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PHOENIX, AZ, DMA 1.7% or 4,614,317 of USA Adults 18 or older Live in the PHOENIX, AZ, DMA.
P18+ Typical Adults 18 or older who Live in the PHOENIX, AZ, DMA are 49.1 years old (1.% older than average)
and have a $92,998 (4.% higher than average) annual household income.
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PHOENIX, AZ, DMA | 1.6% or 2,887,033 of USA Adults 25 - 64 Live in the PHOENIX, AZ, DMA.

have a $102,598 (4.6% higher than average) annual household income.

P25 64 Typical Adults 25 - 64 who Live in the PHOENIX, AZ, DMA are 44.8 years old (.1% younger than average) and
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PHOENIX, AZ, DMA

P35+

1.7% or 3,270,111 of USA Adults 35 or older Live in the PHOENIX, AZ, DMA.
Typical Adults 35 or older who Live in the PHOENIX, AZ, DMA are 58.3 years old (1.5% older than average)
and have a $96,559 (4.8% higher than average) annual household income.
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PHOENIX, AZ, DMA

P18+

1.7% or 4,614,317 of USA Adults 18 or older Live in the PHOENIX, AZ, DMA.
Adults 18 or older who Live in the PHOENIX, AZ, DMA are 22.3% less likely to be a college graduate, 15.%
less likely to work full-time, 2.4% more likely to be married, 3.1% more likely to be a parent of 1 or more

children under 18.
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1.6% or 2,887,033 of USA Adults 25 - 64 Live in the PHOENIX, AZ, DMA.
Adults 25 - 64 who Live in the PHOENIX, AZ, DMA are 22.4% less likely to be a college graduate, 11.3% less
likely to work full-time, .3% more likely to be married, 1.1% more likely to be a parent of 1 or more children

PHOENIX, AZ, DMA
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PHOENIX, AZ, DMA

P35+

iy V.
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1.7% or 3,270,111 of USA Adults 35 or older Live in the PHOENIX, AZ, DMA.
Adults 35 or older who Live in the PHOENIX, AZ, DMA are 22.5% less likely to be a college graduate, 18.2%
less likely to work full-time, .5% more likely to be married, 10.4% more likely to be a grandparent of 1 or

more children under 18.
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PHOEND(’ AZ’ DMA | 1.7% or 4,614,317 of USA Adults 18 or older Live in the PHOENIX, AZ, DMA.
Adults 18 or older who Live in the PHOENIX, AZ, DMA are .9% less likely to own their home, 28.2% more

P18+ likely to own a higher valued home, 10.7% more likely to have a single-family home, 19.1% more likely to
have a dog.
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PHOENIX, AZ, DMA

P25-64

1.6% or 2,887,033 of USA Adults 25 - 64 Live in the PHOENIX, AZ, DMA.
Adults 25 - 64 who Live in the PHOENIX, AZ, DMA are 1.2% less likely to own their home, 28.6% more likely to

own a higher valued home, 14.9% more likely to have a single-family home, 22.7% more likely to have a dog.
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PHOENIX, AZ, DMA

P35+

1.7% or 3,270,111 of USA Adults 35 or older Live in the PHOENIX, AZ, DMA.
Adults 35 or older who Live in the PHOENIX, AZ, DMA are 1.2% less likely to own their home, 24.4% more

likely to own a higher valued home, 9.3% more likely to have a single-family home, 17.4% more likely to have
a dog.
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PHOENIX, AZ, DMA

P18+

1.7% or 4,614,317 of USA Adults 18 or older Live in the PHOENIX, AZ, DMA.
Adults 18 or older who Live in the PHOENIX, AZ, DMA are 11.8% less likely to look up D-I-Y advice online,

5.2% more likely to always vote in local elections, 8.4% more likely to belong to a gym, 11.8% less likely to

fly domestic past yr.
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PHOENIX, AZ, DMA | 1.6% or 2,887,033 of USA Adults 25 - 64 Live in the PHOENIX, AZ, DMA.
Adults 25 - 64 who Live in the PHOENIX, AZ, DMA are 12.5% less likely to look up D-I-Y advice online, 5.3%

P25-64 more likely to always vote in local elections, 5.6% more likely to belong to a gym, 13.4% less likely to fly
domestic past yr.

Top-ZO past 30-days Online Lifestyle Activites: Adults 25 - 64 Political Activity: Adults 25 - 64

83.2%

57.1%
10.5%)
Registered to Vote Democrat / Lean blican / Lean Independent / None
17.8% (In District of Residence) Democrat Republlcan of These
Presidential Flections: Always
24.61 . - Presidential Elections: Sometimes gygs
— 17.a%) 16.5%) 16.1%| 2 : ’
i~ - | ——

Statewide Elections: Sometimes m
Redpes Health Restaurant Do-it-Yourself Online Phone  Medical Home / Fitness/Diet Job Search/  apparel/  Take online Career Rreligion / Education  Homework  Electronic Genealogy Photography Parenting/ Online Dating
Meal Planning Information Information /  Advice fvideo call  Services/ Ganden ldeas Information Postresume Beauty ldeas  Classes  Development Spirtuality  (Researth  [You or Your Invite snapfish, Familyadvice  Service LacafEfecﬁms'A]waya m
Suggestions Reviews (skype,  Information schools, child's) Shuttely, -
FaceTime, application, ec) Local Elections: Sometimes
ete) Finanding) 34.2%
mwho Live in the PHOENIX, AZ, DMA mUSA = who Live in the PHOENIX, AZ, DMA mUSA

[
@JmTopGO past 12-months Active Lifestyle Activites: Adults 25 - 64 ‘k Past 12-months Domestic Airline Trips: Adults 25 - 64

la?ggzﬁ

. . i %
10+ trips  Pgioaginy 2.8% Flew Domestic past year: 59.9%
LR 2.7% Avg. # Domestic Flights: IRNSISINNEEEEEEN
18.8%) 17.8%)
15.4%) 14.6% -
ﬂ u —
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PHOEND(’ Az' DMA | 1.7%or 3,270,111 of USA Adults 35 or older Live in the PHOENIX, AZ, DMA.

Adults 35 or older who Live in the PHOENIX, AZ, DMA are 9.9% less likely to look up D-I-Y advice online,
P35+ 4.% more likely to always vote in local elections, 5.9% more likely to belong to a gym, 5.8% less likely to fly
domestic past yr.

Top-ZO past 30-days Online Lifestyle Activites: Adults 35 or older Political Activity: Adults 35 or older

88.6%

Registered to Vote Democrat / Lean bl /Lean Independent / None
(In District of Residence) Democrat Republlcan of These
Presidential Elections: Always
Presidential Elections: Sometimes [gg®
- Lm 1:.;-;, uﬁ mﬁ WM h - Statewide Elections: Always | G e
“ H Statewide Elections: Sometimes

Redpes Health Restaurant Do-it-Yourself  Medical  Online Phone Home / Fitness/Diet  Apparel / Religion /  Job Search/ Genealogy Take Online Career Electronic  Homework  Education  Photography Parenting/ Online Dating
Meal Planning Information Information /  Advice Services{  f Video Call Gamden ldeas Information Beauty ideas Spirtuality Post resume Classes  Dewvelopment Invite [¥ouor¥our ([Research  (Snapfish, FamilyAdvice  Service LacafEfecﬁms:A]waya m
Suggestions Reviews information  [skype, child's) schools,  Shutterly, A
FaceTime, Application, etc) Local Elections: Sometimes _
ete) Finanding) 3142
mwho Live in the PHOENIX, AZ, DMA mUSA = who Live in the PHOENIX, AZ, DMA mUSA

[
@mTopGO past 12-months Active Lifestyle Activites: Adults 35 or older ‘k Past 12-months Domestic Airline Trips: Adults 35 or older

1 trip

2 trips

SRS 177,127 7.7%
) 7.2%
4trips PRI 6.3
SR 1 6,899,120 " 5%

i B Domestii 0%
10+ trips  PRUTRE 5257 Flew Domestic past year: 54.8%
ELEEE 2.1% Avg. # Domestic Flights: RSN
=] 16.3% 16.1%
14.4%|
ﬂ - - -
4.3% v
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PHOENIX, AZ, DMA

P18+

smoke cigarettes.

1.7% or 4,614,317 of USA Adults 18 or older Live in the PHOENIX, AZ, DMA.
Adults 18 or older who Live in the PHOENIX, AZ, DMA are 2.5% more likely to use QSRs past mo., .8% more

likely to use Sit-Down Restaurants past mo., 35.5% more likely to use Casinos past yr., 10.3% less likely to

Past 30-days QSR Users: Adults 18 or older

13 " B

2 times 10.3%

3 times 10.4%

4 times 10.0%

5 times 10.7%
6 - 9times 20.9%

10times or more 18.0%

mUSA

Total Aggr%t‘)? ly QSR Users: Avg. Monthly QSR Meals:

m who Live in the PHOENIX, AZ, DMA

88.5%

246,502,7

€ 1time

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

15.7%

2 times 16.0%

3 times 13.4%

4 times

6-9times

® who Live in the PHOENIX, AZ, DMA

HUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

77.2%

1

76.6%

Drank Past 30-days: Adults 18 or older

Lin.IDI' 123,173,962 44.2%
Any Type of Beer pyppryes 40.8%
Wine

93,305,940

Domestic Regular Beer 63,389,369 22.8%

Domestic Light Beer

60,102,996 21.6%

Imported Beer

21.2%

59,018,136

Microbrew / Craft Beer 10.6%

m who Live in the PHOENIX, AZ, DMA W USA

USA USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All righ

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Bar / Nightclub

Stage Show / Concert

Sports Betting

Other Gambling

Spa

O

66,

w 10.1%
6.1%

B .

B
ERGE 1.7%
Ezl.?%

3 1.7%

mwho Live in the PHOENIX, AZ, DMA

2,265

ts reserved. USA Jan23-Oct23

USA Projection

Scarborough R1 2024: Jan23-Feb24

Top-10 Cuisines: Adults 18 or older

it-Down Restaurants Used Past 30-days)

nalian  indian/  Bagel/  wings/

Upscale steakhouse

Mexican Pz
Thai/  Domut/ Burgers/
other  Bakery Sports Bar
asian

= who Live in the PHOENIX, AZ, DMA mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wha Live in the PHOENIX, AZ, DMA 14.6%

e M 15.5%

23.7%

31.0%

Casinos visited past 12 months: Yes

mUSA

Qual Intab

Used Past 30-days: Adults 18 or older

8.8%

24,641 00
Cigarettes

Marijuana / Cannabis

® who Live in the PHOENIX, AZ, DMA BUSA

12,994



P25-64

30-days QSR Users: Adults 25 - 64
Ry -
2 times

Past

3 times
4 times
5 times
6-9times

10times or more

18.4%

m who Live in the PHOENIX, AZ, DMA mUSA

Total Monthly QSR Users:
91.4% 90.0%

22.3%

Avg. Monthly QSR Meals:

PHOENIX, AZ, DMA

cigarettes.

1.6% or 2,887,033 of USA Adults 25 - 64 Live in the PHOENIX, AZ, DMA.
Adults 25 - 64 who Live in the PHOENIX, AZ, DMA are 1.5% more likely to use QSRs past mo., .1% more likely
to use Sit-Down Restaurants past mo., 39.% more likely to use Casinos past yr., 35.5% less likely to smoke

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64
F

1time

15.7%
2imes
3times
ames

10times or more

= who Live in the PHOENIX, AZ, DMA HUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

77.1% 77.0%

]

Top-10 Cuisines: Adults 25 - 64

Sit-Down Restaurants Used Past 30-days)

Mexican Pirza Chinese  Coffee  Indian/  Italian Bagel f  Wings/ Upscale Steakhouse
House/  Thai/ Donut/  Burgers /
Coffee Bar  Other Bakery Sports Bar
asian

B who Live in the PHOENIX, AZ, DMA BUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the PHOENIX, AZ, DMA 16.7%

vsa [P 21.5%

Drank Past 30-days: Adults 25 - 64
Liquor

Any Type of Beer

61,204,985 33.1%
45,953,746 24.9%

Wine
Domestic Regular Beer

Imported Beer

Erms
23,864,892 12.9%

Hwho Live in the PHOENIX, AZ, DMA

Domestic Light Beer

Microbrew / Craft Beer

HUSA

USA USA Projection Scarborough R1 2024: Jan23-Feb24

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

81,059,347 43.9%

Qual Intab

Past 12 months Casino Activities: Adults 25 - 64

Slot Machines

46,307,342 25.1%

w 11.0%
6.8%
3.9%

2.4%
s 2.1%

Table Games (Craps, Poker, etc.)

Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting 32.4%

Spa

Other Gambling Casinos visited past 12 months: Yes

mUSA

7%
17%
mwho Live in the PHOENIX, AZ, DMA

3,1

2,265

USA Jan23-Oct23 USA Projection Scarborough R1 2024: Jan23-Feb24 Qual Intab

Used Past 30-days: Adults 25 - 64

Marijuana / Cannabis

Cigarettes

® who Live in the PHOENIX, AZ, DMA

12,894



PHOENIX, AZ, DMA

P35+

Past 30-days QSR Users: Adults 35 or older

ﬂ Ltime
3 times
4 omes
5tmes
10times or more

m who Live in the PHOENIX, AZ, DMA mUSA

Total Aggr%t‘)? ly QSR Users: Avg. Monthly QSR Meals:

86.9%

T - W

smoke cigarettes.

1.7% or 3,270,111 of USA Adults 35 or older Live in the PHOENIX, AZ, DMA.
Adults 35 or older who Live in the PHOENIX, AZ, DMA are 3.2% more likely to use QSRs past mo., 2.3% more
likely to use Sit-Down Restaurants past mo., 41.5% more likely to use Casinos past yr., 27.6% less likely to

Past 30-days Sit-Down Restaurant Users: Adults 35 or older

€ 1time o

2 times 15.0%

3 times 13.2%

4 times 10.2%

5 times 7.5%

6-9times 8.9%

10times or more

5.2%
® who Live in the PHOENIX, AZ, DMA

HUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

75.9%
150,156,9

Drank Past 30-days: Adults 35 or older

Liquer

Any Type of Beer
Wine

Domestic Regular Beer

Domestic Light Beer

41,902,591 21.29

Imported Beer  prytryes; 21.1%

ﬁ 10.3%

Microbrew / Craft Beer

m who Live in the PHOENIX, AZ, DMA W USA

USA USA Projection Scarborough R1 2024: Jan23-Feb24

Qual Intab
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Top-10 Cuisines: Adults 35 or older

(Sit-Down Restaurants Used Past 30-days)

: 184
5.7
14.09 43,79
12,31

mexicsn  Pizza  chinese  coffee  msfian  ndian/ upscale  wings/  Bagel/ Steakhouse

House / Thai / Burgers/  Donut
Coffes Bar other sports Bar  Bakery
asian

= who Live in the PHOENIX, AZ, DMA mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wha Live in the PHOENIX, AZ, DMA 10.4%

usA “ 14.4%

Past 12 months Casino Activities: Adults 35 or older

Slot Machines

49,984,102

Ee——
e
T -

e
6.8%

o

3.0%

25.3%

Upscale Restaurant

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Stage Show / Concert

32.0%

Sports Betting

21.8%
1.9%

61.6%
2 & 1.3%

mwho Live in the PHOENIX, AZ, DMA

Other Gambling
0

§)

o

Casinos visited past 12 months: Yes
mUSA

2,265
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Used Past 30-days: Adults 35 or older

3.1%
6.141 707
Vape

18.882 504
Cigarettes

Marijuana / Cannabis

® who Live in the PHOENIX, AZ, DMA BUSA



PHOENIX, AZ, DMA

P18+

Card.

1.7% or 4,614,317 of USA Adults 18 or older Live in the PHOENIX, AZ, DMA.
Adults 18 or older who Live in the PHOENIX, AZ, DMA are 12.8% less likely to have a 401K, 1.1% less likely to

have an Auto Loan, 16.8% less likely to Invest/Trade Stocks Online, 13.7% more likely to pay with their Debit

Investments Owned: Adults 18 or older

401K Plan  proysrerm 26.9%
107,996,094 38.8%
81,180,052 29.2%

13.3%
50,302,409 18.1%

IRA (Individual Retirement Account)

Stocks or Stock Options
Mutual Funds
Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

Bonds

31,381,794

24,583,351 JIEELS

5.8%
8.7%

m who Live in the PHOENIX, AZ, DMA

11.3%

Second Home or Real Estate Property 10.8%

529 Plan / College Savings Plan

mUSA

Checking  Debit or ATM
Account

Financial Services Has and/or Uses: Adults 18 or older

8.4% 8.9%

Credit Card Online

Banking

Mohile
Banking

Online Bill
Paying

Home Auto Loan

Mortgage

Money  Certificates of Studentloan Refinanced
Market  Deposit(CDs) Home
Account Mortgage

Savings

card Account

m who Live in the PHOENIX, AZ, DMA  m USA

5.5% 6.2% 400 4.4%

Personal Loan

Home
Improvement
Loan or Home

Equity Loan

Professional Services Used*: Adults 18 or older

Tax Preparation Service
pa 73,273,062 26.3%
48,447,742 17.4%
44,103,623 15.8%
0.8%
32,416,816 11.6%
un% @

28,057,705 10.1%

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

7.2%
18,817,260 XS

Estate Planning mﬂ%ﬁll%
Diverce [ Family Attorney lﬂlw;ss (*Past 12 Months)
¥ who Live in the PHOENIX, AZ, DMA HUSA
USA USA Prajection Scarborough R1 2024: Jan23-Feb24 Qual intab 2,265

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

' Past 3-Months Payment Methods Used: Adults 18 or older

b : 1139

Debit Card  MasterCard

VISA PayPal Venmo Zelle Cash App Apple Pay  Store Credit Google Pay  Discover American Facebook
Card Express Messenger
m who Live in the PHOENIX, AZ, DMA HUSA
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PHOENIX, AZ, DMA

P25-64

1.6% or 2,887,033 of USA Adults 25 - 64 Live in the PHOENIX, AZ, DMA.
Adults 25 - 64 who Live in the PHOENIX, AZ, DMA are 6.6% less likely to have a 401K, 1.7% more likely to have

an Auto Loan, 19.5% less likely to Invest/Trade Stocks Online, 10.4% more likely to pay with their Debit Card.

Investments Owned: Adults 25 - 64

01K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan
Bonds

Second Home or Real Estate Property

m who Live in the PHOENIX, AZ, DMA

07,707 :
71,830,350 38.9%

54,243,218

R

29.4%

5%
17.4%

9.0%
11.9%

13.5%
21,178,640 ERWN34
7.3%
e REE  10.3%

2 6.8%
18,602,313 VELS

9.5%
14,911,385 ¢

mUSA

Financial Services Has and/or Uses: Adults 25 - 64

10.3%10.2% 6

7% 7.4% 25% 4.6%
: .
Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Studentloan Refinanced Certificates of Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market Home Deposit (CDs) Improvement
Account Mortgage Loan or Home
Equity Loan
m who Live in the PHOENIX, AZ, DMA  m USA

Professional Service

Tax Preparation Service

Online Investing / Stock Trading

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Diverce [ Family Attorney

s Used*: Adults 25 - 64

47,960,807

26.0%

32,161,346

17.4%

29,205,970 15.8%

8.9%
10.6%

19,547,166

9.4%
8.9%

16,400,332

1.7%
13,075,723 7.1%
5.4%
3.6%
0% (*Past 12 Months)
1.5%
B who Live in the PHOENIX, AZ, DMA W USA
Scarborough R1 2024: Jan23-Feb24 Qual intab
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Past 3-Months Payment Methods Used: Adults 25 - 64

13.4%
10.4%
4.3% 4.6% 5 g 4.0%
: e BN
VISA PayPal Debit Card Venmo MasterCard Zelle Cash App Apple Pay  Google Pay Store Credit  American Discover Facebook  Square Cash Samsung Pay
Card Express Messenger
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Investments Owned: Adults 35 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

529 Plan / College Savings Plan

m who Live in the PHOENIX, AZ, DMA

PHOENIX, AZ, DMA

1.7% or 3,270,111 of USA Adults 35 or older Live in the PHOENIX, AZ, DMA.

P35+

Card.

Adults 35 or older who Live in the PHOENIX, AZ, DMA are 18.% less likely to have a 401K, 6.6% less likely to
have an Auto Loan, 24.4% less likely to Invest/Trade Stocks Online, 13.1% more likely to pay with their Debit

Financial Services Has and/or Uses: Adults 35 or older

93,917,085 47.5%

83,871,842 42.4%
59,547,408 30.1%

15.8%
41,381,445 20.9%
3.8%

16.0%

31,619,003
14.3%
26,383,480 13.3%

9.0%
23,936,010 12.1%
12.8%

PRI 10.7%
1 5.7%
17,990,142 JERE

Checking  Debit or ATM
Account card

Savings Credit Card

Account

Online
Banking

Online Bill
Paying

Mobile
Banking

Home
Mortgage

Auto Loan
Market
Account

mUSA

m who Live in the PHOENIX, AZ, DMA  m USA

Money  Certificates of Refinanced

5.9% 7% cen 6.2% 400 5.4%

Studentloan Personal Loan  Home
Improvement
Loan or Home

Equity Loan

Home

Mortgage

Deposit (CDs)

Professional Services Used*: Adults 35 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Diverce [ Family Attorney

¥ who Live in the PHOENIX, AZ, DMA

USA USA Prajection

Scarborough R1 2024: Jan23-Feb24
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

T Past 3-Months Payment Methods Used: Adults 35 or ol

55,506,604

28.1%

40,638,752

20.5%

28,600,958

11.0%

25,595,118 12.9%

12.6% .

21,738,521 11.0%
6.2%

13,102,482

6.6%
4

7.1%
1=:1.1%
1.3%

i‘

VISA

Store Credit
Card

u who Live in the PHOENIX, AZ, DMA

Debit Card  MasterCard

(*Past 12 Months)

PayPal Venmo Zelle Discover

Cash App Apple Pay

W USA
Qual intab

mUSA

2,265
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der

9.2%
16.6% [betl
2.2% 2.9%

Facebook  Square Cash Samsung Pay
Messenger

3.4% 3.3%

American
Express

Google Pay




PH OEle, AZ, DMA Adults 18 or older who Live in the PHOENIX, AZ, DMA spend an average of 2 days, 18 hours, 18 minutes and 10
seconds each week with All Forms of Media.

P 18+ 84.5% of Adults 18 or older who Live in the PHOENIX, AZ, DMA spend an avg. of 7 hours and 47 minutes each week listening to All Local
AM/FM Radio, representing 9.9% of total time spent with all forms of Media.

BX=:.

Weekly

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

usage 55.6%
UsA

who Live in the PHOENIX,
AZ, DMA

® who Live in the PHOENIX, AZ, DMA B USA
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PHOEN |x’ AZ, DMA Adults 25 - 64 who Livein the PHOENIX, AZ, DMA spend an average of 2 days, 21 hours, 24 minutes and 49 seconds

each week with All Forms of Media.
P25-64

86.2% of Adults 25 - 64 who Live in the PHOENIX, AZ, DMA spend an avg. of 8 hours and 14 minutes each week listening to All Local
AM/FM Radio, representing 10.2% of total time spent with all forms of Media.

EXs..

Weekly

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

69:17:59
52.9%

% of Total
Weekly H:M:

Avg. Weekly

® who Live in the PHOENIX, AZ, DMA B USA
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PHOENIX, AZ, DMA Adults 35 or older who Live in the PHOENIX, AZ, DMA spend an average of 2 days, 22 hours, 42 minutes and 38
seconds each week with All Forms of Media.
P 3 5+ 85.7% of Adults 35 or older who Live in the PHOENIX, AZ, DMA spend an avg. of 8 hours and 16 minutes each week listening to All Local
AM/FM Radio, representing 10.% of total time spent with all forms of Media.

o5 S

Weekly

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

usage 49.6%
UsaA

who Live in the PHOENIX,
AZ, DMA

% of Total
Weekly H:M:

LY. 57.2%

= &
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‘@Q
&
gﬁ
&
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PHOENIX, AZ, DMA Adults 18 or older who Live in the PHOENIX, AZ, DMA spend an average of 2 days, 2 hours, 9 minutes and 46 seconds

each week with All Forms of Ad-Supported Media.
P 18-'- 80.8% of Adults 18 or older who Live in the PHOENIX, AZ, DMA spend an avg. of 7 hours and 26 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 12.% of total time spent with all forms of Ad-Supported Media.
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PHOEle, AZ’ DMA Adults 25 - 64 who Live in the PHOENIX, AZ, DMA spend an average of 2 days, 3 hours, 10 minutes and 48 seconds each
week with All Forms of Ad-Supported Media.

P2 5_64 82.9% of Adults 25 - 64 who Live in the PHOENIX, AZ, DMA spend an avg. of 7 hours and 54 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 12.8% of total time spent with all forms of Ad-Supported Media.
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Reach
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Adults 35 or older who Live in the PHOENIX, AZ, DMA spend an average of 2 days, 7 hours, 30 minutes and 39 seconds
each week with All Forms of Ad-Supported Media.

81.5% of Adults 35 or older who Live in the PHOENIX, AZ, DMA spend an avg. of 7 hours and 49 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 11.5% of total time spent with all forms of Ad-Supported Media.
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Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top -13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(Average Week)

Grocery Stores

Billboards & Signs (Weekly Drivers)

Search [Google, Bing, etc.)
Email/Text/IM/Zoom,etc. [Personal & Work)
Local AM/FM Radio

News/Weather /[Sports (Websites/Apps)
Banking/Financial /Real Estate (Websites/Apps)
Facebook

Games,/Fantasy/Betting Sites

Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores

Instagram

PHOENIX, AZ, DMA

P18+

63.8 minutes/day.

Adults 18 or older who Live in the PHOENIX, AZ, DMA spend an average of 7 hours and 9 minutes
each day with All Forms of Ad-Supported Media. 80.8% listen to Local AM/FM Radio for an avg. of
(Local Radio delivers 12.% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 64

(Average Week)

Grocery Stores

Billboards & Signs (Weekly Drivers)

Search [Google, Bing, etc.)

Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
Banking/Financial /Real Estate (Websites/Apps)
News/\Weather [Sports (Websites /Apps)
Facebook

Games,/Fantasy/Betting Sites

Local TV Stations

Gas Stations/Convenience Stores

Instagram

Non-Premium Cable TV Networks

PHOENIX, AZ, DMA

P25-64

minutes/day.

Adults 25 - 64 who Live in the PHOENIX, AZ, DMA spend an average of 7 hours and 18 minutes each
day with All Forms of Ad-Supported Media. 82.9% listen to Local AM/FM Radio for an avg. of 67.8
(Local Radio delivers 12.8% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach): Adults 35 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

(Average Week)

Grocery Stores
Billboards & Signs (Weekly Drivers)
Local AM/FM Radio
Search [Google, Bing, etc.)
Email/Text/IM/Zoom,etc. (Personal & Work)
News/Weather /[Sports (Websites/Apps)
Banking/Financial /Real Estate (Websites/Apps)
Facebook
Local TV Stations
Non-Premium Cable TV Networks
Games/Fantasy/Betting Sites
Gas Stations/Convenience Stores

Instagram

PHOENIX, AZ, DMA

P35+

Toral Persons:
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®who Live in the PHOENIX, AZ, DMA

Avg.
Forms of Media: Adults 35 or older

who Live in the PHOENIX, usA
AZ, DMA

67.1 minutes/day.

Adults 35 or older who Live in the PHOENIX, AZ, DMA spend an average of 7 hours and 55 minutes
each day with All Forms of Ad-Supported Media. 81.5% listen to Local AM/FM Radio for an avg. of
(Local Radio delivers 11.5% of Time with Ad-Supported Media.)
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Avg. Week All. Audlo (Persons & % Reach): Adults 18 or older
Local AN/ R B e S

Podcasts
Spotify
YouTube Music
SiriusXM
Owned Music
Pandora
Amazon Music
TV Music Channels
Apple Music
All Cthers
iHeartRadio
Audiobooks

PHOENIX, AZ, DMA

P18+

3,727,086 or 80.8% of Adults 18 or older who Live in the PHOENIX, AZ, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 63.8 minutes every day representing 46.6% of all time spent

daily with Ad-Supported Audio.
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PHOENIX, AZ, DMA 2,392,802 or 82.9% of Adults 25 - 64 who Live in the PHOENIX, AZ, DMA listen to Ad-Supported
P25 64 Local AM/FM Radio for an average of 67.8 minutes every day representing 42.3% of all time spent
- daily with Ad-Supported Audio.
Avg. Week All. Audlo (Persons & % Reach): Adults 25 - 64 Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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PHOENIX, AZ, DMA 2,663,657 or 81.5% of Adults 35 or older who Live in the PHOENIX, AZ, DMA listen to Ad-Supported
P35+ Local AM/FM Radio for an average of 67.1 minutes every day representing 49.3% of all time spent
daily with Ad-Supported Audio.
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PHOENIX, AZ, DMA 3,727,086 or 80.8% of Adults 18 or older who Live in the PHOENIX, AZ, DMA listen to Ad-Supported

P18+ Local AM/FM Radio for an average of 63.8 minutes every day representing 46.6% of all time spent
daily with Ad-Supported Audio.
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PHOENIX, AZ, DMA 2,392,802 or 82.9% of Adults 25 - 64 who Live in the PHOENIX, AZ, DMA listen to Ad-Supported
P25 64 Local AM/FM Radio for an average of 67.8 minutes every day representing 42.3% of all time spent
daily with Ad-Supported Audio.
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PHOENIX, AZ, DMA 2,663,657 or 81.5% of Adults 35 or older who Live in the PHOENIX, AZ, DMA listen to Ad-Supported

P35+ Local AM/FM Radio for an average of 67.1 minutes every day representing 49.3% of all time spent
daily with Ad-Supported Audio.
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PHOENIX, AZ, DMA

P18+

3,727,086 or 80.8% of Adults 18 or older who Live in the PHOENIX, AZ, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Pop Contemporary Hit Radio, Adult
Hits, and Classic Hits.

Local AM/FM Radto Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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PHOENIX, AZ, DMA

P25-64

Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64
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2,392,802 or 82.9% of Adults 25 - 64 who Live in the PHOENIX, AZ, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic Hits, Pop Contemporary Hit
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PHOENIX, AZ, DMA 2,663,657 or 81.5% of Adults 35 or older who Live in the PHOENIX, AZ, DMA listen to Ad-Supported Local
P35+ AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic Rock, Classic Hits, and Adult

Local AM/FM Radio Formats (Persons & % Reach): Adults 35 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Avg. Week All Vldeo (Persons & % Reach): Adults 18 or older
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PHOENIX, AZ, DMA 2,950,494 or 63.9% of Adults 18 or older who Live in the PHOENIX, AZ, DMA watch Ad-Supported
Local TV Stations for an average of 91.8 minutes every day representing 30.% of all time spent daily
P18+
with Ad-Supported Video.
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Avg. Week All Vldeo (Persons & % Reach): Adults 25 - 64

Local TV Stations

Non-Premium Cable TV...

Netflix
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PHOENIX, AZ, DMA

P25-64

1,740,718 or 60.3% of Adults 25 - 64 who Live in the PHOENIX, AZ, DMA watch Ad-Supported Local
TV Stations for an average of 80.3 minutes every day representing 29.3% of all time spent daily with

Ad-Supported Video.
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PHOENIX, AZ, DMA 2,317,728 or 70.9% of Adults 35 or older who Live in the PHOENIX, AZ, DMA watch Ad-Supported
P35+ Local TV Stations for an average of 109.6 minutes every day representing 32.2% of all time spent
daily with Ad-Supported Video.

Avg. Week All Vldeo (Persons & % Reach): Adults 35 or older Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(Averoge Week]
Sports

Local News - Evening
Movies

Comedies

Local News - Morning
Dramas

Documentaries
Mystery/Suspense/Crime
Game Shows
National/Network News
Food/Cooking Shows
Local News - Late

Science Fiction

PHOENIX, AZ, DMA

P18+

2,950,494 or 63.9% of Adults 18 or older who Live in the PHOENIX, AZ, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Movies, Comedies, Local
News - Morning, and Dramas.
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PHOENIX, AZ, DMA

P25-64

1,740,718 or 60.3% of Adults 25 - 64 who Live in the PHOENIX, AZ, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local News - Morning,
Movies, and Dramas.

Local TV Station Programs (Persons & % Reach): Adults 25 - 64
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Local TV Station Programs (Persons & % Reach): Adults 35 or older

(Averoge Week]
Local News - Evening

Movies

Sports

Comedies

Local News - Morning
Dramas

Documentaries
Mystery/Suspense/Crime
National/Network News
Food/Cooking Shows
Game Shows

Local News - Late

Late Night Talk

PHOENIX, AZ, DMA

P35+

2,317,728 or 70.9% of Adults 35 or older who Live in the PHOENIX, AZ, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Local News - Evening, Movies, Sports, Local News -
Morning, Comedies, and Mystery/Suspense/Crime.
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Avg. Week All Qigita! (Persons & % Reach): Adults 18 or older
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Search (Google, Bing, etc.)

PHOENIX, AZ, DMA

P18+

3,448,454 or 74.7% of Adults 18 or older who Live in the PHOENIX, AZ, DMA use Ad-Supported
Social Media for an average of 139. minutes every day representing 26.7% of all time spent daily
with Ad-Supported Digital Media.

e B —T
RA— _:..

—— m-n.

Digital: Adults 1

oo, Y

et svcrios PSSR
2 3 g
Online Classes, Schools, Colleges, Universities 81 260,16

Concurrent|
Usage %:
wha Live in the PHOENIX,
AZ, DMA

® who Live in the PHOENIX, AZ, DMA mUSA

Avg. Hours+Minutes/day with

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

PérimesEnt

Social Media
152.7

8 or older

7:46
52.7%
OTT TV Streaming Services

136.2

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

111.2

Non-Premium
+Premium
Cable
Streaming

Local TV
Streaming
39.0

YouTube/
TikTok, etc.
49.0

Online
Classes,
Schools,
Colleges,

Universities

Email/Text/
IM/
Zoom,etc.
(Personal...

Streaming Audio (Local Radio/  Colleges,
Podcasts/Streaming Services)
130.0

OTT TV Streaming Services

150.1
Non-Premium

+Premium
Cable
Streaming

YouTube/
TikTok, etc.
43.0

Social Media
150.0

Online
Classes,
Schools,

Universi...
52.0

Local TV
Streaming
38.4

Email /Text/
IM/
Zoom,etc....

Search Sh...
[Goo... (incl.
Bing,
etc.)

Ga
Fan.

m who Live in the PHOENIX, AZ, DMA

mUSA

Avg. Week Ad-Supported Digital (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Search (Google, Bing, etc.)
MNews/Weather/Sports [Websites/Apps)
Email/Text/IM/Zoom,etc. (Personal & Work)
Sodial Media

Shopping (incl. Food/Auctions/Travel, etc.)
Local TV Streaming

YouTube/TikTok, etc.

OTT TV Streaming Services

Streaming Audio (Local Radio/ ...

Games/Fantasy/Betting Sites
Non-PremiumsPremium Cable Streaming
Banking/Fina ncial /Real Estate (Websites/Apps)

Online Classes, Schools, Colleges, Universities

USA

USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Totol Persons.
7 2 00

earahe
e Th
T —— 1
B — R
et S—ra
PRI — T

Avg. Hours+Minutes/day with Ad-
Supported Digital: Adults 18 or older

OTT TV Streaming
Services
73.2

Streaming Audio
(Local Radio/
Podcasts/
Streaming
Services)
65.9

YouTube/
TikTok, etc.
489

Local TV
Streaming
379

Email/Text/IM/
Zoom,etc.
(Personal &
Work)

Non-Premium
+Premium
Cable
Streaming
48.4

Search
(Google, Bing,
etc.)

Shopp...

Aucti...

Ne...
(incl. W...
Food/ | Sp..
(w...

Non-Premium
+Premium

Streaming

OTT TV Streaming
Services
821

Local TV
Streaming

Streaming Audio
(Local Radio/
Podcasts/Streaming
Services)

75.8

Social Media
133.4

Email/Text/
IM/Zoom,etc.
(Personal &

Cable YouTube/
TikTok, etc.
45.8 43.0

Search

(Google, Bing,
etc.)

36.5

Shop...
{incl.
Food/

Aucti...

Work) Banking...

pe ¢ 7 m— 4:32
‘concurrent . -
21.1% 6% Social Media
PR 35w " — 139.0
_ 0.0% who Live in the PHOENIX, usA
0.0% AZ, DMA
= who Live in the PHOENIX, AZ, DMA mUSA
Scarborough R1 2024: lan23-Feb24 Qual Intab 2,265

USA Jan23-Oct23

USA Projection

M who Live in the PHOENIX, AZ, DMA

Scarborough R1 2024: Jan23-Feb24

Qual Intab

HUSA

12,994

soefa.ai

* Share of Everything
for Anything _



PHOENIX, AZ, DMA

P25-64

2,263,551 or 78.4% of Adults 25 - 64 who Live in the PHOENIX, AZ, DMA use Ad-Supported Social
Media for an average of 183.3 minutes every day representing 32.6% of all time spent daily with Ad-
Supported Digital Media.

Avg. Week All Digita! (Persons & % Reach): Adults 25 - 64
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PHOENIX, AZ, DMA

P35+

Avg. Week All Digita! (Persons & % Reach): Adults 35 or older
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Search (Google, Bing, etc.)
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2,378,014 or 72.7% of Adults 35 or older who Live in the PHOENIX, AZ, DMA use Ad-Supported
Social Media for an average of 142.9 minutes every day representing 28.3% of all time spent daily

with Ad-Supported Digital Media.
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PHOENIX, AZ, DMA

P18+

3,271,978 or 70.9% of Adults 18 or older who Live in the PHOENIX, AZ, DMA use Ad-Supported
Facebook for an average of 44.5 minutes every day representing 32.% of all time spent daily with Ad-
Supported Social Media.
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PHOENIX, AZ, DMA

P25-64

2,047,590 or 70.9% of Adults 25 - 64 who Live in the PHOENIX, AZ, DMA use Ad-Supported Facebook
for an average of 56.1 minutes every day representing 31.% of all time spent daily with Ad-
Supported Social Media.

Avg. Week All Socmi Medta (Persons & % Reach): Adults 25 - 64
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PHOENIX, AZ, DMA

P35+

2,378,014 or 72.7% of Adults 35 or older who Live in the PHOENIX, AZ, DMA use Ad-Supported
Facebook for an average of 52.1 minutes every day representing 36.4% of all time spent daily with
Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 35 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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PHOENIX, AZ, DMA

P18+

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 240,838; Social Media: 231,665; Non-Prem. Cable: 126,791; Local TV: 126,117
reaching Adults 18 or older who Live in the PHOENIX, AZ, DMA.
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PHOENIX, AZ, DMA M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 227,755;
P25_64 Local Radio: 157,542; Social Media: 150,228; Non-Prem. Cable: 73,400; Local TV: 72,800
reaching Adults 25 - 64 who Live in the PHOENIX, AZ, DMA.
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PHOENIX, AZ, DMA M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 255,317;
P35+ Local Radio: 175,421; Social Media: 160,188; Local TV: 98,759; Non-Prem. Cable: 96,139
reaching Adults 35 or older who Live in the PHOENIX, AZ, DMA.
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PHOENIX, AZ, DMA

P18+

4,166,288 or 90.3% of Adults 18 or older who Live in the PHOENIX, AZ, DMA spend an average of
64.3 minutes per day driving, seeing Billboards and Signs. 67.5% Listen to Local Radio Stations Out-
of-Home for an average of 38.6 minutes/day.

Top-13 Out—of Home Medra (Persons & % Reach): Adults 18 or older
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PHOENIX, AZ, DMA

P25-64

2,634,857 or 91.3% of Adults 25 - 64 who Live in the PHOENIX, AZ, DMA spend an average of 69.1
minutes per day driving, seeing Billboards and Signs. 70.2% Listen to Local Radio Stations Out-of-
Home for an average of 47.8 minutes/day.

Top-13 Out—of Home Media (Persons & % Reach): Adults 25 - 64
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PHOENIX, AZ, DMA

P35+

2,997,908 or 91.7% of Adults 35 or older who Live in the PHOENIX, AZ, DMA spend an average of
57.4 minutes per day driving, seeing Billboards and Signs. 71.2% Listen to Local Radio Stations Out-
of-Home for an average of 44.4 minutes/day.

Top-13 Out—of Home Media (Persons & % Reach): Adults 35 or older
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PHOENIX, AZ, DMA

P18+

864,036 or 18.7% of Adults 18 or older who Live in the PHOENIX, AZ, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.4 minutes every day representing 27.9% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Magazines

Wall Street Journal [Daily)

New York Times (Daily)

USA Today (Daily)

Catalogs
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New York Times
(Sunday)
12.3

New York Times (Daiby
+5unday)
104

Wall Street Journal
{Daily)
10.3

Local Daily
Newspaper(s)
(Daily+Sunday)
8.4

Local Daily
Newspaper(s)
[Daily
8.0

New York Times

{Daily)
8.6

Direct Mail
Advertising

[excluding Catalogs)
7.6

Magazines

Catalogs
3.4

New York Times
(Sunday)
12.9

USA Today {Daily)
108

Local Daily
‘Wall Street Journal Newspaper(s)
{Daiky) {Daity+Sunday)
11.3 B.6

Local Daily
New York Times (Daily Newspaper(s)
+Sunday] {Daily
10.9 8.2

New York Times
{Daily)
9.0

Direct Mail
Advertising (excluding
Catalogs)

1.5

Magazines
74

Catalogs
3.5
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) {Sunday)

Local Daily Newspa per(s) (Daily

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

Wall Street Journal (Daily)

New York Times (Daily)

USA Today (Daily)

Catalogs
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New York Times

(Sunday)
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Local Daity
Newspaper(s)
{Sunday)
116

New York Times
{Daily+Sunday)
10.4

‘Wall Street
Joumnal (Daily)
103

USA Today [Daily)
95

Local Daily
Mewspaper(s) [Daily
+Sunday)

8.4

Local Daily
Mewspaper(s) [Daily
8.0

Direct Mail
Advertising
{excluding Catalogs)
7.6

Magazines
7.3

New York Times

(Sunday)
129

Local Daily
Newspaper(s)
(Sunday)
118

USA Today (Daily)
10.8
Wall Street
Journal [Daily}
11.3

Local Daily
Newspaper(s) [Daily
+Sunday)

B.6

New York Times Local Daily
(Daily+Sunday) Newspaper|s) [Daily
109 B.2

Direct Mail
Advertising
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74
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Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) {Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

Books

Magazines

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

New York Times (Daily)

Catalogs

USA Today (Daily)

Total Persons:

PHOENIX, AZ, DMA

P25-64

Avg. Week All Print Medm (Persons & % Reach): Adults 25 - 64

1,027,735 or 35.6% of Adults 25 - 64 who Live in the PHOENIX, AZ, DMA read Direct Mail Advertising
(excluding Catalogs) for an average of 7.3 minutes every day representing 30.7% of all time spent
daily with All forms of Print Media.
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Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

New York Times
(Sunday)
115

New York Times
(Daily+Sunday)
10.3

‘Waill Street Journal
(Daily)
100

Direct Mail

. Advertising [excluding
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o Catalogs)

Newspaper(s) 73
[Daiity+Sunday) -

Local Daily
Newspaper (s} {Daily

New York Times {Daily)

L il s Catalogs !
2.0 . &
|

Wall street Journal

New York Times (Sunday} [Daily)
105 9.0

New York Times [Daily
+5unday)
9.4

Local Daily
Newspaper(s)
[Daily+Sunday)
79

New York Times
{Daily)
8.4

Local Daily
Newspaper(s)
(Daily
71

Direct Mail
Advertising
(excluding
Catalogs)
7.0
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 25 - 64

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily
Magazines

All Local Weekly Newspapers

MNew York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

MNew York Times (Daily)

Catalogs

USA Today (Daily)
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Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

New York Times

(Sunday)
11.5

New York Times
{Daily+Sunday)
103

New York Times
(Daily)
9.0
Wall Street
Joumnal (Daily)
10.0

Direct Mail
Advertising
{excluding Catalogs)
73

Local Daily
Newspaper|s) [Daily
+5Sunday)

7.8 6.7

Local Daily
Newspaper(s) (Daily

Local Daily

Newspaper(s} (Sunday)
8.8 86

New York Times

(Sunday)
105

New York Times (Daily}

New York Times ‘Wiall Street
{Daily+Sunday) Joumnal (Daily)
9.4 9.0

Local Daily Newspaper{s)
{Daily+Sunday})
7.9 7.0

Magazines

Local Daily
Newspaper(s) {Daily
.4 7.1

Direct Mail
Advertising
[excluding Catalogs)
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PHOENIX, AZ, DMA

P35+

670,251 or 20.5% of Adults 35 or older who Live in the PHOENIX, AZ, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 11.7 minutes every day representing 32.4% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 35 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Local Daily Mewspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers
Magazines

New York Times (Daily+Sunday)

MNew York Times (Sunday)

Wall Street Journal [Daily)

Catalogs

New York Times (Daily)

USA Today (Daily)
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Local Daily
MNewspaper(s)
(Sunday}
126

Local Daily

Newspaper(s)

(Daily+Sunday)
11.7

Local Daily
Newspaperis) {Daily
10.8

USA Today (Daily)
9.5
Magazines
B3

New York Times New York Times
{sunday) (Daily}
9.5 B1

New York Times

{Daily+Sunday}
88

Direct Mail
Advertising
{excluding Catalogs)
7.7

Wall Street
Journal
[Daily}
5.9

Local Daily
Newspaper(s)
(B
13.0

Local Daily

Newspaper(s)

(Daily+Sunday)
118

USA Today [Daily)
10.0

Local Daily
Newspaper(s) (Daily NEwYorlk Times
10.6 (Daily}
8.8

Magazines
7.7

Mew York Times
{Daily+5unday)
9.8

Direct Mail
Advertising
{excluding Catalogs)
T.7

wall
Street
Journal
(Daily)

4.3 All Local...

Catalogs
3.8
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 35 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) {Sunday)

Local Daily Newspa per(s) (Daily

All Local Weekly Newspapers

Magazines

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)
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New York Times (Daily)

USA Today (Daily)
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USA Today (Daily)
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