USA - P35+ HOMEOWNERS PLANNING MAJOR HOME IMPROVEMENTS IN 2024!
IC & Media Use Profiles

Complete Demographic,
Psychographic, and Total
Media Usage Profiles of

of USA P35+ SINGLE-FAMILY
HOMEOWNERS Planning to Buy...
New HVAC Systems, Bathrooms,
Kitchens, Roofs, Windows &

Doors in 2024!

[(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house {unattached) AND Type of home improvement plan to do next 12 months (HHLD): Heating or oir conditioning)]
[(Own or rent residence (HHLD): Own AND Type of dwetlling (HHLD): Single family house {unattached) AND Type of home improvement plan to do next 12 months (HHLD): Remodel bathroom)]

[(Own or rent residence (HHLD): Own AND Type of dwetling (HHLD): Single family house {unattached) AND Type of home improvement pian to do next 12 months (HHLD): Remodel kitchen)]

[(Own or rent residence (HHLD): Own AND Type of dwetling {HHLD): Single family house {(unattached) AND Type of home improvement plan to do next 12 months (HHLD): Replace or repair roof]]
[(Own or rent residence (HHLD): Own AND Type of dwetlling (HHLD): Single family house (unattached) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]

And. Yes! You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn
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6.4% or 11,747,401 of USA Adults 35 or older Plan to REMODEL a BATHROOM in their Home in 2024.
Typical Adults 35 or older who Plan to REMODEL a BATHROOM in their Home in 2024 are 55.4 years old
(3.1% younger than average) and have a $121,856 (31.9% higher than average) annual household income.

@ Percent of Market: Adults 35 or older ik@Gender of Target vs. Market: Adults 35 or older

= who Plan to REMODEL a
BATHROOM in their Home in
2024

® Remainder of USA

6.4%

48.2%

56.6 57.7

Ethnicity of Target vs. Market:

White

Black/African
American

Asian

Other

I4.2%

.6%
Hi .
Total Persons: 88,998,767 95,755,518 ispanic E
! 173'006'884 Men Men Women Women = who Plan to REMODEL a BATHROOM in their Home in 2024 m USA
Average Age:

Age Cell Demographics of Target vs. Market:

._= HHI of Target vs. Market:

= who Plan to REMODEL a BATHROOM in their Home in 2024 HUSA <$35K HHI “m
sascssoK ! |y
9.8%
12.7% ;
12.0%
9.5% 1 19.4%
0.0% 0.0% 0.0% 0.0% $250K+ HHI
18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70+
. . . Avg HHI: $92,388
B who Plan to REMODEL a BATHROOM in their Home in 2024 B USA

USA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 562

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Oct23 USA Prajection Scarborough R2 2023: Jan23-Oct23

Qual Intab 9908

r" I

[(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached) AND Type of home improvement plan to do next 12 months (HHLD): Remodel bathroom)]




4.2% or 7,802,625 of USA Adults 35 or older Plan to Replace the WINDOWS/DOORS on their Home in 2024.
NEW WINDOWS Typical Adults 35 or older who Plan to Replace the WINDOWS/DOORS on their Home in 2024 are 54.1 years
old (5.4% younger than average) and have a $122,402 (32.5% higher than average) annual household...
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[(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



3.9% or 7,202,447 of USA Adults 35 or older Plan to REMODEL the KITCHEN in their Home in 2024.

Typical Adults 35 or older who Plan to REMODEL the KITCHEN in their Home in 2024 are 55. years old (3.8%
NEW KITCHEN vp y (

younger than average) and have a $122,574 (32.7% higher than average) annual household income.
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[(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached) AND Type of home improvement plan to do next 12 months (HHLD): Remodel kitchen)]



3.1% or 5,729,520 of USA Adults 35 or older Plan to Repair or Replace the ROOF on their Home in 2024.
Typical Adults 35 or older who Plan to Repair or Replace the ROOF on their Home in 2024 are 56.1 years old
(1.8% younger than average) and have a $109,797 (18.8% higher than average) annual household income.
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[(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached) AND Type of home improvement plan to do next 12 months (HHLD): Replace or repair roof)]



NEW

HVAC SYSTEM

2.4% or 4,422,554 of USA Adults 35 or older Plan to Buy a New HVAC SYSTEM for their Home in 2024.
Typical Adults 35 or older who Plan to Buy a New HVAC SYSTEM for their Home in 2024 are 53.2 years old
(6.9% younger than average) and have a $128,525 (39.1% higher than average) annual household income.
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[(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached) AND Type of home improvement plan to do next 12 months (HHLD): Heating or air conditioning)]
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6.4% or 11,747,401 of USA Adults 35 or older Plan to REMODEL a BATHROOM in their Home in 2024.

Adults 35 or older who Plan to REMODEL a BATHROOM in their Home in 2024 are 33.5% more likely to be a
college graduate, 24.2% more likely to work full-time, 27.9% more likely to be married, 8.4% less likely to be
a grandparent of 1 or more children under
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[(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached) AND Type of home improvement plan to do next 12 months (HHLD): Remodel bathroom)]



NEW WINDOWS

4.2% or 7,802,625 of USA Adults 35 or older Plan to Replace the WINDOWS/DOORS on their Home in 2024.
Adults 35 or older who Plan to Replace the WINDOWS/DOORS on their Home in 2024 are 29.9% more likely
to be a college graduate, 34.% more likely to work full-time, 19.6% more likely to be married, 20.4% less

likely to be a grandparent of 1 or more children
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[(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



NEW KITCHEN

3.9% or 7,202,447 of USA Adults 35 or older Plan to REMODEL the KITCHEN in their Home in 2024.
Adults 35 or older who Plan to REMODEL the KITCHEN in their Home in 2024 are 35.6% more likely to be a
college graduate, 23.5% more likely to work full-time, 17.4% more likely to be married, 17.8% less likely to

be a grandparent of 1 or more children unde
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[(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached) AND Type of home improvement plan to do next 12 months (HHLD): Remodel kitchen)]



3.1% or 5,729,520 of USA Adults 35 or older Plan to Repair or Replace the ROOF on their Home in 2024.
Adults 35 or older who Plan to Repair or Replace the ROOF on their Home in 2024 are 18.1% more likely to
be a college graduate, 19.4% more likely to work full-time, 23.3% more likely to be married, 32.6% less

likely to be a grandparent of 1 or more childr
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[(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached) AND Type of home improvement plan to do next 12 months (HHLD): Replace or repair roof)]



NEW

HVAC SYSTEM

be a grandparent of 1 or more child

ren u

2.4% or 4,422,554 of USA Adults 35 or older Plan to Buy a New HVAC SYSTEM for their Home in 2024.
Adults 35 or older who Plan to Buy a New HVAC SYSTEM for their Home in 2024 are 33.3% more likely to be
a college graduate, 35.2% more likely to work full-time, 33.2% more likely to be married, 33.8% less likely to

iy,

* 2 Education Levels: Adults 35 or older Employment: Adults 35 or older
Some High School or Less (not graduate) -3433{’% Employed Full-Time or Part-Time 6'5%
High School Graduate (12th grade or GED) Employed Full-Time (35 hours or more) 65.7%
Some College Credit {no degree) Employed Part-Time (less than 35 hours) %
Associate's Degree (AA, AS, etc.) White Collar .2%
College Graduate (4 year college) Blue Collar %
Postgraduate Degree 27.7% Work From Home (most of the time or always)
who Plan to Buy a New HVAC SYSTEM for their Home in 2024 mUSA who Plan to Buy a New HVAC SYSTEM for their Home in 2024 HUSA

OO Marital Status:

Single, Never Married 9.5%

60.2%
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Adults 35 or older
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Parent of 1 or more Children under 18
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12.1%
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6.8%
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Working Mothers

Parent of 1 or more Children Under Age 2

15.6%
B 7.8%
26.8%
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22.6%
I 16.0%

11.4%
B 7.9%

21.5%
I 32.5%

Parent of 1 or more Children Age 2-5
Parent of 1 or more Children Age 6- 11
Parent of 1 or more Children Age 12 - 17
Parent of 1 or more Children in College

Grandparent of 1 or more Children under 18

Searborough R2 2023: Jan23-0ct23
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[(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached) AND Type of home improvement plan to do next 12 months (HHLD): Heating or air conditioning)]

Stage in Life: Adults 35 or older

46.8%

m USA



[ D NEW .~ per 6.4% or 11,747,401 of USA Adults 35 or older Plan to REMODEL a BATHROOM in their Home in 2024.
&y . A s‘_."' . Adults 35 or older who Plan to REMODEL a BATHROOM in their Home in 2024 are 32.3% more likely to own
their home, 9.4% more likely to own a higher valued home, 52.% more likely to have a single-family home,

- BATHROOM .
. BTRANE o | |21.4% more likely to have a dog.

m%m Type of Home: Adults 35 or older 4™ Pets in Home: Adults 35 or older

Single Family House (unattached)
65.8% Own a Dog

Townhouse or attached Home 0.0%
B ooax

m Own/Rent/Other: Adults 35 or older

34.1%

75.6%

0.0%
Own a Cat

Condominium
f 69%

13.1% 10.4% 0.0%

Apartment
=
Own other type of Pet

Own Second Home Mobile Home or Manufactured = 0.0%

or Real Estate Home I 2.5%
Property }
wwho Plan to REMODEL a BATHROOM in their Home in 2024 mUSA = who Plan to REMODEL a BATHROOM in their Home in 2024 mUSA = who Plan to REMODEL a BATHROOM in their Home in 2024 USA
-
(24l Value of Owned Home: Adults 35 or older w g Home Loans: Adults 35 or older
Average Value of Owned Home:
who Plan to REMODEL a BATHROOM in their Home in...
usa 422,004
12.5%
7-7% 7.2%

3,934,792

Home Equity Own

$150K-$200K  $200K-$250K  $250K-$300K  S300K-$350K  $350K-$500K  S500K-$750K S$750K-51M S1VH Home Mortgage Refinanced

<$150K
®who Plan to REMODEL a BATHROOM in their Home in 2024 W USA Home Mnrtgage Lnan/Hume Hnme{Pmpem
o Improvement  Outright (No
UsA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 562 Loan Mortgages)
USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908

All Graphs and HBIA! Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Oct23

[(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached) AND Type of home improvement plan to do next 12 months (HHLD): Remodel bathroom)]




NEW WINDOWS

4.2% or 7,802,625 of USA Adults 35 or older Plan to Replace the WINDOWS/DOORS on their Home in 2024.
Adults 35 or older who Plan to Replace the WINDOWS/DOORS on their Home in 2024 are 32.3% more likely
to own their home, 7.1% more likely to own a higher valued home, 52.% more likely to have a single-family

home, 33.2% more likely to have a dog.

mﬁm Type of Home: Adults 35 or older 4™ Pets in Home: Adults 35 or older

m Own/Rent/Other: Adults 35 or older

75.6%

Single Family House (unattached
g v { ) 65.8%

Townhouse or attached Home 0.0%
B ooax

Own a Dog

Condominium 0.0% o C
I 6.9% 'wn a Cat
8.8% 10.4% 0.0%
o,
o0 el o 17 .. - T E
o 41,634,662 0 19,214,811
Rent Other Own Second Home Mobile Home or Manufactured = 0.0% Own other type of Pet
or Real Estate Home I 2.5%
Property }
= who Plan to Replace the WINDOWS/DOORS on their Home in 2024 HUSA mwho Plan to Replace the WINDOWS/DOORS on their Home in 2024 mUSA mwho Plan to Replace the WINDOWS/DOORS on their Home in 2024 mUSA
_—
¢Z4l Value of Owned Home: Adults 35 or older ) Home Loans: Adults 35 or older
Average Value of Owned Home:
who Plan to Replace the WINDOWS/DOORS on their...
usa 5427.004
10.7%
8.9%

9,934,792
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o Improvement  Outright (No
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[(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



3.9% or 7,202,447 of USA Adults 35 or older Plan to REMODEL the KITCHEN in their Home in 2024.
Adults 35 or older who Plan to REMODEL the KITCHEN in their Home in 2024 are 32.3% more likely to own

N EW KITC H E N their home, 13.6% more likely to own a higher valued home, 52.% more likely to have a single-family home,
20.4% more likely to have a dog.

m Own/Rent/Other: Adults 35 or older mﬁm Type of Home: Adults 35 or older 4, {™ Pets in Home: Adults 35 or older

100.0% 41.1%

Single Family House (unattached) .
100.0% Own a Dog
0.0% 34.1%

Townhouse or attached Home
| RS

.. 0.0% 30.6%
Condominium

I 6.9% Own a Cat
18.9% ' 20.1%

10.4% 0.0%

Apartment E
1,360,713 13.6%

Own other type of Pet

Own Second Home Mobile Home or Manufactured = 0.0%

or Real Estate Home I 2.5% 7.2
Property
who Plan to REMODEL the KITCHEN in their Home in 2024 mUSA who Plan to REMODEL the KITCHEN in their Home in 2024 musA who Plan to REMODEL the KITCHEN in their Home in 2024 mUSA

Home Loans: Adults 35 or older

2Z4 Value of Owned Home: Adults 35 or older W

Average Value of Owned Home:
who Plan to REMODEL the KITCHEN in their Home in 2024

usa 5422,004

13.6%
10.8%

83,065,359
<$150K S150K-$200K  $200K-$250K  $250K-$300K  $300K-$350K  $350K-$500K  $500K-$750K $750K-51M S1VH Home Mortgage Refinanced Home Equity Own
m who Plan to REMODEL the KITCHEN in their Home in 2024 HUSA Home Mortgage Lnaannme Home{Pmpem
Improvement  Outright (No
UsA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual intab 348 Loan Mortgages)
Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Oct23 USA Projection

[(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached) AND Type of home improvement plan to do next 12 months (HHLD): Remodel kitchen)]



home, 42.8% more likely to have a dog.

3.1% or 5,729,520 of USA Adults 35 or older Plan to Repair or Replace the ROOF on their Home in 2024.
Adults 35 or older who Plan to Repair or Replace the ROOF on their Home in 2024 are 32.3% more likely to

own their home, 2.2% more likely to own a higher valued home, 52.% more likely to have a single-family

m Own/Rent/Other: Adults 35 or older ﬂ%m Type of Home: Adults 35 or older 4, {™ Pets in Home: Adults 35 or older

Single Family House (unattached
¢l v { ) 65.8%

0.0%

75.6% Townhouse or attached Home . 9.1%
Condominium 0.0%
23.3% l 6o%
10.4% 0.0%
A oo 1% L A -
41,634,662 0
Other Own Second Home Mobile Home or Manufactured | 0.0%
or Real Estate Home I 25%
Property '
m who Plan to Repair or Replace the ROOF on their Home in 2024 mUsA m who Plan to Repair or Replace the ROOF on their Home in 2024 mUSA
-~
yZ4l Value of Owned Home: Adults 35 or older
Average Value of Owned Home:
who Plan to Repair or Replace the ROOF on their Hmﬁ*
usa $422.004
12.4%

6.8% 7.2%

<$150K

$150K-$200K

$200K-$250K

$250K-$300K  S$300K-$350K  $350K-$500K

$500K-$750K $750K-51M

mwho Plan to Repair or Replace the ROOF on their Home in 2024 mUSA

usA USA Projection Scarborough R2 2023: lan23-0ct23 Qual Intab 263
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Own a Dog

Own a Cat

Own other type of Pet

m who Plan to Repair or Replace the ROOF on their Home in 2024 mUSA

T Home Loans: Adults 35 or older

Home Mortgage Refinanced Home Equity Own
Home Mortgage Loan/Home Home/Property
Improvement  Outright (No
Loan Mortgages)
Qual Intab 9,908

[(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached) AND Type of home improvement plan to do next 12 months (HHLD): Replace or repair roof)]



N EW 2.4% or 4,422,554 of USA Adults 35 or older Plan to Buy a New HVAC SYSTEM for their Home in 2024.
Adults 35 or older who Plan to Buy a New HVAC SYSTEM for their Home in 2024 are 32.3% more likely to own

HVAC SYSTEM their home, 31.8% more likely to own a higher valued home, 52.% more likely to have a single-family home,
27.6% more likely to have a dog.

m Own/Rent/Other: Adults 35 or older mﬁm Type of Home: Adults 35 or older 4, i Pets in Home: Adults 35 or older

100.0% Single Family House (unattached) 100.0% 43.5%
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0.0% 34.1%
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B oo

0.0% 30.1%

Condominium I 6.9% Own a Cat

25.0% . 20.1%
10.4% Aart . 0.0%
partmen
sson0rs IR [ 15.4%
Own Second Home Mobile Home or Manufactured = 0.0% Own other type of Pet
or Real Estate Home I 2.5% 1.2
Property '
who Plan to Buy a New HVAC SYSTEM for their Home in 2024 m USA wha Plan to Buya New HVAC SYSTEM for their Home in 2024 HUSA who Plan to Buy a New HVACSYSTEM for their Home in 2024 mUSA

2Z4 Value of Owned Home: Adults 35 or older Home Loans: Adults 35 or older

Average Value of Owned Home:
who Plan to Buy a New HVAC SYSTEM for their Home in...

UsA 5422,004

Wy

15.8%
13.5%

5.8% 12.3%
3 8,159,677 19,603,15 9,934,792

<$150K S150K-$200K  $200K-$250K  $250K-$300K  $300K-$350K  $350K-$500K  $500K-$750K $750K-51M S1VH Home Mortgage Refinanced Home Equity Own
Home Mortgage Loan/Home Home/Property

Improvement  Outright (No
USA USA Projection Scarborough R2 2023: lan23-0ct23 Qual Intab 199 Loan Mortgages)
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33,065,395

mwho Plan to Buy a New HVAC SYSTEM for their Home in 2024 mUSA

[(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached) AND Type of home improvement plan to do next 12 months (HHLD): Heating or air conditioning)]
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Top-ZO past 30-days Online Lifestyle Activites:

39.8%| 37.7%]
. -

' )

6.4% or 11,747,401 of USA Adults 35 or older Pl

Adults 35 or older who Plan to REMODEL a BATHROOM in their Home in 2024 are 11.4% more likely to
look up D-I-Y advice online, 16.3% more likely to always vote in local elections, 46.2% more likely to belong

toa gym, 12.7% more likely to fly domestic past

an to REMODEL a BATHROOM in their Home in 2024.

Adults 35 or older

o BT el e

al Activity: Adults 35 or older

45.5% 30.4%

24 1%
Registered to Vote Democrat / Lean publican / Lean Independent / None
(In District of Residence) Democrat Republican of These
Presidential Efections: Always

Presidential Elections: Sometimes g™

Statewide Elections: Always

Statewide Elections: Sometimes
Redpes/ Health Restaurant Do-lt-Yourse  Medical  Online Phone  Home/ Fitness/Diet  Apparel / Religion /  lob Search/ Genealogy Take Online career Electronic  Homework  Education Photography Parenting/ Online Dating —
meal Planning Information Iinformation/  Advice services{  f video call Gamlenideas Information Beauty ideas sSpirtuality Post resume classes  Development Invite [Youorvour [Research  (snapfish, Familyadvice  service LacafEfecﬁmrAfways m
Suggestions Reviews information  (Skype, child's) schools, Shutte rfly, - i
FaeeTime, fppication, et Local Elections: Sometimes
etc) Finanding) s
¥ who Plan to REMODEL a BATHROOM in their Home in 2024 mUSA mwho Plan to REMODEL a BATHROOM in their Home in 2024 musA

«
@&Topao past 12-months Active Lifestyle Activites: Adults 35 or older

w’

Grilling-  lawncCare Gadening  Bicyding  Swimming  Volunteer  Hiking - Sewing -
outdoor (Flowersor work Backpacking  Crafts
Cooking Vegetables)
UsA USA Projection Scarborough R2 2023:; Jan23-Oct23
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Health clubor  Running
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Qual Intab

18.4%|

Jogging - camping Bowling Fishing, Glmlp Fitness Yoga- Pilates

B who Plan to REMODEL a BATHROOM in their Home in 2024
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USA Jan23-Oct23 USA Projection

Scarborough R2 2023: Jan23-0ct23

~.~ Past 12-months Domestic Airline Trips: Adults 35 or older

: 18.5%
B0 155 711 15.8%

' 13.5%
LUl 7 242,680 14.7%

) 8.4%
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10+ trips ' 2.8% Flew Domestic past year: 55.4%
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HUSA ete)
Qual Intab 9,908

[(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached) AND Type of home improvement plan to do next 12 months (HHLD): Remodel bathroom)]



4.2% or 7,802,625 of USA Adults 35 or older Plan to Replace the WINDOWS/DOORS on their Home in 2024.
NEW W|NDOWS Adults 35 or older who Plan to Replace the WINDOWS/DOORS on their Home in 2024 are 10.1% more

likely to look up D-I-Y advice online, 4.% more likely to always vote in local elections, 35.7% more likely to
belong to a gym, 1.9% less likely to fly domestic

al Activity: Adults 35 or older

Registered to Vote Democrat / Lean blican / Lean d dent / None
(In District of Residence) Democrat Republlcan of These
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Suggestions Reviews information  (Skype, child's) schools, Shutte rfly, - il
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etc) Finanding)
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[(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



3.9% or 7,202,447 of USA Adults 35 or older Plan to REMODEL the KITCHEN in their Home in 2024.

N EW KITCH E N Adults 35 or older who Plan to REMODEL the KITCHEN in their Home in 2024 are 14.% more likely to look
up D-I-Y advice online, 3.1% more likely to always vote in local elections, 66.% more likely to belong to a

gym, 15.6% more likely to fly domestic past y

o D
o
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45.5% 30.4% ; 24 1%
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[(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached) AND Type of home improvement plan to do next 12 months (HHLD): Remodel kitchen)]



3.1% or 5,729,520 of USA Adults 35 or older Plan to Repair or Replace the ROOF on their Home in 2024.
Adults 35 or older who Plan to Repair or Replace the ROOF on their Home in 2024 are 14.3% more likely to
look up D-I-Y advice online, 16.7% more likely to always vote in local elections, 74.4% more likely to belong
toa gym, 1.5% less likely to fly domest
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[(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached) AND Type of home improvement plan to do next 12 months (HHLD): Replace or repair roof)]



2.4% or 4,422,554 of USA Adults 35 or older Plan to Buy a New HVAC SYSTEM for their Home in 2024.

NEW Adults 35 or older who Plan to Buy a New HVAC SYSTEM for their Home in 2024 are 9.9% less likely to look
HVAC SYSTEM up D-I-Y advice online, 12.6% more likely to always vote in local elections, 39.7% more likely to belong to a
gym, 20.% more likely to fly domestic pa
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[(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached) AND Type of home improvement plan to do next 12 months (HHLD): Heating or air conditioning)]
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Past

30-days QSR Users: Adults 35 or older

11.0%
10.2%
10.1%

1time

2 times
3 times
4 times

5 times

20.4%

®mwho Plan to REMODEL a BATHROOM in their Home in 2024

6-9times

10times or more

HUSA

Total Agf’étg‘:,"y QSR Users: Avg. Monthly QSR Meals:

87.0%
e =N .

QSRs past mo., 13.1% more likely to use Sit-Down Restaurants past
past yr., 71.1% less likely to smoke cigarettes.

6.4% or 11,747,401 of USA Adults 35 or older Plan to REMODEL a BATHROOM in their Home in 2024.
Adults 35 or older who Plan to REMODEL a BATHROOM in their Home in 2024 are 8.7% more likely to use

mo., 13.6% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 35 or older

[ ] 1time
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B who Plan to REMODEL a BATHROOM in their Home in 2024

HUSA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

86.1% 76.2%

_ 180,737,208

Top-10 Cuisines: Adults 35 or older

imwn Restaurants Used Past 30-days)
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House / Thai / Burgers/ Donut [
Coffee Bar Other Sports Bar  Bakery
asian
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mwho Plan to REMODEL a BATHROOM in their Home in 2024 mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Plan to REMODEL a BATHROOM in their Home in.. 22.9%
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Drank Past 30-days: Adults 35 or older
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10.5%
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USA USA Projection Scarborough R2 2023: Jan23-0ct23

Past 12 months Casino Activities: Adults 35 or older
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Other Gambling E’-g
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Upscale Restaurant
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Sports Betting
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i.8% Casinos visited past 12 months: Yes
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All Graphs and HBIA! Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. Alf rights reserved.

Used Past 30-days: Adults 35 or older
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mwho Plan to REMODEL a BATHROOM in their Home in 2024 mUsA

[(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached) AND Type of home improvement plan to do next 12 months (HHLD): Remodel bathroom)]




NEW WINDOWS

Past 30-days QSR Users: Adults 35 or older
il
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2 times

3 times
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= who Plan to Replace the WINDOWS/DOORS on their Homein 2024 W USA

Total Agggtg.:‘:ly QSR Users: Avg. Monthly QSR Meals:

87.0%

_ LT - “

4.2% or 7,802,625 of USA Adults 35 or older Plan to Replace the WI

Casinos past yr., 65.3% less likely to smoke cigarette

Adults 35 or older who Plan to Replace the WINDOWS/DOORS on their Home in 2024 are 3.7% more likely
to use QSRs past mo., 8.4% more likely to use Sit-Down Restaurants past mo., 3.6% more likely to use

NDOWS/DOORS on their Home in 2024.

Past 30-days Sit-Down Restaurant Users: Adults 35 or older
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[(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



NEW KITCHEN

Past 30-days QSR Users: Adults 35 or older
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® who Plan to REMODEL the KITCHEN in their Home in 2024 mUSA

Total Aggritgéﬂy QSR Users: Avg. Monthly QSR Meals:

past yr., 77.7% less likely to smoke cigarettes.

3.9% or 7,202,447 of USA Adults 35 or older Plan to REMODEL the KITCHEN in their Home in 2024.
Adults 35 or older who Plan to REMODEL the KITCHEN in their Home in 2024 are 4.8% more likely to use
QSRs past mo., 8.4% more likely to use Sit-Down Restaurants past mo., 31.7% more likely to use Casinos
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[(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached) AND Type of home improvement plan to do next 12 months (HHLD): Remodel kitchen)]




Past 30-days QSR Users: Adults 35 or older
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87.0%
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Total Monthly QSR Users:
92.7%

Adults 35 or older who Plan to Repair or Replace the ROOF on their

past yr., 20.7% less likely to smoke cigaret

3.1% or 5,729,520 of USA Adults 35 or older Plan to Repair or Replace the ROOF on their Home in 2024.

use QSRs past mo., 11.2% more likely to use Sit-Down Restaurants past mo., 23.% less likely to use Casinos

Home in 2024 are 6.6% more likely to

Past 30-days Sit-Down Restaurant Users: Adults 35 or older
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Top-10 Cuisines: Adults 35 or older
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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I 27,578,194 14.9%
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[(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached) AND Type of home improvement plan to do next 12 months (HHLD): Replace or repair roof)]
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yr., 67.5% less likely to smoke cigarettes.

2.4% or 4,422,554 of USA Adults 35 or older Plan to Buy a New HVAC SYSTEM for their Home in 2024.
Adults 35 or older who Plan to Buy a New HVAC SYSTEM for their Home in 2024 are 5.8% more likely to use
QSRs past mo., 15.7% more likely to use Sit-Down Restaurants past mo., 7.8% less likely to use Casinos past
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[ e, E P’ 0 6.4% or 11,747,401 of USA Adults 35 or older Plan to REMODEL a BATHROOM in their Home in 2024.
(v - N .wli g - Adults 35 or older who Plan to REMODEL a BATHROOM in their Home in 2024 are 40.2% more likely to have a
P i e - 401K, 35.5% more likely to have an Auto Loan, 78.6% more likely to Invest/Trade Stocks Online, 14.3% less
. BA,TI-!ROOM' y likely to pay with their Debit Card.
o Investments Owned: Adults 35 or older Financial Services Has and/or Uses: Adults 35 or older
401K Plan

88,104,392 47.7%
78,391,966 42.4%
Stocks or Stock Options S 30.0%
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IRA (Individual Retirement Account)

Money Market Funds
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Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home Improvement
529 Plan / College Savings Plan Account Mortgage Loan or Home
Equity Loan
= who Plan to REMODEL a BATHROOM in their Home in 2024 mUSA

B who Plan to REMODEL a BATHROOM in their Home in 2024 HUSA

Professional Services Used*: Adults 35 or older y'E'Past 3-Months Payment Methods Used: Adults 35 or older

Tax Preparation Service
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Accountant 21.9%

24,198,932 13.1%

5% @

Insurance Agent at a Local Office (not online
A ( ) 19,475,095 10.5%

12.1%
ettt e [ o
' 3.2% 3.2%  2.2% 2.8%
. 7.6%

Estate Planning m!i% = 1 7 A 2 134665 o # 5,507 57 AT
. ; 1% (*Past 12 Months) VISA PayPal Debit Card  MasterCard Venmo Zelle Store Credit ~ Cash App Apple Pay  American Discover ~ Google Pay  Facebook  Square Cash Samsung Pay

Divorce / Family Attorney 13% card Express Messenger
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[(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached) AND Type of home improvement plan to do next 12 months (HHLD): Remodel bathroom)]



4.2% or 7,802,625 of USA Adults 35 or older Plan to Replace the WINDOWS/DOORS on their Home in 2024.

35 or older who Plan to Replace the WINDOWS/DOORS on their Home in 2024 are 31.9% more likely

Adults
N Ew WI N DOWS to have a 401K, 13.7% more likely to have an Auto Loan, 63.4% more likely to Invest/Trade Stocks Online,

5.3% less likely to pay with their Debit Card.

Investments Owned: Adults 35 or older
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Account Mortgage Loan or Home
Equity Loan
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Tax Preparation Service
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Financial Planner
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18.8%
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B\ Past 3-Months Payment Methods Used: Adults 35 or older
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E (zns Rl

VISA PayPal Debit Card  MasterCard Venmo Zelle Store Credit  Cash App Apple Pay  American Discover ~ Google Pay  Facebook  Square Cash Samsung Pay
card Express Messenger
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[(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]




3.9% or 7,202,447 of USA Adults 35 or older Plan to REMODEL the KITCHEN in their Home in 2024.

Adults 35 or older who Plan to REMODEL the KITCHEN in their Home in 2024 are 18.1% more likely to have a
N EW KITC H E N 401K, 32.1% more likely to have an Auto Loan, 63.5% more likely to Invest/Trade Stocks Online, 2.6% more

likely to pay with their Debit Card.

Investments Owned: Adults 35 or older Financial Services Has and/or Uses: Adults 35 or older
401K Plan

Stacks or Stock Options
Mutual Funds 1%
Money Market Funds 21.7%

IRA (Individual Retirement Account)

Other (Crypto / NFTs / Metals, etc.) 13.0% 23.7%
: 14.3% 0.7%
Bonds 1112'8:; ﬂ 7.2% 63% " 5.4%

Second Home or Real Estate Property ’ Checking Debit or ATM  Savings Credit Card Online Online Bill Mobile Home Auto Loan Money  Certificates of Refinanced Studentloan Personal Loan  Home
% Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home Improvement

i 10. Account M L H
529 Plan / College Savings Plan 9_3% ccoul ortgage l;!]:ia Lo0:r1I9

® who Plan to REMODEL the KITCHEN in their Home in 2024 mUSA ® who Plan to REMODEL the KITCHEN in their Home in 2024 HUSA

Professional Services Used*: Adults 35 or older y'n_:'Past 3-Months Payment Methods Used: Adults 35 or older

Tax Pi tion Servi
ax Preparation Service 52,034,117 28.2%
37,082,811 20.6%
Online Investing / Stock Trading Eehtn 14.7%
24,198,032 13.1%
o i S
19,475,095 10.5%

14.3%

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

EI

r 6.6%

7.45% 9%
i 5.5% 2.6% 3.2% 2.9% 2.8%
Estate Planning 2.0% | | :
. ; =29, 2% (*Past 12 Months) VISA PayPal Debit Card  MasterCard Venmo Zelle Store Credit  Cash App Apple Pay  American Discover Google Pay  Facebook  Square Cash Samsung Pay
Divorce / Family Attorney 1.3% Card Express Messenger
= who Plan to REMODEL the KITCHEN in their Home in 2024 mUSA mwho Plan to REMODEL the KITCHEN in their Home in 2024 mUSA

USA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 348
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[(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached) AND Type of home improvement plan to do next 12 months (HHLD): Remodel kitchen)]



3.1% or 5,729,520 of USA Adults 35 or older Plan to Repair or Replace the ROOF on their Home in 2024.
Adults 35 or older who Plan to Repair or Replace the ROOF on their Home in 2024 are 29.1% more likely to

have a 401K, 19.4% more likely to have an Auto Loan, 107.2% more likely to Invest/Trade Stocks Online,
11.4% more likely to pay with their Debit Card.

Investments Owned: Adults 35 or older Financial Services Has and/or Uses: Adults 35 or older

401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds 1 f.;wf'
Money Market Funds mﬂ'm
11.6%
Other (Crypto / NFTs / Metals, etc.) 13.0%

15.4%
Bonds pryem 10a%

Second Home or Real Estate Property

10.5%

9.4%
76% 5% 6.3% 5.4%

23.3% - - : - TERT L B
Y 10.4% Checking Debitor ATM  Savings  Credit Card Online Online Bill Mobile Home Auto Loan Money  Certificates of Refinanced Studentloan Personal Loan  Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home Improvement
11.3% Account Mortgage Loan or Home
17,194, ptR ) Equity Loan

]

529 Plan [ College Savings Plan

H

mwho Plan to Repair or Replace the ROOF on their Home in 2024 mUSA ®who Plan to Repair or Replace the ROOF on their Home in 2024 H USA

Professional Services Used*: Adults 35 or older | Jg'Past 3-Months Payment Methods Used: Adults 35 or older

Tax Preparation Service
Financial Planner
Online Investing / Stock Trading
Accountant 20.3%
Insurance Agent at a Local Office (not online) 5.5::4'2% . .
Real Estate Agent ,;;)6

6.7%
4.9%

Estate Planning

% 3.9%

. . 1% (*Past 12 Months) VISA PayPal Debit Card  MasterCard Venmo Zelle Store Credit  Cash App Apple Pay  American Discover ~ Google Pay  Facebook  Square Cash Samsung Pay
Diverce [/ Family Attorney 23% Card Express Messenger

® who Plan te Repair or Replace the ROOF on their Home in 2024 HUSA B who Plan to Repair or Replace the ROOF on their Home in 2024 mUSA
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[(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached) AND Type of home improvement plan to do next 12 months (HHLD): Replace or repair roof)]



2.4% or 4,422,554 of USA Adults 35 or older Plan to Buy a New HVAC SYSTEM for their Home in 2024.

N Ew Adults 35 or older who Plan to Buy a New HVAC SYSTEM for their Home in 2024 are 35.1% more likely to
HVAC SYSTEM have a 401K, 24.3% more likely to have an Auto Loan, 43.3% more likely to Invest/Trade Stocks Online, 14.6%
less likely to pay with their Debit Card.
Investments Owned: Adults 35 or older Financial Services Has and/or Uses: Adults 35 or older
401K Plan Py 47.7%
IRA (Individual Retirement Account) G T
Stocks or Stock Options T O
Mutual Funds  pryerern 21.1%28.2%
Money Market Funds 1%
Other (Crypto / NFTs / Metals, etc.) W 29.5%
11.5%
Bonds Mﬂ 4:;;'0% 6% 5% 63% O gam
Second Home or Real Estate Property w 0% Checking Debit or ATM  Savings Credit Card Online Online Bill Mobile Home Auto Loan Money  Certificates of Refinanced Studentloan Personal Loan  Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home Improvement
529 Plan / College Savings Plan M 19.2% Account Mortgage L:ﬂ"z[lome
- qui an
m who Plan to Buy a New HVAC SYSTEM for their Home in 2024 mUSA u who Plan to Buy a New HVAC SYSTEM for their Home in 2024 HUSA
. . r—
Professional Services Used*: Adults 35 or older | g@yPast 3-Months Payment Methods Used: Adults 35 or older
Financial Planner
Online Investing / Stock Trading
35.3%
Accountant 24 198 932 13.1%
Insurance Agent at a Local Office (not online) 22'3%. .
Real Estate Agent
2.7% 3.2% 5.6% 2.8%
Estate Planning L ] . b2 15406 e s.57.574 |
. ; (*Past 12 Months) VISA PayPal Debit Card  MasterCard Venmo Zelle Store Credit  Cash App Apple Pay  American Discover Google Pay  Facebook  Square Cash Samsung Pay
Divorce / Family Attorney Ccard Express Messenger
m who Plan to Buy a New HVAC SYSTEM for their Home in 2024 mUSA m who Plan to Buy a New HVAC SYSTEM for their Home in 2024 mUSA

USA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 199
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[(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached) AND Type of home improvement plan to do next 12 months (HHLD): Heating or air conditioning)]



e b N EW 2 b Adults 35 or older who Plan to REMODEL a BATHROOM in their Home in 2024 spend an average of 3 days, 11 hours, 37

Sy , 28 g minutes and 59 seconds each week with All Forms of Media.

P— 'B AT HR O'OM. e 91.9% of Adults 35 or older who Plan to REMODEL a BATHROOM in their Home in 2024 spend an avg. of 8 hours and 48 minutes each
. T ANE | week listening to All Local AM/FM Radio, representing 9.7% of total time spent with all forms of Media.

Weekly

Reach %:

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

usage 49.6%
UsA

— who Plan to REMODEL a
% of Total 67.8% BATHROOM in their Home
Weekly H:M: in 2024

Avg. Weekly
Hours:Minutes:

&
-:~°«
® who Plan to REMODEL a BATHROOM in their Home in 2024 m USA
usA USA Projection Scarborough R2 2023: lan23-Oct23 Qual Intab 562 USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908

Hubbard Share of Everything
for Anything _
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[(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached) AND Type of home improvement plan to do next 12 months (HHLD): Remodel bathroom)]




Adults 35 or older who Plan to Replace the WINDOWS/DOORS on their Home in 2024 spend an average of 3 days, 6
N Ew W| N Dows hours, 40 minutes and 57 seconds each week with All Forms of Media.

93.% of Adults 35 or older who Plan to Replace the WINDOWS/DOORS on their Home in 2024 spend an avg. of 8 hours and 50 minutes
each week listening to All Local AM[/FM Radio, representing 10.4% of totaltime spent with all forms of Media.

EX=:..

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

usage 49.6%
UsA

who Plan to Replace the
WINDOWS/DOORS on
their Home in 2024

B

75.0%

% of Total
Weekly H:M:

LY. 57.2%

‘;é'é’ o
\&" &
& &
& o
&“\Qp
53

B who Plan to Replace the WINDOWS/DOORS on their Home in 2024 B USA

usA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 352 USA Jan23-Oct23 USA Projection

Scarborough R2 2023: lan23-Oct23 Qual Intab 9908
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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[(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]




Weekly

% of Total
Weekly H:M:

UsA USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Adults 35 or older who Plan to REMODEL the KITCHEN in their Home in 2024 spend an average of 3 days, 14 hours, 11
minutes and 28 seconds each week with All Forms of Media.

92.3% of Adults 35 or older who Plan to REMODEL the KITCHEN in their Home in 2024 spend an avg. of 9 hours and 38 minutes each
week listening to All Local AM/FM Radio, representing 10.3% of total time spent with all forms of Media.

o6 2PN

NEW KITCHEN

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

usage 49.6%

who Plan to REMODEL the USA
KITCHEN in their Home in
2024

LY. 57.2%

B who Plan to REMODEL the KITCHEN in their Home in 2024
Scarborough R2 2023: Jan23-0ct23 Qual Intab 348

H USA
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HE;

[(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached) AND Type of home improvement plan to do next 12 months (HHLD): Remodel kitchen)]




Adults 35 or older who Plan to Repair or Replace the ROOF on their Home in 2024 spend an average of 2 days, 22
hours, 6 minutes and 19 seconds each week with All Forms of Media.

93.6% of Adults 35 or older who Plan to Repair or Replace the ROOF on their Home in 2024 spend an avg. of 8 hours and 28 minutes
each week listening to All Local AM[/FM Radio, representing 11.3% of totaltime spent with all forms of Media.

Weekly

% of Total
Weekly H:M:

B who Plan to Repair or Replace the ROOF on their Home in 2024 B USA

usA USA Projection Scarborough R2 2023: Jan23-0ct23 Qual Intab 263 USA Jan23-Oct23 USA Projection
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All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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[(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached) AND Type of home improvement plan to do next 12 months (HHLD): Replace or repair roof)]




NEW Adults 35 or older who Plan to Buy a New HVAC SYSTEM for their Home in 2024 spend an average of 3 days, 4 hours, 5
minutes and 46 seconds each week with All Forms of Media.

H VAC SYST E M 91.2% of Adults 35 or older who Plan to Buy a New HVAC SYSTEM for their Home in 2024 spend an avg. of 8 hours and 50 minutes each
week listening to All Local AM/FM Radio, representing 10.6% of total time spent with all forms of Media.

Weekly

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

' s 1S
concurr
T 3. usage 49.6%
% of Total

Weekly H:M:

who Plan to Buya New UsA
HVAC SYSTEM for their
Home in 2024

B who Plan to Buy a New HVAC SYSTEM for their Home in 2024 B USA
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b 2

A N lrEw o Adults 35 or older who Plan to REMODEL a BATHROOM in their Home in 2024 spend an average of 2 days, 14 hours, 6
'S ' - T . minutes and 53 seconds each week with All Forms of Ad-Supported Media.
P 'B ATHR O'OM. o 86.4% of Adults 35 or older who Plan to REMODEL a BATHROOM in their Home in 2024 spend an avg. of 8 hours and 4 minutes each

week listening to Local Ad-Supported AM/FM Radio, representing 11.2% of total time spent with all forms of Ad-Supported Media.

Weekly

Reach %:

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

‘Concurr:
2% 9% Usage 51.6%
- who Plan to REMODEL a usa
% of Total "
Weekly H:M:

BATHROOM in their Home
in 2024

Avg. Weekly
Hours:Minutes:

® who Plan to REMODEL a BATHROOM in their Home in 2024

m USA
USA  USA Projection  Scarborough R2 2023:Jan23-Oct23  Quadl Intab 562  USAJan23-Oct23  USA Projection  Scarborough R2 2023:Jan23-Oct23  QualIntab 9,908 Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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[(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached) AND Type of home improvement plan to do next 12 months (HHLD): Remodel bathroom)]




Adults 35 or older who Plan to Replace the WINDOWS/DOORS on their Home in 2024 spend an average of 2 days, 9

N EW WI N Dows hours, 4 minutes and 43 seconds each week with All Forms of Ad-Supported Media.

86.% of Adults 35 or older who Plan to Replace the WINDOWS/DOORS on their Home in 2024 spend an avg. of 7 hours and 53 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 11.9% of total time spent with all forms of Ad-Supported Med

7.0

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

- s

Concurr

usage 51.6%
usa

who Plan to Replace the
WINDOWS/DOORS on
their Home in 2024

% of Total
Weekly H:M:

= who Plan to Replace the WINDOWS/DOORS on their Home in 2024 m USA

USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 352 USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908
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for Anything _

[(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]




Adults 35 or older who Plan to REMODEL the KITCHEN in their Home in 2024 spend an average of 2 days, 13 hours, 42

N EW K ITC H E N minutes and 35 seconds each week with All Forms of Ad-Supported Media.
85.7% of Adults 35 or older who Plan to REMODEL the KITCHEN in their Home in 2024 spend an avg. of 8 hours and 28 minutes each

week listening to Local Ad-Supported AM/FM Radio, representing 11.8% of total time spent with all forms of Ad-Supported Media.

Weekly

EZ=. .-

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

e 51.6%

who Plan to REMODEL the USA
KITCHEN in their Home in
2024

Reach

% of Total

® who Plan to REMODEL the KITCHEN in their Home in 2024 H USA
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[(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached) AND Type of home improvement plan to do next 12 months (HHLD): Remodel kitchen)]



Adults 35 or older who Plan to Repair or Replace the ROOF on their Home in 2024 spend an average of 2 days, 3 hours,

N E W RO 0 F 0 minutes and 43 seconds each week with All Forms of Ad-Supported Media.
86.9% of Adults 35 or older who Plan to Repair or Replace the ROOF on their Home in 2024 spend an avg. of 7 hours and 16 minutes

each week listening to Local Ad-Supported AM/FM Radio, representing 12.4% of total time spent with all forms of Ad-Supported M

EER: 95.8% Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

e 51.6%

who Plan to Repair or USA
Replace the ROOF on their
Home in 2024

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:

® who Plan to Repair or Replace the ROOF on their Home in 2024 B USA

Hubbard Share of Everything
for Anything _
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[(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached) AND Type of home improvement plan to do next 12 months (HHLD): Replace or repair roof)]




NEW Adults 35 or older who Plan to Buy a New HVAC SYSTEM for their Home in 2024 spend an average of 2 days, 6 hours, 0
minutes and 43 seconds each week with All Forms of Ad-Supported Media.

H VAC SYSTE M 83.8% of Adults 35 or older who Plan to Buy a New HVAC SYSTEM for their Home in 2024 spend an avg. of 7 hours and 30 minutes each

week listening to Local Ad-Supported AM/FM Radio, representing 11.7% of total time spent with all forms of Ad-Supported Media

Avg. H:M:S5/week with All Forms of Ad-
Supported Media: Adults 18 or older

vrae 51.6%

who Plan to Buya New [IETY
HVAC SYSTEM for their
Home in 2024

% of Total
Weekly H:M:

® who Plan to Buy a New HVAC SYSTEM for their Home in 2024 m USA

USA  USAProjection  Scarborough R2 2023: Jan23-Oct23  QualIntab 199  USAJan23-Oct23  USA Projection  Scarborough R2 2023:Jan23-Oct23  Qudl Intab 9,908 HB) Hubba rd share of Everything
All Graphs and soefo.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. or Anything .
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[(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached) AND Type of home improvement plan to do next 12 months (HHLD): Heating or air conditioning)]



NEW
BATHROOM

Adults 35 or older who Plan to REMODEL a BATHROOM in their Home in 2024 spend an average of 8
hours and 52 minutes each day with All Forms of Ad-Supported Media. 86.4% listen to Local AM/FM
Radio for an avg. of 69.2 minutes/day. (Local Radio delivers 11.2% of Time with Ad-Supported Media.)

Total Persons: % Time Spent:

Top-13 All Forms of Med:a (Persons & % Reach} Adults 35 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
[average Day)

[Average Wesk]

Grocery Stores

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc.)

Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
News/Weather /Sports (Websites/Apps)
Banking/Financial /Real Estate (Websites/Apps)
Facebook

Local TV Stations

Non-Premium Cable TV Networks
Games,/Fantasy/Betting Sites
Gas Stations/Convenience Stores

Netflix

64926 ch 89,3% 7.8%
2 0 0ko 85 804

¢ 514 c o (15 304
A —T Y A
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m_!m' (1034
T T — o]
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T :
in 2024

10:14
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106.5
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Netflix
289

- I
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75.6
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Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 35 or older
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2
D Db 95 8%

[Averags Wesk]
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Shopping (incl. Food/Auctions/Travel, etc.)
Instagram

Local Daily Newspaper(s) [Daily+Sunday)

USA

USA Profection
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NEW WINDOWS

Adults 35 or older who Plan to Replace the WINDOWS/DOORS on their Home in 2024 spend an
average of 8 hours and 9 minutes each day with All Forms of Ad-Supported Media. 86.% listen to
Local AM/FM Radio for an avg. of 67.6 minutes/day. (Local Radio delivers 11.9% of Time with Ad-Suppor

Top-13 All Forms of Media (Persons & % Reach): Adults 35 or older Top -13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

(Averoge Week)

Grocery Stores

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc.)

Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
News/Weather /Sports (Websites/Apps)
Banking/Financial /fReal Estate (Websites/Apps)
Facebook

Local TV Stations

Non-Premium Cable TV Networks
Games/Fantasy/Betting Sites

Gas Stations/Convenience Stores

Netflix

5
;

Total Persons:

m m Forms of Media: Adults 35 or older
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NEW KITCHEN

Adults 35 or older who Plan to REMODEL the KITCHEN in their Home in 2024 spend an average of 8
hours and 48 minutes each day with All Forms of Ad-Supported Media. 85.7% listen to Local AM/FM
Radio for an avg. of 72.7 minutes/day. (Local Radio delivers 11.8% of Time with Ad-Supported Media.)
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Adults 35 or older who Plan to Repair or Replace the ROOF on their Home in 2024 spend an average
of 7 hours and 17 minutes each day with All Forms of Ad-Supported Media. 86.9% listen to Local
AM/FM Radio for an avg. of 62.3 minutes/day. (Local Radio delivers 12.4% of Time with Ad-Supported M

edia.)
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Adults 35 or older who Plan to Buy a New HVAC SYSTEM for their Home in 2024 spend an average of
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10,144,537 or 86.4% of Adults 35 or older who Plan to REMODEL a BATHROOM in their Home in
2024 listen to Ad-Supported Local AM/FM Radio for an average of 69.2 minutes every day
representing 42.5% of all time spent daily with Ad-Supported Audio.
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6,713,810 or 86.% of Adults 35 or older who Plan to Replace the WINDOWS/DOORS on their Home
NEW WINDOWS in 2024 listen to Ad-Supported Local AM/FM Radio for an average of 67.6 minutes every day

representing 44.9% of all time spent daily with Ad-Supported Audio.
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NEW KITCHEN

6,173,847 or 85.7% of Adults 35 or older who Plan to REMODEL the KITCHEN in their Home in 2024
listen to Ad-Supported Local AM/FM Radio for an average of 72.7 minutes every day representing
40.7% of all time spent daily with Ad-Supported Audio.
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4,978,794 or 86.9% of Adults 35 or older who Plan to Repair or Replace the ROOF on their Home in
2024 listen to Ad-Supported Local AM/FM Radio for an average of 62.3 minutes every day
representing 41.% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 35 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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3,706,582 or 83.8% of Adults 35 or older who Plan to Buy a New HVAC SYSTEM for their Home in
2024 listen to Ad-Supported Local AM/FM Radio for an average of 64.4 minutes every day

NEW

HVAC SYSTEM

representing 40.7% of all time spent daily with Ad-Supported Audio.
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e~ o NEW - o 10,144,537 or 86.4% of Adults 35 or older who Plan to REMODEL a BATHROOM in their Home in
b o e A 2024 listen to Ad-Supported Local AM/FM Radio for an average of 69.2 minutes every day
- - BATH_ROOM representing 42.5% of all time spent daily with Ad-Supported Audio.
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6,713,810 or 86.% of Adults 35 or older who Plan to Replace the WINDOWS/DOORS on their Home
NEW WINDOWS in 2024 listen to Ad-Supported Local AM/FM Radio for an average of 67.6 minutes every day

representing 44.9% of all time spent daily with Ad-Supported Audio.

Weekly Avg. Hours+Minutes/day with Ad-Supported
86.0% Audio: Adults 35 or older
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6,173,847 or 85.7% of Adults 35 or older who Plan to REMODEL the KITCHEN in their Home in 2024
N EW KITCH EN listen to Ad-Supported Local AM/FM Radio for an average of 72.7 minutes every day representing

40.7% of all time spent daily with Ad-Supported Audio.

Weekly
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4,978,794 or 86.9% of Adults 35 or older who Plan to Repair or Replace the ROOF on their Home in
2024 listen to Ad-Supported Local AM/FM Radio for an average of 62.3 minutes every day
representing 41.% of all time spent daily with Ad-Supported Audio.

Weekly Avg. Hours+Minutes/day with Ad-Supported
86.9% Audio: Adults 35 or older
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who Plan to Repair or USA
Replace the ROOF on their
% of Wee Home in 2024
ime Spen
Ad-Suppo
24.9%
18.3%
°16.2% )
13.1% 14.2%
10.7% 9.9y 7 7% 10.0% 8.0%
9 6.2% 69% 6.4% /7" V% o oo 6.8%
Weekly 9.5% 4.9% 8.7% = s27e 3.8% 2.1%
Total . = 7.7% £a0 , 9% - 2 i
4,078,794 149,699,423 1,427,081 33,876,956 926,053 8,974,557 615,835 18,287,949 751,407 26,271,421 355,474 12,818,136 365,776 14,139,448 575,018 14,846,636 318,210 12,616,260 217,316 3,811,996
Local AM/FM Podcasts iHeartRadio Pandora YouTube Music Spotify Amazon Music TV Music All Others SiriusXM
Average Radio

Daily B Channels
5 600 5o BN 1o B oo NEEN o NN o ECER s3 IEH
® who Plan to Repair or Replace the ROOF on their Home in 2024

UsA USA Projection Scarborough R2 2023: lan23-Oct23 Qual Intab 263

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Oct23 USA Projection Scarborough R2 2023: lan23-0ct23 Qual Intab 9,908 Soeﬁ- for Anything _

@

[(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached) AND Type of home improvement plan to do next 12 months (HHLD): Replace or repair roof)]




NEW 3,706,582 or 83.8% of Adults 35 or older who Plan to Buy a New HVAC SYSTEM for their Home in

2024 listen to Ad-Supported Local AM/FM Radio for an average of 64.4 minutes every day
HVACSYSTEM representing 40.7% of all time spent daily with Ad-Supported Audio.
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Local AM/FM Radio Formats {Persons & % Reach} Adults 35 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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. NEW i o 10,144,537 or 86.4% of Adults 35 or older who Plan to REMODEL a BATHROOM in their Home in 2024
- ey O listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
BATHROOM News/Talk/Information, Classic Rock, and Hot AC.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 35 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

{Average Week) Totol Persons: % Time Spent: (Averoge ﬁ
Adult Contemporary 47 541 904 5 0% ﬂ
Classichits  EYRCORLY Y R b 10.7% Cont
. ontemporary
T [— News/ly | adui s
. 37,745,559 10.9% Aternative Adult b Information Contemporary All Sports AT Country Christian
classic Rock B e (T 8.6% : WiLHIES 30.6 208 Dot 26.5 262
39.3 36.1 29.7 27.7
country A RS -7 (5 00
po oty it i SR i Bta
Hot AC w Avg. Hours+Minutes/day with Local m Adult .
All Sports - m AM/FM Radio: Adults 35 or older Classic Rock Country All Sports Classic Rock All News Contgmpor...
1709814 2 37.8 34.0 279 Conte... | Urban 28.7 276 259
Alnews  FRIRIT Rt Cm (52 i
Akernative m - o 26-2 24-5
annc SIS R s News/Tak/
T - m who Plan to Replace the Classic Hits Hot AC All News Pop Information Classic Hits Alternative Pop Contemporary
14,164,611 8,90 WINDOWS/DOORS on 4,0% 36.9 33.0 26.3 Contemporary H... 283 27.4 25.1 Hit Radio

Contemporary Christian

mwho Plan to Replace the WINDOWS/DOORS on their Home in 2024

NEW WINDOWS
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Classic Rock, Hot AC, and Alternative.
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NEW KITCHEN

6,173,847 or 85.7% of Adults 35 or older who Plan to REMODEL the KITCHEN in their Home in 2024 listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Classic
Hits, All Sports, and All News.
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4,978,794 or 86.9% of Adults 35 or older who Plan to Repair or Replace the ROOF on their Home in 2024
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Classic Rock, Adult Hits, and All Sports.
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3,706,582 or 83.8% of Adults 35 or older who Plan to Buy a New HVAC SYSTEM for their Home in 2024
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Classic Rock, Alternative, and Hot AC.
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ONEW
BATHROOM

9,156,622 or 77.9% of Adults 35 or older who Plan to REMODEL a BATHROOM in their Home in 2024
watch Ad-Supported Local TV Stations for an average of 99.3 minutes every day representing 28.8%
of all time spent daily with Ad-Supported Video.
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2 54 %

6,233,970 or 79.9% of Adults 35 or older who Plan to Replace the WINDOWS/DOORS on their Home
in 2024 watch Ad-Supported Local TV Stations for an average of 94.1 minutes every day
representing 30.7% of all time spent daily with Ad-Supported Video.
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NEW KITCHEN

Avg. Week All Video (Persons & % Reach): Adults 35 or older

Local TV Stations

5,499,375 or 76.4% of Adults 35 or older who Plan to REMODEL the KITCHEN in their Home in 2024
watch Ad-Supported Local TV Stations for an average of 120.7 minutes every day representing
31.5% of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 35 or older

Local TV Stations

Non-Premium Cable TV...

4,212,238 or 73.5% of Adults 35 or older who Plan to Repair or Replace the ROOF on their Home in
2024 watch Ad-Supported Local TV Stations for an average of 91.3 minutes every day representing
34.1% of all time spent daily with Ad-Supported Video.
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Local TV Stations

Non-Premium Cable TV...
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3,531,145 or 79.8% of Adults 35 or older who Plan to Buy a New HVAC SYSTEM for their Home in
2024 watch Ad-Supported Local TV Stations for an average of 104.3 minutes every day representing
35.6% of all time spent daily with Ad-Supported Video.
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» *o 9,156,622 or 77.9% of Adults 35 or older who Plan to REMODEL a BATHROOM in their Home in 2024

7 EW
.r y N watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Morning, Local
BATHROOM News - Evening, Comedies, Movies, and Dramas.

Local TV Station Programs (Persons &% Reach} Adults 35 or older
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Local TV Station Programs (Persons & % Reach): Adults 35 or older

[{Average Week]
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 who Plan to Replace the WINDOWS/DOORS on their Home in 2024

NEW WINDOWS

6,233,970 or 79.9% of Adults 35 or older who Plan to Replace the WINDOWS/DOORS on their Home
in 2024 watch Ad-Supported Local TV Stations. The Top 6-Programs are Movies, Sports, Local News -
Morning, Dramas, Comedies, and Local News - Evening.
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Local TV Station Programs (Persons & % Reach} Adults 35 or older
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NEW KITCHEN

5,499,375 or 76.4% of Adults 35 or older who Plan to REMODEL the KITCHEN in their Home in 2024
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Movies, Local
News - Morning, Local News - Evening, and Mystery/Suspense/Crime.
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4,212,238 or 73.5% of Adults 35 or older who Plan to Repair or Replace the ROOF on their Home in
2024 watch Ad-Supported Local TV Stations. The Top 6-Programs are Movies, Local News - Morning,
Local News - Evening, Comedies, Sports, and Mystery/Suspense/C

Local TV Station Programs (Persons & % Reach} Adults 35 or older
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M who Plan to Buy a New HVAC SYSTEM for their Home in 2024

3,531,145 or 79.8% of Adults 35 or older who Plan to Buy a New HVAC SYSTEM for their Home in
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time spent daily with Ad-Supported Digital Media.

9,197,482 or 78.3% of Adults 35 or older who Plan to REMODEL a BATHROOM in their Home in 2024
use Ad-Supported Social Media for an average of 123.2 minutes every day representing 23.2% of all
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NEW WINDOWS

5,597,394 or 71.7% of Adults 35 or older who Plan to Replace the WINDOWS/DOORS on their Home
in 2024 use Ad-Supported Social Media for an average of 116.9 minutes every day representing
22.6% of all time spent daily with Ad-Supported Digital Media.
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5,441,679 or 75.6% of Adults 35 or older who Plan to REMODEL the KITCHEN in their Home in 2024
N EW KlTCH E N use Ad-Supported Social Media for an average of 100.8 minutes every day representing 18.5% of all
time spent daily with Ad-Supported Digital Media.
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4,008,384 or 70.% of Adults 35 or older who Plan to Repair or Replace the ROOF on their Home in
2024 use Ad-Supported Social Media for an average of 123.7 minutes every day representing 24.9%
of all time spent daily with Ad-Supported Digital Media.
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NEW 3,161,652 or 71.5% of Adults 35 or older who Plan to Buy a New HVAC SYSTEM for their Home in
2024 use Ad-Supported Social Media for an average of 98.7 minutes every day representing 20.5%
HVAC SYSTEM of all time spent daily with Ad-Supported Digital Media.
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~ BATHROOM

9,151,283 or 77.9% of Adults 35 or older who Plan to REMODEL a BATHROOM in their Home in 2024
use Ad-Supported Facebook for an average of 44.2 minutes every day representing 36.8% of all time
spent daily with Ad-Supported Social Media.
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5,597,394 or 71.7% of Adults 35 or older who Plan to Replace the WINDOWS/DOORS on their Home
in 2024 use Ad-Supported Facebook for an average of 36.4 minutes every day representing 31.6% of
all time spent daily with Ad-Supported Social Media.
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Avg. Week All Social Media (Persons & % Reach): Adults 35 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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NEW KITCHEN

3,463,378 or 48.1% of Adults 35 or older who Plan to REMODEL the KITCHEN in their Home in 2024
use Ad-Supported YouTube Video for an average of 31.8 minutes every day representing 32.9% of all
time spent daily with Ad-Supported Social Media.
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4,008,384 or 70.% of Adults 35 or older who Plan to Repair or Replace the ROOF on their Home in
2024 use Ad-Supported Facebook for an average of 44.5 minutes every day representing 37.2% of all
time spent daily with Ad-Supported Social Media.
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NEW

HVAC SYSTEM

3,161,652 or 71.5% of Adults 35 or older who Plan to Buy a New HVAC SYSTEM for their Home in
2024 use Ad-Supported Facebook for an average of 32.5 minutes every day representing 34.9% of all
time spent daily with Ad-Supported Social Media.
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- BATHROOM

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 651,254; Social Media: 589,183; Local TV: 345,881; Non-Prem. Cable: 316,592
reaching Adults 35 or older who Plan to REMODEL a BATHROOM in their Home

All Other Digital Media: 873,298;
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NEW WINDOWS

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 438,251; Social Media: 301,520; Local TV: 223,859; Non-Prem. Cable: 167,609
reaching Adults 35 or older who Plan to Replace the WINDOWS/DOORS on the

All Other Digital Media: 557,280;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 35 or older who Plan to Replace the
WINDOWS/DOORS on their Home in 2024
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NEW KITCHEN

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 389,167; Social Media: 343,452; Local TV: 208,541; Non-Prem. Cable: 189,663
reaching Adults 35 or older who Plan to REMODEL the KITCHEN in their Hom

All Other Digital Media: 542,154;
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 326,028; Social Media: 209,479; Local TV: 156,780; Non-Prem. Cable: 128,605
reaching Adults 35 or older who Plan to Repair or Replace the ROOF on th

All Other Digital Media: 414,975;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 35 or older who Plan to Repair or Replace the ROOF
on their Home in 2024
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NEW

HVAC SYSTEM

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 235,089; Social Media: 177,160; Local TV: 127,722; Non-Prem. Cable: 97,730
reaching Adults 35 or older who Plan to Buy a New HVAC SYSTEM for their H

All Other Digital Media: 314,176;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 35 or older who Plan to Buy a New HVAC SYSTEM for
their Home in 2024
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- * NEW e 11,626,753 or 99.% of Adults 35 or older who Plan to REMODEL a BATHROOM in their Home in 2024
o oy LT spend an average of 69.4 minutes per day driving, seeing Billboards and Signs. 75.5% Listen to Local
- BATHROOM Radio Stations Out-of-Home for an average of 45.8 minutes/da
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NEW WINDOWS

Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 or older

(Average Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
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Gas Stations/Convenience Stores
Shopping Malls
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B who Plan to Replace the WINDOWS/DOORS on their Home in 2024

7,386,240 or 94.7% of Adults 35 or older who Plan to Replace the WINDOWS/DOORS on their Home
in 2024 spend an average of 40.2 minutes per day driving, seeing Billboards and Signs. 75.3% Listen
to Local Radio Stations Out-of-Home for an average of 44.7 min
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NEW KITCHEN

Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 or older

(Average Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores
Shopping Malls

Drug Stores

Restaurants & Bars

Podcasts

SiriusXmM

YouTube Music

Spotify

Movie Theaters

6,877,188 or 95.5% of Adults 35 or older who Plan to REMODEL the KITCHEN in their Home in 2024
spend an average of 48.6 minutes per day driving, seeing Billboards and Signs. 75.% Listen to Local
Radio Stations Out-of-Home for an average of 48.1 minutes/da
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5,290,103 or 92.3% of Adults 35 or older who Plan to Repair or Replace the ROOF on their Home in
2024 spend an average of 79.9 minutes per day driving, seeing Billboards and Signs. 76.% Listen to
Local Radio Stations Out-of-Home for an average of 41.2 min
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 or older
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4,360,064 or 98.6% of Adults 35 or older who Plan to Buy a New HVAC SYSTEM for their Home in
2024 spend an average of 47.9 minutes per day driving, seeing Billboards and Signs. 73.3% Listen to
Local Radio Stations Out-of-Home for an average of 42.6 minute
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