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[(Registered to vote in district of residence: Yes AND (How often usually vote in presidential elections: Always OR How often usually vote in presidential elections: Sometimes))]
[(Registered to vote in district of residence: Yes AND (How often usually vote in presidential elections: Always OR How often usually vote in presidential elections: Sometimes AND (Political party affiliation: Democrat OR Political party affiliation: Independent, but feel closer to Democrat))]
[(Registered to vote in district of residence: Yes AND (How often usually vote in presidential elections: Always OR How often usually vote in presidential elections: Sometimes AND (Political party affiliation: Republican OR Political party affiliation: Independent, but feel closer to Republican))]

[(Registered to vote in district of residence: Yes AND (How often usually vote in presidential elections: Always OR How often usually vote in presidential elections: Sometimes AND (Political party affiliation: Independent OR Political party affiliation: None of these))]



ALL LIKELY VOTERS

@ Percent of Market: Adults 35 or older lklbﬁ‘ender of Target vs. Market: Adults 35 or older

86.5% or 159,824,955 of USA Adults 35 or older are Registered Likely 2024 Presidential Election Voters.
Typical Adults 35 or older who are Registered Likely 2024 Presidential Election Voters are 57.9 years old
(1.3% older than average) and have a $96,152 (4.1% higher than average) annual household income.
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[(Registered to vote in district of residence: Yes AND (How often usually vote in presidential elections: Always OR How often usually vote in presidential elections: Sometimes))]



DEMOCRAT/ 42.9% or 79,257,474 of USA Adults 35 or older are Rgstd Likely 2024 Presidential Election DEMOCRAT Voters.
Typical Adults 35 or older who are Rgstd Likely 2024 Presidential Election DEMOCRAT Voters are 57.5 years
LEAN DEMOCRAT old (.6% older than average) and have a $98,148 (6.2% higher than average) annual household income.
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[(Registered to vote in district of residence: Yes AND (How often usually vote in presidential elections: Always OR How often usually vote in presidential elections: Sometimes AND (Political party affiliation: Democrat OR Political party affiliation: In dependent, but feel closer to Democrat))]



26.1% or 48,139,025 of USA Adults 35 or older are Rgstd Likely 2024 Presidential Election REPUBLICAN Voters.
Typical Adults 35 or older who are Rgstd Likely 2024 Presidential Election REPUBLICAN Voters are 57.7 years
old (.9% older than average) and have a $100,332 (8.6% higher than average) annual household income.
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LEAN REPUBLICAN
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[(Registered to vote in district of residence: Yes AND (How often usually vote in presidential elections: Always OR How often usually vote in presidential elections: Sometimes AND (Political party affiliation: Republican OR Political party affiliation: Independent, but feel closer to Republican))]



INDEPENDENT 15.2% or 28,037,985 of USA Adults 35 or older are Rgstd Likely 2024 Presidential Election INDEPENDENT Voters.
/ . . oY .

Typical Adults 35 or older who are Rgstd Likely 2024 Presidential Election INDEPENDENT Voters are 57. years
NONE OF THESE old (.3% younger than average) and have a $86,961 (5.9% lower than average) annual household income.
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[(Registered to vote in district of residence: Yes AND (How often usually vote in presidential elections: Always OR How often usually vote in presidential elections: Sometimes AND (Political party affiliation: Independent OR Political party affiliation: None of these))]



86.5% or 159,824,955 of USA Adults 35 or older are Registered Likely 2024 Presidential Election Voters.

Adults 35 or older who are Registered Likely 2024 Presidential Election Voters are 6.1% more likely to be a
ALL LIKELY VOTERS college graduate, 1.7% more likely to work full-time, 2.6% more likely to be married, .9% more likely to be a
grandparent of 1 or more children und
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[(Registered to vote in district of residence: Yes AND (How often usually vote in presidential elections: Always OR How often usually vote in presidential elections: Sometimes))]



42.9% or 79,257,474 of USA Adults 35 or older are Rgstd Likely 2024 Presidential Election DEMOCRAT Voters.
DEMOCRAT / Adults 35 or older who are Rgstd Likely 2024 Presidential Election DEMOCRAT Voters are 20.4% more likely
LEAN DEMOCRAT to be a college graduate, 3.4% more likely to work full-time, 2.7% less likely to be married, 10.5% less likely

to be a grandparent of 1 or more child
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[(Registered to vote in district of residence: Yes AND (How often usually vote in presidential elections: Always OR How often usually vote in presidential elections: Sometimes AND (Political party affiliation: Democrat OR Political party affiliation: In dependent, but feel closer to Democrat))]



REPUBLICAN /

LEAN REPUBLICAN

26.1% or 48,139,025 of USA Adults 35 or older are Rgstd Likely 2024 Presidential Election REPUBLICAN Voters.
Adults 35 or older who are Rgstd Likely 2024 Presidential Election REPUBLICAN Voters are 6.% less likely to

be a college graduate, 5.7% more likely to work full-time, 14.2% more likely to be married, 9.2% more likely
to be a grandparent of 1 or more child
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[(Registered to vote in district of residence: Yes AND (How often usually vote in presidential elections: Always OR How often usually vote in presidential elections: Sometimes AND (Political party affiliation: Republican OR Political party affiliation: Independent, but feel closer to Republican))]
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15.2% or 28,037,985 of USA Adults 35 or older are Rgstd Likely 2024 Presidential Election INDEPENDENT Voters.
INDEPENDENT / Adults 35 or older who are Rgstd Likely 2024 Presidential Election INDEPENDENT Voters are 11.4% less likely
NONE OF THESE to be a college graduate, 3.3% more likely to work full-time, 3.3% less likely to be married, 5.7% more likely
to be a grandparent of 1 or more chi
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[(Registered to vote in district of residence: Yes AND (How often usually vote in presidential elections: Always OR How often usually vote in presidential elections: Sometimes AND (Political party affiliation: Independent OR Political party affiliation: None of these))]



ALL LIKELY VOTERS

86.5% or 159,
Adults 35 or older who are Registered Likely 2024 Presidential Election Voters are 5.1% more likely to own

their home, 1.1% more likely to own a higher valued home, 4.1% more likely to have a single-family home,

2.9% more likely to have a dog.

824,955 of USA Adults 35 or older are Registered Likely 2024 Presidential Election Voters.

m Own/Rent/Other: Adults 35 or older

m%m Type of Home: Adults 35 or older 4™ Pets in Home: Adults 35 or older
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42.9% or 79,257,474 of USA Adults 35 or older are Rgstd Likely 2024 Presidential Election DEMOCRAT Voters.
DEMOCRAT/ Adults 35 or older who are Rgstd Likely 2024 Presidential Election DEMOCRAT Voters are 1.4% more likely to

LEAN DEMOCRAT own their home, 6.1% more likely to own a higher valued home, 2.1% less likely to have a single-family home,
2.8% less likely to have a dog.

m Own/Rent/Other: Adults 35 or older mﬁm Type of Home: Adults 35 or older 4, {™ Pets in Home: Adults 35 or older
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26.1% or 48,139,025 of USA Adults 35 or older are Rgstd Likely 2024 Presidential Election REPUBLICAN Voters.
Adults 35 or older who are Rgstd Likely 2024 Presidential Election REPUBLICAN Voters are 14.7% more likely
to own their home, 6.3% more likely to own a lower valued home, 15.8% more likely to have a single-family

REPUBLICAN /

LEAN REPUBLICAN

home, 17.7% more likely to have a dog.

m Own/Rent/Other: Adults 35 or older mﬁm Type of Home: Adults 35 or older 4f® Pets in Home: Adults 35 or older
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w

15.2% or 28,037,985 of USA Adults 35 or older are Rgstd Likely 2024 Presidential Election INDEPENDENT Voter
Adults 35 or older who are Rgstd Likely 2024 Presidential Election INDEPENDENT Voters are 3.4% less likely to

own their home, 4.6% more likely to own a lower valued home, 1.2% less likely to have a single-family home,

INDEPENDENT /

NONE OF THESE

5.4% less likely to have a dog.
mﬁm Type of Home: Adults 35 or older 4, {™ Pets in Home: Adults 35 or older
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86.5% or 159,824,955 of USA Adults 35 or older are Registered Likely 2024 Presidential Election Voters.
ALL LIKELY VOTERS Adults 35 or older who are Registered Likely 2024 Presidential Election Voters are .9% more likely to look

up D-I-Y advice online, 13.9% more likely to always vote in local elections, 6.% more likely to belong to a
gym, 3.8% more likely to fly domestic pa

al Activity: Adults 35 or older
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42.9% or 79,257,474 of USA Adults 35 or older are Rgstd Likely 2024 Presidential Election DEMOCRAT Voters.
DEMOCRAT/ Adults 35 or older who are Rgstd Likely 2024 Presidential Election DEMOCRAT Voters are 3.1% more likely
LEAN DEMOCRAT to look up D-I-Y advice online, 21.4% more likely to always vote in local elections, 6.5% more likely to

belong to a gym, 6.6% more likely to fly domes

_Top-ZO past 30-days Online Lifestyle Activites: Adults 35 or older
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26.1% or 48,139,025 of USA Adults 35 or older are Rgstd Likely 2024 Presidential Election REPUBLICAN Voters.
REPUBLICAN / Adults 35 or older who are Rgstd Likely 2024 Presidential Election REPUBLICAN Voters are 3.5% more likely

LEAN REPUBLICAN to look up D-I-Y advice online, 6.2% more likely to always vote in local elections, .3% more likely to belong
to a gym, .7% less likely to fly domest
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15.2% or 28,037,985 of USA Adults 35 or older are Rgstd Likely 2024 Presidential Election INDEPENDENT...
Adults 35 or older who are Rgstd Likely 2024 Presidential Election INDEPENDENT Voters are 6.7% less likely

NONE OF THESE to look up D-I-Y advice online, .1% more likely to always vote in local elections, 16.5% more likely to belong
to a gym, 5.8% more likely to fly dom
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86.5% or 159,824,955 of USA Adults 35 or older are Registered Likely 2024 Presidential Election Voters.
ALL LIKELY VOTERS Adults 35 or older who are Registered Likely 2024 Presidential Election Voters are .6% more likely to use

QSRs past mo., 2.3% more likely to use Sit-Down Restaurants past mo., .5% more likely to use Casinos past
yr., 33.6% less likely to smoke cigarettes.

Past 30-days QSR Users: Adults 35 or older |Past 30-days Sit-Down Restaurant Users: Adults 35 or older| Top-10 Cuisines: Adults 35 or older
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42.9% or 79,257,474 of USA Adults 35 or older are Rgstd Likely 2024 Presidential Election DEMOCRAT Voters.
DEMOCRAT / Adults 35 or older who are Rgstd Likely 2024 Presidential Election DEMOCRAT Voters are .8% more likely to
LEAN DEMOCRAT use QSRs past mo., 1.5% more likely to use Sit-Down Restaurants past mo., 2.5% less likely to use Casinos
past yr., 35.8% less likely to smoke cigare

Past 30-days QSR Users: Adults 35 or older |Past 30-days Sit-Down Restaurant Users: Adults 35 or older| Top-10 Cuisines: Adults 35 or older
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Table Games (Craps, Poker, etc.)

Any Type of Beer

wine Upsae et -

Domestic Regular Beer Bar / Nightclub

: 2.8%
ored s 9y ——
; 13.3% -1 . 41.9% :

Microbrew / Craft Beer 9_5% | Other Gambling 1.9% 58,374,715 20,314,916 17,130,627 5,351,862
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26.1% or 48,139,025 of USA Adults 35 or older are Rgstd Likely 2024 Presidential Election REPUBLICAN Voters.
REPUBLICAN / Adults 35 or older who are Rgstd Likely 2024 Presidential Election REPUBLICAN Voters are 2.1% more likely

o . - o . .
LEAN REPUBLICAN to use QSRs past mct., 6.% more I|ke!y to use Sit-Down Restaurants past mo., 1.4% less likely to use Casinos
past yr., 39.3% less likely to smoke ciga

Past 30-days QSR Users: Adults 35 or older |Past 30-days Sit-Down Restaurant Users: Adults 35 or older| Top-10 Cuisines: Adults 35 or older

. . 14 (Sit-Down Restaurants Used Past 30-days)
2 times 11.0%
3 times 10.2%

2 times

14.8%

% I
6 - 9times 20.4% 6-9times 2.0% e

3 times 13.5%

Coffee indian/ Upscale Wings/ Bagel/ Steakhouse

House / Thai / Burgers/ Donut/
10times or more i Coffee Bar other Sports Bar  Bakery
16.2% 10times or more 5.0% P

mwho are Rgstd Likely 2024 Presidential Election REPUBLICAN Voters mUsA m who are Rgstd Likely 2024 Presidential Election REPUBLICAN Voters mUSA B who are Rgstd Likely 2024 Presidential Election REPUBLICAN Voters musa

Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:
S 87.0% 80.7% 76.2%

Drank Past 30-days: Adults 35 or older Past 12 months Casino Activities: Adults 35 or older |Used Past 30-days: Adults 35 or older
Any Type of Beer Table Games (Craps, Poker, etc.)
wine Upsaesesaurn

Avg. Monthly Sit-Down Restaurant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

who are Rgstd Likely 2024 Presidential Election... _ 10.2%
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15.2% or 28,037,985 of USA Adults 35 or older are Rgstd Likely 2024 Presidential Election INDEPENDENT Voters.
INDEPENDENT / Adults 35 or older who are Rgstd Likely 2024 Presidential Election INDEPENDENT Voters are 1.6% less likely

NONE OF THESE to use QSRs past mo., 1.2% less likely to use Sit-Down Restaurants past mo., 10.7% more likely to use
Casinos past yr., 24.4% less likely to smoke ¢

Past 30-days QSR Users: Adults 35 or older |Past 30-days Sit-Down Restaurant Users: Adults 35 or older| Top-10 Cuisines: Adults 35 or older

) (Sit-Down Restaurants Used Past 30-days)
| | l 1time o € 1time
i : . 0

15.9%

2 times N, 2times 14.8%
3 times e 3 times 13.5%
5 times 0.9% 5 times

. 0

6 - 9times

6-9ti
Thai / Burgers/ Donut/
10 times or more 16.2% 10 times or more :;:e"r Sports Bar  Bakery
® who are Rgstd Likely 2024 Presidential Election INDEPENDENT Voters muUsA m who are Rgstd Likely 2024 Presidential Election INDEPENDENT Voters m USA M who are Rgstd Likely 2024 Presidential El ection INDEPENDENT Voters HUSA
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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Drank Past 30-days: Adults 35 or older Past 12 months Casino Activities: Adults 35 or older |Used Past 30-days: Adults 35 or older

Liquor
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86.5% or 159,824,955 of USA Adults 35 or older are Registered Likely 2024 Presidential Election Voters.

Adults 35 or older who are Registered Likely 2024 Presidential Election Voters are 6.% more likely to have a
ALL LI KELY VOTERS 401K, 3.4% more likely to have an Auto Loan, 8.8% more likely to Invest/Trade Stocks Online, .9% more likely
to pay with their Debit Card.

Investments Owned: Adults 35 or older
401K Plan

Financial Services Has and/or Uses: Adults 35 or older

88,104, 47.7%
IRA (Individual Retirement Account) -

=
78,391,966 42.4%
Stocks or Stock Options T 30.0%

23.2%
Mutual Funds  prerern 21.1%

17.7%
Money Market Funds 16.2%

Other (Crypto / NFTs / Metals, etc.) 1;4(;%’5

13.4%
Bonds poyrrerTE 12.4%

8.3% 7.6% 6.6% 6.3%

5.0% 5.a%
Second H Real Estate P 11.0% : ‘ ;  omie omiesil : ‘ :
econ omeorRea ate Property [ERITELE] 10.4% Checking Debit or ATM  Savings Credit Card Online Online Bill Maobile Home Auto Loan Money  Certificates of Refinanced Studentloan Personal Loan  Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home Improvement

529 Plan / College Savings Plan 10.3% Account Mortgage

Loan or Home
17,194,45 %1

Equity Loan
m who are Registered Likely 2024 Presidential Election Voters mUSA B who are Registered Likely 2024 Presidential Election Voters HUSA

Professional Services Used*: Adults 35 or older 'E'Past 3-Months Payment Methods Used: Adults 35 or older
Tax Preparation Service y
Online Investing / Stock Trading
Accountant 1;:1:;%
Insurance Agent at a Local Office (not online) 10?;';%

6.9%
Real Estat nt
eal Estate Age pRLALY 6.6%

Financial Planner

) 5.a% 3.3% 3.2% 2.8% 2.8%
Estate Planning 2.0% ] . 56 FENSTN s EEERETER
. ; 5% (*Past 12 Months) VISA PayPal Debit Card  MasterCard Venmo Zelle Store Credit  Cash App Apple Pay  American Discover Google Pay  Facebook  Square Cash Samsung Pay
Divorce / Family Attorney 1.3% Ccard Express Messenger
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42.9% or 79,257,474 of USA Adults 35 or older are Rgstd Likely 2024 Presidential Election DEMOCRAT Voters.
DEMOCRAT / Adults 35 or older who are Rgstd Likely 2024 Presidential Election DEMOCRAT Voters are 8.2% more likely to
0, H 0, H 1 0,
LEAN DEMOCRAT have a 401K, 7.8% more likely to have an Auto Loan, 1.5% more likely to Invest/Trade Stocks Online, 2.6%

more likely to pay with their Debit Card.

Investments Owned: Adults 35 or older
IRA (Individual Retirement Account)
Stocks or Stock Options

. Financial Services Has and/or Uses: Adults 35 or older

401K Plan

23.4%
Mutual Funds  pryerern 21.1%
18.6%
Money Market Funds 6.2%
13.0%

9.3%

Other (Crypto / NFTs / Metals, etc.)
7.6% 6.6% 6.3% 6.2% 540

23,961, X
13.4%

o 24 B

Second H Real Estate P 10.8% e : e i . ‘ :

econ ome or Rea ate Property 19212511 T ) Checking Debit or ATM  Savings Credit Card Online online Bill Mobile Home Auto Loan Money  Certificates of Refinanced Studentloan Personal Loan  Home

% Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home Improvement
i 11. Account Mortgage Loan or Home
529 Plan / College Savings Plan 9_3% origag Eqity Loan

m who are Rgstd Likely 2024 Presidential Election DEMOCRAT Voters mUSA B who are Rgstd Likely 2024 Presidential Election DEMOCRAT Voters B USA

Professional Services Used*: Adults 35 or older 'E'Past 3-Months Payment Methods Used: Adults 35 or older

Online Investing / Stock Trading
Accountant 1;:.;2%
Insurance Agent at a Local Office (not online) :gg:: . .
Real Estate Agent {?3;:

4.8%
4.9%

Financial Planner

3.1% 3.2% 3.1% 2.8%

Estate Planning I | | -
Debit Card  MasterCard Venmo Zelle Store Credit ~ Cash App Apple Pay  American Discover Google Pay  Facebook  Square Cash Samsung Pay

(*Past 12 Months) VISA PayPal
Card Express Messenger
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26.1% or 48,139,025 of USA Adults 35 or older are Rgstd Likely 2024 Presidential Election REPUBLICAN Voters.
REPUBLICAN / Adults 35 or older who are Rgstd Likely 2024 Presidential Election REPUBLICAN Voters are 13.8% more likely

LEAN REPUBLICAN to hav? a 401K, .4% -more IiIkely t? have an Auto Loan, 24.7% more likely to Invest/Trade Stocks Online, 3.1%
more likely to pay with their Debit Card

Investments Owned: Adults 35 or older

. Financial Services Has and/or Uses: Adults 35 or older
401K Plan

38,104, 47.7%

17.2%
Money Market Funds 16.9%
15.1%
Other (Crypto / NFTs / Metals, etc.) 130%

14.1%
Bonds FyestrmN 10.4%

8.5% 7.6% 6.8% 6.3% 5.3% 5.4%

e O, ... |

10.9% . E |
Second Home or Real Estate Property 10.4% Checking Debitor ATM  Savings  Credit Card online online Bill Mobile Home Auto Loan Money  Certificates of Refinanced Studentloan Personal Loan  Home
10.7% Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home Improvement
i - Account Mortgage Loan or Home
529 Plan [ College Savings Plan 93% ortgag eauity Loan
= who are Rgstd Likely 2024 Presidential Election REPUBLICAN Voters mUSA B who are Rgstd Likely 2024 Presidential Election REPUBLICAN Voters HUSA

Professional Services Used*: Adults 35 or older | Jg'Past 3-Months Payment Methods Used: Adults 35 or older

Tax Preparation Service =

P 52,034,117 28.2%
Financial Planner =
37,982,811 20.6%

Online Investing / Stock Trading

27,084,356 14.7%
14.1%

Accountant
24,198,932 13.1%
) . 13.8% o
Insurance Agent at a Local Office (not online) & o 10.5% .
6.2%
Real Estate Agent 12,205,500 )
3.2% 3.2% 2,50 2.8%

Estate Planni 7.3%
"e 2.9% ss3i00 EERERY e D)

141.6% (*Past 12 Months) VISA PayPal Debit Card  MasterCard Venmo Zelle Store Credit  Cash App Apple Pay  American Discover Google Pay  Facebook  Square Cash Samsung Pay

Diverce [/ Family Attorney 13% Card Express Messenger
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INDEPENDENT /

NONE OF THESE

15.2% or 28,037,985 of USA Adults 35 or older are Rgstd Likely 2024 Presidential Election INDEPENDENT...
Adults 35 or older who are Rgstd Likely 2024 Presidential Election INDEPENDENT Voters are 6.7% less likely to

have a 401K, .2% more likely to have an Auto Loan, 1.7% more likely to Invest/Trade Stocks Online, 9.% less
likely to pay with their Debit Card.

Investments Owned: Adults 35 or older
e
39,032,381 21.1%
29,908,482

16.2%
14.1%

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

12.0%
12.4%

23,961,
22,955,131
10.2%
19,214,811 RN -1
8 7.7%
17,194,450 K51

mwho are Rgstd Likely 2024 Presidential Election INDEPENDENT Voters

Bonds
Second Home or Real Estate Property

529 Plan / College Savings Plan

mUSA

Financial Services Has and/or Uses: Adults 35 or older

6.1% 7-6% 6.5% 6.3% 6.1% 5.4%

Checking Debit or ATM  Savings Credit Card Online Online Bill Maobile Home Auto Loan Money  Certificates of Refinanced Studentloan Personal Loan  Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan
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Professional Services Used*: Adults 35 or older

Tax Pi tion Servi
ax Preparation Service 52,034,117 28.2%
37,082,811 20.6%
27,084,356 14.7%
24,198,932
Eore—o:
19,475,095 10.5%

8.0%
pRLALY 6.6%
%

4.9%

Financial Planner

Online Investing / Stock Trading

14.0%

Accountant 13.1%

Insurance Agent at a Local Office (not online)

Real Estate Agent

Estate Planning

=

Past 3-Months Payment Methods Used: Adults 35 or older

10.4% g_79
[assrn BRI esenss T

Debit Card  MasterCard Cash App

PayPal

. ; 9% (*Past 12 Months) VISA Venmo Zelle Store Credit Apple Pay  American Discover Google Pay  Facebook  Square Cash Samsung Pay
Divorce / Family Attorney 1.3% Ccard Express Messenger
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Adults 35 or older who are Registered Likely 2024 Presidential Election Voters spend an average of 3 days, 2 hours, 1

ALL LIKELY VOTERS minutes and 50 seconds each week with All Forms of Media.

86.4% of Adults 35 or older who are Registered Likely 2024 Presidential Election Voters spend an avg. of 8 hours and 50 minutes each
week listening to All Local AM/FM Radio, representing 10.3% of total time spent with all forms of Media.
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Adults 35 or older who are Rgstd Likely 2024 Presidential Election DEMOCRAT Voters spend an average of 3 days, 4
DEMOCRAT / hours, 30 minutes and 35 seconds each week with All Forms of Media.

LEAN DEMOCRAT 85.6% of Adults 35 or older who are Rgstd Likely 2024 Presidential Election DEMOCRAT Voters spend an avg. of 8 hours and 45 minutes
each week listening to All Local AMI//FM Radio, representing 9.8% of total time spent with all forms of Media.

o6 2PN

Weekly

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

usage 49.6%

who are Rgstd Likely 2024 UsA
Presidential Election
DEMOCRAT Voters

% of Total
Weekly H:M:
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Adults 35 or older who are Rgstd Likely 2024 Presidential Election REPUBLICAN Voters spend an average of 3 days, 0
hours, 10 minutes and 32 seconds each week with All Forms of Media.

LEAN REPUBLICAN 88.7% of Adults 35 or older who are Rgstd Likely 2024 Presidential Election REPUBLICAN Voters spend an avg. of 8 hours and 53 minutes
each week listening to All Local AM/FM Radio, representing 10.9% of total time spent with all forms of Media.

REPUBLICAN /

X

Weekly

Reach Avg. H:M:5/week with All Forms of

Media: Adults 18 or older

Usage 49.6%

B85.8%

who are Rgstd Likely 2024 UsA
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Weekly

% of Total
Weekly H:M:

UsA USA Projection

INDEPENDENT /

Adults 35 or older who are Rgstd Likely 2024 Presidential Election INDEPENDENT Voters spend an average of 3 days, 0
NONE OF THESE

hours, 30 minutes and 21 seconds each week with All Forms of Media.

84.8% of Adults 35 or older who are Rgstd Likely 2024 Presidential Election INDEPENDENT Voters spend an avg. of 9 hoursand 11
minutes each week listening to All Local AM/FM Radio, representing 10.7% of total time spent with all forms of Media.
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Adults 35 or older who are Registered Likely 2024 Presidential Election Voters spend an average of 2 days, 7 hours, 29
minutes and 28 seconds each week with All Forms of Ad-Supported Media.

81.2% of Adults 35 or older who are Registered Likely 2024 Presidential Election Voters spend an avg. of 8 hours and 1 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.7% of total time spent with all forms of Ad-Supported Med

ALL LIKELY VOTERS
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DEMOCRAT Adults 35 or older who are Rgstd Likely 2024 Presidential Election DEMOCRAT Voters spend an average of 2 days, 8
/ hours, 23 minutes and 30 seconds each week with All Forms of Ad-Supported Media.
LEAN DEMOCRAT 80.6% of Adults 35 or older who are Rgstd Likely 2024 Presidential Election DEMOCRAT Voters spend an avg. of 7 hours and 24 minutes

each week listening to Local Ad-Supported AM/FM Radio, representing 10.6% of total time spent with all forms of Ad-Supporte
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Adults 35 or older who are Rgstd Likely 2024 Presidential Election REPUBLICAN Voters spend an average of 2 days, 6
REPUBLICAN / hours, 53 minutes and 18 seconds each week with All Forms of Ad-Supported Media.

LEAN REPUB LIC AN 83.6% of Adults 35 or older who are Rgstd Likely 2024 Presidential Election REPUBLICAN Voters spend an avg. of 8 hours and 41 minute.

each week listening to Local Ad-Supported AM/FM Radio, representing 13.2% of total time spent with all forms of Ad-Suppor

96 e
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Adults 35 or older who are Rgstd Likely 2024 Presidential Election INDEPENDENT Voters spend an average of 2 days, 6
INDEPENDENT / hours, 40 minutes and 24 seconds each week with All Forms of Ad-Supported Media.

NONE OF THESE 81.% of Adults 35 or older who are Rgstd Likely 2024 Presidential Election INDEPENDENT Voters spend an avg. of 8 hoursand 42
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 12.9% of total time spent with all forms of Ad-Suppor
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ALL LIKELY VOTERS

[Average Wesk Total Persons:

Adults 35 or older who are Registered Likely 2024 Presidential Election Voters spend an average of 7
hours and 55 minutes each day with All Forms of Ad-Supported Media. 81.2% listen to Local AM/FM
Radio for an avg. of 68.7 minutes/day. (Local Radio delivers 11.7% of Time with Ad-Supported Media.)
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DEMOCRAT / Adults 35 or older who are Rgstd Likely 2024 Presidential Election DEMOCRAT Voters spend an
average of 8 hours and 3 minutes each day with All Forms of Ad-Supported Media. 80.6% listen to
Local AM/FM Radio for an avg. of 63.5 minutes/day. (Local Radio delivers 10.6% of Time with Ad-Supported Media.)

LEAN DEMOCRAT

Top-13 All Forms of Media (Persons & % Reach): Adults 35 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
(Average Day)

{averoge week) Totol Persons: % Time Spent

Grocery Stores

Billboards & Signs (Weekly Drivers)

I~
0O
=

Search [Google, Bing, etc.)

Local AM/FM Radio

) Local AM/FM Radio Facebook Local AM/FM Radio Facebook
Email/Text/IM/Zoom,etc. (Personal & Work) M . 75.1 53.1 ; . 75.5 53.5
News/Weather/Sports (Websites/Apps) m Lo I\;OSTTIOHS o] ']I-'\;gSBatlons
Banking/Financial/Real Estate (Websites/Apps) 29 451 9 20.9% Avg. Hours+Minutes/day with All m . E"?'IFGX?IM/ Billboards & Search
Forms of Media: Adults 35 or older 0om,etc. g Weekl (Google,
] P ol s weeky | (G
Bl Drivers) Netflix Bing,
. Work)
N e m- 1012 Waa —
Games/Fantasy/Betting Sites m Usage 49.6 M Mon-Premium Cable TV Signs (Weekly | Gam... Non-Premium Cable TV Email/Text/IM/ Ga.. |Ne.. Groc..
. ) M who are Rgstd Likely 2024 usa — Networks Drivers) ant.. Networks Zoom,etc. Fan... PWES
Gas Stations/Convenience Stores Presidential Election 0.4% 117.6 38.2 ... 118.6 {Personal &... Be... [Spe
! DEMOCRAT Voters
m who are Rgstd Likely 2024 Presidential Election DEMOCRAT Voters mUsA ® who are Rgstd Likely 2024 Presidential Election DEMOCRAT Voters HUSA
Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 35 orolder Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
(Average Week) Total Persons: % Time Spent (Average Day)

Grocery Stores

2
B

2

Billboards & Signs (Weekly Drivers) g
i ] } 0%

Local AM/FM Radio

.
=

Billboards &
Signs (Weekly
Local AM/FM Radio Drivers)
69.0 47.9

R

R

Local AM/FM Radio Facebook
63.5 42.1

=
M
=
g

Local TV Stations
112.5

Local TV Stations
110.6 Billboards &

Email/Text/IM/Zoom,etc. (Personal & Work)

R

Search Shop...
{Google, (incl.
Bing, etc.) Food/
Aucti...

<
146,833 SEO 9.5% 5.9
- . Hourstinutes/doy wit Al
Forms of Ad-Supported Media:

Facebook 3 A q
12885410 SN Adults 35 or older S
Non-Premium Cable TV Networks 2

698 1B=2 = %%
Gas Stations/Convenience Stores
98 942 62 B0 e

Shopping [incl. Food/Auctions/Travel, etc.) m usage %

Search Shop...
{Google, (incl.
Facebook Bing, etc.) Food...
42.0

0O
B

Signs (Weekly
Drivers) 78.4
38.2 :

0
R

News/ | Loc...

Wea... Daily
Non-Premium Cable TV Email/Text/IM/ Spor... | Ne...

. News/ | Local
Email/Text/IM/ Wea... | Daily
Non-Premium Cable TV Zoom,etc.

0.
9.
R

516

Spor... | Ne...

et who are Rgstd Likely 2024 Networks (Personal &  Ins... Networks Zoom,etc. Ins...
nstagram 0.200.60 8.0% Presidential Election .
DEMOCRAT Voters 108.0 Work) 174 | Grocery... 112.1 (Personal &... | 17.0 Grocery...
Local Daily Newspaper(s) (Daily+Sunday) 65 278 19§ a2 0.9%
®who are Rgstd Likely 2024 Presidential Election DEMOCRAT Voters HUSA m who are Rgstd Likely 2024 Presidential Election DEMOCRAT Voters mUSA
USA USA Projection Scarborough R2 2023: Jan23-Qct23 Qual Intab 4,533 E l:'a * Share of Euer-ythlng
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908 So for Anything

[(Registered to vote in district of residence: Yes AND (How often usually vote in presidential elections: Always OR How often usually vote in presidential elections: Sometimes AND (Political party affiliation: Democrat OR Political party affiliation: In dependent, but feel closer to Democrat))]



Adults 35 or older who are Rgstd Likely 2024 Presidential Election REPUBLICAN Voters spend an
average of 7 hours and 50 minutes each day with All Forms of Ad-Supported Media. 83.6% listen to

REPUBLICAN /

LEAN REPUBLICAN Local AM/FM Radio for an avg. of 74.5 minutes/day. (Local Radio delivers 13.2% of Time with Ad-Supported Media.)
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INDEPENDENT /

NONE OF THESE
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average of 7 hours and 48 minutes each day with All Forms of Ad-Supported Media. 81.% listen to
Local AM/FM Radio for an avg. of 74.7 minutes/day. (Local Radio delivers 12.9% of Time with Ad-Suppor
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ALL LIKELY VOTERS

Avg. Week AHAudio (Persons & % Reach): Adults 35 or older

Local AM/FM Radio

129,754,682 or 81.2% of Adults 35 or older who are Registered Likely 2024 Presidential Election
Voters listen to Ad-Supported Local AM/FM Radio for an average of 68.7 minutes every day
representing 45.4% of all time spent daily with Ad-Supported Audio.
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63,910,905 or 80.6% of Adults 35 or older who are Rgstd Likely 2024 Presidential Election
DEMOCRAT Voters listen to Ad-Supported Local AM/FM Radio for an average of 63.5 minutes every
LEAN DEMOCRAT day representing 43.% of all time spent daily with Ad-Supported Audio.
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40,254,973 or 83.6% of Adults 35 or older who are Rgstd Likely 2024 Presidential Election
REPUBLICAN Voters listen to Ad-Supported Local AM/FM Radio for an average of 74.5 minutes every
LEAN REPUBLICAN day representing 47.1% of all time spent daily with Ad-Supported Audi
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22,723,134 or 81.% of Adults 35 or older who are Rgstd Likely 2024 Presidential Election
INDEPENDENT Voters listen to Ad-Supported Local AM/FM Radio for an average of 74.7 minutes
NONE OF THESE every day representing 46.9% of all time spent daily with Ad-Supported Audi

INDEPENDENT /
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ALL LIKELY VOTERS

representing 45.4% of all time spent daily with Ad-Supported Audio.

129,754,682 or 81.2% of Adults 35 or older who are Registered Likely 2024 Presidential Election
Voters listen to Ad-Supported Local AM/FM Radio for an average of 68.7 minutes every day

Weekly 81.2% 81.0%
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DEMOCRAT/ 63,910,905 or 80.6% of Adults 35 or older who are Rgstd Likely 2024 Presidential Election

DEMOCRAT Voters listen to Ad-Supported Local AM/FM Radio for an average of 63.5 minutes every
LEAN DEMOCRAT . o . Lo .
day representing 43.% of all time spent daily with Ad-Supported Audio.

Weekly 80.6% 81.0%

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 35 or older
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REPUBLICAN / 40,254,973 or 83.6% of Adults 35 or older who are Rgstd Likely 2024 Presidential Election

REPUBLICAN Voters listen to Ad-Supported Local AM/FM Radio for an average of 74.5 minutes every
LEAN REPUBLICAN . o . . . .
day representing 47.1% of all time spent daily with Ad-Supported Audi

83.6%
Weekly 81.0%

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 35 or older

“Share of Ad-Supported Audio” B 222
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INDEPENDENT /

NONE OF THESE
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22,723,134 or 81.% of Adults 35 or older who are Rgstd Likely 2024 Presidential Election
INDEPENDENT Voters listen to Ad-Supported Local AM/FM Radio for an average of 74.7 minutes
every day representing 46.9% of all time spent daily with Ad-Supported Audi
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ALL LIKELY VOTERS

129,754,682 or 81.2% of Adults 35 or older who are Registered Likely 2024 Presidential Election Voters
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Classic Rock, Country, and Pop Contemporary Hit Radio.
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63,910,905 or 80.6% of Adults 35 or older who are Rgstd Likely 2024 Presidential Election DEMOCRAT
Voters listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic
LEAN DEMOCRAT Hits, Classic Rock, Pop Contemporary Hit Radio, and Count

Local AM/FM Radio Formats (Persons & % Reach): Adults 35 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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REPUBLICAN /

LEAN REPUBLICAN

40,254,973 or 83.6% of Adults 35 or older who are Rgstd Likely 2024 Presidential Election REPUBLICAN
Voters listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic
Hits, News/Talk/Information, Classic Rock, and Country.

Local AM/FM Radio Formats (Persons & % Reach} Adults 35 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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22,723,134 or 81.% of Adults 35 or older who are Rgstd Likely 2024 Presidential Election INDEPENDENT
Voters listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic
NONE OF THESE Hits, Country, Classic Rock, and News/Talk/Information.

Local AM/FM Radio Formats (Persons & % Reach} Adults 35 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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[(Registered to vote in district of residence: Yes AND (How often usually vote in presidential elections: Always OR How often usually vote in presidential elections: Sometimes AND (Political party affiliation: Independent OR Political party affiliation: None of these))]



Avg. Week AH theo {Persons & % Reach): Adults 35 or older Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Local TV Stations

Non-Premium Cable TV...

Netflix

Amazon Prime/IMDb/FireTV
YouTube Video

Roku + The Roku Channel
AppleTV+,fubo,Pluto, Tubi, etc.
TikTok

Hulu/Hulu + Live TV (any Hulu)
Disney+

Premium Cable TV Networks
Peacock

Paramount+

ALL LIKELY VOTERS Voters watch Ad-Supported Local TV Stations for an average of 112.4 minutes every day

120,159,474 or 75.2% of Adults 35 or older who are Registered Likely 2024 Presidential Election

representing 32.3% of all time spent daily with Ad-Supported Video.
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60,704,233 or 76.6% of Adults 35 or older who are Rgstd Likely 2024 Presidential Election
DEMOCRAT Voters watch Ad-Supported Local TV Stations for an average of 110.6 minutes every day
LEAN DEMOCRAT representing 31.8% of all time spent daily with Ad-Supported Video.
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REPUBLICAN /

LEAN REPUBLICAN
Avg. Week All Video (Persons & % Reach): Adults 35 or older .
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34,781,265 or 72.3% of Adults 35 or older who are Rgstd Likely 2024 Presidential Election
REPUBLICAN Voters watch Ad-Supported Local TV Stations for an average of 117. minutes every day
representing 33.9% of all time spent daily with Ad-Supported Video.
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INDEPENDENT /

NONE OF THESE

20,780,358 or 74.1% of Adults 35 or older who are Rgstd Likely 2024 Presidential Election
INDEPENDENT Voters watch Ad-Supported Local TV Stations for an average of 110.3 minutes every
day representing 31.% of all time spent daily with Ad-Supported Video.
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120,159,474 or 75.2% of Adults 35 or older who are Registered Likely 2024 Presidential Election
ALL LIKELY VOTERS Voters watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports,
Movies, Local News - Morning, Comedies, and Dramas.
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60,704,233 or 76.6% of Adults 35 or older who are Rgstd Likely 2024 Presidential Election
DEMOCRAT Voters watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News -
Evening, Local News - Morning, Sports, Movies, Comedies, and Dramas.
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LEAN DEMOCRAT
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[Average Week) Total Persons: % Time Spent: (Averoge Day]
Local News - Evening G . 204
Movies 69 612 8 : D, 7%
Sports . . -
Movies Comedies Game Shows
Comedies 20.8 201 - 21.0

Local News - Local News -
Morning Moming
333 X 353 Nation...

Local News - Morning

Dramas 10 2 407

Documentaries M Avg. Hours+Minutes/day with Local %
Y,

TV Stations: Adults 35 or older

Local News Netwo...
Game Shows - Late Comedies News
19.2 15.7 20.8 133

Mystery/Suspense/Crime

L
l
R
03
e
il
R

National/Network News

Food/Cooking Shows M 1:59 Mystery/ " Mystery/ Late  Foo..
Game Shows Local News - | Suspense/ Local News -  Suspense/ Night Co...
—— Lat m who are Rgstd Likely 2024 usA Dramas Evening Crime " Dramas Evening Crime Doc... | Talk  Sho...
ocal News - Late 23,6l 1% Presidential Election [ 6.3
= T 329 244 16.3 ) 3 : 344 26.1 17.5 89 8.7 8.4
Late Night Talk 26.063.469 9.0% 1.4%
® who are Rgstd Likely 2024 Presidential Election DEMOCRAT Voters B USA = who are Rgstd Likely 2024 Presidential Election DEMOCRAT Voters m USA
Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 35 or older Ad-Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
[Average Week) roml persons: _ % Time Spent. ~[Average Day]
Local News - Evening
sports AT 465 12.3%
o
SEEoe 2 .58 2.5 Movies Game Shows Movies Game Shows
Dramas  ERRRRE 4 555 Mg;n:ij’ng Sports Mg;n;ng
2o 259 2 . :
Mystery/Suspense/Crime  SFagfAFgtas 435 Avg. Hours+Minutes/day with Ad- M\’b'fel'\’/ Local IJ-C’C&|
: Supported Local TV Stations: Adults Comedies Susp.en.se/ News - Comedies EWS =
Local News - Late  Gry@rrrgre s 1:52 3.8% Nation... | Late Night Mystery/ -~ Late Night
Food/Cooking Shows — pABATBA3 : 1,96 Local News - Netwo... Talk Local News-  Suspense/ Talk
T —— who are Rgstd Likely 2024 usa - Dramas Evening Court Shows News Dramas Evening Crime
e Night Tal 2b 9.0% Presidential Election 3 : :
. - . T 319 PEX 16.3 9.7 Food... 35.0 26.6 17.8 Food...
Court Shows gl iU - 6.99% 2.6%
= who are Rgstd Likely 2024 Presidential Election DEMOCRAT Voters mUSA = who are Rgstd Likely 2024 Presidential Election DEMOCRAT Voters HUSA
- .
USA  USA Projection  Scarborough R2 2023:Jan23-Oct23  Qudl Intab 4,533 soe Sha"fi ° fAnE"tEh"iYnt“I“S
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908 - v 3o

[(Registered to vote in district of residence: Yes AND (How often usually vote in presidential elections: Always OR How often usually vote in presidential elections: Sometimes AND (Political party affiliation: Democrat OR Political party affiliation: In dependent, but feel closer to Democrat))]



34,781,265 or 72.3% of Adults 35 or older who are Rgstd Likely 2024 Presidential Election
REPUBLICAN Voters watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies,
Comedies, Local News - Evening, Local News - Morning, and Dramas.
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INDEPENDENT / 20,780,358 or 74.1% of Adults 35 or older who are Rgstd Likely 2024 Presidential Election
INDEPENDENT Voters watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News -
Evening, Movies, Sports, Local News - Morning, Comedies, and Dramas.

Local TV Station Programs (Persons & % Reach): Adults 35 or older Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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111,896,241 or 70.% of Adults 35 or older who are Registered Likely 2024 Presidential Election
ALL LIKELY VOTERS Voters use Ad-Supported Social Media for an average of 120.8 minutes every day representing
23.7% of all time spent daily with Ad-Supported Digital Media.

Avg. Week All Dtglta! (Persons & % Reach): Adults 35 or older Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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56,395,125 or 71.2% of Adults 35 or older who are Rgstd Likely 2024 Presidential Election
DEMOCRAT Voters use Ad-Supported Social Media for an average of 123.7 minutes every day

DEMOCRAT /

LEAN DEMOCRAT representing 23.5% of all time spent daily with Ad-Supported Digital Media.
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REPUBLICAN /

LEAN REPUBLICAN

33,528,328 or 69.6% of Adults 35 or older who are Rgstd Likely 2024 Presidential Election
REPUBLICAN Voters use Ad-Supported Social Media for an average of 116.8 minutes every day
representing 23.7% of all time spent daily with Ad-Supported Digital Media.
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19,072,094 or 68.% of Adults 35 or older who are Rgstd Likely 2024 Presidential Election
INDEPENDENT Voters use Ad-Supported Social Media for an average of 123.8 minutes every day

INDEPENDENT /

NONE OF THESE representing 24.3% of all time spent daily with Ad-Supported Digital Media.
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ALL LIKELY VOTERS

Avg. Week All Social Media (Persons & % Reach): Adults 35 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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m who are Registered Likely 2024 Presidential Election Voters

111,896,241 or 70.% of Adults 35 or older who are Registered Likely 2024 Presidential Election
Voters use Ad-Supported Facebook for an average of 40.5 minutes every day representing 34.6% of
all time spent daily with Ad-Supported Social Media.
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DEMOCRAT /

LEAN DEMOCRAT

56,395,125 or 71.2% of Adults 35 or older who are Rgstd Likely 2024 Presidential Election
DEMOCRAT Voters use Ad-Supported Facebook for an average of 42.1 minutes every day
representing 35.2% of all time spent daily with Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 35 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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REPUBLICAN /

LEAN REPUBLICAN

33,528,328 or 69.6% of Adults 35 or older who are Rgstd Likely 2024 Presidential Election
REPUBLICAN Voters use Ad-Supported Facebook for an average of 37.5 minutes every day
representing 33.2% of all time spent daily with Ad-Supported Social Media.

Avg. Week All Social Medfa (Persons & % Reach): Adults 35 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 35 or older

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Instagram  pHARRY 2 0o 14.2%
ok PREE 2,
Twiter SR R B
LinkedIn m m YouTube Video Instagram
Pinterest mm YouTube Video Instagram 75.6 17.0
. . 30.2 14.7
Reddit m Avg. Hours+Minutes/day with Ad- =
Supported Social Media: Adults 35 ) . Linked... Sna...
WhatsApp mm PP or older o WSS 5yapc... FIREEIESE 39 3.0
Snachet S3P0R Pl 37 2
Others(Rumble, Twitch, Gab, Pa... m 20 048 . , . .
sl w— - Pee Facebook Pint... | Linkedin | R... Facebook TikTok Twitter Bl.. R.. Bl
Blogs/Message Boards (read... [EFPWITI M 4.1% o T 375 - BE 420 10.8 a2 M. 1.
. o are Rgstd Likely 2024 USA
tumblr . 5 S& Presidential Election
= who are Rgstd Likely 2024 Presidential Election REPUBLICAN Voters  m USA m who are Rgstd Likely 2024 Presidential Election REPUBLICAN Voters mUSA
USA USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 2,530 3 Share of Everything

soefa.ai

for Anything _

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jon23-Oct23 USA Projection Scarborough R2 2023: Jan23-Oct23 Qual Intab 9,908

[(Registered to vote in district of residence: Yes AND (How often usually vote in presidential elections: Always OR How often usually vote in presidential elections: Sometimes AND (Political party affiliation: Republican OR Political party affiliation: Independent, but feel closer to Republican))]



Avg. Week All Social Medta (Persons & % Reach): Adults 35 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Pinterest
Reddit
WhatsApp
Snapchat

Others(Rumble, Twitch,Gab, Par...
Blogs/Message Boards (read...

tumblr

19,072,094 or 68.% of Adults 35 or older who are Rgstd Likely 2024 Presidential Election
INDEPENDENT Voters use Ad-Supported Facebook for an average of 40.1 minutes every day
representing 33.4% of all time spent daily with Ad-Supported Social Media.
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ALL LIKELY VOTERS

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 8,299,851; Social Media: 6,751,119; Local TV: 4,570,956; Non-Prem. Cable:
4,024,979 reaching Adults 35 or older who are Registered Likely 2024 Pr

All Other Digital Media: 11,479,929;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Adults 35 or older
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DEMOCRAT/ M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 5,624,951;
LEAN DEMOCRAT Local Radio: 4,081,881; Social Media: 3,312,109; Local TV: 2,293,444; Non-Prem. Cable:
1,937,793 reaching Adults 35 or older who are Rgstd Likely 2024 Presiden
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 3,554,679;
REPUBLICAN / p Avg pressions p g 554,679;
LEAN REPUBLICAN Local Radio: 2,599,088; Social Media: 2,138,516; Local TV: 1,337,124; Non-Prem. Cable:
1,315,247 reaching Adults 35 or older who are Rgstd Likely 2024 Presiden
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INDEPENDENT / oA e s LN O DR e 5
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ALL LIKELY VOTERS

Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 or older

(Average Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores
Shopping Malls

Drug Stores

Restaurants & Bars

Podcasts

SiriusXmM

147,354,340 or 92.2% of Adults 35 or older who are Registered Likely 2024 Presidential Election
Voters spend an average of 47.2 minutes per day driving, seeing Billboards and Signs. 71.% Listen to
Local Radio Stations Out-of-Home for an average of 45.5 mi

Total Persons: %

i

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 35 or older

Average Day)

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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DEMOCRAT/

LEAN DEMOCRAT

71,536,809 or 90.3% of Adults 35 or older who are Rgstd Likely 2024 Presidential Election
DEMOCRAT Voters spend an average of 38.2 minutes per day driving, seeing Billboards and Signs.
70.5% Listen to Local Radio Stations Out-of-Home for an average of 42.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 or older

{Average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores
Shopping Malls

Drug Stores

Restaurants & Bars

Podcasts

SiriusXm

YouTube Music

Spotify

Movie Theaters

m who are Rgstd Likely 2024 Presidential Election DEMOCRAT Voters

Total Persons:

£

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 35 or older

T _
Usage %:

who are Rgstd Likely 2024 UsA
Presidential Election
DEMOCRAT Voters

m USA

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 35 or older

(Average week)
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[(Registered to vote in district of residence: Yes AND (How often usually vote in presidential elections: Always OR How often usually vote in presidential elections: Sometimes AND (Political party affiliation: Democrat OR Political party affiliation: In dependent, but feel closer to Democrat))]
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REPUBLICAN /

LEAN REPUBLICAN

46,486,195 or 96.6% of Adults 35 or older who are Rgstd Likely 2024 Presidential Election
REPUBLICAN Voters spend an average of 57.9 minutes per day driving, seeing Billboards and Signs.
73.1% Listen to Local Radio Stations Out-of-Home for an average of 4

Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 or older

(Average Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Total Persons: %

i

Average Day)

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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INDEPENDENT /

NONE OF THESE

Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 or older
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m who are Rgstd Likely 2024 Presidential Election INDEPENDENT Voters

25,130,416 or 89.6% of Adults 35 or older who are Rgstd Likely 2024 Presidential Election
INDEPENDENT Voters spend an average of 55.1 minutes per day driving, seeing Billboards and Signs.

70.9% Listen to Local Radio Stations Out-of-Home for an average of
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Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 35 or older
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59,256,009 or 37.1% of Adults 35 or older who are Registered Likely 2024 Presidential Election
Voters read Local Daily Newspaper(s) (Daily+Sunday) for an average of 12. minutes every day
representing 37.% of all time spent daily with All forms of Print M

Avg. Week All Print Media (Persons & % Reach): Adults 35 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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LEAN DEMOCRAT

DEMOCRAT /

33,255,757 or 42.% of Adults 35 or older who are Rgstd Likely 2024 Presidential Election DEMOCRAT
Voters read Local Daily Newspaper(s) (Daily+Sunday) for an average of 12.9 minutes every day
representing 37.4% of all time spent daily with All forms of Pr

Avg. Week All Print Media (Persons & % Reach): Adults 35 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily

All Local Weekly Newspapers

Books

Magazines

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal [Daily)

Total Persons:

_ﬂﬂ—m

AT O
(oaioaid 220
(222200 3008

Avg. Hours+Minutes/day with All
Print Media: Adults 35 or older

N

o B B r

3 o g =)
] e

S 5 SEEN & s s =5 et

Local Daily
Newspaper(s)
(Sunday)
141

Local Daily

New York Times
(Daily+Sunday)
11.1

Direct Mail
Advertising

E excludin,
Local Daily Newspaper(s) (C'alalags]g

(Daily New York Times 7.3
16 (Daily)
9.7

wall
Street

Local Daily
Newspaper(s)
(Sunday)
13.0

Local Daily

New York Times
(Daily)
8.8

New York Times
{Daily+Sunday)
10.0

Direct Mail
Advertising
{excluding Catalogs)
7.6

Wall
Street
Journal

Catalogs mm F
¢ who are Rgstd Likely 2024 usA Newspapers) Journal Newspaper(s) Local Daily lD::;M caalz?l
New York Times (Daily) m- ;1% Presidential Flection DEMOCRAT (Daily+Sunday) Magazines [Daily) (Daily+Sunday) Newspaperis) [Daily Magazines . -
3.5 Voters 12.9 7.8 5.0 11.8 10.6 7.7 All Local Weekly._.

USA Today (Daily)

(5573000 K +

mwho are Rgstd Likely 2024 Presidential Election DEMOCRAT Voters

HUSA

I
ot
]

® who are Rgstd Likely 2024 Presidential Election DEMOCRAT Voters

HUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 35 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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14,945,419 or 31.% of Adults 35 or older who are Rgstd Likely 2024 Presidential Election
REPUBLICAN Voters read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.9 minutes
LEAN REPUBLICAN every day representing 36.1% of all time spent daily with All forms of

Avg. Week All Print N!&dm (Persons & % Reach): Adults 35 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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NONE OF THESE

INDEPENDENT /

9,740,297 or 34.7% of Adults 35 or older who are Rgstd Likely 2024 Presidential Election
INDEPENDENT Voters read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.2 minutes
every day representing 36.7% of all time spent daily with All forms of

Avg. Week All Print Media (Persons & % Reach): Adults 35 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 35 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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[(Registered to vote in district of residence: Yes AND (How often usually vote in presidential elections: Always OR How often usually vote in presidential elections: Sometimes AND (Political party affiliation: Independent OR Political party affiliation: None of these))]
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