or 28.7% of Adults 18 or older who Drank PEPSI in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.9 minutes every day representing 31.3% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

All Local Weekly Newspapers

Books

New York Times (Daily+Sunday)
Magazines

New York Times (Sunday)

Wall Street Journal [Daily)

New York Times (Daily)

USA Today (Daily)

Catalogs

Total Persons:
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Print Media: Adults 18 or older
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New York Times [Daily
+Sunday)
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Wall Street Journal

[Daily)
113

New York Times Local Daily Newspaper(s)
[Sunday) {Sunday)
13.6 111

New York Times
[Daily)
10.4

Local Daily
Newspaper(s)
{Daily+Sunday)

7.9

Direct Mail
Advertising
[excluding
Catalogs)
7.5

Local Daily

Newspaper{s) (Daily
7.4

Magazines
1.2

New York Times
(Sunday)
12.9

‘Wiall Street Journal
(Daily)
113

New York Times {Daily
+Sunday)
109

Local Daily
Newspaper(s)
(Daily+Sunday)
8.6

Local Daily
Newspaper(s)
(Daily
B2

New York Times
(Daily)
9.0

Direct Mail
Advertising
{excluding Catalogs)
15

Magazines
74

Catalogs
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising [excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

All Local Weekly Newspapers

MNew York Times (Daily+Sunday)
Magazines

New York Times (Sunday)

Wall Street Journal (Daily)

MNew York Times (Daily)

USA Today (Daily)

Catalogs

Total Persons:
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Advertising
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8,991,178 or 28.4% of Adults 18 or older who Drank SPRITE in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.6 minutes every day representing 28.3% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

All Local Weekly Newspapers

Books

New York Times (Daily+Sunday)
Magazines

New York Times (Sunday)

Wall Street Journal [Daily)

New York Times (Daily)

USA Today (Daily)

Catalogs

Total Persons:

—

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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9.0

Direct Mail
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{excluding Catalogs)
15

Magazines
74
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising [excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

All Local Weekly Newspapers

MNew York Times (Daily+Sunday)
Magazines

New York Times (Sunday)

Wall Street Journal (Daily)

MNew York Times (Daily)

USA Today (Daily)
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Avg. Week All Print Media (Persons & % Reach): Adults 18 or older

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

All Local Weekly Newspapers

Books

New York Times (Daily+Sunday)
Magazines

New York Times (Sunday)

Wall Street Journal [Daily)

New York Times (Daily)

USA Today (Daily)

Catalogs

Total Persons:
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9,469,897 or 31.% of Adults 18 or older who Drank DR PEPPER in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.4 minutes every day representing 30.8% of all time
spent daily with All forms of Print Media.
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Magazines

New York Times (Sunday)

Wall Street Journal (Daily)

MNew York Times (Daily)

USA Today (Daily)

Catalogs

Books

Total Persons:
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6,195,061 or 32.9% of Adults 18 or older who Drank MOUNTAIN DEW in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day representing 28.2% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspa per(s) (Daily+Sunday)

Direct Mail Advertising (excluding Catalogs)
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USA Today (Daily)
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